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PRICE,  $1.00  PER  YEAR 
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January      Canadian  Newsdealer  isob 

Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 


MONTREAL 


TORONTO 


WINNIPEG 


THUMBTACKS    S0L1DHED   THUMBTACK 


It's  tye  Soli6l)e6~2>ispiaY 
tfyat  sells  tacks 

'ZArsk  your  jobber  or 

Iffawkes-'Jacksori  (To.,  ^takers 

82  ~2>uatte  Street,  3t.  $>. 


I5he 

Sir  Wilfrid  Laurier 
Fountain  Pen 


Should  a  S.  W.  L.  Fountain  Pen 
not  give  absolute  satisfaction 
money  will  be   refunded. 


Quality  :  High 
Price  :  Fair 
Discount :  Libera 

Price  List  and   Discount 
Sent  on   Request. 


LIBRAIRIE   BEAUCHEMIN,   LIMITED 

Wholesale  Booksellers   and    Stationers 

256  St.  Paul,  18  Notre  Dame  West,  26  St.  Gabriel 

MONTREAL 


BOOKSELLER  AND  STATIONER 


BLANK  BOOKS 

for  1908 


Small  Post  8vo 


Large  Post  8vo 
Royal  8vo 
Small  Post  4to 


Ledgers 
Journals 
CasK  BooKs 
Day  BooKs 


Larg'e  Post  <4to     jpT    Minute  BooKs 
Foolscap  Folio  Faint  Only 

Half  Russia  and  Half  Russia  Extra 

Also  all  rulings  and  thicknesses  in  our 

No.  1  Half-Russia  Foolscap  Folio 

No.  2  Half-Sheep  extra  Foolscap  Folio. 

No.  3  Half-Sheep  Foolscap  Folio. 
No.  1  Half-Russia  extra  Demy  Folio. 

No.  2  Half-Calf  Demy  Folio. 
Bill  Books,  Time  Books,  Blotters,  etc. 

No  order  too  large  and  none  too  small   (from  the  trade)  to  receive  our 

prompt  personal  attention. 

Warwick  Bros.  ®>  Rutter 


Makers  of 

Blank  Books 


Limited 

TORONTO 


BOOKSELLEK  AND  STATIONER 


GOODALL'S 


HAVE  ISSUED 


TWENTY  NEW  DESIGNS 


IN  THEIR. 


SALON  SERIES 


WWWVVVWW'WW 


OCEAN  TO  OCEAN,  in  new  back,  showing  Coat  of 

Arms  of  all  the  Provinces. 

TO  RETAIL  AT  50  CENTS. 

Order     through     your     Jobber. 

A.  0.  HURST,     -     24  Scott  St.,      -     TORONTO 


SANFORD  &  BENNETT 

Manufacturers  of 

Fountain,    Stylographic    and   Gold   Pens 

for  Domestic  and  Foreign  Trade 


*Nta 


rM 


SANFORD      & 
CO  MMER< 

NEW  YORK  U.S.A. 


Patentees  of  the 
AUTOPEN,  AUTOMAT,  GRAVITY  STYLO  and  COMMERCIAL  FOUNTAIN  PENS 

LARGEST  MANUFACTURERS  IN  U.S.  IN  IMPRINT  WORK 

We   manufacture   special   lines   for  leading   Stationers   and   Jewellers   all   over  Canada 

We    make    only    high-grade    lines.      Every    Pen  we  send   out 

carries  with  it  our  absolute  guarantee. 

CATALOG    AND    PRICES    WITH    TRADE    DISCOUNTS    UPON    REQUEST 

SANFORD   &    BENNETT 

Jewellers'  Court,  51-53  Maiden  Lane, New  York,  U.S.A. 


fcOORS£LLE£    AND    STATIONER 


ACCOUNT  BOOKS 

Now  making  and  kept  in  stock— all  kinds,  sizes 
and  qualities. 

Standard  Paper  and  Binding, 
MEDIUM,  DEMY,  CAP,  QUARTO,  Etc. 


Ledgers 
Journals 
Records 
Letter  Books 


Day  Books 
Cash  Books 
Minute  Books 
Invoice  Books 


Bill  Books,  Indexes,  Notes,  Receipts,  Etc. 

We  make  a  specialty,  which  are  unsurpassed,  of 

MEMORANDUM  BOOKS 


LOOSE  LEAF  LEDGERS 
LOOSE  LEAF  BINDERS 
LOOSE  LEAF  PRICE  BOOKS 
LOOSE  LEAF  MEMO  BOOKS 

Newest  and  Best  Made.    Unequalled.     Undoubted  Value. 
Established  over  Half  a  Century. 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 

PEEiMSS 

CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mfg.  Co. 

Limited 

Office  and  Factory— 176-178  Richmond  Street 
TORONTO.  CANADA 


E.  H.  HARCOURT, 


President. 


THOS.  E.  CHAPMAN, 

Vice-President. 


J.  T.  SWIFT, 
Secretary 


E.  H.  HARCOURT  CO.,  Limited 

Manufacturing  Stationers,  Printers, 
Lithographers  and  Embossers. 

SPECIALTY  ALL  KINDS  OF  WRITING  TABLETS 


Exercise  Books, 
Note  Books, 
Scribblers, 
Pass  Books, 
Leather  Specialties, 

Flags,  Etc. 

255  WELLINGTON  STREET  WEST, 


Examination  Pads, 
Drawing  Books, 
Drawing  Pads, 
Blotting  Pads, 
Counter  Books. 


TORONTO 


"Sports"  Playing  Cards 


1 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIbT  PLAYERS 

Colonial  Wit 


LACROSSE  DESIGN. 


We  are  hstiqjarters  for   PLAYING  CARDS 

MADE    IN    CANADA. 

Style  and   6nish  equal  to  Imported  Cards. 

Advertising    Cards    of  all   sorts—Novel   Designs. 

FOR  SAMPLES  AN*-  PRICES  APPLY- 


BROWN  BROS.,  Limited    {  The  UNION  CARD  &  PAPER  CO, 


Wholesale  and  Manufacturing  Stationers 
TORONTO 


Limited 

MONTREAL. 


BOOKSELLER  AND  STATIONER 


m*JMd&.*Js**n 


AUTOMOBILE. 


Bicycle  Cards 

possess  all  the  essentials  of  a  thoroughly  good  playing  card. 

They  are  durable — outwear  other  makes — many  times.     They  are  flexible,  thin, 

and  of  uniform  thickness.     They  have  a  substantial  finish  and  a  perfect  slip. 

The  corner  indexes  are  large  and  readable. 

Players  prefer  them  above  all  others. 

You  can  safely  recommend  Bicycle  Cards  to  your  customers. 

Bicycles  give  satisfaction  and  build  up  a  good  card  trade  for  the  dealer. 

Satisfied  customers  are  steady  customers,  and  a  dealer's  best  advertisement.    That's 

one  reason  it's  to  your  advantage  to  push  Bicycle  Cards. 

Order  through  your  jobber. 

The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 
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MOTORETTE. 


STAR-PLAID. 


Automobile  back,  copyright,  1902;  Autocycle,  Motor  and  Motorette  backs,  copyright,  1900-6;  Auto  back,  copyright,  1900-3;  Autobikc  and  Mobile  backs,  copyright,  1901-6;  Motorcar, 
Star-Plaid  and  Trr-Plaid  backs,  copyright,  1906;  Tangent  and  Wheel  backs,  copyright,  1907,  by  The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 


ROOK  SELLER   AND   STATIONER 


Greatest  of  All 


in  the  history  of  many  years 
of 


Walkmans 

(Ideal) 
FounginPen 

has  been  the  one  just  closed, 
and  in  which  success  we  trust 
you  have  participated. 

We  take  this  opportunity  to 
suggest  the  preparation  of  a 
complete  stock  of  WATER- 
MAN'S IDEALS,  that  the  in- 
creased sales  continually 
resulting  may  be  satisfactorily 
and  profitably  filled  by  you. 

The  illustration  opposite  re- 
presents, in  reduced  size,  the 
cover  design  of  our  booklet 
just  issued,  which  will  aid  you 
greatly  in  the  preparation  of 
your  stock.  May  we  send  you 
one  of  these  to-day  ? 


Koh-i-noor  Drawing  Pencils 


Special 

5-Gross  Assortment 

for  Office  and  General  Use 

Below  is  our  Special  Five-Gross 
Assortment,  especially  selected  as  the 
best  grades  for  retail  sales.  WE  WILL 
FURNISH  FREE  with  each  Five-Gross 
Assortment  one  of  our  new,  handsome 
and  convenient  counter  display  cases, 
as  illustrated.  Actual  size  of  display 
case  is  1 1  Vfc  inches  wide  by  22?4  inches 
high  by  9V4  inches  deep.  The  assort- 
ment is  made  up  as  follows  : 


1  Doz.  6B 
1  Doz.  5B 

1  Doz.  4B 

2  Doz.  3B 
4  Doz.  2B 
4  Doz.  B 

12  Doz.  HB 

2  Doz.  F 

1  Doz.  RT 

3  Doz.  H 

2  Doz. 


3  Doz.  2H 
2  Doz.  3H 
2  Doz.  4H 

1  Doz.  5H 

2  Doz.  6H 
1  Doz.  7H 
1  Doz.  8H 

1  Doz.  9H 

2  Doz.  SH 

1  2  Doz.  Copy 
Acct.  Book 


Retails  for  $73.68 

Price  Complete,   Cabinet  and   5-Gross 
Assortment,  $45.69  net 


FRONT 


^^J3Ls%JjUrvy^o^>Co.,  of  CiVVWCVcl^J^vvOU- 


NEW  YORK 


136  St.  James  Street,    Montreal 


LONDON 


BOOKSELLKK  AND  STATIONER 


BERLIN'S 

Papers   of  Satisfaction 


~*SU 


"Berlin"  salesmen 
are  out  -with  tKe 
brigHtest — snappi- 
est new  line  tHat 
ever  left  our  fac- 
tory —  over  lOO 
new  numbers, 
don't  miss  seeing! 
If  you  are  not  on 
our  list,  drop  us  a 
postal  -and  let  us 
get  acquainted ! 


PAPERS 

Style,  Quality,   Reliability 

-vvvvvvvwvvvwvvwvaA^vwwvwwww 


Weddings,  Ream  Goods 
Tablets,  Typewriter 
Papers,     Papeteries 

^3 


New  YorK    Salesrooms 

547     to    553    We*t     27th     Stree 
621   Broadway,   136  William   Street 


BERLIN    CgL    JONES 

NEW  YJRH,  U.S.A 


Now  is  tKe  time  to 
consider  tbe  profit- 
able and  safe  lines 
you  are  going  to 
carry  for  the  year 
1  9  O  8  —  remember 
"Berlin"  lines  stand 
for  botH  good  pro- 
fits and  safety — tKey 
sell  quicKly  and 
build  business  on 
a  safe  basis  — 
"Quality  First." 


In  writing  to  advertisers  kindly  mention    that   you    saw  their  announcement  in 

Bookseller  and  Stationer.       You  will    help    us    in    that  way  to  get  out  a  higher 
and   better  paper. 
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|  Why  Pay  Fancy  Prices  I 


H 


THE  PIGMY 


M 


Red  Dwarf  Stylo    Pen   or 

Fluid  Ink  Pencil. 

Only  4  inches  long. 

Made  of   the  best  red  vulcanite. 

$7.20  doz. 

in  COPP,  CLARK  CO. 


Limited 


64  Front  Street  West, 
TORONTO 


•.•..•.»..«.....«., 
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FAR  the  past  fifty  years 

■  ""  discriminating  deal- 
ers have  insisted,  when  or- 
dering Inks  and  Adhesives, 
upon  getting 

CARTER'S 


THE  CARTER'S  INK  CO. 

BOSTON  MONTREAL 


BOOKSELLER  AND  STATIONER 


A.  ROY  MACDOUGALL 

MANUFACTURERS'  REPRESENTATIVE 

42  ADELAIDE  STREET  WEST,  TORONTO,   CANADA 

I  am  the  Canadian  Representative  of  several  manufacturers  of  Stationery  Lines,  Leather 
Goods  and  Wooden  Goods.  I  am  in  a  position  this  year  to  give  the  best  attention  to  the 
trade,  and  would  ask  you  to  wait  and  see  my  samples  before  placing  your  orders  for  this 
year.  I  can  offer  the  trade  reliable  goods  at  prices  that  will  interest  them.  The  following 
are  some  of  the  firms  I  represent  and  the  lines  they  manufacture  : 


Chemical  Paper  Co.,  Holyoke,  Mass.,  FLAT  AND  FOLDED 
WRITING  PAPERS  ;  Powers  Paper  Co.,  Holyoke,  Mass., 
PAPETERIES,  TABLETS  AND  ENVELOPES  ;  Deutsch 
Bros.  Mfg.  Co.,  New  York,  TOILET  PAPERS  ;  A.  J.  Holman 
&  Co.,  Philadelphia,  BIBLES  AND  HIGH-GRADE  POST 
CARD  ALBUMS  ;  Herman  Loeb  &  Co.,  SCHOOL  BAGS, 
FIBRE  SCHOOL  BOXES  AND  LUNCH  BOXES  ;  Diamond 
Point  Pen  Co.,  FOUNTAIN  PENS  AND  PEARL  GOODS  ; 
National  Mfg.  Co.,  Worcester,  Mass.,  STATIONERS'  WIRE 
GOODS  ;  E.  B.  ESTES  &  Sons,  TOOTH-PICKS,  MANI- 
CURE STICKS  AND  TURNED  WOOD  GOODS  ;  Clear- 
field, Novelty  Works,  Clearfield,  Pa.,  TOY  CARTS,  WAGONS 
AND  SLEDS  ;  Copeland  &  Mittenthal,  New  York,  FANCY 
LEATHER  GOODS  ;  Dow  &  Lester,  London,  England, 
POST  CARD  ALBUMS. 


Smigel's  DESK  PADS 

manufactured  by  I.  Smigel,  New  York,  are  undoubtedly  the 
most  popular  desk  pads  in  the  trade.  The  material  in 
them  is  of  the  very  highest  quality  ;  the  workmanship  and 
finish  cannot  be  excelled  ;  and  the  prices  are  right.  They 
are  fast  and  constant  sellers  wherever  introduced,  and  THE 
DEALERS  PROFIT  REALLY  IS  WORTH  GETTING 
AFTER.  It  would  unquestionably  pay  you  to  write  me 
for  catalogue  and  quotations  if  you  are  not  already 
handling   these   profitable   goods. 

A.    ROY    MACDOUGALL 

Canadian    Representative 

42  ADELAIDE  ST.  WEST,  TORONTO 


WRITE  ME  FOR  QUOTATIONS  IF  YOU  ARE  INTERESTED  IN  ANY  OF  THESE  LINES 


THE 

"Merchants'  Ledger  Outfit" 

A  Big  Seller  and  A  Fine  Repeater 


MERCHANTS'  CURRENT  LEDGER 


A  GOOD 


Loose  Leaf  Ledger  Outfit 

FOR  SALE  AT  A  MODERATE  PRICE. 

QUALITY  IS  OUR  MOTTO 


MERCHANTS'  TRANSFER  LEDGER 


WRITE  US  FOR  OUR  CATALOGUE 


SIEBER   &    TRUSSELL    MANUFACTURING    CO. 

4000- 2-4-6   Laclede   Avenue,    ST.   LOUIS,    MO. 


BOOKSELLER  AND  STATIONER 


SMITH,  DAVIDSON  &  WRIGHT 

VANCOUVER,        -        B.  C. 

We  carry  a  complete  stock  of  Stationery,  School  Books  and  School 
Supplies,  Printers'  Stock,  Fancy  Goods  and  Notions. 


KENMORE  LINEN  FABRIC 

Note  Paper,  Envelopes,  Papeteries,  Tablets  and 
Visiting  Cards  are  well  known  and  pay  to  handle. 


Prompt  Shipment.  Mail  Orders  receive  special  attention. 

SMITH,  DAVIDSON  &  WRIGHT,  Limited,      -      Vancouver,  B.C. 


Quality  Papers ! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  hy  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

1 7  x  28-20,  24  and  28  lbs.  1  7  x  28—28,  32  and  36  lbs. 

17x22-14,  16,  18,  20  and  24  lbs.  21  x  32-56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COVER   PAPER 


SNOWFLAKE 

In  Blue,  Red,  Lilac  and  Wine 

20  x  25—40  and  60  lbs. 
22%  x  28K— 50,  60  and  80  lbs. 


ADELIA 

Fine  White  Wove,  Double 
Cap  and  Folio 

and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS: 

St.  Adele,  Que. 


278  St.  Paul  Street 

MONTREAL 


A   FULL  LINE  OF  THE   FOLLOWING  WELL- 
KNOWN  GOODS  STOCKED: 

Stephen's  Ink  and  Mucilage 

Stafford's  Inks,  Mucilage  and  Paste 

Higgin's  Ink  and  Mucilage 

Underwood's  Inks  and  Mucilage 

Dancing  Girl  Brand  Crepe  Tissue 

Hirdtmuth's  Koh-i-noor  and  Mephisto  Pencils 

Johann  Faber  Pencils 

National  Line  Blank  Books 

Gillott's  Pens 

Spencerian  Pens 

Esterbrook  Pens 

Ball  Pointed  Pens 

Waverley  &  Pickwick  Pens 

E.  Faber's  Rubber  Bands 

Rand  &  McNally's  Map  and  Globes 

Imperial  Tracing  Linen 


HIGGINS' 

PHOTO  MOUNTER 


(TRADE  MARK) 


N' 


[O  adhesive  on  the  market  at 
the  present  time  has  proved 
of  equal  value  or  has  a  wider 
sale  than  HIGGINS'  PHOTO 
MOUNTER.  Its  great  popular- 
ity, not  only  among  amateur  and 
professional  photographers,  for 
whom  it  was  originally  made, 
but  among  business  men  and 
users  of  paste  generally,  has 
shown  beyond  all  doubt  that  it 
has  great  intrinsic  merit.  It  is  not 
a  flour  or  starch  paste,  but  a 
vegetable  glue— a.  product  en- 
tirely new  in  the  chemistry  of 
adhesives.  For  mounting  photo- 
graphs, aristotypes,  scrap  pictures,  and  engravings,  and 
for  general  use  as  a  substitute  for  mucilage,  it  will  be  found 
most  satisfactory.     Be  sure  and  stock  HIGGINS'  paste. 

HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 
The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW  YORK    -    CHICAGO    -    LONDON 
Main   Office   and   Factory,   BROOKLYN,   N.Y.,  U.S.A. 


Western     Booksellers    and    Stationers 


Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,        Winnipeg,  Can. 

WHOLESALE     STATIONERS 


BOOKSELLER  AND  STATIONER 

Headquarters  for  Dictionaries 
and  Cook  Books 

Chambers'  20th  Century  Dictionary  $1.00  The  Langham  English-Russian  and  Russian-English 

Collins'    Clear  Type  Dictionary    15  Dictionary   75 

Collins'  Large  Type  Dictionary 30  McLaughlin's    New     Dictionary    of    the    English- 

0.       ,      ,  T  .  ,  _.  ..  . ,,   ,,  1An  French  and  French-English  Languages   1.50 

Standard  Imperial  Dictionary.     (loth    1.00  b                b     s 

„.            ,  ,         •  ,«•*•                ii   ir  o                         i  or  Wessely's     Handy     English-Spanish    and    Spanish- 
Standard  Imperial  Dictionary.     Halt    Etexine 1.25  _     ,.          .      *           °        ~z"                         l                  rn 

English    Dictionary.      Cloth    50 

Standard  Imperial  Dictionary.     Hall'  Morocco 2.00 

Wessely  s     Handy     French-English     and     English- 
Standard   Imperial   Dictionary.      All    of   above   in-  French  Dictionary.     Cloth    50 

Wessely's      German-English     and     English-German 

Concise  Imperial  Dictionary.      (Blackie's).     Cloth.     1.00  Dictionary.      Cloth                                                            .50 

Concise   Imperial    Dictionary.      (Blackie's.)      Half  Wessely's     Handy     Italian-English     and     English- 
Morocco     2.00             Italian    Dictionary.     Cloth    -.50 

Students'     Dictionary.       (Annandale).       Blackie's.  Wessely's  Latin-English  and  English-Latin  Diction-     , 

Cloth    2.25  ary      cloth 50 

Students'     Dictionary.       (Annandale).       Blackie's.  Vest  Pocket  Dictionary.     Indexed.     Cloth 20 

Half  Morocco    4.00        tl  tl  tl  u  Lea|her 25 

Stormonth's    English    Dictionary    1.50  Vest  Pocket,  French-English.     Indexed.     Cloth...       .25 

Students'  Standard  Dictionary.     Indexed   net     3.00  <<           <<                 <<                   r  j__eJ      Leatl     ■             50 

Standard  Dictionary.     Complete  in  1  Vol.     Indexed  15.00  tt„„,.   t>„„i.„4.    n            ,  v     r  i        t   j       j       r-n  n               oc 

J  *  Vest  Pocket,  GermanvEnghsh.     Indexed.   -Cloth.- 25 

Standard  Dictionary  Holder.     Japanned  orgilt..nei     5.00  u           u                 a                   T    1       d      T      H     •             "iO 

Standard  Dictionary  Holder.     Oxidized    oei     8.00  T7-    .  »„„!,«+    o        •  i    n     r  i       t    i       i      m  u                oc 

J  Vest  Pocket,  Spanish-English.     Indexed.     Cloth   ...       .2o 

Webster's  Unabridged  Dictionary.     Full  Sheep  u           a                 <<                   Indexed.     Leather..         .50 

Webster's  Unabridged  Dictionary.     Indexed.    Full   Sheep  1.    .  «    .'  ,.    -T,   ;.       _,     ..  ,       ,    .       n ',      „,  „ 

<v\,n   To«n,i,n^    v>r,„u*\,  Tmr,n\>         i    t?         i    p      v  i  VestPocket,  It  a  haii-English .     Indexed.     Cloth 25 

The   Langham    English-French    and   Freneh-English  ■ 

Dictionary    • 75  "                                        Indexed.     Leather...        .50 

The  Langham  English-German  and  German-English  Vest  Pocket,  Latin-P;nglish.     Indexed.     Cloth 25 

Dictionary    75  \'            "                  "                    Indexed.     Leather.  .  .        .50 

The    Langham    English-Italian    and    Italian-English  Vest  Pocket,  Handy  Electrical  Dictionary.     Indexed 

Dictionary    75        j     Cloth 25 

The  Langham  English  Spanish  and  Spanish-English  Vest  Pocket  Handy  Electrical  Dictionary.     Indexed. 

Dictionary    " 75  Leather , 50 

The   Langham   English-Portuguese   and    Portuguese-  Vest   Pocket   Swedish.     Cloth    25 

English   Dictionary    75       VestPocket   Swedish.      Leather    ' 50 


Chambers'  Concise  Gazetteer  of  the  World.     Latest  edition    1.75 


COOK  BOOKS 

The  Home  Cook  Book   $  .75      365  Orange  Dishes   '."." 50 

The   New   Cook   Book    1.00  Twentieth  Century  Cook  Book  and  Practical  House- 

The  Boston  Cooking  School  Cook  Book  net     2.00  keeper    1.00 

What  to  Have  for  Dinner.    By  Mrs.  Farmer 1.50  The  Up-to-Date  Waitress.     By  Janet  N.  Hill,  editor 

Mrs.  Rorer's  New  Cook  Book  net     2.00  of  the  Boston  Cooking  School  Magazine.     Fully 

The  White  House  Cook  Book 1.00  illustrated    net     1.50 

The  Blue  Ribbon  Cook  Book.     By  Annie  R.  Gregory     1.00  The   New   Cookery  of    Uhproprietary    Foods.      By 

365    Luncheons     .50  Eustace  Mills 35 

36? D^erss.::::::::::::::::::::::::::::::::::  il  two useful books by emily holt- 

365    Breakfasts    50  Encyclopaedia  of  Etiquette.     What  to  Write ;  What 

365  Cakes  and  Cookies    50  to  Wear ;  What  to  Do ;  What  to  Say ;  A  Book  of 

365  Breads  and  Biscuits   50  Manners  of  Everyday  Use   2.00 

365  Tasty  Dishes    50  The  Complete  Housekeeper  2.00 
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Hints  for  February  Business 


February,  like  January,  is  an  off-month  with  the 
bookseller  and  stationer,  but  the  dealer  must  not  forget 
that  he  is  one  month  nearer  the  spring  season.  It  is  a 
good  month  to  build  upon.  If  retailing  is  slow,  that  is  no 
reason  why  the  bookseller  should  sit  down,  fold  his  hands 
and  go  to  sleep.  He  can  at  least  lay  plans  and  make  pre- 
parations. There  is  his  magazine  table.  Let  him  ask 
himself  how  he  can  stimulate  magazine  sales.  There  is 
the  wallpaper  department,  which  will  soon  become  a  cen- 
tre of  interest  to  housekeepers  and  prospective  June 
brides.  Let  him  think  over  plans  for  making  it  more  at- 
tractive and  convenient  for  customers.  In  fact,  it  is  a 
good  month  to  inspect  the  entire  retailing  machinery  and 
put  everything  ship-shape. 

Buying. 

The  first  essential  in  February  is  the  valentine  stock. 
The  wise  merchant  will  have  his  regular  supply  ready  by 
the  first  of  the  month,  but  he  will  also  be  open  to  make 
late  purchases,  whenever  he  sees  or  hears  of  something 
novel.  The  approach  of  Easter  should  make  him  hasten 
the  purchases  of  Easter  cards  and  novelties.  February 
is  also  none  too  early  to  look  into  spring  and  summer 
goods,  notably  sporting  goods,  flags,  fireworks,  decorations 
for  summer  homes,  and  similar  lines.  The  dealer  in  pic- 
ture post  cards  should  begin  to  look  around  for  attractive 
novelties.  He  has  probably  ordered  his  local  view  cards 
last  fall,  but  his  supplementary  stock  of  comics,  general 
views  and  novelty  cards  is  as  yet  unsecured.  A  perusal 
of  the  many  post  card  ads  in  Bookseller  and  Stationer 
will  show  him  where  he  can  buy  to  advantage. 

St.  Valentine's  Day. 

The  eventful  day  during  February  is,  of  course,  St. 
Valentine's  Day,  which  falls  on  February  14.  The  busi- 
ness done  only  extends  over  two  or  three  days  before 
this  date  and  consequently  the  dealer  must  have  his 
plans  carefully  laid  so  that  everything  will  go  off  with 
a  rush.  The  window  must  be  utilized  at  least  a  week 
beforehand  and  pains  taken  to  give  it  a  very  attractive 
dressing.  The  1908  novelties  should  e  brought  to  the 
front  as,  of  course,  the  young  people  want  something 
fresh,  and  will  buy  a  new  valentine  when  they  would 
turn  up  their  noses  at  the  conventional,  old-style  affair. 
A  valentine  advertisement  in    the  local  paper,  emphasiz- 


ing  the  unusual  and  novel  features  of  the  stock,  will  help, 
and,  if  the  publisher  of  the  paper  can  be  prevailed  upon 
to  run  an  article  about  St.  Valentine's  Day  and  its 
meaning,  so  much  the  better.  A  popular  feature  in  the 
store  would  be  a  writing  table,  with  pen.  ink.  envelopes, 
stamps  and  a  post-box  in  connection,  for  the  convenience 
of  purchasers. 

How  to  Move  Books. 

It  is  a  good  plan  to  make  up  a  list  of  the  book  buyers 
in  your  town,  including  the  names  of  people  who  are 
known  to  be  heavy  readers.  The  professional  men,  doc- 
tors, lawyers  and  clergymen,  are  usually  fond  of  books 
and  make  occasional  purchases.  Whenever  you  secure  a 
batch  of  new  books  or  get  in  a  promising  new  novel, 
this  list  should  be  circularized.  Keep  these  people  posted 
on  the  new  publications,  whether  you  put  the  books  in 
stock  or  not,  and  don't  let  them  forget  that  you  can 
secure  any  volume  for  them  expeditiously  and  conveni- 
ently. When  they  discover  that  you  are  progressive  and 
persistent,  they  will  come  to  you  regularly.  For  in- 
stance, take  the  case  of  the  People's  Library.  You  would 
be  surprised  how  few  people  know  of  this  astonishing 
undertaking.  Let  the  people  on  your  list  know  about  il. 
— know  that  during  1908  they  can  secure  many  works 
in  it  at  fifty  cents  a  volume — and  surely  sonic  results  will 
follow.  It  is  this  supplying  of  information  about  books 
that  is  going  to  help  you  to  make  sales. 

The  February  Window. 

Too  many  merchants  relax  their  efforts  at  window- 
dressing  during  the  short  month  of  February,  consoling 
themselves  with  the  belief  that  it  is  no  use  and  won't  pay 
to  make  frequent  changes.  But  this  is  a  mistake.  The 
wise  merchant  endeavors  to  create  a  demand  for  his 
goods  by  attractive  and  novel  displays.  Before  Christ- 
mas the  goods  pretty  nearly  sold  themselves,  as  the 
public  needed  and  wanted  to  buy.  Tn  February,  the  de- 
mand is  at  a  low  ebb  and  needs  to  be  stimulated.  By 
suggestion,  by  alluring  offers,  the  merchant  seeks  to 
build  up  business  and  by  keeping  everlastingly  at  it.  he 
will  succeed.  The  point  is  that,  despite  apparently  un- 
favorable circumstances,  efforts  should  not  be  relaxed. 
The  window  display  is  a  cheap  form  of  advertising  and 
it  should  be  utilized   to  the  greatest  extent   possible. 
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General  Optimism    Prevails  in  Canadian  Trade 


Reviews  of   1907   Business 


As  far  as  we  can  judge  from  reports  received,  there 
has  been  no  falling  off  in  the  hook  and  stationery  busi- 
ness of  the  past  season.  On  the  contrary,  many  firms 
declare  that  they  have  had  increased  trade.  We  take 
pleasure  in  printing  the  testimony  of  a  number  of  pub- 
lishers, wholesalers  and  retailers,  on  the  situation.  One 
would  need  to  have  a  microscope  to  locate  a  single  ex- 
pression of  despondency  in  any  one  of  these  interviews. 

Canadian  dealers  evidently  used  discretion  in  buying 
last  fall.  They  discounted  the  future  to  a  certain  ex- 
tent, and  were  a  little  closer  in  their  estimates.  In  con- 
sequence stocks  have  been  satisfactorily  cleared  out  and 
the  outlook  for  a  good  buying  season  right  ahead  is 
promising'. 

Publishers  and  wholesalers  report  no  difficulty  what- 
ever in  making  collections.  The  requests  for  extensions 
are  not  more  numerous  than  usual  and  in  some  cases 
booksellers  are  asking  for  special  discounts  for  early 
payments. 

The  fact  that  the  buying  public  practised  economy 
this  past  season  worked  out  greatly  to  the  advantage  of 
booksellers.  Jewelry  and  other  lines  were  passed  over 
as  too  expensive  and  books  were  bought  instead.  Should 
there  be  so-called  hard  times,  the  bookseller  stands  to 
benefit  in  this   way. 

Trade  Very  Satisfactory. 

H.  -L.  Thompson,  president  of  the  Copp,  Clark  Co. — 
"With  us  trade  has  been  very  satisfactory.  September 
was  one  of  the  most  successful  months  we  ever  had.  Oc- 
tober went  well  ahead.  November  dropped  a  little,  but 
December  came  right  up  again  and  was  a  most  satisfac- 
tory month. 

"I've  heard  of  some  falling  off  in  other  lines.  This 
may  have  helped  the  booksellers  as  books  are  an  inex- 
pensive and  happy  way  of  remembering  friends. 

"The  special  attention  given  to  retail  advertising  by 
The  Bookseller  and  Stationer,  several  excellent  books 
that  sold  well,  and  progressive  methods  combined  to 
make  the  outlook   bright. 

"There  may  possibly  be  a  falling  off  in  some  lines, 
as  styles  change,  but  I  see  no  reason  to  expect  anything 
but  a  good  spring  trade  and,  with  a  fair  harvest,  the 
outlook  for  the  fall  should  be  good. 

"Speaking  for  ourselves,  we  have  been  figuring  up  the 
sales  of  'The  Weavers.'  We  find  that  if  all  the  copies  we 
sold  had  been  piled  flat,  one  on  top  of  the  other,  the 
pile  would  extend  four  times  as  high  as  the  tower  of  St.. 
James'  Cathedral,  or  so  high  that  you  could  hardly  see 
the  top. 

"Our  travelers  report  that  the  trade  was  more  care- 
ful in  buying  last  season.  Consequently,  few  were  over- 
stocked, and  as  a  result  conditions  are  everywhere  satis- 
factory to  start  the  new  year. 

"In  our  factory,  overtime  has  been  the  rule,  and 
there  has  been  no  falling  off  whatever  in  the  manufac- 
turing department." 

1907  Our  Best  Year. 

S.  B.  Gundy,  Canadian  manager  of  the  Oxford  Uni- 
versity Press. — "I  have  just  received  three  letters  from 
three  live  booksellers  in  different  parts  of  Canada.  They 
all  say  they  have  had  a  splendid  Christmas  trade.  A 
man  was  in  to-day  from  Owen  Sound,  who  said  his 
clothes  were  too  small  for  him,  business  had  grown  so 
bi£.    We,  ourselves,  are  to-day  (January  3)  as  far  ahead 
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as    we    were    in    the    middle    of    February    last    year.     1907 
was  the  best  year   we  have  ever  had. 

"Our  accounts  are  all  payable  on  the  2nd  of  Janu- 
ary. This  year  we  have  had  no  more  requests  for  ex- 
tensions than  usual,  which  indicates  pretty  well  that 
trade  has  been  as  good  as  ever.  We  have  even  had  to 
refuse  requests  for  discounts  made  by  dealers,  offering  to 
pay  in  advance.  Another  favorable  sign  has  been  the  re- 
peat orders  for  several  of  our  books,  which  have  come 
in  since  Christmas." 

Excellent  Business. 

E.  W.  Walker,  manager  of  the  wholesal&  department 
of  the  Methodist  Book  and  Publishing  Co. — "Every  re- 
tailer I  have  spoken  to  since  Christmas  has  told  me  that 
he  has  had  excellent  business,  probably  never  equalled 
before.  We,  as  wholesalers,  have  done  a  big  business 
and,  if  it  hadn't  been  that  there  was  no  Connor  book 
this  year,  we  would  have  had  a  very  much  larger  busi- 
ness than  last  year.  Up  to  November  we  were  far  ahead 
of  any  year  in  our  history.  November  fell  slightly  be- 
hind, as  we  had  no  big  seller  like  a  Connor  book,  but  on 
the  year  we  held  our  own  splendidly. 

"January  trade  seems  to  be  starting  out  very  well 
and  enquiries  for  cheaper  lines  of  books,  post  card  al- 
bums, etc.,  are  coming  in.  As  far  as  our  manufacturing 
end  is  concerned,  we  are  filled  up  with  work.  In  fact,  we 
have  all  we  can  handle  at  the  present  time." 


A  Good  Year  in  Prospect. 

Thomas  Allen,  of  McLeod  &  Allen.— "I  think  that 
last  year's  business  was  good  with  every  publisher  up 
till  about  the  last  month.  Business  showed  a  slight 
falling  off  in  December,  not  only  in  books,  but  in  other 
lines.  The  general  opinion,  so  far  as  I  can  gather  from 
business  men  in  Toronto  and  the  west,  is  that  we  are 
going  to  have  as  good  a  year  in  1908  as  we  had  in  1907, 
though  they  don't  expect  it  to  come  in  with  a  rush. 

"Talking  with  the  manager  of  one  of  the  largest  re- 
tail businesses  in  the  west,  he  is  of  the  opinion  that 
we'll  have  quite  as  good  business  this  year  as  last. 

"All  reports  we  have  had  from  retailers  indicate  very 
good  sales.  George  Wilson,  of  Clark  Bros.,  Winnipeg, 
tells  me  that  things  are  going  to  be  all  right,  particu- 
larly in  the  book  business,  and  that  Christmas  trade 
finished  up  strong.    And  he  knows  western   conditions. 

"Shortly  before  Christmas  we  wrote  to  several  book- 
sellers who  had  bought  heavily  of  several  of  our  books, 
offering  to  relieve  them,  but  they  replied  that,  while  at 
the  time  of  writing  they  were  long,  yet  the  amount  of 
business  they  were  doing  warranted  them  in  keeping 
their  stock  of  these  books.  Since  then  we  learn  they 
cleared  them  all  out." 

Where  Do  the  Pessimists  Come  In? 

W.  C.  Bell,  of_the  Musson  Co.,  Toronto— "A  call  on 
the  Montreal  trade  less  than  a  week  before  Xmas  reveal- 
ed the  pleasant  fact  that  not  one,  but  all,  were  doing  a 
better  business  than  in  previous  years. 

"To  hug  one's  hands  and  look  pleasant  is  usually 
significant  of  being  on  good  terms  with  something  or 
somebody.  This  was  the  experience  of  one  interested 
visitor  to  at  least  two  of  the  leading  book  shops  in  To- 
ronto. 

"From  Winnipeg,  I  received  a  card  the  day  before 
Xmas,  and  snugly  tucked  in  one  corner,  as  an  after- 
thought  "Business  fine."       This    has     since  been  verified 
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by  a  visitor-,  who  says  that  everyone  lias  done  well.  Wlm 
said  hard  times  ? 

"From  Ottawa  :  'Business  good,  and  I  can  pay 
every  dollar  that  I  owe  on  the  first.'  That's  making  a 
noise  that  appeals  to  the  office  manager's  heart. 

"From  Edmonton,  Dec.  24  :  '7  a.m.  After  a  mile 
walk  from  home,  just  a  few  words  of  greeting."  But 
think  of  the  possibilities  conveyed  in  this  early  morning 
letter. 

"From  Lacombe,  a  nice  sensible  letter  that  speaks 
of  the  anticipated  depression,  but  with  an  undercurrent 
that  says  we  think  it  must  have  passed  on. 

"And   so  on. 

"All  honor  to  Mr.  Fred  Scroggie,  of  Montreal,  for 
his  very  able  article  on  the  'depression'  question,  which 
appeared  in  a  December  number  of  one  of  the  Montreal 
newspapers.  It  applies  to  all  classes  of  business,  and 
refutes  in  a  very  able  manner  the  then  prevailing 
opinion. 

"W.  C.  Barrie,  of  Davidson,  Sask.,  reports  to  us 
that  business  was  far  better  than  he  expected." 

Canadian  Books  Sell  Well. 

E.  S.  Caswell,  Methodist  Book  Room.— "All  our  de- 
partments were  exceptionally  busy  last  season.  The  vol- 
ume of  business  done  in  the  retail  store  gave  no  indica- 
tion whatever  of  a  stringency  in  the  money  market.  The 
campaign  in  favor  of  books  for  Christmas  gifts  undoubt- 
edly bore  fruit  this  year  and,  if  continued,  will  produce 
still  better  results  next  year. 

"The  Christmas  demand  for  the  Canadian  poets 
seems  to  have  been  the  chief  feature  so  far  as  Canadian 
books  are  concerned.  Not  only  was  this  noticeable  in  the 
case  of  'Songs  of  a  Sourdough,'  which  may  be  regarded 
as  an  exceptional  book,  but  also  in  the  case  of  Miss 
Wetherald's  new  book,  the  new  edition  of  Mrs.  Cole- 
man's poems  and  Mrs.  Blewett's  poems.  Mrs.  Bing- 
ham's little  biography,  "Holy  Ann"  has  had  an  excep- 
tional sale.  In  the  first  instance  we  issued  an  edition  of 
2,000  copies,  but  in  a  few  weeks  we  had  to  print  2,000 
more.  This  proves  that  the  book  business  has  been 
good." 

Going  Ahead. 

Henry  Button,  manager  Cassell  &  Company,  Limited, 
Toronto. — "In  this  period  of  imaginary  'depression'  per- 
haps a  word  from  ourselves  would  not  be  out  of  place. 
Since  opening  in  Toronto  each  month  has  seen  us  well 
ahead  of  the  previous  month,  so  much  so,  that  we  had 
to  engage  extra  help  for  many  weeks  to  cope  with  the 
work. 

"If  this  is  what  the  trade  in  Canada  calls  "trying 
times,'  then  it  would  take  a  mathematical  expert  to  find 
out  how  many  extra  men  we  shall  need  when  the  times 
become  more  natural.  I  shall  not  attempt  to  thresh  the 
question  out.  Furthermore  (when  the  time  for  'weeping 
and  wailing'  ends)  our  head  office  will  realize  that  in 
opening  a  Canadian  branch,  no  better  move  could  have 
been  accomplished. 

"Anyhow,  we  are  not  dissatisfied  with  the  times, 
and  we  look  with  no  little  interest  towards  the  revival 
of  the   'good  old  times.'  " 

Wm.  Tyrell,  of  Wm.  Tyrell  &  Co.— "Our  Christmas 
trade  was  the  biggest  and  most  gratifying  in  the  his- 
tory of  the  store.  All  lines  sold  exceedingly  well.  Mon- 
day and  Tuesday  before  Christmas  were  without  doubt 
the  biggest  days  on  record.  Our  sales  in  calendars  and 
Christmas  cards  were  particularly  good,  for  out  of  a 
very  large  stock  we  have  scarcely  anything  left." 

Mr.  Rutledge,  manager  book  department  of  the  W. 
A.  Murray  Company — "Our  sales  of  books  for  eight  days 


preceding  Christmas,  in  comparison  with  same  eight 
days  of  last  year,  were;  infinitely  greater.  We  advertised 
our  book  department  very  extensively  this  year  and  that 
accounts  to  a  great  extent  for  the  big  increase  in  sales. 
Fine  art  calendars  were  not  in  as  great  demand  as  here- 
tofore, but  our  sales  in  Christmas  greeting  cards  were 
immense." 

H.  A.  Wilson,  of  the  Harold  A.  Wilson  Co.  "Christ- 
mas trade  was  greater  than  ever  before,  books,  fancy 
goods  and  toys  being  in  great  demand.  On  the  aggre- 
gate we  did  ten  per  cent,  more  business  this  Christmas 
than  last.  There  was  a  slight  falling  off  in  sales  of 
skates  and  hockey  boots  and  sticks,  this  being  accounted 
for  by  the  mild   weather." 

Fifteen  Per  Cent.  Better. 

Frank  Wise,  manager  of  Macmillan  Co.,  of  Canada — 
"Comparing  the  two  years  (1906  and  1907)  I  find  that 
our  fiction  sold  better  in  1907,  while  the  more  expensive 
gift  books  went  slower.  Our  total  business  for  the  last 
quarter  of  the  year  exceeded  the  business  for  the  same 
three  months  of  1906  by  fifteen  per  cent.  I  have  enough 
confidence  in  spring  business  to  take  big  editions  of  three 
spring  novels,  and  we  are  importing  three  good-size  re- 
orders of  fall  goods,  of  which  1  thought  the  original  or- 
ders would  have  been  sufficient." 

The  Dean  of  the  Trade. 

Richard  Brown,  president  of  the  Brown  Bros. — "The 
business  of  the  past  year  has  been  encouraging.  It  has 
been  quite  up  to  former  years.  Prospects  look  bright 
for  the  future  but  care  must  be  exercised.  In  our  manu- 
facturing departments  we  have  kept  our  staff  to  the  full. 
We  must  not  be  pessimistic.  There  is  a  great  deal  in 
looking  at  the  bright  side  of  things." 

Gleaned  Here  and  There. 

In  his  monthly  rounds  in  Toronto,  Bookseller  and 
Stationer's  representative  heard  many  optimistic  reports 
which  had  been  received  by  wholesalers  from  the  retail 
trade.  Here  are  some  of  these  reports,  which  have  come 
in  indirectly  this  way. 

T.  C.  Allen  &'  Co.,  Halifax,  state  that  business  with 
them  had  increased  by  fifteen  to  twenty-five  per  cent. 

A.  H.  Stratton,  Peterboro,  was  enthusiastic  over 
the  season's  business,   which  was  entirely  satisfactory. 

R.  H.  Pickard,  Kingsville,  claims  to  have  done  a 
larger  trade  than  in  the  preceding  year. 

B.  Johnston,  Stratford,  claims  that  business  is  all 
right.  Christmas  and  greeting  cards  had  an  exception- 
ally large  sale. 

F.  C.  Cubbitt,  Peterboro,  states  that  business  was 
quite  as  good  as  last  year  and  much  above  what  he  ex- 
pected. 

Stedman  Bros.,  Brantford,  were  entirely  satisfied 
with  results,   which  were  ahead  of  expectations. 

Henderson  Bros.,  Oshawa,  report  Christmas  trade 
ahead  of  last  year,  with  a  big  turnover  in  cheap  lines. 
They  were  able  to  clear  out  many  old  lines.  More  books 
and  less  leather  and  other  expensive  goods  were  sold. 

"There  is  no  person  in  the  west,  so  far  as  I  know," 
says  a  publisher,  "who  is  not  in  a  position  to  pay  his 
account.  Fewer  dealers  are  asking  for  extensions  than  I 
expected.    I  have  been  agreeably  surprised." 

W.  K.  Ireland,  of  Owen  Sound,  reported  to  the  trade 
in  Toronto  that  business  with  him  had  been  quite  up  to 
the  average. 

W.  H.  Arthur,  of  Port  Arthur,  reported  business  dull 
until  December  15,  but  then  he  began  an  advertising 
campaign  and  books  went  out  with  a  rush  until  after 
Christmas. 
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News  of  The  Booksellers'   and  Stationers'  Association 


How  About  Your  Collections? 

The  problem  of  making  collections  is  staring  booksell- 
ers in  Hit'  face  now  that  the  rush  of  the  holiday  trade  is 
over.     Steps  will  have  to  be  taken  prompi 
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COLtKCTIQH  DEPARTKEBS 

Sir 

four   -.ecoujlt  with     (/c/^-^vW^   7    (o 
Of         (_/0-£-<*~+*^\S                    umountin|!:    to  *  /3  So" 

is   still  unsettled   nnd   hi  s  been  placet  with   us 

for   collection.              Ssttlercent   nust   b«   .-■.-!<>    with 

the    i  bove   creditor    1mm" 11  ■  telj/. 

Enclose    thle    notice  when  paying. 

Yours   truly. 

(S>-^.U     IS  if                                       W.A.     • 
IS'/o 

H.B.        Our  Colleotlon  Derirt^'r.t   hi 8   facilities 
for   fBo&rtalninK   n-mes    of   pities  who    fi  U    to 
adjust  r  <?count a  aft «r  ■•ue   r*>  .    -     1    h ■  ■     baan  nafla, 
,    rnd   also   for   tha   protaatlon   oi    other   merel    ae 
In   the  above   town   i  inH    throughout    the   bou    try 
from   risk   of   lr.eurrin*   similar   rf-hte. 

- 

Jlo,    1. 

Collection  Letter  No.  i 

is    no    use    dilly-dallying   with    delinquents    when    a    little 
firmness  will  bring  them  to  time. 

ONE  DOLLAR  invested  in  the  association's  collection 
blanks  will  help  materially  in  this  work.  You  have  to  send 
out  accounts  anyway.  You  spend  money  in  postage  and 
in  other  ways.  Results  are  usually  unsatisfactory.  Why 
not  secure  better  results,  when  you  can? 

A  Successful  Scheme. 

The  association's  collection  plan  is  not,  an  untried 
scheme.  It  has  been  employed  for  several  months  by  the 
Hardware  Dealers'  Association  with  splendid  results.  For 
fear  our  readers  may  have  overlooked  what  we  published 
in  previous  issues  on  the  subject,  we  reprint  some  of  the 
testimonials  received  by  the  Secretary  of  the  Retail  Hard- 
ware Association. 

One  hardware  dealer  writes  as  follows:  "I  sent  out 
thirty-one  of  the  first  letters,  amounting  to  $108.59,  all 
small  amounts,  ranging  from  three  to  ten  dollars,  and 
from  these  received  ten  accounts  in  full,  amounting  to 
$22.17.  I  followed  the  balance  up  with  the  second  letter, 
and  received  seven  accounts  in  full,  and  $5  on  the  eighth, 
amounting  to  $19.76,  and  $41.93  in  all.  I  think  this  a 
very  good  showing,  as  these  were  accounts  that  1  had 
tried  every  known  means  to  collect,  and  all  had  failed. 
My  opinion  is  that  if  I  had  a  third  letter  (worded  a  little 
stronger)  I  could  collect  a  few  more  out  of  the  rest  of 
the  thirty-one  letters  first  sent  out. 

"I  think  it  would  be  a  good  plan  to  engage  sonic  law- 
yer to  write  a  legal  letter,  and  I  am  satisfied  it  would  have 
a  good  effect,  for  coming  right  after  the  form  letters  it 
would   make  delinquents  think   we  meant   business." 


Another  member  who  is  using  the  service,  sent  out 
letters  to  seventeen  delinquents,  the  accounts  totalling 
$5.54.50.  Already  live  have  cashed  up  and  $150.10  paid 
in.  There  has  not  been  time  to  get  full  returns  or  use  the 
second  letter.  In  a  letter  to  the  secretary  the  firm 
write : 

"The  collection  department  is  a  winner.  We  are  get- 
ting results  every  day.  They  seem  to  be  afraid  of  you." 

G.  A.  Binns,  of  Newmarket,  writes:  "I  sent  out  the 
forms  to  twenty7  dead  heads  that  I  had  crossed  off  my 
books  as  N.G.  The  amounts  were  all  small,  from  $1.50  to 
$5,  amounting  in  all  to  about  $60.  From  the  first  letters 
I  have  had  $33.98  paid  in.  1  think  the  business-like  head- 
ing of  the  forms  carries  more  weight  than  the  ordinary 
collection  department  letter  heads.  I  feel  confident  there 
is  nothing  that  will  repay  better  than  a  few  of  these  let- 
ters sent  to  dead  heads." 

F.  A.  Hoar,  of  Barrie,  says:  "I  have  had  excellent 
returns.  In  fact,  most  of  the  cases  that  I  used  them  were 
for  accounts  that  I  had  considered  as  lost  or  no  good,  as 
1  was  anxious  to  give  them  a  good  test,  and  I  have  re- 
ceived over  $20.  This  seems  like  finding  money,  as.  I  had 
used  several  other  methods  and  could  not  get  any  results. 
so  that  I  am  convinced  that  they  are  the  best  thing  that 
1   know  of,  and  I  intend  using  them  continually." 

A.  W.  Humphries  &  Son,  Parkhill,  report  as  follows: 
"The  first  collection  made  by  means  of  the  forms  repaid 
us  several  times  over  for  their  cost,  and  we  have  still  a 
good  supply  on  hand  for  further  use. 
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Bo.    2. 

Follow-Up  Letter  No.  z 

"We  think  that  the  more  general  use  of  these  forms 
would  be  greatly  to  the  advantage  of  the  retail  trade,  and 
the  dealers  who  use  them  will  find  almost  immediate  bene- 
fits, and  trust  that  the  collection  department  may  con- 
tinue the  good  work  with  vigor." 
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Booksellers  Should  Try  It. 

In  view  of  this  incontestable  evidence  in  favor  of  the 
collection  scheme,  booksellers  should  not  hesitate  to  make 
use  of  it.  The  time  to  act  is  now.  The  secretary  has  a 
supply  of  the  forms  on  hand  and  any  member  of  the  as- 
sociation can  secure  them  on  payment  of  t he  nominal 
sum  of  one  dollar.  Non-members  of  the  association  can 
enjoy  the  service  at  the  same  rate,  if  they  will  take  out 
a  membership.  Two>  dollars  entitles  any  dealer  in  the 
province  to  a  membership  for  the  present  year.  The 
value  of  the  collection  plan  alone  should  influence  many 
booksellers  to  cast  in  their  lot  with  the  association.  Dur- 
ing the  year  other  valuable  ideas  will  also  be  worked  out 
to  the  beneht  of  the  members. 

The  Illustrations. 

The  two  forms — No.  1  and  No.  2,  properly  tilled  out, 
are  shown  herewith.  The  secretary  supplies  these  forms, 
blank,    to   applicants   and   the   applicants   fill   in    and    mail 


the  humor  fur  buying,  musl  bave  turned  attention  in  I lir 
direction  of  the  booksellers'  shelves  and  tables. 

VALUE   OF   FREQUENT   MEETINGS. 
While  apparently  there  \ii'v<\  be  no  apprehension  about 
a  serious  decline  in  trade,  still  it   is  policy  to  take  every 
possible   step    to   safeguard    business    interests   during   such 

a  decline.  A  contemporary  says.  "It  would  be  better 
under  lean  year  conditions  I'm-  all  the  tradesmen  to  meet 
frequently  in  an  association  and  discuss  the  situation 
and  methods  to  meet  or  relieve  it.  Then  the  counsel  of 
successful  business  men  should  be  given  freely  and  un- 
selfishly to  prevent  demoralization  of  their  own  trade 
through  price-cutting  by  others  and  to  proteel  their  less 
sagacious  business  associates  from  endangering  their 
financial  standing  by  price-cutting. 

"There  is  no  time  in  the  experience  of  a  business  man 
when  his  loyal  allegiance  to  an  association  is  of  greater 
benefit   to  himself  and   to  his  trade  than   when   a  cessation 


THE   BOOK   SHOP  WINDOW 
From  the  inside.— Life 


them.  For  one  dollar,  an  applicant  receives  (it)  copies  of 
No.  .1,  and  40  copies  of  No.  2  with  100  envelopes. 

The  recipient  of  the  forms  concludes  that  they  come 
from  the  association  headquarters.  He  becomes  alarmed, 
believing  that  his  delinquency  is  generally  known,  and,  in 
most  cases,  he  pays  up  promptly.  Where  he  fails  to  re- 
spond to  No.  1,  No.  2  brings  him  to  time. 

Any  further  particulars  or  explanations  will  be  gladly 
furnished  by  the  secretary  of  the  association,  10  Front 
St.  Fast,  Toronto. 

THE  CHRISTMAS  ADVERTISING  CAMPAIGN. 

Favorable  comments  on  the  co-operative  Christmas  ad- 
vertising campaign  inaugurated  last  month  by  the  asso- 
ciation and  supported  by  the  publishers,  bave  been  made 
on  all  hands.  The  advertising  must  have  done  some  good 
undoubtedly.  Such  publicity  appearing  in  the  leading 
papers  of  the  country  at   a   time  when   the   public  are   in 


of  trade  seems  imminent.  Under  such  conditions  a 
tradesman  can  discuss  the  situation  in  the  association, 
and.  as  the  resull  of  the  information  brought  out  all  will 
be  better  prepared  to  avoid  the  pitfalls.  In  some  associa- 
tions it  has  been  the  custom  to  expend  some  effort  in  ex- 
plaining to  demoralizing  factors  and  price-cutlers,  sound 
business  principles,  so  that  they  will  thoroughly  under- 
stand sound  commercial  practice  and  leave  their  old 
habits  of  guessing  at  the  cost  and  making  it  too  low  for 
the  safer  custom  of  figuring  everything  in  the  cost  and 
adding  a   profit. 

"An  association  with  frequent  meetings  in  which 
ideas  are  freely  exchanged  and  the  information  of  older, 
experienced  and  successful  business  men  is  freely  given 
for  the  guidance  of  all.  will  have  a  large  attendance  and 
the  practice  of  the  precepts  laid  down  is  sure  to  contri- 
bute substantially  in  making  a  prosperous  community 
where  a  high-class  of  goods  is  demanded  and  a  high  class 
ol'  workmanship  is  furnished. 
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Good  Stationery  Advertising 

How  to  Produce  It 


Occasional  Chats 
By  W.  F.  Ralph 


It's  astonishing  the  amount  of  advertising-  that  has 
been  done  by  stationers  during-  the  Christmas  season  just 
ended.  The  newspapers  of  Canada  from  the  Atlantic  to 
the  Pacific   bear   eloquent   witness   to   the  fact   that   sta- 


j  Splendid  Selection  of  the 
Works  of  Standard  Authors 

Nothing    More     Appreciated    as 
Christmas  Gifts. 


To  those  desiring  a  present  that  fs  sure  to  prove 
acceptable  wi  .vould  invite  a  careful  examination 
of  the  following  very  excellent  values  in  these 
Attractive  editions. 


fnlurv  .-dltlon  of  tho 
Waller  Soott,  In  21 
>U  leather  binding. 
n.jstratod,  four  draw- 
volume.    Price  fao.03. 

e*nttrry      edition      of 
■orkn.   In   limp  leather. 


BIJou  edition  of  Emerson's 
"<i  work*,  bpiind  In  doth, 
p.  seven  volumes    Price  $3.50. 


Th«  world's  great 
llched  as  a  aubscrlpl 
regular    suh'.eripf  t.,n 

sold  for  JJS.       For  1 


>!'■;•         pub 

on  work,  the 

HtGuLarly 


188*.      The 

Bulwer's    worki 


of  Rhodes*  history 
states  from  1850  to 
for  310. 


Dumas'   works   I 


Novels  b 
tho  Tliorr.1 
Temple  Src 
for  tlfl.W. 

History  o 

four   volumes.   90.50. 


slsler, 

■  lltj.-r,. 


's^rllng"' 

d,ted    by 
s.     cloth. 


Green,    half   calf.    In 


The  Pembroke  edition  of  Shakes- 
peare. In  cloth.  12  volumes,  follow- 
ing tho  original  text  of  lh«  first 
folio  of  1623,  edited  by  Charlotte 
Porter  and  Ellen  A.  Clarke.  Price 
*9. 

Regular  |5  eet  of  Sarartnesc* 
by  F.  Marlon  Crawford,  bound  in 
groan  suit  cloth,  two  volumes. 
Price  S2.50. 

The  Illustrated  sterling  edition 
of     Ruiklo.     In     cloth,     13    volumes, 

em.  top.  for  in. 


TW.flr*side  edition  of  Charles 
Dflfkeni  In  22  volumes,  half  calf 
binding,   for  *35. 

Gibbons'     work. 
1  ft  t 


Ion    of    Edward 
o    decline     and 


volumes,    bound    L    - 

leg  18  Illustrations,  for  $9. 00. 


Farkman's 
the  new  lli 
volumes,  gll 
MC.O0. 


history  of  Canada. 
ary  edition.  In  13 
top    and    back,      for 


The  popular  edition  In  12 
same  e'dlllon  bound  In  half  polish- 
edition  bound  In  half  poUsIll  d 
ed-  levant   12  volumes,  for  *30- 

Splendid  edition  of  works  of 
Dod  Quixote,  37  etchings,  the  lib- 
rary edition.  41  arge  table  niinmn. 
for  $10- 


The  novel*  of  Jan 
Chester  edition.  10 
cloth,  gilt   top.  *15. 


!  Dickens'  worka. 
'ell  bound  and  wel 
a  value  at  $6.50. 


vorks  of  John 
y  R  Sutton 
.  cloth.  gUi  top. 


Complete  Stock  of  All  the  Latest  Editions 
of  the  New  Books. 


|  Jas.  Hope  &  Sons 


A  Substantial  Ottawa  Ad. 

tioners  know  how  to  advertise  vigorously,  and  have  faith 
in  the  business  booming-  qualities  of  advertising  in  the 
holiday  season  anyway. 

Of  course  there  will  be  less  stationery  advertising-  in 
the  papers  now  that  the  season  is  over.  But  it  would 
be  regrettable  were  any  of  the  vigorous  holiday  adver 
tisers  to  drop  it  altogether.  Keeping  at  it  is  as  essen- 
tial to  success  in  advertising  as  it  is  to  success  in  any- 
thing else.  And  although  extra  effort  is  in  order  during 
a  present-giving  season,  it  by  no  means  follows  that  ad- 
vertising is  unnecessary  during  the  dullish  period  after- 
wards. In  fact,  advertising  should  be  everlastingly  vig- 
orous.   It  may  be  excusable  to  reduce  its  volume  some- 


what, but  the  facts  that  there  is  still  money  to  oe 
spent,  that  articles  from  the  stationer's  stock  are  still 
necessary,  should  be  sufficient  inducement  to  keep  on 
advertising. 

It  advertising  pays  in  a  holiday  season,  why 
shouldn't  it  do  so  during  a  non-holiday  season  ?  People's 
writing  paper,  pens,  books,  ink,  etc.,  continuously  give 
out  and  must  be  replenished.  Birthdays  are  continually 
recurring  and  affording  opportunity  for  moving  fancy 
articles.  Blank  books  are  being  filled  up  all  along,  af- 
fording chances  for  blank  and  loose  leaf  book  sales. 
There's  any  amount  of  reason  for  continuing  to  adver- 
tise although  the  busy  Christmas  season  is  over. 


I  think  we  observed  last  month  that  western  adver- 
tisers went  in  for  advertising  on  a  large  scale.  They 
certainly  do.  A  particularly  good  example  of  full  page 
book  and  stationery  advertising  is  that  of  U.  .7.  Young 
&  Co.,  Ltd.,  Calgary.  This  is  a  Christmas  ad.,  but  its 
style  and  layout  are  worth  noticing  for  general,   everyday 


THIS  IS  THE  LAST  WEEK 


A/most  Your  Last  Chance 

Everyone  is  buying -E  very  thing  points  the  shopper  to  this  stofe.  We  are  tryine*to  make  this  a  fitting  climax  to  a  great  yeai's 
business     So  far  as  we  are  concerned  we  are  determined  to  do  all  we  can  to  send  the  great  day  off  in  a  blaze  of  glory. 

Just  look  at  the  bargains  below- We  refer  you  particularly  <o  Calgary  Calendars.  Art  Calendars.  Books,  Pictures.  China.  Cut  Glass, 
Pottery.  Brass  and  Copper  Work,  etc  etc.  ad  infinitum         We  want  to  sec  you  during  ihis  last  week- 


BOOKS,     BOOKS,     BOOKS     FOR     EVERYONE 
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D.  J.  YOUNG  #  Co.,  Ltd. 

129  EIGHTH  AVENUE  VEST 


A  Page  from  Calgary 

ad.  construction.  Occupying  as  it  does  a  full  page  of 
space  it  can  hardly  help  but  attract  attention.  The 
heading  is  the  heaviest  line  in  the  ad.,  and  is  balanced 
at  the  bottom  by  the  double-column  name  plate.  The 
cut  of  a  turkey  occupying  the  centre  of  the  ad.,  is  a 
good   Christmas  feature,   which   would   be  eliminated   for 
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everyday  purposes,  thus  saving  a  good  deal  of  space. 
The  divisions— each  one  attractively  headed  separated 
by  rules  are  excellent  features,  being  attractive  to  the 
eye,  easily  read  and  saving  confusion.  The  paragraphs 
are  very  well  written  and  exude  the  right  tone  of  en- 
thusiastic conviction  which  is  the  backbone  of  good  ad- 
vertising copy  of  any  kind. 

*  * 

* 

An  ad.  which  should  appeal  to  all  lovers  of  books  is 
that  of  James  Hope  &  Sons,  of  Ottawa,  reproduced 
here.  It  is  purely  a  book  ad.,  occupying  ten  inches 
double-column  space  in  the  Ottawa  .Journal.  Its  virtue 
is  its  simplicity  and  completeness,  which  points  are  so 
obvious  as  to  require  no  comment. 

*  * 

* 

Another  ad.  which  should  appeal  to  lovers  of  books 
and  book  shops  is  that  of  Foster  Brown,  432  St.  Cath- 
erine Street,  Montreal.  Mr.  Brown  relies  upon  the  repu- 
tation of  his  store  locally  for  beauty  and  convenience 
to  bring  in  the  people,  and  so  doesn't  offer  any  induce- 
ment in  the  way  of  price.  Considering-  the  people  ap- 
pealed to  in  this  case — buyers  of  books— the  lack  of 
priced  items  is  no  disadvantage.  The  argument  made  in 
the  first  paragraph  is  just  the  kind  to  catch  the  fancy  of 
the  book-loving  public,  who  are  always  influenced  by  the 
thought  of  a  comfortable  book  store  where  they  may 
browse  around,  so  to  speak,  among  the  volumes,  picking 
them  up  here  and  there  at  random.  The  argument  in  the 
last  paragraph  as  to  the  prices  being  plainly  marked  is 

Books  for  Presents 

—  AT  — 

Foster  Brown's  Bookstore 

FOSTER  BROWN'S  BOOKSTORE  offers  to  Christ- 
mas buyers  an  opportunity  to  make  their  selections 
in  a  notably  beautiful  shop,  where  every  possible 
improvement  in  arrangement  and  lighting  administers 
to  their  comfort,  and  when  the  freedom  from  outside 
distractions  will  make  their  visit  a  most  agreeable 
interval  in  the  fatiguing  round  of  Holiday  shopping. 

All  the  beautiful  Holiday  gift  books  are  on  hand,  the 
best  English  and  American  editions  of  the  standard 
authors,  essayr,  biography,  memoirs,  travel,  history, 
description,  a  fascinating  display  of  the  new  children's 
books,  and  an  especially  complete  stock  of  the 
season's  novels,  as  well  as  the  standard  fiction 
which  is  in  general  demand. 

Notwithstanding  the  many  advantages  offered  the 
particular  bookbuyer  in  FOSTER  BROWN'S,  the 
prices  charged  are  exactly  the  same  as  in  any  other 
store  in  the  City  or  elsewhere.  The  publisher's  price 
in  each  book  is  plainly  marked  on  the  inside  of  the 
back  cover— another  convenience  that  you  will  doubt- 
less appreciate. 
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another  one  which  will  appeal  to  the  book  buyer,  who 
hates  the  thought  of  having  to  ask  the  bookseller  t lie 
price  of  every  book  that  takes  his  fancy. 


W.  J.  Stevenson,  Wetaskiwin  and  Camrose,  has  a 
good  ad.,  headed  by  a  cut  of  a  home  interior,  showing 
a  mother  and  child  playing  with  toys,  in  the  Wetaskiwin 
Times    of    Dec.    5.     Mr.    Stephenson    offers    a    prize    of    $3 

IS 


for  the  best  letter  to  Santa  Clans,  written  without 
adult  assistance  by  children  under  nine  years  of  age.  Mr 
Stephenson's  ad.  is  a  good  one,  which  would  be  improved 
by  the  introduction  of  a  few  priced  articles.  Nothing 
like  a  few  good  prices  to  clinch  an  advertising  argu- 
ment. His  opening  paragraph,  headed  "Practical  and 
Beautiful,"  is  a  splendidly  written  argument  in  favor  of 
his    line   of   goods    as   Christinas    presents,    and    is    calcu- 


Our  Great 


BOOK  SALE 


is  welt  patronized.  Hundreds  of  books  are  sent  out  daily.  Resi- 
dents of  surrounding  towns  and  country  are  all  interested  and  won- 
dering who   will  get  the   piano-cased   organ. 

We  have  an  immense  stock.     We    import   direct   and   are     in     a 
position  to  give  you  lowest  prices. 


Dainty  little  books  in  leather 
and  fancy  bindings,  from  15c. 
upwards. 

All  the  latest  books  of  fic- 
tion, travel,  adventure,  etc. 

Post  card  albums  at  10c.,  15c, 
25c,  35c,  45c,  50c,  75c,  90c, 
$1.00,  $1.25.  $1.50  and  $2.00. 
Direct  importation;  exclusive 
designs. 

We  have  an  excellent  assort 
ment  of  25c  books,  suitable  for 
prizes,  over  500  different  titles, 
most  of  them  illustrated. 


Beautiful  Leather  Bound 
Poets,  many  cf  them  illlstrat- 
ed  large  assortment  of  bind- 
ings 

Books  on  birds,  animals,  na- 
ture study. 

Bible  and  Hymn  Books  com- 
bined. Hymn  Books,  Separate 
Bibles,  from  25c.  up  to  $10.00. 
We  make  a  specialty  of  thin 
paper,  large  print  editions. 

Another  bargain  table  con- 
tains some  hundreds  of  cloth- 
bound  books  at  I5c.  each. 


Picture  Books  for  the  children  from  3c  each  up  to  $1.50  for  the 
latest  Teddy   Bear   Book. 


Toys  Upstairs  in  Endless  Variety.  Come  in  and 
Enquire  About  the  Piano-Cased  Organ 

J.  H.  KENNER'S 

City  Book  Store 

42    Ontario    Street 


From  Stratford 


lated  to  make  almost  any  price  put  alter  them  look  mod- 
erate, in  view  of  the  quality  of  the  goods. 


The  ad.  of  J.  H.  Kenner,  Stratford,  (hit.,  is  a  very 
neat  specimen.  The  heading,  strongly  underlined,  is  very 
attractive,  "Our  Great  Book  Sale."  The  best  possible 
use  has  been  made  by  Mr.  Kenner  of  his  fi-inch,  double- 
column  space.  Following  the  attractive  heading  comes 
a  lot  of  little  priced  items  which  are  bound  to  strike 
many  leaders  as  moderate,  in  view  of  the  quality,  and 
this  is  the  end  sought  for.  The  invitation  to  come  in 
and  enquire  about  the  pinao  cased  organ  might  well  be 
calculated   to   bring-  in   the  curious  public. 


Mr.  Chappie,  the  Gait  bookseller,  has  been  running 
a  good  line  of  advertising.  Nothing  sensational  about 
it,  good,  plain,  conservative  value  talk,  set  up  in  a  pleas- 
ing manner  in  fi-inch,  double-column  space,  attract  ivelj 
lieaded. 

*       » 

» 

The  ad.  of  John  Hart,  of  Perth,  is  a  very  good  one, 
being  splendidly  written,  replete  with  price  and  quality 
inducements,  but  being  only  fairly  well  hi  id  out.  The 
printer  might  have  made  a  much  stronger  ad.  by  setting 
the    headline    in    hea\  ier    type    face. 
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Editorial  Chronicle  S  Comment 


SPREADING  OPTIMISM. 

We  commend  the  action  of  one  publishing  house, 
which  sent  out  "cheer  up"  cards  shortly  before  Christ- 
mas. A  despondent  feeling  was  pretty  general  at  the 
time  and  the  cards  were  calculated  to  show  the  trade 
that  all  was  not  lost.  A  great  deal  of  good  can  be  done 
in  this  way.  It  is  how  we  feel,  either  cheerful  or  de- 
spondent, that  colors  our  actions  and  every  smile,  every 
cheering  word  helps  to  change  our  sentiments  and  out- 
look. If  every  one  would  adopt  this  optimistic  tone  and 
spread  cheerfulness  around,  there  would  be  no  further- 
talk  of  hard  times. 

DUTY  ABOLISHED. 

A  "serious  blow  was  indicted  on  magazine  publishers 
shipping  copies  of  their  magazines  into  Australia,  when 
the  Commonwealth  Government  imposed  a  duty  on  all 
such  periodicals  "containing  advertisements  being  more 
than  one-fifth  of  the  printed  matter  contained  within  the 
outside  covers." 

For  the  first  fortnight  after  its  introduction,  this 
tariff  item  worked  out  disastrously  to  many  magazines, 
but  on  October  17  last,  pending  the  legalization  of  the 
clause,  a  temporary  arrangement  was  made  whereby  the 
importers  could  tear  out  at  the  Customs  Offices  any  ad- 
vertisements in  excess  of  the  one-fifth  allowed.  In  the 
case  of  many  of  their  magazines,  particularly  the  Ameri- 
can ones,  which  contained  an  enormous  quantity  of  ad- 
vertising matter,  this  represented  a  serious  mutilation 
of  the  publications  affected  and,  naturally  enough,  the 
advertisers  began  to  complain.  As  a  consequence,  the 
British  publishers  were  placed  in  the  position  of  being 
able  to  accept  only  a  limited  number  of  advertisements. 

It  is  now  announced  that  this  extraordinary  duty  has 
been  abolished,  much  to  the  satisfaction  of  the  publish- 
ers. 

CHRISTMAS  TRADE  GOOD. 

In  spite  of  the  prophecies  of  many  pessimists,  Christ- 
mas trade  in  Canada  has  been  excellent.  Reports  which 
have  been  received  from  many  dealers  in  all  parts  of  the 
Dominion,  bear  us  out  in  this  statement.  There  may 
have  been  places  where  a  falling-off  has  been  noted,  but 
they  are  few  and  far  between.  Much  of  the  Christmas 
trade  was  done  in  the  few  days  immediately  preceding 
the  holiday  This  delaj  in  making  purchases  caused 
some  apprehension.     Reports   were   circulated      that      the 


public  were  looking  around,  but  were  not  buying.  And 
these  reports,  well  founded  as  they  undoubtedly  were, 
colored  opinions  on  the  entire  Christmas  trade.  But 
fortunately  in  the  end  the  public  awoke  to  the  fact  that 
presents  had  to  be  bought,  and  they  set  to  work  making 
purchases  with  a  will. 

Elsewhere  we  comment  on  the  marked  increase  in  ad- 
vertising done  by  the  trade.  To  us,  who  have  watched 
the  press  carefully,  this  increase  was  very  noticeable. 
Full  page  advertisements  were  not  uncommon  and  large 
space  was  the  usual  thing.  The  effect  of  this  increased 
advertising  must  have  contributed  considerably  to  the 
volume  of  the  Christmas  trade.  No  such  publicity  is 
ever  wasted  and  results,  indirect  as  well  as  direct,  must 
accrue. 

The  good  strong  finish  to  the  business  of  1907  is  a 
helpful  sign  for  the  new  year.  Let  the  trade  take  heart 
and  make  up  its  mind  to  keep  the  flag  of  optimism  float- 
ing during  1908.  We  have  a  great  country  and  it  is 
bound  to  grow.  Business  is  on  a  solid  foundation  and 
there  is  no  reason  for  despondency.  To  all  our  readers, 
we   wish   a    Happy   and   Prosperous    New    Year. 


ONE  WAY  IT  WORKS. 

The  fact  that  an  increase  of  postage  has  been  levied 
on  magazines  coming  into  Canada  from  the  United  States 
and  vice  versa,  has  been  accepted  by  many  people  as  a 
cause  for  a  decrease  in  the  importations  of  magazines. 
This  is  a  natural  deduction,  but  it  is  not  one  that  ap- 
plies in  every  case.  We  must  not  blind  our  eyes  to  the 
fact  that  there  are  other  solutions  to  the  problem  of 
increased  postage. 

A  writer  in  the  Toronto  Daily  Star  gives  his  experi- 
ence as  follows  : 

"Last  October  came  time  to  renew  our  subscription 
to  our  New  York  paper.  It  had  been  coming  to  me  for 
over  30  years,  and  of  course  such  a  thing  as  dropping  it 
for  $1.56  postage  was  out  of  the  question,  so  we  sent 
the  postage  with  the  subscription,  and  had  the  paper 
continued,  and  to  relieve  the  postage  charge  just  dropped 
our  Toronto  morning  daily.  Last  July  was  time  for  me 
to  renew  the  subscription  to  my  trade  journal,  published 
in  the  United  States.  There  was  no  hesitation  in  doing 
that,  as  I  had  to  have  it,  so  away  went  the  50 
cents  postage,  and  the  paper  was  continued.  To-day  I 
am  asked  to  renew  my  subscription  to  a  Canadian  trade 
journal.  It  is  a  nice  little  paper,  and  1  would  like  tu 
continue  it,  but  since  I  have  to  pay  postage  on  the  one 
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1  must  have,  I  have  to  drop  the  Canadian.  It  will  soon 
be  time  for  my  girls  to  renew  their  subscriptions  fco  thu 
magazines.  They  get  two  from  the  United  States  and 
the  same  number  from  Canada.  I  understand  they  intend 
to  continue  those  from  the  United  States  and  drop  the 
Canadian. 

"Now  then,  if  this  postage  on  American  publication  < 
was  put  on  to  make  us  read  English  publications  more 
than  we  do,  as  I  understand  it  was,  it  isn't  working  out 
just  as  was  expected.  It  is  true  that  we,  as  a  people, 
belong  to  the  British,  but  it  is  equally  true  that  wo 
were  born  and  brought  up  on  this  American  continent, 
and  naturally  we  are  Americans  in  our  likes  and  dislikes 
I  must  say  that  I  hope  some  move  will  soon  be  made  to 
get  a  free  exchange  of  publications  again  between  Can 
ada  and  the  United  States.  We  don't  gel  any  money  out 
of  it,  and  if  we  did  we  don't  need  it." 

This  man's  experience  is  not  an  isolated  instance. 
lie  voices  the  experience  of  many  other  people  in  thb. 
country.  Those  magazine  readers  who  have  become  ac 
customed  to  some  magazine  and  who  would  not  do  with- 
out it,  are  not  allowing  the  matter  of  a  little  extra 
postage  to  stop  its  receipt.  If  necessary,  they  cut  lown 
expense  in  other  directions. 


ARE   SUBSCRIPTIONS  INCREASING? 

In  conversation  recently  with  several  newsdealers,  we 
were  advised  that  the  number  of  subscriptions  they  had 
booked  for  magazines,  both  English  and  American,  at 
the  end  of  the  year,  were  very  considerably  in  excess  of 
those  taken  twelve  months  ago.  They  one  and  all  at 
tributed  this  increase  to  the  change  in  postal  rates.  In 
the  case  of  American  periodicals,  the  increased  'lostagu 
was  driving  the  trade  right  into  their  hands,  because 
subscribers  were  able  to  get  their  magazines  cheaper  from 
them  than  if  they  ordered  direct  and  received  their 
copies  by  mail.  In  the  case  of  the  English  periodicals, 
the  reduced  postage  brought  about  the  same  result.  Cus 
tomers  preferred  to  subscribe  through  the  newsdealers 
rather  than  send  their  money  across  the  ocean,  thereby 
occasioning  inconvenience  and  delay. 

It  is  an  ill  wind  that  blows  nobody  some  good  and 
while  we  deprecate  the  ill-advised  increase  of  postage  on 
American  periodicals,  believing  in  as  cheap  an  exchange 
of  magazines  as  possible,  still  if  the  newsdealers  are 
being  benefitted  because  they  get  their  supplies  by  freight 
and   express,   that  is  one  consolation. 


-*- 


A  NEWSPAPER  EXHIBITION. 

In  London,  the  Daily  Chronicle  has  been  holding  a 
Book  Show.  A  building  was  secured  for  the  purpose 
and  sixty  publishers  arranged  to  exhibit  their  books. 
Mrs.  Cornwallis  West  opened  the  show  in  a  felicitous 
speech,  and  throngs  of  visitors  passed  through  the  build- 
ing  during   the    course    of    the    exhibition.    Beautiful    ex- 


amples  of  bookbinding  were   shown   in   the  entrance   hall, 
and  on  the  stairways  were  hung  originals  of  illustrations 

by   famous   artists.    Opportunity    was   given    Eor    visi 

to  order  books,  though  no  sales  were  made  of  the  books 

exhibited.. 

Mrs.  Cornwallis  West,  in  her  speech,  made  a  clever 
allusion  to  the  bookseller,  saying  : 

"I  often  feel  inclined  to  compare  a  book  shop  with 
a  big  millinery  establishment.  You  go  in  intending  to 
purchase;  a  motor  veil  and  you  come  out  having  order- 
ed a  court  train.  The  same  snare  besets  you  in  the 
book  shop.  You  make  up  your  mind  to  buy  'Forty-one 
years  in  India,'  and  you  get  'Three  Weeks.'     (Laughter) 

"There  is  no  doubt  you  must  be  firm  with  book- 
sellers—nearly  as  firm  as  with  publishers.  The>  ma\  be 
maligned,  but  they  certainly  are  a  necessity,  and  authors 
can  no  more  obtain  a  public  without,  them  than  suffra- 
gists an  audience  without,  a  cabinet,  minister."  (Laugh- 
ter). 

Why  could  not  some  of  our  metropolitan  dailies  be 
induced  to  work  up  some  such  book  exhibition  as  this 
next   Christmas  ? 


PROMPT  COLLECTIONS. 

The  need  for  prompt  collections  this  year  is  impera- 
tive. In  this  connection,  do  not  overlook  the  collection 
plan  adopted  by  the  Booksellers'  and  Stationers'  Asso 
ciation  of  Ontario,  which  is  described  on  Page  10  of  this 
issue.  The  cost  of  the  plan  is  so  small  and  the  results 
obtainable  so  large,  that  a  man  is  short-sighted  who  does' 
not  at  least  give  it  a  fair  trial.  There  are  few  booksell- 
ers who  have  not  some  bad  accounts  on  their  books, 
which  may  or  may  not  be  hopeless.  Resolve  at  the  be- 
ginning of  the  year  to  clear  them  off  and,  if  other  plans 
have  failed,  make  use  of  the  association  forms.  We  are 
much   mistaken   if  surprising  results  do  not   follow. 


A   SLIGHT    COPYRIGHT   AMENDMENT. 

Claude  Macdonnell,  M.P.  for  South  Toronto,  has  in- 
troduced a  bill  in  parliament  to  amend  the  Copyright 
Act.  The  change  suggested  is  without  significance,  being 
merely  intended  to  simplify  the  formula  required  to  be 
printed  in  each  copy  of  a  copyright  book.  Instead  of 
requiring  the   words,    "Entered   according  to  Act  of  the 

Parliament  of  Canada,  in  the  year ,  by  A.B.,  at  the 

Department  of  Agriculture,"  the  amendment  seeks  to 
substitute  the  simple  statement,  "Copyright,  Canada, 
190—    by  A.B." 

This  simplification  is  commendable  and  it  is  unlikely 
that  there  will  be  any  opposition  to  the  adoption  of  Mr. 
Macdonnell' s  bill.  The  whole  question  of  Canadian  copy- 
right law  needs  simplification.  .  At  present  it  is  in  a 
very  unsettled  and  unsatisfactory  state.  However  averse 
the  government  may  be  to  opening  up  the  act,  it  is  un- 
likely that  they  will  refuse  to  adopt  the  amendment. 
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News  of  the  Book  World 


BEST  SELLING  BOOKS. 

Sir  Gilbert  Parker's  book,  "The  Weavers,"  once 
more  leads  the  United  States  list,  as  well  as  the  Can- 
adian. "The  Shuttle"  stands  second  on  both  lists.  By 
comparing  the  United  States  summary  with  that  of 
last  month,  it  will  be  noticed  that  the  same  six  books 
were  most  popular  ;  while  in  the  Canadian  summary 
there  is  considerable  change,  three  new  books  appearing 
on  the  list.  "The  Dawn  at  Shanty  Bay"  reached  third 
place;  "Alice-for-Short"  is  in  fifth  place,  while  "Days 
Off"  runs  a  close  sixth.  "Satan  Sanderson,"  by  H.  E. 
Hives,  still  holds  a  place  in  both  lists. 

Canadian  Summary. 

1.  The  Weavers.    By  Sir  Gilbert  Parker. 

2.  The  Shuttle.    By  F.  H.  Burnett. 

3.  The  Dawn  at  Shanty  Bay.    By  K.  E.  Knowles. 


4.  The  Comment*  of  Bagshot.   Edited  by  J.  A.  Spender. 

5.  Pekin  to  Paris.    By  Luigi  Barzini. 

6.  The  Reign  of  Queen  Victoria.    By  Sydney  Low  and 
L.  C.    Sanders. 


CURRENT  BOOKS  NEWS. 

The  Macmillan  Co.  of  Canada  announce  for  spring 
publication  "Mr.  Crewe's  Career,"  by  Winston  Churchill, 
author  of  "Coniston  ;"  "The  Battle  in  the  Air,"  by  H. 
G.  Wells,  and  a  Canadian  story  by  a  well  known  Can- 
adian author,  of  which  further  particulars  will  be  an- 
nounced later. 

Thomas  Y.  Crowell  &  Co.,  New  York,  will  publish 
on  February  1  a  volume  entitled  "Thomas  Alva  Edison, 
Sixty  Years  of  an  Inventor's  Life,"  by  Francis  Arthur 
Jones.     The  work  is  the  result  of  close  acquaintance  with 


"Have  you  broken  trail  on  snowshoes,   mushed  your  huskies  up  the  river?" 
One  of  the  Illustrations  in  the  New  Edition  of  "Songs  of  a  Sourdough"  by  R.  W.  Service 


4.  Satan  Sanderson.    By  H.  E.  Rives. 

5.  Alice-for-Short.    By  Wm.   De  Morgan, 
fi.  Days  Off.    By  H.  E.  Van  Dyke. 

United  States  Summary. 

1.  The  Weavers.    Parker. 

2.  The  Shuttle.    Burnett. 

3.  The  Daughter  of  Anderson  Crow.    McCutcheon. 

4.  The  Younger  Set.    Chambers. 

5.  Satan  Sanderson.    Rives. 

6.  The  Lady  of  the  Decoration.     Little. 

English  Summary. 

1.  The  Fruit  of  the  Tree.     By  Edith  Wharton. 

2.  The  Old  Peabody  Pew.    By  Kate  Douglas  Wiggin. 

3.  The  Little  City  of  Hope.    By  F.  Marion  Crawford. 


and  study  of  the  inventor,  and  is  at  once  complete,   au- 
thoritative and  intensely  interesting. 

The  Oxford  University  Press,  Toronto,  has  been  ap- 
pointed exclusive  Canadian  agents  for  Hodder  &  S tough- 
ton's  juveniles,  and  will  show  the  entire  range  this  year. 

This  month  McLeod  &  Allen  are  issuing  two  new 
novels  by  popular  authors,  "The  Red  Year,"  by  Louis 
Tracy,  and  "The  Shepherd  of  the  Hills,"  by  Harold  Bell 
Wright.  Both  are  capital  stories  and  should  sell  well  at 
this  time  of  the  year,  when  new  books  are  scarce.  Cloth 
and  paper  editions  are  provided  for.  There  will  also  be 
a  paper  edition  of  "Rosalind  at  Red  Gate,"  by  Meredith 
Nicholson. 

William  Briggs,  Toronto,  will  publish  shortly  a  book 
of  exceptional  interest,  entitled  "Myths  and  Facts  of  the 
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The  story  of  the   Earth,    from 
the    first   thing    we  know  of  it 
down   to  the    time  in      Id 
which  we  live,  for  only      2  # 

per  day. 

The  "  Harmsworth  History  of  the  World"  is  the  latest,  greatest  and 
cheapest  of  all  universal  histoiies.  It  begins  with  the  first  thing  we  know  of 
the  earth  ;  it  tells  the  story  of  man's  infant  footsteps  ;  it  will  give  the  history 
of  all  nations,  from  Aucient  Egypt  to  Modern  Japan  ;  it  will  end  only  with  the 
events  that  are  engaging  the  attention  of  the  world  at  the  moment  when  the 
last  part  goes  to  press. 

The  story  will  be  told  by  the  foremost  living  historians  and  scientists. 
The  Right  Hon.  James  Bryce,  Professor  Flinders  Petrie,  Professor  Archibald 
Sayce,  Sir  Harry  Johnston,  Sir  Robert  K.  Douglas,  are  but  one  or  two  of  the 
distinguished  historians  whose  services  have  been  secured.  Wherever  science 
has  any  light  to  throw  upon  the  problems  of  history  the  assistance  of  scientists 
has  been  obtained.  Who,  for  example,  can  discuss  ^ith  such  authority  as  Dr. 
Alfred  Russel  Wallace  the  subject  of  the  "  Origin  of  Life."  The  "  Harmsworth 
History  of  the  World  "  is  intended  to  be  read  like  a  novel,  and  those  who  read 
it  so  will  find  it  more  fascinating  than  any  work  of  fiction. 

Illustrations  will  be  used  wherever  their  use  will  explain  or  add  interest 
to  the  letterpress.  The  total  number  of  pictures,  including  many  magnificent 
coloured  plates,  will  reach  the  unprecedented  figure  of  10,000. 

And  yet,  for  all  this,  the 

"Harmsworth  History  of  the  World" 

will  be  one  of  the  cheapest  books  ever  issued ;  just  as  it  is  the  book  which 
everyone  ought  to  have,  so  it  is  the  book  which  everyone  can  afford  to  buy. 
It  is  issued  in  fortnightly  parts  at  sevenpence  each  in  England. 

CANADIAN  IM^"         Should  stock  the   Harmsworth  History  of  the 

World.     It  is  the  best  selling  work  of  its  kind 

NEWSDEALERS  published  in  recentyears.  Write  for  free  specimen 

advertising  matter  and  full  particulars  to 

J.  R.  IRWIN,  Harmsworth  Publications, 22  Yonge  St.  Arcade,  Toronto 
Head  Office :    Export    Department,  Carmelite  House,  London,  Eng. 
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American  Revolution."  It  is  the  work  of  Arthur  John- 
ston, a  Canadian,  at  present  residing  in  Santa  Anna, 
California.  Mr.  Johnston  has  made  an  exhaustive  study 
of  early  records  in  the  archives  and  libraries  of  America 
and  in  his  book  has  exposed  the  false  history  that  has 
been  served  up  to  the  American  republic  for  some  years. 
The  book  hae  been  read  in  manuscript  by  several  noted 
Canadian  students  of  history,  and  has  won  their  unquali- 
fied  admiration.    It  will  be  ready  early  in  the  spring-. 

A  volume  of  extraordinary  interest  is  announced  by 
William  Briggs  for  publication  in  February.  It  is  Mr. 
Charles  Mair's  narrative  of  the  government  expedition 
of  1899,  under  the  Hon.  David  Laird,  through  the  Peace 
River  country,  making  treaty  with  the  Indians  for  the 
opening  of  that  vast  region  to  settlement.  Mr.  Mair  was 
one  of  the  two  secretaries  to  the  Halfbreed  Scrip  Com- 
mission which  accompanied  the  expedition.  Not  only  was 
the  expedition  to  treat  for  the  transfer  of  territorial 
rights,  but  to  ascertain  as  well  the  numbers  and  hold- 
ing's of  the  few  white  or  other  settlers  who  had  made  a 
start  at  farming  or  stock-raising',  and  to  clear  the  way 
for  the  incoming1  tide  of  settlement.  Mr.  Mair,  who  is 
widely  known  as  the  author  of  the  drama  "Tecumseh," 
and  is  one  of  our  most  cultured  writers,  is  a  keen  ob- 
server, and  sees  through  the  eyes  of  the  practical  man  of 
affairs  as  well  as  through  those  of  the  poet  with  his  ap- 
preciation of  natural  beauties.  He  has  succeeded  admir- 
ably in  not  only  making-  the  record  of  this  important  ex- 
pedition valuable  as  history,  but  also  in  imparting  to  it 
something  of  what  he  calls  "the  novelty  and  fervor  of  his 
own  sensations  at  the  time."  His  pages  will  be  illum- 
inated by  numerous  engravings  from  photographs  taken 
at  the' time  by  a  member  of  the  expedition.  With  the 
volume  will  be  included  Chief  Factor  Roderick  Macfar- 
lane's  "Notes  on  the  Mammals  of  the  Far  North"  and 
also  his  "Notes  on  and  List  of  Birds  and  Eggs  Collected 
in  Arctic  America,"  which  originally  were  contributed  to 
the  Smithsonian  Institution  at  Washington.  The  work 
altogether  will  be  one  of  the  greatest  possible  interest 
and  value. 

The  People's  Almanac,  published  by  Librairie  Beau- 
chemin,  Limited,  Montreal,  has  just  made  its  appearance 
for  1908.  It  is  a  very  creditable  production,  full  of  use- 
ful information  and  statistics  as  well  as  containing  a  lot 
of  interesting-  history  and  folk-lore.  The  edition  is 
printed  in  French  only  and  has  a  very  large  circulation 
among  the  French  Canadian  people  of  Canada  and  the 
New  England  States;  this  year's  edition  numbers  no  less 
than  80,000  copies. 

The  Copp,  Clark  Co.  are  to  have  the  Canadian  edi- 
tion of  the  new  novel  by  William  De  Morgan,  author  of 
"Joseph  Vance"  and  "Alice-for-Short."  It  is  called 
'"Somehow  Good"  and  will  be  ready  about  February  1. 
It  is  the  story  of  a  man,  who  loses  his  memory  as  the 
result  of  an  accident,  is  nursed  by  his  wife,  from  whom 
he  had  been  separated,  and  falls  in  love  with  her  (Cloth 
only  $1.25). 

For  early  spring-  publication  the  Copp,  Clark  Co. 
announce  :  "The  Square  Peg,"  by  W.  E.  Morris,  and 
"The  Light  Eternal,"  by  Peter  Rosegger,  author  of 
"I.  E.  R.  I."  Both  are  to  be  published  in  cloth  only, 
at  $1.25. 

A  Canadian  edition  of  an  amusing  book  of  skits  en- 
titled "Never"  has  been  arranged  for  by  the  Copp,  Clark 
Co.  It  is  by  Walter  Emanuel,  with  illustration  by  John 
Ifassall.     (Paper,  25  cents). 

The  Copp,  Clark  Co.  have  arranged  for  the  Canadian 
agency  for  the  Boys'  Friend  Library,  a  series  of  paper- 
covered  books,  to  retail  at  10  cents. 

The  Copp,  Clark  Co.  will  publish  early  in  the  spring 
"The  Missioner,"  by  E.  P.  Oppenheim,  which  is  now  ap- 


pearing serially  in  Pearson's  Magazine,  and  is  creating 
quite  a  sensation. 

Third  editions  of  "The  Weavers"  and  "The  Shuttle" 
have  been  issued  by  the  Copp,  Clark  Co.  These  books 
and  "Days  Off,"  by  Henry.  Van  Dyke,  and  "Ozma  of 
Oz,"  by  Frank  Baum,  were  their  leaching-  titles  last  sea- 
son. 

This  month  the  Copp,  Clark  Co.  are  featuring  "Thou 
Fool,"  by  J.  J.  Bell,  and  "Love-in-a-Mist,"  by  Madame 
Albanesi,  which  were  published  late  last  season.  Paper 
editions  of  both  have  been  prepared,  in  addition  to  the 
cloth  editions. 


THE   PRAIRIE   CLASSICS. 

In  these  days  of  multitudinous  reprints  of  classic 
authors,  all  uniformly  good,  it  is  refreshing  to  come 
across  a  series  just  a  little  better  than  the  average. 
The  Prairie  Classics,  for  which  A.  C.  McClurg  &  Co., 
Chicago,  stand  sponsor,  belong  to  this  category.  They 
are  delightful  books  in  every  respect.  The  neat,  strong, 
serviceable  green  binding,  the  simple,  uniform  titles  in 
gold,  the  excellent  letterpress,  the  strong,  durable  paper, 
and  the  artistic  colored  frontispieces  commend  the  vol- 
umes to  every  lover  of  a  good  book.  So  far,  four  vol- 
umes have  been  issued  :  "Ivanhoe,"  and  "Kenilworth." 
by  Scott,  "A  Tale  of  Two  Cities"  and  "Oliver  Twist,'  . 
by  Dickens.  It  is  the  intention  of  the  publishers  to  com- 
plete each  of  these  authors  in  time.  Owing  to  the  use  of 
a  specially  made,  thin  and  opaque  paper,  it  has  been 
found  possible  to  compress  even  so  long  a  story  as  "Oli- 
ver Twist"  into  a  compact  volume,  without  sacrificing, 
the  legibility  of  the  type.  A  good  size,  new  type,  made 
by  Miller  &  Richard,  Edinburgh,  is  used.  The  publishers 
seem  to  have  hit  the  happy  medium  in  the  size  of  the 
books.    Each  volume  sells  at  $1. 

CANADIAN  ALMANAC,  1908. 

The  new  volume  of  this  indispensable  publication  is 
now  on  the  market  and,  as  was  to  be  expected,  is  sell- 
ing rapidly.  In  appearance  and  general  makeup,  it  pre- 
serves the  style  found  so  serviceable  in  preceding  issues. 
All  the  departments  are  corrected  to  date  and  the  his- 
torical diary  for  1906-7  brought  down  to  the  present 
time.  The  complete  customs  tariff  in  alphabetical  order, 
is  among  the  valuable  contents. 

Booksellers  will  find  the  Canadian  Almanac  worth 
pushing.  A  circular  letter  addressed  to  business  and 
professional  men,  will  undoubtedly  bring  in  orders.  Adopt 
the  plan  of  enclosing  an  order  blank  in  each  letter  and 
have  an  ad.  in  the  local  paper,  on  the  principle  that 
every  little  helps. 

Last  month  Bookseller  and  Stationer  unwittingly 
stated  that  the  1908  edition  had  been  completely  sold 
out.    Of  course  the  1907  edition,  was  meant. 

A  GIGANTIC  UNDERTAKING. 

A  History  of  the  World,  containing  ten  thousand  pic- 
tures of  ten  thousand  years,  complete  in  40  parts,  and 
procurable  in  toto  at  about  $8.75,  is  the  big  undertaking 
which  the  Amalgamated  Press  have  now  on  hand.  Sev- 
eral of  the  parts  are  already  out,  and  the  balance  will 
he  brought  out   at   regular   intervals. 

The  history  places  a  vast  store  of  learning  and  know- 
ledge in  the  hands  of  the  public  at  an  extremely  low 
figure.  Scholars  of  international  reputation  contribute  to 
the  work,  which  is  under  the  united  editorial  charge  of 
A.  D.  Innes,  M.A.,   Arthur  Mee  and  J.   A.  Hammerton. 

Booksellers,  who  fail  to  introduce  this  important  and 
saleable  publication  to  their  public,  are  losing  a  good 
chance  to  make  profitable  sales.    The  parts  only  need  to 
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MAPS 


of  every  state   and  territory    in 
the    United   States  and  of  every 
country    in    the    world.     Special 
maps   made  to  order. 
Correspondence  Invited 
RAND,   McNALLY  &  CO.,   166  Adams  St.,  Chicago. 

TELEGRAPH   CODES 

A  B  C  Code.    5th  Edition.     English     Net   $7.00 

A  B  C  Code.    5th  Edition.     Spanish "  B.OO 

ABC     Code.     4th  Edition "  5.00 

A  I  Code "  7.  SO 

Morefng  &    Seal  Code "  5.00 

Bedford- McNiell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,         -         83  Nassau  St.,  N.Y.  City. 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50,00, 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 
BAEDEKER'S 

Canada 1907  Edition $1.80 

U.  S.   A New  Edition    3.60 

Egypt 1907   Edition    4.50 

And  all  European  Countries.     Send  for  list. 
Special  Canadian  Agent 

CHAPMAN'S  BOOK  STORE,  MONTREAL 

GUIDES 

Persons  "writing  advertisers  will 
Kindly  mention  Having  seen  tHeir 
ad.  in  BooKseller    and   Stationer. 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  oDtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'   Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 
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be  shown  to  be  in  demand,  and  artisans,  workmen  and 
the  poorer  classes  of  the  people  can  be  successfully  can- 
vassed. 

.1.    R.    Irwin,   at  42   Adelaide  street  west,   Toronto,    is 
going  to  push   the  sale  of  the  history  this  spring. 


ADMIRABLE  BOOK  FOR  TRAVELERS. 

"The  ambassador  of  commerce"  is  the  title  bestowed 
on  the  commercial  traveler  by  Walter  D.  Moody,  authoi 
of  "Men  Who  Sell  Thing's,"  one  of  the  recent  notable 
publications  of  A.  C.  McClurg  &  Co.,  Chicago.  Only 
words  of  unqualified  praise  can  be  bestowed  on  this  vol- 
ume. It  is  written  by  one  who  knows  whereof  he  speaks. 
He  is  no  sham  preacher,  this  man  who  has  been  thn 
it  all,  and  he  is  no  *poor  master  of  English,  either.  His 
book  breathes  knowledge,  sincerity  and  strength.  Nor 
does  it  lack  entertaining  qualities  as  well,  for  Mr. 
Moody  has  brightened  his  pages  by  recounting  many  ac 
tual  experiences  and  anecdotes  of  the  road.  But  primar- 
ily, "Men  Who  Sell  Things"  is  a  text  book,  aiming  to 
instruct  young  salesmen,  to  maintain  the  dignity  of  the 
travelers'  calling  and  to  encourage  and  strengthen  those 
whose  lives  are  devoted  to  salesTianship.  We  can  com- 
mend this  book  unqualifiedly. 


TWO  JANUARY  LEADERS. 

Owing;  to  the  lateness  of  their  publication  last  year, 
the  Copp,  (Mark  Co.  have  decided  to  feature  specially 
this  month,  "Thou  Fool,"  by  J.  J.  Bell,  amd  "Love-in- 
a-Mist,"  by  Madame  Albanesi,  which  they  have  issued  in 
both  cloth  and  paper  editions.  The  former  is  J.  J.  Bell's 
longest  and  most  important  novel.  In  it  he  works  out 
the  life-story  of  a  man,  who  rises  from  a  humble  posi- 
tion to  great  wealth  and  honor,  through  strict  regard  to 
business,   and  equally  strict  disregard  for  his  fellows. 

In  "Love-in-a-Mist,"  the  interest  of  the  book  centres 
on  Richard  Prescott's  love  for  Jane  Charlton,  and  all  the 
various  ways  in  which  this  love  is  tested  before  the  girl's 
father  will  allow  the  affection  to  be  confessed,  but  in  and 
out  of  this  fresh  and  invigorating  love  story  were  weaved 
other  interests  and  other  stories.  The  book  has  an 
original  scheme,  and  the  delineation  of  Jane  and  her  fine 
young  lover,  Madame  Albanesi  has  scope  for  those  grace- 
ful delicate  touches,  those  shrewd  suggestions  of  char- 
acter,   and   that   sincerity   which   marks   all    her   work. 


IMPORT  COSTS. 

Morton,  Phillips  &  Co.,  publishers,  of  .Mont  real,  have 
issued  a  handy  little  book  by  II.  S.  Martin,  entitled  "Im- 
port Costs,"  which  will  prove  of  great  benefit  to  im- 
porters generally.  In  a  clear  and  simple  way,  by  means 
of  a  separate  table  for  each  rate,  this  book  shows  the 
"laid  down  costs"  from  one-eighth  of  a  penny  to  one 
thousand  pounds,  with  the  advance  on  sterling  costs  from 
five  per  cent,  to  fifty  per  cent.,  calculated  at  the  Cana- 
dian par  of  exchange,  advancing  by  two-and-a-half  per  tent, 
lates.  For  instance,  say  an  article  costs  in  sterling 
three  shillings  and  ten  pence  halfpenny,  the  duty  is  11 1 
per  cent.,  and  the  charges  are  7A  per  cent.,  this  equals 
an  advance  of  35  per  cent.  It  is  only  necessary  to  turn 
to  the  35  per  cent,  table,  and  at  three  shillings  and  ten- 
pence  halfpenny  will  be  found  $1.27  2!t,  which  is  the  ad 
ual  laid-down  cost.  When  it  is  seen  that  it  is  only  m 
sary  to  look  at  this  one  place  to  find  the  figure,  the  ad- 
vantages of  these  tables  can   be  readily  understood, 
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What  Men  in  the  Trade  Are  Doing 


\V.  Miller  Jones,  manager  of  the  export  department 
of  Eberhard  Faber,  New  York,  is  due  on  his  Canadian 
rounds  this  month. 

Thomas  S.  McCrae,  of  the  American  Lead  Pencil  Co., 
has  sent  his  advance  cards  to  the  Canadian  trade  and 
will   be   round   shortly. 

Wilkie  Collins,  of  the  Mordeu  Pharmacy,  Morden, 
Manitoba,  was  noticed  in  Toronto  recently.  He  came 
east  on  a  holiday   jaunt. 

George  Savoy,  representing  the  National  Blank  Book 
Co.,  of  Holyoke,  Mass.,  has  been  booking  orders  from 
Toronto  jobbers  recently. 

B.  A.  Clarke,  Canadian  representative  of  Ward,  Lock 
&  Co.,  is  making  preparations  to  commence  his  spring 
campaign  on  February  1. 

W.  K.  Ireland,  the  Owen  Sound  bookseller  and  sta- 
tioner, addressed  a  meeting  in  Streetsville  recently  <>n 
the  subject  of  local  option. 

A.  K.  Ingraham,  representing  the  Joseph  Dixon  Cru- 
cible Co.,  of  Jersey  City,  has  been  calling  on  the  Can- 
adian wholesale  trade  this  month. 

William  Copp,  of  the  Copp,  Clark  So.,  has  returned 
from  England,  where  he  obtained  an  exceptionally  fine 
line  of  books  for  the  1908  import  season. 

Hector  Prenter,  who  represents  a  string  of  English 
stationery  houses  in  Canada,  is  already  off  on  his  spring 
trip.    We  understand  he  is  at' present  in  Montreal. 

Among  dealers  who  visited  Toronto  since  Christmas 
are  A.  H.  Stratton,  Peterboro;  Benson  Johnston,  Strat- 
ford; W.  K.  Ireland,  Owen  Sound;  Pickard,  Kingsville. 

Mr.  Lawrie,  who  is  covering  Canada  for  William 
Collins,  Sons  &  Co.,  the  London  publishers,  is  now  in 
this  country.  He  left  Toronto  for  Winnipeg  on  the  3rd 
inst. 

No  changes  are  announced  on  the  traveling  staff  of 
the  Musson  Book  Co.  this  year.  Messrs.  Musson,  Bell, 
Geramell  and  Hobden  will  cover  their  respective  terri- 
tories as  usual. 

Alex.  Dunlop,  representing  George  Wright  &  Co., 
George  W.  Hughes,  and  other  British  stationery  houses, 
has  now  a  nice  bright  little  sample  room  in  the  Pacific 
Building,  23  Scott   Street,  Toronto. 

J.  Meredith  McKin,  London  manager  of  The  Book- 
seller and  Stationer,  is  at  present  on  a  visit  to  the  Can- 
adian offices  of  the  paper.  His  many  friends  in  the  trade 
here  will  be  glad  to  welcome  him  back. 

J.  T.  Large,  Canadian  representative  of  George  B. 
Ilurd  &  Co.,  had  the  misfortune  to  slip  from  a  street 
car  in  Toronto  last  month  and  break  his  leg.  He  is  at 
present  laid  up  in  St.  Michael's  Hospital. 

George  J.  McLeod,  of  McLeod  &  Allen,  Toronto, 
spent  the  Christmas  and  New  Year  holidays  in  Boston. 
He  reports  that  the  Boston  booksellers  did  a  fine  busi- 
ness the  last  few  days  before  the  holiday. 

George  D.  Wilson,  of  Clark  Bros.  &  Co.,  the  whole- 
sale booksellers  and  stationers  of  Winnipeg,  has  been 
east  lately,  looking  up  samples.  He  was  a  welcome 
visitor  around  the  Toronto  wholesale  houses. 

George  R.    Warwick,    president   of  Warwick   Bros.     & 


Putter,  Limited,  returned  from  Europe  about  Christmas 
lime,  where  he  had  been  buying  fancy  goods  for  the  1908 
import  trade.  He  reported  trade  bad  in  Germany  and 
money  tight,  but  in  France  business  was  good. 

A.  Roy  MacDougall,  manufacturers'  agent,  is  now 
settled  in  his  office  in  the  basement  of  the  McLeod  & 
Allen  Building,  42  Adelaide  Street  West,  Toronto.  He 
has  fixed  up  an  attractive  sample  room,  which  should  be 
the  Mecca  of  the  retail  trade  when   visiting  Toronto. 

Whaley,  Royce  &  Co.,  the  music  publishers  and  deal- 
ers in  musical  instruments,  Toronto,  are  sending  out  a 
splendid  large  catalogue,  on  which  Mr.  Whaley  has  been 
working  "nights"  for  the  past  year.  Every  dealer 
should  have  one  of  these  catalogues  for  reference  pur- 
poses. 

C.  L.  Numan,  of  C.  L.  Numan  &  Co.,  New  York, 
has  just  made  a  trip  to  Toronto,  Hamilton  and  London, 
pushing  the  sale  of  his  stationery  specialties  and  par- 
ticularly the  Victor  inkstands,  which  are  now  enjoying 
a  large  sale  in  this  country..  Later  Mr.  Numan  will  visit 
Montreal  and  the  east. 

Mr.  Sanford,  senior  member  of  the  firm  of  Sanford  & 
Bennett,  fountain  pen  manufacturers,  New  York,  has  re- 
turned home  from  a  successful  trip  through  New  Eng- 
land and  Eastern  Canada.  When  in  Toronto  he  called  at 
the  office  of  Bookseller  and  Stationer,  and  expressed  his 
satisfaction   at  trade   conditions   in   Eastern   Canada. 

The  Toronto  publishers  who  visited  London  in  No- 
vember and  December,  all  returned  in  safety  just  before 
Christmas.  Charles  J.  Musson,  president  of  the  Musson 
Book  Co.,  was  the  first  back,  while  Wm.  Copp,  vice- 
president  of  the  Copp,  Clark  Co.,  and  Ernest  Walker, 
manager  of  the  wholesale  department  of  the  Methodist 
Book  and  Publishing  Co.,  arrived  soon  after. 

A.  O.  Hurst,  the  popular  representative  of  Chas. 
Goodall  on  this  side  of  the  Atlantic,  was  in  New  York- 
just  before  Christmas,  concluding  arrangements  whereby 
George  B.  Hurd  &  Co.,  have  become  sole  agents  for 
Goodall's  playing  cards  in  the  United  States.  Trade  in 
these  cards  has  increased  to  such  an  extent  that  it  was 
found  necessary  to  appoint  a  special  agent,  who  would 
carry  a  stock  and  supply  the  demand  direct  from  New 
York. 

C.  R.  Irwin,  representative  in  Canada  of  the  Harms- 
worth  publications,  which  have  a  total  sale  of  20,000,000 
copies  a  week,  has  opened  an  office  in  the  McLeod  &  Al- 
len Building,  42  Adelaide  Street  West,  Toronto.  Mr. 
Irwin  has  just  returned  from  a  flying  visit  to  London, 
going  over  and  back  on  the  Lusitania.  He  is  now  plan- 
ning to  visit  the  Canadian  trade  from  coast  to  coast 
this  spring.  The  increase  in  the  sale  of  the  Harmsworth 
publications  is  immense. 

Wm.  J.  Brady,  who  severed  his  connection  with  the 
Methodist  Book  and  Publishing  House,  Toronto,  on 
Christmas  Eve,  to  join  A.  Roy  McDougall,  manufactur- 
ers' agent,  was  made  the  recipient  of  a  handsome  mis- 
sion morris  chair  by  the  office  staff  of  the  Methodist 
Book  Room  on  Christmas  Eve.  Dr.  Briggs  made  the 
presentation  in  a  humorous  speech,  and  Messrs.  Reddit, 
Walker,  Caswell  and  Dale  also  spoke,  testifying  to  the 
high  esteem  in  which  Mr.  Brady  was  held.  Mr.  Brady 
replied  in  fitting  terms,  thanking  his  old  associates  for 
their  kindness. 
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MONTREAL  TRADE  OPTIMISTIC. 

Retailers,  manufacturers  and  jobbers  alike  arc  all 
optimistic  with  reference  to  the  stationery,  book  and 
post  card  trade.  From  everywhere  conies  the  statement 
that  the  so-called  financial  depression  has  not  interfered 
with  the  trade,  etc.,  etc. 

Mr.  Chapman,  of  Chapman's  book  store,  when  inter- 
viewed, seemed  quite  optimistic  regarding-  the  general 
prospects  for  the  book  business  in  Montreal.  According 
to  Mr.  Chapman's  views,  it  is  a  curious  thing  that  if 
money  is  tight  among-  the  better  classes,  books  and 
stationery  are  more  in  demand  for  gifts  than  jewelry. 
Vet  when  money  is  easy,  the  book  trade  benefits  also. 
Certainly  this  Christmas,  while  it  cannot  be  said  that 
diamond  tiaras  were  popular  as  gifts,  boxes  of  station- 
ery, from  $1  to  $5  and  books  well  gotten  up,  from  $2  to 
$10,  were  greatly  in  demand. 

In  Mr.  Chapman's  opinion,  the  rage  for  bargains  is 
one  of  the  worst  features  of  after-holiday  business,  but 
if  the  trade  would  not  allow  their  stock  to  run  to  seed, 
but  immediately  freshen  up  with  new  things,  good  sound 
business  would  be  attracted,  and  any  soiled  or  undesir- 
able stock  could  easily  be  moved  by  being  placed  on  spe- 
cial tables  at  special  prices 

The  financial  stringency  is  expected  to  be  only  tem- 
porary. However,  as  yet  it  is  a  little  early  to  judge  by 
the  response  to  accounts  which   have  just  been   rendered. 

Foster,  Brown  &  Co. 

This  firm  has  handled  the  largest  business  during 
1907  ever  experienced.     All  lines  sold  well. 

F.  E.  Phelan. 

F.  E.  Phelan  reports  a  record  business.  Mr.  Phelan, 
personally,  is  thoroughly  satisfied  with  prevailing  condi- 
tions.    This  firm   looks   for  a   big  1908   business.     As   last 


year  was  one  of  the  best  from  a  business  standpoint, 
they  expect  1908  to  be  even  better  and  have  ordered 
their  requirements  accordingly.  When  Mr.  Phelan  was 
asked  re  price  cutting  in  January  sales,  he  stated  thai 
he  could   see  no   necessity    whatever. 

E.  M.  Renouf,  Limited. 

The  business  of  E.  M.  Renouf,  Limited,  has  exceeded 
that,  of  former  years.  This,  they  look  upon  as  being 
most  gratifying,  particularly  when,  taking  into  con 
sideration  the  fact  that  business  has  been  more  or  less 
upset,  owing  to  their  moving  from  one  location  to  an- 
other, namely  from  Renouf  Building,  corner  of  Univer- 
sity and  St.  Catherine  Streets  to  their  present  location 
at  4.'52  St.   Catherine  Street. 

The  so-called  financial  stringency  has  in  no  way  af- 
fected this  firm  and  they  are  of  the  opinion  that  it  has 
been  very  much  overdone.  With  them,  sales  have  I, ecu 
good  and  collections  have  been  quite  up  to  those  of  their 
best  year.  So  far  as  the  outlook  for  spring  is  concerned 
they    in   no   way    feel    pessimistic;    quite   the   contrary. 

The  Cambridge  Corporation. 

This  firm  found  business  very  good  throughout  the 
past  year,  considering  general  circumstances.  The  job 
bing  end  of  the  business  really  exceeded  their  expect  a 
tions  and  the  new  agencies  which  they  have  undertaken 
for  the  season  of  1908  will  undoubtedly  lead  to  a  large 
increase  in  the  business.  In  the  past  couple  of  months, 
#the  financial  depression  has  affected  the  subscription 
business  to  a  small  extent,  but  this  particular  depart- 
ment is  on  a  strong  basis  and  is  so  well  established 
that  they  do  not  measure  results  by  the  month,  but  by 
the  season.  Collections  have  been  below  the  average  but 
not  in  any  way  alarming.  Now  that  the  holiday  season 
is  over,  they  believe  that  general  business  conditions 
will  greatly  improve. 
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OUR    HALF-YEARLY    BOOK    LIST 

Books   Published  in  Canada  from  July   1    to  December  31,    1907. 
Not  including  Medical  Text  Books,  School  Books  or  Law  Books. 


ABBOTT,  (i.  P.  ••  Israel  in  Europe."  Toronto:  Mac- 
millan.    .$3.00  net, 

ACKER  MAX.  A.  S.  E.  "Popular  Fallacies."  Toronto: 
Cassell,  6s. 

! 'Adventurer,  The."     By  Lloyd  Osbourne. 

"Adventures  of  a  Doll."     By  Nora  A.  Smith. 

"Adventures  of  the  Scarlet  Car."  By  Richard  Harding- 
Davis. 

"Admirable  Davis."     By  Ronald  Legge. 

AKED,  CHARLES  F.  "The  Courage  of  the  Coward." 
Toronto:  Revell.     Cloth,  $1.25  net. 

AKED.  CHARLES  F.  "Realities:  A  Scries  of  Book- 
lets."    Each,  paper.  15  cts.  net. 

ALBANESI,  MADAME.  "Love-in-a-Mist,"  Toronto: 
Copp,  Clark.     Cloth,  $1.25. 

ALCOTT,  LOUISA  M.  Works  of.  Toronto:  Musson 
Book  Co.  Cheap  edition,  60  cents.  New  illustrated 
edition,  $1.75. 

"Alcohol  and  the  Human  Body."  By  Horsley  and 
Sturge. 

"Alice's  Adventures  in  Wonderland."  "Pease"  Edition. 
Toronto:  Musson  Book  Co.     Cloth,  boxed,  $1.50. 

"Alice's  Adventures  in  Wonderland."  By  Lewis  Carroll. 
Miniature  Edition. 

"Alice-for-Short."     By  William  De  Morgan. 

Alter  Ego,  a  Tale."     By  W.  W.  Walker. 

"American  History."     By  R.  L.  Ashley. 

■'Analyzed  Bible,  The."     By  G.  Campbell  Morgan. 

"Ancestors."    By  Gertrude  Atherton. 

"Ancient  Athens."     By  Ernest  A.  Gardner. 

"Ancient  Jerusalem."     By  Selah  Merrill. 

ANDREWS,  G.  C.  "House  of  Murgatroyd."  Toronto: 
Cassell,  6s. 

ANDOM,  R.  "Four  Men  With  a  Van."  Toronto: 
Cassell,  6s. 

"Angel  of  Forgiveness,  The."     By  Rosa  N.  Carey. 

"Antidote  to  Christian  Science,  The."  By  James  M. 
Gray. 

"vYpple  of  Discnd.  The."     By  E.  A.  Walcott. 

"Arizona  Nights."     By  Stewart    Fdward  While. 

"Armature  Construction."     By  Hobart  and  Ellis. 

"Arnold's  Practical  Sabbath  School  Commentary  on  the 
International  Lessons,  1008."  Toronto:  Frowde.  50 
cents. 

ASHLEY,  R.  L.  "American  History."  For  Use  in  Sec- 
ondary Schools.     Toronto.  Macmillan.     $1.40  net. 

ASKEW,  ALICE  AND  CLAUDE.  "Plains  of  Silence." 
Toronto:  Cassell,  6s. 

ASKEW.  F.  AND  C.  "The  Shulamite."  Toronto:  Copp, 
Clark.     Cloth,  $1.25. 

ATHERTON,  GERTRUDE.  "Ancestors."  Toronto: 
Musson  Book  Co.     Cloth,  $1.50.. 

"Athabasca  Bill."    By  Bessie  Marchant. 

"Autumn  Leaves."     Poems.     By  M.  A.  Maitland. 

AYE  BURY,  LORD.  "The  Pleasures  of  Life."  "The  Use 
of  Life."  Special  Holiday  Editions.  Toronto:  Mac- 
millan.    Cloth,  75  cents.     Leather,  $1.00  each. 

BABCOCK,  MALTBTE  D.  "Fragments  That  Remain." 
Toronto:  Revell.     Cloth,  $1.25  net. 

BAGOT,  RICHARD.  "Lakes  of  Northern  Italy."  To- 
ronto: Macmillan,  $1.75, 


BAIRD,  FRANK.     "Roger  Davis,  Loyalist."  "Canada" 
Series.     Toronto :  Musson.     50  cents. 

BAKER,    G.    P.      "Development    of    Shakespeare     as     a 
Dramatist."     Toronto:  McMillan.     $1.75  net. 

"Bar-20."    By  Clarence  E.  Mulford. 

BARNARD  AND  CHILD.     "New  Geometry  for  Middle 
Forms.     Toronto:  Macmillan.     75  cents  net. 

BARR,    AMELIA   E.      "Heart    of   Jessy    Laurie."      To- 
ronto: Briggs.     Cloth,  $1.25. 

BARRIE,   J.   M.     "Peter  Pan  Book."   Toronto.   McClel- 
land &  Goodchild.     Cloth,  $1.50  net. 

BARTON,  MARION  T.  D.     "Experiment  in  Perfection." 
Toronto:  Cassell,  6s. 

"Battle  of  the  Bears."     By  E.  R.  Young. 

BAUM,   L.   FRANK.    "Ozma   of  Oz."     Toronto:    Copp, 
Clark.     Cloth,  $1.25. 

BELL,  J.  J.     "Thou  Fool."  Toronto:  Copp,  Clark.  Cloth, 
$1.25. 

BENEDICT,   LEONARD.   "Waifs   of   the   Slums."     To- 
ronto:    Revell.     Cloth,  $1.00  net. 

"Best  Man,  The."    By  Harold  MacGrath. 

"Beth  Norvell."    By  Randall  Parrish. 

"Bettina  Beguiled,"     By  Eleanor  Hoyt  Brainerd. 

"Beyond  Good  and  Evil."    By  Friedrich  Neitzsche. 

"Bible  Lessons  for  Schools."     Genesis.     By  Miss  E.  M. 
Knox. 

BIDWELL,  REY.  E.  J.  "Manual  of  Private  Prayers  for 
Boys."     Toronto:  Briggs.     30  cents. 

BIDWELL,   REV.   E.   J.     "Pulpit   and   Platform."     To- 
ronto:    Briggs.     60  cents  net. 

BINDLOSS,  HAROLD.  "The  Mistress  of  Bonaventure. " 
Toronto:  McLeod  &  Allen.     Cloth,  $1.00. 

BINDLOSS,  HAROLD.     "Sunshine  and  Snow."     "Can- 
ada" Series.     Toronto:  Musson,  35  cents. 

BINGHAM,   HELEN   E.     "An   Irish    Saint."     Toronto: 
Briggs.    50  cents  net. 

"Blazed  Trail,  The."     By  S.  E.  White.     New  Edition. 

BLACK,  HUGH.     "Christ's  Service  of  Love."    Toronto,: 
Frowde.     Cloth,  $1.25. 

"Bohemia  in  London."    By  Arthur  Ran  some. 

"Brief  Course  in   the  History  of  Education."    By  Paul 
Monroe. 

BOULGER,  G.   S.     "Familiar  Trees."     Toronto.   Cassell. 
3  vols.    6s.  each.. 

BRAINERD,    ELEANOR    HOYT.      "Bettina    Beguiled." 
Toronto:  Cassell,  6s. 

"Broken  Lance,  The."     By  Herbert  Quick. 

"Broken  Road,  The."     By  A.  E.  W.  Mason. 

BROUGHTON,     LEN     G.       "The     Second     Coming     of 
Christ."     Toronto:     Revell.     Cloth,  50  cents  net. 

BROWN,  ARTHUR  J.     "The  Foreign  Missionary."    To- 
ronto:    Revell.     Cloth,  $1.50  net. 

BROWN,   G.    CAMPBELL.      "China     in      Legend      and 
Story."     Toronto:  Revell.     $1.25  net. 

BROWNE,   EDITH  A.     "Great  Buildings   and  How   to 
Enjoy  Them."     Toronto:   Macmillan.     $1.75. 

"Browning's  Italy."     By  Helen  A.  Clarke. 

BULLEN,  FRANK  T.     "The  Call  of  the  Deep."     Toron- 
to: Copp,  Clark.     Cloth,  $1.25. 

BURGESS,    GELETT.      "The    Heart    Line."      Toronto: 
McLeod  &  Allen.     Cloth,  $1.25,     Paper,  75  cents. 
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BURNETT,  FRANCES  HODGSON.  "The  Shuttle."  To- 
ronto: Copp,  Clark.     Cloth,  $1.50. 

BURRELL,  DAVID  J.  "The  Wayfarers  of  the  Bible." 
Toronto:  Revell.     Cloth,  $1.00  net. 

BURROUGHS,  DWIGHT.  "Jack,  the  Giant  Killer, 
Junior."     Toronto:  Musson.     Cloth,  $1.00. 

BURROUGHS,  JOHN.  "Nature  Essays."  6  volumes. 
Toronto,  Musson  Book  Co.  Lambskin,  $4.50.  Cloth, 
$3.00. 

BURY,  J.  B.  "A  Student's  History  of  Greece."  Toron- 
to: Macmillan.    $1.10. 

BUTLER,  ELLIS  PARKER.  "Kilo."  Toronto:  Mus- 
son Book  Co.    Cloth,  $1.00. 

"Cairo,  Jerusalem  and  Damascus."  By  D.  S.  Margo- 
liouth. 

"Caleb  Conover,  Railroader."     By  A.  P.  Terhune. 

CALKINS,  FRANKLIN  W.  "The  Wooing  of  Tokala." 
Toronto:  Revell.     Cloth,  $1.50. 

"Call  of  the  Deep,  The."    By  Frank  T.  Bullen. 

"Call  of  the  Drum."    By  Horace  Wyndham. 

CAMERON,  J.  A.  H.  "A  Colonel  from  Wyoming." 
Toronto:  Copp,  Clark.     $1.25  net. 

"Camp  and  Trail."    By  S.  E.  White. 

CAMPBELL,  FRANCES.  "A  Shepherd  of  the  Stars." 
Toronto:  Copp,  Clark.     Cloth,  $1.25. 

CAMPEBLL,  JAMES  M.  "The  Heart  of  the  Gospel." 
Toronto:  Revell.     Cloth,  $1.25  net. 

"Canada"  (Romance  of  Empire  Series).  By  Beekles 
Wilson. 

"Canadian  Poems  and  Lays."  Selections  of  Native 
Verse.  Arranged  and  edited  by  W.  D.  Lighthall.  To- 
ronto :  Musson.  Leather  75  cents.  Velvet  calf,  yapp., 
$1.25. 

"Canadian  Scenes  and  Other  Poems."    By  W.  H.  Porter. 

"Captain  June."     By  Alice  Hegan  Rice. 

"Carette  of  Sark."     by  John  Oxenham. 

"Car  of  Destiny,  The."    By  C.  N.  and  A.  M.  Williamson. 

CAREY,  ROSA  N.  "The  Angel  of  Forgiveness."  To- 
ronto :  Macmillan.     $1.25. 

CARLETON,  WILL.  Poems.  6  volumes.  Toronto:  Mus- 
son Book  Co.     Cloth,  $3.00.     Leather,  $6.00. 

CARLETON,  WILL.  Small  folio  edition.  Cloth,  $1.50. 
Leather,  $2.00.     Velvet  calf,  $3.00. 

CARMAN,  BLISS.  "Sappho."  One  Hundred  Lyrics. 
Toronto.  Musson  Book  Co.  Lambskin  in  box,  $1.00. 
Velvet  calf  yapp,  in  box,  $1.25. 

CARROLL,  LEWIS.  "Alice's  Adventures  in  Wonder- 
land." Re-issue  in  Miniature  Edition.  Toronto:  Mac- 
millan.    35  cents. 

CASTLE,  AGNES  AND  EGERTON.  "My  Merry  Rock- 
hurst."  Toronto:  Macmillan.  $1.50. 

"Cathedral  Cities  of  France."  By  Herbert  and  Hester 
Marshall. 

"Cedar  Creek."  A  Tale  of  Canada  Life.  "Canada" 
Series.     Toronto:  Musson,  $1.00. 

"Citizens  of  To-morrow."     By  Alice  M.  Guernsey. 

"Champion."    By  John  Colin  Dane. 

CHAMBERS,  ROBERT  W.  "The  Younger  Set."  To- 
ronto: McLeocl  &  Allen.     Cloth,  $1.25. 

"Characteristic  Conversations  of  Curly  Kate."  By  E. 
M.  Gardner. 

CHENEY,  WARREN.  "His  Wife."  Toronto:  McLeod 
&  Allen.     Cloth,  $1.25.     Paper,  75  cents. 

"Children  and  the  Pictures,  The."     By  Pamela  Tennant. 

"China  and  America  To-day."     By  Arthur  H.  Smith. 

"China  in  Legend  and  Story."    By  G.  Campbell  Morgan. 

"Christ  and  the  Bible."     By  G.  Campbell  Morgan. 

"Christ's  Service  of  Love."    By  Hugh  Black. 

"Christian  Mysticism."     By  J.  C.  Antiliff,  D.D. 

"Christianity's  Storm  Centre."    By  Charles  Sterzle. 

CHURCHILL,  WINSTON   SPENCER.     "Life  of  Lord 


Randolph    Churchill.      Oik;    volume    edition.      Toronto: 
Macmillan.     $2.50. 
CLARK,  FRANCIS  E.  "The  Continent  of  Opportunity." 

Toronto:  Revell.     Cloth.     $1.50  net. 

CLARK,  JOHN  B.  "Essentials  of  Economic  Theory." 
Toronto:  Macmillan.     $2.00. 

CLARKE,  HELEN  II.  "Browning's  Italy."  Toronto: 
Musson  Book  Co.     Cloth,  $2.00  net. 

"Clive  Forrester's  Cold."    By  C.  R.  Kenyon. 

COLEMAN,  HELEN A.  "Songs  and  Sonnets."  New  re- 
vised edition.     Toronto:  Briggs.     $1.25  net. 

"Colonel  from  Wyoming,  A."    By  J.  A.  II.  Cameron. 

"Coming  of  Isobel. "    By  Helen  Wallace. 

"Comrades  Two."     By  E.  Freemantle. 

"Conquest  of  the  Cross  in  China."    By  Jacob  Speicher. 

CONRAD,  JOSEPH.  "The  Secret  'Agent."  Toronto. 
Briggs.     Cloth,  $1.25. 

"Conspirators,   The."     By  E.   P.   Oppenheim. 

"Continent  of  Opportunity,  The."     By  Francis  E.  Clark. 

COPE,  HENRY  F.  "Modern  Sunday  School  in  Principle 
and  Practice. "     Toronto:  Revell.     Cloth,  $1.00  nel. 

"Count's  Chauffeur,  The."     By  Wm.  Le  Queux. 

"Courage  of  the  Coward,  The."    By  Charles  F.  Aked. 

CRAWFORD,  OSWALD.  "Revelations  of  Inspector 
Morgan."     Toronto.  Briggs.     Cloth,  $1.25. 

"Crimes  of  the  Borgias  and  Others."  By  Alexandre 
Dumas. 

"Crimes  of  Urbain  Grandier  and  Others."  By  A. 
Dumas. 

"Crimson  Conquest,  The."     By  Charles  B.  Hudson. 

CROCKETT,  S.  R.     "Vida."  Toronto:  Macmillan.  $1.25. 

"Crowned  Skull,  The."     By  Fergus  Hume. 

CULLUM,  RIDGWELL.  "The  Night  Riders."  Toron- 
to: Copp,  Clark.     Cloth,  $1.25. 

"Daily  Altar,  The."    By  J.  H.  Jowett. 

"Dainty  Lady  Lucy."     By  Foxcroft   Davis. 

"Dancing  Mouse,  The."     By  Robert   M.  Yerkes. 

DANE,  JOHN  COLIN.  "Champion."  Toronto:  Copp, 
Clark.    Cloth,  $1.50. 

"Daughter  of  Anderson  Crow."     By  G.  B.  McCutcheon. 

DAVIS,  FOXCROFT.  "Dainty  Lady  Lucy."  Toronto: 
Cassell.     6s. 

DAVIS,  RICHARD  HARDING.  "Adventures  of  the 
Scarlet  Car."    Toronto:  McLeod  &  Allen.  Cloth,  $1.25. 

"Dawn  at  Shanty  Bay."    By  R.  E.  Knowles. 

DAWSON,  W.  J.  "A  Prophet  in  Babylon."  Toronto: 
Frowde.    Cloth,  $1.25. 

DAWSON,  W.  J.  "The  Empire  of  Love."  Toronto: 
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ronto :    Macmillan.    $1.50. 

VANCE,  JAMES  J.  "The  Eternal  in  Maa."  Toronto  : 
Revell.    Cloth,  $1,  net. 

VAN  DYKE,  HENRY.  "Story  of  the  Other  Wise 
Man."  Toronto  :  Musson  Book  Co.  Cloth,  50 
cents;  lambskin,  $1;  Madras,  $1.25;  velvet  calf  yapp., 
$1.50. 

VAN  DYKE,  HENRY.  "Days  Off."  Toronto  :  Copp, 
Clark.    Cloth,  $1.50. 

VAN  NORMAN,  LOUIS  E.  "Poland,  the  Knight 
Among  Nations."  Toronto  :   Revell.  Cloth,  $1.50,  net. 

"Venice."    By  Beryl  de  Selincourt. 

"Vida."    By  S.  R.  Crockett. 

VON  HUTTEN,  BARONESS.  "The  Halo."  Toronto  : 
Briggs.    Cloth,  $1.25. 

WAD-EL-WARD,  GAMAHL1EL.  "Palestine  Through 
the  Eyes  of  a  Native."  Toronto  :  Revell.  Cloth, 
$1,  net. 

"Waifs  of  the  Slums."    By  Leonard  Benedict. 

WALCOTT,  E.  A.  "The  Apple  of  Discord."  Toronto  : 
McLeod  &   Allen.    Cloth,  $1.25.    Paper,  75  cents. 

WALKER,  W.  W.  "Alter  Ego."  A  tale.  Toionto  . 
Briggs.    60  cents,   net. 

WALLACE,  DILLON.  "Ungava  Bob."  Toronto:  Frowde. 
Cloth,  $1.25. 

WALLACE,  HELEN.  "Coming'  of  Tsobel."  Toronto  : 
Cassell.    6s. 

"War  of  1812."    By  Major  Richardson.     New  edition. 

WARDEN,  FLORENCE.  "Heiress  of  Densley  Wold." 
Toronto  :   Cassell.     0s. 

WATKINSON,  W.  L.  "The  Supreme  Conquest."  To- 
ronto :    Revell.    Cloth,    $1,    net. 

WATSON,  JOHN.  (Ian  Maclaren).  "God's  Message  to 
the  Human  Soul."  Toronto:  Revell.  (/loth,  $1.25, 
net. 

"Way  of  a  Man,  The."    By  Emerson   Hough. 

"Wayesees."    By  W.   J.  Long. 

"Wayfarers  of  the  Bible,   The."    By  David    J.    Burrell. 

"Weavers,  The."    By  Sir  Gilbert   Parker. 

WEAVER,  EMILY  P.  "Search  for  Molly  Marling." 
"Canada"  series.    Toronto  :  Musson.  50  cents. 

WEAVER,  EMILY  P.  and  ANNIE  E.  "Old  Quebec: 
The  City  of  Champlain."  Toronto  :  Briggs.  Paper, 
50  cents,  net.    Cloth,  75  cents,  net. 

WERTHEIM  &  MICHOLITSCH.  "Technique  of  Vagino- 
peritoneal Operations."    Toronto  :   Macmillan.   $7.50. 

WETHERALD,  ETHELWYN.  "The  Last  Robin  :  Lyrics 
and   Sonnets."    Toronto  :    Briggs.    $1.25,  net. 

WHERRY,  E.  M.  "Islam  and  Christianity  in  India." 
Toronto  :  Revell.    $1.25,  net. 

WHARTON,  EDITH.  "The  Fruit  of  the  Tree."  Toronto: 
McLeod  &i  Allen.    Cloth,  $1.25. 

"What  Meaneth  This  ?"    By  Benjamin  Sherlock. 

WHITE,  F.  M.  "The  Fatal  Dose."  Toronto  :  Copp, 
Clark.    Cloth,  $1.25. 

WHITE,  STEWART  EDWARD.  "The  Blazed  Trail." 
Toronto  :  McLeod  &'  Allen.  Cloth,  50  cents  ;  paper, 
75  cents. 

WHITE,  STEWARD  EDWARD.  "Camp  and  Trail."  To- 
ronto :  Mussoff  Book  Co.    Cloth,  $1.25,  net. 

WHITE,  STEWART  EDWARD.  "Arizona  Nights."  To- 
ronto :   Musson  Book  Co.    Cloth,  $1.25,   net. 
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WHITE,  STEWART  EDWARD.  "The  Silent  Places." 
Toronto:  McLeod  &  Allen.  Cloth,  50  tents;  paper, 
25  cents. 

"White  Feather,  The."     By   P.   G.  Wodehousc 

"Who's    Who,    1908."     Toronto  :    Macmillan    Co.     $3.50. 

"Whosoever  Loveth."    By  William  Le  Queux. 

WIGGIN,  KATE  DOUGLAS.  "New  Chronicles  of  Re 
becca.    Toronto:   Briggs.     Cloth,  $1.25. 

WIGGIN,  KATE  D.  "The  Old  Peabody  Pew."  Toronto: 
Briggs.    Cloth,  $1.50,  net. 

WILLIAMSON,  C.  N.  AND  A.  M.  "The  Car  of  Des- 
tiny."   Toronto:   Musson  Book   Co.    ('loth,   $1.25. 

WILSON  BECKLES.  "Canada."  (Romance  of  Empire 
Series).    Toronto  :   Copp,  Clark.    $2. 

"Winged  Victory."    By  Robert  M.  Lovett. 

"Wisdom  of  Sir  Walter,  The."  Compiled  by  Owen  Red- 
fern. 

WISTER,  OWEN.  "Mother."  Toronto  :  Briggs.  Cloth 
$1.25. 

WODEHOUSE,  P.  G.  "Not  George  Washington."  To- 
ronto :   Cassell.    6s. 

WODEHOUSE,  P.  G.  "The  White  Feather."  Toronto  : 
Macmillan.    $1.50. 

"Woman,  The."    By  Antonio  Fogazzaro. 

WOOD,  FRANCES  H.  "The  Old  Red  School-House." 
"Canada"  series.    Toronto  :  Musson.  35  cents. 

WOOD,  WALTER.  "Lord  of  the  Dyke."  Toronto  :  Cas- 
sell.    6s. 

WOODS,  MARGARET  L.  "Poems,  Old  and  New."  To- 
ronto :  Macmillan.    $1.50. 

"Wooing  of  Hiawatha."  By  H.  W.  Longfellow.  Birch 
bark  edition. 

"Wooing  of  Tokala,  The."    By  Franklin  W.  Calkins. 

WYNDHAM,  HORACE.  "Call  of  the  Drum."  Toronto  : 
Cassell.      6s. 

"Year  that  Followed,  The."     By  Millie  Magwood. 

VERKES,  ROBERT  M.  "The  Dancing  Mouse."  Toron- 
to :  Macmillan.    $1.25. 

YOUNG,  E.  RYERSON.  "Duck  Lake."  "Canada" 
series.    Toronto  :  Musson.    $1. 

YOUNG,  EGERTON  R.  "Indian  Life  in  the  Great 
Northwest."  "Canada"  series.  Toionto  :  Musson. 
35  cents. 

YOUNG,  E.  R.  "The  Battle  of  the  Heats."  Toronto  ; 
Briggs.    $1.50. 

"Young  Ranchman,  The."     By  C.   R.   Kenyon. 

"Younger  Set,  The."    By  Robert  W.   Chambers. 

Received  too  Late  to  bs  Classified  in  the  Above  List. 


Hooks    published 


by     Librairie     Beauehemin,      Limited, 
Montreal. 


ALFRED   GARNEAU.     "Poesies."    $1. 

E.    Z.    MASSICOTTE.     "Cent      fleur     de    mon    herbier." 

75  cents. 
E.  Z.  MASSICOTTE.     "Conteurs  Canadiens-Francais  du 

XIX.  Scicle."  50  cents. 
JOS.  MARMETTE.     "Francois  de  Bienville."    30  cents. 
P.    F.    BOURGEOIS.     "Histoire   du    Canada   en    200   Le- 

cons."    40  cents. 
LOUIS   FRECHETTE.    "La  Legende  d*un   Peuple."   $3. 
A.  D.   DECELLES.    "Lafontaine  et  son  temps  et   Car- 
tier  et  son  temps."    $2. 
G.  DUGAS.     "Le  Mouvement  des  Metis."    75  cents. 
A.   D.   DECELLES.    "Papineau."    $1.75. 
"DOM.  BENOIT."     "Vie  de  Mgr.  Tache."    $3. 
SYLVA       CLAPIN.     "Dictionaire      Canadien-Francais." 

$1.50. 
VICTOR     DELANAYE.     "Dictionaire  de     la   Prononcia- 

tion  Moderne  de  la  Langue   Prancaise."    $1. 
SYLVA    CLAPIN.    "Nugent's     Up-to-date   Dictionary." 

80  cents. 
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Fancy   Goods   and  Notions 


Everything  indicates  that  the  trade  in  valentines  is 
going  to  be  very  large  this  year.  The  wholesale  houses 
have  received  large  numbers  of  advance  orders  and  are 
well  stocked  in  anticipation  of  big-  sales.  Many  new  lines 
are  being  shown  in  lace,  booklet,  comic,  novelty  and 
mechanical  effects.  A  great  variety  of  designs  are  ■  also 
shown  in  the  private  post  card,  comic  and  sentimental 
subjects  being  most  in  evidence. 

Travelers   for   Brown   Bros.,    Limited,    Toronto,     are 


now  on  the  road  with  a  mil  line  of  staples,  leather  wall- 
ets, letter  cases,  bill  folds,   coin  purses,   card  cases,  etc. 

Popular  Games  and  Amusements. 

The  game  called  Diabolo  has  not  yet,  n^il 
sufficient  time  to  become  popular  in  Canada, 
but  newspaper  reports  say  that  in  Europe, 
where  it  is  scarcely  a  year  old,  the  game  sur- 
passes anything  of  its  kind  that  has  been  introduced, 
ping  pong  not  excepted.  England,  especially  London, 
has  gone  mad  over  the  fascinating  game.  Diabolo  is 
new  in  its  modern  guise,  but  as  long  ago  as  1640  it  was 
introduced  by  a  priest  from  China  where  the  p.eople  had 
played  it  for  ages.  At  the  European  health  resorts  and 
bathing  places,  this  year,  it  held  the  field  against  all  other 
games,  while  in  Paris  a  special  law  had  to  be  passed 
prohibiting  it  in  the  streets.  There  the  newspapers  are 
daily  publishing  reports  of  matches  and  offering  prizes 
for  new  records,  which  are  made  every  twenty-four  hours. 
The  playing  outfit  is  very  simple,  and  consists  of  two 
sticks,  joined  at  one  end  by  a  cord,  apparently  about  six 
or.  eight  feet  long,  the  other  ends  being  held  one  in  each 
hand.  There  is  also  a  celluloid  or  wooden  bobbin  or 
spool,  in  the  shape  of  a  spindle1,  that  looks  something 
like  a  dice  box.     The  object  of  the  game  is  to  get  the 


spindle  spinning  upon  the  cord.  It  is  quite  a  trick  to 
do  this,  and  until  the  spinning  begins  one  is  warned  that 
he  knows  nothing  of  the  fascinations  of  the  game.  Once 
the  player  can  spin  the  spindle,  Ihere  is  practically  no 
limit  to  the  evolutions  and  tricks  he  can  make  it  per- 
form. ..     .-  L  j  J 

The  commonest  is  to  toss  the  spindle  high  in  the 
air  and  catch  it  on  the  cord  as  it  descends.  One  may 
also  toss  it  up  between  his  legs,  or  in  any  other  dramatic 
manner  that  occurs  to  him.  For  t he  plain  toss  the  last 
record  noted  was  that  of  a  French  youth,  who  caught 
the  spindle  3,307  times  in  100  minutes.  This  is  solitaire 
diabolo;  but  much  more  exciting  is  the  game  that  is 
played  between  two  experts.  A  court  is  chalked  out 
and  a  net  raised,  as  in  tennis,  and  the  spindle  is  whirled 
to  and  fro,  the  man  that  fails  to  return  losing  out. 
Chalk  lines  and  nets  are  not  essential,  however,  the 
game  being  almost  as  exciting  without  them.  Not  con- 
tent with  single  and  double  diabolo,  the  "fans"  have 
devised  a  game  that  demands  teams  like  a  football  match, 
the  side  that  first  drops  the  spindle  losing. 

The  game  is  appearing  under  a  different  name  than 
Diabolo  in  Canada.  Satanolo  is  the  name  adopted  here. 
The  object  of  giving  it  a  new  name  in  Canada  is  to 
prevent  friction   with  the  copyrights  of  other  countries. 

Another  New  Game. 
Another  popular  new  game  is  a  form  of  bowls;  in 
which  the  pins  are  mounted  on  top  of  a  box,  and  when 
knocked  down  can  be  drawn  into  place  again  with  a 
single  movement  of  a  level-,  by  strings  run  from  the 
bases  through  holes  in  the  box.  The  ball  is  suspended 
from  the  ceiling,  and  it  takes  a  lot  of  judgment  to  drop 
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it    effectively    from    sufficient    distance    to    overthrow    all 
the   pins. 

A  new  and  fascinating  game,  which  will  likely  be- 
come popular,  is  a  development  of  crokinole  crossed  with 
pool  and  parlor  billiards. 

The  Copp,  Clark  Co.  are  carrying  a  new  line  of 
Canadian  souvenirs  in  enamel  finish.  The  line,  Which  is 
a  most  attractive  one,  includes  stick  pins,  hat  pins, 
brooches,  cuff  links,  etc. 
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Books     published    by    the    Renouf    Publishing     Company, 

.Montreal. 
M.   L.  MILHAU.     "Choix  de  Poesies."    40  cents. 
M.  L.  FERGUSON.     "Introduction  to  Bookkeeping."  25 

cents. 
A.     II.    MONTEITH.    "French   Without  a   Master."    25 

cents. 

Book      published      by      the      Montreal      News    Company. 
.1.      HEED      SCOTT.     "Beatrix      of      Clare."     Paper,    75 
cents  ;   cloth,   $1.25. 


The  1908 


CALENDAR    PADS 

DO  NOT  FORGET  TO  WRITE 

DAVID  FORREST,  i 3  St.  John  St.,  Montreal 

for  samples  and  prices  of  above.      Canadian    Agent   for  the 
Sullivan  Printing  Works  Co.,   Cincinnati.  O. 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 


Spring  Range  is  now 
in  the  hands  of  our  representatives  and  we  in- 
vite your  attention  to  the  specially  good  values, 
as  well  as  the  particular  effectiveness  of  our 
individual  ranges.  «J  We  believe  it  a  matter  of 
interest  and  importance  to  you  as  well  as  an 
advantage  to  us  to  have  you  see  our  Spring 
values. 

Full  Range  of  Valentines 


Hammocks,  Fishing  Tackle,  Rubber  Balls,  School 
Supplies,  Combs,  Playing  Cards,  Pads,  Papetries,  Skip  Ropes, 
Lacrosses,  Garden  Sets,  Marbles,  Brushes,  Indoor  Games, 
Scribblers,  Tops,  Sporting  Goods,  Sand  Sets,  Croquet,  Small- 
wares,  Baseball  Supplies. 


HEADQUARTERS  FOR  FIREWORKS  AND 
JAPANESE  LANTERNS. 

The  Sutclif fe-Edmison  Co. 

LIMITED 
Wholesale  Fancy  Goods 


76  YORK  STREET, 


TORONTO 


VALENTINES 
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Comics 


Lace 

and   a 


Novelties 


Special  Line  of  embossed 
Bas    Relief    Art    Subjects 


Embossed  and  Lithographed 
Valentine  Post  Cards. 


"  Cute  "    and    Embossed 
Valentine  Post  Cards. 


SEND    KOR    CATALOGUE 


The  House  of  Canada"  for  Easter,  St.   PatricK's  and 

Valentine    Goods. 


> 

r 
w 
z 

H 

Z 

w 
if) 


TKe  Copp,  ClarK  Company,  Limited,  Toronto 
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Stationery   Department 


A  TRUE  STORY. 

The  other  day  a  stationery  traveler  went  into  an  On- 
tario town  and  called  on  the  trade.  There  were  two 
stationery  stores.  He  visited  the  proprietors  of  both  and 
endeavored  to  interest  them  in  some  new  lines  of  cray- 
ons.    These     crayons     were     unique,   possessing-   qualities 


■•a 


Associated  with  Mr.  MacDougall  is  Mr.  Wm.  J. 
Brady,  who  resigned  from  the  staff  of  the  Methodist 
Book  and  Publishing-  Co.  in  order  to  join  him.  Mr. 
Brady  was  connected  with  the  Methodist  Book  Room  for 
13  years  and  during-  the  past  four  years  covered  the 
Maritime  Provinces  for  them.  He  will  cover  eastern 
territory  for  Mr.  MacDougall,  while  the  latter  will  take 
the   western   territory. 

Mr.  MacDoug-all,  himself,  has  had  a  lengthy  experi- 
ence in  the  trade.  He  was  originally  with  P.  S.  Patillo 
&  Co.,  Truro,  N.S.,  later  running-  a  wholesale  stationery 
business  in  Halifax  for  several  years.  He  is  thoroug-hly 
posted,  and  with  his  fine  list  of  connections,  and  with 
the  assistance  of  Mr.  Brady,  he  should  be  able  to  build 
up  a  splendid  trade.  His  sample  room  is  well  equipped 
and  centrally  located.  It  should  prove  a  convenient  ren- 
dezvous for  stationers  visiting-  the  city. 


NEW  LEAD  PENCIL. 

Librairie  Beauchemin,  wholesale  stationers,  Mont- 
real, are  putting-  on  the  market  a  new  lead  pencil  very 
appropriately  named  "Canada's  Pride."  It  is  of  excel- 
lent quality  and  the  maker's  name  is  a  guarantee  of 
satisfaction.  They  are  manufacturing  it  in  the  ordinary 
lead  pencil  and  also  in  the  propelling  pencil. 


A  PURPLE   TINT. 

When  the  goddess  of  fashion  promulgates  her  stern 
decree,  there  is  no  appeal.  At  the  present  time  she  has 
decreed  that  purple  shall  be  worn,  and  milady  of  fashion 
is  gowned,  clothed  and  coiffured  in  purple.  Yes,  and  all 
the  accessories  are  purple. 

The  Eaton-Hurlbutt  Paper  Company,  who  are  no- 
thing unless  ultra-fashionable,  have  put  out  a  purple 
paper,  "le  Lilas."  This  is  a  tint  given  their  Highland 
Linen.  This  paper  has  run  in  white,  Swiss  blue,  Scotch 
grey,  pearl  grey,  imperial  violet,  and  now  it  takes  on 
the  purple  tint  in  response  to  popular  demand. 


Stationery  Booth 

Designed  by  J.  Kaufherr  for  W.  H.  Scroggie,  Limited,  Montreal 

never  before  seen.  The  traveler  assured  the  dealers  that, 
there  would  be  an  undoubted  demand  for  them  in  the 
schools.     The  stationers  shook  their  heads  and  said  no. 

Disgusted  at  the  lack  of  enterprise  displayed,  the 
traveler  went  up  to  the  public  school  and  showed  the 
crayons  to  one  or  two  of  the  teachers.  He  succeeded  in 
interesting  them  in  a  few  minutes  and  disposed  of  one 
gross  of  the  goods  at  one  hundred  per  cent,  profit.  He 
pocketed  a  tidy  sum,  which  might  just  as  well  have  gone 
into  the   stationers'   till. 

What  a  stranger  could  accomplish  in  a  few  minutes, 
could  surely  be  done  by  a  local  tradesman  possessing 
the  acquaintance  and  friendship  of  the  teachers.  Buck 
up,   stationers. 

AN    IMPORTANT    DEVELOPMENT. 

A.  Hoy  MacDougall,  who  for  the  past  two  years  has 
represented  the  Powers  Paper  Company  in  Canada,  cov- 
ering the  Dominion  from  coast  to  coast,  has  opened  a 
sample  room  in  the  basement  of  the  McLeod  &  Allen 
building,  42  Adelaide  Street  West,  Toronto,  and  has 
added  several  more  stationery  lines  to  his  list.  In  addi- 
tion to  the  Powers  Paper  Co.,  he  now  represents  A.  J. 
Holman,  of  Philadelphia;  T.  Smigel,  of  New  York,  manu- 
facturer  of  desk   pads;    the   Diamond    Pen    Point    Co.;     E. 

B.      Estes    &    Sons,    New    York;    Copland    &    Mittenthal,  To      those    who    follow    implicitly    in    fashion's    train, 

leather  goods.  New  York;  Fisk  Paper  Co.,  Hinsdale,  this  new  paper  will  be  welcomed  with  open  arms;  to 
N.H.,  and  Deutsch  Bios.  Mfg.  Co.,  New  York,  toilet  those  who  love  purple,  it  will  be  a  thing  of  beauty  and 
papers;  Dow  &  Lester,  London,  post  card  albums,  and  a  joy  forever,  and  to  all  dealers  in  papers  it  will  bean 
the  National  Mfg.  Co.,  Worcester,  Mass.,  stationers'  wire  absolute  necessity.  It  came  in  response  to  a  clamorous 
goods  demand    and   it    fills   the   bill. 
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A  SIMPLE  HINT. 

Visiting  one  of  oul'  big-  provincial  cities  recently, 
there  was  a  rather  well  known  gentleman,  who  was, 
however,  a  "foreigner  in  those  parts."  He  was  in  want 
of  a  pen,  ink  and  paper,  and  he  was  observed  tp  travel 
along  one  of  the  principal  business  thoroughfares  on  his 
quest.  Somewhat  strangely,  as  it  was  thought  at  the 
time,  he  passed  the  first  two  stationer's  shops  without 
entering,  but  on  reaching  the  third  went  in  and  made  his 
purchases.  Thinking  perhaps  there  was  some  element  of 
superstition  in  this  performance,  a  friend  asked  him 
why  he  had  passed  the  first  two  shops,  which  were  more 
convenient  for  him  to  enter.  His  answer  was  that  when 
buying  any  article  in  a  strange  town  he  always  looked 
at  the  windows,  and  if  he  found  them  unclean  or  untidy 
he  kept  walking  until  he  came  to  a  more  attractive  and 
better  kept  establishment.  He  considered  the  chances  of 
securing  clean  goods  rather  poor  in  an  establishment  the 
proprietor  of  which  did  not  care  for  his  windows.  This 
little  incident  gives  a  simple  and  obvious  hint  to  those 
stationers  who  neglect  their  windows,  which  they  should 
not  consider  themselves  above  taking. 


THE  SHRIMP. 

The  L.  E.  Waterman  Company,  of  Canada,  Limited, 
headquarters  in  Montreal,  report  a  very  large  sale  for 
the  "Shrimp"  stylographic  fountain  pen.  The  "Shrimp" 
is  a  new  "ink  pencil"  three  inches  long,  when  closed — 
suitable  length  for  vest  pocket  or  ladies'  purse — finely 
made  from  red,  polished  vulcanite.  It  holds  a  whole  lot 
of  ink  and  will  write  whenever  you  want  it  to.  It  is  fit- 
ted with  a  platinum  point  and  needle,  and  the  needle  is 
arranged  on  a  silver  yoke  and  gold  spring.  This  pre- 
vents any  possibility  of  leaking  when  upside  down  or  in 
any  other  position. 

It  will  last  forever,  fits  any  hand,  and  does  away  en- 
tirely with  a  lead  pencil  and  its  necessary  sharpening. 

Up-to-date  business  men  and  women  are  using  this 
pen.  It  also  proves  quite  an  inexpensive  gift,  that  will 
last  and  be  greatly  appreciated  by  wife,  child,  clerk, 
stenographer  or  friends.  You,  yourself  will  also  value  it 
dearly. 

Progressive  booksellers  and  stationers  throughout  the 
Dominion   who  have  not   a   line  of  these  goods   in   stock 


should  immediately  write  the  T.  E.  Waterman  Company 

of  Canada,  Limited,  headquarters   K16  St.   James  Street 
West,  Montreal,  for  all  particulars. 


A  NEW  WRITING  PAPER. 

A  new  line  of  writing  paper  has  lately  been  pro- 
duced by  Brown  Bros.,  Limited,  Toronto,  called  Royal 
Mail  Bond.     This  is  a  highly  commendable  paper  at  the 


A  Popular  Stand 

price.  It  is  a  linen  finish  bond;  and  is  made  in  a  variety 
of  pleasing  shades — white,  orient,  gold,  siena,  levant 
brown,,  lilac.,  moorish  gray,  blue,  nile  green  and  sage 
green.  It  is  just  right  for  correspondence,  circular  let- 
ters, announcements,  department  and  order  forms.  The 
paper  sells,  for  case  lots,  600  pounds  and  over,  12  cents 
per  pound;  ream  lots,  up  to  000  pounds,  133  cents  per 
pound;  broken  ream  lots,  1-U  cents  per  pound.  Knvelopes 
sell  in  half-thousand  boxes,  7,  20  pound;  $1.35  per  1,000; 
8,  20  pound,  $1.50  per  1,000. 


WRITING  PAPERS 

with  "Hurd's  Name  on  the  Box"  are  Known,  sold  end  used  wherever 
high  g'rade  goods  are  appreciated  and  have  been  for  many  years.  The 
fame  of  Hurd's  Line  is  Known  from  coast  to  coast.  Such  a  reputation 
as  our  lines  have  would  be  impossible  with  papers  that  failed  in  the 
slig'htest  to  make  g'ood  on  their  guarantee.  These  papers  are  the  most 
satisfying  Kind  and  cost  little  if  any  more  than  the  "just  as  good"  ones. 

The  Swastika  Stamped   Papeterie  is  very  much  in  demand. 
Send  orders   or  for  samples. 


GEO.  B.  HURD  (&  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 


TRADE    MARK 
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NEW  GOODALL  CARDS. 

Amongsf  the  handsome  new  hacks  in  Goodall's  play- 
ing cards,  which  A.  0.  Hurst  is  showing  this  season, 
may  be  noted  the  "Swastika"  in  narrow,  whist  size, 
which  he  expects  to  be  a  big  seller.  A  new  edition  of  the 
tamed  Ocean  to  Ocean  cards  is  included  in  the  series, 
showing  all  the  provinces;  this  sells  at  retail  for  50 
cents,   either  with  or   without    the    views. 

In  the  Salon  series,  the  "Gainsborough"  is  an  at- 
tractive new  card,  beautifully  printed  ;  the  "Watteau," 
consisting-  of  two  cards,  the  ".Male"  and  "Female"  re- 
spectively, is  very  handsome,  going  through  no  fewer 
than  14  printings.  The  "Cameo"  is  another  delicate 
production. 

The  demand  for  the  latest  Iinette  cards  is  remarkably 
large.  These  are  now  being  used  in  all  the  principal 
clubs  and  a  big  demand  is  developing-  for  them  in  the 
United  States. 


CARTER'S  INK  CO.   CONVENTION. 

The  Carter's  Ink  Company  realizes  that  personal  co- 
operation, whether  it  be  between  manufacturer  and 
dealer  or  between  heads  of  a  firm  and  employes,  is  the 
keynote  of  success.  With  this  idea  in  mind,  the  com- 
pany has  been  holding-  a  ribbon  and  carbon  convention 
at  its  factory  in  Boston.  All  the  field  salesmen  and 
head  men  connected  with  that  department  were  present 
from  all  over  the  United  States  and  Canada;  the  com- 
pany including-  Messrs.  French  and  Laskowski,  represent- 
ing the  New  York  branch;  Cox  and  Van  Zandt,  repre- 
senting the  Chicago  branch;  Crites,  of  the  Montreal 
branch,  and  Sanger,  Dearing,  Stone,  Whalen,  Parrott, 
Harmon,  Browne,  Goodwin  and  Rollins  traveling  over 
various  other  portions  of  the   United    States   territory. 

The  convention  continued  with  morning-  and  afternoon 
sessions  from  Wednesday  to  Saturday,  December  18-21, 
and  at  every  session  discussions  of  a  helpful  and  instruc- 
tive nature  in  regard  to  every  department  of  the  busi- 
ness were  entered  into  by  all.  Tests  of  great  interest 
were  shown,  conclusively  proving  the  high  standard  of 
Carter's   ribbons  and  carbons. 

The  convention  closed  Saturday  night  with  a  ban- 
quet at  the  Hotel  Lennox,  where  not  only  the  ribbon 
and  carbon  men  were  present,  but  also  R.  B.  Carter, 
president,  and  C.  B.  Gordon,  g-eneral  manager  of  the 
Carter's  Ink  Company  and  the  following-  department 
heads  and  assistants  :  Messrs.  Erickson,  Porter,  Tyler, 
Bobbins.  Mitchell,  Schmitt,  Miller,  Corliss,  Brooke,' 
Bowers  and  Taft.— Geyer's   Stationer. 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

THE    BROWN   BROS.,  limited 

TORONTO. 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


£>^ 


HINKS,  WELLS  &  CO., 


This 
series  of  Pens 
is  made  of  the 
same  material,  by  the 
.  e^.6  same  tools,  by  the  same 

<j_c'<-  process  and  at  the  same 

works  as  the  series  of  '  Waver- 
ley'  Pens  which  Hinks.Wells  & 
Co.  have  for  30  years  and  upwards 
(prior  to  Sept.,    1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 
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IMPORTANT 


Dear  Mr.  Stationer, 

Please  take  note  that  the  renowned 
Waverley  Pen  —  the  Boon  and  Blessing — 
can  now  be  obtained  as  a  Fountain  Pen, 
with  massive  14ct.  gold  Waverley  nib, 
iridium  pointed.  Trade  prices  and  illus- 
trated lists  sent  on  application,  per  return 
mail. 

Faithfully  yours, 

Waverley  Works,  MACNIVEN  &  CAMERON, 

Edinburgh.  Limited 
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SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 
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During-  the  week  preceding-  Christmas  and  a  few  days 
after  the  new  year,  the  sale  of  music  took  a  decided 
drop.  However,  towards  the  middle  of  the  month,  or  at 
latest  the  beginning  of  February  will  sec  (lie  music  de- 
partments once  again  thronged  with  people.  Songs  suit- 
able to  Christmas  and  the  new  year  were  displayed  and 
high-class  ballads,  which  generally  retail  at  35c.,  were 
the  order  of  the  day.  In  Christmas  songs,  among  the 
most  noticeable  were  "Purest  Love,"  published  by  the 
Delmar  Music  Co.,  Montreal,  and  "Abide  With  Me," 
published  by  Boosey  &  Co.,  New  York. 

Jerome  H.  Kemick  Co.,  New  York,  have  two  good 
instrumental  pieces  in  "Hip,  Hip,  Hurrah,"  march  and 
two-step,  by  Charlotte  Blake,  and  "Tri-Color,"  march, 
by  Chas.  N.  Daniels. 

"Sacramento,"  a  characteristic  of  the  golden  west, 
is  by  Harry  Yon  Tilzer  and  is  published  by  Harry  Von 
Tilzer  Music  Publishing  Co.,  New  York.  "Mariutch,"  in- 
termezzo and  two-step,  is  by  the  same  author  and 
blends  well. 

John  Franklin  Music  Co.,  Boston,  have  in  their  "La 
Blanche  Waltzes"  and  "The  Man  of  the  Hour,"  two  very 
original  compositions. 

"Yalse  Miroir,"  by  J.  Tafreniere,  is  a  very  pretty 
waltz  piece  and  is  published  by  the  Canadian  Music  Pub- 
lishing Co.,  Montreal. 

The  John  Church  Company,  New  York,  has  a  very 
strong  piece  in  "Consolation."  It  is  characterized  as  a 
companion  piece  to  "Meditation,"  and  is  in  every  way 
just  as  pleasing.    The  author  is  C.  S.  Morrison. 

The  Delmar  Music  Co.,  Montreal,  is  again  to  the 
front  with  a  piece  entitled,  "The  Wreck  of  the  Julie 
Plante,"  words  by  the  late  Henry  Drummond,  M.D.,  and 
music  by  Herbert  Spencer.  The  piece  is  very  pretty  and 
the  words  harmonize  perfectly   with  the  musical  setting. 

Five  songs  from  the  .Jerome  H.  Kemick  Co.,  New 
York,  which  are  selling  well  in  Montreal,  are  "My  Irish 
Fluffy  Ruffles,"  introduced  by  Miss  Blanche  Kingl  in 
"The  Gay  White  Way  ;"  "Captain  Willie  Brown,"  song; 
"The  Best  I  get  is  Much  Obliged  to  You,"  song;  "Every- 
body Likes  the  Girl  I  Like,"  song,  and  "I  Want  a  Gib- 
son Man,"  song,  sung  with  immense  success  by  -Miss 
Gertrude   Hoffmann. 

"When  I  Get  Back  to  Piccadilly,"  introduced  by 
Hetty  King,  is  by  Pelham,  Kule  and  Butts.  "When 
They're  Bringing  in  the  Corn,"  is  by  Alfred  Bryan  and 
Seymour  Furth.  "When  a  Fellow  is  Twenty-one,"  is  by 
Alfred  Mills  and  Bennett  Scott.  These  four  last  men- 
tioned pieces  are  published  by  Shapiro,  music  publisher, 
New  York. 

"I  Never  Loved  Another  Girl  as  I  Love  You,"  is  by 
Fred  Strachan  and  is  published  by  the  John  Franklin 
Music  Co.,  Boston.  "Be  My  Love,  be  my  Own,"  also 
published  by  this  firm,  is  characterized  as  a  Neapolitan 
serenade. 

Summer  Breezes.    Waltz.    Helen   Black,    Winnipeg. 

Wedding  Bells.  Waltzes.  By  Percy  Wenrick.  Arnett- 
Delonais'  Company,   Chicago. 

The  Four  Jacks.  March  and  two-step.  By  Abe  Losch. 
Vandersloot  Music  Publishing   Company,   Williamsport. 

When  I  Miss  You.  Words  by  Boyle  Laperriere.  Music 
by    Jules   Faber.     In     the     Garden    of     Bleeding    Hearts, 


Words  1>\  Samuel  A.  White.  Music  by  Edwin  Willis. 
Whom  Have  1  on  Earth  Beside  Thee.  Sacred  song.  Words 
and  music  by  Norman  Lambly.  A  Father's  Lullaby. 
Sacred  song.  Words  and  music  by  Norman  Lambly. 
I-Iarry  II.  Sparks,  Toronto. 

The  Song  of  Lung  Ago.  Medley.  Arranged  by  W.  R. 
Williams  and  Harry  L.  Alford.  Flowcrland.  Reverie.  By 
Sara  B.  Egan.  Music.  My  Cow  Boy  Lady.  Words  and 
music  by  Wm.  B.  Friedlander.  Always  the  Same  Old 
Colors.  Words  and  music  by  Win.  B.  Friedlander.  Will 
Rossiter,    Chicago. 

Peace.  Words  by  Edward  Rowland  Sill.  Music  by 
ll.ii  i)ld  Key.  The  Young  May  Moon.  Words  by  Thomas 
Moore.  Music  by  Harold  Key.  The  Noidheimer  Piano 
and   Music   Company,   Limited,   Toronto. 

Our  Grand  Canadian  Land.  Words  by  James  Noble. 
Music  by  George  Neil.  Arranged  by  .James  Bums 
Thomson.     George   Neil,    Deseronto. 

Flower  of  the  Nile.  Waltzes.  By  F.  H.  Losey.  Ex- 
cuse Me,  But  Isn't  Your  Name  .Johnson  ?  Words  by  Win. 
Mauser.  Music  by  Harry  J.  Lincoln.  Vandersloot  Music 
Publishing  Company,  Williamsport. 

My  Skating  Girl.  By  ('apt.  C.  W.  Allen.  Music.  Cap- 
tain   Charles   William    Allen,    Philadelphia. 


EVERY  BOOKSELLER 

and  Stationer  in  Canada  ought  to  be  on  our 
monthly  Record  list.  We  are  getting  new 
Records  every  month  for  the  "BERLINER"  Gramo- 
phone and  the  "VICTOR"  Talking  Machine. 
Your  customer  will  buy  these  records  for  his 
machine,  if  you  only  take  the  trouble  to  let  him 
know  you  have  them.  Have  you  a  Gramophone 
department  in  your  store?  No  !  Then  we  have 
some  interesting  news  for  you.  Write  now  to 
the  one  of  the  following  agents  who  is  nearest 
to  your  locality : 


J.  &  A.  McMillan,        -      - 

Clark  Bros.  Co. 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 


St.  John,  N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 


THE  BERLINER  CRAM-0-PHONE  CO. 

OF  CANADA,  LIMITED,  MONTREAL 
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CURRENT  CONDITIONS. 

Renewed  activity  was  shown  in  the  post  card  trade 
(luring-  the  past  month,  owing  ehiefly  to  the  large  de- 
mand for  Christmas  and  New  Fear  cards.  The  variety 
shown  in  these  lines  being'  greater  and  better  than  ever 
before.  The  effects  obtained  in  the  cards  with  silk  and 
satin  finish  were  especially  attractive.  Undoubtedly  the 
private  postal  has  superseded  the  old  time  card  as  a 
greeting  card.  Dealers  report  that  the  sale  of  the  old 
Xmas  card  was  very  small  in  comparison  with  former 
years. 

New  designs  are  being  shown  in  valentine  cards,  both 
in  the  fancy  and  comic  lines.  The  manufacturers  are 
giving  the  retailer  a  large  assortment  to  choose  from. 

Dealers  contemplating  putting  in  a  new  stock  of 
local  view  cards  should  place  their  orders  as  soon  as 
possible.    The   great    majority    of    black    and    white     and 


They  are  reproduced  from  the  originals  in  exquisite  col- 
orings, on  very  heavy  Bristol  stock,  and  sell  to  the  trade 
at  $20  per  thousand,  and  in  lots  of  less  than  one  thou- 
sand, at  the  rate  of  $2.50  per  hundred. 

Keinthal  &  Newman  are  large  distributors  of  popular 
priced  novelty  pictures,  their  own,  and  many  good  sub- 
jects published  by  others,  but  always  supplied  at  pub- 
lisher's prices  to  the  trade.  Their  five-storey  building  at 
106  West  29th  Street,  New  York,  is  a  place  of  great 
interest  to  stationers  and  others  who  carry  framed  or 
unframed  pictures,  their  lines  being  complete  and  splen- 
didly exhibited.  In  addition  to  novelty  pictures,  they 
control  a  collection  of  ninety  pictures  in  a  newly  per- 
fected mezzogravure  process  and  known  as  the  Burling- 
ton Proofs.  These  retail  at  $5  plain,  and  $10  hand  col- 
ored. Another  collection  in  the  same  process,  hut 
smaller  size  will  be  shown  early  this  year,  and  are  to 
be   known   as   the   Grosvenor  Prints.    Large   assortments 


'  Nocturne  " 


'  To-Morrow  " 


colored  cards  are  manufactured  in  Germany  and  the  time 
taken  to  fill  an  order  ranges  from  three  to  six  months. 
The  dealer  that  places  his  order  now  is  the  one  that  will 
have  his  cards  for  the  opening  of  the  summer  trade.  Last 
year  there  were  a  great  number  of  dealers  who  did  not 
receive  their  cards  till  the  summer  season  was  half  over; 
those  who  suffered  in  that  way  should  see  that  their  orders 
are  placed  in  good  time. 

FINE  ART  POST   CARDS. 

The  subjects  shown  on  this  page  are  taken  from  the 
series  of  twelve  post  cards  by  Philip  Boileau,  whose 
"girl"  has  become  famous  in  the  fine  art  trade.  Rein- 
thai  &  Newman,  New  York,  have  established  a  big  de- 
mand for  this  artist's  work,  and  very  seldom  does  one 
have  an  opportunity  of  purchasing  such  high-class  goods 
in  the  form  of  post  cards.  This  series  has  already  de- 
monstrated itself  to  be  a  most  striking  and  salable  line. 


'A  Passing  Shadow' 


"Anticipation  " 
-Copyright,  1907,  Reinthal  &  Newman 


of  old  French  and  English  prints,  moderately  priced  oil 
paintings,  fancy  frames,  etc.,  are  also  shown.  They  pub- 
lish an  illustrated  booklet,  which  is  sent  upon  request. 


SOMETHING  NEW. 

Novelties  in  fancy  post  cards  have  been  coming  fast 
and  often  of  late,  but  one  worthy  of  special  mention  is 
a  hand  painted  satin  card,  published  by  the  Fabric  Art 
Company,  New  York.  The  card  can  be  used  for  making 
pillow  tops,  table  covers,  and  in  numerous  other  ways, 
by  removing  fabric  from  card  and  sewing  together. 
Being  only  slightly  fastened  at  each  end  the  fabric  is 
easily  separated  from  the  card.  ■  The  subjects  consist  of 
comics,  flowers,  greetings,  views  of  leading  cities,  etc. 
There  is  a  large  variety  of  colors  in  the  fabric  used.  The 
card  is  likely  to  prove  a  good  seller,  as  it  is  one  of  the 
few  which  can  be  used  in  a  practical  way. 
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NOVELTY  CARDS. 

A  real  novelty  in  valentine  and  Easter  cards  has  just 
been  prepared  by  Alfred  Holzman  Co.,  Chicago.  These 
cards  consist  of  10  valentine  cards  and  10  [Caster  cards 
and  arc  called  "Sunbonnet"  series.  The  designs  arc  en- 
tirely different  from  subjects  that  have  so  Par  been  used 
for  illustrating  the  valentine  and  Easter  holidays.  The 
cards  represent  a  cute  little  sunbonnet  baby  playing 
with  hearts,  chickens  and  rabbits,  and  cleverly  illustrat- 
ing the  symbols  of  these  two  holidays. 


WHAT  THE  POST  CARD  MEANS  TO  STATIONERS. 

Within  the  last  few  years  stationers  have  had  a  new- 
interest  develop  in  their  business.  It  may  really  be  said 
to  have  come  upon  them  unawares.  It  did  not  take 
many  years  to  grow.  It  did  not  need  wooing  and  wait- 
ing and  anxious  care  to  bring-  it  to  fruition.  Post  cards 
came;  they  had  but  to  be  seen  and  they  conquered.  The 
demand  for  them  spread  from  big  cities  to  little.  From 
little  cities  to  towns  and  villages.  From  villages  to 
hamlets.  And  to-day  where  there  are  no  post  cards  it. 
is  only  because  there  is  no  one  to  sell  them  and  no  one 
to   buy   them. 


B.  G.  Newton,  for  some  time  manager  of  the  Can- 
adian office  of  the  MacFarlane  Company,  the  large  post 
card  house,  severed  his  connection  with  that  firm  at  the 
first  of  the  year  to  accept  a  position  with  the  Home 
Monthly  Publishing  Co.,  of  Brantford.  Mr.  Newton  car- 
ried with  him  the  very  best  wishes  of  every  member  of 
the  staff. 


12  Famous  BOILEAU  Heads 


In  Color 


To  Retail  at 
Five  Cents 


The 

Most  Ucip, 

Attractive 

and  Salable 

Set  of 

POST 

CARDS 

Ever 

MUsM 

Copyright    1907 


Reinthal  &  Newman,  Publishers 

Picture  Novelties  of  Interest  to  Live  Stationers  and  Art  Dealers 
106  WEST  29th  STREET,  NEW  YORK 


START  THE  NEW  YEAR  RIGHT  ! 

We  have,  and  we  want  you  to  do  so  as  well.  DON'T,  as  you  did  last 
year,  leave  the  buying  of  your  "  Seasonable"  Goods  too  late.  NOW  is  not 
too    soon    to   get    your   stock   of 

VALENTINE  POST  CARDS. 

Your  stock  of  fancy  cards  requires  freshening  up.  Our  Valentine  Cards 
will  do  it.  Best  assortment  on  the  market  from  which  to  choose  artistically 
lithographed,  flat  and  embossed,  cards  with  padded  silk  Hearts,  and  we  are 
making    a     specialty     of    our 

ASSORTMENT  OF  SEVENTY-FIVE  DESIGNS  AT  80  CENTS   PER   100. 

It  will  pay  you  to  start  making  enquiries  now. 


CANADA'S  GREATEST 
P08T  CARD  HOUSE 


hSoOOOCm^Ch^h^OOC^OCOCmJOOOOOOOOC 


MacFARLANE  COMPANY 
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W.  NEUMANN    &  CO., 

High-class  Collotype  Printers 

specaltv  collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS   OF   VIEW-ALBUMS   AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 


SUNBONNET 


VALENTINE 
and  EASTER 


POST  CARDS 


$1.00  PER 

100 
PREPAID 


$10.00  PER 

1000 

PREPAID 


The  demand  for  something  different  is  fully  appeased  with  our 
Sunbonnet  Valentine  and  Easter  Post  Cards.  A  welcome  break- 
away from  the  rabbit  with  a  German  pipe  in  the  mouth,  or  some 
other  design  distinctly  foreign.  Americans  are  big  enough  in  this 
industry  to  create  styles  of  their  own,  and  we  therefore  offer  you 
this  strictly  American  Valentine  and  Easter  Post  Card  line. 


Our    New  Catalogue  is   Ready 

ALFRED      HOLZMAN 

CHICAGO.  ILL. 


CO. 


Telegram— Address 

Kl'NSTMARKEK'J  , 
IIRESDEK 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  «&  SOHN 

Graphic  Art  Works 

DRESDEN    A.    Wintergartenstr,  74 

Manufacture  : 
PICTURE   POST  CARDS 

M  \  I. E  AFTER  VOl'R  OWN    PHOTOS. 
AS   \  SPECIALTY  WE  MAKE 


COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  tor  samples  and  quotations 


COMIC   POST  CARDS 

We  publish  money-making  Post  Cards,  or  rather  Post  Cards 
that  possess  some  selling  ability. 

High  Class  Comics  from  $1.88  per   1,000. 
All  Canada  Views  for  $6.00  per   1,000. 
Floral  Cards  for  Jewelling,  $2.75  per  1,000. 
Jewelling  Powder,  $2.50  per  lb. 
Glass  Pens,  2  for  25c. 

Beautiful  Gold  and  Silver  Ink,  for  decorating  Post  Cards, 
$1.00  per  pint. 

Special  Mucilage  for  Jewelling,  50c.  per  pint. 
Leather  Cards,  $2.75  per  100. 
Wire  Wall  Racks.  $1.25  per  dozen. 

Special  figures  to  wholesalers.  Send  $2.00  for  full  line  of 
samples,  or  write  us  for  catalogue  and  news  of  Post  Cards  and 
Novelties.     It  will  pay  you  to  have  our  line  of  samples. 

CANADA  TOY  CO.,  Montreal,  P.Q. 


./ 


Pictu- 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goodi 

only. 


Cards 


Specialties: 
flodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Dresden  7    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


y 


\ 


Fine  Art  Printing  Co. 

Kaufbeuren,  Munich,  Germany 

Manufacture  to  order  for  important  buyers, 
as  a  specialty  : 

in  Collotype,  from    1,000   up- 
wards, per  design. 
in  Copper  -  plate    Printing, 

from    1,000    upwards,    per 
design, 
in  Retochrom— combined  let- 
ter press   and    lithographic 

color  printing,   3.000,    5,000   and    10,000  per   design,    in   sheets    of    30. 

and  61  designs. 


Postcards 
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* 

Photo  Supplies 

* 

Now  that  the  stores  are  re-arranging  their  stock, 
after  the  rush  of  the  Christmas  business,  they  should  see 
that  they  give  their  photo  supply  department  more  pro- 
minence. Dealers  could  increase  their  sales  considerably 
if  more  time  was  devoted  to  this  department. 

There  is  no  doubt  but  that  the  number  of  "camera 
fiends"  is  increasing  every  day,  especially  in  the  country 
towns  and  in  a  great  number  of  cases  people  have  to 
send  to  the  cities  to  get  necessary  supplies  in  order  to 
continue  their  hobby.  Stationers  in  small  towns  will 
find  it  to  their  advantage  to  carry  a  stock  of  photo  sup- 
plies, for  they  not  only  cater  to  local  trade,  but  also  to 
the  tourist.  It  might  be  safely  said  that  fifty  per  cent, 
of  people  traveling  for  pleasure  carry  with  them  their 
camera.  When  can  a  person  visit  any  resort  without  see- 
ing evidence  of  the  camera  ? 

Some  years  ago  it  would  not  have  paid  small  dealers 
to  handle  these  supplies,  for  the  price  of  a  camera  was 
beyond  the  average  person.  To-day  it  is  different;  one 
can  secure  a  complete  outfit  for  very  little.  There  are  a 
great  number  of  makes  to  choose  from  and  a  very  good 
article  can  be  secured  for  a  small  sum. 

While  no  doubt  the  attractions  for  photography  are 
greater  in  the  summer  time,  still  there  are  numerous 
subjects  of  interest  in  our  Canadian  winter  scenes.  To 
encourage  the  pastime  during  the  winter,  the  dealer  will 
have  to  keep  his  goods  before  the  public  and  show,  if 
possible,  samples  of  winter  scenes  by  local  amateurs. 

To  Help  the  Amateur. 

For  the  mutual  encouragement  and  betterment  of 
amateur  photography,  the  Riverside  Camera  Club,  of 
Point  St.  Charles,  was  recently  formed.  Competitions 
are  held  monthly,  with  first  and  second  prizes,  and  cer- 
tificate of  honorable  mention. 

A  New  Company. 

Photography,  Limited,  is  the  name  of  a  new  com- 
pany formed  in  Ottawa  for  the  carrying  on  of  a  general 
photography  business.  They  purpose  manufacturing  and 
dealing  in  all  supplies  pertaining  to  needs  of  photogra- 
phy. The  company  has  been  capitalized  at  $50,000.  The 
provisional  directors  are  :  Alfred  George  Pittaway, 
Samuel  James  Jarvis  and  Henry  Watson  Sproule,  all  of 
the  city  of  Ottawa. 


THE 


"WELLINGTON" 

Photographic  Specialties 

have  a  world-wide  reputation. 


WEULBNfauv 


BROMIDE  PAPERS,  GASLIGHT    PAPERS,   FILMS 
AND  PLATES. 

Ask  your  dealer  or  write 

WARD    &    CO. 

13  ST.  JOHN   ST.,  -  -  MONTREAL. 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable   for  convenience  In  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


IneorponUd 
18S1 


•    • 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


IF  YOU  SAVE 

Though  it  be  only  $1.00  a  week,  you  will  soon  be 
on  the  way  to  independence  and  wealth. 

In  the  Savings  Department  of  the  METROPOLI- 
TAN BANK  $1.00  opens  an  account.  Interest  is  al- 
lowed from  date  of  deposit  and  compounded  every  three 
months. 

We'll  gladly  handle  your  account  and  serve  you  with 
the  same  courtesy  and  efficiency  as  if  you  were  a  large 
depositor. 

THE  METROPOLITAN  BANK 

Capital  Paid  Up,      Reserve  Fund  and  Undivided  Profits 
$1,000,000  $1,183,713.23 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President  w\  R.  Brock,  Vice-Prealdent 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,    E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL       .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.9(1 
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PAYSON'S  INDELIBLE  INK 


MOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


IMPORT  COSTS 

Just  issued.  A  new  book  for  the  use 
ol  importers,  showing  laid  down  costs, 
from  one-eighth  of  a  penny  to  one  thou- 
sand pounds,  with  advance  on  Sterling 
costs  from  five  per  cent.,  calculated  at 
the  Canadian  par  of  Exchange,  advanc- 
ing by  two-and-a  half  per  cent,  rates. 

A  separate  table  for  each  rate. 

These  tables  will  be  found  a  great  im- 
provement over  anything  hitherto  pub- 
lished, and  will  prove  a  valuable  time- 
saver  to  all  in  need  of  such  a  work. 

Full  Bound  Leather,  Limp. 

Price,  $1.50. 

A  specimen  sheet  will  be  sent  upon 
application. 

The  Canadian  Customs 


iff  of  1907 


A  new  edition,  compiled  from  official 
sources  arranged  in  alphabetical  order, 
and  corrected  to  date. 

Contains  :  The  British  Preferential 
Tariff,  Anglo-Canadian  Treaty,  Ad- 
vantages to  British  South  Africa  under 
the  French  Treaty  Act  1894,  Regula- 
tions established  bv  Order-in-Council, 
25th  November,  1903,  respecting  Surtax 
on  goods  imported  into  Canada. 

Tariff  changes,  1904,  Dumping 
Clause,  Extracts  from  Customs  and 
Tariff  Act. 

Instructions  as  to  Way  Bills,  and 
marks  and  numbers  on  packages,  Sched- 
ule of  Forms,  Articles  exempt  from 
Duty,  Ships'  Stores,  Articles  Prohib- 
ited, Exports  Prohibited,  Approximate 
Value  and  Duty  on  Packages  of  various 
descriptions. 

Wrights,  Excise  Duties,  Ports  of 
Entry,  Outports,  Preventive  Stations, 
Wharfage  Rates,  etc. 

Tables  showing  the  Customs  Value  of 
Foreign  Currencies,  Sterling  Money, 
Francs  and  German  Rixmark  reduced 
to  dollars  and  cents. 

Value  of  Francs  in  English  money, 
etc.,  etc. 

F-Cap  8vo.  Cloth. 

Price,  50c. 

Morton,  Phillips  &  Co, 

Publishers 

1 15  Notre  Dame  St.  West,  MONTREAL 


WINDSOR  HOTEL 

HAMILTON,   BERMUDA 

This  home  is  pleasantly  and  conTeniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTELogogQExojN 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Fire  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spaoious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 
GEORGETOWN,  DEMERARA. 

•  Cool  and  airy  Bedrooms,  Excellent  Cuisine 
Attendanoe  qualified.  Terms  moderate.  Eleo 
trie  Oar  Loop  at  gate  of  premises.  Patronage 
Solicited.    Manageress,  E.  Oottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 
Private  Board  $12  to  $11  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  or  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop 


DOMINION 

HOUSE 

W.  H.  DURHAM. 

Proprietor 

RENFREW, 

ONTARIO 

The   most  popular  Hotel  in 

the  Ottawa  Valley. 

HALIFAX   HOTEL 

HALIFAX,  N.S. 


HOTEL  IMPERIAL    LXSS,pI* 

Steam  Heated  and  Gas  Lit 
GEO.  W.  WEBSTER,  Prop.,      Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS*  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fir*  Insurance  Agents,  151  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


TiTe  Topaz  Pencil 

As  good  as  any   at  any  price. 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


THREE  FREE 
INSERTIONS 


'T'HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal         Winnipeg 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  GO. 

10  Front  St.  E.,  TORONTO 
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HANDLING 


THE  SELECTING  OF  WALL  PAPER. 

The  average  dealer  has  a  very  limited  knowledge  <>C 
the  proper  methods  to  be  adopted  in  the  selection  of  wall- 
paper. This  should  noi  be,  for  the  customer  naturally 
expects  to  be  informed  as  to  the  mosl  suitable  style  to  be 
in  keeping  with  a  certain  pattern  and  color  of  carpet ;  or 
customers  describe  to  you  the  size  of  room  to  be  decor- 
ated and  the  purpose  for  which  it  is  intended  to  be  used. 
The  dealer  who  can  select  to  please  the  customer  is  the 
one  that  can  reasonably  expect  to  increase  his  sales. 

For  the  benefit  of  the  trade  the  following'  rules  may 
prove  helpful  in  the  selecting'  of  wallpaper: 

In  selecting"  wallpaper,  the  character  of  the  room 
should  first  be  given  careful  consideration,  then  the  size 
should  also  be  taken  into  account.  It  is.  for  instance,  out 
of  the  question  to  put  a  paper  with  a  large  pattern  on 
the  walls  of  a  small  room,  nor  is  a  wide  frieze  possible 
for  a  room  of  small  dimensions.  Then  the  use  to  which 
the  room  is  to  be  put  is  important  to  remember,  thus  a 
paper  that  would  be  charming'  for  a  boudoir  would  be  in- 
appropriate for  a  dining-room  and  vice  versa. 

The  natural  conditions  which  affect  a  room  should 
also  be  taken  into  account.  If  there  are  several  windows 
in  the  room  and  it  has  a  southern  exposure  the  wall  hang- 
ings may  be  of  some  dark  color,  but  if  the  light  comes 
from  the  north,  warmer,  lighter  tones  should  be  used.  In 
a  dining-room,  and  especially  one  that  is  especially  plan- 
ned for  evening  entertainments,  given  at  the  fashionable 
dinner  hour,  when  it  will  be  brilliantly  illuminated,  the 
daylight  may  be  ignored  and  paper  that  will  look  well  by 
artificial  light  may  be  selected. 

If  a  room  is  large  and  well  lighted,  the  side  wall 
should  be  done  in  large  patterns,  of  subdued  colorings; 
soft  tones  of  red,  warm  yellow  and  orange  are  all  good, 
while  pale  tones  and  receding  colors,  like  greens  and 
blues,  make  a  room  which  is  already  large  look  larger. 
The  woodwork  of  the  furniture  should  be  in  harmony 
with  the  wood  trim  of  the  room  and  in  contrast  to  Hie 
furniture  coverings.  If  such  a  room  has  a  great  deal  of 
sunlight,  add  more  gray  tones  to  the  wall  covering. 

A  small  room  calls  for  very  different,  treatment.  A 
paper  showing  heavy  lines  and  set  figures  should  be  avoid- 
ed, and  if  the  ceiling  is  low  it  is  better  to  do  without  a 
frieze  and  to  use  perpendicular  fine  line  effects,  the  par- 
allels being  wide  apart,  in  a  little  room,  white  wood- 
work is  very  advantageous,  and  the  floor  should  be  cover- 
ed with  a  number  of  rugs,  in  preference  to  a  single  la  rye 
centre  rug,  as  when  the  lines  of  the  Hour  are  thus  broken 
its  limitations  are  not  so  apparent.  Large  pieces  of  furni- 
ture should  be  placed  at  the  remote  end  of  the  room.  If 
the  room  is  well  lighted  and  has  a  sunny  exposure  pale 
gray  or  soft  green  tones  are  charming,  while  the  same 
room  not  well  lighted  will  gain  cheeriness  by  having  a 
white  or  light  wood  trim,  light  ceiling  and  light  colored 
wall  treatment.  The  draperies  and  furniture  coverings 
should  also  be  light  and  warm  in  tone,  orange  or  yellow 
tones  or  such  luminous  colors  being  especially  to  be  com- 
mended. Rooms  that  are  poorly  lighted  should  be  treated 
so  that  all  the  light  possible  is  admitted. 

Use  only  lace  or  net  at  the  windows,  and  if  an  extra 
window   drapery  is  required,  suspend    it    over   the    w 1 


STAUNTON     « 
If  WALL    PAPERS^ 


Inspires  Confidence 

and 

Invites  Profits 


<J  And  you  tighten  your  grip  on  your  trade  by  giving 
them  what  they  want— The  Good  Things — The  Beit 
for  the  Money— The  Same  as  You  Want. 

If  Your  General  Order  is  Not 
Yet  Placed,  Write  us. 

We  will  arrange  to  send    a  Salesman  or  our   sample 
books   of  best   sellers,   charges   prepaid,  so  you  can 
make  an  excellent  selection. 
You  want  to  see  full  lines.    Then  don't  wait. 

Delay  may   prove   expensive   as 
prices  may  advance 

WRITE  US  TO-DAY 


STAUNTONS    Limited 

MAKERS  OF  SUPERIOR  WALL  PAPERS 

TORONTO 


not  the  glass.  The  cornice  and  ceiling  of  such  a  room 
should  always  be  of  the  palest  possible  tones  in  receding 
colors. 

Another  point  to  be  considered  in  papering  a  room,  is 
what  is  to  go  into  that  room.  The  furnishings  and  char- 
acter of  the  room,  have  much  to  do  with  the  effect  of  the 
wall  covering.  If  a  room  has  dull  woodwork,  silk  papers 
are  very  good  style,  while  if  there  is  a  white  wood  trim 
and  plenty  of  light  furnishings,  cut  glass  and  china,  a  dull 
finished  paper  will  look  best. 

When  the  woodwork  is  highly  polished,  "clothy"  pa- 
pers arc  most  desirable,  and  with  dark  woodwork,  deep 
toned  papers  are  essential.  When  the  woodwork  is  light, 
however,  charming  effects  are  obtained  by  the  use  of  con- 
trasting' colors,  such  as  a  red  or  green  paper  with  a  white 
enamelled  wood  trim. 

To  accompany  dedicate  woodwork  and  furniture,  such 
as  birch,  maple  or  white  enamel,  the  paper  should  he  of  a 
delicate  character,  while  with  mahogany,  a  soft  antique 
tapestry  effect  or  a  dull  finished  paper  in  tones  which  will 
throw  out  the  beauty  of  the  mahogany  coloring,  should 
be  selected. 

Some  of  the  new  papers  show  the  Japanese  influence, 
and  especially  in  a  dining-room  or  sitting-room,  very  ar- 
tistic effects  have  been  gained  by  the  use  of  a  light 
Japanese  paper  with  a  dark  wood  trim. 

If  the  room  is  finished  in  dull  Circassian  walnut,  the 
silk  finish  lustre  papers  in  graceful  French  patterns  are 
correct,  and  have  a  very  pleasing  effect.  In  bedrooms, 
the  cretonne  patterns  in  wallpaper  are  very  attractive, 
and  the  papers  which  come  for  children's  bedrooms  are 
also  delightful.  A  great  many  of  these  have  picture 
trim  and  let  it  conceal  the  woodwork  of  the  window  and      friezes,  with  a  plain  one  tone  fabric  covered  side  wall. 
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Magazines  That  Sell 

A  list  of  the  leading  magazine  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


The  American  Magazine  was  Leslie's  Popular  Monthly. 
It  belongs  now  to  John  8.  Phillips,  Ida  M.  Tarbell, 

Lincoln  Steffens,  William  Allen  White,  F.  P.  Dunne 
("Mr,  Dooley"),  Ray  Stannard  Baker  and  other  live 
wires.  Seven  and  a  half  rents  to  the  trade  :  ten 
cents  to  the  public.     Fully  returnable. 


The  World  To-Day  is  the  only  monthly  world 
review  that  has  a  large  sale  through  dealers.  This 
sale  has  been  gained  by  merit  alone.  Its  contributors 
are  the  very  best.  Retail  price  but  15  cents  (all 
others  retail  at  25 cents).  Price  to  the  trade  11  cents; 
profit  4  cents.  Fully  returnable.  Posters  free.  The 
World  To-Day,  Chicago. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  Foi- 
st ories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  7!)  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  should  be  on  every 
newstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.  Price  to  the  trade  14  cents. 
Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co..  6  Beacon  St..  Boston,  Mass. 


BRITISH  PERIODICALS  IN  DEMAND. 

J.  R.  Irwin,  who  represents  the  Harmsworth  publi- 
cations in  Canada,  is  enthusiastic  over  trade  prospects 
in  this  country.  lie  recently  secured  some  statistics 
from  the  Post  Office  Department  at  Ottawa,  comparing 
the  importations  of  English  periodicals  for  the  seven 
months  since  the  new  postal  arrangements  were  made 
with  the  corresponding  months  of  the  preceding  year.  In 
Toronto  the  increase  was  125  per  cent.;  in  Winnipeg  it 
was  225  per  cent.,  while  the  average  all  over  Canada 
was  over   100  per  cent. 

The  great   increase  has  been  made  in  the  penny  papers 


which  are  selling  in  large  quantities,  particularly  in  Winni- 
peg and  the  west.  While  English  settlers  consume  the  lar- 
gest number  of  these  papers,  Canadians  as  well  are  begin- 
ning- to  he  interested.  Mr.  Irwin  cited  the  case  of  a  Toron- 
to store  established  only  three  months  ago  where  the  sale 
of  penny  papers  amounts  to  at  least  two  thousand  a 
week.  Mr.  Irwin  believes  the  future  for  these  penny 
papers  to  be  enormous,  if  only  undesirable  publications 
are  kept  out  of  the  country. 

The  amount  of  business  being  done  through  Canadian 
news  agents  on  American  magazines  is  also  very  much 
greater.  Owing  to  the  increase  in  postage  on  these  pub- 
lications, the  public  can  now  buy  them  at  a  lower  rate 
through  newsdealers  than  if  they  bought  them  direct 
from  the  publishers. 

Mr.  Irwin  is  strongly  of  the  opinion  that  Canadian 
booksellers  ought  to  organize  at  once  weekly  deliveries 
of  magazines  and  papers.  At  present  most  of  them  de- 
pend on  their  catch  trade,  waiting  for  purchasers  to 
come  to  their  stores.  In  the  cities  there  have  been  de- 
velopments along  this  line  and  numerous  dealers  are  now 
delivering  papers  every  week.  The  plan,  if  adopted  gen- 
erally, is  sure  to  prove  most  successful. 

Up  to  a  few  months  ago,  Mr.  Irwin  was  the  only 
permanent  representative  of  an  English  publisher  in  Can- 
ada. He  was  at  first  very  much  disheartened,  but  since 
the  postal  change  was  made  business  has  grown  by  leaps 
and  bounds,  and  he  is  now  well  satisfied  with  results. 
Other  English  publishers  are  hurrying  to  get  representa- 
tives established  here  and  the  future  for  English  periodi- 
cals  looks   very   bright. 

MAGAZINE  NOTES. 

Ainslee's  has  started  out  on  its  new  year  with  in- 
creased vigor.  The  .January  number  contained  several 
notable  stories.  In  it  was  published  E.  Phillips  Oppen- 
heim's  new  novel,  complete,  "Berenice."  Agnes  and  Eg- 
crton  Castle  were  also  contributors.  The  February  num- 
ber will  be  a  worthy  successor  to  this.  The  complete  novel 
will  be  a  dramatic  story,  the  joint  work  of  Edith  Mac- 
vane  and  Beatrix  Demarest  Lloyd,  who  have  frequently 
contributed  to  Ainslee's  before.  0.  Henry  will  be  an- 
other contributor,  writing  a  new  story  called  "The  Me- 
mento." There  will  be  besides  a  lot  of  entertaining  fic- 
tion  in  this  number. 

The  International  Studio  for  January  presents  illus- 
trated articles  on  the  "Paintings  of  S.  Melton  Fisher," 
"The  Landscape  Paintings  of  Mr.  Algernon  M.  Tal- 
mage,"  "Recent  Designs  in  Domestic  Architecture," 
"The  Autumn  Salon,  Paris,"  "Birmingham  Painters  and 
Craftsmen,"  etc.,  with  nine  color  inserts,  exquisitely 
printed. 

A  new  magazine,  "The  Canadian  Home  Monthly," 
will  make  its  appearance  to  the  public  about  the  15th 
February.  The  magazine  will  be  purely  Canadian  in  its 
contents,  aiming  to  be  of  special  interest  to  the  home 
or  family.  The  low  price  at  which  it  will  be  placed  on 
the  market  will  enable  it  to  be  read  by  the  thousands 
of  people  who  cannot  afford  to  subscribe  to  the  higher 
priced  periodicals.  The  Canadian'  Home  Monthly  Pub- 
lishing Company,  of  Brantford,  are  the  publishers. 

Dealers  should  be  careful  to  read  all  agreements  or 
contracts  they  sign  when  ordering  goods.  J.  F.  Mc- 
Kenna,  Toronto,  placed  an  order  with  Owen  Bros,  for 
Christmas  magazines,  but  did  not  get  them  till  after  the 
holiday.  Mr.  McKenna  did  not  notice  the  words  "to  be 
delivered  as  soon  as  possible"  which  appeared  on  the 
order,  and  naturally  refused  to  accept  the  goods.  Judg- 
ment was  given  in  favor  of  Owen  Bros.,  the  court  claim- 
ing that  the  time  clause  made  it  impossible  to  give  any 
other  decision. 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word   first  insertion  ;  one  cen 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


BOOKS  IN  FOREIGN  LANGUAGES 


EMCKE    &    BUECHNER,    11    EAST    17TH 
/    St.,  New  York.    (All  foreign  books.)       (12) 


BOOK  PLATES  (EX  LIBR1S) 


ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,  !\ewYork.    Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


MISCELLANEOUS 


QALESMAN  TO  CARRY  SIDE  LINE  OF 
O  postcards,  calendars  and  novelty  pictures; 
weighs  less  than  10  pounds,  assures  good 
returns;  state  references,  territory  and  present 
connections.  Reinthal  &  Newman,  106  West  29th 
St.,  New  York.  (1) 


PARTNERSHIP    WANTED    IN     AN     ESTAB- 
LISHED   book,    stationery    or   office   supply 
business    by    young   man   with    considerably 
experience;  give  some  particulars  re  business  and 
state    amount    of    capital    required.       B.  B..    care 
BOOKSELLER   AND  STATIONER.  (1) 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  manufacturers  and  publishers.  Why  not 
use  an  Ad.  under  this  heading  r 


A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


ARTICLES  FOR  SALE. 

Don't  keep  any  fixtures  or  goods  around  your 
store  for  which  you  have  no  further  use.  They  are 
worth  more  to-day  than  they  will  be  a  year  hence. 
Don't  keep  money  tied  up  which  you  could  use  to 
secure  discounts  from  your  wholesaler. 


HUNDRED   THOUSAND   BILLHEADS   PER- 
FECT   goods,   30c.    1,000;    envelopes,    all 
sizes,    bargains;    papeteries,    $5    per    100. 
W.  R.  Adams,  Toronto.  (1) 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


pOLUMBIAN  CYCLOPEDIA,  42  VOLUMES, 
L  cloth  bound,  titles  in  gilt  letters,  pretty  backs 
for  bookcase,  includes  Atlas,  $23.00 ;  also 
"History  of  the  Nineteenth  Century,"  year  by 
year,  by  Edwin  Emerson,  jr.,  beautifully  Illus- 
trated with  colored  plates  and  half-tones,  $3,00. 
W.T.  Allen,  Bowmanville.  (1) 
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HANDY  REFERENCE  ATLAS  OF  THE 
1  World,  new,  enlarged  edition,  John 
Walker  &  Co- ;  50,  Royal  Atlas  for 
Canadian  Schools,  new  edition,  T.  Nelson  &  Sons  ; 
1,  Millar's  School  Management;  1,  Corson's 
Voice  and  Spiritual  Education;  I,  Corson's 
Aims  of  Literary  Study;  1,  Burrell's  Clear 
Speaking  and  Good  Reading;  5,  Williams  and 
Fisher's  Theory  and  Practice  of  Cookery ;  !  gross, 
Illuminated  Texts,  1  f4  x  4 'i,  large  assortment  for 
$2.50  a  gross.   Cloke  &  Son,  Hamilton,  Ont.    (II) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  boo'<  or 
magazine  may  sometimes  puzzle.    Try  this  solution 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario    towns   or  counties   are   asked    to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [1] 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


A  RETAIL  BOOK   BUSINESS  WITH  LARGE 
connection  and  doing  a  good  trade  in  church 
and  college  books  in  one  of  the  best  cities  in 
Canada  ;  stock,  about    $10,000;    splendid    oppor- 
tunity    for     good     bookman       Apply   to    Box  37, 
BOOKSELLER  AND  STATIONER,  Toronto. 


POST  CARDS 


DIARIES 


B. 


W.  HUEBSCH,  150  NASSAU  ST.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


ITALIAN  BOOKS 


FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books — Printer  and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


MISCELLANEOUS. 


TO  RENT -FLAT  SUITABLE  FOR  BOOK, 
stationery  or  allied  lines,  between  Yonge  and 
Bay  on  Adelaide  Street,  Toronto,  steam-heated 
and  splendid  light,  hoist  and  lane  in  rear  to  ship 
from,  size  about  25  by  77  ;  one  of  best  and  central 
locations  in  Toronto.  Apply  McLeod  It  Allen, 
42  Adelaide  West.  [1] 


BEAUTIFUL     BIRTHDAY     FOLDERS    FINE 
assortments  for   $2,  $3,  $5  and  $10;  comic 
postcards,  $2.75  a   1,000;   1,000  good  scen- 
ery, art  and  comic  souvenir  cards,  $5.50.     W.  R. 
Adams,  Toronto.  (2) 


BARGAINS  IN  COLORED  SOUVENIR  POST 
cards   post    free  — 100    Canada,    60c,     75c; 
100    comics,    35c;     100    tinselled,    $1.00; 
100    novelty,    $1;    100    flowers,   60c,    75c,  $1; 
100  foreign,  75c,  $1  :  100  bathing  girls,  $1  ;   100 
birthday,  $1.     W.  R.  Adams,  Toronto.  (3) 


V 


ALENTINES  -  POST  CARDS,  75c,  $1, 
$1.25  per  100;  paper  comics,  35c  gross; 
order  early.     W.  R.  Adams,  Toronto.         (1) 


WEAVER'S     POST    CARD      PRESS,      12-14 
King  East,  Berlin,   Ont.,  will  make  double- 
tone    local    view   post    cards,   glosso-views, 
riolines,  or  four  color  views  and  ship  in  from  two 
o  four  weeks.     Samples  free.  (1) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


WANTED   -  A    FIRST -CLASS    SALESMAN 
who  thoroughly  understands  books,  station- 
ery and  wall  paper  business  ;  such  a  person 
desiring      to      better      his      position      apply      to 
"Experience,"     care    of     BOOKSELLER    AND 
STATIONER.  [1] 


TRAVELLER  WANTED. 


EXPERIENCED   STATIONERY  TRAVELLER, 
must   be    first   class  man  ;     state  experience, 
reference,    age;    salary,    $1,000  a  year  and 
expenses  to  start.    Menzies  &  Company,  Ltd. 
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Published    on  the  second  Wednesday  of  every 
month. 

The     Maclean     Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craiclc 


OFFICES : 


CANADA 


Montreal  (Telephone  1255) 
Toronto  (Telephone  2701) 
Winnipeg  (F.  h.  Munro) 


232  McGill  Street 

-    10  Front  St.  Fas1 

Room  511  Union  Bank  Building 

Telephone  3726 


GREAT  BRITAIN- 
LONDON,  Eng.  (J.  Meredith  McKim) 


88  Fleet  St.,  E.C 
Telephone,  Central  129H0 


UNITED  STATES- 
CHICAGO  (J.  Roland  Kay)    -..-.. 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  de  la  Bourse. 


Teutonic  Building 


Subscription,   Canada  and   the    United   States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire        -------  4s.  6d. 


Life   Publishing   Com- 

By  Har- 
Life   Publishing    Com- 


RECENT    CANADIAN    COPYRIGHTS. 

Registered   at  Ottawa,   during  December,   1907. 
Books. 

Blair's  Canadian  Drawing  Series.  Book  4,  senior 
grade.  By  David  Blair.  The  Copp,  Clark  Company, 
Limited,  Toronto. 

Our  1908  Canadian  Calendar.  For  every  day  in  the 
year.  Published  in  the  Toronto  Globe,  the  Winnipeg 
Free  Press  and  the  Vancouver  Province.  Book.  Tem- 
porary copyright,  Frank  Yeigh,  Toronto,   Out. 

The  Artists   Series   of  Picture  Post  Cards.    By  Wm. 
Balfour  Ker.    Book  of  drawings, 
pany,  New  York,  N.Y.,  U.S.A. 

The  Artists  Series  of  Souvenir  Post  Cards 
rison  Fisher.    Book  of  drawings 
pany,  New  York,  N.Y.,  U.S.A. 

Souvenir  Post  Cards,  Series  I.  From  Original 
"Life"  sketches.  Book  of  drawings.  Life  Publishing 
Company,  New  York,   N.Y.,   I'.S.A. 

Un  Bon  Patriote  d 'Autrefois  :  Le  Docteur  Labrie. 
Par  L'Abbe  Auguste  Gosselin.  Livre.  Auguste  H.  Gos- 
selin,    St-Charles  de   Bellechasse,    Que. 

Nelson's  Recorder  for  Storekeepers  and  Business 
Men.  Book.  Frederick  Nelson,  trading  as  the  National 
Business  Methods  Company,  Toronto,  Ont. 

A  Few  More  Suggestions  for  1908.  Literary  Composi- 
tion.   Henry  D.  Bayne,  Montreal,  Que. 

Exclusia  :  A  Dream  Containing  Phantasy,  With  an 
Epilogue  Containing  Fact.  By  Arthur  Davies.  Book. 
Arthur  Davies,   Victoria,  British  Columbia. 

Through  Five  Republics  on  Horseback.  By  (>.  Whit- 
field Ray,  F.R.G.S.  With  an  introduction  by  the  Rev. 
J.  G.  Brown,  D.D.  Second  edition.  Rev.  G.  Whitfield 
Ray,  Blenheim,  Ont. 


La  Nouvelle  Indulgence  Pleniere  de  la  Bonne  Mort. 
Livre.  Pierre  Lafrance,  Notre  Dame  des  Sept  Douleurs 
de   ['Isle   Verte,  Que. 

City  of  New  Westminster,  Compiled  from  Authentic 
Sources.  By  Albert  J.  Hill,  A.M.,  C.E.,  1907.  Map. 
James  Arthur  Thomson,   Vancouver,  British  Columbia. 

The  Bench  and  Bar  of  the  Provinces  of  Quebec,  Nova 
Scotia  and  New  Brunswick.  Editor,  A.  W.  G.  Macalis- 
ter.  Book.  John  Lovell  &  Son,  Limited,  Montreal, 
Que. 

The  Heart  of  Christianity.  By  Rev.  T.  S.  Linscott, 
D.D.,  F.R.C.I.  Volume  II.  T.  S.  Linscott,  Brantford, 
Ont. 

Petit  Ceremonial.  A  l'Usage  des  Enfants  de  Choeur 
pour  la  Province  Ecclesiastique  de  Quebec.  Livre.  J. 
P.  Garneau,  Quebec,  Que. 

Fisherman  Scotch  Limericks.  Booklet.  A.  Kelly 
Evans,   Toronto,   Ont. 

Photos  and  Pictures. 

Cascade  Falls,  Canadian  Rockies;  Pack  Train,  Can- 
adian Rockies;  Lake  Minnewauka,  Canadian  Rockies; 
Goat  Mountain,  Banff;  Mt.  Rundle,  Banff,  Altitude  9,665 
feet;  Devil's  Canyon,  Banff;  Pipe  Stone  Summit,  Alti- 
tude 8,500  feet;  Bathing,  Hot  Sulphur  Springs,  Banff  ; 
Ascending  Mt.  Aberdeen,  Altitude  10,300  feet;  Buffalo, 
Banff;  Bow  River  Falls,  Banff;  Cascade  Glacier,  Canadian 
Rockies,  photos.    Byron  Harmon,  Banff,  Alberta. 

Canada's  Monopoly.  Photo.  Cassell  M.  Tait,  Ed-" 
monton,  Alberta. 

Buffalo  in  Elk  Park,  Alberta.  Photo.  Cassell  M. 
Tait,   Edmonton,   Alberta. 

A  Youngster  of  Four  Montns.  Photo.  Cassell  M. 
Tait,   Edmonton,   Alberta. 

Methodist  Church,  Markdale.  Photo.  Joseph  C. 
Kentner,  Markdale,  Ont. 

Music. 

Canada  for  Christ.  Song.  Words  by  Grant  Balfour. 
Music  by  Fay  G.   Stanbury.    I.  M.   Grant,  Toronto. 

I'm  Afraid  to  Come  Home  in  the  Dark.  Song. 
Words  by  Harry  Williams.  Music  by  Egbert  Van  Al- 
styne.     Jerome  H.  Remick  &  Company,  New  York,  N.Y., 

U.S.A. 

Wait  for  Me  by  the  Mulberry  Tree.  Words  by  Will 
J.  Harris.  Music  by  Harry  I.  Robinson.  Will  Rossitei, 
Chicago,  Illinois,  U.S.A. 

Meet  Me  at  the  Depot.  Song.  Words  and  Music  by 
Arthur  Gillespie  and  Bernard  Alder.  Will  Rossiter,  Chi- 
cago, Illinois,  U.S.A. 

My  Pretty  Witty  Kitty  from  Killarney.  Song.  Words 
and  Music  by  Harry  L.  Newton  and  Hampton  Durand. 
Will  Rossiter,  Chicago,  Illinois. 

Fluttering  Leaves.  Three-Step.  By  Delhi  A.  Doty. 
Will  Rossiter,  Chicago,  Illinois,  U.S.A. 

The  Ivy  Green.  Song.  Words  by  Charles  Dickens. 
Music  by  E.  H.  Tiffany.     E.  H.  Tiffany,  Alexandria,  Ont. 

That's  Why  I  Never  Married.  Song.  Words  by  John 
L.  Golden  and  Joseph  Cawthorne.  Music  by  John  L. 
Golden.  Jerome  H.  Remick  &  Company,  New  York, 
N.Y.,  U.S.A. 

Gretchen  Madchen  Mine.  The  song  of  the  old  Dutch 
mill.  Words  and  music  by.  John  L.  Golden.  Jerome  H. 
Remick   &  Company,  New  York,  N.Y.,  U.S.A. 
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1. 
2. 

3. 

4. 
5. 
6. 


Best  Selling  Books  of  the  Month 

Belleville.  Montreal. 

Satan   Sanderson.    By  If.  E.  Rives.    McLeod.  1.  The  Weavers.   Sir  Gilbert    Parker.      Copp, 

Romance  of  an  Old-Fashioned   Gentleman.    By  F.    II.  2.  The   Shuttle.      F.   II.   Burnett.    Copp. 

Smith.      Musson.  3    The  ftmk(MI  k,,;1,|.     A.   E.   W.    Mason.      McLeod. 

Dawn  at  Shanty  Bay.    By  R.  E.  Knowles.     Frowde.  4    Thfi    pruit    of    1|ri    T).(l(1     K(li|]i    Wharton.      McLeod: 

Prophet  in  Babylon.     By  W.   J.  Dawson.     Revell.       .  _    Tx        .  ,  „     .     ,  .-,  .,       ,,       ,,    ,,    ,    , 

...    *  „      „.     .,.,.      ,    r.    1  /i  5.  Daughter   o!    Anderson    (row.       (!.     B.     Mc<  nlchcon. 

Weavers,    By   Sir   Gilbert   Barker.     Copp. 

Best   Man.    By   Harold   MacGrath.    McLeod.  Bnggs. 

(!.  The  Younger  Set.     1».  \V.  Chambers.     McLeod. 

Brantford. 

Peterboro. 

Dawn  at  Shanty  Bay.    By  R.  E.   Knowles,    Frowde. 

Weavers.    By    Sir   Gilbert   Parker.    Copp.  1.    Weavers.     By  Sir  Gilbert    Parker.    Copp. 

Shuttle.     By  F.    H.   Burnett.     Copp.  2.     Shuttle.     By  F.   II.   Burnett.     Copp. 

Prophet  in  Babylon.     By  W.   J.  Dawson.     Revell.  3.     Lady   of  Decoration.     By   F.    Little.     Musson. 

Satan    Sanderson.    By    H.    E.    Rives.     McLeod.  4.     Satan   Sanderson.     By    II.    E.    Hives.     McLeod. 

5.     Daughter  of  Anderson  ('row.     By  (!.  B.    McCutcheon. 

Collingwood.  Briggs. 

Dawn  at   Shanty  Bay.    By  It.  E.   Knowles.    Frowde.  fi-    Dawn  at    Shant>    H:IV-     R>    R-    E.    Knowles.    Frowde. 

Weavers.    By    Sir   Gilbert   Parker.    Copp.  Sarnia 

Woman  of  Babylon.    By  Joseph  Hocking.    Copp. 

Garrison's  Finish.    By  W.   B.   M.   Ferguson.    Copp.  1.    Weavers.    By  Sir  Gilbert  Parker.    Copp. 

Shuttle.    By   F.   H.    Burnett..    Copp.  2.     Shuttle.    By  F.   II.   Burnett.    Copp. 

Younger  Set.    By  R.   W.   Chambers.    McLeod.  3.    Dawn  at  Shanty  Bay.    By  R.  E.  Knowles.    Frowde. 

-.     .  .  4.     Sadie.    By  H.   E.  Rives.    McLeod. 
Charlottetown.  „  J  ..     _  .  . 

5.  Beth  Norvell.    By   R.   Parrish.    Briggs. 

Weavers.    By  Sir  Gilbert  Parker.    Copp.  6.     Night  Riders.    By  R.  Cullum.    Copp. 
Satan  Sanderson.    By  H.  E.  Rives.    McLeod.  _ 

Daughter  of  Anderson  Crow.    By  G.  B.  McCutcheon. 

Briggs.  1.    Weavers.    By   Sir   Gilbert   Parker.    Copp. 

Days  Off.    By  H.   Van  Dyke.    Copp.  2.     Shuttle.    By  F.  H.  Burnett.    Copp. 

Frenzied  Finance.    By   T.   W.    Lawson.    McLeod.  3.    Fruit  of  the  Tree.    By  E.   Wharton.    McLeod. 

Rosalind  at  Red   Gate.    By  M.   Nicholson.   McLeod.  4.    Alice-for-Short.    By   Wm.   De  Morgan.    Frowde. 

tt      .,.  5.    Younger  Set.    By  R.  W.  Chambers.    McLeod. 

6.  Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 

Weavers.    By  Sir  Gilbert  Parker.    Copp.  Canadian    Summary. 

Shuttle.    By  F.  H.  Burnett.    Copp. 

Arizona  Nights.     By  S.  E.   White.   Musson.  Points 

Alice-for-Short.    By  Wm.   De   Morgan.    Frowde.  1.    The  Weavers.    By  Sir  Gilbert   Parker 131 

Satan   Sanderson.    By   H.   E.   Rives.    McLeod.  2.     Shuttle.    By  F. -H.  Burnett 75 

Car    of   Destiny.    By    C.    N.    and    A.    M.    Williamson.  3.    The  Dawn  at   Shanty  Bay.    By  R.  E.    Knowles      42 

Musson.  4.     Satan  Sanderson.    By  H.   E.   Rives 37 

5.    Alice-for-Short.    By     Wm.   De  Morgan 22 

Kingston.  6     Dayg  Qff     By  H    E    Van  Dyke 21 

Weavers.    By  Sir  Gilbert  Parker.    Copp. 

Shuttle.    By  F.  H.  Burnett.    Copp. 

Bud.    By  N.  Munro.    Harpers. 

Car   of  Destiny.    By    C.    N.    and    A.    M.    Williamson.  THE  IDLE  MOMENT. 

.      ,,  V.     ,,     .        „        .     ,      ,,        ...  We  believe  there  are  men  to  whom  books  are  sacred, 

Arethusa.     By  Marion   Crawford.     Macmillan.  ,  ,  „  ,  ,  . 

ttu     r>     1        -d     j      td      a     t/>    m    ™  ™  t       i  avIio  open  them  with  reverence:  tor  whom  an  hour  in  a 

The  Broken  Road.    By  A.  E.  W.  Mason.    McLeod.  ,,,,-•  ,,••., 

bookshop  has  in  it  something  in  the  nature  ot  worship 

London.  To  such  minds  even  a  publishing  house  may  have  dig- 

...  _     _,.     „,.,.      ,   _,    .  _,  nity.     We  apologize  to  these  men   for  this  story  of  an 

Weavers.    By  Sir  Gilbert  Parker.    Copp.  rr       ,  xt        \-     1         wr  u-   , 

T)         Off     P i     TT    V       n  U-       C  irreverent   young   olfice   boy   in   a    New    \  ork    publishing 

rnuySt>     i'       ^>     'j    a£      \  C't7i    wP'ht  ,r  t      j  house,  ill  whom  familiarity  has  bred  at  least  disillusion. 

The  Broken  Road.    By  A.   E.   W.   Mason.    McLeod.  m.      , '      ,      ,    ,      .      ,,      a  v    •*.  j    u  ■  u-  a      *. 

p.    ■.     ,  ,,      T  Tj      -n,    ,,,-,      .  w  T       -,  The   boy  s  duty  in   the   firm  is   limited,  being  chiefly  to 

Fruit  of  the   Tree.    By   E.   Wharton.     McLeod.  J  J  .,.11  u  1.  i_     1 

Ross  Durham.    By  David  Lyall.    Copp.  rePort   mef*FS  ^  ^  ^T*'   but  h"  has   *  P.er" 

Dawn  at  Shanty  Bay.    By  R.   E.   Knowles.    Frowde.  sonahty  of  *1S  0WI1'  ?nd  when,  after  several  days  during 

which   a   different  voice   answered   the  phone,   the   fresh, 

Moncton.  familiar  tone  rang  out  again,  somebody  from  Harper's  at 

„r  D     „.     „.,.      .   „     ,  „  the  other  end  of  the  wire  was  moved  to  mention  that  he 

Weavers.    By  Sir  Gilbert  Parker.    Copp.  ,     ,  ,  ..        , 

qj-       r»„  xx    tn    x>-  h/ttj  had  noticed  the  change. 

Sadie.    By  H.  E.  Rives.    McLeod.  ,,„        ,        ,,         ,r,      ,  .     „,,      .     ,   .,  ,,  , 

t  •  u*.  v  j   n     *  t»     t»     a     T11.MV  td  •  "Sav,  how'd  ye  like  him?"  asked  the  youth,  eagerly. 

Light  Fingered   Gentry.    By  D.  A.    Phillips.    Briggs.  .        ~'        ,    ./„,, 

Alice-for-Short.    By   Wm.   De  Morgan.    Frowde.  ,?i,      .,1,    •  a  *i.     #  ■"    a      n  a  u     •». 

Joseph  Vance.    By  Wm.  De  Morgan.    Frowde.  "Who  f  he,?      ^""f  ^e  ^f'    .    A  ^  h°lV, 

Daughter  of  Anderson  Crow.    By  G.  B.  McCutcheon.  "Ah>  §  wan,!      cJame  tbe  dlsff,ted  ^f  .   ,^  b°y! 

griggs<  He's  de  boss  o'  de  dump  here,  dat's  who  he  is!" 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 
Copp,  Clark  Co. 


Toronto 


Books  and  Magazines. 
Ainslee's  Magazine,  New  York 
Amalgamated  Press,  London,  Eng. 
American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Briggs,  William,  Toronto. 
Busy  Man's  Magazine,  Toronto. 
Chapman's  Book  Store,  Montreal. 
Clark  Bros.,  Winnipeg,  Man. 
Electrician  and  Mechanic,  Boston,  Mass. 
Macmillan  Co.  of  Canada,  Toronto 
Morton,  Phillips  &  Co.,  Montreal. 
Musson  Book  Co.,  Toronto- 
"  Publisher's  Circular,"  London,  Eng. 
Rand,  McNally  Co.,  Chicago. 

Blank  Books. 

Boorum  &  Pease  Co.,  New  York 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Desk  Pads 

MacDougall,  A.  Roy,  Toronto 

Dolls. 
Sutcliffe-Edmison  Co.,  Toronto 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 

Fancy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Finanoial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Confederation  Life  Association,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 
Librairie  Beauchmin,  Limited,  Montreal 
Sanford  &  Bennett,  New  York 
Warwick  Bros.  &  Rutter,  Toronto. 


Waterman,    L.    E.,    Pen    Co.,    New    York 
Montreal. 
Glue,  Paste  and  Mucilage. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramophones. 
Berliner  Gramophone  Co.,  Montreal. 

Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 

MacDougall,  A.  Roy,  Toronto 
Lithographers,  Embossers,  Etc 

Harcourt,  E.  H.,  Co.,  Toronto 
Loose  Leaf  Ledgers,  Etc. 

Sieber-Trussell  Co.,  St.  Louis,  Mo. 

Paper. 

Northern  Paper  Mills,  Montreal 

Papeteries. 

Berlin- Jones  Envelope  Co.,  New  York. 
Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co..  New  York 
MacDougall,  A,  Roy,  Toronto 

Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,   Hamilton,  Ont. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Librairie  Beauchemin,  Limited,  Montreal. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
MacDougall,  A.  Roy,  Toronto 
Sanford  &  Bennett,  New  York 
Smith- Davidson  &  Wright,  Vancouver,  B.C. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E.,  Co.,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 

Pencils. 

Brown  Bros.,  Limited,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,  L.  E.,  Co.,  Montreal. 


Photographic  Supplies. 

Ward  &  Co.,  Montreal 
Playing  Cards,  Games,  etc 

Buntin,  Gillies  &  Co.,  Hamilton. 

Goodall,  Chas.,  &  Sons,  London. 

Hurst,  A.  O.,  Toronto. 

Union  Card  &  Paper  Co.,  Montreal. 

U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

Post  Card  Holders. 
Warwick  Bros.  &  Rutter,  Toronto. 

School  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 
Canada  Toy  Co.,  Montreal. 
Copp,  Clark  Co.,  Toronto 
Fine  Art  Printing  Co.,  Kaufbeuren,  Germany, 
Holzman,  Alfred,  Chicago 
Macfarlane,  W.  G.,  Toronto 
Otto  Leder,  Saxony,  Germany. 
L.  O'Riginal  Rg.,  Montreal,  Que. 
Markert  &  Sohn,  Dresden.  Germany. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Reinthal  &  Newman,  N.Y. 
Warwick  Bros.  &  Rutter,  Toronto. 

Sporting  Goods. 
Sutcliffe-Edmison  Co  ,  Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Toys,  Etc 

Sutcliffe-Edmison  Co.,  Toronto 
Typewriter  Supplies. 

Carter's  Ink  Co>,  Montreal. 

Carbon  Papar  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Valentines 

Copp,  Clark  Co.,  Toronto 

Holzman,  Alfred,  Co.,  Chicago 

Macfarlane,  W.  G.,  Co.,  Toronto 

SutclirTe-Edmi.on  Co.,  Toronto 
Wall  Paper. 

Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 

The  insertion  of  the  advertiser's  name  in  this  index  is  not  part  of  his  advertisement  nor  does  lie  pay  for 
it.     An  effort  is  made  to  have  it  as  complete  as  possible. 


PAOK 

Accountants  and  Auditors 42 

Ainslee's  Magazine   44 

Amalgamated  Press 19 

American  Code  Co 22 

Baker's  Book  Shop 22 

Bell  Telephone  Co 41 

Berliner  Gramophone  Co  37 

Berlin  &  Jones  Envelope  Co 5 

British-America  Assurance  Co 41 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine  . .  44,  inside  back  cover 

Canada  Toy  Co " 40 

Canadian  Press  Clipping  Bureau 22 

Carbon  Paper  &  Ribbon  Co 2 

Carter's  Ink  Co 5 

Chapman's  Book  Store 21 

Clark  Bros.  &  Co 7 

Copp,  Clark  Co 5,32 

Dry  Goods  Review 32 

Electrician  &  Mechanic 44 

Esterbrook  Pen  Co 36 


PAI1E 

Fine  Art  Printing  Co 40 

Forest,  David 32 

Goodall,  Chas.,  &  Sons 1 

Harcourt,  E.  H 2 

Heath,  John 36 

Higgins,  Chas.  M.,  &  Co 7 

Hinks,  Wells  &  Co 36 

Holzman,  Alfred,  Co 40 

Hotel  Directory   42 

Huebsch,  B.  W 4=; 

Hurd,  Geo.  B.,  &  Co 3c 

Hurst,  A.  O 1 

Leder,  Otto 40 

Lemcke  &  Buechner 45 

Librairie  Beauchemin outside  front  cove r 

MacDougall,  A.  Roy 6 

Macfarlane,  W.  G 39 

Macniven  &  Cameron 36 

Markert  &  Sohn 40 

Metropolitan  Bank 41 

Mittag  &  Volger outside  back  cover 

Morton,  Phillips  &  Co  42 

Musson  Book  Co 8 


Neumann,  W.,  &  Co 40 

Northern  Paper  Mills 7 

Payson's  Indelible  Ink 42 

' '  Publisher's  Circular  "  22 

Rand  McNally  Co 22 

Reinthal  &  Newman 39 

Sanford  &  Bennett  Co 1 

Sieber  &  Trussell  Mfg.  Co 6 

Smith ,  Davidson  &  Wright 7 

Sneider,  Robt.,  Co 45 

Spencerian  Steel  Pens   36 

Stauntons  Limited    43 

Sutcliffe-Edmison  Co 32 

Tocci  Francesco 45 

Union  Card  and  Paper  Co 2 

U.S.  Playing  Card  Co 3 

Ward  &  Co 41 

Warwick  Bros.  &  Rutter 

inside  front  cover    . .    23,  42 

Waterman ,  L.  E. ,  Co 4 

Western  Assurance  Co 41 
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Busy  Man's  Is  Your 
Best  Salesman 


Mr.  Bookseller,  every  time  you  sell  a  copy  of  the  Busy  Man's 
Magazine  you  are  also  increasing  the  sale  of  your  other  Maga- 
zines.    That's  rather  peculiar,  isn't  it  ? 


This  is  the  way  we  figure  it  out.  Each  issue  of  Busy  Man's 
contains  in  the  department,  Contents  of  Magazines,  a  classified 
list  of  what  appears  in  all  other  magazines.  A  reader  of  Busy 
Man's  can  see  at  a  glance  a  list  of  the  articles  of  special  interest 
to  him  and  purchases  the  magazines  containing  these  from  his 
dealer.  This  is  proven  by  the  numerous  letters  we  receive 
telling  the  value  of  the  department  to  our  readers. 


It  will  pay  you,  then,  to  have  the  Busy  Man's  in  your  magazine 
display.  When  a  customer  inquires  what  good  things  are  in  the 
magazines  of  the  month  direct  his  attention  to  the  special  de- 
partment in  Busy  Man's.  This  will  show  him  the  very  articles 
which  interest  him  and  thus  create  a  sale  for  your  periodicals. 


The  February  number  of  Busy  Man's  will  add  to  the  artistic 
appearance  of  your  magazine  counter.  See  that  you  have  it  in 
stock.  It's  bound  to  be  a  ready  seller  and  your  commission 
makes  it  well  worth  your  while. 


Order  from  your  news  company  on  a  fully  returnable  basis. 

The   Busy  Man's  Magazine 

Toronto 


BOO  K  SELLER      AND     STATIONER 


The 


a 


King"  Dustproof  File 

An  Absolutely  Dustproof  Letter  File 


PRICE  $2.00  PER  DOZ. 

We  have  also  on  hand  a  complete  stock  of 
Shannon  and  Ottawa  board  files,  Climax  and  Falcon 
box  files,  and  spike  and  harp  files  of  every  de- 
scription. 


WE      SOLICIT      ENQUIRIES 


Buntin,  Gillies  &  Co.,  Limited 

HAMILTON  and  MONTREAL 


If  you  wish  your  customers  to  enjoy  the  luxury  of  nice  appearing 
letters     and     the     best     of    copies     it     is     necessary     to     sell 


"Our  Line"  Typewriter 
Ribbons  and  Carbon  Papers 


The  incomparable  line  of  quality    - 
There  are  other  valuable  considerations 
Trade  protection  and  up-to-dateness  in  every  detail 

SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 


Principal    Office   and    Factories 

PARK  RIDGE,  NJ. 


MITTAG  &  VOLGER 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway    LONDON  St.  Paul's  Churchyard,  E.C.  (4)    ZURICH,  J.  G.  Muggli 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.  XXIV.   No.  2. 


Office  of  Publication,  10  Front  Street  East,  Toronto 


PRICE,  $1.00  PER  YEAR 


February     Canadian  Newsdealer  isos 

Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 


MONTREAL 


TORONTO 


WINNIPEG 


Contents  of  This 
Number 

Pack 
Some  Matters  of  Mutual  Interest    ----<) 

News  of  the  Booksellers' Association          -        -  10 

Award  in  Christmas  Advertising  Contest      -        -  12 

Window-Dressing  Competition   -        -        -        -  15 
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Sir  Wilfrid  Laurier 
Fountain  Pen 


Should  a  S.  W.  L.  Fountain  Pen 
not  give  absolute  satisfaction 
money  will  be   refunded. 


Quality  :  High 
Price  :  Fair 
Discount  :  Liberal 


Price   List  and   Discount 
Sent   on   Request. 


LIBRAIRIE   BEAUCHEMIN,    LIMITED 

Wholesale  Booksellers    and    Stationers 

256  St.  Paul,  18  Notre  Dame  West,  26  St.  Gabriel 

MONTREAL 


BOOKSELL  E  R     A  X  D     STATIO  N  E  R 


i 

'Reputation 

is  more  to 

be 

valued  than  friendship. 

y  * 

Our 

undispt 

ited 

position 

in 

first 

place  as 

Import 

Dealers  in  European  Fancy  Goods  has   been  main- 
tained  throughout   the   past 


Thirty  Years, 


and  is  sufficient  evidence  of  the  painstaking  care 
with  which  we  have  selected  the  samples  of  Holiday 
Lines,  suitable  to  existing  conditions  and  our 
Canadian   market. 

In  selecting  our  samples  of 

Novelties  for  Import 

for  1908 

we  have  studied  present  conditions  of  trade  and 
realize  that  the  dealers  in  Canada  must  have  only 
the  very  newest  and  most  up-to-date  range  of 
samples  to  select  from  that  Europe  can  produce. 
For  this  reason,  we  will  not  have  our  annual  display 
ready  as  early  as  usual,  but  promise  the  trade  that 
we  will  show  a  more  varied  and  attractive  line  of 
samples  than  has  been  their  privilege  to  see  before. 


It  costs  nothing  to  see  the  line. 
Judge  for  yourself  before  purchasing. 


Warwick    Bros.    &    Rutter,    Limited 


Import  Dealers  in 
European  Art  Novelties. 


Toronto 


BOOKSELL E R      \  X  f )     ST  A T I O X  E R 


GOODALL'S 


HAVE  ISSUED 


TWENTY  NEW  DESIGNS 


IN  THEIR 


SALON  SERIES 


WWVWVWA/WVX/W/ 


OCEAN  TO  OCEAN,  in  new  back,  showing  Coat  of 

Arms  of  all  the  Provinces. 

TO  RETAIL  AT  50  CENTS. 

Order     through     your     Jobber. 


A.  0.  HURST, 


24  Scott  St., 


TORONTO 


THE 


"Merchants'  Ledger  Outfit" 

A  Big  Seller  and  A  Fine  Repeater 


MERCHANTS'  CURRENT  LEDGER 


A  GOOD 

Loose  Leaf  Ledger  Outfit 

FOR  SALE  AT  A  MODERATE  PRICE. 

QUALITY  IS  OUR  MOTTO 


MERCHANTS'  TRANSFER  LEDGER 


WRITE  US  FOR  OUR  CATALOGUE 

SIEBER    &    TRUSS  ELL    MANUFACTURING    CO. 

4O0O-2-4-6   Laclede   Avenue,    ST.   LOUIS,    MO. 


BOOKSELLER    AND    STATIONER 


ACCOUNT  BOOKS 

Now   making  and  kept   in   stock— all   kinds,   sizes 
and  qualities. 

Standard  Paper  and  Binding, 
MEDIUM,  DEMY,  CAP,  QUARTO,  Etc. 


Ledgers 
Journals 
Records 
Letter  Books 


Day  Books 
Cash  Books 
Minute  Books 
Invoice  Books 


Bill  Books,  Indexes,  Notes,  Receipts,  Etc. 

We  make  a  specialty,  which    is  unsurpassed,  of 

MEMORANDUM  BOOKS 


LOOSE  LEAF  LEDGERS 
LOOSE  LEAF  BINDERS 
LOOSE  LEAF  PRICE  BOOKS 
LOOSE  LEAF  MEMO  BOOKS 

Newest  and  Best  Made.    Unequalled.     Undoubted  Value. 
Established  over  Half  a  Century. 

BROWN  BROS.,  Limited 

Wholesale  and  Manufacturing  Stationers 
TORONTO 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 

PEBm£SS 

CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

Limited 

Office  and  Factory— 176-178  Richmond  Street 
TORONTO,  CANADA 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 


r 


"Sports"  Playing  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
ffrade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


s 


ial 


LACROSSE  DESIGN. 


*  We  are  headquarters  for   PLAYING  CARDS 

}  MADE    IN    CANADA. 

t  Style  and  finish  equal  to  Imported  Cards. 

t  Advertising    Cards    of  all    aorts— Novel   Designs. 


FOR  SAMPLES  AND  PRICES  APPLY— 


The  UNION  CARD  &  PAPER  CO., 

Limited 

MONTREAL. 


L 


BOOKSELLER  AND  STATIONER 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  ootain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


Carter's 


is  the  name  always  connect- 
ed with  the  highest  quality 
in  inks  and  adhesives. 

Inhs 

made  by  Carter  have  long 
been  regarded  as  the  stand- 
ard of  excellence.  Their 
Combined  was  the  first  in 
the  field  and  their  Writing 
Fluid  is  the  leader  of  com- 
mercial inks. 

Mucilage 

— a  Carter  staple  and  one 
demanded  by  the  best  users 
"Sticks  everything  but  the 
buyer." 

Paste 

Carter '  s  Photo-library, 
purest  white  paste  in  a 
scientifically  made  jar. 


k-%.-%.-^.-%--*.-%.'^.-^'%."%--^%."%-"%.'%.-%.-^--%."».-%.'%.-%."%.-%^  ■%.•%.-*♦ 


THE  "SAFETY  CLIP" 
KfiirD.  FOUNTAIN  PENS 


C.  The  latest  and  best  improved  medium 
price  Fountain  Pens  on  the  market. 
C  These  pens  are  fully  guaranteed  by  the 
manufacturer.  H  Every  pen  is  fitted 
with  the  new  patented  safety  clip,  insur- 
ing it  from  being  lost  out  of  the  pocket 
or  rolling  off  desk.  C.  These  safety  clips 
are  fastened  to  the  cap  and  cannot'  slip 
off,  stretch  or  break.  C.  We  manufac- 
ture a  large  variety  of  Fountain  Pens  to 
retail  at  popular  prices.  C.  See  our  new 
Prodigy  Vest  Pocket  Fountain  Pen,  non- 
leakable,  fitted  with  a  special  feed  that 
does  not  allow  the  ink  to  overflow  or 
leak  while  lying  flat  in  vest  pocket,  bag 
or  desk.  C,  Ask  your  jobber  for  a  sample 
dozen. 

DIAMOND  POINT  PEN  CO. 

100-102    Beekman   Street,   New    York 


Holman's  Bibles 

C.  The  most  popular  line  of  Bibles  pub- 
lished in  America.  C.  They  are  pub- 
lished in  all  sizes,  clearly  printed  in  all 
styles  and  sizes  of  type,  on  paper  of  the 
highest  quality,  in  a  great  many  styles 
of  binding  C.  A  special  feature  of  the 
Holman  Bibles  is  the  absolute  flexibility 
of  the  binding;  in  this  respect  they  are 
acknowledged  to  be  superior  to  anything 
else  on  the  market.  C  Holman's  Red 
Letter  Series,  Pictorial  Series  and 
Teachers'  Helps  are  all  particularly  inter- 
esting and  ^valuable  to  students  of  the 
Bible,  and  are  all  self-pronouncing.  C.  A 
line  much  in  demand  is  the  Holman 
Testaments,  notably  the  dainty  Vest 
Pocket  Edition,  the  Large  Type  Old  Folks' 
Testament  and  the  Red  Letter  Editions. 
C.  The  Holman  Family  Bibles  have  been 
the  standard  for  many  years  ;  the  Holman 
Bibles  are  winning  many  friends  in  Can- 
ada, due  to  the  value  of  the  goods,  their 
popular  prices  and  the  satisfaction  they 
give  the  retail  purchaser. 

A.  J.  HOLMAN  &  CO. 

Philadelphia  •  -  Pa. 


CANADIAN    *   *   * 
REPRESENTATIVE 


A.  ROY  MACDOUGALL, 

42  Adelaide  Street  West       *       *       Toronto,  Canada 


BOO K  S E LLEH     AND     S  T ATIONER 


q 


No.  0  Victor 
No.    I   Victor 


THE  VICTOR  is  the  latest  crea- 
tion in  the  now  popular  type  of 
non-automatic  in  ksta  nds.  For 
several  years  the  tendency  has 
been  toward  a  complete  revolution 
in  the  style  of  wells  which  have 
been  on  the  market,  and  following 
our  policy  of  keeping  our  products 
up-to-date,  we  have  produced  the 
Victor  which  we  illustrate  here- 
with. 


The 

Victor 
Inkstand 


For  sale  by  all 
Leading  Jobbers 
of  Canada 


?  C.  H.NumanCo. 

Sole  Manfrs. 

New  York 


Easter  Cards  and 
Easter  Post  Cards 

ORDER  EARLY  TO  SECURE  THE  BEST 
ASSORTMENT 

Hill's  Beautiful  Easter  Cards 

19  Numbers  at  $2.50  per   100 

22  Numbers  at  $5.00  per  100 

9  Numbers  at  $7.50  per  100 


7  Numbers  at  $10.00  per  100 
5  Numbers  at  $1  5.00  per  1 00 
2  Numbers  at  $25.00  per  100 


Easter  Post  Cards 

Assortment  No.  68. —  Rare     and   delicate    flowers,     embossed    in 
clusters  and  garlands  on  fancy  background,  $1.25  per  100. 

Assortment  No.  69.— Miniature  landscapes  and  crosses,  entwined 
with  lovely  flowers,  $1.25  per  100. 

Assortment  No.  70.— Groups  of  rabbits  and  chickens,   bronze  and 
wood  effect  background,  $1.25  per  100. 

Assortment  No.  71. — Moire    silk    and    satin     finish,    with    floral 
decorations,  $6.50  per  100. 

Assortment  No.  72.— Moire   silk   and    satin    finish,  adorned    with 
landscapes  and  crosses,  entwined  with  flowers,  $6.50  per  100. 

Assortment  No.  73.— Moire     silk     and    satin,    with    chicken    and 
rabbit  designs,  $6.50  per  100. 

The  Copp,  Clark  Co., 


64-66  Front  Street  West 

Toronto 


LIMITED 


Easter  Post  Cards 


Do  not  overlook  ordering  your  Picture  Post 
Cards  for  Easter  trade  until  stocks  are  deplet- 
ed, we  now  have  over  fifty  styles  and  a  post 
card    request    will    bring    you    a    set    of    samples. 


WARWICK  BROS.  &  RUTTER 


Publishers  of 

Picture  Post  Cards 


Limited 

Toronto 


BOO K S E LLEB      \ \  1 )     STATIONER 


Specialists  in  Xmas  Cards,  Etc, 

Canadian  Agents  for  the  Best  Makers 

Samples  now  in  our  travellers'   hands  of 

DAVIDSON'S 

Xmas  and  New  Year's  Cards 

Xmas  and  New  Year's  Post  Cards 

Glossy  Bromide  and  Hand  Colored 

Post  Cards 

Tom  Browne  Comics 

Davidson's  Calendars 


The   House  of  Canada  for  Xmas  Cards 
and   Calendars 


The  Copp,  Clark  Co.,  Limited 

TORONTO 


BOOKSELLER  AND  STATIONER 


Western     Booksellers    and    Stationers 

Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,        Winnipeg,  Can. 

WHOLESALE      STATIONERS 


31st  Official 

Stationery  Fair 

of  Leipzig 

2nd  till  7th  March,  1908 

Arranged  by  the  Stationery  Society 

of  Central  Germany 

(Chairman,  Mr.  Bruno  Nestman) 

IN  THE 

Leipzijjer  Messpalast,    Petersstrasse  44 

Exhibition  of  paper  of  every  kind,  stationery 
goods  and  writing  materials  and  kindred  manu- 
factures, objects  made  of  paper,  paper  paste,  etc. ; 
prints,  postcards,  placards  and  almanacs,  machines, 
etc.,  etc.    Over  400  exhibitors. 


HIGGINS' 
ETERNAL    INK 

Writes    Everlastingly  Black 


THE  fact  that  Higgins'  Eternal  Ink  is  a 
CARBON  writing  fluid— black  when 
written  and  black  forever  afterward  — 
and  not  a  CHEMICAL  product  made  of 
iron  and  nutgalls,  that  becomes  dim  with 
age,  has  given  it  a  high  place  in  the 
estimation  of  banks,  business  houses  and 
individuals  generally.  For  legal  and  cor* 
poration  work,  for  state,  county  and  town 
records,  and  for  general  correspondence 
where  absolute  permanence  is  an  essen- 
tial element,  this  ink  stands  unrivalled.  It 
writes  black  from  the  pen  point,  and  is 
hence  easy  to  the  eye.  It  flows  readily, 
does  not  corrode,  and  is  absolutely  un- 
changeable —  neither    age,    air,    sunshine, 

nor  chemicals  will  affect  it.     May  be  diluted  for  use  in  fountain  pens. 

Of   HIGGINS'   ETERNAL   INK  it  may  truly  be  said  :  "  Once  a  user, 

always  a  user." 

HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 
The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW  YORK    -    CHICAGO    -    LONDON 
Main   Office  and   Factory,   BROOKLYN,   N.Y.,  U.S.A. 


SMITH,  DAVIDSON  &  WRIGHT 

VANCOUVER,        -        B.  C. 

We  carry  a  complete  stock  of  Stationery,  School  Books  and  School 
Supplies,  Printers'  Stock,  Fancy  Goods  and  Notions. 

A   FULL  LINE  OF  THE   FOLLOWING  WELL- 
KNOWN  GOODS  STOCKED: 

Stephen's  Ink  and  Mucilage 

Stafford's  Inks,  Mucilage  and  Paste 

Higgin's  Ink  and  Mucilage 

Underwood's  Inks  and  Mucilage 

Dancing  Girl  Brand  Crepe  Tissue 

Hirdtmuth's  Koh-i-noor  and  Mephisto  Pencils 

Johann  Faber  Pencils 

National  Line  Blank  Books 

Giilott's  Pens 

Spencerian  Pens 

Esterbrook  Pens 

Ball  Pointed  Pens 

Waverley  &  Pickwick  Pens 

E.  Faber's  Rubber  Bands 

Rand  &  McNally's  Map  and  Globes 

Imperial  Tracing  Linen 

KENMARE   LINEN   FABRIC 

Note  Paper,  Envelopes,  Papeteries,  Tablets  and 
Visiting  Cards  are  well  known  and  pay  to  handle. 

Promp 
SMITH,  D; 

t  Shipment.            Mail  Orders  receive  special  att 
WIDSON  &  WRIGHT,  Limited,      -       Vance 

ention. 
mver,  B.C. 

ROOK  SELLER   AND  STATIONER 


ACORN   BACK. 


EXPERT  BACK. 


Genuine 


Bicycle  Cards 


rrHEU.SPL%TT&CARDCO. 


I  RIDER  BACK  I 


PLAYINGCARDS 


Revised  t>oi  adopted  1900 


A 


I 


are  made  only  by 

The  U.  S.  Playing  Card  Co., 

Cincinnati,  U.  S.  A. 


They  are  good  cards  and  dealers  can 
not  make  a  mistake  by  recommending 
them  to  their  customers. 
They  give   satisfaction  and  a  satisfied 
customer  is  a  steady  customer. 
Order  from  your  jobber. 


ROOKSELLER      AND      STATIONER 


"////,  BABY 
I  WatetaiarCs  Ideal  Fouiilainftkn 

.  '//• .  fo/iovotio/i  ("Aris/i  /j/hv  br// 
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IN  NEW  FIELDS 

The  constantly  increasing  popularity  of 

Watermarfsffi)IbuntainPen 

The  Spoon-feed  x^*  And  The  Clip-Cap 
as  a  practical  gift,  or  purchase,  through  all  the  seasons  : 

Valentine's  Day,  Easter,  Weddings, 

Birthdays,   etc. 

has  made  necessary  the  preparation  of 

"THE    BABY"    PEN 

which  has  met  with  immediate  favor  and  sale.  The  display  of  one  of  these  on  the  handsome 
celluloid  card,  furnished  to  our  dealers,  will  prove  both  interesting  and  profitable  and 
greatly  increase  the  interest  in  your  department. 

"THE    CHECK     BOOK"     PEN 

of  a  small,  convenient  size  (as  illustrated),  has  also  been  produced  to  fill  a  long-felt  want. 
For  use  as  a  vest  pocket  or  purse  pen,  particularly  where  required  for  check  book  or  diary  use. 


Koh-i-noor  Drawing  Pencils 


Special 

5-Gross  Assortment 

for  Office  and  General  Use 


Below  is  our  Special  Five-Gross 
Assortment,  especially  selected  as  the 
best  grades  for  retail  sales.  WE  WILL 
FURNISH  FREE  with  each  Five-Gross 
Assortment  one  of  our  new,  handsome 
and  convenient  counter  display  cases, 
as  illustrated.  Actual  size  of  display 
case  is  1 1 V^  inches  wide  by  2234  inches 
high  by  9Vi  inches  deep.  The  assort- 
ment is  made  up  as  follows  : 


1  Doz.  6B 
1   Doz.  5B 

1  Doz.  4B 

2  Doz.  3B 
4  Doz.  2B 
4  Doz.  B 

12  Doz.  HB 

2  Doz.  F 
1   Doz.  RT 

3  Doz.  H 

2  Doz.  Acct 


3  Doz.  2H 
2  Doz.  3H 
2  Doz.  4H 

1  Doz.  5H 

2  Doz.  6H 
1  Doz.  7H 
1   Doz.  8H 

1  Doz.  9H 

2  Doz.  SH 
1  2  Doz.  Copy 

Book 


Retails  for  $73.68 

Price  Complete,   Cabinet  and   5-Gross 
Assortment,  $45.69  net 


FRONT 


c==3*^JkSv^e*ijlfl^^  OY  \^oyv\^C\y^K/tJiA^Y^Xl^ 


NEW  YORK 


136  St.  James  Street,   Montreal 


LONDON 


^Bookseller  anfc  Stationer 


anb  Canabtan  Jftctosbealer 


A  monthly  journal  devoted  to  the  interests 
of  the   Bookselling  and  Stationery  Trades 


Subscription:     One  Dollar  a  Year 
Single  copies      :        :     Ten  Cents 


MONTREAL   AND   TORONTO,  CANADA,  FEBRUARY,  1908.  No.  2. 


Vol.  XXIV. 


Some    Matters    of    Mutual    Interest 


Occasionally  it  is  a  good  thing  for  the  editor  to  take 
his  readers  into  his  confidence  and  tell  them  about  what 
is  going  on  in  the  editorial  sanctum — what  plans  are 
being  laid  for  the  improvement,  of  the  paper,  what 
schemes  are  being  devised  for  the  benefit  of  the  trade. 
This  month  let  us  make  some  of  these  confidences,  for 
there  are  some  matters  which  it  is  well  worth  our  whil.^ 
to  discuss  at  the  present  time. 

*  * 

» 

The  Bookseller  and  Stationer  has  always  aimed  to 
be  authoritative  on  all  matters  pertaining  to  the  trade. 
We  want  our  readers  to  feel  assured  that  if  they  see  any 
statement  made  in  this  paper  it  is  accurate.  We  have 
been  many  .years  building_  up  this  reputation  and  we  hope 
to  maintain  the  standard  for  many  years  to  come.  Only 
by  a  consistent  adherence  to  this  policy  can  we  justify 
our  existence.  This  involves  a  strict  regard  for  the  in- 
terests of  one  and  all  of  our  supporters,  showing  no 
special  favors  and  asking  for  no  special  favors  in  return. 

*  * 
* 

The  MacLean  Publishing  Company,  who  have  con- 
tinuously published  Bookseller  and  Stationer  for  the 
past  twenty  years,  are  probably  the  most  progressive  as 
they  are  the  largest  trade  newspaper  publishers  in  Can- 
ada. Being  independent  of  corporate  interests,  they  are 
able  to  produce  in  Bookseller  and  Stationer  a  paper 
which  can  serve  the  trade  in  a  straightforward  and  in- 
dependent manner.  Their  combination  of  a  series  of 
strong  trade  newspapers  gives  them  a  remarkable  power 
which   is    available   for   strengthening   each    paper     which 

they  publish. 

»        » 

• 

A  few  months  ago  many  enlargements  were  made 
necessary  in  the  mechanical  department,  both  in  the  form 
of  new  machinery  and  in  an  increase  in  the  staff  of 
workmen,  the  change  being  largely  due  to  the  agreement 
entered  into  between  the  employing  printers  and  the 
journeymen,  the  new  arrangement  providing  for  a  short- 
ening of  the  workday  from  nine  hours  to  eight  hours,  a^ 
well  as  allowing  an  increase  in  wages  on  a  sliding  scale 
basis,  covering  a  period  of  several  years.  This,  taken  in 
conjunction  with  the  steady  advance  in  the  price  of 
printing  paper,  machinery,  type,  ink,  etc.,  has  made  a 
heavy  increase  in  the  cost  of  production.  Wages  of 
printers,  for  instance,  have  increased  from  $11  a  few- 
years  ago  to  from  $15  upwards  at  present,  while  with 
the  shorter  workday  not  only  is  a  larger  mechanical 
staff  necessary,  but  special  men  must  be  employed  to 
keep  the  machinery  in  full  operation. 


While  referring  to  the  mechanical  department,  it 
might  be  said  that  the  MacLean  Publishing  Company 
has  adopted  a  new  system  in  force  in  no  other  office  in 
Canada,  and  in  but  few  in  America.  Every  year  one- 
third  of  the  type,  borders,  etc..  is  thrown  out  and  tin- 
most  modern  type  faces  take  their  place.  Every  three 
years,  therefore,  a  complete  new  outfit  is  in  use.  Thi> 
has  made  necessary  the  recent  cancellation  of  the  type 
book  in  use  by  many  advertisers  in  this  paper. 


The  recent  visit  to  Canada  of  J.  Meredith  McKim, 
the  MacLean  Publishing  Company's  representative  at 
London,  Eng.,  also  illustrates  the  international  charac- 
ter of  the  MacLean  Trade  Newspapers,  this  company 
being  the  only  Canadian  publishing  house  to  maintain 
English  and  foreign  offices,  with  the  single  exception  of 
the  Toronto  Globe.  For  eleven  years  Mr.  McKim  has 
been  in  charge  of  the  London  office,  where  now  a  stafl 
of  four  represents  the  MacLean  papers.  Mr.  McKim  join- 
ed the  MacLean  staff  as  a  boy,  and  has  now  one  of  the 
company's  most  important  assignments.  His  father  and 
uncle  were  both  members  of  the  13th  Hussars  in  the 
Crimean  War,  and  detailed  to  membership  in  the  famous 
"Light  Brigade,"  his  father  being  assigned  to  the  per- 
sonal staff  of  Lord    Raglan. 


In  this  issue,  we  have  .made  a  feature  of  Canadian 
books.  We  feel  that  the  time  has  come  when  more  at- 
tention should  be  directed  to  the  fostering  of  Canadian 
literature.  It  is  surprising  the  number  of  books  that  are 
appearing  month  by  month,  written  in  Canada  and  by 
Canadians.  Man}  of  these  works  are  most  meritorious 
and  it  is  a  pity  that  more  support  is  not  accorded  them. 
It  is  our  intention  to  devote  space  in  every  issue  now 
to  these  Canadian  books  and  we  would  ask  the  trade  to 
look  over  the  department  carefully  and  do  what  they 
can  to  assist  the  authors  of  these  books  to  dispose  of 
them. 

»         » 

• 

The  results  of  our  competitions  in  window  dressing 
and  good  advertising  are  announced  this  month.  While 
the  number  of  entries  was  fairly  satisfactory,  all  things 
considered,  still  a  great  many  more  might  have  com- 
peted, especially  in  the  latter  competition.  We  know  of 
dozens  of  good  advertisers  who  might  have  entered  and 
who  would  have  stood  a  good  chance  of  winning  the 
prize.  Next  year  we  hope  that  there  will  be  a  flood  of 
entries   in   both  contests. 


rooks  ell  e  \<    and    si  \  i  ion  e  r 


News  of  The  Booksellers'  and  Stationers'  Association 

Collection    Blanks    Being    Used 


Quite  a  number  of  enquiries  for  the  associations 
collection  forms  have  been  received  since  last  issue.  So 
far  no  returns  have  been  received,  as  to  how  successful 
users  have  been  with  them,  as  there  lias  hardly  been 
lime  to  give  them  a  good  trial.  However,  in  a  month 
,,r  so  now    we   should   have   some    favorable   reports. 

The  mistake  has  been  made  by  some  booksellers  in 
assuming  that  they  can  .yet  these  forms  irrespective  of 
membership  in  the  association.  It  must  be  distinctly 
understood  thai  the  blanks  are  only  procurable  by  mem- 
bers. It  is  one  of  the  departments  of  the  association's 
work,  which  lias  been  inaugurated  for  the  benefit  of 
those  booksellers  who  support  the  association.  While 
the  organization  is  working  for  the  good  of  the  whole 
trade.,  still  in  a  matter  of  this  kind  it  wishes  to  bestow 
an  advantage  on  its  own  membership. 

Another  point — the  association  does  not  guarantee 
that  'the  forms  are  going  to  be  infallible.  What  it  does 
maintain  is  that  it  has  been  the  experience  of  a  majority 
of  those  who  have  used  them  that  they  are  a  success- 
ful means  of  collecting  bad  accounts.  We  have  the 
evidence  of  a  large  number  of  members  of  the  Hard- 
ware Dealers'  Association,  that  they  are  a  splendid 
instrument  for  this  work  and  what  has  succeeded  with 
them   should    succeed    with    others. 

Once  more  we  would  urge  those  members  of  the 
association,  who  have  not  experimented  with  them,  to 
send  in  a  dollar  for  a  supply,  and  give  them  a  fair  triai. 
It  is  a  very  much  cheaper  method  than  taking  the  ac- 
counts to  the  courts.  And  to  non-members  of  the  as- 
sociation, of  whom  unfortunately  there  are  a  large  num- 
ber in  the  province,  we  would  say  thai  it  would  be  well 
worth  their  while  to  spend  two  dollars  in  .joining  the 
association,    in    order    to    secure    the    forms. 

Selling  Direct. 

In  the  United  States,  an  agitation  has  been  started 
to  try  to  suppress  the  evil  of  cireel  selling  by  manu- 
facturers and  wholesalers  to  consumers.  This  is  a 
knotty  question  to  handle  and  one  that  needs  to  be 
approached  with  much  diplomacy.  Some  members  of 
the  association  have  recently  been  enquiring  whether 
the  association  could  not  do  something  to  tight  the  evil, 
which  is  quite  as  prevalent  in  some  quarters  in  Canada 
as  it  is  in  the  United  States.  We  would  like  to  have 
the  views  of  members  as  to  what  method  could  be  pursued 
of  bringing  to  time  those  publishers  and  others,  who  one 
day  load  up  the  booksellers  with  goods  and  the  next  day 
turn  round  and  sell  the  same  goods  to  probable  customers 
of  i  he  booksellers. 

One  suggestion  has  already  been  made  and  that-is, 
that  the  association's  committee  on  relations  with  pub- 
lishers arrange  for  a  meeting  with  the  publishers  and 
endeavor  to  arrive  at  some  amicable  understanding 
with   them.      This   suggestion   is    well   worth    following  out. 

Co-operative   Stores  Proposed. 

A  proposal  which,  if  adopted,  will  have  a  far-reach- 
ing effect  on  the  retail  trade  of  Canada,  will,  it  is 
understood,  be  considered  by  the  Dominion  Parliament 
at  the  present  session.  It  is  that  embodied  in  proposed 
legislation  to  facilitate  the  organization  and  operation 
id'  co-operative    societies.      This    bill    was    first    introduced 


in  1000  by  Mr.  Monk,  M.P.  for  Jacques  Cartier,  but. 
after  the  second  reading  it  was  referred  to  the  com- 
mittee on  banking-  and  finance,  but  got  no  further  that 
session.  It  was  reintroduced  last  session,  and,  at  Mr. 
Monk's  suggestion,  was  referred  to  a  special  committee, 
which  .after  holding  several  meetings,  and  calling  a  num- 
ber of  witnesses,  reported  in  favor  of  the  measure  pro- 
posed by  Mr.  Monk,  with  a  few  changes.  As  a  result, 
Mr.  Lemieux,  the  Minister  of  Labor,  and  chairman  of 
the  special  committee,  promised  that  at  the  session  of 
■  007-08  it  would  be  brought  in  as  a  Government  measure. 

Objectionable  Features. 

The  bill,  if  enacted,  will  make  possible  "the  creation 
iiid  organization  of  industrial  and  co-operative  societies 
among'  the  farming  and  laboring-  classes  of  Canada,"  and 
is  opposed  directly  to  the  interests  of  the  great  mass  of 
retailers  in  Canada,  and  for  this  reason  should  be 
objected  to  by  them,  in  such  a  manner  that  its  enact- 
ment will  be  rendered  impossible.  The  objectionable 
features  of  the  bill  are  that  it  gives  special  privileges 
to  co-operative  societies:  privileges  not  enjoyed  by 
retail  merchants,  in  competition  with  which  these  socie- 
ties will  be  doing  business.  Seven  jjersous,  or  any  num- 
ber over  that,  may  form  a  society,  and,  unlike  the 
organization  of  incorporated  companies,  there  is  prac- 
tically no  expense  connected  with  their  formation,  where- 
as, if  seven  men  wish  to  engage  in  a  retail  business  along- 
established  lines,  they  would  have  to  bear  the  somewhat 
heavy  expense  incidental  to  the  issuing  of  a  charter. 
In  a  co-operative  society  the  members  may  resign  and 
with  the  acceptance  of  their  resignation,  their  respon- 
sibility and  liability  in  the  society  end.  It  can  readily 
be  seen,  therefore,  that  by  this  measure  a  grave  injustice 
will  be  done  to  retailers,  who  are  already  in  business, 
or  who  may  later  engage  in  business  in  competition  with 
these  favored   societies. 

Members  of  the  association  are  urged  to  express  their 
disapproval  of  this  measure  in  whatever  ways  are  open 
to  them.  Either  get  the  local  press  to  take  up  the  mat- 
ter or  communicate  with  the  local  representative  in 
Parliament.  At  any  rate,  see  that  objection  is  raised 
strongly   by   some   one   in   your   locality. 

Free   Schools   Books  in   West. 

Alberta  and  Saskatchewan  are  to  have  free  text 
books  given  to  their  school  children  by  paternal  govern- 
ments. Another  move  has  thus  been  successfully  con- 
summated by  the  demagogues,  who  are  out  after  popular 
favor.  In  Ontario  we  know  there  are  determined  parties 
who  are  struggling  for  the  same  end  and  it  is  the  duty 
of  the  association  to  do  all  in  its  power  to  raise  opposi- 
tion to  any  such  project. 

Educate  the  Public. 

Booksellers  who  have  to  fear  the  introduction  of  free 
school  books  in  their  localities  are  urged  to  get  the  sup- 
port of  the  local  press  in  a  campaign  against  the  prin- 
ciple. We  do  not,  of  course,  mean  that  the  bookseller 
should  request  the  newspaper  publisher  to  print  anything 
against  the  latter's  best  judgment.  There  are  many  news, 
papers  committed  to  the  principle.  But  there  are  others 
which  have  not  yet  taken  any  ground  and  these  may  be 
open  to  argument. 
10 


B  OOKSELL  K  R      AND     SI    \TIpNEH 


As  a  starter,  we  have  not  come  across  anything  bet- 
ter in  a  long-  time  than  the  following  paragraph,  whi'-'ii 
we  noticed  recently  in  the  Vancouver  Dailj  Province.  I1 
is  a  moderate  statement  of  fact  and  to  our  mind  cannot 
be  refuted.  Why  not  see  if  local  publishers  cannot  be  in- 
fluenced to  publish  this  ? 

"Free  School  Books. — There  is  a  good  deal  to 
be  said  in  favor  of  free  text  Looks  in  the  public 
schools,  and  the  scheme  especially  commends  itself 
to  people  of  small  means,  who  have  to  meet  the 
expenses  connected  with  bringing  up  a  family. 
Jack  wears  his  shoes  out  in  the  most  prodigal 
manner,  while  his  knickerbockers  seem  to  be  used 
for  the  purpose  of  sitting  upon  whatever  will  most 
quickly  reduce  them  to  a  reticulated  or  holey 
condition.   Besides,   both  he  and    his    brother   Jim 


time  only,  and  that,  is  not.  their  absolute  proper- 
ty II  a  boj  has  his  own  school  books  they  are  in- 
teresting   to    him    in    after    life;    besides,    lie    wants 

sometimes   to    refer   to   them;   questions   arise     in 

Which    he    finds   them    useful.    To    refer    to   their    well 

thumbed  pages  refreshes  liis  memory,  and  keeps 
him  in  touch  with  his  school  days.  Then  again, 
though  the  liability  of  hooks  carrying  infection 
may  be  small,  it.  is  not  altogether  to  be  disre 
garded,  in  view  of  the  fact  that  a  single  page  is 
capable  of  carrying  some  thousands  of  deleterious 
germs  or  bacilli,  which  are  jusL  as  well  avoid- 
ed." 

All   true   lovers  of   Dickens   will  have   read   with   regret 
id    apprehension    the     announcement      that    the    Bull    at 


-J 


I 


loss 


Courtesy-  "Constructioi/ 


The  New  Public  Library,  Guelph,  Ont. 


have  the  appetites  of  thresher-,  bless  them,  and 
you  do  not  like  to  stint  them.  Then  there  are 
Angeline  and  Maud,  not  to  mention  the  baby, 
and  it  takes  something  to  feed  and  clothe  them. 
The  margin  that  is  left  for  educational  expenses 
is  not  large,  and  there  are  main  calls  upon  the 
most  frugal  purse.  Still,  if  it  can  be  afforded,  it 
is  better  to  let  the  children  have  their  own 
school  books,  because  at  that  age  there  is  some- 
thing in  a  book  of  their  very  own  that  is  decided- 
ly inspiring.  They  get  to  know  it.  and  they  can 
make  marks  and  memoranda  upon  it.  so  that  it 
becomes  to  them  an  altogether  different  posses- 
sion  from   a   volume   that   they   have   for    a    short 


Rochester  has  •'changed  hands."  When  any  ancient 
building  or  other  venerable  landmark  is  in  question  the 
mere  mention  of  change  sends  a  shiver  ..I'  suspicion 
down  the  spine  of  the  sentimental  antiquarian.  For 
change  too  often  spells  destruction.  We  heartily  hope 
that  this  particular  instance  is  not  a  case  in  point.  The 
famous  hostelry  has  an  imperishable  place  in  English 
literature,  a  claim  in  the  hearts  of  every  English-speaking 
community  pegged  out  for  it  by  the  genius  of  the 
author  of  ••Pickwick."  Shade  of  Alfred  Jingle,  if 
the  Bull  were  to  be  demolished,  or  even  converted  to 
baser  uses  than  heretofore!  Surely  Rochester  would 
arise  in  all  its  municipal  might  to  prevent  the  profana- 
tion.— The  Graphic. 
II 
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Award  in  Christmas  Advertising  Contest 

R.    A.    Land,    Bridgeburg,    Wins 


It  has  been  no  easy  matter  to  arrive  at  a  decision 
as  to  the  best  all-round  advertisement  submitted  in  the 
Christmas  advertising  contest,  announced  in  the  December 
issue  of  The  Bookseller  and  Stationer.  Quite  a  large 
number  of  booksellers  participated  in  the  event  and  many 
firms  sent  in  more  than  one  ad.  This  made  the  work  of 
selecting  the  prize-winner  all   the  more  difficult. 


THREE  BIG  SPECIALS  ! 


FOR. 


Christmas  Buyers. 

ON  SALE  UNTIL  SATURDAY  NIGHT 


New  Hand  Bags 


Jim  Id  from  Ik  fja.irj'. 

Tin  Latest  Colon 
The  Best  Hfi|>cs 
The  Finest  Frames 

Prices,    -  20c  to  $8.50 


SPECIALS 


Regular  7oc  for 61c 

ine  .litigator,    regular   1.25 


br. 


»c 


Neat  shape,  regular  foe,  l.OTt  aotl 

1.10.  for..., 7>c 

Regular  1.50....  .. !.1» 

Uvular  2  00  auj  2  '25 1  6» 

Kid  Bags,  2oc  and  30e 19c 

See  our  Cut  Window  -     111  KeaJ 
Leather. 


COPYRIGHT 
NEW  BOOKS 

As  Crtryolio  kooitB  lie  now  U**- 

by  popular  writ*ra,  sell  for  1.23~  Md 
1.50  iu  cl*ib  hiodrac.    Webaveavery 

UflW   look  Of  n Jttt  DOM   ID     StOCk     UQ-J 

for  tbio  spatial  »*o  offer  ibeui 

KqntUr  1  -iS.  Tor. 1.10 

Regular  1  5U.  lot .1.20 

W»  (jl*e  a  lilt  below  <A  tb«Hxat 
Bellers,  bat  ibis  b  not  by  my  metoa 
complete.  \\8  hhvo  e»ery  one  of 
not*.  Jf  yi-u  .don't  we  what  tou 
want*  auk. 
Wwvon,  Gilbert  Parker, .1,50, 

for r l.'JO 

LMiigb'cr  of  Anderson  (.'row,  Mc- 

Cutcheon,  1.85.  for 1  10 

t>«UrjSandeiion,   [lives,  1  li.>,fwr  l.M) 

DHicia.  Corelli.  123.  for 1  10 

Fruit  of  the  Tree,   Wba-too,    1 25, 

(or , 1 .  10 

Younger  Set,    Chambers,  |.K  , .  1. 10 

Beth  NorvaJf,  Co-rmb,  1.25 1-10 

Traitor.  Dixoo.  150 1.20 

Aratbuaa,  Crawford,  1.60 1-0 

SEL  OUR  WEST  WINDOW 

These  Prices  axe  Lower  Th»«  De- 

partmenteJs. 


BOXED 

NOTE  PAPER 

Manufactured  by 

Eaton-Hurlbut 

Undoubtedly  the  6neM  line  iu   A- 
tBehct,  controlled  by  US  iu  Si .  Thom- 

M.  -  New  xii'-io  date  £■  ...1  -. 

Prices    -    Wc  to  $5.00 


SPECIALS 


£.00  boiet,  regular  23c  and  30c,  for  1 7c 
230  boxea,  reg  40c  and  M)c,  for .  34c 

300bo:ce».  reg  80c.  (or  4»c 

100  boxes,  reg.  7.*>c,  lor 59c 

See  tbose  goods  in  our  West  W  ui- 
dow.      Tboy    cannot   be   ilutdicaied 


Christmas  Globes  in  To-day. 


50c  Each. 


Ready  to  Mail 


HAY'S  BOOKSTORE 


375-377  TALBOT  STUET 


A  Strong  Ad.  from  St.  Thomas 


A  number  of  meritorious  ads.  were  selected  from  the 
entries  and  submitted  to  the  advertising  expert  of  the 
MacLean  Publishing  Co.  and  to  the  editors  of  Hardware 
and  Metal.  In  their,  opinion  the  advertisement  by  R.  A. 
Land,  of  Bridgeburg,  Ontario,  reproduced  herewith,  pos- 
sessed the  best  title  to  the  prize  and  accordingly  the  five 
dollars  promised  goes  to  Mr.   Land. 

In  considering  Mr.  Land's  advertisement,  allowance 
had  to  be  made  for  the  size  of  the  printing  office  in  which 
it  was  composed,  but,  even  at  that,  it  contains  good 
points  that  are  lacking  in  advertisements  set  in  many 
city  offices.  In  fact,  taking  all  conditions  into  consid- 
eration, the  advertisement  is  remarkably  good. 

The  small  box  arrangement,  in  which  the  various  ar- 
ticles are  described,  emphasizes  the  stock  and  helps  the 
reader  to  arrive  at  a  decision.  It  was  this  special  ar- 
rangement that  appealed  to  the  judges  most  strongly  in 
Mr.  Land's  ad.  He  has  gone  right  to  the  heart  of  the 
matter,  picked  out  his  leading  lines,  and  brought  them 
distinctly  to  the  attention  of  the  public,  and  thai  is  the 
most  that  is  required  of  an  ad.   writer. 

The  page  ad.  of  1).  J.  Young  &  Co.,  of  Calgary,  made 
a  very  strong  finish  in  the  contest  and  for  a^  while  the 
result  was  in  doubt,  but  it  was  felt  that  Mr.  Land  had 
succeeded  in  bringing  out  his  strong  points  just  a  little 
better. 

A  few  comments  on  Christmas  ads.  were  left  over 
from   last   month   and   these  we  now   give  with   apologies 


to   the  advertisers  for  not  having   referred    to   their   ads. 
sooner. 

*       * 

» 

The  booksellers  of  the  town  of  Simcoe  were  not  be- 
hind in  Christmas  advertising1.  A  big-  and  effective  ad. 
is  that  of  W.  Y.  Wallace,  in  the  British  Canadian  of 
Dec.  11.  A  smaller,  but  good  ad.  is  that  of  Mr.  Baillie 
in  the  Waterford  Star  of  Dec.  12.  Both  these  ads.  are 
headed  in  a  similar  manner.  Wallace's  ad.  is  headed 
"Wallace's  Book  Store,  Simcoe,"  and  Baillie's  "Baillie's 
Book  Shop,  Simcoe."  Wallace's  ad.  possesses  the  ad- 
vantage of  containing  many  priced  articles  to  back  up 
its  arguments  of  economical  book  buying,  the  lack  of 
priced  articles  being  the  weakness  of  Baillie's  ad.  Some 
retail  merchants  contend  that  it  is  bad  policy  to  head 
an  ad.  with  the  firm  name,  while  others  contend  that  it 
is  a  good  point.  It  is  observed  that  most  of  the  large 
city  stores  make  as  much  of  their  name  as  possible  and 
they  certainly  are  successful  advertisers.  Failing  a  good 
general  heading  the  firm  name  in  fairly  large  type  would 
seem   to  be  a  natural  and   therefore  effective  heading. 


An    ad.    of   an     entirely   different    stamp    to    that     of 
Foster   Brown's,    yet    equally   effective   because   appealing 


THIS  IS  THE  LAST  WEEK 


Almost  You?  Last  Chance 


Everyone  is  buying- -Every thing  points  the  shopper  to  this  Store.  We  are  trying  to  make  ihLs  a  fitting  climax  to  a  great  year's 
business.     So  far  as  we  are  concerned  we  are  determined  to  Jo  all  we  can  to  send  the  great  day  off  in  a  blaze  of  glory 

fust  look  at  the  bargains  below- We  refer  you  particularly  to  Calgary  Calendars,  Art  Calendars,  Books,  Pictures.  China,  Cut  Glass, 
Pottery,  Brass  and  Copper  Work,  etc  etc.  ad  infinitum.        We  want  to  see  you  during  this  last  week. 


Pens,  Pencils  and  Papetriet 


...   I 


The  Bo<  TUac  O.  Tt»  Tr. 


BOOKS,     BOOKS,     BOOKS     POR     EVERYONE 

-FICTION     -     HISTORY    .    ART  BIBI  — 


D.J.  YOUNGS  Co.,  Ltd.  I 

129  EIGHTH  AVENUE  WEST 


A  Strong  Runner-Up  From  Calgary. 

to  a  different  class  of  people,  is  that  of  Fotheringham  & 
Popham,  182  Sparks  Street,  Ottawa.  It  is  written  to 
appeal  to  boys  and  to  their  fathers,  and  not  to  lovers 
of  literature.  The  heading,  "Come  on  Boys  !  42  Henty 
Books,"  followed  up  by  a  terse  description  of  the  bind- 
12 


BOOKSELLER     AND     STATIONER 


ing  and  typographical  excellence  of  the  entire  list,  is 
certainly  convincing-,  and  makes  the  books  look  to  be 
well'  worth  the  bargain  price  of  48  cents. 


A  few  years  ago  one  seldom  came  across  a  three 
column,  full  depth  stationery  ad.  in  an  Ontario  news 
paper,  but  the  use  of  that  space  by  stationers  is  now 
becoming  quite  common.  F.  J.  Weaver  &  Co.,  of  Ber- 
lin and  Waterloo,  have  been  doing  credit  to  that 
amount  of  space  recently  in  the  Preston  Progress.  The 
ad.  we  have  before  us  is  a  very  good""  sample,  both  of 
writing  and  layout.  As  a  sort  of  a  slogan  they  have 
in  the  top  right  hand  corner,  this  phrase  :  "it  pays  to 
deal  at  Weaver's,  the  store  with  the  goods."  All  through- 
out the  ad.  the  tone  of  confidence  and  enthusiasm  is 
well  kept  up,  which  makes  the  ad.  very  cheerful  reading, 
and  makes  the  prices  look  extremely  reasonable.  Al- 
though the  layout  is  good,  it  leaves  a  certain  amount 
of  room  for  improvement  in  the  arrangement  of  the 
paragraphs. 


The  very  reverse  of  weakness  in  set-up  is  shown  in 
the  ad.  of  Hay's  Bookstore,  St.  Thomas.  The  strong 
headline,  balanced  at  the  bottom  by  a  strong  name-plate, 
just  suits  the  10-inch,  1-coluinn  space  used;  and  the  strong 
type  used  throughout  is  just  the  thing  to  cany  the  mes- 
sage of  strong  price  inducement.  This  seems  to  be  a 
strong,  effective  ad.  It  has  the  added  virtue  (if  being  un- 
do wded. 


BOOKSHOP    ADVERTISING. 

You  undoubtedly  realize  the  importance  of  advertis- 
ing, but  what  is  perhaps  puzzling  you  is  just  how  to  ad- 
vertise, what  to  advertise,  and  where  to  advertise. 
Then  again  you  know  how  much  money  you  can  appro 
priate  for  advertising  purposes,  but  perhaps  because  of  its 
smallness  you  are  afraid  that  you  can't  do  very  much 
with  it.  So  you  just  spend  it  in  a  haphazard  sort  of  a 
way,  without  really  considering  very  much  whether  that 
is  the  best  way  to  spend  it  or  not. 

Now  in  advertising  any  line  of  goods  there  are  cer- 
tain main"  points  to  be  considered.  First,  what  are  your 
goods.  Second,  what  kind  of  people  are  likely  to  buy 
them.  Third,  where  are  they  and  how  can  you  get  at 
them.  Fourth,  how  can  you  convince  them  when  you  do 
get  hold  of  them. 

Now  the  bookseller  and  stationer  is  somewhat  of  ;; 
fortunate  fellow  in  that  his  likely  customers  arc  to  be 
found  everywhere,  and  are,  as  a  class,  the  most  get-at- 
able  people  from  an  advertising  standpoint.  That  is  to 
say,  his  likely  customers  are  just  the  people  who  will 
admire  a  well  arranged  newspaper  ad.  or  an  artistically 
designed  show  window,  and  they  are  to  be  found  both  in 
the  house  of  business  and   by  the  domestic  hearth. 

Now  the  likely  customers  of  a  bookseller,  being  found 
both  in  the  home  and  in  the  office,  you  have  to  think  a 
little  how  they  may  be  best  reached.  Let  us  take  first 
the  home  or  domestic  customer.  He  is  the  person  who 
should  be  introduced  to  your  social  stationery,  fancy 
goods  and  entertaining  books,  and  the  best  way  to  ger 
at  him  is  to  go  right  into  his  house  and  speak  to  him. 
Go  there  in  the  shape  of  a  neat  and  tasty  little  booklet, 
telling  a  convincing  little  tale  of  what  may  be  had  at 
your  store  generally,  and  what  may  be  had  in  particular 
this  week  or  this  month,  and  at  what  price.  In  a  book- 
let, don't  put  too  much.  Have  one  or  two  specialties 
each   week  or  month.     It   will  never  do  to   make  a   booklet 


into  a  book.    Write  your  booklet  in  a  personal  sort  of  a 
way,  and  in  some  cases  it  might  be  well  to  use  some  il 
lustrative  cuts;   line  cuts   being  preferable   to   half-tones. 
Then  go  there  with  every  local  newspaper,   but  don't 

Last  Minute  ^»«~ 
Xmas  Suggestions 

C  heck  your  Christmas  list  and  s«  how  many  friends 
may  be  presented  with  a   Waterman's  Ideal  Fountain 

Pen  selected  from  my    fine  assortment. The  pen 

point  can  always  be  changed  afier  presentation  if  it 
does  not  exactly  (it  the  hand.  A  Pretty  Holly  Box 
with  every  pen       See  Them  !         Price  S2.S0  to  $5 


j   A  Post   Card  Album 
for  Xmas     *       > 

1   <  b<-  dioti  popular 
mi.  ti  ■•  thi   ■■  ■  pi  in  -in  jift  line 
i  have  i  nn.vt  complete  iwort 
of  these. 

hkn 'Sc  to  SMS 

Candy  for  Xmas  j* 

Huj  leu     Lowne)  ■.  Su 
miih  •.    iqiJ    PaUmoo'i  Choco 
tatca— Put  up  in  lb*  mem  ip> 

tizini;    maimer    jnst    received   a 

fresh  nippl)  ■-(  'ins  iodunca* 

aMe   XnuSK.tl       PnetUctoU 

Brushes  for  Xmas  > 

These  depend  oo  their  l.nstles 
for  their    lilt    and     ux-fuliiess 
Ux  me    show    you    soisf    real 
t.nstle  good* 

Pnce  25c.  toS6.00 

Novelties  for  Xmas   > 

A     Dumber    of     Ityibfa    IhniKs 
thai   wifltettJe   the  Chmtmjs 
question  at  a  mdJI  com 

Prices  10c.  op 

Souvenir  Calendars 
for  Xmas     >    > 

Have  vou  not  a  long  list  ..I 
friends  a  Caldendar  of  Bridge 
burg  will  he  just  the  thing  for 
•price  25c.     Others  5c.  to  50c. 


Combs  for  Xmas  > 

N'o  uk  Riving  a  comb  for  . 
pie-  nt  unless  it  is  a  good  one 
If  a  comb  is'  on  yonr  liv 
steamy  stock  firsi 

Prices  S5c.  teS5c. 


Camera  for    ^ 
Xmas     <£      is* 

THINK  OF  THK  EDUCA 
TION  A  CAMERA  GIVES 
ONE— No  gift  in  .ill  the  Iwt 
.  does  as  much  good 

"PRICES    ft     TO    $20 


Christmas  Cards  > 
Christmas  BookJets 

Elegant  New  Lines  at  all  prices 
Compare    my    assortment    with 
what  you  sec  in  Buffalo 

Trice  3c.  to  50c. 

Perfumes  for  Xmas  > 
Perfumes  nke  diamonds  seldom 
faj)  to  please— Come  in  and  kt 
mc   pin    some    of    the    newest 
odOROU  you!  handkerchief 

Trices  25c.  to  $5.00 

Xmas  Stationery     > 

In  beautiful  boxes  ufjihi   new 
est  designs  and  styles 

D 

Prices  25c.  in  $1  00 

Xmas  Cases  > 

If  yon  Wish  to  make    sour 
friend  a  real  friendly  gift    pv* 

her  a  Manicure  Set  or  ■ 
Toilet  Brush  and  Comb  Set  io 

Trices  50c   to  $6.00 

Cigars  for  Xmas  > 

A  box  of   Cigar-    is  an   *yytu 
pnate  gift  for  t  Miioktr — All 
ihe  u-si  brands  in  stock 

Prices  50c  to  $3.00  a  boi 

Pipes  for   Xmas  > 
Some  out  o(  cases 

Some  in  CMS 

Some  is   Utile  is  5c. 
Some  as  much  is  $2.50 

Have  you  a  "Shrimp"  in  your  pocket? 

lii.  Shrimp"  ;s  a  new  "Ink  Pencir.three  inches  Ion-  when 
closed,  raitaole  length  for  vest  pocket  or  ladies  purse,  finely 
made  from  red  polished  vulcanite.  It  holds  a  who!.*  lot  of 
ink  and  will  write  whenever  you  want  it  to.  It  is  fitted  with 
a  platinum  point  and  needle  and  the  needle  is  arranged  on 
a  silver  yoke  and  gold  spring  Tins  prevents  any  possibil- 
ity of  leaking  when  upside  down.  It  will  hut  for  ever,  his 
any  hand  and  doeaaway  entirely  with  a  lead  peocil  and  its 
necessary  sharpening.  It  is  without  douht   the    FINEST, 

SAFEST.  BEST  MADE  and  MOST  RELIABLE  STYLO- 
(iRAPHIC  PEN  ever  produced  <Price  $150  cAlso  mtde 
full  pencil  length,  simc  style.  $2.25  etch 


Miy  the  diy  be  oleisint     ■     the  dinner  good  the  dock  or  fmrkey  done 

ro  a  him,  -aitth  the  nghi  hind  of  s*uce  m*y  yon  receive  as  gifts 

'he  things  you  most  desire  ind  miy  ihe  diy  be  as  fi  should,  the  Ajrffr'f 

one  01  the  year 


R.  A.  LAND  S5S 


ist 

BR1DGEBURG 


The  Prize   Ad. 

appear  in  a  newspaper  in  a  slovenly  style.  Word  your 
advertisement  as  if  the  fate  of  your  business  depended 
on  it.  Get  all  you  can  out  of  the  space  you  have  in  the 
newspaper.  Consider  the  style  of  the  surrounding  ads. 
and  insist  on  being  different.  A  bookstore  ad.  should  al- 
ways  he   artistic.     A   big   flaring   sort    of   an    ad.    may    bo 


'3 


BOOKSELL  E  \<      AND     S  T  A  T I  0  X  E  K 


verj  well  foi  .1  grocer  or  hardwareraan,  but  a  bookstore 
ad.  should  be  designed  so  as  fco  speak  to  the  artistic 
Peeling  which  is  to  be  found  in  some  degree  in  most 
people  who  read  newspapers. 

Inspect  the  type  laces  which  are  in  the  fonts  of  the 
composing  room  of  the  local  paper  and  have  your  ad.  in 
type  which  differs  from  that  used  in  the  neighboring  ads. 

Keep  the  reading  public  informed  of  all  the  latesl 
additions  to  your  stock  of  hooks.  Read  the  books  your- 
self so  that  you  may  be  better  able  to  explain  all  aboul 
them   to   your  customers. 

To  get  at  business  hoir-.es  booklets,  unless  very  short, 
are  not  of  very  great  value  as  ten  to  one  a  man  in  his 
office  or  other  place  of  business  has  not  much  time  to 
spare.  For  that  reason  your  advertisements  for  business 
places  would  have  greater  success  were  they  to  be  some- 
thing which  could  be  understood  almost  at  a  glance,  01 
something   which    would   always    be   in    si^-ht. 

A  line  of  desk  advertising  quite  extensively  used  by 
metropolitan  printing  houses,  is  the  monthly  blotting 
paper  calendar.  This  is  a  very  inexpensive  and  yet  ef- 
fective form  of  advertising.  The  person  you  want  to 
reach  is  using  it  all  the  time.  When  he  wishes  to  dry  his 
signature,  he  reaches  out  for  it.  and  when  he  is  in  doubt 
about  the  date  he  turns  to  it  instinctively.  Keep  the 
local  business  offices  supplied  ever}  month  with  blotting 
calendars    and    your    firm    name    will    soon   he    well    known 

TIGNT    MONEY 


SM£    PEOPLE  THINK  MONEY 


IS  TIGHT  BUT  IT  SOON  L065CN? 


Mr.  .Mason  sends  us  in  a  small  reproduction  of  a 
show-card  which  sold  a  line  of  boxed  papers  in  a  sur- 
prisingly short  time.  The  card  was  15  inches  wide  by 
::i  inches  high.  At  the  bottom  of  it,  as  it  stood  in  the 
window,  was  placed  a  box  of  the  paper  referred  to,  with 
the  lid  partly  off. 

Mi.  Mason  asks  us  for  a  criticism  of  his  card.  Al- 
though some  wise  man  tells  us  that  nothing  earthly  is 
above  criticism,  still  we  will  not  criticize  this  card,  be- 
cause, as  far  as  advertising  is  concerned,  the  real  test 
of  efficiency  is  "Does  the  ad.  sell  the  goods  ?"  This 
particular  show-card  did  that,  and  conclusively  proved 
itself  to  be  a  good  ad.,  and  above  criticism. 

Instead  of  criticizing  it,  let  us  analyze  it,  and  find 
out  wherein  its  efficiency  lay.  Probably  it  was  effective 
because  of  these  three  things  :  Aptness,  simplicity,  and 
honest)'.  By  aptness  we  mean,  that  the  wording' — espe- 
cially the  headline — expressed  a  thought  that  is  present 
in  almost  every  mind,  "Tight  money!"  Everybody  is 
thinking  and  talking  about  the  subject.  Consequently, 
many  people  would  naturally  be  attracted  by  the  head- 
ing. Then  the  "talk"  is  semi-humorous,  saying,  by  in- 
ference, that  even  tightness  of  money  is  no  excuse  for 
passing  by  a  real  bargain.  By  simplicity  we  mean,  that 
Ihe  whole  scheme  was  simple,  and  understood  at  a  glance. 
A  second  to  read  the  card,  another  one  to  see  the  open 
box  of  paper— and  the  impression  of  goodness  and  cheap- 
ness is  made  almost  instantaneously.  Nothing  elaborate 
or  confusing  about  either  card  or  goods.  By  honesty,  we 
mean  that  the  goods  must  have  been  worth  the  money. 
Any  ad.  combining  these  three  qualit'es  cannot  very  well 
help  selling  the  goods. 

Don't  forget  to  compete  for  the  prize  offered  on  page 
nine  of  this  issue  for  the  best  newspaper  advertisement. 
Get  in  the  game — the  more  the  merrier.  Then,  YOU 
mighl   get   the  prize.    Have  a  try,  "anyway  ! 


VIHEN  WEOfFER    THl$    NOTE 
PAPEf?  KNQ  ENVELOPES 
*T   ISCCNTS   THE    80* 


with  hH   E^By  Wftir/N£  swrfacc 

A    Striking   Window    Card. 

mi  all  of  them.  Personal  calls  should  be  frequentlj  mad.' 
ipon  offices.  It  would  appear  that  Toronto  travelers  arc 
taking  away  a  deal  more  of  Ontario's  retail  stationery 
trade  than  they  are  entitled  to. 

Keep  on  advertising,  and  rente  uber  that  the  purpose 
of  advertising  is  to  create  a  demand  no  less  than  to  get 
people  to  buy  from  you  what  they  already  feel  the  need 
of. 

VALUE   OF   SHOW   CARDS. 

We  have  talked  so  far,  of  newspaper  advertising.  We 
have  now  to  consider,  for  a  moment,  the  advertising 
value  of  a  good  show-card.  Few  booksellers  really  real- 
ize what  a  business-ln  inger  the  show-card  really  is  if 
it's  used  right.  But.  among  those  who  do  believe  in  the 
show-card,  for  reasons  that  can  be  expressed  in  cold, 
rlinking  cash,  is  John  E,  Mason,  with  Thomas  Wheatley, 
of  Sarnia. 


WINNIPEG. 


January  Business   Somewhat   Slow — Contract  for   School 
Books — Davis    to    Close    Main    Street    Store. 

Winnipeg,  January  31,  1908. 
January  business  has  not  been  particularly  active 
either  with  the  wholesale  trade  or  with  the  retail. 
Throughout  the  west  the  retail  trade  is  buying  cautious- 
ly and  in  smaller  quantities  than  a  year  ago,  owing  to 
the  temporary  setback  from  which  all  classes  of  business 
have  suffered.  There  is.  however,  every  reason  for  feel- 
ing confident  of  a  return  to  a  normal  state  of  affairs 
and   no  one  is  discouraged  by  the  outlook. 

*  * 
* 

The  Morang  Co.,  of  Toronto,  has  secured  the  con- 
tract for  new  readers  for  the  three  prairie  provinces. 
There  was  keen  competition  among  the  various  publish- 
ing houses  and  the  Education  Department  of  the  three 
governments  concerned  were  besieged  by  the  representa- 
tives of  the  houses  competing  for  the  contract. 

*  * 

Geo.  Wilson,  of  Clark  Bros.  &  Co.  returned  to  Winni- 
peg about  the  middle  of  January  from  an  extended  holi- 
day trip  to   Eastern  Canada  and  the  eastern   states. 

*  * 

* 

W.  A.  Davis  is  closing  his  Main  Street  store  abour 
March  1  and  in  the  meantime  is  conducting  a  clearing 
sale.  In  December  he  opened  a  new  store  on  Portage 
Avenue  and.  as  was  noted  in  Bookseller  and  Stationer  at 
the  time,  he  did  so  with  the  intention  of  closing  his 
Mam    Street    store   after  the   holiday   trade. 

M 
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AND     ST  A T I  0 N  K R 


MONTREAL. 

Montreal,  February  lit,  L908. 

January  book  trade  always  shows  a  big  decrease  when 
compared  with  the  generous  buying  of  the  boliday  month 
preceding.  New  editions  arc  generally  held  over  till 
spring  as  the  buying  public  usually  bave  a  supply  from 
the  holidays.  Efforts  bave  been  made,  throughout  the  pasi 
month,  in  department  and  many  book  stores  to  induce 
free  buying.  Large  discount  sales  were  numerous  and 
in  sonic  cases  are  being  continued  through  February. 
Odd  lots  also  were  collected  and  marked  aj  tempting 
prices  on  special  tables.  Window  displays  were  also 
prominent  as  were  the  daily  newspapers  as  regards  ad- 
vertising. 

In  fiction,  nothing  Startling  has  occurred.  Discount 
sales  have  brought  fairly  increased  results  on  current 
lines  and  created  a  demand  lor  slow  sellers.  Since  "The 
Weavers,"  by  Sir  Gilbert  Parker,  published  by  Copp, 
Clark  Co., which  still  continues  to  hold  first  position  in  the 
book  field  in  Canada,  nothing  has  made  any  special  stir. 
"The  Shuttle,"  by  F.  H.  Burnett,  also  published  by  The 
Copp,  Clark  Co.,  continues  popular  and  booksellers  are 
re-ordering  accordingly.  Other  books  well  spoKjen  of 
are:  "The  Broken  Road,"  by  A.  E.  W.  Mason;  "The 
Fruit  of  the  Tree."  by  Edith  Wharton;  "Three  Weeks," 
by  Elinor  Grlyn  and  •"The  Lady  of  the  Decoration."  by 
Francis  Little.  "Sonus  of  a  Sourdough,"  by  P.  W. 
Service,   published   by   Briggs,  is   also   worthy   of   mention. 

School  promotions  have  caused  a  fair  demand  in 
school  books  and  supplies.  Valentines  this  year  are 
arousing  more  attention  and  larger  displays  are  made 
than  in  previous  years. 

There-  is  an  absence  of  old-time  coarseness  and  beau- 
tiful effects  are  seen.  Post  cards  are  selling  as  well  as 
usual  at  this  season  of  the  year  as  are  all  lines  of  sta- 
tionery. 


READERS  FOR  WESTERN  PROVINCES. 

Morang  Educational  Company,  of  Toronto,  have  been 
awarded  the  contract  for  the  new  readers  to  be  used  in 
the  provinces  of  Alberta  and  Sakatchewan.  The  Regina 
Morning  Leader  published  the  particulars  as  follows  in 
its   issue   of   January    loth: 

"Early  last  year  the  publishing  firms  of  Canada 
were  invited  to  submit  sample  readers,  with  the  result 
that  books  were  sent  in  by  W.  .1.  Gage  &  Company,  Copp. 
(lark  Company,  MacMillan  Company,  Morang  Edu- 
cational Company,  all  of  Toronto,  and  Thomas  Nelson 
&  Sons,  Edinboro,  which  were  duly  considered  by  a 
joint  committee  of  the  provinces  of  Saskatchewan  and 
Alberto  at  a  meeting  held  in  Calgary  last  spring,  when 
over  a  week  was  spent  in  thorough  examination  of  the 
different    books   submitted. 

"As  a  result  of  the  investigations  of  that   committee, 
the    Governments    of    the    two    provinces    decided    to    ask 
the    Morang-    Educational    Company    to    proceed    with    the 
preparation    of    a    set     of    readers    based    on    those    sub 
mitted. 

"This  was  done,  and  the  revised  books  again  sub- 
mitted to  a  committee 'representing  the  two  provinces, 
a  process  repeated  several  times,  the  various  suggested 
alterations    being'   duly    embodied    in    the    books.' 

The  books  will  be  purchased  by  the  Government, 
it  is  understood. ,  and  will  be  distributed  free  among 
the  schools.      Those   that    are  sold   at    retail    will   be   price. I 


as  fallows:  Primer,  20  cents;  first  reader.  25  cents, 
second  reader.  33  cents:  third  reader,  15  cents,  and 
fourth   reader.  •"><>  cents. 


WINDOW-DRESSING  COMPETITION. 

According  to  the  promise  contained  in  the  Decembei 
issue  of  Bookseller  and  Stationer,  the  editor  now  takes 
pleasure  in  announcing  the  result  of  l hi'  window-dressing 
competition,  particulars  of  which  were  given  in  that  num- 
ber. The  display  was  to  tic  made  up  of  u,o<xis  usually 
rallied  in  a  book,  stationery  oi  fancy  goods  stoic,  was 
to  have  been  shown  during  the  holiday  season,  ami  was 
to  have  been  the  work  of  the  proprietor  or  one  of  ids 
clerks. 


THE    PRIZE  CHRISTMAS  WINDOW 
Dressed  by  James  Carroll  for  G.  O.  Maddock,  Tillsonburg,  Ontario 

The  prize-winner  is  .lames  Carroll,  a  boy  fourteen 
years  of  age,  in  the  employ  of  G.  ().  Maddock,  Tillson- 
hurg.  His  window  display  is  reproduced  on  this  page  anil 
taken  all  in  all,  it  is  a  very  creditable  piece  of  work.  If 
any  of  oiii  readers  find  reason  to  cavil  at  oui  decision, 
all  we  have  to  say  is  that  they  failed  to  submit  atn 
thing  better. 

As  will  be  observed,  the  display  is  built  up  from  the 
base  of  the  window  on  a     series  of  frame-work  steps,  gi\ 
ing   a    compact,    and    artistic   effect.     The   contents    of   the 
window  are  papeterie  boxes,   the  variety  of  which  in  dc 
sign  and  color  hardly  appears   in   a   plain  reproduction. 

It  is  with  much  pleasure  that  we  arc  sending  the 
prize  of  live  dollars  to  .lames  Carroll.  lb-  is  only  a 
youngster  yet  and  every  little  hit  of  encouragement  will 
help.  Let  him  peg  away  steadily  at  his  work  and  some 
day  he  may  hope  to  he  reckoned  among  the  very  hrsi 
window -dressers  of   the  country. 


BOOKSELLER    AND    STATIONER 


What  Men  in  the  Trade  Are  Doing 


A.  H.  Jarvis,  the  Ottawa  bookseller  and  stationer, 
was  noticed  in  Toronto  last  week,  doing-  some  early 
buying-. 

Harry  Hell,  of  the  Consolidated  Stationery  Co., 
Winnipeg,  has  been  on  a  business  trip  to  the  east.  He 
also  visited  New  York. 

A.  E.  Atlee,  druggist  and  stationer,  Annapolis,  N.S., 
has  been  elected  president  for  1008  of  the  Annapolis 
Royal  Board  of  Trade. 

John  A.  Mclnnes  has  succeeded  R.  H.  Paget  as  pub- 
lisher to  Cassell  &  Co.,  London.  He  will  endeavor  to 
develop  business  in  educational   works. 

A.  0.  Hurst  leaves  about  the  beginning  of  March  for 
his  annual  trip  to  the  Maritime  Provinces.  He  will  take 
his  Pacific  Coast  trip  later  in  the  spring. 


HARRY  S.  WILKINSON 

A  Recent  Addition  to  the  Traveling  Staff  of  the 
Copp,  Clark  Co  s  Book  Department. 


.J.  G.  Cloke,  of  Cloke  &  Son,  Hamilton,  was  in 
Toronto  last  week,  calling  on  the  trade.  He  also  paid  a 
visit  to  the  office  of  Bookseller  and  Stationer. 

The  Post  Card  Novelty  Co.,  with  Edgar  H.  Barnes 
as  manager,  has  bought  out  Barnes  &  Rayworth,  im- 
porters and  wholesale  dealers  in  souvenir  and  fancy  post 
cards,   Salisbury,   New  Brunswick. 

A.  Roy  Macdougall,  manufacturers'  agent,  Toronto, 
starts  on  his  western  trip  towards  the  end  of  the  month. 
William  Brady  goes  east  for  him  about  the  same  time. 
Both   carry  very  attractive  lines. 

Albert  E.  Reed,  director  of  Cassell  &  Co.,  London, 
England,  is  expected  to  visit  Canada  shortly.  Mr.  Reed 
is  also  head  of  one  of  the  largest  paper  manufactories 
in  England,  possessing  larg-e  pulp  concessions  in  New- 
foundland. 


Arthur  Spurgeon,  general  manager  of  Cassell  &  Co., 
London,  'will  visit  America  this  spring,  coming  to  To- 
ronto, Montreal  and  Quebec.  He  will  confer  with  the 
manager  of  the  Canadian  branch  on  business  prospects 
in   this  country. 

Alex.  Dunlop,  manufacturers'  agent,  23  Scott  Street, 
Toronto,  who  represents  George  Hughes,  of  Birmingham, 
and  other  British  firms,  has  been  appointed  selling  agent 
for  "Gloy,"  the  English  paste,  for  the  whole  of  Canada. 
Mr.  Dunlop  has  been  lately  calling  on  the  Montreal 
trade. 

The  Progressive  Wire  Goods  Co.,  of  Philadelphia, 
Pa.,  U.S.A.,  manufacturers  of  wire  baskets,  folding  wire 
card  racks  and  a  general  line  of  stationers'  wire  goods, 
has  opened  headquarters  for  Canada  at  No.  23  Scott 
St.,  Toronto.  A.  J.  McCrae  is  in  charge  and  will  call 
regularly  upon  the  trade  in  Canada.  A  full  line  of 
samples  will  be  found  at  the  above  address. 

Among  American  book  travelers  who  visited  the 
trade  in  Toronto  recently,  were  L.  R.  Matlack,  of  Hurst 
&  Co.,  New  York;  John  Hopkins,  of  T.  Y.  Crowell  & 
Co.,  New  York;  Cbarles  Graham,  of  Donohue  &  Co., 
Chicago;  Mr.  Norse,  of  Henry  Altemus  &i  Co.,  Phila- 
delphia; Harry  Bishop,  of  Arnold  Constable  &  Co.,  New 
York,   and  Wm.   Kelly,  of  McLaughlin  Bros.,  New  York. 

The  Copp,  Clark  Co.,  has  recently  admitted  into  the 
company  the  head  men  of  some  of  the  departments  who 
for  years  have  been  connected  with  the  development  and 
growth  of  the  business.  A.  P.  Reed,  manager  of  the  sta- 
tionery department  ;  James  M.  Young,  manufacturing 
superintendent;  W.  F.  Thomas,  book  department;  H.  C. 
Corner,  accountant,  and  R.  J.  Plaskett.  Mr.  Plaskett  is 
at  present  representing  the  firm  in  Winnipeg.  These  have 
all  now  become  members  of  the  company.  They  have, 
for  the  most  part,  been  long  identified  with  the  Copp, 
Clark  Co.,  and  are  well  known  to  the  trade. 

Owing  to  the  development  of  business  in  the  miscel- 
laneous book  department  of  the  Copp,  Clark  Co.,  To- 
ronto, that  firiTi  has  decided  to  add  to  its  staff  another 
traveler,  who  will  specialize  in  books  only.  Harry  S. 
Wilkinson  has  been  chosen  to  undertake  this  work.  Mr. 
Wilkinson  is  a  son  of  the  late  H.  M.  Wilkinson,  of  the 
Education  Department  of  Ontario,  and  is  a  Toronto  boy 
by  birth.  For  the  past  nine  years  he  has  been  connected 
with  the  book  trade,  most  of  the  time  with  the  Copp, 
Clark  Co.  Mr.  Wilkinson's  territory  will  be  Ontario  and 
the  trade  of  the  province  will  no  doubt  give  him  an  en- 
couraging welcome  when  he  makes  his  first  call  on  them. 

Thomas  E.  Menzies,  of  Menzies  &  Co.,  Toronto,  re- 
turned on  February  2  from  a  business  trip  to  England 
and  the  continent.  While  in  London  he  made  arrange- 
ments to  take  the  Canadian  agency  for  the  old-establish- 
ed firm  of  Spicer  Brothers,  Limited,  19  New  Bridge 
Street,  makers  of  flat  papers,  blottings,  papeteries,  ac- 
count books  and  leather  specialties.  This  firm  is  one  of 
the  oldest  and  largest  stationery  houses  in  England  and 
did  business  in  Canada  as  far  back  as  seventy-five  years 
ago.  Mr.  Menzies  also  arranged  with  Savory  &  Co.  for 
several  special  lines  for  Canada.  At  Frankfurt.  Germany, 
he  secured  the  agency  for  Philip  Deutsch,  maker  of  fine 
leather  goods. 
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J.  E.  McAllister,  of  McAllister  &  Watts,  Winnipeg, 
was  noticed  in  Toronto  recently  on  a  buying  trip., 

Frank  Wise,  manager  of  the  MacMillan  Co.,  of 
Canada,  intends  to  visit  the  London  office  of  the  Macmil- 
lan   Co.  in  April. 

S.  B.  Gundy,  manager  Oxford  University  Press,  goes 
to  New  York  shortly  to  look  up  some  spring  honks. 
Later  on  he  will  cross  lo  the  Old  Country. 

1.  H.  Clagett,  representing  J.  B.  Lippincotl  Co.,  of 
Philadelphia,  and  Harry  Sully,  of  L.  C.  Page  A  Co., 
Boston,  called  on   the  Toronto  trade  las(    week. 

J.  Martin,  of  McFarlane,  Son  Sil  Hodgsqn,  Montreal, 
registered  at  the  King  Edward  Hotel,  Toronto,  on  Mon 
day,  February;  10,  and  called  on  the  trade  in  the  city. 

"Trade  is  good  in  Ottawa  and  Montreal,"  said  E.  S. 
Walker,  of  the  Methodist  Book  and  Publishing  Co.  "Out 
in  the  country,  though,  the  snow  has  tied  up  tilings 
pretty  badly. " 

D.  W.  Bixby,  bookseller,  one  of  the  oldest  merchants 
of  St.  Catharines,  Ont.,  died  on  January  30th,  at  the. 
ripe  age  of  74  years.  Deceased  had  been  in  business 
in  St.  Catharines  for  the  past  45  years.  He  Leaves  a 
widow  and  one  son. 

W.  F.  J.  Mallagh,  Brantfordj  has  been  taking  ad 
vantage  of  a  series  of  revival  services  in  B  rani  lord,  to 
boom  the  sale  of  "Holy  Ann/'  the  little  bonk  telling 
the  story  of  a  sainted  career.  His  sales  were  excellent 
and  well  repaid  the  trouble  he  took  to  push  the  sale  of 
the  book. 

R.  B.  Bond,  of  the  Methodist  Book  and  Publishing- 
Co.,  Toronto,  is  just  back  from  a  trip  over  Western 
Ontario.  He  is  enthusiastic  over  trade  prospects  and 
asserts  that  his  first  week  out  was  the  best  he  ever  had 
and  the  second  even  better.  He  leaves  shortly  on  a  trip 
to  the  coast. 

Quietness  has  prevailed  around  the  offices  of  the 
wholesale  department  of  the  Methodist  Book  Room,  To- 
ronto, during  the  past  couple  of  weeks.  The  entire  tra- 
veling staff  have  been  on  the  road  taking  orders  for  im- 
port lines.  They  can  claim  the  distinction  of  being  first 
in  the  field  this  year.  E.  W.  Walker,  head  of  the  depart- 
ment, returned  from  Montreal  and  Ottawa  on  the  8th. 

Harry  Mitchell,  of  Hart  &  Riddell,  and  Paul  Trebil- 
cock,  of  the  Copp,  Clark  Co.,  were  two  of  a  bunch  of 
travelers  who  were  snowbound  last  week  at  Dunnville. 
S.  G.  Thompson,  another  of  the  Copp,  Clark's  traveling 
men,  was  last  heard  of  up  near  Kincardine,  and  failed  to 
show  up  at  headquarters  last  Saturday.  Walter  Main- 
price,  of  the  Oxford  University  Press,  got  stuck  at  Peter- 
boro,  but  found  the  town  very  hospitable  and  managed  to 
do  some  business. 

C.  L.  Nelles,  who  accepted  the  management  of  the 
Guelph  branch  of  the  Metropolitan  Bank  about  a  year 
ago,  and  who  has  since  been  endeavoring  unsuccessfully 
to  dispose  of  his  book  and  stationery  business  in  that- 
city,  finds  himself  compelled  to  resign  the  management  of 
the  bank,  owing  to  the  pressure  of  the  two  businesses  on 
his  time.  He  will  leave  the  bank  about  April  1,  and  give 
all  his  attention  to  his  book  and  stationery  business, 
though  he  still  intends  to  sell  out  when  a  favorable  op- 
portunity offers.  The  shortage  in  the  money  market  evi- 
dently prevented  the  sale  of  the  business  last  year. 

A  visit  to  Canada  and*  the  United  States  was,  made 
last  month  by  the  senior  member  of  the  firm  of  Davidson 
Bros.,  London  and  New  York,  publishers  of  calendars, 
cards,  post  cards,  etc.  Mr:  Davidson  was  accompanied 
by  hid  son,  Isadore  Davidson.  When  in  Toronto,  Messrs 
Davidson  made  arrangements  with  the  Copp,  Clark  Co- 
to  handle  their  lines  on  this  market,  and  the  latter  firm 


arc  going  to  push  the  sale  of  these  goods  to  the  utmost. 
The  Canadian  trade  are  familiar  with  the  merits  of  the 
line  and  will  doubtless  buy  extensively.  The  Messrs. 
Davidson  also  called  ;it  the  Toronto  office  of  Bookseller 
and   Stationer. 

THE  MAGAZINE  COUNTER. 

The  contents  of  the  March  Scribner's  will  include 
"Across  the  Cordilleras,"  by  Arthur  Ruhl;  "The  Wot  in 
the  Orient,"  by  Charles  M.  Pepper;  "Chateau  and  Coun- 
try Life  in  Fiance,"  by  Mary  King  Waddington;  "The 
Ait    of   Millet,"    by    Kenvon   Cox;    "The    Habitant    in    Win 

tei,"  bj  Birge  Harrison,  and  "The  Study  ol  Singing," 
bj    Francis  Rogers,  besides  several  stories. 

In    the    March    Century    will    appear    the     second     of 

Helen  Keller's  essays  under  the  heading  of  "Sense  and 
Sensibility;"  a  notable  biographical  sketch,  "The  Latest 
Work  of  Augustus  St.  Gaudens;"  a  popular  scientific 
narrative,  "Experiences  in  the  Sky;"  "My  Experience 
with  Railway  Rates  and  Rebates,"  by  Andrew  Carnegie; 
new  chapters  of  "The  Red  City,"  a  serial  by  Dr.  S. 
Weir   Mitchell   and  many  stories. 

The  announcement  has  been  made  that  the  Reader 
Magazine,  published  by  the  Bobbs-Merrill  Co.,  of  Indian- 
apolis, is  to  be  combined  with  Putnam's  Monthly,  com- 
mencing with  the  March  issue.  The  combination  maga- 
zine will  be  known  as  Putnam's  Monthly  and  The  Header 
and  will  carry  the  imprint  of  G.  P.  Putnam's  Sons,  of 
New  York  and  London,  and  the  Bobbs-Merrill  Co.,  of 
Indianapolis.  Both  The  Reader  and  Putnam's  Monthly 
have  stood  for  a  higher  standard  in  the  magazine  world 
and  both  have  been  a  delight  to  the  serious  reader.  In 
their  combined  form  added  strength  will  be  gained, 
which  should  assure  the  new  publication  a  lon^c  and  suc- 
cessful career.  Bon  voyage  to  Putnam's  Monthly  and 
The  Reader. 

The  February  issue  of  Westward  Ho  !  will  contain 
the  opening  chapters  of  "Shakmut,"  a  new  serial  by 
Captain  Clive  Phillips  Wolley.  It  is  said  to  be  one  of 
the  finest  pieces  of  literary  work  which  Captain  Wolley 
—a  well  known  western  poet  and  writer-has  yet  pro- 
duced, the  serial  rights  for  which  have  been  acquired  by 
the  publishers.  This  magazine,  now  in  its  second  vol- 
ume, is  published  at  Vancouver,  B.C.,  and  has  the  dis- 
tinction of  being  the  only  standard  sized  10  cent  monthly 
published  in  Canada,  unidentified  with  any  railway,  cor- 
poration or  immigration  society.  Its  contributors  and 
artists  are  all  western  men  and  women.  William  Blake- 
more  is  the  editor  and  Percy  F.   Godenrath,   manager. 

ATTRACTIVE  LINE. 

Thelllustrated  Postal  Card  Co.,  IOC  Notre  Dame 
street,  Montreal,  are  showing  for  the  1908  season,  one  of 
the  most  attractive  and  up-to-date  lines  of  post  cards  in 
the  history  of  the  firm.  The  lines  consist  mostly  of  their 
own  manufacture,  among  which  as  a  few  leaders  for  the 
new  season  are  the  following  :  embossed  cards  and  air 
brush  colored  cards,  which  have  a  beautiful  illuminative 
effect.  Another  line  in  a  novelty  way  to  which  new  sub- 
jects are  added  weekly  is  "The  Hard  Time  Greeting 
Card,"  "The  Corker,"  "The  Safety  Pin,"  "Button," 
"King"  and  "Bow."  Progressive  merchants  should  not 
fail  to  write  for  samples  of  this  line,  as  it  should  prove 
one  of  the  most  attractive  and  pleasing,  as  well  as  one 
of  the  most  active  selling  lines  yet  put  on  the  market. 
Leather  cards,  in  all  latest  subjects,  are  also  a  feature 
with  this  firm.  Of  late  twenty-four  new  subjects  have 
been  added  to  an  already  select  stock.  These  cards  are 
offered  to  the  trade  at  $25  per  1,000,  and  $3  per  100. 
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Editorial  Chronicle  8  Comment 


ARE  SUBSCRIPTIONS  INCREASING? 

In  conversation  recently  with  several  newsdealers,  we: 
were  advised  that  the  number  of  subscriptions  they  had 
booked  for  magazines,  both  English  and  American,  at 
the  end  of  the  year,  were  very  considerably  in  excess  of 
those  taken  twelve  months  ago.  They  one  and  all  at- 
tributed this  increase  to  the  change  in  postal  rates.  In 
the  case  of  American  periodicals,  the  increased  hostage 
was  driving  the  trade  right  into  their  hands,  because 
subscribers  were  able  to  get  their  magazines  cheaper  from 
them  than  if  they  ordered  direct  and  received  their 
copies  by  mail.  In  the  case  of  the  English  periodicals, 
the  reduced  postage  brought  about  the  same  result.  Cus- 
tomers preferred  to  subscribe  through  the  newsdealers 
rather  than  send  their  money  across  the  ocean,  thereby 
occasioning  inconvenience  and  delay. 


CHANGE  IN  POSTAL  SITUATION. 

Official  announcement  has  just  been  made  that  daily 
newspapers  interchanged  •  between  Canada  and  the  Un- 
ited States  are  to  be  restored  to  the  former  cent-a-pound 
rate.  If  we  mistake  not  this  step  will  have  to  be  fol- 
lowed- almost  immediately  by  a  reduction  in  the  postage 
on  magazines  and  other  periodicals,  for  there  can  be  no 
reason  for  continuing  the  higher  rate  on  these  publica- 
tions, when  the  rate  on  dailies  is  reduced. 

It  has  been  stated,  and  probably  with  inside  know- 
ledge, that  the  way  the  reduction  will  be  brought  about 
in  the  case  of  periodicals  will  differ  from  the  method 
pursued  with  the  newspapers.  In  order  to  be  in  a  posi- 
tion to  exercise  a  censorship  on  what  periodicals  are 
to  enter  Canada,  the  Post  Office  Department  will  arrange 
to  allow  the  re-mailing  privilege  at  one  cent  per  pound 
to  American  periodicals  coming  into  the  country 
in  bulk.  In  this  way,  the  standard  publications  can  be 
brought  in  and  mailed  here,  while  the  Government  can 
stop  undesirable  publications. 

IN  PRAISE  OF  CHEAP  EDITIONS. 

In  the  Montreal  Standard  there  appears  weekly  a 
department  called  "The  Dean's  Window,"  in  which  "The 
Dean"  discourses  in  an  intimate  and  agreeable  fashion 
on  many  themes,  most  of  which  are  of  a  literary  charac- 
ter. We  like  to  look  through  the  Dean's  window,  ia 
company  with  the  amiable  Dean,  for  that  worthy  gentle- 
man often  points  out  passing  sights  and  objects  whi.-h 


interest  us.  Recently  the  receipt  of  some  review  copies 
of  Cassells'  People's  Library  set  him  going  on  a  talk 
about  popular  reprints.    Let  us  quote  a  paragraph  : 

"One  of  the  best  pieces  of  news  I  have  heard  for  a 
long  time  came  through  my  bookseller  in  the  provincial 
capital.  He  told  me  that  in  the  month  before  Christmas 
he  had  sold  2,000  copies  of  "Everyman's  Library."  That 
I  consider  likely  to  be  more  beneficial  to  Canada  than 
the  discovery  of  another  Cobalt.  A  thinking  man  is  the 
worst  enemy  the  Prince  of  Darkness  can  have,  and  only 
thinking  men  and  women  care  to  buy  these  books.  My 
hope  is  that  long  before  the  last  instalment  of  fifty 
volumes  appears,  this  series  and  its  worthy  fellows  will 
have  driven  the  cheap  and  nasty  American  rubbish  from 
the  shop  of  every  Canadian  bookseller  and  taught  our 
deplorably  backward  Canadian  printers  that  books  can 
be  beautiful  and  serviceable,  and  yet  inexpensive.  The 
-  English  are  at  present  the  only  people  who  have  the  sec- 
ret of  doing  this.  My  bookseller  went  on  to  say  that  if 
the  "repeat  orders"  continued,  he  should  have  to  build 
a  shed  for  the  accommodation  of  the  books." 

While  we  think  the  Dean  is  a  little  unfair  in  discrim- 
inating against  "cheap  and  nasty  American  rubbish," 
for  the  reason  that  some  of  the  worst  rubbish  we  have 
ever  seen  emanated  from  England,  still  his  remarks  are 
timely  and  should  influence  our  booksellers  to  bring  these 
admirable  series  of  books  to  the  front.  Let  the  public 
know  about  them  and  they  will  assuredly  sell  in  large 
quantities. 

BRITISH  PUBLISHERS  APATHETIC. 

The  Author,  organ  of  the  Incorporated  Society  of 
Authors,  in  its  January  issue,  scored  British  publishers 
somewhat  severely  on  their  apathy  towards  the  colonies. 
The  occasion  for  this  was  afforded  the  editor  of  the 
Author  by  an  examination  of  a  recent  list  of  the  best 
selling  books  in  Canada,  as  compiled  by  The  Bookseller 
and  Stationer.  In  this  list  appeared  the  titles  of  seven 
novels,  five  of  which  were  by  American  authors,  and 
only  two  by  English  authors. 

"The  question  of  the  sale  of  books  in  Canada  sug- 
gests another  point,"  says  the  Author,  "viz.,  that  there 
must  be  something  wrong  in  the  distribution  of  works 
over  the  colonial  market  by  the  present  publishing 
methods. 

"Many  accounts  come  before  the  secretary  of  the  so- 
ciety relating  to  books  closely  connected  with    Canada, 
Australia,   or  South  Africa,  in  which  the  colonial  sales 
18 


B  (')  O  K  S  E  LLER      AN  D     S  T  \TK)NER 


are  put  down  at  an  infinitesimal  amount.  Suppose  for 
example  there  is  an  English  sale  of  3,000  or  4,000  copies 
of  a  popular  book,  the  natural  deduction  would  be,  'f 
this  book  refers  closily  to  one  of  the  colonies  mentioned, 
that  the  sales  would  be  1,500  to  2,000,  if  not  more;  but 
this  is  never  the  proportion.  The  reviews  in  the  Can- 
adian papers  may  be  excellent,  the  reviews  in  the  Aus- 
tralian and  South  African  papers  equally  so  in  regard  to 
each  special  book,  but  the  author's  returns,  when  the 
accounts  come  in,  are  miserable,  although  he  hears  from 
all  quarters  through  his  colonial  correspondents  that  the 
book  is  being  asked  for.  Within  the  last  month  two 
cases  have  been  in  the  secretary's  hands  which  tend  to 
show  the  incompetence  of  the  present  methods.  Indeed, 
an  author  who  took  the  trouble  to  try  and  push  in  a 
limited  way  his  own  book,  without  any  apparent  diffi- 
culty got  orders  for  forty  or  fifty  copies. 

"The  fact  is  that  publishers  must  wake  up,  must 
take  a  more  personal  interest  in  their  colonial  markets 
and  must  look  closer  into  the  methods.  At  present  it 
seems  to.be  evident  that  if  the  book  clears  its  expenses 
on  the  English  sales,  they  do  not  bother  about  pushing 
the  colonial.  In  this,  as  in  many  other  ways,  they  show 
themselves  wholly  regardless  of  the  author,  his  currency, 
or  his  financial  success.  But  they  should  beware;  for  this 
"molluscry" — we  borrow  the  word  from  a  contemporary 
dramatic  author — may  be  satisfactory  for  a  time,  but  it 
is  possible  that  they  will  find  themselves — like  the  mol- 
lusc— ousted  by  others.  A  good  English  book  that  has  a 
circulation  of  10,000  copies  in  England  ought  with  ease, 
if  properly  managed,  traveled  and  advertised,  to  sell  2,- 
000  copies — the  figure  is  a  low  one  in  each  large  colonial 
centre — that  is,  ought  to  sell  a  number  of  copies  in  the 
colonies  equal  in  its  total  to  the  English  sales.  We 
should  be  very  glad  if  members  of  the  society  would  take 
the  trouble  to  compare  the  colonial  sales  with  the  sales 
in  Great  Britain  and  send  particulars  to  the  secretary  of 
the  proportions.  For  although  he  has  at  present  a  mass 
of  evidence,  the  more  that  can  be  obtained  the  better, 
for  then  at  last  the  publishers  may  be  made  to  wake  up." 

AN  EDUCATIVE  CAMPAIGN. 

We  are  glad  to  see  the  St.  Thomas  Journal  coming 
out  strong  against  free  supplies  in  the  city  schools.  "Ob- 
server," writing  in  that  paper,  and  apparently  voicing 
editorial  opinion,  had  a  long  article  in  the  issue  of 
January  23.    Some  of  his  points  are  well  taken. 

"Whether  or  not  it  is  the  intention,"  says  'Observer,' 
"to  give  the  pupils  (in  St.  Thomas)  the  supplies  free  or 
at  cost  price  is  not  known.  If  it  is  to  charge  wholesale 
rates  for  the  supplies,  then  the  teachers  can  be  much  bet- 
ter employed  in  instructing  their  pupils  than  acting  as 
shop-keepers,  and  interfering  with  vested  rights  and 
legitimate  trade.  If  the  intention  is  to  furnish  supplies 
free,  it  is  a  rank  injustice.  And  if  supplies  are  to  be 
furnished  free,  why  not  the  text  books,  though  this  price 
is  a  fixed  one  to  all  ?  It  is  an  injustice  that  a  man  who 
has  no  children  or  who  has  educated  his  children  should 
be  taxed  for  books  or  supplies  for  the  children  of  others. 


If  a  man  has  five  children  he  should  pay  for  their  re- 
quirements, and  the  man  with  one  or  none  should  not  he 
compelled  to  shell  out  and  pay  the  cost  for  his  own  and 
part  of  the  other  fellow's  five.  Then,  some  children  are 
more  wasteful  than  others,  and  if  the  teacher  has  sim- 
ply to  hand  out  the  supplies  he  is  not  interested  finan- 
cially. The  parent,  however,  having  to  go  down  into  his 
pocket  and  pay  directly,  will  be  more  likely  to  see  that 
the  wasteful  one  is  corrected.  The  whole  thing  is  wrong. 
It  is  the  duty  of  a  state  to  provide  free  schools,  but 
that  should  be  sufficient.  There  should  be  a  limit  to  this 
free  giving  at  the  expense  of  others.  Free  schools  being 
established,  parents  should  pay  for  the  books  and  sup- 
plies of  their  children,  and  the  amount  will  be  equally 
apportioned  according  as  they  are  blessed.  If  it  is  the 
intention  to  give  the  supplies  free,  then  the  teacher  is 
not  to  be  considered,-  but  if  they  are  to  be  sold  at  cost, 
then  it  must  be  seen  to  that  in  this  age  of  graft  the 
teachers  are  not  subject  to  so  terrible  a  temptation. 

"If  the  books  and  supplies  are  given  free,  then  they 
will  be  the  property  of  the  board,  and  who  of  us  do  not 
value  our  old  school  books  more  than  anything  we  pos- 
sess ?  If  the  text-books  and  copy-books  are  kept  and 
used  by  more  than  one  pupil,  then  there  is  the  danger  of 
contagion.  If  the  text-books  are  destroyed  and  not  used 
twice,  an  extra  cost  is  entailed,  as  in  the  home  the  same 
books  are  sometimes  in  good  enough  conditioa  to  be  used 
by  two  or  three  of  the  family.  It  may  be  contended  that 
some  are  unable  to  send  their  children  to  school  because 
they  cannot  afford  to  purchase  books  and  supplies.  If 
that  be  so,  why  does  the  board  not  also  buy  bags  and 
straps  at  wholesale  and  give  them  away  to  pupils,  for 
they  require  them  to  carry  their  books  to  and  from 
school ? 

"I  notice  that  the  sanitary  inspector  in  London  says 
that  there  are  children  there  who  cannot  go  to  school 
because  their  parents  cannot  buy  them  warm  boots,  and 
decent  clothing.  Instead  of  leaving  that  to  private  en- 
deavor, it  would  only  be  the  logical  conclusion  for  our 
board  to  purchase  boots,  panties  and  pinnies  at  whole- 
sale prices  and  hand  them  out  to  the  pupils  free.  The 
motion  should  be  voted  down.  Conditions  are  at  present 
all  that  could  be  desired,  and  the  present  large  expendi- 
ture on  our  schools  does  not  warrant  any  increase." 

FAITHFUL  SERVICE   REWARDED. 

The  action  of  one  of  the  large  Canadian  wholesale  and 
manufacturing  houses,  the  Copp,  Clark  Co.,  of  Toronto, 
in  taking  into  the  firm  a  number  of  heads  of  departments, 
who,  by  long  years  of  faithful  service,  had  proved  their 
worth,  is  much  to  be  commended.  It  will  prove  an  en- 
couragement to  every  employe  of  the  company,  for  the 
new  members  of  the  firm  all  started  at  the  bottom  of 
the  ladder  and  worked  their  way  up.  The  example  of 
conscientious  attention  to  the  interests  of  the  company, 
rewarded  in  this  manner,  will  redound  to  the  benefit  of 
the  firm  in  increased  zeal  in  all  departments.  Bookseller 
and  Stationer  extends  congratulations  to  the  new  mem- 
bers of  the  firm. 
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The  Copp,  Clark  Co.,  Limited 

beg  to  announce  that  their  travellers  will 
shortly  be  on  the  road  with  a  most 
complete  and  varied  range  of  samples  of 

Books,  Bibles,  Etc.,  for  Importation 

For  the  Season  1908. 

Their  Line  contains  many  Exclusive  Specialties,  including  : 
THE  INTERNATIONAL  SELF-PRONOUNCING  BIBLES. 

Christian  Workers'  Bibles,  Red  Letter  Bibles  and  Testaments,  etc. 

CATHOLIC    PRAYER  BOOKS   AND  REQUISITES. 

Many  attractive  novelties. 

MUSLIN  TOY  BOOKS  AND   NOVELTIES. 

Cut-Out    Toys,    Christmas    Wreath,  Baseball  Game,  etc. 

ANNUAL  VOLUMES. 

Blackie's    Children's    Annual,  the   Child's   Companion,   Our  Little 
Dots,   Cottager  and   Artizan,   etc. 

POETS. 

All    the    popular    Poets,    in    several    new    and    handsome    leather 
bindings. 

CHILDREN'S  PICTURE  TOY  AND   BOARD  BOOKS. 

An    unusually    large    line    to    choose  from. 

CHILDREN'S   ILLUSTRATED  GIFT  BOOKS. 

Fairy    Tales,    Animal    Stories,  etc.      More    attractive    than    ever. 

GIFT  BOOKS  FOR  ADULTS. 

A  large  selection  to  suit   all   tastes — books    with    Color    Illustra- 
tions  are    a    leading   feature. 

BOOKS  FOR  BOYS. 

A   very   full   line — Captain    Brereton,  G.   A.  Henty,  Alarer,  etc. 

DAINTY  AND  ARTISTIC  BOOKS   AND   BOOKLETS. 

A  most  attractive  line  to  buyers. 

FINE  LEATHER  BINDINGS. 

A  choice  selection  of  Standard  and   Popular   Works. 

USEFUL  BOOKS. 

A   large   variety   of  books   on  "Bridge,"     "Whist,"      and     other 
Card  Games.     Cookery  Books,   Mechanical   Handbooks,   etc.    . 

THE   PRICES   ARE    RIGHT. 
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BEST    SELLING    BOOKS. 

The  bonk  trade  for  January  was  naturally  much  small- 
er than  for  December.  Dealers,  however,  have  reported 
fairly  good  sales,  fully  as  good  as  the  corresponding 
month  of  former  years. 

"The  Weavers"  has  had  a  remarkably  large  sale  and 
slill  retains  the  coveted  position  in  the  honor  roll.  F. 
11.  Burnett's  book,  "The  Shuttle,"  holds  second  place, 
;is  it  did  last  month.  These  two  books  also  hold  first 
and  second  place  in  the  American  list.  "The  Broken 
Road,"  by  A.  E.  W.  Mason  ;  "The  Fruit  of  the  Tree," 
by  Edith  Wharton,  and  "Three  Weeks,"  by  Elinor  Glyn, 
have  gained  places  in   this  month's  Canadian  summary. 


Canadian  Summary. 

The  Weavers.  By  Sir  Gilbert  Parker. 
Shuttle.    By  F.   H.   Burnett. 
Three  Weeks,    By  Elinor  Glyn. 
Fruit  of  the  Tree.    By  E.  Wharton. 
The  Broken  Road.    By  A.  E.  W.  Mason. 
Satan  Sanderson.    By  H.  E.  Rives. 

United    States    Summary. 


1.  The    Weavers.     By   Sir   Gilbert   Parker. 

2.  The   Shuttle.     By  F.   H.  Burnett. 

.!.  The   Lady   of  the  Decoration.     By  F.   Little. 

4.  Days   Off.     By   H.    E.   Van   Dyke. 

5.  The  Old  Peabody  Pew.     By  K.  D.  Wiggin. 
t>.  The    Daughter    of    Anderson    Crow.     By    G. 

Cutcheon. 


B.    Mc- 


CURRENT  BOOK  NEWS. 

Fred  M.  White's  "The  Yellow  Face,"  is  announced 
for  spring-  publication  by  McLeod  &  Allen,  Toronto. 

"The  Missioner,"  by  E.  P.  Oppenheim,  is  an  inter- 
esting' title  on  the  Copp,  Clark  spring  list,  for  which  the 
advance  orders  have  been  coming  in  nicely. 

H.  G.  Wells'  new  novel,  "The  War  in  the  Air/.'  an- 
nounced last  month  by  the  Macmillan  Co.  of  Canada,  for 
spring  publication,  will  not   be  issued  until  the   fall. 

"Mr.  Crewe's  Career/'  by  Winston  Churchill  and 
"Prima  Donna."  by  F.  Marion  Crawford,  will  be  pub- 
lished  by   the   Macmillan   Co.    of   Canada    about    May. 

A  paper  edition  of  "Rosalind  at  Red  Gate"  by  Mere- 
dith Nicholson  is  being  prepared  for  publication  this 
month  by  McLeod  &  Allen,  Toronto.  It  will  sell  at  75 
cents. 

The  Musson  Book  Company  are  making  huge  pur- 
chases of  the  copyright  editions  of  Miss  Alcott's  works, 
published  in  England.  A  record  sale  this  year  is  an- 
ticipated. 

One  of  the  most  artistic  of  the  spring  books  is  "M\ 
Lady  of  Cleeve,"  by  Percy  J.  Hartley,  just  published  by 
William  Briggs.  It  has  a  charming  cover  and  contains  a 
fascinating  story. 


McLeod  &  Allen,  Toronto,  have  just  published  "The 
Red  Year"  by  Louis  Tracy,  "The  Black  Bag,"  by  Louis 
Joseph  Vance,  and  "The  Shepherd  of  the  Hills,"  by 
Harold  Bell  Wright. 

Upton  Sinclair's  powerful  new  story,  "The  Metropo- 
lis/' is  announced  for  publication  by  McLeod  >£  Allen 
on  March  1.  It  is  a  novel  of  New  York  society,  treated 
in  a  masterly  manner. 

This  month  the  Copp,     Clark     Co.    will   have  ready 
"The  Light   Eternal,"    by   Peter   Rosegger,   author  of   "F. 
N'.R.l.,"      announced    last    month.    Cloth    and    paper    edi 
tions  are  being  prepared. 

The  Copp,  Clark  Co.  will  have  ready  this  month 
"Somehow  Good,"  by  William  De  Morgan,  author  of 
"Joseph  Vance"  and  "Alice-for-Short."  The  advance 
sales  are  reported  good.  It  will  be  published  at  present 
in  cloth  only. 

Paper  editions  of  "The  Woman  of  Babylon,"  by 
Joseph  Hocking;  "The  Saint,"  by  Antonio  Fogazzaro; 
"Carette  of  Sark,"  by  John  Oxenham;  "The  Fata) 
Dose,"  by  F.  M.  White  and  "The  Conspirators,"  by  E. 
P.   Oppenheim,   are  now   ready   with   the  Copp,   Clark   Co. 

The  Rev.  J.  Paterson  Smyth,  author  of  "How  We 
Cut  Our  Bible  "  is  adding  another  volume  In  his  •'Bibb 
for  the  Young,"  entitled  "Prophets  and  Kings."  The 
demand  for  this  gentleman's  books  is  making  headway 
in  Canada.  The  Musson  Book  Company  have  the  sale 
here. 

Towards  the  end  of  February  the  Copp,  Clark  Co. 
will  issue  a  new  book  by  W.  E.  Norris,  entitled  "The 
Square  Peg."  They  will  also  have  ready  soon  the  new 
John  Henry  book  "Go  to  It,"  which  Will  be  issued  in 
cloth  at  75  cents,  uniform  with  the  other  books  in  the 
series. 

Mrs.  Francis,  who  is  the  wife  of  the  Bishop  of  Ken-. 
tucky,  has  written  a  most  powerful  story  dealing  with 
I  lie  social  life  (if  the  workers  on  the  American  continent, 
entitled  "Matthew  Strong."  An  edition  of  this  work 
will  be  published  in  Canada  by  the  Musson  Bonk  Com- 
pany. 

This  month  McLeod  &  Allen  will  publish  "The  Lady 
of  the  Mound,"  by  Frederic  F.  [sham  and  "For  Jacin- 
ta,"  by  Harold  Bindloss.  A  little  later  will  appear  "The 
City  of  Delight,"  by  Elizabeth  .Miller.  In  April  "The 
Coast  of  Chance,"  by  Misses  I'],  and  L.  Chamberlain,  is 
announced. 

William  Briggs  has  arranged  with  Dent  &  Co.,  of 
London,  England,  to  have  orders  for  Everyman's  Library 
shipped  direct  from  London  to  Canadian  booksellers  in 
future.  This  will  reduce  the  cost  of  the  books  sufficiently 
to  make  it  possible  for  the  trade  to  compete  with  the 
department   stores. 

Among  the  leading  books  on  the  Copp,  Clark  Co.'s 
spring  list  is  "The  World's  Awakening."  a  story  by  a 
prominent  gentleman,  who,  for  various  reasons,  write- 
anonymously.  It  deals  with  a  supposed  war  between 
Britain  and  Japan,  and  is  particularly  interesting  jo 
view  of  our  present  relations  with  Japan. 
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A  Page  About  Books  by  Canadian  Writers 

Many  New  Publications 


Rev.  Joseph  Hamilton,  of  Lindsay,  Ontario,  author 
of  "The  Spirit  World,"  is  getting  ready  for  the  press  a 
work  on  eternal  punishment. 

A  book  of  verse  by  J.  Hunt  Stanford,  a  Toronto  ar- 
chitect, will  be  issued  this  month  by  William  Briggs.  It 
will  be  entitled  "Miriam,  and  Other  Poems." 

Robert  Waters,  a  Canadian,  now  living  in  Hoboken, 
New  Jersey,  has  written  a  book  entitled,  "Culture  by 
Conversation,"  which  the  publishing  house  of  Dodd,  Mead 
&  Co.,  of  New  York,  have  published. 

Among  the  spring  publications  of  the  Macmillan  Com- 
pany is  a  book  of  special  interest  to  Canadian  business 
and  public  men.  It  is  entitled,  "Sixty  Years  of  Protec- 
tion in  Canada,  1846-1907,"  and  is  by  Edward  Porritt, 
author  of  "Iron  and  Steel  Bounties  in  Canada."  It  will 
be  published  at  5s  net. 

The  extraordinary  success  which  has  attended  the 
sale  of  "The  Songs  of  a  Sourdough"  by  Robert  W.  Ser- 
vice, is  still  further  attested  by  the  announcement  that 
still  another,  the  ninth,  edition  has  been  called  for,  as 
well  as  a  small  edition  of  the  special  holiday  issue,  con- 
taining the  illustrations. 

John  S.  Ewart,  K.C.,  of  Ottawa,  has  written  a  vol- 
ume of  essays  on  political  and  general  subjects,  which  is 
to  be  published  in  the  course  of  a  month  or  two  by 
Morang  &  Co.,  Toronto.  The  book  will  contain  upwards 
of  400  pages,  and  one  of  its  most  valuable  features  will 
be  two  maps  illustrating  the  Alaskan  boundary  dispute. 

It  is  reported  that  Miss  Adeline  M.  Teskey,  who 
wrote  "Where  the  Sugar  Maple  Grows,"  etc.,  has  com- 
pleted a  new  story  of  early  life  on  the  Niagara  frontier, 
which  has  been  pronounced  one  of  the  best  stories  of 
Canadian  pioneer  life  ever  written.  Miss  Teskey  is  now 
living  in  Toronto,  where  she  has  removed  from  her  old 
home  in  Welland,  Ont. 

W.  H.  P.  Jarvis,  a  mining  broker,  at  present  resi- 
dent in  Ottawa,  has  written  a  book  of  short  stories  deal- 
ing with  Cobalt,  which  William  Briggs,  Toronto,  is  to 
bring  out  shortly  in  book  form,  under  the  title  of 
"Trails  and  Tales  in  Cobalt."  This  adds  one  more  to 
the  list  of  books  on  that  famous  region. 

Mrs.  Everard  Cotes  (Sara  Jeannette  Duncan)  has 
written  a  new  story,  which  is  now  appearing  serially  in 
the  Queen  in  England,  under  the  title  of  "Cinderella  of 
Canada."  It  will  be  brought  out  in  book  form  by  the 
Macmillan  Co.  of  Canada,  about  the  end  of  March,  but 
its  title  here  will  be  "A  Canadian  Girl  in  London."  A 
cloth  edition  at  $1.25  will  be  issued. 

George  R.  Parkin's  biography  of  Sir.  John  A.  Mac- 
donald,  in  the  Makers  of  Canada  series,  published  by 
.  Morang  &  Co.,  Toronto,  is  now  ready.  This  fine  volume 
makes  the  seventeenth  in  this  important  series,  which 
ultimately  v/ill  consist  of  twenty  volumes.  It  is  expected 
that  the  series  will  be  completed  this  year.  These  books 
are  sold  in  sets  only  on  the  subscription  plan. 


Two  new  books  by  Robert  Barr  are  announced  for 
publication  this  spring  by  McLeod  &  Allen,  Toronto, "and 
will  be  ready  shortly.  The  first,  "The  Measure  of  the 
Rule,"   is   a  story  with  its  plot  interest  centred   in  To- 


ronto, bringing  in  life  at  Toronto  University,  ice-boating 
on  Toronto  Bay  and  other  characteristic  features  of  Can- 
adian life.  The  second  is  "The  Young  Lord  of  Strane- 
leigh,"  now  running  serially  in  the  Windsor  Magazine. 

A  book,  which  one  critic  has  pronounced  to  be  even 
better  than  "Mrs.  Wiggs  of  the  Cabbage  Patch,"  is  to 
be  published  this  spring,  both  in  the  United  States  and 
Canada,  with  the  rather  unusual  title  of  "Sowing  Seeds 
in  Danny."  It  is  the  production  of  Mrs.  R.  W.  McClung, 
of  Manitou,  Manitoba,  and  is  at  present  running  serially 
in  the  Woman's  Home  Companion.  Doubleday,  Page  & 
Co.  will  bring  out  the  United  States  edition  and  William 
Briggs,  Toronto,   the  Canadian  edition. 

Theodore  Roberts,  one  of  the  talented  members  of 
the  Roberts  family,  of  New  Brunswick,  whose  "The  Red 
Feathers"  was  one  of  last  season's  most  charming  books, 
has  written  a  romance  of  England  in  the  days  of  George 
I.,  which  L.  C.  Page  &  Co.,  of  Boston,  are  to  publish 
this  spring.  The  story  bears  the  title  "Captain  Love" 
and  contains  the  narrative  of  a  romantic  event  in  the 
life  of  an  English  gentleman  of  that  period.  The  pub- 
lishers state  that  in  his  new  book,  Mr.  Roberts  has  ex- 
celled himself. 

An  attractive  little  volume  of  poems,  entitled,  "Bird 
of  the  Bush,"  has  just  come  from  the  press  of  the  Hunter 
Rose  Company,  the  work  of  George  Summerss,  of  To- 
ronto. In  a  preface  Mr.  Summerss  presents  an  interesting 
autobiography  of  his  life.  Then  follow  a  number  of  his 
poems,  many  of  which  display  uncommon  merit.  All  in- 
terested in  Canadian  poetry  should  have  a  copy  of  this 
little  book,  which  has  been  attractively  produced  by  the 
printers.    The  volume  can  be  retailed  in  cloth  at  75  cents. 

"Myths  and  Facts  of  the  American  Revolution,"  is 
the  title  of  an  exceptionally  valuable  contribution  to  the 
history  of  the  Revolution,  which  will  be  issued  shortly 
by  William  Briggs,  Toronto.  It  is  the  work  of  Arthur 
Johnston,  a  Canadian,  at  present  resident  in  Santa  Anna, 
California.  Mr.  Johnston  has  made  an  exhaustive  study 
of  early  records  in  the  archives  and  libraries  of  America, 
and  in  his  book  has  exposed  much  of  the  false  history 
that  has  been  served  up  to  the  American  public  for  some 
years. 

Volume  II.  of  "University  of  Toronto  Studies:  His- 
tory and  Economics"  has  been  published  by  the  Lib- 
rarian of  the  University.  It  deals  with  municipal  gov- 
ernment in  Canada  and  contains  a  great  deal  of  interest- 
ing and  valuable  information  on  this  subject.  The 
articles  are  contributed  by  men  who  are  at  once  capable 
writers  and  interested  students  of  local  government. 
The  editor  is  S.  Morley  Wickett,  B.A.,  Ph.D.,  who  has 
become  an  authority  on  municipal  government  in  this 
country. 

A  new  edition  of  Emily  P.  Weaver's  "A  Canadian 
History  for  Boys  and  Girls"  is  in  preparation  at  the 
publishing  house  of  William  Briggs,  Toronto.  This  book 
was  originally  published  in  1900.  The  new  edition  has 
been  considerably  enlarged,  revised  to  date  and  profusely 
illustrated.  Among  the  illustrations  are  many  unique 
portraits  and  pictures  dealing  with  early  days  in  Can- 
ada. Each  page  almost,  contains  an  illustration,  render- 
ing the  book  most  entertaining  to  juvenile  readers.  A 
22 


BOOKS E  L L  E R     AND     S  T A  T I 0 N E  R 


new  cover  design  has  been  prepared  as  well.  The  price  of 
the  book  is  50  cents. 

The  Union  Publishing  Company,  of  Ingersoll,  On- 
tario, have  during  the  past  few  years  built  up  a  consid- 
erable business  in  directories  of  counties,  cities  and 
towns  in  Ontario.  Since  the  New  Year,  they  have  copy- 
righted a  directory  of  Brant,  Elgin,  Norfolk  and  Oxford 
counties,  and  a  directory  of  Windsor,  Walkerville  and 
Sandwich.  They  also  issued  recently  an  "Ontario  Gazet- 
teer and  Business  Directory,"  which  contains  all  the 
post  offices  of  towns,  villages  and  cities  in  the  province, 
and  under  each  a  list  of  all  the  people  doing  business 
there. 

Byron  Nicholson,  who  is  known  to  Canadian  readers 
as  the  author  of  "Resourceful  Canada,"  "Impressions 
Abroad,"  "The  Frenoh-Canadian,"  etc.,  will  publish 
shortly  a  volume  entitled,  "In  Old  Quebec,  and  Other 
Sketches,"  which  he  is  dedicating  to  His  Excellency,  the 
Governor-General.  The  book  is  being  printed  by  the 
Commercial  Printing  Company,  21  Sault-au-Malelot  St., 
Quebec,  and  will  be  illustrated  with  appropriate  plates. 
It  will  sell  at  $1  in  paper;  $2  in  cloth,  and  $3  in  half- 
leather. 

One  of  the  most  important  books  on  the  spring  list 
of  L.  C.  Page  &f  Co.,  Boston,  is  a  volume  of  essays, en- 
titled, "The  Making  of  Personality,"  by  Bliss  Caiman, 
the  Canadian  author.  Mr.  Carman  is  perhaps  better 
known  as  a  poet  than  as  an  essayist,  although  his  three 
earlier  volumes  of  essays,  "The  Friendship  of  Art,"  "The 
Kinship  of  Nature,"  and  "The  Poetry  of  Life,"  have  been 
widely  read.  The  present  volume,  however,  is  the  most 
serious  prose  work  Mr.  Carman  has  yet  done.  It  is 
original,  independent  and  liberal  in  its  thought,  combin- 
ing philosophical  depth  with  literary  felicity. 

Charles  Clarke's  book  of  recollections,  "Sixty  Years 
in  Upper  Canada,"  was  issued  by  William  Briggs,  To- 
ronto, early  this  month.  Colonel  Clarke,  who  was 
for  many  years  Clerk  of  the  Legislative  Assembly  of 
Ontario,  and  previous  to  that,  Speaker,  is  now  resident 
in  Elora.  His  book,  as  the  title  indicates,  covers  a 
period  of  sixty  years  in  the  history  of  the  province  and 
is  full  of  most  entertaining  reminiscences  of  men  prom- 
inent in  its  political  affairs.  Excellent  half-tone  por- 
traits of  Sir  John  A.  Macdonald,  Hon.  George  Brown, 
Hon.  D'Arcy  McGee,  and  other  famous  men  appear  in 
its  pages. 

A  volume  of  extraordinary  interest  is  announced  by 
William  Briggs  for  publication  shortly.  It  is  Mr.  Charles 
Mair's  narrative  of  the  Government  expedition  of  1899, 
under  the  Hon.  David  Laird,  through  the  Peace  River 
country,  making  treaty  with  the  Indians  for  the  opening 
of  that  vast  region  to  settlement.  Mr.  Mair  was  one  of 
the  two  secretaries  to  the  Halfbreed  Scrip  Commission 
which  accompanied  the  expedition.  With  the  volume  will 
be  included  Chief  Factor  Roderick  Macfarlane's  "Notes 
on  the  Mammals  of  the  Far  North,"  and  also  his  "Notes 
on  the  List  of  Birds  and  Eggs  Collected  in  Arctic  Am- 
erica," which  originally  were  contributed  to  the  Smith- 
sonian Institution  at  Washington.  The  work  altogether 
will  be  one  of  the  greatest  possible  interest  and  value. 

Anson  A.  Gard,  who  has  been  a  prolific  writer  of 
books  on  Canada,  is  just  completing  his  tenth  volume, 
entitled,  "The  Real  Cobalt."  As  Mr.  Gard  says,  "The 
book  contains  facts,  worked  into  stories,  so  that  people 
who  know  nothing  about. mines  will  become  interested  in 
them."  The  volume  is  to  be  profusely  illustrated  with 
half-tones  and  sketches  and  will,  be  the  size  of  a  stan- 
dard novel,   selling  at  fifty  cents  in  paper,  and  $1.25    in 


cloth.  It  will  be  ready  for  delivery  towards  the  end  of 
this  month.  The  Emerson  Press,  Ottawa  and  Toronto, 
are  publishing  the  book,  and  the  Hunter-Rose  Co.,  To- 
ronto, are  printing  it. 

Edward  W.  Thomson,  of  Ottawa,  has  published 
as  a  pamphlet  his  poem,  "Peter  Ottawa,"  which  appear- 
ed in  abbreviated  form  in  the  February  number  of  the 
University  Magazine.  "The  poem,"  Mr.  Thomson  writes, 
"will  form  part  of  a  volume  of  poems  which  I  purpose  to 
issue  this  year.  'Peter  Ottawa'  is  an  imaginary  person, 
designed  to  symbolize  Canada  in  general,  and  made  to 
undergo  certain  journeys  and  adventures  incidental  to 
descriptions  of  Canadian  scenes,  people,  and  sentiments. 
He  is  made  to  utter  opinions  and  sentiments  which  are 
characteristic  of  Canadians  a.\  large,  as  they  have  evinced 
their  ideas  by  various  political  and  educational  institu- 
tions. The  purpose  of  the  poem  is  to  promote  at  once 
the  principle  of  local  Nationalism  and  the  principle  of 
British  Union  on  the  basis  of  local  Nationalities."  If  we 
remember  aright,  Mr.  Thomson  was  at  one  time  connect- 
ed with  the  Toronto  Globe  and  later  with  the  Youths' 
Companion,   of  Boston. 

What  is  evidently  a  most  entertaining  historical  work 
has  just  been  published  by  John  Lovell  &  Son,  Montreal. 
It  is,  "Recollections  of  the  Crimean  Campaign  and  the 
Expedition  to  Kinburn  in  1855,  including  also  Sporting 
and  Dramatic  Incidents  in  connection  with  Garrison  Life 
in  the  Canadian  Lower  Provinces,"  by  Frederick  Harris 
D.  Vieth,  late  lieutenant  H.M.  63rd,  or  the  West  Suf- 
folk Regiment,  now  the  Manchesters,  and  late  captain 
and  adjutant  of  the  11th  Halifax  Regiment  of  Nova  Sco- 
tia Militia,  author  of  "On  the  Trail  of  the  Caribou,"  "A 
Winter  Outing  in  Nova  Scotia,"  etc.  The  book  contains 
300  pages,  8f  by  6  inches,  is  cloth  bound,  and  profusely 
illustrated,  and  sells  at  $2  per  copy.  It  describes  mili- 
tary life  at  a  depot  in  Ireland,  and  carries  the  reader 
on  to  the  Crimea  and  through  the  campaign  there.  In 
addition,  the  book  aims  to  give  a  glimpse  of  social  life 
in  the  garrison  towns  of  Nova  Scotia  and  New  Bruns- 
wick in  the  early  "fifties,"  of  theatricals,  and  the  elder 
Sothern's  dramatic  ventures  in  Halifax,  as  well  as  de- 
scriptions of  hunts  for  big  and  small  game,  and  fish  and 
fishing  in  the  wilds  of  these  provinces,  etc. 

How  strong  the  "call  of  the  wild"  has  always  been 
for  Charles  G.  D.  Roberts  is  perhaps  best  illustrated  by 
the  following  story  :  In  the  spring  of  1900,  Mr.  Roberts 
went  abroad  for  change  of  scene,  and,  incidentally,  to 
secure  literary  material.  After  a  strenuous  London  sea- 
son, during  which  he  had  been  "wined  and  dined,"  Mr. 
Roberts  felt  well  equipped  to  undertake  a  romance  of 
English  society,  and  decided,  in  order  to  lose  none  -of  the 
atmosphere,  to  remain  in  London  and  write  the  book 
there.  When  he  began  to  write,  however,  he  found  that 
the  fascination  of  the  Canadian  forest  was  still  so  strong 
that  his  mind  refused  to  draw  inspiratien  from  its  latest 
impressions,  and  the  story,  which,  in  spite  of  him,  it 
finally  evolved  was  not  the  society  novel  which  he  had 
planned,  but  his  beautiful  nature  romance,  "The  Heart 
of  the  Ancient  Wood,"  which  was  at  once  hailed  by  the 
critics  on  both  sides  of  the  Atlantic  as  a  "nature 
classic."  Mr.  Roberts'  romance  of  English  society  re- 
mains to  be  written,  but  each  succeeding  season  has 
brought  forth  the  announcement  by  his  publishers,  L.  C. 
Page  Si  Co.,  Boston,  of  a  new  volume  of  nature  and  ani- 
mal stories,  including,  "The  Kindred  of  the  Wild,"  "The 
Watchers  of  the  Trails,"'  "Red  Fox,"  "The  Haunters  of 
the  Silences,"  and  finally,  "The  House  in  the  Water,"  to 
be  published  March   1st. 

Announcement  is  made  that  both  English  and  Ameri- 
can editions  of  "Holy  Ann,"  the  little  volume  of  mem- 
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oirs  of  a  sainted  life,  by  Mrs.  Bingham,  of  Toronto, 
have  been  arranged  for.  Morgan,  Scott  &  Co.,  of  Lou- 
don, will  bring  out  the  English  edition  and  the  Gospel 
Publishing  Co.,  of  New  York,  the  American  edition.  Al- 
ready the  book  has  had  an  astonishing  sale  of  4,000 
copies  in  Canada.  Mrs.  Bingham,  its  author,  is  the  wife 
of  Rev.  R.  V.  Bingham,  publisher  of  "The  Missionary 
Witness"  in  Toronto.  William  Briggs  is  publisher  of  the 
Canadian  edition  of  "Holy  Ann." 

The  Canadian  Press  Association  are  celebrating  this 
spring  the  fiftieth  anniversary  of  the  founding'  of  their 
organization  and  to  celebrate  the  event  they  are  publish- 
ing a  valuable  volume,  containing  a  history  of  Hie  press 
of  Canada.  The  main  part  of  the  book  will  consist  of 
"The  History  of  the  Canadian  Press  Association, "  by 
Dr.  A.  H.  U.  Colquhoun,  Deputy  Minister  of  Education 
of  the  Province  of  Ontario.  Other  contributors  will 
be  Professor  Goldwin  Smith,  Arthur  Wallis,  Toronto; 
Robert  Sellar,  Huntingdon; -J.  !•'..  B.  McCready,  Char- 
Iottetown;  John  Reade,  F.K.S.C..  Montreal;  J.  T.  Robert- 
son; Provincial  Librarian  of  Manitoba;  J.  K.  Mclnnis. 
Regina;  R.  E.  Gosnell,  Provincial  Librarian  of  British 
Columbia  and  others.  The  volume  will  be  a  handsome, 
well-printed  book,  selling  at  $2.  It  is  being  printed  by 
Murray,  of  Toronto  and   published  by  the  association. 


SPRING  ANNOUNCEMENTS. 

Two  detective  stories,  "The  Mascolte  of  Park  Lane," 
by  Lucas  Clcevc,  and  "The  White  Rose  Mystery,"  by 
Gerald  Biss,  have  just  been  published  by  William  Briggs. 
They  also  have  ready  'The  Bishop's  Emeralds,"  by 
Houghton  Tovvnley,  and  "The  Beetle,"  by  Richard  Marsh. 

"The  Scarlet  Runner,"  by  C.  N.  and  A.  M.  William- 
son, will  be  issued  by  William  Brians  in  April,  and  "A 
Pawn  in  the  Game,"  by  W.  II.  Fitchett,  in  May.  An- 
other May  publication  that  may  be  awaited  with  much 
interest  is  "The  Last  Egyptian,"  by  an  anonymous  writ- 
er, which  will  be  advertised  in  an  unique  way  by  its 
American  publishers. 

Mrs.  Harriet  Beecher  Stowe's  powerful  story, 
"Dred,"  is  to  be  seen  upon  the  Canadian  market  in  a 
new  edition,  with  a  Tnasterly  introduction  by  a  gentle- 
man well-known  to  many  Scotsmen,  the  Rev.  L.  Mac- 
Lean  Watt,  of  Alloa.  Scotland.  This  will  be  published 
by  the  Musson  Boole  Company. 

Mr.  Francis  Sinclair,  a  much-traveled  gentleman, 
well-known  to  the  Canadian  press,  has  written  another 
book,  entitled  "Under  the  North  Star  and  Southern 
Cross,"  which  contains  some  capital  stories.  An  edi- 
tion of  this  work  will  shortly  be  placed  upon  the  Can- 
adian  market   by  the  Musson  Book  Company. 

The  demand  still  continues  for  Canadian  tab's,  and 
hooks  relating  to  Canada  generally.  One  impor.ttant 
firm  in  Toronto  has  arranged  for  large  editions  of  "The 
Fur  Country,"  by  Jules  Verne,  which  will  contain  no 
fewer  than  10  colored  Illustrations,  besides  pictures 
in  black  and  white;  "Under  the  Sea  to  the  North  Pole," 
by  Mael;  "My  Rambles  in  the  New  World,"  by  Lucian 
Biart;  and  "Family  Without  a  Name,"  by  Jules  Verne, 
a  story  of  intense  interest  to  readers  in  the  North. 

"Jack  Spurlock— Prodigal,"  by  George  H.  Lorimer, 
author  of  "Letters  of  a  Self-Made  Merchant  to  His 
Son,"  will  be  published  by  William  Briggs  on  March  1, 
and  will  be  one  of  his  leading  spring  books.  In 
March  he  will  bring  out  "Beau  Brocade,"  by  Baroness 
Orczy,  author  of  "The  Scarlet  Pimpernel,"  "The  Crooked 
Way,"     by     William     Lc     Qucux,    "The     Flower     of   the 


Orange,"   by  Agnes  and  Egerton   Castle,   and   "The  Hus- 
bands of  Edith,"  by  George  Barr  McCutcheon. 

Cassell  &  Co.,  London,  New  York,  Melbourne  and  To- 
ronto, announce  a  more  than  usually  attractive  list  of 
titles  this  spring,  especially  under  the  heading  of  fiction. 
Among  them  are  "The  Pauper  of  Park  Lane,"  by  Wil- 
liam Le  Queux;  "A  Millionaire  Girl,"  by  A.  W.  March- 
mont;  "Wheels  of  Anarchy,"  by  Max  Pemberton;  "Bet- 
ty of  the  Rectory,"  by  L.*  T.  Meade;  "Mary  Gray,"  by 
Katharine  Tynan;  "The  Statue,"  by  Eden  Phillpotts; 
"By  Their  Fruits,"  by  Mrs.  Campbell  Praed;  "The 
Enchanted  Ship,"  by  R.  Andom;  and  "The  Spanish 
Jade."  by  Maurice  Hewlett.  All  these  books  will  be 
handled   by   the    Canadian  branch   of  Cassell   &   Co. 

The  Oxford  University  Press  is  issuing  two  series  of 
French  classics  and  modern  French  fiction,  edited  on  a 
uniform  plan  by  Leon  Delbos.  The  first  series,  known  as 
the  Oxford  Modern  French  Series,  consists  not  only  of 
romances  and  short  stories,  but  also  of  narratives  of 
travel,  biographies  and  essays.  It  is  intended  primarily 
for  students  who  have  advanced  some  little  way  in  their 
knowledge  of  French  and  do  not  need  an  explanation  of 
every  phrase  somewhat  out  of  the  common.  The  second 
or  Oxford  Higher  French  Series  makes  accessible  to  the 
higher  forms  of  public  schools,  to  university  students  and 
to  the  general  reader,  the  best  French  literature.  Most 
of  the  books  included  in  the  series  have  never  before 
found  their  way  into   schools. 

A.  ('.  McClurg  &  Co.,  Chicago,  present  a  brief  though 
strong  list  of  spring  publications,  including  four  works 
of  fiction  and  five  books  of  general  interest.  About 
March  18  they  will  publish  "The  Silver  Blade,"  a  true 
chronicle  of  a  double  mystery,  by  Charles  E.  Walk;  on 
March  28  will  appear  "Prisoners  of  Chance,"  a  new  ro- 
mance by  Randall  Parrish;  on  April  4,  "Her  Ladyship," 
by  Katherine  Tynan,  and  on  April  11,  "Into  the  Primi- 
tive," by  Robert  Ames  Bennet,  author  of  "For  the  White 
Christ."  The  general  list  embraces  "Men  Who  Sell 
Things,"  by  Walter  D.  Moody;  "My  Day  and  Genera- 
tion," by  Clark  E.  Carr;  "An  American  Student  in 
France,"  by  Abbe  Felix  Klein;  "Optimism,  a  Real  Rem- 
edy," by  Horace  Fletcher,  and  "The  Art  of  Retouching 
Systematized,"  by  Ida  Lynch  Hower. 

L.  C.  Page  &  Co.,  Boston,  announce  for  spring 
publication  a  number  of  important  titles.  In  fiction  they 
will  publish  "Bahama  Bill,"  by  T.  Jenkins  Hains, 
author  of  "The  Black  Barque,"  "The  Voyage  of  the 
Arrow,"  etc.;  "Captain  Love,"  by  Theodore  Roberts, 
author  of  "The  Red  Feathers;"  "The  Call  of  the  South," 
by  Robert  Lee  Durham;  "The  Blue  Peter,"  by  Morley 
Roberts;  "Matthew  Porter,"  by  Gamaliel  Bradford,  Jr.; 
"Anne  of  Green  Gables,"  by  L.  M.  Montgomery;  "Spins- 
ter Farm,"  by  Helen  M.  Winslow,  and  "The  House  in 
the  Water,"  by  Charles  G.  D.  Roberts.  In  books  for 
travel  lovers,  for  which  L.  C.  Page  &  Co.  have  always 
been  famous,  there  are  "British  Highways  and  Byways 
from  a  Motor  Car,"  by  Thomas  D.  Murphy,  and  "In  the 
Land  of  Mosques  and  Minarets,"  by  Francis  Miltoun. 
The  list  of  belles  lettres  includes  "The  Making  of  Per- 
sonality," by  Bliss  Carman,  and  "Poems  for  Travelers," 
by  Mary  R.  J.  Du  Bois. 


IMPORTANT  CONNECTIONS  MADE. 

As  usual,  the  Copp,  Clark  Co.  have  made  arrange- 
ments with  a  large  number  of  publishers,  both  English 
and  American,  whereby  they  will  be  in  a  position  io 
show  the  trade  in  Canada  this  season  a  splendid  selec- 
tion of   the  very  best  books  issued   on  both  sides   ol  Hie 
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Atlantic.    Their  import  business  has  now  grown  to  such 
proportions  that  it  has  been  found  necessary   to  add  an- 
other traveler  to  their  staff.     Particulars  of  this  develop 
nient  arc  published  elsewhere. 

They  will  cany  a  full  range  of  samples  of  the  pub- 
lications of  the  following  English  publishers,  for  whom 
they  are  now  the  exclusive  agents  in  Canada  :  Blackie 
&  Son,  Glasgow  ;  T.  C.  and  E.  C.  Jack,  Edinburgh;  R. 
and  T.  Washbourne,  London  ;  T.  Sealy  Clark  &  Co.,  Lon- 
don ;  A.  C.  Fifield,  London  ;  Alex.  Gardner,  Paisley  ; 
George  G.  Harrap  &>  Co.,  London  ;  Hills  &  Co.,  London  ; 
James  Nisbct  &  Co.,  London  ;  Sisleys  Limited,  London  ; 
Everett  &  Co.,  London,  and  David  Douglas,  Edinburgh. 
They  also  represent  exclusively  the  G.  W.  Dillingham  Co., 
Xew  York,    and   Saalfield    Pub.    Co.,    Akron,   Ohio. 

A  select  representation  of  the  lines  of  the  following 
publishers  are  carried,  for  many  of  which  the  Copp,  Clark- 
Co.  control  the  Canadian  market  :  Amalgamated  Press, 
London  ;  George  Hell  &  Sons,  London  ;  Bradbury,  Agnew 
&  Co.,  London  ;  David  Bryce  &  Son,  Glasgow  ;  James 
Clarke  &  Co.,  London  ;  Chattel  &  Windus,  London  ;  Chap- 
man &  Hall,  London  ,  Win.  Collins,  Sons  &  Co.,  Glas- 
gow ;  Archibald  Constable  &:■  Co.,  London  ;  Duckworth 
&  Co.,- London  ;  Greening  &  Co.,  London  ;  Hodder  & 
Stoughton,;  Hutchinson  &  Co.,  John  Long,  Sampson, 
Low  &  Co.,  John  Lane,  Milner  &  Co.,  Methuen  A:  Co., 
London  ;  Thomas  Nelson  &  Sons,  W.  P.  Nimmo,  Hay  & 
Mitchell,  Oliphant,  Anderson  &  Ferrier,  Edinburgh  ;  Sir 
Isaac  Pitman  &  Sons,  George  Routledge  &  Sons,  Re- 
ligious Tract  Society,  Sands  &  Co.,  Sunday  School  Un- 
ion, Seeley  &)  Co.,  T.  Fisher  Unwin,  London,  and  others. 
In  the  United  States  they  carry  lines  of  the  publica- 
tions of  John  C.  Winston  Co.,  Philadelphia  ;  Reilly  & 
Britton;  Rand,  McNally  &  Co.,  Chicago  ;  Charles  Scrib- 
ner's  Sons,  Ullman  Mfg.  Co.,  Century  Co.,  New  York, 
and  others. 
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<J  A  large  representative  stock  of  books  kept  constantly 
on  hand. 

<fl  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

<I  Our  prices  are  right. 

MCCLELLAND  &  GOODCHILD 

Wholesale  Booksellers 

42  Adelaide  Street  West,  -  -  TORONTO 
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Why  not  get  the  best  items  that 
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can  equip  you  speedily  and  economically  for  a  debate,  speech,  lecture, 
essay  or  anything  else  requiring  up-to-date  information  and  more  of  it  than 
your  competitors  are  likely  to  get. 
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1908  BRIGGS'  1908 

Spring  Announcement  of  New  Books 


Jack  Spurlock — Prodigal  $1.25 

By  Geo.  H.  Lorimer 
Author  of  "Letters  of  a  Self-made  Merchant  to  His  Son" 

The  Scarlet  Runner  $1.25 

By  C.  N.  and  A.  M.  Williamson 

Authors  of  "The  Lightning  Conductor" 

Beau  Brocade  $1.25 

By  Baroness  Orczy 

Auther  of  "The  Scarlet  Pimpernel" 

The  Mascotte  of  Park  Lane  $1.25 

By  Lucas  Cleeve 

The  White  Rose  Mystery  $1.25 

By  Gerald  Biss 

The  Bishop's  Emeralds  $1.25 

By  Houghton  Townley 

The  Crooked  Way  $1.25  and  75c. 

By  W.  Le  Queux 

The  Flower  of  the  Orange  $1.25 

By  Agnes  and  Egerton  Castle 
Authors  of  "The  Rose  of  the  World,"  etc 


The  Last  Egyptian 


$1.25 


Anonymous 

Will  be  the  most  widely  advertised  book  in  1908 


A  Pawn  in  the  Game 


$1.25 


By  W.  H.  Fitchett 

Author  of  "Deeds  that  Won  the  Empire,"   "Fights  for  the  Flag' 


The  Soul  of  a  Priest 

By  The  Duke  Litta 

The  Beetle  (A  Mystery) 

By  Richard  Marsh 

My  Lady  of  Cleeve 


$1.25 
$1.25 
$1.50 


By  Percy  J.  Hartley 

The  most  artistic  book  to  be  published  during  1908.  It  would  be 
difficult  to  find  a  more  fascinating  story  for  those  who  enjoy  a 
tale  of  the  course  of  true  love — which  never  does  run  smooth. 

The  France  $1.25 

By  Rachel  Swete  Macnamara 

The  Husbands  of  Edith  $1.25 

By  George  Barr  McCutcheon 

Beautifully  gotten  up.     Author  of  "Graustark,"  "Nedra,"  etc. 

The  Third  Floor  Back  $1.00 

By  Jerome  K.  Jerome 

Author  of  "Three  Men  in  a  Boat,"  etc. 


WILLIAM  BRIGGS,  Publisher, 
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Condensed  Book  Reviews 


Fiction. 

ROMANCE  OP  AN  OLD-FASHIONED  GENTLEMAN. 
By  F.  Hopkinson  Smith.  Toronto  :  McLeod  &  Allen. 
Cloth,  $1.  A  singular  charm  pervades  the  pages  of 
this  new  story  by  Hopkinson  Smith.  It  is  the  pa- 
thetic tale  of  an  artist,  doomed  to  love  in  vain,  and 
yet  destined  to  serve  the  son  of  the  woman  who  won 
his  neart. 

THE  HaLO.  By  Bettina  von  Hutten.  Toronto  :  Wm. 
Briggs.  $1.50.  Readers  of  this  author's  earlier 
stories  will  welcome  this,  her  latest  book,  which  is 
quite  equal  to  the  others  in  achievement.  The  hero- 
ine, unlike  Pam,  is  not  altogether  a  lovable  person, 
though  very  beautiful.  The  artistic  temperament  of 
the  musician,  Toyselle,  is  made  responsible  for  his 
emotional  vagaries  and  what  in  another  would  have 
been  regarded  as  rather   dubious   morality. 

GIFT  BEARERS.  By  Henry  Berman.  New  York  :  The 
Grafton  Press.  $1.50.  A  study  of  a  type  of  woman 
who  is  the  product  of  a  species  of  hothouse  culture, 


ELINOR    GLYN. 

Author  of  the  much-discussed  "Three  Weeks."   (Duffield.) 

much  affected  by  the  Bohemian  class.  In  Jessie 
Braeme,  high  intellectualism  and  art  principles  tend 
to  eliminate  the  emotional  nature,  to  destroy  social 
relations  and  to  produce  the  self-sufficient,  oracular 
woman  whose  individualism  is  her  fetich.  There  is  a 
suspicion  of  satire  in  the  treatment  which  is  decided- 
ly clever. 

THE  BROKEN  LANCE.  By  Herbert  Quick.  The  Bobbs- 
Merrill  Co.,  Indianapolis.  Cloth,  $1.50.  The  Rev. 
Emerson  Courtright,  the  brilliant  young  pastor  of 
a  large  and  fashionable  church,  becomes  imbued  with 
socialistic  ideas.  After  preaching  several  sermons 
against  the  selfishness  and  immorality  of  the  rich, 
his  congregation  turns  against  him  and  by  means  of 
a  false  and  wicked  scandal  demands  his  resignation. 
He  casts  in  his  lot  with  the  working  men,  lives 
among  them  and  tries  to  influence  them,  and  is  part- 
ly successful,  until  he  meets  and  loves  a  former 
pupil,  now  a  famous  operatic  star,  whom  he  marries, 


only  to  find  his  heart  still  going  out  to  his  old 
friends,  the  working  men,  for  whom  he  finally  sacri- 
fices his  life. 

HELENA'S  PATH.  By  Anthony  Hope.  Toronto  :  The 
Musson  Book  Co.  Cloth,  $1.25.  Any  book  by  An- 
thony Hope  is  well  worth  reading  and  this,  his 
latest,  is  no  exception.  The  dialogue  is  bright  and 
sparkling  and  the  characters  are  well  drawn.  The 
story  hinges  on  a  quarrel  between  a  lovely  and  fas- 
cinating lady  and  her  next  neighbor,  a  bold  and 
handsome  baron,  about  a  right  of  way  through  her 
estate.  After  numerous  encounters  of  wit  between 
the  two,  a  successful  solution  is  reached  by  each  ca- 
pitulating in  a  novel  manner. 

THE  BLACK  BAG.  By  Louis  Joseph  Vance.  Indian- 
apolis: Bobbs-Merrill.  Cloth,  illustrated,  $1.50.  An- 
other absorbing  mystery  story  by  the  author  of 
"The  Brass  Bowl,"  this  time  with  scene  laid  princi- 
pally in  London.  The  hero  is  a  young  American  who 
becomes  involved  in  the  fortunes  of  an  English  heir- 
ess. The  latter  is  in  the  hands  of  a  gang  of  unprinci- 
pled adventurers  from  whom  the  American  finally 
rescues  her.  A  baffling  mystery  surrounds  the  char- 
acters and  plot  up  to  nearly  the  end  of  the  story. 

THE  HEATHEN  HEART.  By  Campbell  N.  Moody. 
Edinburgh  :  Oliphant,  Anderson  &  Ferrier.  3s.  6d. 
A  book  that  gives  more  intelligent  enlightenment  on 
the  subject  of  missions  than  any  that  have  appeared 
for  many  a  day.  The  treatment  is  new,  sane,  op- 
timistic and  convincing.  It  would  be  impossible  to 
speak  of  it  in  terms  of  too  high  commendation.  The 
writer  has  brought  to  his  task  a  well  informed  mind, 
a  reasonable  judgment  and  a  sympathetic  heart.  It 
should  be  very  extensively  read.  Read  it  and  pass  it 
on. 

COMRADES  TWO.  By  Elizabeth  Freemantle.  Toronto: 
Musson  Book  Co.  Cloth,  $1.25.  A  most  delightful 
book,  full  of  tender  grace  in  sentiment  and  experi- 
ence and  abounding  in  humorous  appreciation  of  the 
anomalies  of  life  in  a  new  country.  It  is  autobio- 
graphical in  form  and  tells  the  story  of  a  young 
girl,  whose  life  is  spent  in  the  Qu'  Appelle  Valley, 
amid  surroundings  not  wholly  congenial,  until  the 
life  comrade  is  found,  when  everything  assumes  a 
new  aspect  and  life  takes  on  a  new  meaning.  The 
book  may  be  recommended  for  its  fresh,  healthful, 
optimistic  tone. 

A  PRINCESS  AND  ANOTHER.  By  Stephen  Jenins. 
New  York:  B.  W.  Huebsch.  Cloth,  $1.50.  A  bright, 
entertaining  story  of  the  period  of  the  American 
Revolution.  The  hero,  Pierre  Husted,  the  child  of  'i 
noble  French  family,  was  abducted  in  infancy  and 
brought  up  amid  the  influences-  of  early  colonial  life. 
Through  the  kindness  of  his  foster  parents,  he  re- 
ceives an  education  befitting  his  origin  and  at  the 
outbreak  of  hostilities  he  holds  a  commission  in  the 
British  Army  and  is  eventually  restored  to  his  family 
and  rightful  position.  The  language  and  setting  be- 
long to  the  period  described  and  the  book  gives  an 
excellent  picture  of  colonial  life  of  more  than  a  cen- 
tury ago. 

Juveniles. 

CHILDREN  IN  THE  WOODS.  By  Rosalind  Richards. 
Boston  :  Dana  Estes  &  Co.  A  story  by  the  grand- 
daughter of  Mrs.  Julia  Ward  Howe.  It  brings  a 
breath  from  the  trees  and  streams  to  the  reader  and 
tells  with  artistic  simplicity  the  experience  of  two 
small  people  who  were  taken  camping  by  their 
parents. 
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THE  DOCTOR'S  LITTLE  GIRL.  By  Marion  Ames  Tag- 
gart.  Boston  :  L. .  C.  Page  &  Co.  A  story  of  a 
little  New  England  girl  of  ten,  who  is  the  dearest 
companion  of  her  very  lovable,  elderly  father.  She 
takes  long  drives  with  the  doctor,  when  he  visits  his 
patients,  their  conversations  being  both  instructive 
and  interesting,  as  the  doctor  has  been  a  great 
reader. 

WHAT  ROBIN  DID  THEN.  By  Marion  W.  Wildman. 
Boston  :  Dana  Estes  &  Co.  A  story  for  girls.  Ro- 
bin, a  delightful  girl,  and  two  younger  brothers,  are 
left  orphans  and  are  fqrced  by  reverses  to  seek  a 
home  among  the  mining  camps  of  northern  Cali- 
fornia. Their  hardships  and  final  successes  are  well 
told,  the  ending  being  of  the  orthodox,  happy 
variety. 

Miscellaneous. 

THE  USE  OF  THE  MARGIN.  By  Edward  Howard 
Griggs.  Art  of  Life  Series.  New  York  :  B.  W.  Hue- 
bsch.  50  cents,  net.  An  admirable  little  text-book 
on  the  proper  use  of  that  portion  of  our  time  which 
extends  beyond  the  hours  and  minutes  devoted  to  our 
several  vocations.  How  best  this  margin  may  be 
utilized  in  play,  in  study  and  in  reading,  forms  Mr. 
Griggs'  theme. 

OPTIMISM  :  A  Real  Remedy.  By  Horace  Fletcher. 
Chicago:  A.  C.  McClurg  &  Co.  The  doctrine  of  life 
as  promulgated  by  Horace  Fletcher  in  his  previous 
books  on  "The  A.  B.-Z.  of  Our  Own  Nutrition," 
"The  New  Menticulture,"  etc.,  is  tolerably  familiar 
to  most  people  nowadays.  In  this  new  book,  which 
McClurg  &  Co.  have  brough  out  in  tasty  form,  he 
elaborates  some  of  his  ideas,  emphasizing  as  ever  his 
firm  belief  in  physiologic-mastication  as  the  basis  of 
health. 

WHERE  KNOWLEDGE  FAILS.  By  Professor  Earl 
Barnes.  Art  of  Life  Series.  New  York  :  B.  W.  Hue- 
bsch.  50  cents,  net.  This  is  the  first  volume  in  a 
series  of  little  books,  edited  by  Edward  Howard 
Griggs.  In  it  Professor  Barnes  aims  to  lay  down  a 
faith  uncircumscribed  by  dogma,  which  may  be  ac- 
cepted by  thinking  men.  He  realizes  the  limita- 
tions of  knowledge  and  builds  on  the  belief  that  as 
knowledge  widens,  faith  adapts  itself  to  new  condi- 
tions. 

THE  WOMAN  IN  THE  RAIN  and  other  Poems.  By 
Arthur  Stringer.  Boston  :  Little,  Brown  &  Co.  16 
mo.,  cloth,  $1.25,  net.  Arthur  Stringer,  Canadian 
poet  and  novelist,  has  achieved  a  distinct  triumph  in 
this  book  of  verse.  His  fine  imagery,  his  breadth  of 
vision  and  his  mastery  of  words  make  his  poetry  at 
once  vibrant  with  life  and  perfect  in  poise.  The 
greater  part  of  the  volume  contains  blank  verse,  the 
four-act  tragedy,  "Sappho  in  Leucadia,"  taking  up 
half  the  book. 

MONEY  AND  INVESTMENTS.  By  Montgomery  Rol- 
lins. Boston:  Dana  Estes  &  Co.  Cloth,  $2.00  net. 
A  manual  of  expert  reliable  information,  arranged 
in  encyclopaedic  form.  The  author  is  an  acknow- 
ledged expert,  with  a  very  wide  connection  in  the 
best  banking  and  investment  circles.  He  has  de- 
voted years  to  closest  study  of  his  subject.  The  en- 
tire subject  matter  and  treatment  are  such  that  the 
book  cannot  fail  to  be  of  great  assistance  to  any  in- 
vestor. 

STOKES'  CYCLOPAEDIA  OF  FAMILIAR  QUO- 
TATIONS. Compiled  by  Elford  Eveleigh  Treffry. 
London.  W.  &  R.  Chambers,  Limited.     Cloth,  3s.  6d. 


net.  This  valuable  compilation  contains  five  thou- 
sand selections  from  six  hundred  authors,  with  a 
complete  general  index  and  an  index  of  authors. 
The  field  of  the  book  is  narrowed  practically  to  Eng- 
lish and  American  literature,  but  within  this  field 
every  effort  has  been  made  to  include  a  wide  range 
of  authors,  subjects  and  literary  styfes. 

HOMEO  ANT)  JULIET.  First  Folio  Edition.  Edited  by 
Charlotte  Porter  and  Helen  A.  Clarke.  New  York: 
Thomas  Y.  Crowell  &  Co.  Cloth,  75  cents.  Limp  lea- 
ther. $1.00.  Gives  Shakespeare  in  the  original  spell- 
ing and  punctuation.  The  only  reprint  of  the  First 
Folio  obtainable  in  handy  form,  6Jx4J  inches. 

THOUGHTS  ON  BUSINESS.  By  Waldo  Pond  ray  War- 
ren. Chicago:  Forbes  &  Company.  Cloth,  $1.25. 
An  admirable  collection  of  little  essays  on  business, 
originally  prepared  for  publication  day  by  day  in  a 
series  of  newspapers.  The  author  approaches  his 
subject  in  the  right  spirit,  recognizing  what  true  suc- 
cess really  is.  II is  book  is  divided  into  sections  deal- 
ing witli  Starting  Points,  Self-Improvement,  Meth- 
ods, Developing  the  Workers,  the  Manager,  Buying 
and  Selling,  etc.  The  book  can  be  warmly  recom- 
mended and  might  well  be  read  by  every  business 
man  or  prospective  business  man. 

CHARACTER  PORTRAITS  FROM  DICKENS.  Selected 
and  arranged  by  Charles  Welsh.  Boston:  Small. 
Maynard  &  Company.  Cloth.  Lovers  of  Dickens, 
and  their  number  is  legion,  will  welcome  this  charm- 
ing collection  of  character  sketches,  taken  direct  from 
the  novels.  Some  hundred  and  fifty  famous  charac- 
ters have  been  selected  and  arranged  alphabetically. 
A  brief  editorial  note  accompanies  each  name,  fol- 
lowed by  a  description  transcribed  from  Dickens  him- 
self. The  aim  of  the  writer  has  been  to  show  the 
author's  versatility  and  his  skill  in  the  delineation 
of  character  and  one  only  needs  to  glance  through 
this  delightful  volume  to  be  struck  by  these  two 
facts. 


MAPS 


of  every  state   and  territory    in 
the    United   States  and  of  every 
country    in    the   world.     Special 
maps   made  to  order. 
Correspondence  Invited 
RAND,   McNALLY  &  CO.,   166  Adams  St.,  Chicago. 


TELEGRAPH   CODES 

A    B  C  Code.     5th  Edition.      English     Net   $7.00 

A  B  C  Code.    5th  Edition.     Spanish "  8.00 

ABC     Code.     4th  Edition   "  S.OO 

A  I  Code "  7.50 

Moreina  &■     /Veal  Code "  5.00 

Bedford-McNiell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,        -         83  Nassau  St.,  N.Y.  City. 


Out-of-print  hooks  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50,00, 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


Canada 
U.  S.  A. 

Egypt  .. 


BAEDEKER'S 

1907  Edition »1  80 

New  Edition    3.60 

1907  Edition    4.50 

And  all  European  Countries.     Send  for  list. 
Special  Canadian  Agent 

CHAPMAN'S  BOOK  STORE,  MONTREAL 
GUIDES 
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INCREASING  THE  SALES  OF  MAGAZINES. 

In  order  to  increase  the  number  of  sales  of  current 
magazines  it  is  a  good  plan  to  place  near  the  magazine 
counter  a  book  or  pamphlet  containing  a  list  of  all  im- 
portant articles  found  in  the  current  issues  of  the  lead- 
ing magazines.  There  is  now  published  a  magazine  de- 
voted exclusively  to  this  idea.  It  is  really  a  valuable 
adjunct  to  the  newsdealer's  list,  since  any  patron  of  the 
store  may  easily  and  quiokly  ascertain  what  is  available 
along  the  line  of  thought  in  which  he  is  most  deeply  in- 
terested. If  this  magazine  should  not  review  all  the. 
magazines  handled  by  the  dealer,  he  may  easily  supple- 
ment this  by  outlining  them  himself.  These  outlines 
should  be  typewritten,  attached  together,  and  kept  at 
hand  on  or  near  the  magazine  counter. 

This  plan  will  materially  increase  the  sales  of  maga- 


G.  A.  HUTCHISON 

For  Thirty  Year's  Editor  of  the  Boy's  Own  Paper 

(Courtesy  Publishers'  Circular) 


zines,  since  many  a  man  who  has  not  intended  purchas- 
ing more  than  one  copy,  will  buy  two  or  three  copies  of 
different  periodicals  when  he  finds  that  they  contain  ar- 
ticles on  the  subjects  of  his  most  intense  interest. 

Outlining  the  Magazines. 

Another  plan  somewhat  similar  to  the  above  is  that 
of  keeping  an  outline  of  the  nature  and  general  purposes 
of  the  magazines. 

Though  the  reading  public  may  know  the  nature  and 
purpose  of  the  standard  magazines,  yet  there  are  many 
who  do  not  read  them  regularly,  and  thus  do  not  keep 
up  on  the  many  new  periodicals  which  are  constantly  be- 
ing published.  The  number  of  really  high  grade  maga 
zines  is  astonishing  when  one  takes  into  consideration 
the  immense  expense  which  the  publication  of  a  periodical 
necessitates. 

A  statement  of  the  purposes  of  the  various  magazines, 


and  an  announcement  of  the  departments  maintained  in 
each,  will  be  of  great  interest  to  the  casual  buyer  who 
is  looking  for  a  good  journal  to  take  home  for  his  Sun- 
day's reading.  This  information  may  usually  be  obtained 
from  the  printed  matter  gotten  out  by  the  publishers  of 
every  magazine.  The  catalogues  of  the  subscription 
agencies  are  rich  in  material  of  this  kind.  The  publishers 
will  be  glad  to  furnish  such  matter  any  time  on  request, 
but  if  not,  the  newsdealer  may  write  a  very  good  sub- 
stitute after  glancing  over  two  or  three  copies  of  the 
publication. 

Such  a  list  once  written  should  be  typewritten  on 
sheets  about  six  and  one-half  by  ten  inches,  and  these 
leaves  inserted  in  a  loose  leaf  binder.  This  book,  should 
always  be  kept  on  or  near  the  magazine  counter  and  will 
be  found  as  useful  to  the  occasional  magazine  buyer,  as 
the  former  list  is  to  the  regular  purchaser. 

By  reference  to  this  book,  a  list  of  magazines  may  be 
selected  devoted  to  the  subjects  of  interest  to  the  read- 
er. When  this  list  has  been  selected,  if  the  purchase  of 
the  entire  list  is  not  desired,  the  intending  customer  may 
turn  to  the  other -book,  "What's  in  the  Magazines,"  and 
from  it  select  the  ones  to  purchase  by  means  of  the  ar- 
ticles found  in  each. 

Wherever  used,  both  the  "General  Purpose  List"  and 
"The  Monthy  Contents  List,"  have  always  been  consult 
ed  freely  and  are  said  to  have  'paid  for  themselves  sev- 
eral times  over.  Many  a  person  will  spend  the  ten  or 
fifteen  cents  extra  for  a  good  magazine  which  they  had 
had  no  previous  idea  of  buying  simply  because  he  has 
learned  that  it  contains  an  article  on  some  subject  in 
which  he  is  greatly  interested.  Tt  is  a  plan  well  worth 
the  slight  trouble  of  giving  it  a  trial.— Publisher  and  Re- 
tailer. 


THE  BRITISH  P.M.G.  PLEASED. 

W.  A.  Mackinnon,  Canadian  commercial  agent  at  Bris- 
tol, England,  in  writing  to  the  Government  recently, 
quoted  Hon.  Mr.  Buxton,  the  British  Postmaster-General, 
on  the  results  of  the  reduced  postage  on  British  period- 
cals  mailed  to  Canada.  Mr.  Buxton  stated  that  the  spe- 
cial reduction  had  resulted  in  a  very  large  increase  in 
the  number  of  British  magazines  and  newspapers  sent  to 
Canada,  and  what  perhaps  was  most  satisfactory  was 
that  he  was  informed  by  a  firm  of  high-class  news  agents, 
which  had  a  large  business  in  Canada,  that  the  increase 
had  been  greatest  in  the  case  of  comparatively  expensive 
magazines  of  the  highest  class.  Substantially,  it  might 
be  said,  taking  last  October  as  a  typical  month,  that  the 
additional  number  of  periodicals  per  year  sent  under  the 
new  Canadian  magazine  post  might  be  estimated  at  be- 
tween five  and  six  millions. 


A  VETERAN  EDITOR. 

In  1879,  G.  A.  Hutchinson  started  the  Boy's  Own 
Paper,  that  periodical  so  dear  to  the  boyish  heart,  and 
he  has  edited  it  ever  since.  He  has  given  pleasure  and 
instruction  through  its  pages  to  millions  of  boys,  and 
his  influence  for  good  has  been  immeasurable.  Mr.  Hut- 
chinson  is   a   zealous   Christian   worker,   particularly   in- 
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terested  in  the  Barnardo  Homes  and  the  Royal  National 
Mission  to  Deep  Sea  Fishermen.  He  has  just  commenced 
his  fiftieth  year  of  work  as  a  Sunday  School  teacher  or 
superintendent.  Probably  no  literary  man  has  served  a 
longer  period  as  a  seven-day-a-week  worker,  and  still 
maintains,  as  does  Mr.  Hutchinson,  the  alertness  of 
thirty  years  ago. 

RESTORING    THE    OLD    RATES. 

A  despatch  from  Washington  appeared  in  the  Cana- 
dian press  on  Saturday,  February  8,  announcing  that  a 
new  arrangement  had  been  arrived  at  between  the  Gov- 
ernments of  the  United  States  and  Canada,  whereby  the 
old  second-class  rate  of  one  cent  per  pound  on  maga- 
zines and  periodicals  would  be  restored.  Official  an- 
nouncement had  already  been  made  that  this  rate  had 
been  accorded  to/  daily  newspapers,  but  the  extension  of 
the  privilege  to  other  publications  seems  bound  to  fol- 
low, if  even  in  the  modified  form,  suggested  in  the  fol- 
lowing despatch  : 

Washington,  Feb.  7.— In  May,  190G,  the  Canadian 
postal  authorities  gave  the  six  months'  notice  required 
by  the^  convention  that  they  would  no  longer  permit  Am- 
erican newspapers  and  periodicals  to  be  mailed  to  points 
in  Canada  at  the  second-class  or  pound  rate  of  postage. 
Up  to  that  time  there  had  been  no  postal  barrier  be- 
tween Canada  and  the  United  States  with  respect  to  the 
transmission  of  newspapers  and  periodicals  through  the 
mails.  Papers  deposited  at  offices  in  the  United  States 
were  delivered  in  Canada  without  payment  of  additional 
postage. 

The  notice  of  abrogation  of  this  agreement  by  Canada 
was  protested  by  the  United  States  postal  authorities, 
but  as  Canada  had  a  legal  right  to  abrogate  this  feature 
of  the  convention,  the  protest  of  Postmaster-General 
Meyer  was  without  avail.  After  nearly  one  year  under 
this  agreement,  the  Canadian  postal  authorities  reached 
the  conclusion  that  the  conditions  which  they  had  forced 
upon  American  publishers  were  not  to  their  ad- 
vantage and  sought  a  re-opening  of  the  question. 
As  a  result,  a  new  agreement  has  been  reached,  to  the 
effect  that  legitimate  periodicals  and  magazines  may  ap- 
ply for  and  secure  entry  at  the  Canadian  second-class 
rate  of  postage  at  any  office  in  Canada  which  may  be  se- 
lected for  that  purpose.  The  Canadian  authorities  give 
assurance  that  all  application  for  such  entry  will  receive 
favorable  consideration  if  the  periodical  or  magazine  is 
of  the  legitimate  sort,  and  not  primarily  designed  for  ad- 
vertising purposes. 

A  further  agreement  has  been  reached  under  which 
legitimate  daily  newspapers  may  be  mailed  in  the  United 
States  to  post  offices  in  Canada  at  the  pound  rate  of 
postage.  This  is  a  restoration  of  the  old  order  of  things 
so  far  as  the  legitimate  daily  newspapers  are  concerned, 
and  is  a  step  in  that  direction  for  the  magazines  and 
other  periodicals.  While  American  publishers  do  not, 
under  the  new  agreement,  secure  all  that  it,  is  believed 
they  are  entitled  to,  Postmaster-General  Meyer  accepted 
the  recent  proposals  of  Canada  regarding  them  as  the 
entering  wedge  which  would  ultimately  lead  to,  the  res- 
toration in  the'r  entirety  of  the  conditions  that  formerly 
prevailed. 

A  telegram  has  been  received  from  the  Deputy  Post- 
master-General of  Canada  advising  that  the  public  and 
postmasters  of  the  Dominion  were  notified  yesterday  that 
the  new  agreement  had  gone)  into  effect  on  Feb.  6.  It  i 
understood  that  the  demand  for  American  newspapers 
and  periodicals  has  become  so  great  that  the  Canadian 
postal  authorities  could  no  longer  resist  the  pressure  for 
a  modification  of  their  former  action. 


Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Scribner's  Magazine  Canadian  subscriptions  arc 
$3.50  per  year.  There  is  a  very  liberal  commission 
offered  Canadian  newsdealers  and  booksellers. 
Write  at  once  for  full  particulars  concerning  terms 
and  attractive  advertising  mat  tee.  Address  Circula- 
tion Department,  155  Fifth  Avenue,  New  fork  City. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade,  it  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  tor  which 
newsdealers  every  where  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslek's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  AlNSLEK 
M  A.G  a  zink  Company,  79  Seventh  Ave.,  New  York  ( 'ity. 


Westward  Ho  !  the  only  standard  sized  10  cent 
monthly  published  in  Canada,  unidentified  with  any 
railway,  corporation  or  immigration  society.  A  mag- 
azine of  the  great  Canadian  West.  Virile  stories. 
Retail  price  10  cents,  to  the  trade  5  cents.  Dealers 
should  write  for  sample  copies.  Westward  Ho! 
Publishing  Co.,  Vancouver,  B.C. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  mi'//  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  lime, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co..  6 Beacon  St.,  Boston,  Mass. 


The  Busy  Man's  Magazine  should  be  on  every 
newstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.    Price  to  the  trade  14  cents. 

Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


The  World  To-Day  is  the  only  monthly  world 
review  that  has  a  large  sale  through  dealers.  This 
sale  has  been  gained  by  merit  alone.  Its  contributors 
are  the  very  best.  Retail  price  but  15  cents  (all 
others  retail  at  25  cents).  Price  to  the  trade  1 1  cents : 
profit  4  cents.  Fully  returnable.  Posters  free.  The 
World  To-Day,  Chicago. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only    mechanical    paper   published   in   Canada.     Of 

interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers? Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  Canadian 
Machinery^,  10  Front  St.  East,  Toronto. 
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A  Magazine 
Seller 


Mr.  Bookseller,  when  a  customer  wishes  to  know  what  the  maga- 
zines of  the  month  contain,  or  which  is  the  most  interesting  one,  what 
reply  do  you  give  him?  Do  you  let  him  ransack  each  magazine?  This 
means  a  waste  of  his  time  as  well  as  yours.  You  cannot  recommend 
certain  periodicals  because  you  do  not  know  what  class  of  literature 
he  wants. 

Wouldn't  it  prove  more  satisfactory  if  he  could  see  at  a  glance 
what  every  magazine  contains  in  his  line?  He  would  then  secure  the 
publications  of  interest  to  him.  A  satisfied  customer  means  increased 
trade. 

This  is  where  The  Busy  Man's  Magazine  will  prove  your  most 
effective  salesman.  Its  department  Contents  of  Current  Magazines 
gives  exactly  the  above  information.  It  classifies  the  month's  periodi- 
cal literature. 

The  March  Busy  Man's  shows  what  the  other  March  magazines 
contain.  See  that  you  have  it  in  stock.  It  will  be  a  ready  seller,  and, 
besides,  selling  other  periodicals. 


Retail  Price,  20  Cents  To  the  Trade,  14  Cents 

FULLY      RETURNABLE 

The  Busy  Man's  Magazine 

Toronto 
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Music  and  Musical  Instruments 


The  success  which  attends  the  sheet  music  depart- 
ments of  the  department  stores  should  be  an  object  les- 
son to  booksellers  and  stationers.  The  sheet  music  de- 
partment is  one  of  the  strongest  possible  drawing  cards 
in  these  stores.  It  brings  hundreds  of  people  into  the 
stores  and  indirectly  influences  them  to  buy  many  other 
things  than  music. 

If  a  merchant  has  been  considering  the  opening  of  a 
sheet  music  department,  he  cannot  find  a  better  month 
in  the  year  as  the  present  month  gives  him  nearly  thirty 
days  to  establish  a  trade.  In  March,  when  the  sheet 
music  business  reaches  its  highest  level,  he  may  reap  the 
benefits.  A  large  capital  is  not  necessary,  as  this  de- 
partment can  be  started  on  a  small  scale  and  if  a  piece 
of  music  is  called  for  which  you  have  not  in  stock  you 
can  easily  get  it  from  your  nearest  jobber.  The  Delmar 
Music  Co.,  Montreal,  and  the  Whaley,  Royce  Co.,  To- 
ronto, are  both  good  houses  and  carry  all  current  songs. 

Below  will  be  found  a  list  of  music  which  is  meeting 
with  success  in  Montreal  : 

The  following  songs  :  "A  Cosy  Little  Cottage  by  the 
Sea,"  "Cupid's  Wedding  Bells,"  "Wind  Yourself  Around 
Me,  Dearie,"  "Moon  Beams,"  "I'd  Rather  be  a  Lobster 
than  a  Wise  Guy,"  and  "The  Family  Tree,"  all  com- 
posed by  Edward  Madden  and  Theodore  Morse,  were 
sung  with  great  success  in  York  and  Adams'  "Playing 
the  Ponies"  in  Montreal  last  month.  Seldom  have  there 
been  a  number  of  songs  written  by  two  people  who  have 
brought  out  such  successes,  every  song  being  worthy  of 
particular  mention.  The  above  are  published  by  P.  B. 
Haviland  Pub.   Co.,  New  York. 

"The  Starlight  Maid,"  by  Manuel  Klein,  published  by 
M.  Witmark  &  Sons,  is  now  being  featured  in  Shubert 
and  Anderson's  production,  "The  Auto  Race,"  at  the 
New   York  Hippodrome. 

Quite  a  feeling  is  now  experienced  in  Canada  for  music 
published  by  Shapiro  Music  Publisher,  New  York.  The 
four  songs  mentioned  below  are  all  up  to  the  standard 
of  this  firm,  "I'm  Looking  for  the  Man  Who  Wrote  the 
Merry  Widow  Waltz,"  "This  Ain't  Such  a  Bad  Town 
After  all,"  "She's  the  Daughter  of  an  A. P. A.,"  and  "Ce- 
celia with  a  Capital  C." 

Walter  Jacobs,  Boston,  has  a  nice  number  in  'When 
To-morrow  Brings  a  Thought  of  Yesterday."  The  author 
is  Phil  Staats,  composer  of  "Some  Day  When  Dreams 
Come  True,"  and  "Think  of  the  Girl  Down  [lome." 

"Don't  Worry,"  characterized  as  the  march  song  they 
are  all  whistling,  is  by  Rose  and  Snyder,  and  published 
by  the  Rose  &  Snyder  Co.,  New  York. 

May  Irwin's  latest  and  greatest  success,  "The  Peach 
that  Tastes  the  Sweetest  Hangs  the  Highest  on  the 
Tree,"  is  by  Cobb  and  Edwards,  and  is  published  by  Gus 
Edwards  Music  Pub.  Co.,  New  York. 

"Get  Happy,"  by  Meville  Collins,  and  "Any  Time  ! 
Any  Place  !  Any  Way  !"  by  Tannehill  and  Frey,  are  pub- 
lished by  Barron  &  Thompson  Co.,  New  York.  The  last 
mentioned  number  was  featured  by  Sallie  Stembler  in 
"Coming  Thro'  the  Rye." 

Williams  &  Walker's  latest  song  hit,  "Just  an  Old 
Friend  of  the  Family,"  is  by  R.  C.  McPherson  and  Chris. 
Smith,  and  is  published  by  the  Gotham  Attucks.  Music 
Company,  New  York.    Another  good  number  published  by 


this  house  is,  "Take  Your  Time,"  by  Stewart  cfe  Jor- 
dan. 

The  Jerome  II.  Remick  Co.,  New  York,  continue  to 
issue  a  number  of  songs  each  month.  The  foiling  num- 
bers are  all  good  sellers  and  are  by  well-known  authors, 
"Everybody  Likes  the  Girl  I  Like,"  by  Kendis  &  Paley  ; 
"I  Want  a  Gibson  Man,"  by  Edward  Madden  ;  "There 
Comes  a  Night,"  by  Benjamin  Hapgood  Burt,;  "Musette" 
by  Neil  Moret;  "Graetchen,"  by  John  L.  Golden;  "Dat 
Friend  of  Mine,"  Williams  and  Van  Alstyne,  and  "I'm 
Afraid  to  Come  Home  in  the  Dark,"  by  the  last  mention- 
ed authors. 

Koninsky  Music  Co.,  Troy,  have  a  good  number  in 
"Flag  of  the  Tree,"  by  Jerome  Hartman. 

"You  Can't  Guess  What  he  Wrote  on  my  Slate,"  by 
Audrey  Kingsbury,  is  published  by  Theo.  Benoix  Music 
Pub.  Co.,  New  York. 

"Dixie  Darlings,"  a  two-step,  by  Percy  Wenrich,  is 
published  by  Frank  K.  Root  &  Co.,  New  York. 

"The  Persian  Patrol,"  an  Oriental  oddity  is  publish- 
ed by  the  John  Franklin  Music  Co.,  Boston.  The  piece 
is  composed  by  Frank  Sheridan. 

Vandersloot  Music  Co.,  Williamsport,  Pa.,  have  three 
pretty  numbers  in  "The  Empire  Express,"  a  march  and 
two-step;  "Flower  of  the  Nile,"  waltzes,  and  "Alameda," 
also  waltzes.  All  of  above  are  meeting  with  considerable 
success. 


HOW  TO  SUCCEED  IN 

THE  STATIONERY  BUSINESS 

The  man  who  succeeds  in  any  business  is  the 
man  who  knows  enough  to  grasp  opportunity 
when  it  comes.  So  with  the  stationery  busi- 
ness. The  far-seeing  stationer — the  one  who 
will  be  an  outstanding  success — is  the  one  who 
grasps  this  opportunity  to  handle  the  famous 
"BERLINER"  Gram-o-phone  and  "VICTOR" 
Talking  Machine.  Investigate  this  proposition. 
Let  us  prove  that  we  can  be  of  mutual  benefit 
to  each  other. 

Write  to  any  one  of  these  agent* — the 
nearest  your  locality  -  for  full  information. 


J.&  A.  McMillan,        -      - 

Clark  Bros.  Co. 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 


St.  John.N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Toronto,  Ont. 
St.  John's,  Nlld. 
Brockville,  Ont. 


The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 
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THE  HOLMAN  BIBLES. 

The  series  of  Bibles  made  by  A.  J.  Holman  &)  Co., 
Philadelphia,  for  which  A.  Roy  Macdougall  is  the  Cana- 
dian agent,  embrace  a  wide  range  of  sizes,  styles  and 
bindings.  Practically  all  are  self-pronouncing.  Among 
the  fine  points  of  the  Holman  Bibles  are  the  finished 
workmanship,  the  clear  print,  durable  paper,  and  strong 
binding.  Their  flexible  bindings  are  remarkable,  permit- 
ting the  book  to  be  fairly  rolled  up,  without  loosening  a 
leaf. 

The  red  letter  series  has  all  the  sayings  of  Christ  and 
the  prophecies  pertaining  to  Christ  printed  in  red.  The 
pictorial  series  gives  many  views  and  maps  of  the  Holy 
Land.  Both  features  are  to  be  found  in  the  Holman 
teachers'  Bibles,  which  contain  an  amazing  amount  of 
helpful  matter  for  teachers,  including  4,000  questions 
and  answers. 

•  The  Holman  family  Bibles  are  standard  publications 
and  have  won  many  friends  in  Canada.  The  Testaments 
range  from  dainty  vest-pocket'  size  to  large-type  old  folks' 
Testaments,  all  self-pronouncing. 

THE  RENOUF  PUBLISHING  COMPANY. 

The  Renouf  Publishing  Company,  Montreal,  are  pub- 
lishers of  scientific,  school,  college  and  other  educational 
works.  They  are  the  Canadian  agents  for  John  Riley 
&  Sons,  of  New  York,  one  of  the  largest  scientific  pub- 
lishers in  the  United  States,  also  for  the  educational 
and  scientific  works  of  Longmans,  Green  &  Co.,  London, 
and   Thos.   Nelson   &   Sons,   Edinburgh. 

They  have  just  secured  a  new  agency  of  Geo.  Phillips 
&  Sons,  London,  publishers  of  globes,  maps,  pictures, 
physical  apparatus,  etc.  Besides  these  agencies,  they 
publish  a  number  of  educational  books,  many  of  which 
are  used  throughout  the  United  States  as  text  books. 

This  business  was  formerly  the  wholesale  end  of 
E.  M.  Renouf,  Limited,  but  when  Mr.  Renouf  disposed 
of  the  retail  department  of  his  business  to  the  Cam- 
bridge Corporation,  the  wholesale  educational  depart- 
ment was  reserved  to  himself.  He  is  now  doing  busi- 
ness in  this  way,  supplying  the  trade  under  the  name 
of  Renouf  Publishing  Co.,  situated  at  61  Union  Avenue. 
This  firm  has  no  connection  whatever  with  the  retail 
business  which  he  disposed  of  and  which  was  at  one 
time  under  his  own  personal  management.  However, 
E.  M.  Renouf  retains  the  presidency  of  the  Cambridge 
Corporation. 

TORONTO  NEWS. 

Through  increase  of.  business,  McGillivary  Bros.,  deal- 
ers in  general  office  stationery,  have  found  it  necessary 
to  remove  to  more  co#modious  premises.  They  are  now 
located  on  Colborne  street,  at  the  corner  of  Leader  Lain*, 
and  are  showing  an  attractive  window  display  of  up-to- 
date  office  supplies. 

The  Harold  A.  Wilson  Company,  dealers  in  books, 
fancy  and  sporting  goods,  are  erecting  a  new  building  on 
the  east  side  of  Yonge  street,  just  north  of  Wilton  Ave. 
The  building,  which  is  to  be  a  handsome  three-storey 
brick,  with  stone  front,  is  expected  to  be  ready  for  occu- 
pation some  time  in  April. 

J.  Owens,  fancy  goods  dealer,  of  121  Yonge  St.,  has 
recently  removed  to  new  quarters  at  10  and  12  Temper- 
ance street. 

The  Carbon  Paper  and  Ribbon  Manufacturing  Co., 
Limited,  Toronto,  have  opened  a  branch  office  in  Buffalo 
to  facilitate  the  handling  of  their  American  business, 
which  has  materially  increased  during  the  past  year. 

H.  C.  Rymal,  stationer,  corner  of  Yonge  and  Walton 
streets,  Toronto,  has  started  a  lending  library  in  connec- 


tion with  his  business.  Although  running  about  a  month 
he  has  already  in  the  neighborhood  of  two  hundred  sub- 
scribers, who  have  the  privilege  of  reading  all  the  latest 
literature  at  a  very  small  cost.  A  joining  fee  of  25 
cents  and   a  5-cent  exchange  is  charged. 

A.  A.  Rutledge,  manager  of  the  book  and  stationery 
department  for  the  W.  A.  Murray  Co.,  went  South  on  a 
trip  for  his  health,  about  the  middle  of  last  month.  Mr. 
Rutledge  intends  visiting  Jamaica  and  Cuba  before  his 
return  home,  which  he  expects  will  be  about  the  1st  of 
March. 


ATTRACTIVE    LINE    OF    HAND    BAGS. 

The  bracelet  bag  is  the  leading  novelty  in  the  big 
line  of  ladies'  hand  bags  and  leather  goods  manufactured 
by  Copland  &  Mittenthal,  of  New  York,  and  sold  in  Can- 
ada by  A.  Roy  Macdougall,  Toronto.  This  bag  is  shown 
in  the  ordinary  size  and  in  the  shopping  size.  Instead  of 
the  strap  holder,  it  has  two  rings  the  size  of  bracelets, 
which  close  the  bag  when  brought  together  and  slip  over 
the  wrist. 

Copland  &  Mittenthal  make  about  300  numbers  in 
ladies'  bags,  most  of  which  are  to  be  seen  in  Mr.  Mc- 
dougall's  sample  room.  Many  of  them  have  been  made 
specially  for  the  Canadian  market,  at  Mr.  Macdougall's 
suggestion.  The  line  also  embraces  pocket  boxes,  collar 
bags,  girls'  hand  bags,  coin  and  bill  purses,  etc.,  and  it 
will  be  well  worth  the  while  of  the  trade  to  see  the  sam- 
ples. 

.  FLAGS  FOR  SUMMER. 

The  travelers  of  the  Copp,  Clark  Company,  of  To- 
ronto, are  now  faking  orders  for  silk  and  cotton  flags. 
This  house  carries  a  complete  line  of  lithographed  cot- 
ton flags,  of  their  own  manufacture.  These  goods  were 
formerly  imported  from  the  United  States.  The  line 
includes  Irish  and  Scotch  flags  and  a  large  range  of  silk 
and  bunting  flags. 

<$ 

ART  NOVELTIES. 

The  C.  H.  Sydner  Company,  Toronto,  are  carrying  a 
particularly  well  selected  stock  of  art  and  novelty  pie- 
lures.  They  are  showing  a  great  variety  of  low-priced 
mounted  pictures,  including  heads  by  Stokes,  landscapes 
by  Carl  Webber  and  old  English  hunting  scenes;  the 
celebrated  G.G.  line  of  novelty  pictures  and  a  full  line 
of  oval  and  portrait  frames  in  new  designs.  They  are 
also  Canadian  selling  agents  for  the  Boileau  Head  post 
cards. 


The  line  of  muslin  toy  books  and  novelties,  made  by 
the  Saalfield  Publishing  Co.,  of  Akron,  Ohio,  which  the 
Copp,  Clark  Co.  will  show  this  year  in  Canada,  will  be 
larger  and  more  attractive  than  usual.  Among  the 
muslin  novelties  included  in  the  line  this  year  are  such 
things  as  baseball  gam?,  archery  game,  new  muslin  cut- 
outs, also  fire  work  sign,  Christmas  wreath,  etc.  There 
are  many  splendid  lines  for  retail  and  general  decora- 
tion, which  it   would  pay  the  trade  to  secure  early. 


An  announcement  was  made  last  month  of  great 
interest  to  the  trade.  Zenas  Crane,  W.  Murray  Crane  and 
Frederick  G  Crane  have  bought  a  substantial  amount  of 
the  capital  stock  of  the  Eaton-Hurlbut  Paper  Company, 
of  Pittsfidd.Mass.  Zenas  Crane,  his  son  Charles  K.  Crane 
and  W.  M.Crane,  Jr.,  are  to  become  members  of  the  board 
of  directors  of  the  company  which  will  be  known  hereafter 
as  the  Eaton  Crane  and  Pike  Company. 
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BOOKMAN'S  NOTE  BOOK. 

"A  Most  Delectable,  Sweet  Perfumed  Nosegay  for 
God's  Saints  to  Smell  At"  is  the  iitle  of  a  pamphlet  pub- 
lished in  1626.  Quaint  titles  were  the  rule  in  those  times, 
and  particularly  in  Puritan  writings.  Perhaps  the  sober- 
faced  Roundheads  liked  sugar  on  their  spiritual  fare. 

Another  title  of  that  period  is  "A  Pair  of  Bellows  to 
Blow  Off  the  Dust  Cast  Upon  John  Fry,"  and  another 
is  "The  Snuffers  of  Divine  Love." 

Cromwell's  time  was  particularly  famous  for  title- 
pages.  A  book  on  charity  is  "Hooks  and  Eyes  for  Be- 
lievers' Breeches."  We  also  find  "High-Heeled  Shoes 
for  Dwarfs  in  Holiness/'  and  "Crumbs  of  Comfort  for 
the  Chickens  of  the  Covenant. ' ' 

An  imprisoned  Quaker  published  "A  Sigh  for  the 
Sinners  of  Zion  Breathed  Out  of  a  Hole  in  the  Wall  of 
an  Earthen  Vessel,  Known  Among  Men  by  the  Name  of 
Samuel  Fish." 

About  the  same  time  was  also  published  "The  Spiri- 
tual Mustard-Pot,  to  Make  the  Soul  Sneeze  with  Devo- 
tion"; "Salvation's  Vantage  Ground  of  a  Louping  Stand 
for  Heavenly  Believers."  and  "A  ShoL  Aimed  at  the 
Devil's  Headquarters  Through  the  Tube  of  the  Cannon 
of  the  Covenant." 

Then  come  "A  Reaping  Hook,  Well  Tempered,  for 
the  Stubborn  Ears  of  the  Coming  Crop,  or  Biscuits 
Baked  in  the  Oven  of  Charity,  Carefully  Conserved  for 
the  Chickens  of  the  Church,  the  Sparrows  of  the  Spirit, 
and  the  Sweet  Swallows  of  Salvation,"  and  "Seven  Sobs 
of  a  Sorrowful  Soul  for  Sin,  or  the  Seven  Penitential 
Psalms  of  the  Princely  Prophet  David  whereunto  are  also 
annexed  William  Humuis'  Handful  of  Honeysuckles  and 
Divers  Godly  and  Pithy  Ditties,  now  Newly  Augmented." 
— Publishers'  Weekly. 
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WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 

TALLY  CARDS 

GUEST  CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list 
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ELLIOTT 

17th  and  Lehigh  Ave. 

PHILADELPHIA 


A  story  is  told  of  Sir  Gilbert  Parker,  M.P.,  which  will 
strike  a  chord  of  sympathy  in  many  a  writer's  heart.  It 
seems  that  some  twenty-five  years  ago,  when  Sir  Gilbert 
was  on  a  visit  to  the  United  States,,  he  met  in  Chicago  a 
typical  man  of  the  Middle  West,  one  of  the  breezy,  good- 
natured,  friendly  sort.  Sir  Gilbert  was  impressed  with 
the  type,  and  particularly  interested  in  the  colloquial 
slang  which  his  acquaintance  managed  with  more  than 
usual  deftness.  The  phrase  that  pleased  him  most,  called 
out  with  amiability  and  no  discoverable  meaning,  was 
"Well  give  my  love  to  the  girls!"  Those  who  have  riad 
Sir  Gilbert  Parker's  just-published  novel,  "The  Weav- 
ers," will  recall  this  phrase  upon  the  lips  of  one  Thomas 
Tilman  Lacey,  who  takes  hearty  leave  of  an  Oriental  po- 
tentate with,  "Well,  good-by,  King;  give  my  love  to  the 
girls!"  Lacey,  in  fact,  was  the  prototype  of  the  Chicago 
man.  The  latter  was  engaged  in  some  provision  business 
along  the  railroad  line  when  Sir  Gilbert  met  him,  always 
expecting  to  make  a  lot  of  money  some  time,  and  talking 
about  it  rather  frequently.  Ten  years  later,  in  a  New 
York  hotel,  Sir  Gilbert  was  caught  by  the  cheerful  works 
wafted  along  the  corridor,  ' '  Well,  good-by ;  give  my  love 
to  the  girls ! ' '  He  recognized  his  man  and  went  over  to 
him. 

"Wait  a  minute"  said  the  Chicagoan.  "Know  you 
perfectly  well.     Can't  place  you.     Let  me  see." 

Sir  Gilbert  smiled,  quoted  the  old  phrase,  and  the 
other  recalled  his  identity. 

"Well,  well!  And  what  are  you  doing  now?"  asked 
the  Westerner. 

"Writing  books,"  confessed  Sir  Gilbert. 

"Is  that  so!"  said  the  other,  evidently  moved.  "And 
I've  struck  it  rich!     Can  I  do  anything  for  you?" 


Spring  Stocks  Should 
Now  Be  Replenished 

Rubber  Balls,  Painted,  Terra  Cotta 
and  Grey. 

WE  ARE  SHOWING   \N  FXCELLENT  RANGE  OF 
FINE   GOODS 

Base  Balls,  Bats,   Gloves,  Mitts, 

Masks,  Lacrosses,  Marbles    and    Allies, 

Hammoc'cs,  etc. 

Fireworks,  Domestic  and  Foreign. 

PLACE  YOUR  ORDERS  NOW,  AND  ENSURE 
PROMPT  DELIVERY 

The  Sutclif fe-Edmison  Co. 

LIMITED 

Wholesale  Fancy  Goods,  etc 

76  YORK  STREET,         -  TORONTO 
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SPRING  TRADE. 

The  American  Stationer  reports  as  follows  on  the 
market  situation  :  Spring  lines  are  on  view  and  sales- 
men are  on  the  road  with  the  new  goods.  If  attractive- 
ness is  any  reason  for  purchasing  the  success  of  the  spring 
business  is  already  assured.  If  other  forces  enter  into  it 
perhaps  there  will  be  something  more  required  than  the 
mere  showing  of  the  goods. 

Not  many  manufacturers  make  much  of  their  spring 
lines  as  they  do  the  lines  for  the  fall  and  holiday  trade. 
In  sonic  instances  the  numbers  are  made  to  serve  the 
trade  through  the  season  until  the  holiday  goods  are  on 
display  again.  In  others  there  are  boxes  especially  for 
spring  and  as  soon  as  the  trade  for  that  season  is  satis- 
lied  the  line  is  removed  from  the  sample  tables. 

It  is  proper  to  say  that  the  spring  lines  for  this  year 
have  been  made  up  with  the  end  in  view  of  creating 
trade.  And  if  one  may  predict,  possibilities  from  the 
character  and  appearance  of  the  goods  now  on  display 
there  isn'1  the  slightest  question  about  results.  Buyers 
cannof  help  purchasing  such  excellent  goods  as  several 
manufacturers   are   showing. 

The  papeteries  are  the  best  that  have  ever  been 
brought  out  in  spring.  An  effort  has  been  made  to  make 
the   boxes   appropriate   and    the    filling  is  as   good   as   the 


class  of  goods  is  now  one  of  the  most  necessary  for  the 
retail  stationer's  trade.  Several  new  lines  of  boxed 
papers  are  being  shown  by  Warwick  Bros.  Si  Rutter.  The 
"Papetcrie  de  Lux,"  shown  in  an  artistically  designed 
box,  with  colored  satin  top,  is  most  attractive,  as  is 
also  the  "Embossed  Papeterie,"  having  the  name  of 
town  or  city  embossed  on  each  sheet.  This  house  is  also 
showing  several  new  writing  tablets,  including  "Water- 
lined,"  in  quarto  and  octavo  ;  "Clover  Linen,"  in  quarto, 
octavo  and  double  Regent;  "Foreign  Crash,"  in  quarto 
and  octavo,  and  a  cheap  line  of  tablets,  "The  Gass- 
away,"  in  quarto  and  octavo. 


A  NEW  INKSTAND. 

The  ('.  II.  Numan  Company,  of  New  York,  have  jus- 
placed  on  the  market  the  new  Victor  inkstand  and  glass 
library  base.  They  are  showing  several  styles  in  this 
new  line,  both  in  the  crystal  and  the  cut  glass.  One  oi 
the  styles  illustrated  here  shows  a  handsome  pen  tray 
and  two  wells,  all  in  one  piece,  one  revolving  disc  for 
black  ink',   and  one  for  red. 


The  Victor  Inkstand  and   Pen  Rack 


W'  I 


The  Victor  Combination  Two- Well  Ink  Stand 
and  Pen  Tray 

manufacturers    interested    have    been    able    to    male.      The 
combination  is  practically  irresistible, 

Retailers  should  not  hesitate  to  buy  these  spring 
goods.  They  are  attractive  enough  to  force  consumers  to 
purchase  whether  1he\  want  to  do  so  or  not  and  1  he  con- 
ditions which  have  controlled  trade  to  some  extent  in 
some  sections  of  the  country  should  exei  I  no  influence  in 
these  instances.  Liberal  sales  will  indicate  that  business 
is  in  better  condition  than  the  most  sanguine  were  ready 
to  admit  and  the  fresh  goods  will  cause  the  consumer  to 
purchase  more  liberally    than  ever  before. 

SOME    NEW   LINES. 

The  demand  for  high  grade  stationery  put  up  in  ar- 
tistic   display     boxes    has    gradually    increased    until     this 


PLAIN  STATIONERY. 

Stationers  will  assist  their  customers  materially  if 
they  are  prepared  to  answer  questions  respecting  the 
proper  stationery  for  a  man  or  woman  to  use  in  their 
correspondence.     These  hints  will  be  found   valuable. 

Plain  white  or  grey  unruled  sheets  folding  once  into 
their  envelopes,  and  black  ink,  are  the  latest  ap- 
proved materials  for  social  correspondence.  There 
is  no  objection  to  be  urged  against  the  varieties 
of  pretty  stationery  now  manufactured  in  soft 
tones  of  blue,  grey,  green  and  buff,  and  in  assorted 
sizes  of  sheet  and  .envelope  ;'  but  it  is  very  bad  taste  to 
use  paper  of  staring  indigo,  red,  yellow  or  lilac  hue,  with 
a  highly  glazed  finish  and  edging,  folded  info  envelopes 
of  outlandish  shapes,  and  written  upon  with  purple,  blue 
or  white  ink. 

Preferably  a  lady's  stationery  is  never  perfumed  ;  lnt 
if  any  fragrance  is  desired  it  should  be  of  a  delicate,  al- 
most elusive  quality.  Dignified  middle-aged  or  elderly  la- 
dies most  appropriately  use  in  their  correspondence  Irish 
linen  or  banknote  paper  in  white,  grey  or  grey-blue. 

If  it  is  ill-advised  for  a  woman  to  use  a  pronounced 
style  of  stationery,  for  men  anything  but  the  most  plain 
and  simple  is  quite  inexcusable.  Grey-blue  banknote, 
linen  or  cream-laid  papers,  all  severely  plain,  arc  the 
only  varieties  permitted  a  man  in  his  social  correspon- 
dence. The  sheets  must  not  be  ruled,  and  should  fold 
once  into  their  envelopes.  In  a  man's  stationery  per- 
fume is  wholly  discountenanced.  Whatever  his  business 
stationery  may  be,  every  man  can  afford  to  keep  by  him 
.1  certain  amount  of  good  white  paper  for  all  his' social 
correspondence,  since  il  is  not  permissible  for .  him  to 
use  his  office  paper  in  answering  a  woman's  noles  or  in 
vitations.     At    clubs,  a  plain   paper,  simply  stamped  wit.1i 
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the  name  of  the  organization,  is  usually  provided,  an 
this  can  be  properly  used  by  the  members  in  replying  t< 
all    friendly  epistles. — American   Stationer. 


BIG    SHOWING    OF    STATIONERY. 

In  the  new  .sample  room  at  42  Adelaide  Street  west, 
Toronto,  which  A.  Roy  Maedougall  opened  last  month. 
one  of  the  most  striking-  exhibits  is  that  of  t lie  pape- 
teries,  tablets  and  notepaper  of  the  Powers  Paper  Co., 
of  Holyoke,  Mass.  This  exhibit  extends  down  the  en- 
tire side  of  the  long  sample  room  on  specially  construct- 
ed shelving  and  makes  a  big  showing.  The  range  is 
enormous,  prices  running  down  to  as  low  a  figure  as  ten 
cents.  In  juveniles  the  Powers  Paper  Co.  are  particu- 
larly strong  and  the  many  pretty  little  boxes  in  this 
department  are  bound  to  delight  the  children.  Mr. 
Maedougall  will,  of  course,  carry  samples  of  this  im- 
portant line   on  his  spring  trip.. 


STRIKING  PLAYING  CARDS. 

A.  0.  Hurst,  Canadian  representative  of  Charles 
Goodall  &  Sons  Co.,  will  this  year  show  some  very 
striking-  new  backs  in  Goodall  playing-  cards.  In  the 
Society  series,  the  Swastika  is  a  timely  and  very  hand- 
some back.  Another  charming  card  in  the  same  series  is 
designed  in  roses,  producing  a  rich  effect.  In  the  Salon 
series,  some  of  the  choicest  new  backs  are  the  Gains- 
borough, the  Windmill  and  the  Cameo,  while  a  hunting- 
scene  is  very  pretty.  A  new  issue  of  Ocean  to  Ocean 
cards  has  been   made  to  retail   at   50  cents. 


THE    GREAT    LEIPZIG    FAIR. 

Every  year  the  Stationery  Fair  at  Leipzig,  Ger- 
many, grows  in  size  and  increases  in  importance.  This 
year  the  Stationery  Society  of  Central  Germany  has 
arranged  to   hold  the  fair  from  March  2  to   7.    The  ex- 


hibits will  embrace  paper  of  every  kind,  stationery  goods 
and  writing  materials,  prints,  post  cards,  calendars,  al- 
manacs— in  fact  every  object  that  falls  under  the  term 
stationery.  Canadians  who  happen  to  be  on  the  other 
side  of  the  Atlantic  about  that  time,  should  make  it  a 
point  to  visit  the  fair. 

SAMPLE  PENS. 

Bookseller  and  Stationer  is  in  receipt  of  a  small  box 
containing  samples  of  John  Heath's  special  office  series 
of  pens.  The  makers  request  recipients  of  the  samples 
to  make  a  test  of  the  pens  and  order  from  local  station- 
ers. This  seems  to  be  a  good  way  of  interesting  business 
men  in  these  pens,  which  have  stood  the  test  of  time. 


EXCLUSIVE  CARDS. 

International  Post  Card  Co.,  27-29-31  St.  James  St., 
Montreal,  are  justly  enthusiastic  over  their  present  show- 
ing of  picture  post  cards.  The  innumerable  samples  which 
lie  in  their  showroom  represent  a  stock  of  varied  lines 
ready  for  shipment,  and  new  subjects  and  designs  are 
being  added  at  a  rapid  rate  each  week.  The  International 
Post  Card  Co.  do  not  specialize  in  any  one  line.  They 
carry  a  complete  stock  of  every  variety. 

This  firm  is  an  exclusive  mail  order  house,  having  no 
salesmen.  Their  only  salesman  is  their  semi-monthly 
price  list,  which  is  artistically  gotten  up  and  sent  out  to 
the  trade  every  two  weeks. 


HIGH  GRADE  POST  CARDS. 

Realizing  that  there  is  a  greater  demand  for  the  high- 
er grade  of  posr  cards,  the  Copp,  Clark  Company,  of 
Toronto,  are  handling  the  splendid  line  of  Davidson  Bros., 
of  London,  Eng.,  and  have  been  made  sole  Canadian 
agents  for  this  firm.  The  cards  are  all  of  superior  manu- 
facture and  the  line  includes  the  real  photo  card,  photo- 
gloss,  bromide  and  hand-colored  cards.  The  subjects  in- 
clude the  Tom  Brown  comics,  the  best  and  most  com- 
plete comic  line  ever  published.  Flat  and  embossed 
florals,  greeting  cards,   etc.,   are  shown  in  great   variety. 


Dissatisfied  Customers, 

doubts  and  other  annoyances  that  have  their  origin  in  g'oods  that  have 
only  cheapness  to  recommend  them,  are  forever  laid  away  when  the 
line  of  stationery  has  "  Hurd's  Name  on  the  Box."  These  goods  have 
been  before  the  discriminating  public  for  many  years  and  are  Known 
for  their  sterling'  quality,  rich  style  and  perfect  manufacture.  Handle 
this  line,  let  your  customers  know  when  you  have  the  g'oods  to  deliver 
and  your  peace    of   mind    and    profits    will  immediately  increase. 

Our  Colonial  Illuminated  Initials  will  appeal  to  your  high  class  trade.     We  shall 
be    glad    to    send    you    samples    or    our  salesmen   will   show   them   to  you. 


TRADE    MARK 


GEO.  B.  HURD  (a  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 


REQI9TEBED 
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NEW  LOOSE  LEAF  SYSTEM. 

The  Brown  Bros.,  Toronto,  have  been  appointed 
Canadian  agents  for  Moore's  Modern  Methods,  a  system 
or  method  of  keeping  office,  factory,  professional  or  in- 
dividual records  in  loose  leaf  books,  made  by  the  John 
C.  Moore  Corporation,  of  Rochester,  N.Y.  The  system 
is  sold  in  separate  outfits,  comprising-  a  loose  leaf  binder 
an  index  and  a  quantity  of  sheets,  of  which  there  are 
forty  different  patterns,  adapted  for  keeuing  regular 
ledger  accounts,  records  of  quotations,  time  sheets,  re- 
cord of  employes,  salesmen's  records,  stock  on  hand,  in- 
surance and  real  estate,   temperature  charts,   instalment 


One  of  the  Cabinets 


Inserting  the  Leaves 


Fastening  the  Cover 

accounts,  household  expenses,  dentists'  and  physicians' 
accounts,  etc.  Outfits  range  in  price  from  $1.50  up  to 
$7.50  at  retail.  The  system  is  used  a  great  deal  in  the 
place  of  card  index  records,  as  it  is  much  easier  carried, 
is  easier  to  write  in,  and  the  sheet  is  always  kept  in 
its  place,  whereas  in  the  card  index,  the  cards  have  to 
be  removed. 

Transfer  cases  can  also  be  had,  in  which  to  file  away 
the  sheets,  after  they  have  been  removed  from  the  regu- 
lar binder.  The  system  also  supplies  neat  wooden  cab- 
inets to  hold  two  or  more  of  the  regular  outfits.  These 
cabinets  are  finished  in  oak  and  can  be  built  up  to  hold 
any  quantity  of  books. 

The  Brown  Bros,  are  issuing  a  special  catalogue,  de- 
scribing the  system,  and  copies  can  be  had  on  applica- 
tion to  them. 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

the   BROWN   BROS.,  umited 

TORONTO. 


t^ 


PENS: 


Is&g^ 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

They  were  first  45  vears  aero,  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


g^ 


HINKS,  WELLS  &  CO.. 


This 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

ajy  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  Hinks, Wells  & 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept..   1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 
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Waver  ley 
Pens 


What  makes  the  Waverley  Series  of 
Pens  sell  so  readily  is  their  incom- 
parable and  regular  good  quality. 
Every  pen  is  selected.  They  are 
known   all  over  the   world   as    the 

"Boons  and  Blessings" 


Sold  by  the  Leading  Wholesale  Houses 
Sample  Cards  and  Trade  Prices  sent  by  return  mall 

Macniven   &   Cameron,   Ltd.,      Waverley  Works,  Edinburgh 
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SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


BOOK S  E LLER      AND     STATIONER 


* 

Photo  Supplies 

* 

A  greal  number  of  stationers,  who  handle  photo  sup- 
plies make  very  little  effort  to  keep  up  their  sales  in 
this  department  during  the  winter  months.  Some  have 
the  idea  that  photography,  as  a  pastime,  is  tit  only  for 
the  summer  months,  and  in  accordance  with  this  idea. 
give  no  prominence  in  displaying  their  photo  supplies 
during  the  winter,  but  keep  their  stock  away  on  back 
shelves  and  altogether  out  of  sight  of  the  customer. 
This  is  a  great  mistake. 

To  the  enthusiastic  amateur,  subjects  are  just  as 
plentiful  during  the  winter  as  they  are  in  summer,  il 
would  be  hard  to  find  more  interesting  subjects  than 
skating,  snowshoeing  and  tobogganing  scenes  provide. 
There  is  also  plenty  of  scope  for  those  who  prefer  I  lie 
natural  scenic    views. 

Bookseller  and  Stationer  has  from  time  to  time  ad- 
vocated the  giving  of  a  premium  by  the  dealer,  for  the 
best  work  produced  by  the  amateur,  using  this  means 
of  stimulating  trade.  There  are  numbers  of  what  we 
might  term  half-hearted  enthusiastic  users  of  cameras; 
those  that  are  not  enthusiastic  enough  to  brave  the  cold 
winds  or  the  deep  snow  in  order  to  obtain  pictures. 
To  this  class  the  premium  would  attract  itself,  for  all 
that  is  needed  is  a  little  inducement  of  some  kind,  such 
as  a  competition  for  a  prize  would  provide,  to  get  them 
to  continue  in  the  winter,  that  which  they  are  so  fond 
of  in  the  summer. 

Camera  clubs  are  being  formed  in  our  different  towns 
and  cities  from  time  to  time,  and  there  is  no  doubt  that 
where  they  exist  the  number  of  amateur  photographers 
materially  increases.  Would  it  not  be  beneficial  to  the 
dealer  to  make  some  effort  to  bring  about  the  formation 
of  such  a  club  in  his  particular   town. 

That  in  the  main  the  photographs  the  amateur  pro- 
duces appeal  specially  to  his  friends  may  be  regarded 
as  axiomatic.  At  the  same  time  this  interest  might, 
with  advantage,  be  considerably  increased  if  workers 
would  approach  the  matter  of  picture  production  from 
the  general  point  of  view.  A  box  of  negatives  may  be 
instructive  to  those  who  are  interested  in  methods  and 
technique;  a  parcel  of  unmounted  prints  also  may  be 
attractive  as  showing  the  possibilities  for  photography 
of  some  locality  or  resort,  but  the  average  friend  is 
drawn  more  by  results  than  processes  and  wants  to  see 
some   application    of    photography    to    everyday    matters. 


THE 


"WELLINGTON" 

Photographic  Specialties 

have  a  world-wide  reputation. 

BROMIDE  PAPERS,  GASLIGHT   PAPERS,   FILMS 
AND  PLATES. 

Ask  your  dealer  or  write 

WARD    &    CO. 

13  ST.  JOHN  ST.,  -         MONTREAL. 


THE  TELEPHONE 


Il  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG   DISTANCE    TELEPHONE   SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  COMPANY. 


EIRE 
AND 


MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 

Income  for  1906,  over     3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER.  Secretary 


THE  METROPOLITAN 


Capital  Paid  Up 
$1,000,000.00 


BANK 


Reserve  Fund  and 

Undivided  Profits 

S>1,183,713.23 


Every  Department  of  Banking  Conducted  with  Satisfac- 
tion and  Absolute  Security 

Accounts  of  Individuals, Firms  and  Corporations  Solicited 


SAVINGS  DEPARTMENT 

$1.00  or  more  opens  an  account.    Interest  allowed  from 

date  of  deposit  and  compounded  FOUR  times 

a  year.     No  delay  in  withdrawal. 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W,  B.  Melkle,  General  Manager!  P.  H.  Sims,  Secretary 

CAPITAL        ....-.-         $1,400,000.00 

ASSETS 2,182.753.85 

LOSSES  PAID  SINCE  ORGANIZATION.     20,833.820.08 
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B O  O  K  S  E  L L E K      AND     STAT10 N E  R 


GENERAL  TRADE  CONDITIONS. 

Is  the  post  card  here  to  stay?  If  someone  could 
answer  this  oft-asked  question  with  any  degree  of  cer- 
tainty it  would  be  much  appreciated  by  the  dealer. 
Some  maintain  that  it  is  merely  a  passing  fad  and  that 
its  popularity  has  already  reached  its  height,  that  it 
will  before  long  die  a  natural  death.  To  offset  these 
opinions  we  have,  however,  statistical  records,  which  go 
to  show  that  since  the  inception  of  the  picture  post  card 
each  succeeding  year  has  seen  great  increase  in  the  num- 
ber of  cards  used,  and  the  manufacturers  hold  that  the 
coming  season's  trade  will  show  a  substantial  increase 
over  that  of  the  past  year. 

Among  manufacturers  the  concensus  of  opinion  seems 
to  be  that  the  post  card  has  gained  a  permanency  that 
will  not  easily  be  dislodged. 

The  local  view  has  been  and  will  continue  the  most 
popular  with  the  general  public,  as  it  carries  with  it 
an  educational  value.  Canadians  have  possibly  learn- 
ed more  about  their  own.  country  from  the  local  view 
card  than  from  any  other  source. 

Over  seventy-five  per  cent,  of  the  cards  sold  in  Can- 
ada the  past  year  were  imported,  the  greater  portion 
"coming  from  Germany.  While  the  German  card  is 
superior  to  that  manufactured  either  in  the  United  States 
or  Canada,  the  difficulty  in  securing  satisfactory  delivery 
is  a  serious  one.  From  four  to  six  months  is  too  long 
to  wait  for  the  completion  of  an  order.  In  the  United 
States  they  are  now  turning  out  a  colored  card  that 
compares  favorably  with  the  German  production,  and 
the  work  will  show  a  still  greater  improvement  before 
the  end  of  the  present  year.  The  manufacturer  that 
can  fill  orders  on  short  notice  is  the  one  that  will  gel 
the  business  and  for  this  reason,  there  will  be  a  great 
increase  in  the  use  of  the  domestic  card  and  necessarily 
a  falling  off  in  the  import.  The  Canadian  manufac- 
turers realize  this  and  are  greatly  increasing  their 
domestic   output,    one    of   the    large    houses    turning    out 


Easter  Cards—Eggs  in  Padded  Silk 

nothing  but  their  own  manufacture  and  are  getting 
satisfactory  results  from  the  three  and  four-color  pro- 
cess as  Avell  as  from  the  straight   half-tone. 

The  novelty  and  special  day  greeting  card  will  con- 
tinue to  be  in  favor.  These  cards  in  the  past  have,  to  a 
great  extent,  been  imported,  but  the  Canadian  manu- 
facturers are  going  in  more  for  this  style   of  card    and 


some   exceedingly    clever    and    original    designs    have    re- 
cently been  put  on  the  market. 

Current  Talk. 

With  Valentine  sales  over,  the  dealer  will  now  turn 
his  attention  to  Easter  cards.  Dealers  have  never  before 
bad  such  a  large  assortment  to  choose  from.  Some  of 
the  most  striking  effects  are  the  embossed  lithographed 
cards,   showing    pleasing    treatment    of    design    in    floral, 


A  New  Novelty  Card 

bunnies,  chicks,  eggs,  Easter  lilies,  etc.,  with  Easter  text 
neatly  printed  in  gold.  Then  there  is  the  lithographed 
silk  card,  these  cards  were  extra  fast  sellers  in  the 
Christmas  designs  and  should  prove  equally  as  popular 
as  an  Easter  card.  The  tinselled  card  is  always  in  de- 
mand and  no  doubt  will  be  largely  used  as  an  Easter 
card,  with  appropriate  wording. 

The  17th  of  March  has  not  been  forgotten,  for  we 
have  noticed  several  designs  in  greeting  cards  that  will 
nppeal  most    strongly    to    wearers   of  the   shamrock. 

The  wide-awake  dealer  will  place  his  order  for  local 
view  cards  in  good  time,  and  not  be  caught  as  so  many 
were  last  year  in  receiving  his  cards  when  the  summer 
season  was  half  over.  If  you  are  going  to  have  cards 
of  German  manufacture,  you  should  order  right  away 
it  is  none   too   early. 

Novelty  Cards. 

The  MaeFarlane  Company,  of  Toronto,  are  showing 
many  new  designs  in  novelty  cards.  One  that  lias  taken 
well  with  the  dealers  is  the  bird  note  card.  A  metal  bird, 
securely  fastened,  is  bearing  a  miniature  envelope  in 
which  is  enclosed  a  small  letter  or  note.  An  appropri- 
ate inscription  is  tinselled  on  the  card.  They  are  show- 
ing several  lines  of  cards,  bringing  the  metal  ornament 
into  play,  the  ornament  being  suggestive  of  the  subject 
of  the  card.  For  instance,  the  "Auto  Girl"  subjects, 
show  a  miniature  brass  auto.  This  company  is  specializ- 
ing in  novelty  cards  and  intend  to  keep  abreast  of  the 
times   in    tliis   department. 

Local   View   Cards. 

Warwick  Bros.  &  Rutter,  Toronto,  are  printing  a 
new  stock  of  local  view  cards  for  the  various  towns 
and  cities  of  the  Dominion.  The  subjects  used  are  simi- 
lar to  those  already  gotten  out  by  that  firm.  The  cards 
appear  in  black,  blue,  brown,  green  and  sepia  half- 
tone ;   also  in  the  three  and  four-color  process. 
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POST  CARD  NOTES. 

The  sale  of  one  cent  postage  stamps  at  the  New 
York  post  office  the  day  before  Christmas  aggregated 
$90,000.  The  total  number  of  Christmas  cards  mailed  at 
New  York  exceeded  12,000,000.  The  total  number  oi' 
New  Year  cards  mailed  at  the  same  office  exceeded  9,- 
000,000. 

Good  photographs  are  essential  in  the  producing  of 
local  view  cards.  Old,  faded  prints  have  often  been  sub- 
mitted to  the  manufacturer  tor  reproduction;  while  they 
may  be  used,  the  results  are  not  satisfactory.  Pains 
should  be  taken  to  secure  prints  with  good  detail  and 
the  subjects  selected  to  be  those  that  will  be  of  most 
interest  to  both  local  and   tourist   trade. 

All  dealers  who  are  handling  post  cards,  both  as  a 
.specialty  and  as  a  side  line,  should  not  fail  to  stock  a 
quantity  of  the  latest  fad  "Cigar  Hands."  These  bands 
net  the  dealer  at  least  100  per  cent,  or  more  and  are  put 
up  in  packages  in  different  assortments,  which  make  the 
most  fascinating  and  most  beautiful  articles,  such  as 
nlaques,  ash  trays,  pin  trays,  card  receivers,  smokers' 
sets,  etc.  Further,  these  bands  .work  in  well  with  a 
post  card  line  and  are  novelties  which  advertise  your 
whole  store. 


EUROPEAN  POST  CARD  CO. 

146   James  Street,  -  -  -  MONTREAL 

TO  THE  TRADE 

Brighten  up  your  store   and  increase  your  business  by  ordering 
new  stock  from 

EUROPEAN  POST  CARD  CO. 

Prompt  and  careful  attention  to  enquiries.      Wholesale  only. 


ST.  PATRICK'S  DAY  GOODS 


POST  CARDS 


No 


$1.23 


2208  St.   Patrick  For  Ever 
2188  March   17th 

2183  Good  Luck 

2185  Wearing  the  Green 
2187  Begorra 

2184  One  of  the  Finest 

2201  St.  Patrick's  Day  in  the  Morning 

2186  Erin  Go  Bragh 

per  100.  Also  Irish  Flags  lithographed  oo  cotton. 


The  Copp,  Clark  Co.,  Limited 


64-66  Front  St.  West, 


TORONTO 


This  is  of 
Interest  to  You, 

Mr.  STATIONER 
and 

ART  DEALER, 

for  there  is 

BIG  MONEY 

in  it  for  you. 


"A   BOILEAU    HEAD" 


We    are    the    Canadian 
Selling  Agents  for  the 

12  FAMOUS 


"BOILEAU  HEAD  POST  CARDS" 
Also  "ULLMAN'S." 

We  have  also  some  "EXCLUSIVE  LINES  OF 
NOVELTY  PICTURES,"  suitable  for  Dens  and  Cosy 
Corners — "  all  big  sellers."  We  handle  only  the  best,  and 
our  motto  is  :  "  Quality,  Value  and  Prompt  Service." 
Goods  not  proving  satisfactory  can  be  returned  at  our 
expense  and  money  will  be  cheerfully  refunded. 

The  C.  H.  Snyder  Co. 

77  Victoria  St.,     -     Toronto 

Write  us  for  particulars.         We  want  your  business. 


12  Famous  BOILEAU  Heads 


In  Color 


To  Retail  at 
Five  Cents 

The 

Most  Uuip, 

Attractive 

and  Salable 

Set  of 

POST 
CARDS 

Ever 
PnMisM 

Copyright  1907. 


Reinthal  and  Newman,  Publishers 


Picture  Novelties  of  Interest  to  Live  Stationers  and  Art  Dealers 

106  WEST  29th  STREET,  NEW  YORK. 
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BOOKSELLER  AND  STATIONER 


W.  NEUMANN    &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS  OF  VIEW-ALBUMS  AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 


SUNBONNET 


VALENTINE 
and  EASTER 


POST  CARDS 


$1.00  PER 

100 
PREPAID 


$10.00  PER 

1000 

PREPAID 


The  demand  for  something  different  is  fully  appeased  with  our 
S  inbunnet  Valentine  and  Easter  Post  Cards.  A  welcome  break- 
away from  the  rabbit  with  a  German  pipe  in  the  mouth,  or  some 
other  design  distinctly  foreign.  Americans  are  big  enough  in  this 
industry  to  create  styles  of  their  own,  and  we  therefore  offer  you 
this  strictly  American  Valentine  and  Easter  Post  Card  line. 

Our    New   Catalogue  is  Ready- 

ALFRED      HOLZMAN      CO. 

CHICAGO,  ILL. 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture: 
PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN   PHOTOS. 
AS  A  SPECIALTY  Wl   MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  tor  samples  and  quotations 


Telegram— Address 

KUNNTMARKERT, 
DRESDEN 


COMIC   POST  CARDS 

We  publish  money-making  Post  Cards,  or  rather  Post  Cards 
that  possess  some  se  ling  ability. 

High  Class  Comics  from  $1.88  per  1,000. 
All  Canada  Views  for  $6.00  per  1,000. 
Floral  Cards  for  Jewelling,  $2.75  per  1,000. 
Jewelling  Powder,  $2.50  per  lb. 
Glass  Pens,  2  for  25c. 

Beautiful  Gold  and  Silver  Ink,  for  decorating  Post  Cards. 
$1.00  per  pint. 

Special  Mucilage  for  Jewelling,  50c.  per  pint. 
Leather  Cards,  $2.75  per  100. 
Wire  Wall  Racks,  $1.25  per  dozen. 

Special  figures  to  whMesalers.  Send  $2.00  for  full  line  of 
samples,  or  write  us  for  catalogue  and  news  of  Post  Cards  and 
Novelties.     It  will  pay  you  to  have  our  line  of  samples. 

CANADA  TOY  CO.,  Montreal,  P.Q. 


\ 


Picture 


Made  to  order  only 
according  to  instruc- 
tions supplied. 


Specialties: 

riodern    Heliotype 

styles, 

Post 

Very  fine 
make.  First 
class  Goods 

O'lV. 

plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

Cards 

OLLo  Leder 

Dresden  7    *axony 

Picture  P.  st  Cord  Manufacturer. 
WHOLK8ALE  EXPORT 


^ 


The  Post  Card  Business  Weeds  Booming 

Inspire  confidence  in  the  Trade. 
Show  them  that  you  are  prepared  to 
spend  money  to  keep  your  Busi- 
ness Alive.      Do  some  advertising. 

Use  the  Bookseller  and  Stationer 
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BOOKSELLER  AND  STATIONER 


NOVELTIES 

for 

Jobbers  and  Dealers 

Some  attractive  lines  that  will  be  seasonable  shortly 
and  which  you  should  stock  for  profit. 

Leap  Year  Cards 

Just  the  thing  for  1908. 

St.  Patrick's  Day  Cards 

You  will  sell  them  readily. 

Easter  Post  Cards 

Now  is  the  time  to  buy. 

Also  leather  cards  which  are  in  great  demand  by  all 
classes. 

Affinity  cards,  which  are  most  popular. 

ORDER  EARLY 

Special— samples,  to  sell  at  $7.50  sent  on  receipt  of 
$2.50  while  they  last.  Do  not  hesitate  over  this  as  lots 
are  limited. 

The  Illustrated  Post  Card  Co. 

106  Notre  Dame  St.  East,  MONTREAL 


The 
Latest 
Craze 


Are  you    Making   Money  with  the 

Cigar    Band    Novelty  ? 

<I  If  not,  you  evidently  have  not  thought  over 
the  matter. 

<I  This  line  is  a  novelty  which  advertises  your 
whole  store. 

<|  The  most  fascinating  and  most  beautiful  arti- 
cles can  be  made;  plaques,  ash  trays,  pin 
trays,  card  receivers,  smokers'  sets,  etc. 

<J  It's  a  money  maker  for  you,  and  we  would 
suggest  that  all  progressive  merchants  write 
us  and  get  a  sample  order.  1 

<J  Special  discount  to  the  trade.  4 

<]|  Write  to-day  for  a  sample  assortment,  which  | 
will  be  forwarded  to  you  upon  receipt  of  1 
$1.00,  prepaid.  i 

The  sample  lot  contains  5  assortments  in  f 

packages  retailing     at    $2.00    or    more.  • 

Art  View  &  Novelty  Co.  i 

106  Notre  Dame  St.   East,  MONTREAL 

'-•■.«..•.-•■.•..«..•■■»..•.■•.■•..•-.•.■•■.••.•■■•■■••.•■-•'••<■•-■•'-••■«>••.-•■.  ••♦•••-•-•••I 


C.  We  have  no  sales- 
men. You  get  the 
benefit. 


*  LIVE  MAIL  ORDER  * 
POST  CARD   DEALERS 


C  A  Post  Card  House 
with  an  idea  and  the 
goods. 


To  the  Trade 

New  lines  are  being  added  to  our  stock  daily.  Every  new  idea  and 
novelty  for  Easter  may  be  had.  The  variety  is  almost  endless  and 
our  stock  is  easily  the  largest  in  Canada,  especially  in 


Fancy  Postals 


Samples  of  all  Illustrated   Post  Cards    described  on  our  price  list 
will  be  forwarded  by  mail,  prepaid,  on  receipt  of 

$3.50 

Do  not  delay  in  ordering  samples.     A  store  without  our  cards  is  not  complete. 


C  You  want  to  be 
shown.  Let  our  price 
list  show  you. 


International  Post  Card  Co. 

27,  29  and  31   St.  James   Street,  Montreal 


C.  Our  only  salesman 
is  our  semi-monthly 
price  list. 
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PAYSON'S  INDELIBLE  INK 


MOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


IMPORT  COSTS 

Just  issued.  A  new  book  for  the  use 
ol  importers,  showing  laid  down  costs, 
from  one-eighth  of  a  penny  to  one  thou- 
sand pounds,  with  advance  on  Sterling 
costs  from  five  per  cent.,  calculated  at 
the  Canadian  par  of  Exchange,  advanc- 
ing by  two-and-a-half  per  cent,  rates. 

A  separate  table  for  each  rate. 

These  tables  will  be  found  a  great  im- 
provement over  anything  hitherto  pub- 
lished, and  will  prove  a  valuable  time- 
saver  to  all  in  need  of  such  a  work. 

Full  Bound  Leather,  Limp. 

Price,  $1.50. 

A  specimen  sheet  will  be  sent  upon 
application. 

The  Canadian  Customs 


iff  of  I907 


A  new  edition,  compiled  from  official 
sources  arranged  in  alphabetical  order, 
and  corrected  to  date. 

Contains  :  The  British  Preferential 
Tariff,  Anglo-Canadian  Treaty,  Ad- 
vantages to  British  South  Africa  under 
the  French  Treaty  Act  1894,  Regula- 
tions established  by  Order-in-Council, 
25th  November,  1903,  respecting  Surtax 
on  goods  imported  into  Canada. 

Tariff  changes,  1904,  Dumping 
Clause,  Extracts  from  Customs  and 
Tariff  Act. 

Instructions  as  to  Way  Bills,  and 
marks  and  numbers  on  packages,  Sched- 
ule of  Forms,  Articles  exempt  from 
Duty.  Ships'  Stores,  Articles  Prohib- 
ited, Exports  Prohibited,  Approximate 
Value  and  Duty  on  Packages  of  various 
descriptions. 

Weights,  Excise  Duties,  Ports  of 
Entry,  Outports,  Preventive  Stations, 
Wharfage  Rates,  etc. 

Tables  showing  the  Customs  Value  of 
Foreign  Currencies,  Sterling  Money, 
Francs  and  German  Rixmark  reduced 
to  dollars  and  cents. 

Value  of  Francs  in  English  money, 
etc,  etc. 

F-Cap  8vo.  Cloth, 

Price,  50c. 

Morton,  Phillips  &  Co. 

Publishers 

1 15  Notre  Dame  St.  West,  MONTREAL 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 

This  home  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  McNiool,  Prop. 


TOWER  HOTELQEORGETOWN 

I  W»l-r\  nw  I  tl_    DEMERARA 

BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric,  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 

GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 

Attendance  qualified.    Terms  moderate.   Eleo 

trio  Car  Loop  at  gate  of  premises.    Patronage 

Solioited.    Manageress,  E.  Ootta.m. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.      James  K.  Paisley,  Prop 


DOMINION   HOUSE 

W.  H.  DURHAM,  Proprietor 

RENFREW,  -  -  ONTARIO 

The   most   popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


HOTEL  IMPERIAL    *-£*»* 

Steam  Heated  and  Gas  Lit 
GEO.W.  WEBSTER,  Prop.,    Swift  Current,  Sask. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


liTe  Topaz  Pencil 

As  good  as  any  at  any   price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


THREE  FREE 
INSERTIONS 


'  I  "HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal  Winnipeg 


L 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
youwith  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 
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Every  possible  test  to  which  you  can  subject 

STAUNTON 

WALL  PAPERS 


& 


'  SELL  WALLPAPER  NOW. 

It  is  now  time  to  give  consideration  to  wallpaper. 
Why  not  do  something-  to  stimulate  early  buying  in  this 
department?  Many  persons  are  now  planning  the  re- 
modelling of  their  homes,  and  it  would  seem  to  be  rea- 
sonable 'to  assume  that  they  would  be  interested'  in 
wallpaper. 

There  is  no  feature  in  a  room  that  has  such  a  happy 
influence  as  a  suitable,  well-selected  wallpaper  in  colors 
that  harmonize  with  the  furnishing.  There  are  many 
housekeepers  who  would  at  this  time  decorate  the  boys' 
room  or  the  girls'  room,  if  the  suggestion  was  made. 

Is  it  not  an  excellent  time  now  for  the  decorators  to 
introduce  some  of  the  latest  types  of  decoration,  having 
more  time   at   their   disposal   than  in   the   spring? 

Is  it  not  worth  a  determined  effort  to  create  this 
demand  through  the  medium  of  attractive  window  dis- 
plays, neat  announcements  and  suggestions,  which  can 
be  supplemented  by  some  business  calls  at  the  homes 
of  possible  prospects? 


EXPORT  DUTY  ON  PULPWOOD. 

The  imposition  of  an  export  duty  on  pine  by  the  On- 
tario Government  was  followed  by  results  which  everyone 
admitted  proved  beneficial  to  the  province.  The  depletion 
of  the  pine  forests  to  keep  mills  busy  in  the  United 
States — giving  employment  to  American  citizens  and 
bdilding  up  American  cities — was  stopped.  With  the  en- 
forcement of  the  Act  imposing  an  export  duty  on  Ontario 
pine  the  lumber  industry  did  not  go  to  smash,  nor  were 
the  lumbering  operations  curtailed.  The  only  appreciable 
difference  was  that  the  mills  cutting  Canadian  pine  oper- 
ated on  Canadian  soil,  instead  of  in  the  United  States,  a 
condition  which  few  would  consider  undesirable,  since 
what  benefits  were  to  be  derived  from  the  timber  wealth 
of  the  province,  were  retained  largely,  for  Canadians. 

The  policy  pursued  in  respect  of  Ontario  pine  could,  it 
is  believed  in  many  quarters,  be  justifiably  applied  to 
pulpwood.  Hundreds  of  thousands  of  cords  of  spruce 
are  sent  across  the  border  each  year  and  ground  into  pulp 
and  later  manufactured  into  paper  in  American  mills. 
The  pulpwood .  supply  of  the  United  States  is  now  prac- 
tically exhausted.  The  Americans  realize  this,  and  know 
that  they  must  depend  on  Canada  for  present  and  future 
supply. 

That  the  enormous  exportation  of  pulpwood  at  present 
is  affecting  detrimentally  several  industries  in  Canada  is 
evidenced  by  the  fact  that  during  the  past  year  there  was 
a  shortage  of  raw  pulp  and  mills,  notably  those  of  wall- 
paper manufacturers,  were  in  many  cases  operated  at 
great  disadvantage  because  of  the  difficulty  in  procuring 
the  pulp. 

Largely  by  reason  of  this  fact  the  price  of  pulp,  and, 
consequently,  of  wallpapers,  has  advanced  materially. 

Wallpaper  men  point  out  that  were  an  export  duty 
imposed  on  spruce  and  other  timbers  from  which  pulp  is 
manufactured,  the  dran  on  the  pulpwood  resources  of 
Canada  to  supply  the  American  mills  would  practically 
cease,  and  there  would  not  only  be  an  ample  supply  for 


only    demonstrates    their    superiority    the    more    clearly. 

•1  To  sell  them  to  a  customer  is  to  guarantee  his  satisfaction 
and  return  next  year  for  more. 

€|  Make  yourself  stronger  with  your  trade  by  handling  only 
the  best — and  the  public  has  known  for  fifty  years  that 

ST  A  UNTON 

WALL    PAPERS 

are  the  best. 

(§  If  you  have  not  stocked  your  racks  for  Spring  trade  write 
us  for  sample  books  of  the  papers  that  have  proven  popular. 
Gladly  sent  you  prepaid  if  you  mention  this  periodical. 

STAUNTONS  Limited 


933  Yonge  Street 


TORONTO,  ONT. 


Canadian  paper  manufacturers,  but  it  would  lead  to  the 
establishment  of  mills  in  this  country  for  supplying  the 
Canadian  market,  since  the  importation  of  American 
papers  would  be  very  greatly  curtailed. 

Wallpaper  manufacturers  express  their  approval  of 
the  proposal  to  place  a  duty  which  would  discourage,  if 
not  practically  abolish  the  exportation  of  a  natural  pro- 
duct, which,  if  preserved,  will,  in  the  years  to  come, 
place  Canada  in  a  position  to  dominate  the  North  Am- 
erican continent,  so  far  as  the  pulp  and  allied  industries 
are  concerned. 

The  situation  is  not  unknown  to  President  Roosevelt. 
He  will  not  show  any  disinclination,  either,  to  effect  an 
arrangement  with  Canada  by  which  the  American  paper 
industries  will  be  able  to  operate  with  Canadian  pulp.  It 
would  seem  reasonable  to  suppose  that  the  Dominion 
Government,  in  view  of  the  present  situation,  would  re- 
cognize the  desirability  of  preserving  for  Canada  what  in 
the  nature  of  things  should  be  essentially  a  Canadian  in- 
dustry. The  practicable  means  of  securing  this  result  is 
by  an  export  duty. 

Lincoln  stories  are  always  good.  Here  is  one  that 
may  be  new  to  some.  One  day  Mr.  Lincoln  was  met  on 
the  street  by  a  man  who  flashed  a  loaded  pistol  in  his 
face,  saying,  "Now,  sir,  I  am  going  to  kill  you,  for  I 
have  always  said  if  I  ever  saw  a  man  that  was  uglier 
than  I  am  he  had  to  die."  Mr.  Lincoln  looked  him 
steadily  in  the  eye  for  a  few  seconds,  and  then  dropping 
his  head  on  his  breast,  said,  with  his  voice  trembling 
with  emotion,  "Friend,  if  I  am  uglier  than  you  are,  for 
God's  sake  shoot." 
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Best  Selling  Books  of  the  Month 


Belleville. 

1.  Satan  Sanderson,  by  H.  E.  Rives.    McLeod. 

2.  The  Weavers,   by  Sir  Gilbert  Parker.    Copp. 

3.  Beth  Norvell,  by  R.  Parish.     Briggs. 

4.  Dawn  at  .Shanty  Bay,  by  R.  E.  Knowles.  Frowde. 

5.  The  Daughter  of     Anderson     Crow,   by   G.   B.   Mc- 

Cutcheon.    Briggs. 
(i.    The  Best  Man,  by  H.  MacGrath.    McLeod. 

Calgary. 

1.  The   Weavers.    By    Sir   Gilbert    Parker.    Copp. 

2.  Beth  Norvell.    By  R.  Parrish.    Briggs. 

3.  Shuttle.    By  F.  H.   Burnett.     Copp. 

4.  The  Broken  Road.    A.  E.  W.  Mason.    McLeod. 

5.  Three  Weeks.    By  Elinor    Glyn.     Duffield. 

6.  Crowned    Skull.    By   Fergus   ITume.    Briggs. 

Charlottetown,  P.E.I. 

1.  The   Weavers.    By    Sir   Gilbert    Parker.     Copp. 

2.  The  Best  Man.    By  H.  MacGrath.    McLeod. 

3.  Daughter  of  Anderson  Crow.     By  G.   B.  McCutcheon. 

Briggs. 

4.  Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 

5.  Kindred  of  the  Wild.    C.  G.  D.  Roberts.    Copp. 
(i.     Sister  to  Evangeline.     C.  G.  D.  Roberts.     Copp. 

Edmonton. 

1.  Dawn  at  Shanty  Bay.    By  R.  E.  Knowles.    Frowde. 

2.  Daughter  of  Anderson  Crow.    By  G.   B.  McCutcheon. 

Briggs. 

3.  The  Broken  Road.    By   A.   E.   W.    Mason.    McLeod. 

4.  Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 

5.  Light  Fingered  Gentry.    By  D.   A.   Phillips.    Brings. 

6.  Mr.  Barnes  American.    By  A.    C.   Gunter.    Musson. 

Hamilton. 

1.  The   Weavers.     By    Sir   Gilbert    Parker.     Copp. 

2.  Shuttle.    By  F.    EL  Burnett.    Copp. 

3.  Fruit  of  the  Tree.    By  E.   Wharton.     McLeod. 

4.  Susan.    By  E.  Oldmeadow.    Musson. 

5.    Three  Weeks.    By  Elinor    Glyn.     Duffield. 
fi.     Sadie.     By   K.   E.    Hani  man.     Frowde. 

Kingston. 

1.  The  Weavers.    By   Sir   Gilbert   Parker.     Copp. 

2.  Shuttle.    By  F.  H.   Burnett.     Copp. 

3.  Bud.    By  N.  Munro.    Harpers. 

4.  Lady  of  the  Decoration.    By  F.  Little.     Musson. 

5.  Rosalind  at  Red  Gate.    By  M.  Nicholson.    McLeod. 

6.  The  Fruit  of  the  Tree.    By  E.  Wharton.    McLeod. 

Moncton. 

1.  The   Weavers.     By    Sir    Gilbert    Parker.    Copp. 

2.  Joseph   Vance.    By  Wm.   De  Morgan.    Frowde. 

3.  Fruit  of  the  Tree.    By  E.  Wharton.    McLeod. 

4.  Sadie.    By   K.   E.   Harriman.    Frowde. 

5.  The     Mistress     of     Bonaventure.    By     H.     Bindloss. 

McLeod. 

6.  Alice-for-Short.     By  Wm.  De  Morgan.    Frowde. 

Montreal. 

1.  The  Weavers.     By  Sir  Gilbert    Parker.     Copp. 

2.  Shuttle.     By  F.   H.   Burnett.     Copp. 

:i.  The  Broken'  Road.     Bv  A.  E.  W.  Mason.  McLeod. 


I.  The   Fruit  of  the  Tree.     By  E.   Wharton.     McLeod. 

5.  Three  Weeks.     By  Elinor  Glyn.     Duffield. 

(i.  The   Lady  of  the   Decoration.     By  F.  Little.     Musson. 

Peterboro. 

1.  The  Weavers,   by  Sir  Gilbert  Parker.  Copp. 

2.  Shuttle,  by  V.   H.   Burnett.     Copp. 

3.  Satan  Sanderson,   by  H.    E.   Rives.  McLeod. 

4.  Daughter  of    Anderson    Crow,   by    G.  B.   McCutch- 

eon.    Briggs. 

5.  Songs  of  a  Sourdough,  by  R.  W.  Service.     Briggs. 

Quebec. 

1.  The  Lodestar.    By  Max  Pemberton.  Copp. 

2.  Shuttle.    By  F.  H.  Burnett.    Copp. 

3.  Fruit  of  the  Tree.    By  E.   Wharton.  McLeod. 

4.  The     Angel   of  Forgiveness.    By   R.  N.    Carey.    Mac- 

millan. 

5.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

6.  Younger  Set.     By  R.  W.  Cha  nbers.    McLeod. 

St.  Catharines. 

1.  Three    Weeks.     Elinor    Glyn.     Duffield. 

2.  Shuttle.    By  F.   H.   Burnett.    Copp. 

3.  The  Weavers.    By  Sir  Gilbert  Parker.     Copp. 

4.  Satan  Sanderson.    By  H.   E.   Rives.    McLeod. 

5.  Younger  Set.    By  R.  W.  Chambers.    McLeod. 

6.  Arizona  Nights.    By   S.   E.   White.    Musson. 

St.    John,    N.B. 

1.  Shuttle.     By  F.  H.   Burnett.     Copp. 

2.  The  Weavers.    By   Sir  Gilbert  Parker.    Copp. 

3.  Fruit  of  the  Tree.    By  E.   Wharton.    McLeod. 

4.  Younger  Set.    By  R.   W.  Chambers.    McLeod. 

5.  Aliee-for-Shoi t.    By    Wm.    De    Morgan.    Frowde. 

6.  The  Conspirators.    By  E.   P.   Oppenheim.    Copp. 

Toronto. 

1.  Shuttle.     By     F.    H.      Burnett.     Copp. 

2.  Three  Weeks,   by   Elinor  Glyn.     Duffield. 

3.  The  Broken  Road,  by  A.  E.  W.  Mason.    McLeod. 
I.  The  Weavers,  by  Sir  Gilbert  Parker.     Copp. 

5.     Fruit  of  the  Tree,   by  E.  Wharton.    McLeod. 
ti.     Alice-for-Short,   by  Wm.   De  Morgan.    Frowde. 

Winnipeg. 

1.  The   Weavers.    By    Sir   Gilbert    Parker.     Copp. 

2.  Shuttle.    By  F.  H.  Burnett.     Copp. 

3.  Prophet  in  Babylon.    By  W.   J.  Dawson.     Re  veil. 

4.  Lady  of  the  Decoration.    By  F.  Little.    Musson. 

5.  Daughter  of  Anderson  Crow.    By   G.  B.   McCutcheon. 

Briggs. 

6.  Wanan  of  Babylon.    By  Joseph  Hocking.     Copp. 

Canadian  Summary. 

Points. 

1.  The    Weavers.      By    Sir   Gilbert    Parker 308 

2.  Shuttle.      By    F.    H.    Burnett 83 

3.  Three    Weeks.      By    Elinor    Glyn -53 

1.  Fruit  of  the  Tree*     By  E.  Wharton 43 

5.  The  Broken    Road.     By  A.   E.   W.   Mason 37 

6.  Satan    Sanderson.       By    IL    E.    Rives 35 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  cine  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  Is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  mannfactarers  anl  publishers.  Why  not 
use  an  Ad.  under  this  heading  ? 


BOOKS  FOR  SALE. 


KODAKS. 


A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch  ;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


ARTICLES  FOR  SALE. 

Don't  keep  any  fixtures  or  goods  around  your 
store  for  which  you  have  no  further  use.  They  are 
worth  more  to-day  than  they  will  be  a  year  hence. 
Don't  keep  money  tied  up  which  you  cnuIJ  use  tn 
secure  discounts  from  your  wholesaler. 


BRAND  NEW.  30  VOLUME  CLOIH  EDITION 
de  Luxe  set,  World's  Great  Classics,  cost  $75, 
will   sell   for  $40.      J.  E.  Mason,  care  Thos. 
Wheatlay,  Sarnia.  (2) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  ai  out-of-print  bo  >k  or 
magazine  may  sometimes  puzzle.    Try  this  sola  ion. 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked    to 
communicate  with   "  Historian,"   Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  jv'io  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our"  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


A  RETAIL  BOOK    BUSINESS  WITH  LARGE 
connection  and  doing  a  good  trade  in  church 
and  college  books  In  one  of  the  best  cities  in 
Canada  ;  stock,  about    $10,000;    splendid   oppor- 
tunity    for     good     bookman       Apply   to    Box  37, 
BOOKSELLER   AND  STATIONER,  Toronto. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic   Supplies  in   British  Colum 
bia.     Write  for  catalogue.    Will   Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


MISCELLANEOUS 


SALESMAN      TO     CARRY    SIDE     LINE    OF 
postcards,    calendars    and    novelty    pictures; 
weighs    less    than    10   pounds,   assures   good 
returns;    state  references,   territory   and    present 
connections.     Reinthal  &  Newman,  106  West  29th 
St.,  New  York.  (l) 


PARTNERSHIP    WANTED    IN     AN     ESTAB- 
LISHED  book,   stationery  or  office   supply 
business    by    young   man    with    considerably 
experience;  give  some  particulars  re  business  and 
state    amount    of    capital    required.       B.  B.,    care 
BOOKSELLER   AND  STATIONER.  (1) 


ENGLISH    AND    UNITED    STATES  FIRMS 

desiring     Canadian     representation  should 

communicate    with    the    editor    of  BOOK- 
SELLER AND  STATIONER,  Toronto. 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 


POST  CARDS 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


BUSINESS  CHANCE. 


BRITISH  COLUMBIA  OR  WESTERN  BOOK 
seller  wishing  to  dispose  of  business,  will  do 
well  to  correspond  with  buyer  giving  particu- 
lars. Address  Box  I  1 16,  San  Diego,  California.  (4) 


BOOKS  IN  FOREIGN  LANGUAGES 


EMCKE    &    BUECHNER,    11    EAST    17TH 
i    St.,  New  York.    (All  foreign  books.)       (12) 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,    143-145   FULTON 
St.,  New  York.     Designers  and  engravers  of 
book   plates  (ex-libris)     heraldic   and   mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


DIARIES 


B. 


W.  HUEBSCH,  150  NASSAU  ST.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


ITALIAN  BOOKS 


FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer  and   Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


INFORMATION  WANTED. 


THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    bim    of    any  omissions  from  the 
lists  published  each  month. 


BEAUTIFUL     BIRTHDAY     FOLDERS     FINE 
assortments  for   $2,  $3,  $5  and  $10;  comic 
postcards,  $2.75  a  1,000;   1,000  good  scen- 
ery, art  and  comic  souvenir  cards,  $5.50.     W.  R. 
Adams,  Toronto.  (2) 


BARGAINS  IN  COLORED  SOUVENIR  POST 
cards   post   free -100    Canada,    60c,    75c; 
100    comics,    35c;     100    tinselled,    $1.00; 
100    novelty,    $1;     100    flowers,   60c,    75c,  $1; 
100  foreign,  75c,  $1  :  100  bathing  girls,  $1  ;   100 
birthday,  $1.     W.  R.  Adams,  Toronto.  (3) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


SOLICITORS  WANTED. 


WANTED    THROUGHOUT    CANADA, 
bright,    active  canvassers    for    "  Westward 
Ho!"     Splendid  opportunity  for  introducing 
the  only  Western  standard  sized  monthly  magazine 
published  in  Canada.     Write  Manager,  Circulation 
Department,  Vancouver,  B.C.  (4) 


45 


BOOKSELLER  AND  STATIONER 


jfflffllflgjffi 


of  Canada 


Published    on  the  second  Wednesday  of  every 
month. 

The    Maclean    Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craick 

OFFICES  : 
CANADA-  - 

Montreal  (Telephone  1255) 232  McGill  Street 

Toronto  (Telephone  2701) 10  Front  St.  East 

Winnipeg  (F.  K.  Munro)       -       -       Room  511  Union  Bank  Building- 
Telephone  3726 
GEAT  BRITAIN- 
LONDON,  Eno.  (J.    Meredith    McKim)     -      -      -    88  Fleet  St.,  E.  C 

Telephone,  Central  12960 

united  states- 
new  York  (R.  B.  Huestis) 544  West  145th  St. 

Chicago  (J.  Roland  Kay) Teutonic  Building 

FRANCE- 
PARIS,  Agencc  Havas,  8  Place  de  la  Bourse. 


Subscription,   Canada  and  the   United  States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire         ---....  4S.  6d. 


RECENT    CANADIAN    COPYRIGHTS. 
Books. 

Review  of  Current  English  Cases.  Published  in  the 
Canada  Law  Journal,  Toronto,  Ont.  Temporary  copy- 
right.   Arthur  Henry  O'Brien,  Ottawa,   Ont. 

Canada  Law  Journal.  Volume  XLI11.  From  January 
1  to  December  31,  1907.  Editor,  Henry  O'Brien,  K.C.; 
associate  editor,  C.  B.  Labatt.  Arthur  Henry  O'Brien, 
Ottawa,  Ont. 

Pratt's  New  Horse  Book.  Pratt  Food  Company  of 
Canada,  Limited,  Toronto,  Ont. 

Sarnia  and  Point  Edward  Directory,  1907-8.  Union 
Publishing  Company  of  Ingersoll,  Ingersoll,  Ont. 

Province  of  Ontario  Gazetteer  and  Directory,  1907-8. 
Union  Publishing  Company  of  Ingersoll,  Ont. 

The  Ontario  Law  Reports,  1907.  Volume  XIV.  Ed- 
itor, James  F.  Smith,  K.C.  The  Law  Society  of  Upper 
Canada,  Toronto,  Ont. 

The  Canadian  Magazine,  January,  1908.  The  On- 
tario Publishing  Company,  Limited,  Toronto,  Ont. 

Les  Vermoulures.  Par  J.  M.  Alfred  Mousseau.  Livre. 
Joseph  Marie  Alfred  Mousseau,  Montreal,  Que. 

Nelson's  Calculating  Pad.  Book.  The  National 
Business  Methods  Company,  Toronto,  Ont. 

Manual  of  Instruction  in  Show  Card  Writing.  Com- 
piled by  J.  D.  Logan.  Designs  and  technique  by  P. 
Thompson.    P.   Thompson  &  Company,  Toronto. 

Peter  Ottawa.  Temporary  copyright.  Edward  William 
Thompson,   Ottawa,   Ont. 

Inventor's  Instructor.  By  Egerton  R.  Case.  Booklet. 
Egerton  R.   Case,  Toronto,  Ont. 

Recollections  of  the  Crimean  Campaign  and  the 
Expedition  to  Kinburn  in  1855.  By  Frederick  Harris  D. 
Veith.  Book.  Frederick  Harris  D.  Veith,  Billings 
Bridge,  Ont. 

Pratt's  New  Sheep  Book.  Pratt  Food  Company  of 
Canada,  Limited,  Toronto,  Ont. 


Pratt's  New  Cow  Book.  Pratt  Food  Company  of 
Canada,   Limited,    Toronto,   Ont. 

Pratt's  New  Hog  Book.  Pratt  Food  Company,  of 
Canada,   Limited,  Toronto,  Ont. 

Royal  Purple  Stock  and  Poultry  Specifics.  Book. 
William  A.  Jenkins,  London,  Ont. 

Art  Folio— Art  Suggestions.  No.  5.  By  R.  F.  Flem- 
ing.   Book.    The  Copp,  Clark  Company,   Limited,  Ont. 

Sixty  Years  in  Upper  Canada  :  With  Autobiographi- 
cal Recollections.  By  Charles  Clarke.  Book.  Charles 
Clarke,  Elora,  Ont. 

Year  Book  and  Clergy  List  of  the  Church  of  Eng- 
land in  the  Dominion  of  Canada,  1908.  Joseph  P. 
Clougher,    Toronto,   Ont. 

The  Canadian  Municipal  Journal,  January,  1908. 
Book.  The  Canadian  Municipal  Journal  Company,  Lim- 
ited, Montreal,  Que. 

The  Circuit  Guide,  1908.  Book.  Archibald  Young 
Blain,  Toronto,  Ont. 

Are  All  Your  Investments  Worth  What  They  Were  a 
Year  Ago  1.  Pamphlet.  The  Canadian  Birkbeck  Invest- 
ment and  Savings  Company,  Toronto,  Ont. 

Windsor,  Walkerville  and  Sandwich  Directory,  1908. 
Union  Publishing   Company,  of  Ingersoll,  Ont. 

The  Canadian  Municipal   Journal,   No.   12,  December, 

1907.  The  Canadian  Municipal    Journal   Company,   Lim- 
ited, Montreal,  Que. 

Pratt's  New  Poultry  Book.  Pratt  Food  Company  of 
Canada,  Limited,  Torontonto,  Ont. 

Practical  Penmanship  Guide  to  Freehand  Practice.  2. 
By  W.  A.  Mclntyre.  The  Copp,  Clark  Company,  Limit- 
ed, Toronto,  Ont. 

The  St.  George's  Parish  Magazine,  January,  1908. 
Rev.  Dr.  T.  Paterson  Smyth,  Montreal,  Que. 

Official  Telephone  Directory,   Prince  Albert,   January, 

1908.  The   Bell    Telephone    Company    of    Canada,    Mont- 
real, Que. 

The  Angel  and  the  Star.  A  sermon  preached  'n  St. 
Stephen's,  Christmas,  1907.  By  Ralph  Connor.  Bool:. 
The  Westminster  Company,  Limited,   Toronto,  Ont. 

The  Canadian  Red  Book.  The  Montreal  Star  Pub- 
lishing Company,  Limited,  Montreal,  Que. 

Official  Telephone  Directory,  Montreal  and  suburbs, 
January,  1908.  The  Bell  Telephone  Company  of  Canada, 
Limited,  Montreal,  Que. 

Oxydonor:  Vous  Guerit  Sans  Medicine.  By  Dr.  Hercules 
Sanche.  Booklet.  Dr.  H.  Sanche  &'  Company,  Montreal, 
Que. 

The  Veterinary  Science.  Revised  and  enlarged.  By 
J.  E.  Hodgins,  V.S.,  V.D.,  and  T.H.  Haskett,  D.V.D. 
Joseph  E.  Hodgins  and  Thomas  H.  Haskett,  London, 
Ont. 

The  Bank  Directory  of  Canada,  January,  1908.  Book. 
William  Robert  Houston,  Toronto,  Ont. 

Photos  and  Pictures. 

Completed  Borings  on  the  Athabasca.  Photo.  Alfred 
Von  Hammerstein,  Athabasca,  Alberta. 

Tar  Sands  and  Flowing  Asphaltum  in  the  Athabasca 
District.  Photo.  Alfred  Von  Hammerstein,  Athabasca, 
Alberta. 

Salt  Deposits  on  the  Athabasca.  Photo.  Von  Ham- 
merstein, Athabasca,  Alberta. 

Tar  Banks  on  the  Athabasca.  Photo.  Alfred  Von 
Hammerstein,  Athabasca,  Alberta. 
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Dawson  by  the  Light  of  the  Aurora  Borealis.  Photo. 
Jerry  Doody  &  M.  H.  Craig,  Dawson,  Yukon  Territory. 

A  Mountain  Ride.  Picture.  The  Toronto  Lithograph 
ing  Ca-npany,  Limited,  Toronto,  Ont. 

Help.  Fashion  plate.  Picture.  The  Toronto  Litho- 
graphing Company,  Limited,  Toronto,  Ont. 

On  Kootenay  Lake.  Photo.  F.  A.  Buchholz,  Nel- 
son, British  Columbia. 

Satisfied.  Fashion  Plate.  Picture.  The  Toronto  Litho- 
graphing Company,  Limited,  Toronto,  Ont. 

A  Summer  Scene  on  the  St.  Lawrence  River.  Photo. 
George  A.  Graham,  Winnipeg,  Manitoba. 

Music. 

La  Culture  du  Ginseng.  Traite  complet  et  illustre. 
Par  le  Dr.  W.  Grignon,  M.C.A.  Wilfrid  Grignon,  Ste. 
Adele,  Que. 

Lotus  San.  Song.  Words  by  Ed.  Madden.  Music  by 
Dolly  Jardon.  Jerome  H.  Remick  &  Company,  New- 
York,   N.Y.,  U.S.A. 

In  the  Forest.  Im  Walde.  Song.  Words  by  Paul 
Heyse.  English  words  by  R.  S.  Pigott.  Music  by  Henry 
J.  Lautz.  Op.  9.  No.  1.  Whaley,  Royce  &  Company, 
Limited,  Toronto,  Ont. 

When  the  Sunshine  in  Your  Heart  Turns  Nighttime 
Into  Day.  Song.  Words  by  Arthur  Longbrake.  Music  by 
A.  Jackson  Peabody,  Jr.  Joseph  Morris,  Philadelphia, 
Pennsylvania,  U.S.A. 

Beauty.  March  song.  Words  by  Albert  Dacre;  music 
by  Fred  Bell.   Joseph  Beaudry,  Quebec,  Que. 

Hunting  Song.  Tarantara.  Words  by  Bliss  Carman. 
Music  by  Albert  Nordheimer.  The.  Nordheimer  Piano  and 
Music   Company,   Limited,   Toronto,   Ont. 

Dear  Heart.  Words  and  music  by  J.  Anton  Dailey. 
Jerome  H.  Remick  &  Company,  New  York,  N.Y.,  U.S. 
A. 

Roguish  Eyes.  Song.  Words  and  music  by  Porter  S. 
Clark.  Jerome  H.  Remick  &  Company,  Detroit,  Michigan, 
U.S.A. 

Rebecca.  Song.  Words  by  Harry  Williams;  music  by 
Egbert  Van  Alstyne.  Jerome  H.  Remick  &  Company, 
New  York,  N.Y.,  U.S.A. 

The  Merry  Widower.  Song.  By  One  John  L.  Golden. 
Jerome  H.  Remick  &'  Companv,  New  York,  N.Y.,  U. 
S.A. 

O'Brien  Has  No  Place  to  Go.  Song.  Words  by  Stan- 
ley Murphy;  music  by  George  Evans.  Jerome  H.  Remick 
&  Company,  'New  York,  N.Y.,   U.S.A. 

Empire  Express.  March  and  two-step.  By  Harry  J. 
Lincoln.  Vandersloot  Music  Publishing  Company,  Wil- 
liamsport,  Pennsylvania,  U.S.A. 

The  Pacifier.  March  and  two-step.  By  Harry  J.  Lin- 
coln. Vandersloot.  Music  Publishing  Company,  Williams- 
port,  Pennsylvania,  U.S.A. 

I'd  Rather  be  a  Lemon  than  a  Grape  Fruit.  Song. 
Words  by  Harry  Williams.  Music  by  Egbert  Van  Al- 
styne. Jerome  H.  Remick  &  Company,  New  York,  N.Y., 
U.S.A. 

Captain  D'Arcy  of  the  Guards.  Song.  Words  and 
music  by  George  Spink.  Jerome  H.  Remick  &  Company, 
New  York,  N.Y.,  U.S.A. 

Dat  Friend  of  Mine.  Song.  Words  by  Harry  Wil- 
liams; music  by  Egbert  Van  Alstyne.  Jerome  H.  Remick 
&  Company,  New  York,  N.Y.,  U.S.A. 

Any  Little  Girl.     Song.    By  Wm.   Kendall  Evans  and 


Milton  W.  Lusk.  Jerome  H.  Remick  &  Company,  New 
York,  N.V.,  U.S.A. 

Alameda.  Waltzes.  By  Harry  J.  Lincoln.  Vandersloot 
Music  Publishing  Company,  Williamsport,  Pennsylvania, 
U.S.A. 

The  Circuit.  March  and  two-step.  By  Harry  J.  Lin- 
coln. Vandersloot  Music  Publishing  Company,  Williams- 
port,   Pennsylvania,  U.S.A. 

Chansons  Canadiennes.  Paroles  et  musique  par  nos 
Canadiens.  Harmonisees  par  E.  P.  Prevost;  illustrees  par 
J.  C.  Franchere.  Paul  E.  Prevost  et  J.  C.  Franchere, 
Montreal,  Que. 

Red  Bonnet.  Three-step.  By  Lillian  R.  Schuler.  l)c- 
witt  T.  Bell  Company,  Buffalo,  New  York,  U.S.A. 

Moonflower.  Song.  Words  by  William.  A.  Bird,  Jr., 
and  Hilmar  R.  Baukhage.  Music  by  Dewitt  T.  Bell.  De- 
witt  T.  Bell  Company,  Buffalo,  New  York,  U.S.A. 

Wait  for  me  Here  by  the  Sea.  Song.  Words  by  Le 
Roy  Fairchild  and  Fred  Zeimer,  Jr.  Music  by  Dewitt  T. 
Bell.  Dewitt  T.  Bell  Company,  Buffalo,  New  York, 
U.S.A. 

I'm  a  Crazy  Jay  on  a  Circus  Day.  Song.  Words  by 
Harry  L.  Newton.  Music  by  Hampton  Durand.  Will  Ros- 
siter,  Chicago,   Illinois,  U.S.A. 

Yonkle,  the  Cowboy  Jew.  Sons'.  Words  by  Will  J. 
Harris;  music  by  Harry  J.  Robinson.  Will  Rossitcr,  Chi- 
cago,  Illinois,  U.S.A. 

My  Mariutch  She  Come  Back  to  Me.  Song.  Words  by 
Harry  L.  Newton.  Music  by  Mike  Bernard.  Will  Rossiter, 
Chicago,   Illinois,   U.S.A. 

The  Stinging  Bee.  Characteristic.  By  Mike  Bernard. 
Will  Rossiter,  Chicago,  Illinois,  U.S.A. 

The  Maroon.  Song-.  Words  by  Jack  Patton.  Music 
by  G.  A.  Garrett.  Will  Rossiter,  Chicago,  Illinois, 
U.S.A. 

Love's  Golden  Dream.  Redowa.  By  George  Stevens. 
Arnett-Delonais  Company,  Chicago,  Illinois,  U.S.A. 

Miscellaneous. 

The  Public  School  English  Composition.  With  the 
elements  of  grammar  and  rhetoric.  By  Frederick  Henry 
Sykes,  M.A.,  Ph.D.  Book.  Frederick  Henry  Sykes,  New 
York,  N.Y.,  U.S.A. 

Birds  of  Canada  in  Relation  to  Agriculture.  Chart. 
The  Toronto  Lithographing  Company,  Limited,  Toronto, 
Ont. 

Tables  Showing  Computed  Amounts  of  Customs 
Duty  at  Sundry  Ad  Valorem  Tariff  Rates.  Chart.  Wil- 
liam  S.   Kerman,   Toronto,   Ont. 

Souvenir  du  Carnaval  1908  des  Raquetteurs  a  Que- 
bec.   Carte  postale.   Antoine  Langlois,   Quebec,  Que. 

Map  of  Oxford  County.  Frank  P.  Lloyd,  Toronto, 
Ont. 

Home  Dressmaker.  Sheet.  Canada  Newspaper  Syndi- 
cate, Limited,  Montreal,  Que. 

Interim  Copyrights. 

The  Red  Year.  By  Louis  Tracy.  Book.  McLeod  & 
Allen,  Toronto,  Ont. 

London  Union  Labor  Directory.  Book.  Herbert  Hol- 
lingshead,  London,   Ont. 

Drifting.  Song.  Words  by  W.  R.  Williams.  Music  by 
W.  R.  Williams.  Will  Rossiter,   Chicago,  Illinois,  U.S.A. 

Loyer's  Time  Saving  Method.  Livre.  Pierre  Samuel 
Loyer,  Montreal,   Que. 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 
Copp,  Clark' Co.,  Toronto 

Books  and  Magazines. 
Amslee's  Magazine,  New  York 
Ameiican  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Briggs,  William,  Toronto. 
Busv  Man's  M-gazine,  Toronto. 
Chapman's  Book  Store,  Montreal. 
Clark  Bros.,  Winn  peg,  Man. 
Electrician  and  Mechanic,  Boston,  Mass. 
McClelland  &  Goodchild,  Toronto 
Morton,  Phillips  &  Co.,  Montreal. 
"  Publisher'-  Circular."  London,  Eng. 
Rand    McNaHy  Co.,  Chicago. 
Scribner's  Magazine,  New  York 
Westward  Ho,  Vancouver,  BC. 

Blank  Books. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

S  nith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 
Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Desk  Pads 
MacDougall,  A.  Roy,  Toronto 

Dolls. 

Sutcliffe-Edmison  Co.,  Toronto 

Envelopes, 

Berlin-Jones  Envelope  Co.,  New  York. 

Fancy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,   loronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &,  Rutter,  Toronto. 

Finanoial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 
Librairie  Beauchmin,  Limited,  Montreal 
Sanford  &  Bennett.  New  York 
Warwick  Bros.  &  Rutter,  Toronto. 


Waterman,    L.     E.,    Pen   Co.,    New    York, 
Montreal. 
Glue,  Paste  and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Gramophones. 

Beriiner  Gramophone  Co.,  Montreal. 

Ink  Stands 

Numan,  C.  H.,  Co.,  New  York 
Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

S  nith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 
Leather  Goods 

Brown  Bros.,  Limited,  Toronto. 

MacDougall,  A.  Rov,  Toronto 
Lojso  Leaf  Ledgers,  Etc. 

Sieber-Trussell  Co.,  St.  Louis,  Mo. 
N  velties 

Art  View  Novelty  Co.,  Montreal 
Paper. 

Northern  Paper  Mills,  Montreal 

Papeteries. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co.,  New  York 
MacDougall,  A.  Roy,  Toronto 

Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Librairie  Beauchemin,  Limi'ed.  Montreal. 

Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 

MacDougall,  A.  Roy,  Toronto 

Sanford  &  Bennett,  New  York 

Smith- Davidson  &  Wright,  Vancouver,  B.C. 

Spencenan  Pen  Co.,  Birmingham,  Eng. 

Waterman,  L.  E.,  Co.,  Montreal. 

Warwick  Bros.  &  Rutter,  Toronto. 
Pencils. 

Brown  Bros.,  Limited,  Toronto. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,  L.  E.,  Co.,  Montreal. 


Photographic  Supplies. 
Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Gooda'l.  Chas..  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co..  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

Post  Card  Holders. 
Warwick  Bros.  &  Rutter,  Toronto. 

School  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

Smith-Davidson  &  Wright,  Vancouver,  B.C 

Warwick  Bros.  &  Rutter,  Toronto. 
Souvenir  and  Picture  Post  Cards. 

Canada  Toy  Co.,  Montreal. 

Copp,  Clark  Co.,  Toronto 

Ejropean  P.C.  Co.,  Montreal 

Holzman,  Alfred,  Chicago 

Illustrated  Post  Card  Co.,  Montreal 

International  Post  Card  Co.,  Montreal 

Otto  Leder,  Saxony,  Germany. 

Markert  &  Sohn,  Dresden   Germany. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Reinthal  &  Newman,  N.Y. 

Snyder,  C.  H.,  Co.,  Toronto 

Warwick  Bros.  &  Rutter,  Toronto. 

Sporting  Goods. 

Sutcliffe-Edmison  Co.,  Toronto. 
Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 
Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 
Toys,  Etc 

Sutcliffe  Edmison  Co.,  Toronto 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Papar  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 
Valentines 

Copp,  Clark  Co.,  Toronto 

Holzman,  Alfred,  Co.,  Chicago 

Sutcliffe- EdmLon  Co.,  Toronto 
Wall  Paper. 

Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 

The  insertion  of  the  advertiser's  name  in  this  index  is  not  part  of  his  advertisement  nor  does  he  pay  for 
it.     An  effort  is  made  to  have  it  as  complete  as  possible. 


*   '  PAGE 

Accountants  and  Auditors 42 

Ainslee's  Magazine   29 

Americm  Code  Co 27 

Art  View  &  Novelty  Co 4' 

Baker's  Book  Shop 27 

Bell  Telephone  Co 37 

Berliner  Gramophone  Co   31 

Briggs,  Wm   25 

British- America  Assurance  Co 37 

Brown  Bros. ,  Limited 2 

Buntin.  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 29 

Canada  Toy  Co 40 

Canadian  Machinery  &  Mfg.  Co 29 

Canadian  Press  Clipping  Bureau 25 

Carbon  Paper  &  Ribbon  Co  . . .    2 

Carter's  Ink  Co 3 

Chapman's  Bonk  Store 27 

Clark  Bros.  &  Co 6 

C>pp,  Clark  Co 4,5,20,39 

Dry  Goods  Rrview 2 

Electrician  &  Mechanic 29 

Elliott  Co....    : 33 


PAGE 

Esterbrook  Pen  Co 36 

European  Post  Card  Co 39 

Goodall,  Chas.,  &  Sons 1 

Heath,  John   36 

Higgins,  Chas.  M.,  &  Co 6 

Hinks,  Wells  &  Co 36 

Holzman,  Alfred,  Co 40 

Hotel  Directory   42 

Huebsch,  B.  W 4< 

Hurd,  Geo.  B..  &  Co 35 

Hurst, A. O 1 

1  llustrated  Post  Card  Co 41 

International  Post  Card  Co 41 

Leder,  Otto 40 

Leipzig  Stationery  Fair 6 

Lemcke  &  Buechner 45 

Librairie  Beauchemin outside  front  cover 

MacDougall,  A.  Roy 3 

Macniven  &  Cameron 36 

Markert  &  Sohn 40 

McClelland  &  Goodchild 25 

Metropolitan   Bank 37 

Mittag  &  Volger outside  back  cover 

Morton,   Phillips  &  Co  42 
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Neumann,  W.,  &  Co 40 
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"  Publisher's  Circular"  3 

Rand  McNally  Co 27 

Reinthal  &  Newman 39 

Scribner's  Magazine 29 

Sieber  &  Trussell  Mfg.  Co 1 

Smith,  Davidson  &  Wright 6 

Sneider,  Roht.,  Co 45 

Sny  der,  C.  H . ,  Co 39 

Spencerian  Steel  Pens   36 

Stauntons  Limited    43 

Sutcliffe-Edmison  Co 33 

Tocci  Francesco 45 

Union  Card  and  Paper  Co a 

U.S.  Playing  Card  Co 7 

Ward  &  Co 37 

Warwick  Bros.  &  Rutter 

inside  back  cover 4 

Waterman,  L.  E.,  Co 8 

Western  Assurance  Co 37 

Westward  Ho 29 
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Bridge  Cards 


Our  new  narrow  Bridge  Whist  Card  satisfies 
the  most  fastidious  of  card  players,  and  at 
the  same  time  is  one  of  the  best  values  in 
medium-price  cards  to  be  procured.  We 
have  also  got  printed  a  new  Bridge  Score 
Pad,  which  is  more  complete  and  con- 
venient than  the  usual  styles  of  Bridge 
Pads.      Write  for  samples. 


Congress  Cards 

We  have  twelve  new  designs  of  Fancy 
Backs  in  the  well  known  Congress  Series 
of  Playing  Cards.  These  are  beautifully 
reproduced  from  Original  Paintings,!  and 
cannot  but  add  to  the  popularity  of  this 
famous  line. 

Sample  sent  on  request 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  T     ^  j. 

Manufacturing  Stationers  *  OlOIllO 


B  O  O  K  S  E  L L  E R     A  X  1 )     S  T ATIONER 


These    are    two    of  the    latest    designs   in 

Congress 
Playing  Cards 


v.. 

LAUGHING   WATER. 


We   have    66  others,  besides  a 

large    variety  of    Cloodall's   and 

other  well-known  lines  at  all  prices.         Ask  for  quotations. 


Canadian   Agents  for  the   Parker   Lucky  Curve   Fountain   Pen. 


Buntin,  Gillies  &  Co.,  Limited 


Hamilton     *nd     Montreal 


If  you  wish  your  customers  to  enjoy  the  luxury  of  nice  appearing 
letters     and     the     best     of    copies     it     is     necessary     to     sell 


"Our  Line"  Typewriter 
Ribbons  and  Carbon  Papers 


The  incomparable  line  of  quality 

There  are  other  valuable  considerations 

Trade  protection  and  up-to-dateness  in  every  detail 

SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 


x   MITTAG  &  VOLGER 


PARK  RIDGE,   N. 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway     LONDON  St.  Paul's  Churchyard,  E.C.  (4)    ZURICH,  J.  G.  Muggli 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.  XXIV.   No.  3. 


SPRING  NUMBER 

Office  of  Publication,  10  Front  Street  East,  Toronto 


PRICE,  $1.00  PER  YEAR 


BOOfflMIOli 


MARCH 


Canadian  Newsdealer 


1908 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 


MONTREAL 


TORONTO 


WINNIPEG 


TO  THE  TR4DE 


UNDERWOOD'S 


Manufactured  only  by 

JOHN  UNDERWOOD  &  CO. 

9(1  Richmond  St.  E.  -  Toronto 


Sir  Wilfrid  Laurier 
Fountain  Pen 


Should  a  S.  W.  L.  Fountain  Pen 
not  give  absolute  satisfaction 
money  will  be   refunded. 


Quality  :  High 
Price  :  Fair 
Discount  :  Liberal 

Price   List  and   Discount 
Sent   on    Request. 


LIBRAIRIE   BEAUCHEMIN,   LIMITED 

Wholesale  Booksellers   and    Stationers 

256  St.  Paul,  18  Notre  Dame  West,  26  St.  Gabriel 

MONTREAL 


BOOKSELLER  AND  STATTONER 


Our 


Thirtieth  Annual  Display 


of 


Holiday  Goods  for  Import 

will  be  ready 

Monday,  March  the  Twenty-Third 


<I  We  are  confident  the  Canadian  Trade  will 
unanimously  agree  that  we  have  this  year 
assembled  the  brightest  and  most  attractive 
range  of  moderate  price  novelties  that  has 
ever  been  imported  into  Canada.  We  cer- 
tainly have  a  finer  and  larger  variety 
than  we  have  shown  before,  and  you  are 
cordially  invited  to  visit  any  of  the  lead- 
ing cities  to  inspect  these  samples.  Displays 
will  be  made  in  the  larger  centres  and  you 
will  be  duly  notified   as  in  the  past. 


Warwick  Bros.  &  Rutter,  Limited 


Import  dealers 

in  Foreign  Fancy  Goods 


TORONTO 


BOOKSELLER     AND    STAT TONER 


«sZZ 


A  Few  Designs  of 

Goodall's 

25c. 

Imperial  Club 
Playing  Cards 

ALL  FIRSTS 

BEST  QUALITY 

WRAPPED  AND   SEALED 
Have  You   Ordered 

LINETTES  ? 

Traded  Supplied  by  the  Jobbers. 

A.  0.  Hurst,  24  Scott  St.,  Toronto 
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SPECIAL  SPRING 
ANNOUNCEMENT 

BROWN  BROS.,  umitod 

our  new  size  popular 

BLANK  BOOK 

14  x  10/4  extra  width. 

Vz  Red  Russia,  cloth  sides,  lettered  on  side 

All  Rulings  150-200,  300-400-500  pp. 

Moore's  New  Loose  Leaf  System 

Modern  methods  of  keeping  records  adapted  to 
all  Trades  and  Professions. 

Wirt  Fountain  Pen— l  Get  the  Best." 

The  good  old  standard,  all  styles  and  prices. 

O.K.  Paper  Fasteners 


MEDAL  OF  HIGHEST  AWARD 

JAMESTOWN  EXPOSITION 
Jlii  TONE  to   Your  Stati- 
onery    in     the     OFFICE, 
BANK,    SCHOOL      or 

HOME  by    Using   Only 
Washburne's  Patent 


"0.K" 

Paper  Fasteners 


There  is  Genuine  Pleasure  in  Their  Use  as  Well  as  PERFECT 
SECURITY.  These  Fasteners  are  in  a  class  by  themselves.  There 
are  no  otherslike  them,  therefore  they  can  not  be  compared  with 
the  ordinary  paper  clips  which  depend  on  friction  tor  their  holding 
power. 

The  "O.  K. "  'Paper  Fasteners  have  the  advantage  of  an  inde- 
structible paper -piercing  point  which  goes  through  every  sheet  co- 
acting  witha  small  PROTECTING  SLEEVE  which  prevents 
any  liability  of  injury. 

HANDSOME      COMPACT      STRONG 

NO  SLIPPING,  NEVER! 

Easily  put  on  or  taken  off  with  the  thumb  and  finger. 
Can  be  used  repeatedly  and  "they  always  work-" 
Made  of  Brass,  3  sizes.  Put  up  in  Brass  boxes  of  100 
Fasteners  each.     A 11  Enterprising  Stationers. 

Send  10c  for  sample  box  of  50,  assorted.  Illustrated 
descriptive  booklet  free. 

Liberal  Discount  to  the  Trade, 

BROWN  BROS.  Limited 

51-53  Wellington  St.,  W.,  TORONTO,  CAN. 

Sole  Selling  Agents  tor  Canada 
THE  0.  K.  MFG.  CO.,  Syracuse.  N.  Y.,  U.  S.  A. 

MANUFACTURERS  N92  B 


EXERCISE  and  SCRIBBLING  BOOKS 

FOR  SCHOOL  OPENING 
1908 

100  designs. 
40  new  and  novel  in  from  1  to  6  colors. 

Wait  and  see  our  samples. 

E.  H.  HARCOURT  CO.,  Limited 

255  WELLINGTON  STREET  WEST,        -        TORONTO 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 

BRAND 

CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

Limited 

Office  and  Factory— 1 76- 1 78  Richmond  Street 
TORONTO.  CANADA 


Copying  Presses  ioahs^ 

ALSO  SCHOOL  FURNITURE 


The  James   Smart 
Mfg.   Co.,   Limited 

Brockville,  Out., 

and 

Winnipeg,  Man. 


SEND  FOR    CATALOGUE. 


To  The  Trade: 
Ask  for 

J.  S.  STAEDTLER'S  LEAD   PENCILS 

Our  Leaders: 
HB  Rubens 
Duplicator  High   Grade  Copying  Pencil 

A.  G.  PERRY,  Solo  Agent  for  Canada 

553  Cacf/eux  St.,  MONTREAL 


BROWN  BROS.,  Limited 


TORONTO 


INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  giving  him  information  on  how  to  arrange  ads.  to  the  best 
advantage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.    Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN   PRINTER  AND  PUBLISHER 


Montreal 


Toronto 


Winnipeg 


BOOKSELLER  AND  STATIONER 

WaLtermajis®fountainPen 


The    pen     with 


the     Clip-Ca.p 


The  Kind  That  Made  Fountain  Pens  a  Necessity 

A  complete  stock  and  good  display  means  more  now,  in  profits  and  sales,  than  ever 
before.     The  demand  is  larger  and  to  satisfy  all  trade  a  good  selection  is  necessary. 

FALSE  ECONOMY  LOSES  SALES  AND  PRESTIGE 


ptto 

ilOEAll 


Ti 


The  "Why" 

A  staple  line  that  will  interest  more  of  your  trade  than  any  other  one 
line  you  sell.  Every  one  who  writes  is  a  possible  purchaser  and  every  sale 
made,  in  view  of  the  satisfaction  resulting,  insures  additional  trade.  Every 
year  the  sales  increase. 

The  "Wherefore" 

From  tip  to  tip  the  entire  pen  is  the  acme  of  perfection  in  craftsman- 
ship. Every  one  is  guaranteed  perfect  by  us.  You  can  satisfy  every 
writer  with  a  Waterman's  Ideal,  for  the  everlasting,  iridium  pointed  gold 
pens  are  made  to  fit  the  hand  of  every  writer. 

The  Spoon  Feed  regulates  perfectly  an  even  and  well-controlled  supply 
of  ink  to  the  very  point  of  the  pen  and  insures  against  any  overflow,  as  the 
pockets  retain  any  surplus.  The  Clip-Cap  is  an  individual  feature,  insuring 
the  pen  against  loss  or  rolling  off  the  desk. 

The  "Summary" 

A  small  space  in  your  store  devoted  to  this  line,  using  one  of  the  hand- 
some show  cases  which  we  furnish  for  displaying,  will  prove  to  be  one  of 
the  most  profitable  departments  you  have — and  prices  are  guaranteed. 


A  3-DOZEN 
ASSORTMENT 
That 
sells 

for..      $109  50 
That 
costs 
you.  73  00 

Profit     $36  50 

50  percent  pro- 
fit on  invest- 
ment, and  this 
can  .be  made, 
once  a  month. 


Larger  or  smaller  assortments  as  you  desire.     Every  season 
shows  extensive  sales.  Write  for  complete  Catalogue  to-day. 


NEW  YORK 


136  St.  James  Street,    Montreal 


LONDON 


liO  OK  SELLER    AND    STATIONER 


ESTABLISHED   1841 


LONDON       1862 


PHILADELPHIA  1876 
TWO     MEDALS 


Medals  awarded  Messrs.  Lyons  of  Manchester  for  Clucine,  Ink  and  Sealing  Wax 

CLUCINE 

A  LIQUID  ADHESIVE 

THE  BEST  STICKER  ON  EARTH 
THE  BEST  SELLER  THE  BEST  MONEY-MAKER 


SOLD  IN  THE  FOLLOWING 
SIZES  : 

Retail  25c.  size  (5  oz.) 

with  Cap  and  Brush. 

Retail  50c.  size  (11  oz.) 

with  Cap  and  Brush. 

Retail  90c.  size  (25  oz.  bulk) 
for  refilling  25c.  or 
50c.  Jars. 

Write  to  us  for  wholesale  price  list 
or    ask    your    wholesaler   to    quote. 


THE  OLD  FIRM  OF  LYONS 

ARE  ALSO  LARGE 

MFGRS.  OF 

Sealing  Wax 

Bank  Wax 

40c.  to  75c.  per  lb. 

Parcel  Wax 

8c.  to  30c.  per  lb. 

Bottle  Wax 

$6.00  to  $12.50  percwt. 

Engravers'  Wax 

40c.  to  $1.25  per  lb. 

Write  for  samples.       Sold  on 
import  only. 


Place    your    Spring    Order    direct    or    with    your    wholesaler    NOW 

LYONS'  INK  is  also  a  good  Ink 

and  we  are  open  to  appoint  wholesale  agents  in  the  different  Provinces. 

MENZIES  &  COMPANY,  Limited 

Manufacturers'  Agents  JO,  Wellington  St.  E.,  TORONTO 

Sole   Canadian   Agents   LYONS'  INK,  Limited,  Manchester   and   London,    Eng. 
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Calendar 
/or  /JO* 


O    A   *¥  7 f\  1  3  "X^       Calendars,  Christmas  Cards, 
^^f\L  V   ^/Jy  Private   Christmas    Cards, 

^^^^^mmm ^ mm — — ^ m       Pictures,  Picture  Post  Cards 

Samples  now  ready.     HOLD  YOUR  LARGEST  order  for  our  travellers 

Menzies  &  Company,  Ltd. 

Sole  Canadian  Agents  for    £.    W.    SAVORY    LTD.,        BRISTOL,    ENG. 

SPICER  BROS.,  Ltd. 

19  New  Bridge  Street,     London,  Eng. 


One  of  the  oldest  and  largest  Manufacturers  of 


Hand-made  aa.3  Flat  Papers,  Blotting  Papers 
Card   Boards,  Tissues 


And  all 


STATIONERY  LINES 

Envelopes,    Card  Boards,   Fancy    Card    Blanks 

Visiting  Cards,     Note    Papers 

and   Fancy  Papeteries 

Canadian  Agents — 

MENZIES  &  COMPANY,  Ltd. 


Manufacturers'    Agents 


19  Wellington    Street  East 


BOOKSELLER  AND  STATIONER 


AN  EXCLUSIVE  LINE  FOB 

Our  art  publications  are  in  a  class  by  themselves,  famed 
the  world  round  for  their  artistic  designs,  beautiful 
colorings,  profuse  variety,  novel  ideas,  charming  effects 
and  splendid  values. 


Examples  of  Glossy  Post  Cards 


Calendars 

To  Retail  from  5c.  to  $1 


Xmas  Post  Cards 


250  Designs 


Glossy  Post  Cards 

1500  Designs 


Glossy  Post  Cards  have  in  our  hands  reached  the  acme 
of  perfection.  Our  Cards  stand  absolutely  without 
competition.   They  are  the  finest  ever  attempted. 

DAVIDSON  BROTHERS, 

Selling  Agents  for  Canada :        The 


BOOKSELLER  AND  STATIONER 


CANADIAN  RETAILERS 

Dealers  who  stock  the  Davidson  Lines  are  equipped 
with  the  best  ammunition  for  getting  the  trade.  Displays 
of  the  beautiful  glossy  finish  post  cards  and  ludicrious 
Tom    Browne  comics  attract  the  public  every  time. 


Xmas  Booklets 


1000  Designs 


Celluloid  Booklets 


200   Designs 


Tom  Browne 
Comics 


1500  Designs 


Examples  of  Tom  Browne  Comic  Post  Cards 


Tom  Browne,  whose  clever  designs  brought  him  the 
membership  in  the  Royal  Academy,  is  engaged  by  us 
exclusively  to  paint  comic  post  cards  of  clean  and 
wholesome  humor. 


London 


and 


New  York 


Copp,    Clark  Co.,   Limited,   Toronto 
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POCAHONTAS. 


IN  OLD  MADRID. 


CAPTAIN   KIDD. 


MOON  FAIRY. 


Congress  Playing  Cards. 

(Gold  edges.)  Are  superior  in  beauty  and  quality.  The  backs — a  few  of  which  are  here 
shown — are  miniature  art  gems  in  colors  and  gold.  The  faces  are  clear-cut  and  cleanly 
printed.  Large,  readable  corner  indexes.  Look  for  name  "Congress"  on  every  box. 
Order  through  your  jobber. 

The  United  States  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 
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THE  SHOWER. 


ROOKWOOO.  MOONLIGHT.  GOOD  NIGHT.  THE  HUNT. 

Above  designs  copyright,  1899, 1900-1-4-5-6-7,  by  The  U.  S  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 
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The  Best  Tags 
In  the  World 

How  many  .tags  do  you  sell  in  the  course  of  a 
year?  When  we  say  "tags"  we  mean  "Dennison's." 

Remember  this  —  Dennison  invented  the 
patent  patch  eyelet  and  made  the  Tag  business 
one  of  profit  to  the  Stationer.  This  fact  is  a 
vital  one  to  you,  for 
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Quality  Tags 

are  standard  the  world  over — that's  because  the  quality 
is  in  them — they  are  the  best  tags  in  the  world. 

It's  the  same  with  every  other  article  of  Dennison 
manufacture,  whether  Merchandise  Tags,  Gummed 
Labels,  Sealing  Wax,  Crepe  Paper,  Crepe  Paper  Napkins 
(fast  color),  Paper  Boxes  or  Dennison's  Adhesives  (Glue, 
Paste  and  Mucilage  in  Patent  Pin  Tubes),  for  every  Den- 
nison product  is  the  best  of  its  kind  that  can  be  made. 

A  line  of  Dennison  goods  will  prove  a  factor  in 
building  up  your  business.  Write  to  us,  and  we  will 
demonstrate  how  Dennison  can  increase  your  profits. 


The  Tag  Makers 


BOSTON, 
26  FRANKLIN  ST. 

CHICAGO, 
128  Franklin  St. 


NEW  YORK, 
15  JOHN  ST. 


PHILADELPHIA, 

1007  Chestnut  St. 
ST.  LOUIS, 
413  North  4th  St. 
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ELiftBLE 


(HRDS 


PIQURSPOT 

BRITISH  MANUFACTURE 


William  Ritchie  and  Sons,  Limited 

of  Edinburgh,  Scotland 

beg  to  announce  that  their  representative,  Mr.  H.  Morrison,     » 
is  now  in  the  Dominion  with  their 

NEW  SEASON'S  PATTERNS  OF 

CHRISTMAS    CARDS 

AND 

AUTOGRAPH    BOXES 

Large   range   of  artistic   designs    worked     on     the     latest 
materials. 

POST  CARDS 

Expensive  collection  of  beautiful  studies    in    Figure,   Land- 
scape, etc.,  and  large  selection  of  COMIC  CARDS. 

POST   CARDS  OF  LOCAL  VIEWS 

From  customer's  own  photographs  in  all  the  latest  styles. 

William  Ritchie  &  Sons,  Limited 

Elder  St.,  Edinburgh,  Scotland 
also  at  London,  Glasgow,  Leeds  and  Manchester 
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"It  would  be  very  difficult  for  any  purchaser,  what- 
ever their  taste  may  be,  to  inspect  Messrs  Raphael  Tuck  and 
Son's  novel  and  charming  Collection  without  satisfying  every 
need  to  the  full.-'—  The  Times. 


Raphael  Tuck  &  Sons  Co. 

"LTD." 

9-17  ST.  ANTOINE  STREET 

MONTREAL 

NEW  YORK  LONDON  PARIS  BERLIN 


TRADE  MARK 

PUBLISHERS  *&&$!$$&£&+■  T0  THEIR  MAJESTIES 

BY  APPOINTMENT  T^^^JPC^^         THE  KING  &   QUEEN   ALEXANDRA 


EASTER  CARDS  and  NOVELTIES 

This  year  more  than  ever  have  we  aimed  at  producing  in  our  New  Line  of  EASTER 
CARDS  a  collection  which  shall  continue  to  excel  by  its  combination  of  Good  Values  and  Genuine 
Art.  It  consists  of  150  New  Sets,  distinctive  for  the  beauty  and  chastity  of  the  designs  as  well  as  for 
the  appropriateness  of  the  carefully  selected  texts. 

EASTER  POST  CARDS 

No  less  than  One  Hundred  and  Fifty  distinct  packets  of  Easter  Post  Cards  have  been  issued 
by  us  for  the  coming  season,  and  testify  to  the  immense  popularity  enjoyed  by  these  dainty  and 
inexpensive  missives. 

BIRTHDAY  POST  CARDS 

An  exceedingly  choice  and  high-class  line  of  Birthday  Missives,  consisting  of  no  less  than 
150  New  Sets,  containing  Floral  Designs  of  every  shade  and  hue,  delightful  Views,  Figures,  etc., 
as  well  as  reproductions  of  celebrated  paintings,  with  gold  beveling,  embossed  stamping,  and 
"Glistening  Dews"  effects.     Appropriate  mottoes  and  verses. 

Catalogues   and    Price  Lists  for  the  asking. 
Send  for  our  1908  Catalogue  and  Price  List  of 

GIFT  BOOKS,       TOY  BOOKS,       PAPER  DOLLS, 
PAPER  TOYS,       MASKS,  Etc. 
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ENLARGED 


IMPROVED  REVISED 


5,000    FACTS    ABOUT 


CHAPTERS 


1908  Edition  ^*#W%#| 

News  for 

The 

Trade 

Here  is  the  new  title 
page  of  our  1908  edition. 

NOW  READY 

The  1907  issue,  though 
not  on  the  market  till  the  late 
spring,  went  through  three 
editions  to  over  20,000 
copies. 

Dealers  who  gave  it  a 
counter  and  window  chance 
sold  substantial  quantities. 

We  have  an  attractive 
window  bill  and  counter 
card  to  help  in  its  sale. 

Some  dealers  have  booked 
wholesale  orders  from  school 
boards,  boards  of  trade,  etc. 
What  they  did  by  a  little 
hustling,  others  can  do. 

Ralph  Connor  says:  "  The 
book  is  a  tine  idea  and  will  do 
a  lot  of  good." 

Here  is  the  good  news  part  of  this  advertisement.  The 
trade  discount  last  year  was  40  per  cent.  This  year  it  will  be  50 
per  cent,  in  order  to  further  facilitate  sales. 

Send  for  a  sample  order  to  your   News  Co.  or 

THE  CANADIAN  FACTS  PUB.  CO. 

66?  Spadina  Avenue,  TORONTO 


Area 

Agriculture 

Banking 

Big  Things 

Commerce 

Canals 

Education 

Financial 


Fisheries 

First  Things 

Immigration 

Insurance 

Indians 

Militia 

Marine 

Mining 


Manufacturies 

Population 

Post  Offices 

Provinces 

Railways 

Religions 

Ranching 

Saskatchewan 


Temperance 

Timber 

Trade  and  Tariff 

Telegraphs 

Western   Canada 

Wheat 

Water  Powers 

Yukon 


Compiled  nv 

FRANK    YEIGH,     Toronto 

Price  25  Cents 

The    Canadian    Facts    Publishing   Company 

667  Spadina  Ave.,  Toronto,  Ontario 
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New  Tissue  Napkins 


We  have  just  received  a  shipment 
of  twenty  new  designs  in  Fancy 
Tissue  Table  Napkins  in  Floral 
and  Plain  Styles.  Write  for  a 
sample  set. 


Duchess  Tissue 


The  Duchess  Brand  of  Crepe  Tissue 
is  made  to  retail  at  ten  cents,  allow- 
ing a  satisfactory  profit  to  the  trade. 
Why  sell  brands  which  do  not  do 
this  ?  Write  us  for  prices  and  a 
sample  roll  of  the  '  Duchess  '  to 
compare  quality. 


vv  arwick  Bros.  &  Rutter,  Limited 


Wholesale 
Manufacturing  Stationers 


Toronto 
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DELIVERED  (Freight  and  Duty  Free),  in  HALIFAX,  ST.  JOHN,  QUEBEC,  MONTREAL, 
OTTAWA,  LONDON,  TORONTO,   HAMILTON. 

If  through  delivery  to  other  towns  in  CANADA  is  required,  only  the  exact  difference  in  freight  between  the  cost  of  delivering 
the  goods  from  LONDON,   ENGLAND,  to  TORONTO,  and  that  which  will  be  incurred  by  delivering  them  from  LONDON, 

ENGLAND,  to  the  city  required,  will  be  charged  on  Invoice. 

The  discounts  are  based  upon  the  value  of  each  order,  but  all  purchases  made  during  any  one  year  will  be  subject 
to  the  same  discount  at  the  placing,  or  largest  order.     (Minimum  order  $10). 

Net  for  Orders  under  $25. 
5%  on  Orders  over  $25. 
10  °/o  on  Orders  over  $100. 

Payment  by  Bill  drawn    in    Canadian    Currency    @    30    days    sight. 


PRICES   AND    SIZES. 


Blue  Black  Writing  (Stone) 


(Glass) 


Blue  Black  Combined  (Stone) 
'!,  ",  (Glass) 

i)  »  M 

)i  If  I* 

»»  »*  »» 

»l  ii  i) 

Blue  Black  Cspying  (Stone) 

»»  ll  " 

)J  II  M 

(Glass) 

>>  II  >> 

I)  >l  »> 

>>  >J  II 

Scarlet  Writing  (Stone) ... 
",         (Glass)!!! 


/  Inkstand  Bottle 
"        \  Glass  Stopper 

Tres  Noir  Writing  (Glass) 


Number 

Con- 

Price 

of  the 

tents. 

per 

Bottle. 

Ounces 

Dozen. 

5 

40 

$655 

6 

24 

430 

7 

8 

1.90 

8 

4 

.95 

240 

32 

600 

241 

16 

340 

242 

8 

2.05 

2  bo 

6 

1.60 

243 

4 

1.10 

262 

3 

.85 

69 

1* 

4.35  grs. 

H 

32 

6.55 

15 

16 

4.30 

16 

7 

1.90 

244 

32 

6.55 

245 

16 

430 

246 

8 

2.35 

247 

4 

1.30 

7i 

2 

.70 

10 

40 

9.90 

n 

24 

655 

12 

H 

4.30 

13 

5 

190 

248 

32 

8.10 

249 

16 

490 

250 

8 

2.75 

251 

4 

1.65 

72 

2 

1.00 

35 

40 

12.40 

36 

20 

6.55 

37 

12 

4.30 

^8 

4 

190 

264 

32 

9.50 

265 

16 

5.80 

266 

8 

3.45 

267 

4 

195 

104. 

3 

1.45 

9i 

2 

.95 

79 

2 

.95 

81 

2 

220 

75 

i| 

4.35  grs. 

PRICES   AND    SIZES. 


Gum  Mucilage,  Cap  and  Brush 


for  refilling 


Sponge  Top 


Yiolet  Black  Copy,  (Stone) 


(Glass) 


Fancy  Coloured  Inks,  Perfumed 
Colours  —  Crimson,    Mauve, 
Orange,  Violet,  Green,   Blue 

Stylographic  Pen  Ink — Writing 
,.      ,.       Copying 

Fountain  Pen  Ink —  Writing 
,,  „       ,,  Combined 

Also  in  Glass  Bottles,  fitted  with  j 
Filler,  packed  in  Screw-topped  J- 
Wooden  Boxes  complete  J 


Marking  Ink  for  Linen 

„  ,,  „  with  Stretcher 


Endorsing  Ink — 

for  Rubber  Stamps.  Plain  Corks 
,,    fitted  with  Brush 
Colours — Red,     Black,    Blue, 
Violet  and  Green. 


Endorsing  Ink  Pads — 

Uninked,  Tin  Case,  Size  3yX2| 

„     5JX3 
Iron   „        „    3}x2f 

■>      ,.         „     5?x3 


Number 

Con- 

of the 

tents 

Bottle. 

Ounces. 

208 

I* 

209 

2i 

215 

44 

2IO 

7 

•211 

6 

212 

12 

213 

24 

214 

24 

52 

27 

53 

15 

54 

7 

252 

32 

253 

16 

254 

8 

255 

4 

7« 

2 

272 

16 

273 

8 

126 

4 

120 

2 

132 

2 

i53 

3 

i55 

3 

163 

3 

164 

3 

47 

48 

49 

50 

Price 
per 

Dozen. 


$  .85 
1.10 
1.65 
2  20 
1.10 
2  20 
440 
2.20 

550 
330 
190 
6.55 
4.30 
2.35 
1.30 
.70 

5.80 
345 
1.95 
220 
.95 

1.10 
1.10 

1.10 
1.10 

2.20 


.95 
1.90 
1.10 
2.20 


1.10 
2.20 


2.20 
330 
4.40 
5.50 


Orders  can  be  sent  direct  to:- HENRY  C.  STEPHENS,  Aldersgate  St.,  LONDON,  ENO., 
or  to  J.  M.  SCHEAK,  28  Wellington  St.  W.,  TORONTO,  ONT. 


poofegelier  anb  Stationer 


anb  Canabtan  jftetosbealer 


A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and  Stationery  Trades 


Subscription:    One  Dollar  a  Year 
Single  copies     :       :     Ten  Cents 


Vol.  XXIV. 


MONTREAL   AND   TORONTO,  CANADA,  MARCH,  1908. 


No.  3. 


Some  Erroneous  Statements  About  Canadian  Editions 


During  the  course  of  the  debate  on  the  postal  con- 
vention in  the  House  of  Commons  at  Ottawa  on  Febru- 
ary 14,  the  member  for  South  Toronto,  A.  C.  Macdon- 
nell,  said:  "There  is  a  matter  in  controversy  arising  out 
of  this  discussion  to  which  I  wish  to  call  attention.  As 
the  Postmaster-General,  (Mr.  Lemieux),  knows,  probably 
the  largest  publishing  houses  of  the  world  are  in  the 
great  cities  of  the  United  States,  especially  Philadelphia 
and  Chicago.  In  these  centres,  whole  editions,  thousands 
or  hundreds  of  thousands  of  copies  of  works  of  fiction  or 
history  are  turned  out  of  these  large  establishments  and 
are  sent  to  Canada  in  sheet  form.  They  are  bound  i'i 
establishments  in  Toronto  and  other  Canadian  centres, 
being  given  the  imprint  of  some  Canadian  publishing 
house. 

"These  works  are  issued  as  though  they  had  been 
printed  in  Canada,  whereas  not  a  dollar  has  been  spent 
in  the  work  upon  them  in  Canada,  except  on  the  binding. 
This  is  a  great  hardship  to  the  Canadian  printing  trade 
and  many  allied  trades.  And  it  is  not  fair  to  the  Cana- 
dian reading  public  to  believe  the  work  to  be  the  pro- 
duct of  Canadian  printing  offices  and  Canadian  industry, 
whereas  it  is  merely  an  American  print  bearing  the  im- 
print of  a  Canadian  firm.  I  hope  that  will  be  stopped 
in  the  future  and  that  all  the  work  will  be  done  in  Can- 
ada." 

The  absurdity  of  these  statements  must  strike  any 
one  who  is  at  all  familiar  with  the  actual  conditions.  If 
Mr.  Macdonnell  would  make  some  enquiries,  of  the  Cus- 
toms Department,  for  instance,  through  whose  hands 
these  sheets  must  pass,  he  would  discover  that  instead 
of  there  being  imported  hundreds  of  thousands  of  copies 
of  works  of  fiction  or  history,  the  total  importation  only 
amounts  to  a  few  thousand. 

Does  Mr.  Macdonnell  think  for  one  minute  that  Cana- 
dian publishers  are  going  to  pay  25  per  cent,  duty  on 
sheets  of  an  edition  numbering  hundreds  of  thousands  of 
copies,  when  such  an  edition  could  be  set  up,  printed  and 
bound   here  without   restriction  '.' 

What  can  be  Mr.  Macdonnell's  conception  of  the  Cana- 
dian market  for  books,  anyway  ?  We  know  of  only  one 
book,  the  sale  of  which  could  possibly  reach  the  hundred 
thousand  figure  in  Canada,  and  that  is  the  Bible,  and  to 
talk  of  hundreds  of  thousands  is  almost  ludicrous. 

Allow  us  to  point  out  to  Mr.  Macdonnell  that  even 
United  States  publishers,  catering  to  a  market  ten  times 
the  size  of  the  Canadian  market,  are  frequently  accus- 
tomed to  import  sheets  from  England  and  that  Canadian 


publishers  probably  get  more  sheets  from  English  sources 
than  from  American  sources. 

It  only  requires  a  rudimentary  knowledge  of  publish- 
ing to  understand  that  the  main  cost  of  a  book  lies  in 
the  production  of  the  first  copy,  and  that,  comparatively 
speaking,  it  costs  almost  as  much  to  produce  five  hun- 
dred copies  as  one  thousand  copies.  That  means  that  the 
cost  per  copy  of  an  edition  of  500  copies  is  almost  twice 
as  great  as  the  cost  per  copy  of  an  edition  of  one  thous- 
and copies.  A  publisher  may  produce  and  sell  an  edition 
of  500  copies  at  a  heavy  loss,  whereas  if  he  sold  1,000 
copies  he  would  make  a  profit.  Many  people  make  the 
mistake  of  assuming  that  the  cost  of  an  edition  depends 
directly  and  in  even  proportion  on  the  number  of  copies, 
supposing  that  one  thousand  copies  costs  just  twice  as 
much  as  five  hundred  copies.  That  leads  them  to  believe 
that  a  Canadian  publisher  can  produce  and  sell  1,000 
copies  of  a  book  just  exactly  twice  as  profitably  as  500 
copies. 

Canadian  publishers  possess  the  privilege  of  import- 
ing plates  duty  free  and  printing  editions  of  books  in 
Canada.  This  course  is  pursued  in  the  case  of  books 
where  the  demand  is  known  to  be  great,  as  for  instance, 
"The  Weavers,"  "Wings  of  the  Morning,"  etc.  But  it  is 
an  unprofitable  course  in  the  case  of  small  editions,  and  it- 
is  in  such  cases  that  the  publishers  import  sheets.  They 
certainly  would  not  pay  25  per  cent,  duty  on  these 
sheets  if  that  could  he  obviated  by  printing  in  Canada. 

As  to  Mr.  Macdonnell's  contention  that  the  public  are 
deceived  by  the  imprint  of  Canadian  publishers  into  sup- 
posing all  these  books  to  be  printed  in  Canada,  he  gives 
the  Canadian  reading  public  credit  for  less  intelligence 
than  they  possess.  If  he  will  again  examine  some  of 
these  books,  he  will  find  that  in  nearly  every  case  the 
printer's  name  appears  either  at  the  front  or  back  of  the 
book.  If,  too,  he  will  examine  copies  of  English  and 
American  novels,  he  will  probably  find  that  in  most  cases 
the  printing  has  been  done  by  one  firm  and  the  publish- 
ing by  another,  and  that  the  names  of  both  appear  in 
the  book.  And  in  any  case  the  "Made  in  Canada"  cry 
should  not  be  pressed  so  strongly  in  the  matter  of  books, 
for  we  take  it  that  as  far  as  possible  all  restrictions  on 
the  interchange  of  literature  between  one  country  and 
another  should  be  removed.  Where  would  Ralph  Connor, 
Gilbert  Parker  and  many  other  Canadian  writers  be  to- 
day if  it  had  not  been  for  the  support  of  United  States 
and   English  publishers  and  readers  ? 

Canadian  publishers  are  not  going  to  go.  to  the  ex- 
pense of  buying  sheets  from  either  England  or  the  United 
States,  paying  the  heavy  royalties  on  these  larger  foreign 
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editions,  paying  duty,  etc.,  so  long  as  they  can  manufac- 
ture the  books  in  Canada.  But  when  the  market  is  so 
small  they  have  positively  no  other  alternative.  Wait 
until  Canada  has  a  population  of  twenty  million  people 
and  then  it  will  be  possible  to  consider  this  question 
more  intelligently. 

To  say  that  the  importation  of  the  sheels  for  the 
small  Canadian  editions  of  books  is  a  great  hardship  to 
the  Canadian  printing  trade,  is  misleading.  Wherein 
would  the  Canadian  printing  trade  profit,  if  the  sheets 
were  shut  out  ?  The  printers  of  this  country  would  be 
no  better  off  and  the  binders  still  less  so.  The  result 
would  be  that  instead  of  sheets,  the  bound  books  would 
be  brought  in  ;   for   Canadian  publishers  cannot    possibly 


manufacture  books,  the  sale  of  which  does  not  exceed  six 
or  seven  hundred  copies. 

Another  feature  of  the  case,  which  is  indeed  a  puzzler, 
is  the  uncertainty  surrounding  the  sale  of  a  book.  Would 
Mr.  Macdonnell  like  to  hazard  a  guess  as  to  the  sale  of, 
say,  the  forthcoming  novel  by  Winston  Churchill  ?  Where 
the  matter  of  fifty  copies  this  way  or  that,  may  deter- 
mine the  publisher's  profit,  what  size  of  an  edition  should 
be  produced  ?  Suppose  you  produce  an  edition  of  five 
thousand  copies  and  the  sale  falls  flat  and  you  only  sell 
three  thousand.  The  publisher  has  to  face  this  prospect 
with  practically  every  book  he  produces  and  he  cannot 
afford  to  go  to  the  expense  of  printing,  what  might  be  a 
profitable  edition,  if  all  were  sold,  but  which  would  be  a 
loss  otherwise. 


What  The  People  of  Winnipeg  Read 


By  Bookworm 


In  conversation  with  a  reporter  recently,  Librarian 
McCarthy  gave  some  interesting  facts  as  to  what  Winni- 
peggers read.  One  statement  he  made  rejoiced  me  much 
— Dickens  and  Scott,  and  other  authors  of  a  generation 
ago,  are  still  read  in  Winnipeg.  The  library  has  seven- 
teen copies  of  "A  Tale  of  Two  Cities,"  and  fifteen  of 
"Ivanhoe."  Five  complete  sets  of  Dickens  and  Scott 
have  had  to  be  provided  within  the  past  eighteen  months, 
and  already  all  show  signs  of  much  usage.  The  Book- 
worm will  cry  "Ichabod  !"  no  more  for  a  while  !  He 
will  cease  to  strew  metaphorical  ashes  over  his  raven 
locks  and  intellectual  brow,  and  to  rend  his  garments  at 
the  declension  of  literary  taste  and  the  degeneracy  of 
literary  appreciation.  There  is  hope  for  any  generation 
of  readers  that  still  read  Dickens  and  Scott  ! 

Marie  Corelli  Popular. 

I  am  sorry  to  see  that  Thackeray's  novels  are  not  so 
widely  read  as  his  great  contemporaries.  "Vanity  Fair," 
"Pendennis,"  and  "The  Newcomes" — there  are  no  greater 
novels  in  the  language.  I  was  surprised — and  sorry,  too 
—to  find  that  Marie  Corelli  heads  the  list  of  recent 
writers  in  point  of  popularity.  It  is  seldom  that  one  of 
her  books  is  found  on  the  shelves,  though  the  supply  of 
copies  is  quite  liberal.  It  is  certainly  an  offset  to  the 
encouraging  news  that  Elinor  Glyn  has  not  chased  "The 
Wizard  of  the  North"  out  of  popular  favor  to  find  that 
there  are  fourteen  copies  of  "The  Sorrows  of  Satan"  on 
hand  at  the  Winnipeg  Carnegie  Library,  and  that  they 
are  in  constant  demand. 

And  George  Barr  McCutcheon  stands  next  in  popular- 
ity !  Is  this  another  joke  ?  One  copy  of  "A  Daughter 
of  Anderson  Crow" — his  latest  breach  of  the  peace— has 
been  issued  twelve  times  since  November.  Isn't  that 
awful  ?  And  the  library  has  thirty-three  copies  of  "Jane 
Cable."  In  Heaven's  name,  why  ?  Mr.  McCutcheon 
grinds  out  two  or  three  novels  a  year.  He  has  to  if  he 
wants  to  be  read,  for  his  last  book  is  already  forgotten 
before  the  new  sheets  are  dry  from  the  presses. 

Gilbert  Parker  in  Demand. 

Gilbert  Parker  is  in  great  demand.  There  are  twenty- 
seven  copies  of  "The  Weavers"  at  the  library,  and  "The 
Seats  of  the  Mighty"  is  still  popular. 

It  is  a  queer  commentary  on  popular  taste  in  books 
that  Harold  MoGrath  is  more  widely  read  than  Meredith 
Nicholson  and  that  "Half  a  Rogue"  should  find  more 
readers  than  "The  House  of  a  Thousand  Candles."  The 
popular  judgment  of  Hall  Caine,  too,  is  evidently  at 
variance  with  my  own,  whereat  I  suppose  "The  Book- 
worm"   should   feel   properly   humbled.    But   even    though 


it  takes  a  dozen  copies  of  "The  Eternal  City"  and  a 
score  of  "The  Christian"  to  keep  abreast  of  the  demand 
I  shall  obstinately  maintain  my  own  stiffnecked  opinion, 
that  neither  of  them  are  great  novels,  or  destined  to  be 
long  read. 

Harold  Bindloss  and  Louis  Tracy  are  both  popular 
authors  with  Carnegie  book  borrowers — which  is  not 
surprising,  for  some  of  their  stories  are  rattling  good 
yarns. 

An  author  in  whose  works  Winnipeggers  take  a  per- 
sonal interest  is  Dr.  W.  J.  Dawson,  remembered — and 
loved — as  one  of  the  Dr.  Chapman  band  of  missioners. 
His  "A  Prophet  in  Babylon" — 'which  is  largely  autobio- 
graphical— deals  with  one  of  the  vital  questions  of  to-day 
— the  question  as  to  whether  the. church,  as  at  present 
organized,  has  outlived  its  usefulness  and  become  an  end, 
instead  of  a  means  to  an  end.  It  is  not  generally  known, 
but  nevertheless  it  is  a  fact,  that  Dr.  Dawson  is  one  of 
the  keenest  and  most  sympathetic  of  literary  critics.  If 
anyone  doubts  it,  let  him  read  his  "Makers  of  Modern 
English"  series. 

Western  Writers. 

Naturally,  tales  of  western  frontier  and  pioneer  life 
are  popular  among  Winnipeggers.  Ernest  Thompson- 
Seton,  Stewart  Edward  White  and  Jack  London  are  all 
widely  read.  So  are  Kipling  and  Mark  Twain — "and 
that's  a  very  good  sign,"  as  the  song  says. 

Taken  for  all  in  all,  and  speaking  by  and  large,  Win- 
nipeggers' reading  will  compare  with  that  of  other  cities 
of  its  size  in  point  of  quality.  No  doubt  the  public  lib- 
raries at  Boston  or  Concord  would  show  a  greater  ap- 
preciation of  philosophy  and  belles  lettres,  but,  for  a 
thirty-year-old  city,  every  one  of  whose  residents  is  busy 
with  material  interests,  the  books  read  here  are  of  a 
class  that  indicate  solid  appreciation  of  what  is  best 
worth  both  in  the  realms  of  thought  and  imagination. — 
Town  Topics. 


The  desk  calendar  pad  sent  out  by  Sinclair  &  Valen- 
tine, of  New  York,  manufacturers  of  litho  and  printing 
inks,  will  be  very  much  appreciated  by  those  fortunate 
enough  to  receive  one.  In  addition  to  being  a  constant 
reminder  of  where  to  secure  printing  and  lithographing 
inks,  it  is  also  a  very  useful  memo  pad. 

An  interesting  and  pretty  lithographed  calendar  is 
that  of  the  Intercolonial  Railway  of  Canada.  Twelve 
scenes  from  views  of  the  eastern  provinces  are  shown, 
and  are  very  suggestive  of  the  month  with  which  they 
appear. 
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A  Fine  Book  Store  in   Brantford 

W.   J.    F.    Mallagh 


W.  J.  F.  Mallagh  may  well  be  proud  of  the  fine  book 
and  stationery  store  which  he  owns  and  operates  in  the 
city  of  Brantford.  Looking  at  the  illustration  on  this 
page,  it  would  be  hard  to  find  its  equal  outside  of  the 
bigger  cities.  It  was  first  occupied  by  Mr.  Mallagh 
about  a  year  ago  and  at  the  time  was  refitted  from 
front  to  back  with  golden  oak  fittings.  A  modern  front 
plate  glass  window  with  prism  tops  was  put  in  and  the 
whole  area  of  the  store,  25  x  90  ft.,  arranged  in  the  lat- 
est approved  style. 

As  the  visitor  enters,  he  finds  on  the  right  hand  side 
three  handsome  glass  wall-cases  with  cupboards  under- 
neath. The  first  of  these  cases  is  filled  with  bibles, 
prayer  books  and  hymnals,  in  all  bindings.  The  second 
contains  beautifully  bound     volumes     of     the  poets   and 


pens,  while  the  fourth  is  given  up  to  the  display  of 
"Dennison's"   lines. 

In  the  right  hand  corner  on  entering  is  a  10  ft.  silent 
salesman  containing  leather  goods  for  gentlemen,  includ- 
ing wallets,  bill  folds,  cigar  cases,  tobacco  pouches  and 
all  such  articles  as  are  used  by  gentlemen.  Beyond  this 
10  ft.  case  is  an  up-to-date  magazine  rack  containing  all 
the  monthly  magazines  and  beyond  that  again  is  a  10  it. 
counter  with  all  the  newspapers,  daily  and   weekly. 

The  rear  of  the  store  is  devoted  to  the  library  de- 
partment. On  the  left  hand  side  are  various  editions 
suitable  for  either  private  or  public  libraries  very  order- 
ly arranged.  On  the  right  hand  side  of  the  rear  section 
is  the  office  supply  department  with  well  stocked  shelves 
of  blank  books  and  all  sundry  articles,  such  as  ink,  pens, 


Interior  View  of  a  Fine  Brantford  Store 
W.  J.  F.  Mallagh,  Proprietor 


handsome  leather  editions  of  standard  authors,  while  the 
third  is  filled  with  sundry  literature. 

On  the  left  of  the  entrance  are  well-stocked  shelves 
of  all  classes  of  stationery,  principally  the  manufacture 
of  the  Eaton-Hurlbut  Co.,  and  added  to  this  is  a  sun- 
dries dept.,  in  which  are  to  be  found  memo,  books,  re- 
ceipt pads,  and  all  such  small  stock  as  is  ordinarily 
kept  in  a  bookstore.  Farther  down  is  the  school  supply 
dept.,  arranged  with  all  the  text  books  necessary  for 
both  high  school  and  public  school  students.  The  front 
section  of  the  store  extends  back  this  far.  The  rear  sec- 
tion is  divided  from  it  by  a  handsome  grill. 

Opposite  the  wall-cases,  and  in  front  of  the  shelving 
are  four  6  ft.  golden  oak  silent  salesmen,  two  of  these 
being  devoted  to  ladies'  leather  goods,  such  as  purses, 
satchels,   hand  bags,   etc.    The   third   contains     fountain 


pencils,  letter  files,  envelopes,  etc.  The  floor  part  of  the 
rear  half  is  covered  with  small  tables  devoted  to  picture 
post  cards,  boxed  stationery  and  souvenir  goods.  The 
floor  is  covered  with  inlaid  linoleum  and  a  very  hand- 
some metal  ceiling  with  oxidized  gas  fittings  completes 
the  furnishings. 

The  upstairs  is  used  for  the  display  of  text  cards, 
post  card  albums,  teddy  bears  and  such  lines  as  are 
seasonable  with  a  bookseller. 


The  trade  should  remember  that  handsome  Easter 
muslin  signs  in  colors  are  to  be  had  from  the  Copp, 
Clark  Co.,  at  $1  each.  A  small  post  card  sign  is  stock- 
ed at  40  cents,  and  a  larger  one,  same  size  as  holiday- 
goods  sign,  at  $2.  A  new  sign  is  intended  to  help  the 
sale  of  fireworks.    It  is  large-size  and  costs  $2. 
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Running   a    Subscription   Agency    in   the   Book    Store 


The  combined  sales  of  magazines,  periodicals  and 
newspapers  are  a  large  factor  in  the  business  of  the  aver- 
age retail  bookseller  and  stationer.  There  is  an  ever  in- 
creasing demand  for  reading  matter  of  this  class.  New 
publications  are  continually  springing  up  and  find  place 
on  the  counters  of  the  retailer.  The  margin  of  profit, 
however,  on  a  great  many  publications,  is  very  small, 
and  the  dealer  can  little  afford  by  lack  of  attention  or 
otherwise  to  lose  any  of  this  profit. 

Every  dealer  has  a  number  of  yearly  subscribers  to 
various  publications.  A  number  of  stores  do  a  large 
volume   of  business  of  this  nature.    Some  have  been  sue- 


Jan.           Feb.     1    Match    1 

April 

May 

June 

July      !      Ail*.      1      Sept. 

1      Oct.     : 

No*.   1     Dec. 

NAME 
ADDRESS 

PERIODICAL 
REMARKS 

DATE 

190 

FROM 

TO 

JAN 

JULY 

FEB 

AUO 

MAR 

SEPT 

APR 

OCT 

MAY 

jj 

"*k    NOV 

JUNE 

1 

H  DEC 

ORDERED  FROM 

f.    »      U       O..     yMI.EO    TOWQHYO 

1 

J             CHARGED 

PAID 

Tha  Subs:riptio;i  Card 

cessful  in  this  department,  others- have  lost  money  on  it, 
mainly  through  lack  of  system. 

Dealers  running  a  subscription  agency  should  have  a 
simple  system  of  keeping  track  of  all  subscriptions.  They 
should  know  the  exact  date  of  expiration  of  each  and 
every  subscription. 

Bookseller  and  Stationer  has  made  inquiries  of  the 
systems  in  vogue  in  several  stores  running  a  subscrip- 
tion agency,  and  for  the  benefit  of  others  will  outline  a 
system  that  has  been  tried  and  proved  very  successful  in 
one  of  the  stores  doing  a  large  business  in  its  subscrip- 
tion department. 

For  some  years  a  book  containing  the  names  of  .all 
subscribers  was  kept.  We  will  say  that  it  contained  sev- 
eral hundred  names.  Some  of  the  names  would  appear 
more  than  once,  for  one  customer  very  often  subscribes 
to  more  than  one  periodical.  In  a  book  of  this  kind  it 
needed  daily  going  over  in  order  to  weed  out  those  sub- 
scriptions that  had  expired.  Those  subscriptions  that 
were  not  renewed  would  be  crossed  out,  and  before  long 
the  book  would  contain  page  after  page  of  names,  the 
old,  dead  subscribers  mixed  in  with  the  current  business, 
all  in  one  long  list.  In  a  system  of  this  kind,  in  going 
over  the  names,  one  would  very  often  be  missed  with  the 
result  that  a  subscription  would  run  out  without  the 
subscriber  being  notified.  The  inadequacy  of  such  a  sys- 
tem resulted  in  the  introduction  of  the  card  index  system 
now  in  use  in  the  store  we  speak  of,  possibly  in  others, 
with  perfect  satisfaction. 

A  specially  printed  card  is  used,  one  card  being  used 
for  each  subscription.  If  a  customer  subscribed  for  three 
periodicals,  there  would  be  three  cards  in  his  name.  We 
reproduce  herewith  the  card  in  use.  It  will  be  seen  that 
provision  is  made  for  the  date,  subscriber's  name,  address, 
name  of  periodical,  date  of  commencement  and  date  of  ex- 
piry. Printed  on  the  lower  half  of  the  card    are  the   twelve 


months  of  the  year  and  opposite  each  month  there  are  a 
number  of  squares.  These  squares  provide  for  the  check- 
ing off  of  each  periodical  as  it  is  delivered.  If  Mr.  Smith 
takes  a  weekly  paper,  when  he  receives  same,  the  date 
will  be  marked  off  in  the  square  opposite  the  correspond- 
ing month.  If  he  takes  a  monthly  magazine,  then  only 
one  square  is  needed,  and  each  month  ticked  off  as  the 
magazine  is  delivered. 

Considerable  originality  is  shown  in  the .  line  across 
the  very  top  of  card,  when  the  names  of  the  twelve 
months  again  appear.  When  Mr.  Smith  subscribes  for  a 
magazine  for  one  year  and  his  subscription  expires  in  Sep- 
tember; you  would  then  take  your  scissors  and  cut  away 
the  eleven  remaining  months,  leaving  September  project- 
ing at  the  top  of  the  card.  When  the  cards  are  in  the 
case  they  will  be  so  arranged  that  all  subscriptions  ex- 
piring in  September  will  be  placed  together,  all  in  March 
together,  and  so  on. 

Then  there  is  the  index  card,  which  is  about  a  half  an 
inch  higher  than  the  other  cards.  On  the  index  card  ap- 
pears the  names  of  the  various  publications.  All  your 
subscription  cards  for  the  Canadian  Magazine  would  be 
placed  behind  index  card  bearing  that  name.  When  a 
new  subscription  comes  in,  fill  out  a  card  and  place  it  in 
its  proper  place  in  the  box.  When  you  are  ordering  your 
periodicals,  to  see  how  many  you  require,  simply  count 
the  number  of  subscription  cards  behind  the  index  cards 
of  the  various   periodicals. 

To  ascertain  the  subscriptions  expiring  in  any  certain 
month,  take  out  the  cards  with  that  month  projecting  at 
the  top  and  you  have  them  all  before  you,  each  card  giv- 
ing the  exact  date  of  expiry. 

Below  is  shown  a.  sample  of  card  that  is  sent  out  to 
subscribers  a  month  in  advance,  notifying  them  of  the 
expiration  of  their  subscription  to  such  and  such  a  mag- 
azine, and  stating  that  same*  will  be  discontinued  if  sub- 
scription is  not  renewed  by  a  given  date.  Some  may 
think  that  the  sending  out  of  such  a  card  may  result  in 
the  loss  of  several  subscribers.  So  it  may.  But  it  is 
better  to  lose  a  few  subscriptions  than  have  a  subscriber 


190 

Dear 

The  undermentioned  periodicals  to  which  you  subscribe 
expire  with  the  dates  given.    Should  you  desire  to  continue  them 
may  we  ask  the  favour  of  a  prompt  reply,  otherwise  they  will  be 
discontinued. 

Awaiting  the  pleasure  of  your  further  instructions. 

MAGAZINE 

DATE 

COST 

Notification  Card  to  Subscriber 

come  to  you,  after  he  has  received  several  copies  of  his 
magazine,  and  say  to  you  that  he  never  authorized  the 
renewal  of  his  subscription  and  refusing  to  pay  for  the 
copies  he  has  received.  This  is  something  that  frequent- 
ly occurs  and  the  dealer  has  to  stand  the  loss.  It  will 
take  the  profit  of  several  subscriptions  to  pay  for  the 
loss  of  one  occurrence  of  this  kind,  and  it  is  much  better 
to  take  the  chance  of  losing  an  odd  subscription  than 
have  such  a  thing  occur.  It  also  impresses  your  custom- 
ers with  your  business  methods  and  lets  him  see  that  you 
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have  a  system  in  looking  after  such  matters.     He  will  re- 
pose confidence  in  you  in  other  matters. 

A  card  system  as  here  described  is  always  up-to- 
date,  easy  of  access,  and  contains  no  dead  matter,  for 
when  a  subscription  is  discontinued,  the  card  is  taken 
out  and  destroyed.  Such  a  system  should  recommend 
itself  and  cannot  help  being  recognized  as  a  simple,  ef- 
fective and  up-to-date  method  of  running  a  subscripcio  i 
agency. 


THE    DOMINION    MAGAZINE. 

The  first  edition  of  the  new  Canadian  monthly,  the 
Dominion  Magazine,  is  a  very  creditable  one  indeed.  The 
number  is  well  printed  and  illustrated.  The  aim  of  this 
new  magazine  is  to  reflect  things  of  purely  national 
character,  which  will  bring  out  men  and  women  in  all 
vocations  of  life  who  have  distinguished  themselves,  and 
which  will  open  its  pages  to  young  writers  and  artists 
within  our  own  borders.     Among  the  features    promised 


The  Handsome  Portal  of  the  New  Yorkville  Branch  of  the  Toronto  Public  Library 


FINE  MARCH  NUMBER. 

The  International  Studio  (March)  contains  among 
its  many  attractive  features  the  following  illustrated 
articles:  "Emil  Fuchs)  Some  Work  in  Sculpture,  Medals 
and  Portraits";  "Raeburn's  Technique,  Its  Affinities 
With  Modern  Painting";  "A  Flemish  Painter,  Franz 
Courtens";  "A  Danish  Painter,  Peter  Severin  Kroyer"; 
"The  Study  of  Tree  Forms";  "Recent  Design  in  Domes- 
tic Architecture";  "The  New  Color  Photography,"  etc. 
Many  plates  accompany  these  articles 


for  the  April  number  are  short  stories  from  such  well 
known  writers  as  Norman  Duncan  and  Conan  Doyle,  also 
contributions  from  Sir  Goldwin  Smith,  Max  Preston  and 
Peter  Clinch. 

W.  'H.  Buckly,  stationer  and  bookseller,  of  Niagara 
Falls,  Ont.,  reported  extra  big  business  in  valentines. 
He  also  states  that  the  call  for  English  publications  is 
steadily  increasing  month  by  month.  Mr.  Buckly  has 
been  in  business  in  Niagara  Falls  for  21  years. 
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Monthly    Reports    From    Trade  Centres 


WINNIPEG. 


Annual  Sales  in  Winnipeg  Stores — Cash  Sales  Ahead — 
Clark    Bros.    Move — Book   Travelers   Here. 

Winnipeg,   March  2,   1908. 

February  was  a  month  of  sales  in  the  Winnipeg  book 
and  stationery  trade.  Russell  Lang  &  Co.  conducted 
their  annual  stocktaking  sale  in  both  stores  and  as  it 
was  well  advertised  the  public  took  good  advantage  of 
the  many  real  bargains  offered.  W.  A.  Davis  also  con- 
ducted a  big  and  successful  sale  in  his  Main  Street  store 
as  he  is  closing  it  and  will  henceforth  confine  his  ener- 
gies to  his  handsome  new  store  on  Portage  Avenue. 

"January  and  February  of  this  year  have  beaten  all 
previous  records  for  cash  sales,"  said  John  A.  Hart  to 
Bookseller  and  Stationer.  Mr.  Hart  is  city  agent  for 
the  Red  Dwarf  ink  pencil  and  he  reports  big  sales  of  this 
new  line. 

('lark  Bros.'  Co.  are  moving  into  the  Hague  Arming- 
ton  building  on  Portage  Avenue  East,  where  they  will 
have  much  larger  warehouse  accommodation.  Their  busi- 
ness has  grown  so  rapidly  in  recent  years  that  their  old 
warehouse  has  been  too  small  for  their  purposes. 

Several  book  travelers  from  Toronto  have  been  call- 
ing on  the  trade  recently,  among  others  the  popular 
"Tommy"  Allen,  of  McLeod  &  Allen,  and  R.  B.  Bond,  of 
Wm.  Briggs. 
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Business  Quiet— New  Books  Tha4;  Sell— Some  Personals. 

Montreal  March  9,  1908. 
Retail  book  and  stationery  business  continues  fairly 
quiet,  as  very  little  new  fiction  is  coming  forward.  Stocks 
of  all  lines  are  fairly  heavy.  However,  while  the  sale  of 
books  is  rather  quiet,  stationery  and  kindred  lines  are 
being  offered  at  reductions.  Picture  post  cards  are  just 
beginning  to  show  results.  Just  now,  magazine  selling 
commences  with  renewed  briskness.  Window  displays, 
of  late,  have  been  changed  almost  daily,  and,  broadly 
speaking,  retail  trade  in  both  exclusive  and  department 
stores  is  increasing.  Although  business  has  not  been 
up  to  general  expectations,  still,  nearly  every  merchant 
states  sales  are  ahead  of  the  previous  year.  At  this  time 
of  the  year  progressive  booksellers  would  do  well  to 
display  lines  of  devotional  books,  etc. 

"Three  Weeks,"  by  Elinor  Glyn,  published  by  Duck- 
worth, is  having  preference  over  all  other  books  at  pres- 
ent. "The  Ancient  Law,"  a  current  book,  by  Ellen 
Glasgow,  published  by  Musson,  is  quite  active.  The  feel- 
ing for  "Somehaw  Good,"  by  William  de  Morgan,  pub- 
lished by  Copp,  Clark,  is  also  strong.  "The  Weavers," 
by  Sir  Gilbert  Parker;  "The  Shuttle,"  by  F.  H.  Burnett 
and  "The  Broken  Road,"  by  A.  E.  W.  Mason,  are  next 
in  order. 

C.  J.  Musson  and  W.  C.  Bell,  of  the  Musson  Book 
Co..  Toronto,  spent  a  month  in  Montreal  during  Febru- 
ary and  March,  carrying  their  import  line  of  books,  cal- 
endars, and  Christmas  cards.  They  showed  some  very 
extraordinary  bindings;  some  hand-made  and  very  costly. 
They  also  had  on  hand  a  large  range  of  English  leather 
bindings,    finished   by   their   own    binders.     The    Musson 


Book  Co.  make  a  specialty  of  book  staples,  such  as  dic- 
tionaries, cook  books,  mechanical  books,  etc.  They  report 
that  they  have  had  remarkable  success  with  their  Canada 
series  of  juvenile  books.  These  are  volumes  that  are 
either  written  by  Canadian  authors  or  stories  about  Can- 
ada. They  are  also  endeavoring  to  develop  a  special 
interest  in  Canadian  literature,  such  as  historical,  bio- 
graphical  and   travel. 

On  Friday  evening,  February  28th,  the  staff  of  Chap- 
man's Bookstore,  Montreal,  had  a  sleigh  drive  around  the 
mountain  as  a  send  off  to  Miss  Alice  Howarth,  who  left 
for  her  home  in  England  on  the  twentieth  of  the  month. 
On  the  kind  invnatian  of  Mr.  and  Mrs.  A.  T.  Chapman, 
a  most  enjoyable  evening  was  spent  at  their  home. 
Miss  Howarth  had  charge  of  Mr.  Chapman's  periodical 
business  for  the  past  seven  years. 

W.  V.  Thompson,  of  the  Penfold  Advertising  Agency, 
Montreal,  spent  a  few  days  in  Toronto  towards  the  be- 
ginning of  the   month. 

W.  I).  Milieu,  manager  book  and  stationery  depart- 
ment Henry  Morgan  &  Co.,  Montreal,  returned  early  in 
the  month  from  a  New  York  buying  trip.  Mr.  Milieu 
stated  trade  was  fairly  slow  in  New  York  but  of  late 
things  are  looking  promising. 


ST.  JOHN,  N.B. 

Valentine  Business  Brisk — The   School  Book   Question — 
Photographic  Supplies  in  Demand — New  Wall 
Paper   Showing- 

St.  John,  N.B.,  March  2,  1908. 

Business  with  the  booksellers  and  stationers  here  has 
been  rather  dull  of  late.  The  quietness  was  broken  some- 
what by  St.  Valentine's  Day,  just  previous  to  which  there 
was  a  good  demand  for  valentines  of  every  description, 
from  the  cheapest  to  the  most  expensive.  The  sale  of 
valentines  is  reported  to  have  been  as  good,  if  not  better 
than  in  previous  years.  The  "penny  horrors"  post  card 
valentines  and  those  of  lace  and  silk,  as  well  as  hand- 
painted  designs  were  disposed  of. 

Generally,  business  appears  to  have  been  very  satis- 
factory since  the  first  of  the  year,  though  this  is  always 
looked  upon  as  a  dull  period. 

Dealers  are  now  looking  forward  to  receipts  of  the 
newest  publications  which  will  probably  awaken  the 
slumbering  literary  people  of  this  locality.  The  provin- 
cial elections  have  been  occupying  more  attention  than 
anything  else  for  a  month  back. 

Kodaks  and  photographers'  supplies  are  being  given 
a  prominent  place  now  and  with  the  arrival  of  warmer 
and  brighter  weather  sales  in  these  goods  are  increasing. 

The  wall  paper  dealers  are  offering  a  very  attractive 
line  of  new  designs  and  as  the  annual  spring  cleaning 
time  approaches,  sales  are  being  made  in  plenty. 

One  of  the  issues  in  the  present  political  campaign 
has  been  the  price  of  school  books.  The  government 
claims  that  New  Brunswick  has  the  cheapest  school  books 
of  any  province  in  Canada,  except  P.  E.  Island,  while  the 
opposition  claims  that  in  Ontario  the  books  are  very 
much  cheaper.  Premier  Robinson  has  stated  that  he  in- 
tends to  appoint  a  committee  to  see  if  the  government 
cannot  provide  the  books  for  the  primary  grades  free  of 
charge.  The  St.  John  Board  of  School  Trustees  at  a 
recent  meeting  passed  a  resolution  favoring  free  school 
books. 
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Keeping  Up  Advertising  in   Dull  Winter   Days 

Some   Methods  Employed 


While  the  great  majority  of  booksellers  ceased  adver- 
tising as  soon  as  the  holiday  trade  was  over,  some  kept 
up  the  good, work  in  January  and  February,  and  by  means 
of  special  sales,  competitions,  etc.,  contrived  to  keep 
business  humming.  Pre-Christmas  advertising  is  good, 
and  it  was  fine  to  sec  so  many  dealers  take  advantage 
of  it  last  year,  but  pre-Christmas  advertising  is  not  so 
necessary  as  post-Christmas  advertising,  when  trade  needs 
boosting.  So  all-honor  to  the  men  who  have  kept  the 
Good  Advertising  Banner  floating  in  the  dull  days  after 
the  new  year. 

Pre-Stock-taking  Book  Sale. 
In  the  middle  of  February,  the  dullest  time  of  all, 
Russell,  Lang  &  Co.,  Winnipeg,  whooped  it  up  with  their 
"Big  Annual  Pre-Stock-taking  Book  Sale,"  which  they 
advertised  in  eleven-inch  column  space  in  the  Winnipeg 
papers.  Tt  was  a  clearance  sale  and  prices  were  slashed 
and  the  public  knew  it.  If  the  public  didn't  appreciate 
the  bargains  offered,  we  are  much  mistaken.  Here  is  a 
little  slice  of  one  of  the  ads.: 

The  following  sets  of  standard  authors  are 
fine  library  editions — good  paper,  good  type,  fine 
binding,  and  illustrated.  Just  the  sort  for  any 
gentleman's  library  : 

Ruskin's  Works — 15  volumes,  with  hundreds  of 
illustrations  and  drawings.    Regular  price  $15  the 

set.    Our  sale  price  $9.75 

Geo.    Eliot's     Works — 7      double    volumes,    $7. 

Sale  price,  the  set  $4.55 

Sir  Walter  Scott's  Works — 12   double  volumes. 

The  set,  regular  $12,  for  $7.80 

Dickens'  Immortal  Novels — 15  double  volumes. 

The  set,  $15.    Sale  price  $9.75 

Thackeray's  Works — 15  double  volumes.  Regu- 
lar  $15.     Sale   price   $9.75 

Dumas'    Novels — 12     double   volumes.     Regular 

$12.     Sale    price    $7.80 

The  above  sets  are  offered  at  less  than  whole- 
sale prices.    We  have  too  many,  so  they  must  go. 
While  on  general  principles  we  deprecate  and  deplore 
price-cutting,  yet  no  hard  and  fast  rule  can  be  enforced 
against  it.    It  would  seem  to  be  the  trade's  one  hope  in 
the  winter  months  and  no  blame  can  be  attached  to   the 
dealer,   who  uses   this  method   to  clear  out  stock,   which 
otherwise    would     remain     deteriorating  on  his   shelves 
Keep  up  prices  before  Christmas;  keep  up  prices    for    ;> 
decent  length  of  time  on  copyright  fiction,  but,  after  1he 
new  year,  turn  your  stock  into  cash  as  far  as  possible. 
Stock-reduction   Sale. 
Another  bookseller,  who  let  things  go  last  month  was 
J.   H.   Kenner,   of  Stratford,  and  in  the  ad.   reproduced, 
you  can  see  the  way  he  did  it.    The  ad.  occupies  centre 
of  page,  top  of  column,   and  is  three  colums  wide  in  the 
original.    It  is  a  nice,   strong  ad.,  and  it  tells  concisely 
just  what  J.  H.   Kenner  intended  to  do.   It  wouldn't  be 
the  fault  of  the  ad.-writer,  if  that  ad.  failed  in  its  pur- 
pose,  and  if,   as  it  is  fair  to  assume,   the  invitation    in 
the   ad.    was   backed   up   by   good   window    displays     and 
plenty  of  show  cards  indicating  the  reductions,  why  that 
Stock-Reduction  Sale  must  have  been  a  success. 
Pushing  New  Titles. 
Fotheringham  <fe  Popharh,  Ottawa,  keep  up  their  ad- 
^  ertising  right  along.    Lately  they  have  been  taking  early 
novels  and  boosting  them.    After  all,  there  is  no  time  in 
the  year  when  reading  is  more  indulged  in,  and  yet  dur- 
ing January  and  February  few  books   are  brought  out. 
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Advantage  should  be  taken  of  the  few  that  are  published. 
That  is  what  Fotheringham  &  Popham  are  doing,  and 
they  are  telling  the  people  of  Ottawa  all  about  "The 
Black  Bag,"  "My  Lady  of  Cleeve."  "The  Shepherd  of 
the  Hills,"  "The  Red  Year,"  etc.  Moreover,  they  adver- 
tise these  titles  in  good  space,  one  of  their  recent  ads. 
occupying  over  ten  inches,  three  colums  wide.  We  com- 
mend  this  energetic  style  of  doing  things. 
Letter-writing  Contest. 
W.  J.  F.  Mallagh,  Brantford,  made  his  mid-winter  ad- 
vertising attractive  by  taking  up  a  letter-writing  con- 
test to  increase  the  interest.  A  first  prize  of  20  quires 
of  Eaton-Hurlbut's  hot  pressed  vellum  notepaper;  a  sec- 
ond prize  of  10  quires,  and  a  third  prize  of  5  quires,  were 
offered,  with  prizes  of  one  quire  to  the  following  ten  con- 
testants, for  the  best  letters  about  the  Mallagh  store  and 
its  stationery  department,  same  to  be  written  on  the 
hot  pressed  vellum  paper.  George  McLeod,  of  Toronto, 
was  the  judge,  and  he  announced  the  result  of  the  con- 
test   on   March    2.    In   judging   the   contest   Mr.    McLeod 


GREAT 


STOCK  REDUCTION  SALE 

Commencing    Monday    Morning,  Feb.    17th 

Before  stock-taking  we  are  goinjj  to  have  a  stock  reduc- 
tion sale.    Prices  are  cut  to  make  it  an  object  for  you  to  buy  now. 

20  p.c  Discount  on  Bibles,  Prayer  Books,  Poets,  Post  Card  Albans 


*    Mo.    Bible  ■ill  coet   joo     

A     tl  00    Bihl*   -ill   CWl   TOM  ..--.. 

4    32.00    BlbU  «UI   eoU  you H  ffl 

Sack   Comb*.  Side  Combe,   regular  Se    and  IS* 
To  clear  at '*e. 


Purees,    We!eU.    Hand    Bags,   tft   per     cant 
jnt      Sea  what  a   earing   by   buying   do* 


»  package*  of  Ruled  Note  Paper.  3  quire«  in 
package,   tor -  -       - *e- 

1  Bell  Organs  taken  in  tiehanf  'or  Ken  Scale 
Williams"    Pianoe  it  *  bargaJn- 


A   25c     poet  card    album    will    cost    roa Mo 

K  Mc.    poet  card  album   "ill   eort   yoo *0c 

A  75*.  poet  card  album  wi'J  coat  yw» lot. 

*    kinds    of  Pipctr  m.    Linen    Finiib.   Ruled   and 

plain.    M    each  paper  and  envelofwa  In  box.  to  clear 

at lie. 

Hand    Mirror*.    Hair    Brushes-,    Clothe*    Bnube*. 

30  per  cent,  discount      You  can  now  buy  a  en*  piece 

back    briMh   for  30c    at  onr  sale. 

Lodfea'    Visiting  Cejds.   10c.   lor   bo*   ot  M  cards 
New   Scale  Williams'    Pianos.      Dominion      Peooe 

ai  special  discount*  during   ihia   •■  e      Come  in   and 


J.  H.KENKERS  CITY  BOOK  STORE 

42    ONTARIO   STREET 


A  Clearing-Out  Ad.  from  Stratford 

said  in  part  :  "From  the  many  letters  received,  and  par- 
ticularly good  ones,  it  has  been  a  very  difficult  matter 
to  judge  them  according  to  merit,  and  according  to  the 
conditions  of  the  contest.  Many  letters  were  received 
that  were  worthy  of  praise,  but  as  the  prizes  were  limit- 
ed in  number,  I  hope  the  contestants  will  be  well  pleas- 
ed with  the  judgment  of  awards." 

This  contest  is  another  way  of  introducing  special 
interest  in  a  store.  It  is  a  time  of  the  year  when  the 
store  is  not  so  much  patronized  as  usual  and  there  must 
be  some  incentive  to  bring  in  the  people.  Other  sta- 
tioners might  well  make  use  of  this  idea. 
A  Pointer. 

There  arc  too  many  advertisements  that  are  just 
alike  in  superlativeness.  When  twenty  firms  in  a  town, 
of  a  single  trade,  declare — each  one  of  them — that  it  alone 
has  made  the  greatest  cuts  in  prices,  and  has  goods  that 
are  better  than  all  the  others,  in  quality,  on  which  the 
cut  is  made,  what  are  the  readers  of  this  advertising  to 
conclude  9  Of  course,  nineteen  of  these  firms  are  not 
telling  the  truth,  and  who  can  tell  which  one  of  the 
twenty   is  veracious  ?    Better  say  less  and  have  it  true, 
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What  Men  in  the  Trade  Are  Doing 


Alfred  H.  Burgoyne,  bookbinder,  Stratford,  is  dead. 

T.  G.  S.  McAmmond,  bookseller  and  stationer.,  Stur- 
geon Falls,  Ont.,  is  dead. 

J.  Basil  Reid,  Ottawa,  has  disposed  of  Ms  branch  store 
in  that  city  to  E.  W.  Martin. 

Mrs.  Bixby  is  continuing  the  business  of  the  late  D. 
W.  Bixby,  of  Welland,  Ont. 

J.  R.  Wells  has  opened  a  new  book  and  stationery 
store  at  197  King  St.  East,  Hamilton. 

Fleming  H.  Revell.  head  of  Fleming  H.  Revell  Co., 
New  York  and  Chicago,  was  a  visitor  in  Toronto  quite 
recently. 

E.  L.  Christie,  of  Brandon,  was  a  visitor  in  Toronto 
last  month.  Mr.  Christie  is  one  of  the  best-known  western 
booksellers. 

F.  T.   Waterman,  president  of  The  L.   E.  Waterman 


B.  C.  FAIRFIELD 
Bookseller  and  Stationer,  St.  Catharines,  Ont. 

Co.,  Limited,  was  in  Montreal  early  in  the  month  on  a 
business  trip. 

Max  Bercovitz,  Jacob  Pattal  and  Mrs.  Hyman  Gold- 
man have  registered  at  Montreal  as  the  Dominion  Leather 
Goods  and  Bookbinding  Co. 

W.  G.  Nord  has  been  suffering-  with  a  severe  attack  of 
grippe,  but  is  now  down  to  business  again  with  the 
Copp,  Clark  Co.,  Toronto. 

M.  G.  Hay,  of  St.  Thomas  and  R.  M.  Pitts,  of  Corn- 
wall, were  visitors  to  Toronto  in  February,  going  the 
round  of  the  wholesale  houses. 

A.  Roy  Macdougall,  manufacturers'  agent,  Toronto, 
left  on  Feb.  29  for  Winnipeg  and  the  west.  He  will  bo 
away  for  two  or  three  months. 

Dudley  Thomas,  manager  of  the  Copp,  Clark  Co.'s 
salesroom,  accompanied  A.  P.  Reed  to  New  York  on  his 
recent  visit  there,  in  order  to  get  the  latest  selling  ideas. 


Mr.  Thomas  is  a  son  of  A.  W.  Thomas,  secretary-trea- 
surer of  the  company. 

J.  E.  Hodder  Williams,  general  manager  of  Hodder 
&  Staughton,  London,  is  expected  to  make  one  of  his 
flying  trips  to  Canada  next  month. 

Walter  Scott,  the  Barrie  bookseller  and  stationer,  was 
a  visitor  last  month  at  the  Toronto  office  of  Bookseller 
and  Stationer.  He  reported  Christmas  business  good  up 
his  way. 

A.  J.  McCrae,  Toronto,  was  in  Montreal  recently, 
calling  on  the  wholesale  trade.  His  report  is  that  con- 
ditions in  the  eastern  part  of  Canada  are  quite  satis- 
factory. 

B.  W.  Garner,  stationer  and  bookseller,  of  Welland,  is 
trying  to  dispose  of  his  business.  Mr.  Garner,  who  has  been 
in  Welland  for  nearly  30  years,  intends  going  west  to  try 
his  luck. 

Charles  J.  Musson  and  W.  C.  Bell,  of  the  Musson 
Book  Co.,  are  at  present  located  at  the  Windsor  Hotel, 
Montreal,  where  they  are  exhibiting  samples  of  their  1908 
import  lines. 

Henry  Brophy,  manager  of  the  Toronto  News  Com- 
pany, has  been  in  Ottawa  lately  interviewing  the  Post- 
master-General on  the  postal  situation.  He  is  gratified 
with  the  result  of  his  mission. 

A.  P.  Reed,  manager  of  the  stationery  department 
of  the  Copp,  Clark  Co.,  has  been  in  New  York,  doing 
some  buying  for  his  house.  N.  A.  Sinclair,  of  Warwick 
Bros.  &  Rutter,  was  also  down. 

Frank  Wise,  manager  of  the  Macmillan  Co.,  of  Can- 
ada, has  just  returned  to  Toronto  from  a  trip  to  the 
coast,  made  with  the  object  of  getting  acquainted  with 
the  trade  and  with  trade  conditions  in  the  West. 

William  Ritchie  &  Sons,  Limited,  of  Edinburgh,  are 
showing  their  samples  of  Christmas  cards-,  post  cards  and 
autograph  boxes  to  the  trade.  Samples  are  in  the  hands 
of  H.  Morrison,  who  has  recently  arrived  in  Canada. 

A.  0.  Hurst,  Canadian  representative  of  Chas.  Good- 
all  &  Sons  Co.,  is  at  present  in  Montreal,  showing  his 
goods  at  the  Windsor  Hotel.  From  Montreal  Mr.  Hurst 
goes  east  to  the  provinces  and  in  May  sets  out  on  his 
coast  trip. 

J.  A.  Kaplansky,  traveler  for  the  Illustrated  Post 
Card  Co.,  Montreal,  left  early  in  the  month  for  Ontario 
where  he  will  book  orders  for  immediate  delivery.  Mr. 
Kaplansky  has  with  him  a  most  complete  sample  assort- 
ment of  Easter  cards,  etc. 

R.  A.  Robertson,  whose  name  appears  on  the  director- 
ate of  the  new  wall  paper  company,  the  Reg.  N.  Boxer 
Co.,  Limited,  which  took  over  the  Menzie  Wall  Paper 
Co.,  of  Toronto,  is  a  member  of  the  Hamilton  firm  of 
Robert  Duncan  &  Co.,  booksellers,  stationers  and  printers. 

Albert  D.  MacMullen,  whose  name  and  pleasing  per- 
sonality are  well-known  in  Canada  publishing  circles,  has 
been  appointed  vice-president  of  the  H.  M.  Caldwell  Co., 
of  Boston.  The  action  of  the  company  in  elevating  Mr. 
McMullen  to  this  dignity  is  greatly  to  be  commended. 
B.   and   S.   congratulates  him. 

A.  A.  Hoover,  who  for  the  past  few  years  has  man- 
aged the  book  and  stationery  department  of  the  Robert 
Simpson  Co.,  Toronto,  and,  who,  prior  to  that  time,  was 
on  the  road  for  Morang  &  Co.,  Toronto,  has  given  up  the 
book  business  and  gone  in  for  picture  post  cards.     He  is 
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now  manager  of  tho  picture  post  card  department  of  the 
Pugh  Mfg.  Co.,  Toronto  and  has  taken  an  interest  in  that 
business. 

A  very  bright,  neat  and  attractive  store  is  that  con- 
ducted by  A.  A.  Perry  of  Welland,  Ont.  The  business  is 
that  formerly  owned  by  B.  Lundy,  and  was  taken  over 
by  Mr.  Perry  last  fall.  Mr.  Perry  is  an  active  young- 
man  with  a  thorough  knowledge  of  the  stationery  busi- 
ness and  will  no  doubt  be  successful  in  his  new  under- 
taking. He  is  fully  satisfied  with  the  results  of  his 
business  to  the  present  date. 

S.  Birn,  of  Birn  Brothers,  fine  art  publishers,  67-70 
Bunhill  Row,  London,  E.C.,  spent  some  time  in  Toronto 
last  month.  He  went  from  there  to  Montreal  and  intends 
also  visiting  some  of  the  larger  United  States'  cities. 
Mr.  Birn  did  a  very  successful  business  in  Toronto  and 
expressed  himself  enthusiastically  over  prospects  in  Can- 
ada. It  is  understood  that,  while  in  Toronto,  Mr.  Birn 
placed  his   goods  in   the   hands   of  a  capable   agent. 

J.  A.  McKenzie  and  S.  F.  Flatt,  proprietor  of  the 
"Bon  Ton,"  Fort  William,  Ont.,  advised  a  Bookseller 
and  Stationer  representative  that  their  1907  business 
was  25  per  cent,  in  advance  of  the  previous  year  and 
that  Xmas  trade  was  exceptionally  good.  They  carry 
complete  lines  of  fancy  goods,  stationery  and  china. 
Their  news  and  magazine  department  is  growing  by  leaps 
and  bounds.  Their  store  is  up-to-date  and  centrally 
located. 

A.  Roy  Macdougall,  manufacturers'  agent!  Toronto, 
has  been  appointed  Canadian  representative  of  the  Arms 
Mfg.  Co.,  of  South  Deerfield,  Mass.,  makers  of  men's 
leather  goods.  This  firm  will  celebrate  its  hundredth 
anniversary  next  year.  The  fourth  generation  are  now  in 
charge  of  the  business.  Few  American  firms  have  such 
a  history.  Mr.  Macdougall,  with  the  men's  line  of  the 
Arms  Mfg.  Co.,  and  the  ladies'  line  of  Copland  &  Mit- 
tenthal,  has  a  splendid  combination. 

Curtis  W.  Coe,  of  A.  C.  McClurg  &  Co.,  Chicago,  was 
a  visitor  to  Toronto  last  month,  whither  he  came  to  place 
some  Canadian  editions  of  his  firm's  spring  books.  From 
Toronto,  Mr.  Coe  went  to  the  Northwestern  States  and 
Winnipeg.  In  conversation  with  Bookseller  and  Sta- 
tioner, he  remarked  that  last  season's  business  had  been 
excellent,  his  firm  selling  no  fewer  than  12,500  copies 
of  "The  Weavers"  in  Chicago  alone,  and  other  books 
in  proportion.  He  pointed  out  that  at  the  time  of  the 
depression  in  1893  and  1894  the  book  business  had  never 
been  better,  and  he  looked  for  the  same  results  at  the 
present  time.  People  who  usually  bought  jewelry,  now 
spend  their  money  on  books,  which  are  in  quite  as  good 
taste   and  cost  much   less. 

One  of  the  oldest  and  best  stationery  stores  in  the 
Niagara  District  is  that  of  B.  C.  Fairfield  &  Son,  of  St. 
Catharines,  Ont.  The  business  was  established  by  Mr. 
Fairfield  in  1862.  In  1901  his  son,  G.  H.  Fairfield,  was 
taken  into  partnership.  The  store  is  situated  at  79  St. 
Paul  Street,  which  is  the  main  street  of  the  city.  A 
circulating  library  is  run  in  connection  with  the  business 
and  has  proved  very  successful,  all  of  the  best  and 
latest  literature  being  at  the  disposal  of  their  readers. 
The  month  of  January  is  usually  a  quiet  one  with  sta- 
tioners, but  not  so  with  this  firm,  for  their  volume  of 
business  for  January  of  this  year  was  greater  than  that 
of  the  corresponding  month  of  previous  years.  They  also 
reported  unusually  good  sale  in  valentines.  Mr.  Fair- 
field, senior,  has  for  a  number  of  years  been  a  member 
of  the  Public  School  Board  ;  he  is  also  secretary-treas- 
urer of  the  Grimsby  Park  Company,  which  position  he 
has  occupied  for  thirty  years. 


THE  LATE  JOHN  CAMERON. 

Contributed  by  W.  L.  Edmonds,   General  Manager. 

John  Cameron,  who  for  twenty  years  was  on  the 
advertising  and  subscription  staffs  of  the  MacLean  Pub- 
lishing Company,  died  at  his  home,  Durham,  Ont.,  on 
Monday,  February  24.    He  was  76  years  of  age. 

Mr.  Cameron  was  well  known  by  the  business  men  of 
Canada,  and  particularly  by  those  in  Ontario,  to  which 
province  his  territory  had  been  chiefly  confined  during 
the  last  few  years.  During  the  twenty  years  of  his  ser- 
vice he  not  only  several  times  covered  Canada  from  ocean 
to  ocean  soliciting  subscriptions  for  the  MacLean  trade 
newspapers,  but  he  visited  Great  Britain  and  the  West 
Indies  with  the  same  end  in  view.  His  trip  to  the  West 
Indies  was  taken  three  years  ago.  His  health  was  fail- 
ing at  the  time  and  the  company  insisted  that  he  make 
the  journey.  He  would  only  go,  however,  on  condition 
he  was  permitted  to  solicit  subscriptions.  He  not  only 
visited  the  principal  islands,  but  spent  some  time  in 
British  Guiana,  on  the  mainland.  How  thorough  his 
work  was  may  be  gathered  from  the  fact  that  before  he 
was  away  a  month  he  sent  a  rush  order  for  more  sub- 
scription blanks.  The  supply  he  had  taken  with  him 
was  exhausted. 

This  was  typical  of  the  man.  He  could  not  rest. 
His  heart  was  in  his  work  up  to  the  very  last.  Work 
was  as  breath  to  his  body.  Last  winter  the  company 
wished  to  send  hi-n  to  Florida  for  a  rest.  "What  is  the 
use  of  my  going  there,"  he  remarked  to  the  writer  when 
the  subject  was  broached.  "I'm  afraid  I  won't  be  able 
to  get  many  subscriptions  there."  And  because  he  did 
not  think  Florida  was  a  good  subscription  field  he  would 
not  go  there  for  his  health.  He  simply  could  not  be 
induced  to  take  a  rest  for  purely  rest's  sake.  Five  years 
ago  the  company  proposed  to  retire  him  on  full  pay,  but 
he  scorned  the  idea. 

Mr.  Cameron  was  a  persistent  as  well  as  a  hard 
worker.  He  had  faith  in  the  MacLean  trade  newspapers 
and  firmly  believed  it  was  in  the  best  interests  of  the 
retailers  that  they  should  read  them  and  that  manufac- 
turers and  wholesalers  should  advertise  in  their  columns. 
He  was  nothing  short  of  an  enthusiast  in  this  respect. 

Mr.  Cameron  was  one  of  the  most  likeable  of  men. 
He  was  as  true  as  steel.  No  one  can  remember  him 
saying  an  unkind  word  of  anyone.  He  was  always  look- 
ing at  the  best  side  of  people,  not  at  their  worst.  Those 
who  knew  him  loved  him.  He  did  not  blow  hot  one  day 
and  cold  the  next.  He  was  always  the  same.  The  Mac- 
Lean  Publishing  Company  will  miss  him,  not  only  as  a 
valued  and  trusted  employe,  but  what  is  more  valuable 
still,  also  as  a  trusted  and  tried  friend. 

Deceased  was  unwell  the  greater  part  of  last  year. 
He  spent  the  summer  in  Muskoka,  but  in  September  he 
insisted  on  again  taking  the  road  in  quest  of  advertising, 
but  was  only  out  a  few  days  when  he  had  to  give  up  and 
return  to  his  home  in  Durham.  A  few  weeks  ago  he  was 
stricken  with  paralysis  from  which  he  never  rallied. 
His  remains  were  interred  in   Durham  on  February  27. 

COMMANDMENT  POST  CARDS. 
The  Ten  Commandments  on  post  cards  is  a  new 
series  carried  by  the  Copp,  Clark  Co.,  Toronto.  The  card 
is  printed  in  seven  colors  and  gold  and  embossed,  on 
heavy,  hfgh-finished  stock.  They  breathe  the  spirit  of  the 
text  and  brine:  to  one's  mind  the  subject  illustrated  in  a 
clear  and  vivid  manner.  The  entire  work  has  been  treat- 
ed in  a  reverent  spirit  and  will  be  a  source  of  satisfac- 
tion to  all  persons  religiously  inclined,  no  matter  what 
their  denomination  may  be.  Each,  set  is  in  a  fine  illus- 
trated wrapper. 
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Editorial  Chronicle  S  Comment 


THE  RE-MAILING  PRIVILEGE. 
It  is  with  pleasure  that  we  record  in  this  issue  the 
action  of  the  Canadian  Government  in  granting  the  re- 
mailing  privilege  to  United  States  periodicals.  We  have 
all  along  been  strongly  opposed  to  a  policy,  which  has 
hindered  the  distribution  of  American  magazines  in  this 
country,  particularly  the  high-grade  literary,  technical 
and  trade  publications.  While  the  privilege  of  mailing  to 
Canada  from  the  place  of  publication  at  the  cent  a  pound 
rate  has  not  been  granted,  still  by  sending  periodicals 
into  Canada  in  bulk,  publishers  can  get  the  lower  rate 
here  for  distribution  purposes  and  that  is  a  big  conces- 
sion. 

COURTESY  IN  LETTER-WRITING. 

One  of  the  greatest  failings  observable  in  the  aver- 
age merchant,  so  far  as  letter-writing  is  concerned,  is,  in 
our  opinion,  a  lack  of  courtesy  in  handling  business  cor- 
respondence. A  merchant  is  not  going  to  lose  oy  reply- 
ing promptly  to  every  letter  that  comes  to  him,  which 
requires  a  reply,  nor  will  he  err  very  much  if  he  acknow- 
ledges the  receipt  of  letters  that  do  not  seem  to  need  a 
response.  It  is  just  a  case  of  putting  yourself  in  the 
other  fellow's  place  and  asking  yourself  how  you  would 
like  to  be  treated  if  you  were  he.  Then  we  are  sure  there 
would  be  fewer  delays  in  answering  letters  and  less  un- 
pleasantness all  round.  The  man  who  is  prompt  and 
courteous  in  replying  to  his  correspondents  is  the  gainer 
as  compared  with  the  procrastinating  and  uncivil  letter- 
writer.  The  whole  world  is  influenced  favorably  by  the 
courteous  man.  And,  moreover,  one  can  never  tell  when 
the  exercise  of  a  little  courtesy  will  not  bring  back  a 
far  larger  reward  in  proportion.  You  can  never  tell  when 
you  are  being  discussed  by  others  and  every  good  point 
in  your  character  will  be  made  use  of  in  your  favor.  And 
of  these  good  points  in  the  business  world  promptitude 
and  courtesy  in  letter-writing  are  in  the  forefront. 

PRACTISE    OPTIMISM. 

It's  a  bold  front  that  will  win  the  day  and  an  opti- 
mistic demeanor  inspires  confidence  everywhere.  The  tra- 
veling men  have  a  fine  chance  to  carry  on  a  crusade  of 
optimism  to-day.  Spread  hope  wherever  you  go,  and 
don't  let  your  customers  suppose  for  one  minute  that 
prospects  are  utterly  and  absolutely  bad.  That  won't 
help  things  one  bit. 

And,  merchants,  don't  let  the  public  get  the  idea  that 
you    are   feeling   the  stress   of   hard   times,    Even   if   you 


are  feeling  depressed,  don't  show  it.  Give  the  people 
some  live  talk  in  your  advertisements,  shake  up  your 
stock,   sacrifice  shelf-worn  goods  and  keep  on  smiling. 

And  the  big  men,  wholesalers  and  publishers,  who 
have  been  first  and  foremost  in  this  talk  about  the  way 
to  be  optimistic,  practise  what  you  preach.  Show  the 
trade  that  you  believe  what  you  say.  Don't  talk  loud 
one  minute  about  the  necessity  of  keeping  up  appearances 
and  next  minute  cut  out  your  advertising  appropriation. 
That's  poor  policy.  Bigger  space  is  what  you  ought  to 
buy. 

COPYING  A  GOOD   THING. 

Quite  a  number  of  Canadian  newspapers,  including  the 
Medicine  Hat  limes,  Belmont  News,  North  Augusta 
Citizen,  Stirling  News-Argus,  Zurich  Herald,  Ingersoll 
Chronicle,  Prince  Edward  Island  Agriculturist,  Tillson- 
burg  Observer,  Woodstock,  N.B.,  Dispatch,  Preston  Pro- 
gress, Treherne  Times,  Strathcona  Plaindealer,  Haldi- 
mand  Advocate,  and,  no  doubt,  many  others  have  within 
the  past  month  done  us  the  honor  of  copying  some  of 
our  remarks  on  the  subject  of  advertising.  This  is  just 
what  we  want.  The  more  newspapers  that  take  up  the 
campaign  on  behalf  of  good  advertising,  the  better,  and 
any  Canadian  newspaper  is  welcome  to  excerpt  passages 
from  our  paper  for  this  purpose. 

To  booksellers  we  would  say,  be  friendly  with  the 
newspaper  publisher.  Do  some  advertising  in  his  paper. 
First,  because  advertising  is  good  for  trade.  Second,  be- 
cause it  will  make  the  publisher  disposed  to  do  you 
favors  in  return.  The  power  of  the  press  is  a  great 
thing  and  it  is  better  to  have  it  for  you  than  against 
you. 

GETTING  DATA  ABOUT  BOOKS. 

The  Publishers'  Weekly,  that  efficient  bibliographer  of 
American  books,  has  been  complaining  about  the  difficul- 
ties it  encounters  in  securing  necessary  information  from 
certain  publishers.    Says  the  editor  : 

"We  strive  in  season  and  out  of  season  to  obtain  in- 
formation about  publications  that  should  come  to  us  un- 
solicited from  the  publisher.  We  are  forced  to  intrude 
and  often  to  bother  the  publisher  before  his  book  is 
ready,  for  we  cannot  depend  upon  it  that  when  that  book 
is  out,  it  will  reach  us.  Some  publishers  resent  our  pro- 
fessional zeal.  One  publisher  wrote  us  only  recently  that 
he  wished  we  would  not  trouble  him  ;  it  was  our  place 
to   know   what  was   published,    that   he  could   not   afford 
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editorial  copies,  but,  of  course,  expected  us  to  get  his  our  plea  is  that  these  safeguards  be  such  as  to  accom- 
books  on  free  record  as  the  Weekly  promises  to  do.  We  plish  their  purpose  with  the  least  possible  injury  to  the 
realize  that  every  book  cannot  be  sent,  although  we  arc  feelings  of  the  canvassers  aforesaid.  One  can  never  tell 
willing  to  return  any  book  a  publisher  designates,  and  when  injuries  will  be  requited, 
greatly  prefer  to  do  this  and  make  sure  of  the  title  ac- 
curately transcribed  ;  but  with  the  immense  distances 
and  heavy  express  rates  and  wear  and  tear  of  packing 
and  shipping  it  is  not  always  practical.  But  every  pub- 
lisher could  make  a  memorandum  that  the  moment  he 
publishes  a  book,  a  correct  transcript  of  the  title,  in- 
cluding other  bibliographical  data  and  the  price,  shall  go 
to  the  Publishers'  Weekly." 

So  far  as  The  Bookseller  and  Stationer  is  concerned, 
we  must  say  that,  while  our  Canadian  publishers  are 
most  courteous  in  supplying  us  with  information,  yet 
some  of  them  do  not  seem  to  realize  the  importance  of 
having  accurate  lists  of  their  books  appear  in  our  col- 
umns. We  are  trying  now  in  a  humble  way  to  do  for 
Canadian  books,  what  the  Publishers'  Weekly  is  doing  for 
American  books,  and  the  Publishers'  Circular  for  English 
books.  But  we  find  it  at  times  very  difficult  to  get  in- 
formation from  certain  quarters.  Will  not  all  the  Cana- 
dian publishers  help  us  in  the  task  which  we  have  under- 
taken ? 


SIGN  ADVERTISING. 

One  of  the  most  simple  and  cheapest  forms  of  adver- 
tising and  yet  one  which  is  in  a  great  many  cases  'a- 
mentably  neglected,  is  that  of  the  sign.  In  the  cities 
this  is  usually  well  taken  advantage  of,  and  the  aston- 
ishing growth  in  the  number  of  illuminated  signs  adver- 
tising all  lines  of  business  during  the  last  year  or  so  at- 
tests the  value  of  this  medium.  But  in  the  country  dis- 
tricts many  a  good  opportunity  is  wasted  and  many  a 
dollar  lost  through  neglect  of  this  form  of  commercial 
publicity. 

How  often  you  see  a  factory  adjacent  to  a  railway 
where  a  sign  wou,d  be  a  very  valuable  adjunct,  but  the 
firm  appears  nameless  and  travelers  cannot  even  gather 
a  hint  as  to  the  variety  of  goods  manufactured.  How 
different  this  is  from  other  firms  who  rent  sections  of 
farmers'  fields  and  sides  cf  *heir  barns  and  miles  of 
fences  to  display  their  product. 

In  the  smaller  towns  store  after  store  is  signless  and 
to  a  stranger  the  only  way  to  find  out  what  class  of 
goods  is  handled  is  to  step  inside  and  inquire. 

But  the  sign  should  be  fresh-looking  and  attractive. 
An  old,  worn-out  sign  over  a  really  attractive  store  is 
worse  than  none  at  all. 

DISCOURTESY  BRINGS  RETRIBUTION. 


A  little  thought  on  the  part  of  merchants  and  others 
who  feel  inclined  to  be  uncivil  and  discourteous  to  can- 
vassers will  convince  them,  that  it  would  be  to  their  in- 
terest to  err  on  the  side  of  leniency  rather  than  severity. 
It  is  possible  to  be  firm  and  refuse  courteously.  It  is 
unnecessary  to  be  a  boor  when  you  turn  down  a  traveler 
or  other  canvasser. 

The  man  who  is  treated  discourteously,  unless  he  be 
an  angel,  will  harbor  ill-feelings  against  the  man  who  in- 
sulted him,  and  whenever  an  opportunity  comes  to  dis- 
crim'nate  against  him  or  to  speak  ill  of  him,  depend  upon 
it  he  will  do  it.  It  may  not  be  to-morrow  or  this  year, 
but  it  will  be  some  time.  Scoffers  may  be  inclined  to 
doubt  this,  but  in  most  cases  it  will  work  out,  and,  from 
personal  experience,  we  know  of  men,  who  have  lost 
splendid  business  connections  because  at  one  time  or  an- 
other, they  were  guilty  of  discourtesy  to  some  one,  who 
later  had  it  in  his  power  to  confer  a  favor. 

CONFIDENCE  AND  ITS  FUNCTION. 

Few  of  us,  possibly,  appreciate  the  extent  to  which 
modern  business  success  is  dependent  upon  mutual  confi- 
dence. Business  interests  have  become  so  closely  inter- 
woven during  recent  years  that  one  branch  of  trade  is 
almost  an  essential  part  of  another,  and  the  whole 
business  fabric  is  built  up  and  maintained  in  its  integ- 
rity by  the  adhesion  of  all  the  branches,  each  of  which 
must  perform  its  function. 

It  can  easily  be  seen,  therefore,  that  should  any 
branch  of  business  lose  confidence  in  conditions  and  in 
the  ability  of  another  order  to  carry  out  its  part,  the 
whole  system  must  suffer. 

If,  for  instance,  the  artisan  or  the  farmer  should  lose 
confidence  in  the  ability  in  the  one  case,  of  the  manufac- 
turer to  continuously  employ  his  labor,  or  on  the  other, 
of  the  demand  for  the  farm  produce,  the  result  will  be 
that  they,  being  consumers,  as  well  as  producers,  will 
curtail  their  buying,  and  the  retailer  will  suffer,  and  in 
turn,  the  wholesaler  and  manufacturer,  and  the  business 
life  will  stagnate. 

Canada  is  suffering  now,  not  seriously,  but  she  is 
suffering,  because  of  a  lack  of  confidence.  A  sentiment 
has  been  created,  no  one  knows  just  how  or  why;  a  sen- 
timent of  depression,  and  business  has  been  affected  as 
a  result. 

There  is  no  reason  why  Canadians  should  not  exer- 
cise the  utmost  confidence  in  the  future.  The  slight 
trouble  has  been   largely  of  a   sympathetic  nature,   and 


There  are   a  lot   of  people  in  this  world  who  render  has  not  developed  because  of  any  fundamental  defect  in 

themselves  obnoxious  by  their  habits  of  "butting-in"  and  Canadian  conditions. 

forever  bothering   other  people.    Particularly  is  this   the  Do  not  let  us  be  a  drag  on  the  wheels  of  commerce 

case  in  the  business  world,  where  canvassers  of  all  sorts  by  thinking  or  speaking  in  a  pessimistic  vein.    We  can 

are  perpetually  worrying   merchants   and   manufacturers.  inspire   confidence  by   our   attitude   as   well  as   create   a 

Safeguards   against   such  people  are  necessary,   else     the  lack  of  it. 
long-suffering  merchant  would  be  worried  to  death.    But  Let  us  be  a  motor  rather  than  a  drag. 
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THREE  NOVELS  OF  NOTE 

From  our  exceptionally  Strong  Spring  List 

UPTON   SINCLAIR'S 

THE  METROPOLIS 

This  book,  we  expect,  will  cause  just  as  great  a  sensation  as  Mr. 
Sinclair's  "The  Jungle."  In  that  book  Mr.  Sinclair  showed  how  the 
American  "Kings  of  Finance"  get  their  wealth.  In  "The  Metropolis" 
he  shows  how  they  spend  it.  •  It  is  a  startling  expose  of  our  modern 
civilization,  and  although  Mr.  Sinclair  has  a  deeper  purpose  in  writing  this 
than  to  simply  entertain,  he  never  lets  his  story  lag  for  a  moment. 

CLOTH   ONLY,   $1.25 


LOUIS    TRACY'S 

THE  RED  YEAR 

So  eminent  an  authority  as  Lord  Roberts  has  said  that  this  is  the 
finest  description  of  the  Indian  mutiny  ever  written.  Everybody  who  has 
read  it  says  that  it  is  the  best  story  Tracy  has  written.  It  is  sure  to  be 
a  big  seller  with  you. 

CLOTH,   $1.25.  PAPER,   75c. 


HAROLD    BELL    WRIGHT'S 

THE  SHEPHERD  OF  THE  HILLS 

When  a  book  by  an  almost  unknown  author  sells  to  the  extent  of 
100,000  copies  in  a  little  more  than  two  months,  it  must  possess  more 
than  ordinary  merit.  "The  Shepherd  of  the  Hills,"  which  was  the 
surprise  of  the  book  world  last  fall,  is  a  book  that  will  delight  every  reader. 
It  is  a  book  you  can  recommend  to  every  customer  without  the  fear 
of  disappointing  any  of  them. 

CLOTH,   $1.25.  PAPER,   75c. 


Write  to-day  for  our  complete  order  list  of  books  that  sell. 

McLeod  &  Allen,  42  Adelaide  st.  west,  Toronto,  Ont 
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CURRENT  BOOK  NEWS. 
Robert  Barr's   ''The  Measure  of  the   Rule,"   a  story 
with  plot  interest   centred  in  Toronto,  will  be  published 
this  month  by  MeLeod  &  Allen. 

A  new  book  by  J.  M.  Barrie,  being  a  sequel  to  "The 
Little  White  Bird,"  is  said  to  be  on  the  way.  It  will 
probably  be  called  "When  Wendy  Grew  Up." 

In  May  the  Copp,  Clark  Co.  will  have  ready  a  Can- 
adian edition  of  "The  Profligate,"  by  Arthur  Hornblow, 
author  of  "The  Lion  and  the  Mouse."  The  book  will 
be  published  in  cloth  only  at  $1.59. 

A  full  stock  of  Captain  F.  S.  Brereton  's  books  for 
boys  is  kept  by  the  Canadian  agents  for  his  books,  the 
Copp,  Clark  Co.  The  latest  titles  are:  "With  Wolseley 
to  Kumasi"  and  "A  Soldier  of  Japan." 

A  new  book  by  Robert  W.  Chambers  is  always  an 
event.  The  announcement  has  just  been  made  by  MeLeod 
&  Allen  that  in  May  they  will  publish  Chambers'  latest 
work  of  fiction,  "Some  Ladies  in  Haste." 

Houghton,  Mifflin  &  Co.,  Boston,  have  in  preparation 
a  new  novel  by  Mary  Johnston,  author  of  "To  Have  and 
to  Hold,"  the  scene  of  which  is  laid  in  Virginia  in  the 
days  of  Thomas  Jefferson.  It  will  appear  late  in  the  sum- 
mer. 

The  Copp,  Clark  Co.  expect  to  publish  this  month 
paper  editions  of  "Diana,"  Miss  Moberley's  best  story; 
"The  Shepherd  of  the  Stars,"  Mrs.  Campbell's  popular 
story  of  Morocco  and  "The  Lodestar,"  by  Max  Pember- 
ton.     (75  cents  each.) 

The  first  part  of  the  series  of  fortnightly  issues  of 
Cassell  &  Co.'s  "Women  of  All  Nations,"  is  now  ready. 
This  serial  publication  will  consist  of  24  parts,  all  pro- 
fusely illustrated  and  printed  on  high  quality  paper.  A 
bright  cover  renders  the  parts  easily  salable.  Newsdealers 
should  push  it. 

A  popular-priced  edition  of  Louis  Tracy's  "Captain 
of  the  Kansas,"  will  be  issued  on  April  1  by  MeLeod 
&  Allen,  in  paper  at  25  cents  and  cloth  at  50.  cents.  They 
will  also  publish  shortly  a  cheap  edition  of  the  same 
author's  "King  of  Diamonds,"  which  has  been  out  of 
print  for  two  years. 

Among  recent  noteworthy  publications  of  the  Mac- 
Millan  Co.  of  Canada  are:  "The  Golden  Hynde  and  Other 
Poems."  by  Alfred  Noyes,  the  third  volume  of  the  Evers- 
ley  Tennyson,  containing  "Enoch  Arden,"  and  volume 
five  of  the  Cambridge  Modern  History,  dealing  with  the 
age  of  Louis  XIV. 

The  Copp,  Clark  Co.  report  a  good  demand  for  the 
Boy's  Friend  Library,  a  series  of  paper-covered  books, 
to  retail  at  ten  cents.  The  books  are  of  English  publica- 
tion and  are  of  a  superior  type  to  those  usually  published 
at  this  price.  School  stories  and  tales  of  adventure 
predominate  in  the  series. 

A  fine  list  of  new  sixpennies  have  been  imported  by 
Cassell  &  Co.,  Toronto,  for  summer  retailing,  numbering 
some  66  titles.     These  sixpennies  compare  most  favorably 
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with  any  on  the  market.  The  stories  are  by  prominent 
writers,  covers  are  attractive  and  the  books  will  undoubt- 
ed! prove  most  salable. 

Of  their  spring  list  of  fiction  announced  in  the  last 
issue  of  Bookseller  and  Stationer,  Cassell  &  Co.,  Toronto, 
have  now  in  stock  "Vayenne, "  by  Percy  James  Brebner; 
"Wheels  of  Anarchy,"  by  Max  Pemberton  and  "The 
Pauper  of  Park  Lane,"  by  William  Le  Queux.  These 
books  are  cloth-bound  and  retail  at  $1.25. 

This  month's  list  of  fiction  publications,  by  William 
Briggs,  will  include  "P>eau  Brocade,"  by  Baroness 
Orczy;  "The  Flower  of  the  Orange,"  by  Agnes  and 
Egerton  Castle;  "Jack  Spurlock,"  by  G.  H.  Lori- 
mer;  and  "Exton  Manor,"  by  Archibald  Marshall,  be- 
sides those  books  elsewhere  referred  to. 

"The  Last  Egyptian,"  the  anonymous  story  to  be 
published  by  William  Briggs  in  April  is  to  have  some 
sensational  advertising.  Life-size  papier-mache  camels 
will  be  supplied  free  to  booksellers,  who  buy  a  certain 
number  of  copies  of  the  book.  The  cover  design  and 
illustrations  in  color  are  most  striking. 

The  MacMillan  Co.  of  Canada  have  just  published 
"The  Iron  Heel,"  by  Jack  London,  the  story  of  a  Social 
Revolution.  They  expect  to  issue  this  month  Mrs.  Everard 
Cote's  new  novel,  "A  Canadian  Girl  in  London."  Win- 
ston Churchill's  "Mr.  Crewe's  Career"  and  F.  M.  Craw- 
ford's "Prima  Donna"  will  not  be  ready  until  May. 

William  Briggs  announces  for  early  publication:  "Old 
Wives  for  New,"  a  novel  dealing  with  the  marriage  ques- 
tion, by  David  Graham  Phillips,  author  of  "Light- 
fingered  Gentry,"  etc.  He  has  also  arranged  to  publish 
this  month  the  Canadian  edition  of  Randall  Parrish's 
new  novel,  "Prisoners  of  Chance,"  a  breezy  prairie  story. 

Cassell  &  Co.,  Toronto,  expect  to  have  ready  in  July 
their  New  Century  Shakespeare  in  forty  volumes,  cloth 
and  leather.  This  is  one  of  the  company's  most  important 
ventures  and  at  25  and  50  cents  the  volumes  of  the  series 
are  wonders.  By  May  seventy  titles  of  the  People's 
Library  will  be  in  the  stock  room  of  Cassell  &  Co.,  To- 
ronto. 

"Somehow  Good,"  by  William  De  Morgan,  which 
the  Copp,  Clark  Co.  brought  out  on  February  25,  started 
well  and  sales  have  been  quite  up  to  expectations. 
"The  Weavers,"  by  Gilbert  Parker  and  "The  Shuttle." 
by  Mrs.  Burnett,  still  continue  to  sell  in  quantities,  while 
there  is  still  quite  an  appreciable  demand  for  "The  Con- 
spirators," by  E.  P.  Oppenheim  and  "Carette  of  Sark," 
by  John   Oxenham. 

The  Musson  Book  Co.  have  now  ready  five  of  their 
spring  books  and  these  will  be  followed  during  the  course 
of  the  next  month  or  two  by  a  long  list  of  other  titles, 
making  up  one  of  the  best  spring  lists  they  have  ever 
published.  The  books  ready  are:  "The  Politician,"  by 
Antonio  Fogazzaro;  "Dr.  Ellen,"  by  Juliet  W.  Tomkins; 
"The  Ancient  Law,"  by  Ellen  Glasgow;  "Mrs.  Essing- 
ton,  the  Merry  Widow,"  by  E.  and  L.  Chamberlain  and 
"Laid  Up  in  Lavender,"  by  Stanley  J.  Weyman. 
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A  Page  About  Books  by  Canadian  Writers 

Many  New  Publications 


New  novels  may  be  looked  for  this  year  from  Ralph 
Connor,  R.  E.  Knowles  and  Marian  Keith,  all  three 
stay-at-home  Canadian  writers,  whose  work  is  very 
popular  in  this  country. 

Volume  XII.  of  the  "Review  of  Historical  Publica- 
tions Relating  to  Canada"  edited  by  Prof.  G.  M.  Wrong 
and  Librarian  H.  H.  Langton  of  the  University  of  To- 
ronto, is  now  on  the  press  and  will  be  issued  shortly. 

E.  J.  Kylie,  lecturer  in  history  at  the  University  of 
Toronto,  is  preparing  a  life  of  "St.  Boniface"  for  the 
series  of  King's  Classics  published  by  De  La  More  of 
London,  England.  Mr.  Kylie  was  the  first  Flavelle 
Scholar  at  Oxford  University.  ' 

The  fame  of  the  singer  of  "The  Songs  of  a  Sour- 
dough," Robert  W.  Service,  has  spread  far  afield  and  the 
papers  now  announce  that  Ernest  Shipman,  the  New 
York  theatrical  manager,  has  become  so  infatuated  with 
his  songs  that  he  has  requested  him  to  write  a  play. 

The  important  work  by  Lawrence  J.  Burpee  of  Otta- 
•  wa,  entitled'  "In  Search  of  the  Western  Sea,"  which  was 
announced  last  fall,  will  not  be  ready,  according  to  the 
publishers,  the  Musson  Book  Company,  until  late  in  the 
spring.  It  will  be  a  fine  volume,  well  illustrated  and 
will  sen  at  $5,  net. 

"Democracy,  Education  and  the  New  Dispensation" 
is  the  title  of  a  pamphlet  which  William  Briggs  has  pub- 
lished for  its  author,  J.  D.  Logan,  M.A.  (Dal.  Univ.), 
Ph.D.  (Harvard  Univ.).  An  epistolary  introduction  is 
addressed  to  Hon.  W.  S.  Fielding  and  President  R.  A. 
Falconer  of  Toronto   University. 

Quite  half  of  Charles  Mair's  forthcoming  book, 
"Through  the  Mackenzie  Basin,"  will  be  taken,  up  by 
Roderick  MacFarlane's  "Notes  on  the  Mammals  and 
Birds  of  Northern  Canada."  Mr.  MacFarlane  is  ex-chief 
factor  of  the  Hudson's  Bay  Company  and  a  nature-lover 
of  note.    The  book  will  be  ready  early  in  April. 

Marian  Keith  (Miss  Esther  Miller  of  Orillia)  whose 
"Duncan  Polite"  and  "Silver  Maple"  created  such  a 
favorable  impression  among  Canadian  readers,  will  have 
ready  shortly  a  new  story  which  the  Westminster  Co. 
will  issue  in  the  early  summer.  It  will  be  called  "Trea- 
sure Valley"  and  will  deal  with  life  in  an  Ontario  town. 

"A  Canadian  Manoir  and  its  Seigniors"  is  the  inter- 
esting title  of  a  book  by  Professor  George  M.  Wrong  of 
Toronto  University,  which  will  probably  appear  this 
summer.  It  is  the  story  of  the  Manoir  at  Murray  Bay, 
Quebec,  covering  a  period  from  1762  to  1815  and  has 
been  compiled  from  unprinted  materials,  which  Professor 
Wrong  has  unearthed. 

Father  Morice,  O.M.I. ,  whose  history  of  British  Co- 
lumbia was  issued  a  few  years  ago,  has  published  a  new 
work  in  French,  entitled  "Dictionnaire  Historique  des 
Canadiens  et  des  Metis  Francais  de  l'Ouest."  The  book 
has'  been  well  printed  by  Laflamme  &  Proulx  of  Quebec, 
and  is  quite  an  imposing  volume.  Father  Morice  is  at 
present  resident  at  Kamloops,  B.C. 

A  new  edition  of  Dr.  Dunlop's  "Recollections  of  the 
American  War,"  which  was  published  originally  in  the 
Literary  Garland,  and  which  was  republished  in  book 
form  by  the  Historical  Publishing  Co.,  of  Toronto,  in 
1905,  is  to  be  brought  out  shortly  by  the  same  publish- 
ers.   Dr.  A.  H.  U.    Colquhoun,    who    has   unearthed    some 


fresh  material  about  Dr.  Dunlop,  is  preparing  a  new  bio- 
graphical introduction,  which  will  add  greatly  to  the 
value  of  the  new  edition. 

Archie  P.  McKishnie,  of  Chatham,  whose  novel  'Gaff 
Linkum"  was  one  of  last  year's  Canadian  books,  writes 
to  his  publishers  that  a  New  York  theatrical  syndicate  is 
arranging  to  have  his  book  dramatized,  intending  to  put 
it  on  the  stage  next  fall.  The  work  of  dramatization 
will  probably  be  placed  in  the  hands  of  George  Ade, 
whose  comedies  are  familiar  to  playgoers. 

Volume  VIII.  of  "The  Documentary  History  of  the 
Campaigns  Upon  the  Niagara  Frontier  in  1812-14"  has 
recently  been  published  by  the  Lundy's  Lane  Historical 
Society.  This  volume  covers  the  months  of  October, 
November  and  December,  1813.  The  work  of  collecting 
the  documents  and  editing  them  has  been  done  by  Lieut. - 
Col.  E.  Cruickshank,  F.R.S.C.,  who  has  evidenciy  gone  to 
great  trouble  in  gathering  them  together.  The  volume 
contains  300  pages  with  map.  The  printing  has  been 
done  by  the  Welland  Tribune. 

Arthur  Stringer,  who  is  making  quite  a  name  for  him- 
self as  a  novelist,  having  already  written  at  least  three 
stories,  has  a  new  book  on  the  McClure  Company's 
spring  list,  which  will  appear  early  in  April.  The  title 
is  "The  Under  Groove,"  and  the  story  deals  with  the 
experiences  of  a  kind  of  superior  "Raffles,"  about  whom 
a  mystery  exists  throughout  the  book.  While  it  is  dis- 
tinctly not  another  "wire-tapper"  book,  the  electric  ele- 
ment enters  into  the  present  work  more  or  less  and  al- 
ways with  novelty  of  invention. 

Cy  Warman,  the  famous  writer  of  railway  stories, 
who  makes  his  home  in  London,  Ontario,  has  recently 
completed  a  volume  of  stories  in  a  somewhat  different 
vein,  which  will  be  published  this  spring  by  McLeod  & 
Allen  of  Toronto,  in  Canada,  and  by  H.  M.  Caldwell  Co. 
of  Boston,  in  the  United  States.  The  book  -will  bear  the 
title  "Weiga  of  Temagami  and  Other  Canadian  Tales," 
which  expresses  very  well  what  its  contents  will  be.  From 
a  bookmaking  standpoint  it  will  be  a  handsome  produc- 
tion, elaborately  illustrated.  Mr.  Warman  is  not  only  a 
good  story-writer,  but  a  good  story-teller  as  well,  and 
his  after-dinner  speeches  are  always  popular.  He  is  on 
friendly  terms  with  all  the  big  railway  men  of  America 
and  is,  in  fact,  a  genuine  good  fellow. 

The  Champlain  Society,  of  which  B.  E.  Walker,  To- 
ronto, is  president,  Professor  G.  M.  Wrong,  secretary, 
and  Dr.  James  Bain,  treasurer,  is  at  present  engaged  in 
publishing  three  important  historical  works  relating  to 
Canada.  The  first  of  these,  Professor  Ganong's  transla- 
tion of  Nicolas  Deny's  "Description  Geographique  et  His- 
torique des  costes  de  l'Amerique  Septentrionale,  avec 
l'Histoire  naturelle  du  pais,"  will  be  ready  for  distribu- 
very  soon  now.  This  work  was  originally  published  in 
1672  in  Paris.  A  Dutch  translation  was  published  in 
1688,  but  there  has  never  been  an  English  translation. 
The  second  volume  of  Lescarbot's  "History  of  New 
France,"  translated  by  W.  L.  Grant,  M.A.,  and  Profes- 
sor Munro's  volume  of  documents  relating  to  seignorial 
tenure  in  Canada  will  be  issued  this  year.  Major  W. 
Wood  of  Quebec,"  has  almost  ready  his  volume  on  the 
early  navigation  of  the  St.  Lawrence,  containing  the  log 
books  of  early  navigators,  never  before  printed.  The 
laudable  work  of  the  Champlain  Society  in  putting  these 
valuable  historical  works  in  permanent  form  is  greatly 
to  be  commended. 
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THE  RELIGIOUS  TRACT  SOCIETY 


(Of  London,  Eng.) 

is  the  LEADING  HOUSE  for 


Sunday  School  Prizes 

1000   Titles  at  prices  15c.   to  $1.00 


36  OF  HESBA   STRETTON'S  STORIES 


m 


CO  ra 

o  5 

Q)  i: 
0   g 

Gi 

8  -° 
GQ  3 

M 
W 


n 
(0 

c 

„,» 

S    to 

1 1 

■ » '? 

**•  & 

o  > 

I 


By  O.  F.  Walton 


By  Amy  Le  Fki  yrf. 


THE    CHILDREN'S    ENCYCLOPAEDIA. 

One  of  the  wonderful  publications  of  the  day  is  the 
"Children's  Encyclopaedia,"  which  the  Amalgamated 
Press,  Limited,  announce  in  this  issue  of  Bookseller  and 
Stationer.  It  will  be  issued  in  about  forty  fortnightly 
parts  at  sevenpence  each,  the  first  part  appearing  about 
March  20.  The  scope  of  the  work  is  immense.  It  will 
provide  children  with  the  whole  sum  of  human  know- 
ledge in  simple  and  entertaining  form.  It  will  not  be 
like  a  school  book  but  will  be  more  like  a  story  book 
and  in  that  way  will  meet  with  the  approval  of  the 
young  folks.  Parents  are  urged  to  make  use  of  this 
charming  work  for  the  entertainment  and  instruction  of 
their  children.  Booksellers  and  newsdealers  are  advised 
to  introduce  it  to  their  clientele  at  once. 


TWO  RECENT  BOOKS. 

THE  LADY  OF  THE  MOUNT.— By  Frederic  S.  Isham. 
The  Bobbs-Merrill  Co.,  Indianapolis.  $1.25.  The 
author  of  this  pretty  romance  has  found  his  materials 
in  the  troublous  times  just  preceding  the  outbreak 
of  the  French  Revolution.  The  Governor  of  the 
Mount,  a  petty  sovereign  within  his  own  domains, 
and  his  beautiful  daughter  hold  mimic  court  on  one 
of  the  islands  of  Northwestern  France  until  over- 
whelmed in  the  general  uprising,  when  the  lady  is 
rescued  by  the  Black  Seigneur,  a  lover  in  disguise. 
The  book  is  well  written  and  gives  a  vivid  picture  of 
the  chivalrous  times  with  which  it  deals. 

THOMAS  ALVA  EDISON.— By  Francis  Arthur  Jones. 
Thomas  Y.  Crowell  &  Co:,'  New  York.  $2.  A  most 
unique  biography  of  a  very  remarkable  man.  Edison'* 


whole  life  seems  to  consist  of  one  long  series  of  in- 
ventions, wide  in  their  scope  and  almost  inexhaust- 
ible in  their  variety.  The  story  reads  like  the  record 
of  a  necromancer.  But  back  of  the  brilliant  results 
of  his  genius,  with  which  we  are  chiefly  captivated, 
there  lies  the  patient  industry  and  untiring  energy 
which  call  forth  admiration  for  the  man  who  has 
perhaps  conferred  more  lasting  benefits  upon  the  pre- 
sent generation  than  any  man  of  his  time.  The  book- 
is  profusely  illustrated  and  should  have  a  wide  cir- 
culation. 


SOME  MISCELLANEOUS  BOOKS. 

"Baby  Dear,"  a  chronicle  of  baby's  first  year,  is  an 
elaborate  volume,  printed  in  colors,  in  which  mothers  can 
record  the  memorable  events  of  their  baby's  first  year. 
It  retails  at  $1.25. 

"The  Wife  ;  Her  Book,"  by  Hadyn  Brown,  is  an  en- 
tirely new  work  by  a  well  known  writer  of  medical  manu- 
als. From  this  book  the  wife  will  be  able  to  gain  valu- 
able information,  imparted  in  a  kindly,  considerate  and 
delicate  manner.    Cloth,  $1. 

"Our  Bird  Comrades,"  by  Leander  S.  Keyser,  con- 
tains a  large  number  of  handsome  colored  plates.  It  re- 
tails at  $1.25. 

For  Easter  and  Lenten  devotions,  "At  the  Feet  of 
Jesus"  is  an  appropriate  little  volume,  daintily  bound 
in   purple  and  gold.    25  cents. 

"Echoes  of  the  Sanctuary"  is  a  volume  of  devotion-? 
al  thoughts  for  every  day  of  the  year.  It  also  retails  at 
$1.25.  For  all  these  books  the  Copp,  Clark  Co.  are 
agents  and  carry  stock. 
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Books  of  the  Month 


IIOYLE'S  STANDARD  GAMES.— Chicago :  Laird  &  Lee. 
348  pages.  Paper  cover,  25  cents.  Special  decora- 
tive board  cover.  75  cents.  This  edition  gives  many 
old  favorite  games  and  many  new  ones  as  well,  in- 
cluding bridge,  500,  skat,  hearts,  etc.  A  standard 
work  of  reference. 

HOW  TO  BE  HAPPY.— By  Grace  Gold.|  Chicago:  Laird 
&  Lee.  Cloth,  $1.00.  Special  paper  covers,  25  cents. 
336  pages.  Extracts  from  the  world's  greatest  poets, 
philosophers,  orators  and  authors.  A  book  that  can 
be  read  at  any  time  and  at  any  page.  Full-page 
half-tone  frontispiece  and  many  special  illustrations. 

THE  MAKING  OF  THE  MILLENIUM.— By  Frank  Rose- 
water.  Cloth,  $1.00.  Century  Publishing  Co.,  Omaha, 
Neb.  The  author  attempts  in  novel  form  to  erect  a 
plan  of  a  future  state  of  society  which  he  calls  Cen- 
trism  in  opposition  to  Socialism,  discarding  the  prin- 
ciples of  the  latter  as  unworkable.  The  work  is  crude 
but  interesting  to  students  of  the  future  of  society. 

THE  GREAT  SALVATION.— A  gospel  for  the  day.  By 
Rev.  P.  Wilson,  M.A.,  Edinburgh:  Oliphant,  Ander- 
son &  Ferrier.  Cloth,  3s.  Cd.  net.  The  author  sets 
forth  in  untechnieal  language  the  need  of  salvation 
and  God's  grace  in  supplying  that  need.  The  book 
is  the  outcome  of  a  series  of  lectures  delivered  by 
request,  to  students  attending  the  Training  Institute 
of'  the  Edinburgh  Presbytery  of  the  United  Free 
Church. 

DO  IT  NOW.— By  Peter  Keary.  London:  C.  Arthur 
Pearson,  Limited.  Paper  covers,  Is.  This  is  No.  3 
in  the  Success  Library.  It  contains  hundreds  of 
short,  pithy  articles  on  that  phase  of  success,  which 
depends  on  promptitude.  Mr.  Keary  writes  incisive- 
ly and  introduces  a  great  deal  of  illustrative  matter 
that  gives  a  personal  interest  to  his  book.  It  is  an 
admirable  little  volume  to  take  up  and  open  at  ran- 
dom, for  there  is  not  a  page  in  it  that  does  not  eon- 
tain  some  words  of  wisdom. 

PAPER  MILL  CHEMIST.— By  Henry  P.  Stevens,  M.A., 
Ph.D.,  F.I.C.  Scott,  Greenwood  &  Son,  8  Broadway, 
Ludgate  Hill,  London,  E.C.  7s.  6d.  net.  Post  free 
abroad  7s.  lOd.  This  book  provides  in  handy  form 
the  necessary  information  for  carrying  out  chemical 
and  physical  tests  on  paper  and  the  raw  materials 
used  in  its  manufacture  and  supplies  in  a  convenient 
form  those  analytical  and  practical  paper-making 
data   which  may  be  useful  for  purposes  of  reference. 

FIRST   FOLIO   SHAKESPEARE.     Three   new   volumes. 


The  Tempest,  The  Tragedie  of  Othello, The  Winter's 
Tale.  Edited  with  notes,  introduction,  list  of  vari- 
orum readings,  and  selected  criticism,  by  Charlotte 
Porter  and  Helen  A.  Clarke,  New  York:  Thomas  Y. 
Crowell  &  Co.  16  mo.  Cloth,  75  cents.  Limp  leather, 
$1.00.  The  work  of  publishing  this  admirable  and 
scholarly  little  edition  of  Shakespeare  goes  steadily 
forward  and  three  new  volumes  are, now  added  to  the 
set.  The  first  folio  text,  which  gives  the  original 
spelling  and  punctuation,  is  reproduced  in  handy 
form. 
FIVE-MINUTE  OBJECT  SERMONS  TO  CHILDREN.— 
By  Sylvanus  Stall,  D.D.  New  revised  edition.  253 
pages,  silk  .finished  cloth,  gold  top,  $1.00  set.  Wil- 
liam Briggs,  Toronto.  This  book  is  not  only  splen- 
didly suited  for  the  nursery  on  Sunday  afternoons 
and  "mother's  hour"  around  the  evening  lamp,  but 
it  is  also  invaluable  to  ministers,  teachers  and  all 
who  would  hold  the  key  to  the  most  successful  man- 
ner of  interesting,  impressing  and  edifying  the  young. 
It  is  captivating  even  to  the  mind  of  an  adult. 

THE  WORLD'S  AWAKENING.— Bv  "Navarchus." 
Toronto:  Copp,  Clark.  Cloth,  $1.25.  A  serious  fore- 
cast of  a  great  world-upheaval  to  take  place  in  1920. 
The  National  Labor  Party  is  in  power;  ornaments 
have  been  reduced  and  the  story  opens  with  the 
speech  of  the  British  Prime  Minister  at  the  Peace 
Congress,  which  is  interrupted  by  the  news  of  a  sud- 
den attack  on  Sydney  by  the  Japanese  fleet.  The 
cry  of  "Asia  for  the  Asiatics"  rings  round  the 
world,  revolts  break  out  in  India  and  Egypt  and  war 
is  declared  between  Germany  and  Holland.  The  book 
is  thoroughly  authoritative  and  not  merely  sensa- 
tional. 

SOMEHOW  GOOD.— By  William  de  Morgan.  The  Copp, 
Clark  Co.,  Toronto.  $1.25.  A  very  remarkable  book 
and  quite  off  the  lines  of  the  ordinary  modern  novel. 
Mr.  de  Morgan  is  no  imitator.  There  is  originality 
on  every  page.  His  style  is  unique  and  every  word 
tells.  His  characters  live  and  they  are  staged  with 
wonderful  dramatic  and  scenic  effect.  The  story  be- 
gins with  a  catastrophe  which  involves  a  curious  psy- 
chological problem  whose  solution  lasts  throughout 
the  book.  If  there  is  a  touch  of  Dickens  in  the 
author's  discursive  style,  one  is  equally  reminded  of 
Browning  in  his  treatment  of  certain  moral  ques- 
tions and  heredity.  As  in  real  life,  so  in  this  boot, 
there  is  an  undercurrent  of  sadness  which  is,  however, 
brightened  by  the  lively  pranks  of  that  original  younq- 
lady,  Sally,  who  comes  nearest  to  being  the  heroine. 
For  the  reader  of  literary  taste  a  real  treat  is  in 
store  in  the  perusal   of  "Somehow   Good." 


THE  PEOPLE'S  LIBRARY 

WE    EXPECT    TO    HAVE    70    TITLES    IN    STOCK    BY    MAY 

"The  last  word  in  cheap  reprints"— Times,  London. 


WE    CARRY    A    LARGE    STOCtt     OF    OUR 

SIXPENNY  PAPER  NOVELS, 

Decorative    and    Attractive    Covers 

SEND    FOR    LISTS 

CASSELL  CEX  CO.,  Limited,   42   Adelaide  Street  W.,  Toronto,  Ont. 
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Crowell's  /Veiv  Spring 

Books 

LILIES  OF  ETERNAL  PEACE 

By  LILIAN  WHITING.  Cloth  75c.  net;  Leather  $1.50  net  Post  8c. 

An  Easter  booklet  filled  with  a  joyous  theme  of  the  future  life.  Miss  Whiting 
is  at  her  best  when  writing  upon  such  topics  as  this. 

THE  CHRISTIAN  FAITH  Z%  OLD  TESTAMENT 

By  JOHN  M.    THOMAS.  $1.00  net.       Post  10c. 

An  able  scholar  here  shows  the  true  relation  between  latter-day  religion  and  the 
Old  Testament  tenets — a  field  which  has  proved  very  confusing  to  many  conscien- 
tious people. 

THE   YOUNG  MALEFACTOR 

By  THOMAS  TRAVIS.        Introd.  By  Judge  Ben.  B.  Lindsey.        $1.50  net.     Post  16c. 

,  The  subject  of  the  juvenile  criminal  and  children's  courts  is  occupying  more  and 
more  of  the  attention  it  deserves.  The  present  close  study  is  "  admirable  and  of 
value  to  all";  says  Judge  Lindsey. 

PATHS  TO    THE  HEIGHTS 

By  SHELDON  LEAVITT.  $1.0 O  net.     Post  Wc. 

The  author,  for  long  a  "regular"  physician,  gives  an  inspiriting  treatise  on 
mental  healing  and  the  powers  of  the  mind  in  bodily  control.  Fresh,  vigorous  and 
practical. 

MONTAIGNE 

By  GABRIEL  COMPAYRE.  90c.   net.     Post  lOc. 

The  last  of  six  volumes  by  a  noted  French  educator  on  "Pioneers  in  Education," 
the  others  being  Rousseau,  Spencer,  Pestalozzi,  Herbert,  and  Horace  Mann. 

LIFE  OF  THOMAS  A.    EDISON 

By  FRANCIS  ARTHUR  JONES.  Illustrated,  $2.0O  net.     Post  20o. 

Sixty  years  of  a  remarkable  career,  which  reads  more  interestingly  than  a  novel. 
The  author  has  had  exceptional  advantages  to  study  his  subject,  and  has  produced 
"the  most  important  biography  of  the  new  year." 

THE  FIRST  FOLIO  SHAKESPEARE 

Three  New  Plays.  Each  75c.   in  Cloth  and  $1.00  in  Leather. 

The  Tempest,  Othello  and  Winters  Tale,  bring  the  number  of  vol- 
umes to  sixteen  in  this  invaluable  edition  based  directly  on  the  original  text  of  1623. 
Edited  with  full  notes  by  Charlotte  Porter  and  Helen  A.  Clarke. 

OUR   RICH   INHERITANCE 

By  JAMES  F.  JENNESS.  30c.  net.    Post  5c. 

A  "  What  is  Worth  While,"  talk  on  the  exceptional  opportunities  we  of  to-day 
possess. 

THOMAS  Y.  CROWELL  &  CO.    -    NEW  YORK 
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BUSTER  BROWN'S  MAXIMS  FOR  MEN.     By  R.  F. 
Outcault.     London  and  Edinburgh:  W.  &.  R.  Cham- 
bers.    Paper  covers,  Is.  net.     Sixty  of  the  familiar 
tail-pieces  of  Buster  Brown's  adventures,  reproduced 
in  facsimile. 
JEFFERIES'  NATURE  BOOKS.     Three  volumes.     New 
York:  Thomas  Y.  Crowell  &  Co.     Cloth,  each  75  cts. 
Limp  leather,  each  $1.00.     Jefferies  was  to  England 
what  Thoreau  was  to  America,  with  an  added  poeti- 
cal  and   spiritual   quality   which    the   latter   lacked. 
The   three  volumes  in   the  set,   "Nature  Near  Lon- 
don,"  "The  Life  of  the  Fields,"  and  "The  Open 
Air,"  are  choice  specimens  of  book-making. 
GEORGE  MORLAND.    His  Life  and  Works.    By  George 
C.  Williamson,  Litt.D.    London:  George  Bell  &  Sons. 
Cloth,  7s.  6d.  net.     The  latest  addition  to  the  British 
Artists    Series.      Morland,    whose    death    occurred    in 
1804,  was  the  subject  of  four  biographies,  none  of 
which  are  easily  accessible  to-day.     The  present  vol- 
ume gives  his  life  and  work  in  convenient  form,  il- 
lustrated with  a  great  many  of  his  pictures. 
HOW  TO  MASTER  THE  ENGLISH  BIBLE.    By  James 
M.    Gray,   D.'D.      Edinburgh    and   London:    Oliphant, 
Anderson  &  Ferrier.     Cloth,  Is.  net.    An  explanation 
of  the  synthetic  method  of  Bible  study,  which  has 
revolutionized    the    work     of     the    Church,    Sunday 
schools,  prayer  meetings,  etc. 
BROWN'S   SHIP'S   ACCOUNTS     and   Captain's   Letter 
Writer.    By      J.      W.      Anderson.     Glasgow  :      James 
Brown   &   Son.    Cloth,  2s.   6d.    A  book  of  useful  in- 
formation  on  the  subjects   indicated,   with   specimem 
of  accounts,     together  with  other  useful  information 
for  young  masters. 
NEVER  :  Being  Some  Manners  for  the  Multitude.       By 
Walter  Emanuel.    Illustrated  by   John  Hassall.   Lon- 
don :    Sir  Isaac  Pitman  &   Sons,  Ltd.    Paper  cover, 
Is.    net.    An   amusing   little   book   that   provides   fun 
on   every  page  by  a  ridiculous  twisting  of  the    con- 
ventionalities. 
TRUE       LOVERS'       TREASURY.    Edited    by     Carrie 
Thompson    Lowell.    Boston  :     Dana     Estes      &      Co. 
Cloth,    $1.50.    The      fourth      volume    in    the    Lovers' 
Treasury   Series,   dealing  with  celebrated  lovers     and 
love  scenes  described  in  poetry  and  art.    Thirty-two 
half-tone  reproductions  of  celebrated  paintings  and  a 
handsome  white  and  gold  binding  add  to  the  attract- 
iveness of  the  volume. 
SOCIAL  TRACTS  FOR  THE  TIMES.    III.  Christianity 
and  Our  Wages    System.    By     S.     E.     Keeble.      IV. 
Character  and   Democracy.    By   James  Ramsay  Mac- 
donald,  M.P.    One  penny  each.    London  :  Robert  Cul- 
ley,  2  Castle  St.,  City  Rd.,  and  26  Paternoster  Row, 
E.C. 
ABE    MARTIN'S    ALMANACK.    By    Kin    Hubbard.    In- 
dianapolis :    The    Bobbs-Merrill    Co.    Cloth.      As    its 
name   would     indicate,     this     volume    is   full  of  the 
homely  wit  that  bubbles  from  the  lips  of    the  rustic 
humorist.    The    pages      are    embellished    with    carica- 
tures  and   the   calendar   proper,    divided   into     weeks, 
appears  on  the  right   hand  side.    The  book  is  calcu- 
lated to  provide  many  amusing  hours  during  1908. 
THE   SCARLET   SHADOW.    By  Walter  Hurt.    The  Ap- 
peal  Publishing   Company,    Girard,   Kansas.       Cloth, 
$1.50.    This  book  is   a   story   of   the  great    Colorado 
conspiracy,   written  by  a  journalist  of  high   standing 
in  the  western  states,  who,  as  a  newspaper  reporter, 
has  gathered  a  mass  of  interesting  information,   and 
compiled   it  into  a   story  live  with  facts   illustrating 
the  rottenness  of  political  life  in  the  western  states, 


showing  how  both  men  and  women  voters  have  been 
debauched  in  order  to  carry  Colorado  for  the  mine 
owners.  The  book  will  be  decidedly  interesting  read- 
ing for  any  who  were  interested  in  the  Moyer,  Hay- 
wood and  Pettibone  trial,  in  which  a  Canadian, 
Harry  Orchard,  startled  the  world  by  a  confession  of 
a  series  of  horrible  murders,  and  who  during  the 
course  of  the  trial,  was  shown  to  have  been  the  most 
monumental  liar  the  world  has  yet  produced. 


NOTES. 

The  latest  fiction  publications  of  the  Copp,  Clark  Co. 
include  "The  Square  Peg,"  by  W.  E.  Norris;  "The  Light 
Eternal,"  by  Peter  Rosegger  and  "The  World's  Awaken- 
ing," by  an  anoymous  writer.  All  three  are  issued  in 
cloth  and  paper  at  $1.25  and  75  cents  respectively. 

McLeod  &  Allen  have  just  issued  Upton  Sinclair's 
new  book,  "The  Metropolis,"  which  they  expect  will 
have  as  big  a  run  as  "The  Jungle."  The  whole  of  the 
first  edition  was  taken  up  before  publication.  They  have 
also  brought  out  recently  "For  Jacinta, "  by  Harold 
Bindloss  and  "The  Lady  of  the  Mount,"  by  Frederic 
Isham. 

This  month  the  Copp,  Clark  Co.  will  issue  a  Canadian 
edition  of  "Told  in  the  Hills,"  by  Marah  Ellis  Ryan, 
a  story  of  the  Canadian  Northwest.  It  will  be  issued  in 
cloth  only  at  $1.50.  Other  March  novels  will  be:  "Craven 
Fortune,"  by  F.  M.  White  and  "The  Missioner,"  by 
E.  P.  Oppenheim,  issued  in  cloth  at  $1.25  and  paper  at 
75  cents.  "The  Woman  in  the  Way,"  by  William  Le 
Queux,  will  also  be  ready  soon. 

Henry  Frowde's  Canadian  branch  will  publish  on 
April  15,  "Get  Rich  Quick  Wallingf ord, "  a  series  of 
sketches  which  have  been  appearing  for  some  time  past 
in  the  Saturday  Evening  Post  of  Philadelphia.  Georgs 
H.  Lorimer,  editor  of  the  Post,  commenting  on  them,  says 
that  nothing  that  has  appeared  in  the  Post  has  ever 
caused  so  much  comment.  Advance  orders  for  almost 
the   entire  first   edition  have  now  been  booked. 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  ever  published.  We  have  50,00, 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

Order 

BAEDEKER'S     GUIDE 

to  Canada  (Latest  Edition)   now,  from 
the  sole  Canadian  Agent. 


A.  T.  CHAPMAN 


MONTREAL 


MAPS 


of  every  state   and  territory   in 
the   United  States  and  of  every 
country   in    the   world.     Special 
maps  made  to  order. 
Correspondence  Invited 
RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago. 


TELEGRAPH  CODES 

A  B  C  Code.     5th  Edition.     English     Net  $7.00 

A   B  C  Code.    5th  Edition.     Spanish "  8.00 

ABC    Code.    4th  Edition  "  5.00 

A  I  Code "  7.50 

Moreing  &    Neal  Code .-.     "  5.00 

Bedford-McNiell  Code "  6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,                  83  Nassau  St.,  N.Y.  City. 


32 


BOOKSELLER  AND  STATIONER 


An  Announcement  for  Every  Bookseller 

IJ  We  supply  books  of  all  publishers. 

<J  A  large  representative  stock  of  books   kept   constantly 
on  hand. 

<I  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

*I  Our  prices  are  right. 

McClelland  &  coodchild 


Wholesale  Booksellers 

42  Adelaide  Street  West, 


TORONTO 


Canadian  Authors  and  Publishers* 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  McGill  St.,  MONTREAL  10  Front  St.  East,  TORONTO 


A  Treasure- House  of  Knowledge 


Webster's 
International   Dictionary 

BESIDES  AN  ACCURATE,  PRACTICAL  AND 
SCHOLARLY  VOCABULARY  OF  ENGLISH, 
ENLARGED  WITH  25,000  ADDED  WORDS, 
THE  INTERNATIONAL  CONTAINS  a  History 
of  the  English  Language,  Guide  to  Pronunciation, 
Dictionary  of  Fiction,  Revised  Gazetteer  of  the 
World,  Revised  Biographical  Dictionary,  Vocabu- 
lary of  Scripture  Names,  Greek  and  Latin  Names, 
English  Christian  Names,  Foreign  Quotations,  Ab- 
breviations, Metric  System,  Flags,  State  Seals, 
2380  Pages  and  5000  Illustrations. 

Should  you  not  own  such  a  book  ? 

Webster's  Collegiate  Dictionary.     Largest  of  our  abridgments. 
Regular  and  Thin  Paper  Editions.  1116  pages  and  1400  illustrations. 

Write  for  the  "DICTIONARY  WRINKLES."— FREE 


G.  &  C. 
Springfield 


MERRIAM  CO. 

Mass.,  U.S.A. 


GET    THE   BEST! 


1908  BRIGGS'  1908 

Spring  Announcement  of  New  Books 


The  Scarlet  Runner  $1.25 

By  C.  N.  and  A.  M.  Williamson 

Authors  of  "The  Lightning  Conductor" 

Beau  Brocade  $1.25 

By  Baroness  Orczy 

Author  of  "  The  Scarlet  Pimpernel  " 

The  Mascotte  of  Park  Lane  $1.25 

By  Lucas  Cleeve 

The  White  Rose  Mystery  $1.25 

By  Gerald  Biss 

The  Bishop's  Emeralds  $1.25 

By  Houghton  Townley 

The  Crooked  Way  $1.25  and  75c. 

By  W.  Le  Queux 


The  Flower  of  the  Orange 

By  Agnes  and  Egerton  Castle 
Authors  of  "The  Rose  of  the  World,"  etc. 


$1.25 


$1.25 
$1.25 
$1.50 


A  Pawn  in  the  Game  $1.25 

By  W.  H.  Fitchett 

Author  of  "  Deeds  that  Won  the  Empire  "      "  Fights  for  the  Flag" 

The  Soul  of  a  Priest 

By  The  Duke  Litta 

The  Beetle  (A  Mystery) 

By  Richard  Ma/sh 

My  Lady  of  Cleeve 

By  Percy  J.  Hartley 

The  most  artistic  book  to  be  published  during  1908.  It  would  be 
difficult  to  find  a  more  fascinating  story  for  those  who  enjoy  a 
tale  of  the  course  of  true  love — which  never  does  run  smooth. 

The  France 

By  Rachel  Swete  Macnamara 

The  Husbands  of  Edith  $1.25 

By  George  Barr  McCutcheon 

Beautifully  gotten  up.  Author  of  "  Graustark,"  "  Nedra,"  etc. 

The  Third  Floor  Back  $1.00 

By  Jerome  K.  Jerome 

Author  of  "  Three  Men  in  a  Boat,"  etc. 


WILLIAM  BRIGGS,  Publisher, 


TORONTO 
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A  MAGAZINE 
INDEX 


Mr.  Bookseller,  wouldn't  it  greatly  increase  your  magazine  sale  if  you 
could  show  your  customers  at  a  glance  what  the  magazines  of  the  month 
contained  in  their  line.  It  would  result  in  their  buying  two  periodicals 
where  they  usually  took  one.  By  this  method  they  get  the  magazines  they 
want,  while  formerly  they  bought  at  random,  and  before  they  knew  ex- 
actly what  the  publications  contained. 

But  how  are  you  going  to  obtain  this  information  for  them?  Not  by 
having  them  go  through  every  publication.  That  would  take  up  too  much 
of  their  time,  as  well  as  yours.  The  Busy  Man's  Magazine  gives  a  classi- 
fied index  of  what  all  other  magazines  of  the  month  contain.  April  Busy 
Man's  shows  what's  in  the  other  April  magazines. 

See  that  you  keep  Busy  Man's  on  hand.  Let  your  patrons  look 
through  it.  It  will  increase  your  magazine  sales.  If  you  haven't  it,  return 
the  attached  coupon. 


1908. 


BUSY  MAN'S  MAGAZINE. 
Toronto. 


Kindly  forzvard  copies  of  The  Busy  Man's  Magazine  each  month  on 

a  fully  returnable  basis. 

(I) 
(we)    deal  with    News  Company. 

Name 

Address ". 
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Spring  Fiction,  1908 


SOMEHOW   GOOD    Wm.   De   Morgan 

THE  LIGHT  ETERNAL   Peter   Rosegger    .  , 

THE  SQUARE  PEG   W.  E.  Norris 

CRAVEN   FORTUNE    F.  M.  White 

TOLD  IN  THE  HILLS   Marah  Ellis  Ryan 

THE  WORLD'S  AWAKENING  .  .Anonymous    


Cloth.     Paper. 
$1.25 
1-25 

1-25 

125 
1.50 
125 


•75 
•75 
•75 


•75 


New  Paper  Editions  at  75c. 

THE   SAINT    \ntonio  Fogazzaro. 

CARETTE  OF  SARK   John  Oxenham. 

A  FATAL  DOSE   F.  M.  White. 

CONSPIRATORS    E.  P.  Oppenheim. 

THE  COUNT'S  CHAUFFEUR  . . .  Wm.  Le  Queux. 

THE  HELPMATE    May  Sinclair. 

DIANA   Miss  L.  G.  Moberley. 

Miscellaneous 

BABY     DBAR:    A     RECORD    OF     BABY'S  FIRST  YEAR 

Adah     Louise     Sutton.      Illust.  by  Miss  Greenland   $1.25 

THE  WIFE ;  HER  BOOK   Haydn  Brown    1.00 

TASTY  ENTREES    Miss  C.  L.  Howland 30 

A  Line  that  every  Bookseller  should  carry 

To  Retail  at  10  Cents. 

The  Boys'  Friend  Library 

The  Best  Value  Boys'   Book  on  the  Market. 
Picture  Paper  Covers. 

Football  Fortune,  by  Charles  Hamilton;    Tom    Merry's   Conquest,  by 
.Martin  Clifford;  The  Fourth  Form  at  Greyminster,  by  Henry  St.  John,  etc. 
28  Titles  on  the  List— New  titles  are  being  constantly  added. 

The  Copp,  Clark  Co.,  Limited 

Toronto 
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c.  c.  c. 

CHRISTMAS  CARDS 


AND 


CALENDARS  °  S 

Having  been  successful  in  securing  EXCLUSIVE  AGENCY  for  sale  in  CANADA  of 
the  productions  of  the  MOST  RENOWNED  PUBLISHERS  in  EUROPE  and  the 
UNITED  STATES. 

IT  WILL  PAY  YOU 

to  wait  and  see  samples  of 

NEW  PRODUCTIONS 

*  before  placing  any  orders,  as  they    will    appeal    to    every    buyer    who    demands   the    most 
UNIQUE  and  ARTISTIC  lines. 

YOU  WILL  BE  INTERESTED 

CHRISTMAS  CARDS  and  CALENDARS  designed  by  artists  of  renown  always  have 
the  largest  sale,  as  the  selection  of  such  indicates  a  refined  and  cultured  taste. 

SAMPLES  will  be  shown  by  our  different  representatives  about  1  st  April,  when  the  Trade 
will  have  an  opportunity  of  selecting  the  most  ATTRACTIVE  and  SALEABLE  goods 
ever  offered  by 

THE   HOUSE  OF  CANADA 

FOR 

CARDS  AND  CALENDARS 

A  Large  Range  for  Import  of 

Christmas  Papeteries,  Pictures,  Christmas  and  New  Year  Post  Cards, 
Local  View  Post  Cards,  Fancy  Metal  Ornaments,  Art  Calendar  Pads, 
Xmas  Bells  and  Tissue  Paper  Decorations,  Metal  and  Glass  Ink 
Stands,  Silver  Plated  Penholders,  etc.,  Post  Card  Albums,  "  Buharo  " 
Photo  Fames,  Letter  Racks,  Blotters,  etc.,  and  many  other  lines. 

SEND  FOR  ILLUSTRATED  CATALOGUE  OF  SCRIBNER 
PICTURE  PUBLICATIONS  FOR  SPRING  OF  1908 — 
STOCK  JUST  TO  HAND.  WE  ARE  THE  SOLE  AGENTS 
FOR  CANADA. 

The  COPP,  CLARK  COMPANY,  Limited 

64  and  66  FRONT  STREET  WEST  -  -  TORONTO,  CANADA 

___ 
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The  " Safety  Clip"  Diamond  Point  Fountain  Pen 


A  thoroughly  practical,  moderate -priced  fountain  pen,  guaranteed  by  the  manu- 
facturer, having  an  extra  large,  heavy  14kt.  solid  gold  pen  and  large  full  chased  barrel. 
Every  pen  has  the  newly  patented  "Safety  Clip"  fastened  to  the  cap,  which  prevents 
the  pen  from  being  lost  out  of  the  pocket  or  rolling  off  the  desk. 

Ask  Your  Jobber  for  a  Sample  Dozen ! 

Diamond  Point  Pen  Co.,      100-102  Beekman  Street,      New  York 


Here  are  a  Few 

lines  of  boxed   papers  which  will  net  you 
good  and  continuous  profits: 

Shetland  Linen 

Canadian  Fabric 

Tiffany  Linen 

These  are  high-grade  papeteries,  very 
attractively  put  up  in  all  sizes  of  boxes, 
with  all  the  newest  styles  of  envelopes,  to 
sell  at  popular  prices. 

Your  Jobber  can  Supply  Them 

Powers  Paper  Company 


Holyoke, 


Mass. 


Post  Card  Albums 

Dow  and  Lester's  celebrated  line  of  Post 
Card  Albums  are  the  kind 

That  Sell  on  Sight 

The  covers  are  very  attractively  designed 
and  immediately  catch  the  fancy  of  the 
post  card  collector.  Every  album  well 
bound,  the  leaves  having  open  slits  to  re- 
ceive the  cards.  Sell  these  albums  and 
your  customer  gets  the 

Maximum  of  Quality   at 
the    Minimum  of   Price. 


DOW  and  LESTER 

London,  England 


A  Line  That  Sells — Smigel's  Desk  Pads 

Every  pad  in  this  line  is  a  model  of  excellence.     The  material  is  of  the  very  highest 
quality.     The  workmanship  and  finish  cannot  be  excelled — and  the  prices  are  right. 


I.  SMIGEL, 


NEW  YORK 


CANADIAN    *  *  * 
REPRESENTATIVE 


A.  ROY  MACDOUGALL, 

42  Adelaide  Street  West       ^       ^       Toronto,  Canada 
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Re-mailing  Privilege  Granted  to  U.S.    Periodicals 


At  One  Cent    Per   Pound 


Daily  newspapers  mailed  from  Canada  to  the  United 
States  and  vice-versa  can  now  be  forwarded  at  the  rate 
of  one  cent  per  pound,  instead  of  four  cents  per  pound, 
the  rate  in  force  since  May  8,  1907.  Weekly  and  monthly 
.publications  must  still  pay  four  cents  a  pound  when  mail- 
ed from  the  country  of  publication  to  the  other  country, 
but  they  are  privileged  to  apply  for  admission  to  the 
mails  of  the  other  country  at  the  lower  rate,  and,  if 
permission  is  granted,  can  be  shipped  in  by  mail  or  ex- 
press and  re-mailed  at  one  cent  per  pound. 

The  Toronto  Weekly  Globe  was  probably  the  first 
Toronto  publication  to  apply  to  Washington  for  the  re- 
mailing  privilege.  This  was  promptly  granted,  and  the 
Globe  is  now  being  sent  in  bulk  to  the  Buffalo  post  office 
and  mailed  from  there  to  the  United  States  subscribers 
at  th6  rate  of  one  cent  per  pound.  The  Daily  Globe  is 
mailed  from  Toronto  at  this  rate  to  all  U.  S.  sub- 
scribers. 

Mr.  Lemieux's  Views. 

Mr.  Lemieux,  Postmaster-General,  discussing  the 
question  with  the  Ottawa  correspondent  of  Bookseller 
and  Stationer,  explained  the  effect  of  the  change  as  fol- 
lows : 

"As  regards  the  convention  existing  between  the 
United  States  and  Canada  in  regard  to  newspapers  and 
periodicals  which  has  recently  been  amended,  I  may 
state  that  no  change  has  been  made  as  regards  that  con- 
vention, except  in  reference  to  the  daily  newspapers  which 
are  now  mailed  from  the  office  of  publication  in  either 
country  to  the  address  of  the  legitimate  subscriber  in 
the  other.  Under  the  convention  which  existed  up  to 
May  last  newspapers  and  periodicals  of  either  country 
were  despatched  to  the  other  at  the  domestic  rates  of 
either.  In  May  last  this  price  was  increased  from  the 
domestic  rates  to  the  definite  rate  of  lc  per  four  ounces 
or  four  cents  per  pound.  The  reason  for  the  abrogation 
of  the  old  conditions  and  the  establishment  of  the  new 
was  due  largely  to  the  different  classification  which  ex- 
isted in  the  two  countries  ;  the  classification  in  the  Unit- 
ed States  being  much  looser  and  broader  than  that  of 
Canada,  with  the  result  that  many  classes  of  printed 
matter,  not  recognized  in  Canada  as  newspapers  or  en- 
titled to  any  privileges,  were  being  granted  access  to 
the  mails  of  the  United  States  as  newspapers  or  second- 
class  matter,  and  these  were  circulated  throughout  Can- 
ada under  the  terms  of  the  treaty.  Canada  was  thus  in 
the  position,  under  the  treaty,  of  discriminating  against 
her  own  people  in  favor  of  foreign  countries,  and  hein ; 
made  the  dumping  ground  for  thousands  of  tons  of  print- 
ed matter  from  the  United  States  under  the  rate  of  guise 
of  second-class  or  newspaper  matter  which  should  havo. 
paid  printed  matter  rate  of  lc  per  two  ounces.  In  many 
cases  this  was  nothing  less  than  advertising  matter  cir- 
culated without  subscribers.  This  was  contrary  to  the 
spirit  of  the  Canadian  Postal  Act  and  practice.  Such 
matter  is  now,   under  the  new  conditions,   absolutely  de- 


barred from  entering  the  Canadian  mails,  except  at  the 
higher  rate,  and  since  that  date  the  Canadian  mails  have 
been  purged  from  all  such  objectionable  matter. 

A  Privilege  to  All  the  World. 

"There  has  been  no  change  in  the  treaty  as  regards 
the  weekly  and  monthly  newspapers  and  periodicals  post- 
ed in  one  country  and  despatched  to  the  other  and  the 
rate  still  remains  four  cents  per  pound.  1  he  exchange  as 
regards  weekly  and  monthly  periodicals  between  the  two 
countries  can  also  be  made  under  a  privilege  granted  by 
Canada  to  all  countries  of  the  world  ;  these  monthly  and 
weekly  periodicals  and  journals  being  brought  into  Can- 
ada by  express  or  freight  and  mailed  at  a  fixed  rate  in 
Canada  to  bona  fide  subscribers.  This  is  a  privilege 
granted  to  the  whole  world,  and  is  subject  to  the  same 
restrictions  as  Canadian  publications,  and  subject  to 
Canadian   regulations. 

"Thus,  instead  of  Canada  being  called  upon  to  ac- 
cept the  classification  of  foreign  countries  for  the  mat- 
ter that  enters  its  mails,  the  Canadian  Post  Office  De- 
partment itself  controls  them.  This  is  the  fundamental 
difference  between  the  old  and  the  new  conditions.  Under 
the  old  conditions  Canada  exercised  no  control,  but  had 
to  accept  the  classification  of  another  country  to  the 
detriment  of  its  own  business  and  to  the  prejudice  of  its 
own  citizens.  Under  the  present  conditions,  as  above 
stated,  it  has  supreme  control  and  receives  the  revenue 
and  can  accept  where  conditons  do  not  violate  its  regu- 
lations and  reject  where  they  do.  This  department  is  in 
exactly  the  same  position  now  as  regards  control,  and 
has  the  same  power  to  shut  out  objectionable  classes  of 
matter  as  effectively  as  it  had  before  the  change  was 
made  in  regard  to  the  rate  on  the  daily  papers." 

British  Magazines. 

The  changes  of  last  year  in  the  British  postal  rates 
have  led  to  a  remarkable  increase  in  the  circulation  of 
British  literature  in  Canada.  The  Postmaster-General 
declares  that  this  increase  amounts  to  at  least  100  per 
cent.  At  the  same  time  it  cannot  be  overlooked  that 
there  is  a  certain  class  of  undesirable  British  publica- 
tions which  is  now  enjoying  the  benefit  of  the  reduced 
rates  of  postage.  No  attempt  is  made  by  the  British 
authorities  to  censor  this  class  of  publication.  The  offi- 
cials of  the  general  post  office  in  London  have  always 
taken  the  ground  that  the  rate  on  this  class  of  litera- 
ture, 8  cents  a  pound,  is  in  itself  an  effective  barrier  to 
circulation  through  the  mails,  but  in  actual  practice  this 
is  not  the  case,  as  large  quantities  of  this  stuff  are  be- 
ing sent  to  the  colonies.  It  may  be,  to  guard  against 
the  continuance  of  the  practice,  that  our  postal  authori- 
ties will  ask  the  general  post  office  to  take  steps  to  free 
tbe  mails  of   this    class    of  publication. 

Attitude   of   Canadian   Publishers. 
The    Canadian    Printer    and    Publisher,    organ    of    the 
Canadian  publishing  interests,  and  issued  by  the  publish- 
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crs   of  The   Bookseller   and   Stationer,    had   the   following 
utterance  on  the  postal  situation  in  its  last  issue  : 

"The  announcement  that  the  rate  of  one  cent  per 
pound  has  been  restored  to  daily  newspapers  passing  to 
and  from  the  United  States,  is  a  vindication  of  the  pol- 
icy pursued  by  this  paper  in  consistently  opposing  the 
unjust  increase  of  last  year.  As  we  have  frequently 
pointed  out,  the  Postmaster-General,  Hon.  Mr.  Lemieux, 
new  to  his  department,  made  the  change  at  the  instiga- 
tion of  his  officials,  who  were  not  far-sighted  enough  to 
realize  the  consequences.  Since  then,  such  pressure  has 
been  brought  to  bear  on  the  department,  both  by  this 
paper  and  other  interests  affected,  that  Hon.  Mr.  Le 
niieux  has  at  length  realized  where  he  had  been  led 
astray  by  his  advisers,  and  has  graciously  conceded  that 
a  mistake  had  been  made  by  restoring  the  old  order  to 
daily  newspapers. 

"A  concession  has  likewise  been  made  in  the  case  of 
weeklies.  The  unfairness  of  the  whole  arrangement  was 
nowhere  more  evident  than  in  the  suddenness  of  the 
change.  A  warning  of  only  a  few  months  was  given, 
with  the  result  that  publishers  had  to  pay  increased 
postage  on  many  subscriptions,  which  did  not  expire  for 
seven  or  more  months  after  the  increase  went  into  force. 
Notice  has  now  been  given  that  publishers  are  to  be  re- 
funded this  extra  postage. 

"Surely  the  incompetence  evident  in  the  whole  affair 
must  impress  itself  on  the  observer.  This  floundering 
around  by  the  officials,  attempting  an  immature  policy 
and  being  forced  to  reverse  their  line  of  action  inside  a 
year,  is  not  very  creditable  to  Canada.  After  this  we 
hope  Hon.  Mr.  Lemieux  will  use  his  own  judgment  in 
such  matters  and  we  feel  sure  that  similar  unfortunate 
results  will  not  be  evident. 

"But  even  the  refund  to  the  weeklies  will  not  repay 
actual  loss,  to  say  nothing  of  the  annoyance,  worry  and 
correspondence  to  which  they  were  subjected.  Many  oil 
subscribers  were  lost.  What  about  a  refund  of  postage 
for  1908.    Can  those  affected  depend  upon  it.  '" 


A  JUBILEE  NUMBER. 

The  Jubilee  Number  of  The  Bookseller,  12  Warwick 
Lane,  Paternoster  Row,  London,  England,  celebrating 
its  fiftieth  anniversary,  merits  warm  praise.  It  contains 
historical  matter  of  exceeding  interest  to  the  trade,  ar- 
ranged attractively  under  suitable  headings.  The  record 
of  the  publishing  houses  is  most  valuable,  giving  in  con- 
cise form  short  biographical  and  historical  sketches  of 
all  the  important  firms.  Bookseller  and  Stationer  con- 
gratulates its  contemporary  on  the  completion  of  its 
fiftieth  year  and  wishes  it  continued  success  in  the 
future. 
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IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  »o 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  ODtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Ciroular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 


DRY     i 
GOODS 
REVIEW 

10  Front  St.  East 

Would  You  Know 

More  about  general  dry 
;    goods  conditions;  how  to  increase 
;    your  net  profits,  by  modern  selling 
\    methods,  effective  store  advertis- 
;    ing  and  a  thorough  knowledge  of 
!    the    markets?      The    Dry   Goods 
>     Review  will  tell  you  how.    Publish- 
|    ed   monthly.     130  to  230  pages. 

TORONTO 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 

IF  IT'S  A  BRITISH  PUBLICATION  WE  HAVE  IT 


The  Imperial  News  Company 


Wholesale   Newsagents  for  all   British  Publications 


PIONEERS  OF  THE  DIRECT  MAIL  SERVICE 


LOWEST  RATES 


PAPER  NOVELS 

Canadian  Headquarters 
and  Salesrooms 


also  dealers  in 

PICTURE  POST  CARDS 


QUICKEST  SERVICE 


NOVELTIES 


91  Church  Street,  Toronto 
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Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Dominion  Magazine— This  new  Canadian  Monthly  is 
something  worth  while  for  the  dealer.  A  fifteen  center 
with  bright  interesting  short  stories,  splendid  half- 
tone and  line  cut  illustrations,  as  well  as  live  editorials 
that  strike  the  nail  on  the  head  every  month.  Trade 
price  10  cents.  Fully  returnable.  If  you  have  not 
already  added  the  Dominion  to  your  magazine  stock 
write  for  further  particulars  and  advertising  matter. 
Dominion  Publishing  Co.,  Star  Bldg.,  Toronto. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


Westward  Ho  !  the  only  standard  sized  10  cent 
monthly  published  in  Canada,  unidentified  with  any 
railway,  corporation  or  immigration  society.  A  mag- 
azine of  the  great  Canadian  West.  Virile  stories. 
Retail  price  10  cents,  to  the  trade  5  cents.  Dealers 
should  write  for  sample  copies.  Westward  Ho  ! 
Publishing  Co.,  Vancouver,  B.C. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  mill  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  6  Beacon  St.,  Boston,  Mass. 


The  Busy  Man's  Magazine  should  be  on  every 
newstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.  Price  to  the  trade  14  cents. 
Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 

The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 


POPULAR  CALENDARS. 

Young  Bros.'  calendars  of  the  last  two  years  have 
met  with  such  great  success  that  this  year  they  are  mak- 
ing a  special  effort  to  outdo  themselves.  Their  line  is 
full  of  good  things  at  popular  prices,  particularly  25 
cent  lines.  The  local  view  and  maple  leaf  designs  are 
very  prominent  and  are  bound  to  have  a  greater  sale 
than  ever. 

SOMETHING  NEW. 

On  the  inside  back  cover  of  this  issue  is  illustrated 
a  very  seasonable  article  which  will  prove  a  boon  to  a 
great  many  retailers.  It  is  a  contrivance  for  the  display 
of  rubber  balls,  of  all  sizes.  The  revolving  rack  will  be 
the  means  of  showing  them  to  advantage  and  supply  a 
long  felt  want  in  this  respect.  This  is  the  first  thing  of 
the  kind  we  have  seen  in  Canada. 


EASTER  POST  CARDS. 

The  Copp,  Clark  Co.,  of  Toronto,  are  showing  a 
splendid  line  of  Easter  post  cards  and  novelties.  The  line 
includes  flat  and  embossed  florals,  miniature  landscapes 
and  crosses.  Silk  and  satin  post  cards,  showing  chicken 
and  rabbit  designs  are  also  in  evidence.  Their  Swiss 
series  of  post  cards  should  be  in  good  demand.  The 
series,  which  appears  in  black  and  white  and  hand-color- 
ed, comprises  37  subjects,  all  specially  appropriate  for 
Easter  trade,  but  no  wording  appears  on  the  cards  ex- 
pressive of  that  particular  season,  which  makes  them 
distinctly  neutral,  and  gives  them  a  selling  value  for  any 
time  of  the  year. 

POPULAR  PICTURES. 

The  Copp,  Clark  Co.  are  now  showing  the  Scribner 
picture  publications  for  the  spring  of  1908.  The  line  in- 
cludes "A  Romance  in  Four  Pictures,"  by  Harrison 
Fisher,  four  of  the  most  successful  of  Mr.  Fisher's  re- 
cent drawings;  also  pictures  by  Alonzo  Kimball,  Francis 
Day,  and  Grace  G.  Wiederseim. 


LEAP  YEAR  CARD. 

Leap  year  comics  in  post  cards  are  having  a  big  sale. 
The  line  shown  by  the  Copp,  Clark  Co.  is  a  very  at- 
tractive one,  including  as  it  does  24  up-to-date  subjects 
painted  by  the  best  American  artists. 

Everybody's  Magazine  tells  of  a  mail  order  carriage 
house  which  got  an  order  for  a  vehicle  from  a  man  who 
had  not  yet  paid  for  his  last  shipment. 

"We  will  be  glad  to  ship  your  order  as  soon  as  you 
make  remittance  for  your  bill  now  standing,"  wrote  the 
firm. 

The  answer  came  back  by  return  mail:  "Sorry," 
wrote  the  facetious  farmer,  "but  I  can't  wait  that 
long!" 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc.  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers ?  Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  CANADIAN 
Machinery,  10  Front  St.  East,  Toronto. 
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The  Most  Wonderful  Thing 
I      in  Periodical  Literature 

©  © 

©  © 

®  This  is  a  bold  claim  to  make  for  a  new  publication,  but  those   responsible   for  the   issue 

X  of  the  "Children's  Encyclopaedia"  are  confident  that  every  claim  they  make  will  be  heartily  ® 

S  endorsed  by  the  hundreds  of  thousands  of  people  with  whom  they    expect   the    work   to    find  ® 

x  favor.     The  "Children's  Encyclopaedia"  is  the  story  of  everything    from   the   beginning,   told  p* 

JS  for  a  child.  x 

©  © 

j§t  It  is  the  first  attempt  that   has   ever  been   made  to  tell  the  whole  sum  @ 

{§>  of  human  knowledge  so  that  a  child  may  understand. 


©  the  work. 


5      PUBLISHERS:  _ 

I  AMALGAMATED  PRESS  LTD. 


#* 


[§fr  Nothing   can   be   more   false  in  its  purpose  than  to  imagine   that  it  has  come  to  seek  to  © 

©  cram  the  mind  of  the  child  with  things  that  children  need  not  know.      It    cannot    be    urged  © 

[§£  against  this  book  that  it  has  come  to  steal  away  the  joys  of  childhood.     It  has  come,  indeed,  © 

©  to  bring  more  joy  to  childhood  because  it  tells  a  story  that  will   never  fail  for  children  who  © 

|§fc  will  never  tire.  © 

|§fr  It  is  quite  impossible  in  this  small  space  to  give  any  adequate   idea    of    the   wonderful  © 

^  variety  and  the   extraordinary  interest  of  the  contents  of  the  book,  but  the  following  tabula-  © 

tion  of  the  sections  of  life  and  thought  with  which  it  deals  outlines   the   plan   and   scope   of  © 


a 


^  The  Child's  Own  Book  of  Life.  Things  to  Make  and  Things  to  Do. 

&  The  Child's  Story  of  the  Earth.  The  Child's  Book  of  Bible  Stories.  *S* 

&  The  Child's  Book  of  Animal  Life.  The  Child's  Story  of  Famous  Books.  g 

i  The  Child's  Book  of  Nature.  The  Child's  Book  of  Familiar  Things.  W 


©  The  Child's  Book  of  Countries.  The  Child's  Book  of  School  Lessons.  © 

©  The  Child's  Book  of  History.  The  Child's  Book  of  Good  Counsel.  © 

£  The  Child's  Book  of  Stories.  The  Child's    Book    of    Great    Men  and  $ 

The  Child's  Book  of  Nursery  Rhymes.  Women.  @ 

The  Child's  Book  of  Poetry.  © 

© 

THE  © 

© 

"Children's    Encyclopaedia"  | 

© 

will  be  published  in  England  in  about  forty  fortnightly  parts  at   sevenpence    each,     the    first  © 

part  appearing  on  March  20th.     The  new  work  will  be  very  extensively  advertised  and  there 
seems    every    reason    to    suppose  that  both  in  the  Old  Country  and  in  Canada  there  will  be  a  © 

repetition   of  the   success   which    has    been    enjoyed    by    previous  publications  under  the  same 

•  © 

auspices.  pq 

© 
Write  to-day  for  Specimen  copy  and  terms  to: —  @ 


S  J.  R.    IRWIN,   Harmsworth    Publications, 

4  22  Yonge  St.  Arcade,  Toronto,  Canada 
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§  Export  Dept.,  Carmelite  House,  London,  England  © 
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Stationery   Department 

# 

STYLES   NOW   IN   VOGUE   IN    CORRECT 
STATIONERY. 

By  Permission   from   American   Stationer. 

Stationers  are  asked  many  times  a  day  about  what 
is  proper  for  this  or  that  purpose.  If  they  are  able  to 
answer  correctly  it  helps  the  sale  of  the  goods  wanted 
and  sometimes  will  make  a  permanent  customer  out  of  a 
transient.  A  few  hints  are  given  herewith  which  are 
the  latest  and  best  ideas  in  the  stationery  mentioned. 

There  are  two  new  English  sizes  in  wedding  station- 
ery.   The  sheets  are  almost  square  with  an  envelope    a 


SHETLAND 

<^>  LINEN 

I 

■ 

CANADIAN 
?/*  FABRIC  Jj£ 


Three  Special  Papeteries-  Handled  by  A.  Roy  MacDougall 

trifle  larger  in  shape  than  the-  regulation  sizes  which  have 
been  running  for  the  past  several  years.  The  sheet  for 
the  English  invitation  size  measures  5  7-16x6  1-8  and  is 
called  the  Colonia.  The  envelope  for  this  size  measures 
3^x5|  with  an  outside  which  fits  closely.  The  announce- 
ment size  is  a  trifle  smaller,  the  sheet  measuring  5  3-1 6x 
5  3-4,  and  the  envelope  3  1-16x5  3-8.  According  to  the  lat- 
est English  styles  the  stock  used  should  be  seventy-pound 
grey-white  vellum  finish  for  the  sheet  and  inside  envelope. 
The  outer  envelope  should  be  sixty  pounds. 

Wedding  Invitations. 

The  correct  wedding  note  of  invitation  of  to-day  is 
definitely  limited  to  plain,  heavy,  white  hand-made  paper, 
slightly  oblong,  to  fold  once,  and  is  restricted  to  cer- 
tain forms  of  wording  and  engraving.  Solid  or  shaded 
Old  English  text,  or  a  French  script  lettering  appears  . 
very  often  on  fine  stationery,  but  generally  the  ordinary 
script  is  used,  as  the  other  letters  are  much  more  costly 
to  produce.  French  script  differs  from  the  ordinary  kind 
in  that  the  letters  are  square,  heavily  accentuated,  and 
do  not  join  one  another. 

Black-shaded  Old  English,  black  and  shaded  Roman 
and  French  script  are  the  smart  types  for  visiting  cards. 
Block  or  Gothic  lettering  is  also  employed  sparingly,  ex- 
cept on  note  paper  and  business  stationery.  A  rule  in- 
sisted on  by  the  best  authorities  is  that  only  a  single 
style  of  lettering  shall  be  used  on  one  card  or  invitation, 
but  the  same  style  letter  may  be  employed  in  various 
sizes.  Visiting  cards  are  now  small,  women's  being 
nearly  square  and  men's  oblong.  The  name  is  given  in 
full,  with  the  street  and  number  in  the  lower  right-hand 
Corner.  Numbers  are  always  spelled  out  in  full,  even 
though  two  lines  are  necessary. 

Birth  Announcements. 
Birth  announcement  cards  come  in  wee  slips  of  paste- 
board with  the  newcomer's  name  and  the  day  of  his  or 
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her  arrival.  One  of  these  cards  is  attached  to  the  par- 
ents' joint  card,  the  latest  fad  being  to  use  a  dow  of 
pink  where  the  birth  of  a  boy  is  announced,  and  a  deli- 
cate shade  of  "baby  blue"  for  a  girl. 

Social  Correspondence. 

Plain  white  or  grey  unruled  sheets  folding  once  'into 
their  envelopes,  and  black  ink,  are  the  latest  approved 
materials  for  social  correspondence.  There  is  no  objec- 
tion to  be  urged  against  the  varieties  of  pretty  station- 
ery now  manufactured  in  soft  tones  of  blue,  grey,  green 
and  buff,  and  in  assorted  sizes  of  sheet  and  envelope  ; 
but  it  is  very  bad  taste  to  use  paper  of  staring  indigo, 
red,  yellow  or  lilac  hue,  with  a  highly  glazed  finish  and 
edging,  folded  into  envelopes  of  outlandish  shapes,  and 
written  upon  with  purple,  blue  or  white  ink. 

A  Lady's  Stationery. 

Preferably  a  lady's  stationery  is  never  perfumed  ;  but 
if  any  fragrance  is  desired  it  should  be  of  a  delicate,  al- 
most elusive  quality.  Dignified  middle-aged  or  elderly 
ladies  most  appropriately  use  in  their  correspondence 
Irish  linen  or  banknote  paper  in  white,  grey  or  grey-blue. 

Novelty  Papers. 
Correspondence  paper  is  less  formal,  and  permits  al- 
most any  variation  of  lettering, v  stamping,  tints,  and 
sizes  within  certain  reasonable  bounds.  One  of  the  de- 
cided novelties  of  the  season  is  a  hand-made  imported 
paper,  into  the  texture  of  each  sheet  of  which  is  woven 
a  real  flower  Another  novelty  is  the  sheet  of  note  paper 
made  up  of  a  folded  oblong  of  imported  hand-made  linen, 
the  rough  deckle  edges  running  around  three  sides.  Such 
papers  are  frequently  water-marked  with  a  border  design 
in  Greek  squares,  and  are  die-stamped  with  a  monogram 
in  the  same  design,  giving  a  subtle  unity.     Coats  of  arms, 


Buntin,  Galias'  Cabinet  for  Counter  Note  Paper  and  Envelopes 

monograms,  initials,  dainty  art  nouveau  effects 
in  color  and  othcrx  designs  are  stamped  on  cor- 
respondence paper.  Dies  are  stamped  on  the  first  page, 
instead  of  the  fourth.  Almost  no  restrictions  of  color 
are  imposed  ;  gold  and  silver  may  be  used,  or  deep  em- 
bossing without  color.  Tinted  correspondence  papers 
have  been  rather  overdone,  and  taste  now  le<uis  toward 
plain   white,    or   delicate   shades    of   grey   or   buff.    Some 
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late  grey-white  papers  are  being  shown,  with  a  texture 
like  linen.  Several  sizes  of  correspondence  paper  are 
used,  but  all  fold  only  once  and  go  into  an  oblong  en- 
velope, never  a  square  one. 

Stationery   for   Men. 

If  it  is  ill-advised  for  a  woman  to  use  a  pronounced 
style  of  stationery,  for  men  anything  but  the  most  plain 
and  simple  is  quite  inexcusable.  Grey-blue  banknote, 
linen  or  cream-laid  papers,  all  severely  plain,  are  the 
only  varieties  permitted  a  man  in  his  social  correspon- 
dence. The  sheets  must  not  be  ruled,  and  should  fold  once 
into  their  envelopes.  In  a  man's  stationery  perfume  is 
wholly  discountenced.  Whatever  his  business  stationery 
may  be,  every  man  can  afford  to  keep  by  him  a  certain 
amount  of  good  paper  for  all  his  social  correspondence, 
since  it  is  not  permissible  for  him  to  use  his  office  paper 
in  answering  a  woman's  notes  or  invitations.  At  clubs, 
a  plain  paper,  simply  stamped  with  the  name  of  the 
organization,  is  usually  provided. 

ADVANCE  IN  SCHOOL  CRAYONS. 

The  manufacturers  of  school  crayons  announce  a  rise 
in  price  to  take  effect  immediately.  The  increase  is  due 
to  the  greater  cost  of  materials  entering  into  the  manu- 
facture of  the  goods.  Retailers  would  do  well  to  pro- 
vide for  this  increase  and  advise  their  customers  of  the 
reason  for  the  advance. 

BIG  STATIONERY  LINE. 

The  range  of  samples  of  notepapers  and 
papeteries  manufactured  by  the  Powers  Paper  Co.  and 
sold  in  Canada  by  A.  Roy  Macdougall,  Toronto,  is  al- 
most bewildering  in  its  extent.  Hundreds  and  hundreds 
of  boxes,  all  different,  are  included  in  the  range. 

The  holiday  samples  this  year  are  particularly  pleas- 
ing, many  of  the  boxes  being  artistically  far  in  advance 
of  anything  yet  produced  by  the  Powers  Paper  Co.  Boxes 
range  in  price  at  retail  all  the  way  from  25  cents  to 
$6.50.  To  describe  the  line  with  any  degree  of  detail 
would  be  impossible.  Floral  designs  are  seen  in  profu- 
sion; imitation  wood  and  leather  designs  are  intermingled 
with  picture  tops,  etc. 

In  the  juvenile  department,  the  range  is  equally  im- 
pressive.   A  myriad  of  shapes  and  designs  are  shown,  all 


calculated  to  please  the  child  mind.    Tiny  boxes,  medium- 
size  boxes  and  big  boxes  are  shown. 

In  the  staple  department,  Mr.  Macdougall  is  special- 
izing in  twelve  special  lines,  three  of  which  are  illustrat- 
ed. All  these  can  be  had  in  nine  sizes,  and  in  each  case 
with  five  different  styles  of  envelope.  One  of  the  new 
sizes,  which  is  meeting  with  great  success  is  the  Derby. 
A  striking  new  box  is  the  Canadian  Fabric.  On  each 
box  is  attached  a  Canadian  view,  which  lends  to  the  in- 
terest. 

Probably  nothing  is  more  needed  in  the  general  run 
of  stationery  stores  than  a  handy,  compact  and  syste- 
matic method  of  keeping  stock  of  matched  note  paper 
and  envelopes  for  counter  trade. 

This  demand,  which  can  surely  be  termed  "a  long  felt 
want,"  has  induced  Buntin,  Gillies  &  Co.,  Hamilton,  to 
get  out  a  series  of  cabinets,  one  of  which  we  illustrate 
herewith. 

These  cases  are  of  oak,  handsomely  finished,  and  will 
prove  an  ornament  to  the  very  finest  stores.  They  are 
fitted  with  dustproof  drawers,  arranged  in  tiers,  the 
smaller  upper  one  for  paper,  and  a  larger  one  for  envel- 
velopes,  below. 

There  are  three  sizes,  containing  respectively  two, 
four  and  six  drawers. 

These  cabinets  have  been  made  with  an  eye  more  to 
perfection  than  economy,  but  by  making  a  large  quanti- 
ty, the  cost  has  been  kept  down,  and  the  proposition 
under  which  they  are  placed  is  most  generous.  The  cases 
are  given  free  to  dealers,  who  can  order  a  reasonable 
quantity  of  stock  of  paper  and  envelopes  for  early  de- 
livery, or  sold  (conditionally)  at  the  nominal  price  of 
$2  for  the  small  size,  $3  for  the  middle  size,  and  $4  for 
the  large,  the  entire  charge  to  be  refunded  when  the  pur- 
chaser has  bought  $20,  $30,  or  $40  worth  of  the  several 
lines  represented. 

Self  interests  will  prompt  every  dealer  to  comply 
with  the  two  conditions,  the  first  of  which  is  that  the 
cases  be  placed  on  a  counter  or  shelf,  conveniently  for 
the  serving  of  customers,  the  second  that  no  stock  be 
kept  therein  except  Dimity,  Dutch  Fabric,  Old  Hamp- 
shire Bond,  or  other  of  the  well  known  lines  made  by 
Buntin,  Gillies  &  Co. 

Further  details  will  be  sent  on  application. 


We  Appreciate 

our  customers'  -wants  and  looK  after  them  fully  and  promptly,  not  in 
tKe  papers  alone,  but  by  careful,  painstaKing',  faithful  and  prompt 
filling  of  orders.  You  do  not  Know  How  much  this  means  to  you 
unless  you  have  had  our  services.  Our  reputation  depends  not  only 
on  the  best  qualities,  but  on  the  style  of  them  and  on  the  perfect 
and    prompt    manufacture    of   them. 


GEO.  B.  HURD  CSL  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 


TRADE    MARK 


®w 


REOtSTErEO 
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WE  WILL  ONLY  SUGGEST 

that  when  you  order 
your    next    stock    of 

Inks  and  Adhesives 

you  insist  upon  getting 

CARTER'S 

Their  attractiveness  makes 
customers,  their  quality 
holds  them. 


The  recognized  standard 
ink  for  general  office  and 
home  use  is 

CARTER'S 
Writing  Fluid 

Free  Flowing,  Easy  on  the  Eyes 

Permanent 
A  Quick  Attractive 

Seller  Package 

The  Carter's  Ink  Co. 

BOSTON         CHICAGO         MONTREAL 


No.    II 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILL1NO. 

They  were  first  45  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 
8  St.   Bride  St.,  LONDON,  EC,  ENGLAND 
Telephone  Pen  registered  in  Canada. 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1  /-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO.. 


This 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

itfr  process  and  at  the  same 

works  as  the  series  of  *  Waver- 

ley'  Pens  which  Hinks, Wells  & 

Co.  have  for  30  year*  and  upwards 

(prior  to  Sept..    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


IMPORTANT 


Dear  Mr.  Stationer, 

Please  take  note  that  the  renowned 
Waverley  Pen — the  Boon  and  Blessing — 
can  now  be  obtained  as  a  Fountain  Pen, 
with  massive  14ct.  gold  Waverley  nib, 
iridium  pointed.  Trade  prices  and  illus- 
trated lists  sent  on  application,  per  return 
mail. 

Faithfully  yours, 

Waverley  Works,  MACNIVEN  &  CAMERON, 

Edinburgh.  Limited 
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SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spenccrian  Pen  Co.,  New  York 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

THE    BROWN   BROS.,  LIMITED 

TORONTO. 


Persons  addressing  advertisers  will 
kindly  mention  having  seen  their  ad- 
vertisement in  this  paper. 
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Fancy  Goods,  Toys,  Dolls,  for  Import 

We  have  a  large  and  carefully  selected  range  of  Holiday  Lines 
for  Import,  which  we  are  placiug  in  the  hands  of  travellers  shortly. 

Samples  have  been  personally  selected  by  our  Mr.  Davidson  from 
product  of  the  best  European  factories. 

Nothing  but   sellers  in  our  line.      See  them  before  purchasing 
your  Holiday  goods. 

SMITH,    DAVIDSON    (EL   WRIGHT,    Limited 

Fancy  Goods  Importers  VANCOUVER 


No.  0  Victor 
No.   1  Victor 


THE  VICTOR  is  the  latest  crea- 
tion  in  the  now  popular  type  of 
non-automatic  inkstands.  For 
several  years  the  tendency  has 
been  toward  a  complete  revolution 
in  the  style  of  wells  which  have 
been  on  the  market,  and  following 
our  policy  of  keeping  our  products 
up-to-date,  we  have  produced  the 
Victor  which  we  illustrate  here- 
with. 


The 

Victor 
Inkstand 


For  sale  by  all 
Leading  Jobbers 
of  Canada 


C.H.NumanCo. 

Sole  Manfrs. 

New  York 


HIGGINS' 
TAURINE   MUCILAGE 


THE  demand  for  a  clean,  tena" 
cious,  and  pure  mucilage' 
secure  against  the  corrosive 
influences  affecting  the  aver- 
age product  in  this  line,  induced 
us  to  put  upon  the  market  Hig- 
gins'  Taurine  Mucilage.  It  avoids 
the  defects  of  the  cheap  and  nasty 
dextrine  and  the  dear  and  dirty 
gum  mucilages.  It  is  stronger, 
catches  quicker  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean,  non- 
corrosive,  non-sedimentary,  and 
pleasant  to  sight  and  scent.  It  is 
put  up  in  both  bottles  and  safety 
shipping  cans  and  will  be  found  not  only  convenient 
for  use,  but  entirely  satisfactory  so  far  as  its  working 
qualities  are  concerned.     It  will  please  your  trade. 


HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 
The  Standard  Liquid  Drawing  Inks  of  the  World 

CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW  YORK    -    CHICAGO    -    LONDON 
Main   Office  and   Factory,   BROOKLYN,  N.Y„  U.S.A. 


Western     Booksellers    and    Stationers 

Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  CoM  Limited,        Winnipeg,  Man, 

WHOLESALE     STATIONERS 
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A  NEW  PLATE. 

In  photography,  either  as  a  profession  or  a  hobby, 
the  great  aim  of  the  makers  of  both  cameras  and  ma- 
terials has  always  been  to  minimize  labor  and  simplify 
all  work  and  processes.  One  of  the  greatest  strides  re- 
cently made  in  this  direction  is  undoubtedly  the  Welling- 
ton "Watalu"  plate,  which  requires  nothing  but  plain 
water  for  development.  This  is  a  backed  plate,  the  back- 
ing being  composed  of  suitable  developing  material,  which 
not  only  makes  the  plate  non-halative,  but  does  away 
with  the  necessity  of  the  worker  handling  any  of  the 
usual  messy  chemicals.  The  advantages  of  this  plate  to 
even  constant  workers  must  be  readily  seen. 

However,  the  "Watalu"  plate  is  only  one  of  the  many 
excellent  photo  specialties  made  by  the  house  of  Welling- 
ton, and  any  worker  at  the  art  of  photography  cannot 
do  better  than  give  the  Wellington  plates,  papers  and 
films  a  trial. 


ADD  TO  YOUR  PROFITS. 

Supposing  that,  with  little  or  no  extra  trouble  or 
expense,  you  could  increase  the  sales  in  your  store,  say 
even  five  per  cent.,  would  you  be  willing  to  make  the 
trial  if  we  could  prove  that  an  increase  of  this  kind  could 
actually  be  made  ?  Supposing,  for  instance,  that  you 
kept  something  in  your  store  that  every  tourist  needed, 
don't  you  think  that  when  they  came  in  for  this  par- 
ticular commodity  they  could  be  persuaded  to  make  other 
purchases  ?  Even  if  they  did  not  make  the  purchase  at 
the  time  they  would  come  back  to  your  store  when  they 
needed   them. 

Don't  you  see  what  a  great  advantage  you  would 
have  over  your  competitors,  if  you  would  stock  up  now, 
before  the  tourist  season  begins,  with  a  side  line  that 
would  make  it  absolutely  necessary  for  almost  every 
tourist,  visiting  your  city,  town  or  village,  to  purchase  ? 

No  progressive,  up-to-date  druggist,  bookseller  or  sta- 
tioner should  be  without  photo  supplies.  Strangers,  such 
as  tourists,  are  constantly  needing  supplies  of  these,  and, 
if  they  know  that  you  keep  them,  they  will  be  more 
lavish  in  taking  photographs  of  your  locality.  It's  the 
fear  of  running  out  of  supplies  that  makes  it  necessary 
for  many  tourists  to  miss  the  chance  of  taking  photo- 
graphs of  the  places  they  visit.  It's  very  annoying  to  a 
tourist  to  feel  that  he  has  to  limit  his  photography, 
simply  through  the  fear  of  not  being  able  to  get  enough 
supplies  in  your  town  to  carry  him  through. 

It's  about  the  best  form  of  advertising  that  your 
locality  can  get  to  have  photographs  made  of  all  the 
places  of  interest  around  your  town.  Tourists  take  these 
photographs  away  with  them,  to  show  them  to  friends. 
This  not  only  advertises  your  locality,  but,  indirectly, 
your  supplies.  When  one  tourist  is  advising  a  friend  to 
visit  a  locality,  where  he  has  been,  he  will,  at  the  same 
time,  let  him  know  that  he  need  not'burden  himself  with 
photo  supplies,  as  these  can  be  secured  from  you.  There 
are  numbers  of  people  in  your  neighborhood  who  would 
buy  cameras  if  they  could  get  their  photo  supplies  from 
you.  More  people  do  not  possess  cameras,  because  they 
can't  conveniently  renew  their  supplies  where  they  live. 
When  they  want  photo  supplies,  they've  got  to  send  away 
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for  them,  and  this  means  extra  trouble,  and  often  con- 
siderable inconvenience.  The  advantage  of  handling  photo 
supplies  as  a  side  line  is,  that  no  technical  knowledge 
concerning  them  is  necessary,  anyone  anywhere  can  easily 
handle  them. 

Something  in  the  way  of  photo  supplies  that  will  ap- 
peal very  strongly  to  anyone  who  possesses  a  camera, 
but  particularly  to  the  tourist,  is  the  new  "Watalu" 
self-developing  plate.  The  great  feature  about  this  plate 
is  its  simplicity.  Absolutely  no  chemicals  are  required 
for  its  complete  development.  All  that  is  required  is 
pure  water.  It's  claimed  to  be  the  only  plate  made  in 
the  world  to-day  that  does  not  require  the  use  of  chem- 
icals. To  use  it,  practically  no  instructions  are  neces- 
sary. These  plates  will  appeal  especially  to  tourists,  as 
they  enable  them  to  develop  their  plates  anywhere  with- 
out  the  use  of  chemicals  of  any  kind. 
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A   CANADIAN   AUTHOR. 
C.  G.  D.  Roberts,  in  Camp  Attire. 


Courtesy 

L.  C.  Page  &  Co. 


VICTORY  FOR  NEWSDEALERS. 

Henry  Brophy,  of  the  Toronto  News  Company,  return- 
ed to  Toronto  last  week  from  Ottawa,  where  he  had  been 
endeavoring  to  secure  some  concessions  for  newsdealers 
under  the  new  postal  regulations.  His  mission  was  suc- 
cessful and  Canadian  newsdealers  will  be  able  to  mail 
American  periodicals,  which  have  been  duly  registered 
at  the  Post  Office  Department  at-  Ottawa  as  second-class 
matter,  at  the  rate  of  one  cent  per  pound.  This  con- 
cession was  not  easily  won  and  Mr.  Brophy  had  to  put 
up  a  strong  fight  for  it.  Even  at  that,  newsdealers  must 
give  the  authorities  access  to  their  books  and  prove  that 
every  copy  mailed  goes  to  a  bona  fide  subscriber. 

Last  May,  when  the  increased  postage  was  placed  on 
American  periodicals,  Mr.  Brophy  urged  the  Government 
to  grant  the  re-mailing  privilege  but  he  was  refused. 
Since  then  evidently  the  Post  Office  Department  have 
come  to  view  matters  in  a  different  light. 

Great  strictness  will  be  exercised  in  admitting  Ameri- 
can periodicals  to  the  second-class  rating  and  applica- 
tions will  be  taken  up  one  at  a  time.  It  is  understood 
that  up  to  the  present  time  Collier's  Weekly  is  the  only 
publication  which  has  been  granted  this  privilege  and  its 
Canadian  edition  will  shortly  be  printed  in  Canada. 
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Trade 


Winning 


Lines 


Progressive  Booksellers  in  increasing  numbers  are  handling  our  "Wellington"  Plates 
Papers,   Films,  etc.        They  recognize    in 

Wellington  Photo  Supplies 

the  best  obtainable.     If  you  are  not  sharing  in  the  profits  these  lines  bring,  you  should  be. 

Write    us   for   particulars. 

WARD  &    COMPANY 

13  St.  John   Street,     MONTREAL 


|  "Sports"  Playing  Cards 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are  headquarters  for  PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel  Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO., 

Limited 

MONTREAL. 


5*-%.'%^^ 


Quality  Papers ! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

1 7  x  28—20,  24  and  28  lbs.       1  7  x  28—28,  32  and  36  lbs. 
17x22—14,  16,  18,  20  and  24  lbs.  21  x  32— 56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COVER    PAPER 

SNOWFLAKE  ADELIA 

In  Blue,  Red,  Lilac  and  Wine  Fine  White  Wove,  Double 

20  x  25—40  and  60  lbs. 
22%  x  28'A— 50,  60  and  80  lbs.        and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 

278  St.  Paul  Street 

MILSLtSAde,e,Que  MONTREAL 
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The  McCorkle  Platinums 

From    Tide   Rock    Studio 

CAPE  ELIZABETH,  MAINE 


Travelling    Salesman,   or 

JOBBER 
wanted    for  the  line    in 

CANADA 
Exclusive     rights     to    a 

responsible  and 
Hustling   Representative 


A  FULL  LINE  OF  HAND  COLORED 
AND  URANIUM  TONED  PLATI- 
NUMS FROM  25  CENTS  TO  $8.00 
EACH.  SEND  FOR  SAMPLE.  NO 
CATALOGUE.         :        :         :        :       : 


Relating  To  Spring,  1908 

The  most  successful  year  of  our  history  has 
passed— successful  not  only  in  the  increased  volume 
of  business,  but  also  in  the  promptness  of  deliveries 
and  the  unusual  satisfaction  of  our  customers  with 
the  merchandise. 

Encouraged  by  the  liberal  support  of  our  many 
friends  we  have  re-doubled  our  efforts  for  the 
spring  season  1  908. 
/^We  have  bought  with  discriminating  care  goods 
most  adapted  to  Canadian  trade,  in  price,  quality 
and   style. 

We  can  help  you  in  the  spring  buying,  and  your 
consideration  in  the  showing  of  our  lines  will  be 
appreciated. 

We  are  direct  importers  of  Chinese  Fireworks. 
/  Also    large    importers    of    Spanish   and    German 
Condensed  Fireworks  and  Fancy  Matches. 

Selling  agents  for  Hand's  Domestic  Fireworks. 
(  Remember  we  are  headquarters  for  Fireworks  of 
all  kinds,  Flags  and  Japanese  Lanterns. 

The  Sutcliffe-Edmison  Co. 

LIMITED 
WHOLESALE  FANCY  GOODS 

76  YORK  STREET,         TORONTO,  ONT. 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


fOAOE  \    O    /  MASK 


Fancy  Leatherware 


Pinochle  Card  Sets 

Writing  Cases,  Traveling  Accessories 

Hand  Bags,  Dressing  Cases,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


YOUNG  BROS. 

Manufacturers  of  Fancy  Goods 

Our  representatives 
are     now    showing 

CALENDARS 

for  1909 

A  large  and  very  clever  line  to 
retail  at  from  10c.  to  $3.00  each 

Every  Calendar  typically 
Canadian.  Many  with  local 
views     and     maple     leaves. 

Mail  Enquiries  will  receive  Prompt  Attention. 

107-109  Church  St.,  -  TORONTO 
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Fancy   Goods   and   Notions 


PRICES  UNCHANGED. 

From  interviews  with  leading  manufacturers  of  small 
leather  lines.,  it  is  apparent  that  prices  will  not  be  any 
lower  for  goods  of  equal  quality  over  last  season.  There 
will  be  no  price  reductions,  but  better  values  may  be 
offered  by  reason  of  improved  methods  of  construction. 
Reports  from  retailers  generally  indicate  that  stocks  are 
in  fair  shape,  with  a  considerable  amount  of  high-grade 
goods  carried  over  and  cheap  and  medium  grade  lines 
well  cleaned  up.  A  normal  trade  is  anticipated  for  some 
weeks  yet,  but  with  the  commercial  skies  clearer  the 
spirit  of  optimism  which  is  prevailing  will  do  much  to 
stimulate  business.  The  salesmen  who  went  out  on  the 
road  during  the  past  month  did  much  to  stimulate  confi- 
dence in  the  direction  of  restoring  things  to  a  normal 
basis. 

Concerning  spring  lines  in  bags,  there  is  little  that  is 
radically  new.  Makers  have  held  back  in  the  direction 
of  new  creations,  in  view  of  the  business  uncertainty. 
As  noted,  hand  bags  and  vanities  will  be  good,  and  the 
strap  pocketbook  or  ladies'  hand  purse  have  an  aug- 
mented run  of  favor.  But  in  all  lines  the  staple  sellers 
of  last  season  are  the  chief  numbers. 


TRADE  CONDITIONS. 

The  past  month  has  been  one  of  activity  for  the  manu- 
facturers of  fancy  goods.  They  have  been  busy  pre- 
paring new  samples  for  the  traveler,  with  which  they 
expect  to  tempt  the  wary  buyer.  Travelers  for  these 
houses  are  now  taking  orders  for  spring  and  summer 
delivery.  There  is  no  doubt  but  that  travelers  will  find 
business  good,  for  the  stock  of  the  retailer  was  pretty 
well  depleted  after  the  holiday  trade.  Hard  times  may 
have  been  the  cry  from  one  end  of  the  country  to  the 
other,  bupt  it  seemed  to  effect  the  holiday  trade  very 
little,  for  from  all  reports  there  was  a  greater  volume 
of  trade  in  fancy  goods,  this  past  season,  than  ever 
before. 

The  indications  are  that  the  variation  in  styles  for 
leather  goods  during  the  coming  year  will  be  in  mate- 
rial and  finish  rather  than  in  form.  Hand  bags  will 
undoubtedly  continue  staple,  and  the  1908  lines  show 
little  variation  from  previous  styles.  It  is  believed  the 
medium  priced  goods  will  be  most  in  demand  and  makers 
are  making  their  efforts  along  this  line.  It  is  generally 
believed  that  stocks  are  lower  than  they  have  been  in 
years  and  that  before  long  some  heavy  buying  will  be 
necessary  to  meet  the  ordinary  requirements  of  trade. 


BIGGER  AND  BETTER  THAN  EVER. 

1908  sees  an  important  development  in  the  import 
business  of  Warwick  Bros.  &  Rutter,  Limited,  Toronto. 
It  has  been  found  necessary  to  secure  a  new  show-room 
in  order  to  accommodate  the  vast  array  of  samples,  col- 
lected from  all  parts  of  Europe  and  America  by  the 
firm's  buyers.  The  show-room  in  the  big  warehouse  on 
King   Street      west,  which   two   or   three  years   ago   was 
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considered  large  enough  for  many  years  to  come  has 
proved  quite  inadequate  and  premises  with  three  times 
the  floor  space  have  had  to  be  secured  in  the  Rea  Build- 
ing on  Spadina  Avenue. 

The  work  of  collecting  and  arranging  the  samples 
has  been  so  heavy,  there  being  double  the  number  shown 
last  year,  that  it  has  been  deemed  advisable  to  hold  the 
opening  a  little  later  than  usual.  On  or  about  March 
20,  is  the  date  proposed  but  the  exact  date  will  be  an- 
nounced by  special  invitation   a  little  later  on. 

The  new  show-room  is  divided  into  three  separate 
sections,  two  lighted  by  daylight  and  the  centre  one  by 
electric  lights.  An  elaborate  scheme  of  decoration  in 
red,  white  and  blue  bunting  has  been  arranged,  convert- 
ing what  would  otherwise  be  a  dingy  flat  into  a  place 
of  light  and  beauty.  Display  stands  to  suit  the  various 
articles  have  been  constructed  and  adorned  with  ap- 
propriate coverings.     These  stands  are  laid  out  in  such 


From  Warwick  Bros.  &  Rutter 's  Import  Line  of  Fancy  Goods 


a  way  that  customers  pass  from  one  to  another  with  the 
least  possible  expenditure   of  effort. 

And  now  as  to  the  samples  themselves — the  jewels  in 
this  elaborate  setting.  To  say  that  they  number  twice 
the  quantity  shown  last  year  will  convey  a  faint  idea  of 
what  the  display  is  like.  The  favorites  of  last  year  are 
again  to  the  fore  in  greater  numbers  and  variety.  New 
lines  vie  with  them  in  attracting  attention,  while  the  old 
reliables  are  still  to  be  seen  in  great  profusion. 

Let  us  pass  along  down  the  aisles  and  pick  out  here 
and  there  from  the  vast  array,  some  of  the  more  striking 
articles.  Here  to  one  side  is  a  line  of  metal  tables  and 
jardiniere  stands.  These  took  extremely  well  in  1907 
and.  the  3908  is  finer  still.  There  are  also  to  be  seen  metal 
stand  smokers  in  spun  brass  and  copper  and  old  copper 
(Continued  on  Page  58.) 
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How   To    Keep   Alive  The    Post   Card  Trade 


Some   Pointers 


There  are  certain  lines  of  goods  carried  by  the  sta- 
tioner that  find  a  ready  sale,  without  continual  display- 
ing- and  pushing-;  but  this  is-  not  so  in  the  case  of  the 
picture  post  card.  If  this  department  is  not  kept  thor- 
oughly alive,  sales  will  show  a  decrease.  While  the  profit 
in  cards  is  not  what  it  was  a  few  years  ago,  it  is  still 
sufficient  to  induce  every  dealer  to  give  special  care  and 
attention  to  this  department  of  their  business. 

Keep  Up  Prices. 

The  average  card  of  to-day  retails  at  the  rate  of  two 
for  five  cents  while  some  of  the  higher  class  cards  sell  as 
high  as  five  and  ten  cents  each.  There  is  no  reason  why 
these  prices  should  not  be  maintained  for  the  general 
public-  are  prepared  and  ready  to  pay  a  fair  price,  and 
the  better  class  of  cards  are  those  in  greatest  favor.  The 
man  that  cuts  his  prices  and  sells  on  a  close  margin  is 
not  only  injuring  the  trade  at  large,  but  also  injuring 
his  own  business,  for  any  advantage  he  may  gain  will 
be  but  temporary.  A  dealer  that  continues  to  sell  cards 
at  a  cut  rate,  will  in  time,  be  met  by  his  competitor,  who 
will  be  forced  to  sell  at  the  same  prices.  When  this  takes 
place  the  stores  are  again  on  similar  footing  and  the 
trade  at  large  as  well  as  the  individual  dealer,  suffers 
a  loss  that  will  be  hard  to  regain. 

Buy  Suitable  Cards. 

In  buying  cards  the  dealer  should  always  bear  in 
mind  the  class  of  people  he  is  catering  to,  and  not  neces- 
sarily buy  those  cards  thai  appeal  most  strongly  to  his 
own  taste,  but  try  to  select  subjects  that  will  appeal  to 
his  particular  trade. 

When  you  are  overstocked  with  cards,  do  not  be 
content  to  try  and  dispose  of  what  you  have  and  stop 
buying.  You  will  find  if  will  help  wonderfully  in  reduc- 
ing your  old  stock  to  add  a  few  of  the  new  cards  as  they 
come  out.  Very  often  an  attractive  offer  can  be  made 
by  combining  the  old   and   the  new. 

Displaying  Cards. 

No  particular  rules  can  be  laid  down  in  regard  to  the 
display  of  cards,  for  conditions  vary  to  a  great  extent. 
Try.  however,  to  make  your  display  as  attractive  as  pos- 
sible. Keep  the  different  classes  of  cards  separated,  local 
views  in  one  stand,  comics  in  another  and  so  on.  In  this 
way  it  is  an  easy  matter  for  one  to  locate  the  class  of 
card  desired.  A  person  very  often  goes  into  a  store  and 
finds  the  cards  displayed  in  trays,  no  attempt  being  made 
to  keep  cards  classified.  If,  on  looking  over  a  few  of 
the  cards,  he  does  not  see  Hie  particular  kind  of  card 
he  wishes,  he  will  become  discouraged  and  go  out  with- 
out making  a  purchase.  If  the  cards  are  properly  clas- 
sified, however,  the  customer  will  soon  see  what  he  is 
looking  for,  and  very  often  other  cards  that  interest  him. 


For  counters,  racks  and  stands  are  good,  while  holders 
are  the  most  suited  for  wall  and  window  display.  Cards 
in  themselves  are  ornamental  and  with  a  little  judgment 
and   taste  attractive   displays   can   easily  be   arranged. 

Change  Displays. 

It  is  worth  while  changing  your  display  every  week, 
especially  your  window.  When  a  window  display  is  al- 
lowed to  stand  for  a  month  or  more,  as  is  often  the  case, 
the  passers-by  naturally  lose  all  interest  in  that  window. 
On  the  other  hand,  the  window  that  is  changed  frequent- 
ly is  a  constant  attraction  and  that  store  will  get  the  trade 
of  those  that  are  looking  for  the  latest  in  cards,  for  they 
expect  to  find  there,  something  they  could  not  get  in 
the  other  store. 

To  dealers  that  carry  a  large  stock  a  good  plan  that 
will  bring  results  is  the  displaying,  of  one  style  of  card 
at  a  time.  Select  one  style  for  your  window  and  have 
the  same  style  prominently  displayed  inside,  showing 
every  series  in  that  particular  card.  After  a  week  or 
ten  days  a  change  is  made.  The  style  which  has  been 
featured  will  be  put  back  in  stock  and  something  new 
shown.  While  only  one  style  at  a  time  is  used  as  a 
primary  feature,  other  cards  are  displayed  in  a  secondary 
manner!,  but  classified  just  as  carefully.  The  effect  of 
this  kind  of  display  is  most  harmonious  and  pleasing; 
new  comers  are  attracted,  .interested  and  held.  The  stock 
always  appears  new.  These  methods  are  known  and 
used  in  progressive  stores  and  experience  shows  that  they 
result  in  increased  sales,  and  that  is  what  we  are^all  look- 
ing for. 

The  using  of  printed  circulars  is  also  beneficial  when 
coupled  with  good  newspaper  advertising.  When  you 
buy  a  new  series  of  cards,  have  a  neat  circular  printed, 
giving  a  short  description  of  the  cards,  and  try  and  show 
a  half-tone  reproduction  of  one  of  the  best  subjects  in 
the  series.  Also  announce  the  new  series  in  the  paper. 
Very  often  the  manufacturer  will  be  glad  to  furnish  you 
with  cuts  for  they  usually  have  them  for  use  in  their 
catalogues. 

Prizes  for  Collections. 

Another  plan  that  has  been  productive  of  good  results, 
especially  in  England,  is  the  offering  of  special  prizes  for 
the  best  collection  of  cards.  One  or  more  prizes  might 
be  offered  for  the  best  collection  secured  from  the  begin- 
ning of  June  till  the  end  of  September,  this  would  take 
in  the  summer  season.  Let  it  be  well  known  that  yon 
are  giving  a  prize  and  what  it  is.  This  would  not  only 
increase  the  sale  of  cards,  but  of  albums  also.  A  com- 
petition of  this  nature  would  appeal  to  a  great  many, 
for  ii    is  a   striking  fact   that   if  one  spends   an   evening 
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BUY  DIRECT 

From  the  MANUFACTURER 

and  save  the  middleman's  profit 

SAMPLES 

CD  EC     to  those  who 

HCC     mean  business. 


Local  View  Post  Cards  and 
Souvenir  Novelties  made  to  order 

OUR  Ideas  are  at  your  service. 


asaasj- 


"ORIGINAL"  KENDALL 


O.K.  PRESS 


WINNIPEC 

544  Main  St. 


Souvenir   Post   Cards 

250  all  different  sample 
cards  $2.50  prepaid. 


M.  C.  B.  KLEIN 

Rldgefield  Park,    New  Jersey,  U.S.A. 


"  The  Hit 
of  the 
Season 
and  the 
biggest 
kind 
of  sellers 
every- 
where ' 

We   are    the    Canadian 
Selling  Agents  for  the 
"A   BOILEAU   HEAD"  \2    FAMOUS 

"BOILEAU  HEAD  POST  CARDS" 

PRICE,   $2.50   PER   HUNDRED 
Quantity    prices     on     application 

THE  C.   H.  SNYDER  CO. 

"  Importers  and  Publishers  of  Art  Novelties" 
77  VICTORIA  ST.    -    TORONTO 

"PICTURES"     are    always    an    attraction,    as    well    as 

"MONEY-MAKERS,"     We   handle    only   the    best    and 

most    popular    subjects    at    prices    that    are    "  RIGHT." 

Write  us  for  particulars.        We  want  your  business. 
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When  writing  to  advertisers,  kindly  mention  having 
seen  the  advertisement  in  this  paper. 


with  a  friend;,  there  will  be  some  member  of  the  family 
that  will  have  a  post  card  album  to  interest  you. 

Accommodation  for  Writing. 

Every  store  handling  cards,  should  have  some  kind 
of  accommodation  where  cards  can  be  written  and  ad- 
dressed. This  is  an  important  factor.  A  person  going 
into  a  store  and  buying  a  few  cards,  very  often  wants  to 
address  and  mail  them  at  once.  A  desk  with  a  pen  and 
ink,  specially  for  this  purpose  will  be  greatly  appreciated 
by  customers.  A  neat  sign  should  be  hung  over  the  desk. 
worded  something  after  this  fashion.  "This  writing  desk 
is  for  your  convenience."  This  will  make  customers 
feel  at  home.  A  store  with  this  convenience  will  get 
the  preference  on  every  occasion. 

A  great  many  dealers  have  the  idea  that  the  post  card 
is  losing  ground.  This  is  not  so,  on  the  contrary,  it  is 
gaining.  The  individual  store  may  not  be  selling  as 
many,  but  you  must  remember  that  when  two  years  ago 
yours  was  probably  the  only  store  in  the  neighborhood 
handling  cards,  to-day  you  perhaps  have  opposition  in  a 
number  of  stores,  such  as  druggists  and  tobacconists. 
If  you  were  to  take  the  combined  sales  of  these  stores 
with  your  own  you  would  find  that  there  are  more  being 
sold  than   ever  before. 

"PICTURES  AND  POST  CARDS." 

The  C.  H.  Snyder  Co.,  Toronto,  are  headquarters  for 
the  celebrated  "Boileau  Head  Post  Cards."  They  are 
also  handling  a  very  select  line  of  popular  priced  pic- 
tures, all  good  sellers.     As  an  inducement   to  stationers 


to  handle  this  profitable  line  they  are  making  a  special 
cash  offer  of  a  portfolio  of  prints  containing  25  popular 
subjects,  no  two  alike,  for  .f.j.  Express  prepaid  to  any 
part  of  the  Dominion.  Goods  not  proving  satisfactory 
can  be  returned  at  their  expense  and  money  will  be 
cheerfully  refunded. 

FINE  LOCAL  VIEW  CARDS. 

Bookseller  and  Stationer  has  received  several  samples 
of  plain  and  colored  post  cards  from  Otto  Leder,  manu- 
facturer, of  Dresden,  Germany.  The  class  of  work  turned 
out  by  this  firm  is  equal  to  anything  seen  on  the  market. 
Owing  to  the  enormous  increase  in  their  output  they  now 
have  facilities  for  doing  this  work  at  greatly  reduced 
prices,  still  maintaining  the  high  standard  of  work.  Local 
view  cards  are  manufactured  from  the  customer's  own 
photographs. 

NEW  PREMISES. 

The  Valentine  &  Sons  Publishing  Co.,  Limited,  Coris- 
tine  Building,  Montreal,  have  moved  into  larger  and 
commodious  quarters  in  the  same  building.  The  Toronto 
house  also  have  moved  into  larger  premises  at  77  Bay 
Street. 

An  important  development  of  the  post  card  trade  with 
this  firm  is  that  they  have  organized  a  regular  mail  order 
department  and  any  well-known  house  in  the  trade  sending 
lor  a  sample  costing  $1  will  be  sent  a  sample  set  of  100 
cards,   special   series,   no   two  cards  alike. 

Books    of   private   greeting    Christmas    cards    will    be 
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EASTER  POST  CARDS 

Where  genuine  merit  is  a  consideration  the  three  following  assortments  of  Easter  Cards 

offer  you  the  best  value  on  the  market. 


Assortment 

No. 

1 

A  large  variety  of  sub- 
jects,   coloring  dainty 
and       attractive. 

75c. 

per 

100 

Assortment  No.   2 

Embossed  and  flat, 
lithographed  in  artis- 
tic colors,  big  assort- 
ment  of   designs. 

$1.00  per  lOO 


Assortment  No.  3 

Unquestionably  the 
most  artistic  Easter 
line  shown  this  season 
and    a     bargain    at 

$1.20    per   lOO 


Padded    SilK   Easter  Egg's    and   Crosses 


A  variety  of  colors  is  used  in  the  silk— the  flowers  used  as  background  are  of  natural 

coloring— altogether  a  striking  and  artistic  card.     Price,      -      -      -      $5.00  per  lOO 

ASK.  rOR  OUR  NEW  CATALOGUE 

MACFARLANE    &t    CO.,    60  Front  Street  West,    TORONTO 


in  Hie  hands  of  the  travelers  in  the  course  of  the  month. 
These  cards  are  stocked  and  printed  in  Canada. 

Owing  to  (he  growing  success  of  this  firm  they  have 
been  granted  the  sole  concession  for  the  sale  of  post 
caids  in  the  Franco-British  Exhibition  to  be  held  in 
London  this  year.  The  Edinburgh  Exhibition  to  be 
held  in  Edinburgh  has  alsso  been  secured  at  consider- 
able expense. 


earned  his  nickname.  He  was  formerly  publisher  of  the 
"Nickel  Magazine"  and  manager  of  the  N.ew  England 
Newspaper   Syndicate. 

The  accompanying  cut  has  been  extensively  used  by 
Mr.  Kendall  in  advertising  his  job  printing.  "Have  an 
advertising  head  do  your  printing  and  plan  your  adver- 
tising," is  the  motto  which  the  cut  seeks  to  drive  home. 


NEW  WINNIPEG  NOVELTY  BUSINESS. 

The  0.  K.  Press  are  a  new  Winnipeg  novelty  concern 
manufacturing  picture  post  cards  and  other  novelties  for 
the  book  and  stationery  trade.  The  firm  gets  its  name 
from  "Original"  Kendall,  its  proprietor,  a  hustling  New 
Englander,  who  came  to  Winnipeg  in  190G  and  has  well 
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A  beautiful  collection  of  post  card  albums  in  fine 
suede  and  other  bindings  is  being  shown  the  Canadian 
trade  this  season  by  A.  Koy  Macdougalh  Toronto,  and 
his  eastern  representative,  W.  J.  Brady.  The  albums 
are  the  product  of  Dow  &  Lester,  London,  England  and 
are  splendid  examples  of  high-class  English  workman- 
ship. 

The  Calgary  News  will  not  hear  of  any  such  thing 
as  hard  times,  and  exhorts  the  people  of  Eastern  Canada 
to  cheer  up.  It  goes  on  to  say  that  any  person  who  can 
do  any  personal  thinking  with  himself  should  realize 
that  the  fear  of  the  future  is  unjustified  by  the  Domin- 
ion's present  circumstances — and  conditions  would  soon 
become  better  if  the  people — who  would  have  a  "bad 
times"  funeral,  corpse  or  no  corpse — would  once  get  it 
out  of  their  heads  that  times  were  going  to  be  worse. 
Every  product  the  country  has  to  offer  is  fetching  a  high 
price.  And,  moreover,  there  is  no  real  scarcity  of  pro- 
ducts. The  purchasing  power  of  last  harvest  has  not 
had  its  .full  effect.  But  nothing  is  positively  wrong  with 
present  conditions.  Cheer  up,  weak  eastern  cities.  The 
full  future  contains  much  to  be  thankful  for,  and  the 
country  should  be  full  of  confidence. 
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Brighten  up  your  store 
and  increase  your  business 
by  ordering  new  stock  of 


Valentine's  Picture  Post  Cards 

"The  Post  Cards  of  Perfection." 

Here  are  some  Spring  Lines  for  your  Post  Card  Trade 


Easter  Greeting  Cards 

Immense    variety    at    popular    prices, 

including 

The    Photochrome    Series    of   Easter 

Lambs,    Chickens   and   Angels. 

Canadian  Homestead  Post  Cards 

Winter — Loading  Food  for  the 
Cattle,  Loading  Cordwood,  Stacking 
Cordwood,  Returning  From  the 
Woods,  Splitting  Firewood,  Bringing 
in  the  Firewood. 

Spring — Harrowing,  Filling  the 
Seed  Boxes,  Feeding  the  Sheep, 
Afternoon  Refreshments,  A  Little 
Refresher,  The  Thirsty  Plowman. 

Summer — Starting  Out  on  the 
Day's  Toil,  Ready  for  the  Day's 
Work,  At  Work  in  the  Fields,  Load- 
ing Hay,  Lunch  in  the  Field,  Straw- 
berry Picking. 

Fall — Picking  Apples,  Gathering 
Grapes,  The  Farmer's  Daughter, 
Picking  Corn,  The  Sporting  Girl, 
Preparing  for  Thanksgiving  Day. 

New   Effects    in    Enammo 

Studies  of  Cats — Who's  to  Blame? 
Don't  Be  Shy,  Who  Said  Milk?  Little 
Vandals,  The  Foster  Mother,  Little 
Imps. 

This  line  also  comprises  everything 
that  is  pleasing  in  Dogs,  Horses,  Deer, 
etc. 

Moonlight  Series  of  Cities,  Lakes 
and  Mountains. 

Everything  you  need  in  the  line. 


Studies  in  Gold  Panel 

Cat  Series — Some  More  Milk, 
1 'lease!  Who's  This?  Darby  and  Joan. 

Animal  Studies — The  Geography 
Class,  Doubtful  Visitors,  Remember- 
ing Old  Friends,  Rover's  Playmates, 
Who's  to  Blame  ?  Dignity  and  Impu- 
dence. 

Flowers — Complete  Sets  of  Every 
Description. 

Gallery  Pictures — A  Gale,  Thurs- 
day, Between  Two  Fires,  The  Glean- 
ers, A  Summer  Night,  A  Good  Story. 

Latest  Ideas  in  Gloss  Effects 

Types  of  the  British  Navy — Juno, 
built  1757;  Victory,  built  1765;  Royal 
Charles,  built  1672;  Great  Harry, 
built  1514;  Dreadnought,  built  1906; 
Oueen,  built  1225. 

Hunting  Scenes — Gone  Away,  A 
Dash  Across  Country,  A  Stiff  Jump, 
The  Meet,  A  Plucky  Rider,  Up  a 
Tree. 

Highland  Soldiers — Cameron  High- 
lander, Argyll  and  Sutherland  High- 
lander, Seaforth  Highlander. 

Highland  Cattle — Children  of  the 
Mist,  Mountain  Solitudes,  Land  of 
the  Mountain. 

Race  Horses — A  close  finish,  At 
the  Post,  The  Parade,  The  First 
Fence,  The  Water  Jump,  A  Spill. 

At  the  Party — A  Series  of  Six 
Cards. 

Get  Our  Samples  and  Catalogues 
To-day. 


The 


VALENTINE  &SONS 
PUBLISHING  CO.  Ltd. 


77  Bay  St. 

Toronto 


CorisLine  Bldg. 
Montreal 


Scotch,  Irish  and  Welsh  Song  Books,  Pocket  Editions 
of  Burns  and  Scott,  Children's  Gift  Books,  Birthday 
Books,  all  beautifully  bound  and  illustrated. 
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ANOTHER  WATERMAN  HELP. 

The  L.  E.  Waterman  Co.,  of  Canada,  Ltd.,  1H6  St. 
James  Street,  Montreal,  have  always  made  it  a  point 
to  co-operate  fully  with  the  retail  distributor  of  Water- 
man's Ideal  Fountain  Pens.  Their  latest  showcase,  sup- 
plied to  dealers,  solves  successfully  the  problem  of  the 
easy  selling  of  fountain  pen  inks.  The  case  is 
made  so  as  to  allow  of  the  ink  display  on  either  side  of 
the  assortment  of  fountain  pens.  The  particulars  will 
gladly  be  given  upon  request. 


When  writing  to  advertisers  kindly 
mention  having  seen  their  advertise, 
ment  in  this  paper. 


SUNBONNET 


VALENTINE 
and  EASTER 


POST  CARDS 


$1.00  PER 

100 
PREPAID 


$10.00  PER 

1000 

PREPAID 


The  demand  for  something  different  is  fully  appeased  with  our 
Sunbonnet  Valentine  and  Easter  Post  Cards.  A  welcome  break- 
away from  the  rabbit  with  a  German  pipe  in  the  mouth,  or  some 
other  design  distinctly  foreign.  Americans  are  big  enough  in  this 
industry  to  create  styles  of  their  own,  and  we  therefore  offer  you 
this  strictly  American  Valentine  and  Easter  Post  Card  line. 

Our    New  Catalogue  is   Ready 

ALFRED      HOLZMAN      CO. 

CHICAGO,  ILL. 


EUROPEAN  POST  CARD  CO. 

146  St.  James  Street,  -  -  -  MONTREAL 

TO  THE  TRADE 

Largest  Assortment    of    FANCY    CARDS,   ALBUMS,    and 
JEWELLING  POWDERS  always  in  stock  at  the 

EUROPEAN  POST  CARD  CO. 

Prompt  and  careful  attention  to  enquiries.      Wholesale  only. 


CALENDAR    PADS 

DO  NOT  FORGET  TO  WRITE 
DAVID    FORREST,    1 3  St.  John  St.,  MONTREAL 

for   samples  and  prices  of  above.      Canadian    Agent   for   the 
Sullivan  Printing  Works  Co.,   Cincinnati,  O. 


\ 


7 


Pictu 


re 


Made  to  order  only 
according  to  Instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


Specialties: 
riodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workman»hip. 

Ott,o  Leder 

Dresden  7    Saxo"y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


\ 


Telegram— Address 

KUNHTMARKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  &  SOHN 

Graphic  Art  Works    - 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture: 
PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN   PHOTOS. 


AS  A  SPECIALTY  WE  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples   and  quotations 


W.  NEUMANN    &  CO., 

High-class  Collotype  Printers 

Collotppe  postcards 


Wasserthorstrasse  42, 
Berlin,  S.  42 


SPECIALTY 


TO  ORDER 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL   KINDS   OF  VIEW-ALBUMS  AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 


54 


BOOKSELLER    AND    ST  A TIONER 


POSTAL   CARDS 

^'Original  Rg. 

197  East  St.  Catherine  Street 

MONTREAL 


No   agencies   or   travellers. 

Write   direct   to   us. 

Largest   assortment   of    French    Cards 

from    50c.    to     $7.50    a     100    always 

in    stock. 

Hair  Cards,  Birds,  Birthday- 
Cards  (French  and  E-ng'lish) 
Good   French    Comics. 


Catalogue   Ready 


12  Famous  BOILEAU  Heads 


In  Color 


To  Retail  at 
Five  Cents 

The 

Most  Unip, 
Attractive 

anfl  Salable 
Set  of 
POST 

CARDS 

Ever 
PoMisM 

Copyright  1907. 


Reinthal  and  Newman,  Publishers 

Picture  Novelties  of  Interest  to  Live  Stationers  and  Art  Dealers 

106  WEST  29th  STREET,  NEW  YORK. 


Our  Easter  Assortments 

$1.00  Assortment 

80    EASTER    POST  CARDS 

NO  TWO  ALIKE  SELL  2  FOR  5c. 

Sent  anywhere  in  Canada,  charges  prepaid,  for  $1.00.      You  get  $2.00    or  them 

$2.00  Assortment 

i4o  EASTER  POST  CARDS 

116  SELL  AT  2  FOR  5c.  24  SELL  AT  5c.  100  DIFFERENT  SUBJECTS 

Sent  anywhere  in  Canada,  charges  prepaid,  for  $2.00.     You  get  $4.10  for  them. 

TERMS— Net  Cash  with  Order,  or  if  you  are  already  a  customer  of  ours,  Net  30  days.  Can  ship  order  in 
24  hours.  Send  in  your  orders  early  and  get  your  share  of  the  trade.  Valentine  Post  Card  trade 
was  big.     Easter  trade  promises  to  be  bigger. 

THE  PUGH  MFG.  CO. 

33  CHURCH  STREET,       -       -       TORONTO,  CANADA 

LARGEST  JOBBERS  OF  POST  CARDS  IN  CANADA 
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"CANNING,"  NOT  "COPYING." 

Interpretations  of  copyright  laws  frequently  surprise 
the  mere  common  sense  layman.  The  Supreme  Court  of 
the  United  States  has  affirmed  the  decision  of  the  lower 
tribunals  that  a  composer  or  owner  of  copyright  on  his 
music  has  no  protection  against  any  one  who  chooses  to 
reproduce  it  by  means  of  performated  rolls  or  disks. 

No  one,  of  course,  may,  without  his  consent,  sell  his 
composition  in  sheet  form,  as  the  letter  of  the  law  pro- 
tects him  against  "copies,"  but  it  was  held  by  lower 
federal  courts,  and  is  now  conclusively  affirmed,  that  rolls 
or  discs  by  which  his  music  is  reproduced  are  not 
"copies"  of  it,  and  therefore  he  has  no  protection  against 
them ! 


MUSIC  BUSINESS  AT  FORMER  LEVEL.- 

The  music  business  in  both  specialty  and  department 
stores  has  again  reached  its  former  level.  Publishers 
are  now  bringing  out  the  "hits"  which  they  had  been 
keeping  for  the  busy  season.  Vocal  and  instrumental 
compositions  are  all  seen  in  abundance. 

The  Jerome  H.  Remick  &  Co.,  New  York,  are  again 
to  the  f ore— Williams '  and  Van  Alstyne's  song,  "I'm 
Afraid  to  Come  in  the  Dark,"  is  a  comic  song  and  is 
rapidly  making  a  hit  in  Canada.  "My  Irish  Fluffy 
Ruffles,"  introduced  by  Miss  Blanche  Ring  in  "The  Gay 
White  Way, ' '  is  also  prominent.  Two  instrumental  pieces 
are  "The  Radium  Dance,"  by  Jean  Schwartz  and  "The 
Festive  Flea,"  by  Milton  W.  Lusk. 

One  of  the  biggest  hits  which  The  Delmar 
Music  Company,  Montreal,  have  ever  published  is 
"In  Dear  Old  Sweetheart  Days,"  by  Edward 
Michael  and  Allan  Murray.  This  song  is  one 
of  the  latest  publications  and  is  already  being  sung  by 
professionals  in  both  the  United  States  and  Canada. 
Further,  this  song  has  one  of  the  most  attractive  title 
pages  seen  on  a  popular  song  for  some  time. 

Charles  K.  Harris,  New  York,  has  a  good  thing  in 
"I'm  starving  for  one  sight  of  you."  Both  words  and 
melody  are  very  pretty. 

"Placida, "  instrumental  tone  poem,  by  Robert  A. 
Keiser,  is  published  by  Will  Wood,  New  York. 

"I'm  Looking  for  the  Man  That  Wrote  the  Merry 
Widow  Waltz,"  by  Selden  and  Furth,  is  published  by 
Shapiro,  music  publisher.  This  song  is  very  pleasing  in 
parts. 

Vandersloot  Music  Publishing  Co.,  Williamsport,  have 
two  good  instrumental  compositions  in  "Walbrook 
Waltzes,"  by  Marion  Howard  and  "The  Pacifier,"  by 
Harry  Lincoln. 

The  great  baseball  song,  "Brother  Noah  Gave  Out 
Checks  for  Rain,"  by  Arthur  Longbrake,  is  making  good, 
as  is  "In  Dear  Old  Dixie  Land,"  by  Browning  and 
Rounds.  Both  of  these  publications  are  published  by 
Jos.  Morris,  Philadelphia. 

"When    Uncle    Sammy    Sings    the    Marseillaise,"    by 


Jones  and  Wade  is  being  sung  with  success  by  Henri 
Leoni  in  ' '  The  Parisian  Model. ' '  This  song  is  published  by 
Jos.  W.  Stern  &  Co.,  New  York,  as  is  "A  Waltz  Dream," 
by  Oscar  Straus. 

Hitland  Music  Publishers,  Helf  &  Hagar  Co.,  New 
York,  have  two  good  things  in  "When  Its  Moonlight, 
Mary  Darling,  'Neath  the  Old  Grape  Arbor  Shade,"  by 
Costello  and  Helf  and  "My  Marianina, "  by  Jas.  Brock, 
man. 

F.  B.  Haviland  &  Co.,  New  York,  have  an  especially- 
good  number  in  "Monkey  Land,"  by  Drislane  and  Morse. 
"I  Want  to  be  a  Merry,  Merry  Widow,"  by  Madden 
and  Morse,  while  not  as  yet  introduced  in  Canada,  is 
expected  to  sell  well  later  on. 

The  York  Music  Co.  New  York,  have  two  good  pieces 
in  "Smarty,"  by  Jack  Norworth  and  Albert  von  Tilzer 
and  "Sweetheart,"  by  Lamb  and  Tilzer. 

COPYRIGHTS. 

The  Festive  Flea.  (Characteristic  piece.)  By  M. 
W.  Lusk.  Jerome  H.  Remick  &  Company,  Detroit,  Michi- 
gan, U.S.A. 

What  the  Doctor  Recommends.  (Song.)  Words  and 
music  by  Samuel  Kismet.  Harry  H.  Sparks,  Toronto, 
Ont. 

When  We're  Parted,  My  Love  and  I.  (Song.)  Words 
by  A.  E.  West.  Music  by  Wm.  Shannon.  Wm.  Shannon 
Montreal,  Que. 

Sahara.  (Song.)  Words  by  Harry  Williams.  Music 
by  Egbert  Van  Alstyne.  Jerome  H.  Remick  &  Company, 
New  York,  N.Y.,  U.S.A. 

There  Never  Was  a  Girl  Like  You.  Words  by  Harry- 
Williams.  Music  by  Egbert  Van  Alstyne.  Jerome  H. 
Remick  &  Company,  New  York,  N.Y.,  U.S.A. 

Selection  from  the  Musical  play:  'The  Merry  Widow.' 
Music  by  Franz  Lehar.  Selected  and  Arranged  by  H.  M. 
Higgs.    Chappell   and   Company,    Ltd.,    London,   England. 

Home.  From  the  Musical  Play:  'The  Merry  Widow.' 
Song.  Words  by  Adrian  Ross.  Music  by  Franz  Lehar. 
Arranged  for  the  Piano  by  H.  M.  Higgs.  Chappell  and 
Company,  Limited,  London,  England. 

The  Merry  Widow  March.  By  Franz  Lehar.  Arrang- 
ed for  the  Piano  by  H.  M.  Higgs.  Chappell  and  Com- 
pany,  Limited,    London,    England. 

Prince  Imperial.  March  Two-Step.  By  C.  E.  Duble. 
Vandersloot  Music  Publishing  Company,  Williamsport, 
Pennsylvania,   U.S.A. 

Walbrook  Waltzes.  By  Marion  Howard.  Vandersloot 
Music  Publishing  Company,  Williamsport,  Pennsylvania, 
U.S.A. 

In  Dear  Old  Sweetheart  Days.  Song.  Words  by  Ed- 
ward Michael.  Music  by  Allan  Murray.  The  Delmar 
Music  Company,  Montreal,  Que. 

O  Canada.  A  National  Hymn.  Melody  by  C.  Laval- 
lee.  Arranged  for  Chorus  by  W.  H.  Neidlinger.  French 
Text  by  the  Honorable  Judge  Routhier;  English  Text  by 
W.  H.  Neidlinger.  Whaley,  Royce  &  Company,  Linited, 
Toronto,  Ont. 

Stone's  Barn  Dance.  By  F.  S.  Stone.  (Music.) 
Jerome  H.  Remick  &  Company,  Detroit,  Michigan,  U.S.A. 
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HOW  TO  GET  REGULAR 
CUSTOMERS 

is  a  problem  which  perhaps  has  long  occu- 
pied your  mind.  That  problem  has  been 
solved  by  the  "  BERLINER"  Gramophone  and 
the  "  VICTOR  "  Talking  Machine.  They  bring 
business  and  keep  customers.  They  get  the 
people  into  your  store  in  shoals.  The  people 
buy  more  than  Gramophones  and  records. 
Every  line  you  carry  is  made  more  profitable 
by  handling  the  "BERLINER"  and  the 
"  VICTOR." 

Write  for  special  booksellers  information  to 
any  one  of  the  following  who  is  nearest  to 
your  locality : 

J.  &  A.  McMillan,        -      -        -  St.  John.N.B. 

Clark  Bros.  Co.  -  Winnipeg,  Man. 

Dyke,  Evans  &  Callaghan,        ■  Vancouver,  B.C. 

R.  S.  Williams  &  Sons,  Limited,  Toronto,  Ont. 

Nordheimer  Piano  &  Music  Co.,  Toronto,  Ont. 

Royal  Stores,  Limited,  -  St.  John's,  Nfld. 

Cordingly  Bros.  -         -  Brockville,  Ont. 

The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 


POPULARITY  OF  NOVELISTS. 

The  Nottingham  librarian,  Mr.  Potter  Biscoe,  has 
been  testing  the  relative  popularity  of  novelists  with 
his  readers.  He  and  his  staff  classified  the  first  500 
novels  which  they  issued  from  their  central  library 
on  the  day  it  re-opened  after  the  summer  stock-taking. 
Works  by  167  novelists  were  included  in  the  500  volumes 
which,  when  they  were  tabulated,  showed  a  marked 
change  in  the  relative  popularity  of  writers  of  fiction  as 
compared  with  a  few  years  ago — -so  far  as  Nottingham 
(the  town  of  lace,  "lambs,"  and  goose  fairs)  is  con- 
cerned. Mr.  Rider  Hagggard  was  first,  with  twenty-five 
issues  out  of  the  whole  500.  and  after  him  came  Miss 
Marie  Corelli,  with  twenty.  Sir  Arthur  Conan  Doyle  had 
fifteen,  and  there  were  fourteen  issues  of  the  writings  of 
Mr.  G.  A.  Henty  and  Mr.  Joseph  Hocking.  Then  came 
Mr.  Charles  Garvice,  with  thirteen  issues,  Miss  Carey 
and  Mr.  Fergus  Hume  with  eleven  each,  and  Miss  Brad- 
don,  Mr.  Nat.  Gould,  and  Mr.  E.  Phillips  Oppenheim, 
with  nine  each.  Mr.  Le  Queux  was  asked  for  eight  times. 
Mr.  Silas  Hocking,  Mrs.  Hungerford  and  Miss  Adeline 
Sergeant  seven  times,  Miss  Edna  Lyall,  Mrs.  L.  T.  Meade 
and  Miss  Florence  Warden  six  times,  and  Mrs.  Alexan- 
der, Mr.  Guy  Boothby,  Mr.  Max  Pemberton,  "Rita," 
John  Strange  Winter,  and  "Curtis  Yorke"  five  times. — 
Stationery  Trades  Journal. 

A  NEW  CAMERA  CLUB. 

Arrangements  are  now  under  way  to  organize  an 
amateur  camera  club  in  Winnipeg.  Upon  the  formation 
of  the  club  regular  meetings  will  be  held,  at  which  lec- 
tures, demonstrations  and  exhibitions  will  be  given. 
Much  helpful  information  can  be  secured  by  amateurs, 
whether  they  be  well  advanced  in  'the  art  or  just  begin- 
ners, by  becoming  members  of  such  clubs,  as  they  secure 
the  best  infonuatiou  obtainable  at  a  minimum  ccst. 


THE  TELEPHONE 


If  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  In  the  household. 

LONG   DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTER1N 


Incorporated 
1831 

ASSURANCE 
•  •  COMPANY. 


FIRE 


Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund, 
Undivided  Profits, 


$1,000,000 
$1,000,000 
$      133,133 


We 

Solicit 

Your 

Account 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to 

SAVINGS  DEPARTMENT 

open  at  all  branches. 
Interest  allowed  on  all  deposits 
of  one  dollar  and  upwards. 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-Prtaident 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Goo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 
W,  B.  Meikle,  General  Manager}  P.  H.  Sims,  Secretary 

CAPITAL $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.08 
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BIGGER  AND  BETTER  THAN  EVER. 

(Continued  from  Page  49.) 

jardinieres,  umbrella  stands  in  metal  and  spun  brass 
ferneries. 

A  stand  devoted  entirely  to  inlaid  wood  goods  at- 
tracts attention.  Here  are  shown  almost  every  conceiv- 
able article,  clocks,  picture  frames,  ink-stands,  jewel 
boxes,  trays,  etc.  The  delicate  workmanship  shown  com- 
mends them  to  the  connoisseur. 

Leather  traveling  sets,  traveling  bags  and  suit  cases 
are  a  strong  line.  The  fittings  in  some  of  these  can  be 
slipped  out  and  form  toilet  stands  for  a  lady's  use. 
These  are  particularly  designed  for  traveling  purposes. 

Chinaware  takes  up  a  great  deal  of  space.  There 
are  the  makes  of  many  famous  manufacturers.  Traviata 
china  is  seen  in  the  latest  blue  coloring;  Sylvia  china 
appears  in  a  rich  dark  brown;  Tapestry  china  contains 
striking  new  effects  with  ornamental  beading;  Variegated 
or  rainbow  china  is  a  new  make,  seen  last  year  in  pottery 
only;  Bisque  china  is  handsome  in  its  imitation  of  ivory. 

Pottery  in  many  fancy  designs  is  also  shown.  Les 
Yoelines  pottery  is  entirely  new  in  brownish  and  reddish 
green. 

Metal  goods  occupy  great  space.  There  are  electrical 
fixtures  in  bronze  statuary  with  silk  shades  and  fringe, 
spun  brass  and  copper  goods  in  nick-nacks,  smokers'  sun- 


pass  from  the  leather  into  the  paper.  Through  several 
repetitions  of  this  process,  the  grease  spots  may  be  re- 
moved without  changing  the  color  or  appearance  of  the 
leather.  Another  process  consists  in  preparing  a  dough 
composed  of  one  part  cooked  mashed  potatoes  and  one 
part  mustard  flour,  prepared  with  turpentine.  This  pre- 
paration is  put  on  the  grease  spot  and  allowed  to  dry. 
When  dry  it  is  rubbed  off  and  the  spots  are  cleaned  with 
a  rag  which  has  been  dipped  into  wine  vinegar;  finally 
luke-warm  water  is  used  to  wash  out. 


BUSINESS  CONFIDENCE. 

The  surest  way  of  a  retailer  securing  the  full  share 
of  his  trade  is  to  appear  confident.  One  of  the  useful 
outward  signs  of  this  feeling,  is  judicious  newspaper  ad- 
vertising. In  this  connection  the  L.  E.  Waterman  Co.  of 
Canada,  Limited,  Montreal,  who  firmly  believe  that  in 
so-called  times  of  depression  standard  goods  are  the 
readiest  sellers,  are  offering  additional  aids  for  retailers' 
advertising. 

One  of  their  new  electros,   which  is  reproduced,   will 


«=£? 


EVERY  SPARE  MOMENT 
CAN  BE  UTILIZED 
WITH  A 


dries,  candlesticks^  etc.,  French  bronzes  on  bronze  bases, 
ferneries  in  brass,  jardinieres  in  solid  brass,  etc. 

Armour  for  wall  decorations,  so  much  seen  last  year, 
is  again  shown.  Automobile  clocks,  as  illustrated,  are 
novelties.  Leather  goods1,  in  great  profusion,  including 
the  new  Merry  Widow  ladies'  bag,  fill  many  stands. 

These  are  but  a  few  of  the  many  articles  shown.  The 
trade  will  do  well  to  arrange  to  inspect  the  display  per- 
sonally for  only  in  that  way  can  a  proper  estimate  of  the 
scope  of  the  show  be  secured. 


THE 


*« 


Shrimp" 


is  a  new  "Ink  Pencil/'  three  inches 
long  when  closed, — suitable  length 
for  vest  pocket  or  ladies'  purse — 
finely  made  from  red  polished 
vulcanite.  It  is  fitted  with  a  platinum 
point  and  needle,  and  the  needle  is 
arranged  on  a  silver  yoke  and  gold 
spring.  This  prevents  any  possibility 
of  leaking  when  upside  down  or  in 
any  other  position. 

It  will  last  forever,  fits  any  hand, 
and  does  away  entirely  with  a  lead 
pencil  and  its  necessary  sharpening. 


FOB    SALE    BY 


be  gladly  sent  upon  request  ;  it  exploits  the  "Shrimp," 
a  new  ink  pencil. 

For  inside  display  purposes  and  for  windows  a  very 
large  display  card  is  also  being  sent  to  dealers. 


WHAT  TO  DO  WHEN  LEATHER  GOODS  ARE  SOILED 

Leather  goods  frequently  get  soiled  from  handling. 
Light  colors  are  especially  subject  to  such  defects.  Even 
the  natural  oil  of  the  hands  will  sometimes  cause  dis- 
colorations  on  delicate  shades. 

Oil  and  grease  spots  can  be  removed  by  any  of  the 
fat  dissolving  liquids,  such  as  benzine,  ether,  etc.,  but  as 
they  affect  the  color  more  or  less,  and  are  highly  com- 
bustible, it  is  not  always  advisable  to  use  them.  The 
spots,  if  not  very  large,  can  be  removed  by  laying  on  a 
fresh  piece  of  blotting  paper  and  then  pressing  with  a 
hot  iron.    The  heat  dissolves  the  grease  and  causes  it  to 


Ottawa  reported, the  sale  of  valentines  this  year  to 
be  the  largest  in  the  history  of  the  stationery  trade. 
From  observations,  our  correspondent  says  : 

"The  demand  is  growing  for  a  higher  class  of  goods, 
for  the  sentimental  rather  than  the  comical.  Perhaps, 
the  world  is  growing  more  charitable;  at  all  events  the 
comic  valentine  with  its  horrible  exaggerations  and  wil- 
ful misrepresentations,  is  not  nearly  so  much  sought  af» 
ter  as  it  was  in  the  barbaric  days  of  old.  One  stationer 
attributed  the  decline  in  popularity  of  the  funny  (?)  val- 
entine to  the  fact  that  comic  post  cards  are  sold  the  year 
round,   thus  destroying  the  effect  of  the  valentine." 
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Scribner  Picture  Publications 

SPRING  OF    1908 


A  Romance  in 
Four  Pictures 

By. 

Harrison  Fisher 

Four  of  the  Most  Successful  of 
Mr.  Fisher's  Recent  Drawings. 

Four  pictures  in  colors,   12  x  16  in.,  on  mounts 
19x24  in.     Price  per  set,  boxed,      -      -     $3.00 


COPYRIGHT    1906    BY   CHARLES    SCRIBNER'S   SONS 

RIVALS 


COPYRIGHT    1906   BY   CHARLES  SCRIBNER'S  SONS 

ENGAGEMENT  DAYS 


...     ,  . 


Alonzo  Kimball 

"VIRGINIA" 

Francis  Day 

"MY  CHAUFFEUR" 


Reproduced   in   colors,   about    10  x  14    in. 
Price,  50  Cents. 
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MY  CHAUFFEUR 


COPYRIGHT   t908   BY   CHARLES   SCRIBNER'S  SONS 

VIRGINIA 
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COPYRIGHT    1908    BY    CHARLES    SCRIBNER'S  SONS 

RIVALS 

By    Francis    Day 


TWO   POPULAR   PICTURES 

Grace   G.    Wiederseim 

"BLOW" 

Francis  Day 

"RIVALS" 


Reproduced   in   Photogravure,   7x9   in. 
I  Price,   25  Cents. 


J^^ 


COPYRIGHT    1908    BY    CHARLES   SCRIBNER'S    SON 

"BLOW" 

By    Grace    G.    Wiederseim 


SOLE  AGENTS  FOR  CANADA: 


THE  COPP,  CLARK  COMPANY,  LIMITED 

64  and   66   Front  Street  West,  TORONTO 
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PAYSON'S  INDELIBLE  INK 


HOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


IMPORT  COSTS 

Just  issued.  A  new  book  for  the  use 
oi  importers,  showing  laid  down  costs, 
from  one-eighth  of  a  penny  to  one  thou- 
sand pounds,  with  advance  on  Sterling 
costs  from  five  per  cent.,  calculated  at 
the  Canadian  par  of  Exchange,  advanc- 
ing by  two-and-a-half  per  cent,  rates. 

A  separate  table  for  each  rate. 

These  tables  will  be  found  a  great  im- 
provement over  anything  hitherto  pub- 
lished, and  will  prove  a  valuable  time- 
saver  to  all  in  need  of  such  a  work. 

F{ull   Bound   Leather,  Limp. 
Price,  $1.50. 

A  specimen   sheet   will   be  sent   upon 

application. 

The  Canadian  Customs 


iff  of  1907 


A  new  edition,  compiled  from  official 
sources  arranged  in  alphabetical  order, 
and  corrected  to  date. 

Contains  :  The  British  Preferential 
Tariff,  Anglo-Canadian  Treaty,  Ad- 
vantages to  British  South  Africa  under 
the  French  Treaty  Act  1894,  Regula- 
tions established  bv  Order-in-Council, 
25th  November,  1903,  respecting  Surtax 
on  goods  imported  into  Canada. 

Tariff  changes,  1904,  Dumping 
Clause,  Extracts  from  Customs  and 
Tariff  Act. 

Instructions  as  to  Way  Bills,  and 
marks  and  numbers  on  packages,  Sched- 
ule of  Forms,  Articles  exempt  from 
Duty,  Ships'  Stores,  Articles  Prohib- 
ited, Exports  Prohibited,  Approximate 
Value  and  Duty  on  Packages  of  various 
descriptions. 

Wrights,  Excise  Duties,  Ports  of 
Entry.  Outports,  Preventive  Stations, 
Wharfage  Rates,  etc. 

Tables  showing  the  Customs  Value  of 
Foreign  Currencies,  Sterling  Money, 
Francs  and  German  Rixmark  reduced 
to  dollars  and  cents. 

Value  of  Francs  in  English  money, 
etc.,  etc. 

F-Cap  8vo.  Cloth, 

Price,  50c. 

Morton,  Phillips  &  Co. 

Publishers 

H5  Notre  Dame  St,  West,  MONTREAL 


WINDSOR   HOTEL 

HAMILTON,  BERMUDA 
This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTELQEORQETOWN 

i  u»»tn  n^  i  ll  DEMERARA 

BRITISH  GUIANA. 
This  first-clasa  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 

GEORGETOWN,  DEMERARA. 

Oool  and  airy  Bedrooms,  Excellent  Cuisine 

Attendance  qualified.    Terms  moderate.    Elec 

trio  Car  Loop  at  gate  of  premises.     Patronage 

Solicited.    Manageress,  E.  Cottam. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park    and    Cedar   Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.     James  K.  Paisley,  Prop 


DOMINION   HOUSE 

W.  H.  DURHAM,  Proprietor 

RENFREW,  .  .  ONTARIO 

The   most   popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX  HOTEL 

HALIFAX,   N.S. 


HOTEL  IMPERIAL    ™S^vle 

Steam  Heated  and  Gas  Lit 
GEO.  W.  WEBSTER,  Prop.,     Swift  Current,    ask 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St., Toronto 

465  Temple  Buildiiuj,  Montreal. 


The  Topaz  Pencil 

As  good   as   any   at   any   fjrice 
Better  than  any  at  the  same  price. 

HB-H-HH-HHH-B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 
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THREE  FREE 
INSERTIONS 


"T^HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal  Winnipeg 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  A  watch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 


BOOKSELLER  AND  STATIONER 
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WALL 
PAPER 


/y 


SPRING  TRADE. 

Wall  paper' sales  are  heavier  in  the  spring  than  at  any 
other  season  of  the  year.  Are  you  going  to  get  your 
share  of  the  coming  season's  trade  ?  You  will  not  do  so 
if  some  extra  effort  is  not  made  on  your  part.  The 
manufacturers  have  given  the  dealer  a  greater  variety  in 
designs  and  styles  than  ever  before,  and  dealers  should 
have  very  little  difficulty  in  choosing  lines  to  suit  their 
particular  trade.  Most  dealers  have  of  course,  already 
bought  their  stock,  and  they  should  now  devise  some  plan 
whereby  they  can  increase  their  sales. 

Use  space  in  your  local  paper  for  advertising.  Be 
careful  in  the  wording  of  your  advertisement  and  make 
it  as  interesting  to  the  reader  as  possible.  The  adver- 
tising columns  of  the  newspapers  of  to-day  are  widely 
read,  especially  by  the  women  folk,  and  it  is  the  women 
that  generally  do  the  selecting  and  buying  of  wall  paper. 

Your  advertising  should  be  followed  up  by  the  issu- 
ing of  a  neatly  printed  circular  and  delivered  to  every 
home  in  the  vicinity.  Describe  fully  on  the  circular  some 
of  the  lines  you  are  carrying  and  quoting  the  price.  This 
plan  should  bring  results;  but  do  not  let  your  customers 
find  you  unprepared.  Bring  your  wall  paper  into  promin- 
ence in  your  store,  and  have  the  necessary  space  in  which 
to  show  your  goods  to  intending  purchasers.  For  a  time 
give  your  entire  window  to  the  display  of  wall  paper, 
changing  the  styles  frequently. 

To  be  a  successful  salesman  of  wall  paper,  a  man 
should  know  his  stock  thoroughly  and  the  different  styles 
suitable  for  certain  conditions.  In  the  January  issue  of 
Bookseller  and  Stationer,  we  gave  an  article  on  the  rules 
for  selecting  wall  paper.  Dealers  should  read  these  rules 
again  and  freshen  their  memories,  to  be  in  a  position  to 
make  suggestions  to  the  customer,  who  very  often  ap- 
peals to  your  judgment.  If  you  please  them  on  one  oc- 
casion, they  will  not  forget  it,  but  will  come  to  you  for 
future  buying. 


WALL  PAPER  TRANSFER. 

Montreal  capitalists  organized  as  the  Reg.  N.  Boxer 
Co.,  Limited,  have  bought  the  business  of  the  Menzie 
Wall  Paper  Co.,  Limited,  Toronto.  It  is  their  intention 
to  improve  the  plant  and  extend  the  connection  of  the 
old  concern.  The  new  firm  is  already  laying  plans  with 
this  in  view.  The  officers  of  the  concern  are  as  follows: 
Reg.  N.  Boxer,  President  and  General  Manager;  F.  C. 
Hanson,  Vice-President;  F.  Melvin  Hulbis,  Secretary- 
Treasurer,  and  the  remaining  directors  are  S.  S.  Boxer 
and  H.  Watson. 

R.  N.  Boxer,  the  general  manager,  has  had  a  varied 
experience  in  the  wall  paper  business  and  is  well  known 
in  that  trade.  F.  C.  Hanson  was  formerly  a  traveler  for 
the  imported  wall  paper  business  of  R.  N.  Boxer,  while 
Mr.  E.  Melvin  Hulbis  was  of  the  office  staff  of  the  Wat- 
son, Foster  Co.,  Limited,  wall  paper  manufacturers,  Mon- 
treal.   S.  S.  Boxer  and  H.  Watson,  pioneers  in  the  wall 
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Haven't  you  found  that 
when  you  get  a  customer 
to  once  use  Staunton 
Wall  Papers  he  is  never 
satisfied  to  have  you 
sell     him     any     other  ? 

Staunton's  Limited 

931    Yonge  St. 

Toronto 


paper  business  are  directors  of  the  Watson  Foster  Co., 

Limited,  Montreal. 

When  R.  N.  Boxer  was  asked  if  the  new  concern  had 
any  direct  connection  with  the  Watson,  Foster  Co.,  Limit- 
ed, Montreal,  he  stated  positively  "Our  relations  with 
the  Watson,  Foster  Co.,  Limited!,  will,  we  trust,  be 
amicable,  but  not  more  so  than  with  any  other  of  the 
wall  paper  concerns.  The  policy  of  this  concern  will  be 
entirely  independent." 

The  Canadian  wall  paper  industry  is  expanding  rapid- 
ly and  the  new  concern  will  carry  on  with  increased 
energy  the  well  established  trade  of  the  old  Menzie  con- 
cern. 

The  business  of  the  Menzie  Company  was  taken  over 
by  the  Boxer  Company  on  February  15,  and  the  factory 
is  now  being  operated  by  the  new  concern,  which  has  no 
connection  with  the  former  owners.  The  head  office  will 
be  located  in  Toronto,  where  the  executive  officers  will 
reside.  Downtown  offices  will  be  secured  in  the  near 
future. 


JOINT  AGENTS  FOR  BLACKIE. 

In  the  last  issue  of  Bookseller  and  Stationer,  the 
statement  was  made  that  the  Copp,  Clark  Co.,  Toronto, 
were  exclusive  agents  in  Canada  for  the  publications  of 
Blackie  &  Sons,  Glasgow.  This  was  incorrect,  as  Wil- 
liam Briggs  is  joint  agent  with  the  Copp,  Clark  Co.  for 
these'  books,  though  the  latter  firm  ha^e  the  exclusive 
handling  of  certain  titles,  notably  the  boys'  books  by 
Captain  F.  S.  Brereton.  The  trade  will  kindly  note  this 
correction. 


BOOKSELLER  AND  STATIONER 


Best  Selling  Books  of  the  Month 


Belleville. 

1.  Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 

2.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

3.  Beth  Norvell.    By  R.  Parrish.    Briggs. 

4.  The  Daughter  of  Anderson  Crow.    By  G.   B.    Mc- 
Cutcheon.    Briggs. 

5.  The  Red  Year.    By  L.  Tracy.    McLeod. 

fi.    The  Romance  of  an  Old-Fashioned  Gentleman.    By 
F.  H.  Smith.    McLeod. 

Calgary. 

1.  Rosalind  at  Red  Gate.    By  M.  Nicholson.  McLeod. 

2.  Red  Year.    By  Louis  Tracy.    McLeod. 

3.  Joseph  Vance.    By  Win.   De   Morgan.    Frowde. 

4.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

5.  Three  Weeks.    By  Elinor   Glyn.    Duffield. 

6.  The  Ancient  Law.    By  Ellen  Glasgow.    Musson. 

Charlottetown. 

1.  Walled  In.    By  E.   S.   Phelps.    Harpers. 

2.  Daughter      of     Anderson      Crow.    By.    G.    B.    Mc- 
Cutcheon.    Briggs. 

3.  The  Weavers.    By.  Sir  Gilbert  Parker.    Copp. 

4.  Sherrod.    By  G.   B.   McCutcheon.    Dodds. 

5.-   The  Iron  Lord.    By  S.  R.  Crockett.    Macmillan. 

Hamilton. 

1:  The  Shuttle.    By  F.  H.  Burnett.     Copp. 

2.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

3.  Joseph   Vance.    By   William   De   Morgan.    Frowde. 

4.  The  Red  Year.    By  Louis  Tracy.    McLeod. 

5.  The  Ancient  Law.    By   Ellen  Glasgow.    Musson. 

6.  The  Shepherd  of  the  Hills.     By  H.  B.  Wright.    Mc- 
Leod. 

Kingston. 

1.  Songs  of  a  Sourdough.    By  R.  W.  Service.    Briggs. 

2.  The  Shuttle.    By.   F.   H.   Burnett.     Copp. 

3.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

4.  Bud.    By  N.  Munro.    Harpers. 

5.  Black  Bag.    By  L.   J.  Vance.    McLeod. 

6.  Lady  of  Decoration.    By  F.  Little.    Musson. 

Moncton. 

1.  Three  Weeks.    By  Elinor  Glyn.    Duffield. 

2.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

3.  The  Shuttle.    By.  F.  H.  Burnett.    Copp. 

4.  Stooping  Lady.    By  M.  Hewlett.    Briggs. 

5.  Alice-for-Short.    By   Wm.    De  Morgan.   Frowde. 

6.  Fruit  of  the  Tree.     By  E.  Wharton.    McLeod. 

Montreal. 

1.  Three  Weeks.    By  Elinor  Glyn.    Duffield. 

2.  The  Ancient  Law.    By  Ellen   Glasgow.    Musson. 

3.  Somehow  Good.    By  Wm.   De  Morgan.    Copp. 

4.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

5.  The  Shuttle.    By  F.  H.  Burnett.    Copp. 

6.  The  Broken  Road.    By  A.  E.  W.  Mason.  McLeod. 

Ottawa. 

1.  The  Shuttle.    By.  F.  H.  Burnett.    Copp. 

2.  The  Red  Year.    By  L.  Tracy.    McLeod. 

3.  Songs  of  a  Sourdough.    By  R.  W.  Service.  Briggs. 


4.  Light-Fingered  Gentry.    By  D.  G.  Phillips.  Briggs. 

5.  Are  you  a  Bromide  ?    By  G.  Burgess.    Huebsch. 

6.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

Peterboro. 

1.  Three   Weeks.  By   Elinor   Glyn.    Duffield. 

2.  Rosalind  at  Red  Gate.    By  M.  Nicholson.  McLeod. 

3.  The  Shuttle.    By  F.   H.    Burnett.     Copp. 

4.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

5.  Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 

Port  Arthur. 

1.  The  Weavers.    By  Sir  Gilbert  Parker.     Copp. 

2.  The  Shuttle.    By  F.  H.   Burnett.    Copp. 

3.  The   Dawn    at    Shanty    Bay.    By    R.    E.    Knowles. 
Frowde. 

4.  Three  Weeks.    By  Elinor  Glyn.    Duffield. 

5.  A  Prophet  in  Babylon    By  W.  J.  Dawson.  Frowde. 

6.  The  Spoilers.    By  R.   Beach.    Harpers. 

Quebec. 

1.  The  Shepherd  of  the  Hills.     By  H.  B.  Wright. 

2.  The  Halo.    By  Baroness  Von  Hutton.    Briggs. 

3.  The  Trampled  Cross.    By  J.  Hocking.    Copp. 

4.  The  Fruit  of  the  Tree.    By  E.  Wharton.    McLeod. 

5.  Alice-for-Short.    By  Wm.   De  Morgan.    Frowde. 
■6.  The  Brass  Bowl.    By  L.   J.   Vance.    McLeod. 

St.  Catharines. 

r.  The  Weavers.    By  Sir  Gilbert  Parker.     Copp. 

2.  The  Shuttle.    By  F.   H.    Burnett.     Copp. 

3.  Black  Bag.    By  L.  J.   Vance.    McLeod. 

4.  The  Red  Year.    By  L.  Tracy.    McLeod. 

5.  For  Jacinta.    By  H.  Bindloss.    McLeod. 

6.  Younger  Set.    By  R.   W.   Chambers.    McLeod. 

Toronto. 

1.  Three  Weeks.    By  Elinor  Glyn.    Duffield. 

2.  The  Red  Year.    By  L.  Tracy.    McLeod. 

3.  The  Shuttle.    By  F.   H.   Burnett.     Copp. 

4.  Fruit  of  the  Tree.    By  E.  Wharton.    McLeod. 

5.  The  Weavers.    By  Sir  Gilbert  Parker.     Copp. 
(J.  Alice-for-Short.    By  Wm.   De  Morgan.   Frowde. 

Winnipeg. 

1.  The  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

2.  Prophet  in  Babylon.    By  W.   J.  Dawson.     Frowde. 

3.  The  Shuttle.    By  F.   H.   Burnett.,  "Copp. 

4.  Lady  of  Decoration.    By  F.  Little.    Musson. 

5.  Songs  of  a  Sourdough.    By  R.  W.  Service.  Briggs. 

6.  Satan  Sanderson.    By  H.  E.  Rives.    McLeod. 

Canadian  Summary. 

Points. 

1.  The   Weavers.    By    Sir    Gilbert    Parker 95 

2.  The  Shuttle.    By  F.   H.   Burnett  77 

3.  Three  Weeks.    By    Elinor  Glyn 51 

4.  Red   Year.    By   Louis   Tracy 41 

5.  Fruit  of  the  Tree.    By  E.  Wharton  22 

fi.     Satan  Sanderson.    Bv  H.  E.  Rives  19 
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Condensed  or  "Want"  Advertisements 

The  "Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  mint  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  manufacturers  and  publishers.  Why  not 
use  an  Ad.  under  this  heading? 


A  WELL  KNOWN  ENGLISH  FIRM  OF 
Christmas  and  post  card  publishers  require 
some  smart  salesmen  for  their  Canadian 
Branch  ;  only  those  actually  engaged  in  this  trade 
need  trouble  to  apply.  Confidential,  care  of 
BOOKSELLER  AND  STATIONER,  Toronto, 
giving  full  particulars,  experience,  etc.  [tf] 


ARTICLES  FOR  SALE. 

Don't  keep  any  fixtures  or  goods  around  your 
store  for  which  you  have  no  further  use.  They  are 
worth  more  to-day  than  they  will  be  a  year  hence. 
Don't  keep  money  tied  up  which  you  could  use  to 
secure  discounts  from  your  wholesaler. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


BRAND  NEW.  30  VOLUME  CLOTH  EDITION 
de  Luxe  set,  World's. Great  Classics,  cost  $75, 
will   sell   for  $40.     J.  E.  Mason,  caro  Thos. 
WheatUy,  Sarnia.  (2) 

AUTHORS,   WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  Interest  the  trade  in  their  publications. 


BOOKS  IN  FOREIGN  LANGUAGES 


EMCKE    &    BUECHNER,    11    EAST    17TH 
/    St.,  New  York.    (All  foreign  books.)       (12) 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,    143-145   FULTON 
St.,  New  York.    Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns  or  counties  are  asked   to 
communicate  with   "Historian,"   Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 


BACK    NUMBERS   OF   BOOKSELLER    AND 
STATIONER  published  prior  to  1906.    Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond  with   the   pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESS  CHANCE. 


BRITISH  COLUMBIA  OR  WESTERN  BOOK- 
seller  wishing  to  dispose  of  business,  will  do 
well  to  correspond  with  buyer  giving  particu- 
lars. Address  Box  1116,  San  Diego,  California.  (4) 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "  For  Sale  "  department  brings  together  buyer 
and  seller,  and  tnables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


A  RETAIL  BOOK   BUSINESS  WITH  LARGE 
connection  and  doing  a  good  trade  in  church 
and  college  books  In  one  of  the  best  cities  in 
Canada  ;  stock,  about   $10,000;   splendid   oppor- 
tunity   for    good    bookman.      Apply   to   Box  37, 
BOOKSELLER  AND  STATIONER,  Toronto. 


KODAKS. 


DIARIES 


B. 


W.  HUEBSCH,  150  NASSAU  ST.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


ITALIAN  BOOKS 


FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer  and   Pub- 
lisher;      importer     and      manufacturer     of 
accordeons,  guitars,  mandolins,  etc.  (12) 


INFORMATION  WANTED. 


THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic  Supplies  In  British  Colum- 
bia.   Write  for  catalogue.    Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  '     (13) 


MISCELLANEOUS 

SALESMAN      TO     CARRY     SIDE    LINE    OF 
postcards,    calendars    and    novelty    pictures; 
weighs    less    than    10   pounds,   assures   good 
returns;    state  references,  territory  and    present 
connections.     Reidthal  &  Newman,  106  West  29th 
St.,  New  York.  (1) 


PARTNERSHIP    WANTED    IN     AN     ESTAB- 
LISHED   book,    stationery   or   office   supply 
business    by    young   man   with    considerably 
experience;  give  some  particulars  re  business  and 
state    amount    of    capital    required.      B.  B.,   cart 
BOOKSELLER   AND  STATIONER.  (1) 


ENGLISH    AND    UNITED    STATES    FIRMS 
desiring    Canadian     representation     should 
communicate    with    the    editor    of    BOOK- 
SELLER AND  STATIONER,  Toronto. 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  Illustrated  catalogue  and 
prices  to  the  trade.     Perry  Picture*  Co.,  Box  440, 
Maiden,  Mass.  (12) 


POST  CARDS 


BARGAINS  IN  COLORED  SOUVENIR  POST 
cards   post   free  — 100    Canada,    60c,    75c; 
100    comics,    35c;     100    tinselled,    $1.00; 
100    novelty,    $1;    100   flowers,   60c,   75c,  $1  ; 
100  foreign,  75c,  $1  :  100  bathing  girls,  $1  ;  100 
birthday,  $1.    W.  R.  Adams,  Toronto.  (3) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


THE     EDITOR      OF      BOOKSELLER      AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.    Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 


SITUATION  WANTED 

WANTED  —  POSITION  IN  RETAIL  BOOK, 
stationery  and  wallpaper  business,  Toronto 
or      Hamilton     preferred ;      eight      years' 
experience.    Box  80,  BOOKSELLER  AND   STA- 
TIONER, Toronto. 


SOLICITORS  WANTED. 


WANTED    THROUGHOUT    CANADA, 
bright,    active   canvassers    for    "  Westward 
Ho!"    Splendid  opportunity  for  introducing 
the  only  Western  standard  sized  monthly  magazine 
published  in  Canada.    Write  Manager,  Circulation 
Department,  Vancouver,  B.C.  (4) 
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Published    on  the  second  Wednesday  of  every 
month. 

The    Maclean    Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craick 

OFFICES : 

CANADA- 
MONTREAL  (Telephone  1255) 232  McGill  Street 

Toronto  (Telephone  2701)      - 10  Front  St.  East 

Winnipeg  (F.  R.  Munro)       -       -       Room  511  Union  Bank  Building 

Telephone  3726 
GEAT  BRITAIN- 
LONDON,  Eng.  (J.    Meredith    McKim)     -     -     -    88  Fleet  St.,  E.  ( 

Telephone,  Central  12960 

united  states- 
new  York  (R.  B.  Huestis) 544  West  145th  St. 

Telephone  2430  Audubon 
Chicago  (J.  Roland  Kay) Teutonic  Building 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  de  la  Bourse. 


Subscription,   Canada  and  the   United  States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire         -------  4s.  6d. 


RECENT  CANADIAN  COPYRIGHTS. 

Registered    at    Ottawa,    during   February,    1908. 

Practical  and  Theoretical  Geometry.  Part  III.  By 
A.  H.  McDougall,  B.A.  (Book.)  The  Copp,  Clark  Com- 
pany, Limited,   Toronto,   Ont. 

A  Canadian  History  for  Boys  and  Girls.  By  Emily 
P.  Weaver.  Revised  and  enlarged  with  new  series  of 
illustrations.  The  Copp,  Clark  Company,  Limited,  and 
William  Briggs,  Toronto,  Ont. 

The  Makers  of  Canada:  Sir  John  A.  Macdonald.  By 
George  R.  Parkin.  (Book.)  Morang  &  Company,  Limit- 
ed, Toronto,  Ont. 

The  Red  Year.  A  story  of  the  Indian  Mutiny.  By 
Louis  Tracy.     McLeod  &  Allen,  Toronto,  Ont. 

The  Canadian  Parliamentary  Guide  and  Work  of 
General  Reference  for  the  Dominion  of  Canada,  1908. 
(Book.)      Ernest  John   Chambers,  Ottawa,  Ont. 

Craig's  Importers  Advance  Tables  on  Franks,  Marks, 
and  Kronens.  By  John  Craig.  (Book.)  John  Craig, 
Montreal,  Que. 

Canadian  Business  Manual,  January,  1908.  (Book- 
let.)     F.   L.  Davis,   Montreal,   Que. 

Graphic  Work  Book,  with  Introduction.  By  R.  A. 
Gray,  B.A.  The  Copp,  Clark  Company  Limited,  To- 
ronto, Ont; 

Dictionaire  Historique  des  Canadiens  et  des  Metis 
Francais  de  l'Ouest,  Par  le  R.  P.  A.  G.  Morice,  O.M.I. 
(Livre.)     Rev.   Pere  A.   G.   Morice,   O.M.I.,  Kamloops. 

Les  Memoires  de  Louis  Cyr,  1 'Homme  le  Plus  Fort 
da: Jtfonde.  (Ouvrage  litteraire.)  Publie  dans  "La 
Presse,"  Montreal,  Que.  (Droit  Temporaire  d'Auteur.) 
A.  Berthiawme,-  Montreal,  Que. 

The  Sanctuary  Lamp:  or,  Guide  to  the  True  Religion. 
(Booklet.)      Elizabeth  Delaney,  Toronto,   Ont. 

The  Halifax  Financial  Calendar,  1908.  (Book.)  Nor- 
man Binmore,  Montreal,  Que. 


The  Vancouver — Victoria  Financial  Calendar,  1908. 
(Book.)      Norman   Binmore,  Montreal,  Que. 

Photos  and  Pictures. 

The  Ski  Club  at  Lake  Manitou.  (Photo.)  Wm.  Not- 
man  &  Son,  Montreal,  Que. 

A  Little  Boy  Holding  a  Football  Behind  His  Back. 
(Picture.)  The  Toronto  Lithographing  Company,  Limit- 
ed, Toronto,  Ont. 

This  case  Will  Be  Settled  Out  of  Court.  (Picture.) 
The  Toronto  Lithographing  Company,  Limited,  Toronto, 
Ont. 

Presbyterian  Church,  St.  George.  (Postal  Card.) 
Frank  Hurndall,  Paris,  Ont. 

Picture  of  An  Indian.  The  Toronto  Lithographing 
Company,  Limited,  Toronto,  Ont. 

Ottawa,  1908.  (Picture.)  J.  Lovell  Wiseman,  Mon- 
treal, Que. 

Niagara  Falls.  (Photo.)  Galbraith  Photo  Co.,  To- 
ronto, Ont. 

Music. 

While  the  Village  Bells  Were  Ringing  Far  Away. 
(Song.)  Words  and  music  by  R.  C.  Steer.  Harry  H. 
Sparks,  Toronto,  Ont. 

Vilia.  (Song.)  Music  by  Franz  Lehar.  Arranged 
for  the  piano  by  H.  M.  Higgs.  Chappell  and  Company. 
Limited,  London,  England. 

The  Merry  Widow.  (Valse.)  By  Franz  Lehar.  Ar- 
ranged by  Leonard  Williams.  Edited  by  H.  M.  Higgs. 
Chappell  and   Company,  Limited,  London,  England. 

Prince  Charming.  (Ballet  Petite.)  By  W.  C.  Powell. 
Jerome  H.  Remick  &  Company,  Detroit,  Michigan,  U.S.A. 

Vinita.  (Intermezzo.)  For  piano.  By  Van  Alstyne 
and  Butler.  Jerome  H.  Remick  &  Company,  Detroit, 
Michigan,  U.S.A. 

Miscellaneous. 

Leap  Year.      (Cut.)     Ernest  J.   Clare,  Toronto,  Ont. 

In  Memoriam,  Edward  Hanlan.  (Poem.)  John  W. 
Campbell,  Toronto,  Ont. 

City  of  Hull.  (Mappe.)  Ernest  Eugene  Cinq-Mars, 
Hull,  Que. 

Map  of  the  Town  of  Toronto  Junction.  Charles 
Herbert    Macdonald,   Toronto,   Ont. 

Portfolio  of  Alphabets,  Designs,  Layouts,  etc.,  used 
in  Conjunction  with  Manual  of  Instruction  in  Showcard 
Writing.     P.   Thompson   Company,   Toronto   Ont. 

Interim  Copyrights. 

Quebec  and  Lake  St.  John  Railway  map  showing  the 
location  of  leased  and  unleased  fish  and  game  territories. 
(Divided  into  squares  one  mile  each,  their  vertical  sides 
being  north   and   south.)      P.   Jobidon,   Quebec,  Que. 

Map  of  portion  of  New  Westminster  district  and 
adjacent  islands.  The  Vancouver  Map  and  Blue  Print 
Company,    Vancouver,    British    Columbia. 

Maxwell  Smith's  map  showing  the  fruit  growing  dis- 
tricts of  British  Columbia.  Maxwell  Smith,  Vancouver, 
British  Columbia. 

Ontario  Reports  Annotated.  By  Walter  Edwin  Lear. 
(Book.)     Walter  Edwin  Lear,  Brighton,  Ont. 

The  Ionian  Funeral  March.  Arranged  by  Henry  Al- 
bert Stares,  W.O.  Bandmaster  Ninety-First  Regiment 
Canadian  Highlanders.  Henry  Albert  Stares,  Hamilton, 
Ont. 

Valse  a  ma  Bien-Aimee.  (Musique.)  Lucien  Vigroux, 
Montreal,  Que. 

Eastern  League  Schedule  for  1908.  (Book.)  Edward 
Mack,  Toronto,  Ont. 
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VICTOR  SPORTING  GOODS 

are  the  kind  that  are  always  up-to-date 
Always  reliable  and  always  good  value 
The  most  satisfactory  to  the  player 
The    most    profitable    to    the    dealer 

THE  VICTOR    CATALOGUE   will    be   issued   March    10.       A    card  will    bring   you    a    copy. 

The    Quickseller 
Display  Rack 

For 

RUBBER    BALLS 

Entirely  of  Metal 

Uprights  of  Sheet  Steel 

Strongly  made,   Japanned 

Attractive  Finish. 

Holds  all    Sizes    from    5c.    to    $1.00     Each. 

A   Genuine  Silent   Salesman    for 
Rubber    Balls. 

Will    Pay   for   Itself  the   First  Week. 

EACH  $2.00 


Height  2  ft.  10  in 


5   -30    DAYS 


Order  one  at  once,  you'll 
want  more 


The  Fancy  Goods  Co.,  of  Canada,  Limited 

156  Front  Street  West,  -  -  -  Toronto 


BOOKSELLER    AND    STATIONER 


Some  of  our    New  Papeteries 


Our  new  lines  of 

School  Blanks 

are    now    in      course    of  preparation     and     will     soon    be    in     our     traveller's   hands. 
They   are   up-to-date  in   every   way. 

It     will    pay    you   to    wait    until    you     have    seen   these    before    placing    your    order. 

Buntin,     Gillies     (EL      Co.,     Limited 

Hamilton    and    Montreal 


You  must  Appreciate  the  Value  of  Standard  Goods 

THAT  IS  OUR  KIND 

It  is  an  understood  thing  if  you  really  want  the  best 
then  you  must  obtain 


"Our  Line"  Typewriter 
Ribbons  and  Carbon  Papers 


AS  NOW  MADE  THESE  GOODS  ARE  SIMPLY  PEERLESS 
Then,  too,  we  are  Manufacturers  for  the  Trade  only 


p^rkrTdge: nj"   MITTAG  &  VOLGER 


Sole  Manufacturer*  for  the 
Trade  only         ::  ::  :: 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway     LONDON  4  St.  Paul's  Churchyard,  E.C.       ZURICH,  J.  G.  Muggil 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.  XXIV.   No.  4. 


Office  of  Publication,  10  Front  Street  East,  Toronto 


PRICE,  $1.00  PER  YEAR 


ROIIlMl 


APRIL 


Canadian  Newsdealer 


1908 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 


MONTREAL 


TORONTO 


WINNIPEG 


ESTABLISHED 


Trfcf-wfln 


125  YEARS 


UNDERWOOD'S 

WRITING  INKS 

PASTE  and  MUCILAGES 


Sir  Wilfrid  Laurier 
Fountain  Pen 


Should  a  S.  W.  L.  Fountain  Pen 
not  give  absolute  satisfaction 
money  will  be   refunded. 


Manufactured  in  Canada  by 

JOHN  UNDERWOOD  &  CO. 

9(1  Richmond  St.  E.  -  Toronto 


Quality  :  High 
Price  :  Fair 
Discount :  Liberal 

Price  List  and   Discount 
Sent  on   Request. 


LIBRAIRIE   BEAUCHEMIN,   LIMITED 

Wholesale  Booksellers  and    Stationers 

256  St.  Paul,  1 8  Notre  Dame  West,  26  St.  Gabriel 

MONTREAL 


BOOKSELLER     A  N  L)    S  T  ATI  ()  N  E  K 


Pride  in  one's  goods,  means  goods  worthy  of 
one's  pride,  and  that  is  the  kind  that  has  won  and 
holds  our 

Import  Fancy  Goods 

business 


"We  are  proud  of  the  range  of  samples  we  have 
just  opened  at  our  Toronto  Show  Rooms  and 
you  will  say  justly  so,  when  you  inspect  them. 
The  variety  is  larger  and  more  attractive  than 
ever  and  you  will  be  amply  repaid  for  paying 
us  a  visit. 


Displays  will  be  opened  shortly  in 


Montreal 
Ottawa 

Quebec 

Fredericton,  N.B. 

St.  John,  N.B. 
Truro,  N.S. 

Halifax,  N.S. 


Winnipeg 
Regina 

Moose  Jaw 


Calgary 


Nelson 

Vancouver 


You  are  cordially  invited  to  meet  our  representa- 
tives in  the  most  convenient  city  and  appoint- 
ments will  gladly  be  made  by  corresponding  with 
any  of  our  salesmen  or  the  house  direct. 


Warwick  Bros.  &  Rutter,  Limited 


Import  dealers  in 

Foreign    Fancy  Novelties 


TORONTO 


BOOKSELLER  AND  STATIONER 


ALL  THE 
LEADING  WHOLESALE 

Stationery  and  Fancy  Goods  Houses 

SELL 

GOODALL'S 
PLAYING  CARDS 
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A.  0.  HURST  •   24  Scott  St.  -  TORONTO 


They  Have  Arrived ! 

And    they   are  models  of  Novelty  and  Beauty.     For  the  first  time  the  celebrated 

Birn  Brothers  of  London,  England 

have   introduced   into   Canada    their   unbeatable    line   of 

Christmas  Cards  ««i  Post  Cards 

Every  design  is  novel,  beautiful  and  saleable.  Don't  place  your  orders  for 
Christmas  Cards  or  Post  Cards  without  first  seeing  samples  of  this  magnificent 
line.     Representatives  now  on  the  road  to  YOUR  place  of  business. 


CANADIAN     .    .    . 
REPRESENTATIVE 


A.  ROY  MACDOUGALL, 

42  Adelaide  Street  West,        -        -        Toronto,  Canada 


BO OK SELLER     AND    STATIONER 


THE  COMPLETE 

STATIONERY  HOUSE 

Stocks  specially  well  assorted  "up-to-date" 

IN  EVERY  DEPARTMENT 

STA  TIONERY— PAPER 
OFFICE   SUPPLIES 
ACCOUNT  BOOKS 
LOOSE  LEAF   BOOKS 
LEATHER  GOODS 
PRINTERS'   SUPPLIES 
BINDERS'  MATERIAL 

We  are  now  manufacturing  very  largely 

STATIONERY  CABINETS 


WOOD  BASE  INKSTANDS 

Surpassing  Imported  in  style   or    value 
We  are  sole  Canadian  Agents  for 

Esterbrook's  Steel   Pens— 

OK.  Paper  Fasteners— Wirt  Fountain  Pens 

Moore'S  Modern  Methods     Loose  Leaf  Record  Keeping 

We  keep  an  unlimited  supply  of  all 

STEEL  PENS,  PENCILS  and  RUBBER  BANDS 

BOOKBINDERS'  Leather  and  Supplies— everything  required 

We  aim  to  have  the  most  complete 
Stationery  House  Going. 

BROWN  BROS.,  Limited 

51-53  Wellington  St.  West,  TORONTO 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 


CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mtg.  Go. 

Limited 

Office  and  Factory— 176-178  Richmond  Street 
TORONTO,  CANADA 


ENCOURAGE  HOME  MANUFACTURES 

Premium  Mucilage. 
Lithograms   and  Lith'm  Composition. 
Acme  Cleaning  and  Washing  Powder. 
Belting  Syrup   Saves    Belts  and   Increases 
Power. 

Coal  Saving   and    Smoke  Consuming  Com- 
pound, safe. 

We  guarantee  our  goods  at  least  equal  to 
the  best. 

Samples  and  low  prices  furnished  on  appli- 
cation.    Send  on  your  orders,  don't  delay! 

AULD  riUCILAGE  CO. 


[7  Bleury  St., 


MONTREAL 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis 
ing  and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies, '25  cents. 


&\)t  ffinttgf)  printer 

A  JOURNAL  FOR  THE  PRINTING  TRADES 


EVERY  ISSUE  CONTAINS  : 


Information  on  Trade  Matters. 

Advice  on  Technical  Affairs. 

Hints  on  Every-day  Work. 

Reproductions  in  Colours  and  Mono- 
chrome with  every  issue,  showing 
modern  methods  of  illustrating. 


All  about  New  Machinery  and  Ap- 
pliances. 

Descriptions  of  improved  methods  of 
work. 

Specimens  of  Job  Work,  original  de- 
signs. 


PUBLISHED    BI-MONTHLY,   $2.00    PER    ANNUM,    POST    FREE 
Specimen  Copy  Sent  on  Receipt  of  25  Cents. 
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BROTHERS,  Ltd. 

LONDON,   Eng. 

Writing  Papers 

Typewriter  Papers 

Printing  Papers 

Blotting  Papers 

Card  Boards 


E.  W. 


picer  .javory 


Lyon 


s 


Ltd.,  BRISTOL 

Calendars 

Xmas  Cards 

Pictures 

Post  Cards 

Private 
Xmas  Cards 


INK   Lid. 


CLUCINE 


A  Liquid  Adhesive 


Will  not  go  bad 


Will  not  dry  up 


Fancy  Card  Blanks 

Boxed 
Notepapers 

and 

Fancy  Stationery 
Cabinets 


Write  Us  for  Samples 

and  Quotations 

on  all  your 

Paper  Requirements. 

Goods    Sold 
On   Import   Only 


The  Savory 

line  is  now 

ready  and  our 

Salesmen 
will  be  on  the 

road 
in  a  few  days. 


Lasts  longer  than 
Paste    or    Mucilage 

Is  cleaner  and  a  better 
sticker 


Best   Adhesive    yet 
invented. 

Sold  with  Cap  and  Brush 

In  25  cent     (5  oz.) 
In  50  cent  (11  oz.) 

For  refilling,  90c.  (25  oz.) 


Hold  Your  Largest 
Order  for  us. 


All  Wholesalers 
carry  it. 


MENZIES  &  COMPANY,  Ltd. 

19  Wellington  Street  East. 

Canadian  Agents-      SPICER  BROS.  Ltd.,  London,  Eng.    E.  W.  SAVORY,  Ltd.,  Bristol. 

LYONS  INK,  Ltd.  Manchester.    DORENDORFF  &  CO.,  London. 
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Important 


In  April,  1907,  we  advised  the  trade  that  we  were  preparing 
something  special  in  the  way  of  School  practice  books  and 
requested  them  to  pass  judgment  on  our  proposition  before 
placing  orders.  Since  then  actual  sales  have  proven  that  in 
our  Post  Card  Scribbler  and  Exercise  Books  we  originated  the 
most  successful  series  of  these  books  that  has  ever  been  pro- 
duced. 

We  Now  Promise 

that  for  the  coming  season  we  will  have  something  even  more 
striking  than  our  Post  Card  books  and  a  series  which,  in  our 
judgment,  will  be  the  biggest  hit  that  has  ever  been  made 
with  the  School  Children  in  Canada.  The  entire  idea  is  new 
and  original  and  you  have  nothing  to  lose  and  everything  to 
gain  by  giving  this  proposition  your  consideration  before 
placing  orders. 


We  made  good  last  year.     Watch  us  now. 


Warwick  Bros.  &  Rutter 


WHOLESALE 
MANUFACTURING  STATIONERS 


TORONTO 
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Here   is  a  full   line   of  back  designs   in    the    Genuine 


Bicycle  Playing  Cards. 


Many  of  them  are  old  established  designs — so  well  and  favorably  known  that 
card  players  everywhere  are  familiar  with  them.  Others  are  newer  designs — 
some  of  them  just  added.  New  designs  are  being  introduced  right  along, 
keeping  the  line  up-to-date  and  far  ahead  of  all  others.  That  is  one  reason  why 
Bicycle  sales  exceed  those  of  all  other  makes.  Order  through  jobber. 
Samples   of   quality   on    application    to 

The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 
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MOTORCYCLE. 


SNOWFIAKE. 


MARGIN-STAR. 


Motor.  Motorette.  Motorcycle  and  Autocyclc  backs,  copyright.  1900-6;  Mobile  and  Autobike  backs,  copyright,  1901-B ;  Automobile  back,  copvrig 
Lantern.  Motorcar.  Margin-Star,  Star-Plaid,  Tri-Plaid,  copyright,  1906;  Pneumatic  and  Tangent  backs,  copyright,  1307.  by  The  II.  8.  Playing 


lit.  1902; 
Card  Co 


Auto,  copyright,  1900-: 
,  Cincinnati.  U.  S.  A. 
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Fancy 

Cabinet  **  Leather  Goods 

Manufacturers 


W.  H.  Brand  &  Sons 


Excelsior  Works 
3  and  4  Hoxton  Square 

London,  England 

Catalogs    sent  on    receipt   of  Trade    Card. 


THE  "NATIONAL"  FOUNTAIN  PENS 
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THE     DOCTORS 


ff 


The  "Doctors"— A  Perfect  Fountain  Pen  combined  with  an  accurate  Clinical  Thermometer,  con- 
tained in  special  receptacle  in  barrel.  Medical  Men  and  Students  will  quickly  recognize  this  very  con- 
venient feature.  Price  $1.75  each.  The  "Big  Fellow"  — Chased  Cap  and  barrel  fitted  with  No.  8  size, 
first  quality  14kt.  gold  nib.      Has  a  specially  large  reservoir  r to  contain  extrannk.   rPrice  $1.75  each. 


_  _^^^^^^^^^^^H^^— ^^^^^^^^^^^t. 
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THE  BIG    FELLOW 

These  Pens  are  manufactured  in  England  by  the  largest  Fountain  Pen  Makers  in  the  world.  Each  Pen 
is  absolutely  perfect.  We  are  sole  agents  for  supplying  the  trade  in  Canada  with  The  "National" 
Fountain  Pens. 


The  Copp,  Clark  Company,  Limited 


64-66  Front  Street  W., 
TORONTO 
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BOOKSELLER  AND  STATIONER 


DELIVERED  (Freight  and  Duty  Free),  in  HALIFAX,  ST.  JOHN,  QUEBEC,  MONTREAL, 
OTTAWA,  LONDON,  TORONTO,    HAMILTON. 

If  through  delivery  to  other  towns  in  CANADA  is  required,  only  the  exact  difference  in  freight  between  the  cost  of  delivering 
the  goods  from  LONDON',   ENGLAND,  to  TORONTO,  and  that  which  will  be  incurred  by  delivering  them  from  LONDON, 

ENGLAND,  to  the  city  required,  will  be  charged  on  Invoice. 

The  discounts  are  based  upon  the  value  of  each  order,  but  all  purchases  made  during  any  one  year  will  be  subject 
to  the  same  discount  as  the  placing,  or  largest  order.     (Minimum  order  $10). 

Net  for  Orders  under  $25. 
5  °/o  on  Orders  over  $25. 
10  °/o  on  Orders  over  $100. 

Payment  by  Bill  drawn    in    Canadian    Currency    @    30    days    sight. 


PRICES    AND    SIZES. 


Blue  Black  Writing  (Stone) 


(Glass) 


Blue  Black  Combined  (Stone) 


(Glass) 


Blue  Black  Copying  (Stone) 


(Glass) 


Scarlet  Writing  (Stone)   . 


(Glass)  ... 


/  Inkstand  Bottle 
\  Glass  Stopper 

Tres  Noir  Writing  (Glass) 


Number 

Con- 

Price 

of  the 

tents. 

per 

Bottle. 

Ounces 

Dozen. 

5 

40 

$6.55 

6 

24 

4.30 

7 

8 

1  90 

8 

4 

.95 

240 

32 

6.00 

241 

16 

340 

242 

8 

205 

200 

6 

1  60 

!  243 

4 

1.10 

i  262 

3 

.85 

°9 

ii 

4.35  grs. 

H 

32 

6.55 

1.5 

16- 

430 

1     l6 

7 

1.90 

|  244 

32 

6.55 

i  H5 

16 

430 

,  246 

8 

2.35 

1  247 

4 

1.30 

!  7* 

2 

.70 

10 

40 

990 

11 

24 

655 

12 

14 

4  30 

13 

5 

1  90 

!  248 

32 

8  10 

249 

16 

4  90 

250 

« 

2  75 

251 

4 

1  65 

72 

2 

1  00 

35 

40 

12.40 

36 

20 

6.55 

37 

12 

4.30 

38 

4 

190 

264 

32 

9.50 

265 

16 

580 

266 

8 

345 

267 

4 

195 

104 

3 

1.45 

9i 

2 

.95 

79 

2 

.95 

81 

2 

2.20 

75 

ii 

4.35  grs. 

PRICES   AND    SIZES. 


Gum  Mucilage,  Cap  and  Brush 


for  refilling 


Sponge  Top 


Yiolet  Black  Copy,  fStone) 


(Glass) 


Fancy  Coloured  Inks,  Perfumed 
C"lours —  Crimson,    Mauve, 
Orange,  Violet,  Green,   Blue 

Stylographic  Pen  Ink — Writing 
»  »      .»       Copying 

Fountain  Pen  Ink —  Writing 
,,  ,,       .,  Combined 

Also  in  Glass  Bottles,  fitted  with  | 
Filler, packed  in  Screw-topped  r 
Wooden  Boxes  complete 


Marking  Ink  for  Linen    ... 

„  ,,  „  with  Stretcher 


Endorsing  Ink — 

for  Rubber  Stamps,  Plain  Corks 
,,    fitted  with  Brush 
Colours — Red,     Black,    Blue, 
Violet  and  Green. 


Endorsing  Ink  Pads — 

Uninked,Tin  Case,  Size  3^X2f 
..     5i*3- 


Iron 


3i*2f 

5?*3 


Number 
of  the 
Bottle. 


208 
209 

215 
2IO 
211 
212 
213 
214 

S2 

53 

54 
252 
253 
254 
255 

78 

272 

273 
126 
120 
132- 

i53 

i55 

163 
164 


47 
48 

49 
50 


Con- 
tents 
Ounces 


I* 
24 

4* 
7 
6 
12 

24 

-h 

27 
15 

7 
32 
16 

8 

4 
2 

16 
8 

4 
2 
2 

3 
3 

3 
3 


Price 

per 

Dozen. 


I  .85 
1.10 
1.65 
2.20 
1.10 
2  20 
4.40 
2.20 

5.50 
3.30 
190 
655 
4.30 
235 
130 
.70 

580 
345 
1.95 
220 
.95 

1.10 
1.10 

1.10 
1.10 

2.20 


.95 
1  90 
1.10 
2.20 


1.10 
2.20 


2.20 
330 
4.40 
550 


Orders  can  be  sent  direct  to:- HENRY  C.  STEPHENS,  Aldersgate  St.,  LONDON,  ENO., 
or  to  J.  M.JSCHEAK,  28  Wellington. St.  W.,  TORONTO,  ONT. 
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Some  Facts  Mainly  About  Ourselves 


Art  as  an  adjunct  to  advertising  has  become  a  re- 
cognized fact.  Art  increases  the  effectiveness  of  ad- 
vertising. Three  or  four  years  ago  the  MacLean  Pub- 
lishing Company  established  a  staff  of  expert  ad- 
writers  whose  services  were  placed  at  the  disposal  of 
advertisers  free  of  charge.  The  results  in  the  way  of 
increased  attractiveness  of  advertisements  have  been 
so  gratifying  that  we  have  now  created  an  art  depart- 
ment for  the  purpose  of  further  augmenting  the  effec- 
tiveness of  the  advertising  carried  by  the  nine  trade 
newspapers  and  magazines  published  by  us.  The  chief 
of  the  art  department  has  done  some  of  the  most  effec- 
tive art  advertising  work  in  Canada,  and  we  are  look- 
ing for  big  things. 

The  "growing  time"  of  the  last  few  years  has  been 
a  growing  time,  indeed,  in  the  cost  of  publishing 
newspapers.  Wages  alone  in  the  last  nine  years  have 
increased  55  per  cent,  in  the  mechanical  staff,  and  the 
end  is  not  yet.  Three  years  hence  will  see  another 
advance  in  the  wages  of  the  mechanical  staffs,  accord- 
ing to  the  agreement  between  employers  and  employes. 

An  increase  of  55  per  cent,  in  the  wages  of  the 
mechanical  staff  of  a  newspaper  means  a  great  deal 
more  than  a  similar  advance  in  almost  any  other  in- 
dustry. This  is  because  wages  bulk  so  largely  in  the 
cost  as  compared  with  the  total  outlay.  Like  ordinary 
raw  material  this  cost  does  not  fluctuate.  It  steadily 
stares  the  cashier  in  the  face  from  week  to  week,  with 
the  assurance,  as  already  noted,  of  eventually  bulking 
bigger. 

Do  you  ever  think  of  sending  to  your  trade  paper 
items  of  news  which  would  interest  your  confreres  in 
business?  If  you  have  not,  try  to  think  of  it  in  future. 
If  you  get  the  habit  others  will  get  it  too.  All  will 
thus  be  gainers. 

Notwithstanding  the  great  increase  in  costs  the 
various  papers  and  magazines  of  the  MacLean  Pub- 
lishing Co.  have  steadily  improved.  To-day  they  are 
better  than  they  ever  were  and  have  a  larger  and  more 
widespread  circulation.  They  are  to  be  found  in  prac- 
tically every  place  in  Canada  where  there  is  a  store, 
warehouse  or  factory.  As  one  of  our  advertisers  re- 
marked the  other  day,  "MacLean's  trade  papers  are 


signs  which  travel  from  one  end  of  Canada  to  the 
other."  Our  circulation  abroad  is  also  growing,  quite 
a  number  going  to  the  United  States,  Great  Britain, 
Australia,  South  Africa,  West  Indies,  China  and 
Japan.  Only  a  week  or  two  ago  Stauntons,  the  wall 
paper  manufacturerers,  received  a  large  order  from 
British  Guiana  through  an  advertisement  in  one  of  our 
papers. 

That  the  business  men  of  Canada  have  confidence 
in  the  future  of  Canada  is  evidenced  by  the  advertising 
they  are  doing  in  MacLean's  Trade  Newspapers.  New 
business  for  January  was  the  largest  by  26  per  cent, 
of  any  previous  month  in  the  history  of  the  company, 
and  the  increase  for  the  first  three  months  promises 
to  be  equally  gratifying.  These  increases  are  signi- 
ficant, in  view  of  the  marked  falling  off  in  the  adver- 
tisements carried  by  many  worthy  newspapers  and 
magazines  in  Canada  and  the  United  States.  Profits 
unfortunately  do  not  show  any  such  gain.  The  in- 
crease in  publication  costs  prevent  such  a  desired  con- 
summation. But  we  have  faith  in  the  future;  and 
faith  is  the  substance  of  things  hoped  for. 

It  is  significant  that  the  growth  in  circulation  has 
kept  pace  with  that  in  advertising.  From  all  parts  of 
the  country  there  has  been  a  steady  inflow  of  new  sub- 
scribers since  the  new  year  opened,  While  old  sub- 
scribers are  renewing  in  a  way  that  indicates  that  they 
are  well  pleased  with  our  papers.  This  is  the  proof 
of  the  pudding. 

* 

But  we  are  never  satisfied.  The  more  circulation 
we  have  the  more  we  want.  Fortunately,  there  is  no 
Limbkins  to  declare  that  hanging  will  be  our  reward 
for  wanting  more.  Wc  have  within  the  last  few  weeks 
added  several  new  men  to  our  subscription  canvassing 
staff.  This  will  enable  us  to  simultaneously  work 
every  Province  in  the  Dominion,  so  that  every  prob- 
able subscriber  who  has  come  into  existence  since  the 
country  was  covered  last  autumn  will  be  waited  upon 
before  the  end  of  the  year  by  a  trained  solicitor,  and 
no  other  publishing  house  in  Canada  has  ever  carried 
on  such  an  extensive  subscription  campaign  through 
trained  personal  canvassers. 
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Side  Lights  on  the  Life  of  Commercial  Travelers 

Some    Readable    Bits 


Sitting  in  an  office  or  working  behind  the  counter  one 
is  apt  to  picture  the  traveler's  life  as  one  overflowing 
with  the  good  things  of  life.  Eating  at  hotels,  seeing  the 
country  and  charging  expenses  up  to  the  house,  looks 
good  to  the  fellow  who  has  to  stay  in  one  spot  on  the 
map  and  eat  at  home  always.  But  try  the  road  for  a 
while  and  the  average  man  will  long  for  the  simple  meals, 
the  cosy  bed  and  regular  hours  of  the  man  who  can  walk 
or   take  a  street   car   from  his   house   to   the   store   every 

day. 

Hotels  in  Eastern  Canada  are  none  too  sanitary  and 
meals  are  not  what  they  should  be,  but  the  average  east- 
ern salesman  has  only  from  Monday  morning  till  Fridav 
night  on  the  road,  and  he  has  a  touch  of  home  life  at  the 
week  end.  Not  so  with  the  western  traveler,  however. 
His  territory  is  large,  the  towns  small,  the  hotel  ac- 
commodation limited,  the  dangers  of  typhoid  great,  and 
the  temptations  to  "go  wrong"  unlimited.  Driving  over 
the  prairie  in  all  kinds  of  weather,  getting  up  to  catch 
the  2  a.m.  train,  waiting  at  dreary  depots  hours  for  ac- 
commodation trains,  finding  all  the  good  rooms  gone  and 
having  to  sit  up  all  night  or  bunk  with  the  bugs,  drink- 
ing water  loaded  with  typhoid  germs  or  accepting  the  in- 
vitation of  the  good-hearted  merchant  to  "have  some- 
thing," are  all  incidents  in  the  life  of  the  salesmen  in  the 
west,  apart  from  the  difficulties  of  transporting  baggage, 
making  sales  and  "making  good"  with  the  firm. 

The  Drummer  Set  'Em  Up. 

Last  week  a  group  of  commercial  travelers  were 
lounging  around  the  office  counter  of  an  hotel  in  London 
the  Less,  discussing  local  option  with  the  proprietor.  One 
of  them  who  had  just  come  in  from  doing  a  local  option 
town  aired  his  grievances  vehemently,  and  concluded  by 
saying  : 

"It  isn't  fair.  A  farmer  comes  into  a  city  and  gets 
a  meal  in  a  first-class  hotel  for  a  quarter.  I  go  out  to 
the  country,  have  to  eat  in  a  second-class  joint  and  they 
soak  me  forty  cents." 

"Well  rejoined  the  proprietor,  "It's  worth  fifteen 
cents  extra  to  feed  a  drummer,  compared  with  a  farmer. 
You  drummers  come  into  a  dining-room  as  though  you 
owned  the  house.  You  want  a  clean  place,  you  want  a 
clean  knife,  clean  fork  and  a  clean  napkin.  You  order 
everything  on  the  bill-of-fare,  you  grumble  about  the  qual- 
ity of  the  food,  joke  about  the  butter,  jolly  the  wait 
resses  and  sit  around  the  table  for  half  an  hour.  And 
when  you  go  out  you  put  a  dozen  toothpicks  in  your 
pocket. 

"Now  a  farmer  conies  in  looking  meek  and  humble,  is 
willing  to  sit  anywhere,  says  ma'am  to  the  waitresses, 
will  eat  quietly  whatever  is  set  before  him,  and  often  does 
not  even  unfold  the  napkin.  He  only  takes  one  order  in 
each  course,  he  minds  his  own  business,  never  starts  an 
argument,  hurries  through  his  meal  and  is  done  in  ten 
minutes.  And  if  ho,  should  happen  to  use  a  toothpick  he 
puts  it  back." 

"It's  on  me,  boys,"  said  the  drummer.  And  he 
stood. 

Rough  Spots  and  Bright  Spots. 

Only  a  few  of  the  rough  spots  have  been  touched  upon 
but  volumes  of  "experiences"  could  be  written  by  every 
traveler  who  has  been    given    a    "territory"    in    a    "new" 


country.  Of  course  there  are  bright  spots  and  a  fra- 
ternity feeling  amongst  the  "boys"  helps  to  make  fife 
worth  living.  "Dill,  take  care  of  the  fellow  upstairs,  L've 
got  to  leave  town  and  he's  got  the  symptoms,  lie's  a 
new  one  or  he'd  have  piked  for  headquarters  a  day  or  two 
ago,"  illustrates  the  fellow  feeling  existing  amongst  tin- 
men who  do  not  know  who  typhoid's  next  victim  will  he. 
And  "I've  had  to  pack  several  trunks  and  ship  them  to 
the  house,"  the  words  of  a  prominent  western  merchant, 
indicate  that  constant  treating  at  the  bar  and  fear  of 
changes  of  drinking  water,  with  other  incidentals  of  west- 
ern traveling  life,  help  many  to  go  to  the  bad. 

No,  the  life  of  the  traveler  isn't  all  peaches  and 
cream.  At  best,  it  is  a  wearisome  existence  and  the  re- 
tailer who  considers  his  own  and  his  fellow  man's  inter- 
ests will  always  have  a  pleasant  word  if  he  hasn't  an  or- 
der for  the  men  who  call  on  him  loaded  with  order  books 
and  stocks  of  good  ideas  picked  up  by  calling  at  other 
stores. 

Travelers  and  Persistency. 

"A  traveler  should  never  give  up  calling  on  a  probable 
customer  because  he  at  first  refuses  even  to  look  at  his 
samples  or  talk  business  with  him,"  said  the  head  of  a 
well  known  manufacturing  firm  of  Montreal  the  other  day. 
"Here,  for  example,  is  one  of  my  experiences  :  When  I 
was  on  the  road  in  the  early  stages  of  my  business  there 
was  Blank  &  Company,  whom  you  know  well,  who  refus- 
ed when  I  first  called  upon  than  to  talk  business  with  me 
in  any  way.  Nothing  daunted,  every  time  I  visited  their 
city  I  would  drop  in,  shake  hands  with  the  buyer,  pass 
the  time  of  day  and  walk  out  again,  never  once  mention- 
ing business  for  some  time.  One  day  1  met  the  buyer  of 
the  firm  at  some  athletic  games.  1  came  away  from  the 
field  with  him  and  as  we  were  walking  along  the  street 
he  remarked,  'By  the  way,  we  have  never  bought  any- 
thing from  you  people.' 

"  'No,'  I  said,  'but  we  are  living  in  hopes  of  finally 
doing   something   with  you.' 

"  'Call  around  to-morrow  morning,'  said  he,  'pos- 
sibly  we  can  do  something.' 

"I  called  the  next  morning  and  fortunately  struck  the 
psychological  moment.  He  examined  mv  samples,  and 
gave  me  a  small  order.  It  was  not  much,  but  was  better 
than  nothing.  What  has  been  the  result  ?  To-day  we 
are  selling  that  firm  $10,000  worth  of  goods  every  year. 
I  could  give  you  other  experiences,  but  I  think  that  is 
sufficient." 

A  Good  Suggestion. 

Jeweler  :  "You  say  that  you  want  some  name  en- 
graved on  this  ring  ?" 

Young  Man  :  "Yes,  T  want  the  words  'George,  to 
his  dearest  Alice,'  engraved  on  the  inside  of  the  ring." 

"Is  the  young  lady   your  sister  '" 

"No;   she  is  the  young  lady  to  whom  I  am  engaged." 

"Well,  if  T  were  you,  T  would  not  have  'George  to 
his  dearest  Alice'  engraved  on  the  ring.  If  Alice  changes 
her  mind  you  can't  use  the  ring  again." 

"What  would  you  suggest  ?" 

"I  would  suggest  that  the  worcTs  be,  'George,  to  his 
first  and  only  love.'  You  see  with  that  inscription  you 
can  use  the  ring  half-a-dozen  times.  I  have  had  experi- 
ence in  such  matters  myself." 


iO 
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A    Story    in    Rhyme. 

A  revision  of  Goldsmith's  "Deserted 
Village"  to  suit  the  needs  of  the  twen- 
tieth century  community,  appears  here- 
with, reproduced  through  the  courtesy  of 
the  Iron  Age,  of  Xcw  Fork.  Head  this 
story  anil  laugh  if  you  like,  but  remem- 
ber that  there  is  a  big  substratum  of 
truth  beneath  it  all.  The  mail  order 
houses  in  the  big  cities  are  undermining 
the  business  of  local  retailers  in  a  seri- 
ous manner. 

How  can  the  inroads  of  the  mail-order 
houses  best  be  met?  There  are  several 
ways,  all  based  on  the  educative  idea. 
Once  you  succeed  in  proving-  to  the  local 
public  that  it  is  actually  cheaper  to  buy 
at   home,  then  the  victory  is  won. 

as 

The  press  should  he -a  strong  factor  in 
this  educative  campaign.  Give  the  local 
paper  every  opportunity  to  gather  in- 
formation and  publish  facts.  Several 
papers  that  we  know  of  are  carrying  on 
this  work,  quoting  actual  prices  and 
showing  their  readers  how  the  two  meth- 
ods of  buying  compare.  The  press  will 
help  the  retailer  for  it  is  directly  to  its 
advantage  to  do  so. 

The  trade  paper  is  another  strong  fac- 
tor to  he  reckoned  with  in  combatting 
mail-order  competition.  The  trade  paper 
is  deeply  interested  in  the  welfare  of  the 
retail  trade,  and  it  is  sparing  no  effort 
to  counteract  the  influence  of  the  mail- 
order people. 

,The  organization  of  retail  associations 
during  the  past  few  years  is  providing 
the  means  for  the  removal  of  the  rea- 
son for  existence  of  the  catalogue  house. 
The  retail  associations  are  educating 
their  members  to  more  intelligent 
methods  of  doing  business,  helping  them 
to  successfully  combat  mail-order  ad- 
vertising and  undersell  the  mail  -order 
houses,  while  also  preventing  the  secur- 
ing of  special  legislation  injurious  to  the 
retailer. 

The  Secretary  of  the  Booksellers'  and 

Stationers'  Association  will  be  pleased 
to  supply  electrotypes  of  ''The  Deserted 
Village"  at  cost  price  to  any  member 
of  the  Association  who  may  want  to  get 
his  local  paper  to  use  it.  This  is  a  course 
which  we  would  heartily  commend.  The 
cost  is  very  slight,  and  the  end  to  he 
achieved  is  a  wortbv  one. 


Copyright,  1907.  toy  Th.  I 


Tom  Plowman  lived  on  a  section  (arm 
Not  far  from  a  prosperous  village  ; 

He  worked  late  and  early  and  calloused  his  palm. 
But  thrived  by  industrious  tillage. 


He  saved  up  some  money  and  stood  very  well. 
His  luck  would  have  lasted  for  all  we  can  tell 
If  he  never  had  heard  of  Chicago. 


^ 

2~~~^^=Z^^^^^ 

One  day  a  big  catalogue  came  through  the  mail 

That  told  of  a  wonderful  heater ; 
The  figures  were  tempting.Tom  swallowed  the  tale. 

Says  he,  "Mr.  Merchant's  a  cheater. 


His  profit  must  be  near  a  hundred  per  cent. 
I'll  just  call  his  bluff  and  unless  he'll  relent 
I'll  order  a  stove  from  Chicago." 


>o  he  drove  to  the  village  and  entered  the  store 

With  an  air  that  was  lofty  and  knowing. 
Says  he,  "  Mr.  Merchant,  please  tell  me  once  more 
The  price  of  that  stove  you  were  showing." 


"Thirty-five,  cash  or  credit,  the  best  one  in  town." 
Tom  turned  on  his  heel  and  went  out  with  a  frown. 
And  sent  off  a  check  to  Chicago. 

1 


He  bragged  to  his  neighbors  and  they  in  a  trice 
Sent  away  for  whatever  they  needed  ; 

They  often  were  stuck,  but  they  got  a  low  price. 
Which,  of  course.was  the  one  thing  they  heeded 


Tom's  mail  order  stove  didn't  work  very  long. 
But  no  one  in  town  could  repair  it ; 

At  last  he  was  forced  to  admit  he  was  wrong, 
His  neighbors  weren't  slow  to  declare  it. 


With  no  stores  there  was  no  one  to  buy  or  lo  sell. 
The  drummers  stopped  coming,  they  closed   the 

hotel, 
'Twas  surprising  how  quickly  the  town  went  to — 

well 
A  very  long  way  from  Chicago. 


1 
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The  lawyer,  the  doctor,  the  editor,  too. 
They  all  got  cold  feet  very  quickly  ; 

The  parson  soon  noticed  the  way  the  wind  blew. 
He  left,  for  his  children  were  sickly. 


At  last  Tom  decided  to  sell  his  old  farm, 
But  no  one,  he  found  with  the  greatest  alarm. 

Would  buy  one  so  far  from  Chicago 
When  blank  desolation  stared  Tom  in  the  faca 


wmm?i 


His  courage  grew  weaker  and  weaker. 
Till  he  made  up  his  mind  to  get  out  of  the  place 

And  go  on  a  jaunt  as  home  seeker. 
So  he  put  on  his  overcoat,  packed  up  his  grip. 
Says  he, "  I'll  be  giving  my  neighbors  the  slip. 

For  I  must  be  off  to  Chicago." 


When  he  got  to  the  station  to  Tom'»  great  surprise 

He  found  it  deserted  and  dusty. 
Inhabited  only  by  spider*  and  flies. 

And  the  siding  was  crooked  and  rusty. 


The  merchant  toon  failed  and  sold  out  his  store, 
And  this  was  the  notice  he  left  on  his  door : 
"  Gone  to  look  for  a  job  in  Chicago." 


The  trains  flew  by  whizzing,  Tom  waited  in. 

vain, — 
Says  he  "  Neither  merchant  nor  doctor  nor  train 
Will  stop  any  place  but  Chicago." 
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Some   Helpful    Hints   for    the    Advertising    Department 


Continuity   Needed 


One  day  when  looking  through  a  large  factory  I  was 
taken  down  to  the  boilerhouse  where  the  steam  to  drive 
the  motive  power  for  engines  was  generated,  said  a 
writer  in  Printers'  Ink.  What  attracted  my  attention 
the  most  was  the  automatic  stoking  arrangement.  This 
arranged  for  a  continuous  feed  of  fuel  to  the  fires  under 
the  boilers.  This  continual  supply  of  a  regular  quantity 
of  fuel  is  the  secret  of  the  economical  and  effective  pro- 
duction of  heat. 

In  retail  business  there  is  need  of  a  continuous  supply 
of  advertising.  Continuous,  xnot  spasmodic.  If  the  stok- 
ing of  a  boiler  fire  was  not  done  at  regular  intervals  and 
a  big  supply  put  on  there  would  soon  be  a  very  serious 
diminution  and  waste  of  power. 

Let  us  first  take  newspaper  publicity.  You  arrange 
to  spend  a  certain  sum  of  money  during  the  year.  This 
will  pay  for  a  few  large  displays  which  would  create  an 
equal  number  of  spurts  in  the  rush  of  business.  But  that 
is  about  all  that  it  would  do.    If  you  use  a  much  small- 
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HOW  THEY  ADVERTISE  IN  NELSON,  B.C. 

cr  space,  on  the  other  hand,  and  let  your  advertisement 
appear  as  often  as  possible  it  will  result  in  a  steady 
amount  of  business  which  will  increase  as  the  year  goes 
on.  Newspaper  space  is  valuable  and  requires  to  be  care- 
fully and  thoughtfully  used.  Whatever  line  of  merchandise 
you  are  interested  in  has  plenty  of  good  features  that  can 
be  told  to  the  public. 

Take  Small  Space. 
Take  a  small  space  in  the  newspaper  which  will  reach 
the  greatest  number  of  the  public  from  which  you  expect 
to  draw  your  business  and  tell  of  the  good  qualities  of 
your  merchandise.  Speak  of  the  desirability  of  possess- 
ing or  purchasing  your  stock.  Draw  attention  to  the 
superiority  of  your  merchandise.  Show  plainly  the  ad- 
vantages of  trading  at  your  store.  Iif  all  these  particu- 
lars be  sure  you  stick  to  the  plain  unvarnished  truth. 
Tell  the  same  story  over  and  over  again  in  different 
words,    Never  have  the  same  copy  appearing  twice,  Keep 


it  fresh.    It's  no  use  sending  copy  to  the  newspaper  once 
a  month  and  never  changing  it  during  that  period. 

In  your  newspaper  space  you  should  say  things  that 
you  would  say  to  the  customer  who  comes  into  your 
store.  If  you  are  at  a  loss  what  to  say  just  spend  a  lit- 
tle time  each  day  listening  to  the  arguments  used  by 
your  salesmen.  If  these  are  effective  in  selling  goods  in 
the  store  they  will  be  just  as  effective  in  selling  goods 
through  newspaper  publicity.  It  is  the  continual  repeti- 
tion of  your  story  in  new  words  that  will  eventually  im- 
press upon  the  public  the  fact  that  when  your  class  of 
merchandise  is  wanted  your  store  is  the  place  for  it. 

Don't  Let  the  Public  Forget. 

Never  let  the  the  public  have  a  chance  to  forget  you. 
Be  always  at  it  telling  them  about  your  goods  and  your 
store.  The  newspaper  of  to-day  is  only  goo'd  for  a  short 
time.  As  soon  as  the  next  issue  comes  out  the  previous 
one  is  dead. 

Advertising   should  be  store  and     merchandise  news. 
What   would   you   think   of   a  newspaper   which  contained 
the  same  news  paragraphs  day  after  day  ?    It  would  soon' 
cease  to  be  of  interest  to  you  and  your  daily  cent  or  two 
cents  would  be  spent  on  another  paper. 

A  business  man  in  our  city  stopped  me  in  the  street 
the  other  day  and  said  :  "When  I  used  to  get  the  even- 
ing paper  I  looked  for  the  latest  news,  but  now  I  always 
glance  first  to  see  what  you  have  got  to  say."  Get  the 
pubic  into  the  way  of  looking  for  merchandise  news  in 
your  space  and  there  will  soon  be  a  ready  response  to 
your  appeals  for  their  patronage.  The  writing  of  adver- 
tising copy  becomes  a  pleasure  and  incidentally  results  in 
extra  profits  and  popularity  for  the  store  Tor  which  it  is 
got  out.  It  is  almost  unnecessary  to  say  here  that  the 
merchandise  and  the  store  must  be  in  line  with  the  ad- 
vertising.   This  is  a  foregone  conclusion. 

Does  It  Pay  to  Cut  ? 

The  advertisement  of  W.  G.  Thomson,  Nelson,  B.C., 
raises  a  question  which  was  suggested  by  the  remarks  on 
this  page  last  month  about  price-cutting.  There  it  was 
in  a  measure  defended,  on  the  ground  that  the  booksell- 
er and  stationer's  stock  becomes  so  toon  out-of-date  and 
the  old  goods  must  be  cleared  out  to  make  room  for  the 
new.  But  another  point  has  been  mentioned.  Is  this 
price-cutting  going  to  hurt  trade  in  the  long  run  ?  Is  it 
going  to  cheapen  a  store  ?  That  is  something  we  would 
like  to  hear  discussed. 

A  Nursery  Rhyme. 
Mary  had  a  little  lamb,  its  fleece  was  white  as  snow; 
it  strayed  away  one  day  where  lambs  should  never  go. 
And  Mary  sat  her  quickly  down  and  tears  streamed  from 
her  eyes;  she  never  found  the  lamb  because  she  did  not 
advertise.  And  Mary  had  a  brother  John  who  kept  a 
village  store;  he  sat  down  and  smoked  a  pipe  and 
watched  the  open  door.  And  as  the  people  passed  along 
and  did  not  stop  to  buy,  John  still  sat  and  smoked  his 
pipe  and  blinked  his  sleepy  eye.  And  so  the  sheriff 
closed  him  out,  but  still  he  lingered  near,  and  Mary  came 
to  drop  with  him  a  sympathetic  tear.  "How  is  it  sister, 
can  you  tell,  why  other  merchants  here,  sell  all  their 
goods  so  rapidly  and  thrive  from  year  to  year?"  Re- 
membering her  own  bad  luck,  the  little  maid  replies : 
"Those  fellows  get  there,  John,  because  they  adver- 
tise." 
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Interior  of  A.   H.  Jarvis'  Book  Store,  Ottawa. 


A.  H.  Jarvis'  Store  in  the  Canadian  Capital 

1888—1908. 


The  store  illustrated,  with  its  book  gallery,  its  dis- 
play stands,  its  well  filled  shelves  and  its  general  appear- 
ance of  prosperity,  is  not  the  same  store  by  any  means 
that  Mr.  Jarvis  opened  in  Ottawa  twenty  years  ago  in 
1888.  The  original  Jarvis  store  was  only  about  >  ne- 
fourth  the  size  of  the  present  establishment  and  its  ap- 
pearance and  equipment  were  correspondingly  small.  In 
the  average  life  of  a  book  store,  twenty  years  sees  little 
alteration  in  appearances  and  changes  are  usually  not  of 
the  four-fold  variety,  so  that  the  development  of  Mr. 
Jarvis'  store  is  exceptional  in  a  measure  and  indicative  of 
the   proprietor's   abilities  as  a  business    man. 

Mr.  Jarvis  began  his  career  as  a  bookseller  twenty- 
four  years  ago  in  the  store  of  J.  S.  Durie,  where  he  spent 
an  apprenticeship  of  four  years.  He  then  set  up  in  busi- 
ness for  himself  in  a  store  located  where  his  present  store 
stands.  During  the  subsequent  twenty  years  he  has  made 
many  changes  and  enlargements  in  the  store,  quadrupling 
the  size  and  perfecting  the  interior  arrangements.  His 
latest  improvement  was  the  remodelling  of  the  front  two 
years  ago. 

Mr.  Jarvis  has  given  his  personal  attention  to  the 
business  from  the  outset,  which  accounts  to  a  consider- 
able degree  for  its  prosperity.  He  is  a  man  well  thought 
of  in  trade  circles,  a  good  hookman  and  a  progressive 
bookseller.  He  has  not  confined  his  business  merely  to 
books  and  stationery,  but  for  the  past  eleven  years  has 
run  a  branch  post  office  in  his  store,  besides  acting  as 
agent  for  various  transportation  companies,   etc. 

One  of  the  features  of  the  Jarvis'  store,  or  "The 
Bookstore,"  as  it  is  frequently  named,  is  the  book  gallery 
to  be  seen  at  the  rear.  This  gallery  utilizes  considerable 
space  that  might  otherwise  be  wasted.  It  overlooks  the 
store,  is  well  lighted  from  above  and  affords  a  pleasant 


retreat  for  the  booklover.  Here  are  to  be  found  the  prize 
and  library  books,  the  staples  of  the  book  business. 

To  the  left  of  the  main  entrance  are  to  be  seen  the 
current  books,  arrayed  on  counter  shelves,  with  titles  out- 
ward, so  that  customers  can  run  over  the  stock  and  ex- 
amine any  book  desired.  Cheap  editions  are  also  ranged 
on  the  counter.  In.  the  shelves  at  the  back  are  to  be 
found  the  pdets,  bibles,  hymns,  etc.,  with  the  class-desig- 
nation at  the  top  of  the  shelves.  This  is  an  excellent  idea 
and  a  great  help  to  customers. 

To  the  right  of  the  main  entrance  is  the  stationery 
department,  with  well  filled  shelves  of  papeteries  and 
notepaper  and  showcases  containing  pens,  pencils,  etc. 
Commercial  stationery  is  found  to  the  rear.  Magazines, 
cicture  post  cards  and  similar  lines  find  a  place  in  the 
store's  economy. 

INCREASE  IN  BRITISH  PUBLICATIONS. 

In  the  British  House  of  Commons  on  March  24,  Hon. 
Mr.  Buxton,  Postmaster-General,  stated  that  the  number 
of  British  publications  going  to  Canada  weekly  was  170,- 
000.  Two-thirds  of  this  number  were  the  result  of  the 
reduced  postal  rates.  Mr.  Buxton  further  stated  that  the 
increase  was  greatest  on  magazines  of  the  highest  class 
and  that  the  pecuniary  loss  was  very  slight. 

This  is  encouraging  news  all  round  and  fully  justifies 
the  contentions  of  those  who  fought  for  this  concession 
for  many  years.  It  is  now  the  concern  of  the  news  trade 
to  see  that  they  get  the  bulk  of  the  trade  in  these  Bri- 
tish publications.  Organize  a  good  system  and  a  local 
delivery  and  customers  will  be  quite  as  willing  to  pat- 
ronize the  newsdealer  as  they  would  be  to  send  their 
money  away  to  a  subscription  agency. 


13 


BOOKSELLER  AND  STATIONER 

Some    Good    Advice    to    Young    Men    Entering    Business 

By   Howard   R.   Wellington 


(jive  your  employer  a  full  measure  of  your  time; 
working  a  few  minutes  over  the  regular  time  if  necessary, 
showing  him  that  you  are  deeply  interested  in  your  work, 
which  is  in  his  business. 

Tliis  matter  of  a  few  minutes'  overtime  occasionally 
may  seem  a  very  small  matter,  'but  the  average  employer 
is  quick  to  make  a  mental  note  of  the  young  man  whose 
ambition  seems  to  be  to  get  away  from  his  work  on  the 
stroke  of  the  clock. 

A  great  deal  is  said  nowadays  about  working  over- 
time, and  it  might  be  well  not  to  enter  into  a  discussion 
about  such  a  large  subject,  suffice  to  say.  that  there  is  in 


REX   E.    BEACH 

Author  of  "  The  Spoilers  "  and  "  The  Barrier.' 

(Musson  Book  Co.) 


most  businesses  a  busy  season  when  the  employe  is  asked 
to  work  after  regular  hours,  sometimes  with  no  extra  re- 
muneration, but  there  is  correspondingly  a  slack  season 
when  the  work  is  light,  the  hours  shorter,  and  numerous 
other  little  concessions  are  granted,  which  more  than  com- 
pensate for  the  extra  heavy  work  of  a  busy  season.  Of 
course,  there  are  extreme  cases  where  an  employe  is  ex- 
pected to  work  all  year  round  without  holiday  or  conces- 
sion of  any  kind,  but  such  instances  are  rare  and  will  be- 
come more  so. 

It  is  a  good  plan  'to  complete  one's  work  as  much  as 
possible  each  day,  leaving  everything  at  the  close  of  the 
day  in  such  shape  as  to  be  easily  taken  up  and  carried  on 
by  a  stranger  who  may  be  introduced  to  the  work. 

Distribution  of  Work. 

A  bookkeeper  might  say  to  this  suggestion:  "My 
work  is  never  complete;  if  I  were  to  take  this  advice,  I 
would  be  at  it  night  after  night. ' '    Possibly  so,  but  a  fair 


amount  of  good  judgment  has  to  be  exercised  in  the  dis- 
tribution of  such  a  class  of  work  over  a  period,  so  as  not 
to  have  more  than  say  one  night  a  month,  perhaps,  at  the 
first,  perhaps  at  the  last,  and  even  this  is  not  found  ne- 
cessary if  the  work  is  judiciously  distributed.  In  one 
respect  positions  are  something  like  boarding  places.  We 
never  know  how  well  we  are  suited  until  we  think  of  mak- 
ing a  change. 

'To  hear  some  men  talk  one  would  think  their  positions 
were  the  most  unsatisfactory  in  the  world,  and  that  their 
employers  were  the  most  eccentric  and  ungrateful  crea- 
tures  that  ever  breathed.  Yet  these  men  will  usually  hold 
on  and  on,  in  spite  of  the  fact  that  they  have  frequent 
chances  to  leave. 

Dissatisfaction. 

Tlic  dog  we  know  is  better  than  the  dog  we  don't 
know.  There  is  lots  of  truth  in  it.  The  "old  man"  may 
be  cranky,  but  you  understand  him,  you  know  how  to  put 
up  with  his  ways  of  doing  things.  It  may  not  be  so  else- 
where. Things  are  not  half  so  bad  as  we  often  paint 
them  to  ourselves.  Analyze  your  complaints.  Rest  as- 
sured of  one  thing — you  could  easily  do  worse  than  where 
you  are. 

Life  is  made  up  of  little  things — if  we  are  faithful  in 
the  smaller  details,  the  larger  problems  will  be  more 
easily  overcome. 

System.  * 

We  read  and  hear  a  great  deal  to-day  albout  system,  as 
applied  to  business.  When  we  speak  of  "systematic,"  it 
does  not  necessarily  mean  that  a  man  must  get  into  a 
groove  and  have  a  hard  and  fast  rule  for  performing  each 
duty  allotted  him — rather,  that  he  should  be  keen  to 
adopt  any  new  method  brought  to  his  attention,  bearing 
in  mind  two  things  essential  to  a  good  system,  viz.,  first, 
that  he  is  able  to  do  a  little  more  work  with  a  little  less 
trouble;  second,  that  he  is  able  to  produce  more  satisfac- 
tory results  with  less  work  than  at  present. 

Don't  be  satisfied  with  doing  your  work  just  as  good 
as  the  other  fellow,  aim  to  do  it  a  little  better. 

Observation. 

We  learn  a  great  deal  by  observation.  To  use  a  simple 
illustration:  Two  men  are  walking  down  the  street;  one 
with  keen,  alert  and  businesslike  air,  observing  right  and 
left,  the  people,  the  stores,  and,-  in  fact,  everything  of 
interest,  gaining  thereby  a  great  deal  of  valuable  informa- 
tion at  a  glance;  the  other,  listless,  indifferent,  with  ap- 
parently no  interest  in  his  surroundings,  losing  what  the 
other  has  gained. 

Self-control  under  all  circumstances  is  one  of  the  most 
salient  points  in  a  successful  man's  career.  To  show  a 
perfectly  serene  countenance  and  attitude  during  the  most 
exasperating  circumstances,  is  a  quality  few  men  possess. 
To  control  one's  feelings  under  stress  of  great  provocation 
is  the  exception  rather  than  the  rule.  The  world  has  no 
place  for  the  indolent  fellow;  he  is  in  the  road  and  must 
be  carried  along  with  the  enthusiasm  of  the  workers  or 
drift  behind  and  become  a  drag  on  the  community. 

Each  day  should  add  one  block  to  the  strong  structure 
of  character  and  manhood  which  we  are  building.  Don't 
shun  the  dull,  uninteresting  details  which  lead  up  to  more 
important  work.     It  is  these  very  small  matters  which 
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become  the  groundwork  or  foundation  of  a  successful 
life. 

Make  the  best  effort  in  the  position  you  now  occupy, 
till  it  to  overflowing,  and  when  the  opportunity  comes, 
you  will  be  the  man  to  seize  it. 

An  old  Arabian  proverb  says:  "The  man  who  knows 
not,  and  knows  not  that  he  knows  not,  is  a  fool — shun 
him.  The  man  who  knows  not  and  knows  that  he  knows 
not  is  willing — 'teach  him." 

The  man  who  knows  it  all  never  succeeds.  We  should 
always  be  ready  to  consult  others,  though  we  have  formed 
a  decided  opinion  of  our  own,  for  it  is  only  by  such  inter- 


change of  ideas  that  our  minds  are  broadened,  and  our 
thoughts  crystallized  into  definite  opinions. 

The  Young  Man  in  Position  of  Trust. 
This  is  undoubtedly  an  age  for  young  men  in  business. 
Look  around  you,  see  the  responsible  positions  being  held 
by  young  men  everywhere  in  our  large  institutions.  But 
some  one  says,  it  is  influence  which  has  placed  the  young 
man  in  these  positions;  granted — in  some  cases,  but  look 
into  it  carefully,  have  not  all  or  most  of  these  young  men 
made  the  best  of  every  opportunity  available,  have  they 
not  improved  their  time  by  preparing  for  something  bet- 
ter? Now,  when  new  work  confronts  them,  they  are  com- 
petent to  handle  it. 


Expense  Accounts — How  to  Arrive  at  Net  Profit 


A  Distribution  of  Expense 


In  every  business  a  certain  class  of  expense  accounts 
must  be  kept,  although  the  titles  and  arrangement  may 
be  particular  to  the  class  of  business  carried  on.  For  in- 
stance, in  a  certain  business  where  advertising  is  a  spe- 
cial feature,  it  is  desirable  to  open  a  separate  expense  ac- 
count for  advertising  ;  then  again,  cartage  or  freight  may 
be  unusually  heavy  items  and  it  is  necessary  to  know 
the  total  amount  expended  yearly  for  each  item.  These  ix- 
pense  accounts  may  be  grouped  under  comprehensive  head- 
ings, such  as  "Heat,"  "Power,"  "Water,"  "Light,"  etc.. 
but  the  information  gained  by  separate  accounts  for  each 
heavy  expense  item  more  than  compensates  for  the  extra 
work  involved  in  opening  a  few  new  accounts.  A  plan 
adopted  by  a  number  of  large  concerns  who  desire  to  have 
detailed  information  in  regard  to  expenses,  is  to  have  re- 
presentative, accounts  in  the  ledger  and  a  special  itemized 
expense  book  with  twenty,  or  even  thirty  columns  for 
classification,  which  book  is  written  up  each  month  from 
the  book  of  original  entry,  thus  giving  the  total  expenses 
for  each  minute  division  monthly. 

Expense  of  a  Retail  Store. 

At  the  end  of  a  certain  period  we  find  the  total  of  the 
various  expense  accounts,  after  making  allowances  for 
(1) '  insurance  prepaid,  (2)  stationery  and  sundry  expense 
supplies  on  hand,  (3)  rent  and  taxes  due,  etc.,  to  be  as 
follows  :  Light  $50,  power  $15,  water  $10,  heat  $60, 
rent  $500,  taxes  $30,  postage  $25,  stationery  $30,  salar- 
ies $3,000,  express  and  freight  $75,  delivery  $40,  phone 
$20,  wrapping  supplies  $30.  These  items  may  be  classi- 
fied as  follows  : 

Heat,  power,   water,   light $135 

Rent  and  taxes 530 

Postage  and   stationery 55 

Salaries 3^00 

Carriage  and  delivery 115 

Store  expense 50 

Total  expenses $3,885 

The  sales  for  the  same  period  amounted  to  $40,800, 
the  purchases  of  new  goods  $30,000.  The  stock  on  hand 
at  the  commencement  (taken  at  cost)  amounted  to  $7,000 
and  the  stock  on  hand  at  the  close,  taken  on  the  same 
basis,  amounted  to  $6,500.  The  trading  account  there- 
fore shows  as  follows  : 
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Trading  Account. 

DR. 

Stock  on  hand $7,000 

Purchases 30,000 

Gross  profit 9.500 

$46,500 
CR. 

Sales $40,000 

Stock  on  hand  (at  finish) 6,500 

$46,500 
The  partners'  share  in  the  profits  is  simply  a  matter 
of  arrangement  between  the  partners  themselves,  but  for 
the  sake  of  illustration  we  will  suppose  that  $8,000  has 
been  invested  in  the  business,  and  that  each  partner  gets 
a  salary  of  $1,000  a  year.  It  has  also  been  decided  to 
charge  against  the  profits  interest  at  the  rate  of  6  per 
cent,  on  the  capital  invested.  Our  trading  and  profit  and 
loss  accounts  would  then  appear  as  follows  : 

DR. 

Total  expenses $3,885 

Net  profit. *5,615 

$9,500 

CR. 
Gross  Profit *$9,500 

DR. 

Partner  salary $1,000 

Partner  salary 1,000 

Interest,  $8,000  @  6  per  cent 480 

Balance  credit  profit   and  loss •S.ISS 

$5,615 
CR. 
Net  profit *$5,615 


THANKS  FOR  SERVICE. 

Words  of  sincere  appreciation  for  work  well  done  are 
not  flattery.  We  ought  to  be  as  ready  with  them  as  we 
are  with  condemnation  when  we  are  not  pleased.  A 
tradesman  pretty  nearly  dropped  the  telephone  receiver 
with  astonishment  because  a  customer  called  him  up  to 
thank  him  for  good  service.  He  was  used  to  hearing 
complaints  only.  Those  who  are  pleased  too  often  say 
nothing. 
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What    Men  in  The  Trade  Are   Doing 


II.  W.  Fry  has  recently  succeeded  McCrea  &  Co.,  sta- 
tioners and   booksellers,   of  Sarnia,  Ont. 

The  stationery  business  of  H.  C.  Nolan,  Ottawa,  was 
recently  disposed  of  by   a  bailiff's  sale. 

B.  A.  Clarke,  Canadian  representative  of  Ward,  Lock 
&  Co.,  London,  is  on  his  way  to  the  coast. 

B.  W.  Huebsch,  publisher,  New  York,  moved  on  April 
1  to  more  adequate  quarters  at  225  Fifth  Avenue. 

George  Stewart,  representing  the  Oxford  University 
Press,  got  back  to  Toronto  from  his  coast  trip  last  week. 

Thomas  Nelson  &  Son's  representative,  Mr.  Mallens, 
spent  some  days  in  Toronto  on. his  return  from  a  trip  to 
the  coast. 

A.  E.  Pearson,  of  Pearson  &  Co.,  Calgary,  we  are  sorry 
to  hear,  has  been  in  the  hospital  for  some  time,  suffering 
from  erysipelas. 


J.    B.    HAY 
New  Canadian  representative  of  the  Eaton,  Crane  &  Pike  Co. 


E.  H.  Harcourt,  of  the  E.  H.  Harcourt  Co.,  manu- 
facturing stationers,  has  just  returned  to  Toronto  from 
a  trip  to  the  east. 

The  manager  of  the  wholesale  department  of  Carter 
&  Co.,  Charlottetown,  P.E.I.,  Mr.  Bremner,  is  at  present 
on  a  buying  trip  to  Toronto. 

W.  C.  Williamson,  junior  partner  in  the  firm  of  Wil- 
liamson &  Son,  booksellers,  Port  Hope,  was  in  Toronto 
doing  some  buying  last  week. 

■0.  O.  Dinsmore  &  Co..  who  bought  out  Spence  &  Co., 
Fort  William,  are  doing  a  good  trade  in  that  city,  accord- 
ing to  reports  brought  in  by  travelers. 

The  stationery  and  agency  business  formerly  carried 
on  by  the  late  T.  G.  S.  McAmmond,  of  Sturgeon  Falls, 
has  been  taken  over  by  A,  W,  Smith,  of  that  place. 

R.  J.  Plaskett,  of  the  Copp,  Clark  Co.,  has  recently 
returned  to  Toronto  from  the  western  field.  Mr.  Plaskett 
says  he  found  business  pretty  good  in  his  territory. 


A  visitor  to  the  Toronto  trade  last  month  from  the 
west;  was  D.  J.  Young,  of  D.  J.  Young  &  Co.,  the  Cal- 
gary booksellers.    Mr.    Young  also  visited  New  York. 

F.  W.  Riokaby,  of  Bruce  Mines,  has  sold  his  book 
and  stationery  store  to  Dr.  K.  Campbell.  Mr.  Rickaby 
will  in  future  devote  his  time  to  the  printing  business. 

R.  J.  Soden,  of  Peterboro,  was  noticed  in  Toronto 
recently  doing  some  buying.  Mr.  Soden's  business  has 
been  going  ahead  very  successfully  in  the  Plate  Glass 
City. 

Fire  did  $1,500  damage  to  the  stock  of  the  National 
Stationery  Company,  at  40  Scott  street,  Toronto,  on 
Sunday,  March  22nd.  The  loss  was  fully  covered  by  in- 
surance. 

W.  C.  Bell,  of  the  Musson  Book  Co.,  leaves  shortly 
for  Winnipeg  and  the  west.  Mr.  Bell  joins  his  traveling 
mate,  Harry  Woods,  ,of  Warwick  Bros.  &  Rutter,  at  Win- 
nipeg. 

C.  D.  Hills,  one  of  the  directors  of  Hills  &  Co.,  the 
art  publishers,  was  in  Toronto  recently,  conferring  with 
the  company's  Canadian  representatives,  the  Copp,  Clark 
Company. 

Harvey  S.  Lloyd,  dealer  in  office  supplies,  26  Front 
street  east,  Toronto,  suffered  about  $1,000  loss  by  fire 
on  March  19th.  The  damage  was  fully  covered  by  in- 
surance in   the  Royal. 

From  late  advices  received  from  A.  O.  Hurst,  who 
has  been  busy  selling  Goodall's  playing  cards  down  east, 
he  intends  to  take  in  Newfoundland  "and  Prince  Edward 
Island  in  his  itinerary  this  year. 

J.  S.  Robertson,  of  J.  S.  Robertson  &  Co.,  who  started 
business  last  fall  in  Lethbridge,  reports  business  good  in 
his  district.  Travelers  say  that  Lethbridge  is  one  of  the 
bright  spots  in  the  West  this  season. 

S.  B.  Gundy,  manager  Canadian  branch  of  the  Oxford 
University  Press,  sails  next  week  from  New  York  for 
England.  He  expects  to  be  away  about  a  month,  con- 
ferring with  the  head  office  management. 

C.  H.  Allison,  formerly  druggist  for  the  Canada  Drug 
&  Book  Co.,  Nelson,  B.C.,  has  bought  out  Reid  &  Co.,  Cran- 
brook,  and  will  commence  business  about  the  middle  of 
April  as  the  Cranbrook  Drug  &  Book  Co. 

M.  J.  Gaskell,  formerly  of  the  Musson  Book  Co.,  To- 
ronto and  later  with  D.  J.  Young  &  Co.,  Calgary,  has 
joined  the  staff  of  the  Thomson  Stationery  Co.,  Vancouver, 
and  is  in  charge  of  the  retail  department. 

Gr.  Sutherland  Forsyth  has  bought  out  his  partner,  W. 
Irvine,  and  the  firm  of  Irvine  &  Forsyth,  Vancouver,  will 
in  future  be  known  as  G.  S.  Forsyth  &  Co.  The  store  is 
located  at  the  corner  of  Hastings  and  Homer  Streets. 

E.  L.  Christie,  of  Brandon,  has  added  two  flats  to  his 
store,  making  it  one  of  the  finest  stores  in  Canada.  Mr. 
Christie  does  a  big  business  in  school  supplies,  and  the 
increased  space  was  required  to  handle  the  trade  in  this 
line. 

L.  C.  Wilson,  bookseller  and  stationer,  Calgary, 
Alta.,  has  been  visiting  his  old  home  in  Perth,  Ont.,  and 
incidentally  calling  on  the  trade  in  Toronto.  He  has  not 
been  in  the  best  of  trim  of  late  and  the  trip  east  was  to 
benefit  his  health. 

Harold  W.  W.  Copp  is  in  charge  of  a  fine  display  of 
import  books  for  his  firm,  the   Copp,   Clark  Co.,  at   the 
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King  Edward  Hotel,  Toronto.  Mr.  Copp  recently  got  back 
from  Montreal  and  Ottawa,  where  he  succeeded  in  beat- 
ing his  last  year's  record  of  sales. 

According  to  Henry  Button,  manager  of  the  Canadian 
branch  of  Cassell  &  Co.,  the  balance  sheet  of  the  general 
company  showed  profits  for  1907  exceeding  those  of  1906 
by  over  $50,000.  Mr.  Button  hopes  that  the  Canadian 
branch  will  help  to  swell  the  increase  this  year. 

Travelers  all  say  that  Linton  Bros. '  store  in  Calgary  is 
one  of  the  sights  of  the  West.  The  big  addition  made  to 
it  last  fall  renders  it  probably  the  largest  store  of  its  kind 
in  Canada,  so  far  ias  floor  and  shelf  space  is  concerned. 
Linton  Bros,  deal  largely  in  books  and  fancy  goods. 

Hugh  S.  Elliott,  who  covers  the  middle  west  for 
Houghton,  Mifflin  &  Co.,  Boston,  and  has  his  headquar- 
ters in  Chicago,  was  in  Toronto  last  month  calling  on 
the  trade  there.  Mr.  Elliott  is  enthusiastic  over  the 
prospects  for  the  new  novel  by  Mary  Johnson,  which  his 
firm  are  bringing  out  in  the  early  fall. 

G.  A.  Parker,  Canadian  representative  of  that  progres- 
sive agency,  the  Imperial  News  Company,  of  Toronto,  has 
just  returned  from  his  Eastern  trip  much  encouraged  with 
results.  He  is  about  to  staft  on  an  extensive  tour  West 
to  the  coast,  including  a  visit  to  the  fast  growing  town  of 
Prince  Rupert.  Mr.  Parker  will  make  many  side  trips  in 
his  itinerary. 

Thomas  Allen,  of  McLeod  &  Allen,  is  back  in  Toronto 
from  his  annual  spring  trip  to  the  coast.  He  found  busi- 
ness rather  quiet  on  the  way  out,  but  noticed  a  decided 
improvement  in  tone  on  the  way  back.  General  orders 
were  good,  but  the  trade  were  holding  back  on  orders  for 
Christmas  goods.  Mr.  Allen  thinks  everything  will  turn 
out  all  right. 

The  new  Canadian  representative  of  the  Eaton, 
Crane  &  Pike  Co.,  to  succeed  F.  E.  Waterman,  promoted 
to  the  New  York  office,  is  J.  Bevan  Hay,  of  St.  Thomas, 
son  of  M.  G.  Hay.  J.  B.  Hay  has  been  in  business  with 
his  father  in  St.  Thomas  for  some  years  now  and  is 
well  qualified  for  his  new  position.  Bookseller  and  Sta- 
tioner wishes  him  every  success. 

The  trade  will  be  pleased  to  hear  that  F.  E.  Water- 
man, Canadian  representative  of  the  old  Eaton-Hurlbut 
Paper  v^o.,  has  received  a  well-merited  promotion  in  the 
new  firm  of  Eaton,  Crane  &  Pike  Company.  He  is  now 
assistant  to  the  manager  of  the  New  York  office,  with 
headquarters  in  the  Brunswick  building,  5th  avenue  and 
26th  and  27th  streets,  New  York  city. 

Major  Duff  Stuart,  of  Clark  &  Stuart,  Vancouver,  B.C., 
has  recovered  his  title  as  champion  player  of  English 
billiards,  having  defeated  Tom  Allen,  of  McLeod  &  Allen, 
in  a  hot  contest  last  month.  It  seems  that  the  Major  lost 
the  championship  to  Mr.  Allen  last  year,  and  was  deter- 
mined to  win  it  back  this  year.  The  hero  of  Bisley  put 
up  a  great  game  and  succeeded  in  recovering  his  lost  glory. 
Congrats,  Major. 

James  I.  Anderson,  of  London,  one  of  the  best-known 
and  best-liked  Canadian  booksellers,  has  found  it  neces- 
sary, to  offer  his  fine  business  for  sale,  owing  to  ill- 
health,  which  compels  him  to  remove  from  London  to 
southern  California.  Mr.  Anderson  will  be  greatly  miss- 
ed in  trade  circles,  where  he  has  won  everybody's  esteem 
by  his  strict  integrity  and  genial  good-nature.  He  has 
been  thirty  years  in   business  in  London. 

Considerable  wallpaper  advertising  by  dealers  is  ap- 
pearing in  newspapers  at  this  season  of  the  year.  Among 
others  we  have  noticed  is  a  full  page  advertisement  in  the 
Portage  La  Prairie  Graphic,  of  Brown  'sr  Limited.    A  num- 


ber of  seasonable  designs  are  reproduced  in  this  ad.  An- 
other good  ad.  appearing  in  the  Vancouver  News-Adver- 
tiser is  that  of  'the  Hudson  Bay  Stores.  The  ad.  is  four 
columns  wide  and  about  170  lines  deep,  and  is  given  over 
entirely  to  wallpaper. 

The  Founder  of  The  American  News  Co. 

To  have  reached  the  ripe  age  of  ninety-five  years,  and 
still  to  be  able  to  take  an  active  interest  in  business  af- 
fairs, is  the  lot  of  very,  very  few  men  indeed.  Yet  Henry 
Dexter,  of  New  York,  who  passed  his  ninety-fifth  mile- 
stone on  March  14,  is  such  a  one.  Born  almost  a  century 
ago  at  West  Cambridge,  Mass.,  he  entered  the  publishing 
house  of  Lincoln  and  Edmands  in  Boston  at  the  age  of 
fourteen.  Here  he  served  an  apprenticeship  of  three  years 
becoming  at  the  end  of  that  time  second  foreman  in  the 
printing    office    of   Harvard    University. 

In  1836   Mr.  Dexter    removed  to  New    York,    where   he 


HENRY  DEXTER. 
1813— March  14th  -1908.        Photo  by  Pach,  New  York. 

entered  the  employ  of  Grannis,  White  &  Co.,  and  later 
occupied  a  position  in  a  hardware  business.  In  1842  he 
bought  the  interests  of  his  brother's  partner  in  the  firm  of 
Dexter  &)  Tuttle,  dealers  in  books,  periodicals  and  daily 
papers  and  the  name  became  Dexter  &  Brother. 

Several  changes  were  made  in  the  firm  during  the  en- 
suing seventeen  years,  until  in  1859  Mr.  Dexter  conceived 
the  idea  of  forming  a  company  by  consolidating  all  ti;e 
leading  newsdealers.  This  idea  was  consummated  in  1864 
and  the  company  thus  forned  was  the  foundation  of  the 
present  American  News  Company.  All  the  funds  neces- 
sary to  carry  on  the  business  were  supplied  by  Mr.  Dex- 
ter, as  the  other  members  were  entirely  without  means, 
except  their  respective  businesses.  From  1874-76  Mr. 
Dexter  was  residing  in  England  and  during  that  time  was 
instrumental  in  forming  a  company  which  has  now  be- 
come the  International  News  Co. 

Under  the  new  firm  the  sphere  of  trade  was  gradually 
extended  throughout  the  United  States,  with  important 
branches  in  Canada,  England,  France,  Germany,  the  East 
Indies,  .Japan,  China  and  Australia.  Mr.  Dexter  acted  as 
president  without  salary,  and  after  his  resignation  in 
1896,   retained  the  largest    interest    in    the   company. 

Bookseller  and  Stationer  unites  with  hundreds  of  Mr. 
Dexter's  friends  in  wishing  him  hearty  congratulations  or. 
the  completion  of  his  ninety-fifth  year. 
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Editorial  Chronicle  And  Comment 


THE  SUBSCRIPTION  EDITION. 

In  a  country  the  size  of  Canada,  where  purchasers  of 
native  books  are  few,  there  is  a  great  deal  of  excuse  for 
the  publication  of  subscription  editions.  Many  valuable 
works  of  history  and  biography,  which  we  have  to-day  on 
our  library  shelves,  would  never  have  seen  the  light,  had 
they  not   been  published   on  the  subscription   plan. 

One  important  instance  of  this  is  the  Makers  of  Can- 
ada series,  a  collection  of  twenty  biographies.  We  doubt 
if  ft  would  have  been  possible  to  publish  profitably  more 
Ihan  one  or  two  of  these  books  in  the  ordinary  way. 

The  unfairness,  however,  of  the  subscription  plan  in 
most  cases,  is  the  failure  of  the  publishers  to  do  justice 
to  the  booksellers.  The  bookseller  should  l;e  given  the 
same  advantage  as  the  canvasser  in  the  matter  of  com- 
mission. That  granted,  the  publisher  is  going  to  win 
an  advantage  which  he  would  not  otherwise  enjoy— that 
of  being  able  to  exhibit  his  books  in  the  book-store. 
There  are  many  books  published  in  this  country  which 
are  never  seen  or  heard  of  by  the  ordinary  reader.  Surely 
the  publishers  of  subscription  books  are  not  so  blind  to 
their  own  interests  as  not  to  realize  the  value  of  book- 
store publicity. 

The  subscription  plan  is  a  necessity,  out  there  is  no 
reason  why  the  subscription  plan  should  conflict  with 
the  bookseller.  Let  both  publisher  and  bookseller  work 
in  harmony  and  the  cause  of  Canadian  literature  will  be 
thereby   much   better   served. 


STUPIDITY  OF  POST  OFFICE  OFFICIALS. 

The  correspondence,  reproduced  on  another  page  of  this 
issue,  which  passed  between  the  Deputy  Postmaster-Gen- 
eral of  Canada  and  the  Secretary  of  the  Booksellers'  and 
Stationers'  Association,  illustrates  in  a  marked  degree  the 
crass  stupidity  of  the  Canadian  Post  Office  officials. 
Everybody  is  beginning  to  understand  that  Postmaster- 
General  Lemieux,  in  his  efforts  to  improve  his  department, 
has  been  very  seriously  hampered  by  the  inefficiency  of 
certain  officials.  We  give  the  P.M.G.  every  credit  for  his 
efforts  to  better  conditions  and  believe  that,  if  he  were 
given  adequate  support,  his  tenure  of  the  position  would 
become  famous  as  the  best  in  the  history  of  the  depart- 
ment. Hut  what  can  the  public  expect,  if  officials  behave 
as  stupidly,  as  this  correspondence  would  indicate? 

The  case  in  brief  is  as  follows:  Canadian  newsdealers 
are  informed  that  if  they  wish  to  mail  U.  S.  periodicals  at 
the  rate  of  one  cent  per  pound,  they  must  furnish  the  de- 
partment with  a  bona  tide  list  of  subscribers  and  a  sample 
copy  of  each  periodical.  It  was  pointed  out  to  the  de- 
partment that  for  every  newsdealer  to  be  compelled  to 
furnish  a  sample  copy  of  a  particular  periodical,  was  an 
entirely  unnecessary  hardship.  A  single  copy  should  serve 
the  purpose  of  the  department  as  well  as  a  quantity  of 
duplicates.    Why  burden  struggling  newsdealers  with  such 


an  uncalled-for  requirement?  This  fact  was  demonstrated 
in  a  respectful  manner  to  the  Deputy  Postmaster-General. 
His  reply  indicates  that  he  is  cither  unable  or  unwilling 
to  see  the  point  and  act  on  the  suggestion.  He  has  no 
reason  whatever  to  offer  for  this  absurd  ruling,  which  is  as 
unjust   as  it   is  unnecessary. 

All  this  reminds  us  of  the  story  told  in  the  '"Life  of 
General  Ayde,"  about  army  methods  in  India,  some  years 
ago.  in  those  days  regiments  were  moved  around  from 
place  to  place  quite  frequently  and  pay  was  handed  out  at 
irregular  intervals.  The  men  had  to  have  certain  papers 
proving  that  they  were  alive,  certified  to  before  they  were 
entitled  to  their  pay.  In  one  case,  a  soldier,  who  had 
papers  showing  thai  he  was  alive  during  September  and 
October,  was  refused  pay  for  July  and  August,  because  he 
had  no  certificate  for  those  months.  This  is  just  another 
instance  of  red  tape  carried  to  an  extreme. 


RETURNING  IMPORTED  GOODS. 

It  is  quite  probable  that  retailers  do  not  fully  ap- 
preciate the  inconvenience,  not  to  say  loss,  which  they 
frequently  inflict  on  jobbers  and  wholesalers  by  the  prac- 
tice which  this  season  has  been  unusually  prevalent,  that 
of  returning  goods  received  as  a  result  of  import  orders. 
Because  a  merchant  feels  after  the  shipment  has  been 
opened  up  that  his  trade  did  not  justify  an  order  as  large 
as  he  gave,  would  not,  one  would  think,  be  considered  as 
sufficient  justification  for  throwing  the  goods  back  upon 
the  jobber.  Few  importing  houses  in  the  wholesale  cen- 
tres have  escaped  this  returned  goods  evil  this  season. 

One  Toronto  house  relates  this  experience  :  A  mer- 
chant in  one  of  the  smaller  towns  sent  back  practically 
an  entire  import  shipment  of  goods.  He  followed  the 
shipment  to  the  warehouse  in  person  and  on  being  re- 
monstrated with  stated  that  he  knew  they  would  accept 
the  goods,  whereas  he  had  doubt  about  the  other  houses 
with  whom  he  had  placed  import  orders.  The  unfairness 
of  such  a  course  is  apparent.  Because  the  house  had 
treated  him  generously,   advantage  was  taken  of  them. 

Wholesalers  have  a  club  held  over  them,  and  many  of 
them  find  it  difficult  to  pursue  the  course  which  they 
know  they  are  justified  in  taking. 

One  house  has  taken  a  firm  stand,  and  upon  receipt 
of  a  shipment  of  returned  goods,  imported  to  the  cus- 
tomer's order,  a  letter  is  sent  refusing  them,  and  stat- 
ing their  reasons,  or  they  advise  the  customer  that  they 
will  ship  again  with  next  order. 

Under  ordinary  circumstances,  wholesalers  do  not  re- 
fuse returns,  when  they  are  made  for  a  valid  reason,  and 
in  small  quantities,  but  large  shipments  of  the  kind  re- 
ferred to  are  a  very  different  matter,  especially  when  it 
is  remembered  that  import  orders,  in  the  majority  of 
eases,  practically  constitute  a  contract,  the  retailer  be- 
ing furnished  with  a  copy  of  the  order  for  endorsation  be- 
fore it  is  forwarded. 
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Mercantile 

<M  TRADE    MARK 

Patent   applied   for 

A  CONVENIENT  PRACTICAL  AND  INTER- 
CHANGEABLE  PEN  OR  PENCIL  HOLDER. 

It  is  a  "snap"  to  use  a  Snapper-Catch, 
for  it  snaps  securely  locked  or  un- 
locked  with    the  use    of   one    finger. 

Loss  of  pen  or  pencil  from  pocket  made  impossible  by  the 
use  of  this  compact  device.  Very  simple  and  strong.  Readily 
adjusted  to  any  size  pen  or  pencil.  Made  of  best  quality  spring 
steel. 

The  clever  spring  attachment  is  handily  operated  with  one  finger,  assuring  ease  in  fast- 
ening in  pocket  or  in  removing.     The  teeth  grip  firmly  with   absolutely   no   injury  to  garment 
and  when  closed  down  pen  or  pencil  cannot  be  removed  until  snapped  open  by  the  simple  pres- 
sure of  one  finger,  on  the  small  lever. 

Very  easily  attached  and  is  simple  and  sure. 

Made  in  3  sizes,  small,  medium  and  large  to  spring  over  any  size  cap  or  pencil. 
Retail  price  10  cents  each.     Liberal  trade  discounts. 
Mounted  on  handsome  celluloid  display  cards,  3  doz.  (assorted  sizes)  on  each. 

Put  a  display  card  on  your  show  case,  and  see  how  popular  they  are. 


"Shrimp"  and  "Piccaninny" 

INK  PENCILS 

Will  last  forever,  fit  any  hand  and  do  away  entirely   with 
lead  pencils  and  their  necessary  sharpening. 

The  most  popular  vest  pocket  or  purse  writing  instru 

ments  ever  produced.     Three  inches  long — fitted 

with    platinum-iridium  point  and  needle,  the 

needle  being  arranged   on  a  silver  yoke 

and    gold     spring     insuring    against 

leaking,  even  when  upside  down, 

and    affording  long  life  and 

easy  writing. 


"Shrimp 
Red  polished 
vulcanite.     Price, 
$1.50  each. 


"Dominion  Red"  Full 
pencil    length.       Price, 
$2.00  each. 


Liberal  discounts  to  the  trade. 
Write  to-day. 


"Piccaninny" 
Black    polished 
vulcanite.      Price, 
$1.50  each. 

"Dominion  Black" 
Full  pencil  length.    Price, 
$2.00  each. 

In  attractive  counter  display  cases 
of  1  Dozen. 
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NEW  YORK 


136  St.  James  Street,  Montreal 
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Important  New   Books 


Selected  from  Reilly  &  Britton's  new  40- 
page  catalogue,  a  copy  of  which  will  be 
sent  on  request. 


THE     BRIDE'S    COOK     BOOK.        (Ready  early  in  April.)^     Recipes   proportioned  for  two,  with  in- 
structions for  enlarging  ;  full  information  on  all   subjects   pertaining  to 
the  dining-room  and  kitchen,  expressly  arranged  to  serve  the  needs  of  the  girl  bride. 

Three  styles,  each  with  patent  thumb  index,  and  attractively  boxed.  Silk  cloth,  gold  stamping,  inlaid  picture  by  F.  S. 
Manning.  Price,  $2.00.  De  luxe  edition,  morocco  leather,  gold  stamping,  price  $4.00.  Bridal  edition,  white  leather  binding,  gold 
stamping,  price  $6.00. 

DOROTHY  AND  THE  WIZARD  IN  OZ.      bvl .  frank  baum,  (Ready  July 

1st.)  Ihe  1908  OZ  book  -the  most 
beautiful  children's  book  ever  published.  Continues  Mr.  Baum's  fascinating  wonder  tales  about  the  Land  of  Oz  and  its  charming  fairy 
folk.     Many  gorgeous  full-colored  and  black-and-white  illustrations  by  John  R.  Neill.     Price,     $1.25. 

CHILDREN'S    STORIES   THAT    NEVER  GROW  OLD.     ««V"f 

Isi.)     A   sel- 


ection of  the  best  children's  classics,  in  one  volume. 
78  four-color  illustrations  by  John  R.  Neill, 


Embracing  the  following  1 9  titles  : 
Price.  $1.00. 


THREE  WEEKS  IN 

•  comprise  the  first  two  volumes  of  a  travel  set 


Black  Beaut)) 

Tiab  and  His  Friends 

The  Adventures  of  a  Brownie 

The  Little  Lame  Prince 

Rip   Van    Winkle 

Little  Tied  Riding  Hood 

Sleeping  Beauty 

Cinderella ;  or  The  Little  Glass  Slipper 

Dick   IVhittinglon   and  His  Cat 

lack  and  the  Bean-Stalk 

JOHNNY  HEP— The  Soldier  Boy; 

{Ready    July    1st).  A    charming   and     clever    deportment   bo< 
Price,  35  cents. 


HOLLAND  AND  BELGIUM. 


The  Story  of  Peter  Rabbit 
Uncle  Tom's  Cabin  —Tops]) 
The  Story  of  Little  Black  Sambo 
Alice's  Adventures  in  Wonderland 
Through  the  Looking  Qlass—Humpty  T>umpty 
Robinson  Crusoe— His  Man  Friday 
Andersen's  Fairy  Tales-  The  Ugly  Duckling 
Grimm's  Fairy  Tales — Hansel  and  Grethel 
The  Swiss  Family  Robinson 


"Sometimes  bad  but  mostly  good." 

k  for   little   children,  with    full-colored  pictures  on  every  page. 


(Ready  April  1 5th.)     A  companion  book  to  "THREE  WEEK 
IN  EUROPE."    ByJOHNU.HlGINBOTHAM.    These  book* 
-THE  THREE  WEEKS  ABROAD  SERIES.     Full  of  just  the  necessary  information  and  pertinent  suggestions   for    those  abou 
to  make  a  first  trip  to  Europe — all  presented  in  the  form  of  a  charming  and  readable  narrative.     52  beautiful  full-page  half-tone  illustrations.     Price,  $1 .50. 

THE     TEDDY     BEARS     IN     FUN    AND     FROLIC.        <■**"*»    J5l?JStt      A   new   Teddy    Bear  book,    showing   the    further 

adventures  of  Little  Johnny  and  his  1  eddies.      hunny  pictures  by  J.  K.  bray. 
Amusing  rhymes  by  R.  D.  Towne.     Every  page  in  full  colors.     Price,  35  cents. 

(Now  Reidv.)      24  standard  and 
strongest     selling     juvenile       titles. 
Printed  from  new  large  type  plates  and  illustrated  in  full  color  by  John  R.  Neill.         Every  title  a  fast  seller. 


CHILDREN'S    STORIES    THAT    NEVER    GROW    OLD    SERIES. 


PETER  RABBIT  SET. 
/      The  Story  of  Peter  Rabbit 

2  Uncle  Tom's  Cabin — Topsy 

3  The  Story  of  Little  Black  Sambo 

4  The  Night  Before  Christmas 

5  Mother  Goose  Rhymes  and  J ingles 

6  /.  Cole 

BLACK  BEAUTY  SET 

7  Black  Beauty 

8  Rah  and  His  Friend 


9    The  Adventures  of  a  Brownie 
10  The  Little  Lame  Prince 
If  Rip   Van  Winkle 

12  Snow  White  and  Rose  Red 

RED  RIDING  HOOD  SET 

13  Little  Red  Riding  Hood 

14  Sleeping  Beauty 

15  Cinderella,  or  the  Little  Gloss  Slipper 

16  Dick  Whittington  and  His  Cat 

1 7  Jack  and  The  Bean-Stalk 


18  The  Three  Bears 

ALICE  ADVENTURES  SET 

19  Jilice's  Adventures  in  Wonderland 

20  Through  the  Looking  Gloss  ~Humply    T>umpty 

21  Robinson  Crusoe     His  Man  Friday 

22  A  ndersen  's  Fairy  Tales —  The  Ugly  Duckling 

23  Grimm's  Fairy  Tales — Hansel  and  Grelbel 

24  The  Swiss  Family  Robinson 


The  four  sets  each  have  a  striking  individual  cover  in  full  color,  the  24  central  pictures  of  which  are  reproduced  from  specially  painted  appropriate  water  color  originals.  Each 
book  contains  32  pages,  with  full  colored  end-sheets,  title  page,  etc.,  specially  drawn  dedication,  copyright  and  list-of-titles  page3  and  THIRTEEN  PAGES  IN  COLORS. 

In  view  of  the  attractiveness  of  this  series  in  QUALITY  and  PRICE  we  suggest  to  the  trade  that  definite  orders  for  similar  lines  be  withheld  until  they  see  these  books.  The 
etail  price  is  the  same  as  Reilly  and  Britton's  Teddy  Bear  Books. 

BABY'S     CHILDHOOD     DAYS  (Now  Ready.)     The  daintiest,  cleverest  and  most  attractive  baby-book  published.   Every  page  hand-lettered  and 

'        illustrated. 
Printed  in  gray  ink  on  fine  paper,  with  beautiful  board  cover.     Price,  20  cents.     Edition  de  luxe,  boxed,  price  50  cents.     Persian  ooze,  printed  in  gold,  price  $1 .00. 

PETER  RABBIT  AND  BLACK  SAMBO  PAINTING  BOOK.     (^^J^.^^rsT'^!,?'^?}0^ 

and  15  black    pictures  by  John  K.  Neill  and  Walter 
J.  Enright.     The  best  "painting  book"  on  the  market.     Price,  20  cents. 

By    EDITH   VAN  DYNE.   (Ready  July    1st.)      Three  titles: 
"AUNT  JANE'S  NIECES  AT  MILLVILL,"  "AUNT  JANE'S 
NIECES  ABROAD,"  and  "AUNT  JANE'S  NIECES."     Illustrated.     I2mos.     Price,  60  cents  each. 

THE  BOY  FORTUNE  HUNTER  SERIES— Best  Books  for  Boys.    % floyd akers .(Readvjuiyist.) 

J  I  hree  titles:        I HL    BOY    rOKlUNL 

HUNTERS  IN  EGYPT."    "THE  BOY  FORTUNE  HUNTERS  IN  PANAMA,"  and    "THE  BOY    FORTUNE   HUNTERS    IN    ALASKA."    Illustrated. 
12mos.     Price,  60  cents  each. 

(Ready  J uly  1st.)     An  excellent  selection   of   sentiments   expressive  of  good- 
fellowship,      optimism,       uplift     and    cheerfulness.       Arranged    by    JAMES 
O'DONNELL  BENNETT. 

Printed  in  two  colors  on  fine  paper  ;  bound  in  cartridge  paper,  with  beautiful  inlaid  picture  by  F.  S.  Manning.  Price,  $  1 .00,  Bound  in  fine  Persian  ooze,  gold  stamping 
price,  $2.00. 

pO^^T^T-lVr  "Fl-NOTS  (Ready  July  1st.)     An  every-day  book  for  everybody    in    which    to  make  all    kinds  of  memorandums.     Illustrated  on  every  page 

Two-color  printing  on  stationery  paper.     Boxed.     Price,  $1.25.     Bound  in  Persian  ooze,  stamped  in  gold,  price,  $2.00. 

THE  GIRL  GRADUATE;    HER  OWN  BOOK.     <-N„0W R3td?-) , '," wh!fh .,0 keep \he haB?y rec?rd °f ,her !>ast year  in ,scho°' i?r 

college.  A  book  she  will  always  value,  rlaces  tor  class  Howers,  colors,  yell, 
motto,  photographs,  autographs,  jokes  and  frolics,  social  events,  officers,  teachers,  invitations,  etc.  Delicate  designs  on  pearl  gray  stationery.  Handsome  cover.  Boxed.  Price, 
$1 .50.     Full  leather,  gold  edges.     Price,  $3,00. 

TOASTS    VOX  I     OUGHT    TO     TCMO'W  (Ready  July  1st.)  A   comprehensive  selection  of  Toasts,  both  old  and  new,  conveniently  arranged 

X  wnj  1  O      I  \J  \J     W  Un  A       1  \J     IVIN  \J  VV  .        by  JANET  MADISON,  author  of  "SWEETHEARTS  ALWAYS,"  and  printed  in  two  colors 
on  fine  paper.     The  newest  and  best  Toast  book.     Price,  75  cents.     Bound  in  Persian  ooze,  gold  stamping,  price,  $  1 .50. 

MEMORABLE  AMERICAN  SPEECHES.     lJ&%J?£&v\  A,  n?w  ifion  xl  ^  Photic  classics  edited  by  john  vance 

CHLNLY.     A  selection  or  the  epoch-making  speeches   or   American  orators.     Bound  in 
green  vellum,  stamped  in  gold.     Price,  $1.50. 

TWENTIETH     CENTURY    TOASTS  ^ Ready    April    ISth.)      A    very    complete   selection  of  old  and  new  Toasts.       Bound  in  enameled 

■         paper,  with  decoration  on  every  page. 


THE  AUNT  JANE  SERIES— Best  Books  for  Girls. 


WHEN  GOOD  FELLOWS  GET  TOGETHER. 


Price,  25  cents. 


ORDER  DIRECT  OR  FROM  YOUR  JOBBER. 


^REILLY 


PVBLI5HEKS 


BRITTOR 

CHI  CAGO 
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Latest  News  of  the    Month   in  the    Publishing  World 

Reports    of    Best    Selling     Books  —  New     and     Forthcoming     Books 
Announced — What  Canadian  Authors  are  Doing — Short  Book  Reviews. 


Best  Selling  Books. 

Toronto. 

1. — Somehow  Good.     By  Wm.  De  Morgan.     Copp. 
2.— Red  Year.    By  Louis  Tracy.    McLeod. 
3.— Three  Weeks.    By  Elinor  Glyn.     Duffield. 
4. — Weavers.     By  Sir  Gilbert  Parker.     Copp. 
5.— Shuttle.     By  F.  H.  Burnett.     Copp. 
b'. — Metropolis.     By  Upton  Sinclair.     McLeod. 

Montreal. 

1. — Somehow  Good.    By  Wm.  De  Morgan.    Copp. 

2.— Three  Weeks.    By  Elinor  Glyn.    Duffield. 

3. — Metropolis.     By  Upton  Sinclair.     McLeod. 

4. — The  Ancien't  Law.     By  Ellen  Glasgow.     Musson. 

o. — The  Barrier.     By  Rex  Beach.     Harpers. 

6.— The  Weavers.    By  Sir  Gilbert  Parker.     Copp. 

(For  other  Canadian  Cities  see  Page  53.) 

Canadian   Summary. 

Points. 

1. — Weavers.    By  Sir  Gilbert  Parker 94 

2— Shuttle.    By  F.  H.  Burnett 82 

3- — Somehow  Good.     By  Wm  De  Morgan   69 

4.-  -Three  Weeks.     By  Elinor  Glyn   58 

5. — Songs  of  a  Sourdough.    By  R.  W.  Service 39 

6.— The  Red  Year.     By  Louis'  Tracy 30 

English  Summary. 

1. — Somehow  Good.     By  William  De  Morgan. 

2. — Ancient  Law.    By  Ellen  Glasgow. 

3. — Come  and  Find  Me.     By  Elizabeth  Robins. 

4. — Wheels  of  Anarchy.     By  Max  Pemberton. 

5. — Coming     Struggle     in     Eastern     Asia.       By     Putnam 

Weale. 
6. — Leaves  From  a  Life.     (Anonymous). 

United   States  Summary. 

1.  The  Black  Bag.    Vance. 

2.  The  Ancient  Law.     Glasgow. 

3.  The  Shuttle.    Burnett. 

4.  The  Weavers.    Parker. 

5.  The  Lady  of  the  Decoration.    Little. 

6.  Somehow  Good.    De  Morgan. 

CURRENT  BOOK  NEWS. 

Henry  Frowde,  Oxford  University  Press,  Toronto,  (S. 
B.  Gundy,  manager),  publishes  very  lit'tle  current  fiction 
but, every  book  that  he  does  issue  ranks  high.  This  spring 
he  has  arranged  for  four  novels — "The  Beloved  Vaga- 
bond" and  "The  Morals  of  Marcus  Ordeyne,"  by  William 
J.  Locke  ;  "Get-Rich-Quick  Wallingford,"  by  George 
Randolph  Chester,  and  "The  Wingless  Victory,"  by  M. 
P.  Willcooks.  All  four  are  issued  in  cloth  at  $1.25  and 
are  now  ready. 

"Prisoners  of  Chance,"  by  Randall  Parrish  ;  "The 
Fair  Moon  of  Bath,"  by  Elizabeth  Ellis  ;  "Exton  Manor" 
by  Archibald  Marshall  ;  "Flower  o'  the  Orange,"  by 
Agnes  and  Egerton  Castle  ;  "The  Crooked  Way,"  by  Wil- 
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liam  le  Queux;  and  "Beau  Brocade,"  by  Baroness  Orcxy, 
are  the  recent  fiction  publications  of  William  Briggs,  To- 
ronto. 


A    new   edition    of    "Delicia,"    by   Marie    Corelli,     has 
ed  by  William  Briggs  and  is  available  by  the 


been  prepar 
trade. 

"The  Last  Egyptian,"  the  much-heralded  anonymous 
novel  which  Edward  Stern,  Inc.,  of  Philadelphia,  is  pub- 
lishing in  the  United  States,  and  William  Briggs  in  Can- 
ada, will  be  ready  on  May  1.  It  will  be  advertised  in  a 
unique  and  extensive  manner. 

"Some  Ladies  in  Haste,"  the  new  novel  by  Robert 
W.  Chambers,  will  be  published  next  month  by  McLeod 
&  Allen.  So  also  will  be  the  new  novel  by  Richard  Hard- 
ing Davis,  "Vera,  the  Medium."  "The  Young  Lord 
Stranleigh,"  by  Robert  Barr,  will  not  appear  until  July. 

Since  the  last  issue  of  Bookseller  and  Stationer,  Cas- 
sell  &>  Co.'s  Canadian  branch  have  stocked  the  following 
new  fiction  by  popular  authors  :  "The  Seven  of  Hearts," 
by  Maurice  Leblanc  ;  "Betty  of  the  Rectory,"  by  L.  T. 
Meade,;  "Dragon  Silk,"  by  Paul  Herring  ;  "Concerning 
Belinda,"  by  Percy  Brainerd  ;  "The  Statue,"  by  Eden 
Phillpotts  ;  "Mary  Gray,"  by  Katharine  Tynan  ;  "The 
Last  Millionaire,"  by  Lilias  Davidson,  and  "A  Millionaire 
Girl,"  by  A.  W.  Marchmont. 

Towards  the  end  of  April,  McLeod  &  Allen,  Toronto, 
will  issue  new  and  cheap  editions  of  "The  Man  on  the 
Box,"  by  Harold  McGrath,  and  "In  the  Bishop's  Car- 
riage," by  Miriam  Michelson.    Cloth  50c.  Paper,  25c. 

"Weiga  of  Temagami,"  the  book  of  Indian  stories  by 
Cy:  Warman,  announced  in  this  paper  last  month,  will  be 
ready  in  May.  McLeod  &  Allen  are  the  Canadian  pub- 
lishers. 

The  following  titles  comprise  McLeod  &  Allen's  list 
of  April  fiction  :  "The  City  of  Delight,"  by  Elizabeth 
Miller  ;  "True  Stories  of  Crime,"  by  Arthur  Train  ;  "The 
Coast  of  Chance,"  by  E.  &  M.  Chamberlain;  "Delilah  of 
the  Snows,"  by  Harold  Bindloss  ;  "Gleam  o'  Dawn,"  by 
Arthur  Goodrich;  "Old  Mr.  Davenant's  Money,"  by  Fran- 
ces Powell  ;  "Altars  to  Mammon,"  by  Elizabeth  Neff  ; 
"The  Stuff  of  a  Man,"    by  Katharine  Evans  Blake. 

The  Macmillan  Co.  of  Canada's  leading  spring  fiction 
will  undoubtedly  be,  "Mr.  Crewe's  Career,"  by  Winston 
Churchill,  and  "Prima  Donna,"  by  F.  Marion  Crawford, 
which  will  both  appear  during  the  month  of  May.  They 
will  also  issue  "Together,"  by  Robert  Herrick,  and 
"Tales  of  the  Months,"  by  the  author  of  "The  Garden  of 
a  Commuter's  Wife."  Good  sales  for  Jack  London's 
"Iron  Heel"  are  reported  by  this  house. 

Cassel  &  Co.'s  Canadian  branch  have  issued  paper 
reprints  of  "The  Flame  of  Fire,"  and  "The  Woman  of 
Babylon,"  by  Joseph  Hocking,  and  "ffenita,"  by  Rider 
Haggard.  They  have  also  published  in  their  Favorite 
Library,  "The  Doings  of  Raffles  Hall,"  by  A.  Conan 
Doyle. 

This  month's  fiction  to  be  issued  by  the  Copp,  Clark 
Co.  includes,  "The  Missioner,"  by  E.  P.  Oppenheim. 
(Cloth,  $1.25.  Paper,  75  cents)  ;  "The  Heart  of  a  Child," 
by  Frank  Danby,  author  of  "Pigs  in  Clover,"  (Cloth  only, 
$1.25),  and  "Pearl  of  Pearl  Island,"  by  John  Oxenham, 
a  dainty  modern  love  story,  (Cloth,  $1.25). 
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A    Page   About   Canadian   Books   and  Authors 


"Sowing-  Seeds  in  Danny,"  a  delightful  story  of  West- 
ern Canada,  by  Nellie  L.  McClung,  of  Manitou,  Man.,  will 
be  published  on  the  15th  of  July  by  William  Briggs,  To- 
ronto. 

It  is  announced  that  A.  P.  McKishnie's  entertaining 
story  "Gaff  Linkum"  is  to  be  dramatized  this  coming 
autumn.  Mr.  McKishnie  recently  removed  from  Chatham 
to  take  up  his   residence  in  Toronto. 

According  to  an  English  despatch  Rudyard  Kipling  is 
at  work  upon  a  book  on  Quebec  and  its  tercentenary, 
which  will  be  issued  in  England.  M.  Hanotaux,  ex-Minis- 
ter of  Foreign  Affairs  in  France,  is  to  issue  a  somewhat 
similar    one  in  his  country. 

We  are  sorry  to  learn  that  Lt.-Col.  J.  R.  Wilkinson. 
of  Leamington,  author  of  "Canadian  Battlefields  and 
Other  Poems,"  and  commanding  officer  for  many  years  of 
that  crack  rural  corps,  the  21st  Essex  Fusiliers,  has  for 
some  time  and  is  yet  in  poor  health.  We  wish  him  speedy 
recovery. 

A  dainty,  booklet  of  verse  entitled  "A  Garden  in  Ant- 
rim," by  Miss  Eva  S.  Moles-worth,  of  Oakville,  has  just 
been  published  by  William  Briggs,  Toronto.  The  poems 
are,  as  the  title  indicates,  chiefly  Irish  in  theme.  They 
are  of  quite  exceptional  merit.  The  booklet  will  make  a 
pretty  Easter  gift. 

Mrs.  Randleson's  biography  of  her  sister,  Ada  Flor- 
ence Kinton,  entitled  "Just  One  Blue  Bonnet,"  has  been 
placed  on  the  English  market  by  the  Methodist  Publish- 
ing House  of  London.  It  is  one  of  those  books  of  race 
charm  that  draw  their  strength  and  sweetness  from  the 
personality  of  the  subject  of  the  memoir.  The  book  is 
well  worth  reading. 

A  book  of  verse  entitled  "Poems  of  Memory  and  En- 
vironment," by  Mr.  Charles  Sparrow,  Balgonie,  Sask., 
has  been  published  by  William  Briggs,  Toronto.  Mr. 
Sparrow's  previous  ventures  have  been  in  prose.  Two  of 
his  stories,  "Shadows  of  the  Deep"  and  "The  Doomed 
Mansion"  were  published,  one  in  1903,  the  other  in  1907, 
by  William  Briggs,  Toronto. 

William  Briggs,  Toronto,  has  in  the  press  a  work 
that — if  the  showing  of  more  than  500  advance  orders  be 
a  criterion — is  creating  wide  interest.  It  is  a  "History  of 
the  First  Century  of  Methodism  in  Canada,"  written  hy 
the  Rev.  J.  E.  Sanderson,  M.A.,  and  bringing  the  narra- 
tive down  to  the  year  1840.  The  book  will  be  ready  in 
May  and  will  sell  at  $1.25. 

English  book  papers  announce  a  book  entitled  "The 
First  English  Conquest  of  Canada,"  with  some  account 
of  the  earliest  settlements  in  Nova  Scotia  and  Newfound- 
land, by  Henry  Kirke,  M.A.,  who  is  a  descendant  of  the 
Captain  Kirke,  whose  name  is  so  intimately  associated 
with  the  early  conquest  of  Canada.  The  book  will  be 
published  by  Sampson  Low,  Marston  &  Co.,  and  will  be 
timely,  in  view  of  the  approaching  celebrations  at  Que- 
bec. 

Arthur  Poole  &  Co.,  Toronto,  have  just  brought  our 
a  "Digest  of  Canadian  Criminal  Case  Law,"  prepared  and 
edited  by  McCrossan,  Schultz  and  Harper.  The  work  is 
said  to  be  the  only  complete  digest  of  Canadian  criminal 
case  law  ever  published.  It  contains  notes  of  all  the  re- 
ported criminal  and  quasi-criminal  cases  decided  in  the 
Canadian  courts  from  1823  to  1907,  with  the  single  excep- 


tion of  the  Province  of  Quebec,  relative  to  which  the  cases 
decided  since  the  adoption  of  the  Criminal  Code  in  1892 
alone   have   been   noted. 

A  volume  of  verse  of  historical  interest,  from  the  pen 
of  Ray  Palmer  Baker  B.A.,  instructor  in  modern  languages 
in  Highfield  School,  Hamilton,  is  announced  for  publica- 
tion this  month  by  William  Briggs,  Toronto.  The  book 
contains  three  poems,  one  of  considerable  length,  entitled 
"Croynan  Hall,"  dealing  with  the  U.  E.  Loyalists,  and 
two  shorter  ones,  entitled,  "The  Maid  of  the  Mask,"  and 
"A  Tale  of  Rothenburg."  All  three  are  dignified  and 
beautiful  compositions  of  classic  finish,  making  a  valuable 
addition  to  the  literature  of  Canadian  poetry. 

An  excellent  work  is  being  done  by  the  various  his- 
torical societies  throughout  Canada,  in  preserving  in  per- 
manent form  the  records  and  reminiscences  of  the  early 
days  of  settlement.  One  of  the  most  active  of  these  so- 
cieties is  the  Missisquoi  County  Historical  Society,  with 
headquarters  at  Bedford,  P.Q.  This  organization  was 
formed  about  ten  years  ago  and  for  the  past  two  years 
reports  have  been  printed  containing  much  valuable  mat- 
ter. A  third  report  for  the  current  year  is  now  in  the 
press.  Last  year  in  addition  to  its  report,  the  society 
published  a  neat  and  charming  little  book,  "The  Voice  of 
the  River,"  describing  in  a  unique  manner  the  river  which 
traverses  the  county.  The  society  had  a  membership  last 
year  of  150  and  its  secretary  is  Charles  S.  Moore,  of 
Stanbridge,  Que. 

"Bemocked  of  Destiny"  is  the  title  of  a  volume  of 
curious  interest  just  published  by  William  Briggs,  Toron- 
to. It  is  a  work  of  posthumous  publication,  the  author, 
Mr.  Aeneas  McCharles,  being  deceased  some  years,  and 
having  provided  in  his  will  for  the  issue  of  the  book  and 
its  distribution  among  the  chief  public  libraries  of  the 
provinces  of  Ontario  and  Nova  Scotia,  and  among  his  old 
friends.  Mr.  McCbarles  was  a  man  of  affairs,  one  of  the 
pioneers  in  the  Sudbury  mining  district  and  a  shrewd  ob- 
server. His  book  gives  an  interesting  sketch  of  his  varied 
and  somewhat  checkered  career,  some  entertaining  and  in- 
structive chapters  on  pioneer  life  in  Canada,  and  scatter- 
ed throughout  the  views  of  the  author  on  many  subjects, 
national,  religious,  philosophical  and  social,  expressed  in 
original  and  unconventional  fashion. 

"Trails  and  Tales  in  Cobalt"  is  the  title  of  an  ex- 
ceedingly readable  volume  by  W.  H.  P.  Jarvis,  a  well 
known  mining  broker  of  Ottawa,  that  will  be  issued  early 
in  April  by  William  Briggs,  Toronto.  Mr.  Jarvis  has  had 
extended  experience  in  the  mining  camps  of  the  Yukon  and 
Cobalt,  and  in  this  volume  not  only  describes  the  life  of 
the  prospector  and  miner  most  graphically,  but  lets  in  a 
flood  of  light  on  the  practices  of  the  promoters  of  wild- 
cat mining  companies.  An  attractive  cover  and  a  front- 
ispiece for  the  book  have  been  executed  by  Alfred  M.  Wick- 
son.  Mr.  Jarvis  is  at  work  on  another  work  entitled  "A 
Remittance  Man's  Letters,"  and  for  this,  too,  Mr.  Wick- 
son  is  making  a  series  of  illustrations. 

Encouraged  by  the  successful  sale  of  his  collection  of 
lyric  poems,  Wilfrid  Campbell  has  collected  his  dramas 
into  one  volume  and  arranged  with  William  Briggs,  To- 
ronto, for  its  issue  early  in  November.  Mr.  Campbell 
has  won  high  distinction  as  a  dramatic  poet  by  reason  of 
his  powerful  tragedies  "Mordred"  and  "Hildebrand,"  the 
remarkable  qualities  of  which  have  been  recognized  on 
both  sides  of  the  Atlantic.  These  two  tragedies,  which 
were   written  in  1893,   were   published   in   1895  in   a   small 
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Books    Which     Will     Pay    You     to    Stock. 


"The  Firm  of  Firms  for 
popular  Reference  Books  is 
W.  &  R.  Chambers,  Ltd." 

-  T.P.'s  Weekly. 


CHAMBERS'S 

Encyclopaedia 


"The  child  who  has  one  of 
Messrs.  W.  &  R.  Chambers's 
books  for  a  present  may  be 
sure  of  wholesome  enteriain- 
ment." 

— Daily  Telegraph. 


10  Vols.,  Imperial  8vo,  cloth,  £5  ;  half-mor.,  £7  10s 
A  Thoroughly  Up-to-date  Dictionary  of  Universal  Knowledge,  which,  according  to  the  late  Sir  Waller  Besant,  will  answer 
any  question  the  average  reader  is  likely  to  ask.  It  is  an  invaluable  work  tor  every  household  ;  the  schoolboy,  schoolgirl,  student,  business  or 
professional  man  who  has  this  work  at  his  command  will  never  be  at  a  loss  for  the  inlormation  of  which  he  is  in  search.  Contains  upwards  of 
Thirty  Thousand  Articles,  Three  Thousand,  Five  Hundred  Wood  Kngravings,  Fifty-three  Coloured  Maps.  Nearly  a  thousand  writers  con- 
tributed to  this  edition,  among  them  the  most  eminent  specialists  in  their  several  departments  ol  knowledge. 

The  Daily  Chronicle  says—"  The  best  Encyclopaedia  ever  brought  out.  We  have  consulted  it  constantly,  with  increasing  admiration  for 
its  uniform  accuracy  " 

Chambers's  Cyclopaedia   of  English  Literature 

Entirely  New  and  Ra-written  Edition.  E  lited  by  Davio  Patrxk,  LL.D.  3  Vols.,  imp.  8vo,  cloth,  £1  lis.,  6d.  net;  half- 
mor.,  £2  5s.  A  History,  Critical  and  Biographical,  of  Authors  in  the  English  Tongue  from  the  Earliest  Times  till  the  Present  Day,  with 
Specimens  of  their  Writings.     Illustrated  with  nearly  Three  Hundred  Portraits. 

Mr.  Clement  K.  Siorter,  writing  in  the  Sphere,  says  — "  I  must  offer  my  congratulations  to  Dr.  David  Patrick  on  the  production  of  a 
book  which  seems  to  me  to  far  exceed  any  previous  effort  in  the  way  of  a  complete  History  of  English  Literature." 

Chambers's    Biographical    Dictionary 

Edited  by  David  Patrick,  LL.D.,  and  F.  H.  Groome.  100H  pages,  cloth,  10/6;  half-mor..  15-.  Dealing  with  many  thousand  Celeb, 
rities  of  all  Nations  from  the  Remotest  Times  to  the  Present  Day,  with  copious  Bibliographies  and  Pronunciations  of  the  more  difficult  names 

The  Daily  Miil  says — "  A  portly  volume  at  half-a-guinea  which  easily  beats  all  books  o  i's  kind  and  size  hitherto  available  to  book- 
buyers  who  a-e  not  millionaires." 

Chambers's  Large  Type  English  Dictionary 

Edited  by  Rev.  T.  Davidson,  M.A.  1261  pages,  cloth.  12/6  ;  half  mor.,  18/-.  A  Library  Dictionary  of  the  English  Language,  giving 
the  Explanation,  Pronuncialion  and  Etymology  of  Words,  together  with  Compound  Phrases  Technical  Terms  in  use  in  the  Arts  and 
Sciences,  etc. 

The  Outlook  sajs— "In  recommending  this  dictionary  as  the  best  of  its  kind,  we  shall  be  doing  no  more  than  justice  to  all  concerned  in  its 
issue." 

Chambers's  New  Books  for  Boys  and  Girls 

Christmas  Season,  1908 

Stories  by  Mrs.  L.  T.  Mead,  May  Baldwin,  Raymond  Jacberns,  George  Manville  Fenn,  Andrew  Home, 
Kent  Carr,  the  Author  of"  Laddie,"  "Tip  Cat,"  etc.,  etc. 

CATALOGUES  AND  LISTS  ON  APPLICATION. 


47  Paternoster  Row 
LONDON,    E.C. 


W.  &  R.  CHAMBERS,  Ltd. 


339    High    Street 
EDINBURQ      H. 


volume  and  a  limited  edition  and  attracted  wide  attention 
from  noted  critics  and  actors.  Sir  Henry  Irving  was  in- 
terested in  them,  and  appreciated  the  new  conception  of 
the  Arthurian  theme  as  found  in  "Mordred."  Franklyn 
McLeay,  the  distinguished  young  actor,  said  that  no 
group  of  dramas  in  our  language  since  Shakespeare  was 
as  fine  as  "Mordred,"  "Hildebrand"  and  "Danlac."  Sev- 
eral of  the  finest  Shakespearian  actors  in  America  were 
attracted  to  these  dramas,  and  several  attempts  have 
been  made — one  of  these  in  Boston — to  stage  one  or  more 
of  them.  What  Maeterlinck  is  to  Belgium  and  Ibsen  to 
Norway,  so  Campbell  is  to  Canada — the  dramatic  voice 
of  her  people. 

The  seventh  volume  of  "The  Canadian  Annual  Re- 
view" will  appear  during  the  spring.  This  work  of  refer- 
ence contains  a  mass  of  detailed  information  upon  Can- 
adian development  during  1907,  the  financial  conditions  of 
the  country  and  the  labor  and  industrial  situation;  agri- 
cultural production,  trade  and  industries,  mining  and 
transportation;  provincial  affairs,  political  and  municipal 
history;  the  somewhat  remarkable  Canadian  Club  move- 
ment, and  the  policy  and  opinions  of  the  boards  of  trade: 
empire  questions  such  as  the  Imperial  Conference,  and 
foreign  affairs  such  as  our  relations  with  Japan,  France 
and  the  United  States;  as  well  as  a  variety  of  other  sub- 
jects. The  book  is  compiled  by  J.  Castell  Hopkins,  F.S. 
S.,  and  sells  in  cloth  at  $3,  leather  $4.  It  is  pub- 
lished by  Annual  Review  Pub.   Co.,  Toronto. 

William  Briggs,  Toronto,  reports  an  unusual  number 
of  advance  orders  coming  in  for  Mr.  Mail's  "Through  the 
Mackenzie  Basin,"  in  which  he  narrates  the  government 
expedition  of  1899  under  Hon.  David  Laird,  treating  with 
the  Indians  and  half-breeds  of  the  Athabasca  and  Peace 
River"  country.    This  narrative  is  graphically  written  and 


gives  a  most  interesting  description  of  that  great  region 
which  has  been  termed  "the  Last  West."  The  volume  in- 
cludes also  a  valuable  series  of  notes  on  the  birds  and 
mammals  of  Northern  Canada  by  Roderick  MacFarlane, 
a  retired  chief  factor  of  the  Hudson's  Bay  Company  and 
the  leading  authority  on  the  ornithology  of  Western  and 
Northern  Canada.  Mr.  MacFarlane  also  contributes  a 
valuable  chapter  to  the  ill-fated  expedition  under  Sir 
John  Franklin.  The  book  altogether  is  one  of  the  most 
important  yet  written  about  the  west.  It  will  be  pub- 
lished  in  May. 

& 
GEOGRAPHICAL  BOOKS. 
The  following  geographical  and  other  books  have  been 
received  from  George  Philip  &  Son,   Limited,   of  London, 
England,  for  whom  the  Rcnouf  Publishing  Co.  are  agents 
in   Canada  : 
A    RATIONAL    GEOGRAPHY.     Parts     I.    and    II.       By 

Ernest  Young,   B.Sc.     Cloth,   Is  Cd  each. 
ELEMENTARY    CLASS     BOOK     OF    MODERN     GEO- 
GRAPHY.    By  William  Hughes,   F.R.G.S.     New  Edi- 
tion.    Cloth,    Is   6d. 
PHILIPS'      HANDY     ATLAS      OF     GENERAL      GEO- 
GRAPHY.    Containing   48    Maps.     Edited   by   George 
Philip,   F.R.G.S. 
PLAY-DRILL.     A    series    of   useful     physical    movements 
for  young  children.    By  Annie  M.   Bennett,     Illustrat- 
ed.    Cloth,    Is  fid. 
MODELLING    IN    RELIEF.     Lessons     showing    how     to 
model  maps  and  objects  from  nature.     By  Dora  Pearce. 
Cloth,   2s  net. 
PHILIPS'  MODEL  DUPLEX  MAPS.    No.   5,  North  Am- 
erica.    No.    16,    British    North    America    and     United 
States.     Id  each. 
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SOME  BOOKS  OF  THE  MONTH. 

SOCIAL  AND  ECONOMIC  CONDITIONS  of  the  High- 
lands of  Scotland  since  1800.  By  A.  J.  Beaton.  Eneas 
Mackay,  43  Murray  Place,  Stirling.  Cloth,  3s  6d  net. 
Presenting  in  readable  form  much  interesting  informa- 
tion as  to  the  Highlands,  their  history  and  people. 
It  deals  with  old  superstitions  and  customs,  with 
domestic  life  and  emigration,  and  the  development  of 
the  various  industries.  The  book  contains  a  number 
of  illustrations. 

RECENT  LETTERS  OF  CHRIST.  By  J.  J.  Mackay, 
M.A.,  Edinburgh  and  London  :  Oliphant,  Anderson  & 
Ferrier.  Cloth  2s  6d  net.  The  second  edition  of  a 
volume  of  sermons  by  an  eminent  Scottish  evangelist, 
published  originally  two  years  ago. 

DEVELOPMENTS  OF  ROMAN  CATHOLICISM.  By 
John  A.  Bain,  M.A.  Edinburgh  and  London  Oli- 
phant, Anderson  &  Ferrier.  Cloth,  2s  6d  net.  A  work 
in  which  the  writer  aims  to  prove  that  the  develop- 
ments in  the  doctrines  of  the  Roman  Catholic  Church 
are  not  authoritatively  binding. 

IN  FASHION  AS  A  MAN.  By  James  Roberson  Cam- 
eron. Edinburgh  and  London  :  Oliphant,  Anderson  & 
Ferrier.  Cloth,  6d  net.  A  new  addition  to  the  little 
"Living  Thoughts"  series. 

SHALL  WE  TOLERATE  THE  JESUITS  ?  A  political 
question.  By  H.  A.  Henderson.  Second  edition  (en- 
larged). London  :  Charles  J.  Thynne.  3d  net.  An  at- 
tempt to  prove  that  the  work  of  the  Reformation  is 
being  undermined. 

I  DO  ;  OR  THE  GOOD  CONFESSION.  A  manual  of 
Confirmation.  By  Rev.  Alfred  Kennion,  M.A.  Lon- 
don ;  Charles  J.  Thynne. 

EUSTACE  MILES'  SYSTEM  OF  PHYSICAL  CUL- 
TURE. With  Hints  as  to  Diet.  By  Eustace  Miles, 
M.A.  London  :  Health  and  Strength,  Limited,  27  and 
28  Fetter  Lane.    2s  6d  net. 

TEXT  BOOK  OF  WRESTLING.  By  Ernest  Gruhn.  Late 
amateur  champion  of  England.  London  :  Health  and 
Strength,  Limited.     Is  net. 

CURATIVE  EXERCISES  FOR  CONSTIPATION.  By 
the  editor  of  "Health  and  Strength."  London:  Health 
and  Strength,  Limited.  Is  net.  Causes  and  remedies 
given. 

AMERICAN  BATTLESHIPS,  THf^  and  Life  in  the 
Navy.  By  Thomas  Beyer.  Chicago  :  Laird  &i  Lee. 
246  pages.  Cloth,  $1.25.  Published  by  special  au- 
thority of  the  U.  S.  Navy  Department  and  giving  de- 
tailed information  about  the  navy  and  its  discipline. 

MAN  AND  MASTER.  By  Lawrence  L.  Lynch.  Chicago  : 
Laird   &  Lee.    Cloth,    $1.    A   detective   story   of    ab- 


sorbing interest,  showing  a  subtle  analytical  de- 
velopment of  a  psychological  plot,  beginning  with  a 
mysterious  murder. 

NANNIE  WALTERS.  A  novel.  By  Allie  Sloper.  New 
York  :  J.  S.  Ogilvie  Publishing  Co.  Paper,  25  cents. 
A  petition  to  the  Order  of  the  Eastern  Star  that  the 
ritualistic  ceremonies  be  so  amended  as  to  permit 
candidates  of  the  Jewish  faith  to  subscribe  to  the 
obligations  of  the  Order. 

DIANA'S  DIARY.  By  F.  W.  Schaefer.  Chicago  :  Laird 
&  Lee.  Board  covers.  50  cents.  A  very  funny  book, 
detailing  in  shop-girl  slang  the  experiences  of  Miss 
Diana  Dillpickle.  "Stung  again  and  then  some,"  to 
use  Diana's  oft-repeated  expression,  reveals  the  sum 
total  of  comical  exploits. 

OSGAR  AND  ADOLF,  or  Comic  Vaudeville  Stunts.  By 
F.  W.  Schaefer.  Chicago  :  Laird  &  Lee.  Board  cov- 
ers. 50  cents.  The  dialogue  of  two  clever  jokers,  em- 
bodying their  witty  philosophy  on  nearly  all  the  ques- 
tions of  the  day.    Nearly  every  sketch  illustrated. 

THE  SQUARE  PEG.  By  W.  E.  Norris.  Toronto  :  the 
Copp,  Clark  Co.  $1.25.  A  thoroughly  good  story. 
One  hardly  knows  which  to  admire  most,  the  fine  old 
English  squire,  Sir  Martin  Hadlow,  or  the  young  art- 
ist whom  he  proposes  to  adopt  as  his  heir.  Both  are 
fine  types.  The  love  stories,  of  which  there  are  sev- 
eral, all  have  a  favorable  termination  and  without 
any  misfits,  thus  leaving  a  pleasant  effect  upon  the 
mind  of  the  reader. 

THE  CANADIAN  LAWYER.  Toronto:  Arthur  Polle  &  Co. 
$1.50.  A  handy  book  of  the  laws  and  of  legal  informa- 
tion, compiled  by  a  barrister-at-law,  for  the  use  of 
business  men  and  others  in  Canada  who  are  too  busy 
to  consult  a  lawyer.  A  numfier  of  well-known  Do- 
minion and  Ontario  statutes  are  reproduced  with  well- 
arranged  information  on  many  legal  subjects  of  every- 
day importance.  This  work  has  reached  its  fourth 
edition,  and  should  be  useful  to  an  intelligent  man. 
Perhaps  the  best  feature  is  a  number  of  useful  legal 
forms. 

THE  LIGHT  ETERNAL.  By  Peter  Rosegger.  Toronto: 
the  Copp,  Clark  Co.  $1.25.  A  story  written  in  the 
form  of  a  diary.  A  priest  with  progressive  ideas  is 
banished  by  authority  of  the  church  to  a  village  com- 
munity in  a  mountainous  part  of  Germany.  Life  here 
is  simple  and  primitive,  and  the  relation  between  pas- 
tor and  people  is  marked  by  much  tenderness  and  a 
fine  large-hearted  charity.  The  book  is  a  mountain 
idyll,  full  of  deep  human  interest  and  possesses  an  un- 
doubted charm  for  lovers  of  contemplative  writing. 

CARETTE  OF  SARK.  By  John  Oxenham.  Toronto  : 
the   Copp,    Clark  Co.    $1.25.    History  in   the  guise  of 
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AINEW  MAGAZINE^WHICH  SHOULD   ENJOY 
A     LARGE     CIRCULATION     IN     CANADA. 

"FASHIONS  FOR  ALL"  which  will  be  published  this  month  and  about  the 
middle  of  every  succeeding  month,  marks  a  very  great  advance  upon  anything  ever 
previously  attempted  on  similar  lines. 

Issued  under  the  auspices  of  the  Amalgamated  Press  (Harmsworth  Publications)  it 
will  have  all  the  advantages  to  be  gained  from  frequent  publicity  in  about  forty  associated 
journals  and  should  in  consequence  achieve  a  triumphant  success. 

It  contains  over  100  fashion  designs,  remarkable  for  the  distinctness  with  which  they 
combine  simplicity  with  good  taste.  Millinery,  crochet  and  knitting  form  also  a  strong 
feature.  With  each  number  of  "FASHIONS  FOR  ALL"  are  given  away  three  free 
patterns.  Every  detail  concerning  these  patterns  is  fully  set  forth,  not  only  in  English, 
but  in   French,   German,   Spanish  and   Dutch. 

Every  Canadian  Newsdealer  should  stock  "FASHIONS  FOR  ALL." 

Write  to-day  for  free  specimen  copy  and  terms  to  J.  R.  IRWIN 

HARMSWORTH     PUBLICATIONS 

22  YONGE  ST.   ARCADE,    TORONTO,   CANADA 

AMALGAMATED    PRESS,    LTD.,   Export   Dept.,   CARMELITE   HOUSE,   LONDON,    ENGLAND. 
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a  story.  The  author  lias  opened  up  a  real  wonder- 
land among  the  Channel  Islands.  Though  strongly 
British,  both  by  tradition  and  in  sentiment,  these  is- 
lands are  bul  little  known  as  such  partly  because  oi 
their  French  names  and  partly  because  of  their  con- 
tiguity to  the  coast  of  France.  The  story  belongs  to 
the  times  of  the  first  Napoleon,  when  privateering, 
smuggling  and  the  press  gang  were  recognized  modes 
of  warfare.  Men's  lives  were  strenuous  and  yet  were 
animated,  too,  by  love  and  romance,  of  which  this 
book  has  its  share. 

THE  CONSPIRATORS.  By  E.  Phillips  Oppenheim.  To- 
ronto :  The  Copp,  Clark  Co.  $1.25.  This  book  will 
appeal  to  lovers  of  the  sensational  in  fiction.  Certain 
mysterious  letters  are  used  for  blackmailing  purposes 
and  involve  the  holders  in  much  trouble  until  finally 
'  recovered  by  the  owners  and  destroyed.  The  whole 
story  is  highly  sensational,  highly  seasoned  with  in- 
trigue,   love,  and  even    murder. 

WHEELS  OF  ANARCHY.  By  Max  Pemberton.  London 
and  Toronto  :  Cassell  &  Co.  $1.25.  A  story  show- 
ing that  the  logical  outcome  of  anarchy  is  assassina- 
tion. A  half-mad  millionaire  is  represented  as  taking 
the  law  in  his  own  hands  and  waging  war  en  all  an- 
archists and  in  the  process  learning  to  adopt  methods 
until  convinced  that  it  is  law  alone  that  binds  society 
together  and  that  individualism  pushed  to  the  ex- 
treme is  subversive  of  social  amity. 

THE  PAUPER  OP  PARK  LANE.  By  William  Le 
Queux.  London  and  Toronto  :  Cassell  &  Co.  $1.25. 
TMs  author  has  in  this  book  written  the  story  of  an 
eccentric  old  millionaire  who  has  chosen  to  live  the 
life  of  a  pauper  until  he  has  taken  vengeance  for  a 
crime  committed  by  a  man  whom  he  had  befriended. 
Much  mystery  and  plotting  create  a  highly  sensation- 
al  interest   throughout. 


Book  Notes. 

The  Copp,  Clark  Co.  will  have  the  Canadian  edition 
of  S.  R.  Crockett's  new  novel,  "Deep  Moat  Grange," 
which  will  be  issued  during  the  spring.  It  has  been  ap- 
pearing serially  in  "Good  Words." 

"The  Profligate,"  by  Arthur  Hornblow,  author  of 
"The  Lion  and  the  Mouse,"  will  be  published  in  May  by 
the  Copp,  Clark  Co. 

A  second  edition  of  "Somehow  Good,"  by  William  de 
Morgan,  has  been  called  for,  and  the  Copp,  Clark  Co. 
will  have  it  ready  immediately.  This  firm  report  that 
there  is  still  a  steady  demand  from  the  trade  for  "The 
Weavers"   and   "The  Shuttle," 

Paper  editions  of  "Rose  of  Blenheim,"  by  Maurice 
Gerard  ;  "The  Shepherd  of  the  Stars,"  by  Frances  Camp- 
bell, and  probably  "The  Woman,"  by  Antonio  Fogazzaro, 
will  be  issued  this  month  by  the  Copp,  Clark  Co. 

The  Copp,  Clark  Co.  have  just  published  "The  Woman 
in  the  Way,"  by  William  Le  Queux,  a  detective-motor 
story  in  that  author's  usual  thrilling  style.  (Cloth  $1,- 
25.    Paper  75  cents). 

Cassell's  Canadian  Publishing  House  ha've  now  on 
hand  the  People's  Library  Shakespeare  in  four  volumes, 
truly   a   remarkable  publication  at  the  price. 

Literary  critics  seem  to  be  unanimous  in  their  ap- 
proval- of  "The  Wingless  Victory,"  by  M.  P.  Willcocks, 
which  Henry  Frowde  has  just  published  in  this  country. 
Cleveland  Town  Topics  says  :  "This  book  has  been  pro- 
nounced the  literary  success  of  London  and  it  can  hardly 
fail  to  become  such  in  America.  It  is  one  of  the  strong- 
est novels  the  press  of  this  country  has  ever  put  forth, 
one  which  abounds  not  only  in  plot  and.  incident  worthy 
a  student  and  a  genius,  but  in  striking  aphorisms  and  in 
knowledge  of  the  human  heart." 


COMING   BIG  SELLERS 


WINSTON   CHURCHILL'S    New    Novel 


FOR  SALE  MAY  6tH 


MR.  CREWE'S  CAREER 

For  three  months  two  years  ago  "  Coniston  "  was  reported  the  best  seller.     His 
new  novel  has  even  greater  elements  of  strength. 

Write  for  Special  Offer  if  Ordered  Now 

Advance  window  cards  for  the  asking. 


MARION   CRAWFORD'S    New   Novel 


FOR  SALE  MATT  25tH 


PRIMA  DONNA 


This  sequel  to  "  Fair  Margaret  "  and  "  Soprano  "  has  been  eagerly  awaited  for 
over  two  years— a  very  large  edition  selling  in  advance  of  publication. 


The  Macmillan  Co.  of  Canada,  Ltd.,  Toronto 
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Canadian  Editions  Just  Issued ! 

Three     Striking     Novels     and     a     Very     Humorous    Tale 

Get-Rich-Quick   Wallingford 

A  Cheerful  Account  of  the  Rise  and  Fall 

of    an    American    Business    Buccaneer. 

By   GEORGE   RANDOLPH   CHESTER 

Says  Get-Rich-Quick  Wallingford  :  "  I  like  this  town.  They  have  tall  build- 
ings here,  and  I  smell  soft  money.  This  town  will  listen  to  a  legitimate  business 
proposition.      What  ?" 

"You  can  get  anybody  to  buy  stock  when  you  make  them  print  it  them- 
selves." 

"  It  always  helps  to  remember  that  people  have  been  saving  up  money  for 
years,  just  waiting  for  me  to  come  and  get  it." 

The  Most  Up-to-the-Minute  Business  Story  Yet  Published. 

Cloth,  12mo.         Illustrated     -    -     $1.25 

The  Wingless  Victory 

The  London  Literary  Success. 
By   M.   P.   WILLCOCKS  Cloth,  12mo.,  $1.25 

Outlook — "A  most  remarkable  novel,  which  places  the  author  in  the  first 
rank.     This  is  a  novel  built  to  last." 

Times— "A  book  worth  keeping  on  the  shelves,  even  by  the  classics,  for  it  is 
painted  in  colors  which  do  not  fade." 

Standard—"  Fresh  and  fervent,  instinct  with  genuine  passion  and  emotion 
and  all  the  fierce  primitive  joys  of  existence.  It  is  an  excellent  thing  for  any 
reader  to  come  across  this  book." 

Tribune — "A  splendid  book." 

The  Beloved  Vagabond 

By   WILLIAM    J.   LOCKE  Cloth,  12mo.,  $1.25 

"  One  ot  the  most  complete,  convincing  and  entirely  delightful  characters  that 
have  made  their  debut  between  book  covers  in  a  long  time.  A  human  document. 
Constantly  enjoyable  from  the  first  page  to  the  last."— New  York  Times. 

The  Morals  of  Marcus  Ordeyne 

By  WILLIAM   J.   LOCKE  Cloth,  12mo.,  $1.25 

"  One  of  the  rare  and  much-to-be-desired  stories  which  keep  one  divided  be- 
tween an  interested  impatience  to  get  on  and  an  irresistible  temptation  to  linger 
for  full  enjoyment  by  the  way." — Life. 


SEND  IN   YOUR  ORDERS 


HENRY  FROWDE,  Publisher       -       Toronto 
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MUSSON'S 

1908       Spring  Fiction       1908 


The  Chaperon         ..-.'.. 

The  Barrier 

The  Orphan,  a  Cowpuncher  Romance 

Love's  Logic 

The  Politician 

The  Flying  Death         .... 


Dr.  Ellen 

The  Ancient  Law 

King  Spruce,  A  Story  of  the  Maine  Woods 
Seeing  England  with  Uncle  John 

The  God  of  Clay 

Mrs.  Essington,  the  Merry  Widow 

Quickened . 

The  Reaping 

The  Hemlock  Avenue  Mystery         . 

The  Heart  of  the  Red  Firs 

Laid  up  in  Lavender         .         . 

Comrades  Two,  a  story  of  the  Qu'Appelle  Valley 

Bar — 20,  (New  Edition) 

The  Lady  of  the  Decoration,   (New  Edition) 

Seraphica 

Bertram  of  Brittany         .         . 

Many  Kingdoms 

The  Judgment  of  Eve 

Under  the  North  Star  and  Southern  Cross 

The  Golden  Ladder 

R.  J.'s  Mother 

Santa  Lucia 

The  Golden  Rose 


25 

50 
50 
25 
5o 


C.   N.   &  A.  M.  Williamson   $1. 

Rex  Beach,  author  of  "The  Spoilers" 1. 

C.  E.  Mulford  (author  of  Bar-20)    1. 

Anthony  Hope 75c  and  1. 

Antonio    Fogazzaro    1. 

Samuel    Hopkins    Adams    (Associate    author 

with    E.    S.    White    in    "Mystery") 1.25 

Juliet  W    Tomkins    1.25 

Ellen    Glasgow    1.50 

Day  Holman    1.50 

Anne    Warner    < 1.50 

H.   C.   Bailey   1.25 

E.  &  L.  Chamberlain " (75c)  1.25 

Anna   Chapin   Ray    1.25 

Mary    Itnlay    Taylor    1.25 

Roman  DouWeday    1.25 

Ada  Woodruff  Anderson    1.25 

Stanley  Weyman    (75c)  1.25 

Elizabeth  Freemantle    75c  and  1.25 

C.  E.  Mulford 75c    and  1.50 

Francis    Little    1.00 

Justin   Huntley  McCarthy    1.50 

Warwick   Deeping    1.50 

Elizabeth   Jordon    1.50 

May  Sinclair,  author  of  "Divine   Fire"   1.25 

Francis   Sinclair 1.50 

Margaret    Potter    1.50 

Margaret    Deland    1.50 

Mary    Austin    1.50 

Amelia    Rives    1.25 


The  Musson  Book  Company,  Limited 


London 


Toronto 
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Three  "Best  Sellers" 

The  Weavers By  Sir  Gilbert  Parker $1.50 

The  Shuttle By  Frances  Hodgson  Burnett 1.50 

Somehow   Good By  Wm.  De  Morgan 1.25 

Three  New  Novels 

Cloth  Paper 

The  Square  Peg By  W.  E.  Norris $125  75c. 

Craven  Fortune By  F.  M.  White 1.25  75c. 

Told  In  The  Hills By  Marah  Ellis  Kyan 1.50 

Three  New  Paper  Editions 

75c.  Each 

The  Conspirators By  E.  P.  Oppenheim 

The  Helpmate.. By  May  Sinclair 

Carette  of  Sark By  John  Oxenham 

Three  Good  Cook  Books 

Century By  Mary  Ronald $2.00 

White  House 1.25 

Premier 75 

Three  New  "Boys'  Friend  Library " 

Picture  Paper  Cover,  10c.  Each 

Chums  of  Greyminster By  Henry  St.  John 

Brooks  of  Ravenscar By  Michael  Storm 

The  Ironway  (A  Tale  of  Railway  Life) By  Reginald  Wray 

SPLENDID  ASSORTMENT   OF  32  TITLES. 

The  Copp,  Clark  Co.,  Limited 

Publishers,         -         -         Toronto 
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MAPS 


Before  purchasing  MAPS  give  us  an 
opportunity  to  tell  you  what  is  said  by 
CANADIAN  GEOGRAPHICAL  TEACHERS 
who  have  examined  PHILIP'S  COMPARA- 
TIVE SERIES  LARGE  SCHOOL  ROOM 
MAPS.  They  combine  both  POLITICAL 
AND  PHYSICAL  features.  Physical 
features  specially  prominent.  Political 
Boundaries  clearly  shown  by  red 
lines.  The  Towns  by  red  circles. 
Railroads  by  black  lines.  Principal 
Ocean  Routes  with  their  distance  also 
given,  and  numerous  other  features. 
Nothing  unnecessary  inserted,  and 
nothing  necessary  omitted.  Write  us 
to-day  for  list  of  Series,  Prices  and 
Trade  Discount. 

Renouf  Publishing'  Co, 

61     Union    Ave., 
Montreal 

Canadian  Agents  for 

Geo.  Philip  &  Sons,  -  London,  Eng. 

John  Wiley  &  Sons,  -  -  New  York 

Longmans,  Green  &  Co.,  London,  Educational  Works 
Thomas  Nelson  &  Sons,  Edinburgh, Educational  Works 


Every  Bookseller  Should  Apply  for  Copies 

OF 

A  Special  List 

of 

Scottish   Books 

On  which  exceptional  terms  are  offered 
TO 

Canadian  Buyers 

The  following  books  should  be  on  sale  in  every  Book  Store  : 

The  Faith  of  Robert  Louis  Stevenson 

By  JOHN  KELMAN,  D.D.    Third  Edition,  3/6  net. 

Bible  Characters.  6  volumes. 

By  Dr.  Alexander  Whyte.    3/6  each. 

Bunyan  Characters.     3  volumes. 

By  Dr.  Alexander  Whyte.    2/6  each. 

Annie  S.  Swan's  Best  Books 

Complete  Lists  on  Application 

Oliphant,  Anderson  &  Ferrier 

100  Princess  Street  Edinburgh  and  London 


An  Announcement  for  Every  Bookseller 

<&  We  supply  books  of  all  publishers. 

f^  A  large  representative  stock  of  books  kept  constantly 
on  hand. 

«J  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

<J  Our  prices  are  right. 

MCCLELLAND  &  GOODCHILD 

Wholesale  Booksellers 
42  Adelaide  Street  West,  -  -  TORONTO 


Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Writs  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  HcGill  St.,  MONTREAL  10  Front  St.  East,  TORONTO 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  *o 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  oDtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 
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AN  INTERESTING  SPRING  LIST. 

Heilly  &  Britton  Co.,  Chicago,  can  always  be  depeuded 
on  to  offer  the  trade  something  new  and  entertaining  every 
season,  and  their  1908  spring  list  is  quite  up  to  the  stand- 
ard of  previous  seasons. 

"The  Bride's  Cook  Book,"  which  is  now  ready,  eon- 
tains  recipes  proportioned  for  two,  with  instructions  for 
enlarging,  together  with  'full  information  on  all  subjects 
pertaining  to  the  dining-room  and  kitchen. 

"Three  Weeks  in  Holland  and  Belgium,"  a  companion 
book  to  "Three  Weeks  in  Europe,"  by  John  U.  Higin- 
botham,  is  announced  for  publication  this  month.  The 
book  is  full  of  necessary  information  and  pertinent  sug- 
gestions for  those  about  to  make  a  first  trip  to  Europe. 

Two  juveniles  are  now  ready — "Baby's  Childhood 
Days,"  the  daintiest,  cleverest  and  most  attractive  baby- 
book  of  the  day,  with  each  page  hand-lettered  and  illus- 
trated, and  "Peter  Rabbit  and  Black  Sambo  Painting 
Book." 

"Memorable  American  Speeches,"  edited  by  John 
Vance  Cheney,  and  "Twentieth  Century  Toasts,"  a  com- 
plete selection  of  old  and  new  toasts,  are  also  two  April 
publications  of  this  house. 

Quite  a  number  of  books  are  announced  for  publica- 
tion on  July  1,  including  "Dorothy  and  the  Wizard  of 
Oz,"  by  L."  Frank  Baum,  the  1908  "Oz"  book;  "Chil- 
dren's Stories  That  Never  Grow  Old,"  a  selection  of  the 
best  children's  classics  in  one  volume;  "The  Teddy  Bears 
in  Fun  and  Frolic";  "The  Aunt  Jane  Series — Best  Books 
for  Girls,"  by  Edith  Van  Dyne;  "The  Boy  Fortune  Hun- 
ter Series,"  by  Floyd  Akers;  "When  Good  Fellows  Get 
Together";  "Forge't-Me-Nots,"  and  "Toasts  You  Ought 
to  Know. ' ' 


g~fr  /"\/"\  Ix^^T*  Out-of-print  books  supplied.     No  matter  what  subject 

r»I    II    ll^^H  Can  supply  any  book  ever  published.     We  have  50,000 

^"^  ^~^  ^~^  ^"^  rare  books. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


Order 

BAI 


DEKER'S     GUID 

to  Canada  (Latest  Edition)   now,  from 
the  sole  Canadian  Agent. 


A.  T.  CHAPMAN 


MONTREAL 


MAPS 


of  every  state   and  territory    in 
the    United   States  and  of  every 
country    in    the   world.     Special 
maps   made  to  order. 
Correspondence  Invited 

RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago. 

TELEGRAPH   CODES 

A  B  C  Code.     5th  Edition.     English     Net$7.QO 


ABC  Code.    5th  Edition.     Spanish 

ABC     Code.     4th  Edition 

A  I  Code.      ....  " 

Mo  re  in  a  &    Neal  Code " 

Bedford-McNiell  Code " 

Large  and  sn>all  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 
AMERICAN  CODE  COMPANY,  83  Nassau  St.,  N..Y. 


8.00 
5.00 
7.50 
5.00 
6.00 


City 


When  Writing  advertisers  kindly  men- 
tion naving  seen  their  advertisement  in 
Bookseller  and    Stationer. 


The 
Scarlet  Runner 

By 

C.  N.  and  A.  M. 

Williamson 

Authors    "The    Lightning 
Conductor" 

$1.25 


Exton  Manor 

By 
Archibald  Marshall 

75c  and  $1.25 

You  can  recommend  this 
book  to  your  most  critical 
customer.  To  our  mind  this 
is  one  of  the  most  pleasing 
books  we  have  published  in 
10  years. 


My  Lady  of 
Cleeve 

By 

Percy  J.  Hartley 

$1.50 

A   delightful,  wholesome 
story. 


Briggs'  Best  Books 


The   Last  Egyptian 

You  will  hear  more  about  it  before  the  summer  of  1908  is  over. 
This  book  will  probably  be  more  widely  advertised  than  any  book  up 
to  the  present  time.  First  edition  50,000,  and  by  an  anonymous 
writer  at  that 

$1.25 


EVERYMAN'S 

LIBRARY 

315  TITLES  NOW 

READY 

3  Millions  Already  Sold 


The  Fair  Moon  of  Bath 

By 

Elizabeth  Ellis 

Author  of  "Barbara  Winslow,  Rebel" 

BUT 

Much   Better 

$1.50 

This  book  appears  in  the  most  handsome  dress  we  have  seen  this  year. 


William  Briggs,  Toronto 


Prisoners  of 
Chance 

By 

Randall  Parrish 

Author  "Bob  Hampton' 
75c.  and  $1.25 


Songs 
of  a  Sourdough 

By 
Robert  W.  Service 

Illustrated,  $1.50 
Regular  Edn.,  $1.00 

During  one  week  of  March 
we  sold  over  500  copies  of 
this  book.  "  Songs  of  a 
Sourdough"  has  not  yet  felt 
the  pinch  of  hard  times — 
which,  by  the  way,  we  have 
not  known. 


Jack  Spurlock 

By 
George  H.  Lorimer 

Author  "Letters  of  a   Self- 

Made  Merchant  to 

His  Son" 

$1.25 
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Christmas    Cards,   Calendars    and   General    Art    Lines 

Offerings    of   the    Leading    Houses  -  Features   of    1908    Lines — New 
Designs   in    Greeting    Cards  —  Opinions    on    the    Condition   of  Trade. 


•  "For  the  Empire"  Series. 

Particular  attention  is  given  to  Canada  in  this  year's 
range  of  publications  by  Hills  &  Co.,  of  London,  known 
as  the  "For  the  Empire"  series  of  cards  and  calendars. 
Notable  among  these  are  the  following  choice  numbers, 
all  of  which  are  executed  in  the  high-class  style  for  which 
'Hills  &  Co.  are  noted. 

Souvenir  Booklet  A,— Bearing  the  Toronto  coat  of 
arms  in  color  on  the  cover  and  inside  a  charming  view  of 
the  city  from  across  the  bay. 

Souvenir  Booklet  B.— With  the  new  Dominion  coat  oi 
arms  in  color  on  the  cover,  in  which  the  arms  of  Alberta 
and  Saskatchewan  appear,  aod  inside  four  views  of  typi- 
cal Canadian  scenes,  accompanied  by  appropriate  verses. 

No.  647.— With  garland  of  maple  leaves  surrounding 
the  Union  Jack,  making  a  pleasing  combination. 

No.  364.— Provincial  coats-of-arms  centred  in  a  circlet 
of  maple  leaves. 

No.  360. — Provincial  coats-of-arms,  centred  in  a  sheaf 
of   wheat,   embossed. 

No.  665.— New  Dominion  coat  of  arms  on  the  cover 
and  inside  two  verses  from  the  "Maple  Leaf." 

No.  367.— French  and  English  flags  crossed  and  an 
appropriate  verse  by  the  late  H.  H.  Godfrey. 

No.  664.— Across  the  Seas,  showing  in  the  centre  a 
ship  crossing  the  Atlantic,  on  the  right  a  representation 
of  the  British  Isles  and  on  the  left  a  representation  of 
Canada. 

Besides  these  patriotic  cards  and  booklets,  the  line 
embraces  a  wide  range  of  general  cards.  The  following 
cards  may  be  had,  both  as  ordinary  Christmas  cards  and 
as  blanks  for  private  greeting  purposes  :  No.  664,  swas- 
tika design;  No.  640,  mother  of  pearl  dial  effect;  No.  637, 
satin  finish;  No.  633,  lock  and  chain  design;  No.  634, 
shamrock;  No.  331,  Scotch  thistle;  No.  313,  masonic;  No. 
274,  Ye  Good  Luck  Inn;  No.  260,  airship;  No.  646,  bridge 
card,  wishing  the  recipient  "A  Grand  Slam  of  Happi- 
ness." 

These  are  but  a  very  few  of  a  big  range  and  the  de- 
scriptions give  only  a  faint  idea  of  the  beauty  of  the  de- 
signs. All  these  cards  are  imported  by  the  Copp,  Clark 
Co.,  Toronto,  who  are  extremely  proud  of  the  showing 
made. 


* 


Tuck's  Easter  Lines. 

Perhaps  never  before  has  there  been  offered  to  the 
trade  in  the  Dominion  such  a  marvelous  array  of  Easter 
novelties  as  appear  in  the  collection  of  Raphael  Tuck  & 
Sons.  Possibly  the  feature  which  will  excite  the  greatest 
surprise,  and  will  please  the  artistic  sense  most  is  the 
marvelous  'array  of  post  cards  shown,  and  the  many  novel 
and  artistic  effects  produced  by  as  many  different  pro- 
cesses. Iridescent  backgrounds  in  all  the  colors  of  the 
rainbow,  real  photographs,  taken  from  life,  of  graceful 
girls  clinging  to  floral  crosses,  ecclesiastical  designs  by 
famous  painters,  picturesque  cathedrals,  fluffy  chickens 
and  mother  hens,  spring  flowers  and  Easter  blossoms  in 
seemingly  endless  profusion,  and  "Glistening  Dew"  post 
cards   (an  entirely  new  and  dazzling  effect)   showing  the 


sparkling  dew  as  it  rests  upon  the  bosom  of  the  flower  or 
glistens  in  the  spring  landscape.  There  are  Easter  cards 
of  all  sorts,  sizes  and  patterns,  and  at  prices  to  suit  all 
purses,  but  each  bearing  the  impress  of  the  Tuck  genius, 
which,  as  is  well  known,  means  the  apex  of  artistic  excel- 
lence. We  were  also  shown  a  large  line  of  birthday  cards 
and  birthday  post  cards  and  an  'amazingly  comprehensive 
collection  of  "Oilette"  post  cards  embracing  what  seemed 
to  be  every  possible  variety  of  subject. 

The  establishment  of  a  branch  house  in  Canada  has 
evidently  proven  an  eminently  successful  venture,  for  this 
company  is  daily  in  receipt  of  orders  from  all  parts  of 
the  Dominion.  Catalogues  and  price  lists  of  their  vari- 
ous publications  may  be  had  for  the  asking. 


Illustration     from    "  Baby    Dear." 
(Copp,  Clark  Co  ) 


A  LIVE-WIRE  STORY. 

The  chapter  headings  of  "Get-Rich-Quick  Walling- 
ford,"  (Henry  Frowde)  give  a  good  idea  of  the  racy  style 
of  the  booik.    Here  are  some  of  them  : 

"J.  Rufus  Wallingford  conceives  a  Brilliant  Invention 
and  Edward  Lamb  beholds  the  Amazing  Profits  of  the 
Carpet  Tack  Industry." 

"Mr.  Wallingford  shows  Mr.  Clover  how  to  do  the 
Widows  and  Orphans  Good." 

"Fate  arranges  for  J.  Rufus  an  Opportunity  to  show 
how  Five  Hundred  Dollars  may  do  the  work  of  Five 
Thousand." 

"Mr.  Wallingford  wins  the  town  of  Battlesburg  by 
the  toss  of  a  coin.  Battlesburg  smells  Money  and  plunges 
into  an  Orgie  of  Speculation  in  which  the  Sheep  are 
Sheared." 

"J.  Rufus  Wallingford  inaugurates  the  Farmers'  Com- 
mercial Association,  which  does  Terrific  Things  to  the 
Board  of  Trade." 

"Wallingford,  scenting  a  Fortune  in  Smoke,  lets  Mr. 
Nickel  see  the  Flames,  and  joins  the  Down  and  Out 
Club." 
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Raphael  Tuck  &  Sons  Co. 


9-17  St.  Antoine  Street,  MONTREAL 
NEW  YORK  LONDON  PARIS 


/3«  lfiecv*£ 


LTD." 


BERLIN 


Dear  Sir,- 


IS  IT  TOO  MUCH  TO  CLAIM  that  our  Warrants  a.  Art 
Publishers  "Pp  frpedal  Appointment"  to  Her  Late  Majesty, 
Queen  Victoria,  to  Their  Gracious  Majesties,  King  Edward 
and  Queen  Alexandra  and  to  Their  Royal  Highnesses,  The  Prince 
and  Princess  of  Wales  extend  to  the  great  Art-loving  Public  through- 
out the  world  ?  If  any  doubt  on  this  point  exists,  we  trust  we  may 
be  able  to  finally  make  good  our  claim  and  be  voted  that  much  coveted 
appointment  of  8rt  JMHijnjer*  to  tfce  ®niber*e.  by  virtue  of  the 
unprecedented  Collection  of  Christmas  and  New  Year  Cards,  Cal- 
endars, Books,  Photogravures,  Picture  Post  Cards,  Toy  Books  and 
Art  Novelties,  put  forth  by  us  for  the  coming  season  in  a  lavishness 
of  profusion,  a  perfection  of  finish  and  an  originality  of  ideas  which 
will  be  found  to  excel  all  our  many  successful  efforts  of  previous 
years. 

CHRISTMAS  AND  NEW  YEAR  CARDS. 

Of  our  this  season's  1,000  entirely  new  sets  of  Christmas  and 
New  Year  Cards,  we  venture  to  say  that  every  individual  series  lays 
claim,  apart  from  its  beauty  of  conception,  to  exquisite  designing  and 
the  highest  possible  quality  of  reproduction,  whilst  comprising  in  the 
aggregate  a  wealth  and  variety  of  subject  adapted  to  every  possible 
taste,  and  fully  justifying  the  definite  confirmation  of  the  Warrant 
"  |8p  Special  appointment "  to  all  Srt  loner*,  which  it  has 
ever  been  our  aim  to  merit. 

CALENDARS  AND  BLOCK  CALENDARS. 

Our  new  publications  of  Calendars  are  "Aperiallp  appointed' 
to  appear  in  every  home  the  whole  world  over.  Their  magnificent 
success  of  last  year,  added  to  the  charm  of  novelty,  superiority  of 
reproduction,  and  general  excellence  of  the  new  collection  will  en- 
sure them  a  welcome  reception  everywhere.  With  this  end  in  view, 
we  have  enlarged  our  already  considerable  circle  of  artists  and  added 
to  our  long  list  of  authors.  In  a  word,  our  Calendar  Publications 
start  forth  yet  again  with  the  brightest  prospects  of  continuing  a 
highly  successful  career. 

BOOKS  AND  TOY  BOOKS. 


FATHER  TUCK|  "»p  fepedal  appointment"  to  the  Jiur*. 

tries  of  the  3Horlo. - 
Father  Tuck  received  a  mandate  years  ago.  He  was  to  supply  our 
children  with  lovely  books,  with  wholesome  books,  with  interesting 
and  useful  books.  How  faithfully  has  he  performed  this  charge  ! 
Father  Tuck's  name  is  synonymous  with  all  that  is  delightful  in  the 
book  world  of  the  Little  People.       The   enlargement    last   year    of 


Father  Tuck's  "Annual"  to  twice  its  former  contents,  without  any 
increase  in  price,  proved  a  great  success.  The  enlargement  has  now 
been  made  permanent  and  the  "Annual"  will  be  found  better  than 
ever  this  season,  for  Father  Tuck's  successes  run  in  strides. 

TUCK'S  POST  CARDS. 


While  new  processes  of  reproduction  constantly  engage  our  at- 
tention and  are  ever  requisitioned  in  the  service  of  the  splendid  array 
of  new  sets  we  are  continuously  placing  upon  the  market,  our 
"OILETTE"  Post  Cards,  like  the  real  Oil  Paintings  which  they  rep- 
resent in  miniature,  continue  to  maintain  their  undisputed  sway.  They 
have  been  well  termed  by  one  of  the  leading  journals — 

"IKfje  aristocrats  of  picture  $o«t  Carbtf." 
The  "Glistening  Dew"  effects,  which  achieved  such  a  pronounced 
success  last  year,  are  largely  interspersed  in  our  Christmas  Post  Card 
assortment  (as  also  in  our  General  Line)  and  on  fragrant  flower 
lovely  landscape,  and  in  many  new  and  charming  combinations  the 
dew  "glistens"  most  beautifully.       Comprised    in    the    collection    of 

TUCK'S  POST  CARDS,  are  no  less  than  50,000  distinct  de- 
signs and  millions  of  ardent  Art  Lovers  all  over  the  habitable  globe 
give    evidence   that   "JBp    Special   appointment"   to  the  WHtolt 

(wHorlb,  is  surely  the  appellation  which  Tuck's  Post  Cards  have 
earned  long  since. 

We  are  gratified  to  announce  that  in  addition  to  the  Royal 
Appointments,  which  it  has  been  our  privilege  to  enjoy  heretofore> 
we  have  recently  been  fcpetiallp  appointed  as  Art  Publishers  to 
His  Imperial  Majesty,  Emperor  William  of  Germany,  Their  Maj- 
esties, the  King  and  Queen  of  Spain  and  Their  Majesties,  the  King 
and  Queen  of  Norway  —eloquent  proof  of  appreciation  of  Tuck'» 
high  standard  of  artistic  excellence. 

We  trust  we  have  made  good  our  claim,  and  that,  proud  as 
we  naturally  are  of  our  various  Royal  Appointments,  this  pride, 
mellowed  by  time,  will  be  permitted  to  renew  its  youth  and  glow  by 
the  bestowal  upon  us  of  this  "Special  appointment"  to  9J1  Hobers 
of  art  rhroutjfjout  tfje  Wnibenfe.  We  venture  to  hope  that  the 
sign  manual  of  your  valued  personal  Warrant  of  Appointment  will 
manifest  itself  by  the  special  importance  of  your  this  year's  esteemed 
orders,  and  that  we  may  be  ever  permitted  to  subscribe  ourselves. 


gourtf, 
'  9p  feperial  appointment," 

Raphael  tEucfa  &  feons,  limiteb 
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'  WAIT  FOR  THE 

|      BIG  LINE 

Before  you  buy  your  fall  stock  of 

TALLY  CARDS 

GUEST   CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list 


ELLIOTT 

17th  and  Lehigh  Ave. 

PHILADELPHIA 


\    \  "Sports"  Playing  Cards 


MONTHLY  REPORT  FROM  TRADE  CENTRES. 
St.  John 
St.  John,  N.B.,  April  1,  1908. 

The  past  few  months  have  been  very  quiet  in  station- 
ery circles  in  St.  John  and  in  fact  throughout  the  pro- 
vinces. The  dealers  are,  however,  looking  hopefully 
toward  the  future  and  a  good  brisk  Easter  business  is 
expected.  Large  stocks  of  Easter  cards,  post  cards  and 
devotional  books  have  been  secured  and  a  ready  sale  is 
looked  for. 

In  books  "The  Shuttle"  and  "The  Weavers"  are  still 
popular  sellers  and  there  is  a  good  demand  also  for  "The 
Lady  of  the  Decoration." 

Magazine  sales  are  about  normal.  The  new  Canadian 
edition  of  "Collier's"  is  proving  a  popular  seller,  the 
articles  by  Kipling  on  Canada  making  it  much  sought 
after. 

J.  M.  Roche,  bookseller  and  stationer  and  dealer  in 
fancy  goods,  has  transferred  his  business  to  a  joint  stock 
company,  retaining  a  controlling  interest  himself. 

Kendall  Hall,  manager  of  Hall's  Bookstore,  who  has 
been  in  England,  will  arrive  home  this  month. 

Montreal. 

Montreal,  April  4,  1908. 
March  trade  continued  quiet  with  most  booksellers  and 
stationers.  Many  stores  claimed  that  the  late  Easter  this 
year  had  much  to  do  with  slow  business.  Extremely  bad 
weather  which  prevailed  throughoui  the  past  month  also 
affected  trade.  However,  the  opening'  of  the  month  sees 
renewed  activity  and  booksellers  in  general  are  quite  op- 
timistic regarding  Easter  business,  and  are  making  pre- 
parations accordingly.  Spring  fiction  is  rapidly  appear- 
ing on   the  shelves,  and  in   the  window  displays,  and  in- 


II 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
,       VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


ial 


LACROSSE  DESIGN. 

We  are  headquarters  for   PLAYING  CARDS 
M.H.DE    IN    CANADA. 

Style  and   Snish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel  Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO.,  \ 

Limited 

MONTREAL. 


creased  interest  is  a  natural  result.  Good  displays  of  new 
fiction  characterize  progressive  stores.  Prayer  and  hymn 
books  are  in  demand  for  Easter  trade,  and  trade  in  these 
lines  is  now  being  pushed  to  its  fullest  extent.  Easter 
cards  of  every  description,  and  novelties,  and  various  lines 
of  fancy  goods  appropriate  to  the  season,  are  incorporated 
also  in  many  establishments.  Books  on  history,  biography 
and  travel  are  selling  well. 

Winnipeg. 

Winnipeg,  March  31,  1908. 

March  has  .  been  an  active  month  in  the  Winnipeg 
stores  and  gross  sales  are  reported  to  be  considerably  in 
advance  of  the  corresponding  month  last  year.  Special 
sales  in  one  or  two  stores  have  contributed  somewThat  to 
this  result,  but  for  the  most  part  it  has  been  secured  by 
regular  methods   and   has  been  profitable  business. 

There  has  been  quite  a  flurry  in  ink  pencils  during  the 
last  week,  a  rival  having  appeared  on  the  market  in  op- 
position to  a  lin£  which  has  had  a  large  sale  throughout 
the  west.  Two  local  book  stores  have  the  rival  agencies 
for  the  province. 

Clark  Bros.  &  Co.  are  now  in  their  new  quarters  in 
the  Hague  Arminton  building  on  Portage  Avenue  East. 
They  have  9,000  additional  square  feet  of  storage  room 
in  their  new  warehouse  and  therefore  are  now  much  better 
ecpiipped  for  handling  large  shipments. 

The  Western  News  Agency,  572  Main  Street,  Winni- 
peg, are  making  a  specialty  of  British  periodicals  and  are 
finding  a  ready  sale  for  them.  They  issue  price  lists 
which  are  given  to  their  customers  and  sent  out  by  mail, 
^ince  the  reduction  in  postage  on  British  periodicals 
there  is  a  good  opportunity  for  news  dealers  to  work  up 
a  good  trade  in  these  publications.  The  Western  News 
Agency  are  going  after  it  and  getting  it. — F.  R.  M. 
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OPTIMISTIC ! 

WHY? 

Because  we  have  the  BEST  lines  and  in  greater  variety  than  ever  before, 
is  the  opinion  expressed  by  all  who  have  had  an  opportunity  of  examining 
our  samples,  for  this  year's  trade,  of  XMAS  CARDS,  CALENDARS, 
HOLLY  TAGS,  POST  CARDS,  BOXED  CHRISTMAS  CARDS,  HOLLY 
SEALS,  PAPETERIES,  POST  CARD  ALBUMS,  Etc. 

Hill's  "For  the  Empire"  Series 

comprises  a  large  range  of  cards  exclusively  emblematic  of  CANADA, 
both  as  to  DESIGN  and  TEXT. 

Private  Greeting  Xmas  Cards 

"For  the  Empire"  is  the  series  that  has  been  again  selected  as  having 
the  most  appropriate  and  up-to-date  designs  for  this  important  department 
of  our  Christmas  Card  trade. 

We    are    Sole    Agents    in    CANADA    for    supplying    the    trade    with 
these   CARDS. 

Calendars 

No.  1295.  "The  Land  of  the  Maple"  Four  leaf  Turnover,  with  view  on 
each  leaf  of  scene  CHARACTERISTIC  OF  CANADA.  Also  suitable  verses. 
Price  $2.00  per  dozen. 

This  is  bound  to  have  a  very  large  sale,  as  it  will  be  particularly  treasured 
by  all  CANADIANS,  and  will  also  be  of  peculiar  interest  to  friends  abroad. 

Scribbler  and  Exercise  Books 

with  Bright  and  Attractive  Covers  are  now  ready.  Orders  for  these 
goods  can  be  filled  for  present  or  future  delivery. 

Stock  of  NEW  LINES  OF  STATIONERY  is  very  complete. 
OUR    WHITE    "ENGLISH"    BLOTTING    PAPER    is    the    BEST. 
Size  of  sheets,  19  x  24  inches. 

60  lbs.  to  ream,     35  cents  per  quire 
80  lbs.  to  ream,     48  cents  per  quire 
100  lbs.  to  ream,     60  cents  per  quire 
In  ream  lots,  10  cents  per  lb. 
Place    your    order    early    for    "DOMINION"    OFFICE    and  POCKET 
DIARIES  for  1909. 

The  COPP,  CLARK  COMPANY,  Limited 

64   and   66   FRONT   STREET  WEST,   TORONTO 
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Department    of    General    and     Commercial    Stationery 

An  Interesting  Old  English  Paper  Mill — New   Lines  being  Introduced 
by    Canadian    Jobbers  —  State    of   Trade   and    the    Spring    Outlook. 


An  Interesting  Old  Mill. 

Numbered  among  the  great  commercial  enterprises, 
which  have  earned  for  the  City  of  London,  England,  the 
proud  title  of  the  capital  of  the  world,  is  the  firm  of 
Spicer  Brothers,  Limited,  manufacturers  of  paper  and 
wholesale  staitioners.  This  firm  was  founded  by  the  late 
Mr.  Spicer,  way  back  in  the  year  1796,  when  at  the  old 
Alton  Mill,  in  Hampshire,  paper  was  manufactured.  It 
seems  that  this  ancient  Spicer  was  somewhat  of  an  auto- 
crat, who  made  paper  just  when  he  jolly  well  pleased.  If 
a  publisher  desired  paper  for  a  book  he  was  wise  to  be 
mighty  civil  to  old  Spicer,  and  even  then  he  wasn't  sure 
of  getting  the  article  if  Spicer  did  not  take  kindly  to  him. 
We  don't  know  why  this  ancient  Mr.  Spicer  held  that 
practical  monopoly  of  the  book  paper  business,  for  paper 


every  description  (including  the  "Dade  Perpetual  Led- 
ger"), wrappings,  boards  and  cards.  For  printers  they 
supply  programme  papers,  glazed  printings,  pamphlet 
covers,  and  labels.  In  their  binding  department  they  pro- 
duce huge  quantities  every  week  of  all  sorts  of  notebooks, 
sketch-books,  autograph  albums,  address  books,  writing 
tablets,  and  so  forth.  The  thin  envelopes  tor  foreign  cor- 
respondence, known  as  "Bond  of  Union,"  and  which  are 
made  opaque  by  the  close  engraving  on  the  inside  of  the 
envelope,  so  that  the  contents  of  the  envelope  cannot  be 
read  from  the  outside,  are  made  by  Spicer  Brothers.  The 
extent  of  their  business,  so  far  as  papers  are  concerned, 
can  be  faintly  conceived  by  the  number  of  their  water- 
marks and  trade  names,  a  selection  from  which,  as  shown 
in  a  neat  diary  they  publish,  total  up  to  nearly  a  thousand. 
Their  W.  King  Alton  Mill  hand-made  papers  are  used 


AN  OLD  ENGLISH  PAPER  MANUFACTORY. 
Spicer    Bros.'    "Alton    Mills"    in    Hampshire,    England. 


had  been  first  made  at  Hertford,  then  at  Dartford,  some 
hundreds  of  years  before  Spicer  started  at  Alton. 

In  addition  to  the  mills  art  Alton,  this  firm  have  to-day 
several  buildings  in  London.  In  1889  a  limited  company 
was  formed,  with  a  share  capital  of  £500,000.  On  the 
Board  of  Directors  are  seven  directors,  of  whom  six  bear 
the  surname  of  Spicer,  all  of  whom  are  actively  concerned 
in  the  conduct  of  this  now  great  business.  About  800 
hands  are  employed  exclusive  of  the  Alton  Mills,  in  Hamp- 
shire. Branches  have  been  established  in  the  large  centres 
in  Great  Britain  and  agents  and  representatives  are  lo- 
cated all  over  the  world. 

Among  the  many  lines  manufactured  by  this  firm  for 
office  work  are  writing  paper,  copying  paper,  tissues,  blot- 
ting paper,  drying  and  oiled  .papers,  drawing  paper,  type- 
writing   paper,    duplicating    papers,    account    books    of 


all  over  the  world  and  their  latest  novelty,  "Heather  Blue" 
writing  paper  and  envelopes,  is  rapidly  becoming  the 
fashion  and  is  being  more  and  more  used  by  smart  people 
and  by  all  who  appreciate  the  best  stationery.  Their 
"Driquic"  blotting  is  perfection,  and  among  the  hundreds 
of  note  papers  they  put  on  the  market,  their  "Royal  Vel- 
lum" is  stocked  by  nearly  all  stationers,  so  great  is  the 
demand  for  it.  The  success  of  this  firm  is  due  to  the 
energy  of  those  who  control  it,  and  the  unvarying  high 
quality  of  its  manufactures. 

As  stated  above,  this  firm  have  agents  in  all  parts  of 
the  world.  They  are  represented  in  Canada  by  Menzies  & 
Company,  Limited,  of  Toronto,  who  are  to  be  congratu- 
lated in  securing  the  agency  for  such  a  house  as  Spicer 
Brothers,  whose  lines  are  sure  to  find  favor  among  the 
Canadian  trade. 
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Waste  Paper  and  Desk  Baskets. 

The  Copp,  Clark  Company,  of  Toronto,  are  showing  a 
new  line  of  waste  paper  and  office  desk  baskets.  The  bas- 
kets are  made  of  expanded  drawn  metal  and  arc  excep- 
tionally strong.    The  waste  paper  baskets  are  12%   inches 


safety  ink  stands.  The  "Noair"  is  sold  only  through  the 
jobbers  and  not  direct  to  the  retailer.  Dealers  would  do 
well  to  handle  this  line,  for  apart  from   the  special   merit 


Office  Waste  Paper  Basket. 
(Copp,  Clark  Co.) 

high,  lOi.>  inches  at  base  and  13^4  inches  a)t  top  and  have 
a  tin  bottom.  The  price  for  these  is  $5.41)  per  dozen.  The 
office  desk  basket  is  a  single  tray  about  10x11  inches  and 
3  inches  deep.  To  prevent  scratching  of  desk  the  basket 
has  rubber  feet.     The  prise  is  +3.60  per  dozen  baskets. 

& 

Safety  Ink  Stands. 

Something:  altogether  new  in  safety  ink  stands  is  the 
''Noair,"  manufactured  solely  by  the  C.  H.  Numan  Com- 
pany, of  New  York.  The  cork  used  in  the  "Noair"  stands 
is  made  of  the  finest  acidproof  rubber,  and  is  guaranteed 
to  last  for  years.  It  is  impossible  for  the  cork  to  fall  out, 
as  there  is  a  double  clamp,  one  on  the  inside  and  one  out- 
side,  this  is  a  feature   not   embodied  in   other  makes  of 


"Noair"  Safety  Ink  Stand. 

of  the  article,  a  splendid  profit  is  to  be  made.  No.  001 
'Noair,"  size  2'/2  inches,  retails  for  25  cents,  and  shows  a 
profit  of  50  per  cent.;  while  No.  003,  size  3  inches,  shows 
the  handsome  profit  of  100  per  cent. 

An  Improved  Ink  Bottle. 

John    Underwood    &    Company,   manufacturers  of   the 
Underwood  Inks  and  Mucilages, nave  been  established  for 


New  Metal  Cap  Ink  Bottle. 

over  a  century.  They  have  been  doing  business  in  Canada 
for  over  twenty-five  years.  All  their  products  sold  in 
Canada  are  made  in  this  country  and  are  therefore  speci- 


Our  Holiday  Line 

tKis  year  is  witKout  qualification  tKe  most  beautiful,  satisfying  and 
exclusive  assortment  we  Have  ever  offered  to  tKe  trade.  It  is  not  only 
larger  but  tKe  range  of  prices  is  greater  and  tKe  medium  priced  ones  pre- 
dominate. TKe  coverings  and  decorations  are  artistic,  brigKt  and  in  ex- 
cellent taste  and  will  please  you  in  every  -way.  All  our  salesmen  are 
sKowing  it  in  tKeir  respective  Territories. 

Twilled  Pique  is  a  departure  from  the  set  style  in  paper. 
We  have  it  in  white  and  four  tints. 


TRADE     MARK 


GEO.  B.  HURD  (&  CO. 

Fine    Paper    Manufacturers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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ally  adapted  to  our  climate.  For  the  convenience  of  the 
hade  this  company's  policy  has  been  'to  sell  through  the 
wholesale  houses  and  not  direct. 

All  their  small  bottled  inks,  that  is  the  five  and  ten 
cent  lines,  are  now  put  up  with  a  new  metal  cap,  which 
screws  on  and  off,  the  neck  of  the  bottle  being  threaded. 
This  is  a  great  improvement  on  the  old  cork  stoppers  with 
wooden  tops,  which  were  so  apt  to  get  stuck  and  break 
off.  These  bottles  with  the  new  metal  caps  should  instant- 
ly find  fayor  with  the  public. 

Pocket  Maps. 

The  Copp  Clark  Company,  Limited,  Toronto  are  carry- 
ing a  line  of  pocket  maps,  which  retail  at  25  cents  each. 


The  maps  include  Canada,  Ontario,  Manitoba,  Quebec, 
British  Columbia,  Provinces  of  Western  Canada  and  the 
Maritime  Provinces. 

Pen  and  Pencil  Holder. 

The  "  Safety  "  fountain  pen  and  pencil  holder,  shown 
by  the  Copp  Clark  Company,  Limited,  Toronto,  is  a  useful 
thing  for  the  business  man.  The  holder  fits  snugly  into 
the  vest  pocket  and  will  hold  a  fountain  pen  and  several 
pencils  at  one  time,  and  prevents  them  from  falling  out 
when  stooping  over.  These  holders  made  of  American 
cloth  sell  for  75  cents  per  dozen]  while  those  made  of 
leather  sell  alt  $1.10  per  dozen. 


Western     Booksellers    and    Stationers 

Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,        Winnipeg,  Can. 

WHOLESALE      STATIONERS 


a 


ROB  ROY" 


PENS 


Sold  by- 
All  Stationers 

in  6d.,  1  /-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO, 


This 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

of"  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  Hinks, Wells  &■ 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM.  ENGLAND 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works  I  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  BEADY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
stee|.     Write  for  samples. 

LONDON    AGENCY 
g  St.  Bride  St.,  LONDON,  E.C.,  ENCLAND 
Telephone  Pen  registered  in  Canada. 


^VVVM^^^^^VVVViVVbVvVVVVVvVVvVVVVVVVVM  vwww~  - 
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Wave  Hey 
Pens 

What  makes  the  Waverley  Series  of 
Pens  sell  so  readily  is  their  incom- 
parable and  regular  good  quality. 
Every  pen  is  selected.  They  are 
known   all   over   the    world   as  the 

"Boons  and  Blessings" 

Sold  by  the  Leading  Wholesale  Houses 
Sample  Cards  andTrade  Prices  sent  by  return  mail 

Macniven    &    Cameron,   Ltd.,   Waverley    Works,  Edinburgh 


C%«%VM%M^VVMvVVVVVVVvVVVVVVVV'^MV»VVV%VVVVVVVi\ 
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SOMETHING  ALTOGETHER   NEW   IN  SAFETY   INK  STANDS 

NUMAN'S  "NOAIR" 

If  you  sell  the  "Noair"  safely  you  will  not  be  bothered 
with  complaints  about  corks  falling  out.  The  Noair  cork  is 
made  of  the  finest  acid  proof  rubber  absolutely  warranted  to 
last  for  years. 

It  Is  constructed  so  there  is  a  double  clamp  on  the  outside 
as  well  as  on  the  inside  making  it  impossible  for  the  cork  to  fall 
out. 

This  is  an  absolutely  new  feature  in  Safety  Inkstands. 

Made    in    the   finest    fire   polished   Crystal   Glass.     Note   the 
Squatty  appearance. 


No.  601    "Noair"  size  2J 
No.  603        "  "     3 


inches 


$2.00  per  doz. 
3.00 


Sold  by  all  jobbers  in  Canada. 

Be  up-to-date-     Order  sample  dozen  from  your  jobber  and  watch  tbem  se 


C.  H.  NUMAN  CO. 


Sole  Manufacturers 

NEW  YORK 


Public  Demanding  It, 
Dealers  Satisfied. 

That's  the  report  everywhere  and 
it's  all  over 

Carter's  Writing  Fluid 

(Standard  Ink  the  world  over.) 


A  clean  ink  to 
handle  with  apatent 
pourout  on  the 
bottle  that  can't  be 
beat. 

Has  a  delightful 
free  flow  and  a 
restful  color. 

Honest  values 
and  fair  play  with 
every  dealer  is 
another  phrase  for 
"Carter's." 


50  years  of 
scientific  research 
has  brought  out 
this  fluid,  conceded 
to  fill  exactly  all 
requirements  de- 
manded of  the  best 
general  office  ink. 

For  permanency 
nothing  approaches 


No   11. 


The  Carter's  Ink  Co. 

BOSTON  NEW  YORK  CHICAGO  MONTREAL 


aan 


Higgins'  Drawing  Board 
and  Library  Mucilage 


IS  everywhere  admitted  to  be 
the  most  desirable  adhesive 
for  the  uses  intended,  ever 
put  upon  the  market.  It  is  a 
semi-fluid,  of  great  strength  and 
body,  specially  prepared  for 
mounting  paper  on  the  drawing 
board,  for  repairing  and  label- 
ling books,  and  for  wood,  cloth 
and  leather  work  generally. 
Librarians  have  found  it  exactly 
suited  to  their  needs,  and  it  has 
become  recognized  as  THE 
ONLY  ADHESIVE  FOR  LI- 
BRARY WORK  THAT  GIVES 
PERFECT  SATISFACTION. 
For  use  as  an  ordinary  mucilage 
or  paste  it  may  be  diluted  with 
25  to  50  per  cent,  of  water. 


This  article  should  be  carried  by  every  progressive  dealer. 


HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 
The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.    M.    HIGGINS    &    CO.,  Manufacturer. 
NEW  YORK  CHICAGO  LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


Fancy  Goods,  Toys,  Dolls,  for  Import 

We  have  a  large  and  carefully  selected  range  of  Holiday  Lines 
for  Import,  which  we  are  placiug  in  the  hands  of  travellers  shortly. 

Samples  have  been  personally  selected  by  our  Mr.  Davidson  from 
product  of  the  best  European  factories. 

Nothing   but   sellers  in  our  line.      See  them  before  purchasing 
your  Holiday  goods. 

SMITH,    DAVIDSON    CEL  WRIGHT,    Limited 


Fancy  Goods  Importers 


VANCOUVER 
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Fancy  Goods,  Leather  Goods  and  Novelty  Department 

What  is  Going    on  in    Import  Houses — A    Mammoth    Display 
—  Novelties    in     Firecrackers    and     Summer      Goods  —  Flags. 


Trade  Conditions. 

The  past  month  has  been  rather  a  quiet  one  in  fancy 
goods,  but  dealers  look  for  greatly  increased  sales  during 
the  coming  month.  Some  of  the  wholesale  houses  report 
that  business  for  the  past  months  of  the  present  year  has 
equalled  that  of  previous  years.  Orders  for  summer  goods 
are  now  coming  in  well  and  trade  conditions  show  steady 
signs  of  improvements. 

Dealers  evidently  expect  good  business  in  flags,  bunt- 
ing and  fireworks  for  patriotic  holidays  as  sales  in  these 
lines  are  reported  to  be  unusually  good.  There  is  likely 
to  be  somewhat  of  a  scarcity  of  firecrackers. 

It  is  a  little  early  as  yet  to  report  on  the  result  of 
novelties  introduced  since  the  first  of  the  year,  but  in 
some  instances  the  newer  things  have  already  had  large 
sales. 

m 

The  Latest  Novelty. 

Something  new  that  will  be  sure  to  find  favor  in  the 
already  long  list  of  illuminative  fireworks  is   the  Electric 


4  y/i 

it   - 

A  NEW  NOVELTY  FIREWORK. 
The  Electric  Sparker.     .j. 


~m 


Sparker.  This  novelty  can  be  used  both  indoors  and  out- 
doors, and  the  effect  is  decidedly  pretty.  A  feature  that 
is  greatly  in  its  favor  is  the  fact  that  it  is  quite  harmless 
and  can  be'handled  by  the  smallest  child  without  danger. 
It  will  not  burn  the  hands  or  clothes  and  the  sparks  can 
come  into  contact  with  the  flimsiest  material  without 
igniting  it.  They  can  be  held  in  the  hand  or  suspended 
from  trees.  On  this  page  we  give  a  reproduction  of  this 
novelty,  which  is  carried  by  the  Fancy  Goods  Company 
of  Canada,  Toronto. 


Lithographed  Flags. 

The  summer  season  will  soon  be  with  us  and  flags 
will  once  more  come  into  prominence.  The  Copp,  Clark 
Company,  of  Toronto,  are  showing  a  splendid  line  of 
strong  heavy  cotton  flags  of  various  designs.  They  have 
the  Dominion  flag  with  new  coat  of  arms,  including  the 
aims  of  the  provinces  of  Alberta  and  Saskatchewan;  also 
the  Union  Jack  and  the  Stars  and  Stripes.  All  are  made 
in  10  sizes,  from  2x3  inches  to  22x36  inches.    These  flags 


are    lithographed,    not   printed,    and  the  colors     will     not 
run,  but  stand  unaffected  by  storm  or  sunshine. 

Fireworks. 

The  Sutcliffe-Edmison  Company,  of  Toronto,  report 
very  satisfactory  sales  in  all  classes  of  fireworks.  This 
house  are  agents  for  the  celebrated  Hand  &'  Com- 
pany line  and  are  also  carrying  a  very  large  line  of  Ger- 
man and  foreign  fireworks. 

Lawn  Bowls. 

The  season  is  nearing  when  enquiries  will  be  made  for 
lawn  bowls.    The  Fancy  Goods  Company  of  Canada  are 
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TAYLORS  FINEST  SCOTCH  LAWN  BOWLS. 

carrying  Taylor's  Glasgow  Genuine  Bowls,  made  of  the 
finest  procurable  lignum  vitae.  These  bowls  are  specially 
selected  and  thoroughly  seasoned  and  are  perfectly  dp- 
signed    and    executed  by  hands    trained  by  long    experience 


LAWN  BOWL  NETS. 


and  under  the  personal  supervision  of  Thos.  Taylor,  the 
greatest  living  expert.  The  Fancy  Goods  Company  are 
also  carrying  a  line  of  lawn  bowl  nets. 


THE  GROWTH  OF  A  GREAT  CONCERN. 

Thirty-five  years  ago  there  landed  in  Grimsby,  York- 
shire, England,  a  man  by  the  name  of  Henry  Davidson. 
Though  but  slightly  acquainted  with  surroundings  and 
only  just  beginning  to  know  the  people  amongst  whom 
he  had  made  his  new  home,  he  had  already  found  out,  that 
these  people  more  than  any  other  nation  at  that  time  had 
already  developed  a  taste  and  demand  for  the  best  of  mer- 
chandise only.  They  were  beginning  to  get  tired  of  the 
rubbish  which  had  been  dumped  on  the  market  both  by  the 
foreign  manufacturer  and  the  tradesmen  at  home.  While 
others  went  on,  the  way  their  predecessors  before  them  had 
none.  Mr.  Davidson  saw  in  'this   his  great  opportunity  and 
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ON  TIME  AS  USUAL 


Our  travellers  are 
now  ready  to  start 
on  their  respective 
trips  with  a  large 
range    of  samples 
of     Christmas 
Cards  and  Calen- 
dars,    Xmas     and 
New  Year  Post  Cards,  Office  and  Pocket  Diaries,  Papeteries, 
Pictures,    Post   Card   Albums,    Metal    Goods,    Calendar   Pads, 
Scribner  Pictures,  Flags,   etc.     Also   samples   of  NEW   Stock 
Lines     of     STATIONERY,      SCRIBBLER      and      EXERCISE 
BOOKS  and  GENERAL  SCHOOL  SUPPLIES. 

BELIEVING   NEW  GOODS  and  OLD    FRIENDS  are  best, 
we  ask  a  continuance  of  past  favors,  by  placing  your  valued  orders  with  us. 

The  Copp,  Clark  Company,  Limited,  Toronto 

The  House  in  Canada  for  Cards  and  Calendars 


CALENDAR    PADS 

DO  NOT  FORGET  TO  WRITE 
DAVID    FORREST,   13  St.  John  St.,  MONTREAL 


for   samples  and  prices  of  above.      Canadian   Agent   fa 
Sullivan  Printing  Works  Co.,   Cincinnati,  O. 


the 


When  writing  to  advertisers  kindly 
mention  having  seen  their  advertise- 
ment in  this  paper. 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


TRADC  \   [J    /  MARK 


Fancy  Leatherware 


Pinochle  Card  Sets 

Writing  Cases,  Traveling  Accessories 

Hand  Bags,  Dressing  Cases,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


Fireworks 


Importers 

We  are  direct  importers  of  Chinese  Fire 
Crackers,  Cannon  Crackers,  etc.,  also  of  the 
wonderful  German  and  Spanish  condensed 
Fireworks.     Hand's  Domestic  Fireworks— 

we  carry  a  full  range. 

Closest  prices  quoted  and  prompt  atten- 
tion given  to  orders.  Buy  now  and  secure 
early  delivery. 

Spring  Lines  Now  in  Full 
Swing 

Rubber  Balls,  gray,  terra  cotta  and  colored,  Ten- 
nis Balls,  Base  Balls,  Base  Ball  Bats,  Mits,  Cloves, 
Masks,  Lacrosse  Sticks,  etc. 

The  Sutclif fe-Edmison  Co. 

LIMITED 
WHOLESALE  FANCY  GOODS 

76  YORK  STREET,        TORONTO,  ONT. 


41 


BOOKSELLER  AND  STATIONER 


a  few  weeks  after  his  arrival  began  to  attempt  something 
entirely  new  to  the  English  trade,  namely  to  bring  out  ar- 
tistic and  high-grade  pictures  at  a  low  price,  thus  compet- 
ing with  the  cheap  goods  offered  heretofore.  Starting  in 
a  small  way  in  Manchester  his  new  venture  met  with  such 
enormous  success,  that  after  the  short  space  of  time  of 
three  years  he  moved  his  headquarters  to  the  capital  Lon- 
don. 

There,  in  one  room  of  about  30  by  25  the  foundation 
of  the  present  firm  of  Davidson  Bros,  was  laid.  In  ad- 
dition  to  his  pictures  he  then  began  to  publish  Christmas 
cards,  which  met  with  the  same  success  as  his  former  pub- 
lications. His  business  soon  began  to  grow  far  beyond  his 
wildest  dreams  and  expectations.  Their  publications  can 
be  found  in  almost  every  civilized  country;  they  run  two 
big  factories  in  England  exclusively  for  the  manufacture 
of  post  cards  and  employ  over  three  hundred  men  abroad 
to  turn  out  their  Christmas  cards.  It  is  true  that  big  in- 
dustries have  made  big  concerns,  but  in  this  case  the  con- 
cern has  practically  created  the  industry. 

Their  great  success  in  the  post  card  field  is  due  to  two 
of  their  specialties  the  Tom  Browne  comic  post  cards  and 
the  real  photo  glossy  post  cards.  The  eminent  artist,  Tom 
Browne,  whose  clever  designs  brought  him  the  member- 
ship of  the  Royal  Academy,  was  exclusively  engaged  by 
Davidson  Bros,  to  design  for  them  a  series  of  really  comic 
post  cards,  selecting  only  such  designs  as  through  their 
clean  and  wholesome  humor  would  appeal  to  the  public. 
This  has  been  continued  until  to-day,  over  one  thousand 
designs  are  shown.  The  cards  are  printed  in  fourteen  col- 
ors on  high-grade  glazed  stock,  and  have  truly  been  term- 
ed: The  comic  card  par  excellence. 

In  their  efforts  to  always  improve  the  standard  of  high 
quality  of  their  publications,  Davidson  Bros,  have  greatly 
improved  their  specialty,  the  real  glossy  photo  post  cards 
the  choice  designs  which  have  been  selected  for  reproduc- 
tion as  well  as  the  perfection  of  workmanship  have  made 


these  postals  the  cards  by  which  others  are  judged.  The 
collection  comprises  over  fifteen  hundred  different  designs, 
amongst  them  many  for  special  occasions  like  Xmas, 
birthdays,  etc. 

To  even  improve  upon  the  best,  they  employ  a  staff  of 
over  one  hundred  trained  artists  in  their  studios  in  Lon- 
don, to  paint  a  number  of  the  choicest  designs  with  water- 
colors,  making  each  card  a  veritable  little  painting.  These 
cards  are  worth  while  framing  and  make  a  handsome 
objet  d'art. 

But  this  is  only  one  branch  of  their  many  publications. 
The  Xmas  card  which  in  reality  created  the  fame  of  the 
House  of  Davidson  Bros,  is  still  the  line  which  is  featured 
more  strongly  than  any  other.  To  the  layman  this  collec- 
tion of  Xmas  cards  would  be  a  revelation.  In  vain  you  look 
for  the  crude,  brightly  colored  folders  of  past  decades 
which  are  usually  offered  to  the  trade;  instead  of  that  you 
will  find  booklets,  which  show  that  every  detail  is  studied  to 
make  the  card  appeal  to  even  the  most  critical  connoisseur. 
Perhaps  a  dainty  spray  of  flowers,  beautifully  tinted  holly, 
a  sheaf  of  ivy,  arranged  in  well  matched  colors,  form  the 
design.  Some  are  lithographed  in  the  best  manner  known, 
others  are  hand-painted,  while  others  again  have  as  cen- 
trepiece a  small  photograph.  For  material  is  used  the 
highest  grade  card  board,  parchment  and  celluloid;  some 
of  the  booklets  are  tied  with  a  neat  silk  ribbon  and  others 
with  silken  cords  and  tassels.  To  really  go  into  full  detail 
would  take  up  more  room  than  has  been  allotted  to  me. 

It  would  be  unfair  to  the  line  to  close  this  without  hav- 
ing made  mention  of  the  firm's  publications  of  high  art 
calendars.  As  in  all  their  other  lines,  quality  has  been 
maintained  before  anything  else.  Apart  from  a  big  var- 
iety in  this  line,  the  prices  have  been  so  arranged  as  to 
enable  everyone  to  handle  this  line.  They  range  in  price 
from  the  inexpensive  article  for  a  few  cents  up  to  num- 
bers which  retail  as  high  as  $1.50. 


Flags      Flags      Flags 

BE    READY    FOR    THE    CALL 

AND    HAVE    A    STOCK    OF  GOOD    FLAGS 

All  sizes  and  kinds-DOMlNlON  ENSIGNS,  with  COAT  OF  ARMS  showing  new  Provinces  of 
Alberta  and  Saskatchewan,  UNION  JACKS,  FRENCH  TRI-COLOR,  STARS  AND  STRIPES- 


No. 

0000,  size  2x3  inches   - 
000,  size  2>l/2  x  SlA  inches 
00,  size  AlA  x  6>£  inches 

0,  size  6x8  inches   - 

1,  size  8  x  12  inches 


Per  Gross 
$  .80 
1.20 
1.50 
2.40 
4.00 


No. 

\y2,  size  10  x  15  inches 

2,  size  15  x  20  inches     ■ 

3,  size  18  x  25  inches     ■ 

4,  size  20  x  28  inches     - 

5,  size  22  x  36  inches     • 


Per  Gross 

$  4.80 

9.60 

14.40 

21.60 

33.00 


Also  PROVINCIAL  FLAGS,  with  Coat  of  Arms  of  the  Provinces  of  Manitoba,  Saskatchewan, 
Alberta  and  British  Columbia.     Size  12  x  17  inches.      Price  $7.20  per  gross. 

The  superiority  and   durability  of  our  Flags  commend  them.     The  material   used  is   strong, 
heavy  cotton.    They  are  lithographed  (not  printed)  and  the  colors  will  not  run,  but  stand  unaf- 
fected by  storm   or   sunshine. 


The  Copp,  Clark  Company,  Limited 


Toronto 
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Photo    Supply    Department 


A  Walking  Stick  Stand  and  Finder. 

One  of  the  most  novel  appliances  for  hand  camera  use 
that  we  have  seen  of  late  is  Watson's  walking  stick  stand 
and  view  finder.  The  stand  to  all  appearances  is  an  or- 
dinary Malacca  walking  stick  with  a  crook  handle  of  pol- 
ished horn,  and  can  be  used  as  such  without  giving  the 
slightest  sign  of  its  latent  possibilities.  By  unscrewing 
the  handle,  however,  a  male  screw  is  revealed  on  the 
stick,  upon  which  a  hand  camera  can  be  secured.  Used 
in  this  way,  with  the  ferrule  of  the  stick  on  the  ground, 
the  hand  camera  is  steadied  so  much  that  quite  long  ex- 
posures may  be  given — far  longer  than  when  the  camera 
is  held  in  the  hand  without  any  other  mechanical  sup- 
port at  all. 

But  the  distinctive  characteristic  of  the  walking  stick 
has  still  to  be  pointed  out.  By  attaching  a  small  finder 
to  the  stick,  just  below  where  the  handle  is  attached, 
and  by  applying  the  eye  to  a  hole  on  the  opposite  side 
of  the  stick  and  at  the  lower  end,  a  system  of  lenses  and 
mirrors  in  the  stick  itself  allows  the  user  to  see  the  pic- 
ture in  a  finder  which  may  be  some  feet  above  his  head. 
A  light  hand  camera  can  thus  be  held  three  feet  above 
the  photographer,  and  used  in  that  position,  so  that  with 
this  one  can  both  see  the  photograph  over  walls  or  over 
the  heads  of  a  crowd,  in  a  way  which  no  other  apparatus 
will  admit. 

The  apparatus  is  made  still  more  complete  by  a  little 
device  which  is  carried  in  the  projecting  tube  of  the  find- 
er, by  means  of  which  one  can  see  at  a  glance  whether 


the  camera  is  level  in  both  directions.  This  arrangement, 
a  weighted  frame,  strikes  us  as  being  particularly  in- 
genious. The  orifices  in  the  stick  can  be  closed  by 
shields  within  it,  when  it  is  being  used  as  a  walking 
stick. 

Do  You  Handle  Them? 

With  the  summer  season  close  upon  us  there  should 
be  a  big  increase  in  sales  of  photo  supplies  during  the 
next  month  or  two.  There  can  be  little  doubt  but  that 
amateur  photography  is  becoming  more  and  more  popu- 
lar, and  in  consequence  there  will  be  a  greater  demand 
for  supplies  of  various  kinds.  Stationers  not  already  do- 
ing so  will  fine!  it  to  their  advantage  to  put  in  a  stock 
of  photo  supplies  and  get  their  stare  of  this  trade.  In 
towns  where  there  is  not  a  direct  photo  supply  house,  it 
is  up  to  the  stationer  to  carry  the  line,  for  the  intending 
purchaser  will  look  to  you  for  his  wants.  Very  little 
space  is  required  to  stock  supplies  of  this  nature  and  the 
profit  to  be  had  on  sales  is  worth  going  after. 

To  induce  sales  why  not  have  a  competition  in  your 
town  for  amateur  photographers,  giving  prizes  for  the 
best  photos  taken  during  the  three  summer  months,  June 
July  and  August.  This  would  surely  bring  outsiders  into 
the  fold  and  would  also  enthuse  the  half-hearted  users  of 
the  camera. 

Do  you  keep  any  of  the  photographic  journals  for 
sale  on  your  counter  ?  If  not,  you  should  do  so,  for 
there  are  a  number  of  excellent  publications  conta^iing 
matter  that  would  be  of  great  help  to  the  amateur.  It 
should  be  a  comparatively  easy  matter  to  "secure  sub- 
scriptions for  such  publications   from   the  enthusiast. 


Now  is  the  time  to  stock  up  with  a  supply  of 


"Wellington" 
Plates 


Papers  and 

Films 


WELLM5M« 


Don't  postpone  doing  this  until  you  are  asked  for  them,   then    it  will   be  too    late   and    your 
competitor  will  reap  the  profit.     Every  tourist  visiting  your  town  or  city  will  need  supplies  of 

"Wellington"  Plates 

Remember  that  the  cost  of  handling  them  is  practically  nil  and  the  profits  from  their  sales  for 
you  are  large. 

WARD  &  COMPANY 

13  St.  John  Street,    MONTREAL 
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Matters    of    Interest    to    Canadian    Newsdealers 


Absurd  Ruling  of  the  Post  Office  Department — Correspondence  With 
the  Deputy  Postmaster  General — Items  About  Magazines  of  the  Day. 


The  requirement  of  the  Canadian  Post  Office  De- 
partment that  every  Canadian  newsdealer,  who  wishes  to 
mail  copies  of  a  United  States  periodical  to  subscribers 
at  the  rate  of  one  cent  per  pound,  must  furnish  not  only 
a  bona  fide  list  of  these  subscribers,  but  a  sample  copy 
as  well,  has  been  the  occasion  for  the  following  corres- 
pondence,  which  speaks  for  itself. 

The  absurdity  of  the  position  taken  by  the  Deputy 
Postmaster-General  must  be  patent  to  everybody.  Why 
must  Canadian  newsdealers-  furnish  copies  of  magazines 
to  the  Department,  which  the  Department  already  has 
on  fyle  ?    Is  there    a  nigger  in  the  fence  ? 

The  Case  Stated. 

Toronto,   March   25,    1.408. 
R.   M.    Coulter,    Esq.,   M.D., 

Deputy   Post  Master-General, 
Ottawa. 

Dear  Sir, — Re  re-mailing  of  United  States  periodicals. 

Our  hearty  thanks  are  due  to  the  Department  for  the 
concession  granted  to  Canadian  newsdealers  whereby  they 
are  privileged  to  re-mail  to  bona  fide  subscribers  United 
States  magazines,  which  have  been  approved  by  the  De- 
partment, at  the  rate  of  one  cent  per  pound. 

We  would  like,  however,  to  direct  your  attention  to 
one  feature  of  the  new  ruling- which  will  lay  a  heavy  bur- 
den on  the  newsdealers,  viz.,  the  depositing  of  a  sample 
copy  of  each  publication  with  the  Department. 

Take  the  case  of  a  newsdealer  having  one  or  two  sub- 
scribers for  Harper's  Monthly.  This  magazine  costs  four 
dollars  per  annum.  The  expense  of  placing  a  sample  copy 
with  the  Department  would  eat  up  most  of  the  profit 
made  in  handling  the  other  two  copies. 

And,  moreover,  if  Harper's  Monthly  is  entitled  to 
the  one  cent  rate,  the  publishers  must  themselves  have 
placed  a  copy  of  the  magazine  with  the  Department  pre- 
viously. Why,  then,  should  a  newsdealer,  whose  profits 
are  so  small,  be  required  to  furnish  the  Department  with 
a  duplicate  copy  '.'  And,  going  further,  why  should  it  be 
necessary  for  a  thousand  Canadian  newsdealers  to  place 
duplicate  copies  of  magazines  at  Ottawa  ?  Is  not  the 
Government's  purpose  completely  filled  when  the  news- 
dealer proves  that  the  people  to  whom  he  sends  these 
magazines  are  bona  fide  subscribers  ? 

There  can  be  no  antagonism  between  the  United 
States  publisher  of  a  magazine  and  the  Canadian  news- 
dealers who  sell  that  magazine,  and  there  can  be  no  ques- 
tion of  discrimination.  It  is  the  same  magazine  and  the 
publisher  makes  a  profit  on  every  copy  he  sells,  whether 
it  be  direct  or  through  a  newsdealer.  There  is  no  in- 
justice done  to  a  publisher  by  requiring  him  to  furnish  a 
sample  copy  and  relieving  the  newsdealers  of  that  neces- 
sity, for  it  is  primarily  to  the  publisher's  interest  to 
have  his  magazine  accepted. 

The  newsdealers  are  not  publishers  and  there  can  be 
no  clashing  of  interests.  We  believe  that  if  a  canvass 
were  made  of  United  Stales  publishers,  they  would  have 
no  hesitation  in  stating  that  they  would  not  consider 
themselves  discriminated  against  in  the  least  if  news- 
dealers were  relieved  of  the  necessity  of  furnishing  the 
Department  with  sample  copies. 

We  feel  sure  that  the  Department  will  be  even  more 
anxious  to  assist  Canadian  tradesmen  than  United  States 


publishers.  By  placing  this  handicap  on  the  newsdealers' 
business,  you  will  seriously  hamper  the  newsdeal- 
ers' sales  of  magazines  and  will  transfer  much  of  this 
magazine  business  to  the  United  States  publishers.  In 
removing  it  you  will  help  the  newsdealers  and  will  in  no 
way  injure  the  interests  of  the  publishers. 

Will  the  Department  kindly  give  this  important  mat- 
ter their  early  and  serious  attention  and  advise  us  if 
anything  can  be  done  to  relieve  the  situation  ? 

The  Booksellers'  and  Stationers'  Association, 

(Signed)  W.    A.    CRAICK,    Secretary. 

Dr.  Coulter's  Reply. 

Ottawa,  March  30,   1908. 

Sir, — I  beg  to  acknowledge  receipt  of  your  communi- 
cation of  the  25th  inst.,  relative  to  the  regulations  re- 
cently issued  by  this  Department  governing  the  posting 
by  Canadian  newsdealers  at  the  one  cent  per  pound  rate 
of  United  States  publications  addressed  to  bona  fide  sub- 
scribers, wherein  you  claim  that,  when  making-  applica- 
tion for  the  privileg-e,  the  depositing  with  the  Depart- 
ment of  a  sample  copy  of  each  publication  would  lay  a 
heavy  burden  on  the  newsdealers. 

In  reply,  I  have  pleasure  in  stating  that,  in  the  event 
of  the  mailing-in-Canada  privilege  for  a  given  publication 
having  been  previously  granted  oi'  refused,  the  copy  sub- 
mitted by  a  Canadian  newsdealer  with  his  application 
will  be  returned.  In  case,  however,  a  previous  applica- 
tion to  mail  the  publication  in  Canada  has  not  been 
made,  it  will  be  necessary  that  the  copy  be  retained  as 
part   of  the   Departmental  fyle. 

(Signed)  R.  M.   COULTER, 

Deputy   Postmaster-General. 

W.   A.   Craick, 

Secretary  Booksellers'   and  Stationers'   Assn. 

A  Second  Letter. 

Toronto,  March  31,    1908. 
R.   M.   Coulter,   Esq.,   M.D., 

Deputy  Postmaster-General, 
Ottawa. 

Dear  Sir, — Your  communication  in  reply  to  our  letter 
of  the  25th  inst.,  relative  to  the  regulations  covering  the 
re-mailing  privilege  granted  to  Canadian  newsdealers  has 
been  received  and  we  are  gratified  to  learn  that  the  De- 
partment is  inclined  to  take  a  favorable  view  of  our  re- 
presentations in  the  matter. 

Might  we  request,  however,  that  the  Department 
would  go  a  step  further  and  save  the  dealer  the  unneces- 
sary expense  of  purchasing  and  sending  to  the  Depart- 
ment a  copy  of  a  periodical  already  on  fyle  at  Ottawa, 
by  advising  him,  when  application  is  made  for -the  re- 
mailing  privilege,  whether  or  not  a  copy  of  the  periodical 
in  question  is  already  in  the  "hands  of  the  Department  ? 
Should  the  Department  notify  him  that  a  copy  is  on  fyle, 
then  he  need  not  supply  a  duplicate,  but  if  the  Depart- 
ment advises  him  that  there  is  not  a  copy  on  fyle,  then 
let  him  be  required  to  furnish  one. 

This  seems  to  us  to  be  an  equitable  way  to  settle 
the  matter.  The  newsdealers  are  quite  willing  to  fall  in 
with  the  general  principles  involved,  but  fail  to  see  why 
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duplicates  should  be  furnished  at  all,  when  a  sample  copy 
is  already  on  fyle. 

Trusting    the    Department    will    look    on    our    request 
favorably,   we  are, 

Yours  faithfully, 
The  Booksellers'  and  Stationers'  Association, 

(Signed)  W.    A.    CRAICK,   Secretary. 

Dr.  Coulter's  Second  Letter. 

Ottawa,  April  1,  1908. 
Sir,— I  beg  to  acknowledge  receipt  of  yours  of  the 
.'list  ult.,  having  further  reference  to  the  regulations 
governing  the  mailing-in-Canada  privilege  granted  to  Can- 
adian newsdealers,  and  in  reply  to  state  that  an  applica- 
tion for  this  mailing  privilege  cannot  be  considered  com- 
plete unless  accompanied  by  copies  of  the  publications  to 
which  references  are  made.  I  regret  that  I"  cannot  meet 
your  wishes  in  this  instance,  but  it  is  necessary  that  the 
Department  be  in  a  position  to  deal  with  an  application 
intelligently,  definitely  and  promptly. 

t  (Signed)  R.  M.  COULTER, 

Deputy   Postmaster-General. 
W.   A.   Craick, 

Secretary  Booksellers'    and  Stationers'    Assn. 


LICENSE  TO  EATON  CRANE  &  PIKE  CO. 

A  license  has  been  issued  by  the  Ontario  Government 
to  the  Eaton,  Crane  &  Pike  Co.,  empowering-  them  "To 
carry  on  the  business  of  manufacturing,  buying,  or  other- 
wise acquiring,  using,  selling  or  in  any  way  disposing  of 
or  dealing  in,  whether  as  principals  or  as  agents,  owners 
or  factors,  or  on  commission,  paper,  paper  boxes,  envel- 
opes, papeterie,  stationery,  machinery,  tools  and  me- 
chanical devices  in  all  forms,  and  any  other  articles,  pro- 
ducts and  materials,  raw  or  wrought,  and  also  to  carry 
on  the  business  of  printing,  engraving  and  lithographing 
in  all  forms;  Provided,  however,  that  the  company  in  so 
doing  shall  not  use  in  Ontario  any  larger  amount  of  cap- 
ital than  the  sum  of  fifty  thousand  dollars,  and  further- 
provided,  that  if  the  company  exercises  in  Ontario  any 
greater  or  other  powers,  or  uses  in  Ontario  any  larger 
amount  of  capital  than  is  herein  authorized,  unless  it 
have  obtained  a  Supplementary  License  for  the  purpose, 
this  license  shall  thereby  become  liable  to  be  suspended  or 
revoked  in  whole  or  in  part,  and  that  the  company  has 
appointed  Frank  E.  Waterman,  of  the  City  of  Toronto,  in 
the  County  of  York,  and  Province  of  Ontario,  General 
Agent,  to  be  its  attorney." 


If  it's  a  British    Publication    We    Have  It. 


The  Imperial  News  Co. 

Pioneers  of  the  DIRECT  MAIL  SERVICE 
LOWEST  RATES.  QUICKEST  SERVICE. 

Also  Dealers  in 

Paper  Novels,  Picture  Post  Cards 

Canadian   Depot 

91  Church  Street,  Toronto 


Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Dominion  Magazine— This  new  Canadian  Monthly  is 
something  worth  while  for  the  dealer.  A  fifteen  center 
with  bright  interesting  short  stories,  splendid  half- 
tone and  line  cut  illustrations,  as  well  as  live  editorials 
that  strike  the  nail  on  the  head  every  month.  Trade 
price  10  cents.  Fully  returnable.  If  you  have  not 
already  added  the  Dominion  to  your  magazine  stock 
write  for  further  particulars  and  advertising  matter. 
Dominion  Publishing  Co.,  Star  Bldg.,  Toronto. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully' establish  a  fifteen  cent  retail  price,  for  which 
newsdealer's  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
M  agazineCompany,  79  Seventh  Ave.,  New  York  City. 


Westward  Ho  !  the  only  standard  sized  10  cent 
monthly  published  in  Canada,  unidentified  with  any 
railway,  corporation  or  immigi-ation  society.  A  mag- 
azine of  the  great  Canadian  West.  Virile  stories. 
Retail  price  10  cents,  to  the  trade  5  cents.  Dealers 
should  write  for  sample  copies.  Westward  Ho! 
Publishing  Co.,  Vancouver,  B.C. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  eoery  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  lime, 
no  matter-  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  f!  Beacon  St.,  Boston,  Mass. 


The  Busy  Man's  Magazine  should  be  on  every 
newstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.  Price  to  the  trade  14  cents. 
Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 


The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C,  England 
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Doings  of  the  Month  in  the  Picture  Post  Card  Department 

The  Outlook  for  Easter — Something  About  View  Cards — Pointers  for  the  Trade 
— An  Association  Formed — The  Picture  Post  Card  as  an  Educator  in  Germany. 


U.  S.  Consul  Frank  S.  Hannah,  in  the  following  re- 
port from  Magdeburg,  tells  of  the  new  educational  use 
of  pictorial  post   cards  in  Germany  : 

At  a  recent  meeting  of  the  German  Geographical  so- 
ciety the  idea  was  advanced  for  the  first  time  to  employ 
picture  postal  cards  as  means  of  instruction  in  the 
schools.  The  post  card  industry  has  made  enormous  pro- 
gress in  the  last  few  years,  and  in  the  last  few  months 
cards  have  been  brought  into  the  market  illustrative  of 
natural  history,  political  history,  and  for  use  in  instruc- 
tion in  the  German  language,  which  have  met  with  the 
hearty  approval   of  professors  and   teachers  of   reputation. 

The  school  museum  at  Breslau  has  undertaken  to  form 
a    collection   of   these  cards,   and   fen    this   purpose   has   1  e- 


Novelty  Cards. 

The  well  known  post  card  house,  W.  (J.  MacFarlane. 
of  Toronto,  are  going  extensively  into  the  manufacturing 
of  novelty  cards  of  all  descriptions.  For  Easter  they 
showed  a  splendid  assortment,  most  of  the  designs  being 
entirely  new  and  original.  Their  Leap  Year  proposal 
card  is  a  very  pretty  one,  a  miniature  envelope  in  which 
is  enclosed  a  very  fetching  proposal,  is  fastened  on  the 
face  of  the  card. 

A  Special  Offer. 

The  C.  H.  Snyder  Company,  Toronto,  are  making  a 
special   offer  for  this  month.    They  are  offering  a  sample 


Tom    Browne    Comic    Post    Cards. 

(Davidson  Bros.,  publishers.) 


quested  the  various  publishers  to  forward  them  samples 
of  their  output,  that  it  may  be  determined  to  what  ex- 
tent they  may  be  used  for  purposes  of  instruction.  Fur- 
ther, two  teachers  in  Leipzig  have  established  a  central 
bureau  for  meritorious  post  cards  of  all  sorts  intended 
for  purposes  of  instruction,  collection,  and  travel.  They 
have  also  developed  and  offer  for  sale  two  practical  sys- 
tems for  the  display  and  filing  ot  the  cards.  These  gen- 
tlemen select  and  arrange  the  cards  most  carefully  ac- 
cording to  pedagogical  principles.  Such  prominent  edu- 
cators as  Harms,  Tischendorf,  Rudolf  Schmidt,  and  oth- 
ers have  indorsed  the  plan  of  using  illustrated  cards  as 
an  aid  in  instruction,  and  even  official  bodies,  such  as  the 
Provincial  Schulkollegium,  in  Potsdam,  anticipate  favor- 
able results  from  them. 


set  of  the  twelve  famous  Boileau  Head  post  cards  for  :'" 
cents.  These  cards  retail  at  5  cen~s  each,  and  a  sample 
set  will  yield  fib  cents.  This  special  offer  is  a  cheaper 
rate  than  when  buying  by  the  hundred,  but  they  feel  sure 
that  anyone  getting  one  of  their  sample  sets  will  be  so 
pleased  with  them  that  they  will  not  fail  to  order  fur- 
ther. 

Tuck's  Post  Cards. 

An  exceedingly   large  and  splendid   collection  of  Easter 
novelties  is  shown  by  Kapha  el  Tuck     &     Sons.     Their  dis- 
play of  Easter  post     cards    is    truly  beautiful  and  many 
novel    and   artistic   effects  are  produced  by  as  many  differ 
ent    processes,     included    among    the    many      designs    are 
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The    Latest   10c.  Souvenir    Novell)    is 

PHOTO    STAMPS 

Can    be  used   as   Letter    Heads,    Envelope    Seals   and 

cornerson  Post  Cards,  Parcels,  Letters,  Papers,  etc.,  etc. 

Manufactured  from  views  of  your  own  town,  post  cards, 

photos,  cut  proofs,  etc.,  etc. 

At  $16.50  per  500.     At  $27.50  per  1.000. 
Special  quotations  for  larger  quantities. 


NUTSHELL  SOUVENIRS  AT  $45  PER   1,000 

Souvenirs  of  all  kinds  made  to  your  order.     See  our  new 
line  of  Souvenir  Stationery,  out  April  1st. 

WRITE  US  FOR  SAMPLES. 

0.  K.  PRESS,  I   WINNIPEG 


spring  flowers  and  Easter  blossoms  in  great  variety;  pic- 
turesque cathedrals,  fluffy  chicks  and  bunnies,  many  Cross 
designs,  and  also  a  series  of  comics. 

This  house  is  also  showing  an  attractive  series  of  cards 
of  the  Canadian  Rockies,  there  being  twelve  subjects  in  a 
set.    Another  good  series  is  the  Scottish  clans. 

Raphael  Tuck  &  Sons  are  known  the  eountry  over  for 
the  high  standard  of  their  cards  and  dealers  find  little 
difficulty  in  disposing  of  any  of  their  lines. 

Post  Card  Association. 

An  association  has  been  formed  in  New  York,  t->  be 
known  as  the  Post  Card  Importers'  Manufacturers'  and 
Publishers'  Protective  Association.  The  membership  is 
already  upwards  of  twenty-five  and  several  applications 
are  awaiting  acceptance.  The  dues  are  to  be  $50  per 
annum  and  the  association  is  to  be  incorporated  within 
a  short  time.  It  is  to  be  arranged  later  to  have  a  sort 
of  clearing  house  for  credit  information  and  members  will 
be  kept  fully  informed.  Price  regulations  will  also  be 
taken  up.  Any  house  in  the  trade  in  good  standing  which 
is  not  directly  representing  a  foreign  firm  or  taking  or- 
ders on  commissions  from  a  foreign  firm  is  eligible  for 
membership. 

Easter  Cards. 

Last  Easter  the  dealers  were  well  satisfied  with  the 
assortments  offered  them  by  the  manufacturers,  but  since 
that  time  competition  among  the  manufacturers  has  in- 
creased considerably  ;  consequently  the  dealer  has  a  bet- 
ter range  than  ever  to  select  from.    Easter  is  one  of  the 
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"  The  Hit 
of  the 
Season 
and  the 
biggest 
kind 
of  sellers 
every- 
where " 

We   are    the    Canadian 
Selling  Agents  for  the 

12  FAMOUS 
"BOILEAU  HEAD  POST  CARDS" 

A  "  Strictly  5  Cent  Proposition  " 
Price   $2.50    per    hundred       SttXfiT 

SAMPLE    SETS 
,       Of  "  12"  Mailed  on  Receipt  of  25  Cents. 
Will    Sell    for   60  Cents 

THE  C.   H.  SNYDER  CO. 

"  Importers  and  Publishers  of  Art  Novelties" 
77  VICTORIA  ST.    -    TORONTO 


"A   BOILEAU    HEAD" 


most  popular  holidays,   for  special   day  cards,  of  the  year, 
and  every  indication  points  to  very  large  sales. 

The   demand   shows  a   strong   tendency  for  the   better 
class  of  cards,  both  as  regards  the  subject  and  the  finish. 


-A~tcap-year 
proposal 


One  of  W.  G.   MacFarlane's  new  Novelty  Cards. 

The  cards  of  silk  and  satin  finish,  lithographed  in  colors, 
are  much  in  evidence  and  find  a  ready  sale. 

Local  View   Cards. 

Orders  for  local  view  cards  for  spring  and  summer 
delivery  are  coming  rather  slowly  as  yet,  but  the  demand 
will  likely  be  brisker  during  the  coming  month. 

Those  dealers  having  part  of  their  last  year's  stock 
of  local  views  still  on  hand  will  find  that  they  can  create 
a  much  better  sale  for  these  by  adding  a  few  new  views 
to  the  stock.  They  should  decide  at  once  what  cards 
they  need  and  place  their  orders  as  soon  as  possible  so 
as  to  insure  getting  good  delivery.  Dealers  are  too  apt 
to  hang  back  and  place  orders  at  the  last  minute  and 
then  blame  the  manufacturer  if  cards  come  along  too  late 
for  use. 
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H.  M.  Caldwell  Co.,  of  Boston,  have  just  made  one  of 
the  most  charming,  original  and  in\  ttiiiy  catalogues  that 
have  been  issued  by  any  publishing  house  in  any  country. 
It  is  a  selection  of  books  for  Commencement  gifts.  It  is 
beautifully  printed  in  delicate  tints  of  old  rose  and  pale 
green,  and  is  done  up  in  a  cover  of  novel  and  artistic  de- 
sign. The  titles  it  contains  have  been  carefully  selectcJ, 
and  they  represent  the  best  books  for  Commencement 
shifts  both  for  young  men  and  young  women  graduates,  be- 


EUROPEAN  POST  CARD  CO. 

146  St.  James  Street,  -  -  MONTREAL 

TO  THE  TRADE 

Largett  Auortment    of    FANCY    CARDS.  ALBUMS,    and 

JEWELLING  POWDERS  alway.  in  itock  at  the 

EUROPEAN  POST  CARD  CO. 

Prompt  and  careful  attention  to  enquiries.      Wholesale  only. 

AMERICAN  SKILL  WINS 

Holzman  Local  Views 

"  Not  Made  in  Germany  " 

Supreme 

Quality 

plus 
Unequaled 

Service 

at 
Order  Getting 

Price 


After  patient  experimentation  we 
have  perfected  some  special  pro- 
cesses which  produce  View  Cards 
of  a  quality  far  surpassing  the  best 
work  of  European  publishers. 

Richness  of  coloring,  fidelity  of 
detail  and  genuine  artistic  value, 
are  distinguishing  features  of  Holz- 
man Views. 

We  make  deliveries  in  at  many 
weeks  as  European  manufacturers 
require  months,  and  you  enjoy  the 
added  benefits  of  American  respon- 
sibility and  accessibility. 

means  nothing  unless  compared  with 
our  samples 


Write  for  Samples— It   Will   Pay  You  to  Know 

The  Largest  Factory  in  America  Devoted 
Exclusively  to  the  Making  of   Pott  Card* 

Alfred  Holzman  Co. 


2815  Wabash  Avenue,  CHICAGO 


Dept.B 


ginning  appropriately  with  two  handsome  school  and  ';ol- 
lege  girls'  memory  books,  entitled  "My  Graduation,"  by 
Marion  L.  Peabody,  and  "My  High  School  Days"  with 
decorations  and  illustrations  by  L.  J.  Bridgman.  All  the 
famous  classics  which  every  young  man  and  young  woman 
should  possess,  in  dainty  and  serviceable  editions,  arc 
listed,  and  the  publishers  have  done  a  service  alike  to  the 
trade  and  to  the  public  in  preparing  this  unique  and  ef- 
fective catalogue. — C.  W. 


ILLUSTRATED  POST  CARDS 

Please  send  five  dollars  for  the  newest  and  finest  German 
novelties  at  wholesale  rates.     -  -     Established  1895. 

VERLAG  ANT.  GERSTENKORN,  Hamburg 


Pictu 
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Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


Specialties : 
rtadern    rUllotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

Ot>to  Leder 

Dresden  7    Saio"y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  .     EXPORT 


Y. 


Telegram— Address 

KUN8TMARKERT, 

DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  <&  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture: 
PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN   PHOTOS. 


AS  A  SPECIALTY  WK  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


W.  NEUMANN    &  CO., 

High-class  Collotype  Printers 


Wasserthorstrasse  42, 
Berlin,  S.  42 


specalty  Collotppe  postcards  ™  °»™ 


Hand-coloured  Collotype  Cards 
Double-tone  Collotype  Cards 


Glossy  Collotype  Cards 
Photochrom  Collotype  Cards 


CHEAPEST  PRICES. 


ALL  KINDS  OF  VIEW-ALBUMS  AND  SAMPLE  SHEETS 

WHOLESALE    AND    EXPORT    ONLY 


BOOK S E  I  -  L E  R    A  N  D    ST  A  T I O  N  E  R 


Wall  Paper  Section 


Timely  Hints. 

The  bookseller  who  makes  the  most  of  his  wall  paper 
department  is  the  man  who  realizes  that  a  mere  know- 
ledge of  cost  price  and  selling  profit  is  not  by  any  means 
the  only  equipment  necessary  for  success. 

You  would  not  try  to  sell  Emerson's  essays  to  a 
giddy  girl,  or  Laura  Jean  Libby  to  a  college  professor. 
A.nd  yet,  many  booksellers  know  so  little  about  wall 
decoration  that  they  are  restricted  in  their  selling  to  a 
mere  exhibition  of  the  various  patterns.  They  can  throw 
no  light  upon  the  adaptability  of  this  or  that  paper  to 
the  requirements  of  the  purchaser — and  a  natural  dis- 
satisfaction ensues  on  his  part  with  their  appearance 
when  the  papers  have  been  hung. 

The  dominating  element  of  the  paper  is  almost  al- 
ways its  coloring— not  its  pattern  design.  A  paper  in 
light  tones  and  delicate  tints  may  be  suitable  only  for 
a  lady's  bedroom,  while  the  same  pattern  in  rich  and 
heavy  colors  may  he  just  the  thing  for  a  hall  or  den.  So 
a  knowledge   of   colors   is   requisite,   especially   the   effect 


m* 


Handsome  New  Wall  Paper  Design. 
(Staunton's   Limited.) 

thai    bright   sunlight   and   subdued   northlight   have     upon 
the  different  shades. 

Rooms  with  bright  southern  exposure  are  best  treat- 
ed with  the  "cold"  colors— grey,  blue  and  green.  Those 
with    northern    exposure    should   have   the   walls   covered 


95%  Failures 

Ninety-five  out  of  every  hundred  men  in  busi- 
ness fail. 

Ill-advised  buying  is  the  main  cause.  A  poor 
bargain  breeds  discontent  with  the  goods,  discontent- 
ment breeds  indifference,  and  indifference  is  the  father 
of  forced  sales. 

"  Staunton "  Wall  Papers  are  sold  purely  on 
their  merits — every  dollar  of  cost  is  balanced  by  an 
honest  hundred  cents'  worth  of  value. 

They  are  sold  direct  to  you  at  a  price  covering 
actual  cost  plus  manufacturer's  modest  profit,  and  this 
price  includes  no  recoupment  for  extravagances  in 
securing  business.     Your  profits  are  limited  only  by 

To 


your  ability  as  a  merchant, 
trick  at  all. 


clear 


00' 


is  no 


Correspondence  from  booksellers  and  stationers 
who  are  not  now  carrying  Wall  Paper  is  invited. 

If  you  are  carrying  a  stock  and  have  not  a  copy  of 
our  Wall  Paper  Chart  showing  quantities  necessary  for 
various  sized  rooms,  a  postal  card  request  will  bring 
you  one. 

STAUNTONS  Limited 

933  Yonge  St.  TORONTO 


with  rich  tones  of  the  "warm"  colors — yellow,  orange, 
brilliant  red,  etc. 

The  hall  should  be  made  pleasing  through  the  use  of 
soft,  rich  colorings  in  tapestry,  medallion  and  other 
such  papers. 

The  dining  room  should  reflect  the  spirit  of  good 
cheer  and  comfort.  Forest,  verdure  and  Oriental  tapes- 
tries in  two-third  treatments  ;  grasscloths  and  similar 
textile  effects  with  landscape  or  scenic  borders  ;  or 
stripe  designs  with  subdued  patterns  for  the  border  are 
Inc  safe  things  to  use.  Rich  browns,  greens,  olives  and 
reds  are  highly  recommended. 

Bedrooms  should  not  be  too  decided  in  color  treat- 
ment, the  most  satisfactory  papers  to  use  being  the 
dainty  stripes  in  ribbons,  chintz  and  embroidery  effects 
for  ladies,  and  plain  stripes  or  subdued  floral  patterns 
for  gentlemen. 

The  kitchen  and  bathroom  can  be  made  so  bright  and 
attractive  with  the  use  of  modern  varnished  wall  papers 
or.Sanitas  that  there  is  no  excuse  for  the  old-time  drab 
paint  and  soiled  woodwork.  These  papers  can  be  pur- 
chased in  infinite  variety  of  design,  especially  in  tiles, 
and  are  kept  immaculately  clean  through  the  use  of  a 
damp   cloth. 

The  bookseller  who  in  a  general  way  follows  the  lines 
laid  down  here  Cannot  go  far  wrong,  and  he  is  more  than 
likely  to  hit  things  right. 


S.  B.  Gundy,  manager  Canadian  branch  of  the  Oxford 
University  Press,  sails  next  week  from  New  York  for 
England.  He  expects  to  be  away  about  a  month,  con- 
ferring with  the  head  office  management. 
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THE  DOMINION  MAGAZINE. 

The  April  number  of  this  new  Canadian  monthly 
makes  a  fine  appearance,  indeed.  The  editorial,  short 
stories  and  illustrations  are  even  better  than  the  March 
issue,  which  was  its  initial  number.  The  publishers  are 
pursuing  a  policy  of  bringing  out  Canadian  authors  and 
illustrators,  and  the  May  number  promises  to  be  the  best 
one  yet.  Among  the  features  promised,  besides  several 
strong  editorials,  are  short  stories  by  Jack  London,  Max 
Preston,  W.  A.  Fraser,  Carl  Ahrens,  etc.,  with  illustrations 
by  well  known  Canadian  artists. 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,  1876. 

CANADIAN    AGENTS; 

the   BROWN   BROS.,  limited 

TORONTO. 


BETTER  LATE  THAN  NEVER 

is  as  true  when  applied  to  the  stationery  busi- 
ness as  to  anything  else.  If  you  haven't  yet 
investigated  the  proposition  we  are  offering 
booksellers  and  stationers  in  connection  with 
the  "BERLINER"  gramophone  and  the 
"  VICTOR  "  talking  machine,  why 

DO    IT     NOW 


Write  for  information 
the  following  agents  - 
nearest  your  locality. 


J.  &  A.  McMillan,        -      - 

Clark  Bros.  Co. 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 


to   any    of 
-     the   one 


St.  John.N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 


The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 


THE  METROPOLITAN  BANK 

Capital  Paid  Up,       -        •        $1,000,000 
Reserve  Fund,             -         -         $1,000,000 
Undivided  Profits,                      $      133,133 

GENERAL  BANKING  BUSINESS 

We 
Solicit 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to 

Your 

SAVINGS  DEPARTMENT 

Account 

open  at  all  branches. 
Interest  allowed  on  all  deposits 
of  one  dollar  and  upwards. 

w 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  COMPANY, 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  In  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  -      $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W,  B.  Melkle,  General  Managers  p-  ri.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 
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Calendars 

An  extensive  high  grade  line  of  British  manufacture. 

CHristmas  Cards 

Our  series  has  earned  for  us  a  big  reputation  amongst  discriminating  stationers. 

Private  Greeting  Cards 

We  specialize  in  high  class  Private  Greeting  Cards;  our  line  is  suitable  for   the 
Canadian  market. 

Wedding  Stationery 

We  are  the  largest  makers  of  Wedding  Stationery  in  the  world. 

Masonic  Stationery    Ball  Programmes     Menus 


HARPER   WOODHEAD   &   CO. 


S4.  36,  38,  Provost  Street,   London,   Eng. 


Telegraphic      Address  i 
Souh»its,   London 


Code    A. B.C. 

3th     Edition 


News  of    a   Great  Fancy  Goods  Exhibition 


In  full  swing  !  The  thirtieth  annual  display  of  im- 
port fancy  goods  arranged  for  the  Canadian  trade  by 
Warwick  Bros.  &  Rutter,  Limited,  Toronto,  is  now  being- 
visited  by  retail  fancy  goods  dealers  from  far  and  wide. 
During  the  two  weeks  that  the  exhibition  has  been  open, 
there  has  been  a  constant  flow  of  buyers  passing  through 
and  what  has  pleased  Warwick  Bros.  &  Rutter  more  than 
all  is  the  fact  that  all  the  dealers  who  bought  last  year, 
are  coming  back  again  this  season.  This  demonstrates 
that  the  trade  are  satisfied  with  the  goods  they  bought 
last  year  and  the  treatment  they  received. 

Asked  as  to  whether  any  particular  lines  were  selling 
ahead  of  others,  Mr.  Charles  E.  Warwick  said  that  the 
whole  line  was  taking  well  and  that  he  could  not  say  that 
any  one  kind  of  goods  was  selling  better  than  any  other. 

The  firm's  travelers  for  the  northwest,  Quebec  and 
the  Maritime  Provinces,  left  for  their  respective  fields 
early  this  week.  H.  C.  Woods  opens  up  immediately  in 
Port  Arthur  and  Fort  William,  G.  Hazen  in  Fredericton 
N.B.,  and  J.  A.  Gilbrandsen  in  Quebec.  Arrangements 
will  be  made  for  the  trade  from  the  surrounding  districts 
ta  inspect  the   samples   at  these   centres. 

The  Ontario  travelers  are  on  hand  at  the  Rea  Build- 
ing, Spadina  Avenue,  Toronto,  where  the  central  display 
is  shown,  and  here  they  will  be  pleased  to  meet  with  their 
respective  customers.  Owing  to  the  fact  that  many  deal- 
ers are  holding  off  until  Easter  before  coming  to  the  city, 
it  would  be  as  well  for  them  to  arrange  beforehand  with 
their    particular    traveler    for  a  convenient    date,    as    un- 


doubtedly  there    will  be  a  crowd    on   hand    during    Easter 
week. 

The  trade  must  not  forget  that  this  is  the  biggest  and 
best  display  of  import  fancy  goods  ever  shown  by  War- 
wick Bros.  &  Rutter.  In  fact,  it  is  so  extensive  that  they 
could  not  accommodate  it  in  their  own  building  and  had 
to  seek  larger  cpuarters  in  the  Rea  building.  Here  every- 
thing has  been  arranged  to  give  customers  every  oppor- 
tunity to  examine  the  samples  in  harmonious  surround- 
ings. The  handsome  goods  in  their  attractive  surround- 
ings make  a  charming  picture  and  we  urge  every  dealer 
who  can  possibly  get  to  Toronto  to  visit  the  Rea  build- 
ing. 

This  year's  display  of  import  books,  being  made  by 
the  Musson  Book  Co.,  in  the  King  Edward  Hotel,  To- 
ronto, is  as  charming  a  collection  of  the  work  of  the 
world's  best  book-makers,  as  this  progressive  firm  has 
yet  shown.  Besides  import  books  there  is  a  good  show- 
ing of  the  firm's  own  publications,  including  Parkman's 
works,  the  "Canada"  series  of  juveniles,  and  a  number  of 
current  copyright  novels.  C.  J.  Musson  is  himself  in 
charge  of  the  display. 

A  little  girl  went  into  a  book  store  and  said:  "Ma 
wants  a  pen  and  some  ink,  'an'  says  she  will  send  a  half 
dollar  around  when  pa  comes  home." 

"Very  well,"  replied  the  bookseller.    , 

"But,"  continued  the  child,  "ma  wants  the  change 
out  of  the  half  dollar,  so  she  can  get  some  pork  chops  for 
lunch." 
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PAYSON'S  INDELIBLE  INK 


HOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


IMPORT  COSTS 

Just  issufd.  A  new  book  for  the  use 
ot  importers,  showing  laid  down  costs, 
from  one-eighth  of  a  penny  to  one  thou- 
sand pounds,  with  advance  on  Sterling 
costs  from  five  per  cent.,  calculated  at 
the  Canadian  par  of  Exchange,  advanc- 
ing by  two-and-a-half  per  cent,  rates. 

A  separate  table  for  each  rate. 

These  tables  will  be  found  a  great  im- 
provement over  anything  hitherto  pub- 
lished, and  wiil  prove  a  valuable  time- 
saver  to  all  in  need  of  such  a  work. 

Full   Bound   Leather,  Limp. 

Price,  $1.50. 

A  specimen  sheet  will  be  sent  upon 
application. 

The  Canadian  Customs 


iff  of  1907 


A  new  edition,  compiled  from  official 
sources  arranged  in  alphabetical  order, 
and  corrected  to  date. 

Contains  :  The  British  Preferential 
Tariff,  Anglo-Canadian  Treaty,  Ad- 
vantages to  British  South  Africa  under 
the  French  Treaty  Act  1894,  Regula- 
tions established  by  Order-in-Council, 
25th  November,  1903,  respecting  Surtax 
on  goods  imported  into  Canada. 

Tariff  changes,  1904,  Dumping 
Clause,  Extracts  from  Customs  and 
Tariff  Act. 

Instructions  as  to  Way  Bills,  and 
marks  and  numbers  on  packages,  Sched- 
ule of  Forms,  Articles  exempt  from 
Duty,  Ships'  Stores,  Articles  Prohib- 
ited, Exports  Prohibited,  Approximate 
Value  and  Duty  on  Packages  of  various 
descriptions. 

Weights,  Excise  Duties,  Ports  of 
Entry.  Outports,  Preventive  Stations, 
Wharfage  Rates,  etc. 

Tables  showing  the  Customs  Value  of 
Foreign  Currencies,  Sterling  Money, 
Francs  and  German  Rixmark  reduced 
to  dollars  and  cents. 

Value  of  Francs  in  English  money, 
etc.,  etc. 

F-Cap  8vo.  Cloth, 

Price,  50c. 

Morton,  Phillips  &  Co, 

Publishers 

115  Notre  Dame  St.  West,  MONTREAL 


WINDSOR  HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNicol,  Prop. 


TOWER  HOTELQEORGETOWN 

I  WYItn  nv^  I  tL    demERARA 
BRITISH  GUIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stailings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Eleotric  light  throughout. 


WOODSIDE  BOARDING 
HOUSE 

Corner  of  Main  and  Lamaha  Streets 

GEORGETOWN,  DEMERARA. 

Cool  and  airy  Bedrooms,  Excellent  Cuisine 

Attendance  qualified.     Terms  moderate.   Elec 

trie  Oar  Loop  at  gate  of  premises.     Patronage 

Solioited.    Manageress,  E.  Oottam. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 

Private  Board  $12  to  $11  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  or  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates,  etc 
apply  Trinidad  Shipping  and  Trading  Co. , 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.     James  K.  Paisley,  Prop 


DOMINION   HOUSE 

W.  H.  DURHAM.  Proprietor 

RENFREW,  -  ONTARIO 

The  most  popular  Hotel  in  the  Ottawa  Valley. 


HALIFAX   HOTEL 

HALiFAX,  N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15$  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing:  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 
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The  Topaz  Pencil 

As  good   as   any  at   any   price 
Better  than  any  at  the  same  price. 

HB-H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Statlonars,  TORONTO. 


THREE  FREE 
INSERTIONS 


'  I  "HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto  Montreal  Winnipeg 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 


BOOKSELLER  AND  STATIONER 


Best  Selling  Books  of  the  Month 


Belleville. 

Weavers.     By  Sir  Gilbert  Parker.    Copp. 
Shuttle.     Bv  F.   H.   Burnett.     Copp. 
Shepherd  of  the  Hill.    By  H.  B.  Wright,    McLeod. 
Satan   Sanderson.    By  H.   E.   Rives.     McLeod. 
Rosalind  at  Red  Gate.  By  M.  Nicholson.  McLeod. 
Black  Bag.     By  L.   J.   Vance.    McLeod. 

Calgary. 

Songs  of  a  Sourdough.   By  R.  W.  Service.  Briggs. 

Somehow  Good.   By  Wm.  De  Morgan.     Copp. 

Yoke.    By   E.   Miller.    McLeod. 

For   Jacinta.   By  H.   Bindloss.    McLeod. 

Three  Weeks.  By  Elinor  Glyn.    Duffield. 

Metropolis.    By  Upton  Sinclair.    McLeod. 

Charlottetown. 

Cowardice   Court.   By   G.    B.   McCutcheon.    Briggs. 
Brewster's  Millions.   By.    G.    B.   McCutcheon.    Mc- 
Leod. 
Broken  Road.  By  A.  E.  W.  Mason.    McLeod. 
Ancient  Law.   By  Ellen  Glasgow.    Musson. 
Weavers.   By  Sir  Gilbert  Parker.     Copp. 
Shuttle.  By  F.  H.  Burnett.    Copp. 

Edmonton. 

Three  Weeks.   By  Elinor  Glyn.    Duffield. 
Red  Year.  By  Louis  Tracy.    McLeod. 
Alice-for-Short.  By  Wm.   De  Morgan.    Frowde. 
Rosalind  at  Red  Gate.  By  M.  Nicholson.    McLeod. 
Weavers.  By  Sir  Gilbert  Parker.    Copp. 
Shepherd  of  the  Hills.   By  H.   B.   Wright.  McLeod. 

Hamilton. 


1.  Somehow   Good.   By  Wm.    De  Morgan.     Copp. 

2.  Shepherd  of  the  Hills.  By  H.  B.  Wright.  McLeod. 

3.  Red  Year.  By  Louis  Tracy.    McLeod. 

4.  Metropolis.  By  Upton  Sinclair.    McLeod. 

5.  Merry   Widow.   By   E.   and   L.    Chamberlain.     Mus- 

son. 

6.  Lady  of  the  Mount.  By  F.  S.  Isham.    McLeod. 

Kingston. 

1.  Shuttle.   By  F.   H.   Burnett.     Copp. 

2.  Weavers.  By  Sir  Gilbert  Parker.     Copp. 

3.  Lady  of  the  Decoration.  By  F.   Little.    Musson. 

4.  Black  Bag.   By  L.   J.  Vance.    McLeod. 

5.  Bird.   By  N.  Munro.    Harpers. 

6.  Somehow  Good.  By  Wm.  De  Morgan.    Copp. 

Moncton. 


1.  Three  Weeks.   By  Elinor  Glyn.    Duffield. 

2.  Sadie.  By  K.  E.  Har.riman.    Frowde. 

3.  Fruit  of  the  Tree.  By  E.   Wharton.    McLeod. 

4.  Mistress    of   Bonaventure.      By    Harold     Bindloss. 

McLeod. 

5.  Joseph  Vance.  By  Wm.  De  Morgan.    Frowde. 

6.  Dust  of  Conflict.  By  Harold  Bindloss.    McLeod. 


Ottawa. 


1.  Weavers.  By  Sir  Gilbert  Parker.    Copp. 

2.  Shuttle.  By  F.  H.  Burnett.    Copp. 

3.  Songs  of  a  Sourdough.  By  R.  W.  Service.  Briggs. 

4.  Alice-for-Short.  By  Wm.  De  Morgan.    Frowde. 
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Somehow  Good.    By  Wm.  De  Morgan.    Copp. 
Lady  of  the  Mount.   By  F.  S.    Isham.     McLeod. 

Peterboro. 

Rosalind  at  Red  (4 ate.   By  M.    Nicholson.   McLeod. 
Shuttle,    By   F.   H.   Burnett.     Copp. 
Weavers.   By   Sir   Gilbert   Parker.     Copp. 
Satan  Sanderson.    By  H.   E.   Rives.    McLeod. 
Three  Weeks.  By  Elinor  Glyn.    Duffield. 
Metropolis.   By   Upton  Sinclair.    McLeod. 

Port  Arthur. 

Shuttle.  By  F.  H.  Burnett.     Copp. 

Old  Wives  for  New.  By  D.  G.  Phillips.  Appletons 

Weavers.   By  Sir  Gilbert  Parker.     Copp. 

Songs  of  a  Sourdough.   By  R.  W.  Service.  Briggs 

A  Prophet  in  Babylon.  By  W.  J.  Dawson.  Frowde 

Somehow  Good.   By  Wm.  De  Morgan.    Copp. 

Quebec. 

Somehow  Good.  By  Wm.  De  Morgan.     Copp. 
Red  Year.  By  Louis  Tracy.    McLeod. 
Doctor  Ellen.   By   J.   W.   Tompkins.    Musson. 
For   Jacinta,    By   H.    Bindloss.    McLeod. 
Metropolis.  By  Upton  Sinclair.    McLeod.  y 

Yellow  Face.  By  F.  M.  White.    Fenno. 

Sarnia. 

Three  Weeks.   By  Elinor  Glyn.    Duffield. 
Red  Year.  By  Louis  Tracy.    McLeod. 
Shuttle.  By  F.  H.   Burnett.     Copp. 
Broken  Road.  By  A.  E.  W.  Mason.    McLeod. 
Doctor   Ellen.    By   J.   W.   Tompkins.    Musson. 
Black  Bag.  By  L.  J.  Vance.    McLeod. 

Stratford. 

Beth  Norvell.  By  R.  Parrish.    Briggs. 

My  Lady  of  Cleeve.  By  P.   J.  Hartley.    Briggs. 

Shuttle.   By   F.    H.    Burnett.    Copp. 

Lady  of  the  Decoration.   By  F.   Little.    Musson. 

Halo.   By  Baroness  Von  Hutton.    Briggs. 

Weavers.  By  Sir  Gilbert  Parker.     Copp. 

St.  Catharines. 

Weavers.   By  Sir  Gilbert  Parker.    Copp. 
Shuttle,    By  F.  H.  Burnett.     Copp. 
Stooping  Lady.   By  M.  Hewlett.    Briggs. 
For  Jacinta.  By  H.  Bindloss.    McLeod. 
Doctor  Ellen.  By  J.  W.  Tompkins.    Musson. 
Red  Year.  By  Louis  Tracy.    McLeod. 

Victoria. 

Songs  of  a  Sourdough.  By  R.  W.  Service.  Briggs. 
Weavers.  By  Sir  Gilbert  Parker.    Copp. 
Halo.   By  Baroness   Von   Hutton.    Briggs. 
Soul  Market.  By  Olive  C.  Malvery.    McClure. 
Broken  Road.    By  A.  E.  W.  Mason.    McLeod. 
Three  Weeks.  By  Elinor  Glyn.    Duffield. 

Winnipeg. 

Weavers.   By  Sir  Gilbert  Parker.    Copp. 
Somehow  Good.   By  Wm.   De  Morgan.    Copp. 
Shuttle.  By  F.  H.  Burnett.    Copp. 
Songs  of  a  Sourdough.  By  R.  W.  Service.  Briggs. 
Doctor  Ellen.  By  J.  W.  Tompkins.    Musson. 
Lady  of  the  Decoration.  By  F.  Little.    Musson. 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


PERIODICALS. 


BOOKS  WANTED. 

How  to  secure  a  copy  of  ait  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solu  ion. 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked   to 
communicate  with   "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 


BACK    NUMBERS  OF   BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the    pub- 
lishers, 10  Front  St.  East,  Toronto. 


KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic   Supplies  in   British  Colum- 
bia.   Write  for  catalogue.    Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


INFORMATION  WANTED. 


THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 


KEEP  POSTED-The  leading  authority   in   Ca- 
nada on  groceries  and   food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 
per  year. 


THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  Is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Majl  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 


BOOKS  IN  FOREIGN  LANGUAGES 


LEMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.    (All  foreign  books.)       (12) 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,    143-145   FULTON 
St.,  New  York.     Designers  and  engravers  of 
book  plates  (ex-libris)     heraldic  and   mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 
(12) 


BUSINESS  CHANCE. 


BRITISH  COLUMBIA  OR  WESTERN  BOOK- 
seller  wishing  to  dispose  of  business,  will  do 
well  to  correspond  with  buyer  giving  particu- 
lars. Address  Box  1116,  San  Diego,  California.  (4) 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


A  RETAIL  BOOK   BUSINESS  WITH  LARGE 
connection  and  doing  a  good  trade  in  church 
and  college  books  in  one  of  the  best  cities  in 
Canada;  stock,  about    $10,000;   splendid   oppor- 
tunity    for    good     bookman       Apply   to   Box  37, 
BOOKSELLER  AND  STATIONER,  Toronto. 


FOR  SALE— Up  to  date  book,  stationery,  wa" 
paper  and  leather  goods  business,  at  a  rate  on 
the  dollar.  Best  store  and  business  in  a  city 
of  15,000.  Best  location,  fine  building,  can  be 
leased  at  moderate  rental  for  a  term  of  years. 
Stock  by  May  1st  about  $7,000.  Business  last 
year  over  twenty  thousand  and  increasing.  Ex- 
penses light;  profits  good.  Worth  a  bonus,  but 
owner  wishes  to  retire  and  is  willing  to  sacrifice 
for  immediate  sale.  Address  Box  82,  BOOK- 
SELLER AND  STATIONER. 


REMARKABLE  BUSINESS  opportunity.-For 
sale,  established  stationery  business  in  New 
York  City.  Stock  and  good  will  $2000.  In- 
voice value  $3200.  All  new  saleable  goods.  Annual 
profits  nearly  $2000.  Retiring  account  of  sick 
ness.  Will  stand  closest  investigation.  Remark- 
able chance  for  an  enterprising  man  who  knows 
stationery  business.  Don't  fail  to  investigate  this ; 
such  chances  are  rare.  Address,  Box  153,  BOOK- 
SELLER AND  STATIONER,  Toronto. 


DIARIES 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


ITALIAN  BOOKS 


FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer   and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  manufacturers  and  publishers.  Why  not 
use  an  Ad.  under  this  heading  ? 


MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

PARTNERSHIP    WANTED    IN     AN     ESTAB- 
LISHED   book,    stationery   or   office   supply 
business    by    young   man   with   considerably 
experience;  give  some  particulars  re  business  and 
state    amount    of    capital    required.       B.  B.,   care 
BOOKSELLER   AND  STATIONER.  (1) 

ENGLISH    AND     UNITED    STATES    FIRMS 
desiring     Canadian     representation     should 
communicate    with    the     editor    of     BOOK- 
SELLER AND  STATIONER,  Toronto. 


ONE  of  the  leading  English  manufacturers  and 
publishers  of  Christmas  Cards,  Calendars, 
etc.,  invites  applications  for  the  position  of  Sole 
Agent  for  Canada.  Address  "Calendars,"  care  of 
BOOKSELLER-  AND  STATIONER,  88  Fleet 
Street,   Lodon,  Eng. 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


THE     EDITOR      OF      BOOKSELLER      AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 


SOLICITORS  WANTED. 

WANTED    THROUGHOUT    CANADA, 
bright,    active   canvassers     for    "  Westward 
Ho!"     Splendid  opportunity  for  introducing 
the  only  Western  standard  sized  monthly  magazine 
published  in  Canada.     Write  Manager,  Circulation 
Department,  Vancouver,  B.C.  (4) 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Copp,  Clark  Co.,  Toronto 
Books  and  Magazines. 

Ainslee's  Magazine,  New  York 

Amalgamated    Press,    Ltd.,    London,    Eng.; 
Toronto. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Briggs,  William,  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Cassell  &  Co.,  Toronto. 

Chambers,  W.  &  R.,  Edinburgh. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Electrician  and  Mechanic,  Boston,  Mass. 

Frowde,  Henry, Toronto. 

Imperial  News  Co.,  Toronto. 

Macmillan  Co.,  of  Canada,  Ltd.,  Toronto. 

McClelland  &  Goodchild,  Toronto 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto. 

Oliphant,  Anderson  &  Ferrier,   Edinburgh. 

"  Publisher's  Circular,"  London,  Eng. 

Rand,  McNally  Co.,  Chicago. 

Reilly  &  Britton  Co.,  Chicago. 

Renouf  Publishing  Co.,  Montreal. 

Westward  Ho,  Vancouver,  B.C. 

Blank  Books. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter.  Toronto. 
Carbon  Paper, 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 

Carter's  Ink  Co.,  Boston,  Mass. 
Christmas  Cards,  Calendars. 

Copp,  Clark  Co.,  Toronto. 

Menzies  &  Co.,  Toronto. 

Raphael   Tuck    &    Sons    Co.,    New   York; 
Montreal- 
Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,    Boston,    New   York, 
Montreal. 

Desk  Pads 

MacDougall,  A.  Roy,  Toronto 

Dolls. 

Sutcliffe-Edmison  Co.,  Toronto 

Envelopes. 

Berlin-Jones  Envelope  Co.,  New  York. 
Fancy  Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 


Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto, 
Warwick  Bros.  &  Rutter,  Toronto. 
Finanoial  Institutions  and  Insurance. 
British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Librairie  Beauchmin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,    L.    E.,    Pen    Co.,    New   York, 
Montreal. 
Olue,  Paste  and  Mucilage. 

Auld  Mucilage  Co.,  Montreal. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Gramophones. 

Berliner  Gramophone  Co.,  Montreal. 

Ink  Stands 

Numan,  C.  H.,  Co.,  New  York 
Inks— Writing. 

Brown  Bros.,  Limited,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Stephens'  Inks,  London,  Eng. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 
Leather  Goods 

Brand,  W.  H.  &  Sons,  London,  Eng. 

Brown  Bros.,  Limited,  Toronto. 

MacDougall,  A.  Roy,  Toronto 

Rumpp  &  Sons.  Philadelphia,  Pa. 
Paper. 

Northern  Paper  Mills,  Montreal 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 

Hurd,  Geo.  B.,  &  Co.,  New  York 

MacDougall,  A.  Roy,  Toronto 
Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Librairie  Beauchemin,  Limited,  Montreal. 

Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 


MacDougall,  A.  Roy,  Toronto 

Smith- Davidson  &  Wright,  Vancouver,  B.C. 

Spencerian  Pen  Co.,  Birmingham,  Eng. 

Waterman,  L.  E.,  Co.,  Montreal. 

Warwick  Bros.  &  Rutter,  Toronto. 
Pencils. 

Brown  Bros.,  Limited,  Toronto. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Waterman,  L.  E.,  Co.,  Montreal. 
Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc 

Buntin,  Gillies  &  Co.,  Hamilton. 
Goodall,  Chas.,  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co.,  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

School  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 

Clark  Bros.  Co.,  Winnipeg. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 
Souvenir  and  Picture  Post  Cards. 

Copp,  Clark  Co.,  Toronto 

European  P.C.  Co.,  Montreal 

Holzman,  Alfred,  Chicago 

O.  K.  Press  Co.,  Winnipeg,  Man. 

Otto  Leder,  Saxony,  Germany. 

Markert  &Sohn,  Dresden,  Germany. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Snyder,  C.  H.,   Co.,  Toronto 

Warwick  Bros.&  Rutter, Toronto. 

Sporting  Goods. 
Sutcliffe-Edmison  Co.,  Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 
Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 
Toys,  Etc. 

Sutcliffe-Edmison  Co.,  Toronto 
Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Papsr  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Paper. 
Stauntons  Limited,  Toronto. 


INDEX     TO     ADVERTISERS. 

The  insertion  of  the  advertiser's  name  in  this  index  is  not  part  of  his  advertisement  nor  does  he  pay  for 
it.     An  effort  is  made  to  have  it  as  complete  as  possible. 


Accountants  and  Auditors 52 

Ainslee's  Magazine   45 

Amalgamated  Press 25 

American  Code  Co 31 

Auld  Mucilage  Co 2 

Baker's  Book  Shop 31 

Bell  Telephone  Co 51 

Berliner  Gramophone  Co   57 

Brand,  W.  H.  &  Sons 6 

Briggs,  Wm 31 

British-America  Assurance  Co 51 

Brown  Bros.,  Limited 2 

Buntin ,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 45 

Canadian  Machinery  &  Mfg.  Co 45 

Canadian  Press  Clipping  Bureau 30 

Carbon  Paper  &  Ribbon  Co 2 

Carter's  Ink  Co 39 

Cassell  &  Co 24 

Chambers,  W.  &  R 23 

Chapman's  Book  Store 31 

Clark  Bros.  &  Co ■ 38 

Copp,  Clark  Co 6,  29,  35,  41,  42 

Dennison  Mfg .  Co 7 

Domin  on  Magazine 45 

Dry  Goods  Review 2 

Electrician  &  Mechanic 45 

Elliott  Co....   : 34 

Esterbrook  Pen  Co 51 

European  Post  Card  Co 48 


PAGE 

Forest,  D 41 

Frowde,  Henry 27 

Gerstenkorn ,  Verlang  Ant 48 

Goodall,  Chas.,  &  Sons 1 

Heath,  John 38 

Higgins,  Chas.  M.,  &  Co 39 

Hinks,  Wells  &  Co 38 

Holzman,  Alfred,  Co 48 

Hotel  Directory   52 

Huebsch,  B.  W '  54 

Hurd,  Geo.  B.,  &  Co 37 

Hurst,  A.  O 1 

Imperial  News  Co 45 

Leder,  Otto 48 

Lemcke  &  Buechner 54 

Librairie  Beauchemin outside  front  cover 

MacDougall,  A.  Roy 1 

Macmillan  &  Co 26 

Macniven  &  Cameron 38 

Markert  &  Sohn 48 

McClelland  &  Goodchild 30 

Menzies  &  Co 3 

Metropolitan  Bank 51 

Mittag  &  Volger outside  back  cover 

Mining  Journal 45 

Morton,  Phillips  &  Co   « 52 

M usson  Book  Co 28 

Neumann,  W.,  &  Co 48 

Numan,  C.  H.,  Co 38 
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O.  K.  Press 47 

Oliphant,  Anderson  &   Ferrier 30 

Payson's  Indelible  Ink 52 

' '  Publisher's  Circular  "  30 

Rand  McNally  Co 31 

Raphael  Tuck  &  Sons  Co 33 

Reilly  &  Britton  Co 20 

Renouf  Publishing  Co 28 

Rumpp  &  Co 41 

Smith,  Davidson  &  Wright 3 

Sneider,  Robt,,  Co So 

Snyder,  C.  H.,  Co 4 

Spencerian  Steel  Pens   3 

Stauntons  Limited    4 

Stephens'  Inks 

Sutcliffe-Edmison  Co 4 

Tocci  Francesco 5  T 

Underwood,  John  &  Co., .  .outside  front  cove 

Union  Card  and  Paper  Co » 

U.S.  Playing  Card  Co 

Ward  &  Co 43 

Warwick  Bros.  &  Rutter 

inside  back  cover 4 

Waterman ,  L.  E. ,  Co 19 

Western  Assurance  Co 51 

Westward  Ho 45 

Woodland,  Harper  &  Co St 
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Great  Britain  and   other  parts  o£  the  British 
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RECENT    CANADIAN    COPYRIGHTS. 

Registered  at  Ottawa  during  March,   1908, 
Books. 

Miriam  and  Other  Poems.  By  J.  Hunt  Stanford. 
(Book.)    J.  Hunt  Stanford,  Toronto,  Ont. 

L'Almanach  du  Peuple  pour  1908.  Illustre.  Librairie 
Beauchemin,   Limitee,   Montreal,   Que. 

Tide  Charts  for  1908,  Applying  to  Vancouver  and 
Adjacent  Waters  ;  with  'International  Rules  of  the  Road,' 
etc.     (Book.)    Bayfield  &  Archibald,  Vancouver,  B.C. 

The  British  North  America  Acts.  By  Edmund  L. 
Newcombe.  (Book.)  Edmund  Leslie  Newcombe,  Ottawa, 
Ont. 

The  Bank  Directory  of  Canada,  March,  1908.  (Month- 
ly.)   William  Robert  Houston,  Toronto,  Ont. 

Directions  for  Using  Case's  Standard  Record-Choi  t 
for  Inventors  and  Patentees.  (Book.)  Egerton  Ryerson 
Case,  Toronto,  Ont. 

The  Canadian  Law  List,  1908.  (Hardy's.)  Henry 
Cartwright  :  Editor.  Henry  Cartwright  &  Reginald 
Arthur  Wharton,  Toronto,  Ont. 

La  Prise  de  Quebec  et  Scs  Consequences,  Traduction 
d'une  partie  de  l'Ouvrage  :  "Montcalm  et  Wolfe,"  de 
Francis  Parkman.  Par  Ulric  Barthe.  Ulric  Barthe,  Que- 
bec, Que. 

Traite  de  la  Vraie  Devotion  a  la  Sainte  Vierge.  Pat: 
le  Bicnheureux  L.  M.  Grignon  de  Montfort.  Nouvelle  Edi- 
tion preparee  par  les  soins  des  Servantes  de  Jesus-Marie, 
de  Hull,  P.Q.  La  Congregation  des  Servantes  de  Jesus- 
Marie,  Hull,  P.Q. 

Drawing  Lessons  for  School  Children.  Published  in 
"The  London  Advertiser,"  London,  Ont.  (Temporary 
Copyright.)     Aula  Powell,  London,  Ont. 

The  Real  Cobalt.  By  Anson  A.  Gard.  (Book.)  Anson 
A.   Gard,  Toronto,  Ont. 

The  Digest  of  Canadian  Criminal  Case  Law.  By  Geo. 
E.    McCrossan,   M.A.,    LL.B.,    Samuel   S.    Schultz,    B.A., 


and   Andrew   M .    Harper,    B.A.     Arthur     Poole,     Toronto, 
Ont. 

L'Annuairc     Theatral.    (Livre.)    George     II.    Robert, 

Montreal,   Que. 

Photos  and  Pictures. 

Dinner  Time,  Papa.  A  Cool  Retreat.  Canoeing.  Na- 
ture at  Rest.  A  Meadow  Brook.  Baby's  Outing.  (Jot 
Him.  Her  Pet.  lie's  All  Right.  Come  Inside.  (Calen- 
dars.) The  London  Printing  and  Lithographing  Company, 
Limited,   London,  Ont. 

Montmorency  Falls.  (Photo.)  Edmund  S.  Sargent, 
Quebec,  Que. 

Wolfe's  Path.  (Photo.)  Edmund  S.  Sargent,  Quebec, 
Que. 

Ice    Cave    Illecillewaet    Glacier.     (Photo.    A.)    (PI 
B.)     (Photo  C.)     Byron  Harmon,  Banff,  Alberta. 

Frozen  Waterfall  on  Mount  Stephen.  C.P.R.  Hotel, 
Banff,  Winter.  Mount  Rundle,  Banff.  Winter  Scene,  Gla- 
cier, British  Columbia.  Albert  Canyon.  (Photos.)  Byron 
Harmon,  Banff,   Alberta. 

Monsieur  le  Chanoine  E.  D.  Daniel.  (Photo.)  Lapres 
&  Lavergne,  Montreal. 

Niagara  Kails.  (Photo.)  Galbraith  Photo  Co.,  To 
ronto. 

Music. 

I  Was  a  Hero  Too.  Woxds  by  Harry  Williams.  Music 
by  Egbert  Van  Alstyne.  What  Makes  the  World  Co 
Round.  Words  by  Harry  Williams.  Music  by  Egbert  Van 
Alstyne.  The  Garden  of  Dreams.  Song.  By  Clare  Kum- 
mer.  (Words  and  Music.)  The  Auto  Show.  Characteristic 
March.  By  Frank  H.  Grey.  Jerome  H.  Remick  &  Com- 
pany,  New   York. 

Short  Communion  Service  in  D.  By  H.  A.  Stares. 
Henry   Albeit    Stares,   Hamilton. 

Dimples.  For  Piano.  By  John  W.  Bratton.  Jerome 
H.    Remick   ck    Company,   Detroit. 

As  it  Began  to  Dawn.  Easter  Song.  Words  from 
the  Scriptures,  Matt.  28.  Music  by  W.  H.  Neidlia  ver. 
Whaley,   Royce  &   Company,  Limited,  Toronto. 

Canada's  Song  of  Freedom.     Song.    Words  by  Welling 
ton  Dowlcr.    Music  by  George  Werner. 
Dowler,   Victoria,   British   Columbia. 

Dreaming.     Waltz.     By    Ellis    Daly, 
pany,  Toronto. 

Dancing  With  the  Girl  You  Love.  (The  Celebrate. 1 
"Barn  Dance.")  By  Neil  Motet.  Jerome  H.  Remick  & 
Company,    Detroit. 

A  Sweet  Farewell  to  Auld  Lang  Syne.  Words  by  S. 
A.  White.  Music  by  Eugene  Claire.  Harry  H.  Sparks, 
Toronto. 

What  Can  I  Do  for  You  ?  Words  by  A.  G.  Wollard 
Music   by    J.    W.    Gray.     Harry   H.    Sparks,    Toronto. 

The  Whippoorwill.  Song.  Composed  by  Laura  .V. 
Dill.    Laura   A.    Dill,    Toronto. 

The  Ionian  Funeral  March.  Arranged  by  H.  A 
Stares.    Henry  Albert  Stares,  Hamilton. 

It's  Morning.  (The  Song  with  the  Rooster  Crow.) 
By   Arthur  Longbrake.     Joseph  Morris,   Philadelphia,   Pa. 

My  Affinity.  Words  and  Music  by  Arthur  Longh.ra'<e. 
.Joseph   Morris,    Philadelphia,   Pa. 

The  Walt/  Dream.  (The  Dream  Waltz.  Ein  Walzer- 
straum.)  By  Oscar  Straus.  Metzler  &  Company,  Limit- 
ed, and  Chappell  &   Company,  Limited,  London,  Eng. 

Interim  Copyrights. 

The  Dear  Old  Home.  (Song.)  Frances  Ahrens  Mot- 
ton,   Buffalo. 

Le  Ginseng  :  Son  Histoire,  Sa  Culture,  Sa  Valeur 
Commerciale.  (Livre.)  J.  E.  Janelle,  Caughnawaga, 
Que. 


Wellington  Jefteus 
A.    Cox    &    Com- 
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A  Magazine 
Seller 


Mr.  Bookseller,  no  matter  how  well  your  magazines  are  displayed 
nor  how  attractive  they  appear,  yon  are  hound  to  lose  a  number  of  sales, 
unless  you  can  show  your  patrons  what  the  month's  periodicals  contain  of 
special  interest  to  them.  It  is  not  to  your  interest  to  have  your  customers 
huy  magazines  at  random.  Show  them  a  list  of  articles  right  in  their  line 
and  you  will  sell  two  publications  where  you  formerly  sold  one. 

The  Busy  Man's  Magazine  skives  a  classified  index  of  what  the  other 
magazines  contain.  May  Busy  Man's  gives  the  contents  of  the  other  May 
magazines.  Articles  of  the  most  technical  nature,  as  well  as  those  of 
general  interest,  are  included  in  this  index.  You  see  the  importance  there- 
fore of  having  Busy  Man's  in  stock  and  having  every  customer  examine 
this  department.  It  means  to  you  increased  magazine  sales,  and  to  your 
patrons,  getting  exactly  what  they  want. 

Each  issue  of  Busy  Man's  contains  also  a  strong  list  of  original  ar- 
ticles of  interest  to  every  Canadian.  It  is  fully  returnable,  retails  at  twenty 
cents,  leaving  you  a  margin  of  six  cents,  a  profit  equal  to  the  sale  of  two 
or  three  of  the  other  magazines.  If  von  haven't  it  on  hand  return  the 
attached  coupon. 


1908. 


BUSY  MAN'S  MAGAZINE, 
Toronto. 

Kindly  forward  through  the News 

Company copies  of  The  Busy  Man's  Magazine  each  month, 

on  a  fully  returnable  basis. 

Name 


Address. 
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April ! 


Time  to 
Order 


Our  stock  comprises  all  the 
leading  lines  of  Carter's, 
Stafford's,  Stephen's,  Under- 
wood's and  other  well-known 
Inks  and  Mucilage. 


Lowest  Market  Prices  Guaranteed. 


Burvtin,  Gillies  &  Co.,  Ltd. 

Hamilton  and  Montreal 


Ink! 


it 


You  must  Appreciate  the  Value  of  Standard  Goods 

—THAT  IS  OUR  KIND 

It  is  an  understood  thing  if  you  really  want  the  best 
then  you  must  obtain 


"Our  Line"  Typewriter 
Ribbons  and  Carbon  Papers 


AS  NOW  MADE  THESE  GOODS  ARE  SIMPLY  PEERLESS 
Then,  too,  we  are  Manufacturers  for  the  Trade  only 


Principal     Office    and    Factories 

PARK  RIDGE,   N.J. 


MITTAG  &  VOLGER 


Sole  Manufacturers  for  the 
Trade  only        ::  :: 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway     LONDON  4  St.  Paul's  Churchyard,  E.C.       ZURICH,  J.  G.  Muggil 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


VOL.  XXIV.   No.  5. 


SUMMER  LINES  AND    SCHOOL  SUPPLIES 


Office  of  Publication,  10  Front  Street  East.  Toronto 


PRICE,  $1.00  PER  YEAR 


MAY 


Canadian  Newsdealer 


1908 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 


MONTREAL 


TORONTO 


WINNIPEG 


ESTABLISHED 


125  YEARS 


Underwood's  Inks 

Ask   the  trade  to  show   you  our  new  bottles 
with    Metal  Screw  Cap.     In  2  and  5  ounces. 


NEW  METAL  CAP  l\k  BOTTLE 


Everlasting  Bank  Ink  Fountain  Pen  Ink 

Egyptian  Black  Ink  Red  Steel  Pen  Ink 


JOHN  UNDERWOOD  &  CO. 


Manufacturers 


90  Richmond  St.  E. 


Toronto 


"Canada's    Pride" 

Maple   Leaf   Lead    Pencil    has    points 
of  superiority    that    make    it    a    fav- 
orite    with     all     users.         Irs     lead 
is     thicker    and     smoother    than 
in     the    ordinary    pencil.       The 
Point      is      guaranteed       never 
to     break.        It      is     a    trifle 
larger     than      the    ordinary 
pencil,       and       its      round 
form        doesn't         cramp 
the       fingers.  It       is 

made    in    six    degrees, 
BBB  to  HHHH. 


"CANADA'S 

PRIDE  "    is   a    pencil 

that   will    improve    your 

trade.      It    retails    at    five 

cents     with     the       largest 

profit   known    to  stationers. 

Samples     sent    to   the    trade 

cheerfully  upon  request. 


LIBRAIRIE    BEAUCHEMIN, 
LIMITED 

Wholesale  Booksellers   and    Stationers 

256  St.  Paul,  1 8  Notre  Dame  West, 

26  St.  Gabriel 
MONTREAL 


COOK  S  E  I.I.  E  K       A  X  D       ST  A  TI(t  X  E  R 


School  Goods 


Our  new  range  of  School  Exercise  and 
Scribbling  Books  is  complete  and  in 
the  hands  of  our  travellers.  The  few 
lines  we  are  able  to  mention  here  will 
give  you  an  idea  of  the  attractiveness 
of  our  series  for  the  coming  season. 


"The  Scenic   Practice  Books" 
"  Badges  of  the  British 


Col 


onies 


"  Historical   Canada  ' 


a 


» 


|Showing  colored  C  anadian 
scenes — 100  different  views. 

Giving  4]  Coats  of  Anns  of  the 
■different     British      possessions 
printed  in  colors. 

|A  most  appropriate  design  for 
this  season  -with  reproductions 
of  Champlain,  Wolfe  and  Cartier 
in  colors. 

{Something  entirely  new,  an 
exquisite  color  effect  covering 
the  entire  hook,  hack  and  front. 

|A  companion  design  to  the 
Sunset. 

|A  cover  that  will  appeal  to  all 
children  —  depicting  the  new 
game  which  will  certainly  he- 
roine a  favorite  in  Canada. 

Other  new  lines  are    made  in  quiet  designs  which    will  appeal  especially  to  the 
senior  pupils,  such  as  Notes,  Manuscripts.  Mental  Notes,  Woik  Beck,  MSS.,  etc. 


Sunset 


"  Moonlight 
"  Diabolo  " 


M 


Quarto  books  for  collegiate  and  advanced  classes 
are  made  in  many  sizes  and  to  retail  at  all  prices. 

The  series  of  oblong  note  books  contains  new 
styles  and  sizes,  which  with  the  old  favorite 
makes      the      line      complete      in     every    detail. 

SEE    ANNOUNCEMENT    OF    OUR   THIS   YEAR  SPECIAL 
THE  PRIZE  COMPETITION  BOOK  ON  PACES  34  AND  35. 


Warwick  Bros.  &  Rutter,  Limited 


Wholesale 
Manufacturing  Stationers 


TORONTO 


ROOK  SELLER       A  \T  D       STATIONER 


IT  IS  THE  CORRECT  THING 

FOR   EVERY 

BOOKSELLER  AND  STATIONER 

TO  STOCK 

GOODALLS 

UNSURPASSED 

Playing  Cards 

JUST  THE  THING  FOR  TOURIST  TRADE 

New  Ocean  to  Ocean  52  Views 

New  National  Canada  showing  Coat  of  Arms  of  ALL  the  Provinces. 

IMPERIAL  CLUBS 

AND 

LINETTE  CARDS 

The  newest  creation  in  card  manufacture, — no  misdeals  possible  with 
these  cards, — crisp,   smooth  and  waterproof 

are  now  being  used  by  the  Leading  Clubs 


ORDER    FROM   ANY   JOBBER 


A.  0.  HURST,  24  Scott  Street,  TORONTO 


BOOKSELLER   AND   STATIONER 


THE  COMPLETE 

Stationery  House 

Stocks  specially  well  assorted  ''up-to-date" 

IN  EVERY  DEPARTMENT 

STA  TIONERY— PAPER 
OFFICE  SUPPLIES 
ACCOUNT  BOOKS 
LOOSE  LEAF  BOOKS 
LEATHER  GOODS 
PRINTERS'  SUPPLIES 
BINDERS'  MATERIAL 

We  are  now  manufacturing  very  largely 

STATIONERY  CABINETS 


WOOD  BASE  INKSTANDS 

Surpassing  Imported  in  style  or  value 
We  are  sole  Canadian  Agents  for 

Esterbrook's  Steel  Pens— 

O.K.  Paper  Fasteners— Wirt  Fountain  Pens 

Moore's  Modem  Methods— Loose  Leaf  Record  Keeping 

>  We  Keep  an  unlimited  supply  of  all 

STEEL  PENS,  PENCILS  and  RUBBER  BANDS 

BOOKBINDERS'  Leather  and  Supplies— everything  required 

We  aim  to  have  the  most  complete 
Stationery  House  Going. 


BROWN  BROS., 


Limited 


A  BUSINESS  CHANCE 

is  often  missed  when  it  might 
have  been   easily  embraced    by 

Systematic  Saving 

Begin  now  to  prepare  for  the  day  of  opportunity  by  de- 
positing your  savings  in  The  Metropolitan  Bank.  In 
the  Savings  Department  $1.00  or  upwards  opens  an 
account.  Interest  is  allowed  from  date  of  deposit,  and 
compounded  four  times  a  year.  No  delav  in  withdrawal. 

THE  METROPOLITAN 


Capital  Paid  Up 
$1,000,000.00 


BANK 


Reserve  Fund  and 

Undivided  Profits, 

$1,183,713.23 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  In  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


•  • 


Incorporated 
1851 

ASSURANCE 
•  COMPANY, 


FIRE 
AND 


MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  -      $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


51-53  Wellington  St.  West,  TORONTO 


British  America  Assurance  Company 

A.  D.  1833 
FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-  President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  G«o.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lasb,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W,  B.  Melkle,  General  Manager}  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,182,753.85 

LOSSES  PAID  SINCE  ORGANIZATION.     29.833,820.86 


BOOKSELLER  AND  STATIONER 


School  Blanks 


1908 


finds    us   still   leading  with    new  lines  of  Blanks 
for    School    Opening,    such    as  : 


Exercise,  Practice 
and   Note   Books 


C  The  artists  who  designed  our  new  covers  are  specialists  in 
this  line,  and  our  enormous  sales  in  former  years  prove  that 
they   know   what    the   children    want. 

C  Artistic  they  are,  but  they  are  a  great  deal  more,  for  every 
design  suggests  an  idea  to  the  child  and  therefore  appeals 
directly  to  him.  A  good  display  is  the  only  advertisement 
needed  to  guarantee  big  sales  at  School  Opening. 

C  Our  travellers  are  now  carrying  samples  of  these  Blanks 
and  will  see  you  in  due  course.  We  know  that  the  values 
cannot  be  excelled,  and  that  in  deferring  the  placing  of  your 
School  Opening  Order  until  you  have  seen  these  samples  you 
will    be    well    repaid. 


W.  J.  GAGE  &  CO.,  Limited 

PAPER      MAKERS 

AND  MANUFACTURING  STATIONERS 
PAPER     MILLS     AT  T /^l  D /^\  M  T  ^""\ 

ST.  CATHARINES  lUKUlNHJ 


BOOKSELLER      AND      STATIONER 


JERRY   BACK. 


ROSE  BACK. 


Here  are 

four  entirely 

dissimilar 

backs  in 

style  and 

design 

They  are 

reproduced 

to  show  the 

wide  range 

and  variety 

of  designs 

in  Congress  Playing  Cards— designs  to  suit  every  individual  taste 
and  fancy— timely  designs  for  special   occasions       There   are 
dozens  of  backs  for  your  customers  to  select  from,,  and  some  of 
them  are  sure  to  please     A  good  assortment  of  them  in  stock  will 
bring  you  the  cream  of  the  playing  card  trade  in  your  locality. 
Order  from  your  jobber. 

Samples 

sent  to 

dealers,  on 

application 

to 

The  United 

States 

Playing  Card 

Company, 

Cincinnati, 


J    U  S.  A 


MOON   FAIRY   BACK.  THE  OLD,  OLD  STORY  BAOK. 

Above  backs,  copyright,  C.  S.  A.,  1899, 190.5-6-7.  by  The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 


BOOKSELLER      AND      STATIONER 
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Adhesives 

That  Sell 

On  Sight 


Pin 


Any  store  can  add  con- 
siderably   to   its   annual 
profit  by  selling  Denni- 
son's  Adhesives  in  Patent 
Tubes.     The    quality   of 
Dennison's  Adhesives    is    the    best 
that  can  be  had  at  any  price,  and  the 
Patent  Pin  Tubes  represent  the  only  prac- 
tical method  ever  devised  for  using  adhesives 
and    for   keeping   them    fresh    and   strong  for  an 
indefinite  Deriod. 


Glue,  Paste  and  Mueilage 

IIV  PATENT  RIM  TUBES 

are  big  sellers  everywhere — a  counter  display  like  that  illustrated  below 
sells  the  goods  on  sight. 

The  public  knows  the  value  of  Dennison's  Adhesives,  but  to  make 
the  demand  still  more  widespread,  Dennison  is  helping  the  dealer  by  an 
extensive  advertising  campaign  in  the  leading  magazines,  exploiting 
Dennison's  Adhesives.  Every  dealer  should  take  advantage  of  this 
advertising  and  back  it  up  with  a  counter  display  of  his  own. 

Write  our  nearest  store  for  particulars  and  prices 

The  Tag  Makers 

BOSTON 

26  Franklin  Street 

NEW  YORK 

15  John  Street 

PHILADELPHIA 

1007  Chestnut  Street 

CHICAGO 

128  Franklin  Street 

ST.  LOUIS 

413  North  Fourth  Street 


HOOK  SELLER      AXD      STATIONER 


HIGGINS' 

PHOTO    MOUNTER 

(TRADE    MARK) 

NO  adhesive  on  the  market 
at  the  present  time  has 
proved  of  equal  value 
or  had  a  wider  sale  than 
HIGGINS'  PHOTOMOUN- 
TER.  Its  great  popularity,  not 
only  among  amateur  and  pro- 
fessional photographers,  for 
whom  it  was  originally  made, 
but  among  business  men  and 
users  of  paste  generally,  has 
shown  beyond  all  doubt  that 
it  has  great  intrinsic  merit.  It 
is  is  not  a  flour  or  starch  paste, 
but  a  vegetable  glue—  a  product 
entirely  new  in  the  chemistry 
of  adhesives.  For  mounting 
photographs,  aristotypes,  scrap 
pictures,   and  engravings,  and 

for  general  use  as  a  substitute  for  mucilage,  it  will  be  found  most 

satisfactory.     Be  sure  and  stock  Higgins*  paste. 


HIGGINS*  AMERICAN  DRAWING  INKS 

BLACKS  AND   COLORS 
The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.    M.    HIGGINS    &    CO.,  Manufacturers 
NEW  YORK  CHICAGO  LONDON 

Main  Office  and   Factory,   BROOKLYN,   N.Y.,   U.S.A. 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1  /-  and 
Gross  Boxes 


HINKS.  WELLS  &  CO., 


This 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

^x»  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  Hinks, Wells  & 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),   manufactured  for 

and  supplied  to  the   Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors :  Spencerlan  Pen  Co.,  New  York 


Quality  Papers! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

1  7  x  28—20,  24  and  28  lbs.  1  7  x  28—28,  32  and  36  lbs 

17x22—14,  16,  18,  20  and  24  lbs.  21  x  32-56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs.   ' 

COVER   PAPER 

SNOWFLAKE  ADELIA 


In  Blue,  Red,  Lilac  and  Wine 

20  x  25—40  and  60  lbs. 
22%  x  28'A— 50,  60  and  80  lbs. 


Fine  White  Wove,  Double 
Cap  and  Folio 

and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS: 

St.  Adele,  Que. 


2  78  St.  Paul  Street 

MONTREAL 


A  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  READY  AND  ALWAYS  WILLING. 

They  were  first  45  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 
8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 
Telephone  Pen  registered  in  Canada. 


(*V**MW*VIVVVV*VVVVWVVVVVVVVVVVVVVV\VVVVIVVVVMVI< 


IMPORTANT 


Dear  Mr.  Stationer, 

Please  take  note  that  the  renowned 
Waverley  Pen— the  Boon  and  Blessing — 
can  now  be  obtained  as  a  Fountain  Pen, 
with  massive  1 4ct.  gold  Waverley  nib, 
iridium  pointed.  Trade  prices  and  illus- 
trated lists  sent  on  application,  per  return 
mail. 

Faithfully  yours, 

Waverley  Worke,    MACNIVEN    &   CAMERON, 

Edinburgh.  __  Limited 
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H  O  O  K  S  E  L  L  E  R      A  N  D      STATIONER 


Fancy  Goods,  Toys,  Dolls,  for  Import 

We  have  a  large  and  carefully  selected  range  of  Holiday  Lines 
for  Import,  which  we  are  placiug  in  the  hands  of  travellers  shortly. 

Samples  have  been  personally  selected  by  our  Mr.  Davidson  from 
product  of  the  best  European  factories. 

Nothing  but   sellers  in  our  line.      See  them  before  purchasing 
your  Holiday  goods. 

SMITH,    DAVIDSON    (&   WRIGHT,    Limited 


Fancy  Goods  Importers 


VANCOUVER 


"Sports"  Playing  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


ial 


t 


LACROSSE  DESIGN. 

We  are  headquarters  for  PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel   Designs. 
FOR  SAMPLES  AND  PRICES  APPLY— 

The  UNION  CARD  &  PAPER  CO.,  j 

Limited  J 

MONTREAL. 


Quality  That  Talks 

and  it  rises  to  remark  that 

CARTER'S 
INKS  AND  ADHESIVES 

have  a  quality  exceeded  by  none, 
giving  to  a  store  that  carries  them  a 
reputation  for  handling  the  best  goods. 

Carter's  Writing  Fluid 

The  Standard  general  office 
ink. 

Carter's  Water  Well  Paste 

A  Pure  White  adhesive, 
more  for  the  money  than  in 
any  similar  jar  sold. 


CARTERS'    STYLO    FLUID 

has  no  acid  like  ordinary 
Fountain  Pen  Fluids  to  at- 
tack the  feed  wire  of  Ink 
Pencils — in  fact  in  flow  and 
color  it  is  the  best 

for 

INK    PENCILS. 


No.  11 


The  CARTER'S  INK  CO., 


BOSTON 


NEW    YORK 


CHICAGO 


MONTREAL 


Western     Booksellers    and    Stationers 

Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,        Winnipeg,  Man. 

WHOLESALE      STATIONERS 


BOOKSELLER  AND  STATIONER 


A  Magazine 
Seller 


^\lr.  Bookseller,  no  matter  how  well  your  magazines  are  displayed 
nor  how  attractive  they  appear,  you  are  bound  to  lose  a  number  of  sales, 
unless  you  can  show  your  patrons  what  the  month's  periodicals  contain  of 
special  interest  to  them.  It  is  not  to  your  interest  to  have  your  customers 
buy  magazines  at  random.  Show  them  a  list  of  articles  right  in  their  line 
and  you  will  sell   two  publications  where  you  formerly  sold  one. 

The  Busy  Man's  Magazine  gives  a  classified  index  of  what  the  other 
magazines  contain.  May  Busy  Man's  gives  the  contents  of  the  other  May 
magazines.  Articles  of  the  most  technical  nature,  as  well  as  those  of 
general  interest,  are  included  in  this  index.  You  see  the  importance  there- 
fore of  having  Busy  Man's  in  stock  and  having  every  customer  examine 
this  department.  It  means  to  you  increased  magazine  sales,  and  to  your 
patrons,  getting  exactly  what  they  want. 

Each  issue  of  Busy  Man's  conta  ins  also  a  strong  list  of  original  ar- 
ticles of  interest  to  every  Canadian.  It  is  fully  returnable,  retails  at  twenty 
cents,  leaving  you  a  margin  of  six  cents,  a  profit  equal  to  the  sale  of  two 
or  three  of  the  other  magazines.  If  you  haven't  it  on  hand  return  the 
attached  coupon. 


1908. 


BUSY  MAN'S  MAGAZINE, 
Toronto. 


Kindly  forward  through  the . News 

Company copies  of  The  Busy  Man's  Magazine  each  month,  on 

a  fully  returnable  basis. 

Name 

Address . 


BOOKSELLER     AND    STATIONER 
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Waterman's    Ideal 
Fountain   Pen  Ink 


S   UPE'R  iOH   "  ' 


rnunV 

i  Ideal  „ 

INK 


is  the  result  of  many  years  of  unsatisfactory 
experience  with  other  inks.  It  is  made  in  all  of 
the  following  colors  :  Blue-Black, Combined  (for 
writing  or  copying),  Black, 
Red,  Green  and  Violet,  and 
each  one  of  these  colors  are 
made  in  all  sizes,  as  shown 
below.  It  is  absolutely  the 
only  ink 
on  which  5 
you  can 
always  de- 
pend. It 
is  an  ink 
that  will 
give  satis- 
faction by 
flowing  freely 
through  any 
fountain  pen  feed,  and  is  most 
satisfactory  for  any  other  pur- 
pose, being  made  of  only  the 
best  ingredients  and  under  expert 
chemical  supervision. 

Dealers  may  order  assorted  inks 
to  secure  the  quantity  prices,  which 
will  be  sent  on  request. 

Travelers'  Fillers  are  furnished 
by  the  dozen  with  counter  display 
case. 

Desk  Fillers  carry  a  one-dozen 
counter  display  case  with  three- 
dozen    lots. 


All  orders  are  shipped  promptly  during  the 
favorable  season,  extending  generally  from 
April  ist  to  November  ist.  Give  us  positive 
shipping  instructions  to  save  delays  in  trans- 
portation.   

i 

Ideal  salesmanship  never  ends  with  a  single 
sale.    After  you  have 


Red— 2  oz.  bottle 

All  colors— all  sizes 


sold  a  man  a  pen, 
sell  him  a  nickel 
travelers'  filler  — 
next  time  he  calls 
sell  him  a  pint  of 
ink;  or,  better  still, 
a  bottle  of  red  ink 
and  a  cardinal  pen. 


Fancy 
style  fillers 
forthehol- 
idays  : 
Silver 
Pompeian 
Copper 
Cut  Glass. 


Pen  satis- 
faction is 
impossible 
unless  you 
use  a  suit- 
able ink. 
You  wi 
save  your- 
self much 
trouble  by 
persuading  I 
customers 
to  use  this 
ink. 


A  SUPERIOR 

RECORD  INK 

FOR    COMMERCIAL  USE 


Traveler's  Filler,  Nickel 


BLUE  BLACK 

PRICE    LIST 

JET  BLACK        GREEN        VIOLET 

SO.  10        %  Pint    80.3  5 

Size  F 

.1?        1       "                         

...     .65 

4  Ounce  Desk  Filler 
6       "      

25        1  Quart 

25         Traveler's  Filler.  Wood  .. 

1.00 

.     .'5 

6        '      Desk  Filler 

55                "             "       Nickel.. 

RED  INK 

SO. 15          M  Pint 

.50 
..  SO.  60 

.     .25        1       "        

...   1.00 

4  Ounce  Desk  Filler 
6       "      

35         1   Quart  ..' 

40        Traveler's  Filler,  Wood    . 

l.jU 

...      .30 

6       '      Desk  Filler.. 

50                                "       Nickel  .. 

...     .55 

COMBINED  WRITING  AND  COPYING  INK 
Gives  Perfect  Copies       Will  Not  Gum 


Nickel  Pen  Stand,  price  25  cents 
Adjustable  to  2.  4,  6  oz.  bottles 


2  Ounce 

Size  F       

4  Ounce  Desk  Filler.. 

6       "      

6       "      Desk  Filler.. 


0.10 
.20 
.30 
.35 


%  Pint S0.45 

1       "    75 

1   Quart  1.10 

Travel"-"'   Filler.  Wood 30 

"      Nickel 55 


Quarts,  Pints,  Half  Pints 
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WATERMAN'S  IDEAL  FOUNTAIN  PFN.N.Y. 

0*7  *>MfcV2>  IBSO^^H^''    4,  A.JH      i  - 


mas 


^AA.1 


Waterman's 

Ideal 

Fountain   Pen 

Ink 


Desk  Filler  Display  Stand,  (with  drawer) 

Showing  dropper  inserted 


Traveler's  Filler  Display  Stand 


COUNTER     DISPLAY    STANDS     WITH    DESK    AND     TRAVELERS'     FILLERS 


The  attractive  way  in  which  Waterman's  Ideal 
Fountain  Pen  Ink  is  labeled  and  boxed  and 
the  Display  Stands  which  are  furnished  with  all 
Desk  and  Travelers'  Fillers,  as  shown  above, 
contribute  largely  to  the  constantly  increasing 
demand  for  this  ink,  which 
is  most  satisfactory  for 
any  and  every  purpose. 

DESK  FILLER 
The  Desk  Filler  shown  in 
the  display  stand  at  the 
top,  on  the  left-hand  side, 
consists  of  a  solid  rubber 
stopper  and  dropper  in  a 
bottle,  holding 
enough  ink  for 
about  fifty  fall— 
_ a  superior  mgs. 

RECORD    lNK«tP 
rOR  COM  MERCIAN***"'  RETAIL  PRICE.  25   CENTS 

f&tep  man's 
*IdeaU 

INK 

Jount  ain  Pf* 

German  Co..  NewVo^ 


TRAVELERS'  FILLER 
The  Travelers'  Filler  shown  at  the  lower  left- 
hand  corner  of  this  page  (also  upper  right-hand 
corner)  consists  of  a  solid  rubber  stopper  and 
dropper,  in  a  bottle  holding  sufficient  ink  for  12 
fillings,  which  is  held  firmly' in  place  by  a  spring 
in  a   neat  wooden   box. 


RETAIL   PRICE.  25  CENTS 


METAL    TRAVELERS'    FILLER 
The    Metal    Travelers'    Filler    pictured   in   the 
center  of  the  reverse    page    is    similar   in    con- 
struction to  the  wooden 
filler,  and  is  one  of 
the  handsomest, 

neatest  and  most 

durable  fountain 

pen    fillers    ever 

made. 

RETAIL   PRICE.   50  CENTS 


Traveler's  Filler,  Wood 


Style  of  2,  4  and  6  oz.  Bottles 


Style  of  Package 
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Some  Facts   Mainly  About  Ourselves 


Newspapers  that  are  successful  are  so  because  they 
print  that  which  pleases  their  readers.  We  have  always 
aimed  at  this,  and  thai  we  have  not  been  amiss  in  our 
aim  is  evident  from  the  wide  circulation  and  strong  in- 
fluence that  characterize  MacLean's  trade  newspapers.  To 
attain  this  position,  the  best  newspaper  men  and  women 
have  been  secured  and  large  sums  of  money  have  been 
spent  and  are  being  spent.  To-day  our  editorial  staff  is 
unsurpassed  in  efficiency  and  numbers  by  any  publishing 
house  in  Canada.  Twenty  editors  and  reporters  are 
regularly  attached  to  the  newspapers  and  magazines 
published  by  us,  while  of  specialists  and  correspondents 
in  Canada,  Great  Britain  and  P'rance,  there  are  133. 
Each  paper  has  its  own  staff  of  editors,  correspondents 
and  specialists. 

This  large  staff  enables  us  to  accomplish  a  great  deal 
but  we  want  to  accomplish  more.  We  want  to  get  as 
near  perfection  as  possible.  Our  readers  can  help  us. 
With  their  knowledge  of  business,  some  of  them  may  see 
where  an  improvement  can  be  made,  where  the  paper  is 
perhaps  not  as  strong  as  it  might  be,  or  that  we  are  not 
publishing  articles  on  subjects  you  would  like  to  see  pub- 
lished. Drop  us  a  line  when  you  either  see  a  weakness  or 
think  you  see  one.  This  is  your  paper  as  well  as  ours, 
and  remember  two  heads  are  better  than  one. 

*  . 

Newspapers  cannot  live  on  their  editorial  staff 
alone  any  more  than  man  can  live  on  bread 
alone.  There  must  be  the  co-operation  of  efficient 
advertising-  and  subscription  staffs  as  well.  It 
is  when  these  pull  together  and  pull  together 
well  that  the  newspaper  makes  headway.  On  the  staff 
of  the  MacLean  Publishing  Co.  the  aggregate  number  of 
men  employed  in  either  selling,  advertising  or  soliciting 
subscriptions  is  56.  This  enables  us  to  systematically 
cover  every  part  of  the  country.  No  other  newspaper 
publishing  firm  in  Canada  has  as  large  a  selling  staff  as 
this,  and  we  doubt  whether  it  is  equalled  by  any  other 
on  the  continent.  We  do  not  say  this  boastingly,  but 
merely  to  show  our  readers  the  extent  of  our  organiza- 
tion. 

m 

Certain  rumors  have  been  going  the  rounds  lately 
among  uninformed  people  that  The  Bookseller  and   Sta- 


tioner has  changed  hands.  Such  rumors  are  utterly  un- 
true. This  paper  has  been  for  the  past  twenty  years 
continuously  in  the  possession  of  the  MacLean  Publish- 
ing Company,  and  is  one  of  the  oldest  of  that  company's 
series  of  trade  newspapers.  By  dint  of  persistent  and 
"consistent  work  and  loyalty  to  the  trade,  it  has  come  to 
be  recognized  as  the  trade's  official  organ,  covering  Can- 
ada from  the  Atlantic  to  the  Pacific.  We  wish  to  assure 
our  friends  in  England,  the  United  States  and  Canada, 
that  no  change  whatever  has  been  made  in  the  ownership 
or  management   of  The  Bookseller  and  Stationer. 


The  mistake  has  evidently  arisen  from  the  reported 
sale  of  another  publication  trading  on  a  name  somewhat 
similar  to  that  of  The  Bookseller  and  Stationer,  and 
claiming  to  be  the  recognized  organ  of  the  trade.  This 
publication  has  changed  hands  many  times  during  the 
course  of- its  existence  and  its  value  may  be  deduced  from 
the  fact  that  it  is  not  even  recognized  by  the  post  office 
authorities  as  a  newspaper,  having  been  cut  off  the  list 
several  years  ago.  We  do  not  make  this  statement  out 
of  any  animosity  to  this  publication,  but  merely  in  just- 
ice to  ourselves,  lest  the  trade  should  be  led  into  any 
further  misunderstandings. 


* 


School  supplies  and  summer  lines  are  the  features  of 
the  current  issue.  We  trust  our  readers  will  find  the 
number  helpful.  This  is  the  first  time  we  have  ever  at- 
tempted to  specialize  on  school  goods.  Consequently  our 
effort  may  not  appear  as  comprehensive  as  we  would  like 
to  have  it.  However,  it  is  a  start  and  in  future  seasons 
we  will  understand  the  requirements  better. 


X 


The  editor  is  always  anxious  to  have  trade  subjects 
of  all  sorts  discussed.  Articles  submitted  by  our  readers 
will  receive  every  consideration  and,  if  suitable  will  be  paid 
for  at  generous  rates.  We  want  articles  dealing  with 
selling  ideas— how  to  dispose  of  goods.  That  is  the 
main  object  of  every  bookseller,  and  suggestions  as  to 
how  to  do  it  are  what  is  required. 


TI 


BOOKSELLER   AND   STATIONER 


The  Relation  of  the  Clerk  to  His  Employer 

A  Right  Attitude 


Upon  proper  and  mutually  satisfactory  relations  be- 
tween the  clerk  and  his  employer  depends  very  largely  the 
success  of  anj  stole.  It  can  lie  seen,  therefore,  that  to 
this  question  too  much  consideration  cannot  be  Riven. 
Unfortunately,  but  a  small  portion  of  clerks  appreciate 
their  responsibility  in  contributing  to  the  success  of  the 
particular  establishments  with  which  they  are  identified, 
and  are  satisfied  to  render  a  purely  perfunctory  service, 
taking   little    practical    interest  in  the  general    welfare     of 


H.   G.  WELLS 

Author  of  "  New  Worlds  for   Old. 
(Macmillan  Co.) 


the  store,  the  result,  of  course,  being  that  such  a  clerk 
does  not  do  his  best  work — no  clerk  can  who  does  not  in- 
terest himself  beyond  the  actual  performance  of  assigned 
duties.  Little  consideration  is  required  to  convince  one 
of  the  fact  that  from  the  standpoint  of  the  clerk  him- 
self, such  a  course  is  a  suicidal  one,  so  far  as  his  hopes 
of  a  successful  business  career  are  concerned. 

A  clerk  who  is  as  solicitous  of  the  welfare  and  pro- 
gress and  good  name  of  the  store  in  which  he  is  engaged 
has  taken  a  long  step  towards  making  himself  indispens- 
able to  his  employers. 

This  interest  will  manifest  itself  in  various  ways.  In 
the  first  place,  there  will  always  be  an  unswerving  loyal- 
ty to  "the  firm."  Your  particular  store  is  the  most  re- 
liable, most  progressive,  and  in  every  way  the  best  that 
you  know  of.  There  will  be  no  complaints  to  your  young 
friends  during  the  evening  of  the  "unfair"  treatment  of 
the  "old  man."  Generally,  you  will  find  that  he  is  as 
good  to  you  as  you  deserve,  and  as  good  as  the  average 
employer. 

The  ability  to  make  friends  of  the  store's  customers 
is  one  of  the  most  valuable  assets  a  young  clerk  can  pos- 
sess. You've  noticed,  of  course,  how  in  some  stores  cus- 
tomers will  wait  for  a  certain  clerk  to  serve  them,  and 
generally,  it  will  be  found  that  this  particular  clerk  has 
attained  his  popularity  by  his  willingness  to  go  out  of 
his  way  to  satisfy  the  customers.  This  is  a  faculty 
doubly     valuable  to  its  fortunate     possessor — it    increases 


his  value  to  his  employer,  and  builds  up  for  himself  a 
reputation  which,  should  he  embark  in  business  for  him- 
self, will  constitute  a  quality  easily  convertible  into  busi- 
ness  success. 

Employer's  Attitude  to  Clerks 

(hi  the  other  side  of  the  relationship— the  attitude  of 
the  employer  to  his  clerk — there  are  many  things  a  cierK 
might  say.  In  the  first  place,  give  him  credit  for  doing 
his  best — unless  you're  satisfied  he  is  not — and  encourage 
him  to  take  an  interest  in  your  business.  Ask  him  to 
give  his  opinion  in  respect  to  certain  new  methods  you 
have  in  contemplation,  and  encourage  him  to  make  sug- 
gestions as  to  means  by  which  the  store  may  be  improv- 
ed, and  the  customers  better  served.  He  is,  perhaps,  in 
a  better  position  to  hear  the  adverse  criticism  made  on 
your  store  than  you  are,  because  your  friend  is  naturally 
disinclined  to  tell  you  about  the  unfavorable  comparison 
he  heard  made  the  other  day  between  your  store  and  an- 
other. Your  clerk  likely  heard  it,  too,  and  if  he  is  en- 
couraged he  will  tell  you  of  it,  and  possibly  be  ready  with 
a  suggestion  as  to  means  by  which  the  desired  improve,- 
ments  could  be  effected. 

Make  him  feel  that  it's  his  store,  as  well  as  yours — 
that  he  is  co-responsible  with  you  for  its  success.  A 
little  commendation  and  an  assurance  that  his  work  is 
appreciated  will  act  as  an  incentive  to  him,  and  more 
consistent   work   will   result. 

Tn  a  word,    arouse   an   enthusiasm    in    your   clerk,    and 
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if  he  is  the  right  kind  he  will  respond  with  the  best  there 
is  in  him,  and  if  he's  not  the  right  kind,  and  does  aot 
give  the  service  you  have  reason  to  expect,  your  only 
resource  is  to  replace  him  with  one  who  gives  evidence  of 
his  possession  of  the  necessary  initiative  and  other  quali- 
ties calculated  to  encompass  his  success  and  your  satis- 
faction. 

Methods  of  Rewarding  Clerks. 

A   very    ingenious   method  of  stimulating   sales   in   de- 
partments where   sales  are  mostly   for   small   amounts   is 
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in  use  in  one  of  Toronto's  departmental  stoics.  The  sell- 
ing force,  which  consists  chiefly  of  young  girls,  have  to 
fill  two  check  books  each  day.  After  the  two  first  books 
are  used,  5c.  is  paid  them  for  each  check  they  make  in  a 
day,  no  matter  what  the  amount  of  the  sale  is. 

The  most  modern,  most  progressive  idea,  and  the  one 
most  favored  at  present,  is  to  pay  a  bonus  or  percentage 
upon  the  amount  of  profit  earned,  instead  of  an  individ- 
ual percentage  on  sales.  This  makes  t  lie  percentage 
depend  not  simply  upon  the  amount  of  sales,  but  also 
upon  the  profits  earned.  In  working  out  it  makes  for 
unity,  instead  of  division,  and  encourages  each  salesman 
to  work  for  the  good  of  the  department.  The  selling  staff, 


to  earn  a  large  bonus,  must  strive  to  sell  to  the  best  ad- 
vantage and  must  make  strong  efforts  in  every  way  to 
keep  up  the  efficiency  of  the  department.  The  usual  way 
is  to  pay  the  bonus  on  the  profits  of  each  department. 
Often  also  the  amount  paid  is  graded;,  thus  the  head  of 
the  department  will  receive,  say  3  per  cent.;  his  assist- 
ant 2  per  cent.,   and  the  rest  1  per  cent. 

It  is  the  usual  custom  to  furnish  the  head  of  each  de- 
partment each  week  with  the  takings  of  the  correspond- 
ing week  of  the  year  previous,  so  that  each  department 
knows  just  how  it  stands,  and  whether  it  is  making  pro- 
gress or  retrograding.  In  each  and  every  case  a  fixed 
salary  is  paid  in  addition   to  any  bonus  or   percentage. 


Advantages  of  a  Card  Index  Stock  System 


How  to  Establish  it 


Every  retail  store  should  be  indexed,  very  carefully 
and  thoroughly.  There  are  several  reasons  why  this 
should  be  done.  One  is  that  it  preserves  .that  admirable 
condition  expressed  by  "A  place  for  everything,  and 
everything  in  its  place."  It  also  helps  to  keep  the  stock 
up,  preventing  the  "just  out"  condition,  it  also  helps 
to  keep  tab  on  the  rapidity  with  which  any  certain  stock 
moves.  It  preserves  a  record  of  prices,  frequently  set- 
tling disputes  and  often  saving  money  on  buying.  The 
hardest  part  of  keeping  a  card  index  is  the  installing.  Af- 
terwards it  is  easy,  requiring  only  care.  But  even  the  in- 
stallation is  not  so  hard  if  properly  gone  about,  the  time 
devoted  to  it  being  the  slack  hours. 

The  card  index  system  is  much  preferable  to  the  book 
index  system,  for  several  reasons.  It  is  more  convenient 
to  install,  for  it  is  more  elastic.  It  is  more  complete  in 
its  efficacy,  as  it  permits  of  the  filing  of  a  great  deal  of 
data  that  could  not  be  cared  for  by  the  book  system.  It 
is  neater  and  easier  to  refer  to.  It  is  cheaper  in  the  end, 
because  it  will  outlast  a  book  system,  the  latter  having 
to  be  removed  as  soon  as  one  department  becomes  cramp- 
ed for  room,  or  as  soon  as  the  pages  are  worn  out.  With 
the  cards  there  is  no  limit  to  the  size  to  which  it  may  be 
stretched,  if  desired,  and  the  wearing  out  of  a  card  means 
only  to  replace  it  with  a  new  one.  Besides,  with  the  book 
system,  old  entries  are  liable  to  be  scratched  off  and,  in- 
deed, that  is  the  only  way  to  dispose  of  them,  while  with 
the  card  system  cards  for  stock  that  is  out  of  date  and 
cards  that  are  too  full  for  further  additions  may  be  filed 
in  "defunct"  or  transfer  drawers,  where  they  are  easily 
accessible. 

Details  of  Cards. 

The  cards  should  be  four  by  six  inches  in  size,  filed  in 
drawers.  Different  colors  may  be  used  for  different  de- 
partments or  classes  of  stock.  The  cards  should  be  ruled, 
both  vertically  and  horizontally,  both  front  and  back.  No 
card  should  be  devoted  to  more  than  one  article.  One 
side  of  the  card  should  carry,  at  the  top  and  right-hand 
side,  the  name  of  the  article.  On  the  left-hand  side 
should  be  placed,  in  the  first  column,  under  the  title,  the 
amount  in  stock  on  the  date  the  card  was  filed,  entering 
the  date  in  the  second  column.  Then,  thereafter,  when- 
ever a  new  supply  arrives,  put  down  the  amount,  date, 
name  of  firm  from  whom  it  was  purchased,  price  discount 
allowed,  price  it  is  to  sell  for,  and,  whenever  the  selling- 
price  changes,  date  the  change;  condition  it  came  in, 
whether  good  or  bad.  With  some  articles  this  last  entry 
is  not  necessary.  The  reverse  side  of  the  card  should 
carry  at  the  top  the  name  of  the  article  and  its  location 


in  the  store  and  in  the  storeroom.  The  lower  three- 
fourths  may  be  used  as  a  continuation  of  the  front  side. 
It  is  not  necessary  to  have  a  column  for  every  entry 
to  be  made.  The  date  of  the  change  in  selling  price,  for 
instance,  may  be  noted  in  the  same  column  with  the  price 
only  in  another  color  of  ink.  Same  with  the  condition  of 
arrival,  when  the  condition  is  bad  a  cross  may  be  plated 
just  above  the  price  or  somewhere  else  where  it  is  not 
liable  to  escape  attention.  It  is  easy  to  see  the  import- 
ance of  this  system  as  far  as  it  is  used  to  denote  location 
of  stock.  Many  a  merchant  has  forgotten  stock  piled  in 
remote  corners  and  is  ordering  new.  It  saves  time  and 
money.  The  buying  record  it  affords  is  highly  valuable  in 
buying,  for  from  it  you  may  get  a  line  on  the  last  prices 
you  paid,  whether  the  goods  are  moving  rapidly  or  not, 
and,  in  fact,  the  complete  information  without  which  you 
can  not  buy  to  the  best  advantage  for  yourself. 

Helps  in  Stocktaking. 

The  stock  and  index  card  system  is  also  of  great  value 
in  taking  an  inventory;  often  shortening  that  work  by 
several  days.  And  all  this  costs  only  a  little  time  in  in- 
stalling, and  after  that  not  so  much  time  as  you  would 
waste  for  the  lack  of  it  if  you  didn't  have  it,  and,  from 
$10  up,  according  to  the  size  of  index  needed.  Never  throw 
a  card  away.  This  is  important,  for  you  do  not  know 
when  you  will  want  to  refer  back  to  it.  Cards  should  be 
filed  in  a  transfer  drawer  as  soon  as  they  are  filled,  and 
the  same  should  be  done  with  cards  of  articles  no  longer 
in  stock.  In  the  case  of  filled  cards  the  new  or  "live" 
card  in  the  working  case  should  bear  a  mark  showing  that 
a  preceding  card  has  been  filed  in  the  "defunct"  drawer. 

Never,  not  in  a  single  instance,  should  the  system  be 
neglected  once  it  is  installed.  A  card  should  be  made  for 
everything  in  stock.  Every  purchase  should  be  entered. 
No  system  is  of  value  unless  properly  carried  out.  Do  not 
trust  to  memory;  put  it  on  the  card.  Of  course,  in  denot- 
ing the  location  of  stock,  the  store  will  have  to  be  divid- 
ed into  compartments  and  each  given  a  designated 
number  or  letter.  The  best  method  in  most  cases  is  to 
give  each  show  case  a  double  letter,  like  AA,  BB,  CC, 
and  so  on.  The  shelf  compartments  may  be  lettered  and 
the  shelves  numbered.  Drawers  may  be  treated  in  the 
same  manner.  Then,  after  this  is  done,  it  is  easy  to  tell, 
when  the  card  says  a  certain  article  is  at  "G3"  that  it  is 
in  compartment  G,  shelf  3,  or,  if  it  says  that  it  is  in  "S. 
R.  G.  8,"  that  means  that  it  is  in  the  storeroom,  in  com- 
partment G,  shelf  8.    The  method  is  very  simple. 

With  this  method  should  be  a  record  on  each  shelf, 
wherever  such  a  record  would  be  of  assistance,  giving  a 
list  of  the  articles  belonging  on  the  shelf.  This  may  be 
placed  out  of  the  customer's  sight. 
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Running    a    Circulating    Library  in    the    book  Store 

By  W.  G.  Hill    • 


There  are  a  threat  many  book  and  stationery  stores 
throughout  the  country  running  a'  circulating  library  in 
connection  with  their  business  and  the  number  has  been 
rapidly  increasing  of  late.  These  libraries  are  as  a  rule 
well  supported  by  the  reading  public,  for  the  latter  find 
they  can  get  better  accommodation  at  these  libraries 
than  at  the  public  libraries.  The  public  libraries  are  a 
good  thing,  but  it  is  impossible  to  keep  the  books  as 
thoroughly  up-to-date  as  in  the  store  library.  In  most 
towns,  new  books  for  the  public  library  are  bought  only 
two  or  three  times  in  a  year,  and  even  then  books  that 
are  very  often   most  sought  after  are  not  there. 

Small  Capital  Outlay. 

A  lending  library  can  be  started  in  a  book  store  with 
verj  little  outlay  of  money.  Most  stores  have  a  number 
of  books  on  their  shelves  for  which  they  cannot  find  a 
i<a(l\  sale;  with  these  books  they  can  lay  the  foundation 
for  a  circulating  library,  for  very  often  a  book  that 
would  not  sell  outright  will  find  many  readers  in  the 
circulating  library.  The  newest  and  most  popular  books 
of  the  day  would  of  course  have  to  be  kept,  and  by  add- 
ing a  few  new  books  each  month  a  bookseller  would 
soon  find  himself  in  possession  of  a  fair-sized  library. 
The  size  of  the  library  of  course  would  be  regulated  by 
the  size  of  the  town  and  the  number  of  readers  available. 
There  are  now  in  some  of  our  smaller  towns  splendid 
libraries  of  150  volumes  with  nearly  as  many  readers  ; 
while  in  the  larger  places  libraries  containing  four,  five 
and  six  hundred  volumes  are  in  evidence.  When  a  library 
gets  much  larger  than  this,  the  time  required  to  run  it 
will  likely  interfere  with  the  other  branches  of  business. 

It  would  hardly  be  advisable  to  start  a  library  in  a 
town  of  less  than  1,000  inhabitants,  for  there  would  not 
be  sufficient  readers  to  make  it  worth  while,  but  in 
places  upwards  of  this  size,  a  library  properly  handled 
should  show  fair-  profits.  Do  not  expect  too  great  pro 
fits,  for  reme^nber  that  tire  library  is  but  a  branch  of 
your  business  proper. 

Bookseller  and  Stationer  has  been  making  enquiries 
as  to  how  these  libraries  are  conducted,  and  has  found 
that  there  are  many  systems  in  vogue,  some  of  them,  )f 
course,  better  than  others.  The  thing  is  to  have  a  sys- 
tem by  which  you  can  trace  every  book  and  keep  in 
touch  with  your  readers. 

Numbering  the  Books. 

To  start  with,  all  books  must  be  numbered,  and 
should  be  stamped  in  some  way  by  which  the  book  san 
always  be  identified.  The  painting  of  the  number  in 
white  paint  on  the  back  cover  is  a  splendid  idea,  as  this 
cannot  be  easily  erased.  The  books  should  then  be 
placed  on  shelves  in  the  rear  of  the  store  if  possible. 
We  suggest  the  rear  of  the  store,  for  very  often 
a  number  of  readers  will  be  changing  their  books  at  the 
same  time,  and  would  interfere  with  other  customers 
coming  in  and  out  if  the  library  were  in  the  forward  par  r 
of  the  store. 

Day  Book  System. 

There  are  a  number  of  good  ways  of  working  the 
library.  One  way  is  to  secure  an  ordinary  day  book  or 
journal  and  have  a  good-sized  index  in  the  front.  Enter 
the  names  of  all  your  books  in  this  index,  arranging 
them,  of  course,  under  their  proper  letters.  Then  assign 
a  page  of  your  journal  to  each  book,  marking  the  folio 


of  the  page  opposite  the  name  of  book  in  the  index.  You 
would  also  enter  name  of  book  at  top  of  each  page  in 
the  journal.  The  folio  of  the  page  should  represent  the 
number  of  the  book.  Take  for  instance  "The  Weavers;" 
Look  in  your  index  under  W  and  you  find  that  this  book 
is  assigned  to  page  68.  The  number  on  the  book  should 
also  be  68.  Jn  exchanging  a  book,  the  name  and  address 
of  the  subscriber  will  be  written  down  in  the  journal  on 
the  page  representing  the  book  taken  away.  The  date, 
of  course,  is  also  entered.  When  the  book  is  returned. 
you  would  mark  amount  paid  opposite  name  of  sub- 
scriber and  the  date.  By  this  method  you  can  see  at  a 
■glance  at  any  time  how  much  you  have  taken  in  on  any 
one  book.  Your  journal  should  consist  of  sufficient  pages 
to  allow  for  additions   to  the  library. 

Card  Index  System. 

Another  splendid  system,  which  is  very  simple,  is  to 
use  cards  in  place  of  keeping  a  book.  Have  a  card  to  re- 
present each  book,  the  number  on  card  and  book  corres- 
ponding one  with  the  other.  The  number  should  appear 
on  upper  right  hand  corner  and  cards  should  be  placed 
in  the  cabinet  in  rotation.  Cards  should  be  specially 
ruled,  with  separate  columns  for  date  of  book  going  out, 
date  returned,  subscriber's  name  and  address,  and  cash 
column  for  the  amount  of  fee.  When  you  have  more  than 
one  volume  of  the  same  book,  which  is  often  the  case, 
with  the  more  popular  books,  the  books  should  have  the 
same  number,  and  be  designated  as  3A,  3B,  3C,  etc. 
When  a  card  has  been  used  up,  a  new  card  can  be  sub- 
stituted. 

Rate  to  Be  Charged. 

The  rate  to  be  charged  for  exchange  is  a  matter  to 
be  decided  on  to  suit  the  circumstances.  But  the  most 
popular  fee  is  a  2  cent  a  day,  with  a  minimum  charge  of 
5  cents.  A  great  many  libraries,  however,  charge  a 
straight  5  cent  exchange,  with  a  time  limit  of  one  week. 
With  the  2-cent-a-day  rate  there  need  be  no  time  limit, 
but  if  a  book  is  out  over  two  weeks  the  subscriber 
should  be  notified  by  card,  as  a  reader  will  sometimes 
forget  the  fact  that  he  has  a  book  out,  and  the  time 
should  not  be  allowed  to  run  on  indefinitely. 

In  some  cases  an  entrance  fee  of  25  or  50  cents  is 
charged,  this  fee  being  returned  at  the  end  of  a  set 
period,  while  a  number  of  libraries  make  no  charge  at 
all  to  beginners,  but  merely  use  their  judgment  as  to 
whom  they  lend  books  to. 

The  smaller  the  town  the  easier  it  is  to  keep  in  touch 
with  your  subscribers  and  very  few  losses  of  books  should 
occur,  if  proper  care  is  taken.  One  library  in  Toronto, 
having  a  circulation  of  about  500  volumes,  only  lost  two 
books  during  the  past  year,  which  speaks  well  for  the 
system  and  management. 

Up-to-date  Books. 

To  be  successful,  a  library  will  have  to  add  the  latest 
books  as  they  are  published,  and  a  practice  should  be 
made  of  adding  two  or  more  new  books  to  your  library 
every  week.  This  plan  will  hold  your  regular  readers  as 
well  as  attracting  new  readers. 

To  help  to  preserve  the  condition  of  books,  a  printed 
label  should  be  pasted  on  inside  of  cover,  asking  readers 
to  take  care  of  books  and  handle  them  as  carefully  as 
they  would  if  the  books  were  their  own  property. 

Plain  paper  covers,  which  can  be  changed  often  at 
practically   no   expense,    should   be   put   on   all   books   as 
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they  leave  the  library;  this  will  keep  the  book  clean  and 
is  much  better  than  a  case  which  is  used  in  some  in- 
stances. A  case  is  rather  expensive  to  start  with,  it 
soon  becomes  soiled  and  shabby,  and  is*  not  as  sanitary 
as  a  clean  paper  cover.  Neither  does  it  preserve  the 
book  any  while  being  read,  for  the  case  will  be  thrown 
to  one  side  for  the  time. 

Know  the  Books. 
The  person  in  charge  of  a  library  should  know  his 
books  well  and  try  to  read  as  many  of  them  as  possible. 
He  should  also  carefully  study  his  readers,  so  as  to  know 
the  style  of  books  suited  to  the  individual.  This  can 
readily  be  done  by  watching-  the  class  of  book  read  by 
each  person.  To  give  this  matter  proper  study  will  in  a 
short  time  prove  beneficial  to  the  librarian,  for  as  long 
as  you  can  please  readers  they  will  continue  to  subscribe. 
but  if  you  take  no  interest  in  them,  but  leave  them  en- 
tirely alone  in  selecting  their  books,  they  are  apt  to 
choose  something  they  do  not  care  for,  and  if  they  get 
two  or  three  books  in  succession  that  do  not  interest 
them,  they  are  apt  to  become  dissatisfied  and  leave  you. 
Knowing   one's   readers   also   facilitates   the   changing     of 


background  is  framed  with  slats  of  wood  and  heavy  cord. 
The  frame  is  then  covered  with  tissue  paper  to  allow  the 
light  to  come  through.  The  contents  of  the  window  were 
mostly  writing  tablets,  500  score  pads,  tally  cards,  etc  , 
manufactured  in   their  own   manufacturing  department. 


THE  IDLE  MOMENT. 

William  J.  Bryan,  ou  his  last  visit  to  New  York,  de- 
clined to  answer  one  of  a  Washington  correspondent's 
questions. 

"I  shouldn't  know  my  business  if  I  answered  such  a 
question  as  that,"  said  Mr.  Bryan,  smiling.  "Every  one 
must  know  his  business;  otherwise  failure  follows;  and 
I'm  sure  you  wouldn't  want  me  to  fail  like  the  young 
salesman  of  fountain  pens. 

"There  was,  you  know,  a  young  fountain  pen  salesman 
who,  to  his  great  303',  succeeded  on  his  first  trip  in  per- 
suading a  stationer  to  order  five  hundred  pens.  But  all  of 
;i  sudden  I  he  stationer's  manner  changed  to  the  young 
man. 


Interesting  Dress    of  R.   H.   Davis  &  Co.'s  Window,   Yarmouth,   N.S. 


books,  for  in  place  of  having  the  reader  handle  half  the 
books  on  your  shelf  in  order  to  secure  one  to  suit,  they 
will  in  most  cases  take  your  suggestion  and  go  away 
satisfied. 

To  encourage  new  subscribers,  a  list  should  be  print- 
ed every  month,  giving  the  names  and  authors  of  new 
books  that  have  been  added  to  the  library.  These  lists 
should  be  delivered  to  the  homes  of  your  town.  A  circu- 
lar of  this  kind  will  cost  very  little,  and  appearing  every 
month,  will  be  sure  to  attract  new  readers. 

A  library  run  on  similar  lines  to  those  as  suggested 
here  should  in  a  short  time  prove  a  profitable  invest- 
ment. 

Well  Dressed  Window 

The  window  of  R.  H.  Davis  &  Co.'s  store,  Yarmouth, 
N.S.,  which  is  reproduced  on  pa^e  15,  is  the  work  of  a 
young  man     jn     that  firm's  printing  department.       The 


"  'I  countermand  that  order,'  he  barked,  and  hurried 
into  his  private  office,  slamming  the  door  behind  him. 

"Later  in  the  day  his  bookkeeper  said  to  this  sta- 
tioner : 

"  'May  I  ask,  sir,  why  you  so  suddenly  countermanded 
your  order  for  those  fountain  pens?' 

"  'The  young  salesman,'  the  other  answered,  'booked 
my  order  in  lead  pencil.'  " — Washington  Star. 

"Yes,"  said  the  dry  goods  salesman,  "the  recent 
money  flurry  hit  all  parts  of  the  country,  even  the  farm- 
ers. Set  them  to  hoarding  money.  You  doubtless  noticed 
it." 

"You  bet  I  did,"  replied  Mr.  Yardcloth,  the  enter- 
prising general  merchant  at  Corncob  Corners.  "But  there 
was  lots  of  money  in  this  section  after  all.  I  had  bigger 
sales  in  the  larger  sizes  of  stockings  than  I  ever  had 
before." — Puck, 
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Monthly    Reports   From  Trade    Centres 


MONTREAL. 

Montreal,  May  9.— Booksellers  and  stationers  report 
April  as  a  busy  month,  owing  to  the  fact  that  Easter 
came  so  late  in  the  season.  As  a  result,  the  April 
trade  this  year  exceeded  that  of  the  same  month  last 
year  in  most  instances.  As  usual,  the  Easter  trade  in- 
creased the  demand  for  religious  works  of  all  kinds, 
Bibles,  prayer  books,  hymn  books,  sacred  mottoes,  etc., 
being-  in  active  request. 

At  present  book  dealers  state  that  business  is  not 
so  active  as  this  is  the  between  season  when  the  Easter 
rush  is  o?er,  and  the  summer  trade  has  not  begun  to 
any  extent.  With  the  opening  of  the  tourist  season  and 
the  summer  holiday  season,  business  in  book  stores  will 
be  lively. 

The  most  widely  read  bonk  in  Montreal  at  present  is 
"Somehow  Good,"  by  William  De  Morgan,  and  second  in 
popularity  is  "The  Barrier,"  by  Hex  Beach.  The  con- 
tinued demand  for  "The  Weavers,"  by  Gilbert  Parker,  is 
a  feature  of  the  trade,  and  "The  Shuttle,"  by  Frances 
Hodgson  Burnett,    still  holds  its  own. 

One  of  the  newest,  books  is  "The  Heart  of  a  Child," 
by  Frank  Danby,  which,  judging  by  the  reception  it  has 
already  met  with,  will  be  a  remarkably  good  seller, 
though  dealers  cannot  positively  assert  this,  because  of 
the  fact  that  it  has  been  so  lately  placed  on  the  market. 
•  "Pearl,  of  Pearl's  Island,"  by  John  Oxenham,  is 
in  good  demand,  as  are  also  "Get-Rich-Quick  Walling- 
ford,"  by  George  Randolph  Chester;  "The  Metropolis,"  by 
Upton  Sinclair;  "Bar-20,"  by  Clarence  Edward  Mulford; 
"The  Missioner,"  by  E.  Phillips  Oppenheirn;  "Helena's 
Path,"  by  Anthony  Hope,  and  "The  Broken  Road,"  by 
A.  E.  W.  Mason. 

Among  other  lines  besides  fiction  is  "Modern  Egypt," 
by  the  Earl  of  Cromer,  a  book  which  retails  at  $6.  One 
dealer  states  that  the  sale  at  this  season  is  really  re- 
markable, considering-  the  high  price.  "The  Memoirs  of 
the  Comtesse  of  De  Boigne,"  published  by  the  Scribners, 
is  much  read  at  present,  and  the  Archer  edition  of  Henrik 
Tbsen's  works  is  very  popular. 

With  the  tourist  season  the  demand  for  guide  books 
and  books  of  travel  is  always  active.  A  splendid  series 
for  travelers  going  to  England  is  "Highways  and  By- 
ways," which  treats  of  the  different  counties  and  points 
of  interest  in  England. 

Music  departments  are  fairly  active.  The  latest  in 
popular  instrumental  selections  are  the  Intermezzo  "Vio- 
letta,"  composed  by  A.  Olman,  and  a  "Waltz  Dream," 
a  Viennese  operette  by  Oscar  Straus,  which  is  supplant- 
ing the  "Merry  Widow"  waltz  in  popularity. 

"Marsovia,"  a  waltz  by  H.  B.  Blanke,  is  a  favorite, 
and  "Dimples,"  by  John  W.  Bratten,  is  also  well  liked. 
Other  popular  selections  are  the  "Sugar  Plum"  inter- 
mezzo,  "Ivanhoe,"   and   "Fine  and  Dandy." 

Among  the  songs,  "Are  You  Sincere  ?"  and  "Little 
Blue  Flower"  are  meeting-  with  a  good  reception,  and 
their  continued  popularity  is  anticipated.  The  new  march 
song,  "Summer  Time,"  by  Harry  Von  Tilzer,  the  words 
by  Jack  Mahoney,  is  a  big  hit,  and  promises  to  be  the 
biggest  seller  of  the  season.  "Everyone's  in  Love  With 
Someone"  is  doing  well,  and  "In  Dear  Old  Sweetheart 
Days,"  published  by  the  Delmar  Music  Co.,  continues  in 
favor,  having  been  in  constant  demand  since  publica- 
tion. 

With  the  approach  of  spring  and  the  time  of  house 
renovation,  there  is  always  a  call  for  new  pictures,  and 
this  spring  is  no  exception,    Pictures  in  all  varieties  and 


prices  are  selling  well  and  den  mottoes,  smart  sayings, 
and  passe-partouts  have  by  no  means  fallen  from  favor. 
In  stationery  the  linen  finish,  particularly  in  the  bet- 
ter lines,  is  still  the  favorite,  but  one  of  the  leading 
stationers  states  that  it  has  had  its  day,  and  that  the 
kid  finish   will  soon  be  the  rage. 

ST.  JOHN,  N.B. 

St.  .John,  X.H.,  May  9,  1908.— The  booksellers  report 
that  business  has  been  as  good  so  far  this  year  as  it  was 
last  year,  despite  the  talk  of  financial  depression.  Just 
at  present  there  is  a  big  demand  for  wall  paper  and  the 
dealers  are  being  kept  busy. 

The  demand  for  magazines  is  about  normal  and  the 
new  books  are  meeting  with  a  ready  sale.  "Somehow 
Good,"  by  the  author  of  "Alice-for-Short,"  is  having 
quite  a  run. 

W.    H.      Everett,   bookseller   and   stationer   at   Wood- 
stock,  N.B.,    suffered   a   heavy   loss   by   fire   on   April  27. 
Mr.   Everett's  stock  was  valued  at  about  $20,000,   while 
he  had   only   $2,800   insurance.    The  building   was     badly' 
damaged  and  most  of  the  stock  ruined. 

St.  John,  Fredericton,  Moncton  and  Chatham  are  all 
endeavoring   to   secure   the   government   grant   of  $50,000 
for  a  Dominion   exhibition.     St.    John  wants  it  for  1910. 
and  the  others  desire  it  for  1909. 

Kendall  Hall,  manager  of  Hall's  Bookstore,  was  mar- 
ried on  April  20  to  Miss  Gertrude  Irene  Vaughan,  of  this 
city.  Rev.  Wellington  Camp  performed  the  ceremony  and 
the  wedding  was  a  very  quiet  one. 

An  interesting  case  was  disposed  of  by  Attorney- 
General  Hazen  on  April  14,  when  he  handed  down  a  de- 
cision that  the  shareholders  of  the  Canadian  Bank  Note 
Company,  of  this  city,  were  not  liable  for  the  payment 
of  the  company's  debts,  owing  to  irregularities  in  the 
incorporation.  The  company,  which  last  year  failed  and 
went  out  of  business,  was  incorporated  by  the  previous 
administration,  and  their  affairs  have  been  in  the  courts 
since  that  time.  The  decision  of  the  new  attorney-gen- 
eral is  of  interest  to  all  incorporated  companies  in  this 
province  and  decides  to  what  extent  the  shareholders  and 
directors  can  be  held  liable  when  the  company  is  not 
properly  incorporated.  The  Canada  Paper  Company  had 
applied  for  a  fiat  to  bring  a  writ  scire  facios  to  set 
aside   the   incorporation. 

TORONTO. 

Toronto,  May  9;'  1008.— Trade  with  the  booksellers 
and  stationers  during  April  showed  a  slight  improvement 
over  that  of  the  previous  month.  Sales  of  Easter  cards 
and  novelties  were  particularly  good.  The  demand  for 
English  newspapers  and  periodicals  seems  to  be  increas- 
ing from  month  to  month.  Rooks  in  general  have  fallen 
off  somewhat,  but  a  few  of  the  leading  titles  are  still 
being   sought   after. 

"Somehow  Good,"  Wm.  De  Morgan's  latest  success, 
has  taken  first  place  in  the  list  of  best  sellers  and  from 
present  indications  will  likely  have  a  very  large  sale. 

Stores  handling  wedding  stationery  are  now  begin- 
ning to  feel   the  demand  created  by  the  "June  bride." 

The  Harold  A.  Wilson  Company  have  just  moved  into 
their  handsome  new   building  in  Yonge  Street,    The  new 
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building   affords   splendid   accommodation   for   the   display 
of  novelties  and  sporting  goods. 

J.  P.  McKenna,  Yonge  Street,  has  a  fine  window 
display  of  Toronto  view  cards,  there  being  over  two  hun- 
dred subjects  to  choose  from.  rl  he  cards  shown  are  in 
black  and  white,  and  colored. 

VANCOUVER,  B.C. 

Vancouver,  B.C.,  May  4,  1908.— "Trade  is  dull,  but 
hopeful,"  was  the  concise  way  a  bookseller  summed  up 
conditions  this  morning-.  He  amplified  this  by  remarking 
that  all  throug-h  the  winter  business  has  kept  up  well, 
the  financial  stringency  not  being  felt  as  much  on  the 
coast  as  in  the  east.  That  the  dealers  are  optimistic  is 
shown  by  the  fact  that  there  is  no  diminution  in  spring 
orders.  He  says  that  books  are  among  the  luxuries, 
coming  next  to  jewelry,  and  that  it  is  a  sign  of  the 
time  when  there  are  good  sales.  Just  now  several  of 
the  large  jewelry  houses  in  the  city  are  holding  auction 
sales.  These  take  cash  and  entice  many,  with  the  result 
that  money  is  not  available  for  books.  That  is  what  is 
causing  the  present  dulness. 

Just  what  Vancouver  can  do  in  getting  rid  of  a 
good  Scotch  book  is  shown  in  a  happening  last  week.  A 
traveler  came  through  with  a  side  line  of  a  book  on  the 


bagpipes,  and  disposed  of  a  dozen  to  a  dealer  who  is 
prominent  in  Scotch  fraternal  circles.  The  first  dozen 
went,  and  another  was  ordered.  Only  thirteen  of  these 
books,  a  special  issue,  were  sold  in  Toronto,  two  in  Vic- 
toria, and  a  medium  number  in  Winnipeg.  Vancouver 
took  as  many  as  all  combined. 

The  increase  of  the  postage  on  American  magazines 
has  made  a  great  difference  in  the  English  publications 
out  here.  One  dealer  reports  an  advance  of  600  per  cent . 
over  what  he  did  last  year  at  this  time.  He  carries  a 
large  and  complete  stock,  and  for  that  reason  his  sales 
may  have  a  greater  proportionate  increase  than  those  of 
other  sellers.  Resides  there  is  quite  a  population  of 
people  from  P^ngland  out  here,  and  a  help  such  as  was 
given  would  mean  a  considerable  impetus  to  the  trade. 
Much  objection  is  raised  to  the  ultra  Vankeeism  of  many 
American  magazines,  and  the  encouragement  of  the  buy- 
ing of  English  publications  should  result  in  a  change,  or 
rather  a  strengthening  of  the  national  and  imperial  sen 
timent . 

The  MacMillan  Publishing  House,  of  London,  which 
now  has  a  Canadian  house,  is  getting  after  the  Serib- 
ners,  who  have  a  copy  of  Kipling's  works  on  the  market 
here.  MacMillan's  claim  to  have  the  exclusive  right  to 
publish  Kipling,  and  the  representative  here  is  communi- 
cating with  the  house  in  London  as  to  what  steps  should 
be  taken  to  get  rid  of  the   Scribners  issue. 


The    Business  Outlook    in    Western   Canada 


A  Review  of  Conditions 


Following  the  business  depression  of  the  latter  part 
of  1907,  it  is  gratifying  to  note  a  general  return  of  con- 
fidence in  the  outlook  throughout  the  whole  of  Western 
Canada.  This  returning  confidence  is  accounted  for  by 
solid,  substantial  reasons,  which  appeal  to  the  common 
sense  of  level  headed  business  men  acquainted  with  the 
situation  as  it  really  is,  and  there  is  now  no  reason  to 
doubt  that  there  is  to  be  a  speedy  return  of  the  business 
prosperity  to  which  the  west  has  been  accustomed  for 
several  years  and  which  had  come  to  be  looked  upon  as 
the  natural  order  of  things. 

Two  principal  causes  were  responsible  for  the  business 
depression  from  which  the  west  is  now  emerging.  These 
were  the  world  wide  financial  stringency  and  the  partial 
crop  failure  of  1907.  Either  of  these  causes  alone  would 
have  resulted  in  considerable  inconvenience,  and  the  com- 
bination made  the  way  of  the  business  man  difficult.  It 
is  now  a  matter  of  common  knowledge  that  the  world 
wide  financial  storm  has  been  weathered  and  money  is 
rapidly  becoming  easier.  This  cause  of  business  depres- 
sion has  been  removed. 

What  of  the  crops  this  year  ?  It  is  of  course  much 
too  soon  to  prophesy  what  the  1908  crop  will  be.  but  all 
the  indications  are  favorable.  May  1  this  year  finds 
practically  the  whole  of  the  seeding  done,  whereas  at  the 
same  date  last  year  it  had  not  been  even  commenced. 
Following  the  seeding  there  have  been  general  rains 
throughout  the  western  provinces,  and  all  weather  con- 
ditions seem  to  be  favorable  to  growth.  Last  year  if 
there  had  been  another  fortnight  to  spare  to  allow  the 
grain  to  ripen  before  the  September  frosts,  the  west 
would  have  produced  by  far  the  largest  crop  in  its  his- 
tory. When  it  is  remembered  that  this  year  seeding  has 
been  completed  fully  a  month  earlier  than  last  year  and 
that  the  acreage  under  crop  will  show  at  least  25  per 
cent,  increase,  it  can  readily  be  understood  that  the  out- 


look is  much  brighter  and  that  the  business  man  of  he 
west  has  a  reason  for  his  returning  optimism. 

Western  Canada  suffered  from  the  depression  of  1907 
but  upon  the  whole  she  is  to  be  congratulated  upon  the 
steadiness  shown  under  stress  and  upon  the  slight  dam- 
age sustained.  Because  of  the  newness  of  the  country, 
people  feared  the  worst  for  the  west  when  the  depression 
began,  but  it  was  found  that  it  endured  the  business 
troubles  of  recent  months  quite  as  well  as  older  com- 
munities. 

The  net  result  of  the  depression  will  be  good.  It  has 
put  an  end  to  land  speculation,  of  which  there  was  alto- 
gether too  much  in  the  west,  and  therefore  the  pros- 
perity of  the  country  will  henceforth  be  on  a  sounder  and 
more  stable  basis.  Moreover  it  has  dealt  a  staggering- 
blow  to  the  credit  system,  which  has  been  the  bane  of 
business  in  the  west  for  many  years.  For  some  time 
there  has  been  a  general  tendency  towards  the  curtail- 
ment of  credits  and  the  introduction  of  the  cash  system, 
but  some  compelling  influence  was  required  to  give  the 
movement  impetus.  The  depression  has  accomplished 
this  and  all  through  the  western  provinces  merchants 
have  been  shutting  down  on  credit  and  insisting  on  get- 
ting cash  before  parting  with  their  goods.  It  is  perhaps 
not  too  much  to  say  that  in  at  least  one-third  of  the 
stores  in  the  west  the  cash  system  is  now  in  operation, 
and  in  all  of  them  credit  has  been  greatly  curtailed  as 
a  result  of  the  recent  depression. 

This  means  that  business  will  henceforth  be  on  a 
more  satisfactory  basis  and  as  stocks  throughout  '  he 
country  have  been  very  greatly  reduced  the  manufactur- 
ers and  wholesalers  may  count  with  certainty  upon  a 
strong  demand  during  the  coming  months  from  the 
dealers  in  the  west.  The  western  merchant  will  be  on  the 
market  during  the  Summer  and  Fall  for  large  supplies 
of  goods  and  with  a  reasonably  good  crop,  he  will  have 
plenty  of  money  to  pay  for  what  he  buys. 
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What    Men  in  The  Trade  Are   Doing 


\V.  K.  Ireland,  of  Owen  Sound,  called  on  the  Toronto 
trade  recently. 

B.  C.  Pairey,  of  Fairey  &  Marshall,  fancy  goods 
dealers,  Calgary,  is  dead. 

The  death  was  recently  announced  of  Frederick  N. 
Warren,  of  Johnston  &'  Warren,  dealers  in  wall  paper, 
Barrie,   Ont. 

Geoffrey  Ilustwayte,  late  of  A.  H.  Stratton  &  Co., 
Peterboro,  has  joined  the  staff  of  W.  J.  Stephenson,  We- 
taskiwin,  Alta. 

Bert  Fairfield,  junior  member  of  the  firm  of  B.  C. 
Fairfield  &  Son,  St.  Catharines,  did  some  buying  jn 
Toronto  last  week. 

George  Savoy,  of  the  National  Blank  Book  Co., 
Holyoke,  Mass.,  was  in  Toronto  recently.  Mrs.  Savoy 
accompanied  him. 

('.  J.  Musson  closed  his  import  exhibit  of  books  at 
the  King  Edward  Hotel  last  week,  after  a  very  success- 
ful six  weeks'   stand. 

A.  If.  Box.  the  hustling  bookseller  of  Cobden,  Ont.. 
accompanied  by  Mrs.  Box,  was  among  recent  trade  visit- 
ors to  the  Ontario  metropolis. 

J.  E.  Hodder  Williams,  managing  director  of  Hoddei 
&  Stoughton,  London,  is  expected  this  week  in  Toronto 
on  a  brief  visit  to  his  firm's  connections  here. 

James  Sutherland,  Brantford,  accompanied  by  Mrs. 
Sutherland,  leaves  on  the  loth  inst.  for  a  two  months' 
trip  to  Europe.  Business  must  be  good  with  "Jim." 

George  Zurhorst,  who  used  to  be  with  Albert  Brit- 
nell,  Toronto,  is  now  in  charge  of  the  book  department 
in  the  new  Vancouver. store  of  David  Spencer,  Limited. 

John  Morgan,  of  Raphael  Tuck  &  Sons  Co.,  is  at 
present  located  in  Room  £12,  King-  Edward  Hotel,  To- 
ronto, where  he  has  laid  out  a  choice  range  of  his  firm's 
samples. 

R.  H.  Davis  &  Co.,  printers,  booksellers  and  station- 
ers, Yarmouth,  have  moved  into  new  premises  in  the 
Sherora  Building,  opposite  the  Bank  of  Montreal,  Main 
Street. 

Among  booksellers  who  registered  at  Toronto  hotels 
last  week  were  R.  McLaughlin,  St.  Thomas;  W.  Turner, 
Markdale;  A.  H.  Jarvis,  Ottawa,  and  A.  H.  Stratton, 
Peterboro. 

Frank  Wise,  manager  of  the  Macmillan  Co.  of  Can- 
ada, sailed  recently  from  St.  John  for  the  Old  Country, 
where  he  will  pay  his  annual  visit  to  the  offices  of  the 
parent  company. 

Menzies  &  Co.,  Toronto,  have  been  receiving  good  re- 
ports from  their  representatives  in  the  west,  which  would 
indicate  that  conditions  in  that  part  of  the  country  arc 
rapidly   improving. 

W.  H.  Kerfoot,  of  Smith's  Falls,  who  sells  books  and 
other  necessaries  to  the  people  of  that  burg,  came  on  a 
buying-  trip  to  Toronto  early  in  the  month.  Mrs.  ''.er- 
foot   came  along  too. 

H.  S.  McClung,  of  Crystal  City,  Man.,  has  sold  his 
ding  and  stationery  business  to  G,  A.  Waller,  of  Winni- 


peg,   possession   being  taken   on   April    15.     Mr.    McClung 
is  retiring  from  business. 

James  Grand,  of  Grand  ■  &  Toy,  commercial  station- 
ers, Toronto,  returned  to  this  city  last  month,  after  a 
two  months'  vacation  in  Bermuda.  Mr.  Orand  spent  a 
few  days  in  New  York  on  his  way  home. 

Dr.  D.  J.  Goggin,  manager  of  the  Canada  Publishing 
Co.,  Toronto,  publishers  of  school  books,  was  elected 
president  of  the  Empire  Club  of  Toronto  for  next  season 
at  the  club's  annual  meeting,  held  on  April  30. 

R.  B.  Taylor,  of  Grenfell,  Sask.,  is  selling  his  drug 
business  to  Doctors  Prush  and  King,  of  the  same  town. 
Mr.  Taylor  is  retaining  his  old  premises,  increasing  his 
jewelry,  stationery  and  fancy  goods  business  and  adding 
china  and  crockery. 

A.  J.  Hefferman,  of  Neepawa,  has  sold  his  book  and 
stationery  business  to  E.  A.  Hutchins,  formerly  of 
Liverpool,  N.S.  Mr.  Hefferman  is  now  spending  a  short 
time  in  Toronto  before  taking  up  business  again  in  the 
west. 

C.  L.  Nelles,  Guelph,  is  again  offering  his  business 
for  sale  or  he  is  prepared  to  make  arrangements  with 
likely  parties  to  take  charge  of  the  business  on  partner- 
ship basis.  Full  particulars  are  given  elsewhere  in  this 
issue. 

The  Frederick  A.  Stokes  Company's  genial  repre- 
sentative, Fred  H.  Newcombe,  has  been  receiving-  the 
trade  at  Room  751,  King  Edward  Hotel,  Toronto,  dur- 
ing the  past  couple  of  weeks.  Mr.  Newcombe  is  always 
a  welcome  visitor  in  Toronto. 

G.  W.  Sulman,  bookseller  and  stationer,  of  Chatham, 
Ont.,  has  accepted  the  Conservative  nomination  for  the 
Legislature  for  the  riding  of  West  Kent.  The  seat  is  at 
present  held  by  A.  McCoig,  M.P.P.,  but  Mr.  Sulman  has 
been  canvassing  hard  and  hopes  to  win. 

Win.  I.  Ferris,  manager  of  the  manufacturing  depart 
ment  of  the  L.  E.  Waterman  Co.,  New   York,  accompan- 
ied F.  D.  Waterman  on  his  recent  visit  to  Montreal.     I* 
is   interesting  to   note  that   Mr.   Ferris  is  the  oldest    of 
the  present  members  of  the  Waterman  organization. 

H.  M.  Caldwell,  of  the  H.  M.  Caldwell  Co.,  Boston 
and  New  York,  was  in  Toronto  about  the  beginning  of 
the  month.  Mr.  Caldwell  is  publishing  the  American 
edition  of  Cy  Warman's  new  book  "Weiga  of  Temagami," 
which  is  being  brought  out  in  his  usual  unique  style. 

G.  S.  Forsyth  &  Co.,  Vancouver,  suffered  a  serious 
loss  by  fire  last  month.  The  fire  occurred  in  the  rear 
portion  of  the  store,  and  much  damage  was  done  by 
smoke  and  water.  Fortunately  the  loss  was  fully  cover- 
ed by  insurance,  and  a  fire  sale,  held  afterwards,  was 
well  patronized. 

E.  B.  Clark,  representing  the  L.  E.  Waterman  Co.  in 
the  New  England  States,  was  in  Montreal  on  April  27, 
the  guest  of  E.  J.  Kastner,  the  manager  of  the  Canadian 
company.  Mr.  Clark  will  be  remembered  by  the  Can- 
adian trade,  as  having  formerly  traveled  for  the  same 
firm  in  this  country. 

W.  J.  F.  Mallagrh,  Brantford,  has  disposed  of  his 
business  in  that  city  to  Stedman  Bros.,  and  has  bought 
out   Francis  Nisbet,  of  Kingston.    This  is  an  important 
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move  and  should  have  quite  an  influence  on  the  book 
business  of  the  Limestone  City,  as  Mr.  Mallagh  is  as 
energetic  as  they  are  made. 

Writing  Bookseller  and  Stationer  from  Winnipeg, 
under  date  of  April  19,  W.  C.  Bell,  of  the  Musson  Book 
Co.,  says  :  "I  expect  to  be  here  for  two 'weeks  yet,  al- 
though too  early  to  form  a  definite  opinion,  I  believe 
business  will  be  quite  as  good  as  ever."  If  anybody  can 
get  the  business  it  is  "Billy"  Bell. 

R.  B.  Bond,  of  the  Methodist  Book  and  Publishing 
Co.,  got  in  recently  from  his  western  trip.  He  reports 
business  picking  up  wonderfully  and  already  the  throb 
of  renewed  activity  can  be  felt.  Business  on  the  coast 
was  particularly  fine.  Mr.  Bond  has  opened  up  a  sample 
room  at  the  King  Edward  Hotel,  Toronto. 

W.  J.  Stephenson,  Wetaskiwin,  writes  :  "Business 
has  been  rather  quiet  here  since  the  first  of  the  year,  but 
I  am  glad  to  say  it  is  now  picking  up  considerably. 
Money  has  been  very  tight  a*nd  collections  slow,  but  J 
believe  conditions  are  now  improving,  and  by  fall  busi- 
ness will  be  up  to  normal  again—if  we  get  a  good  crop." 

A.  0.  Hurst  starts  on  his  western  trip  on  the  18th. 
He  is  well  pleased  with  the  way  the  Goodall  cards  are 
selling.  "When  times  are  dull,"  says  Mr.  Hurst/'people 
have  more  time  for  playing  cards,  and  the  demand  in- 
creases. When  times  are  good,  there's  less  playing  done 
and  I  push  stationery  lines  instead.  So  I'm  always  ail 
light." 

Arthur  P.  Jackson,  of  the  Hawkes-.Iackson  Co.,  New 
York,  whose  Solidhed  thumb  tacks  are  famous  the  world 
around,  has  been  coming  in  for  some  well  deserved  com- 
mendation from  Printers'  Ink,  the  great  advertising  au- 
thority. Printers'  Ink  praises  Mr.  Jackson's  advertising 
methods  very  highly.  Readers  of  Bookseller  and  Sta- 
tioner may  remember  some  of  his  devices. 

The  trade  in  Toronto  have  learned  with  ^oret  of 
the  sudden  death  in  London  on  April  16  of  Harry  Bishop, 
who  since  1895  represented  Archibald  Constable  &  Co. 
in  England,  visiting  America  periodically.  It  is  only  a 
few  months  since  he  was  in  Toronto,  placing  editions  of 
his  firm's  new  fiction.  Mr.  Bishop  was  connected  with 
Macmillan  &  Co.,  both  in  London  and  New  York,  for 
many  years. 

Ernest  W.  Walker,  manager  wholesale  department 
Methodist  Book  and  Publishing  Co.,  recently  returned  to 
Toronto  from  a  trip  to  the  Maritime  Provinces.  It  is 
eight  years  since  Mr.  Walker  last  called  on  the  trade 
ther<4  and  he  was  glad  to  renew  acquaintance  with  what 
he  terms  a  fine  set  of  men.  When  in  Sydney  he  had  a 
somewhat  thrilling  experience  at  the  fire  in  the  Sydney 
hotel,  waking  up  at  nrdnight  to  find  the  firemen  fighting 
the  flames  in  the  room  adjoining  his  own. 

A  splendid  chance  for  somebody  to  secure  an  excel- 
lent book  and  stationery  business  in  a  thriving  Ontario 
city  is  afforded  in  the  retirement  of  James  I.  Anderson, 
of  London,  who  has  been  compelled  by  ill  health  to  offer 
his  business  for  sale.  From  personal  acquaintance  with 
Mr.  Anderson  and  his  methods,  we  would  unhesitatingly 
say  that  the  stock  is  all  that  he  claims  it  to  be  and  that 
the  goodwill  of  the  business  is  a  great  asset.  London  is 
a  prosperous,  growing-  'city,  with  a  good  book-buying 
population,  and  it  is  right  in  the  centre  of  a  populous 
district.  Offers  will  be  considered  until  the  end  of  the 
month. 

John  Morgan,  representing  the  Religious  Tract  So- 
'I'tv  of  London,  England,  is  in  Toronto  at  the  present 


time,  en  route  home  from  a  trip  around  the  world,  in- 
cluding in  his  itinerary  Australia  and  New  Zealand.  He 
paid  the  Toronto  office  of  Bookseller  and  Stationer  a 
pleasant  visit  on  the  2nd  inst.  and  spoke  cheerfully  of 
trade  conditions  in  the  cities  he  had  visited.  In  Australia 
and  New  Zealand  he  found  tbe  book  business  in  excellent 
shape  and  in  British  Columbia  he  did  well.  Winnipeg 
and  the  prairie  provinces  were  quite  up  to  the  average. 
From  Toronto  Mr.  Morgan  goes  to  Montreal  and  the 
Maritime  Provinces. 

Here  is  rather  a  funny  coincidence.  The  trade  is,  of 
course,  aware  that  there  are  two  John  Morgans  on  the 
road,  one  connected  with  the  Religious  Tract  Society  and 
resident  in  London,  the  other  connected  with  Raphael 
Tuck  &  Sons  Co.,  and  hailing  from  Montreal.  But  this 
in  itself  would  not  be  so  very  extraordinary,  if  it  were 
not  that  the  firms'  initials  in  each  case  are  almost  iden- 
tical. Thus  we  have  John  Morgan  of  the  R.  T.  S.,  and 
John  Morgan  of  R.  T.  &  S.  Another  oddity  is  that 
John  Morgan  of  R.  T.  &  S.  used  to  be  a  buyer  fir  Henry 
Morgan,  Montreal,  and  John  Morgan  of  the  R.  T.  S., 
used  to  sell  to  him. 

The  English  press  have  lately  been  bestowing  many  en- 
eoniums  mi  Arthur  Spurgeon,  general  manager  of  Cassell 
&  Co.,  Limited,  who  is  to  visit  Canada  this  summer.  The 
Publishers'  Circular,  after  indicating  the  hard  task  which 
Mr.  Spurgeon  undertook  three  years  ago,  to  revive  the  de- 
clining fortunes  of  the  house,  and  'the  splendid  success 
which  has  attended  his  efforts,  says:  "We  are  sure  the 
trade  generally  will  join  us  in  congratulating  Messrs.  Cas- 
sell &  Co.  on  their  greatly  improved  position  and  bright 
prospects,  and  these  congratulations  are  the  best  compli- 
ments which  can  be  paid  to  the  energy,  ability,  ami  re- 
souree  of  the  present  general  manager." 

F.  D.  Waterman,  president  of  the  L.  E.  Waterman 
Company,  New  York,  was  in  Montreal  on  Monday,  April 
27,  completing  arrangements  for  their  Canadian  factory 
at  St.  Lambert.  This  factory  in  itself  is  sufficient  evi- 
dence of  the  faith  this  concern  has  in  the  assured  busi- 
ness future  of  Canada.  Commenting  upon  the  business  of 
their  Canadian  company,  Mr.  Waterman  expressed  him- 
self as  highly  gratified  with  results,  and  spoke  particu- 
larly of  the  encouraging"  co-operation  of  Canadian  deal- 
ers. The  policy  of  this  firm  is  essentially  helpful;  Mr. 
Waterman  outlined  some  of  the  publicity  work  they  have 
been  doing.  This  education  of  the  consumer  in  the  value 
of  fountain  pens,  and  their  pens  in  particular,  can  only 
be  made  highly  successful  when  the  dealer  takes  full  ad- 
vantage of  the  work  that  is  done  for  him  Speaking  of 
business  conditions  in  the  United  States,  he  thought  the 
turning  point  had  come,  and  gave  definite  illustration  to 
prove  this  remark. 


You'd  better  subscribe  for  McSwat's  Magazine, 
madam,"  said  the  agent,  as  he  slipped  his  toe  inside  the 
door  so  "madam"  could  not  close  it.  "Costs  you  only 
fifty  cents  per  year,  and  every  new  subscriber  gets  a  life 
insurance  policy,  a  bicycle,  a  mushroom  hat,  a  bottle  of 
Finnigan's  Oil  of  Joy  and  a  copy  of  Nicholson  Meredith's 
'House  of  a  Thousand  Cradles.'  " 

"Not  me,"  said  madam.  "I've  just  subscribed  for 
MCSquirt's  Monthly,  and  they  gave  me  a  'God  Bless  Our 
Home'  motto,  a  kitchen  range,  some  fly  paper,  a  rainy  day 
skirt,  an  ice  pick,  a  picture  of  Edward  Bok  crossing  the 
Delaware  in  a  gilt  frame  and  sent  me  to  the  Jamestown 
Exposition  throwed  in," 
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Editorial  Chronicle  and  Comment 


AN    ENCOURAGING    NOTE. 

Easier  money  and  a  resulting'  improvement  in  busi- 
ness is  in  sight.  The  tightening  in  the  money  market, 
with  the  curtailment  of  credit  extended  to  the  industrial 
and  mercantile  concerns  was  largely  responsible  for  the 
depression  experienced  during  the  last  few  months. 

The  last  bank  statement  shows  that  the  turn  in  the 
tide  has  "come,  and  deposits,  the  real  test  of  the 
wealth  of  a  country,  increased  during  March  by  over 
$8,000,000.  This  indicates  that  the  persistent  withdraw- 
al of  funds  has  ceased  and  the  augmentation  of  deposits 
begun.  V/hile  they  are  still  less  than  they  were  a  year 
ago  by  $22,000,000,  the  increase  for  the  month  covered 
by  the  report  is  very  encouraging. 

That  the  additional  money  thus  placed  at  the  dis- 
posal of  the  banks  is  being  used  to  relieve  the  stringency 
in  commercial  circles  is  indicated  by  the  fact  that  the 
current  loans  in  Canada  increased  during  March  by 
nearly  $4,000,000. 

Throughout  the  trade  generally,  there  is  a  better  tone 
in  evidence,  and  indications  point  to  a  return — possibly 
by  a  healthy,  gradual  process — to  the  conditions  which 
prevailed  prior  to  a  few  months  ago. 

With  good  crop  prospects  in  the  west  and  the  conse- 
quent buoyant  influence  upon  trade  in  both  the  east  and 
west,  retailers  and  wholesalers  are  more  cheerful. 

The  fact  which  should  impress  itself  upon  those  in- 
clined to  take  a  less  hopeful  view  of  the  situation  is  that 
by  the  showing  made  in  the  bank  statement  the  Canadian 
people  have  practically  as  much  money  as  they  had  a  year 
ago. 


INDUCEMENTS  TO  SHORT  CERDHV 

A  large  store  in  Prince  Edward  Island,  in  an  effort  to 
equalize  conditions  under  which  business  is  done,  and  to 
shorten  terms  of  credit  working  towards  a  cash  basis  of 
selling,  has  adopted  a  method  which  has  a  feature,  to  that 
part  of  the  country,  extremely  novel.  The  practice  pre- 
vailing there  is  to  mark  goods  at  two  prices;  a  cash  price 
and  a  credit  price,  but  it  is  found  that  often  in  order  to 
effect  'a  difficult  sale  the  cash  price  is  given  to  a  credit 
customer. 

In  future,  this  store  will  sell  the  goods  at  one  price, 
absolutely,  but  discounts  ranging  from  five  to  three  per 
cent,  will  be  allowed  if  the  accounts  are  paid  within  cer- 
tain stated  periods.  Inducements  will  thus  be  offered  for 
early  payment  of  accounts. 

In  this  portion  of  the  Dominion  where  the  farmers 
are  in  an  unusually  prosperous  state,  they  have  allowed 
their  money  to  remain  on  deposit  at  the  banks,  drawing 
interest,  and  pay  their  store  bills  once  or  twice  a  year. 

They  are  perfectly  good  pay,  but  they  are  slow,  simply 


because  they  have  developed  the  habit  of  making  the 
merchant  wait  for  his  money.  The  unfairness  of  this 
practice  is  apparent,  and  the  method  adopted  by  the  firm 
referred  to  will,  no  doubt,  bring  about  a  better  and  more 
healthy  state  of  affairs.  In  localities  where  the  adoption 
of  an  absolute  cash  system  is  impracticable  this  example 
might  be  followed  with  benefit. 


SERVICE,   NOT   SYMPATHY. 

A  correspondent  writing  in  the  Elmvale  Lance,  takes 
a  fling  at  the  department  stores  and  makes  a  plea  for 
the  local  stores.  In  this  letter  he  asks,  in  reference  to 
the  local  merchant  :  "Is  his  interest  not  in  many  ways 
bound  up  with  ours  ?  If  he  suffers,  does  not  the  town 
or  village  suffer  also,  in  the  trade  thus  diverted  from  its 
doors  V    He  adds  : 

"As  a  result,  is  there  not  stagnation  of  business 
and   a   shrinkage  in  rents   and   land  values    and    the 
once  growing  town  or  village  is  at  a  standstill  and 
property  becomes   a  drug.    This   is   where    the    shoe 
pinches  and  the  short-sighted  policy,   in  my   opinion, 
comes   in.    We   grasp   at   the  v shadow   and     lose     the 
substance." 
This   writer   is  arguing  from  a   wrong  standpoint;   it 
is  lowering  to  the  self  respect  of  a  merchant  and  places 
him  in  contempt  with  the  public  to  make  a  plea  for  busi- 
ness on  the  score  of  sympathy. 

Believe  us,  this  is  not  the  way  to  meet  the  competi- 
tion of  the  mail  order  houses.  A  store  which  has  to  de- 
pend for  its  business  on  the  sympathy  it  can  arouse  in 
its  fight  against  outside  competition  is  bound  to  lose. 

The  only  ground  upon  which  a  successful  bid  for  trade 
can  be  made  is  that  of  immediate,  direct  benefit  to  the 
customer,  and  this  is  the  ground  which  local  stores  must 
meet  this  competition  on.  It  is  reasonable  and  rational, 
and  no  progressive  merchant  need  be  afraid  to  ask  for 
patronage  on  this  score. 

That  local  stores  can  serve  the  wants  of  their  pat- 
rons better  than  the  mail  order  houses  merchants  know 
but  is  this  fact  made  sufficiently  plain  to  the  public  ? 
Is  it  not  a  fact  that  the  majority  of  local  merchants  are 
beaten  before  they  start  in  their  fight  for  the  trade  of 
the  local  patrons  ?  They  take  it  for  granted  that  people 
will  send  out  of  town  in  any  event  and  do  not  try  to 
get  the  trade  which  should  be  theirs. 

People  send  to  mail  order  houses  because  they 
BELIEVE  they  are  getting  better  service.  If  they  were 
SHOWN  that  they  would  be  consulting  their  own  inter- 
ests by  dealing  at  home,  they  would  trade  there. 

This,  it  seems  to  one  who  looks  at  the  matter  im- 
partially, is  the  only  ground  upon  which  mail  order  corn- 
petition  can  be  met, 
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Latest  News   of   the    Month   in   the    Publishing  World 

Reports    of     Best     Selling     Books  —  New     and     Forthcoming     Books 
Announced — What  Canadian  Authors  are  Doing — Short  Book  Reviews. 


^OTES  ABOUT  CURRENT  BOOKS. 

The  Musson  Book  Co.  have  just  ready  "The  Chaper- 
on," by  C.  N.  and  A.  M.  Williamson,  which  they  place  at 
the  head  of  their  spring  list.  They  have  also  ready  the 
Canadian  edition  of  "The  Under  Groove,"  by  Arthur 
Stringer. 

William  Briggs  has  now  ready  his  editions  of  "The 
Scarlet  Runner,"  by  C.  N.  and  A.  M.  Williamson,  "The 
Husbands  of  Edith"  by  G.  B.  McCutcheon,  "The  Fair 
Moon  of  Bath"  by  Elizabeth  Ellis,  and  "Prisoners  of 
Chance"  by  Randall  Parrish.  He  has  also  received  a 
new  edition  of  "The  Old  Peabody  Pew"  by  Kate  Douglas 
Wiggin. 

"The  Young  Lord  Stranleigh,"  by  Robert  Barr, 
which  was  announced  last  month  for  publication  in  July, 
will  be  ready  earlier  than  was  expected.  McLeod  & 
Allen  will  probably  issue  it  during  the  present  month. 

The  cheap  editions  of  "The  Man  on  the  Box"  and  "In 
the  Bishop's  Carriage"  (cloth  50c,  paper  25c.)  are  now 
ready,  with  the  imprint  of  McLeod  &  Allen. 

"Delilah  of  the  Snows,"  by  Harold  Bindloss,  is  an- 
nounced for  publication  by  McLeod  &  Allen  on  the  loth 
inst.  "The  Coast  of  Chance,"  by  E.  and  L.  Chamberlain, 
and  "True  Stories  of  Crime,"  by  Arthur  Train,  sire  also 
numbered  among  this  month's  publications  of  the  same 
firm. 

The  Macmillan  Co.  of  Canada  published  on  the  l!nd 
inst.,  "Prima  Donna,"  the  new  novel  by  F.  Marion 
Crawford,  and  on  the  9th  inst.,  "Mr.  Crewe's  Career," 
by  Winston  Churchill. 

Notable  new  editions  just  received  by  the  Macmillan 
Co.  of  Canada  are  "The  Diary  of  John  Evelyn"  in  the 
Globe  edition  and  "Cranford"  by  Mrs.  Gaskell,  with  il- 
lustrations by  Hugh  Thomson,  in  the  Cranford  Series. 

"A  General  History  of  Western  Nations,"  by  Emil 
Reich,  is  announced  by  the  Macmillan  Co.,  and  volumes 
I.  and  II.  are  now  ready.  These  two  volumes  make  up 
Part  I.,  dealing  with  "Antiquity." 

That  magnum  opus,  the  Century  Shakespeare,  which 
Cassell  &  Co.  have  in  course  of  preparation,  will,  it  is 
expected,  be  ready  in  July.  This  handsome  edition  in  40 
volumes,  contains  full  notes,  reproductions  in  color  of 
famous  paintings  and  attractive  borders  in  color. 

Twenty-five  new  titles  have  recently  been  added  to 
the  People's  Library,  bringing  the  total  issue  to  date  up 
to  fifty  volumes.  In  the  new  series  is  included  the  four- 
volume  edition  of   Shakespeare. 

Cassell  &  Co.  have  just  published  "The  Spanish 
Jade,"  by  Maurice  Hewlett  (Cloth,  $1.25).  This  novel  is 
one  of  the  most  attractively  dressed  books  of  the  season, 
with  colored  end  papers  and  illustrations. 

Thomas  Langton,  Toronto,  has  secured  the  Canadian 
market  for  "The  Bishop's  Scapegoat,"  by  T.  Bailey 
Clegg,  and  "The  Duchess  of  Dreams,"  by  Edith  Mac- 
Vane.  Both  are  current  American  novels  with  strong 
plot  interest. 

By  the  time  the  Copp,  Clark  Co.  bring  out  "The 
Profligate,"  by  Arthur  Hornblow,  later  on  in  the  month, 
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their  spring  list  will  be  complete.  The  recent  issues  are 
"The  Heart  of  a  Child,"  by  Frank  Danby;  "The  Mis- 
sioner,"  by  E.  P.  Oppenheim;  "Deepmoat  Grange,"  by 
S.  R.  Crockett;  "Pearl  of  Pearl  Island,"  by  John  Oxen- 
ham,  and  "The  Four  Fingers,"  by  F.  M.  White.  With  the 
exception  of  the  Oppenheim  book,  all  are  published  in 
cloth  only  $1.25.  "The  Missioner"  is  published  in  both 
cloth  and  paper. 

The  Copp,  Clark  Co.  will  issue  the  following  titles 
in  paper  at  75  cents  this  month  :  "The  Lodestar,"  by 
Max  Pemberton;  "Thou  Fool,"  by  J.  J.  Bell;  "Quick- 
sands," by  J.  A.  Steuart;  "The  Trampled  Cross,"  by 
Joseph  Hocking,  and  "The  Call  of  the  Deep,"  by  Frank 
T.   Bullen. 

To  be  ready  in  time  for  the  June  weddings— "The 
Bride's  Cook  Book,"  handsomely  gotten  up  to  re- 
tail at  $2.  This  is  one  of  the  Reilly  &  Britton  publica- 
tions, handled  in  Canada  by  the  Copp,  Clark  Co.,  and  it 
is,  of  course,  a  dandy. 

The  novels  of  Frank  Danby  have  met  with  such  im- 
mense success  that  her  new  book,  "The  Heart  of  a 
Child,"  (Copp,  Clark),  will  be  welcomed  by  hosts  of 
readers.  Taking  a  girl  from  the  gutter,  the  author  places 
her  in  a  factory,  afterwards  in  a  fashionable  costumier's, 
and  then  on  the  stage.  Every  one  who  commences  the 
story  of  Sally  Snape  will  become  engrossed  in  her  career 
and  follow  her  progress  with  the  deepest  interest.  She 
is  a  wonderful  creation. 

There  seems  to  have  been  a  serious  misunderstanding 
among  the  trade  as  to  the  representation  of  Blackie  & 
Sons,  Glasgow,  in  Canada.  Last  month  the  statement 
was  made  in  this  paper  that  Wm.  Briggs  and  the  Copp, 
Clark  Co.  were  joint  agents.  Now  it  seems  that  the  Mus- 
son  Book  Co.  have  also  a  claim  to  the  same  title.  They 
have  recently  purchased  from  Blackie  &)  Sons,  three  im- 
portant Canadian  juveniles,  for  which  they  have  the  ex- 
clusive control  in  Canada. 

& 
The  Time  for  Nature  Books. 

Now  is  the  time  when  it  is  advisable  to  bring  out 
nature  books  and  push  their  sale.  The  vagrant  blood  is 
stirring  in  everybody  these  days  and  young  and  old  are 
drawn  to  the  woods  and  the  fields.  The  angler  is  get- 
ting out  his  rod,  the  camera-fiend  is  furbishing  up  °his 
lenses,  the  botanist  is  equipping  himself  with  microscope 
and  specimen  box,  the  naturalist  is  on  the  qui  vive  for 
the  first  notes  of  the  birds.  Everyone  has  his  or  her 
particular  interest  in  nature  and  nearly  every  one  needs 
books  to  increase  his  or  her  knowledge. 

Again  we  give  our  old  advice.  Put  nature  books 
into  the  window.  Place  them  on  a  special  display  stand. 
Advertise  them.  Take  full  advantage  of  the  popular  de- 
sire for  these  books  and  show  the  people  that  you  have 
them. 

The  Copp,  Clark  Co.  have  in  stock  a  series  of  hand- 
books of  practical  gardening,  published  by  John  Lane  of 
London  and  New  York.  The  series  numbers  more  than 
22  titles,  such  as  "The  Book  of  Asparagus,"  "The  Book 
of  the   Green  House,"    "The   Book    of     Orchids,"    "The 
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Book    of   the   Carnation,"     etc.    The     books    are    tastily 
hound  in  cloth,  retailable  at  75  cents  each. 

The  Musson  Book  Co.  specialize  in  outing  and  nature 
books,  having  on  their  spring  list  quite  a  number  of  in- 
teresting titles,  all  of  which  are  now  ready.  Among 
them  are  "Our  Bird  Friends,"  by  George  F.  Burba, 
$1.25;  "Sport  of  Bird  Study,"  by  Herbert  K.  Job,  $2; 
"Favorite  Fish  and  Fishing,"  by  James  A.  Henshall, 
$1.25;  "Bait  Angling  for  Common  Fishes,"  by  Louis 
Rhead;  "Big  Game  at  Sea,"  by  Chas.  F.  Holder;  "Camp- 
ing and  Woodcraft,"  by  Horace  Kephant;  "Practical 
Farming,"  by  W.  F.  Massey,  $1.50,  and  "American 
Poultry  Culture,"  by'R.  B.  Sands,  $1.25,  are  books  of 
kindred  character   also  published  by  the  Musson  Book    Co. 


Moving  to  New  Premises. 

The  process  of  moving  the  Musson  Book  Company's 
big  stock  of  books  from  the  old  premises  in  Richmond 
Street  West,  Toronto,  to  their  new  quarters  in  the  fine 
new  fireproof  building  at  the  corner  of  Victoria  Street 
and  Wilton  Avenue,  is  now  in  full  swing,  and  by  June 
1,  the  transplanting  of  the  firm  will  be  complete.     Tn  the 
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new  building  the  company  will  occupy  two  floors,  with 
double  the  space  of  the  old  premises,  and  the  offices  will 
be  equipped  in  the  latest  style  with  every  modern  con- 
venience. 

A  Unique  Shipment. 

A  somewhat  unique  shipment  is  being  daily  expected 
by  the  Copp,  Clark  Co.  It  is  a  consignment  of  six- 
penny paper  fiction,  being  shipped  direct  from  London  to 
Toronto  in  a  vessel  which  will  land  the  boxes  at  a  dock 
in  Toronto,  only  a  few  rods  distant  from  the  Copp, 
Clark  warehouse.  Apart  from  the  fact  that  this  ship- 
ment of  sixpennies  is  probably  the  largest  ever  sent  to 
Canada  at  one  time,  the  unique  feature  is  that  the 
goods  should  be   carried  so  far   without  transfer. 

And  speaking  of  sixpennies,  let  it  be  said  that  no 
line    presents     better     possibilities      for    summer    trade. 


These  very  attractive  books  sell  as  low  as  15  cents  and 
among  them  are  the  works  of  the  best  writers  of  recent 
years.  In  the  Copp,  Clark  collection  there  are  upwards 
of  one  thousand  titles  and  more  than  20  publishers  are 
represented. 

Additions  to  Boys'   Friend  Library. 

Several  additions  have  been  made  to  the  interesting 
Boys'  Friend  Library  of  fiction,  to  which  reference  was 
made  last  month.  These  books  have  lithographed  paper 
covers  and  sell  at  10  cents  each.  The  new  titles  aie  as 
follows  :  "Black  England  :  A  Tale  of  the  Nail  and 
Chain  Trade,"  by  Allan  Blair  ;  "The  Sleep  Walker:  A 
Tale  of  Sexton  Blake  and  Tinker;"  "The  Boys  of  Bar- 
rowby,"  by  Sydney  Drew;  "Gilbert  Nameless  :  A  Thrill- 
ing Story  of  'Prentice  Life  in  Old  London,"  by  Morton 
Pike;  "Ned  Kelly  :  A  Tale  of  Trooper  and  Bushranger," 
by  Cecil  Hayter;  "Trooper  and  Bushranger  :  A  Thrilling 
Tale  of  the  Last  Days  of  Xed  Kelly,"  by  Cecil  Hayter. 
and  "The  Rivals  of  St.  Kit's,"  a  splendid  tale  of  sch.iol 
life,   by   Charles  Hamilton. 

Quebec  Tercentenary  Celebration. 

A  fine  souvenir  album  is  to  be  issued  for  the  Quebec 
Tercentenary  celebration.  It  will  be  published  in  both 
languages,  and  will  contain  a  life  of  Champlain,  some 
historical  papers  relating  to  the  foundation  of  the 
pioneer  city  of  Canada,  an  article  on  the  battle  of  the 
Plains,  etc.  It  will  be  illustrated  with  rare  portraits 
and  prints,  and  the  cover  will  be  lithographed  and 
printed  in  several  colors.  Should  our  readers  wish  to 
secure  this  publication,  we  advise  them  to  order  it  at 
once,  as  the  edition  will  be'  limited.  Price,  25c.  post 
paid.  Special  conditions  to  the  .trade.  Copies  can  be 
had  from  the  editor,  Mr.  Raoul  Renault,  Quebec,  Can- 
ada.—(Advt.). 


WINDOWS  WHICH  SELL. 

The  function  of  a  store  window  display  is  to  sell  goods. 
If  it  does  not  accomplish  this  result  it  is  a  failure,  just  as 
complete  a  failure  as  a  salesman  who  did  not  make  sales. 
A  window  which  simply  affords  a  vehicle  for  the  display 
of  goods  which  may  be  representative  of  the  stock  on  the 
shelves  inside  is  of  no  more  value  than  a  clerk,  who,  while 
he  might  be  able  to  show  the  goods  in  his  department, 
was  unable  to  create  a  desire  in  the  mind  of  the  prospec- 
tive customer  to  possess  those  goods. 

Many  merchants,  however,  do  not  appreciate  this  fact ; 
they  look  upon  the  windows  in  much  the  same  way  as  the 
sign  board  above  the  door. 

This  is  all  wrong.  Every  trim  which  the  windows  are 
given  should  actually  accomplish  the  sale  of  goods  in  that 
window.  A  merchant  spends  good  money  in  constructing 
windows,  and  in  paying  wages  of  a  man  to  trim  them, 
and  he  should  not  be  satisfied  if  this  investment  does  not 
bring  direct  returns.  The  larger  and  more  successful 
store  proprietors  appreciate  this,  and  impress  the  fact 
upon  the  one  they  engage  to  trim  their  windows. 

Indeed  the  first  qualification  of  a  store  decorator  is 
the  ability  to  produce  direct  selling  windows.  This  does 
not  necessarily  mean  that  artistic  windows  are  not  re- 
quired; usually  the  display  with  the  best  artistic  effect  is 
the  best  selling  window.  This  is  realized  by  some  of  the 
men  in  charge  of  windows  in  the  smaller  places,  and  they 
have  been  accomplishing  good  results  by  the  application 
of  this  principle. 

It's  a  matter  worth  thinking  about. 
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HANDBOOKS  OF  ENGLISH 
CHURCH  EXPANSION 

Edited  by  the  REV.  CANON  DOBSON,  M.A.,  Principal  of  St.  Paul's 
Missionary  College,  Burgh, 

And  the  REV.  CANON   BULLOCK  -  WEBSTER,  M.A.,    Hon. 

Canon  of  Ely  Cathedral. 

With  a  General  Preface  by  the  BISHOP  OF  ST.  ALBANS. 

WESTERN  CANADA 

by 

Rev.  L.  Norman  Tucker,  M.A.,  D.C.L. 

With  Illustrations  and  Map.  164  pp.  Cloth,  21-  net. 

Others  io  same  series 

CHINA,  by  the   Rev.  F.  L.  Norris,  M.A.,  of  the  Church  of  England 
Mission,  Peking. 

JAPAN,  by  Mrs.  Edward  Bickersteth. 

"The  difficulties  of  Western  Canada are  those  of  keeping 

pace  with  the  vast  tide  of  emigration  and  settlement  which  is 
rolling  westward  in  that  wonderful  new  country,  but  these,  too, 
have  been  adequately,  and  even  brilliantly,  summarised  and 
set  forth   in   Canon  Tucker's  clever  volume." — The  Guardian. 

A.  R.  Mowbray  &  Co.,  Ltd. 

34  Great  Castle  St.,  Oxford  Circus,  W.  London 
and  at  Oxford,  Kng. 


LIST  OF  SCHOOL  BOOKS 

PUBLISHED    BY 

The  Hunter-Rose  Co. 

Limited 

TORONTO,   CANADA 


Public  and  High  School  Books 

Authorized  by  the  Department  of  Education  for  Ontario 

High  School  Reader         $  50 

High    School    Arithmetic.      Ballard,    McKay   and 

Thompson  60 

MacKays  Elements  of  Euclid.     Books  I,  I  I,  I  1 1  50 

Books  I  to  VI  75 

High  School  Euclid.    Books  I,  II,  III.    McKay  and 

Thompson  50 

High     School     French    Grammar    and     Reader. 

Fraser  and  Squair        I  00 

Public  School  Euclid  and  Algebra         . .  25 


The  Public  School  Writing  Course 

Spencerian  Slant  System 
7  CENTS  EACH 
No.  1.     Junior  2nd.  No.  4.     Senior  3rd. 

No.  2.  Senior  2nd.  No.  5.     Boys'  Junior  4th. 

No  3.     Junior  3rd. 

10   CENTS  EACH 
No.  6.     Book  of  Forms,  Senior  4th. 


Key  to  the  High  School  Arithmetic  $150 

Public  School  English   Grammar  and   Composi- 
tion.    Armstrong.  . .  2*5 


THE  BIG  BOOK  OF  THE  YEAR 
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Brief  Reviews  of  Current  Books 


Fiction. 

THE  ADMIRABLE  DAVIS.  By  Ronald  Legge.  Toronto: 
Cassell  &  Co.  Cloth,  $1.25.  An  episode  in  the  career 
of  Geoffrey  Arkwright,  special  messenger  of  the 
British  Foreign  Office,  in  which  are  involved  the  for- 
tunes of  his  friend,  Tommy  Carter,  and  the  latter's 
valet,  the  admirable  Davis.  Needless  to  say  the  valet 
is  instrumental  in  clearing  up  an  ugly  situation  in 
a  masterly  manner. 

THE  NIGHT  RIDERS.  By  Henry  C.  Wood.  Chicago  : 
Laird  &  Lee.  Paper,  25  cents.  The  story  of  the 
pretty  daughter  of  a  poor  widow,  who  keeps  tollgate 
through  the  influence  of  a  mean,  but  well-to-do  old 
squire,  who  insists  upon  marrying  the  girl.  She, 
however,  is  in  love  with  the  squire's  ne'er-do-well 
nephew,  whom  the  old  fellow  plots  to  get  into  the 
hands  of  the  law  as  a  tollgate-raider. 

MORALS  OF  MARCUS  ORDEYNE.  By  W.  J.  Locke. 
Toronto  :  Henry  Frowde.  Cloth,  $1.25.  The  pub- 
lisher has  done  well,  even  at  this  late  date,  to  pro- 
duce a  Canadian  edition  of  this  remarkably  clever 
novel.  Its  main  interest  lies  in  the  sparkling  play  of 
brilliant  epigrammatic  language,  in  which  its  hero 
relates  the  story  of  his  discovery  of  the  heroine  n  a 
London  park,  the  awakening  of  his  love  for  her  and 
the  difficulties  he  encountered  in  the  way  of  winning 
her  love. 

BEAU  BROCADE.  By  Baroness  Orczy.  Toronto  :  Wil- 
liam Briggs.  Cloth,  $1.25.  Another  romance  by  the 
author  of  "The  Scarlet  Pimpernel,"  this  time  with 
the  scene  laid  in  England  at  the  time  when  the  Young 
Pretender  had  failed  to  recover  the  throne.  A  young 
nobleman  wrongfully  accused  of  treason  is  saved  by 
Beau  Brocade,  the  noted  highwayman,  who  is  led  to 
fall  in  love  with  the  nobleman's  sister.  Complica- 
tions arise  through  the  machinations  of  a  rival, 
which  add  excitement  to  the  tale. 

VAYENNE.  By  Percy  James  Brebner.  Toronto:  Cassell 
&  Co.  Cloth,  $1.25.  Vayenne,  a  mythical  European 
state,  is  the  scene  of  a  lively  romance  of  the  Zenda 
variety.  The  hero,  Roger  Herrick,  an  Englishman, 
chances  to  come  to  Vayenne  on  the  eve  of  the  old 
Duke's  death,  and  becomes  involved  in  the  struggle 
for  the  succession.  The  necessary  love  interest  is 
supplied  in  the  person  of  Christine  de  Liancourt,  a 
princess  of  the  ruling  family. 

THE  ORPHAN.  By  Clarence  E.  Mulford.  Toronto:  Mus- 
son  Book  Co.     Cloth,  $1.25.     This  new  story    by  the 


author  of  "Bar-20,"  gives  a  splendid  picture  of  west- 
ern life  in  stage  coach  and  Indian  days.  The  Orphan 
is  a  young  outlaw,  who  wars  for  his  life  against  the 
ranchers  and  cowboys.  But  he  has  good  in  him  and 
the  good  is  brought  out  by  friendship  of  the  sheriff, 
assisted  by  his  sister  from  the  east,  whom  the  Or- 
phan saves  from  the  Apaches. 

A  MILLIONAIRE  GIRL.  By  Arthur  W.  Marchmont. 
London  and  Toronto  :  Cassell  &  Co.  $1.25.  A  de- 
tective story,  without  a  detective,  full  of  plots  and 
counterplots.  The  heroine  shows  remarkable  aptitude 
for  extricating  herself  from  difficult  situations. 
Through  her  resourcefulness  and  courage  she  obtains 
a  victory  over  a  band  of  scoundrels  and  brings  about 
a  happy  ending  to  a  very  exciting  tale. 

THE  LOST  MILLIONAIRE.  By  Lillian  Campbell  Dav- 
idson. London  and  Toronto  :  Cassell  &  Co.  $1.25.  A 
story  of  a  clever  and  designing  woman,  who  in  order  to 
gain  possession  of  her  husband's  property  practices 
deceit  and  treachery  towards  his  heir.  The  stolen 
child  plays  an  important  part  in  her  intrigues  and  is 
finally  the  means  of  exposing  her  wickedness  and  the 
heir  comes  to  his  own  again. 

THE  WINGLESS  VICTORY.  By  M.  P.  Willcoeks.  To- 
ronto :  Henry  Frowde.  Cloth,  $1.25.  A  clever  love 
story,  full  of  suggestive  reflections  on  natural  affin- 
itv,  the  interaction  of  temperament  and  heredity.  ' 
Religion  has  no  place  in  the  book.  In  the  case  of  the 
beautiful,  wayward,  neurotic  girl,  who  is  its  heroine, 
victory  over  evil  is  attained  by  simple,  natural  pro- 
cesses with  which  her  will  has  nothing  to  do.  The 
book  is  distinctly  clever  if  not  wholly  artistic. 

THE  BARRIER.  By  Rex  Beach.  Toronto  :  Musson 
Book  Co.;  New  York  :  Harper  &  Brothers.  $1.50.  A 
beautiful  Alaskan  maiden  *and  an  army  officer  con- 
nected with  one  of  the  oldest  families  of  Kentucky, 
meet  amid  the  incongruities  of  a  mining  camp.  A 
pretty  romance  is  developed  and  stirring  scenes  are 
described  with  vigor  and  sympathy  in  which  John 
Gale,  trader,  and  Poleon  Doret,  French  voyageur, 
display  some  of  the  finest  qualities  of  a  noble  man- 
hood. 

EXTON  MANOR.  By  Archibald  Marshall.  Toronto  : 
Wni.  Briggs.  $1.25.  A  restful  and  refreshing  tale  of 
English  social  life  in  a  rural  district,  treated  after 
the  manner  of  the  early  Victorian  writers.  It  is  quite 
realistic- in  style  and  one  feels  after  reading  it  that 
one  has  been  enjoying  a  delightful  sojourn  among 
personal  friends,  especially  Major  Turner,  Mr.  Browne 
and  the  Redcliffes. 

CRAVEN  FORTUNE.  By  F.  M.  White.  Toronto  :  The 
Copp,  Clark  Co.    $1.25.    A  story  of  crime  and  crim- 


Cloth  25c. 


TWO    LEADERS 


LeatHer  50c. 


THE  PEOPLE'S  LIBRARY 

"The  last  word  in  cheap  reprints"— Times,  London. 

Cloth  25c        CENTURY  SHAKESPEARE  (40  vols.)     Leather  50c. 


NOW    READY 

Th«     Spanish     Jade      by     Maurice     Hewlett  A     Millionaire     Girli     by     A.     W.     Marchmont         , 

Wheels     of    Anarchy,     by     Max     Pemberton  The   Pauper  of  P«rk  Lane,  by  Wm.    Le  Queux        '  5>*   23 

The     Statue,     by     Eden     Phillpotts     and     Arnold     Bennett 

CASSELL  CSL  CO.,  Limited,   42   Adelaide  Street   W.,  Toronto,  Ont. 
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STYLOGRAPHIC   INK    PENCILS 


We  respectfully  wish  to  draw  attention  to  our  superior  lines  of  POCKET  STYLOS.       A  short,  thick  FEN  in  a 
HANDY  POCKET  SIZE,  made  of  the  best  moulded  VULCANITE  with  finest  quality  platinum  point  and  needle. 

The  C.C.C.  Pocket  SLylo,  Red  Vulcanite,  $7.20  per  dozen 
The  C.C.C.  Black   Baby,    Black  Vulcanite,  $7.20    " 

Pens  boxed  singly  with  filler  and  cleaner. 
If  vou  will  favor  us  with  a  trial  order,  we  are  confident  of  soon  receiving  further  orders,  as  you  will  find   these 
PENS  to' be  quick  sellers  among  PROFESSIONAL  MEN,  BANKERS,  BUSINESS  MEN  and  STUDENTS. 

THE  COPP,  CLARK  COMPANY,  LIMITED 

64  and  66  FRONT  STREET  WEST,  TORONTO 


The  Special  Fall  Number  of  The  Bookseller  and  Stationer  and 
Canadian    Newsdealer    will    be    published    on    August    10th. 

BOOK    YOUR    SPACE    EARLY 


FANCY    PAPETERIES 


Over  one  hundred  new  numbers  of  fancy  stationery  boxes 
have  just  been  put  in  the  hands  of  our  salesmen.  This 
year's  line  is  especially  strong  in  the  fine  Holly  styles, 
which  are  always  in.  demand.  Delivery  will  be  made  in 
the  early  fall  and  a  new  proposition  which  we  are  mak- 
ing with  a  small  assortment  of  these  lines  will  be  inter- 
esting.     Consider   before   placing   orders. 


WarwicK  Bros.  (SL  Rutter,  Limited 

Mahers  of  Fine  Stationery-  Toronto 
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inals.  In  the  exposure  of  such  men  as  Stephen  Mor- 
rison and  Horace  Bentley,  a  lurid  light  is  cast  upon 
the  lives  of  a  society  that  owes  its  position  to  un- 
lawfully acquired  wealth.  In  the  case  of  these  men 
retribution  follows  exposure,  and  Freda  Everton,  the 
heroine,  receives  the  fortune  of  which  she  has  been 
unjustly  deprived. 
1IKR  FAITHFUL  KNIGHT.  By  W.  Bourne  Cooke. 
London  and  Toronto  :  Cassell  &  Co.  $1.25.  A  spir- 
ited tale  of  the  time  of  the  Parliamentary  war,  when 
Cavalier  and  Roundhead  joined  issue  in  that  deadly 
strife  which  resulted  in  the  overthrow  of  the  mon- 
archy. This  story  shows  how  Will  Heritage,  a  yeo- 
man, served  his  country  in  her  need  with  ardent  de- 
votion and  how  he  won  the  lady  of  his  love  by  his 
chivalrous  faithfulness  to  duty.  The  book  is  well 
written  and  well  worth  reading. 

Miscellaneous. 

THE  DISINHERITED.  By  George  Wallace.  New  York: 
J.  S.  Ogilvie  Publishing  Company.  12mo,  cloth. 
215  pages.  Price,  $1.  In  a  series  of  "Observations 
on  Travel,"  the  author  makes  a  sympathetic  study  of 
the  conditions  of  a  large  proportion  of  the  various 
peoples  existing  in  want  and  misery. 

PATHS  TO  THE  HEIGHTS.  By  Sheldon  Leavitt, 
M.D.  New  York  :  Thomas  Y.  Crowell  &  Co.  Cloth, 
$1,  net.  For  many  years,  Dr.  Leavitt  was  a  prac- 
tising physician  of  the  "regular"  schools,  but  finally 
abandoned  this  practice  to  go  into  the  more  alluring 
field  of  mental  healing.  This  volume  is  a  tabulation 
of  his  experiences  and  also  a  bold  exposition  of  his 
beliefs. 

SIGNALLING.  How  to  learn  the  commercial  code  and 
all  other  forms  of  signalling.  Glasgow  :  James 
Brown     &     Son,  Nautical  Publishers.    Board  covers, 


2s.  This  book  also  contains  the  British  Signal 
Manual,  comprising  a  complete  signal  book  for  small 
vessels,  and  an  explanation  of  Marconi  wireless  te- 
legraphy. 

LILIES  OF  ETERNAL  PEACE.  By  Lilian  Whiting. 
New  York  :  Thomas  Y.  Crowell  &  Co.  Cloth,  75c. 
net;  limp  leather,  $1.50,  net.  A  book  redolent  of  the 
true  spirit  of  Easter,  bringing  a  message  of  peace  and 
reassurance  as  humanity  moves  on  into  the  vast  un- 
known. 

OUR  RICH  INHERITANCE.  By  James  Freeman  Jen- 
ness.  New  York  :  Thomas  Y,  Crowell  &  Co.  Another 
little  volume  in  the  "What  is  Worth  While"  series, 
following  a  line  of  thought  indicating  the  best  use  of 
present  possessions  and  opportunities. 


MAGAZINE  CHANGED  HANDS. 

Street  and  Smith  have  bought  Gunter's  Magazine,  and 
the  issue  for  May  has  been  brought  out  under  the  new 
management.  The  May  issue  is- a  well  printed  number, 
containing  160  pages  of  interesting  and  entertaining  fic- 
tion. Hereafter  it  will  be  devoted  wholly  to  the  publication 
of  fiction  of  an  unusually  high  character.  If  the  May  issue 
may  be  taken  as  indicative  of  what  the  new  management 
intends  to  do  it  is  safe  to  predict  that  it  will  have  a 
large  appeal  to  the  reading  public.  The  magazine  was 
established  by  the  late  .Archibald  Clavering  Gunter  and 
has  always  had  a  strong  following. 


W.  J.  Slater,  who  has  for  some  years  managed  the 
retail  department  of  the  Methodist  Book  and  Publishing 
Co.,  Toronto,  has  resigned  to  accept  a  similar  position 
in  the  Book  Room  of  the  Church  of  England  Publishing 
Co.,  formerly  the  retail  store  of  the  Musson  Book  Co. 


boohs 


THAT    ARE    ENTERTAINING,     USEFUL    AND 
INSTRUCTIVE. 


Prisoners  of  Chance 

By  Randall  ParrisH 

The  new  Randall  Parrish  story,  and  his  best,  ac- 
cording to  the  publication  day  reviews.  The  first 
edition  runs  the  record  up  to  250,000  copies  of  bis 
books  since  1904.  Exceptionally  striking  cover, 
and  four  illustrations  in  color  by  the  Kinnevs. 

$1.50 

The  Silver  Blade 

By  Charles  E,.  Walh 

Among  the  many  "detective"  stories  published  this 
Spring  this  will  easily  take  first  place,  on  account  of 
its  genuine  mystery,  which  the  most  astute  reader 
can  hardly  penetrate  before  the  end.  It  is  exciting, 
strong,  and  well  written.  Five  pictures  in  color  by 
A.  B.  Wenzell.  $1.50 

Into  tKe  Primitive 

By  Robert  Ames  Bennet 

Especially  intended  for  the  customer  who  wants 
something  "different."  Three  survivors  of  a  ship- 
wreck provide  the  cast  for  powerful  drama  of  heart 
interest  based  on  a  struggle  for  and  against  con- 
ventional traditions.  Four  remarkable  pictures  in 
full  color  by  Allen  T.  True.  $1.50 

"^William  Briggs,  Toronto) 


Men  Who  Sell  Things 

By  Walter  D.  Moody 

r 
The  humblest  storekeeper  as  well  as  the  seasoned  sales  manage 
has  his  part  in  the  building  of  business,  and  in  maintaining  its  ■  dig- 
nity.  This  book  points  out  better  methods  for  the  employer  as  well 
as  how  the  salesman's  service  can  be  improved.  From  cover  to 
cover  this  book  is  filled  witn  epigrams  that  carry  conviction. 
Handsomely  printed  and  bound  in  Royal  Dlue.     Net  SI. 00. 


Opt 


imism 

By  Horace  FletcHer 

Dame  Curtsey's  Booh  of 

Novel  Entertainments  for  Every 

Day  in  tKe  Year. 

By  Ellye  Howell  Glover 

Full  of  practical,  original  and  artistic   suggestions   for   the    various 
social    occasions    which    beset   the   entertainer.  Illustrated.    242 

pages,  $1.00 

The    Widow   O'Calla- 
ghan's  Boys. 

By   Gulielma  Zollinger 

Of  much  the  same  character    as    "Mrs.    Wiggs    of    the    Cabbage 
Patch."     Pictures  by  Florence  Scovel  Shinn.  $1  50 


A.  C.  McCLURG  &  CO. 


Publishers 

Chietgo 
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Spring  Fiction  1908 


iper. 


75 
75 
75 
75 


Cloth.  P 

SOMEHOW   GOOD    Wm.  De  Morgan   $1.25 

THE    MISSIONER    E.  Phillip  Oppenheim 1.25 

THE    LIGHT    ETERNAL    Peter    Roseggar     1.25 

THE  SQUARE  PEG   W.    E.    Norris    1.25 

CRAVEN  FORTUNE    F.  M.  White  . . . . 1.25 

TOLD  IN  THE  HILLS   Marah  Ellis  Ryan  1.50 

THE  WORLD'S  AWAKENING   Anonymous    1.25        .75 

GO    TO    IT    John   Henry    75 

PEARL  OF  PEARL  ISLAND   John  Oxenham  1.25 

DEEP   MOAT   GRANGE    S.  R.  Crockett   1.25 

THE  PROFLIGATE    Arthur  Hornblow    1.50 

THE  HEART  OF  A  CHILD   Frank  Danby   1.25 

THE   FOUR   FINGERS    F.   M.   White    1.25 


New  Paper  Editions  at  75c.  eacK 

THE  SAINT    Antonio  Fogazzaro. 

CARETTE  OF  SARK  John  Oxenham. 

A   FATAL  DOSE    F.   M.   White. 

CONSPIRATORS    E.  P.  Oppenheim. 

THE  COUNT'S  CHAUFFEUR Wm.  Le  Queux. 

THE  HELPMATE   May    Sinclair. 

ROSE  OF  BLENHEIM   Morice  Gerard. 

A  SHEPHERD  OF  THE  STARS Frances  Campbell. 

THE  LODESTAR Max  Pemberton. 

DIANA    Miss  L.  G.  Moberley. 

THE  WOMAN    A.  Fogazzaro. 

THOU   FOOL    J.  J.   Bell. 

QUICKSANDS    J.  A.  Steuart. 

THE  TRAMPLED  CROSS  Jos.    Hocking. 

THE  CALL  OF  THE  DEEP  Frank  T.  Bullen. 


Miscellaneous 


THE  BRIDE'S  COOK  BOOK 


.Cloth,    $2.00 


The  Copp,  Clark  Co.,  Limited 


Publishers, 


Toronto 


29 


)ome 


BOOKSELLER   AND   STATIONER 


Matters    of    Interest    to    Canadian    Newsdealers 


An  Injustice  to  Newsdealers  —    Who  is  the  Cause  of  It  ? 
New  Western  Magazine — Some  Changes  in  Ownership. 


The  Motive  Behind  it  All. 

"What  is  the  object  of  it  all  ?  What  is  behind  this 
move  of  the  Post  Office  Department  ?" 

These  are  the  questions  being;  asked  by  those  who 
read  the  correspondence,  which  appeared  last  month  in 
this  column,  between  Deputy  Postmaster-General  Coulter 
and  the  secretary  of  the  Booksellers'  and  .Stationers'  As- 
sociation. 

The  correspondence  dealt  with  the  action  of  the  Post 
Office  Department  in  requiring  newsdealers,  who  wished 
to  mail  United  States  magazines  at  the  cent  a  pound 
rate,  to  supply  the  Department  with  sample  copies  of 
each  magazine  before  the  privilege  could  be  granted.  It 
was  pointed  out  by  the  secretary  of  the  association  that 
this  requirement  would  impose  an  unnecessary  burden  on 
the  newsdealers.  The  Department  remained  obdurate  and 
insisted  on  being  supplied  with  these  sample  copies, 
which  would,   of  course,   be  duplicated   many    times  over. 

Undoubtedly  "there  is  a  nigger  in  the  fence."  The 
Department  could  surely  not  be  guilty  of  such  crass 
stupidity  as  'was  manifested  in  their  dealing  with  the 
matter,  were  it  not  that  some  motive  actuated   them. 

Who  are  being  hit  by  this  regulation  ?  Undoubtedly 
the  small  newsdealers,  both  wholesale  and  retail.  It  is 
evidently  intended  that  their  little  trade  by  mail  should 
be  hampered.  Assuming  this,  we  have  not  far  to  seek  for 
the  parties  who,  it  may  be  presumed,  inspired  the  post 
office  officials  to  stick  to  their  foolish  position. 

The  rights  of  the  small  dealers  must  be  maintained. 
There  can  be  no  doubt  that  certain  interests  are  looking 
for  a  monopoly  of  the  trade  and  are  endeavoring  to 
squelch  all  opposition. 

* 
New    Magazine. 

Two  young  newspapermen  in  Vancouver  havt  launched 
a  new  monthly  to  be  known  as  the  Outpost.  It  will  be 
devoted  to  the  interests  of  the  Canadian  people  and  no 
effort  will  be  spared  to  secure  the  best  contributors  in 
the  country.  It  will  combine  all  the  departments  of  the 
standard  magazine,  as  well  as  a  special  department  to 
deal  with  matters  educational.  Frank  W.  Hunt  has  been 
engaged  in  the  magazine  business  throughout  western 
Canada  for  fifteen  years  and  is  well  known  in  the  west. 
S.  N.  Dancey  is  a  former  Ontario  newspaperman,  having 
been  connected  with  papers  in  Stratford,  Belleville,  Pic- 
ton,  Guelph  and  Woodstock.  Latterly  he  has  been  on  the 
staff  of  the  Vancouver  Daily  Province.  The  first  issue 
of  the  Outpost  will  appear  about  the  end  of  the  month. 

Some  Changes. 

The  Circle,  a  magazine  which  was  founded  by  the 
Funk  and  Wagnalls  Company  a  year  ago,  has  been  sold 
to  a  new  corporation  known  as  the  Circle  Publishing 
Company.  The  president  of  the  new  company  is  Eugene 
Thwing,  the  vice-president  and  treasurer,  William  Howard 
Hoople.  Under  the  new  management  the  editor  of  the 
magazine  will  be  Eugene  Thwing,  Arthur  T.  Vance,  who 
undertook  the  editorial  direction  of  the  Circle  last  May, 
having  resigned  his  connection  with  it.  Dr.  W.  Hanfl  is 
the   new  managing     editof   of  the  magazine,    a  position 


which  he  formerly  held  on  the  Delineator.  The  capital 
stock  of  the  new  company  is  $100,000,  a  large  proportion 
of  which  has  already  been  taken.  The  company  has  taken 
new  quarters  in  the  S.  P.  C.  A.  building,  corner  Madison 
Avenue  and  Twenty-sixth  Street,  New  York,  where  they 
occupy  the  entire  fourth  floor.  In  discussing  the  future 
of  the  magazine  Mr.  Thwing  stated  that  it  is  intended 
to  continue  the  Circle  on  practically  the  same  lines,  both 
as  to  matter  and  outward  appearance,  as  those  followed 
by    its    former    management. 

It  is  announced  that  on  July  1,  the  firm  of  Houghton, 
Mifflin  &  Co.  will  transfer  their  Atlantic  Monthly,  which 
has  been  published  by  them  since  187'j,  to  a  new  com- 
pany to  be  incorporated  under  the  laws  of  Massachusetts. 
The  new  company  is  composed  of  Ellery  Sedgewick,  of 
I).  Appleton  &  Company,  the  New  York  publishers  ;  Mac- 
gregor  Jenkins,  the  present  business  manager  of  the 
magazine,  and  Waldo  E.  Forbes,  and  Rogers  Pierce,  of 
Milton.  There  will  be  no  material  change  in  the  charac- 
ter or  general  conduct  of  the  publication.  Bliss  Perry' 
will  continue  as  editor.  The  Atlantic  Monthly  was  found- 
ed in  1857  by  Oliver  Wendell  Holmes,  Henry  W.  Long- 
fellow, John  Greenleaf  Whittier,  James  Russell  Lowell 
and  Ralph  Waldo  Emerson. 

Contents  of  Forthcoming  Issue. 

The  June  number  of  the  Century  will  contain  "Lin- 
coln's Vote  for  Vice-President,"  "General  Grant's  Last 
Days,"  "Our  Barbarous  Fourth,"  "The  Concealing  Col- 
oration of*  Animals,"  "The  Abbotsholme,"  an  account  of 
a  visit  to  a  remarkable  English  school;  "The  Spell  of 
Egypt,"  with  pictures  in  color,  and  five  complete 
stories. 

Scribner's  for  June  will  contain  "A  Chronicle  of 
Friendships,"  by  Will  H.  Low,  reminiscences  of  art-stu- 
dent days  in  France  ;  "The  Measure  of  Content,"  a  pic- 
turesque account  of  the  work  and  personalities  of  the 
longshore  fishermen  of  the  Maine  coast  ;  "Brazil,  Where 
the  Coffee  Comes  From,"  short  stories  and  two  serials 
by  Richard  Harding  Davis  and  John  Fox,   Jr. 

A  word  of  appreciation  of  the  valuable  work  being 
done  by  Acadiensis,  the  little  Maritime  Provinces'  quar- 
terly, is  in  order.  The  issue  for  April  is  just  out,  con- 
taining quite  a  number  of  interesting  articles  on  his- 
torical subjects,  among  which  is  an  illustrated  outline  of 
the  history  of  Shippegan,  by  W.  F.  Ganong.  Acadiensis 
is  neatly  printed  and  well  illustrated  and  reflects  credit 
on  all  connected  with  its  publication. 


OZ\/\  [/■^J  Out-of-print  books  supplied.     No  matter  what  subject 

■  jllll  1^*^"%  Can  supply  any  book  ever  published.     We  have  50,000 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

TELEGRAPH   CODES 

A  B  C  Code.     5th  Edition.     English     Net  $7.00 

A  B  C  Coda.    5th  Edition.    Spanish "  8.00 

ABC     CoHe.     4th  Edition   •'  S.OO 

AlCode...                        "  7. SO 

Morelna  &    Neal  Code •'  S.OO 

Bedford-McNIell  Code 6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  COO?  CO  Vf^vr,              83  Nassau  St.,  N.Y.  City. 
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An  Announcement  for  Every  Bookseller 

<J  We  supply  books  of  all  publishers. 

<J  A  large  representative  stock  of  books   kept   constantly 
on  hand. 

<J  Send  your  book  orders  to   us  for  careful   and   prompt 
attention. 

<I  Our  prices  are  right. 

MCCLELLAND   &  COODCHILD 


Wholesale  Booksellers 

42  Adelaide  Street  West, 


TORONTO 


Order 

E3AI 


SEKER'S     GUID 

to  Canada  (Latest  Edition)    now,  from 
the  sole  Canadian  Agent. 


A.  T.  CHAPMAN 


MONTREAL 


MAPS 


of  every  state   and  territory   in 
the   United  States  and  of  every 
country    in    the    world.     Special 
maps   made  to  order. 
Correspondence  Invited 
RAND,   McNALLY  &  CO.,   166  Adams  St.,  Chicago. 


The  Times  Weekly  Edition 

"The  Empire's  Leading  Weekly." 

THE  TIMES  WEEKLY  EDITION  gives  a  complete  epitome  of 
the  week's  news  carefully  condensed  from  the  telegrams  and  other 
reports  in  The  Times.  It  contains  a  full  summary  of  the  proceedings 
of  the  Imperial  Parliament,  a  selection  of  the  most  important 
Leading  Articles,  Special  Articles,  Reviews  of  Books,  Letters  to 
the  Editor,  Naval  and  Military  Intelligence,  Ecclesiastical  Intel- 
ligence, Law  Reports,  Court  and  Personal  News,  Biographies. 
Musical  and  Dramatic  Notes,  Sporting  Intelligence,  including  the  full 
scores  of  all  first-class  Cricket  Matches,  a  special  Chess  Column,  a 
report  of  the  Money  Market,  the  latest  price  of  Stocks  and  Shares, 
with  a  record  of  their  variations  during  the  week,  the  Railway  Traffic 
Receipts,  Special  Crop  and  Stock  Reports  and  a  summary  of  the 
Agricultural  Situation,  also  a  Serial  Story  by  a  well-known  writer. 

A  SPECIAL  CANADIAN  AND  AMERICAN  EDITION  of 
THE  TIMES  WEEKLY  EDITION  is  published  on  Fridays  in  time 
for  the  Canadian  and  American  Mails,  and  it  reaches  subscribers  in 
the  Eastern  parts  of  Canada  and  the  United  States  on  the  following 
Saturday  week  regularly.  In  this  edition  special  attention  is  paid  to 
news  from  The  Times  which  is  interesting  to  Canadians  and 
Americans. 


Subscription     rate, 
are  at  follows  : — 

for     THE    TIMES 

WEEKLY     EDITION 
Port  Free 

3  months 

. 

$   .80 

6  months 

. 

1.60 

12  months 

TO    THE   TRADE 

3.17 

We  wUl  supply  you  with  THE  TIMES  WEEKLY  EDITION 
as  follows: — 

We  will  send  you  a  parcel  containing  4  copies  post  free  tor  14c.  a  week 
9         "         "         31c.      " 

UNSOLD  COPIES.-We  will  REFUND  you  on  unsold  copies 
at  the  rate  of  3c.  per  copy,  provided  the  headings  and  dates  on 
first  and  second  page  are  cut  off  and  returned  to  this  office. 

A  remittance  must  accompany  all  orders. 
Address    THE  TIMES,  123  Bay  Street,  Toronto,  Ont. 


Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tion* of  the  day  with  trade  particular* 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Dominion  Magazine— This  new  Canadian  Monthly  is 
something  worth  while  for  the  dealer.  A  fifteen  center 
with  bright  interesting  short  stories,  splendid  half- 
tone and  line  cut  illustrations,  as  well  as  live  editorials 
that  strike  the  nail  on  the  head  every  month.  Trade 
price  10  cents.  Fully  returnable.  If  you  have  not 
already  added  the  Dominion  to  your  magazine  stock 
write  tor  further  particulars  and  advertising  matter. 
Dominion  Publishing  Co.,  Star  Bldo.,  Toronto. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  3 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore. 
We  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  fi  Beacon  St.,  Boston,  Mass. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 

The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.G.,  England 


If  it's  a   British    Publication    We    Have   It. 

Two  popular  publications  that  every 
newsdealer  should  have  on  his 
counter. 

The  famous  "Living  Races  of  Mankind" 

Issued  Semi-monthly.     Trade  Price  1 5c. 

Lloyd's  Song  Album 

Trade  Price  $1.70  per  doz. 

Sole   Agents   for  Canada 

The  Imperial  News  Co. 

91  Church  Street,   Toronto 
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BOOKSELLER  AND  STATIONER 


Department  of  School  and  Collegiate   Institute  Supplies 

New    Lines    in    Scribblers    and  Work    Books— Some    Good  Dis- 
play     Racks     for      Pencils  —  Not      Much     Change     in      Prices 


The  dealer  will  soon  have  to  replenish  his  stock  of 
school  supplies  and  be  ready  to  provide  the  school  chil- 
dren of  his  district  with  new  outfits  with  which  to  start 
afresh  the  term  after  the  summer  holidays.  There  is 
very    little  change   in     the     prices   of  articles  from  last 


No.   1 140. —  Panorama   Assortment.      Price  $1.25  perj.box. 
(Copp,  Clark  Co.,  Limited,  Toronto.) 

year;  chalk  has  advanced  from  ten  to  twenty  per  cent., 
and  there  has  been  a  slight  increase  in  the  cost  of  black- 
boards. 

The  wholesale  manufacturers  have  been  busy  getting 
out  new  lines  and  their  travelers  are  now  on  the  road 
showing  the  best  assortment  of  school  supplies  that  has 
yet  been  offered  to  the  dealer. 

Considerable  originality  has  been  shown  in  the  large 
number  of  new  designs  in  scribblers  and  exercise  books. 
It  can  be  safely  said  that,  irrespective  of  other  merits, 
the  cover  sells  the  book  to  the  small  child.  For  this 
reason,  the  manufacturers  try  to  make  their  covers  as 
attractive  as  possible.  A  cover  with  some  educational 
value  is  possibly  the  best  and  can  very  often  be  put  to 
practical  use  in  the  child's  studies;  covers  of  this  nature 
will  always  find  favor  with  the  teachers  and  trustees  of 
the  schools. 

It  would  be  hard  to  estimate  the  number  of  pencils 
used  in  a. season  by  the  schools  of  Canada.  The  tendency 
the  past  few  years  has  been  for  a  better  grade  of  pencils 
and  one  can  now  get  a  good  pencil  at  a  remarkably  low 
cost.  For  the  convenience  of  the  retail  dealer,  the 
manufacturers  have  thought  out  many  ways  of  displaying 
pencils  and  a  number  of  new  stands  and  racks  arc  on 
the  market.  The  pencils  used  are  principally  those  of 
such  makers  as  Johann  Faber,  the  Eagle  Pencil  Co.,  and 
American  Pencil  Co.  The  makes  of  these  houses  arc  also 
strongly  represented  in  the  stocks  of  penholders  and 
erasers. 

The    Copp,    Clark    Company,   Limited. 

The  Copp,  Clark  Company,  Limited,  of  Toronto,  are 
this  season  showing  a  splendid  stock  of  school  supplies 
of  all  kinds  and  are  prepared  to  give  the  trade  even  bet- 
ter satisfaction  than  heretofore.  A  large  number  of  new 
and  attractive  lines  are  in  evidence,  and  an  especially 
large  variety  of  designs  in  scribblers  and  exercise  books. 

Among  the  new  designs  in  scribblers  and  exercise 
books  are  "Our  Emblem,"  .having  a  green  cover  of  maple 
leaves,  one  that    should  appeal    to  the    patriotic.     "The 


Pilot,"  another  good  design  with  cover  in  two  colors, 
showing  an  old  mariner  stationed  at  the  wheel.  The 
"North  Land"  shows  a  large  moose  head  and  maple 
leaves,  on  the  back  of  this  style  we  find  the  music  and 
words  of  the  patriotic  song,  "My  Own  Canadian  Home" 
The  "Beaver"  gives  you  an  imitation  pyrography  cover, 
a  picture  of  the  busy  beaver  being  the  feature,  and  song 
on  back  cover.  The  "Elite,"  "Jolly  Tar,"  "Tom  Brown" 
and  "Swastika"  are  also  designs  worthy  of  special  men- 
tion. The  greater  number  of  these  styles  are  obtainable 
in  two  or  three  sizes,  either  plain  or  ruled. 

In  pens,  holders  and  pencils  this  firm  are  also  to  the 
fore  and  are  ready  to  supply  the  trade  with  the  latest 
novelties  in  the  shape  of  counter  display  racks  for  these 
articles.  The  "Merry-go-Round"  display  stand  contains 
one-half  gross  of  pencils  in  assorted  colors,  and  rubber- 
tipped;  the  trade  price  for  this  stand  is  $2.25,  the  pen- 
cils retailing  at  5  cents  each.  The  "Panorama,"  a  most 
attractive  stand,  also  contains  one-half  gross  assorted, 
pencils.  A  counter  display  case  of  penholders  and  pens 
contains  three  dozen  holders  and  one  gross  of  the  most 
useful  patterns  of  assorted  pens.  The  trade  price  for  this 
case  is  90  cents,  while  the  dealer  sells  one  holder  and 
four  pens  for  5  cents,  this  gives  a  splendid  profit. 

The  list  of  school  supplies  is  a  lengthy  one  and  it 
would  take  many  pages  to  try  and  describe  the  many 
lines  in  full.  A  catalogue  giving  full  description  and 
prices  will  be  sent  on  request. 

The  W.  J.  Gage  Company,  Limited. 

The  W.  J.  Gage  Company,  Limited,  of  Toronto,  arc 
one  of  the  largest  manufacturers  of  school  books  and 
general  school  supplies  that  we  have  in  Canada  to-day. 
Like  other  houses  they  are  also  showing  many  new  styles 
in  their  big  line  of  scribblers  and  exercise  books,  and  by 
their  attractiveness  they  hope  to  tempt  the  thousand-; 
of  school  children  in  this  country  of  ours.  These  books 
are  made  in  several  sizes  and  some  can  be  had  either 
ruled  or  plain.  Among  some  of  the  newer  designs 
noticed  were  the  "Empress  of  India,"  a  cover  in  colors 


No.   31.—"  Peacock "  Assortment   of  Penholders.     Price  $1.35. 
(Copp.  Clark  Co.,   Limited,   Toronto.) 

of  the  steamer  of  that  naune.  "Sailor  Lads,"  a  colored 
cover  of  sailor  boys.  The  "Indian  Life"  depicts  early 
living  in  Canada.  "Who  There,"  "A  Queer  Fish,"  and  a 
host  of  other  designs  make  up  an  assortment  that  will 
be  sure  to  find  favor. 

In  pens  and  pencils  are  found  a  number  of  lew  dis- 
play stands  and  novelties,  including  the  "Pyramid  Rack" 
containing  half  gross  pencils,  the  trade  price,  $2.25.  The 
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BOOKSELLER  AND  STATIONER 


Years  of  Experience 

enable  us  to  produce 

NOTHING  BUT  THE  BEST 

Permanent  Selling  Features 

HAVE  BEEN  ESTABLISHED  for  OUR  LINES  of 

SCRIBBLERS  and 
EXERCISE  BOOKS 

The  new  designs  and  titles  of  covers  for  this  season's  trade  are  the  most  artistic  ever 
shown.  The  originality  and  variety,  together  with  the  quality  of  material  used, 
give  these  books  a  lasting  attractiveness. 

READ   OVER   THIS   LIST  : 
SWASTIKA         THE   BEAVER      BROOKDALE 
JOLLY  TAR        NORTHLAND  THE  PILOT 

BROWN  BESS      OUR  EMBLEM         THE  ELITE 
TOM  BROWN  EXPECTATION 

PRICES   ARE   RIGHT. 

A    display  in  your  store    of   a   complete   Stock    of   the    above   will    bring   gratifying 

FINANCIAL  RESULTS 

While  all  orders  receive  prompt  and  careful  attention,  special  consideration  is  given  to 
mail  orders.    Samples  are  being  shown  by  our  different  travelling  representatives. 


The  Copp,  Clark  Company,  Limited 


Manufactory  : 
67-69-71  COLBORNE  ST. 


Toronto 


Warehouse  : 
64-66  FRONT  ST.  WEST 
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BOOKSELLER  AND  STATIONER 


SCHOOL 

The  Prize  Series  of  Exe 


<< 


250 

Boy's  Own  Annual 

in   Prizes. 


j) 


For  the  coming  school  season  we  have  gone  to  great  .trouble  and  considerable  ex- 
p3rne  to  produce  something  original  and  striking,  that  would  appeal  to  the  Canadian 
children  with  more  force  than  simply  an  ordinary  fancy  covered  practice  book,  and  "THE 
PRIZE"  series  of  Exercise  and  Scribbling  Books  is  the  result.  The  cover  design  of  these 
books  is  from  an  original  painting  by  Mrs.  Mary  Heiter  Reid,  R.C.A.,  who  is  recognized 
as  the  leading  Canadian  artist  in  floral  work. 

We  will  give  to  the  Cinadian  school  boys  250  copies  of  this  year's  "Boy's  Own 
Annual"  and  to  the  Canadian  school  girls  250  copies  of  "The  Girl's  Own  Annual,"  as  prizes 
for  reproducing  this  cover  in  either  water  colors  or  colored  crayons. 

The  details  of  the  competition  have  been  thoroughly  worked  out,  and  the  scholars 
have  been  divided  into  five  classes,  from  the  first  to  the  fifth  forms.  A  sheet  of  drawing 
piper  is  supplied  with  every  book,  on  which  the  outline  of  the  picture  is  printed  and  on 
which  the  reproduction  is  to  be  made,  and  returned  to  the  Canadian  Publishers  of 
"The  Boy's  Own  Annual,"  who  will  look  after  every  detail. 

Samples  are  now  in  the  hands  of  our  salesmen,  and  no  stock  will  be  complete  in 
September  without  these  books. 


Warwick  Bros.  &  Rutter,  Limited 


Manufacturing 
Stationers, 


TORONTO 


BOOKSELLER       AND       STATIONER 


OPENING 

:ise  and  Scribbling  Books 

250 

"Girl's  Own  Annual" 

in  Prizes. 

Reasons   for  the  Competition 

1st.  To  create  an  increased  demand  for  The  Boy's  and  Girl's  Own  Annuals,  which  are 
recognized  as  the  highest  standard  of  reading  published  for  young  people. 

2nd.  To  encourage  the  scholars  to  buy  practice  books  with  paper  of  a  better  quality, 
and  to  discourage  the  sale  of  those  very  large  size  books  which  fall  to  pieces 
before  they  are  used,  and  from  the  sale  of  which  there  is  no  profit  for  the  manu- 
facturer or  retailer,  and  no  satisfaction  to  the  user. 

3rd.    To  increase  the  sale  of  water  color  paints  and  colored  crayons. 

4th.     To  encourage  the  scholars  of  Canada  in  their  study  of  drawing  and  color  work. 


Teachers,  as  well  as  scholars,  cannot  but  be  interested  in  the  proposition. 


SEE  ANNOUNCEMENT  ON   INSIDE  FRONT  COVER  FOR 
OTHER  NEW  NUMBERS  IN  SCHOOL  PRACTICE  BOOKS. 


Warwick  Bros.  &  Rutter,  Limited 


Manufacturing 
Stationers, 


TORONTO 


BOOKSELLER  AND  STATIONER 


"Turbine,"  "Panorama,"  "Merry-go-Round,"  "Arch," 
"Bridge,"  are  all  good  display  stands.  One  rack  that 
will  stand  a  lot  of  wear  and  tear  is  the  "Metal  Revol/- 


No.  414X.— Merry-Go-Round   Assortment.      Price   $2.25. 
(Copp,   Clark   Co.,  Limited,   Toronto.) 


ing  Stand,"   which  contains   one-and-a-half  gross   of  pen- 
cils. 

Pencil  erasers,  pens  and  holders  are  shown  in  many 
different  styles,  and  are  put  up  in  such  a  way  as  to  at- 
tract buyers. 

Warwick  Bros.  &  Rutter. 

The  firm  of  Warwick  Bros.  &  Rutter,  of  Toronto, 
have  for  many  years  been  extensive  manufacturers  and 
dealers  in  all  classes  of  school  supplies.  Nearly  every- 
thing that  one  will  find  in  the  schoolroom  can  be  pur- 
chased from  this  well  known  house. 

Among  the  lines  of  scribblers  and  exercise  books  car- 
ried this  season  by  Warwick  Bros,  and  Rutter  one  will 
find  many  new  and  original  designs.  Bookseller  and 
Stationer  had  the  opportunity  of  viewing  the  lines  and 
a  few  of  the  newer  styles  are  here  mentioned.  One  that 
will  appeal  strongly  to  the  scholar  is  a   cover  in  colors 


showing  the  coat-of-arms  for  the  various  colonies  of  the 
British  Empire.  The  "Historical  Canada"  scribbler 
has  a  grouped  picture  of  Champlain,  Wolfe  and  Cartier. 
On  the  "Diabolio"  work  book  you  see  a  girl  and  boy 
playing  that  fascinating  game.  Colored  post  cards  of 
Canadian  scenes  are  mounted  on  the  covers  of  the 
"Scenic"  practice  book.  These  designs,  among  others, 
including  the  best  sellers  of  last  season,  give  a  large  as- 
sortment from  which  the  dealer  can  select.  On  the  back 
covers  of  most  of  the  lines  will  be  found  tables  of 
measurement,  weights,  etc. 

A  large  line  of  reporters'  and  stenographers'  note 
books  in  many  sizes  and  styles,  is  also  carried. 

This  firm  carry  the  much  used  "Topaz"  lead  pencils. 
They  are  made  in  all  grades,  hard  or  soft,  and  can  be 
had  in  plain  or  rubber  tipped. 

On  another  page  of  this  issue  will  be  found  the  de- 
tails of  a  drawing  competition  that  will  interest  every 
bookseller  of  the  Dominion. 

Moving  Into  New  Premises. 

The  Geo.  M.  Hendry  Company,  of  Toronto,  are  about 
to  move  into  their  new  3-storey  building  on  Temperance 
Street.  This  firm  recently  bought  out  the  Western 
School  Supply  Co.,  of  Regina,  and  are  continuing  it  as 
a  branch  office. 

Flexible  Rulers. 
Something  really  new  is  the  featherweight  flexible 
ruler,  manufactured  by  the  Wescott-Jewell  Company,  of 
Seneca  Falls,  N.Y.  The  rulers  are  made  in  carefully-se- 
lected maple,  also  in  black  and  white  flexite.  They  are 
made  in  two  lengths,  12  and  15-inch,  and  have  smoothly- 
finished  double  steel  ruling  and  cutting  edges  of  superior 
quality.  Their  thinness  makes  them  very  flexible  and 
they  embody  all  the  desirable  qualities  of  the  rubber  or 
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Featherweight   Flexible   Ruler. 


all-steel  ruler,  but  are  lighter,  yet  more  durable.  The 
ruling  edges  are  very  close  to  the  paper,  therefore  more 
accurate  for  either  s'ngle  or  double  line  ruling.  This  firm 
also  make  a  full  and  complete  line  of  school  and  office 
rulers  of  all  kinds  and  would  be  pleased  to  send  trade- 
catalogues  and  price  lists  on  application. 


r™llyhnnew        THE  FEATHERWEIGHT  FLEXIBLE   RULER 


FOUR  IN  ONE 

Flexible   Ruler 

Check  Cutter 

Book  Mark 

Leaf  Cutter 


$  TO 
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\   FEATHERWEIGHT      ^==» 


>-       FLEXIBLE  ftJLER, 


SELL  ON  SIGHT 

Very  Durable 

Finely   Finished 

Light  Weight 

Popular  Price 


The  trade  handling  these  rulers  will  be  furnished  with  special  imprint  descriptive  circulars.     Write  us  (or  prices. 

WESTCOTT-  JEWELL  CO.,    f*^*fcof        office  and  Factories :    Seneca  Falls,  N.Y. 


BOOKSELLER    AND    STATIONER 


What  Lines  Do  You  Carry? 

The  successful  bookseller  answers  by  saying 
"Books,  stationery,  fancy  goods!  and  the 
"BERLINER  GRAMOPHONE"  and 
"VICTOR  TALKING  MACHINE."  And 
I  find  that  the  two  last  named  create  business 
for  every  other  department  of  my  store. 
They  bring  in  the  people  who  have  money  to 
spend,  and  willingness  to  spend  it." 

Write  for  information  about  our  special 
bookseller's  business  proposition.  Write 
to  the  agent  nearest  your  locality. 


J.  &  A.  McMillan,        -      - 

Clark  Bros.  Co. 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 


St.  John.N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 


The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 


AMERICAN  SKILL  WINS 

Holzman  Local  Views 

"  Not  Made  in  Germany  " 


Supreme 

Quality 

plus 
Unequaled 

Service 

at 
Order  Getting 

Price 


After  patient  experimentation  we 
have  perfected  some  special  pro- 
cesses which  produce  View  Cards 
of  a  quality  far  surpassing  the  best 
work  of  European  publishers. 

Richness  of  coloring,  fidelity  of 
detail  and  genuine  artistic  value, 
are  distinguishing  features  of  Holz- 
man Views. 

We  make  deliveries  in  as  many 
weeks  as  European  manuf  acturer 
require  months,  and  you  enjoy  the 
added  benefits  of  American  respon- 
sibility and  accessibility. 


means   nothing   unless  compared  with 
our  samples 


Write   for   Samples— It    Will    Pay  You  to  Know 

The  Largest  Factory  in  America  Devoted 
Exclusively  to   the   Making  of    Post  Cards 

Alfred  Holzman  Co. 


2815  Wabash  Avenue,  CHICAGO 
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The    Musical     Department 

Music  Business  at  Former  Level. 

In  large  retail  departmental  stores  and  exclusive  shsct 
music  stores  the  music  business  has  again  reached  its 
former  level.  The  present  time  is  one  of  the  best  to  start 
a  department  of  this  kind,  as  by  the  time  summer  months 
are  at  hand  you  have,  to  a  certain  extent,  established  a 
fair  connection.  By  the  time  the  summer  months  are 
over,  the  busiest  days  in  the  sheet  music  business  are  at 
hand.  By  then  you  should  have  a  full-grown  trade  ; 
should  be  in  close  touch  with  all  music  jobbers  and  nub- 
lishers,  both  in  Canada  and  the  United  States.  A  large 
dry  goods  merchant  who  has  established  a  music  depart- 
ment in  his  store  cannot  help  but  say  that  it  is  one  of 
his  cheapest  advertisements,  also  one  of  the  best  draw- 
ing cards  to  his  store. 

New  Titles. 

"Shapiro,"  music  publisher,  New  York,  has  four  good 
numbers  in,  "This  is  no  Place  for  Me,"  by  Moran,  Hec- 
lan  and  Furth;  "Roses  Bring  Dreams  of  You,"  and 
"Hoo-oo,"  by  Herbert  Ingraham,  and  "When  They're 
Bringing  in  the  Corn,"  by  Alfred  Bryan  and  Seymour 
Furth. 

"My  Rose  of  Tennessee,"  and  "When  Love's  Dream  is 
Growing  Old,"  by  H.  H.  Taylor,  are  two  very  pretty 
compositions.  Other  good  numbers  are,  "When  the  Moon 
Plays  Peek-a-boo"  and  "When  You  Dream  of  Someone 
and  Someone  Dreams  of  You,"  by  W.  R.  Williams.  An- 
other entertaining  number  is  "Everyone  was  Meant  for 
Someone,"  by  Branen  and  Lloyd.  All  of  above  are  pub- 
lished by  Will  Rossiter,   Chicago. 

From  the  four  numbers  below  it  will  be  seen  that 
Jerome  H.  Remick  &  Co.,  New  York,  are  still  up  to  '.ne 
front  in  the  sheet  music  business.  "Dreams  that  Never 
Come  True"  is  as  attractive  on  the  cover  as  it  is  pretty 
inside.  "Pride  of  the  Prairie  (Mary)"  is  making  a  big 
hit  all  over  and  deserves  the  success  so  far  obtained. 
Harry  Williams  and  Van  Alstyne  have  a  very  good  com- 
ical song,  "I  was  a  Hero,  Too."  Still  another  comical 
song  published  by  this  house  is  entitled,  "Hang  Out  the 
Front  Door  Key,"  by  B.  H.  Burt. 

The  great  prairie  ballad,  "When  It's  Moonlight  on  the 
Prairie,"  by  Roden  and  Henry,  is  being  introduced  in 
America  by  the  clever  English  artiste,  Rosie  Lloyd.  An 
up-to-date  Irish  novelty  waltz  song  by  Henry  and  Cahill 
is,  "When  My  Girl  from  Tipp'rary  Tips  Me."  This  song 
is  being  introduced  by  the  Elinore  Sisters.  The  original 
Egyptian  cowboy  song,  "Sahara,"  by  Norton  and  Camp, 
continues  a  good  seller.  One  of  the  latest  and  most  popu- 
lar stage  songs  now  being  introduced  by  Janet  Allen  is, 
"Everyone's  in  Love  with  Someone,"  by  Gillespie  and 
Petrie.  "It  Always  comes  with  the  Summer,"  is  by 
Lamb  and  Solman.  This  song  is  being  introduced  with 
great  success  by  Rosie  Lloyd.  The  above  five  songs  are 
published  by  Jos.  W.  Stern  &  Co.,  New  York. 

Important  Announcement. 
Whaley,  Royce  &  Co.,  Limited,  Toronto,  have  recently 
taken  over  the  entire  stock  of  the  Canadian-American 
Music  Co.,  and  have  also  secured  exclusive  control  of  their 
publications.  This  stock  consists  of  sheet  music,  music 
books,  vocal  and  instrumental  selections  for  all  voices 
and  all  instruments,  also  theoretical  and  educational 
works.  Lists  will  he  furnished  on  application.  In  order 
to  dispose  of  the  stock  .within  the  next  few  months,  special 
prices. are  being  made  and  extra  discounts  on  orders  for 
quantities. 
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Department    of    General    and     Commercial    Stationery 


Window    Display  Contest  —Fountain    Pen 
Trade  —  Holiday    Papeteries     Being    Shown 


Business    Booming  —  State    of 
Two    Firms   Consolidate 


Mercantile  Fountain  Pens. 
W.  V.  Dawson  &  Co.,  16  De  Bresoles  St.,  Montreal, 
have  been  appointed  Canadian  distributors  for  the  Mer- 
cantile fountain  pens,  manufactured  by  the  Aiken-Lam- 
bert  Co.,  33  Maiden  Lane,  New  York  City.  They  have 
issued  to  the  trade  a  folder  containing-  illustrations  and 
descriptions  of  the  full  line,,  together  with  some  of  their 
selling-  helps. 

$60   Window   Display    Contest. 

Recognizing  fully  the  importance  of  the  interchange 
of  ideas  regarding  window  displays,  the  L.  E.  Waterman 
Co.,  of  Canada,  Ltd.,  Montreal,  are  conducting  a  window 
display  contest,  closing  June  15,  for  the  best  window 
displays  of  Waterman's  Ideal  fountain  pens.  Prizes 
amounting  to  $60  will  be  awarded  to  dealers  or  then- 
clerks,  as  follows  :  First  prize  $15,  second  prize  $10, 
third  prize  $5,  fourth  prize  $5,   and  for   the  next  six,  a 


countries.  It  is  probable  the  Canadian  company  will 
arrange  to  share  the  benefit  of  the  ideas  gained  by  their 
New  York  firm.  Details  of  this  competition  are  given 
in  their  special  large  Easter  issue  of  the  "Pen  Prophet." 


* 


Taken  Fountain  Pen  Agencies. 

Canadian  stationers  will  appreciate  the  fact  that 
McFarlane,  Son  &  Hodgson,  Limited,  Montreal,  have 
secured  the  agency  for  the  Sterling  fountain  pen,  and  in 
doing  so  they  have  made  arrangements  whereby  they  are 
carrying  a  large  stock  of  these  goods  in  their  ware- 
house in  Montreal.  This  line  is  not  new  to  the  Can- 
adian trade  as  the  manufacturers  have  been  selling  to  a 
few  customers  in  this  country;  they  have  undoubtedly 
improved  in  the  manufacture  of  a  high-class  fountain 
pen,  and  with  these  improvements,  protected  by  patents, 
they   are  offering   a  line  much  superior  to   any  pen  now 


A   Selection  of  1908  Holiday   Papeteries.    (Buntin,  Gillies   &  Co.,   Hamilton.) 


$4.25  pen.  The  judges  are  to  be  the  managers  of  the 
wholesale,    retail,    and    advertising    departments.  The 

points  that  will  be  chiefly  considered  will  be  originality, 
attractiveness  and  simplicity. 

Many  dealers  in  all  parts  of  Canada  have  already 
exhibited  enthusiasm  regarding  the  contest,  as  they  re- 
cognize the  increased  pen  sales  sure  to  result,  as  well  as 
the  opportunity  for  securing  one  of  the  prizes. 

In  taking  photographs  dealers  should  be  careful  to 
avoid  reflection.  It  is  the  intention  of  the  L.  E.  Water- 
man Co.,  of  Canada,  Ltd.,  to  utilize  the  photographs 
submitted  in  the  form  of  a  helpful  booklet.  Similar 
contests  arc  taking  place  in  the  TTnited  States  and  other 


in  the  market.  We  note  two  or  three  points  which  we 
consider  worthy  of  mention. 

They  have  an  absolutely  non-leakable  and  strong 
ink- joint  so  placed  in  the  centre  of  the  barrel,  away 
from  the  finger  grasp,  that  the  hand  or  fingers  do  not 
come  into  contact  with  it  in  writing. 

We  also  notice  that  the  flange  fitting  into  the  cap 
is  arranged  so  that  the  cap  fits  securely  at  all  times, 
and  cannot  be  loosened  by  falling  nor  will  it  come  off 
in  the  pocket  by  being  jarred  or  pressed  against. 

The  fit  and  finish  of  ttyese  pens  camiot  be  excelled, 
while  the  gold  pens  are  all  selected  \vjth  the  greatest 
care   and     may   be   bad   in   great   variety   of   styles     and 
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points  to  suit  any  penman.  McFarlane,  Son  &  Hodgson, 
Limited,  report  that  they  have  secured  a  number  of 
orders  since  they  have  taken  over  this  agency. 


* 


Two    Commercial    Firms    Consolidate. 
A  charter  has  been  secured  for  the  Copeland-Chatter- 
son-Crain,  Limited,  which  is  a  consolidation  of  two  well- 
known  Canadian  concerns  doing  business  in  loose-leaf  sys- 


some  of  the  sales  helps  for  Waterman's  Ideal  fountain 
pen  ink  and  some  of  the  convenient  forms  in  which  their 
ink  is  salable. 

Their  fountain  pen  ink  is  a  natural  outcome  of  a 
desire  to  supply  their  Ideal  fountain  pen  with  what 
they  consider  the  best  ink  obtainable.  Waterman's  Ideal 
ink  is  manufactured  in  the  most  convenient  and  practical 
style,  including  such  lines  as  Traveler's  Filler  and  the 
Desk  Filler.  Counter  display  stands  are  furnished  for 
both  of  these  lines.    Their  ordinary  lines  are  attractively 


The  C.C.C.   Stylo  Pen. 


terns  and  commercial  stationery,  the  Copeland-Chatter- 
son  Co.,  Limited,  of  Toronto,  and  Rolla  L.  Crain  Co., 
Limited,  Ottawa.  The  Copeland-Chatterson  Co.  have 
been  the  pioneers,  and  the  largest  manufacturers  of  loose- 
leaf  goods  in  the  country,  and  the  Rolla  L.  Crain  Co.  do 
a  large  loose-leaf  business,  holding  a  considerable  section 
of  the  general  printing  and  binding  trade. 

The  new  organization  will  be  capitalized  at  $1,000,- 
000,  and  the  heaviest  stockholders  will  be  the  members 
of  the  present  Copeland-Chatterson  Co.  R.  J.  Copeland 
will  be  the  president,  and  A.  E.  Chatterson  first-vice- 
president  of  the  Copeland-Chatterson-Crain,  Limited,  and 
with  Rolla  L.  Crain  will  comprise  the  management  of 
the  new  company. 

Sell  Ink  to  Fountain  Pen  Customers. 

Ideal  salesmanship  never  ends  with  a  single  sale. 
After  you  have  sold  your  customer  a  fountain  pen,  ink 
in  one  of  its  various  forms  should  be  introduced.  This 
form  of  salesmanship  will  certainly  result  in  a  large  in- 
crease of  profit  in  the  fountain  pen  department.  It  is 
upon  this  plan  that  L.  E.  Waterman  Co.,  of  Canada, 
Ltd.,  is  constantly  working.  They  try  to  make  it  easy 
for  the  dealer  to  follow  up  their  suggestions,  and  a 
glance   at   their   colored    insert    in    this    issue    will    show 


and  securely  boxed  for  the  most  advantageous  carrying 
of  stock  and  handling,  and  are  strongly  cased  for  ship- 
ping purposes.  Their  trade  price  list  of  inks  is  not  a 
mere  pamphlet  of  particulars  regarding  their  inks,  but 
is  interesting  and  helpful  in  its  information. 


* 


Holiday  Papeteries. 

The  illustration  shows  a  few  of  the  leading  lines  of 
holiday  papeteries  offered  for  next  season  by  Buntin, 
Gillies  &  Co.,  Ltd.,  Hamilton.  The  assortment  com- 
prises many  of  the  latest  and  most  attractive  designs  in 
boxes,  filled  with  fine  linen  finish  note  paper  and  envel- 
opes.   Samples, are  now  in  travelers'  hands. 

Stylographic  Ink  Pencils. 

The  Copp,  Clark  Company  have  in  stock  two  new 
stylo  pens,  the  C.C.C.  pocket  stylo,  red  vulcanite,  and 
the  C.C.C.  black  baby,  black  vulcanite.  These  pens  are 
made  of  the  best  molded  vulcanite,  with  finest  quality 
platimum  po^nt,  and  a  very  handy  size  for  pocket. 

One  firm  in  Winnipeg  reports  selling  one  gross  of 
these  pens  per  week.  Price  to  the  trade  is  $7.20  per 
dozen. 


Hurd's  Suede  FinisH 

Pearl  Gray  wedding  stocK  is  tHe  best  tHat  can  be  made,  fashionable  in 
style  and  shade,  correct  in  sizes  and  in  manufacture  perfect.  Service, 
too,  is  important  for  many  such  orders  are  wanted  in  quicK  time.  Our 
reputation  for  promptness  will  be  maintained  in  the  future  as  in  the 
past.  Then  -why  not  handle  the  Hurd's  Suede  Finish  weddings  ? 
They  will  please  the  most  exacting'  bride  to  be. 

Our    line    of    sachets,   dinner     cards,    Xmaa    cards   etc.,    which  is  being    shown    with, 
our  holiday  line  is  the  most  attractive  we  have  ever  brought  out.      Be    sure  you  see   it. 

GEO.  B.  HURD  (&  CO. 

Fine   Paper   MaKers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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Forced  Sale 

(on  account  of  ill-health) 

Jas.  I.  Anderson  &  Co.'s 

Old  Established,  Up-to-date  Business. 
London,    -    Ontario 

The  stock  is  clean  and  well-bought  and 
will  invoice  about  twelve  thousand  dollars 
($12,000). 

The  stock  must  be  sold  and  offers  at  a 
rate  on  the  dollar  will  be  received  during 
balance  of  this  month.  Any  reasonable  offer 
will  be  considered. 

London  is  a  manufacturing  city.  Popu- 
lation over  forty  thousand  and  steadily 
growing. 

Two  taking  hold  of  this  business,  one 
for  inside  and  one  for  outside  there  is  no  limit 
to  its  possibilities. 


HOLIDAY  PAPETERIES. 

In  the  sample  room  at  W.  J.  Gage  &  Co.'s  ware- 
house in  Toronto,  their  magnificent  display  of  holiday 
papeteries  for  the  coming  season  is  now  on  exhibition. 
Every  box  is  made  by  this  firm  in  their  own  factories 
and  is  the  product  of  Canadian  labor. 

As  far  as  competition  is  concerned,  they  have  no  fear 
of  imported  goods  capturing  the  market,  and  mention  as 
an  instance  one  of  their  customers,  a  large  jobber,  who 
had  sets  of  different  makers'  Christmas  papeteries,  im- 
ported, as  well  as  domestic,  sent  to  him  to  examine  so 
as  to  select  the  best  for  his  own  trade.  After  a  careful 
inspection,  he  decided  the  series  made  by  W.  J.  Gage  & 
Co.  to  be  the  best  in  all  respects  and  placed  his  order 
for  them. 

Their  papeteries  embrace  a  wide  variety  of  designs 
and  a  most  artistic  assortment  of  colors  and  patterns 
in  the  coverings  of  the  boxes.  Prices  range  from  $125 
per  100  boxes  down  to  $10  per  100  boxes.  Their  travel- 
ers are  now  taking  orders  for  fall  delivery  and  sales  are 
ahead  of  any  previous  year. 


NOVEL    WAY    OF    ADVERTISING. 

THfe  Berliner  Gramophone  Company  of  Canada,  Ltd., 
are  thoroughly  enterprising  and  lose  no  opportunity  of 
advertising  in  an  original  and  attractive  manner,  One 
of  the  latest  methods  of  bringing  their  gramophones  and 
accessories  before  the  public  was  a  complimentary  con- 
cert held  in  Lyric  Hall,  Montreal,  on  Thursday  evening, 
April  23rd,  at  8.30.  Invitations  were  issued  to  a  large 
number  of  music  lovers,  who  had  the  opportunity  of 
hearing,  by  means  of  the  gramophone,  such  artists  as 
Madame    Melba,    Madame     Marcella    Sembrich,     Madame 


MAPS 


Before  purchasing  MAPS  give  us  an 
opportunity  to  tell  you  what  is  said  by 
CANADIAN  GEOGRAPHICAL  TEACHERS 
who  have  examined  PHILIP'S  COMPARA- 
TIVE SERIES  LARGE  SCHOOL  ROOM 
MAPS.  They  combine  both  POLITICAL 
AND  PHYSICAL  features.  Physical 
features  specially  prominent.  Political 
Boundaries  clearly  shown  by  red 
lines.  The  Towns  by  red  circles. 
Railroads  by  black  lines.  Principal 
Ocean  Routes  with  their  distance  also 
given,  and  numerous  other  features. 
Nothing  unnecessary  inserted,  and 
nothing  necessary  omitted.  Write  us 
to-day  for  list  of  Series,  Prices  and 
Trade  Discount. 

Renouf  Publishing  Co. 

61     Union    Ave., 
Montreal 

Canadian  Agents  for 

Geo.  Philip  &  Sons,  -  London,  Eng. 

John  Wiley  &  Sons,  -  -  New  York 

Longmans,  Green  &  Co.,  London,   Educational  Works 
Thomas  Nelson  &  Sons,  Edinburgh, Educational  Works 


Schumann-Heink,  Madame  Calve,  Enrico  Caruso,  Antonio 
Scotti,  and  others,  in  selections  from  the  best  composers. 
The  auxetophone  was  used,  this  being  its  first  presenta- 
tion to  the  Montreal  public.  This  is  the  latest  achieve- 
ment in  sound  reproduction,  the  principle  being  quite  dif- 
ferent from  that  employed  in  other  sound  reproducing  in- 
struments, and  is  a  great  improvement  on  former 
methods. 

WINNIPEG. 

Winnipeg,  May  6,  1908. — April  was  the  month  of  the 
educational  conventions,  and  stores  catering  to  the  teach- 
ers' trade  were  very  busy  in  consequence.  Window  dis- 
plays and  newspaper  advertising  were  used  effectively  to 
push  the  sale  of  books  and  supplies  among  the  visiting 
teachers.  Easter  novelties  also  met  with  a  ready  sale 
and  on  the  whole,  the  month  of  April  was  a  particularly 
good  one  for  the  Winnipeg  retailers. 

A.  Roy  Macdougall,  manufacturers'  agent,  of  To- 
ronto, was  in  Winnipeg  early  this  month,  on  his  return 
from  a  business  trip  to  the  coast.  He  spent  several  days 
in  this  city  calling  on  the  retail  trade. 


The  publ'shing  department  of  the  Society  for  Pro- 
moting Christian  Knowledge  is  more  than  usually  active 
at  the  present  time,  in  anticipation  of  the  Pan-Anglican 
Conference,  which  assembles  in  London,  England,  in  June. 
A  series  of  "Pan-Anglican  Papers"  has  been  issued, 
throwing  light  upon  numerous  problems  that  are  to  be 
brought  up  for  consideration  at  the  congress.  These 
pamphlets  are  published  at  2d  each.  Many  of  the  sub- 
jects are  of  as  great  interest  to  the  laity  as  to  the 
clergy. 
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CALENDARS 

An   extensive   high-grade   line   of  British 
manufacture. 


CHRISTMAS  CARDS 

Our  series  has  earned  for  us  a  big  reputation  amongst 
discriminating  stationers. 


PRIVATE  GREETING  CARDS        WEDDING  STATIONERY 

We   specialize   in   high-class  Private  Greeting  Cards  ;  We  are  the  largest  makers  of  Wedding  Stationery  in 

our  line  is  suitable  for  the  Canadian  market.  the  world. 


MASONIC  STATIONERY  BALL  PROGRAMMES  MENUS 

HARPER  WOODHEAD  &  CO. 

T^aSSnL*i^£T"   34.  36,  38.  Provost  Street,  London,  Eng.    %%£■&££■ 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


TRADCX    ^J    I  W.*RK 


Fancy  Leatherware 


Pinochle  Card  Sets 

Writing  Cases,  Traveling  Accessories 

Hand  Bags,  Dressing  Cases,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


Fireworks 
Importers 

We  are  direct  importers  of  Chinese  Fire 
Crackers,  Cannon  Crackers,  etc.,  also  of  the 
wonderful  German  and  Spanish  condensed 
Fireworks.     Hand's  Domestic  Fireworks 

we  carry  a  full  range. 

Closest  prices  quoted  and  prompt  atten- 
tion given  to  orders.  Buy  now  and  secure 
early  delivery. 

Spring  Lines  Now  in  Full 
Swing 

Rubber  Balls,  gray,  terra  cotta  and  colored,  Ten- 
nis Balls,  Base  Balls,  Base  Ball  Bats,  Mits,  Cloves, 
Masks,  Lacrosse  Sticks,  etc. 

The  Sutclif fe-Edmison  Co. 

LIMITED 
WHOLESALE  FANCY  GOODS 

76  YORK  STREET,         TORONTO,  ONT. 


SOMETHING  ALTOGETHER   NEW   IN  SAFETY   INK  STANDS 


NUMAN'S  "NOAIR" 

If  you  sell  the  "Noair"  safely  you  will  not  be  bothered 
with  complaints  about  corks  falling  out.  The  Noair  cork  is 
made  of  the  finest  acid  proof  rubber  absolutely  warranted  to 
last  for  years. 

It  Is  c  >nstructed  so  there  is  a  double  clamp  on  the  outside 
as  well  as  on  the  inside  making  it  impossible  for  the'corkto  fall 
out. 

This  is  an  absolutely  new  feature  in  Safety  Inkstands. 

Made   in   the   finest   fire   polished   Crystal   Glass.     Note   the 
Squatty  appearance. 

No.  601   "Noair"  size  2%  inches  -  $2.00  per  doz. 

No.  603        "  "    3       **  -  3.00 

Sold  by  all  jobbers  in  Canada. 

Be  up-to-date.     Order  sample  dozen  from  your  jobber  and  watch  them  sell. 


C.  H.  NUMAN  CO. 


Sole  Manufacturers 
NEW  YORK 


4i 


BOOKSELLER   AND   STATIONER 


Striking    New    Proposition    in    School    Practice    Books 

One  of  the  best  and  most  generous  competitions  ever  benefit  of  retailers  are  issuing  a  complete  catalogue 
offered  to  the  school  children  of  the  Dominion  will  com- 
mence with  the  opening  of  school  after  the  summer  hoh- 
days.  Warwick  Bros.  &  Rutter,  Toronto,  are  offering 
as  prizes  250  Boy's  Own  Annuals  and  250  Girls'  Own 
Annuals   for   the   best    copies   of   the   picture   on   the   cover 


which  will  be  useful  in  making  many  special  sales  at 
retail.  The  catalogue  is  now  ready  for  distribution  ami 
vvill  be  cheerfully  sent  to  interested  dealers. 

The  catalogue  describes  fully  complete  lines  of  metals, 
crucifixes,    rosaries,   crosses,    prayer   books,    etc.,    etc.     It. 
of  their  " Prize  Practice  Book,"  to  be  done  in  water  colors      measures  7~b  x  5  inches  and  is  4K  pages  in   size.     All   the 


or  colored   crayons. 

The  design  selected,  a  vase  of  poppies,  is  from  the 
brush  of  Mrs.  Mary  H.  Reid,  R.C.A.,  who  is  known  from 
coast  to  coast  for  her  superiority  in  portraying  floral  sub- 
jects. The  original  painting,  which  is  in  oils,  makes  a 
beautiful  picture,  fully  sustaining  the  reputation  of  this 
eminent  artist.  An  excellent  reproduction  in  dolors 
appears  on  the  cover  of  the  ''Prize  Practice  Book." 

Oraw'ing  is  a  subject  studied  by  the  scholars  in  all 
our  schools  and  anything  that  will  encourage  the  boy 
or  girl  in  this  work  should  receive  the  hearty  endorsa- 
tion  of  teachers  and   school  officials  in  general. 

The  design  to  be  used  was  not  selected  entirely  on 
the  judgment  of  Warwick  Bros.  &  Rutter,  but  was  first 
of  all  approved  of  by  the  highest  authorities  on  drawing 
in   connection   with   the  schools  in   Toronto. 

Bookseller  and  Stationer  has  also  seen  a  copy  of  the 
rules  and  regulations  and  on  reading  them  over  is  struck 
with  their  fairness  and  the  splendid  opportunity  given 
to'  every  boy  and  girl,  attending  school  in  the  Dominion, 
to  improve  themselves  in  the  art  of  drawing. 

A  circular  giving  the  rules  and  regulations  will  accom- 
pany   each    book,    also    a    sheet    of   drawing   paper    to   be 


articles   are   well    illustrated     and     described   and   retail 
prices  given. 

The  retailer's  profit  is  generous.     This  firm  claims  to 
show  the  largest  line  in  the  trade. 


POST  CARD  HOUSE  IN  LARGER  PREMISES. 

The  International  Post  Card  Company,  Montreal,  are 
now  in  larger  premises  at  2(i()  St.  .James  Street.  This 
building,  known  as  the  Bank  of  Toronto  building,  is  at 
the  corner  of  McG-ill  and  St.  James  Streets,  and  gives 
them  much  larger  and  better  quarters  than  their  old 
premises  farther  east  on  St.  James  Street.  This  firm 
have  made  a  decided  success  of  selling  post  cards  whole- 
sale by  mail.  They  claim  to  carry  everything  worth 
while  in  post  cards  and  accessories,  and  issue  regular 
bulletins  of  their  otters  to  the  trade. 


CREPE  TISSUE. 


Every  stationer  should  keep  a  supply  of  crepe  tissue. 
The  "College"  crepe  tissue,  put  up  by  the  Copp,  Clark 
used  by  each  competitor.  On  this  sheet  will  be  printed  Company,  Limited,  Toronto,  comes  in  10-foot  rolls,  20 
a  faint  outline  of  the  design,  ensuring  uniformity  of  size 


when   the   completed    drawings   are   sent   in.      The   junior 
scholar  will  not  have  to  compete  with  the  senior,  as  the 
competition  will  be  divided  into  five  classes,  and  a  state 
number  of  prizes  be   awarded   to  each  class. 

The  publishers  of  the  Boys'  and  Girls'  Own  Annuals 
have  undertaken  all  the  detail  work  and  expense  incurred 
by  the  competition.  All  drawings  will  be  mailed  direct- 
ly to  the  publishers,  who  have  been  fortunate  in  gaining 
the  consent  of  Mrs.  Reid  and  two  qualified  associates,  to 
act  as  judges. 

Dealers  should  have  little  hesitancy  in  putting  in  a 
good  stock  of  these  "Prize  Practice  P>ooks"  for  apart 
from  the  demand  created  by  the  competition  the  hand- 
some cover  will  make  the  book  one  of  the  "best  sellers" 
long  after   the   competition  is  ended. 

It  is  safe  to  predict  that  this  will  be  one  of  the 
most  successful  competitions  ever  entered  into  by  school 
children  in  this  country  for  it  will  have  the  support  of 
the  teachers  as  well  as  the  scholars'  parents.  There  is 
DC  outlay  whatever  on  the  part  of  the  scholar  and  the 
lime  spent  on  the  drawing  is  for  the  individual's  own 
betterment,    whether   or   not   a   prize  is   won. 


Extra  Q^/a 


UALITY 


RELIGIOUS  ARTICLES. 

Religious  articles  are  practically  staple,  and  retailers 
have  demands  at  all  periods  of  the  year.  The  difficulty 
of  carrying  a  varied  stock  has  prevented  the  trade  in  On- 
tario and  the  far  west  and  the  Maritime  Provinces  from 
getting  their  full  share  of  this  profitable  business. 

Librairie  Beauch&min,  the  Montreal  booksellers  and 
stationers,   make   a  specialty     of     this  line,  and  for  the 


Aig/iSradl 

"  College  "  Crepe. 

inches  wide  and  put  up  in  boxes  of  12  rolls.  There  are 
36  shades  to  select  from.  A  shade  card  will  be  sent  on 
application. 


HANDSOME   PAPETERIES. 

One  of  the  finest  lines  of  fancy  papeteries  on  the  mar- 
ket is  that  now  shown  by  the  Copp,  Clark  Compain , 
Limited,  and  dealers  should  not  miss  the  opportunity  to 
view  the  line  when  the  traveler  is  in  your  town.  There 
is  a  large  variety  to  choose  from,  boxes  of  all  sizes  and 
shapes.  Some  of  the  boxes  arc  covered  with  real  satin 
of  pleasing  colors,  with  a  splendid  imitation  piece  of 
mistletoe  securely  fastened  on  cover.  Then  there  art- 
boxes  with  holly  designs,  also  various  floral  designs.  The 
paper  and  envelopes  come  in  all  the  latest  shapes  and 
sizes  in  linen  fabrics,  and  should  suit  the  most  fastidious 
of  tastes. 


The  revolving  holder  is  undoubtedly  the  best  rack  for 
displaying  picture  post  cards.  For  $2.75  the  Copp,  Clark 
Company,  Limited,  arc  selling  a  metal  holder  linished  in 
black  japan,  which  will  hold  2,500  post  cards,  having  48 
pockets.    The  holder  is  30  inches  high  and  12  inches  wide. 
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FOUR  NEW  CHARMING  PICTURES  in  COLORS  by 

=  WILL    GREFE  = 


Copyright,  1908.  by  Will  Grefe. 

Off  for  a  Spin. 


Copyright.  1908,  by  Will  Grefe. 

A  Dainty  Driver. 


Copyright,  1908,  by  Will  Grefe 

A  Heart  Hunter. 


Copyright.  1908,  by  Will  Grefe. 

The  Red  Feather. 


Four  chic  American  Girls,  superbly  reproduced  in  colors.      Each  picture  is  printed  on   heavy  coated 

paper  and  plate  marked.      Sizes  16  x  20  inches. 

PRICE    $2.00    PER    SET    OF    FOUR 

Write  for  new  catalogue  and  for  trade  rates.  Calendars  for  1909  shown. 

Windsor  Publishing  Co.  43  West  27th  St.  New  YorK 


A  Chance  Of  A  Lifetime! 

You've  heard  of  the  W.  G.  MacFarlane  Co.,  makers  and  importers  of 
picture  post  cards,  view  books,  etc.  ?  They  have  assigned  !  The 
creditors  have  decided  to  offer  the  entire  stock — over  $20,000 — of 
high-grade  view  cards  of  all  the  principal  Canadian  cities  and  towns 
and  a  large  assortment  of  fancy  lines  and  view  books 

A  t    Cos  t 


and  less  than  cost.  Here  is  your  chance  to  buy  your  summer  stock 
cheaper  than  you  can  get  it  anywhere  else.  The  stock  will  be  sold 
en  bloc  or  in  parts.  Don't  miss  this  chance  !  Write  to-day  for  full 
particulars  to  the  office  of  the 

The  MacFarlane  Company,  Ltd 


60  FRONT  ST.  WEST, 


TORONTO. 


JAMES  HARDY,  ASSIGNEE. 
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CONSTRUCTION  OF  STANDARD  FLANGE  HOLDER. 

Sectional  cut,  showing  features  of  Middle  Ink  Joint,  Flange  Joint  at  mouth  of  holder,  and 
Ever-Fitting  Cap     Fully  covered  by  patents,  Feb.  1 4,  Oct.  3,  1899,  and  Aug.  7,  1900. 

A     Ink  Joint  in  middle  of  barrel  E  Feed 

B     Inner  Extension  of  barrel  F  Section  or  Finger-Grasp  part  of  barrel 

C     Screw  Threads  joining  barrel  and  section  G  Flan?e  fitting  snugly  into  cap 

D— Conical  Ink  Joint,  receiving  end  of  barrel  X  Vent  Hole  in  cap 


An  absolutely  non-leakable  and 
strong  ink  joint  is  so  placed  in 
the  centre  of  the  barrel  away 
from  the  finger  grasp  that  the 
hand  or  fingers  do  not  come  into 
contact  with  it  in  writing. 


No.  7-MOTTLED 


No.  4-GOLD  MOUNTED,  CHASED 


No.  3     PLAIN  BLACK 


®©@@®@© 


® 
® 
@ 
@ 
® 
® 
® 


A 
Descript- 
ive 
Catalogue 
Mailed 

on 
Request 


® 
® 
® 
® 
® 
® 
® 


®®®®®®® 


The   Famous 

Sterling   Fountain   Pen 

Fully    Guaranteed    by    the    Makers 

AGENTS  FOR  CANADA: 

McFARLANE,   SON    &    HODGSON,   LIMITED 

MONTREAL 


CHAMPLAIN    TER-CENTENARY 

SOUVENIR    ALBUM 

Souvenir  of  the  Ter-Centenary  of  the  Foundation  of  Quebec,  consisting  of  forty-eight 
old  engravings,  acquired  at  considerable  expense,  giving  the  History  of  Canada  in 
picture  form  from  the  Days  of  Jacques  Cartier  to  the  Conquest,  in  Old  Type  Manuscript 
form. 

Price  $15.00  per  hundred,  $2.00  per  dozen.    f^lV^^u^. 

Ter-Centenary  Post  Cards 

About  fifty  subjects,  illustrating  the  most  important  events  in  the  History  of  Can- 
ada, such  as  Jacques  Cartier  taking  possession  of  Gaspe  Bay,  Landing  of  Samuel  de 
Champlain,  Death  of  Wolfe  and  Montcalm,  Battle  of  St.  Foye,  etc. 

Price  $1.50  per  hundred,  $12.50  per  thousand.     fSS^SSS&Z. 

TKe  ClotKesline  Series 

The  biggest  hit  of  the  season.     If  you  can't  laugh  when  you  see  these,  see  a  doctor. 

Price  $3.00  per  hundred. 


FOR   THE    LATEST    NOVELTIES    SEE 


TKe  Illustrated  Post  Card  Company 


106    Notre    Dame    Street    Cast 


MONTREAL 
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Photo    Supply    Department 

Help  Your  Customers. 

This  is  the  last  of  spring  months— a  circumstance 
hadled  with  joy  by  the  vast  army  of  tourists,  thirsting 
for  the  experience  of  summer  travel,  and  soon  to  be 
away  to  the  goal  of  its  desire.  In  view  of  the  pro- 
digiously large  amount  of  photographic  products  consum- 
ed by  tourists  last  season,  it  is  safe  to  assume  that  few, 
indeed,  will  be  the  travelers  this  year  who  will  venture 
away  without  a  camera  with  which  pictorially  to  re- 
cord favorite  views  en  route. 

The  stationer  is  the  man  who  should  carry  in  stock, 
cameras,  and  especially  photographic  supplies.  While 
trade  in  these  lines  may  have  been  discouraging  during 
the  winter  months,  still  it  will  be  worth  your  while  to 
aggressively  push  these  goods  during  the  summer  months. 
A  very  attractive  window  display  can  be  made  with 
photographic  supplies,  along  with  a  few  good  prints  of 
local  scenes  which  should  be  easily  procured. 

The  dealer  should  try  and  acquaint  himself  with  the 
practical  needs  and  requirements  of  photography.  He  will 
then  be  in  a  position  to  advise  and  enlighten  the  amateur 
on  many  important  points.  It  is  a  fact  not  generally 
known  that  a  large  per  cent,  of  the  exposed  films  brought 
home  by  returning  tourists  are  ruined  by  incompetent 
persons  with  whom  they  are  left  for  development.  They 
should  be  consigned  to  an  individual  or  firm  of  establish- 
ed reputation,  whose  scale  of  compensation  is  commen- 
surate with  its  technical  skill.  When  the  photo-finisher 
is  given,  for  development,  plates  or  films  which  have  al- 
ready been  spoiled,  either  by  age  or  exposure  to  heat  or 
moisture,  satisfactory  results  cannot  be  expected.  Such 
an  attitude  is  entirely  unreasonable,  for  all  the  skill  and 
ingenuity  exerted  by  the  expert  will  avail  nothing  to 
save  what  is  already  beyond  redemption  ;  yet  he  is  en- 
titled to  the  same  rate  of  compensation  as  if  the  films 
consigned  to  him  had  been  in  good  condition. 

The  trouble  with  too  many  advertisers  is  that  they 
expect  the  advertisement  to  bring  customers  to  the  store, 
to  sell  the  goods,  and,  in  fact,  almost  expect  the  ad.  to 
deliver  the  goods  after  they  are  sold.  The  only  thing  an 
ad,  can  possibly  do  is  to  bring  prospective  purchasers  to 
a  store,  and  the  advertising  will  not  fail  if  proper  sales- 
manship is  a  factor  of  the  store's  policy  and  if  prompt 
delivery  service  adds  to  the  satisfaction  of  the  customer. 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,  1876. 

CANADIAN    AGENTS; 

THE    BROWN   BROS.,  limited 

TORONTO. 


The 


"Wellington" 

Photograph 

Specialties 


Have  a  world-wide  reputation 
Write  for  price-list  on  papers,  plates  and  films. 


Ward  &  Co., 


1  3  St.  John  St., 


MONTREAL 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 

PEEKS 

CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mfg.  Go. 

Limited 

Office  and  Factory— 176-178  Richmond  Street. 
TORONTO,  CANADA 


ffifte  prtttstf)  printer 

A  JOURNAL  FOR  THE  PRINTING  TRADES 


EVERY  ISSUE  CONTAINS  : 


Information  on  Trade  Matters. 
Advice  on  Technical  Affairs. 
Hints  on  Every-day  Work. 

Reproductions  in  Colours  and  Mono- 
chrome with  every  issue,  showing 
modern  methods  of  illustrating. 


All  about  New  Machinery  and  Ap- 
pliances. 

Descriptions  of  improved  methods  of 
work. 

Specimens  of  Job  Work,  original  de- 
signs. 


PUBLISHED    BI-MONTHLY,   $2.00    PER    ANNUM,    POST   FREE 
Specimen  Copy  Sent  on  Receipt  of  25  Cents. 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions  ;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis' 
ing  and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 
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Doings  of  the  Month  in  the  Picture  Post  Card  Department 

Post    Cards    in     Brisk     Demand  —  New    Lines    Constantly    Appearing — 
Failure    of    a     Well-known    Toronto   House  —  A    Tercentenary    Album 


Though  the  trade  in  picture  postal  cards  is  affected 
by  the  seasons,  and  particularly  by  the  different  holidays, 
it  is  a  trade  which  is  brisk  at  all  limes.  Early  in  the 
history  of  the  illustrated  postal  craze  if  was  predicted 
by  many  that  it  would  not  last,  but  present  conditions 
would  not  indicate  that  the  end  is  anywhere  in  view. 
Post  card  publishers  are  putting  out  new  cards  regularly, 
and  the  most  of  these  are  immediately  taken  up  by  the 
buying  public. 

* 

Clothesline   Series. 

Among  new  designs  in  novelty  cards  is  the  clothes- 
line series.  These  are  double  cards  joined  by  a  miniature 
clothesline.  Other  novelties  coming  out  this  month  are 
those  with  metal  figures  attached,  the  subjects  being  the 
football   player,   different  animals;  and  other  designs. 

The  new  cigarette  band  cards,  with  the  bands  ar- 
ranged on  thin  wooden  cards,  art'  proving  popular,  and 
are  very  attractive,  the  bands  lending  themselves  to 
M'ry  pretty  designs.  The  ribbon  bow  cards,  button 
■cards,    cigarette    cards,    etc.,    are    good    sellers.     In    fact, 


Frame   Card. 
Valentine   &   Sons,    Limited. 

there  is  no  let-up  in  the  demand  for  novelties,  and  it  is 
impossible  to  manufacture  them  fast  enough  to  supplj 
the   trade. 

Failure  of  the  MacFarlane   Company. 

A  meeting  of  the  creditors  of  the  MacFarlane  Com- 
pany, wholesale  dealers  in  post  cards,  was  held  on  May 
>Sth  at  the  office  of  the  assignee,  J.  Hardy,  of  .Jenkins 
&  Hardy,  Toronto.  The  statement  presented  showed  as- 
sets of  $24,070.41,  and  liabilities  of  $20,103.44,  showing  a 
nominal  surplus  of  $3,966.97.  Inspectors  were  appointed 
and  the  trustee  was  instructed  to  wind  up  the  estate 
under  the  direction  of  the  inspectors. 

& 

Other    Novelfries. 

Naturally,  Leap  Year  cards  are  in  favor,  and  those 
with  the  transparent  messages  are  good.  Motto  comics 
are  always  in  demand,  and  new  subjects  are  published 
every  week.  Pin-cushion  cards,  another  novelty,  are  do- 
ing well,  and  hair  brush  views  of  Montreal  and  other 
cities,  highly  embossed  and  hand  colored,  are  favorites. 
In  this  line  there  are  other  subjects  besides  the  views,  a 


couple  of  designs  meeting  with  success  being  the  Cowboy 
and    Indian   Series. 

Birthday  cards  are  always  sellers,  and  leather  postals 
are  still  good,  the  fancy  for  articles  made  of  these  lat- 
ter keeping  up  the  demand. 

In  the  new  designs  which  appeal  to  the  finer  tastes 
is  a  series  entitled,  "The  Ten  Commandments."  These 
are  colored  cards,  each  one  of  the  series  giving  one  of 
the  Commandments,   with  a  suitable  illustration. 

Views  are  good,  and  new  cards  are  continually  being 
published.  When  the  tourist  season  opens,  the  demand 
for  them  will  increase.  These  are  always  the  strongest 
features  with  the  post  card  dealers,  being  instructive 
and  interesting  souvenirs,  to  send  to  one's  friends,  and 
taking  the  place  of  the  letter  which  the  traveler  and  the 
busy   person   sometimes   find   difficult    to   write. 

The  Gem  series,  with  a  pure  white  border,  and  the 
Canadian  Woodland  and  Water  series  are  immensely  popu- 
lar. 

Postal  albums  continue  to  sell  as  well  as  ever,  ow- 
ing  to   the   increasing   number  of  collectors. 

Photo  Stamps. 

An  original  novelty  being  pushed  by  the  0.  K.  Press, 
Winnipeg,  is  a  line  of  phot0  stamps.  These  stamps  are 
used  for  sealing  letters  "and  when  properly  displayed  are 
ready  sellers.  Merchants  in  any  town  in  Canada  can 
have  these  stamps  made  with  local  views  by  forwarding 
photographs  to  the  0.  K.  Press.  The  books  of  stamps 
retail  readily  at  10  cents,  allowing  a  handsome  margin 
of   profit. 

New   Summer    Cards. 

Summer  views  and  scenes  in  picture  post  cards  are 
now  receiving  attention.  The  Valentine  &  Sons'  Publish- 
ing Co,  have  a  new  line  entitled  Canadian  Woodland  and 
Water  series.  These  come  in  the  popular  photo  frame 
effect,  and  treat  of  twenty-four  Canadian  scenes.  An- 
other good  seller  is  their  Gem  series.  This  card  has  a 
pure  white  border,  with  the  picture  sunk  into  the  card. 
There  are  forty-eight  subjects  in  this  line,  with  six  in  a 
set.  Their  holiday  lines  are  arriving  daily,  and  their 
samples  contain  many  novelties.  One  of  the  new  ideas 
is  the  Canadian  Coat-of-Arms,  and  local  views  used  on 
glove  and  jewel  boxes,  purses,  card  cases,  calendars, 
blotters,  etc. 

* 

Champlain  Tercentenary  Album. 

On  account  of  the  tercentenary  of  the  foundation  of 
Quebec  City,  the  old  historic  spot  is  very  much  in  the 
limelight.  Picture  post  card  publishers  arc  taking  full 
advantage  of  the  opportunity  offered  of  issuing  special 
cards.  Perhaps  the  most  ambitious  effort  is  the  Cham- 
plain  Tercentenary  souvenir  album,  published  by  the  Il- 
lustrated Post  Card  Company,  106  Notre  Dame  Street, 
East,  Montreal.  The  album,  about  8x6  in  size,  in  manu- 
script form,  gives  18  historical  views  of  Quebec  and  Can- 
ada, as  it  was  in  the  days  of  Champlain,  down  to  the 
time  of  Wolfe  and  Montcalm.    The  engravings-seeum!  at 
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great  expense,  are  finished  in  old  style.  Besides  the  por- 
tra'ts  of  Champlain,  Wolfe  and  Montcalm,  there  arc 
views  of  old  Freneh  settlers,  the  ships  arriving  in  1608, 
several  views  of  Quebec  as  it  was  in  1759,  monuments, 
ete.  The  cover,  printed  in  four  colors,  in  Old  English 
type,  giving  the  title  of  the  album,  has  the  red  seal  of 
C'hamplain  with  silk  cord,  at  the  left-hand  corner.  The 
book  is  brought  out  to  retail  at  the  popular  price  of 
2")  cents,  with  a  good  profit.  In  this  connection  this 
firm  has  published  a  large  series  of  Tercentenary  post 
cards,  illustrating  prominent  events  in  the  history  of 
Canada.  They  have  a  reputation  for  bringing  out  novel- 
ties, and  their  newest  line  is  the  "Clothesline."  This  is 
a  double  card,  with  a  clothesline  joining  the  card,  anil 
the  subjects  are  highly  funny. 


ELLIOTT-FISHER 
Adding    Typewriters 


Elliott- Fisher,  Limited 

129  Bay  St.,  Toronto 


CALENDAR    PADS 

DO  NOT  FORGET  TO  WRITE 

DAVID     FORREST,    711  Wellington  St.,  Montrea 

for   samples  and  prices  of  above.      Canadian    Agent   for   the 
Sullivan  Printing  Works  Co.,   Cincinnati,  O. 


POST  CARDS 


Brown,  Black, 
Colored,  Birth- 
day, Comic. 


AH  the  Latest  German  Finest  Novelties  at  Wholesale  Rates. 


Sample  Collection  $5. 


Established  1895 


VERLAG  ANT.  GERSTENKORN,  Hamburg 


\ 


./ 


Pictu- 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


/ 


Specialties : 
riodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Dresden  7    SaxoI,y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


\J 


Our  advertisement  in  the  April  B.  &  S.  brought  us 
in  02  orders  for  our 

Photo   Stamp   Souvenirs 


I  J< irtagk  i. .\  Ph  \ inn  ,   Man 

|A.  V  H  O  T  O  ... 


This  is  a  lUe.  Souvenir  and 

Nets  300%  profit 
Can  you  beat  it  ?     Write  to-day  for  Samples. 

Can  be  used  as  Letter  Heads,  Envelope  Seals  and  ( !or- 
ners.  on  Post  Cards,   Parcels,  Letters,  Papers,  etc.,  etc. 


At  $16.50  per  500. 


$27.50  per  1,000. 


Made  up  from   Views   of   your   own    town    from    Post 
Cards,  Photos,  Cut  Proofs,  etc.     Two  weeks'  delivery. 


I 


O.K.  Press 


"  Made 
in  Canada " 


Winnipeg 


ONLY     FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 
PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN    PHOTOS. 
AS  A  SPECIALTY  WK  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,  HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples   ana  quotations 


Telegram— Addres  s- 

KUNSTMARKERT, 
DRESDEN 


Quality   better  than   any,  delivered  quicker  than   many 

Postcard 


Collotype 

post  cards  of  high  class  finish  made  to  order 

Hand  colored  collotype  cards, 
Double  tone  collotype  cards, 
Photochrom  collotype  cards, 
Glossy  collotype  cards  and  all  kinds 
of  view  albums  and  sample  sheets. 
Wholesale  and  export  only. 

Address  for  cablegrams  :  Lichtdruck,  Berlin. 


Write  to 

Messrs.  W.  Neumann  &  Co. 

42,  Wasserthorstrasse 

Berlin,  S.  42. 

Germany 
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PAYSON'S  INDELIBLE  INK 


MOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


IMPORT  COSTS 

Just  issued.  A  new  book  for  the  use 
ot  importers,  showing  laid  down  costs, 
from  one-eighth  of  a  penny  to  one  thou- 
sand pounds,  with  advance  on  Sterling 
costs  from  five  per  cent.,  calculated  at 
the  Canadian  par  of  Exchange,  advanc- 
ing by  two-and-a-half  per  cent,  rates. 

A  separate  table  for  each  rate. 

These  tables  will  be  found  a  great  im- 
provement over  anything  hitherto  pub- 
lished, and  will  prove  a  valuable  time- 
saver  to  all  in  need  of  such  a  work. 

Full   Bound   Leather,   Limp. 

Price,  $1.50. 

A  specimen  shtot  will  be  sent  upon 
application. 

The  Canadian  Customs 
Tariff  of  1907 

A  new  edition,  compiled  from  official 
sources  arranged  in  alphabetical  order, 
and  corrected  to  date. 

Contains  :  The  British  Preferential 
Tariff,  Anglo-Canadian  Treaty,  Ad- 
vantages to  British  South  Africa  under 
the  French  Treaty  Act  1894,  Regula- 
tions established  by  Order-in-Council, 
25  th  November,  1903,  respecting  Surtax 
on  goods  imported  into  Canada. 

Tariff  changes,  1904,  Dumping 
Clause,  Extracts  from  Customs  and 
Tariff  Act. 

Instructions  as  to  Way  Bills,  and 
marks  and  numbers  on  packages,  Sched- 
ule of  Forms,  Articles  exempt  from 
Duty,  Ships'  Stores,  Articles  Prohib- 
ited, Exports  Prohibited,  Approximate 
Value  and  Duty  on  Packages  of  various 
descriptions. 

Weights,  Excise  Duties,  Ports  of 
Entry,  Outports,  Preventive  Stations, 
Wharfage  Rates,  etc. 

Tables  showing  the  Customs  Value  of 
Foreign  Currencies,  Sterling  Money, 
Francs  and  German  Rixmark  reduced 
to  dollars  and  cents. 

Value  of  Francs  in  English  money, 
etc,  etc. 

F-Cap  8vo.  Cloth. 

Price,  50c. 

Morton,  Phillips  &  Co. 

Publishers 

1 15  Notre  Dame  St.  West,  MONTREAL 


WINDSOR   HOTEL 

HAMILTON,  BERMUDA 
This  house  is  pleasantly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTELQEORQETOWN 

I  V"t.n  n^  I  Cl_    DEMERARA 
BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.     Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.     Cool  and  lofty  bedrooms.    Spaoious 
Dining  and    Ladies'  Rooms.      Billiard    Room. 
Electric  light  throughout. 


VICTORIA   LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria    Park    and   Cedar    Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  Rates, etc. 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.     James  K.  Paisley,  Prop- 


HALIFAX   HOTEL 

HALIFAX,   N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Aooountants,  Estate  and 

Fire  Insurance  Agents,  15  J  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gfives  prompt  and  reliable  in 
formation  to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 


When     writing     advertisers 

kindly  mention  having  seen  the 
advertisement  in  Bookseller 
and  Stationer. 


The  Topaz  Pencil 

As  good   as   any   at   any   price. 
Better  than  any  at  the  same  price. 

HB  --H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,   TORONTO. 


THREE  FEEE 
INSERTIONS 


'  I  "HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  readers  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  ths  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal         Winnipeg 


BOY  WANTED 

ANY  BOY  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
youwith  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.,  TORONTO 
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Best  Selling  Books  of  the  Month 


Belleville. 

1.  Shuttle.   By  F.    H.   Burnett.     Copp. 

2.  Satan  Sanderson.   By  H.   E.   Rives.    McLeod. 

3.  Weavers.   By  Sir  Gilbert  Parker.     Copp. 

4.  Shepherd  of  the  Hills.  By  H.   B.  Wright.  McLeod. 

5.  Red  Year.  By  Louis  Tracy.    McLeod. 

6.  Metropolis.  By  Upton  Sinclair.    McLeod. 

Brantford. 

1.  Weavers.   By  Sir  Gilbert  Parker.     Copp. 

2.  Shuttle.   By   F.    H.    Burnett.     Copp. 

3.  Three  Weeks.   By  Elinor  Glyn.     Duffield. 

4.  Somehow  Good.   By  Wm.    De  Morgan.     Copp. 

5.  Songs  of  a  Sourdough.  By  R.  W.  Service.  Briggs. 

6.  Red  Year.   By  Louis  Tracy.    McLeod. 

Calgary. 

1.  Barrier.     By  Rex  Beach.    Musson. 

2.  Three  Weeks.   By   Elinor  Glyn.    Duffield. 

3.  Yoke.   By   Hubert   Wales.     Langton. 

1.    Rosalind  at  Red  Gate.  By  M.  Nicholson.    McLeod. 

5.  Old  Wives  for  New.   By  D.   G.   Phillips.     Langton. 

6.  Black  Bag.  By  L.  J.  Vance.    McLeod. 

Charlottetown. 

1.  Shuttle.  By  F.  H.  Burnett.    Copp. 

2.  Daughter  of  Anderson  Crow.     By  G.   B.   McCutch- 

eon.    Briggs. 

3.  Rosalind  at  Red  Gate.   By  M.  Nicholson.  McLeod. 

4.  Old  Wives  for  New.   By  D.   G.   Phillips.     Langton. 

5.  Alice-for-Short.   By  Wm.   De  Morgan.    Frowde. 

6.  Ancient  Law.    Ellen  Glasgow.    Musson. 

Hamilton. 

1.  Somehow  Good.    By  Wm.   De  Morgan.     Copp. 

2.  Shepherd  of  the  Hills.  By  H.  B.  Wright.    McLeod. 

3.  Red  Year.  By  L.  J.  Vance.    McLeod. 

4.  Carette  of  Sark.  By  J.  Oxenham.     Copp. 

5.  Morals    of     Marcus     Ordeyne.     By      W.    J.    Lock. 

Frowde. 

6.  Orphan.  By  C.  E.  Mulford.    Musson. 

Kingston. 

1.  Somehow  Good.    By  Wm.   De  Morgan.    Copp. 

2.  Barrier.   By  Rex   Beach.    Musson. 

3.  Old  Wives  for  New.   By  D.   G.    Phillips.     Langton. 

4.  Lady  of  Decoration.    By  F.  Little.    Musson. 

5.  Joseph  Vance.   By  Wm.   De  Morgan.    Frowde. 

6.  Shepherd  of  the  Hills.  By  H.  B.  Wright.    McLeod. 

Moncton. 

1.  Three  Weeks.  By  Elinor  Glyn.     Duffield. 

2.  Black  Bag.     By  L.   J.   Vance.    McLeod. 

3.  Sadie.  By  K.  E.  Harriman.    Frowde. 

4.  Metropolis.     By  Upton  Sinclair.    McLeod. 

5.  Fruit   of  the  Tree.     By   Edith   Wharton.    McLeod. 
H:  Life's  Shop  Window.  By  Vivian  Cory.     Kennerley. 

Montreal. 

1.  Somehow  Good.    By  Wm.   De  Morgan.     Copp. 

2.  Barrier.    By  Rex  E.  Beach.    Musson. 

3.  Weavers.     By  Sir.   G.   Parker.     Copp. 

4.  Shuttle.    By  F.  H.  Burnett.    Copp. 

5.  Get-Rich-Quick   Wallingford.      By   G.    R.     Chester. 

Frowde. 

6.  Metropolis.    By  Upton  Sinclair.    McLeod. 

Ottawa. 

1.  Red  Year.  By  Louis  Tracy.    McLeod. 

2.  Weavers.  By  Sir  Gilbert  Parker.     Copp. 

3.  Shuttle.  By  F.  H.  Burnett.    Copp,. 

4.  Somehow  Good.  By  Wm.  De' Morgan.    Copp. 


5.  Marcia   Schuyler.   By  G.    L.    H.   Lutz.    Lippincott. 

6.  Running  Water.   By  A.   E.  W.   Mason.    Musson. 

Peterboro. 

1.  Leopard  Spots.   By  T.  Dixon.    Musson. 

2.  Weavers.    By  Sir  Gilbert  Parker.    Copp. 

3.  Shuttle.   By  F.   H.  Burnett.     Copp. 

4.  Satan  Sanderson.  By  H.   E.  Rives.    McLeod. 

5.  Barrier.     By  Rex  Beach.    Musson. 

(i.  Three  Weeks.     By  Elinor  Glyn.    Duffield. 
Port  Arthur. 

1.  Three  Weeks.   By  Elinor  Glyn.    Duffield. 

2.  Iron  Heel.     By  Jack  London.     Macmillan. 

3.  Black  Bag.   By  L.   J.   Vance.    McLeod. 

4.  Old  Wives  for  New.  D.  G.   Phillips.     Langton. 

5.  Weavers.   By  Sir  Gilbert  Parker.     Copp. 
(i.  Metropolis.  By  Upton  Sinclair.    McLeod. 

Sarnia. 

1.  Three  Weeks.   By  Elinor  Glyn.    Duffield. 

2.  Somehow  Good.   By  Wm.    De  Morgan.     Copp. 

3.  Ancient  Law.   By  Ellen  Glasgow.     Musson. 
1.     Weavers.    By  Sir  Gilbert  Parker.     Copp. 

5.  Told  in  the  Hills.  By  M.  E.  Ryan.     Copp. 

6.  Beloved  Vagabond.  By  W.  J.  Lock.     Frowde 

Stratford. 

1.  Black  Bag.     By  L.   J.  Vance.    McLeod. 

2.  Rosalind  at  Red  Gate.  By  M.  Nicholson.    McLeod. 

3.  Trampled   Cross.   By   J.    Hocking.     Copp. 

4.  Red   Year.   By   Louis  Tracy.    McLeod. 

5.  Doctor  Ellen.   By  J.  W.  Tompkins.    Musson. 

6.  My  Lady  of  Cleeve.  By  P.   J.  Hartley.     Briggs. 

St.  Catharines. 

1.  Barrier.   By   Rex  Beach.    Musson. 

2.  Three  Weeks.    By  Elinor  Glyn.     Duffield. 

3.  Yoke.    By  Hubert  Wales.    Langton. 

4.  Rosalind  at  Red  Gate.  By  M.  Nicholson.  McLeod. 

5.  Old  Wives  for  New.   By  D.   G.   Philips.     Langton. 
fi.  Black  Bag.    By  L.  J.  Vance.    McLeod. 

Toronto. 

1.  Somehow  Good.    By  Wm.   De  Morgan.     Copp. 

2.  Shuttle.  By  F.  H.  Burnett.     Copp. 

3.  Barrier.    By  Rex  Beach.    Musson. 

4.  Weavers.   By  Sir  Gilbert  Parker.    Copp. 

5.  Three  Weeks.   By  Elinor  Glyn.     Duffield. 

6.  Old  Wives  for  New.   By  D.   G.   Phillips.     Langton. 

Vancouver. 

1.  Metropolis.   By  Upton  Sinclair.    McLeod. 

2.  Black  Bag.     By  L.  J.   Vance.    McLeod. 

3.  For  Jacinta.  By  H.  Bindloss.    McLeod. 

4.  Lady  of  the  Mount.     By  F.  S.   Isham.   McLeod 

5.  Iron  Heel.     By  J.   London.    Macmillan. 

Canadian    Summary. 

Points. 

1.  Somehow  Good.     By  Wm.  De  Morgan 60 

2.  Weavers.    By  Sir  Gilbert  Parker 57 

3.  Three  Weeks.     By  Elinor  Glyn 57 

1.    Shuttle.    By  F.  H.  Burnett 56 

5.  Barrier.     By   Rex.   Beach 48 

6.  Black  Bag.    By  L.   J.   Vance 11 

United  States  Summary. 

1.  Black  Bag.    By  L.  J.  Vance. 

2.  The  Barrier.    By  Rex  Beach. 

3.  The  Shuttle.    By  F.  H.  Burnett. 

4.  Somehow  Good.    By  Wm.  De  Morgan. 

5.  The   Ancient  Law.    By   Ellen  Glasgow. 
fi.  The  Weavers.     By  Sir  Gilbert  Parker, 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Copp,  Clark  Co.,  Toronto 
Windsor  Publishing  Co.,  New  York. 

Books  and  Magazines. 

Ainslee's  Magazine,  New  York 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Busy  Man's  M  'gazine,  Toronto. 

Cassell  &  Co.,  Toronto. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Electrician  and  Mechanic,  Boston,  Mass. 

Frowde,  Henry, Toronto. 

Gordon  &  Gotch,  London,  England. 

Imperial  News  Co.,  Toronto. 

Macmillan  Co..  of  Canada,  Ltd.,  Toronto. 

McClelland  &  Goodchild,  Toronto 

Morton,  Phillips  &  Co.,  Montreal. 

Mowbray,  A.  R.  &  Co.,  Ltd.,  Oxford,   Eng. 

Musson  Book  Co.,  Toronto. 

"  Publisher's  Circular,"  London,  Eng. 

Rand,  McNally  Co.,  Chicago. 

Renouf  Publishing  Co.,  Montreal. 

Williams  &  Norgate,  London,  Eng. 

Wrght,  T.  S.,To-onto. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Business  for  Sale. 

Anderson,  Jas.  J.  Co.,  London. 

Calendar  Pads. 

Forest,  David,  Montreal. 

Carbon  Paper. 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Christmas  Cards,  Calendars. 

Copp,  Clark  Co.,  Toronto. 

Harper  Woodhead  &  Co.,  London,  Eng. 

Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,     Boston,    New    York, 
Montreal. 

Fancy   Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Fireworks,  &c. 

Sutcliffe  Edmison  Co.,  Toronto. 


Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 
Copp,  Clark  Co.,  Toronto 
Librairie  Beauchmin,  Limited,  Montreal 
McFarlane,  Son  &  Hodgson,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterman,    L.     E.,    Pen    Co.,    New   York, 
Montreal. 

Glue,    Paste   and  Mucilage. 

Carter's  Ink  Co..  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Waterman,  L.  E.  Co.,  New  York.  Montreal 

Gramaphones. 

Berliner  Gramophone  Co.,  Montreal. 

Ink   Stands. 

Numan,  C.  H.,  Co.,  New  York 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,   Toronto. 

Leather  Goods. 

Brown  Bros.,  Limited,  Toronto. 
MacDougall,  A.  Roy,  Toronto 
Rumpp  &  Sons.  Philadelphia,  Pa. 

Maps. 

Reno  :f  Publishing  Co..  Montreal 

Paper. 

Northern  Mills  Pulp  &  Paper  Co.,  Montreal 
Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co.,  New  York 
MacDougall,  A.  Roy,  Toronto 

Pens. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Copp  Clark  Co.,  Toronto. 

Esterbrook  Pen  Co. ,  New  York . 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Librairie  Beauchemin,  Limited,  Montreal. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
McFarlane,  Son  &  Hodgson,  Montreal. 
Smith- Davidson  &  Wright,  Vancouver,  B.C. 


Spencerian  Pen  Co.,  Birmingham,  Eng. 
Waterman,  L.  E..  Co.,  Montreal. 
Warwick  Bros.  &  Rutter,  Toronto. 

Pencils. 

Beauchemin,  Librairie,  Ltd.,  Montreal. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co..  Toronto. 
Smith-Davjdson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 
Waterm  n,  L.  E.,  Co.,  Montreal. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Copp.  Clark  Co.,  Toronto. 
Gooda'.l,  Chas.,  &  Sons,  London. 
Hurst,  A.  O.,  Toronto. 
Union  Card  &  Paper  Co..  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

Rulers. 

Westcott  Jewel  Co..  Sineca  Falls,  N.Y. 

School  Supplies. 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.  Co.,  Ltd.,  Toronto. 
Hunter  Rose  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 
Westcott  Jewel  Co.,  Sineca  Falls,  N.Y. 

Souvenir  and  Picture  Post  Cards. 

Copp,  Clark  Co.,  Toronto 
European  P.C.  Co.,  Montreal 
Holzman,  Alfred,  Chicago 
Illustrated  Post  Card  Co.,  Montreal. 
O    K.  Press  Co.,  Winnipeg,  Man. 
Otto  Leder,  Saxony,  Germany. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann.  W..  &  Co.,  Berlin,  Germany. 
Verlang  Ant.  Gerstinkorn,  Hamburg. 
Warwick  Bros.&  Rutter.Toronto. 

Sporting  Goods. 

Sutcliffe-Edmison  Co.,  Toronto. 

Tally  Cards, 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Carbon  Papsr  &  Ribbon  Co.,  Toronto 

Mittag  &  Volger,  Park  Ridge,  N.J 


INDEX     TO     ADVERTISERS. 


Accountants  and  Auditors 48 

Ainslee's  Magazine   31 

American  Code  Co 31 

Anderson,  Jas.  I .  &  Co 40 

Baker's  Book  Shop ..  31 

Bell  Telephone  Co 2 

Berliner  Gramophone  Co   42 

British-America  Assurance  Co 2 

Brown  Bros.,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 8 

Canadian  Machinery  &  Mfg   Co 31 

Canadian  Press  Clipping  Bureau 29 

Carbon  Paper  &  Ribbon  Co  . . .    45 

Carter's  Ink  Co 7 

Cassell  &  Co 26 

Chapman's  Book  Store 31 

Clark  Bros.  &  Co '7 

Copp,  Clark  Co inside  back  cover,  29,  37 

Dennison  Mfg.  Co 5 

Dry  Goods  Review 45 

Electrician  &  Mechanic 31 

Elliott- Fi  her  Co 47 

Esterbrook  Pen  Co 45 

Forest,  D 47 

Gage,  W.  J.  Co 4 

Gerstenkorn,  Verlang  Ant 17 


Goodall,  Chas.,  &  Sons 3 

Gordon  &  Gotch 21 

Heath,  John 6 

Higgins,  Chas.  M.,  &  Co 6 

Hinks,  Wells  &  Co 6 

Holzman,  Alfred,  Co 42 

Hotel  Directory   48 

Huebsch,  B.  W 54 

Hunter  Rose  Co.,  Ltd 25 

Hurd,  Geo.  B.,  &  Co 39 

Hurst,  A.  O 1 

Illustrated  Post  Card  Co 44 

Imperial  News  Co 31 

Jenkins  &  Hardy 43 

Leder,  Otto 47 

Lemcke  &  Buechner 51 

Librairie  Beauchemin outside  front  cover 

Macmillan  &  Co 2 ; 

Macniven  &  Cameron 6 

Markert  &  Sohn 47 

McClelland  &  Goodchild 3 

McClury,  A.  C 28 

McFarlane,  Son  &  Hodgson 44 

Metropolitan  Bank 2 

Mittag  &  Volger outside  back  cover 

Mining  Journal 31 

Morton,  Phillips  &  Co   48 

Mowbray,  A.  R.  &  Co.,  Ltd 'as 

Musson  Book  Co 27 
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Neumann,  W.,  &  Co : 47 

Northern  Mills  Pulp  &  Paper  Co...  .  6 

Numan,  C.  H.,  Co 41 

O.  K.  Press .'  47 

Payson's  Indelible  Ink ^g 

"  Publisher's  Circular"  29 

Rand  McNally  Co 3I 

Renouf  Publishing  Co   ' ....  40 

Rumpp  &  Co 4I 

Smith,  Davidson  &  Wright 7 

Sneider,  Robt.,  Co 

Spencerian  Steel  Pens (, 

Sutcliffe-Edmison  Co 4I 

Tocci  Francesco 

The  Times ,j 

Underwood,  John  &  Co., .  .outside  front  cover 

Union  Card  and  Paper  Co 7 

U.S.  Playing  Card  Co 4 

Ward  &  Co • 45 

Warwick  Bros.  &  Rutter. 

inside  front  cover  ....  34,  35 

Waterman,  L.  E.,  Co 9,IO 

Western  Assurance  Co ... \ '  2 

Westcott  Jewel  Co :.y 37 

Williams  &  Norgate J . .  22 

Windsor  Publishing  Co " ' 43 

Woodland,  Harper  &  Co 41 


BOOKSELLER       AND      STATIONER 


Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


PERIODICALS. 


T7EEP  POSTED— The  leading  authority  in  Ca 
IV  nada  on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.  Important  tradecon- 
ditions  generally  discussed  every  week.  Price  $2 
per  year. 

THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines  and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  Is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

OUR  ARRANGEMENTS  with   London    for   im- 
porting Newspapers  and  Magazines  are  giving 
great  satisfaction  to  country  dealers  throughout 
the    West.       Full    particulars   mailed  on    request. 
Western  News  Agency,   Winnipeg. 

THE  market   reports    make   HARDWARE  AND 
METAL  a  necessity  to  every  hardware  merch- 
ant, paint  and  oil    dealer   in    Canada.     It  is 
mailed   everv  Friday.     Subscription   price   $2   per 
year.    Address  HARDWARE  AND  METAL,  Mont- 
real, Toronto  or  Winnipeg. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER  AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 


BOOKS  IN  FOREIGN  LANGUAGES 


L 


EMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.    (All  foreign  books.)       (12) 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,    143-145   FULTON 
St.,  iNewYork.     Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and   mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  sotwion. 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or   counties   are   asked   to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS  OF   BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the    pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our*' For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


STATIONERY  and  fancy  goods  business  for  sale. 
Good  live  town   in  British  Columbia — CPR. 
divisional    point.      Good    clean    stock    about 
$10,000.      Terms— half     cash,    balance     can     be 
arranged.     Box   154,  BOOKSELLER   AND    STA 
TIONER.  [5] 

FOR  SALE  — Retail  Book  and  Stationery  business 
in  one  of  best  towns  in  Alberta.  Stock  about 
$2000,  in  books,  stationery  and  fancy  goods 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling  This  is  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  1  56,  BOOK- 
SELLER AND  STATIONER,  (tf) 

FOR  SALE— One  of  the  oldest   and  best   known 
stationery   businesses    in    Western    Canada; 
stock  about  fifteen   thousand  ;  good   location  ; 
best   reasons   for    selling.      "West,"  c/o    BOOK- 
SELLER AND  STATIONER,  Toronto. 

SELLING  PROPOSITION-Since  going  back 
into  business,  Feb.  1st,  I  have  had  an  offer  that 
I  will  accept  if  I  can  dispose  of  my  business  in 
Guelph,  or  I  am  open  to  make  arrangements  with  a 
good  manager,  a  partner  with  some  capital,  or  I 
will  form  a  joint  stock  company  with  2  young  men. 
Write  or  come  to  Guelph  if  you  want  to  be  connect- 
ed with  the  best  retail  Book,  Stationery  and  Wall 
Paper  house  in  western  Ontario.  All  letters  confi- 
dential.   C.  L.  Nelles,  Guelph. 

EXCEPTIONAL    OPENING-$2500    stock   in 
town  of  five   thousand   population.     Growing 
business ;  good  chance.    J.  J.,  care  of  BOOK- 
SELLER AND  STATIONER.  (5) 


DIARIES 


B, 


W.  HUEBSCH,  27.5  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  ( *2) 


ITALIAN  BOOKS 


FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer   and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


KODAKS. 


[  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic   Supplies  in   British  Colum- 
bia.    Write  for  catalogue.    Will   Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 


AGENTS  WANTED. 

This  is  the  problem  of  many  English  and 
American  manufacturers  and  publishers.  Why  not 
use  an  Ad.  under  this  heading? 

MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  ( 12) 


ENGLISH    AND     UNITED    STATES 
desiring     Canadian     representation 
communicate    with    the     editor    of 
SELLER  AND  STATIONER,  Toronto. 


FIRMS 

should 

BOOK- 


0NE  of  the  leading  English  manufacturers  and 
publishers  of  Christmas  Cards,  Calendars, 
etc.,  invites  applications  for  the  position  of  Sole 
Agent  for  Canada.  Address  "Ca'endars,"  care  of 
BOOKSELLER  AND  STATIONER,  88  Fleet 
Street,    Lodon,  Eng. 


SITUATION  WANTED 


w 


ANTED  — Position  in  Stationery  businessi 
wholesale  or  retail.  Good  experience.  Box 
155,  BOOKSELLER.  (5) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 

THE     EDITOR      OF      BOOKSELLER     AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

LITHOGRAPHY. 

HIGH    CLASS    COLOR    WORK-Commercial 
stationery,  posters.    The  Hough  Lithograph- 
ing Co.,  Limited.     Office,  No    3   Jarvis   St., 
Toronto.    Telephone,  Main  1576.     Art,  good  work- 
manship, business  methods.  (tf) 

HYGIENIC  INSTITUTE. 

THE  WHAT,  THE  WHY,  THE  WAY.-If  you 
1  want  to  get  well  and  stay  well,  you  can- with- 
out drugs  or  medicines.  Learn  the  wonderful 
missionof  the  INTERNAL  BATH.  Ourfree  book- 
let proves  that  90  per  cen;.  of  human  ailments  are 
due  to  one  cause,  and  tells  you  how  to  remove  It 
W-ite  to  TYRRELL'S  HYGIENIC  INSTITUTE, 
305  Fifth  Ave.,  New  York,  N.Y.  [tf] 
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BOOKSELLER  AND  STATIONER 


of  Canada 

Published    on  the  second  Wednesday  of  every 
month. 

The     Maclean     Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craick 

OFFICES : 
CANADA- 
Montreal  (Telephone  1255)     232  McGill  Street 

Toronto  (Telephone  2701)      -  -    10  Front  St.  East 

Winnipeg  (F.  K.  Munrol       -       -       Room  511  Union  Bank  Building 

Telephone  3720 
GEAT  BRITAIN- 


LONDON,  Eng.  (J.    Meredith    McKim) 

united  states- 
new  York  (R.  B.  Hueatis)     ...      - 

Chicago  (J.  Roland  Kay)     .... 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  <le  la  Bourse. 


Subscription,    Canada   and    the    United    Stales 
Great  Britain   and   other  parts   of  the  British 
Empire         ....... 


-      -    88  Fleet  St.,  E.  C. 
Telephone,  Central  12900 

544  West  145th  St. 

Telephone  2430  Audubon 

Teutonic  Building 


$1.00 
4s.  6d. 


The    Great  West  Cool' 
gar    Refining   Company, 


RECENT    CANADIAN    COPYRIGHTS 
Registered  at  Ottawa  during   April,    L908, 

Books. 

Book.  The  British  Columbia  Su- 
Limited  Liability,  Vancouver, 
British  Columbia. 

Le  Ginseng,  son  Histoire,  sa  Culture,  sa  Valeur  Com- 
merciale.  Par  J.  E.  Janelle.  (Livre.)  J.  E.  Janelle, 
Caughnawaga,   Que. 

A  Garden  in  Antrim.  By  Eva  S.  Molesworth. 
(Poems.)    Eva  S.  Molesworth,   Oakville,   Ont. 

Plan  de  Centralisation  de  I'Industrie  Laitiere  Applic- 
able a  la  Province  de  Quebec.  Par  S.  M.  Barre,  Jan- 
vier, 1907.     (Livre.)    S.  M.  Barre,  Montreal. 

Series  of  Verses  Dealing  with  Events  Connected  with 
the  History  of  British  Columbia.  Published  in  the  "Sat- 
urday Sunset,"  Vancouver,  British  Columbia.  (Tempor- 
ary Copyright.)  Welland  Rattray  Gordon,  New  West- 
minster, B.C. 

Trails  and  Tales  in  Cobalt.  By  W.  H.  P.  Jarvis. 
(Book.)    W.  H.  P.  Jarvis,  Ottawa. 

Petit  Cours  de  Langue  Anglaise  a  l'usage  des  Com- 
mencants.  Par  J.  E.  Chamberland,  Ptre.  (Livre.) 
L'Abbe  J.  E.  Chamberland,  Stoneham,  Que. 

Bemocked  of  Destiny.  By  AEneas  McCharles.  (Book.) 
William  Briggs,  Toronto. 

The  Public  School  English  Composition.  By  Fred- 
erick Henry  Sykes,  M.A.,  Ph.D.  Frederick  Henry  Sykes, 
New   York. 

Canadian  Notes,  Preface,  Table  of  Cases  and  Index 
in  the  Seventh  Edition  of  the  book  entitled  :  A  Concise 
Treatise  on  the  Law  of  Wills.  By  H.  S.  Theobald,  of 
The  Inner  Temple,  One  of  His  Majesty's  Counsel.  Sev- 
enth   Edition,    With     Notes   of      Canadian    Statutes   and 


Cases.  By  E.  D.  Armour,  K.C.,  of  Osgoode  Hall,  Bar- 
rister-at-Law.    Edward   Douglas   Armour,   Toronto. 

Young's  Perfected  System  of  Estimating  the  Cost 
of  Buildings.  By  H.  W.  Young.  (Book.)  H.  W.  Young, 
Vancouver,  B.C. 

Canadian  Criminal  Cases.  Annotated.  Volume  XII. 
Edited  by  W.  J.  Tremecar.  (Book.)  Robert  Reid  Crom- 
arty, Toronto,  Ont. 

Hull,  Son  Origine,  Ses  Progres,  Son  Avenir.  Par  E. 
E.   Cinq-Mars.     (Livre.)     E.   E.   Cinq-Mars,   Hull. 

Lovell's  Gazetteer  of  the  Dominion  of  Canada  and 
Newfoundland.  Fourth  Issue — Revised.  John  Lovell  & 
Son,  Limited,  Montreal. 

The  Camden  Colony  :  A  Story  of  the  United  Empire 
Loyalists.  By  Rev.  W.  Bowman  Tucker,  M.A.,  Ph.D. 
William  Bowman  Tucker,  St.  Johns,  Que. 

Animal  Stories  for  Children.  (Temporary  Copyright). 
H.    Hope,   Port  Hope,   Ont. 

Boyd's  Syllabic  Shorthand  Dictionary.  By  Robert 
Boyd,  B.A.    William  Thomas  Moon,  Montreal. 

Go  Forward  ;  Sons  of  England.  By  Rev.  S.  J. 
Rock,   M.A.     (Book.)    Sydney  J.  Rock,  Melita,  Man. 

Gleaned  from  Life's  Pathway.  Edited  by  Rev.  M.  C. 
Pritchard.     (Book.)    W.   J.   Dey,  Ottawa. 

Picture    Post    Cards. 

Sortie  du  Village  Nominingue,  Quebec  ;  L'Eglise  St.- 
Ignace  de  Nominingue,  Quebec  ;  La  Promenade  en  Voi- 
ture  de  Colon,  Nominingue,  Quebec,  1899  ;  Le  Cure  La- 
belle  a  la  Chute  aux  Iroquois,  Quebec,  1889  ;  Village  No- 
miningue, Quebec  ;  Lac  Ste-Marie  et  St-Joseph,  Nomin- 
ingue, Quebec  ;  Rue  St-Augustin,  Nominingue,  Quebec  ; 
Place  de  l'Eglise,  Nominingue, v  Quebec  ;  Partie  Est  du 
Grand  Lac  Nominingue,  Quebec  ;  Baie  Richard,  Grand 
Lac  Nominingue,  Quebec.  (Carte  Postales.)  Roch  Jette, 
St-Ignace  de  Nominingue,   Que. 

Tricentenaire  de  Quebec,  1608-1908.  (Carte  Postale.) 
Alphonse  Boivin,  Ambroise  Jeune  Lorette,  Que. 

Photos   and   Pictures. 

Six  Puppies.  (Photo.)  Arthur  W.  Arnup,  Edmonton, 
Alberta. 

Crown  Reserve  Vein  at  30 
ment  E.  Beard,   Cobalt,   Ont. 

1200   lb.  Nugget  from  Crown  Reserve  Vein. 
Clement  E.   Beard,    Cobalt,   Ont. 

Composite  Photograph  of  President  Roosevelt.  Un- 
derwood  &   Underwood,   Toronto,   Ont. 

Right  Rev.  Dr.  E.  J.  McCarthy,  Archbishop  of  Hali- 
fax. (Photo  A.)  and  (Photo  B.)  Gauvin  &)  Gentzel,  Hali- 
fax,  Nova  Scotia. 

Map  of  Quebec.  Engraved  for  the  Cradle  of  New 
France.    A.  G.  Doughty,  Ottawa. 

Cradle  Roll  Birthday  Card  No.  1  A,  and  No.  3  A. 
(Cards.)    Ontario    Sunday    School    Association,    Toronto. 

Interim    Copyrights. 

Sans  Peur  Drame  en  un  Acte.  Episode  de  la  Guerre 
Franco-Allemande,  (1870-1871.)  Gaston  Chann,  Mon- 
treal. 

Society  in  Vancouver.  Who's  Who  in  Vancouver.  The 
Elite  Directory  of  Vancouver.  Vancouver  Blue  Book. 
(Books.)      Arthur  H.   Lewis,  Regina,  Saskatchewan. 

Our  Faith  :  Love  Glorified.  (Poem.)  The  Toronto 
World,  Toronto,  Ont. 

Beers  Shorthand. 
S.A. 


Feet  Level.   (Photo.)  Cle- 
(Photo.) 


J.  W.  Beers,  New  York,   N.Y.,  U. 
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CANADA 


The  STUDENT  and  SCHOLAR  population  of  Canada  is  rapidly 
increasing  in  numbers.  The  demand  for  SCHOOL  SUPPLIES  this  year 
will  be  greater  than  ever  before. 

OUR  STOCK  IS  COMPLETE 

We  have  the  most  attractive  and  saleable  lines  of 

SCRIBBLERS 

EXERCISE  BOOKS 

NOTE  BOOKS,  etc. 

In  immense  variety  and  which  will  meet  with  ready  sale  for 

SCHOOL  OPENINGS 

REGULATION 

EXAMINATION   BOOKS 

Note  Papers,  Foolscap  Papers,  Envelopes,  Pens,  Erasers,  Crayons,  Drawing  Books, 
Lead  Pencils,  Rulers,  Black-board  Erasers,  Penholders. 

GLOBES 

Drawing'  Pencils,  Drawing  Papers,  Slates  and  Slate  Pencils,  Numeral  Frames,  Inks. 

SCHOOL  MAPS 

Paints  in  tin  boxes,  Artist's  Brushes,  School    Bags  for   Boys  and    Girls  in  Leather 
and  Canvas. 

PENCIL  BOXES 

Mathematical  Instruments,  Compasses,  Set  Squares,  Protractors. 
Ask  to  see  our  samples  before  placing  any  orders. 
Prices  are  Right.  Goods  Shipped  Promptly. 

The  COPP,  CLARK  COMPANY 

TORONTO  L,M,TED 

Manufactory  Warehouse 

67,  69,  71  Colborne  St.  64,  66  Front  St.  West. 


() O  K  S  I ■".  LLEK      A  X  1 )      S  T  \  T  1  O  X  E  K 


OCnOOl      tSlcinKS}     Samples  now  in  travel- 
lers' hands.     Splendid  designs,  quality  unsurpassed. 


Examination   Books, 

Department  of  Education,  will   again   be    used.      Place 
your  orders  early  to  ensure  supply. 


authorized  by 


Examination  Foolscap,  in  sheets 

and  tablets.     Several  grades   at   lowest  prices.     Samples 
on  request. 

Buntin,  Gillies  &    Co.,  Limited 

Hamilton  and  Montreal 


INSPIRATION,  FORCE,  AND  ORIGINALITY  ARE  ALL  FACTORS  IN  THE 


SPLENDID  MERITS  OF 


U 


Our  Line"  Typewriter  Ribbons  and  Carbon 

Papers 


WE  GIVE  YOU  THE  RESULTS  OF  OUR  CONSTANT 
WORK  IN  THE  LINE  OF  IMPROVEMENT,  AND 
THEN  REMEMBER  WE  ALWAYS  PROTECT  YOU 
AS   MANUFACTURERS    FOR    THE    TRADE    ONLY 


SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 

Principal    Office  and   Factories  m    m  frprp    A     g^%  Q  17/^1      g^%  f~«  T*  Sole  Manufacturers  for  the 

PARK  RIDGE,  NJ.       Ml  1    1  Ati      &       VUHjLK 


Trade  only 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway     LONDON 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille 


ZURICH,  J.  G.  Muggli 
AMSTERDAM,  Benier&  Co. 


VOL.  XXIV.   No.  6. 


PRICE,  $1.00  PER  YEAR 


Canadian  Newsdealer 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 
MONTREAL,  z3z  McGill  St.  TORONTO,  10  Front  St.   East.  WINNIPEG,  511  Union  Bank  Building.  LONDON,    ENG„  88  Fleet    St 


PUBLICATION     OFFICE:     TORONTO,     JUNE,      1908. 


It  don't  pay  to  advertise  unless 
you  have  the  goods. 


Underwood's 


Inks 


The  Standard  for  Writing  Fluids. 

Everlasting  Bank, 
Extra  Copying, 
Red    Steel     Pen, 

Quarts,    Pints,    Half-Pints  are    supplied    with    patent 
metal  cap  Pour-out. 

Underwood's  Inks,  manufactured  in  Canada,  are 
sold  by  all  wholesale  dealers.  You  don't  have  to 
invest  a  large  amount  in  ink  stock.  Your  freight 
is  less.  Your  turn-over  is  greater  and  your  stock 
is  kept  clean  by  being  often  replenished.  Then 
we  are  right  here  with  you  as  an  absolute 
guarantee  of  quality. 


JOHN  UNDERWOOD  &  CO. ' 

Manufacturers 
90  Richmond  St.  E.  -  Toronto 


Canada's    Pride" 

Maple  Leaf  Lead    Pencil   has    points 
of  superiority    that    make    it    a    fav- 
orite   with    all    users.        Irs    lead 
is    thicker    and     smoother    than 
in     the    ordinary    pencil.       The 
point      is      guaranteed       never 
to     break.        It      is     a     trifle 
larger     than     the    ordinary 
pencil,       and       its      round 
form        doesn't         cramp 
the       fingers.  It       is 

made    in    six    degrees, 
BBB  to  HHHH. 


"CANADA'S 

PRIDE  "    is   a   pencil 

that   will    improve    your 

trade.      It    retails   at    five 

cents     with     the       largest 

profit   known    to  stationers. 

Samples     sent    to  the    trade 

cheerfully  upon  request. 


LIBRAIRIE    BEAUCHEMIN, 
LIMITED 

Wholesale  Booksellers  and   Stationers 
256  St.  Paul,  18  Notre  Dame  West, 

26  St.  Gabriel 
MONTREAL 


BOOKS E LL E R       A  N  D      ST  AT  LONE R 


IDEAS  ARE  WORTH  MONEY 

WE  HAVE  GASHED  THIS  ONE  FOR  YOU 


According  to  Elbert  Hubbard,  the  hard  of  East  Aurora,  "there 
are  two  ways  of  meeting  competition  :  One  is  to  cheapen  quality  and 
cut  prices,  the  other  to  make  an  article  better  than  others  are  making 
it."  We  have  chosen  the  latter  way  and  are  reaping  a  mighty 
harvest  of  orders  in  consequence. 

For  generations,  year  in  and  year  out  you  have  bought  and  sold 
Exercise  and  Scribbling  books — just  plain  books.  The  quality  has 
not  changed,  the  design  has  varied  little  and  for  the  sake  of  argu- 
ment all  makes  have  been  alike. 

At  great  expense  and  considerable  trouble  "The  Prize"  scries  of 
exercise  and  scribbling  books  have  been  produced  and  the  glowing 
compliments  received  in  every  mail  from  the  trade  and  teaching 
profession  alike,  are  but  a  forerunner  of  the  ultimate  planned  result. 
Made  of  good  stock,  well  bound,  well  printed  and  enclosed  within  a 
handsome  cover  bearing  an  exact  color  reproduction  of  one  of  the 
best  works  by  Mrs.  Mary  H.  Reid,  A.R.C.A.,  the  leading  flower 
delineator  of  Canada,  "The  Prize"  series  promises  to  be  the  turning 
point  for  a  new  era  of  school  supplies  and  publications. 

To  introduce  the  Prize  Practice  Books  we  have  inaugurated  a 
competition  among  the  school  children  of  Canada  the  details  of  which 
have  been  thoroughly  worked  out.  One  thousand  dollars  in  books 
has  been  set  aside  for  the  prize  awarding.  There  will  be  500  prizes. 
Every  purchaser  of  a  practice  book  is  an  eligible  candidate. 


Write    for  full  particulars  or    consult  our   travelling    salesmen. 


WARWICK  BROS.  &  RUTTER,  Limited 


Manufacturing 

Stationers. 


TORONTO 


BOOKSELLER   AND   STATIONER 


TRAVELLING    TIME— VACATION 

Everyone  goes  somewhere  for  a  longer  or  shorter  stay.     Letters  and  postcards  must 
be  written,  and   Ink,  put  up  so  it  can   be  carried,  is  in  demand. 
Now  is  the  time  to  display  and  push 


Carter's  Fountain  Pen  Fluid 


No.  517 


put  up  in  convenient 

Travellers9  Cases 

No.     517—  Bottle,    with     Filler     and     Stopper 
combined,  in   a  handsome  mahogany  case. 

No.  511—  Smaller  outfit  in  aluminum  case. 

A  full  line  of  Colored  Inks  well  adapted 
to  Fountain  Pens. 

Packages  sell  on  sight— demand  is  great. 


A   necessity   for  all   who   use   INK  PENCILS   is 

Carter's  Stylo  Fluid 

Has  no  acid  like  ordinary   fountain    pen  fluids  to   attack  the  feed  wire. 
Has  a  flow  not  too  free  but  never  sluggish. 

The   Carter's   Ink   Co. 

Boston  New  York  Chicago  Montreal 


No.  244 


Flags      Flags      Flags 

BE    READY    FOR   THE    CALL 

AND  HAVE  A  STOCK  OF  GOOD  FLAGS 

All  sizes  and  kinds-DOMINION  ENSIGNS,  with  COAT  OF  ARMS  showing  new  Provinces  of 
Alberta  and  Saskatchewan,  UNION  JACKS,  FRENCH  TRICOLOR,  STARS  AND  STRIPES. 


No. 

0000,  size  2x3  inches   - 
000,  size  2>l/2  x  SY2  inches 
00,  size  \y2  x  QYz  inches 

0,  size  6x8  inches    - 

1,  size  8  x  12  inches 


r  Gross 

No. 

$  .80 

\l/2,  size  10  x  15  inches 

1.20 

2,  size  15  x  20  inches 

1.50 

3,  size  18  x  25  inches 

2.40 

4,  size  20  x  28  inches 

4.00 

5,  size  22  x  36  inches 

Per  Gross 

$  4.80 

9.60 

14.40 

21.60 

33.00 


Also  PROVINCIAL  FLAGS,  with  Coat  of  Arms  of  the  Provinces  of  Manitoba,  Saskatchewan, 
Alberta  and  British  Columbia.     Size  12  x  17  inches.     Price  $7.20  per  gross. 

The  superiority  and  durability  of  our  Flags  commend   them.     The  material   used  is  strong, 
heavy  cotton.    They  are  lithographed  (not  printed)   and   the  colors   will   not   run,   but  stand 

unaffected  by  storm  or  sunshine. 


The  Copp,  Clark  Company,   Limited, 


Toronto 


ROOKS E LLRR      A N D      S  T  A  T I O N  E  R 


ACCOUNT  BOOKS 

Our  stock  is  new  complete  in  every  line.     Including  some 
specially  new  styles,   standard   make— True   value. 


1 


Short 


Demy 


Size  10£  x  14 

Ledgers,  Cash  Books, 

Journals,    Records. 

150  to  500  pages. 

I  Red  Russia,   Green 

Cloth  Sides,  Gold 

Lettering  on 

Sides. 


Trial 
Balance 
Books 


Russia    Back,    Cloth 
Sides,  Lettered  on 

Side. 
For    names     600    to 

5000. 


Demy, 
Foolscap 


Ledgers,  Journals, 

Cash  Boohs, 

Records. 

A  Rough  Extra,  Cloth 

Sides  all  Rulings. 
200  to    1000  pages. 


Bill   Books 


Payable   and    Receiv- 
able   Printed     Head- 
ings.     All   sizes   and 
thickness. 


LETTER    COPYING  BOOKS.      Large   assortment. 

BROWN  BROS.,  Limited 

51-53  Wellington  St.  West,  TORONTO 


Joint  Deposit   Accounts 

are  a  special  convenience  arranged  for  customers  of 
THE  METROPOLITAN  BANK.  Money  can  be 
deposited  or  withdrawn  by  husband  or  wife.  Partic- 
ularly  valuable   for   farmers   and   town   residents. 

Money     Orders     and    Drafts    sold    at     lowest     rates 
Farmer's    Sale    Notes    collected   and    advances    made 

thereon. 
SAVINGS  DEPARTMENT- $1.00  or  more  opens  an 

account,  interest  allowed  from  date  of  depos  t,  and 

compounded  FOUR  times  a  y<  ar. 
You     may     deposit     or    withdraw    money     by     mail. 

The   Metropolitan   Bank 


Capital  Paid  Up: 
$1,000  000 


Reserve  Fund  and 
Undivided  Profits: 


$1,241,532.26 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DiSTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


Incorporated 
18S1 


ESTERN 

ASSURANCE 
•  •  •  COMPANY, 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


British  America  Assurance  Company 

A.  D.  1333 

FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  BIckerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Melkle,  General  Manager/  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,182.753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.06 


R  0 .0  K  S  E  L  L  E  R      AND      ST  A  TTONKR 


No.  67.  Lenox 

Playing  Cards. 


Quadra 
Indexes. 


COURT    CARD. 


Right  and  Ieft=handed 
Quadra  Indexes. 

Double  enameled,   linen  stock. 
Especially  designed  LARGE  indexes 
in  all  four  corners. 
Quadra    back,  in    red,    blue,    green, 
brown;   Lenox  back,  in  red  and  blue. 


No.  88.  Bridge 

Playing  Cards. 


sassssgsg&ssEss 


ir.^.ltfi  a.i  *&%&lf.&&. 
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SPOT    CARD. 


Jumbo  Indexes, 
extra  large. 

Double  enameled,  linen  stock. 
Weave  and  Bridge  backs,  in  red 
and  blue. 
Rules  in  each  pack. 


500  Five  Hundred  and 

555  Full= HoUSe  Playing  Cards, 
With  11  and  12  Spots. 

(Patented  June  30,  18%.) 


Double  enameled,  linen  stock;  sixty- 
one  cards — 11  and  12  spots  in  each 
suit;  Hydrus,  Griffin,  Full-House  and 
Lattice  backs,  in  red  and  blue. 


No.  68x.  The  Nile 
Fortune  Cards. 


COURT  CA^D 


SPHINX  BACK. 


Gold  edges,  linen  stock;  highly 
finished  enamel.     A  new  pack  of 
fortune-telling  cards;  tinted  panel 
faces,  with  the  meaning  of  each  card 
printed  on  its  face;   can  be  used  by 
any  one;  rules  in  each  pack. 
Complete  for  playing  all  card  games. 


Copyright,  in  U.  S.  A.,  1897,  19U6-7,  by  The  U.  S.  Playing  Card  Co.,  Cincinnati,  U.  S.  A. 


Samples  to  dealers  on  application.     Order  through  your  jobber. 

The  United  States  Playing  Card  Company,  Cincinnati,  u.  S.  A. 


BOOKSELLER   AND   STATIONER 


Tuck's  Holiday  Lines 


ARE    READY 


Christmas  and  New  Year  Cards 

Over  one  thousand  entirely  new  sets,  comprising  in  the  aggregate  a 
wealth  and  variety  of  subject  adapted  to  every  possible  taste. 

Calendars  and  Block  Calendars 

Their  magnificent  success  of  last  year,  added  to  the  charm  of  novelty, 
superiority  of  reproduction  and  general  excellency  of  the  new  collec- 
tion, will  ensure  them  a  welcome  reception  everywhere. 

Toy  Books  and  Juveniles 

In  great  variety  and  of  unsurpassed  beauty  and  excellence. 

Christmas  and  New  Year  Post  Cards 

Unapproachable  for  beauty  of  design,  elegance  of  finish  and  appro- 
priateness. Glistening  dew  effects  more  beautiful  than  ever,  and 
bewildering  in  their  variety. 

Holly  Specialities 

Such  as  Seals,  Tags,  Embossed  Greeting  Cards,  in  great  variety. 

Paper   Dolls,    Half  Masks,  Reliefs,    Wall 
Texts,  Christmas  Tree  Ornaments,  etc.,  etc. 

Raphael  Tuck  &  Sons  Company 


Publishers  by  appointment  to  Their  Majesties  the  King  and  Queen  Alexandra 

9-17  St.  Antoine  Street, 


By  Special  Appointment 


LIMITED 


TRADE  MARK 


Montreal,  P.Q. 

LONDON,        PARIS,        BERLIN, 
NEW  YORK,     MONTREAL. 


Publishers  by  Royal  Warrant 


BOOKSELLER   AND   STATIONER 


An  alliance  with  Dennison  will  prove  a 
profitable  connection  for  any  dealer. 

People  know  that  the  name  "Dennison" 
stands  for  "quality" — for  the  best  Tags,  the  best 
Crepe  Paper,  the  best  Adhesives,  and  so  on  through 
the  various  lines  of  goods  made  by  Dennison.  And 
this  "Dennison  Quality"  is  being  constantly  em- 
phasized to  the  consumer.  Our  advertising  in  the 
leading  magazines  is  turning  a  vast  volume  of  trade 
to  the  stores  that  handle  Dennison  Goods. 

Are  you  one  of  them? 

We  can  be  of  great  aid  to  you  in  increasing 
your  business  in  the  Dennison  line. 


The  Tag  Makers 


BOSTON 

26  Franklin  Street, 

CHICAGO 
128  Franklin  Street, 


NEW  YORK  PHILADELPHIA 

15  John  Street,  1007  Chestnut  Street, 

ST.  LOUIS 
413  North  Fourth  Street. 


BOOKSELLER      AND      STATIONER 


Smith,  Davidson  &t  Wright,  Limited, 

Wholesale  Stationers,  Fancy  Goods  Importers 


Vaucouver,  B.C. 


MAIL  ORDERS  RECEIVE  CAREFUL  ATTENTION 


"Sports"  Playing  Cards  j 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second  4 

grade    —   GOOD  > 

LUCK     and    ST.  * 

LAWRENCE.  { 


Hi^ins'  Inks  and  Adhesives 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are  headquarters  for  PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and   finish  equal  to  Imported  Cards. 

Advertising    Cards    of  all    sorts— Novel   Designs. 
Coated   LitHo.   and    Booh   Papers 

FOR  SAMPLES  AND  PRICES  APPLY— 

Consolidated   Lithographing  and 
Manufacturing  Company,  Limited 

Successors  to 

THE  UNION  CARD  AND  PAPER  CO. 

MONTREAL 


The  Higgins  Inks  and  Adhesives  are  in  a  class  by  their  selves.  They  are 
the  best  good>  th  it  original  thought,  conscientious  workmans'iip  and  sustained 
high  ideals  can  produce.  Tiiey  are  largely  imitated  but  never  ■  quailed.  They 
give  unvarying-  satisfaction  to  consumers  and  dealers,  and  every  unit  is  backed 
by  our  abso'ute  guarantee.     Price  Lists  and  Discounts  on  REQUEST. 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 

Originators  and  Maoufaclurers  of  Inks  and  Adhesives 

MAIN  OFFICE,  271  Ninth  St.        BRnn,M  vv     TV  V      TT  Ci    A 
FACTORY,  240,  244  Eighth  St.       BROOKLYN,  IN.  X  .,    U.O.A. 


Western     Booksellers    and    Stationers 

Our  stock  of  books,  stationery  and  printers' 
supplies  is  large  and  well  assorted.  We  can 
ship  promptly.     Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,        Winnipeg,  Can. 

WHOLESALE      STATIONERS 


BOOKSELLER   AND   STATIONER 


Our  Bi£  Special  Fall  Number 


This  is  the  Event  of  the  Year  in  our 
office.  The  energies  of  the  Editorial  Staff 
are  turned  to  its  preparation  months  in 
advance  of  the  date  of  issue.  This  year's 
Special     will     undoubtedly    be     our    finest. 


Will  be  Issued  on  August  10 


This  is  the  Date  of  the  Year  in  our 
calendar.  We  have  been  looking  forward 
to  it  for  months  and  now  its  near  approach 
warns  us  that  little  time  can  be  lost. 
Those  intending  to  take  space  in  the 
Special     had     better     book     space     early. 


Splendid   Opportunity  For  Advertisers 


This  is  the  Opportunity  of  the  Year  for 
advertisers  to  reach  the  Canadian  trade. 
Here  we  have  an  issue  double  the  size 
of  our  ordinary  issue,  full  of  first-class 
articles  and  illustrations.  It  is  a  number 
that    is   preserved    for    reference. 


BOOKSELLER  -  STATIONER  of  Canada 


TORONTO 


MONTREAL 


WINNIPEG 


BOOKSELLER      AND      STATIONER 


are  known  in  every  part  of  the 
world. 


Smith  Premier  Typewriters  are  best  because  of  their 
proper  mechanical  construction,  durability,  convenience 
and  ease  of  operation. 


400,000   Use   the   Smith   Premier 
and  Smith  Premier  Brand  Supplies 


Smith  Premier  Brand  Typewriter  Ribbons,   for    all  makes 
of  typewriters. 

Royal  Carbon  Paper,  standard  weight  and  light  weight,  the 
highest  grades,  uniform  standards. 

Booksellers  and  stationers  desiring  to  secure  the  agency 
for  Smith  Premier  Typewriters  and  Supplies  address : 


The  National  Typewriter  Company,  Ltd.,  78  Victoria  St.,  Toronto,  Ont. 
Wm.  M.  Hall  &  Company,  221  Notre  Dame  St.  W.,  Montreal,  Que. 
A.  Milne  Fraser  -  -  -  157  Hollis  St.,  Halifax,  N.S. 

Edward  R.  McNeill  -  -  166   Sparks  St.,  Ottawa,  Ont. 


poofegeller  anb  Stationer 


anb  Canabian  J2etosbealer 


A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and  Stationery  Trades 


Subscription:     One  Dollar  a  Year 
Single  copies      :        :      Ten  Cents 


Vol.  XXIV. 


MONTREAL   AND   TORONTO,  CANADA,  JUNE,  1908. 


No.  6. 


Why  Canadian  Stationers  Ought  to  Sell  Typewriters 


Some  Excellent  Reasons 


A  short  time  ago  a  gentleman  walked  into  a  sta- 
tionery store  in  an  Illinois  town  and  asked  to  be  shown 
some  writing  paper.  When  the  purchase  was  made  he 
turned  to  the  clerk  and  said  : 

"By  the  way,  do  you  handle  typewriters  ?" 

"No,  we  do  not,"  replied  the  clerk.  "We  have  been 
asked  that  question  before,  but  for  some  reason  never 
have  got  around  to  it." 

"I  want  to  purchase  one,"  continued  the  customer, 
"and  it  occurred  to  me  that  a  stationery  store  the  size 
of  yours  would  in  all  probability  handle  them.  However, 
I  will  look  elsewhere." 

This  same  question  is  put  to  commercial  stationers 
many  times  during  the  day  in  all  sorts  of  towns  the 
country  over.  For  many  reasons  the  casual  purchaser  of 
pens,  pencils,  carbon  paper  and  other  supplies,  associ- 
ates the  stationery  store  with  a  typewriter.  The  prime 
reason,  of  course,  is  that  there  he  goes  for  his  type- 
writer supplies.  Why  should  he  not  think  of  the  store 
handling  typewriters  ? 

This  in  turn  invites  the  question,  why  do  not  com- 
mercial stationers  establish  a  typewriter  department  ? 
Or  what  advantage  is  there  in  having  such  a  depart- 
ment ? 

Big  Purchases  of  Supplies. 

This  question  can  be  looked  at  from  several  sides. 
In  the  first  place,  however,  this  proposition  should  be 
laid  down  as  absolutely  true  :  The  average  typewriter 
user,  before  he  consigns  the  machine  to  the  junk  pile, 
spends  three  hundred  dollars  on  supplies,  in  the 
form  of  carbon  paper,  typewriter  paper,  ribbons, 
and  so  forth.  Now  where  does  the  user  buy 
these  supplies  ?  From  the  stationery  store,  in  the  aver- 
age town,  unless  there  is  a  typewriter  supply  house,  and 
then  it  is  questionable  whether  he  does  not  go  to  the 
stationer  for  the  most  of  his  supplies. 

Another  proposition  :  The  typewriter  user,  as  well 
as  the  one  who  is  not,  needs  a  typewriter  stand,  desk, 
and  other  office  supplies.  Where  does  he  go  1  To  the 
office  supply  house,   of  course. 

There  are  many  cases  where  the  user  in  the  first 
instance,  when  he  goes  to  the  stationer  for  his  supplies, 
could  in  many  ways  be  interested  in  typewriters.  He 
might  not  himself  purchase  one,  but  he  would  at  some 
time  say  to  a  friend  :  "John,  the  Cole  Stationery  Com- 
pany handles  the  typewriter.  I  think  it  is  a  £ood 

machine.    Go  and  look  it  over." 
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Now  why  should  the  stationer  not  get  the  benefit  if 
this  trade,  which  goes  to  the  typewriter  companies  in- 
discriminately ?  What  reason  is  there  that  the  stationer 
could  not  attract  many  users  of  machines  to  his  place 
of  business  if  he  had  a  typewriter  department.  Manifest- 
ly this  could  be  done,  and  to  ignore  it  is  to  overlook  a 
very  direct  source  of  getting  business. 

An  Argument  Against. 

But  the  stationer  has  been  inclined  to  refute  this 
with  the  statement  that  .  "Oh,  it  does  not  pay.  I  would 
not  sell  a  machine  once  a  month."  Of  course  he 
wouldn't  if  he  believed  it.  But  is  there  any  ground  for 
his  statement  ?    In  the  majority  of  cases  there  is  not. 

It  is  true  that  the  standard  typewriter  companies 
have  their  branch  offices  or  agency  in  most  towns  of 
25,000  population.  To  this  extent  the  stationer  could 
not  entertain  the  proposition  of  adding  a  typewriter  de- 
partment. But  there  are  many  cases  where  they  do  not, 
and  besides  there  are  now  on  the  market  manv  machines, 
standard  in  every  respect,  though  not  selling  for  $100, 
that  would  form  a  most  valuable  and  profitable  adjunct 
to  the  commercial  stationer.  And  there  is  no  apparent 
reason  why  the  stationer  in  towns  of  from  5,000  up 
should  not  embark  on  this  plan  to  great  advantage. 

There  are  many  typewriter  companies,  in  view  of  the 
sharp  competition  now  existing,  that  would  be  glad  to 
aid  in  many  ways  the  stationer  in  advertising  the  ma- 
chine and  making  sales.  He  need  not  confine  his  efforts 
to  the  town  in  which  he  lives.  The  stationer  can  ar- 
range territory  that  would  encompass  fifteen  or  twenty 
small  towns  in  close  proximity  to  his  own.  It  should 
not  be  lost  sight  of  that  country  towns  lean  as  close  to 
their  county  seat,  or  "biggest  town  nearby,"  as  do  the 
larger  towns  to  the  "biggest  city  nearby." 

What  is  of  greater  importance,  the  stationer  is  con- 
stantly in  contact  with  the  purchaser  of  office  equip- 
ments. It  is  a  short  step  from  the  counter,  where  he 
sells  carbon  paper,  to  the  typewriter  department.  There 
his  machine  is  on  a  revolving  stand,  displayed  in  such  a 
manner  that  the  customer  gets  a  comprehensive  idea  of 
its  merit  at  once.  This  is  true  of  the  next  customer  and 
so  on,  until  the  Cole  Stationery  Company  is  right  in 
touch  with  the  prospective  typewriter  buyers. 

Planned  carefully,  started  properly  and  pushed  ener- 
getically, the  typewriter  department  can  be  made  to  pay 
handsomely. — Ex. 


B  O  O  K  S  E  L  L  E R      AND      STATIONER 


A  Pioneer  of  the  Picture  Post  Card 

The  Late  Alexander  Scott  of  Barrie  the  First  Stationer  in  Canada  to 
Issue    a    Local    View    Card  —  Something    About    the    Scott    Store. 


The  first  local  view  post  card  in  Canada  was  published 
in  June,  1895-,  'by  the  late  Alexander  Scott,  of  Barrie. 
The  accompanying  cut  is  a  facsimile  of  the  card  issued 
just  thirteen  years  ago  by  Mr.  Scott,  and  the  work  was 
done  in  Canada.  Mr.  Scott  got  the  idea  from  seeing 
si  line  English  cards,  had  a  plate  made  and  the  printing 
was  speedily  executed.  The  card  was  a  decided  novelty 
in  those  days  and  took  exceptionally  well. 

The  example  thus  set  in  furnishing  pictorial  paste- 
board was  not  generally  adopted  until  some  years  later 
when  the  fad  set  in  and  became  tremendously  popular. 
To-day  in  all  Canada  there  is  not  a  village,  town  or  hamlet 
worthy  of  the  name,  that  does  not  place  local  views  on 
the  market.  The  late  Mr.  Scott  may,  therefore,  be  styled 
the  pioneer  in  the  Canadian  picture  post  card  trade  which 
lias  developed  into  such  great  proportions. 

Mr.  Scott's  Career. 

After  being  twenty  years  a  resident  of  Rich- 
niind     Hill,     where     he     published     the     York     Herald 


provided  with  a  hardwood  floor  and  metallic  ceiling,  being 
lighted  artificially  by  electricity  and  heated  by  hot  water. 
The  shelving  is  admirably  arranged,  and  no  goods  being 
heaped  up  along  the  top,  the  visitor  is  at  once  impressed 
that  system  plays  a  most  important  part  in  its  internal 
economy. 

On  the  left  are  the  stationery,  blank  book,  fancy  goods 
and  wall  paper  departments,  while  on  the  right  are  maga- 
zines, picture  post  cards,  tastefully  displayed,  souvenir 
j^oods,  standard  authors  and  other  lines  which  generally 
form  the  stock  in  trade  of  every  well  equipped  book 
shop. 

Mr.  Scott  does  not  handle  toys,  having  gone  out  of 
that  branch  six  years  ago.  He  carries  the  latest  requisites, 
however,  in  all  other  departments,  and  has  built  up  a 
business  in  which  he  may  well  take  a  pardonable  pride. 

He  conducts  a  circulating  library  in  connection   witli 
his  book  store,  in  which  all  the  latest  and  best  fiction  will , 
be  found.     It  has  a  large  and  growing  membership,  and 
is  a  feature  that  is  thoroughly  appreciated.     All  the  new- 


Facsimile  of  what  is  claimed  to  be  first  Local  View  Post  Card,  in  Canada,  published  June,  1895. 


and  conducted  a  stationery  store.  Mr.  Scott  re- 
moved to  Barrie,  where  he  established  a  splendid 
book  store,  which  is  to-day  conducted  by  his  son,  Walter 
Scbtt.  The  business  has  steadily  grown  until  it  is  now 
one  of  the  largest  and  finest  of  any  like  undertaking  in 
any  Canadian  town.  The  Scott  family  have  been  book- 
sellers and  stationers  for  many  generations.  The  father 
and  grandfather  of  Mr.  Alex.  Scott,  who  passed  away  ten 
years  ago.  were  identified  prominently  with  the  trade  in 
the  Old  Country,  and  as  his  son,  Walter  Scott,  observes. 
"it  runs  in  the  blood." 

The  store  itself  is  a  model  of  neatness,  taste  and  ar- 
rangement Both  interiorally  and  exteriorally  it  is  bright, 
attractive  and  inviting.     In  dimensions.  22x90  feet,  it   is 


est  and  most  popular  books  are  on  the  shelves  of  the  cir- 
culating library.  A  member  pays  the  full  price  for  the 
first  book  taken  out,  and,  on  returning  it,  by  handing  over 
a  dime,  may  take  out  another  volume.  When  a  book  is 
worn  out  by  frequent  perusal  a  new  one  is  substituted. 

Another  plan,  which  has  been  found  by  Mr.  Scott  to 
work  satsifactorily,  is  on  payment  of  $5.20  in  advance,  a 
reader  becomes  a  member  of  the  circulating  library  for 
one  year,  and  he  or  she  can  take  out  a  book  each  week. 
A  register  is  kept  of  all  subscribers,  and  if  there  is  a  par- 
tieularly  strong  demand  for  any  book,  two  or  more  copies 
are  placed  on  the  shelves.  Mr.  Scott  is  well  pleased  with 
the  results  of  the  library.  Paper  bound  copies  of  the 
begj   novels  are  the  ones  used. 
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THE  PASSING  OF  A  TALENTED  POET. 

The  recent  death  of  Dr.  Louis  Frechette,  who  has 
been  styled  "The  Canadian  Poet  Laureate,"  has  removed 
a  familiar  figure  from  the  ranks  of  literature  and  jour- 
nalism. His  illness  was  of  short  duration,  the  eminent 
author  being  called  home  in  Montreal.  He  was  in  his 
70th  year,  and  his  passing  marks  the  severance  of  an- 
other link  in  the  chain  of  literary  genii  who  have  penned 
in  prose  and  verse  the  annals,  life,  pursuits  and  pleas- 
ures of  our  French-Canadian  fellow  citizens.  Among  his 
compatriots  the  news  of  his  death  was  received  as  a  per- 
sonal bereavement.  His  genial,  kindly  disposition  en- 
deared him  to  French  and  English  ajike.  Dr.  Frechette 
was  a  scholarly  and  talented  gentleman  for  whom  all  en- 
tertained the  greatest  reverence  and  esteem,  and  by  his 
splendid  gifts  he  won  not  only  recognition  at  home,  but 
abroad.  For  many  years  he  was  connected  with  the 
press,  being  editor  of  La  Patrie  and  L'Opinion  Publique, 
in  Montreal.  Previous  to  his  journalistic  work  in  that 
city  he  edited  L'Amerique  Chicago,   Le  Journal  de  Levis 


Queen's,  and  Toronto.  He  was  made  a  Companion  of 
St.  Michael  and  St.  George,  and  a  member  of  the  Im- 
perial Institution  of  London  at  her  late  Majesty  Queen 
Victoria's  Diamond  Jubilee  in  1897.  He  was  also  a  pre- 
sident and  one  of  the  founders  of  the  Royal  Society  of 
Canada. 

Dr.  Frechette  was  naturally  fond  of  French  litera- 
ture, and  among  French  writers  Victor  Hugo  was  his 
favorite.  He  characterized  Hugo  as  the  greatest  lyric 
writer  of  any  age,  and  never  tired  of  telling  stories  of 
the  great  Frenchman.  It  was  a  matter  of  pride  with 
him  that  he  was  the  only  Canadian  who  ever  knew  Hugo 
personally.  He  was  a  life-long  friend  of  the  late  Dr. 
Drummond,  who,  in  addition  to  being  his  physician,  had 
manv  tastes  in  common  with  him. 


WESTERN  CANADA   BOOK  STORE. 

The  illustration  on  this  page  shows  the  interior  of 
Nixon's  Book  Store,  at  Moose  Jaw,  Sask.  D.  C.  Nixon, 
its  proprietor,     formerly  represented     Geo.   R.   Gregg    & 


A  Western']  Canada   Book]  Store. 


and    Le    Journal    de    Quebec.     He   was    a   contributor     to 
several   magazines,    Canadian  and   American. 

Referring  to  his  literary  production,  the  late  Prin- 
cipal Grant  styled  him  as  "our  greatest  poet,"  while 
another  notable  critic  remarked  :  "He  made  the  history 
of  the  France  beyond  the  seas  live  again  in  poetry."  Dr. 
Frechette  was  thoroughly  conversant  with  the  folk  lore 
of  his  people,  and  the  bright,  healthful,  hopeful  tone  of 
his  works  demonstrated  his  wealth  of  knowledge  of  the 
home  life  of  the  habitant.  There  was  invariably  a  spirit 
of  devotion,  of  self  sacrifice  and  of  filial  affection  shown 
in  his  stories.  He  taught  us  that  there  was  much  worth 
emulating  in  the  honest,  warm-hearted  life,  quaint  ways 
and  historical  customs  of  the  French-Canadian.  In  1880 
two  of  Dr.  Frechette's  books  of  poetry  were  crowned  by 
the  French  Academy  of  Paris,  and  he  himself  was  elected 
an  officer  of  the  Academy  and  a  Knight  of  the  Legion 
of  Honor,    He     was  also    an   L.L.B.     of  Laval,   McGill, 


Company  in  Western  Canada.  Since  starting  business  in 
November,  1906,  Mr.  Nixon  is  more  than  satisfied  with 
the  results.  The  proprietor  of  the  store  can  been  seen 
standing  on  the  left  of  the  picture. 


Among'  the  stationers  of  Ontario  who  print  their  own 
picture  post  cards  is  J.  D.  McKay,  of  Newmarket.  He 
has  issued  some  very  creditable  illustrations  of  local 
scenes,  froth  plain  and  colored,  which  find  a  ready  sale 
among-  the  residents  of  the  town.  Tourists  are  also  ap- 
preciative of  Mr.  McKay 's  enterprise,  Newmarket  being 
visited  every  summer  by  a  large  number  of  holiday-seek- 
ers on  their  way  from  Toronto  to  different  resorts  on 
Lake  Simcoe.  He  also  conducts  a  circulating  library  of 
ten-cent  books  of  the  better  class.  This  has  proved  to 
be  a  popular  adjunct  of  his  establishment.  On  returning 
each  book  the  reader  may  obtain  another  on  the  payment 
of  five  cents 
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.,:- 


The  Author  of  "Weiga  of  Temagami,"  to  be  published  this  month  by  McLeod  &  Allen. 


YUKON  BOOKSELLER  COMES  EAST.. 

It  is  not  often  that  a  bookseller  and  stationer  tra- 
vels thousands  of  miles  on  such  a  unique  mission  as 
Henry  J.  Landahl,  of  Dawson,  Yukon  Territory,  who 
has  been  in  Vancouver,  Winnipeg,  and  Toronto,  and  is  at 
present  in  Ottawa.  Mr.  Landahl  will  call  upon  His  Ex- 
cellency Earl  Grey,  and  Sir  Wilfrid  Laurier,  on  behalf  of 
Dawson  Camp,  No.  4,  Arctic  Brotherhood,  and  from  the 
Canadian  capital  he  will  proceed  to  Washington  to  in- 
vite President  Roosevelt  to  visit  the  Yukon.  It  is  ex- 
pected the  three  distinguished  gentlemen  mentioned  may 
sec  their  way  clear  to  journey  to  the  land  of  the  mid- 
night sun,  after  the  Alaska-Yukon-Pacific  exhibition  in 
Seattle  in  1909. 

An  excerpt  from  the  invitations,  which  are  engraved 
upon  moose  skin,  elaborately  decorated  with  gold  nug- 
gets, the  cost  of  their  preparation  being  $300  each, 
reads  :  "It  is  the  desire  to  have  some  of  the  most  not- 
able men  of  our  day  and  time  visit  us,  and  to  see  and 
enjoy  and  tell  of  the  g'reatness  of  the  Yukon  and  Alaska 
— to  see  here  the  vast  placer  and  mineral  fields  now  pro- 
ducing millions  of  dollars  in  wealth  annually  and  awaits 
ing  further  development  at  the  hands  of  capital  ;  to  see 
here  the  land  that  is  to  be  an  attraction  to  millions  of 
those  who  go  far  seeking  equable  summer  climic  and 
scenic  beauties  ;  to  see  here  the  domain  which  will  blos- 


som into  a  halcyon  homeland  supporting  millions  of 
happy  and  contented  people. 

Earl  Grey,  President  Roosevelt  and  Sir  Wilfrid 
Laurier,  and  their  friendr,  who  may  accompany  them, 
are  offered  the  "liberty  of  the  vast  northland."  The 
Arctic  Brotherhood  is  a  strictly  non-political,  fraternal 
organization  living  under  two  flags.  It  submerges  pre- 
judices to  the  common  good,  and  its  motto  is,  "No  boun- 
dary line  here."  The  Dawson  Camp  has  a  fine  club  house 
and  over  900  members. 

Mr.  Landahl  has  resided  in  the  Yukon  ten  years. 
Seven  years  ago  he  opened  Landahl's  Emporium,  which 
contains  a  stock  of  about  $60,000  in  stationery,  books, 
fancy  goods,  office  supplies,  typewriters — in  fact,  every- 
thing in  the  office  line.  The  proprietor  conducts  a  cir- 
culating library  in  connection  with  it  and  handles  all  the 
magazines  for  the  Yukon  district.  His  business  has 
grown  to  such  an  extent  that  he  practically  has  no  op- 
position. He  says  that  Dawsonites  are  diligent  readers 
and  that  the  city,  which  is  the  base  of  supplies  for  about 
20,000  people,  is  the  most  cosmopolitan  of  its  kind  in 
the  Dominion.  Robert  Service's  poems,  "Songs  of  a 
Sourdough,"  Jack  London's  "Call  of  the  Wild,"  and 
other  like  works  had  an  exceptionally  gratifying  sale. 
Mr.  Landahl  does  not  handle  cheap,  trashy  productions, 
but  gets  the  latest  and  best  fiction  which  finds  a  ready 
sale,  while  the  standard  authors  are  largely  bought  in 
the  Yukon.    Mr.  Landahl  is  Swedish,  by  birth, 
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A  Forward  Step  in  the  Career  of  a  Big  Canadian  Company 

The  Copp,  Clark  Co.,  Limited,  Toronto,  Takes  Into  the  Firm  Five  Employees  who 
Have   Been   Identified  with  the  Growth  of  the  Business    for   Several  Years  Past. 


The  announcement  made  recently  that  five  members 
of  the  staff  of  The  Copp,  Clark  Company,-  Toronto,  who 
had  been  for  years  past  identified  with  the  growth  and 
development  of  the  business,  had  been  taken  into  the 
firm,  centres  the  trade's  attention  once  more  on  this  old- 
established  house.  The  new  members  of  the  company  are 
for  the  most  part  well  known  to  the  Canadian  trade. 
Arthur  P.  Reed,  the  manager  of  the  stationery  depart- 
ment, has  been  identified  with  the  business  for  the  past 
twenty  years.  James  M.  Young  has  been  with  the  firm 
since  1 890,  and  was  for  many  years  traveler  for  them  in 
the  Western  Provinces  ;  he  has  for  the  past  two  years 
been  in  charge  orf  the  manufacturing  department.  W.  F. 
Thomas  has  been  connected  with  the  book  department 
fur  about  nineteen  years.  R.  J.  Plaskett  started  with 
the- company  when  he  was  quite  a  lad,  and  is  now  the 
firm's  western  representative,  and  II.  C.  Corner  is  ac- 
countant. 


C.  Chewett  &  Company,  under  which  name  the  business 
was  continued  on  King  street  east  on  part  of  the  premis- 
es now  occupied  by  W.   A.   Murray  &   Company. 

In  1805,  the  firm  was  again  changed,  and  for  some 
time  was  known  as  Copp,  Clark  &  Company,  under  which 
title  the  business  was  carried  on  until  about  1873. 
when  the  retail  department  was  sold  and  the  firm  began 
the  wholesale  business.  In  1885,  the  present  company 
was  formed  under  the  title  of  The  Copp,  (Hark 
Company,  Limited,  and  in  addition  to  W.  W.  Copp,  H.  J. 
Clark  and  Charles  Fuller,  three  of  the  younger  men  were 
taken  into  the  company.  The  first  of  these  was  H.  L. 
Thompson,  whose  connection  with  the  company  dates 
back  to  18fi(i,  when  as  a  boy  he  entered  the  employment 
of  W.  C.  Chewett  &  Company.  He  has  now  been  in  the 
same  business  connection  for  about  forty-two  years,  and 
was  elected     president  of   the  company  in   1804,     on    the 


WM.   COPP 
Vice-Pre  sident. 


H.   L.  THOMPSON 
President. 
Chief  Officers   of  The   Copp,  Clark  Co.,   Limited. 


A.   W.  THOMAS 
Secretary-Treasurer. 


It  has  always  been  characteristic  of  The  Copp,  Clark 
Company  to  bring  new  blood  into  the  firm  from  time  to 
time,  and  thus  seek  to  identify  in  the  management  the 
men  who  by  their  energy  and  devotion  have  helped  to 
build  up  the  business.  A  glance  over  the  history  of  the 
firm  will  abundantly  demonstrate  this. 

History  of  the  Firm. 

The  history  of  The  Copp,  Clark  Company,  Limited, 
may  fairly  be  traced  back  about  sixty-six  years,  when  in 
July,  1812,  the  late  W.  W.  Copp,  then  a  lad  of  sixteen 
entered  the  employ  of  the  late  Hugh  Scobie,  whose  busi- 
ness was  located  on  King  street,  Toronto,  where  he  re- 
mained until  Mr.  Scobie's  death  in  1853.  The  business  was 
then  bought  by  Thomas  Maclear,  and  Mr.  Copp  and  the 
late  W.  C.  Chewett  became  partners  with  him.  In  1862, 
the  late  H.  J.  Clark  entered  the  firm,  and  as  Mr.  Maclear 
retired  from  the  business,  the  style  was  changed  to    W. 


death  of  the  late  Mr.  Copp.  The  seoond  was  A.  W. 
Thomas,  who  began  his  connection  with  the  company  in 
1873,  and  for  many  years  past  has  been  secretary-trea- 
surer. The  third  was  William  Copp,  son  of  the  first  pre- 
sident of  the  company,  who  came  into  the  business  in 
1882,  and  for  the  last  fourteen  years  has  held  the  posi- 
tion of  vice-president. 

The  Copp,  Clark  Company  is  known  from  one  end  of 
the  Dominion  to  the  other,  as  one  of  the  largest  publish- 
ing houses  in  Canada,  and  while  the  fact  that  they  have 
been  located  in  Toronto  has  had  much  to  do  with  concen- 
trating the  publishing  business  in  that  city,  the  firm  have 
for  years  claimed  that  they  are  Dominion  publishers 
rather  than  mere  local  publishers.  The  "Canadian  Al- 
manac," which  was  first  issued  in  1848,  has  now  enjoyed 
a  continued  publication  of  sixty-one  years,  beginning  as 
a  comparatively  small  book,  containing  about  100  pages 
while  the  last  issue    contains  488  pages,  with  a  circula- 
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lion  not  only  through  Canada,  but  in  England  and  the 
United  Stales.  For  the  last  fifteen  years  the  Almanac 
has  been  edited  by  A.  W.  Thomas. 

The  company  for  the  last  twenty-five  years  has    given 
special  attention  to  the  publication  of  school  books.     The 


A.  P.  REED 

Manager  Stationery  Department 
The  Copp,  Clark   Co.,   Limited. 

text  books  issued  by  them  have  secured  adoption  in  every 
province  of  the  Dominion  from  British  Columbia  in  the 
far  west  to  Prince  Edward  Island  in  the  far  east.  Some 
of  their  text  books  have  been  adopted  in  the  United 
States,  proving  that  Canadian  authors  can  hold  their 
own  in  competition  with  the  best  that  are  to  be  found 
in  the  neighboring  republic.  The  firm  has  also  been  iden- 
tified with  the  publication  of  some  of  the  best  literature 
of 'the  day.     They  arc  the  Canadian  publishers  for  Sir  Gil- 


blank  books  and  many  lines  of  manufactured  stationery 
were  imported  from  Great  Britain  and  the  United  States, 
'tie  demand  is  now  supplied  by  the  Copp,  (Mark  factory, 
which  has  for  years  been  turning  out  large  quantities  of 
all  kinds  of  stationery  lines. 

In  addition  to  the  manufacture  of  stationery  lines,  the 
company  has  a  complete  plant  for  printing,  binding  and 
1  thographing,  so  that  all  branches  of  the  business  are  car- 
ried on  under  the  direct  control  of  the  company.  It 
means  very  much  to  be  able  to  say  that  paper  is  de- 
livered at  the  factory  direct  from  the  mill  and  the  finish- 
ed product,  whether  in  books  or  maps,  or  manufactures 
of  stationery  are  turned  out  complete  from  the  one  fac- 
tory. 


SELLING   BOOKS   IN   BARRIE. 

'A  newspaper  man  who  gravitated  from  the  publishing 
business  into  a  successful  'book  and  stationery  establish- 
ment is  N.  W.   E.  King,  of  Barrie,  who  has  been  a  resi- 


H.   C.   CORNER 

Accountant. 

The   Copp,   Clark   Co.,    Limited. 

bert  Parker,  whose  books  such  as  "The  Right  of  Way" 
and  "The  Weavers,"  have  met  with  such  splendid  success. 
In  addition  to  the  publication  of  books,  the  firm  has 
been  closely  identified  with  the  growth  of  the  manufactur- 
ing stationery  business,  so  that  where  in  the  early  days 
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dent  of  that  beautiful  town  for  many  years.  His  father, 
Nathaniel  King,  a  native  of  Ireland,  first  settled  in  Brock 
Township,  passing  away  eleven  years  ago.  He  bought 
the  Barrie  Gazette  in  18GS — six  months  after  it  had  been 
launched  on  the  troubled  sea  of  journalism — and  either 
.Mr.  King  or  his  suns  were  its  proprietors  until  1901. 
when  the  property  was  disposed  of  to  Alfred  Wilkes.  N. 
W.  E.  King,  after  spending  some  time  in  the  West,  came 
back  to  Barrie  and  bought  out  a  stationery  business.  He 
does  not  handle  wall  paper,  neither  does  lie  go  extensively 
into  the  works  of  standard  authors  or  cloth-bound  books, 
except  at  the  Christmas  holiday  season.  -He  finds  light 
fiction  in  the  25-cent  line  the  best  sellers.  Mr.  King 
makes  a  good  showing  in  the  news,  magazine,  fancy  goods 
and  other  regular  lines.  He  likes  the  stationery  trade 
and  conducts  a  strictly  cash  business.  The  only  objection 
in  Barrie  is  the  long  hours,  the  book  stores  being  kept 
open  until  nine  o'clock  in  order  to  handle  the  Toronto 
evening  papers,  of  which  Mr.  King  disposes  of  over  100 
copies  daily. 


U  O  ( )  K S E  L L E R      A N  D      STATION K K 


THE  SALE   OF  POSTAGE   STAMPS. 

"I  do  not  see  why  the  post  office  department  limits 
the  sale  of  stamps  to  those  who  have  a  license  and  yet 
will  grant  licenses  to  only  a  certain  number  in  each  city 
or  town  "  observed  an  Ontario  bonk  and  stationery  dealer 
a  few  days  ago. 

"We   make   only   one  per  cent,   on   stamps   and   it   is 
doubtful  if  handling  them  does  not  result  in  a  direct   loss 
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Manager   Manufacturing   Department. 
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to  us.  In  this  town,  for  instance,  which  has  a  popula- 
tion of  about  7,000,  there  are  only  three  places,  outside 
of  the  post  office,  where  stamps  may  be  obtained.  Why 
should  not  at  least  a  dozen  places  be  allowed  to  dispose 
of  them?  It  would  greatly  increase  the  sale  and  add  to 
the  revenue  of  the  post  office  department.  It  is  a  nuis- 
ance to  issue  licenses  to  only  two  or  three  vendors.  Aftei 
my  place  of  business  is  closed  up  at  night  I  am  frequent- 
ly stopped  on  the  street  when  three  or  four  blocks  away 
and  asked  if  I  would  mind  going  back  to  get  a  stamp 
as  it  is  most  important  that  an  urgent  letter  should  be 
despatched  at  once.  Another  source  of  dissatisfaction 
is,  that  people — some  of  them  regular  customers — will 
impose  on  good  nature.  It  is  in  this  way:  A  lady  will 
come  in  for  a  one  or  two-cent  stamp  and  after  getting 
it,  remark  'Oh,  I  find  that  I  have  not  my  purse.  I  will 
pay  you  next  time.'  When  sbe  calls  again  she  often  for- 
gets to  give  it  to  you  and  you  cannot  remind  her  of 
such  an  infinitesimal  trifle;  yet,  there  is  your  small  profit 
on  one  or  two  dollars'  worth  of  stamps  gone.  Perhaps 
you  are  attending  to  a  customer  who  is  buying  some- 
thing in  the  fancy  goods  or  book  line,  on  which  you  will 
make  a  decent  profit.  A  lady  comes  in,  sees  you  are  busy, 
but  that  cuts  no  figure  with  her.  She  taps  impatiently 
and  firmly  on  the  counter  or  breaks  in  upon  you  with 
the  remark,  "I  would  like  a  one-cent  stamp,  please. 
1  am  in  a  desperate  hurry."  You  excuse  yourself  a 
minute  and  hand  her  the  desired  object,  meanwhile  your- 
other  customer,  who  may  have  just  been  on  the  verge 
of  buying,  has  either  changed  her  mind  or  else  taking 
umbrage  at  you  leaving  her  temporarily,  decides  to  go 
elsewhere.  Thus,  you  lose  the  sale  of  goods  on  which 
you  would  make  ten,  fifteen  or  thirty  per  cent,  in  meet- 
ing the   demand   for   a   two-cent,    stamp.     Yet   stationers 


mi'st  keep  them,  is  the  decree  of  the  public.  I  have 
lost  good  sales  because  I  could  not  wait  on  other  cus- 
tomers, being  kept  on  the  jump  at  the  stamp  department." 
"Let  every  reputable  store-keeper  have  a  postage 
stamp  license.  Then  the  annoyances,  vexations  and  com- 
plications so  manifold  in  selling  stamps  will  be  so  distri- 
buted that  nobody  will  feel  them  particularly.  Why 
should  two  or  three  men  bear  the  whole  burden?  Again, 
the  sale  would  be  greatly  increased  and  the  annual  revenue 
of  the  country  in  this  special  branch  of  the  public  service 
vastly  augmented  it  stamps  could  be  as  freely  and  easily 
procured  as  candy,  sugar  or  tea.  There  would  be  a  deal 
more  let ter- writing. " 

* 


A  HANDY  VOLUME. 

One  of  the  handiest  volumes  for  public  information 
that  the  student,  the  business  man  and  the  politician  can 
have  at  his  disposal  for  ready  consultation  is  the  Cana- 
dian Parliamentary  Guide.  It  is  a  work  of  general  refer- 
ence for  the  Dominion  and  contains  a  fund  of  informa- 
tion, election  returns  and  biographical  sketches  of  mem- 
bers of  the  Parliament  of  Canada  and  the  various  Pro- 
vincial Legislatures. 

The  Canadian  Parliamentary  Guide  is  edited  by  Cap- 
tain E.  J.  Chambers  (Gentleman  Usher  of  the  Black  Rod, 
the  Senate  of  Canada),  and  great  care  has  been  exercised 
to  have  it  reliable  and  accurate  in  every  particular.  The 
Guide  is  published  by  the  Mortimer  Co.,  Ltd.,  of  Ottawa, 
and   Montreal,  and   another  edition  has   recently  been   is- 
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sued.     It   is   a   convenient   volume   of  handy  pocket   size, 
contains  500  pages  and  is  well  bound. 


W.  J.  Stephenson,  Wetaskiwin  and  Camrose,  is  doing 
some  effective  advertising  these  days  in  the  Wetaskiwin 
Times.  In  the  issue  of  the  21st  May,  he  took  the  two 
right  hand  columns  on  the  front  page  and  boomed  musical 
goods,  flags  and  fireworks,  kodaks,  sporting  goods,  books 
and  notepaper.    That's  the  way  to  keep  business  alive. 
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Editorial  Chronicle  and  Comment 


PUBLISHER  GETS  DAMAGES 

in  the  nature  of  a  sensation  in  the  suit  for  damages 
in  the  nature  of  a  sensation  in  the  suit  for  samages 
which  John  Murray,  the  publisher,  brought  against  the 
Times.  The  action  arose  out  of  the  publication  by  Mr. 
Murray  of  "The  Letters  of  Queen  Victoria."  In  a  letter 
which  appeared  in  the  Times,  written  by  an  anonymous 
writer  who  styled  himself  "Artife-v'  criticism  was  made 
of  the  price  of  the  book.  "Artifex"  alleged  that  the 
cost  of  the  book  published  at  63s  was  only  9s,  and  he 
went  on  to  describe  Mr.  Murray's  share  in  the  transaction 
as  "simple  extortion,"  as  an  abuse  of  a  "fiduciary  posi- 
tion" and  as  an  exploitation  of  Queen  Victoria  "into 
thirty-two  pieces  of  silver." 

It  was  proved  in  court  that  the  writer  of  the  letter 
had  been  inspired  by  Mr.  Hooper,  manager  of  the  famous 
Times  Book  Club,  who  was  seeking  in  this  way  to  injure 
the  publishers.  It  was  also  proved  that  the  assumptions 
underlying  the  charges  were  erroneous.  Mr.  Murray's 
agreement  with  the  authors  (acting  for  the  King)  was 
unusually  favorable  to  them;  the  cost  of  production  was 
abnormally  hi'gh,  and  the  publishers'  share  of  the  profits 
Was  extremely  moderate. 

On  the  ground  that  the  comment  in  "Artifex's"  let- 
ter was  not  fair  comment,  the  jury  brought  in  a  verdict 
of  £7,500  against  the  publishers  of  the  Times.  A  stay 
of  proceedings  was  granted  the  defendants  by  the  court 
on  the  ground  that  the  damages  were  excessive.  The 
verdict  was  a  popular  ona. 


COMMERCIAL  AGENTS'   DUTIES. 

There  has  been  some  criticism  recently  by  Canadians 
resident  in  England,  who  are  in  a  position  to  know 
whereof  they  speak,  regarding  the  nature  of  the  work 
some  of  the  Canadian  commercial  agents  in  Great  Britain 
are  doing. 

These  agents  are  presumably  working  for  the  develop- 
ment of  Canadian  export  trade  and  yet  it  is  reported  by 
authoritative  parties  in  England,  and  a  study  of  the 
weekly  reports  issued  by  the  Government's  Department 
of  Trade  and  Commerce  would  seem  to  bear  this  out, 
that  a  goodly  part  of  the  time  of  some  of  the  agents  is 
spent  in  calling  on  British  manufacturers  and  exporters, 
seemingly  with  a  view  to  encouraging  their  business  with 
Canada  and  thereby  stimulating  competition  with  our 
own  industries. 

The  weekly  Trade  and  Commerce  reports  contain  a 
file  of  trade  inquiries  which  one  would  naturally  suppose 
would  be  devoted  to  the  interests  of  Canadian  business. 
A  study  of  several  of  these  reports  the  other  day  reveal- 
ed the  fact  that  out  of  197  inquiries,  95  were  from  Eng- 
lish firms  who  wished  to  get  in  touch  with  Canadian 
buyers  with  a  view  to  disposing  of  their  manufactured 
product. 


A  representative  of  a  Canadian  firm,  at  present  in 
England,  tells  of  several  instances  he  met  with  where 
the  commercial  agents  had  gone  to  a  good  deal  of 
trouble  to  procure  lists  of  Canadian  buyers  for  English 
firms.  In  some  instances,  the  firms  in  Great  Britain 
making  good  use  of  the  agents,  are  not  even  manufac- 
turers of  the  goods  they  propose  to  market  in  Canada. 

Some  years  ago  one  of  the  agents  on  his  appoint- 
ment expressed  a  desire  to  visit  a  number  of  Canadian 
manufacturers  who  were  anxious  to  develop  their  export 
trade,  and  was  instructed  by  the  Minister  then  in  charge 
not  to  do  so.  He  reported  the  matter  to  some  manufac- 
turers who  advised  him  to  see  Sir  Wilfrid  Laurier.  His 
visit  put  a  new  face  on  the  incident,  and  as  a  result  his 
instructions  were  immediately  reversed. 

It  cannot  be  the  desire  of  the  Government  that  the 
Canadian  commercial  agents  should  pursue  the  policy  a 
few  of  them  seem  to  be  doing,  and  the  matter  would 
seem  to  merit  some  attention  being  paid  to  it  immnli- 
ately. 


THE  QUEBEC  TERCENTENARY. 

The  festivities  in  connection  with  the  tercentenary 
in  Quebec  this  summer  will  draw  thousands  of  people 
from  the  United  States  and-  other  foreign  countries  to 
Canada,  and  in  the  coming  of  this  multitude  there  is  op- 
portunity for  the  retailer  to  benefit. 

The  fame  of  historical  Quebec  is  world  wide,  and 
while  the  majority  of  visitors  will  be  attracted  by  the 
quaint  character  of  the  celebration,  there  will  be  hun- 
dreds, in  fact  thousands,  who  will  avail  themselves  of 
this  opportunity  to  see  something  of  Canada  as  a  whole, 
and  not  alone  as  it  is  to  be  seen  from  Quebec.  The  book- 
seller and  stationer,  with  his  range  of  souvenir  post 
cards,  souvenir  view  books,  and  general  lines  of  fancy 
goods,  stands  to  benefit  by  the  celebration  even  more 
than  any  other  merchant,  and  he  will  be  wise  if  he  lays 
his  plans  well  in  advance  of  the  actual  event.  Wherever 
the  tourist  comes  this  summer  he  or  she  will  have  some 
interest  in  the  Quebec  event. 


THE   CROTHERS  EPISODE. 

During  the  last  few  days  of  the  election  campaign  in 
Ontario,  some  excitement  was  created  by  a  speech  of 
T.  W.  Crothers,  K.C.,  of  St.  Thomas,  late  chairman  of  the 
Ontario  School  Book  Commission.  Speaking  at  Welland 
he  was  reported  to  have  said : 

"The  present  set  of  readers  are  not,  as  is  contended  in 
Liberal  quarters,  sold  at  bargain  prices  merely  to  get  rid 
of  an  old  stock.  The  books  have  been  improved  in  work- 
manship and  in  materials.  They  can  be  manufactured 
and  sold  at  49  cents  a  set.  You  have  been  told  that  the 
Government   will  issue  a  new  set,  and  thai   is  true.     They 
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are  ashamed  of  the  old  set,  just  as  yon  would  be  if  yon 
had  made  comparisons  between  our  readers  and  those  of 
the  United  States.  Liberal  critics  have  informed  you  thai 
I he  new  sel  will  cost  you  more  than  the  old.  I  have  it  on 
I  he  authority  of  the  Premier  that  they  will  be  given  to  the 
people  free,  not  at  $1.45  a  set,  the  price  under  the  first 
contract;  not  at  $1.30,  the  price  under  the  second  con- 
tract; not  at  49  cents,  the  present  price;  but  absolutely 
free.  This  is  on  the  theory  that  education  is  for  the  up- 
I  if  ting  of  the  whole  people,  ofl  ihe  same  principle  that  we 
have  free  maps,  free  teachers,  and  free  schools." 

Of  course  it  was  hardly  likely  that  the  Premier  would 
let  Mr.  Crothers  make  such  an  important  announcement 
of  policy,  even  if  it  were  true.  But,  at  any  rate,  the  ex- 
chairman,  when  pressed,  admitted  that  he  had  been  mis- 
reported,  which  is  an  easy  way  of  backing  down.  A  letter 
was  written  to  him  by  this  paper  asking  him  to  make  some 
statement  to  relieve  the  minds  of  the  trade,  but'  as  yet 
no  answer  has  been  received.  Let  us  consider  his  speech 
at  Welland  merely  a  little  bit  of  unauthorized  fireworks 
to  catch  votes  before  the  election. 


THE   LATE   DR.    JAMES   BAIN. 

A  great  and  good  man  and  a  warm  friend  of  Book- 
seller and  Stationer  passed  away  on  May  22  in  the  per- 
son of  James  Bain,  D.C.L.,  Chief  Librarian  of  the  City 
of  Toronto.  Always  willing  to  help,  always  kindly,  it 
was  a  delight  to  interview  him.  His  store  of  informa- 
tion was  ever  at  the  disposal  of  the  editor  of  The  Book- 
seller, who  was  frequently  accustomed  to  consult  him  on 
various  bibliographical  and   other  subjects. 

Men  of  Dr.  Bain's  stamp  are  exceedingly  rare.  Sel- 
dom is  knowledge  linked  with  that  utter  lack  of  self- 
conceit,  which  was  one  of  the  late  librarian's  most  lov- 
able characteristics.  In  conversing  with  him  the  ego  was 
completely  obliterated.  His  interest  was  always  centred 
in  the  visitor  and  his  concerns. 

The  immense  store  of  knowledge  which  he  had  ac- , 
cumulated  during  many  years,  was  of  incalculable  service 
to  many  a  student  while  future  generations  will  recognize 
how  well  he  has  laid  the  foundation  of  the  institution  of 
which  he  was  the  first  librarian.  It  is  a  matter  of  re- 
gret that  he  was  never  destined  to  enjoy  the  splendid 
facilities  to  be  provided  in  Toronto's  new  reference  lib- 
rary, now  nearing  completion. 


HELPING  THE  TRADE. 

It  is  so  often  that  we  have  to  record  injuries  being 
done  to  the  trade  by  Governments,  department  stores  and 
other  interests,  that  it  is  a  pleasure  to  note  this  month 
two  instances  where  influences  are  being  brought  to  bear 
to  help  the  retail  trade.  One  case,  to  which  we  refer, 
is  the  generous  prize  competition  established  by  the  house 
of  Warwick  Bros.  &  Rutter,  open  to  the  school  children 
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of  Canada,  of  which  particulars  were  Ljiven  last  month. 
It'  the  retail  trade  cannot  make  a  good  thing  out  of  the 
sale  of  the  scribblers  required  in  the  competition,  it  will 
be  their  own  fault.  The  Toronto  firm  are  spending  thous- 
ands of  dollars  to  make  it  a  success. 

The  other  instance  is  that  of  the  Canadian  Branch  of 
Ihe  Oxford  University  Press,  a  full  description  of  which 
appears  in  the  current  issue.  In  this  case  thousands  of 
dollars  are  being  spent  to  advertise  an  important  publica- 
tion in  one  of  Canada's  leading  metropolitan  dailies.  This 
publication  will  be  sold  through  the  booksellers  and  every 
coupon  appearing  in  the  advertisements  will  indicate  that 
the  books  must  be  secured  from  local  booksellers.  If  we 
are  not  mistaken,  this  is  the  first  instance  in  Canada 
where  such  an  arrangement  has  been  made,  and  we  trust 
the  trade  will  take  every  advantage  of  the  generous  plan. 


FAKE  PUBLICATIONS. 

This  is  the  time  of  the  year  when  many  annual  pub- 
lications are  being  gotten  out  nominally  in  the  interests 
of  transportation  companies  and  other  big  concerns. 
They  are  usually  called  an  "Official  Guide"  and  claim 
to  be  issued  under  the  authority  of  the  president  or  gen- 
eral manager.  The  canvassers  approach  firms  who  sup- 
ply or  want  to  supply  these  corporations  with  products 
of  one  kind  or  another,  and  they  hint  that  it  is  very 
much  in  the  interest  of  the  fir  n  that  they  should  adver- 
tise in  this  guide.  Otherwise  they  hint  it  may  affect 
their  business  with  the  corporation. 

A  couple  of  years  ago  a  letter  was  carried  by  one  of 
these  canvassers  alleged  to  be  signed  by  President  Hays 
of  the  Grand  Trrtik'  Railway,  which  was  proved  to  be  a 
forgery.  There  is  another  official  guide  now  being  pre- 
pared in  the  interests  of  one  of  the  big  railways  and 
claimed  to  be  issued  under  the  authority  of  the  head  of 
the  road.  A  letter  has  been  received  from  him  which 
states  distinctly  that  his  corporation  has  nothing  what- 
ever to  do  with  the  publication.  The  book  is  issued  en- 
tirely as  a  private  enterprise  and  the  giving  or  with- 
holding of  an  advertisement  will  neither  help  nor  hurt 
anyone  who  has  business  to  transact  with  the  corpora- 
tion. 

When  business  men  are  approached  by  canvassers  for 
publications  of  this  sort,  which  they  believe  to  be  a  fake, 
and  most  of  them  are,  they  should  positively  refuse  to 
place  any  business  and  should  write  at  once  to  the  head 
of  the  corporation  and  get  his  assurance  that  the  state- 
ments made  by  the  canvassers  are  correct.  Certain  big 
firms  have  been  doing  this  and  in  few,  if  any  cases,  have 
they  found  the  statements  verified. 


Chas.  S.  Pingle,  of  Medicine  Hat,  who  deals  in  drugs, 
books  and  stationery,  fancy  goods  and  toys,  has  bought 
out  the  business  of  the  Misses  M.  &  J.  Mitchell,  of 
Medicine  Hat  and  took  charge  of  the  same  on  June  1. 
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Latest  News  of  the    Month   in  the    Publishing  World 

Reports    of    Best    Selling    Books  —  New     and     Forthcoming    Books 
Announced — What  Canadian  Authors  are  Doing — Short  Book  Reviews. 


Somewhat  of  a  change  is  evident  in  the  list  of  best 
sellers  in  Canada  this  month.  The  favorites  of  the 
spring  months  are  beginning  to  drop  out  and  their  places 
are  being  taken  by  more  recent  publications.  Thus 
"Somehow  Good,"  which  capped  the  list  last  month, 
drops  to  fifth  position  this  month.  "The  Weavers," 
"Three  Weeks"  and  "The  Black  Bag"  drop  out  entirely. 
"The  Shuttle"  moves  up  one  position,  but  in  points  it 
has  lost  seriously. 

The  leader  this  month  is  "The  Barrier,"  which  had 
only  just  appeared  when  last  month's  list  was  compiled. 
The  second  place-is  held  by  "Wallingford"  and  the  other 
new  titles  in  the  list  are  "Mr.  Crewe's  Career  and 
"Prima  Donna."    Herewith  is  the  summary  : 

1.  Barrier.    By  Rex  Beach. 

2.  Get-Rich-Quick  Wallingford.    By  G.   R.   Chester. 

3.  Shuttle.    By  F.   H.  Burnett. 

4.  Mr.   Crewe's  Career.    By  Winston  Churchill. 

5.  Somehow  Good.    By  William  De  Morgan. 

6.  Prima  Donna.    By  F.  M.  Crawford. 


Quebec  Tercentenary. 

Interest  in  Quebec  and  its  history  will  be  quickened 
by  the  approaching  celebrations  in  the  Ancient  Capital, 
and  it  might  be  worth  the  while  of  Canadian  booksellers 
to  stock  some  of  the  more  famous  books  about  Quebec. 

A  Tercentenary  Edition,  of  Sir  Gilbert  Parker's 
"Seats  of  the  Mighty"  is  announced  by  the  Copp,  Clark 
Co.,  with  specially  designed  cover,  showing  the  citadel. 
This  will  sell  at  50  cents.  There  is  also  their  edition  de 
luxe  of  the  same  book,  at  $2  net. 

"Old  Quebec,"  by  Parker  and  Bryan,  and  "Old  France 
and  New,"  by  Wm.  McLennan,  are  also  two  books  of 
timely  interest,  also  published  by  Copp,  Clark. 

Kirby's  "Golden  Dog,"  published  by  the  Musson 
Book  Co.,  will  also  prove  of  value. 

Wm.  D.  Howells'  two  inimitable  sketches,  "  Their 
Wedding  Journey"  and  "A  Chance  Acquaintance,"  in 
cloth,  at  50  cents,  or  paper  at  25  cents,  will  be  found 
interesting. 

All  of  Parkman's  famous  histories  may  be  mentioned. 
Choice  editions  of  these  books  may  be  secured  from  the 
Musson  Book  Co.  in  a  variety  of  bindings. 

New  Book  by  R.  W.  Chambers. 

Robert  W.  Chambers'  new  book,  in  line  with  his 
"Fighting  Chance"  and  "Younger  Set,"  will  be  called 
"The  Firing  Line."  It  will  be  published  early  in  the 
fall.  McLeod  &  Allen,  of  Toronto,  who  published  the 
two  former  books,  announce  that  they  have  secured  the 
Canadian  rights  for  the  new  story,  also. 

* 

Monthly  Notes  on  Books. 

What  is  heralded  as  a  first-class  novel  is  "The  Lure 
of  the  Marsh,"  by  Harold  MacGrath,  which  McLeod  & 
Allen  will  have  ready  early  this  month.  It  will  be  a  big 
seller,  they  declare. 


Louis  Tracy's  new  book  will  be  called  "Wheels  of 
Fortune."  It  is  claimed  to  be  just  as  thrilling  as 
"Wings  of  the  Morning."  It  will  be  one  of  the  early  fall 
publications  of  McLeod  &  Allen. 

"Weiga  of  Temagami,"  by  Cy  Warman,  will  be  ready 
this  month  for  certain,  and  will  be  published  at  $1.50 
and  not  $1.25,  as  first  announced.  The  whole  illustrative 
make-up  of  the  book  renders  the  higher  price  quite  in 
keeping.     (McLeod   &   Allen). 

Copp,  Clark  Co.  have  just  issued  "The  Profligate." 
by  Arthur  Hornblow,  and  it  is  truly  a  powerful  story. 
A  young  man  who  starts  life  with  every  social  advan- 
tage listens  to  oleasure's  call  and  becomes  an  associate 
of  gamblers  and  crooks.  He  is  at  last  confronted  witn 
the  charge  of  murder,  but  escapes  conviction.  He  changes 
his  name  and  goes  abroad,  where  he  meets  the  one  being 
able  to  dominate  him.  It  is  a  girl.  She  hears  he  is  a 
murderer  and  flees  from  him.  The  denouement  is  natur- 
ally exciting. 

This  month  McLeod  &  Allen  issue  "The  Liberation- 
ism" by  Harold  Bindloss;  "Vera,  the  Medium,"  by  Rich, 
ard  Harding  Davis,  and  "Gleam  o'  Dawn,"  by  Arthur 
Goodrich. 

Cassell  &  Co.  have  a  new  pocket  French  dictionary 
in  cloth  at  45  cents  and  in  leather  at  75  cents,  which,  in 
view  of  the  quickened  interest  this  year  in  the  French 
language,   is  worth  noting. 

New  titles  in  copyright  fiction  recently  issued  by  Cas- 
sell &  Co.  and  stocked  by  their  branch  in  Toronto,  are 
"By  Their  Fruits,"  by '  Mrs.  Campbell  Praed;  "Mrs. 
Bailey's  Debts,"  by  Charles  Eddy;  and  "The  Enchanted 
Ship,"  by  R.  Andom. 

The  two  latest  books  of  importance  issued  by  the 
Musson  Book  Co.  are  "The  Chaperon,"  a  motor  story  by 
C.  N.  and  A.  M.  Williamson  and  "The  God  of  Clay," 
a   story  of  Napoleon,  by  H.   C.  Bailey. 

Henry  Frowde,  Oxford  University  Press,  is  to  publish 
this  month  "The  Blue  Lagoon,"  by  H.  De  Vere  Stac- 
poole,  an  enchanting  romance,  reviving  memories  of 
"Paul  and  Virginia."  It  is  one  of  the  unusual  tales  of 
the  day. 

An  Eastern  Canada  bookseller  was  persuaded  to  pur- 
chase one  hundred  copies  of  the  new  Boys'  Friend  Lib- 
rary from  the  Copp  Clark  Co.  He  hade  a  display  of  these 
in  his  window  and  sold  them  with  a  rush.  He  immedi- 
ately ordered  200  copies  more.  New  titles  this  month  are 
"Stronghold  the  Gladiator"  and  "Expelled  From  His 
School." 

William  Briggs  reports  that  the  first  edition  of  "Jack 
Spurlock,"  by  G.  H.  Lorimer,  was  exhausted  within  the 
first    week   of  publication. 

"Sowing  Seeds  in  Danny,"  by  Mrs.  McClung,  the 
new  Canadian  humorist,  will  be  published  this  month 
by   William  Briggs. 

William  Briggs  has  issued  a  Canadian  edition  of 
"Through  the  Magic  Door,"  in  which  A.  Conan  Doyle 
discourses  lovingly  about  books  and  authors.  (Cloth, 
$1.25.) 

An  important  publication  soon  to  see  the  light  is 
the  story  of  Mrs.  Hubbard 's  experiences  in  Labrador, 
which  will  be  entitled,  "A  Woman's  Way  through  Un- 
known Labrador."  It  will  be  published  in  Canada  by 
William   Briggs.   at   $2.75. 
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A  Page  About  Books  by  Canadian  Authors 

Some  New  Publications 


The  third  annual  report  of  the  Mississiquoi  County 
Historical  Society  has  been  received.  It  is  a  very  neatly 
printed  booklet  and  the  contents  are  quite  interesting  even 
to  those  who  are  strangers  to  the  County. 

"The  Continuity  of  Revelation"  is  the  title  of  a 
thoughtful  and  able  treatise  by  Rev.  W.  Lashley  Hall,  of 
Fernie,  B.C.,  an  elaboration  of  a  lecture  delivered  before 
the  Theological  Union  of  the  British  Columbia  Methodist 
Conference.  The  book  bears  the  imprint  of  William 
Briggs. 

A  volume  of  poems  entitled,  "The  Canadian  Abroad 
and  Other  Poems,"  by  Wm.  lnglis  Morse,  is  announced 
for  issue  early  in  June  by  William  Briggs.  The  author 
is  an  Episcopal  clergyman,  of  Lynn,  Mass.  He  is  a  na- 
tive of  Nova  Scotia,  descended  from  U.E.L.  stock,  orgi- 
inally  from  the  Plymouth  colony,  and  is  a  graduate  of 
Acadia  University  and  the  Episcopal  Theological  School, 
of  Cambridge,  Mass.;  he  also  took  a  post-graduate  course 
at  Harvard  University. 

W.  Wilfred  Campbell,  of  Ottawa,  the  Canadian  novel- 
ist and  poet,  has  written  an  historical  romance  entitled, 
'In  1812,"  which  is  to  be  run  serially  in  the  Westminster 
Magazine,  prior  to  its  publication  in  book  form.  Mr. 
Campbell  is  understood  to  be  contemplating  a  series  of 
Canadian  historical  novels,  of  which  this  will  be  the 
first.  Those  who  have  read  the  manuscript  declare  it  to 
be  an  exceptionally  fine  piece  of  work. 

D.  R.  Jack,  of  St.  John,  N.B.,  whose  enthusiasm  for 
historical  research  work  is  abundantly  evidenced  in  the 
columns  of  "Acadiensis,"  that  admirable  little  quarterly 
of  which  he  is  editor  and  publisher,  is  devoting  all  his 
spare  time  to  the  completion  of  his  history  of  the  Loyal- 
ists of  the  American  Revolution,  lor  which  he  has  been 
collecting  data  for  the  past  twenty-five  years.  In  the 
publication  of  the  book  it  is  probable  that  Mr.  Jack  will 
avail  himself  of  the  assistance  of  the  Royal  Society. 

Arthur  Stringer,  the  Canadian  author,  whose  new 
novel,  "The  Under  Groove,"  has  just  been  published  by 
the  Musson  Book  Co.,  Toronto,  is  at  present  making  a 
rather  novel  tour  of  the  tropics.  Mr.  Stringer  left  New 
York  a  short  time  ago  on  an  Italian  tramp-steamer,  and 
his  wanderings  are  taking  him  about  the  coast  towns  of 
Cuba,  Jamaica,  and  other  Caribbean  points.  A  mate's 
cabin,  converted  into  a  ten-by-twelve  library,  provides  the 
novelist  with  a  workroom  where  he  will  labor  on  his 
next  book,  and  the  main  item  in  Mr.  Stringer's  outfit,  he 
reports,  was  "six  pounds  of  tobacco  and  six  volumes  of 
Turgenief." 

There  has  recently  been  issued  from  the  Government 
printing  office  at  Victoria,  B.C.,  presided  over  by  Lieu- 
tenant-Colonel R.  Wolfenden,  a  collection  of  documents 
entitled,  "The  Emigrant  Soldiers'  Gazette."  It  is  in 
effect  the  history  of  the  six  months'  voyage  of  the  de- 
tachment of  Royal  Engineers  sent  to  British  Columbia  by 
the  then  Colonial  Minister,  Sir  Edward  Bulwer  Lytton, 
in  1858,  soon  after  the  discovery  of  gold  on  the  Fraser 
river.  It  was  to  beguile  the  weary  months  of  the  tire- 
some voyage  that  the  numbers  of  the  Gazette  were  pub- 
lished in  manuscript  form  on  board  of  their  good  sailing 
ship,  Thames  City.  Colonel  Woldenden  was  a  corporal  of 
the  regiment.  The  Gazette  contained  interesting  and 
scientific  articles,  such  as  the  natural  history  of  the 
voyage,    correspondence,    naval    and   military    intelligence, 


etc.    The    book    is    handsomely    produced    and    well    illus- 
trated. 

Among  the  new  books  soon  to  be  published  is  one  of 
provincial  interest.  This  book  is  entitled  "Historical 
Glimpses  of  Picturesque  Bear  River,"  and  is  wrtten  by 
Miss  Lennie  D.  Wade.  This  interesting  little  book  had 
its  origin  in  a  paper  read  before  the  Bear  River  Literary 
Socety,  and  as  it  contained  information  valuable  in  pro- 
moting the  prominence  of  this  town  before  the  general 
public,  the  Society  requested  that  it  be  published.  Since 
its  reading  many  details  of  more  than  passing  interest 
have  been  brought  to  light  and  further  information  has 
been  added.  The  book  is  being  printed  at  the  Courier 
office  in  Digby,  and  will  be  issued  about  the  first  of  June. 
It  will  be  appropriately  illustrated. — Maritime  Merchant. 
Halifax. 

An  inviting  field  for  the  novelist  exists  in  the  story 
of  the  settlement  of  Upper  Canada  by  the  United  Empire 
Loyalists,  who  left,  many  of  them,  homes  of  affluent 
comfort  to  brave  the  perils  and  privations  of  the  Cana- 
dian wilderness  for  the  sake  of  the  flag  of  England.  It 
is  a  marvel  that  so  little  intrusion  into  this  field  has 
been  made  by  the  writers  of  fiction.  An  essay  has  been 
made  by  a  Winnipeg  civil  engineer,  A.  R.  Davis,  a  former 
Ontarioan,  in  a  story  entitled,  "The  Old  Loyalist."  r  he 
scene  is  laid  in  eastern  Ontario  in  the  time  of  the  Re- 
bellion of  1837,  and  the  U.E.L.  data  comes  in  by  way 
of  reminiscence.  Sir  John  A,  Macdonald  is  introduced 
into  the  story,  which  is  said  to  be  by  no  means  lacking 
in  interest  and  exciting  incident.  A  series  of  illustrations 
is  being  made  for  the  book  by  Alfred  M.  Wickson,  who 
is  doing  excellent  work  in  this  line.  The  book  will  be 
issued  this  month  by  William  Briggs. 

The  first  volume  of  J.  E.  Sanderson's  "First  Cen- 
tury of  Methodism  in  Canada,"  a  deeply  interesting  work, 
will  be  published  during  the  present  month  by  William 
Briggs.  In  this  volume  Mr.  Sanderson  brings  the  chron- 
icles down  to  the  close  of  the  year  1839.  The  publisher 
is  giving  special  attention  to  the  illustrations,  which 
comprise  the  portraits  of  many  of  the  pioneer  preachers 
and  views  of  several  of  the  earliest  churches.  Among  others 
are  portraits  of  the  five  Ryerson  brothers  who  entered  the 
Ministry  of  the  Methodist  Church,  and  a  view  of  the 
house  in  Norfolk  county  where  they  spent  their  boyhood 
days.  The  story  of  the  planting  of  Methodism  in  the 
scattered  settlements  of  Upper  and  Lower  Canada  and 
the  Maritime  Provinces  is  one' of  romantic  interest.  The 
heroes  of  the  sadd'ebags  were  heroes  indeed,  who  en- 
dured great  privations  and  fatigue  in  making  their  way 
through  the  forests  and  swamps  of  a  new  country  to 
carry  the  gospel  to  the  settlers  in  isolated  clearings.  It 
is  high  time  the  histories  were  written  and  read  by  their 
descendants. 

William  Briggs  reports  exceptional  interest  in  the 
publication  of  Mr.  Charles  Mail's  forthcoming  work, 
"Through  the  Mackenzie  Basin,"  supplemented  by  a  very 
valuable  series  of  notes  on  the  mammals  and  birds  of 
Arctic  America,  made  during  a  long  course  of  observa- 
tions by  Mr.  Roderick  MacFarlane,  a  retired  chief  factor 
of  the  Hudson's  Bay  Company.  Several  hundred  copies 
are  already  ordered  in  advance  of  publication,  and  the 
interest  is  growing.  Mr.  Mail's  narrative  of  the  Gov- 
ernment treaty  expedition  of  1899  through  the  Peace 
and   Athabasca  river  country  is   a   graphic   recital   of     a 
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journey,  alive  with  historic  interest  and  of  vast  import- 
ance. Happily  a  photographer  accompanied  the  expedi- 
tion, and  hence  the  hook  will  be  illuminated  by  fifty  or 
more  pictures  of  the  scenery  and  native  life  of  that 
wonderful  country— "the  last  west" — into  which  the  tides 
of  settlement  are  already  commencing  to  pour,  and  which 
possesses  an  abundance  of  natural  resources  that  will 
make  it  a  wealthy  and  important  section  of  the  contin- 
ent. The  book  will  comprice  some  475  pages,  large  oc- 
tavo, and  the  price  announced,  $2,  is,  undoubtedly,  a 
marvel  of  cheapness.  A  first  edition  of  ^.OOO  copies  is 
being  struck  off. 

Interested  in  Canada. 

Gordon  &  Gotch  is  the  latest  firm  of  importance, 
connected  with  the  book,  news  agency  and  stationery 
business,  to  become  interested  in  the  Canadian  market. 
For  many  years  this  house  has  largely  controlled  the 
sale  of  British  periodicals,  magazines,  etc.,  in  Australia, 
New  Zealand,  South  Africa.  They  now  have  branch 
houses  established  in  Melbourne,  Brisbane,  Hobart,  Syd- 
ney, Perth,  Launceston  in  Australia;  and  in  Wellington, 
Christchurch,  Auckland  and  Dunedin  in  New  Zealand. 
Their  interests  in  South  Africa  are  guarded  by  their 
allies,  the  Central  News  Agency,  Ltd.,  with  fifty  branches 
throughout  South  Africa. 

In  England,  Gordon  &  Gotch  have  an  extensive  or- 
ganization and  the  sole  control  ol  their  business  on  St. 
Bride  Street,  London,  is  in  the  hands  of  W.  J.  and 
Arthur  Berrill,  newphews  of  the  late  J.  S.  Gotch.  These 
gentlemen  have  devoted  a  lifetime  to  studying  the  re- 
quirements of  colonial  newsagents  and  booksellers. 

With  a  view  to  studying  the  requirements  of  Canada 
more  carefully.  Mr.  Arthur  Berrill  is  now  visiting  the 
Dominion.  Apart  from  his  British  connection,  Mr.  Ber- 
rill Has  spent  eighteen  years  in  Australia  on  behalf  of 
Gordon  &i  Gotch.  and  Canadian  booksellers  and  news- 
dealers will  find  him  a  man  of  considerable  experience  in 
the  export  business.  No  doubt,  many  of  them  will  dis- 
play an  interest  in  the  proposition  which  Mr.  Berrill  in- 
tends to  put  before  the  Canadian  trade. 

Gordon  &  Gotch  are  fully  equipped  for  rendering  a 
first-class  service  to  those  dealers  who  value  economy 
and  expediency  in  securing  their  supplies  of  British  pub- 
lications. 

In  addition  to  the  book  and  newsagency  business, 
Gordon  Si!  Gotch  act  as  sales  agents  for  a  number  of 
first-class  stationery  and  printers'  supply  houses.  They 
also  act  as  English  purchasing  agents  for  many  colonial 
retail  stationers.  During  Mr.  Berrill's  stay  in  Canada, 
the  Queen's  Hotel,  Toronto,   will  be  his  headquarters. 


Selling  An  Encyclopaedia. 

In  London,  the  Times  Book  Club  has  been  the  enemy 
of  the  regular  book  trade.  In  Canada,  the  Mail  and  Em- 
pire Book  Club,  is  to  handle  the  sale  of  the  splendid  new 
edition  of  that  great  work  of  reference,  Chambers's  En- 
cyclopaedia, will  be  the  friend  of  the  booksellers. 

S.  B.  Gundy,  Canadian  manager  of  the  Oxford  Uni- 
\ersity  Press,  is  the  promoter  of  the  selling  scheme,  and 
he  hopes  to  dispose  of  a  big  edition  of  the  Encyclopaedia 
in  a  short  time.  The  way  it  will  be  done  is  this.  Huge 
advertisements,  expatiating  on  the  merits  of  the  publica- 
tion will  appear  daily  in  the  Toronto  Mail  and  Empire, 
addressed  to  the  public  and  urging  them  to  purchase  sels. 
To  each  advertisement  will  be  attached  a  coupon,  and, 
in  order  to  purchase  a  set,  the  interested  party  must  fill 
out  this  coupon  and  present  it  to  his  local  bookseller. 
The  bookseller  will  then  fill  the  order  from  the  headquar- 
ters of  the  Mail  and  Empire  Book  Club,  25  Richmond 
Street  West,  Toronto,  which,  as  everyone  knows,  is  the 
office  of  the  Oxford  University  Press. 

From  time  to  time  there  will  appear  in  the  adver- 
tisements lists  of  booksellers  from  whom  sets  may  be 
secured  at  once.  These  will  be  the  booksellers  who  will 
purchase  a  set  or  sets  in  advance  of  the  demand  and  will 
display  them  in  their  stores.  The  undoubted  advantage 
of  having  their  names  appear  in  the  advertisements  will 
be  recognized  by  the  trade. 

The  campaign  through  the  Mail  and  Empire  will  be 
limited  to  Ontario.  Arrangements  will  probably  be  made 
to  have  papers  in  the  other  parts  of  Canada  take  up 
similar  schemes. 

Every  bookseller  knows  that  Chambers's  Encylopaedia 
in  its  latest  edition  is  an  admirable  book  of  reference. 
The  binding  of  the  Canadian  set  will  be  in  half-morocco, 
presenting  a  splendid  appearance.  In  fact,  the  booksellers 
have  a  first-class  proposition. 


BUSY  WINNIPEG. 

May  has  been  a  busy  month  in  the  Winnipeg  stores 
and  there  is  no  disposition  among  tne  retailers  in  this 
city  to  complain  of  the  dullness  of  trade.  Preparations 
are  being  made  to  cater  to  a  large  tourist  trade  this 
summer  and  the  indications  are  that  business  with  the 
traveling  public  will  be  the  largest  in  years. 

Particular  attention  has  been  devoted  this  year  by 
one  or  two  stores  to  the  sale  of  cameras,  kodaks  and 
photographic  supplies.  Russell  Lang  So  Co.  offered  a 
prize  for  the  best  amateur  photos  taken  on  Victoria  Day. 

The  departmental  store  competition  is  spoiling  pro- 
fits in  many  of  the  season's  popular  books.  Several  of 
the  $1.50  books  are  selling  as  low  as  $1.10  and  $1.20. 


Cloth  25c. 


TWO    LEADERS 


LeatHer  50c 


THE  PEOPLES  LIBRARY 

"The  last  word  in  cheap  reprints"— Times,  London. 

Cloth  25c         CENTURY  SHAKESPEARE  (40  vols.)     Leather  50c. 


\        $i  23 


NOW    READY 

Thfl     Spanish     Jade       by     Maurice     Hewlett  A     Millionaire     Girli     by     A.     W.     Marchmcnt 

Wheels     of    Anarchy,     by     Max     Pemberton  The  Pauper  of  ParK  Lane,  by  Wm.   Le  Queux 

The     Statue,     by     Eden     Phillpotts     and     Arnold     Bennett 

CASSELL  OL  CO.,  Limited,   42   Adelaide  Street   W.,  Toronto,  Ont. 
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Brief  Reviews  of  Current  Books 


Fiction. 

THE  SPANISH  JADE.  By  Maurice  Hewlett.  Toronto: 
Casssll  &  Co.  Cloth,  $1.25.  Very  charmingly  illus- 
trated in  color  with  a  novelty  in  the  shape  of  color- 
ed end-papers,  this  story  of  eighteenth  century 
Spain  is  one  of  the  season 's  choicest  novels.  Mau- 
rice Hewlett  is  a  master  of  vivid  English  and  in  this 
hook  he  has  caught  something  of  the  atmosphere  and 
life  of  the  Spain  of  that  day  and  reproduced  it,  in 
picturesque  language.  It  is  the  tale  of  a  young  Eng- 
lishman's   adventure    with    a    Spanish    girl. 

DEEP  MOAT  GRANGE.  By  S.  R.  Crockett.  Toronto: 
Copp,  Clark  Co.  Cloth,  $1.25.  A  mystery  novel 
with  a  rather  weird  setting.  Strange  disappearances 
and  some  murders  occurred  in  the  vicinity  of  the 
grange,  over  whose  inhabitants  hung  a  mantle  of 
suspicion.  The  unravelling  of  the  mystery  by  a  boy 
and  giid  forms  the  basis  of  the  story,  which  is  worked 
out  at  some  length  and  with  all  the  necessary  de- 
tail. 

PEARL  OF  PEARL  ISLAND.  By  John  Oxenham.  To- 
ronto: Copp,  Clark  Co.  Cloth,  $1.25.  A  pleasant 
love  story  of  the  Isle  of  Sark.  Two  Londoners, 
separated  from  each  other's  company  by  the  con- 
trivance of  a  wicked  guardian,  independently  run 
away  to  the  pretty  channel  island  to  find  solace  there. 
Being  thus  brought  together  again  under  such  roman- 
tic circumstances,  the  incipient  love  buds  and  blos- 
soms and,  despite  .  the  guardian 's  second  interfer- 
ence, comes  to  fruition. 

THE  STUFF  OF  A  MAN.     By  Katharine  Evans  Blake. 
Indianapolis:    Bobbs-merrill.     Cloth.    $1.25.    A    story 
dealing  with  the  race  problem  in  the  South,  remark- 
able for  the  ability  and  insight   shown   in  its  treat- 
ment.   Miss  Blake  knows  her  subject  and  she  knows 
her  representative  characters  at  first  hand.     She  has 
at   the  same   time   the   power  to  interpret  both  with 
a  skill  that  has  been  rarely  excelled.     Judge  Ochil- 
tree alone  stamps  the  author  with  the  hall  mark  of 
genius. 

THE  SOUL  OF  A  PRIEST.  By  the  Duke  Litta.  Toron- 
to: Wm.  Briggs.  $1.25.  A  strong  book  treating 
of  the  aims  and  methods  of  the  Roman  church. 
Benato  Rinaldi,  a  youth  of  singularly  pure  mind  and 
great  ability,  with  the  added  distinction  of  high 
birth,  becomes  by  choice  a  priest.  In  the  training 
to  which  he  is  subjected  he  discovers  that  conscience 
and  free  will  must  be  sacrificed  on  the  altar  of 
blind  obedience.  His  illusions  are  dispelled  and 
having  the  courage  of  his  convictions  he  throws  off 
the  bonds  of  slavery  and  asserts  himself  a  free 
man. 

THE  CHAPERON.  By  C.  N.  and  A.  M.  Williamson. 
Toronto.  The  Musson  Book  Co.  $1.25.  The  popular 
authors  of  "The  Chauffeur"  have  in  this  their  latest 
book,  made  another  delightful  contribution  to  the 
literature  of  travel.  Through  the  glamour  of  romance 
and  in  charming  and  sprightly  company  the  reader 
is  conducted  through  the  waterways  of  Holland  in 
a  motor  boat.  Past  history,  present  customs  and 
a  delightful  little  drama  enacted  by  the. young  people 
composing  the  party  are  presented  with  equal  skill 
by  these  clever  writers.  Just  the  book  for  a  Summer 
holiday. 

GET-RICH-QUICK  WALLlNGFORD.  By  George  Ran- 
dolph Chester.     Toronto:  Henry  Frowde.     $1.25.  This 


is  the  story  of  a  promoter  who  "conducted  almost 
to  the  end  a  pleasant  and  legally  safe  financial  recrea- 
tion witli  other  people's  money  upon  a  scale  large 
enough  to  live  like  a  gentleman"  according  to  the 
lavish  manner  of  such  people.  At  his  call  "money 
long  hoarded  leaped  from  its  hiding  places."  Many 
schemes  to  get  "easy  money"  from  the  people  were 
tried  with  much  success  for  a  time,  such  as  carpet 
lacks,  fraternal  insurance,  sales  recorders,  real  estate, 
farmers'  associations  and  wheat.  One  grows  deeply 
interested  in  the  fortunes  of  the  big  fellow  with  an 
advancing  background.  Although  the  law  was  a 
friend  of  his  and  framed  specially  for  his  protec- 
tion it  proved  to  be  his  ruin  at  the  last,  until  when 
all  was  lost,  he  was  saved  by  the  instinct  of  a  faith- 
ful wife.  Many  of  his  phrases  are  striking,  such 
as  ' '  A  patent  is  of  no  value  except  as  a  basis  for  a 
law  suit." 

THE  UNDER  GROOVE.— By  Arthur  Stringer.  Toronto: 
Musson  Book  Co.  Cloth,  $1.25.  A  collection  of  ex- 
citing stories  of  criminal  life  in  New  York.  The  re- 
counter  of  the  stories  is  a  superior  kind  of  burglar, 
who  becomes  involved  in  many  mysterious  adven- 
tures, in  which  all  manner  of  modern  devices  aie 
brought  into  use  to  further  the  ends  of  the  criminals. 
Stringer  has  invaded  a  somewhat  unique  field  .vith 
undoubted  success. 

MR.  CREWE'S  CAREER.— By  Winston  Churchill.  To- 
ronto :  The  Macmillan  Co.,  of  Canada.  Cloth,  $1.'J). 
A  strong  novel,  portraying  political  conditions  in  a 
nameless  state  of  the  union,  where  railway  domina- 
tion is  supreme.  Mr.  Crewe  is  a  somewhat  burlesque; 
figure,  who,  after  all,  is  not  the  hero  of  the  book.  He 
represents  the  young,  self-sufficient  millionaire,  who 
takes  up  politics,  as  a  sort  of  hobby,  and  runs  for 
Governor  in  opposition  to  the  railway  interests.  The 
real  hero,  Austen  Vane,  son  of  the  chief  counsel  for 
the  railway,  early  sees  the  iniquity  of  the  railway 
rule  and  comes  out  openly  against  it,  though  this 
leads  to  a  break  with  his  father.  The  portrayal  of 
the  various  characters,  the  sketching  of  incidents, 
the  descriptions  of  the  lobbying  and  the  convention, 
and  the  working  out  of  the  love  interest  are  all  done 
in  masterly  style. 

FOUR  FINGERS— By  F.  M.  White.  Toronto  :  Copp, 
Clark  Co.  Cloth,  $1.25.  A  tale  of  mystery  and  re- 
venge. The  Four  Finger  gold  mine  in  Mexico  has 
been  the  scene  of  a  tragedy  owing  to  the  cupidity  of 
a  man  called  Mark  Fenwlck.  By  shifting  the  guilt  of 
the  crime  to  an  innocent  man,  he  escapes  the  punish- 
ment of  the  law,  but  is  pursued  by  personal  avengers. 
The  story  runs  its  course  in  London,  where  Fenwick. 
posing  as  a  multi-millionaire,  practises  counterfeit- 
ing. 

THE  MISSIONER,— By  E.  P.  Oppenheim.  Toronto  : 
Copp,  Clark  Co.  Cloth,  $1.25.  The  story  of  a 
struggle  between  a  young  man  anxious  to 
preach  morals  in  an  English  village  and 
the  young  mistress  of  the  village,  who  en- 
deavored in  every  possible  way  to  prevent  his  doing 
so,  but  who  eventually  fell  in  love  with  him.  Some 
sensational  incidents,  such  as  a  murder,  a  concealed 
marriage,  etc.,  are  introduced  to  increase  the  inter- 
est, which  is  maintained  to  the  end  with  the  usual 
Oppenheim  skill. 

LETTERS  TO  A  BUSINESS  GIRL.  By  Florence  W. 
Saunders.  Chicago:  Laird  &  Lee.  Cloth,  $1.25.  A 
delightful  series  of  personal  letters  from  a  mother, 
an  experienced  business  woman,  to  her  daughter, 
just   entering  the  commercial  field. 
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Memorize  the  Following  Facts 

You  are  sure  to  need  them  soon 

As  we  are  creating  the  demand,  and  the 
Educationalists  are  demanding  the  goods. 

There  is  a  reason. 

Do  you  know  ?— They  do. 

That  there  is  nothing  on  the  market  to-day  to 
compare  with  Ceo.  Philip  &  Sons  Ltd.,  Com- 
parative Series  of  Large  School  Room  Maps. 
They  supersede  all  others.  Write  us  to-day 
for  the  proof  of  this  statement  and  for  illus- 
trated and  descriptive  catalogue  of  Clobes,  ter- 
restial  and  celestial ;  Globes,  relief,  Clobes, 
collapsible ;  Clobes,  Slated  Surface  ;  Map  Build- 
ing Sheets,  Relivo-test  Maps,  Picture  Map  of 
the  World,  Relief  Maps  and  Models,  Pap 
Mounting  and  Storage  Cabinets,  Astronomical 
Diagrams,  First  Aid  Diagrams,  etc.,  etc. 

Renouf  Publishing  Company 

61  Union  Ave.        -        MONTREAL 

Educational  Publishers. 

Authorized    Canadian  Agents   for  Ceo.   Philip  A  Sons 
Limited,  London,  England. 


Out-of-print  Dooks  supplied.  No  matter  what  subjec 
Can  supply  any  book  ever  published.  We  have  50,000 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng 


Order 


KER'S     QUID 


to  Canada  (Latest  Edition)    now,  from 
the  sole  Canadian  Agent. 


A.  T.  CHAPMAN 


MONTREAL 


MAPS 


of  every  state   and  territory   in 
the   United  States  and  of  every 
country   in    the  world.    Special 
maps  made  to  order. 
Correspondence  Invited 
RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago. 

TELEGRAPH    CODES 

A   B  C  Code.     5th  Edition.      English      Set   $7.00 

A  B  C  Code.    5th  Edition.    Spanish '.., 

ABC    Code.    1th  Edition 

A  I  Code.  ..  

Morelng  &    Neal  Code 

Bedford-McNiell  Code 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,  S3  Nassau  St.,  N  Y.  City. 


a.oo 

5.00 
7.50 
5.00 
6.00 


INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  giving  him  information  on  how  to  arrange  ads.  to  the  best 
advantage  and!  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.    Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN   PRINTER  AND  PUBLISHER 


Montreal 


Toronto 


Winnipeg 


An  Announcement  for  Every  Bookseller 

<J  We  supply  books  of  all  publishers. 

<I  A  large  representative  stock  of  books   kept   constantly 
on  hand. 

<J  Send  your  book  orders  to  us  for  careful  and   prompt 
attention. 

<J  Our  prices  are  right. 

MCCLELLAND  &  G00DCHILD 


Wholesale  Booksellers 

42  Adelaide  Street  West, 


TORONTO 


Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.    Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  McGill  St.,  MONTREAL  10  Front  St.  East.  TORONTO 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  'o 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  ODtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  F»EE  on  Application. 
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HENRY    FROWDE 


25   RICHMOND  STREET  WEST, 


Oxford  University  Press 

Canadian    Branch  V*^^  TORONTO,    June,    1908 


The  Mail  and  Empire  Book  Club. 

To  the  Booksellers  of  Canada  : — 

^  A  great  volume  of  bookselling  is  being  done  in  Canada  which 
does  not  pass  through  the  regular  bookseller. 

<J  The  great  pity  of  it  is  that  many  of  the  finest  works  are  thus  sup- 
plied to  the  best  book  buyers. 

<|  We  refer  to  the  placing  of  high-grade  library  and  reference  books 
by  subscription. 

<]J  Not  only  is  the  sale  itself  lost  to  the  dealer  but  customers  are  di- 
verted from  the  local  and  normal  channel. 

<fl  We  have  secured  control  of  and  are  about  to  begin  a  campaign 
throughout  Canada  for  the  sale  of  the  new  illustrated  edition  of 
CHAMBERS'.  ENCYCLOPAEDIA,  in  ten  volumes,  bound  in  one 
style  only,  Half  Morocco.  This  edition  contains  fifty  new  and  at- 
tractive colored  plates. 

<J    We  shall  market  a  huge  edition. 

IJ  We  are  determined  that  the  bookseller  shall  share  in  this  distri- 
bution and  have  made  every  provision  for  your  profitable  handling  of 
orders  without  involving  you  in  any  risk  or  investment. 

<J  The  campaign  will  open  through  the  columns  of  the  Mail  and 
Empire,  where  for  six  or  nine  consecutive  months  will  appear  daily 
display  advertisements,  ranging  in  size  from  three  columns  to  half- 
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page  space.     Following  this,  leading  journals  in  other  Provinces  will 
make  similar  display. 

<|     In  every  case  the  advertisement  will  bear  an  announcement  with 
coupon  asking  that  the  set  be  obtained  through  the  local  bookseller. 

H     Rather  an  unusual  way  of  doing  subscription  business,  is  it  not  ? 
But   it   is   our  way   of  encouraging  purchasers  to   procure   this  set 


through  the  trade. 


II  For  quality  and  price  the  set  we  offer  is  remarkable.  Beautifully 
bound  in  Half  Morocco,  marone,  with  gilt  back,  and  will  become  its 
own  best  advertisement.  "The  best  Encyclopaedia  ever  brought 
out,"  says  the  Daily  Chronicle. 

1§  We  are  preparing  posters  and  announcements,  also  coupons  and 
descriptive  circulars.  These  in  quantities  we  will  gladly  send  you  on 
request. 

IJ  Each  week  we  shall  publish  in  the  advertisement  the  names  and 
addresses  of  the  bookshops  where  the  set  may  be  inspected. 

*I  We  offer  a  commission  to  dealers  and  in  addition  a  culminative 
plan  that  we  are  certain  will  meet  with  approval  and  be  fully 
appreciated. 

<I  Write  us.  The  idea  is  a  new  one  and  we  want  your  active  sup- 
port. The  effort  will  compensate  you  amply  and  you  will  keep  your 
own  business  where  it  belongs. 

€|    The  first  advertisements  will  appear  early  in  July. 

Yours  faithfully, 

OXFORD   UNIVERSITY   PRESS. 

S.  B.  GUNDY,  Manager  for  Canada. 
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Some    Matters    of    Interest    to    Canadian    Newsdealers 

Two  United  States  Periodicals  Refused  Recognition — New  Publi- 
cations   on    the    Market — Prominent    Newsdealer    Visits    Canada. 


The  Ladies'  Home  Journal  and  the  Saturday  Evening 
Post,  the  two  big  publications  of  the  Curtis  Publishing 
Co.,  of  Philadelphia,  both  of  which  have  large  circula- 
tions in  this  country,  have  been  refused  recognition  as 
second-class  periodicals  by  the  Canadian  Post  Office  De- 
partment. This  announcement  was  made  in  a  letter  from 
the  department  to  the  circulation  manager  of  the  Curtis 
Publishing  Company,  in  which  the  explanation  was  made 
that  neither  paper  complied  with  the  Canadian  statute', 
which  required  that  a  publication  to  obtain  second-class 
rating  must  "consist  wholly  or  in  great  part  of  political 
or  other  news  or  of  articles  relating  thereto  or  to  other 
current  topics." 

The  Story  in  Brief. 

Last  May,  it  will  be  remembered,  the  postage  on 
second-class  matter  passing  between  the  United  States 
an'd  Canada  was  raised  to  four  cents  per  pound.  This 
was  a  serious  matter  for  such  publications  as  Collier's 
Weekly,  Saturday  Evening  Post,  Ladies'  Home  Journal, 
etc.,  which  had  big  mailing-  lists  in  Canada.  The  publish- 
ers of  these  papers  immediately  began  to  arrange  for  the 
printing  here  of  Canadian  editions.  The  Curtis  Company 
had  completed  arrangements  with  a  Canadian  firm  to 
print  regularly  one  hundred  thousand  copies  of  the  Ladies' 
Home  Journal,    to  supply  the  Canadian   subscribers. 

But  these  plans  were  brought  to  a  sudden  halt  by 
the  intimation  from  Ottawa  that  there  would  be  a  modi- 
fication in  the  arrangements  for  the  passing  of  mail  mat- 
ter between  the  two  countries.  The  first  change  was  the 
restoration  in  February  of  this  year  to  daily  papers  of 
the  old  rate  of  one  cent  per  pound.  Following  this  came 
the  announcement  tha  a  re-mailing  privilege  at  the  cent- 
a-pound  rate  would  be  accorded  to  all  publications,  which 
could  secure  recognition  as  second-class  matter  in  the 
country,  in  which  they  would  be  re-mailed. 

Immediately  upon  this  announcement  the  publishers 
of  Collier's  Weekly  and  Harper's  Weekly  made  applica- 
tion to  the  Canadian  Post  Office  and  were  promptly  ac- 
cepted. The  Curtis  Company,  for  some  reason  or  other, 
delayed  making  amplication  for  some  time.  When  at 
length  they  applied,  the  Department  was  very  slow  in 
taking  action,  so  slow,  in  fact,  that  the  company's  Cana- 
dian agent  went  to  Ottawa  personally  to  see  what  was 
wrong.  He  was  there"  informed  that  the  Department  was 
contemplating  the  probable  adoption  of  a  new  classifica- 
tion to  embrace  all  such  periodicals  as  those  issued  by 
the  Curtis  Co. 

Who  Benefits? 

If  no  modifications  are  made  the  present  ruling  will 
throw  the  entire  magazine  business  of  the  country  into 
the  hands  of  one  big  trust — the  American  News  Co.,  with 
its  branches,  the  Toronto  News  Co.  and  the  Montreal 
News  Co.  This  concern  has  contracts  with  the  express 
companies  whereby  they  can  supply  the  bulk  of  their  cus- 
tomers in  Canada  at  Ic  per  IK,  as  against  the  P.  O.  rate 


of  4c.    It  is  the  most  profitable  thing  that  has  ever  hap- 
pened  to   them. 

The  News  Co.  makes  from  \  cent  to  2  cents  per  copy 
on  the  various  United  States  magazines.  On  the  Ladies' 
Home  Journal  it  would  make,  presumably,  \  cent  per 
copy.  Assuming  that  it  secures  the  distribution  of  100,- 
000  copies  per  month,  it  would  thus  make  a  profit  of 
$9,000  per  annum  out  of  thalj  one  publication  alone. 

According  to  latest  advices  from  Ottawa,  the  Post 
Office  Department  is  still  considering  the  new  classifica- 
tion. Meanwhile  it  is  interpreting  the  law  strictly,  and 
is  refusing  recognition  to  all  publications,  >both  United 
States  and  Canadian,  which  fail  to  live  up  to  the  re- 
quirements. In  order  to  even  matters  up,  it  is  reported 
that  even  those  periodicals  which  already  have  been  ac- 
cepted, such  as  Colliers  Weekly,  will  be  struck  off.  Pub- 
lishers are  waiting  with  much  interest  for  the  next  de- ' 
velopment. 

* 

A  New  British  Magazine. 

What  will  undoubtedly  make  an  impression  on  the 
Canadian  market  this  month,  will  be  the  new  Harms- 
worth  fiction  magazine  to  be"  called  The  Red.  English 
fiction  magazines  and  weeklies  are  always  good,  despite 
what  may  be  said  against  the  illustrated  magazines  that 
cross  the  Atlantic,  and  when  the  new  publication  has  the 
big  firm  of  Harmsworth  behind  it  and  has  the  additional 
interest  of  being  illustrated,  its  success  seems  assured. 
It  will  contain  monthly  a  big  budget  of  bright  fiction  and 
will  sell  throughout  Canada  at  15  cents  per  copy  (To- 
ronto, 10  cer.ts).  It  should  prove  a  bonanza  to  Canadian 
newsdealers,  who  should  lose  no  time  in  ordering  sup- 
plies of  the  first  number. 

It  might  be  noted  that  any  of  the  Harmsworth  pub- 
lications may  now  be  ordered  direct  from  the  following 
London  firms  : — Imperial  News  Company,  2  Bell's  Build- 
ing ;  W.  Da'vson  &)  Son,  St.  Dunstan's  House,  Fetter 
Lane  ;  Gordon  &  Gotch,  Limited,  15  St.  Bride  St.;  In- 
ternational News  Company,  5  Breams  Buildings,  Chan- 
cery Lane. 

* 

Two  New  Fortnightly  Series. 

Cassell  &  Co.,  in  addition  to  their  issue  in  fortnightly 
parts  of  "Women  of  All  Nations,"  of  which  six  numbers 
have  already  been  received,  have  begun  the  publication 
of  two  other  important  serials,  "The  Nature  Book"  and 
''The  Royal  Academy  Pictures  and  Sculpture."  The 
former  is  a  splendidly  printed  and  illustrated  work,  to 
appear  in  24  parts  at  7d.  net  per  part.  It  bears  the 
sub-title,  "A  popular  description  by  pen  and  camera  of 
the  delights  and  beauties  of  the  open  air."  Tt  is  divided 
into  sections  "Wild  Animals."  "Clouds,"  "Wild 
Flowers,"  "Birds,"  and  "Trees,"  to  each  of  which  a 
noted  naturalist  contributes.  The  self-educative  value 
of  such  a  work  cannot  be  minimized. 

The  other  series  will  be  completed  in  five  pa  its,  each 
<>f  which  sells  at  7d,   net.     It  is  a  little  larger  in  size. 
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Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  giva  these  periodicals  a 
good  show. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  should  be  on  every 
newstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.  Price  to  the  trade  14  cents. 
Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  lime, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  6 Beacon  St.,  Boston,  Mass 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc.  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers? Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  Canadian 
Machinery,  10  Front  St.  East,  Toronto. 


If  it's  a   British    Publication    We    Have  It. 

Two  popular  publications  that  every 
newsdealer  should  have  on  his 
counter. 

The  famous  "Living  Races  of  Mankind" 

Issued  Semi-monthly.     Trade  Price  15c. 
Issue  No.  2  Now  on  Sale 

Lloyd's  Song  Album 

Trade  Price  $1.70  per  doz. 

Sole    Agents    for   Canada 

The  Imperial  News  Co. 

91  Church  Street,   Toronto 


willi  an  artistic  and  appropriate  cover  design.  The  illus- 
trations are  printed  on  highly-glazed  paper,  reproducing 
I  he   pictures   wit  1 1   great    precision. 

X. 

The  Standard  of  Empire. 

The  Standard  of  Empire  has  made  its  bow  to  the 
public.  It  is  a  weekly  newspaper  on  somewhat  the  same 
lines  as  the  Overseas  Edition  of  the  Daily  Mail.  In  fact, 
it  is  said,  that  in  reality  it  is  the  result  of  an  effort  on 
the  part  of  Pearson  to  offset  the  influence  secured  by 
Harmsworth  through  the  latter  publication.  Be  that  as 
it  may,  the  Standard  of  Empire  compresses  into  28  pages 
a  vast  amount  of  imperial  and  general  news,  calculated 
1o  keep  the  various  sections  of  the  Empire  informed  on 
what  is  passing  in  the  other  sections.  The  editor  is  A. 
J.  Dawson,  and  the  Standard  is  sent  post  free  to  any 
part  of  the  world  for  8s  8d.   In  Canada  the  price  is  $2. 

A  Superb  Art  Magazine. 

To  (he  artistically  inclined  the  June  number  of  the 
International  Studio  would  supply  several  hours  of  undi- 
luted enjoyment.  The  editors  have  collected  a  goodly 
array  of  illustrations,  which  merit  careful  and  pains- 
taking study.  There  are,  for  instance,  a  series  of  the 
paintings  of  Winslow  Homer,  a  number  of  French  sub- 
jects by  Gaston  La  Touche,  examples  of  the  work  of  J. 
Buxton  Knight,  and  many  more.  "Studio  Talk"  takes 
up  quite  a  number  of  pages.  The  color  work  on  several 
of  the  inserts  is  admirable,  rendering  them  fit  subjects 
for   framing. 


The  Crtnadian  Facts  Publishing  Co.,  667  Spadina 
Avenue,  Toronto,  has  issued  an  1908  edition,  revised 
enlarged  and  improved,  of  Mr.  Frank  Yeigh's  popular 
and  novel  compilation  of  Canadian  data  under  the  above- 
title.  Nearly  25,000  copies  were  sold  of  the  1907  edi- 
tion, and  an  enhanced  sale  will  no  doubt  await  the  pres- 
ent edition,  especially  as  the  publishers  are  giving  an 
increased  discount  to  the  trade.  The  booklet  is  an  unique 
'  ne  of  its  kind,  the  plan  being  to  give  a  concrete  fact 
in  a  sentence  pertaining  to  the  wealth,  resources  and 
commerce  of  the  Dominion.  As  such  it  is  a  gold  mine  of 
information  to  Canadians,  and  of  great  value  as  an  ad- 
vertisement of  Canada  when  sent  to  other  countries,  as 
is  being  largely  done. 


James  R.  Mellish,  manager  oil  the  British  American 
Book  and  Tract  Society's  store,  Halifax,  was  married  on 
June  3  to  Miss  Sarah  E.  Morris.  The  happy  couple 
spent  their  honeymoon  on.  Prince  Edward  Island. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 


The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 
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A  Life  Devoted  to  the  Public  Service 


After  a  quarter  of  a  century  faithful  service  as  chief 
librarian  of  Toronto  public  library,  .James  Bain.  D. ( '.I... 
passed  away  a  few  days  ago  bis  illness  extending  over 
a  period  of  some  weeks.  Dr.  Bain  was  a  quiet,  un- 
obtrusive citizen  of  strong  character,  a  man  who  render- 
ed a  service  to  tbe  public  of  tbe  most  valued,  unselfish 
and  devoted  character  and  his  firm  adherence  to  duty,  his 
strict  regard  of  his  trust  and  his  fund  of  knowledge 
resulted  in  giving  the  public  library  of  Toronto  a  very- 
decided  standing  in  several  departments,  more  particu- 
larly with  respect  to  works  on  old  Canadian  history, 
exploration,  discovery  and  Indian  lore.  He  succeeded 
in  collecting  rare  volume  upon  volume  for  the  Reference 
Library,  books  that  are  of-  inestimable  benefit  to  the 
debater,  the  student,  the  scholar,  the  literateur.  the 
historian  and  the  man  of  affairs.  Year  by  year  the 
Reference  Library  has  grown  until  it  has  become  indis- 
pensable to  many,  not  only  in  Toronto,  but  throughout 
Canada,  who  come  to  consult  the  ready  and  reliable 
avenues  of  information  afforded  upon  almost  every  con- 
ceivable subject.  His  name  will  be  inseparably  associ- 
ated with  its  usefulness  and  for  the  record  it  holds  for 
the  collection  of  early  Canadian  literature.  He  had 
many  obstacles  to  surmount  in  his  work  and  numerous 
prejudices  to  overcome,  but  he  persevered  in  his  laudable 
ambition  and  had  the  satisfaction  of  seeing  his  persistent 
eff,  rts  bear  fruit. 

Dr.  Bain  was  ever  courteous,  kindly  and  helpful.  He 
gave  advice  and  assistance  ungrudgingly.  He  was  an 
eminent  authority  on  nearly  every  timely  and  instructive 
subject  and  to  the  scores  who  consulted  him  daily,  he 
proved  a  true  and  earnest  friend.  He  was  zealous  and 
progressive.  His  early  training  admirably  qualified  him 
for  his  important  work,  and  the  success  and  develop- 
ment of  the  Toronto  Public  Library  will  ever  remain  as  a 
lilting  monument  to  his  efficiency  and  worth. 

IV.  Bain  was  born  in  London,  England,  in  1842. 
Coming  to  Canada  at  an  early  age,  he  was  educated  at 
the  Toronto  Academy,  the  Jarvis  Street  Grammar  School 
and  Toronto  University.  His  father  was  a  leading  book- 
seller in  this  city  and  the  son  obtained  a  fine  business 
training  in  his  store.  Thus,  the  young  man  had  an 
early  practical  acquaintance  with  books,  which  know- 
ledge, in  his  later  years,  he  used  to  such  excellent  ad- 
vantage. He  subsequently  entered  the  service  of  James 
Campbell  and  Son.  Thirty-eight  years  ago  he  visited 
England  as  a  buyer  for  the  firm  and  opened  a  branch 
establishment  in  London  in  1874.  He  remained  in  charge 
for  four  years  when  he  became  partner  in  the  publishing 
house  of  Nimmo  &  Bain.  The  firm  was  dissolved  in 
the  early  eighties  and  he  returned  to  Canada.  For  a 
short  time  he  was  manager  of  the  Canadian  Publishing 
Company  and  in  1883,  when  the  Toronto  Public  Library 
was  established  he  was  selected  as  its  chief  librarian, 
a  post  which  he  held  until  his  death. 

One  of  earliest  acquisitions  of  the  Reference  Library 
was  the  D.  W.  Smith  papers,  a  series  of  documents  be- 
longing to  the  first  Surveyor-General  of  Upper  Canada. 
When  news  reached  Canada   that  this  collection  was  for 


This  pre-eminence  was  due  to  Dr.  Bain's  care  and  scholar- 
ship. In  l!)l)l  he  published  an  edition  of  Die  ''Travels 
and  Adventures  in  Canada  and  Indian  Territory  of 
Alexander  Henry,"  and  his  careful- editing  and  valuable 
notes  besides  a  preface,  illustrations  and  maps  render 
it  a  standard.  Dr.  Bain  also  wrote  for  The  American 
Historical  Review  and  was  a  member  of  (he  American 
Historical    Society. 

Other  honors  that  fell  to  him  were  the  first  presidency 
of  I  he  Ontario  Library  Association,  the  treasurership  of 
the  Ohamplain  Society,  of  which  he  was  a  founder; 
secretary,  treasurer  and  president  of  the  Canadian  In- 
stitute; secretary  of  the  local  branch  of  the  British 
Association,  and  treasiiren-  of  the  association  on  its 
\is;t  to  Toronto  in  18!)7.  Trinty  College  conferred  upon 
him  the  degree  of  D.C.L.,  honoris  causa  in  1902. 

Dr.  Bain  was  most  methodical  in  his  work  and  ac- 
curate to  a  degree.  He  fostered  and  encouraged  the 
reading  of  the  best  literature  and  his  influence  was  ever 
a  strong  factor  in  the  cultivation  of  a  love  for  the  eleva 


THE    LATE  JAMES   BAIN,  JR. 

ting  and  ennobling  in  die  education  and  upbuilding  of  the 
community. 

The  late  librarian  was  fond  of  outdoor  life  and  his 
travel  talks  were  most  fascinating  and  instructive.  He 
was  as  great  in  heart  as  in  intellect  and  of  him  it  may 
truthfully  he  said  that  his  place  will  be  difficult  to  fill  and 
that  in  his  daily  walk  and  conversation  he  believed  with 
the  poet.  Longfellow,  that  "books  are  sepulchres  of 
thought. 

The  firm  of  Stewart  &  Thompson,  consisting  of  Alex. 
Stewart  and  J.  Edgar  Thompson,  started  business  as 
booksellers,  stationers  and  newsdealers  at  Fort  William, 
Ont.,  on  May  12.  They  are  rapidly  getting  a  complete 
line  of  books  and  stationery  into  their  store  at  the 
corner  of  Simpson  &  Myles  Streets  and  are  starting  a 
news  stand  business,  where  they  will  handle  the  leading 
Old  Country  papers,  and  the  Toronto,  Montreal,  Ottawa, 
and  Winnipeg  papers.  They  have  been  appointed  agents 
for  the  Fort  William  branch  of  the  British  and  Foreign 
sale  in  London,  it  was  resolved  by  the  Provincial  Gov-  Bible  Society.  In  addition  to  books  and  stationery  of 
ernment  to  purchase  it.  Sir  Oliver  Mowat,  the  Premier,  all  kinds,  they  will  handle  souvenirs  and  will  print  visit- 
being  then  in  London,  was  asked  to  secure  it.  He  hast-  ing  cards  and  wedding  invitations.  Both  the  principals 
ened  to  do  so,  but  was  greeted  with:  "Already  sold  in  the  firm  came  from  Ottawa.  Mr.  Stewart  was  with 
sir:  Mr.  Bain  of  the  Toronto  Library  ordered  by  cable.'  the  old  firm  of  .Tames  Hope  &  Sons  for  thirteen  years 
It  may  also  be  pointed  out  that  the  Toronto  Library  and  is  a  thoroughly  experienced,  capable  stationer.  Mr. 
collection  on  Canadian  history  and  topography  is  not  Thompson  has  been  living  in  Ottawa  for  three  years,  lat- 
excelled  by  any  other  on  the  continent,  although  the  terly  acting  as  bookkeeper  and  timekeeper  for  a  con- 
Smithsonian    Institution     at    Washington     may     rival    it.      tractor. 
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QUEBEC  TERCENTENARY 

Souvenir  Post  Cards 

Scenic  Sieges  and  Battlefields  of  French  Canada 


Bound   in   Cloth 


By  K    L    Macpherson 

HISTORICAL  VIEW  BOOK  OF  QUEBEC 


(Old   and   new 
Special  designs  j-  of   Quebec 

Beautifully  coloured 


1 


Homestead  Series  of  Souvenir  Cards 


Gem  Series 


+*- 


Canadian   Life  Studies 
|  Animals 
Canadian    Woodland    and  Water  Scenes 
Local  View  Cards  all  over  the  Dominion 

The  VALENTINE  SONS  PUB.  CO.,  Ltd. 

77  Bay  St.,  TORONTO,  Ont.  Coristine  Bldg.,  MONTREAL,  Que. 


AMERICAN  SKILL  WINS 


Holzman  Local  Views 


Not  Made  in  Germany " 


Supreme 

Quality 

plus 
Unequaled 

Service 

at 
Order  Getting 

Price 


After  patient  experimentation  we 
have  perfected  some  special  pro- 
cesses which  produce  View  Cards 
of  a  quality  far  surpassing  the  best 
work  of  European  publishers. 

Richness  of  coloring,  fidelity  of 
detail  and  genuine  artistic  value, 
are  distinguishing  features  of  Holz- 
man Views. 

We  make  deliveries  in  as  many 
weeks  as  European  manufacturer- 
require  months,  and  you  enjoy  the 
added  benefits  of  American  respon- 
sibility and  accessibility. 

means   nothing   unless  compared  with 
our  samples 


Write   for   Samples— It   Will   Pay  You  to  Know 

The  Largest  Factory  in  America  Devoted 
Exclusively  to   the   Making  of   Post  Cards 

Alfred  Holzman  Co. 


2815  Wabash  Avenue,  CHICAGO 


Dept.  B 
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POST  CARDS 


FOR    SUMMER    TRADE 


LATEST    SERIES 

Advice 

to  Vacationists 

A  variety  of  colored  designs, 
very  clever,  that  will  meet 
with  ready  sale.  Put  up 
100  cards  assorted.  Price 
f  1.00  per  100.  Send  for  a 
sample  lot  of  100  cards  and 
you  will  soon  require  more. 


TKe  Copp,  ClarK  Co, 

Limited 

Toronto 


B  0  0  K  S  E  L  L  E  ft     A  N  D     S  T  A  T  I  O  NT  R  U 


Doings  of  the  Month  in  the  Picture  Post  Card  Department 

Publishers  Doing  Good  Business — Some  of  the  New  Lines  Described 
— Opportunity    for     Manufacturers  —  Quebec    Tercentenary    Cards 


Picture  post  card  publishers  are  most  enthusiastic 
regarding-  trade  conditions  and  state  that  business  is 
better  than  it  has  ever  been.  At  times  during  the  his- 
tory of  the  picture  postal  card  there  has  been  a  falling 
off,  due  to  the  fact  that  the  cards  published  were  not  up 
to  the  standard  from  any  point  of  view.  The  better  class 
publishers  then  came  to  the  rescue,  and  by  issuing  high 
class  productions,  saved  the  picture  postal  trade  from 
an  untimely  end.  It  has  been  proven  that  the  way  in 
which  to  keep  up  the  demand  for  postals  and  to  increase 
it  as  well  is  by  stocking  these  high  class  productions, 
which  are  a  pleasure  to  show. 

A  big  trade  is  being  done  with  the  west  in  Canadian 
views  in  general  as  well  as  views  peculiar  to  life  in  the 
west,  and  of  western  towns  and  cities.  Publishers  xre 
continually  bringing  out  new  lines  and  the  views  in  par- 
ticular are  constantly  being  added  to.  Judging  by  pre- 
sent conditions  this  season's  trade  in  picture  postal  cards 
bids  fair  to  eclipse  any  season  in  the  past. 

* 

Opportunity  for  P.  C.   Manufacturers. 

The  P.  0.  Department  have  incidentally  been  doing 
post  card  manufacturers  a  service  by  discontinuing  the 
practice  of  exchanging  official  post  cards,  which  have 
been  spoiled.  In  a  circular  to  the  public  they  say  :  "It 
would  be  advisable  for  firms  using  cards  in  large  quanti- 
ties to  use  private  post  cards  in  future.  The  attention 
of  large  consumers  of  cards  is  drawn  to  the  fact  that 
private  post  cards  have  certain  advantages  over  official 
cards,  which  it  might  be  well  for  them  to  consider,  not- 
ably the  fact  that  to  the  private  post  card  is  permitted 
a  certain  elasticity  in  size,  ranging  from  a  minimum  of 
3£  inches  long  by  2 J  inches  in  width  to  a  maximum  of 
6  inches  in  length  by  3f  inches  in  width,  and  that  in  the 
event  of  spoiling  or  miscalculating  the  quantity  required 
in  a  given  case  (the  principal  causes  in  the  post  of  re- 
quests for  the  exchange  of  damaged  post  cards)  the  re- 
sulting loss  is  miniTiized,  as  the  necessary  postage  stamp 
need  not  be  affixed  to  the  private  post  card  until  the 
latter  is  ready  to  be  dropped  into  the  post  office." 

Why  should  not  post  card  manufacturers  submit  de- 
signs to  the  larger  firms  for  private  cards  and  get  orders 
for  large  quantities  ? 

* 

What  One  Publisher  is  Doing. 

Raphael  Tuck  &'  Sons  state  that  their  Canadian 
trade  is  growing  rapidly.  This  is  due  both  to  the  su- 
periority of  their  publications  and  to  the  increasing  num- 
bers of  people  from  England,  who  are  settling  in  this 
country.  These  people,  who  have  known  the  Tuck  pro- 
ductions so  well  in  England,  naturally  prefer  the  article 
which  they  know,  when  they  are  in  a  new  country.  This 
has  helped  to  make  the  firm  better  known  among  Can- 
adians, and  as  a  result  they  are  building  up  a  remark- 
ably good  business  in  Canada. 

"In  ••egard  to  post  cards,  which  are  ever  receiving 
something  new  and  pleasing  to  augment  their  sale,  the 
firm's  recently  introduced  line  of  plate-marked  "Oilette" 
post  cards,  their  latest  success,  and  deservedly  so,  con- 
tains some  lovely  gems  of  scenery,  seascapes,  etc.    Each 


little  design  is  encased  within  a  plate  mark  with  a  pure 
white  margin  round  it,  setting  off 'the  beautiful  coloring 
to  perfection,  while  the  poetical  quotation  which  accom- 
panies each  card  lends  additional  interest  to  it.  So 
strikingly  successful  has  been  the  reception  of  these  new- 
est post  cards — which  were  only  introduced  early  in  Jan- 
uary, the  first  edition  of  the  sixteen  sets  placed  on  the 
market  during  that  month  being,  in  each  instance,  sold 
out  completely  within  a  week  of  publication— that  the 
firm  are  making  these  unique  plate-marked  "Oilettes" 
for  the  retailer  at  a  wonderfully  low  price,  considering 
the  quality  of  the  work  and  the  extra  thickness  and  high- 
class  feel  of  the  boards.  Already  at  the  moment  of  writ- 
ing there  are  over  fifty  different  sets,  with  six  differently 
designed  cards  to  a  set. 

The  "Through  the  Woods"  series  in  the  Oilette  cards 
are  among  the  latest  productions  of  this. class  and  are 
very  artistic. 

Tuck's  "Scottish  Clans"  and  the  "Emerald  Isle" 
series  are  good  sellers.  They  are  continually  issuing  new 
views  and  designs  for  holiday  and  birthday  cards,  and 
at  present  have  over  40,000  designs. 

New  Publications  for  Valentine  &  Sons. 

Valentine  &  Sons,  Ltd.,  of  Montreal  and  Toronto, 
are  doing  an  increasing  business  in  the  postal  card  lines, 
and  are  continually  adding  to  their  designs.  An  increas- 
ed number  of  photographers  traveling  in  Canada  make  it 
possible  for  them  to  put  out  a  great  many  new  views 
from  all  over  the  country. 

Their  photochrome  series  of  woodland  and  water 
scenes  have  made  a  great  hit.  They  are  highly  glazed 
and  have  a  wood  frame  effect,  with  a  small  view.  These 
are  most  artistic. 

Their  views  of  Canadian  homestead  life  are  among 
their  biggest  sellers.  The  four  seasons  are  depirted  in  this 
series  and  the  views  are  surrounded  by  a  gilt  border  over 
which  maple  leaves  are  scattered. 

Their  "Best  Wishes  from  Canada"  series  is  doing 
well.  These  cards  have  a  gilt  background  with  six  small 
Canadian  views  on  each  card.  Maple  leaves  also  decor- 
ate these.  This  series  is  published  for  different  towns, 
as  well  as  for  Canada  generally. 

The  "Fruit  and  Flowers"  series  of  birthday  postals, 
and  the  floral  birthday  cards  are  artistically  colored  and 
are  very  pretty. 

In  the  new  styles  of  cards  there  is  a  great  deal  of 
decorative  work  in  delicate  colorings  and  decorative 
borders  are  used  to  a  great  extent.  In  this  kind  of  work 
Valentine  &  Sons,  Ltd.,  are  issuing  some  very  attractive 
designs. 

They  have  also  published  a  line  of  postal  cards  for 
the  Quebec  Tercentenary,  which  have  been  taken  up  by 
the  retail   merchants  of  Quebec. 

* 

Note  These  Items. 

In  addition  to  the  publication  of  picture  post  cards, 
the  firm  of  Macfarlane,  Toronto,  which  assigned  last 
month,  published  view  books  of  Canadian  cities.  Their 
stock  of  these  books  has  been  secured  by  McLeod  &  Allen, 
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Taber  Bas-Relief  Company, 


(Alliance  Ltd.,  Proprietors) 
SOLE    PROPRIETORS   OF   PATENTS  FOR 


TABER  ******  PHOTOGRAPHY 

115  Newgate  St.,  London,  E.C.,  England 

Works,  Station  Buildings,   Haggerston,   N. 


Publishers  and 
Manufacturers   of 


Pictorial 
Post  Cards, 
Christmas 

Cards, 
Art  Pictures 

and 

Souvenirs 
Bas-Relief. 

The  most  life-like 
process  published. 


Our 

■r- 

"ALLIANCE  SERIES" 

of 

R  yalty 

Bas=Relief 

Post  Cards 

have  the  largest 

\0 

sale  in  the  trade. 

Royalty  of  all 

\;ilii  ms. 

.J 

Sir  W.  Laurier 

■ 

Pope  Pius  X.  (2) 

Niagara  Falls  (2) 

English  and 

American 

Actresses,  Etc. 

\       TABER  BAS-RELIEF. 


H.R.H  PRINCE  OF  WALES. 


There  will  be  an  enormous  demand  for  our  Bas-Relief  Post 
Cards  this  year  in  consequence  of  the  Royal  visit  in  July,  and 
can  be  obtained  of  the  leading  wholesale  houses  in  Montreal, 
Toronto,  and  Quebec.  We  also  publish  Photographs  of  the 
Prince  and  Princess.     Hand   Colored,   Jewelled   and   Spangled. 

Six  sizes  in  attractive  cut   out    mounts   from   44x44   to  15x15. 

These  can  be  obtained  from  Valentine  &  Sons  Publishing  Co., 
1  Coristine  Building,  Montreal. 

The  Queen  describes  our  art  thus  : 

"/£  is  a  photograph  in  Relief  so  faithfully  carried  out,  that  it  is  quite 
life-like,  it  is  in  truth,  sculpture  adapted  to  photography.'''' 
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Toronto,  who  should  be  written  to  in  connection  with 
them.  Nearly  all  the  larger  cities  of  Canada  were  repre- 
sented in  the  series. 

Valentine  &'  Sons,  Ltd.,  of  Montreal,  are  issuing  a 
new  series  of  picture  postals  in  honor  of  the  Quebec  Ter- 
centenary. This  series  of  postals  includes  twenty-eight 
\  iews  of  Quebec,  past  and  present,  as  well  as  other  his- 
torical views.  They  are  also  publishing  a  book  of  views 
which  includes  scenes  from  Quebec,  as  it  is  at  present, 
also  scenes  from  the  past,  and  historic  battlefields  views. 

* 
History  Pictured  on  Post  Cards. 
The  Valentine  Sons  Publishing  Co.  are  issuing  a  very 
line  line  of  post  cards  illustrative  of  Quebec's  history,  past 
and  present,  in  special  designs,  beautifully  colored.  This 
series  is  very  complete,  consisting  of  28  subjects.  This 
&rm  is  also  publishing  a  work  on  Quebec  by  K.  L.  Mac- 
pherson,  entitled  "Scenic  Sieges  and  Battlefields  of 
French  Canada,"  and  an  historical  view  book.  The  Home- 
stead Series  of  Souvenir  Cards  have  been  meeting  with 
a  great  sale,  which  is  well  deserved.  These  cards  ad- 
mirably depict  scenes  of  Canadian  life  which  has  un- 
doubtedly won  wide  popularity  for  them.  Another  of 
their  lines  which  has  met  with  great  success,  is  the  (Jem 
series  of  animals  and  Canadian  woodland  and  water 
series.  The  latter  are  very  artistic,  having  as  a  part  of 
the  picture  a  reproduction  of  the  frame  which  surrounds 
the  original.  These  pictures  are  done  in  a  soft  toned 
sepia  and  make  very  refined  decoration  for  a  den  or  lib- 
rary when  framed  in  series.  Local  view  cards  of  places 
of  interest  all  over  the  Dominion  are  among  other  inter- 
esting cards   which  this  firm  carry. 

* 
The  Royal  Visit  to  Canada. 

In  connection  with  the  visit  to  Quebec  of  H.R.H.  the 
Prince  of  Wales,  the  trade  should  remember  that  the  Bas 
Relief  Photographic  Co.  issue  a  handsome  bas  relief  card 
of  the   Prince,  thai    should  be  in  good   demand   during  the 


\ 


Picture 


Made  to  order  only 
according  to  Instruc- 
tions supplied. 

Very  fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


Specialties: 
rUdern    Hcllotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

Otto  Leder 

Dresden  7    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


celebration.  They  also  publish  bas  relief  cards  of  the 
King,  who  recently  gave  them  a  special  sitting,  Pope 
Pius,  Sir  Wilfrid  Laurier  and  many  other  notables.  In 
all  they  have  .'SOU  bas  relict  subjects,  including  royalty, 
actresses,  notables'  children,  llowers,  animals,  etc.,  and 
these  are  made  in  a  variety  of  styles  and  mountings. 
The  cards  of  the  Bas  Relief  Photographic  Co.  may  be 
obtained  from  the  leading  wholesale  houses  in  Montreal, 
Quebec   and   Toronto. 

* 

Many  newspaper  publishers  in  Canada  conduct  sta- 
tionery stores  in  connection  with  their  establishments 
and  find  the  combination  of  interests,  which  are  closely 
allied,  works  out  smoothly  and  satisfactorily.  The  book 
and  stationery  business  is  often  united  with  that  of  a 
drug  store,  particularly  in  the  smaller  towns,  but.  it  is 
rarely  that  we  find  it  joined  with  the  grocery,  confec- 
tionery and  bakery  business.  A  gentleman  who  links  ail 
these  with  a  stationery  store  is  W.  X.  Starr,  of  New- 
market, Ont.,  who  began  his  career  as  a  bookseller  just 
24  years  ago.  He  is  also  the  manager  of  the  Bell  Tele- 
phone Company  in  Newmarket,  an  exchange  which  has 
about  140  subscribers.  Mr.  Starr  has  two  large  stoic 
each  25  x  50  feet.  Twelve  years  ago  he  added  the  bakery 
and  confectionery  lines.  Without  any  previous  experience 
he  began  the  book  business.  Even  when  living  on  the 
farm  as  a  young  man  he  was  ambitious  to  make  a  ven- 
ture of  this  character.  There  were  two  stationery  stores 
in  Newmarlcet  in  those  days.  Neither  could  be  purchased 
so  Mr.  Starr  began  independently,  in  a  small  way.  In 
less  than  a  year  both  of  his  opponents  were  ready  to 
sell.  Mr.  Starr  now  owns  a  fine  block  in  Newmarket  and 
has  met  with  gratifying  success  in  all  his  undertakings. 
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How  Winnipeg  Merchants  are  Booming  Photo  Supplies 

Enthusiastic  Camera  Club  Formed — Beginners' Class — Prizes  for  Photographs  — 
Summer  Outings — A  Good  Example    for  Other  Canadian    Towns    and    Cities. 


Winnipeg  has  a  brand  now  enthusiastic  Camera  Club, 
and  Winnipeg  merchants  are  going-  to  sec  that  it  flour- 
ishes. Society  has  taken  up  the  craze  and  in  the  list  of 
patrons  and  officers  appear  the  names  of  many  prominent 
Winnipeggers.  Committees  have  been  formed  under  the 
heads  of  Ladies,  House,  Programme,  Membership,  Lan- 
tern Slide,  Library,  Press,  Finance  and  Competition  and 
each  committee  is  doing  earnest  work.  Club  rooms  have 
been  secured,  with  complete  equipment  for  developing, 
rinti.ng  and   finishing. 


P. 


Merchants   Offer    Prizes. 


O.  B.  Knight  &  Co.,  who  deal  largely  in  photo  sup- 
plies, were  the  first  to  inaugurate  a  prize  competition, 
and  they  have  established  a  monthly  contest.  The  com- 
petition committee  announces  the  subjects  for  each  month 
ahead.  For  .May  the  subject  was  "Street  Scenes  in  the 
Business  Section  of  Winnipeg."  Two  awards  will  be 
made  each  month,  in  the  form  of  a  gold  and  silver  pend- 
ant, and  the  recipient  of  the  largest  score  of  awards 
during  the  year  will  receive  the  Knight  annual  award. 
•  Duffin  &  Co.,  dealers  in  photo  supplies,  and  Russell, 
Lang  &  Co.,  booksellers,  who  have  made  a  big  success 
in  the  photo  supply  trade,  offer  expensive  cameras  to  be 
competed  for  by  the  beginners  during  the  next  six  months. 
This  has  added  great  zest  to  the  beginners'  efforts.  The 
former  firm  award  a  $25  camera  for  first  prize,  and  the 
latter  a  $15  Eastman  enlarging  camera  as  second  prize. 
The  Gordon-Mitchell  Co.,  druggists  and  photo  supply 
dealers,  and  the  T.  Eaton  Co.,  who  run  a  photo  supply 
department,  have  also  signified  their  intention  of  sub- 
mitting awards  for  competitions,  and  although  the  exact 
nature  of  these  is  not  yet  known,  it  is  said  that  the 
former  will  award  theirs  to  the  lady  members,  and  so 
the  fair  ones  who  are  beginners  will  have  every  competi- 
tion  open    to   them. 

The   Beginners'    Competition. 

From  the  trade  standpoint,  the  desire  will  be  to  get 
as  many  beginners  interested  as  possible.  The  more  new 
people  who  can  be  influenced  to  take  up  this  delightful 
hobby,  the  more  cameras  and  supplies  will  be  required. 
and  in  the  sale  of  these  the  dealer  profits.  In  Winnipeg 
every  possible  assistance  is  rendered  to  the  beginners.  A 


class  has  been  formed  under  a  capable  instructor,  which 
meets  every  Tuesday  night.  So  far  the  attendance  has 
been  very  flattering,  even  the  more  advanced  enthusiasts 
taking-  advantage  of  the  instruction. 

In  the  beginners'  competition  the  requirements  are 
that  the  competitors  shall  have  only  taken  up  photo- 
graphy dining  the  present  season  and  work  submitted 
shall  not  be  larger  than  5x7  inches.  This  competition 
is  to  be  a  monthly  event  for  six  months,  and  the  com- 
petitor scoring  the  highest  total  for  six  months  wins  the 
prize. 

The  Example  to  Others. 

The  example  set  by  the  photo  supply  trade  in  Winni- 
peg might  well  be  followed  by  dealers  in  other  Canadian 
cities  and  towns.  So  far  as  we  know,  the  only  other 
camera  clubs  in  Canada  are  those  of  Ottawa,  Montreal 
and  Toronto.  Why  should  not  the  rest  of  our  important 
cities  have  clubs  as  well  1 

Those  directly  interested  in  the  formation  of  these 
clubs  are  the  men  who  sell  the  supplies.  What  more 
natural  than  that  they  should  devise  ways  and  means  to 
stir  up  sufficient  enthusiasm  among  local  amateurs  to 
get  a  club  launched  ?  They  need  not  themselves  take  an 
active  part  in  the  establishment  of  such  clubs,  but  once 
they  are  started,  let  them  show  their  interest  in  a  tan- 
gible way  as  the  Winnipeg  merchants  have  done. 

Camera  Clubs  in  Colleges. 

In  cities  and  towns  where  there  are  colleges,  good  op- 
portunities are  afforded  for  doing  a  brisk  business  in 
cameras  and  supplies.  The  enthusiasm  of  youth  is 
glorious  and  once  get  the  boys  or  girls  inoculated  with 
the  photo-bug  and  business  will  look  up.  The  college  at 
Woodstock,  Ont.,  has  such  a  club,  called  the  Amateur 
Photography  Club.  Recently  that  clever  photographer, 
R.  R.  Sallows,  of  Goderich,  gave  them  a  lecture  and  de- 
monstration, which  must  have  given  the  boys  inspira 
tion.  It  seems  to  us  that  the  management  of  the  various 
schools  would  encourage  camera  clubs,  as  it  is  a  pleasant 
and  profitable  pastime,  and  would  even  arrange  for  de- 
monstrations such  as  that  given  by  .Mr.  Sallows.  By  of- 
fering prizes  for  the  best  photographs,  the  local  dealer 
would  help  on  the  movement. 


This  Space 


One  Insertion     - 
Three  Insertions  - 
Six  Insertions     - 
One  Year  only    - 


$  5.00 
13.50 
25.00 
45.00 


A  Money  Maker 
The 

"Wellington" 

Photo  Specialties  4 

"The  World's  Standard" 

T* 

WmMSim 

They  will  pay  you  handsome   p 
Carry  them  as  a  side  line 

For  Price  Lists  and  Particulars  write 

Ward  &  Co., 

13  St.  John  St, 

rofits. 

Montreal,  P.Q 

34 


BOOKSELLER   AND   STATIONER 


The    Musical     Department 


The  sheet  music  trade  during  the  past  month  has 
been  in  a  very  healthy  condition,  and  prospects  for  the 
coming  month  arc  good,  as  several  new  compositions 
have  been  received,  which  are  sine  to  prove  popular  and 
meet  with  a  heavy  demand.  One  or  two  old  songs  have 
been  revived  and  are  in  good  request.  One  of  these  lat- 
ter   is    "If    i    Only      Mad     a      Home,    Sweet     Home;"     also 

"When  You  Go  for  a  Good  Trolley  Ride,"   a  good   summei 
song. 

Among  recent  productions  is  "Jus1  tor  To-night,"  a 
ballad  and  retrain  by  Prank  O.  French,  which  is  meeting 
with    favor. 

Songs  by  Late  Louis  Frechette. 

A  new  song',  entitled  "The  Birds  of  the  Convent,"  a 
new  publication  of  the  Nordheimer  Piano  &  Music,  Co., 
Ltd.,  of  Montreal,  is  sure  to  be  enjoyed  by  all  lovers  of 
classical  music.  It  is  the  latest  composition  of  the  re- 
nowned composer.  Henri  Kowalski,  who  wrote  the 
famous  Hungarian  march,  Oalop  Bravour,  etc.  The 
words  are  written  in  French  bj  the  Canadian  poet,  the 
late  Louis  Frechette,  whose  death  occurred  recently,  and 
thej  ha\c  been  translated  into  English  by  Mr.  Siegfried 
Herz. 

"When  We're  Tog-ether,"  by  Emerson  James,  is  one 
of  the  new  standard  songs,  and  is  a  second  "Sing  Me  to 
Sleep."  This  is  written  both  as  a  solo  and  duet.  "Three 
Little  People,"  by  Teresa  del  Kiego,  is  a  good  teaching 
song  and  encore. 

A  new  sacred  song  by  Francis  Alliston  is  entitled, 
"Afterward,"  and  is  selling  well. 

"It  Might  Have  Been,"  the  latest  production  of  ('has. 
K.  Harris,  is  a-  song  which  promises  to  equal  in  popu- 
larity   any  of  his  former  compositions. 

Popular  and  Comic  Songs. 

A  great  many  selections  in  popular  and  comic  songs 
have  been  introduced  during  the  past  month.  "Somebody 
That  1  Know  and  You  Know,  Too,"  by  Ed.  (iardenier 
and  Fred  Helf,  the  writers  of  "When  You  Know  You're 
Not  Forgotten  by  the  Girl  You  Can't  Forget,"  is  a 
popular  waltz  song.  "To-night,"  a  charming  little  bal- 
lad by  11.  Wakefield  Smith,  is  a  good  seller,  and  "Cap- 
tain Alillie  Brown,"  a  stirring  march  song,  with  a  good 
suing-  to  it.  has  caught  the  popular  fancy. 

"Come  on  Down  Town,"  one  of  the  hits  in  the  "Yan- 
kee Prince,"  promises  to  be  in  heavy  demand,  and  "My 
Affinity,"  from  New  York's  sensational  opera;  "The 
Soid  Kiss,"  and  "I'm  Going-  to  Steal  the  Moon,"  feat- 
ured in  "The  Honejnoon  Trail,"  are  other  selections 
w  hich  are  doing  well. 

Song's  from  "The  Hoyden"  have  been  called  for  ex- 
tensively,  hundreds  of  copies  having  been  sold. 

"Mother  Hasn't  Spoke  to  Father  Since"  is  a  new 
comic  song  which  is  selling  already  and  is  sure  to  have 
a  good  run.  "When  the  Right  One  Comes  Along"  has 
just  arrived,  and  it  is  expected  that  as  soon  as  it  is 
known  at  all  there  will  be  a  heavy  call  for  it.  "We 
Won't  Co  Home  Till  Morning-,  Bill,"  and  "Ain't  it 
Awful,   Mabel?"  are  also  achieving  popularity. 

Instrumental  Productions. 

Among-  instrumental  productions  "Meditation,"  by 
('.  S.  Morrison,  and  "Consolation,"  a  companion  piece 
to  "Meditation,"  by  the  same  composer,  are  in  good  de- 
mand. 
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A  QUESTION  OF  PROFIT ! 

We  want  to  interest  you  in  a  purely  business 
proposition.  We  want  to  prove  to  you  that 
you  can  really  make  money  by  handling 
the  "BERLINER"  Gramophone  and  the 
"VICTOR"  Talking  Machine.  Others  are 
doing  it  right  along.  Why  not  get  your 
share  ?  Write  for  information.  We  can 
show  you  that  there  is  no  more  profitable 
proposition  in  the  trade  than  the  one 
we    offer. 

Write  the  agent  nearest  your  locality  : 


J.  &  A.  McMillan,        -       - 

Clark  Bros.  Co. 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 

Western  Talking  Machine  Co., 


St.  John.N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Broekville,  Ont. 
Winnipeg,  Man. 


The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 
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CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list 
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What  Men  and  Firms  in  the  Trade  are  Doing 


I'.  D.  Hope  has  opened  a  drug  and  stationery  store 
at   Creston,    British   Columbia. 

A.  Hoy  Macdougall,  Toronto,  is  at  present  registered 
al   the  Windsor  Hotel,  Montreal. 

W.  F.  J.  Mallagh,  Kingston's  new  bookseller,  has  been 
stocking  up  in  Toronto  last  week. 

Farrow  &  .Jewell,  stationers  and  printers,  Vancouver, 
B.C..   have   dissolved    partnership. 

Woods  &  Co.,  fancy  goods  dealers,  have  moved  from 
Prince   Albert    to  Saskatoon,  Sask. 

The  store  of  Miss  M.  L.  Sarazin,  stationer,  Ottawa, 
was  damaged   by   lire   and   only  partially  insured. 

The  Security  Drug  Co.  have  taken  over  the  drug  and 
stationery   business  of  Ci.   F.    Daintry,   Hanley,   Sask. 

M.  P.  Thomson,  of  the  Thomson  Stationery  Co., 
Vancouver,  B.C.,   is  absent   on  a  trip  to  the  Old   Country. 

1'.  F.  MacFarlane  and  CT.  F.  Patterson  have  registered 
at    Montreal   as    MacT'arlane   &_   Patterson,   stationers,   etc. 

Alderic  Gareau  has  registered  the  'firm  of  Gareau  & 
Gareau,  manufacturers  of  loose  leaf  goods  at  St.  Hya- 
cinthe,  Que. 

•  Robert  Sage,  of  Lethbridge,  Alta.,  is  still  absent  in 
the  Old  Country,  where  he  went  on  a  pleasure  trip  last 
month. 

W.  Saul,  of  the  B.  C.  Book  Company,  Vancouver,  is 
planning  to  take  a"  trip  to  England  with  his  family  in 
the  near  future. 

C.  B.  Allison,  of  the  Cranbrook  Drug  &:  Book  Co., 
Cranbrook,  B.C.,  is  renovating  his  store  and  will  have 
very    attractive   premises. 

N.  E.  Suddaby,  Fernie,  B.C.,  has  turned  his  business 
into  a  limited  liability  company  under  the  name  of  the 
Elk   Drug  and  Book  Co. 

The  National  Drug  &  Chemical  Co.  of  Canada  have 
been  appointed  sole  agents  in  Canada  for  the  Butcher 
English-made   cameras. 

Mr.  Clark,  of  Clark  &  Stuart,  Vancouver,  recently 
took  two  weeks  off  and  went  on  a  hunting  and  fishing  ex- 
pedition to  the  Nikola  Lakes. 

1).  &  W.  Forest,  stationers,  etc.,  Montreal,  have  as- 
signed. This  firm  dealt  extensively  in  view  books,  post 
cards,   etc.,   in    a    wholesale   way. 

It  is  reported  that  H.  (i.  Richardson  has  started  a 
book  and  stationery  store  in  Sturgeon  Falls,  Out.  There 
seems  to  be  quite  a  boom  in  the  trade  lately. 

R.  Uglow,  of  Kingston,  has  just  got  back  from  a  six- 
weeks'  sojourn  at  Atlantic-  City,  where  he  enjoyed  the 
sea    breezes    and    benefitted    his   health    markedly. 

K.  W.  Mackenzie,  of  Edmonton,  has  been  appointed 
Lands'  Commissioner  for  the  Province  of  Alberta.  He 
sTTil  continues  his  book  and  stationery  business. 

Information  has  been  received  that  a  new  book  and 
stationery  store  has  been  started  at  Pembroke,  Out.  It 
will    be   known    as   the   Grigg  Book    &    Stationery   Co. 

Arthur  Spurgeon,  general  manager  of  Cassel  &  Co., 
Limited,  will  arrive  in  Toronto  on  the  11th  inst.  for 
a  three-day  stay,  during  which  time  he  will  inspect 
the  Canadian  office. 


,.,  The  Ceo.  M.  Hendry  Co.,  of  Toronto,  successors  to 
the  Domiiyion  School  Supply  Co.,  have  moved  into  bright 
new  premises  at  20  Temperance  Street,  where  they  oc- 
cupy the  entire  building. 

R.  Li.  Davis  &  Co.,  Yarmouth.  N.S.,  are  now  settled 
in  their  new  store  on  Main  Street,  opposite  the  Bank 
of  Montreal,  and,  according  to  travelers  who  have  in- 
spected it,  it  is  a    "dandy." 

Win.  II.  Bone,  of  T.  N.  Hibben  &  Co.,  Victoria,  ex- 
perts to  come  east  shortly  and  will  probably  go  to  the 
Old  Country  as  well.  He  has  recently  completed  a  hand- 
some new  home  in   Victoria. 

B.  .7.  Soden,  stationer,  of  Peterboro,  has  again  been 
awarded  the  contract  for  furnishing  the  supplies  for  the 
schools  in  that  city.  This  is  the  third  time  Mr.  Soden's 
tender  has  been  accepted. 

II.  S.  Wallace,  Rossland,  B.C.,  has  bought  the  store 
adjoining  his  present  premises  and  will  combine  the  two 
into  one  big  store.  When  completed  he  will  have  one  of 
the  largest  and  finest  book  stores  in  Canada. 

Peter  Lamont,  of  the  Canada  Drug  &  Book  Co.,  Nel- 
son, B.C.,  claims  that  his  trade  in  books  last  Christmas 
was  the  largest  in  the  history  of  his  firm.  Things  look  good 
in  Nelson,  as  the  mines  are  being  opened  up  again. 

The  American  Multigraph  Sales  Co.,  of  Cleveland, 
Ohio,  have  opened  a  branch  office  in  the  Saturday  Night 
Building,  Toronto,  and  are  placing  quite  a  number  of 
their   multigraph   duplicating  machines  in  local   offices. 

J.  L.  Thompson,  of  the  trade  department  of  Charles 
Scribners'  Sons,  New  York,  has  been  recently  on  his 
annual  hand-shaking  tour  in  Toronto.  Another  giad- 
hand  man,  Harry  Sully,  of  L.  C.  Page  &  Co.,  Boston, 
was  also  in   Toronto  lately. 

John  Henry,  of  the  Copp,  Clark  Co.,  landed  back  in 
Toronto  on  June  4,  from  a  four  months'  trip  to  the 
coast.  His  experience  was  that  the  farther  west  he  tra- 
veled the  brighter  business  became.  Coming  home  he 
found  business  improving  noticeably  in  Winnipeg  and  the 
prairie  provinces. 

Writing  from  Nelson,  B.C.,  on  Victoria  Day,  to  Book- 
seller and  Stationer,  W.  C.  Bell,  of  the  Musson  Book  Co.. 
says  :  "The  weather  has  been  ideal  for  a  successful  fall 
business  and  more  fortunate  still,  the  feeliog  of  the  trade 
is  optimistic,  but  it  wants  just  one  good  crop  to  restore 
perfect  confidence,  and  they're  going  to  get   it." 

On  and  after  July  1,  the  firm  known  as  the  Bright 
Stationery  Co.,  Limited,  of  Vancouver,  B.C.,  will  bo 
known  as  Love's  Bookstore.  Robert  M.  Love,  the  pro- 
prietor, will  combine  photographic  work  with  the  usual 
lines,  viz.,  books,  stationery  and  sundries,  making  a 
specialty  of  mechanical  books  and  the  [manufacture  of 
inks. 

Flatt  &  Mackenzie,  Fort  William,  have  moved  into 
new  premises  a  few  doors  west  of  the  post  office  where 
in  addition  to  books  and  stationery,  they  will  dispense  ice 
cream.  Not  at  all  a  bad  idea  that.  Most  book  stores  ami 
particularly  thus-  handling  newspapers,  have  to  keep  open 
a!  night  and  an  ice  cream  parlor  as  an  adjunct  should 
draw  trade. 

Harold  W.  W.  Copp,  of  the  Copp,  Clark  Co,,  whose 
genial  face  is  familiar  to  the  booksellers  of  Montreal 
Ottawa  and  Toronto,  sails  for  England  on  a  two  months' 
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pleasure  trip  on  June  20.  It  is  even  hinted  thai  he 
will  go  as  far  as  Gay  Paree  but  those  who  know  Harold 
feel  no  apprehension  on  that  score.  Anyway,  it's  "Bon 
Voyage"  to  liini. 

The  Carter  Ink  Company,  of  Boston,  arc  planning-  lo 
erect  a  large  and  modern  factory  in  the  nearby  city  of 
Cambridge,  at  the  corner  of  First  and  Atheneum  Streets. 
This  factory  is  to  cost  in  the  neighborhood  of  $200,000, 
exclusive  of  the  land.  It  will  be  built  as  soon  as  the 
(lucstibn  of  laying  the  tracks  through  the  factory  district 
has  been  settled.  It  will  be  one  of  the  finest  factories 
ever  erected  in  Cambridge. 

The  Western  Fancy  Goods  Company  have  been  in- 
corporated at  Port  Arthur  to  carry  on  a  wholesale  job- 
bing trade  in  fancy  poods,  stationery,  pipes,  china,  lea- 
ther Roods,  toys  and  dolls,  sporting  goods  and  small- 
wares.  The  incorporators  are  A.  J.  Prockter,  traveler^ 
Montreal  ;  S.  W.  Marson,  traveler,  Winnipeg  ;  E.  E. 
Wire,  commission  agent,  Winnipeg  ;  N.  C.  Lunan,  ac- 
countant and  W.  F.  Eclipston,  stock  manager,  Port 
Arthur.    The  capital  is  $60,000. 

Arthur  Berrill,  of  the  big  export  firm  of  newsdealers, 
Cordon  &  Grbtchj  London,  Eng.,  is  at  present  a  guest 
of  the  Queen's  Hotel,  Toronto.  He  is  in  this  country 
looking  over  the  field  and  intends  to  make  a  thorough 
study  of  the  news  trade  here.  Mr.  P>errill  early  called 
at  the  office  of  Bookseller  and  Stationer  and  had  a  friend- 
ly chat  with  the  staff.  He  impressed  them  as  a  man  of 
shrewdness  and  force,  a  type  of  the  Englishman,  who 
has  gone  forth  and  made  himself  felt  in  all  parts  of  the 
world. 

A  Dominion  charter  has  been  issued  incorporating 
Samuel  William  Stedman,  bookseller;  Edward  Isaac  Sted- 
man,  bookseller;  George  Henry  Stedman,  manufacturer; 
Edward  Stedman,  St.,  and  Peter  Cairns,  salesman,  for 
the  following  purposes  :  To  trade  in,  manufacture  and 
publish  books,  magazines,  post  cards  and  kindred  lines, 
the  operations  of  the  company  to  be  carried  on  by  the 
name  of  Stedman  Bros.,  Limited,  capital  stock,  $40,000, 
and  chief  place  of  business,  Brantford.  Stedman  Bios, 
have  been  in  business  in  Brantford  for  several  years, 
dealing  largely  in  magazines,  post  cards,  etc.  Last  month 
they  bought  out  W.  J.  F.  Mallagh.  The  same  manage- 
ment will  continue  to  conduct  the  business,  while  the  cor- 
poration covers  only  the  wholesale  department  and  does 
not    in  any   way  affect  the   retail  department. 


AN  EFFICIENT  ORGANIZER. 

A  Goodman,  Canadian  manager  of  Raphael  Tuck  & 
Sons  Co.,  Ltd.,  with  Canadian  headquarters  at  ')-\7  St. 
Antoine  St.,  Montreal,  is  of  the  modern  school  of  sales- 
manship. Mr.  Goodman  has  had  charge  of  the  Canadian 
business  for  some  six  months,  and  the  selling  plans,  or- 
iginated by  him,  have  proved  decidedly  effective  in  ex- 
tending their  Canadian  market.     His  ambition  is  to  make 


A.   GOODMAN. 

"Tuck"  as  household  a  word  in  Canada  as  it  is  in  Great 
Britain. 

He  has  had  varied  and  extensive  experience  of  almost 
fifteen  years  in  all  the  branches  of  this  concern.  He 
mastered  every  detail  of  the  business  in  London,  Eng., 
spent  some  time  in  Paris  and  Berlin,  and  studied  closely 
American  methods  of  selling  in  their  New  York  branch. 
Coupled   with   this  experience  is  a  healthy   enthusiasm. 

Mr.  Goodman  is  a  grandson  of  Raphael  Tuck,  the 
founder  of  this  world  wide  business,  whose  lines  of  fine 
art  productions  of  every  description  radiate  from  London 
as  a  centre  to  all  the  four  quarters  of  the  globe. 


TO  DO  BUSINESS 

witH  more  people,  and  more  business  witH  most  people  you  Have 
to  Have  tHe  rigHt  goods,  tHe  ones  tHat  are  always  satisfactory.  If  you 
Handle  tHe  papers  witH  "Hurd's  Name  on  tHe  Box"  you  Know  tHe  satis- 
faction tHey  g'ive.  If  you  do  not  Have  them  inquire  of  any  successful 
stationer.  THe  more  reliable  tHe  qualities  and  tHe  wider  tHe  range  of 
tHe  stocK  you  carry,  tHe  better  your  chances  for  developing  a  sound, 
growing'  and  profitable  trade.  Our  papers  are  made  for  tHe  purpose  of 
Helping  you  easily  and  quicKly  in  sucH  development. 

Suede     Finish    -weddings     »re    the    highest    possible  quality,   and   Have  a   perfect  printing 
surface.     They  -will  please  the  most  critical.     Send  your  orders  or  for  samples. 

TRADE    MARK 


GEO.  B.  HURD  C&  CO. 

Fine    Paper    MaKers 

425  and  427  Broome  Street,  New  YorK,  U.S,A, 
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ANOTHER   WATERMAN   LINE. 
Waterman's    [deal    Safely    Fountain    Pen.   manufactur- 
ed by  the  L.  E.  Waterman  Co.,  of  Canada.  Limited,  Mon- 
treal, for  vacation  travels  or  home  use  fulfills  all  writing      corrode  pens   like  other   kinds,  hut    a   short   trial  of  any 


which    has    led    some    people    to    try   it   in    preference    to 
regular  writing  fluids  of  known  permanency. 

Another  claim    for  the   ink   is   thai    il    does   not    fill   and 


requirements.     Ft  is  so  constructed  that  no  matter  in  wha 

position   it   is  placed   the  ink   will   not   spill,   nor  the  parts 
break. 

The  actual  size  of  the  pen  is  four  inches,  and  may 
he  had  either  gold  mounted  or  plain.  It  is  fitted  with  the 
spoon  feed,  and  embodies  all  the  other  well-known 
Waterman's  Ideal  qualities.  In  addition  it  is  so  made 
that,  in  a  very  convenient  manner,  the  cap  screws  the 
pen  nib  hack  when  not  '  in  use.  to  effectively  seal  the 
barrel,     ft   mav  be  carried  in  a   trunk  or  traveling  bag:, 


.which  is  to  be  placed  in  any  position,  and  no  harm  will 
result.  The  Safety  1'en  is  carefully  made  of  the  best  of 
materials   and    will    last   a   lifetime. 

$ 

ARTISTIC  MEDALS. 

Librairi'e  Beauchemin  have  issued  a  very  line  cata- 
logue of  religious  tokens,  consisting  of  prayer  hooks,  pic- 
tures of  religious  subjects,  prayer'beads,  medals,  medal- 
lions, crosses,  chaplets  and  '  miniature  statues.  Reproduc- 
tions of  two  specially  artistic  medals  are  shown  which  will 
convey  an  idea  of  the  high  class  of  this  stock  advertised 
in  their  catalogue. 


-*e 


"ACID    PROOF"    INKS. 

There  have  recently  appeared  on  the  market  as  many 
as  four  or  -live  diffeient  brands  of  so-called  "acid"  or 
"chemical  proof"  ink,  hut  all  practically  the  same.  The 
ink  writes  a  bluish  tint,  being  made  of  Prussian  blue 
ami  is  very  similar  to  ordinary  laundry  bluing,  which  as 
all    know   is  a   passable   writing  ink  when   fresh. 

The  chief  claim  for  these  inks  is  that  'Mio  known 
acid  will  remove  them."  It  is  true  that  the  ordinary 
chemical  ink  eradicators  will  not.  but  a  much  simpler 
ageni  does  the  trick  as  effectively.  This  is  merely  a 
weak  solution  of  caustic  potash,  and  even  plain  water 
when  carefully  manipulated  with  a  toothpick  or  stiff 
brush,  will  do  it.  The  ease  with  which  this  ink  may  be 
removed  likewise  disposes  of  the  claim  that  it  is  indelible, 


of  these  fake  inks  will  show  that  they  do  coat  pens  more 
than   first-class  writing  fluids. 

One  of  the  chief  objections  to  the  inks  is  (he  fad 
that  in  a  short  time  the  color  gradually  settles,  or 
"breaks  up,"  as  chemists  say.  This  is  quite  noticeable 
after  the  ink  has  been  in  use  a  i'vw  weeks,  as  well  as 
the  fact  that  it  evaporates  very  rapidly,  thus  thickening 
on  exposure  much  more  quickly  than  any  blue-black 
writing   fluid. 

Agents  for  these  inks  have  canvassed  many  of  the 
Pastern  United  States  cities  and  have  more  recently 
operated  in  the  west.  As  if  to  emphasize  their  own 
realization  of  the  short  time  their  products  may  hop:' 
to  find  favor  they  frequently  offer  the  formulas  for 
making  the  ink  for  sale,  at  a  nominal  price.  One  con- 
cern purporting  on  paper  to  have  branches  in  various 
cities  has  already  disappeared,  and  as  soon  as  the  real 
Jack  of  merit  in  the  ink  is  underst I  dealers  and  con- 
sumers alike  will  be  content  to  stand  by  one  of  the 
well-known  blue-black  brands  of  writing  fluid,  a  type 
which  is  tlie  nearest   approach  to  an  ideal  writing  ink. 


NOT  SO  MANY  AS  STATED. 
In  connection  with  a  reference  to  the  metal  revolving 
stand  for  pencils,  it  was  slated  in  the  Bookseller  and 
Stationer  last  month  that  the  receptacle,  made  by  Eber- 
hard  Faber,  ol  Newr  York,  would  contain  1  \  gross  of 
pencils.      This   should   have   read   half  a   gross. 


SOMETHING  ALTOGETHER   NEW   IN  SAFETY   INK   STANDS 

NUMAN'S  "NOAIR" 

If  you  sell  the  "Noair"  safety  you  will  not  be  bothered 
with  complaints  about  corks  falling  out.  The  Noair  cork  is 
made  of  the  finest  acid  proof  rubber  absolutely  warranted  to 
last  for  years. 

It  is  constructed  so  there  is  a  double  clamp  on  the  outside 
as  well  as  on  the  inside  making  it  impossible  for  the  cork  to  fall 
out. 

This  is  an  absolutely  new  feature  in  Safety  Inkstands. 

Made    in    the    finest    fire    polished    Crystal    Glass.     Note    the 
Squatty  appearance, 


No.  601 
No.  603 


'Noair'' 


size  2!< 
"    3 


Hches 


$2.00  per  doz. 
3.00 


Sold  by  all  jobbers  in  Canada. 

Be  up-to-date.     Order  sample  dozen  from  your  jobber  and  watch  them  sell 


C.  H.  NUMAN  CO. 


Sole  Manufacturers 

NEW  YORK 
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Souvenir  Fountain  Pens. 


The  approaching  Quebec  Tercentenary  has  led  many 
merchants  all  over  the  country  to  issue  souvenirs  in  honor 
of  the  event. 

One  of  these  linns  is  the  L.  E.  Waterman  Co.,  of 
Canada,  Limited,  who  are  manufacturing  souvenir 
fountain  pens  and  metal  pencils.  These  are  decorated 
with  a  shield  in  enamel,  having  the  Union  Jack  and 
the  tricolor,  with  the  words  "Quebec  Tercentenary''  in 
colors.,  These  pens  will  bo  valuable  souvenirs  of  this 
event. 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 

_ — ^^5^^j                     /  O  ESTERBROOK  &  C2  =  ^ 

» 

■"^^ss(ufcE=i= V-*>-,|Al.CON  PEN 

Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

THE   BROWN  BROS.,  limited 

TORONTO. 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1  /-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO- 


Thi» 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

.  ej^  same  tools,  by  the  same 

>/-'-  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  H inks, Wells  & 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors  :  Spencerian  Pen  Co.,  New  York 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


Fancy  Leatherware 


Pinochle  Card  Sets 

Writing  Cases,  Traveling  Accessories 

Hand  Bags,  Dressing  Cases,  etc. 

Philadelphia.  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


\  good  pen  is  a  good  servant,  and 
John   Heath's   Pens  are  made  to  serve  ! 

ALWAYS  BEADY  AND  ALWAYS  Wit  UNO. 

They  were  first  45  years  ago,  and  are  still 
leading  tlie  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 

8  St.  Bride  St.,  LONDON,  E.C.,  ENGLAND 

Telephone  Pen  registered  in  Canada. 
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Wave  Hey 
Pens 

What  makes  the  Waverley  Series  of 
Pens  sell  so  readily  is  their  incom- 
parable and  regular  good  quality. 
Every  pen  is  selected.  They  are 
known   all   over  the    world  as    the 

"  Boons  and  Blessings  " 

Sold  by  the  Leading  Wholesale  Houses 

Sample  Cards  &  Trade  Prices  sent  by  return  mai 

Macniven  &  Cameron,  Ltd.,    Waverley    Works,   Edinburgh 
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BOOKSELLER      AND      S  T A  T I O  X E  R 

Commercial  Stationery — An  Opportunity  for  Local  Stationers 

A  Field  Relinquished  in  Many  Cases  to  Outsiders — It  Ought  to  Belong 
to    the    Local    Stationer — Some    Ways    and   Means    to    Recover    It. 


Years  ago  business  men  never  dreamed  of  going  out- 
side their  home  town  for  their  account  hooks  and  com- 
mercial stationery.  The  local  stationer  handled  the  ortho- 
dox old  ledgers,  journals,  etc..  and  supplied  whatever  was 
required  to  equip  an  office.  Those  were  the  so-called  "good 
old  days''  in  the  trade,  and  the  stationer  was  a  commer- 
cial as  well  as  a  society  stationer. 

Then  came  a  time  when  the  ingenuity  of  man  was 
turned  towards  the  perfecting  of  systems,  and  loose-leaf 
devices  and  tiling  schemes  and  hundreds  of  other  time- 
saving  plans  were  evolved.  For  some  unaccounta'ble  rea- 
son the  old-time  stationer  refused  to  countenance  the  new- 
fangled goods,  and  so  instead  of  selling  their  inventions 
through  the  trade,  the  inventors  and  patentees  began  sell- 
ing direct. 

The  rapid  development  of  'business  during  the  past 
decade  has  made  the  demand  for  business  systems  and 
commercial  stationery  in  general,  advance  by  leaps  and 
bounds.  The  manufacturers  got  pretty  nearly  all  the 
trade  direct  and  made  money  out  of  it.  The  regular  sta- 
tioners relinquished  the  field,  generally  without  a  strug- 
gle, and  contented  themselves  with  selling  papeteries  at 
Christmas  and  souvenir  post   cards  in  summer. 

To-day.  an  effort  is  being  made  to  reeover  lost  ground. 
Even  the  manufacturers,  who  heretofore  sold  direct,  are 
exhibiting  a  desire  to  sell  through  the  trade,  realizing 
that,  if  the  retailers  do  their  auty,  the  best  results  will 
be  obtained  in  this  way.  The  success  of  the  purely  com- 
mercial stationers  abundantly  attests  this.  In  all  our 
larger  cities  commercial  stationers  are  coming  to  the  front 
and  are  doing  well.  Tn  smaller  places  there  is  a  fine 
chance  for  the  general  stationers  to  take  on  this  business. 

The  commercial  stationery  trade  is  not  interfered  with 
by  the  department  stores  to  any  extent,  for  the  reason 
that  it  is  a  trade  for  men.  Department  stores  are  for 
women  and  the  home.  Outside  of  that  they  exert  little  in- 
fluence. The  only  genuine  opposition  comes  from  the 
city  houses  which  sell  direct.  These  concerns  have  their 
traveling  representatives  covering  the  country  and  calling 
on  all  likely  customers.     By  adopting  similar  methods  of 


ELLIOTT-FISHER 
Adding    Typewriters 


Elliott-Fisher,  Limited 
129  Bay  St.,  Toronto 


selling,  local  stationers  can  counteract  this  influence  to  a 
considerable  extent. 

There  are  so  many  excellent  devices  manufactured  to- 
day that  the  stationer  can  show  a  variety  of  lines,  where- 
as the  traveler  for  the  usual  manufacturing  concern  has 
only  one.  Then.  too.  the  stationer  has  all  the  adjuncts, 
such  as  pens,  pencils,  inks,  blotters,  rulers,  memo  books, 
etc..  etc.  He  must  be  called  on  for  these  and  why  should 
he  not  at  the  same  time  sell  all  other  necessaries. 

A  very  good  scheme  suggested  by  one  stationer  is  to 
make  a  commercial  stationery  section  in  the  window. 
Here  show  all  the  novelties  in  paper  fasteners,  loose-leaf 
account  hooks,  etc.,  with  a  card  in  a  showy  place  tellinrr 
about  (he  various  lines. 

Another  excellent  idea  is  to  get  out  a  blotter  on  which 
tins  sound  sentiment  can  be  printed:  "You  want  the 
people  of  this  town  to  patronize  you  and  not  the  city 
stores.  We  would  like  you  to  buy  your  commercial  sta- 
tionery from  us  and  not  from  the  city  travelers.  Lei  us 
help  one  another."  These  blotters  should  then  be  sent 
to  every  place  of  business  in  your  town — and,  if  your 
brother  business  men  practise  what  they  preach,  they  will 
in  future  spend  their  money  at  home. 

Typewriter  supplies  are  another  profitable  line  that  it 
would  pay  every  stationer  to  specialize  in.  There  is  a 
small  army  of  bright  salesmen,  selling  machines,  and  the 
number  of  users  is  increasing^  rapidly.  Every  purchaser 
of  a  typewriter  needs  carbon  paper,  ribbon,  etc.,  from 
time  to  time  and  what  more  natural  than  that  the  local 
stationer  should  supply  these  needs.  We  would  even  ad- 
vocate, as  has  been  done  elsewhere,  that  he  should  sell 
typewriters  as  well. 


"It  is  a  noticeable  fact,"  observed  a  leading  book- 
seller to  a  representative  of  Bookseller  and  Stationer  re- 
cently "that  people  do  a  great  deal  more  reading  in  the 
Winter  months  than  in  the  Summer,  and  that  many  more 
copies  of  the  daily  papers  are  bought  on  a  rainy  night 
than  on  a  warm,  quiet  evening  when  people  generally  take 
a  stroll  or  sit  on  the  verandah.  T  sell  dozens  of  papers 
more  on  a  disagreeable  night.  In  the  Fall  and  Winter 
months  when  the  nights  are  long  and  the  time  more  given 
up  to  reading  my  magazine  sales  are  nearly  doubled. 


Cleanliness  and  Durability 

together  with  sharp  clear  printing  are  features  of 

PEBKS 

CARBON  PAPER  AND  RIBBONS. 

The  Carbon  Paper  and  Ribbon  Mfg.  Go, 

Limited 

Office  and  Factory— 176-178  Richmond  Street 
TORONTO,  CANADA 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 
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Fancy    Goods    Department 

No  two  seasons  are  ever  the  same.  Merchants  have 
to  meet  the  changed  conditions  which  come  each  year  and 
be  prepared  to  take  advantage  of  any  circumstances 
which   may  seem  to   be  favorable  to  them. 

In  making  a  forecast  of  the  conditions  which  are 
likely  to  prevail  during  the  coming  summer,  and  of  the 
opportunities  for  business,  the  wise  merchant  will  give 
some  thought  to  the  prospects  for  trade  in  fancy  goods 
and  notions.  There  is  bo  reason  why,  during  the  coming 
summer,  a  good  business  should  not  be  done  in  these 
lines.  It  will  be  the  merchants,  however,  who  arc  alive 
to  their  opportunities  that  will  get  this  business,  be- 
cause they  will  prepare  fur  it. 

There  is  good  profit  i'i  fancy  goods,  and  some  of  the 
Largest  stores  in  the  country  owe  their  success  to  the 
prominence   which  has  been  given  to   these   lines. 

A  good  proportion  of  the  summer  trade  is  catch- 
trade;  people  buy  because  they  see  something  which 
takes  their  fancy.  They  will  not  make  many  big  pur- 
chases, possibly,  but  if  a  store  has  a  lot  of  good,  at- 
tractive and  useful  articles  in  fancy  and  notion  depart- 
ment the  sales  in  that  store  stand  a  good  chance  of 
showing  an  increase  during  the  months  when  trade  is 
usually  somewhat   dull. 

In  every  town  there  arc  a  good  many  visitors  during 
the  summer  and  their  presence  offers  a  good  opportunity 
for  increasing  sales  in  this  department.  Some  merchants 
will  accept   the  advice  given  here  and  profit  by  it. 

Merchants,  at  the  moment,  are  buying  on  the  hand- 
to-mouth  principle  and  although  manufacturers,  in  many 
cases,  have  their  fall  lines  ready,  retailers  show  no 
marked  disposition  to  look  at  .samples. 

Taking  everything  into  consideration,  the  season  now 
about  ended,  from  a  wholesaler's  point  of  view,  has  been 
fairly  satisfactory,  though  it  is  not  as  good  as  it  should 
be.  It  seems  that  many  unforeseen  circumstances  and 
conditions  now  prevailing-  have  conspired  to  dampen  the 
enthusiasm  of  both  wholesaler  and  retailer.  Nearly 
everyone,  in  fact,  has  a  reason  to  offer.  However,  things 
should  brighten  up  by  fall  and  then  everything  possible 
will  be  done  to  even  up.  Retailers  should,  and  will,  push 
business  in  every  way.  This  is  the  surest  way  of  gaining 
back  business  and  making  up  for  deficiencies  during  a 
preceding'  season. 

In  retail  centres  most  of  the  large  stores  have  now 
begun  to  feature  the  lines  known  as  summer  goods  to 
quite  an  extent. 

The  Merry  Widow  Bag  Purse. 
The  "Merry  Widow"  hat  has  made  a  decided  hit,  and 
so  has  the  merry  widow  bag  purse,  manufactured  by 
Brown  Bros.,  Limited,  Toronto.  The  leather  goods 
turned  (nit  by  this  firm  are  known  by  their  c\cellenee  and 
this  latest  novelty  is  proving  a  big  seller.  Samples  and 
prices  are  always  sent   on  request  of  any  new  lines. 

* 
Heat  Disturbers. 

The  Copp,  (Mark  Company,  Toronto,  are  showing  a 
number  of  novelties  in  the  shape  of  fans,  known  as  "Heat 
Disturbers."  Fancy  tissue  paper  folding  fans  in  varie- 
gated colors  and  Japanese  parasols  are  included  in  this 
line.  This  firm  are  also  showing  a  special  assortment  of 
Chinese  lanterns,  consisting  of  25  lanterns  of  various 
sizes,  in  numerous  colors  and  fancy  shapes.  Each  assort- 
ment is  put  up  in  a  cardboard  box,  the  trade  price  per 
box  is  $2.  These  lanterns  should  be  in  good  demand  at 
this  season  of  the  year. 
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Wedding  Bells 

CONFETTI 
CONFETTI 
CONFETTI 

For  June  Weddings 

"CROWN"  BRAND— 

$3.60   per   gross  of  boxes 

Free  from  dust.  Put  up  in  attractive 
cardboard     boxes.  Do     not     DIS- 

APPOINT your  customers.  Have 
CONFETTI   in  stock. 

ORDER  A  SUPPLY  AT   ONCE 

The  Copp,  Clark   Co., 

TORONTO  i™««i 
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Summer  Sorting 
—Supplies^— 

PAPER  CONFETTI.    The  June  Seller. 


SEA  SHORE  TINWARE.    Pails,  Sand  Sets, 
Cups,  etc. 

CROQUET  SETS,  70c.  to  $2.75  Set. 

RUBBER    BALLS,     BASE     BALLS     and 
SPORTING  GOODS  of  all  kinds. 

TISSUE  PAPER  NAPKINS    and    LUNCH 
SETS. 

Sorting  orders  given  our 
most   prompt    attention. 


The  Sutclif fe-Edmison  Co. 

LIMITED 
WHOLESALE  FANCY  GOODS 

76  YORK  STREET,         TORONTO,  ONT. 


BOOKSELLER      AN U      S  T A T I  0 X  E  R 


B  O  O  K  S  E  L  L  E  R      A  X  1 )      S  T  A  Tin  X  E  R 


Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.         In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


PERIODICALS. 


KEEP  POSTED— The  leading  authority    in    Ca 
nada  on  groceries  and   food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 
per  year. 

THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

OUR  ARRANGEMENTS  with    London    for    im- 
porting Newspapers  and  Magazines  are  giving 
great  satisfaction  to  country  dealers  throughout 
the    West.       Full    particulars    mailed  on    request. 
Western  News   Agency,   Winnipeg. 

THE  market    reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed   everv  Friday.     Subscription    price   $2   per 
year.     Address  HARDWARE  AND  METAL,  Mont- 
real, Toronto  or  Winnipeg. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


AUTH3RS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 


BOOKS  IN  FOREIGN  LANGUAGES 


L 


EMCKE    &     BUECHNER,     11     EAST     17TH 
St.,  New  York.     (All  foreign  books.)        (12) 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,  New  York.     Designers  and  engravers  of 
book    plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solu  ion. 

BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario    towns   or   counties   are    asked    to 
communicate  with    "  Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS  OF    BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the    pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 

STATIONERY  and  fancy  goods  business  for  sale. 
Good  live  town    in  British  Columbia — CP  R. 
divisional    point.      Good    clean    stock     about 
$10,000.       Terms— half     cash,    balance     can     be 
arranged.     Box   154,  BOOKSELLER    AND    STA 
TIONER.  [5] 

FOR  SALE  -Retail  Book  and  Stationery  business 
in  one  of  best  towns  in  Alberta.  Stock  about 
$2000,  in  books,  ftatinoery  and  fancy  goods. 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling.  This  is  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  1  56,  BOOK- 
SELLER AND  STATION  ER.  (tf) 


DIARIES 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  .       (12) 


HYGIENIC  INSTITUTE. 

THE  WHAT,  THE  WHY,  THE  WAY.-  If  you 
want  to  get  well  and  stay  well,  you  can- with- 
out drugs  or  medicines.  Learn  the  wonderful 
mission  of  the  INTEWNAL  BATH.  Our  free  book- 
let proves  that  90  per  cent,  of  human  ailments  are 
due  to  one  cause,  and  tells  you  how  to  remove  it. 
W-ite  to  TYRRELL'S  HYGIENIC  INSTITUTE, 
305  Fifth  Ave.,  New  York,  N.Y. [tf] 

ITALIAN  BOOKS 

FRANCESCO     TOCCI,       520      BROADWAY, 
New  York.     Italian  books— Printer   and    Pub- 
lisher;       importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 

INFORMATION  WANTED. 


THE  EDITOR  OF  THE    BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month.     ' 


KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic   Supplies  in   British  Colum- 
bia.    Write  for  catalogue.     Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


LITHOGRAPHY. 


HIGH    CLASS    COLOR    WORK— Commercitl 
stationery,  posters.     The  Hough  Lithograph. 
ingCo..   Limited.     Office,  No     3   Jarvls    St, 
Toronto.     Telephone,  Main  1576.     Art,  good  work- 
manship, business  methods,  (tf) 


MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

ENGLISH    AND     UNITED    STATES    FIRMS 
desiring    Canadian     representation     should 
communicate    with    the    editor    of    BOOK- 
SELLER AND  STATIONER,  Toronto. 

ONE  of  the  leading  English  manufacturers  and 
publishers  of  Christmas  Cards,  Calendars, 
etc.,  invites  applications  for  the  position  of  Sole 
Agent  for  Canada.  Address  "Calendars,"  care  of 
BOOKSELLER  AND  STATIONER,  88  Fleet 
Street,    Lodon,  Eng. 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


THE     EDITOR      OF      BOOKSELLER      AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

WANTED— We   want   a  good  live  young  Station- 
ery and  Office  Supply  man    to   work  as   city 
traveller.    Write  to  D.J.  Young  &  Co.,  Ltd., 
Calgary,    Alta.      Stating    your   qualifications    and 
experience.  (6) 

WANTED— in  every  town  and  village,  a  re- 
presentative to  take  charge  of  the  circula- 
tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review. 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  time.  The 
MACLEAN  PUBLISHING  COMPANY  Limited, 
Toronto.  (t.f.) 

WANTED- in  every  town  of  2000  or  over  a  re- 
presentative to  take  charge  of  the  circula- 
tion of  our  various  publications  .-—Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Canadian  Machinery, 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Dry  Goods  Review,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection  a 
strong  recommendation.  A  permanent  position 
for  the  right  man.  The  MACLEAN  PUBLISHING 
COMPANY  Limited,  Toronto.  (t.f.) 


SITUATION  WANTED 


WANTED-POSITION  as  traveller  for  Station- 
ery or   Fancy  Goods  house.     Advertiser  haa 
good  connection  in  the  West  and  12  years  ex- 
perience In  the  trade.    AB.  Box,    BOOKSELLER 
STATIONER. 
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PAYSON'S  INDELIBLE  INK 


HOTEL     DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard 
Commercial  Works 


Matte's  Interest  Tables 

At  4.  5,  6,  7,  8,  9  and  10  per  cent,  per  annum  liy  NAPOL- 
EON Matte,  5th  Edition.    Price,  $3.00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  same  author.  On  fine  heavy  paper  and  strongly 
bound.     Price,  ¥3.00. 

Hughes'  Interest  Tables  and   Book  of 
Days   Combined 
At  3,  31/,,  4.  5,  W,,  6,  7  and  8  per  cent    per  annum.     By 
Charles  M.  C.  Hughes.    Price,  .$5.00. 

Hughes'  Supplementary  Interest  Tables 
Comprising  a  Special  Interest  Table  for  daily  balances, 
showing  interest  for  one  thousand  days  on  any  amount, 
rates  from  Vi  per  cent,  to  3J  per  cent.,  inclusive.  Also  a 
table  showing  interest  for  one  thousand  days  at  5  per 
cent.,  by  means  of  which  (in  connection  with  Compara- 
tive Tables',  interest  for  one  thousand  days  can  be  ob- 
tained at  any  rate  from  :  per  cent.  to.  10  per  cent., 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
for  obtaining  interest  on  any  rate  from  i  per  cent,  to  10 
per  cent.,  inclusive,  on  the  basis  of  "65  days  to  the  year 
in  i  per  cent,  rates.  By  Charles  M.  C.  Hughes. 
Price,  $2.00. 

Hughes'    Interest  Tables 
'  At  6  and  7  per  cent.,  per  annum  (on  the  basis  of  365  days 
to  the  year1,  for  one,  two,  three  and  four  months  and 
days  of  grace;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.     By  Charles  M.   C.    Huhhes  (on 
folded  card,  141x9%),  strongly  bound.     Price.  Si  00 
Hughes'  Savings  Bank  Interest  Tables 
At  2l/2,  3  or  3%  per  cent,  (each  on  separate  card),  on  the 
basis  of  one   month,   being  1-12  part    of    a    year.     By 
Charles  M.  C.  Hughes.  .  Price,  $1.00. 

Buchan's   Sterling  Exchange   Tables 
Converting  sterling  into  Canadian  currency,  and  vice 
versa,  advancing  by  8ths  and  16ths,  with  other  useful 
tables.     By  Ewini;  Buchan.     Second  edition.     Price, 
84.00. 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 
Showing  the  relative  value,  according  to  the  rate  of  dis" 
count  in  London,  in  Canadian  and  New  York  systems  o* 
quotations,  of  bills  of  exchange  drawn  at  any  rate,  or 
having  any  number  of  days  to  run,  etc  ,  etc  By  Ewini: 
Buchan.    Price,  $4.00. 

Buchan's    Par   of  Exchange   (Canadian) 
Giving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £1  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.    By  Ewtng  Buchan.     Price 
(in  sheets),  each,  20c;  mounted  (on  boards),  each,  35c. 

Import   Costs 

Showing  "  laid-down  costs  "  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  rive  per  cent,  to  fifty  per  cent,  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 
per  cent,  rates.  A  separate  table  for  each  rate.  By  H. 
8.  Martin.  Price,  $1.50.  Full  bound  leather— limp. 
New. 

The  Importers'  Guide 
A  hand-book  of  advances  of  sterling  costs  in  decimal 
currency  from  one  penny  to  1,000  pounds,  with  a 
FLANNEL  TABLE,  from  20  to  100  shillings  per  piece  of 
46  yards.  By  R.  CAMPBELL  and  J.  W.  Little. 
Leather,  75c. 

The  Canadian    Customs   Tariff 

Revised  to  date,  containing  lists  of  warehousing  ports  in 
the  Dominion,  the  Franco-Canadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs, 
German  Rixmark,  at  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money,  Harbor 
Dues,  etc.,  etc.     F.  Cap.  8vo,  cloth.     Price,  50c. 

MORTON,   PHILLIPS    & 

PUBLISHERS 

1 1  5  and  1 1  7  Notre  Dame  St.,  West,  MONTREAL 


CO., 


The  BROWN  BROS.,  Ltd.,  Toronto,  carry  a  full 
line  of  our  publications. 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated  on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  HOTELQEORQETOWN 
i  w»»tn  n\j  i  ll  DEMERARA 

BRITISH  GUIANA. 

ThiB  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,   BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Trikidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  Rates, etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Oot.     James  K.  Paisley,  Prop- 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS*  HARDY 

Assignees,  Chartered  Aooountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St.  .Toronto. 

465  Tempi*  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in 
formation  to  date.  Every  modern  facility  forthe 
collection  of  claims.  Tel.  Main  1985 


Persons  writing  adver- 
tiserswill  kindly  mention 
having  seen  their  ad. 
in   this   paper. 


TiTe  Topaz  Pencil 

As  good   as  any   at  any  price. 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

-  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,   TORONTO. 


THREE  FREE 
INSERTIONS 


T^HE  publishers  of  Bookseller 
and  Stationer  offer  all 
subscribers  the  free  use  of 
their  department  of  condensed 
advertising  for  three  months. 
All  reader1;  who  have  not  al- 
ready done  so  should  take  ad- 
vantage of  this  offer.  Adver- 
tisements should  be  limited 
to  thirty  words  and  should  deal 
with  some  trade  subject. 


The  Bookseller 
and  Stationer 

Toronto         Montreal  Winnipeg 


BOY  WANTED 

ANY  BOY.  in  every 
town  and  village  in 
Canada  can  earn  many 
dollars  by  selling  our 
publications  among  his 
neighbors  and  rela- 
tives and  business 
men. 

YOU  can  begin  at  once. 
No  money  needed  to 
start.  We  will  provide 
you  with  capital.  Awatch 
to  the  boy  who  does 
good  work,  as  special 
prize. 

Write  at  once  to 

THE  MACLEAN  PUBLISHING  CO. 

10  Front  St.  E.p  TORONTO 
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Best  Selling  Books  of  the  Month 


_> 

3. 

4. 
5. 

(i. 


Belleville. 
Shuttle.    By  F.  H.  Burnett.    Copp. 
Mel  i-Djxi'is.      By    Upton    Sinclair.      MeLeod. 
Some  ladies  in  Haste.    By  K.  W.  Chambers.    MeLeod. 
Prisoners  of  Chance.    By  Randall  Banish.    Briggs 
Shepherd  of  the  Hills.     By  Wright.     MeLeod. 
Get-Rich-Quick     Wallingford.       By     0.     R.     Chester. 

Frowde; 

Charlottetown. 
Daughter  of  Anderson  Crow.     By  G.  B.  MeCutcheon. 

Briggs. 
Old  Wives  for  New.     By  1  >.  G.  Phillips.     Langton. 
Barrier.    By  Rex  E.  Beach.     Musson. 
Rosalind  at  Red  Gate.     By  M.  Nicholson.     MeLeod. 
Weavers.      By  Gilbert    Parker.      Copp. 
Shuttle.     By  F.  H.  Burnett.     Copp. 

Hamilton. 
Lasi    Egyptian.     Anonymous.     Briggs. 
GetJticb-Quick     Wallingford.      By    G.     R.    Chester. 

Frowde. 
Somehow  Good.     By  Win.  de  Morgan.     Copp. 
Orphan.     By  C.  Mulford.     Musson. 
Measure  of  the  Rule.     By  Robert  Barr.     MeLeod. 
Shepherd  of  the  Hills.    By  Wright.    MeLeod. 

Kingston. 
Aliee-for-Short.     By  Wm.  De  Morgan.    Frowde. 
Joseph  Vance.    By  Wm.  De  Morgan.     Frowde. 
Shuttle.    By  F.  H.  Burnett.    Copp. 
Weavers.     By  G.  Parker.     Copp. 
Lady  of  the  Decoration.    By  F.  Little.     Musson. 
Barrier.    By  Rex  E.  Beach.    Musson. 

Moncton. 
Yoke.     By  H.  Wales.     Langton. 
Three  Weeks.     By  Elinor  Glyn.     Duffield. 
Get-Rich-Quick     Wallingford.       By    G.     R.     Chester. 

Frowde. 
Tree  of  Knowledge. 

Life's  Shop  Window.     By  Vivian  Cory.     Kennnerley. 
Mr.  and  Mrs.  Villiers.     By  H.  Wales. 

Port  Arthur. 
Get-Rich-Quick     Wallingford.      By    G.    R.     Chester. 

Frowde. 
Three  Weeks.     By  Elinor  Glyn.     Duffield. 
Shuttle.     By  F.  H.  Burnett.     Copp. 
Husband  of  Edith.     By  G.  B.  MeCutcheon.     Briggs. 
Measure  of  the  Rule.     By  Robert  Barr.     MeLeod. 
Black  Bag.     By  Joseph  Vance.     MeLeod. 

Quebec. 
Fight  for  Canada.     By  Major  Wood.     Musson. 
Weavers.     By  Gilbert  Parker.     Copp. 
Quickened.    By  A.  C.  Ray.    Little. 
Mr.   Crewe's   Career.     By    Winston    Churchill.      Mac- 

millan. 
Pair  Margaret.     By  Marion  Crawford.     MacMillan. 
Golden  Dog.     By  Richard  Kirby.     Musson. 

St.  Catharines. 
Barrier.     By  Rex  E.  Beach.     Musson. 
Traitor.     By  Thomas  Dixon,  jr.     Copp. 
Scarlet    Runner.      By    0.    X.    and    A.    M.    Williamson. 

Musson. 
Get-Rich-Quick      Wallingford.        By     G.    R.    Chester. 

Frowde. 
Black  Bag.    By  L.  J.  Vance.    MeLeod. 
Bar-20.     By  Clarence  Mulford.    Musson. 


Victoria. 

Barrier.     By  Rev  E.  Beach.     Musson. 

Helpmate.     By  May  Sinclair.     Copp. 

Black  Bag.     By  L.  J.  Vance.     MeLeod. 

Subaltern  of  Horse. 

Beau    Brocade.      By    Baroness    Orczy.      Briggs. 

Traitor.     By  Thomas  Dixon,  jr.     Copp. 

Calgary. 
Barrier.     By  Rex  Beach.     Musson. 

Yoke.     By  Hubert  Wales.     Langton. 

Get-Rich-Quick    Wallingford.      By      G.      R.      Chester. 
Frowde. 

Somehow  Good.     By   Wm.   De  Morgan.     Copp. 

King  Spruce.     By  Holman   Day.     Musson. 

Shuttle.    By  F.  H.  Burnett.     Copp. 
Edmonton. 

Barrier.     By  Rex  Beach.     Musson. 

Husbands  of  Edith.     By  G.  B.  MeCutcheon.     Briggs. 

Lady  of  the  Decoration.     By  Frances  Little.     Musson. 

Scarlet  Runner.     By  C.  N.  and  A.  M.  Williamson. 

Shepherd  of  the  Hills.     By  H.  B.  Wright.    .MeLeod. 

Prisoners  of  Chance.     By  Randall  Parrish.     Briggs. 
Montreal. 

Mr.    Crewe's   Career.      By   Winston   Churchill.      Mac- 
millan. 

Prima  Donna.     By  F.  M.  Crawford.     Macmillan. 

The   Chaperon.      By   C.   N.    and    A.    M.    Williamson. 
Musson. 

Last  Egyptian.     By  Anon.     Briggs. 

Somehow  Good.  By  Wm.  De  Morgan.     Copp. 

Barrier.    By  Rex  Beach.    Musson. 
Peterboro. 

Prima  Donna.     By  F.  M.  Crawford.     Macmillan. 

Get-Rich-Quick     Wallingford.       By    G.     R.     Chester. 
Frowde. 

Barrier.     By  Rex  Beach.     Musson. 

Mr.    Crewe's    Career.      By    Winston    Churchill.      Mac- 
millan. 

Shuttle.     By  F.  H.  Burnett.     Copp. 

Weavers.     By  Gilbert  Parker.     Copp. 
Toronto. 

Mr.   Crewe's   Career.     By  Winston   Churchill.      Mac- 
millan. 

Somehow  Good.     By  Wm.  De  Morgan.     Copp. 

Prima  Donna.     By  F.  M.  Crawford.     Macmillan. 

Sheaves.     By  E.  F.  Benson. 

Barrier.    By  Rex  Beach.     Musson. 

Pelleas  &  Etarre.     By  Zona  Gale.     Macmillan. 
Vancouver. 

Metropolis.     By  Upton  Sinclair.     MeLeod. 

Black  Bag.     By  Joseph  Vance.     MeLeod. 

Get-Rich-Quick     Wallingford.       By    G.     R.     Chester. 
Frowde. 

Last  Egyptian.     By  Anon.     Briggs. 

City  of  Delight.     By  Miller.     MeLeod. 

Shepherd  of  the  Hills.    By  H.  B.  Wright.     MeLeod. 
Canadian  Summary. 

Points. 

Barrier.      By    Rex    Beach 67 

Get-Rich-Quick  Wallingford.     By  G.  R.   Chester.     57 

Shuttle.      By    F.    H.    Burnett 37 

Mr.  Crewe's  Career.     By  Winston  Churchill 32 

Somehow  Good.     By  William  De  Morgan   ; .     26 

Prima  Donna.    By  F.  M.  Crawford  25 
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Published    on  the  second  Wednesday  of  every 
month. 
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President,  John  Bayne  Maclean 
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Pictures,   Maps,   Photos,   Etc. 

Arrivee  de  Champlain  devant  Quebec.  (Gravure.) 
Francois  N.  Fatier,   Quebec. 

The  arrival  of  Champlain  at  Quebec.  (Photo.)  Paul 
Beau,   Montreal. 

2\  View  of  Picturesque  Paris,  Ontario.  Frank 
Hurndall,  Paris,  Ont. 

Village  of  Megantic,  Quebec,  1888.  (Photo.)  J.  P. 
Jones,  Megantic,   Que. 

Stovel's  Railway,  Commercial  Routing,  and  Shippers' 
Map  of  Western  Canada,  with  Index.  The  Stovel  Com- 
pany,  Winnipeg. 

Deuxieme  Edition  du  Troisieme  Centenaire  de  Quebec, 
1()08-1908.  (Carte  Postale.)  Alphonse  Boivin,  St.  Am- 
broise,   Jeune  Lorette,   Que. 

Stovel's  Railway,  Commercial  Routing  and  Shippers' 
Map  of  British  Columbia,  with  Special  Index.  (Map.) 
The  Stovel  Company,  Winnipeg. 

I,leme  Centenaire  de  Quebec.  (Edition  Francaise  et 
Anglaise.)  (Carte  Postale.)  P.  Albert  Picard,  St.  Atu- 
broise  de  Lorette,  Que. 

•'•Seme  Centenaire  de  Quebec,  Ki08-1908.  Carte  Postale. 
Alphonse  Foivin,  St.  Ambroise  de  la  Jeune  Lorette*,  Que. 

Map  of  Oxford  County.  The  Map  Specialty  Com- 
pany, Toronto. 

Books. 

The  Annual  Financial  Review,  April,  1908. (Canadian.) 
(Book.)     William  Robert  Houston,   Toronto. 

Histoire  de  l'Acadie,  Province  de  Quebec.  Par  l'Ab- 
be  S.  A.  Moreau.  Stanislas  Albert  Moreau,  Ptre.,  St. 
Jacques  le  Mineur,   Que. 


Primarj  Exercises  in  Mental  Arithmetic  for  Seventh 
Year.    (Book).     Herbert   J.  Silver,  'Montreal. 

The  Continuity  of  Revelation.  By  Lashley  Hall,  15. A., 
B.D.  (Book.)  Rev.  Lashley  Hall,  Fernie,  British  Colum- 
bia. 

Long's  Compendium  of  Legal  Information.  Compiled 
i>\  J.  Robert  Long,  J. P.  "  (Book.)  J.  Robert  Long, 
< ',ii on,   Saskatchewan. 

The  Tables  Turned.  A  Varsity  Yarn.  By  Rev.  B.  E. 
Evans,  M.A.  (Book.)  Warwick  Bros.  &  Rutter,  Limited, 
Toronto. 

A  Woman  of  Some  Refinement.  By  Francis  E. 
Stevens.  (Book.)  Warwick  Bros.  &  Rutter,  Limited, 
Toronto. 

On  the  Banks  of  the  Humber  River.  Waltz  Song. 
Woids  and  Music  by  Ignatius  B.  Thornton.  Ignatius 
Brook  Thornton,   Toronto. 

The  Concise  Ready  Reckoner  and  Interest  Tables. 
Second  Edition.  By  Arnold  W.  Thomas.  (Book.)  The 
Copp,    Clark   Company,    Limited. 

Music. 

Give  Me  a  Pure  Heart.    Song.     By  P.  W.  Vandersloot. 

(Words  and  Music.)  The  Focus.  March  and  Two  Step. 
By  Harry  J.  Lincoln.  A  Rural  Festival.  Barn  Dance. 
By  F.  H.,Losey.  Op.  270.  On  Parade.  March  Two-step. 
By  Al.  J.  Whyte.  The  Electric  Wizard.  March  Two-step.  By 
I-'.  II.  Losey.  Op.  2:-S8.  Vandersloot  Music  Publishing 
Company,    Williamsport,    Pennsylvania. 

Crossing  the  Bar.  Poem  by  Tennyson.  Music  by 
F.  W.  Wegenast.  Whaley,  Royce  &  Company,  Limited, 
Toronto. 

Our  Grand  Canadian  Land.  Words  by  James  Noble. 
Music  by  George  Neil.    George  Neil,  Desoronto,  Ont. 

Varsity.  March  and  Two-Step.  By  F.  A.  Fralick. 
F.   A.   Fralick,   Toronto. 

Marsovia.  Waltzes.  By  Henriette  Blanke-Belcher. 
Jerome  IT.  Remick  A  Company,  New  York,  N.Y. 

Consequences  :  or,  What  a  Little  Smoke  Will  Do. 
Song.  Words  and  Music  by  Aubrey  Stauffer  and  Al.  (!. 
Coney.     Will    Rossiter,    Chicago,    Illinois. 

A  Farsovian  Review.  For  Piano.  By  Hugo  Frev. 
Jerome  H.   Remick  &   Company,   New  York. 

Come  Unto  Me.  Anthem.  By  W.  II.  Hewlett.  The 
Anglo-Canadian  Music  Publishers  Association,  Limited, 
London,    England. 

Gentle  Winds.  Waltz.  By  Lewis  Owen.  Whaley, 
Royce  &  Company,  Limited,  Toronto. 

I  Love  You.  Song.  Words  and  Music  by  Edgar 
Stevens.     Edgar  Stevens,  Toronto. 

Lord,  Just  as  I  Am  I  Come  to  Thee.  Sacred  Song. 
By  W.  H.  Jackson.  (Words  and  Music.)  W.  II.  Jackson, 
Gananoque,  Ont. 

What  Does  It  Mean  ?  Song.  Words  by  15.  B.  Ellison. 
Music  by  Henriette  Blanke-Belcher.  Jerome  H.  Remick 
A'    Company,   New  York. 

Take  Your  Girl  to  the  Ball  Game.  Song.  By  Geo. 
M.  Cohan,  Wm.  Jerome  and  Jean  Schwartz.  (Words  and 
Music.)     Whaley,    Royce  A    Company,    Limited,   Toronto. 

I  Don't  Care  What  You  Wear  on  Sunday.  (As  Long 
as  You  Wear  a  Smile.)  Words  and  Music  by  Arthur 
Klein  and  Billy  Gaston.  Jerome  H.  Remick  A  Company, 
New   York. 

We  Won't  go  Home  Until  Morning,  Bill.     Song.  Words 
by    Jack   Mahoney.     Music   by   Albert    Gumble.    Jerome    II 
Remick  A   Company,   New  York. 

The  Engineer's  Last  Good  Bye.  Song.  Words  and 
Music  b\    Hairy  Moore.     Harry   II.  Sparks,  Toronto. 

Everyone  Wants  to  Keep  House  for  Me.  Song.  Words 
and  Music  by  Samuel  Kismet.  Harry  m.  Spanks,  To- 
ronto. 
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Interim  Copyrights. 

Discours  Choisis  de  Feu  Charles  Thibault.  (Livre.) 
Marguerite  Eveline  Thibault,  (Dame  J.  Gingras),  Water- 
loo, C^ue. 

Empire  Day  of  Canada.  (Article.)  Frank  Yeigh,  To- 
ronto. 

Official  Automobile  Guide  for  Canada.  (Book).  James 
Milrr,-' Toronto. 

A    NEW    DEPARTURE. 

To  encourage  the  scholars  of  Canada  in  drawing  and 
eolor  work,  Warwick  Bros.  &'  Rutter,  Limited,  have  in- 
augurated an  excellent  scheme  which  is  meeting  with  suc- 
cess, and  is  cordially  endorsed  by  leading  artists.  The 
plan  is  a  unique  one  and  will  lead  to  the  cultivation  of 
the  beautiful  and  the  artistic.  The  firm  conceived  the 
idea  of  putting  more  than  a  fancy  or  splashy  cover  on 
the  ordinary  scribbler  or  exercise  book.  "The  Prize"  scrib- 
bler which  has  on  the  cover  a  striking  floral  design  from  an 
original  painting  by  Mrs.  Mary  lleiter-Reid,  R.C.A.,  has 
attracted  wide  attention  among  the  trade,  and  has  been 
enthusiastically  received  in  many  schools. 

To  stimulate  further  interest  prizes  are  offered  to  the 
pupils  reproducing  the  cover  in  either  water  colors  or 
colored  crayons,  there  being  in  each  exercise  book  a 
sheet  of  drawing  paper  on  which  the  outline  of  the  pic- 
ture is  printed  and  on  which  the  reproduction  is  to  be 
made.  For  competitive  purposes  the  scholars  have  been 
divided  into  five  classes — from  the  first  to  the  fifth 
forms.  The  premiums  given  away  by  Warwick  Bros.  &' 
Rutter  are  250  copies  of  the  "Boy's  Own  Annual"  for 
this  year,  as  well  as  250  copies  of  the  "Girl's  Own  An- 
nual." These  are  bright  and  instructive  publications, 
well  worth  striving  for.  The  plan  outlined  is  a  good 
one  and  will  doubtless  result  in  children,  not  only  buying 
a  better  type  of  exercise  book,  but  it  will  also  cause 
them  to  develop  artistic  tastes,  a  love  for  the  genuine 
and  the  original,  rather  than  the  cheap  chromo  or  tawd- 
ry coloring  that  disfigures  more  than  it  adorns  certain 
exercise  books.  The  children  arc  afforded  every  encour- 
agement to  cultivate  latent  talent  and  the  new  departure 
is  one  worthy  of  emulation  in  other  lines. 


♦ 

EDUCATIONAL   PUBLICATIONS. 

An  interesting  display  of  educational  publications 
is  being  made  at  the  warerooms  of  the  Renouf  Pub- 
lishing Co.,  (51  Union  Avenue,  Montreal,  P.Q.  This  firm 
have  recently  been  appointed  the  Canadian  sales  repre- 
sentatives of  Geo.  Philip  &  Sons.  London,  Eng,  whose 
publications  cover  an  extensive  field.  There  is  scarcely 
a  suggestion  of  educational  needs  I  hat  cannot  be  fully 
met  from  their  present  list,  which  is  constantly  being 
augmented.  Among  the  present  exhibits  are  to  be 
found  many  new  and  interesting  features  for  the  kinder- 
gait  en  classes,  such  as  brush  work  concrete,  arithmetic, 
brushwork  geography,  brushwork  copy  books,  picture 
maps,  object  lesson  cabinets,  pictures  and  diagrams  for 
object  lessons  and  school  decoration  and  numerous  new 
educational  features  all  tending  to  create  a  greater  in- 
terest for  study  in  the  minds  of  the  juveniles.  One  of  the 
noteworthy  items  in  this  exhibit  are  the  Philip's  com- 
parative series  of  large  school  room  maps,  which  embody 
all  the  latest  features,  and  meet  with  great  favor  among 
the  geographical   beachers. 

The  management  of  the  business  is  under  the  guid- 
ance of  J.  J.  Renouf,  brother  of  E.  M.  Renouf,  who,  for 
many  years  has  been  well  known,  both  at  home  and 
abroad  as  an  educational  publisher.  The  company  are 
devoting  all  their  energies  to  educational  works,  and 
are   publishers,   and   publishers'   representatives,    dealing 


with    the   trade  only.      F.    M.    Renouf,   the   senior   member, 
is   ai    present   abroad    investigating   educational    matters. 

ST.  JOHN,   N.B. 

St.  John,  N.B.,  June  10. — Business  has  been  rather 
(piiet  here  owing  to  backward  weather,  but  the  dealers 
look  forward  to  a  busy  Summer  season  as  soon  as  the 
tourist  travel  starts  in.  Large  stocks  of  souvenir  goods, 
photographic  supplies,  picture  post  cards,  books,  etc., 
have  been  laid  in  and  every  preparation  made  for  the 
demands    thai    are    anticipated. 

Several  of  the  dealers  who  handle  photographic  sup- 
plies are  doing  a  good  business  in  developing  and  print- 
ing photos  and  in  this  way  they  get  all  that  is  possible 
out    of  this   department. 

The  demand  for'  wall  paper,  window  blinds,  etc.,  has 
been  very  brisk  during  the  past  month  but  this  trade 
is  back  to  its  normal  condition   again. 

Souvenir  stamps  containing  views  of  the  city,  in 
size  a  little  larger  than  a  postage  stamp,  are  proving  a 
popular  seller.  They  are  sold  in  books  of  a  dozen  for 
five  cents  a  book. 

The   magazine    trade    is    about    as    usual. 

MONTREAL. 

Montreal,  June  3. — The  book  trade  in  Montreal  during 
the  month  of  May  was  rather'  quiet,  and  June  opened 
up  without  much  improvement,  though  it  is  looked  upon 
as  certain  that  the  latter  half  of  June  will  bring  a  marked 
improvement  in  sales,  and  that  July  will  be  a  busy 
month.  However,  the  trade  has  been  equal  to  that  of 
last  year,  and  booksellers  are  holding  their  own,  while 
they   consider   that    future   prospects   are  good. 

"Mr.  Crewe's  Career,"  by  Winston  Churchill,  which 
has  lately  appeared  is  the  best  selling  book  in  Mon- 
treal at  present.  "The  Prima  Donna,"  by  Crawford, 
which  is  just  out.  has  been  eagerly  looked  for',  as  it  is 
a  sequel  to  "Fair  Margaret."  It  is  understood  that  Ibis 
author  is  engaged  on,  or  has  just  finished  a  third  book 
which    will   complete   the   "Margaret  Donne"   series. 

"The  Chaperon,"  by  C.  N.  and  A.  M.  Williamson, 
is  meeting  with  an  active  demand,  as  are  also  the  other 
books  by  the  Williamsons.  "The  Last  Egyptian,"  by 
an  anonymous  writer,  is  selling  well,  and  another  which 
is  meeting  with  favor  is  "Captain  Love,"  by  Theodore 
Roberts.  "The  Breaking  in  of  a  Yachtman's  Wife," 
by  Mary  Heaton  Vorse,  which  is  also  new,  promises  to 
do  well.  The  demand  for  "Somehow  Good,"  by  William 
de  Morgan,  and  "The  Barrier,"  by  Rex  Beach,  still 
continue  also  for  "(Jet-Rich-Quick  Wallingford. "  by 
George  Randolph  Chester,  and  "Bar-20, "  by  Clarence 
Edward  Mulford.  Other  books  of  fiction  which  are  in 
good  request  are  "Beatrix  of  Clare,"  by  John  Reed 
Scott;  "The  God  of  Clay,"  by  H.  C.  Bailey;  and  "  In 
the  Days  of  the  Comet,"  by  H.  G.  Wells. 

The  fact  that  "A  Doll's  House"  and  "Hedda  Gab- 
ler, "  by  Henrik  Ibsen,  were  recently  played  here,  has 
created    a    heavy   demand   for   these   books. 

"In  the  Land  of  Mosques  or  Minarets"  or  "Mediter- 
ranean Africa,"  by  Francis  Miltoun  and  Blanche  Mc- 
Manus,  has  met  with  a  good  reception. 

Baedeker's  Guides,  of  which  A.  T.  Chapman  is 
the  Montreal  selling  agent,  are  expected  to  be  in  brisk 
demand  during  the  tourist  season,  and  there  lias  already- 
been  considerable  call  for  them. 

Stationery  trade  has  been  quiet,  but  is  picking  up, 
and  prospects  are  good.  For  society  stationery  the  linens 
still  lead.  The  Telanian  and  Delecta  lines  have  had  a 
steady  sale.  These  papers  are  put  up  in  ladies'  size  tab- 
lets,  in   all   the   delicate   tints. 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Adding  Typewriters. 

Elliott-Fisher  Co.,  Toronto. 

Art  Publishers. 

Copp,  Clark  Co.,  Toronto 
Books  and  Magazines. 

Ainslee's  Magazine,  New  York 

Amalgamated  Press,  Toronto  ;  London,  Lng. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Busy  Man's  Magazine,  Toronto. 

Cassellft  Co.,  Toronto. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Electrician  and  Mechanic.  Boston,  Mass. 

Frowde,  Henry, Toronto. 

Gordon  &  Golch,  London,  England. 

Imperial  News  Co.,  Toronto. 

McClelland  &  Goodchild,  Toronto 

Morton,  Phillips  &  Co.,  Montreal. 

Oxford  University  Press,  Toronto. 

"  Publisher's  Circular."  London,  Eng. 

Rand,  McNally  Co.,  Chicago. 

Renouf  Publishing  Co.,  Montreal. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 

Carbon  Paper  and  Ribbon  Co.,  Toronto. 
-Carter's  Ink  Co.,  Boston,  Mass. 

Christmas  Cards,  Calendars. 

Copp,  Clark  Co.,  Toronto. 
Raphael  Tuck  &  Sons  Co. 

Confetti. 

Copp,  Clark  Co.,  Toronto. 

Crepe  Paper,  &c. 

Co.,    Boston,   New 


York, 


Dennison    Mfg. 
Montreal. 

Fancy   Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Fireworks,  &c. 

Sutcliffe  Edmison  Co.,  Toronto. 


Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Flags,  &C 
Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Glue,   Paste   and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramaphones. 

Berliner  Gramophone  Co.,  Montreal. 

Ink   Stands. 

Numan,  C.  H.,  Co.,  New  York 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,   Toronto. 

Leather  Goods. 

Brown  Bros.,  Limited,  Toronto. 
Rumpp  &  Sons.  Philadelphia,  Pa. 

Maps. 

Renojf  Publishing  Co..  Montreal. 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 

Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 

Hurd,  Geo.  B.,  &  Co.,  New  York 

Pens. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  Co.,  Hamilton,  Ont. 
Copp  Clark  Co.,  Toronto. 
Esterbrook  Pen  Co.,  New  York. 
Heath,  John,  London. 
Hinks,  Wells  &  Co.,  Birmingham,  Eng. 
Librairie  Beauchemin,  Limited,  Montreal. 
Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 


Smith- Davidson  &  Wright,  Vancouver,  B.C 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 

Pencils. 

Librairie  Beauchemin,    Ltd.,  Montreal. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Goodall.  Chas.,  &  Sons,  London. 
Union  Card  &  Paper  Co.,  Montreal. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

School  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,    Toronto. 

Souvenir  and  Picture  Post  Cards. 

Copp,  Clark  Co.,  Toronto 
Holzman,  Alfred,  Chicago 
Otto  Leder,  Saxony,  Germany. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann.  W.,  &  Co.,  Berlin,  Germany. 
Raphael  Tuck  &  Sons  Co.,    Montreal,  New 

York. 
Taber  Bas-ReliefPh  tographic Co.,  London, 

Eng. 
Valentine  Sons  Pub.  Co.,  Montreal,  Toronto 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Warwick  Bros.&  Rutter, Toronto. 

Sporting  Goods. 

Sutcliffe-Edmison  Co.,  Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 
Carbon  Papsr  &  Ribbon  Co.,  Toronto. 
Mittag  &  Volger,  Park  Ridge,  N.J. 
National  Typewriter  Co.,  Toronto. 
Smith    Premier   Typewriter   Co.,   Syracuse 
N.Y. 


INDEX     TO     ADVERTISERS. 


PAGE 

Accountants  and  Auditors 47 

Ainslee's  Magazine   29 

Amalgamated  Press 27 

American  Code  Co 23 

Baker's  BookShop 23 

Bell  Telephone  Co 2 

Berliner  Gramophone  Co   33 

British-America  Assurance  Co 2 

Brown  Bros.,  Limited •■•       2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 28,  29 

Canadian  Machinery  &  Mfg   Co 29 

Canadian  Press  Clipping  Bureau 23 

Carbon  Paper  &  Ribbon  Co 38 

Carter's  Ink  Co 7 

Cassell  &  Co 21 

Chapman's  Book  Store 23 

Clark  Bros.  &  Co 6 

Copp,  Clark  Co 1.  3°.  39 

Dennison  Mfg.  Co 5 

Dry  Goods  Review 3» 

Electrician  &  Mechanic 29 

Elliott  Co 33 


PAOE 

Elliott-Fisher  Co 3* 

Esterbrook  Pen  Co 37 

Gerstenkorn,  Verlag    Ant 33 

Girdon&Gotch   19 

Heath,  John 37 

Higgins,  Chas.  M.,  &  Co 6 

Hinks,  Wells  &  Co 37 

Holzman,  Alfred,  Co 30 

Hotel  Directory    44 

Huebsch,  B.  W 47 

Hurd,  Geo.  B..  &  Co 35 

Imperial  News  Co 1 29 

Leder,  Ott)     33 

Lemcke  &  Buechner 47 

Librairie  Beauchemin outside  fcont  cover 

Macniven  &  Cameron 37 

Markert  &  Sohn 33 

McClelland  &  Goodchild 23 

Metropolitan  Bank 2 

Mittag  &  Volger outside  back  cover 

Mining  Journal 29 

Morton,  Phillips  &  Co   44 

National  Typewriter  Co 8 

Neumann,  W. ,  &  Co 33 
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PAUK 

Numan,  C.  H.,  Co 36 

Oxford  University  Press 24,  25 

Payson's  Indelible  Ink 44 

' '  Publisher's  Circular  "   23 

Rand  McNally  Co 3* 

Renouf  Publishing  Co   23 

Rumpp  &  Co 37 

Smith,  Davidson  <&  Wright 6 

Sneider,  Root.,  Co 47 

Spencerian  Steel  Pens 37 

Sutcliffe-Edmison  Co 39 

Taber  Bas-Relief  Co 32 

Tocci  Francesco 47 

Tuck,  Raphael  &  Sons  Co 4 

Underwood,  John  &  Co., .  .outside  front  cover 

Union  Card  and  Paper  Co 3 

U.S.  Playing  Card  Co 6 

Valentine  Sons  Pub.  Co. ,  Ltd 30 

Ward  &  Co 32 

Warwick  Bros.  &  Rutter 

inside  front  cover  ....  4 ' ,  44 
Western  Assurance  Co 2 
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A  X  O       STAT lOXER 


SCHOOL  GOODS 

Before  you  order,  see  our  lines  and  get  our 
prices.  Samples  and  quotations  cheerfully 
mailed  on  request. 

BUNTIN,    GILLIES   (&    CO.,    Limited 

HAMILTON  and  MONTREAL 


INSPIRATION,  FORCE,  AND  ORIGINALITY  ARE  ALL  FACTORS  IN  THE 

SPLENDID  MERITS  OF 

"Our  Line"  Typewriter  Ribbons  and  Carbon 

Papers 


WE  GIVE  YOU  THE  RESULTS  OF  OUR  CONSTANT 
WORK  IN  THE  LINE  OF  IMPROVEMENT,  AND 
THEN  REMEMBER  WE  ALWAYS  PROTECT  YOU 
AS   MANUFACTURERS    FOR    THE    TRADE    ONLY 


SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 


Principal    Office    and    Factories 

PARK  RIDGE,  N.J. 


MITTAG  &  VOLGER 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway     LONDON 

CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


ZURICH,  J.  G.  Muggli 
AMSTERDAM,  Benier  &  Co. 


VOL.  XXIV.  No.  7. 


PRICE,  $1.00  PER  YEAR 


{OOfflliil 


Canadian  Newsdealer 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 
MONTREAL,  232  McGill  St.  TORONTO,  10  Front  St.  East.  WINNIPEG,  511  Union  Bank  Building.  LONDON,  ENG.,  88  Fleet  St.    E.C. 


PUBLICATION     OFFICE:     TORONTO,     JULY,     190: 


The  proper  Ink    to    sell? 


*o  M 


"  UNDERWOOD'S 


THE  EVERLASTING  BANK,  WRITING  FLUID.  Writes 
blue,  turns  black,  flows  freely,  is  absolutely 
permanent  and  free  from  sediment. 

THE  EGYPTIAN  BLACK  WRITING  FLUID.  Writes 
black,  remains  black,  dries  quickly.  The 
finest  old  English  Black  ink  made.  Is  a 
Nutgall  ink. 

THE  EXTRA  COPYING  FLUID.  Writes  blue,  copies 
black,  and  remains  black.  Will  give  from 
one  to  six  distinct  copies  if  taken  imme- 
diately, or  one  at  any   time. 

THE  RED  STEEL  PEN.  For  clear,  sharp  contrast 
color,  ruling  and  ledger  work. 

THE  CROWN  MUCILAGE.  Extra  heavy,  and  very 
adhesive.     Will  not  sour,  nor  discolor. 

THE  PHOTO  PASTE.  The  cleanest,  whitest,  and 
strongest  sticker  made. 


Manufactured  only   by 

JOHN  UNDERWOOD  &  CO. 

90  Richmond  St.  E.  -  Toronto 


Canada's    Pride" 

Maple  Leaf   Lead    Pencil    has    points 
of  superiority    that    make    it    a    fav- 
orite   with    all    users.        Irs    lead 
is    thicker    and     smoother    than 
in     the    ordinary    pencil.       The 
point      is      guaranteed       never 
to     break.        It      is     a     trifle 
larger    than     the    ordinary 
pencil,       and       its      round 
form        doesn't         crami 
the       fingers.  It 

made    in    six    degrees, 
BBB  to  HHHH. 


"CANADA'S 

PRIDE  "    is   a    pencil 

that   will    improve    your 

trade.     It   retails   at    five 

cents     with     the       largest 

profit   known    to  stationers. 

Samples     sent    to   the    trade 

cheerfully  upon  request. 


LIBRAIRIE    BEAUCHEMIN, 
LIMITED 

Wholesale  Booksellers  and   Stationers 

256  St.  Paul,  18  Notre  Dame  West, 

26  St.  Gabriel 
MONTREAL 


r 


BOOKSELLER       AND       STVTIONER 


SEASON  1908 


N 


O  more  important  portion  of  the  station- 
er's holiday  stock  has  to  be  considered 
at  the  present  day  than  fancy  pape- 
teries.  The  demand  for  these  daintily 
prepared  boxes  of  stationery  for  gift 
purposes  is  great  and  is  increasing  from  year  to  year. 
Buyers,  who  should  exercise  careful  discrimination  in 
laying    in    their    stock,    ought    to    consider,— 


q 

q 


q 

q 


OUR    POINTS    OF    SUPERIORITY 

Absolutely  Perfect  Workmanship. — Every  box  we  turn   out 
has  lavished  upon  it  the  highest  skill  of  the  best  workmen. 

A  wide   Variety   of   Selection. — We  make   sufficient  styles, 
sizes,  and  values  to  supply  the  largest  and  smallest  stores. 

Artistic  Excellence. — Designed  by  the   best   artists,   there    is 
nothing  to  jar  the  eye  in  our  whole  line. 

Popular  Prices.— We  aim  to  give  best  value  for  least  money, 
and  our  popular-priced  boxes  maintain  a  high  average. 

From  Factory  to  Shop.— We  make  our  own  boxes  and  are  thus 
able  to  place  them  in  the  hands  of  customers  at  lowest  prices. 


Your    Interests  Are    Our   Interests 

Stationers,  who  patronize  us,  are  assured  an  abso- 
lutely square  deal.  We  believe  in  helping  the  retailer 
to  clear  his  shelves  quickly  and  profitably.  That's 
why    our   customers   are   contented. 


Warwick  Bros.  &  Rutter,  Limited 


Makers   of 

High  Grade    Stationery 


TORONTO 


BOOKSELLER   AND   STATIONER 


"A  Stake  Event" 


AT7E  are  worth  remem- 
bering. Watch  us 
when  we  are  going  to  the 
Post  on  July  6th,  and 
place  your  orders  with 
the   winners.      ::      ::      :: 


The  Reg.  N.  Boxer  Co. 


=LIMITED= 


Manufacturers  and  Importers     *!■     WALL  PAPERS 

Toronto,       ::        ::        ::      Ontario 


P.OOKSFI-LF.R      AND      STATIONER 


ACCOUNT  BOOKS 

5-m 


A  Full  Sto  ;k  of  Every  Description  on  Hand— Ledgers, 

Journals,  Day  Books,  Cash  Books — and 

Unsurpassed  for  Quality,   Style  or  Value. 


Notes,   Drafts,   Receipts,   Order  Books,  &c. 

STATIONERY  1  OFFICE  SUPPLIES 


Every   Requisite  for  Office,    Bank,  &c. 

INKSTANDS— Out  own  designs  and  make. 


THREE 
SIZES 


N9  2B 

O.K.  FASTENERS-Sole  Agents. 
STEEL   PENS—B.B  s  and  every  popular  make. 
PENCILS—  Ophir,  Koh-i-noor,  Mephisto,  &c. 
INK—  David's,  Arnold's,  Antoine,  &c. 

Stationery  Novelties  and  Specialties  of  Every  Kind. 

BROWN  BROS., unite,. 

Manufacturing  and  Importing  Stationers 

51-53  Wellington  Street  West,  TORONTO 


YOUR  UNUSED  FUNDS 

should  bear  interest  at  the  highest  current 
rates.  Amounts  of  $  1 .00  and  upwards  are 
received  in  the  SAVINGS  DEPARTMENT  of  THE 
METROPOLITAN  B'NK.  Interest  is  allowed 
from  date  of  deposit,  and  compounded 
every  3  months.     No  delay  in  withdrawal. 

ALL   DEPARTMENTS  OF   BANKING  ARE 

CONDUCTED       WITH       ABSOLUTE 

SATISFACTION  AND  SECURITY. 

The   Metropolitan   Bank 

Capital  Paid  Up:  •         ...  $1,000000 

Reserve  Fund  and  Undivided  Profits:      ■      S1 ,241,532  26 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DI8TANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  •  COMPANY, 


EIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 


Assets  over 

Income  lor  1906,  over 


$3,570,000 
3,609,000 


HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER.  Secretary 


British  America  Assurance  Company 

A.  D.  1833 
FIRE  &   MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W,  B.  Melkle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......  $1,400,000.00 

ASSETS •     -     2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29,833,820.88 


BOOKSELLER   AND   STATIONER 


ACORN   BACK. 


EXPERT   BACK. 


Genuine 


Bicycle  Cards 


I 


THE  U.SPL 


/attnGQ 


CARD  CO. 


RIDER  BACK] 


PLAYING  CARDS 


Revised  boa  adopted  1905 


A 


T, 


are  made  only  by 

The  U.  S.  Playing  Card  Co., 

Cincinnati,  U.  S.  A. 


They  are  good  cards  and  dealers  can 
not  make  a  mistake  by  recommending 
them  to  their  customers. 

They  give   satisfaction  and  a  satisfied 
customer  is  a  steady  customer. 
Order  from  your  jobber. 


BOOKSELLER   AND   STATIONER 


"Sports"  Playing  Cards 


THE    BEST    VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are   headquarters  for   PLAYING  CARDS 
M.-vDE    IN    CANADA. 

Style  airi   tinish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel   Designs. 
Coated   LitHo.    and  Booh  Papers 
FOR  SAMPLES  AND  PRICES  APPLY— 

Consolidated    Lithographing  and 
Manufacturing  Company,  Limited 

THE  UNION  CARD  AND  PAPER  CO. 

MONTREAL 


IF  YOU  WANT 

the  best  weekly  list  of  New  Books  published 
in  Great  Britain  and  Ireland,  with  titles, 
sizes,  prices  and  publishers,  subscribe  to 
The  Publishers'  Circular  and  Booksellers' 
Record,  published  weekly  at  St.  Dunstan's 
House,  Fetter  Lane,  London.  Post  free  for 
52  weeks  for  $3.25,  prepaid. 

IF  YOU  WANT 

to  oDtain  out  of  print  and  scarce  works 
about  Canada,  or  on  any  other  subject, 
subscribe  to  The  Publishers'  Circular  (see 
previous  paragraph  for  particulars).  Annual 
subscribers  have  the  privilege  of  a  gratis  ad- 
vertisement in  the  Books  Wanted  Columns 
each  week.  On  an  average  over  2,000 
Books  Wanted  and  For  Sale  are  advertised 
for  every  week  in  The  Publishers'  Circular. 

IF  YOU  WANT 

to  know  what  new  books  are  coming  out  in 
the  United  Kingdom  you  should  subscribe 
to  The  Publishers'  Circular.  For  terms,  etc., 
see  first  paragraph  of  this  advertisement. 

Specimen  Copy  FREE  on  Application. 

-a>'*v%-^.-a>'a>-»,  •%»■»>-%,  •%,-%.-%> 


HIQQINS' 
TAURINE   MUCILAGE 


THE  demand  for  a  clean, 
tenacious,  and  pure  mu- 
cilage, secure  against  the 
corrosive  influences  affecting 
the  average  product  in  this  line, 
induced  us  to  put  upon  the 
market  Higgins'  Taurine  Muci- 
lage. It  avoids  the  defects  of 
the  cheap  and  nasty  dextrine 
and  the  dear  and  dirty  gum 
mucilages.  It  is  stronger, 
catches  quicker,  and  dries  more 
rapidly  than  any  other  mucilage, 
and  is  perfectly  clear,  clean, 
non-corrosive,  non-sedimentary, 
and  pleasant  to  sight  and  scent. 
It  is  put  up  in  both  bottles  and 
safety  shipping  cans,  and  will  be  found  not  only  con- 
venient for  use,  but  entirely  satisfactory  so  far  as  its 
working  qualities  are  concerned.  It  will  please  your 
trade. 


HOGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 
The  Standard  Liquid  Drawing  Inks  of  the  World 


CHAS.    M.    HIGGINS    &    CO.,  Manufacturer. 
NEW  YORK  CHICAGO  LONDON 

Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


Quality  Papers ! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 


17x28-20,  24  and  28  lbs.  17  x  28— 28,  32  and  3b  lbs. 

17x22-14,  16,  18,  20  and  24  lbs.  21  x  32-56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 


COVER   PAPER 

SNOWFLAKE  ADELIA 

Fine  White  Wove,  Double 
Cap  and  Folio 

and  variety  of  other  lines. 


In  Blue,  Red,  Lilac  and  Wine 

20  x  25—40  and  60  lbs- 
22%  x  28K— 50,  60  and  80  lbs. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS: 

St.  Adele,  Que. 


278  St.  Paul  Street 

MONTREAL 


BOOKSELLER      AND      STATIONER 


LONDON, 


PARIS, 


BERLIN, 


CAPE  TOWN 


NEW  YORK, 


Raphael  Tuck  &  Sons  Company 


LIMITED 


TRADE  MARK 


Pu  blishers  by  special  appointment  to  Their 

Majesties  King  Edward  VII  and  His 

Queen   Alexandra 


9-17  St.  Antoine  Street, 

Montreal,  P.Q. 


By  Special  Appointment 


Publishers  by  Royal  Warrant 


Tuck's  Post  Cards 


are 


Trade  Creators  and  Profit  Makers 

and  by  Public  and  Press  have  been  acclaimed  "  the  Aristocrats  of 
Picture   Postcards." 

The  well-known  "Oilette"  Series,  the  "Glosso"  Series, 
the  "  Photochrome  "  Series,  etc. 

continue  to  maintain  their  well-earned  supremacy,  while  the  Plate- 
Marked  Oilettes  (an  entirely  new  conception)  most  beautifully  executed 
and  most  charmingly  edited,  mark  the  apex  of  Picture  Postcard 
Publishing. 

Tuck's  Post   Cards 

retail  at  15  cents  per  packet  of  six,  and  are  sold  to  the  trade  at  a 
liberal    discount.     Write   to-day   for    Catalogue    and    full    particulars. 

Tuck's  Holiday  Lines 

Comprise  a  wonderful  variety  of  Xmas  and  New  Year  Cards,  Calen- 
dars and  Block  Calendars,  Toy  Books  and  Juveniles,  Christmas 
and  New  Year  Post  Cards,  Holly  Specialties,  Xmas  Tree  Orna- 
ments, etc.  etc. 

Are  You  On  Our  Visiting  List? 


BOOKSELLER   AND   STATIONER 


/i^mti^itii<wi'iiiNii»}inBJj} 

This  means  protection  to  the  Stationer 


ST&Ri&rii 


Diaries 

for  the  season  of 
1909  a  re  now  ready 
— write  ns  about 
them,  or  better  still 
call  and  inspect 
the  line  when  in 
New  York. 


Oopu«b 


HOME  OFFICES 
AND  FACTORY 
Bridge,   Front 
and  York  Streets 
BROOKLYN,   N.Y. 
SALESROOMS 

109-111  Leonard  St. 

NEW  YORK 

220  Devonshire  Street 

BOSTON 

Republic  Building 
$tate  and  Adams  Sts. 

CHICAGO 


What  better  blank  book  can  you  procure  than  a  Frey 
patent,  flat  opening  sewed  book,  bound  sheep  ends 
and   bands  with    Byron  Weston   Company's  paper? 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

the   BROWN  BROS.,  LIMITED 

TORONTO. 


PENS"*5 


A  good  pen  is  a  good  servant,  and 
John    Heath's    Pens  are  made  to  serve  ! 

ALWAYS  KF.ADY  AND  ALWAYS  WITLING. 

They  were  first  4o  years  ago.  and  are  still 
leading  the  way.  British  made  of  British 
steel.     Write  for  samples. 

LONDON    AGENCY 
8  St.  Bride  St.,  LONDON,  EC  .ENGLAND 
Telephone  Pen  registered  in  Canada. 


.  \VfcVVIVVi\VVViViVVVVt«VVVVVVVVVVVVVVVVVVVW\VVVVVW. 


IMPORTANT 


Dear  Mr.  Stationer, 

Please  take  note  that  the  renowned 
Waverley  Pen— the  Boon  and  Blessing — 
can  now  be  obtained  as  a  Fountain  Pen, 
with  massive  14ct.  gold  Waverley  nib, 
iridium  pointed.  Trade  prices  and  illus- 
trated lists  sent  on  application,  per  return 
mail. 

Faithfully  yours, 

Waverley  Works,    MACNIYEN   &  CAMERON, 

Edinburgh  Limited 


+i%*/%/%/%/%*/%W\t  vvwwwwwwwwwv  l/VVV^rVVVVVVVVVWW  * 


a 


ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


JZ0^ 


HINKS,  WELLS  &  CO.. 


This 
series  of  Pens 
is  made  of  the 
same  material,  by  the 
same  tools,  by  the  same 
process  and  at  the  same 
works  as  the  series  of  '  Waver- 
ley' Pens  which  Hinka.Wells  & 
Co.  have  for  30  years  and  upwards 
(prior  to  Sept.,    1901),  manufactured  for 
and  supplied  to  the   Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  I  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


BOOKSELLER   AND   STATIONER 


This  is  the  Event  of  the  Year  in  our 
office.  The  energies  of  the  Editorial  Staff 
are  turned  to  its  preparation  months  in 
advance  of  the  date  of  issue.  This  year's 
Special     will     undoubtedly     be    our    finest. 


Will  be  Issued  on  August  10 


This  is  the  Date  of  the  Year  in  our 
calendar.  We  have  been  looking  forward 
to  it  for  months  and  now  its  near  approach 
warns  us  that  little  time  can  be  lost. 
Those  intending  to  take  space  in  the 
Special     had     better,    book     space     early. 


Splendid   Opportunity   For  Advertisers 


This  is  the  Opportunity  of  the  Year  for 
advertisers  to  reach  the  Canadian  trade. 
Here  we  have  an  issue  double  the  size 
of  our  ordinary  issue,  full  of  first-class 
articles  and  illustrations.  It  is  a  number 
that     is     preserved    for    reference. 


BOOKSELLER  ■*  STATIONER  of  Canada 

TORONTO  MONTREAL  WINNIPEG 


BOOKSELLER   AND   STATIONER 


1 — — 

\ 

DELIVERED  (Freight  and  Duty  Free),  in  HALIFAX,  ST.  JOHN,  QUEBEC,  MONTREAL, 

OTTAWA,  LONDON,  TORONTO,   HAMILTON. 

•If  through  delivery  to  other  towns  in  CANADA  is  required,  only  the  exact  difference  in  freight  between  the  cost 

of  del 

ivering 

the  goods  from  LONDON',  ENGLAND,  to  TORONTO,  and  that  which  will  be  incurred  by  delivering  them  from 

ENGLAND,  to  the  city  required,  will  be  charged  on  Invoice. 

The  discounts  are  based  upon  the  value  of  each  order,  but  all  purchases  made  during  any  one  year  will  be  subject 

to  the  same  discount  as  the  placing,  or  largest  order.     (Minimum  order  $10). 

Net  for  Orders  under  $25. 

5  °/o  on  Orders  over  $25. 

10  °/>  on  Orders  over  $100. 

Payment  by  Bill  drawn    in    Canadian    Currency    @    30    days    sight. 

PRICES   AND    SIZES. 

Number 
of  the 

Con- 
tents. 

Price 
per 

PRICES   AND    SIZES. 

Number 
of  the 

Con- 
tents 

Puce 

per 

Bottle. 

Ounces 

Dozen. 

Bottle. 

Ounces. 

Dozen. 

Blue  Black  Writing  (Stone)      ... 
»        *»            if            )i 

5 
6 

7 

40 
24 

8 

$6.55 

430 
190 

Gi 

im  Mucilage,  Cap  and  Brush... 

r                 *»                  n                     il         ••• 

I                         II                         !>                             »>             ••• 

208 
209 
215 

2* 

4i 

$  .85 
1.10 
1.65 

8 

4 
32 
16 

.95 

»                         II                         II                             11             ••• 

2IO 

7 

2  20 

„        (Glass)       ... 

240 
241 

600 
340 

,             „         for  refilling 
9            •>             11         11 

211 
212 

6 
12 

1.10 
220 

II                 »                         »«                         l>                         •*• 
II                 II                         If                         » 

242 
260 

8 
6 

2.05 
1  60 

1             1*             11         11 

,            „          Sponge  Top      ... 

213 
214 

24 

2i 

4.40 
2.20 

II                 11                         It                         II 

243 
262 

4 
3 

1.10 
.85 

Yiolet  Black  Copy,  (Stone) 

52 

27 

5.50 

■  I                 »i                         II                         91                         ••• 

69 

i* 

4.35  grs. 

>i            »>        »>        »»              ■•■ 

53 

54 

15 

7 

3.30 
190 

Blue  Black  Combined  (Stone)    . . . 

H 

32 

6.55 

„     (Glass) 

252 
253 

32 
16 

6.55 
4.30 

II                      !>                                II                                          11 

15 

16 

16 

7 

430 
1.90 

II                         II                 II                     11                         ••• 
II                         fl                 »t                     II                         ••• 

254 
255 

8 
4 

235 
1.30 

(Glass)    ... 

t»                 II                         II                                 11                 ••• 

244 
245 

32 
16 

655 
430 

II                        »•                 >»                     II 

/ 

78 

2 

.70 

246 

8 

2.35 

f 

272 

16 

5.80 

11                 11                         11                                 11                 ••  * 

247 

4 

1.30 

Fancy  Coloured  Inks,  Perfumed 

273 

8 

345 

71 

2 

.70 

C' lours  —  Crimson,     Mauve,     -i 

126 

4 

1.95 

Orange,  Violet,  Green,  Blue 

120 

2 

2.20 

Blue  Black  Copying  (Stone) 

10 

40 

990 

1 

132 

2 

95 

i)        i»            ii              ii 

11 

24 

6.55 

Stylographic  Pen  Ink — Writing 

153 

3 

1.10 

>!                      11                                1|                                     '1                           ••• 

12 

H 

430 

.,      ,.       Copying 

155 

3 

1.10 

1)                      11                                »l                                      1) 

13 

5 

1  90 

,,          ii              n          (Glass) 

248 

32 

8.10 

Fountain  Pen  Ink —       Writing 

163 

3 

1.10 

11             11                   11                      11                ••• 

249 

16 

490 

,,             ,,       ,,              Combined 

164 

3 

1.10 

11             1»                   II                      11                ••• 

2  5° 

8 

2.75 

Also  in  Glass  Br  tiles,  fitted  with  \ 

11             11                   11                      11                ■•• 

25i 

4 

1.65 

Filler,  packed  in  Screw-topped  r 
W01  >den  Boxes  complete           J 

2.20 

11             11                   »»                      II                ••• 

72 

2 

1.00 

Scarlet  Wr 

iting  (Stone) 

',         (Glass)'.!!         '.'.'. 

I                             II              ■ ' ■                  »•« 

35 

36 

37 

38 

264 

265 

266 

267 

40 
20 
12 

4 
32 
16 

8 

1240 
6.55 
4.30 
1.90 
950 
5.80 
345 
195 
1.45 

Ha 

En 

f 

rking  Ink  for  Linen 

>i          11            i>     t   ••• 

,,           ,,             „  with  Stretcher 

ii           11             11     11             11 

47 

48 

49 

5° 

.95 
1.90 
1.10 

2.20 

1.10 

dorsing  Ink — 

or  Rubber  Stamps,  Plain  Corks 

I                             l»             ••  ■                  •  •  • 

„    fitted  with  Brush 

2.20 

1                             II 

4 

Colours — Red,     Black,    Blue, 

I                             11 

104 

3 

Violet  and  Green. 

1                             11             •••                  ••• 

/  Inkstand  Bottle 
'        \  Glass  Stopper 

91 
79 
81 

2 
2 
2 

.95 

.95 

2.20 

En 
1 

• 

2.20 
330 

dorsing  Ink  Pads — 

Jninked,  Tin  Case,  Size  3J  x  2$ 
»         i.         ..         >•     Six  3 

Tres  Noir  Writing  (Glass) 

75 

i* 

4.35  grs. 

Iron  „        „     3Jx2f 

4  40 

L 

..    5**3 

5.50 

Orders  can  be  sent  direct  to:- HENRY  C.  STEPHENS,  Aldersgate  St.,  LONDON,  ENO. 
or  to  J.  M.  SCHEAK,  28  Wellington  St.  W.,  TORONTO,  ONT. 
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General   Manager    of   London    Publishing    House   Visits    Canada 

Arthur  Spurgeon,  Head  of  the  Firm  of  Cassell  &  Co.,  Pays  a   Brief  Visit  to  Toronto 
and  Montreal — The  Story  of  his  Business  Career — The  Way  he  has  Done  Things. 


A  notable  visitor  to  Canada  last  month  was  Arthur 
Spurgeon,  of  Cassell  &  Co.,  London,  who  came  across  to 
inspect  the  Canadian  branch  of  the  business,  which  has 
now  been  in  operation  for  one  year.  Though  he  was 
only  in  Toronto  for  a  few  days,  he  was  able  to  meet 
several  of  the  local  publishers,  who  were  impressed  with 
his  geniality  and  ability  and  who  naturally  hoped  that 
this  visit  would  be  but  the  first  of  many  others. 

Mr.  Spurgeon 's  Career. 

Mr.  Spurgeon  is  a  journalist-publisher.  That  is  to 
say,  he  was  first  a  journalist,  then  an  editor,  then  a 
manager.  He  is  thus  acquainted  intimately  not  only 
with  the  business  end  of  publishing,  but  with  the  literary 
end  as  well.  Starting  in  as  a  reporter  on  the  Norfolk 
News  in  Norwich,  he  became  in  time  news  editor  of  the 
Eastern  Daily  Press,  published  in  the  same  office,  and 
then  manager  of  a  new  weekly  paper  in  Lowestoft.  From 
there  he  went  to  London  and  joined  the  staff  of  the  Na- 
tional Press  Agency,  for  whom  he  acted  as  Parliament- 
ary reporter  for  some  years.  In  1893  he  received  the  ap- 
pointment of  literary  manager  of  the  Agency.  Prior  to 
that  time  it  had  not  been  doing  well  financially,  but  Mr. 
Spurgeon's  ability  soon  made  itself  felt,  and  when  he  left 
to  assume  the  management  of  Cassell  &  Co.,  in  1905,  he 
had  succeeded  in  building  up  a  reserve  equal  to  the  capi- 
tal and  in  placing  the  dividends  on  a  substantial  basis. 

Joins  Cassell  &  Co.  in  1905. 

The  death  of  Sir  Wymess  Reid,  head  of  Cassell  &  Co., 
occurred  in  February,  1905.  Owing  to  his  long  illness, 
the  business  had  become  unsettled  and  there  was  a  dan- 
ger that  the  firm  might  collapse.  On  his  death  the  di- 
rectors searched  for  a  successor,  who  would  be  able  to 
restore  the  decaying  fortunes  of  the  house  and  the  posi- 
tion was  offered  to  Mr.  Spurgeon.  That  the  directors 
were  justified  in  their  selection  has  been  amply  proved  by 
Mr.  Spurgeon's  great  success.  He  has  succeeded  in  plac- 
ing the  firm  in  a  splendid  financial  position,  having  al- 
ready paid  off  £50,000  out  of  profits  to  the  reduction  of 
the  nominal  value  of  the  copyrights  held  by  them. 

How  He  Has  Succeeded. 

Asked  by  Bookseller  and  Stationer  as  to  the  methods 
he  employed  to  bring  about  the  improvement,  Mr.  Spur- 
geon replied  that   when   he  took  hold  a   lot  of  dead-wood 


had  to  be  cleared  away.  Incompetent  heads  of  depart- 
ments, who  had  been  drawing  fine  salaries,  were  sacri- 
ficed, and  new  and  aggressive  men  were  put  in  their 
places.  "I  do  not  blame  the  men  from  whom  I  had  to 
part,"  said  Mr.  Spurgeon.  "They  had  been  steeped  in 
tradition,  and  it  was  impossible  for  them  to  break  away 
from  it.  I  quickly  realized  that  new  methods  would  have 
to  be  adopted. 

"So  far  as  I  was  concerned,  I  set  the  example  of  ar- 
riving early  and  leaving  late  and  being  always  on  the 
spot.  The  result  of  this  was  that  there  was  a  tightening 
up  of  every  department.  I  also  made  it  clear  that  I  was 
accessible  at  all  times  if  business  propositions  were  to 
be  discussed. 

"I  brought  our  machinery  up-to-date.  For  instance, 
when  I  went  to  Cassells  all  our  machinery  was  being 
driven  by  steam.  Now  every  one  of  our  installation  of 
printing  machines  is  being  electrically  driven  by  a  separ- 
ate motor.  Machinery  which  stood  still  five  or  six  hours 
per  day  in  1904  was  not  still  for  more  than  11^  hours 
in  the  whole  of  1907. 

"But  I  attribute  the  improvement  not  to  any  merits 
of  my  own,  but  to  the  determination  of  the  staff  that 
we  must,  to  use  a  hackneyed  phrase,  be  up-to-date  in 
everything.  An  important  feature  in  all  businesses  is  a 
very  subtle  quality  known  as  prestige,  and  I  think  I 
have  now  restored  the  prestige  of  Cassell  &  Co.  among 
the  trade  and  among  authors." 

The    Present-day    Book    Problem. 

Mr.  Spurgeon  was  also  asked  to  give  an  expression 
of  opinion  on  the  present-day  aspects  of  the  book-publish- 
ing  business. 

"It  may  be  only  a  passing  phase,"  he  replied,  "but 
it  certainly  is  rather  disquieting  that  so  many  books  of 
a  realistic— I  might  almost  say  salacious — character  are 
being  issued.  My  good  friend.  Dr.  Robertson  Nicoll,  said 
not  long  ago  that  the  best  way  of  dealing  with  this  dif- 
ficulty would  be  to  send  a  few  publishers  to  prison.  My 
own  view  is  that  the  sturdy  sense  of  the  people  will  as- 
sert itself  in  the  long  run,  and  the  difficulty  will  be  over- 
come without  penal  measures.  If  preachers  would  only 
refrain  from  advertising  these  books  from  the  pulpit  by 
their  fiery  denunciations,  and  if  reviewers  would  only 
treat  them  with  silent  contempt,  we  shall  find  that  the 
(Continued  on  page  26.) 
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What  An  Ontario  Bookseller  Has  Done  to  Advertise  His  Town 

How  R.  O.  Smith  Has  Made  Picturesque  Orillia  the  Mecca  of  Thousands 
of    Tourists  —  Building    Up    a    Business    that     Benefits    the    Community. 


The  picturesque  town  of  Orillia,  nestling  on  the  shore 
of  beautiful  Lake  Couchiching,  has  for  several  years  been 
tlit-  Mecca  of  many  tourists.  In  1897,  when  this  ideal 
spot  was  visited  by  R.  O.  Smith,  he  foresaw  the  splen- 
did possibilities  presented  by  the  place  as  a  resort  for 
summer  visitors,  and  also  an  opening  for  a  good  book- 
store. He  was  not  long  in  finding  premises,  but  started 
business  on  a  scale  comparatively  small.  To-day  he 
possesses  an  establishment  that  easily  takes  rank  among 
the  leading  bookshops  of  the  province. 

Original  Lines. 

Mr.  Smith  has  developed  many  original  lines,  par- 
ticularly in  souvenir  goods  that  have  attracted  wide  at- 
tention. He  is  a  large  dealer  in  Indian  curios  and  has 
branched  out  in  the  mail  order  business  for  local  view 
post  cards  and  book  supplies,  particularly  in  the  home 
library  series,  mechanical  books  and  editions  de  luxe  of 
well-known  works,  such  as  Dickens,  Shakespeare,  etc. 
He   issues   a   comprehensive  catalogue  for   his   mail   order 


R.    o.    SMITH. 

book  department,  and  returns  have  been  most  gratifying. 
Of  picture  post  cards  illustrative  of  Orillia,  its  mag- 
nificent park  on  Lake  Couchiching,  the  Severn  river,  Lake 
Simcoe  and  Muskoka,  he  frequently  issues  as  many  as 
100,000  at  a  time,  the  plates  being  made  in  Hamilton 
and  the  printing  done  in  Toronto.  The  cards,  some  of 
them  done  in  four  colors,  find  a  ready  sale. 

Advertising    Orillia. 

Mr.  Smith,  in  conjunction  with  one  of  the  local  news- 
papers, several  years  ago  started  to  make  known  by 
suitable  literature  the  beauties  and  attractions  of  Orillia 
as  a  tourist  retreat.  This  was  accomplished  by  various 
means— issuing  brochures,  envelopes,  folders,  letter  heads, 
etc.,  with  views  of  Orillia  and  vicinity.-  The  Board  of 
Trade  and  town  council  followed  up  the  idea  and  the 
good  work  was  pushed  along.    Of  Orillia,  Mr.   Smith  lias 


forty  different  views,  thirty-two  of  which  he  owns  out- 
right. In  conjunction  with  the  G.T.R.  the  town  has 
just  issued  30,000  folders,  portraying  the  unrivalled 
charms  of  that   district. 

He  was  one  of  the  early  promoters  in  converting 
the  Red  Cross  hospital,  located  at  the  Narrows,  into  a 
cosy  summer  hotel.  The  building  has  been  extended  and 
cottages  established  until  to-day  the  Orchard  Point  hotel 
has  accommodation  for  125  guests.  The  Narrows,  where 
it  is  situated,  is  only  a  short  distance  from  the  town, 
being  the  narrow  neck  of  water  that  connects  Lake 
Couchiching  and  Lake  Simcoe.  Mr.  Smith  is  one  of  the 
largest  stockholders,  and  vice-president  of  the  company. 

Mr.  Smith  was  for  two  terms  president  of  the  Orillia 
board  of  trade,  a  live,  aggressive  body,  and  has  for  years 
been  chairman  of  the  reception  committee.  He  is  also  a 
director  in  the  Y.M.C.A.,  a  new  $25,000  building,  one  of 
the  handsomest  and  most  superbly  appointed  in  Canada, 
being  opened  a  few  months  ago.  In  various  other  capa- 
cities looking  to  the  welfare  and  advancement  of  the 
town  he  has  been  a  leader.  He  is  a  gentleman  possessed 
of  public  spirit,  a  man  who  is  bigger  in  sentiment,  out- 
look and  ideals  than  his  business,  and  gives  time, 
thought  and  attention  to  the  public  weal.  He  is  not 
afraid  to  take  the  initiative,  to  strike  out  on  original 
lines. 

Mr.   Smith's  Career. 

Beginning  his  business  career  as  employe  of  Warwick 
Bros.  &  Ruttcr,  manufacturing  stationers  and  book  deal- 
ers, Mr.  Smith  laid  a  solid  foundation.  Alter  some  years 
apprenticeship  he  opened  a  stationery  store  on  Yonge 
Street,  Toronto,  and  about  a  year  and  a  half  later  sold 
out  to  the  Standard  Publishing  Company,  accepting  a 
year's  engagement  with  them  as  manager  of  their  book- 
room.  He  then  went  to  Mitchell,  Ont.,  and  conducted  a 
bookstore  for  five  years,  when  he  disposed  of  it  to  ad- 
vantage and  removed  to  Woodstock,  Ont.,  where  he  re- 
mained until  1896.  Transferring  his  interests  there  he 
came  to  Orillia  a  few  months  later  and  embarked  in  the 
book  business.  He  has  met  with  encouraging  success, 
possessing  one  of  the  best  equipped  and  progressively 
managed  establishments  of  its  character  in  the  province. 
The  firm  name  is  the  R.  O.  Smith  Company,  his  son,  O. 
G.  Smith,  being  associated  with  his  father  in  the  busi- 
ness. 

Some  Indian  €urios. 

The  Indian  curios  of  birch  bark,  porcupine  quills, 
grass,  etc.,  made  by  the  Ojibway  Indians,  are  ingenious, 
while  many  of  them  are  very  useful  articles.  They  occupy 
a  section  of  Mr.  Smith's  store,  and  are  the  handiwork 
of  the  Ojibway  women  of  Rama,  Lake  Couchiching.  In 
fashioning  them  infinite  patience  and  care  are  required. 
But  in  this  manner  do  the  squaws  spend  the  winter 
months,  while  the  birch  bark  is  gathered  by  the  males, 
who  also  kill  the  porcupines,  the  spines  of  which  are 
woven  deftly  and  artistically  in  birch  bark  in  various 
designs,  the  maple  leaf  being  the  favorite.  Glove  boxes, 
handkerchief  boxes,  souvenir  boxes,  jewel  boxes,  and 
many  other  pretty  things  are  created. 

The  St.  Regis  Indians,  on  Manitoulin  Island,  make 
the  same  goods,  but  will  persist  in  coloring  the  quills  of 
the  porcupine  in  the  bright,  dazzling  hues  so  dear  to  the 
heart   of  the  dusky  aborigine.    The  Rama  Indians  do  not 
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dye  their  work  and  tourists  prefer  it  to  that  of  the  St. 
Regis  band. 

Birch  bark  canoes,  ranging  in  length  from  three  inches 
to  fourteen  feet,  are  also  turned  out  by  the  squaws.  The 
canoes  are  ornamented  by  porcupine  spines  woven  in  the 
birch  bark  in  divers  decorative  designs.  Attractive  table 
mats  in  grass  textures  are  also  executed  by  the  Indian 
women  of  Rama.  They  come  to  Orillia  once  or  twice  a 
year  laden  down  with  miniature  boxes,  mats,  canoes, 
post  card  albums  and  other  souvenirs.  Mr.  Smith  takes 
all  of  these  goods  that  he  can  possibly  procure,  pays  the 
Indians  a  fixed  price  for  their  work,  and  they  return 
home  happy.  The  tourists  buy  up  these  goods  eagerly 
and  give  a  good  figure  for  them.   Mr.  Smith  supplies  many 


books,  standard  authors,  the  latest  fiction— in  fact,  the 
book  department  generally. 

Mr.  Smith  is  a  liberal  patron  of  printer's  ink  and 
uses  half  a  column  of  space  in  the  three  Orillia  news- 
papers the  year  round.  He  specializes  in  his  announcements 
and  is  a  staunch  believer  in  quoting  prices  for  various 
articles  advertised. 

The  Orillia  Booklovers'  Club  has  a  good  membership 
and  was  started  by  him  with  100  of  the  best  books  of 
the  day,  the  dollar  and  a  half  publications.  It  costs  this 
figure  to  join  the  circulating  library  and  on  the  payment 
of  a  small  fee,  a  b'ook,  when  read,  can  be  returned  and 
exchanged  for  another.  They  are  all  conveniently  dis- 
played on  a  revolving  rack  and  are  carried  away  each  in 


Interior  of  the  R.  O.  Smith  Co.'s  Store  at  Orillia. 


summer  hotels  with  curios,   while  the  Indians  themselves 
often  paddle  long  distances  to  market  their  handiwork. 

A  Model  Store. 

The  bookstore  of  the  R.  O.  Smith  Company  covers 
a  large  floor  space.  The  main  floor  is  18x90  feet,  and 
a  basement  the  full  size  of  the  premises  is  devoted  to 
surplus  stock,  consisting  of  wall  paper,  china,  moldings, 
envelopes,  etc.  Behind  an  adjoining  store  and  easily  ac- 
cessible is  a  large  toy  room,  18x25  feet.  Upstairs  are 
three  good-sized  apartments  utilized  for  mail  order 
books,  Indian  curios,  books  and  reserve  stock  in  other 
lines,  picture  post  cards,  etc. 

At  the  left  of  the  entrance  to  the  store  proper  are 
magazines,  commercial  and  family  stationery,  blank 
books,  office  supplies,  scribblers,  picture  post  cards,  etc., 
while  at  the  rear,  in  a  special  department,  18x25,  are 
found  room  moldings,  wall  papers,  window  shades,  etc. 

Down  the  centre  of  the  store,  invitingly  displayed  on 
long  rows  of  tables,  are  Japanese  and  foreign  odd  pieces 
of  china,  bric-a-brac,  trinkets,  etc.  On  the  right  are  the 
circulating   library,    Bibles   and   hymn  books,   school    text 


a  cardboard  case,  which  preserves  the  book.  As  each 
volume  is  returned  a  private  mark  is  made  on  it,  so  that 
it  can  easily  be  seen,  on  opening,  how  many  times  the 
edition  has  been  taken  out.  The  very  newest  books  are 
placed  on  the  shelves.  When  one  is  worn  out  it  is  re- 
placed by  another  and  in  the  event  of  there  being  a  lively 
demand  for  some  particular  work,  two  or  more  copies 
are  put  in  circulation.  The  library  has  proved  to  be  a 
popular  feature  of  the  store  and  draws  in  connection  with 
it  considerable  custom. 

Mr.  Smith  carries  in  all  lines  a  stock  of  about  $12,- 
000,  and  his  store  is  not  only  well  lighted  from  the 
front  and  rear,  but  is  a  revelation  in  the  way  of  neat 
stock  keeping,  as  well  as  handling  and  displaying  many 
lines  to  the  greatest  possible  advantage.  His  big  trade 
is  yearly  increasing  and  the  very  latest  things  on  the 
market  are  to  be  found  on  the  premises. 

He  closes  at  six  o'clock  during  the  whole  year,  ex- 
cept a  few  evenings  before  the  Christmas  holiday  rush, 
when  his  regular  selling  staff  of  six  people  is  often  quad- 
rupled to  meet  the  rush,  and  satisfy  the  demands  of 
busy  throngs. 
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Advertising The    Motive    Power  of    Modern  Merchandizing 

Some  Practical  Advice — The  Using  of  Illustrations — Taking  the  Public 
Into    Your   Confidence  —  Counteracting    the    Mail    Order    Catalogue. 


There  was  a  certain  Teutonic  gentleman  who  was  very 
fond  of  sauerkraut,  and  when  visiting-  a  friend  one  day, 
the  host,  knowing  his  friend's  fancy,  gave  him  lots  of  his 
favorite  delicacy.  After  having-  eaten  to  his  capacity  the 
Teutonic  gentleman  called  a  halt  by  exclaiming  :  "Ach  ! 
Too  much  iss  enough."  This  remark  can  be  very  aptly 
applied   to  the  use  of  cuts   in  advertising. 

1  came  across  an  ad.  some  days  ago  which  presented 
the,  reader  with  three  columns  of  assorted  cuts,  arranged 
in  the  most  fantastic  and  confusing  manner.  All  of  the 
articles  were  very  common,  everyday  articles,  such  as 
could  be  found  in  almost  any  home,  and  there  was  no- 
thing at  all  in  the  whole  three  columns  of  valuable  space 
to  suggest  a  purchase  to  the  average  reader.  Not  even  a 
price  was  given.  The  value  of  the  individual  cuts  was,  in 
most  instances,  completely  eliminated  by  the  nature  of 
neighboring  cuts.  For  instance,  placed  beside  a  sled  on 
which  were  standing  a  row  of  men  to  show  its  strength, 


An   Inspiration 

Good  Wilting  Paper  inspires  good  writing.  The 
pen  flows  as  smooth  as  thought  over  the  unequalled 
surlace  of  our 

Wexford  Weave 

Note  Paper.    It  is  a  perfect  paper— perfect  for  the 

pen  and   perfect  for  the  fashion  —  perfect  in  looks 

and  in  use.    Note  Paper,  Envelopes  and  Papeterie. 

Let  ui  show  it  to  you 
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An  Ad.  to  Delight  the  Eye. 

was  a  razor  which  could  have  held  upon  its  handle  all 
the  men  standing  on  the  sled.  In  front  of  the  row  of 
men,  and  directly  on  a  level  with  the  first  man's  face, 
was  a  kettle  as  big  around  as  three  men.  Placed  beside 
a  woman  operating  a  washing  machine  was  a  doll  big 
enough  to  swallow-  the  woman  and  the  washing  machine 
and   be  none  the  worse  off  for  doing  so. 

By  using. one-third  of  the  cuts  and  arranging  them  so 
that  the  relative  proportions  of  each  would  not  be  oblit- 
erated  by  the  proximity  of  another,  and  by  using  a  little 
descriptive  talk  and  a  little  argument  as  to  values,  etc., 
and  by  the  mention  of  price,  the  effectiveness  of  that 
three  column  space  would  be  wonderfully  increased. 
Truly,   too   much    is   enough  ! 

Illustrate,  but  avoid  over-illustration,  as  you  would 
pver-much  "talk."    See  that  each  cut  you   use  is  suffici- 
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ently  isolated  from  other  cuts  to  make  its  proportions 
clear  and  its  meaning  plain — and,  in  a  retail  ad.,  nevei 
forget  the  price. 

Special  Sale  Ads. 

In  framing  a  special  sale  ad.,  it  is  a  good  plan  to 
take  the  public  into  your  confidence.  Assume  to  begin 
with  that  the  public  are  interested  in  your  offer.  Then 
talk  to  them  as  if  you  had  a  probable  purchaser  standing- 
before  you.  Give  them  the  reason  for  the  special  price 
and  state  whether  the  goods  are  worth  the  regular  price 
or  not.  Interest  the  buyer  in  your  proposition  from  all 
the  points  you  can.  If  you  are  offering  him  a  half-price 
proposition,  remember  that  the  average  person  is  liable 
to  be  suspicious  of  its  genuineness,  so  it  is  necessary  to 
tell  him  the  "why"  of  it  before  you  can  convince  him  that 
he  is  getting  a  real  bargain. 

The  Mail  Order  Catalogue. 

The  reason  the  mail  order  house  gets  in  ahead  of  you 
is  that  it  doesn't  wait  to  be  asked  for  something.  It 
goes  into  the  homes  of  the  people  in  the  shape  of  well- 
written,  well-printed,  well-illustrated  suggestion.  It  man- 
ages to  persuade  people  not  only  that  they  can  get  better 
things  cheaper  from  it,  but  also  that  they  really  ought 
to  be  using  more  things; 

You  can't  very  well  get  up  anything  as  elaborate  as 
a  mail  order  catalogue;  but  if  there  is  a  weekly  news- 
paper circulating  in  your  locality  you  can  take  some  of 
your  goods  into  the  homes  of  the  people  52  times  a  year. 
You  can  get  at  them  with  fresh  energy  every  week,  while 
the  mail  order  catalogue  only  comes  fresh  twice  a  year. 

This  is  a  means  of  introducing  your  goods  to  the 
buying  public  which  you  can  afford  all  the  time — if  you 
use  the  space  right. 

Lack  of  good  advertising  copy  has  killed  the  confi- 
dence in  advertising  of  many  a  budding  advertiser.  When 
a  merchant  buys  space  in  a  newspaper  he  is  up  against 
the  problem  of  saying  something  in  it  which  the  public 
will  be  interested  to  read,  and  of  saying  it  in  such  a 
manner  that  they  can't  resist  reading  it.  When  boiled 
down,  all  advertising  science  consists  of  having  some- 
thing to  say — and  saying  it  right  in  the  proper  place. 

Some  Eccentric  Schemes. 

In  the  matter  of  advertising,  says  'R.  E.  Sherwood  in 
the  Publishers'  Weekly,  the  turning  to  your  personal  ac- 
count of  topics  and  incidents  that  are  in  the  public  eye 
get  the  most  potent  results,  the  little  ones  being  some- 
times of  more  value  than  the  big  ones.  For  example, 
when  the  price  of  coal  was  very  high  in  1902  on  account 
of  the  great  strike  of  the  same  year,  w7e  placed  two  scut- 
tles of  coal  in  the  window,  offering  a  small  piece  gratis 
to  each  customer.  Did  I  expect  each  customer  to  take 
advantage  of  our  offer  ?  Certainly  not.  Did  the  offer 
create  talk  ?    Certainly  it  did,  and  my  point  was  gained. 

Simeon  Ford  says  it's  bad  for  a  man  to  get  a  repu- 
tation for  being  humorous,  for  the  reason  that  the  public 
expects  him  to  be  funny  on  all  occasions,  whether  he 
feels  that  way  or  not.  In  some,  but  not  all  respects, 
this  is  true,  but  don't  let  that  deter  you  from  getting  a 
reputation  for  "doing  things"  in  the  book  business.  Mark 
Twain  declares  "difference  of  opinion  makes  horse  race-.' 


BOOK  S E L  L  E  R      A N  D      S  T A T r  0 N  E R 


When  Ellis  Parker  Butler's  "Great  American  Pie  Com 
pany"  was  published,  we  dressed  our  window  with  a 
number  of  copies  of  the  book  and  an  equal  number  of 
pieces  of  pie — a  piece  of  pie  free  with  each  copy.  1  was 
reasonably  certain  that  but  few  purchasers  would  accept 
the  souvenir,  and  as  I  did  not  care  to  "carry  over"  any 
pie,  I  advertised  that  we  would  give  away  pie  free  be- 
tween five  and  six  p.m.  Need  I  say  that  at  the  specified 
hour  I  had  a  "pie  line"  of  newsboys,  messengers  and 
others  in  front  of  my  door  long  enough  and  hungry 
enough  to  consume  the  entire  daily  output  of  seven  baker- 
ies. I  only  had  one  hundred  pieces  of  pie,  but  I  managed 
to  keep  that  line  in  front  of  my  door  long  enough  to  have 
one  thousand  people  ask  what  was  up.  To  prove  the 
value  of  the  advertisement,  '  numbers  of  my  customers 
still  ask  when  1  am  going  to  give  away'  some  more  pie. 
The  Saturday  preceding  last  Palm  Sunday  we  adver- 
tised that  we  would  "exhibit  in  our  store  a  grand  collec- 
tion of  over  500  palms,  no  two  alike."  When  a  visitor 
asked  to  see  the  "palm  show"  he  was  told  that  the  palm 
of  every  person   then  present   was  differently  constructed 


through  the  Western  Provinces.  This  likeness  was  pro- 
cured while  Mr.  Eebb  was  journeying  with  a  guide  from 
one  main  line  to  visit  one  of  his  eastern  friends  who 
has    set  I  led    in    Alberta.      Mr.    Hebb    is    responsible    Tor 

bringing  to  the  many  new  towns  and  villages  of  the 
wesi      the      advantages    of    Waterman's    Ideal    Fountain 


NEW   FIGURE    IN    ADVERTISING. 

A  new  figure  in  advertising  is  the  Honorable  General 
Mark  Wright,  whom  the  L.  E.  Waterman  Co.  are  intro- 
ducing to  the  public.  General  Wright  made  his  first  ap- 
pearance on  the  back  cover  of  the  Convention  Number  of 
Judge,  resplendently  clad  in  a  gorgeous  uniform  of  red, 
blue  and  gold.  The  general  holds  in  his  hand  a  full-size 
Waterman  fountain  pen  in  place  of  a  sword,  demonstrat- 
ing incidentally  that  the  pen  is  mightier  than  the  sword. 


H.    H.    HEBB 
Representing  L.  E.  Waterman  Co.,  of  Canada,  Limited,  in  Western  Garb. 


from  the  others.  The  joke  was  apparent,  but  not  a  single 
person  took  umbrage.  As  a  matter  of  fact,  this  class  of 
advertising  has  no  specific  bearing  on  the  class  of  mer- 
chandise handled,  and  if  used  in  connection  with  the  ad- 
vertising of  garments,  woolens  or  grades  of  merchandise 
where  quality  is  to  be  considered,  would  be  detrimental. 
In  books,  however,  use  all  the  "red  paint"  possible,  as 
no  such  question  as  inferior  quality  can  arise  in  the  mind 
of  the  purchaser,  for  the  reason  that  where  a  book  is 
published  in  one  edition,  at  one  price,  its  makeup  is  the 
same,  no  matter  by  whom  it  is  offered,  or  in  what  man- 
ner it  is  advertised. 

The  using  of  these  unusual  methods,  however,  has  the 
faculty  of  attaining  distinction  for  your  business. 


A   SALESMAN   IN   THE   WEST. 

Retailers  in  the  east  who  know  the  genial  smile  of 
II.  H.  Hebbj  are  not  to  infer  from  the  above  illustration 
that  this  is  Mr.  Hebb's  regular  costume,  while  traveling 


A  string  of  limericks  tell  of  the  general's  good  qualities. 
No  firm  could  very  well  do  more  to  help  the  retail  trade 
than  the  Waterman  Co.,  for  these  ads.  of  theirs  appear 
on  all  hands. 


TABLET   INK   DISCONTINUED. 

The  postmaster-general  of  the  United  States  has  issued 
an  order  discontinuing  the  use  in  the  postal  service  of 
ink  made  from  tablets,  having  received  reports  from 
the  department  of  agriculture  and  the  bureau  of  stand- 
ards, to  which  he  sent  samples  for  test,  that  such  ink- 
is  not  suitable  for  permanent  records.  This  article  has 
been  under  contract  for  several  months  and  was  furn- 
ished to  postmasters  because  the  cost  is  much  less  that: 
fluid  ink  and  it  can  be  packed  and  shipped  more  easily 
and  cheaply.  Fluid  ink  will  be  substituted  at  an  early 
date,  upon  receipt  of  which  postmasters  are  to  stop 
using   tablets. 
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Ontario     Booksellers     Elected     to     the      Provincial     Legislature 

Two  Representatives  who  were  Born  in  the  Same  County,  Served  as  Alderman 
and  Mayor  of  Their  Respective  Towns,  Entered  the  Book  Business  the 
Same    Year,    and    Now    Occupy    Seats    on    the    Same    Side    of    the    House. 


The  representation  of  Ontario  booksellers  in  the  Legis-  bright  and  roomy,  covering  two  flats  and  a  basement, 
lature  of  the  province  is  increasing.  The  gain  in  the  His  store  is  considered  one  of  the  most  attractive  and 
recent  election  was  one  hundred  per  cent.,  and,  although      convenient   in    the   province.     His  son   is   associated   with 

him   in   its   management. 

Mr.  Fisher  is  a  native  of  the  progressive  town  of 
Paris,  having  been  educated  at  the  public  and  high  schools 
there.  He  began  public  life  as  a  councillor,  was  later 
returned  as  reeve  and  then  occupied  the  highest  office  in 
the  municipality — the  Mayoralty — for  five  terms.  He 
was  also  warden  of  Brant  County  for  a  year.  Mr.  Fisher 
was  elected  to  the  Legislature  in  1905,  carrying  North 
Brant  for  the  first  time  in  the  Conservative  interest.  He 
was  returned  on  June  8th  last,  his  majority  being  in- 
creased from  65  to  317.  He  is  a  lover  of  legitimate 
sport  of  every  kind  and  is  identified  in  some  way  with 
every   athletic   organization   in   Paris. 

Mr.  Sulman's  Career. 

G.  W.  Sulman,  like  his  confrere,  Mr.  Fisher,  is  a  native 
of  Brant  County,  being  born  in  the  pretty  little  village 
of  Burford  in  1866.  He  was  educated  at  the  Burford 
public  school  and  at  the  Brantford  Collegiate  Institute. 
At  an  early  age  he  entered  the  store  of  Phillips  &  Kin- 
caid  in  the  Telephone  City  and  later  was  in  the  service  of 
the  Copp,  Clark  Co.,^  of  Toronto.  He  subsequently  took 
a  position  on  the  road  for  R.  H.  Holland  &  Co.,  of  Mon- 
treal.     He    started    business    in    Chatham,    Ont.,    in    1887 

J.  H.  FISHER,  M.P.P.,  PARIS 

their  number  is  not  large  as  yet,  still  its  growth  is  en- 
couraging. 

In  the  former  Assembly  there  was  only  one  votary 
of  the  book  business;  to-day  there  are  two,  G.  W.  Sulman, 
of  Chatham,  being  the  new  member.  He  carried  West 
Kent  in   the  Conservative  interest  by  a  large  majority. 

.).  II.  Fisher/  of  Paris,  is  the  other  bookseller  who 
occupies  a  seat  in  Queens'  Park  during  the  sessions.  He 
sal  in  the  last  parliament  and  was  re-elected  in  the  recent 
contest,  his  majority  being  advanced  from  65  to  317.  He, 
loo,  is  a  staunch  Conservative. 

Striking  Coincidences. 

It  is  a  rather  interesting  coincidence  that  Messrs. 
Fisher  and  Sulman  were  both  born  in  Brant  County,  en- 
tered upon  business  careers  for  themselves  in  the  same 
year  (1887),  both  served  as  alderman  and  mayor  in  their 
respective  towns  before  taking  a  step  higher  in  the  ad- 
ministrative world.  Pjach  is  a  supporter  of  Premier 
Whitney,  and  favorably  known  to  the  trade  throughout 
the   province. 

.1.  11.  Fisher  learned  the  stationery  business  with  the 
late  P.  C.  Allan  when  he  conducted  an  establishment  in 
Brant  ford  many  years  ago  and  had  a  branch  store  in 
Paris,  which  was  in  charge  of  the  late  Thomas  Martin, 
a  brother-in-law  of  Mr.  Allan.     Mr.  Fisher  embarked  in 

the  trade  in  1887  in  Paris  and  has  done  a  large  business       and  to-day  has  one  of  the  finest  and  most  representative 
ever  since.     He  carries  a  stock  of  about  $15,000  in  books,       establishments   in   Western   Ontario, 
stationery,    fancy    goods    and    china.      His    premises    are  The    citizens    of    Chatham    showed    their    appreciation 


G.  W.  SULMAN,  M.P.P.,  CHATHAM. 
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of  his  worth  and  public  spirit  by  electing  liim  :is  one  of      the    largest    ever    accorded    any    candidate    in    thai    con- 
their  aldermen  for  six  years  and  then  advancing  him  to 
the    Mayor's    chair,      lie    was    chief    magistrate    of    the 

Maple,  City  for  two  terms.  In  the  late  election  lie  was 
chosen  as  the  Conservative  standard  bearer  in  West  Kent 
and  succeeded  in  winning  the  seat  by  a  majority  of  441, 


stiluency,  which   had  been   Liberal   for  20  years  previous 
tip  the  late  contest. 

Mr.  Sulnian  is  a  brother  of  Mr.  Charles  N.  Sulmati. 
a  former  mayor  of  Belleville,  Out.,  who  is  also  a  Leading 
stationer   and    fancy   goods   dealer. 


Western  School  Book  Contract — Some  Accusations    and  a  Denial 

The  Calgary  Eye-Opener  Makes  Some  Serious  Charges  Against  Morang 
&    Company,    Toronto,     Which     are    Repudiated    by    G.    N.     Morang. 


That  extraordinary  paper,  the  Calgary  Eye-Opener,  in 
its  issue  of  June  13,  makes  some  startling  charges  in 
connection  with  the  school  book  contract  in  Alberta.  A 
ten-year  contract  was  entered  into  by  the  Alberta  Gov- 
ernment with  the  firm  of  Morang  &  Co.,  Toronto,  to 
supply  readers  of  all  grades  for  use  in  the  schools  of  the 
province.  The  Eye-Opener  charges  that  the  contract  was 
virtually  made  with  the  American  Book  Company,  of  New 
York,  and  it  further  alleges  that  part  of  the  Alberta 
school  book  supply  was  shipped  from  Eew  York  to  Ed- 
monton on  May  19,  giving  car  number  and  route. 

The  American  Book  Company,  according  to  the  Eye- 
Opener,  started  early  and  had  their  agent,  G.  N.  Morang, 
working  for  them  before  other  publishers  had  become 
aware  that  contracts  were  to  be  let.  Assisted  by  his 
manager,  John  Saul,  who  is  a  personal  friend  of  Mr. 
Calder,  Saskatchewan's  Minister  of  Education,  the  Eye- 
Opener  says,  "the  whole  thing  was  fixed  in  a  trice.  .  . 
When  tenders  were  finally  called  for  Morang  got  the  con- 
tract as  per  arrangement." 

New  York,   Not   Toronto. 

At  the  time  the  people  of  the  western  provinces 
thought  that  the  books  were  to  be  made  in  Toronto  and 
sent  from  there.  That  was  bad  enough  but,  says  the 
Eye-Opener,  "It  suddenly  comes  out  that  it  was  not  To- 
ronto, but  New  York  city  !  Not  Morang  of  Toronto  at 
all,  but  the  American  Book  Company,  of  New  Yory  city. 
What  do  the  people  of  Alberta  say  to  that  ?  Their  chil- 
dren's school  books  being  printed  and  published  in  New 
York  and  their  own  Canadian  money  being  shipped  out 
of  the  country  into  the  United  States." 

The  Eye-Opener  states  that  the  charge  that  the  deal 
had  been  made  on  behalf  of  the  American  Book  Company 
was  emphatically  denied  by  the  Minister  of  Education  in 
the  House  at  Regina  and  by  Mr.  Morang  in  an  open  let- 
ter, but  none  the  less  it  stands  by  its  contention. 

Mr.  Morang 's  Denial. 

Mr.  Morang,  when  seen  by  a  representative  of  The 
Bookseller  and  Stationer  in  regard  to  the  attack  made 
upon  him  by  the  Calgary  Eye-Opener,  stated  that  he  did 
not  deem  it  worth  while  to  take  cognizance  of  such 
libelous  statement  from  an  irresponsible  and  sensational 
sheet  like  the  Eye-Opener.  He  intimated  that  if  any  re- 
putable newspaper  would  repeat  the  charges  or  publish 
the  allegations  contained  therein  he  would  at  once  in- 
stitute action  for  criminal  libel.  Mr.  Morang  did  not 
care  to  discuss  specifically  the  points  of  attack,  but.  in 
the  course  of  an  informal  conversation,  vigorously  denied 


that  the  American  Book  Company  of  New  York  had  any 
connection  whatever  with  the  contract.  The  Morang 
Company  submitted  the  plates,  proofs  and  bindings  to 
the  Minister  of  Education  at  Edmonton  and  were  award- 
ed the  contract  solely  on  the  merit,  of  their  goods  and 
the  low  figure  at  which  they  tendered.  The  American 
Book  Company  had  nothing  to  do  directly  or  indirectly 
with  the  tender,  and  the  firm  in  Toronto  have  no  .ela- 
tions  with  that  company  beyond  acting  as  agents  or 
representatives  in  Canada  for  certain  copyright  books 
which  they  place  on  the  Canadian  market. 

Some   Explanations. 

Mr.  Morang  says  that  so  long  as  the  Government  pis 
no  complaint  to  make  he  should  not  take  notice  of  these 
misleading  statements.  That  the  work  was  done  in  New 
York  he  freely  admits,  but  says  there  was  nothing  in  his 
contract  which  stipulated  where  the  printing,  press  work 
and  binding  should  be  executed.  The  Governments  of  Al- 
berta and  Saskatchewan  did  not  care  where  operations 
were  carried  out,  whether  Zululand  or  Hong  Kong,  so 
long  as  the  books,  which  were  required  at  the  shortest 
possible  notice,  were  up  to  the  standard  in  all  respects. 
Considering  that  it  was  the  20th  of  January  before  the 
contract  was  signed,  so  that  the  Morang  Company  could 
proceed  with  the  work  and  that  they  had  to  deliver  to 
the  Governments  of  Saskatchewan  and  Alberta  Joy  the 
middle  of  June  no  less  than  1(>0,000  of  the  Alexandra 
readers,  it  was  a  matter  of  the  utmost  importance  that 
the  work  should  be  carried  out  as  expeditiously  as  pos- 
sible. There  was  no  book-binding  establishment  in  the 
west  which  could  do  the  binding  of  the  character  on 
these  readers,  which  made  the  volumes  practically  in- 
destructible, so  far  as  the  printing  and  press  work  were 
concerned,  the  low  figure  at  which  the  job  was  secured 
made  it  imperative,  along  with  the  demand  of  the  Gov- 
ernment for  haste,  that  these  things  be  done  where  it 
was  possible  to  secure  the  cheapest  and  speediest  work. 

Mr.  Morang  stated  that  the  Alexandra  set  of  readers 
would  compare  favorably  in  the  binding,  printing,  press 
and  color  work  with  any  American  set  of  readers,  and 
that,  in  many  respects,  they  were  superior.  Some  of  the 
plates  were  made  in  Toronto  and  some  in  New  York. 
So  long  as  the  Alberta  Government  secured  the  output, 
which  it  desired,  in  the  time  stipulated,  it  did  not  care 
where  the  work  was  done  so  long  as  it  was  satisfactory 
in  character  and  equal  to  the  specimens  submitted.  The 
American  Book  Company  had  nothing  to  do  directly  or 
indirectly  with  the  contract  for  the  Alexandra  readers, 
which  was  awarded  solely  and  exclusively  to  Morang  & 
Company. 
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Editorial  Chronicle  and  Comment 


APATHY  OF  BRITISH  PUBLISHERS. 

The  Author,  organ  of  the  British  Society  of  Authors, 
has  been  discussing  of  late  the  question  of  colonial  sales 
of  British  books,  and  in  the  June  issue  has  made  a  sum- 
ming up  of  the  question.  The  inquiry  has  been  held  in 
the  columns  of  the  Author  to  determine  why  British  pub- 
lishers are  failing  to  hold  the  colonial  market.  The  con- 
clusion to  which  the  Author  has  come,  afler  publishing  a 
great  deal  of  correspondence  from  all  parts  of  the  Um- 
pire on   this  subject,   is  this  : — 

"The  small  sales  of  English  novels  in  the  colonies 
are  due,  primarily,  to  the  lack  of  enterprise  on  the  part 
of  English  publishers  in  the  matters  of  advertisement, 
bookbinding -and  production  in  a  way  to  allow  a  good 
margin  of  profit  to  the  retailer,  and  in  their  failing  to 
keep  in  touch  with  the  booksellers  and  to  give  them  the 
same  facilities  and  inducements  for  window-dressing  that 
are  such  conspicuous  features  of  their  American  con- 
freres' business  methods.  Again,  the  paper  they  use  is 
not  suitable.  In  one  word,  they  do  not  study  their  mar- 
ket." 

This  judgment  may  be  a  trifle  severe,  but  in  the 
main  we  believe  it  to  be  just.  Some  few  British  publish- 
ers are  endeavoring  to  meet  the  situation  fairly  and,  by 
establishing  branch  offices  with  local  managers,  or  by 
appointing  agents,  are  contriving  to  serve  the  colonies, 
but  the  majority  seem  to  be  apathetic. 


refuse  to  mention  it  and  one  of  its  best  advertisements 
is  denied  it. 

A  bookseller  is  in  a  more  difficult  position  in  the  mat- 
ter than  a  publisher.  The  latter  can  easily  refuse  to 
publish  objectionable  books,  but,  when  the  bookseller  is 
asked  for  one,  he  is  liable  to  lose  trade  by  refusing  to 
supply  it.  His  best  escape,  as  pointed  out  by  one  dis- 
tinguished member  of  the  trade,  was  to  refuse  to  stock 
the  book  and  to  turn  off  customers  by  the  statement 
that  it  was  out  of  stock.  If  the  customer  persisted  in 
ordering  the  book,  then  the  bookseller  would  be  justified 
in  yielding,  but  there  should  be  no  effort  to  sell  the  book 
and  no  comment   on   its  qualities. 


THE  PROBLEM  OF  VILE  LITERATURE. 

At  a  recent  gathering  of  publishers  in  Toronto,  at 
which  were  present  the  general  managers  of  a  prominent 
London  house  and  a  prominent  New  York  house,  much 
time  was  taken  up  in  the  discussion  of  the  problem  of  the 
sex  novel.  While  all  recognized  the  need  for  purifying  our 
present-day  literature,  the  subject  was  not  approached  in 
any  narrow  or  puritanic  spirit.  Rather  did  the  publish- 
ers view  it  from  the  side  of  self-interest,  realizing  that 
the  marketing  of  such  vulgar  and  objectionable  books 
would  in  the  long  run  work  harm  to  the  publishing  busi- 
ness. 

The  conclusion  arrived  at  was  that  the  best  way  to 
arrest  the  popular  movement  in  favor  of  this  vicious  lit- 
erature was  to  enlist  the  assistance  of  the  press  and  the 
pulpit  ;  not,  let  it  be  understood  in  denouncing  the  books, 
lor  such  a  course  would  bring  about  a  worse  state  of 
affairs  than  before,  but  in  ignoring  them.  The  denuncia- 
tion of  a  questionable  book  by  the  minister  in  the  pulpit 
or  the  literary  critic  in  the  press  only  stimulates  popu- 
lar interest,  and  leads  to  a  wider  sale  of  the  book.  Let 
the   minister   and    the  critic  simply    ignore   the   hook   and 
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A  REMEDY  FOR  CUTTING. 

At  a  recent  meeting  of  the  American  Publishers  As- 
sociation, says  the  Publisher  and  Retailer,  there  was  an 
interchange  of  views  as  to  the  effect  of  the  recent  busi- 
ness depression  on  the  sale  of  books  throughout  the 
country,  incident  to  the  main,  topic  of  discussion.  It  was 
generally  agreed  that  the  demand  for  books  had  kept  up 
surprisingly  well.— was,  in  fact,  quite  on  a  par  with  what 
it  had  been  in  previous  years — but  that  the  booksellers 
themselves  had  suffered  through  the  decreasing  profits 
possible  to  them  on  the  sale  of  their  wares  on  account 
of  existing  trade  conditions.  The  chief  complaint  in  this 
respect  appeared  to  be  that  fiction  published  at  a  nom- 
inal price  $1.50  or  more  was  sold  by  the  department 
stores  and  others,  to  whom  the  sale  of  books  was  merely 
a  side  issue,  at  prices  on  which  there  was  scarcely  any 
profit.  The  remedy  for  this  appeared  to  the  members  to 
be  along  the  lines  suggested  to  the  Publishers'  Associa- 
tion last  year — the  publication  of  books  at  net  prices 
from  which  no  departure  would  be  allowed  among  in- 
dividual dealers.  The  practical  carrying  out  of  this  plan, 
as  explained  by  the  various  members  of  the  Booksellers' 
Association,  would  be  that  the  publishers  should  issue 
"$1.50"  novels  at  $1.20  and  $1.18,  and  that  the  dealers 
would  then  agree  to  maintain  this  as  a  fixed  price  from 
which  no  departure  would  be  tolerated.  In  some  cities 
it  appears  that  some  such  agreement  has  already  been 
reached — for  instance,  in  Portland,  Oregon,  where  the  de- 
partment stores  and  book  stores,  after  a  period  of  dis- 
astrous cutting,  have  agreed  to  sell  books  at  uniform 
prices— the  $1.50  novel  at  $1.18,  etc.  This  kind  of  co- 
operation is  reported  to  be  a  satisfactory  solution  of 
what  the  booksellers  consider  a  growing  danger  in  their 
business,  and  it  seems  to  be  their  determination  to  use 
their  association  to  advocate  its  adoption  in  all  the 
large  cities. 
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BUSINESS  AT  YOUR  DOORS. 

Each  locality  presents  some  distinctive  trade  con- 
dition winch  stationers  would  do  well  to  study.  It  fre- 
quently happens  that  the  significance  of  features  out  of 
the  ordinary  is  not  appreciated  locally,  because  of  their 
familiarity.  These  same  features,  however,  often  offer 
profitable  sources  of  business,  but  because  we  are  so 
close  to  them  we  do  not    value  them  at  their  true  worth. 

In  central  Ontario  there  is  a  tribe  of  Indians  famous 
for  their  skill  in  making'  fancy  articles.  For  generations 
these  Indians  have  been  making  these  articles,  and  local 
people  thought  nothing  of  it,  and  saw  no  opportunity  in 
this  for  turning  the  manufactured  articles  into  personal 
profit,  until  a  short  time  ago,  when  a  bright  bookseller 
decided  to  become  a  medium  of  exchange  between  the 
Indians,  who,  while  they  had  skill  in  making  the  articles, 
did    not   know   how    to   sell   them. 

The  result  was  that  he  developed  a  most  profitable 
trade;  there  was  an  increased  demand  for  the  fancy  ar- 
ticles, consequently,  the  Indians  made  more  money,  and, 
since  a  uniform  price  list  was  established,  they  knew 
just  how  much  they  would  earn.  The  merchant  found 
that   his  profits  had  increased  very  largely. 


THE  AUGUST  SPECIAL. 

As  usual,  we  will  bring  out  our  Special  Fall  Number 
during  the  month  of  August.  Our  plans  for  that  number 
are  maturing  rapidly  and  the  trade  can  rely  on  having 
a    fine   big   number. 

The  importance  of  the  Special  lies  not  so  much  in 
the  date  of  the  issue  but  in  the  fact  that  it  forms  a  sort 
of  annual  directory,  which  many  booksellers  and  sta- 
tioners preserve  as  a  book  of  reference.  There  is  a 
large  representation  of  advertisers.  There  is  a  great  deal 
of  valuable  reading  matter,  and  combined  these  two 
departments  form  an  invaluable  repository  of  useful 
information   for   the   retailer. 

To  our  advertisers  we  would  say,  be  sure  and  reserve 
space  early,  especially  if  you  want  to  get  into  the  front 
of  the  paper.  To  our  readers,  be  sure  and  see  that  a 
copy  of  the  number  comes  to  you.  You  can't  afford  to 
miss  it. 


OUR   NEW    FEATURE. 

A  new  departure  in  trade  journalism  has  just  been 
introduced  by  the  publishers  of  Bookseller  and  Sta- 
tioner, which  is  going  to  differentiate  it  still  more  from 
ali  other  papers  in  its  class.  Already  this  new  feature 
has  been   introduced  with  great  success. 

Acting  on  our  general  principle  that  it  is  just  as 
much  the  duty  of  the  trade  paper  to  help  its  readers  get 
rid  of  goods  as  it  is  to  show  them  where  to  buy  goods, 
we  have  arranged  for  an  expert  reporter  to  visit  each 
month  a  number  of  the  leading  booksellers  and  stationers 
of  the  country.  He  has  been  detailed  to  get  from  them 
as   much   instructive   matter   as   possible,   bearing   on   the 
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profitable  conduct  of  the  book  store.  This  matter  will 
b^  printed  for  the  benefit,  of  all  our  readers.  We  feel 
sure  that  those  who  read  this  month's  issue  and  future 
issues  of  Bookseller  and  Stationer,  will  derive  great  bene- 
fit from  the  special  service. 

From  our  advertisers'  standpoint,  we  can  safely  say 
that  in  thus  making  the  paper  valuable  to  our  readers, 
who  are  their  customers,  we  are  making  it  still  more 
valuable  to  them.  We  are  building  up  the  retail  trade 
and  in  the  prosperity  of  that  branch  of  the  trade,  dwells 
the   prosperity  of  the   wholesalers. 


THE  MEETING  AT  BOSTON. 

The  fourth  annual  convention  of  the  National  As- 
sociation of  Stationers  and  Manufacturers  of  the  United 
States  is  scheduled  to  take  place  in  Boston  on  July  20 
and  subsequent  dates.  This  meeting  will  probably  be  the 
most  important  in  the  history  of  the  organization,  as  all 
conditions  point  to  a  large  attendance  and  much  en- 
thusiasm. The  organization  has  now  got  into  the  swing 
of  things  and  understands  the  needs  of  the  members. 
Boston  being  a  central  point  and  quite  near  to  New  York, 
there  will  be  no  excuse  for  members  staying  away.  We 
are  assured  that  Canadian  stationers  will  be  welcomed 
to  the  sessions  of  the  association. 


THE  SALESMAN  WITH  SUGGESTIONS. 

The  ability  to  suggest  improvements  in  store  service 
or  arrangement  enhances  the  value  of  any  clerk  to  his 
employer.  Too  many  salespeople  are  content  to  drift 
along  from  one  month  to  another,  never  looking  farther 
ahead  than  to  plan  how  they  are  going  to  spend  the 
evening,  or  where  they  can  raise  money  for  their  sum- 
mer holidays. 

The  salespeople  who  really  make  progress  and  who 
are  placed  at  the  heads  of  departments,  and  who  eventual- 
ly have  to  be  taken  into  partnership,  or  who  naturally 
graduate  into  business  for  themselves  are  the  ones  who 
think,  and  who  give  their  employers  the  benefit  of  their 
thinking. 

No  business  is  so  perfectly  conducted  that  there  is 
no  room  for  improvement,  and  it  is  true  that  many  of 
the  most  successful  mercantile  establishments  of  to-day 
have  been  brought  to  that  state  by  the  active  and  sym- 
pathetic co-operation  of  the  heads  of  business  and  sales 
staff,  the  latter  making  suggestions  which  have  been 
adopted,  to  the  benefit  of  the  establishment. 

To  be  able  to  make  helpful  and  practical  suggestions, 
it  is,  of  course,  necessary  that  one  should -be  interested 
in    the   business. 

Merchants  almost  universally  state  that  the  most 
difficult  thing  in  the  world  is  to  secure  salesmen  who  will 
take  an  interest  in  the  success  of  the  store  with  which 
they  are  connected.  For  every  salesman  or  saleswoman 
who  does  show  this  interest,  there  is  opportunity  for  ad- 
vancement. 
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QUEBEC 

PARKMAN'S  HISTORICAL  WORKS.     Prance    and     England   in   North   America. 

Illustrated    with   portraits   and   plans.     12  vols $18.00 

12  vols.,  polished  half  leather,  in  wood     box    30.00 

Library     edition.        Illustrated,     12    vols.,    cloth     24.00 

Library  edition,  illustrated,  12  vols.,  h  alf    morocco     40.00 

PARKMAN'S    MONTCALM    AND    WOLFE, 2    vols.      Frontispiece    in    each    volume. 

Polished  half  leather,  in  box    5.00 

Library  edition.     Illustrated,  2  vols.,  cloth    4.00 

Library  edition.     Illustrated,  2  vols.,  half  morocco 6.50 

THE  FIGHT  FOR  CANADA.     A  Sketch   from  the  History  of  the  (ireat   Imperial 

War.     By   Win.   Wood.     Illustrated   with  portraits  and  plans   net      2.50 

Edition   de   Luxe,   2   color   portraits,   half    morocco    net      5.00 

THE    FIGHT    WITH    FRANCE    FOR    NORTH    AMERICA.      By    A.    G.    Bradley. 

Illustrated     ' net      1.50 

Edition    de    Luxe,    with    10    hand-colored    plates,   half   morocco    net      5.00 

MILITARY  LIFE  OF  FIELD  MARSHAL  GEORGE,  FIRST  MARQUIS  TOWNS- 
HEND  (1724-1807),  who  took  part  in  the  capture  of  Quebec,  1759.  By 
Lieut.-Col.   C.   V.  F.   Townshend.     With      plan      and      illustrations.        Cloth, 

demy,    8vo.,    gilt    top     net      2.50 

Half  leather,   with   2   hand-colored    illustrations  of  Townshend    net      5.00 

THE  GOLDEN  DOG.     By  Win.  Kirby.     Cloth 1.25 

Ooze  leather,  boxed    net-  2.00 

Tercentenary    edition,    with    photogravure  frontispiece.     Cloth,  boxed....   net  2.50 

Tercentary    edition'    half   morocco,    with  hand-colored  illustrations net  5.00 

QUEBEC  AT  THE  DAWN  OF  THE  XXTH  CENTURY.  (A  quaint  mediaeval  French 
city  in  America).  Its  topography,  history,  legends  and  historical  treasures 
and     surroundings.      By    A.    B.    Routhier.     4to.,  cloth,  boxed.     Illustrated,  net      2.50 

ROB   THE   RANGER.     A   story  of  the   fight    for     Canada.      By     Herbert      Strang. 

rilustrated    in    colors     1.50 
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B  O  O  K  S  E  L  L  E  R      A  N  D      ST  A  TIONRR 


Latest  News  of   the  Month  in  the  Publishing  World 

Reports    of     Best    Selling     Books  -      New     and     Forthcoming    Books 
Announced — What  Canadian  Authors  are  Doing — Short  Book  Reviews 


The  changes  in  the  list  of  best  sellers  for  June  in 
Canada  are  not  of  a  very  radical  nature.  Four  of  last 
month's  list  are  to  be  found  again  in  this  month's  list, 
and  "The  Harrier"  still  holds  first  place.  As  was  to  be 
expected,  "Mr.  Crewe's  Career"  advances  to  a  higher 
position,  ranking  second.  The  newcomers  are  "Jack 
Spurlock"  and  "The  Chaperon."  Those  that  drop  out 
are,  "The  Shuttle"  and  "Somehow  Good,"  both  of  which 
have  had  a  good  run  during  the  spring. 

Canadian   Summary. 

1.  Barrier.     Ry  Rex  Reach. 

.  2.  Mr.  Crewe's  Career.  Ry  Winston  Churchill. 

3.  Prima  Donna.    Ry  F.  M.   Crawford. 

I.  Jack  Spurlock.  Ry  G.  H.  Lorimer. 

5.  Chaperon.     Ry   C.    N.   and   A.   M.   Williamson, 

li.  Get-Rich-Quick     Ry  G.  R.   Chester. 

Announcements  of  the  Month. 

"Septimus,"  by  W.  J.  Locke,  is  announced  for  fall 
publication  by  Henry  Frowde,  Oxford  University  Press, 
Toronto. 

The  publication  of  "Sowing  Seeds  in  Danny,"  by  Mrs. 
Nellie  L.  McClung,  of  Manitou,  Man.,  has  been  postponed 
until  July  28.    It  will  be  issued  by  "William  Briggs. 

McLeod  &  Allen,  Toronto,  have  just  issued  their 
Canadian  edition  of  "The  Lure  of  the  Mask,"  by  Harold 
MacGrath  ;  "Halfway  House,"  by  Maurice  Hewlett,  and 
"The  Libcrationist,"   by   Harold   Rindloss. 

Gift  books  secured  by  William  Rriggs  for  this  fall  in- 
clude the  new  Harrison  Fisher  book,  "Bachelor  lelles," 
($3),  which,  as  usual,  will  be  one  of  the  finest  of  the 
season's  productions  ;  "Marjorie  Daw,"  $2),  and  "The 
Children's  Longfellow,"    ($3). 

The  Copp  Clark  Co.  announce  for  early  fall  publica- 
tion, "A  Spirit  in  Prison,"  by  Robert  Hichens,  author 
of  "The  Garden  of  Allah"  ;  "The  Watchers  of  the  Plains" 
by  Ridgwell  Cullum,  and  "How  Canada  was  Won,"  a 
tale  of  Wolfe  and  Quebec,  by  Captain  F.  S.  Brereton. 

"A  Woman's  Way  Through  Unknown  Labrador,"  by 
Mrs.  Leonidas  Hubbard,  has  just  been  published  by  Wil- 
liam Briggs.  ($2.75  net).  Also  a  new  edition  of  J.  W. 
Tyrrell's  "Across  the  Sub-Arctics  of  Canada,"  ($2  net), 
including  a  new  chapter  on  the  proposed  Hudson's  Hay 
route. 

"The  Castle  of  Grumpy  Grouch"  is  the  title  of  a 
fall  juvenile  which  William  Briggs  will  issue  in  conjunc- 
tion with  Edward  Stern  &  Co.,  Philadelphia.  It  will  be 
advertised  by  means  of  papier  mache  castles,  which  will 
be  supplied  to  booksellers^  with  every  order  for  twenty- 
five  copies  of  the  book. 

Cassell  &  Co.,  Toronto,  will  have  in  shortly  their 
L908  bound  edition  of  the  "Royal  Academy  Pictures." 
This  year  they  will  handle  the  bound  volume  of  "Chums' 


themselves,  having  arranged  for  a  special  cover  appro- 
priate to  Canada.  They  are  trying  the  experiment  of 
varnished  covers  on  their  six-pennies.  These  give  a  lustre 
and  clearness  to  the  covers  not  usually  found. 

Some  new  editions  of  standard  medical  books  have 
been  lately  received  by  Cassell  &  Co.,  Toronto.  They  in- 
clude "Materia  Medica,"  (7s  Gd)  ;  "Hygiene  and  Public 
Health,"  (7s  Gd)  ;  and  "Diseases  of  the  Nervous  ..ys- 
tem,"  (10s  6d).  They  have  also  received  a  new  work, 
"The  Students'  Handbook  of  Gynaecology,"  by  Herman, 
(7s  Gd). 

The  Macmillan  Co.  of  Canada  have  arranged  with 
Eveliegh  Nash,  of  London,  to  handle  in  this  country 
Nash's  Summer  Library  of  popular  novels,  which  are  is- 
sued in  England  at  Is  net,  and  will  probably  sell  at  50 
cents  here.  The  novels  are  copyright  and  were  first  is- 
sued at  six  shillings.  They  are  attractively  got-up  and 
are  cloth-bound.  They  include  stories  by  William  Le 
Queux,  Frank  Richardson,  II.  A.  Vachell,  F.  C.  Philips 
and  others. 

For  summer  and  tourist  trade  many  of  the  paper  edi- 
tions of  copyright  novels,  published  by  the  Copp,  Clark 
Co.  ought  to  take  well.  Oppenhcim's  works,  such  as  "The 
Secret,"  "Conspirators"  and  "The  Missioner"  ;  Oxen- 
ham's  "Carette  of  Sark,"  "Giant  Circumstance,"  "White 
Fire,"  and  F.  M.  White's  "Craven  Fortune,"  "Fatal 
Dose,"  etc.,  are  always  popular  sellers.  For  the  ladies, 
Miss  Moberley's  books  are  appropriate,  "Diana,"  "That 
Preposterous  Will,"  and  "Hope,  My  Wife." 

"Chateau  Royal,"  by  J.  H.  Yoxall,  M.P.,  has  just 
been  issued  in  a  Canadian  edition  by  the  Macmillan  Co. 
Most  of  the  action  takes  place  in  an  old  part  of  France, 
at  a  picturesque  chateau.  There  is  humor  in  the  book, 
in  the  characters  and  dialogues,  as  well  as  in  the  situa- 
tions. (Cloth  $1.25).  They  have  also  published  a  Cana- 
dian edition  of  "The  Cliff  End,"  by  E.  C.  Rooth,  a  first 
book,  which  the  Morning  Post  compares  to  some  of  De 
Morgan's  work,  and  the  Daily  News  to  "The  Little  Min- 
ister." Canadian  booksellers  might  note  that  this  book 
is  being  issued  in  the  United  States  under  the  title 
"The  Post  Girl,"  at  $1.50,  while  the  Canadian  edition 
will  be  $1.25. 

A  splendid  fall  list  is  anticipated  by  William  Rriggs. 
He  will  have  the  new  Mary  Johnston  romance,  entitled 
"Lewis  Rand,"  which  will  be  ready  in  October,  and  will 
undoubtedly  prove  one  of  the  best  of  the  fall  books,  lie 
will  also  have  new  books  by  Marie  Corelli  and  Randall 
Parrish,  the  titles  of  which  have  not  yet  been  announced. 
Other  titles  are,  "The  Man  from  Rrodneys,"  by  G. 
R.  McCutcheon,  a  return  to  the  "Graustark"  style  ;  "The 
Fly  on  the  Wheel,"  by  Katharine  Thurston,  author  of 
"The  Masqueraders"  ;  "The  Leaven  of  Love,"  by  Clara 
Louise  Rurnham,  whose  books  are  very  popular  in  the 
United  States  ;  "Guest  Eternal,"  by  Will  Lillibridge  ; 
"The  Strawberry  Handkerchief,"  by  Amelia  E.  Rarr  ; 
"The  Third  Floor  Rack,"  by  Jerome  K.  Jerome  ;  "Hill 
Rise,"  by  W.  R.  Maxwell,  and  "A  Pawn  in  the  Game," 
by  W.  h!  Fitchett. 
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A  Page  About  Books  by  Canadian  Authors 

Some  New  Publications 


J.  S.  Ewart,  K.C.,  of  Ottawa,  an  essayist  of  note, 
has  issued  through  Morang  &  Co.,  Toronto,  a  volume  of 
essays,  entitled  "The  Kingdom  of  Canada,  Imperial  Fed- 
eration and  Other  Essays." 

The  Archdeacon  of  Halifax,  N.S.,  Dr.  W.  J.  Armi- 
tage,  has  written  "The  Church  Year,"  which  Henry 
Frowde  has  published.  The  object  of  the  hook  is  mainly 
devotional  and  it  is  introduced  by  the  Bishop  of  Ripon. 

"In  Old  Quebec  and  Other  Sketches,"  by  Byron  E. 
Nicholson,  of  Quebec,  is  now  ready  and  is  naturally  a 
timely  volume,  in  view  of  the  celebrations.  The  contents 
are  not  limited  to  Quebec  City,  but  take  in  other  parts 
of  Canada  as  well. 

The  revised  edition  of  J.  W.  Tyrrell's  notable  volume, 
"Across  the  Sub-Arctics  of  Canada,"  with  the  new  chap- 
ters on   Hudson  Bay  and  Musk  Ox    Hunting',   will   be  pub- 


THEODORE  ROBERTS 

A  Talented  Member  of  the  Roberts  Family,  whose  "Captain  Love"    was 
Recently  Published  by  L.  C.  Page  &  Co.,  Boston. 


lished    by    William    Briggs,    from    entirely    new    type,    and 
with   several   new  illustrations,   in    September  next. 

An  English  edition  of  Frank  Yeigh's  valuable  booklet 
"5,000  Facts  About  Canada,"  has  been  issued  by  W.  J. 
Thorold,  of  London,  Eng.,  the  publisher  of  "The  Smart 
Set  Magazine."  It  should  and  will  no  doubt,  have  a 
large  sale  in  the  Old  Country  among  those  interested  in 
Canada. 

Booksellers  should  note  that  Parkman's  "Montcalm 
and  Wolfe,"  in  two  volumes,  lias  been  added  to  Every- 
man's Library.  This  is  still  another  title  which  should 
prove  interesting  at  the  present  juncture.  The  remark- 
able cheapness  of  the  issue  places  it  within  reach  of 
everybody. 

Miss  L.  Dougall,  of  Montreal,  whose  novels,  "Beggars 
All"  and  "What  Necessity  Knew,"  were  read  with  inter- 
est several  'years  ago,  has  a  new  novel  nearly  ready, 
called  "Baths  of  the  Righteous."  It  is  said  to  be  a 
frankly    serious   book,      bringing      before      the    reader   the 


startling  difference  between  the  ideal  and  the  actual  rela- 
tions of  Christians   who  differ  in  forms   of  worship. 

A  revised  and  enlarged  edition  of  "The  First  English 
Conquest  of  Canada,"  by  Henry  Kirke,  M.A.,  is  an- 
nounced by  Sampson,  Low,  Marston  &  Co.,  London.  It 
is  the  story  of  Sir  David  Kirke's  conquest  of  the  country 
in  1629,  during  the  reign  of  Charles  L,  with  some  ac- 
count of  the  earliest  settlements  in  Nova  Scotia  and 
Newfoundland.  The  book  is  well  illustrated  and  is  listed 
at  3s  6d  net. 

Beckles  Willson,  who  wrote  "The  Great  Company," 
and  other  books  on  Canada,  is  engaged  on  the  "Life  and 
Letters  of  General  Wolfe."  Some  140  unpublished  let- 
ters have  been  placed  in  his  hands  and  he  has  secured 
several  unpublished  portraits,  including  one  of  Wolfe's 
mother.  He  hopes  to  shed  new  light  upon  the  career  of 
General  Wolfe  by  this  new  material  and  to  produce  a 
book  of  value  and  interest. 

Among  the  interesting  items  in  the  way  of  forth- 
coming volumes  is  the  announcement  of  a  collected  vol- 
ume of  the  dramas  by  Wilfrid  Campbell,  which  will  be 
published  during  the  coming  autumn  by  William  Briggs. 
As  our  distinctively  national  poet,  Mr.  Campbell  should 
have  a  ready  market  for  his  literary  wares.  As  a  dra- 
matic poet  it  is  doubtful  if  he  is"  excelled  by  any  living 
writer  of  Anglo-Saxon  lineage. 

A  history  of  the  province  of  Quebec,  which  traces  to 
their  origin  present  conditions,  has  been  published  by 
Norman  Murray,  bookseller,  246  St.  James  St.,  Mont- 
real. It  is  entitled  "The  Tragedy  of  Quebec"  and  is  the 
work  of  Robert.  Sellar.  It  shows  how  by  gradual  inva- 
sion the  status  of  the  Protestant  farmers  of  the  town- 
ships have  been  changed,  with  the  result  of  leading  to 
their  expulsion.    The  price  of  the  book  is  one  dollar. 

Mrs.  McCTung's  stcry  of  strange  title,  "Sowing  Seeds 
in  Danny,"  to  be  published  in  New  York  by  Doubleday, 
Page  &  Co.,  and  in  Toronto  by  William  Briggs,  will  be 
issued  on  the  15th  of  this  -month.  It  will  sell  at  $1.  If 
a  skilful  combination  of  humor  and  pathos  and  truo  hu- 
man interest  are  the  gateway  to  popularity,  Mrs.  Mc- 
Clung's  story  should  reach  that  coveted  goal  very  quickly 
for  the  work  is  strongly  marked  by  these  qualities.  As 
a  book  for  summer  reading  it  could  hardly  be  excelled. 

James  P.  Haverson,  a  reporter  on  the  Toronto  World 
with  a  faculty  for  clever  versification,  has  published 
through  the  Hunter  Rose  Co.,  Toronto,  a  small  volume 
of  verse  which  he  has  entitled  "Sour  Sonnets  of  a  Sore- 
head." The  book  has  been  very  attractively  gotten  up. 
In  fact,  it  is  probably  the  tastiest  book  of  verse  ever 
issued  in  Canada.  It  is  illustrated  throughout  by  Fergus 
Kyle.  The  verses  themselves  are  very  clever.  H.  M. 
Caldwell  Co.,.  Boston,  will  issue  an  American  edition  of 
the  book,  which  is  guarantee  of  a  good  sale  in  the 
I  nited   States.     The  price  is  fifty  cents. 

Allan  Ross  Davis'  story,  "The  Old  Loyalist"  is  com- 
ing in  for  kind  words  from  the  reviewers,  and  we  are  glad 
it  is  so.  The  author,  who  is  himself  of  U.E.L.  stock, 
evidently  has  been  a  close  student  of  the  early  history  of 
the  Bay  of  Quinte  district,  where  for  the  most  part  the 
scene  of  the  tale  is  laid,  and  has  woven  into  the  story, 
in  the  recollections  of  an  aged  negro,  much  interesting 
detail  of  the  period  following  the  War  of  the  American 
Revolution.     He  has  done  good  work.    His  book  will  ap- 
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The  first  of  September  we  shall  publish  a 
new  romance  by  RANDALL  PARRISH 
that  will  prove  a  revelation   to  his  admirers. 


The  title  will  be 


The  Last  Voyage  of  the  Donna  Isabel 

A  Romance   of  the   Sea 

We  shall  print  a  larger  first  edition  of  this  book  than  we  have  ever  before  issued  of 
any   novel. 

We  have  a  new  and  unusual  plan  for  locally  exploiting  it 

You  can  count  on  this  title  for  one  of  the  Fall  leaders,  and  we 
commend  it  for  a  prominent  place  on  your  advance  buying  lists. 

A.   C.  McCLURG   &    CO.,    Publishers,    Chicago. 


peal  to  his  fellow-countrymen,  and  it  should  sell  and  sell 
well.  An  admirable  series  of  illustrations  and  an  at- 
tractive cover  by  Mr.  A.  M.  Wickson  add  much  to  the 
appearance  of  the  book. 

Wm.  Inglis  Morse's  forthcoming  volume  of  poems 
has  been  changed  in  title  from  "A  Canadian  Abroad," 
to  "Acadian  Lays  and  Other  Poems."  The  author  is 
rector  of  an  Episcopalian  church  in  Lynn,  Mass.  He  is  a 
native  of  Annapolis  County,  Nova  Scotia,  and  spends  his 
summer  vacations  at  his  old  home  in  Paradise  village. 
He  is  a  graduate  of  Acadia  University,  Wolfville,  N.S., 
and  of  the  Episcopal  Theological  School,  Cambridge, 
Mass.,  and  a  post-graduate  of  Harvard  University.  Mr. 
Morse  traces  his  family  descent  from  Plymouth  Colony 
stock.  The  family  was  among  those  who  at  the  close  of 
the  American  Revolution  left  their  homes  that  they  might 
still  reside  under  the  British  flag,  and  were  given  grants 
in  Nova  Scotia  and  New  Brunswick.  He  still  classes 
himself  as  a  Canadian. 

Thomas  A.  Reynolds,  a  retired  officer  of  the  Hudson's 
Bay  Company,  writing  under  the  pen  name  of  Martin 
Hunter,  issued  last  October  a  book  called  "Canadian 
Wilds,"  which  A.  R.  Harding  Publishing  Co.,  Columbus, 
Ohio,  published.  The  first  edition  is  now  exhausted  and 
a  second  edition  has  been  prepared.  The  book  is  divided 
into  thirty-eight  chapters  and  relates  to  the  hunting  of 
different  animals,  to  peltry,  fishing  and  Indians.  One  of 
the  most  remarkable  chapters  is  on  "The  Art  of  Pulling 
Hearts."  To  avoid  injuring  the  fur  of  a  small  animal 
that  has  been  trapped,  Indians  have  a  way  of  killing  it 
by  pulling  down  its  heart  until  the  cords  snap.  Mr. 
Hunter  contends  it  is  the  most  humane  method  because 
the  animal  dies  almost  as  quickly  as  if  shocked  by  elec- 
tricity.   The  book  sells  at  50  cents. 
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Rev.  J.  E.  Sanderson,  M.A.,  whose  recently  published 
work,  Vol.  I.  of  "The  First  Century  of  Methodism  in 
Canada"  well  deserves  a  popular  sale,  is  a  graduate  of 
Toronto  University.  At  the  age  of  fourteen  he  entered 
Victoria  College  and  studied  afterwards  at  the  Toronto 
Academy,  Upper  Canada  College,  and  University  College. 
He  was  a  diligent  student  and  won  distinction  in  all  of 
these  institutions.  At  Upper  Canada,  among  other 
prizes,  he  obtained  those  for  an  essay  and  a  poem.  In 
Toronto  University  he  won  scholarships  in  successive 
years,  first-class  honors  in  several  subjects,  a  special 
prize  of  $25  in  agriculture,  and  at  graduation  the  prize 
for  English  verse  and  English  prose,  and  an  aggregate  of 
more  prizes  than  any  other  student  that  year.  His  his- 
tory is  a  worthy  chronicle  of  the  planting  of  Methodism 
in  the  then  Canadian  wilderness.  It  is  copiously  illus- 
trated  and   altogether  an   attractive   volume. 

The  extraordinary  demand  in  advance  of  publication 
for  the  forthcoming  work  "Through  the  Mackenzie 
Basin,"  has  induced  the  publisher  (William  Briggs)  to 
increase  the  first  edition  from  1,000  to  2,400  copies.  The 
advance  orders  already  total  nearly  one  thousand  copies 
The  volume  will  comprise  495  pages  with  56  hrlf-tone  en- 
gravings and  a  map  of  the  country  embraced  <n  the  Mac- 
kenzie Basin.  The  FGnglish  market  for  this  valuable  and 
interesting  work  has  been  secured  by  Simpkin,  Marshall, 
Hamilton,  Kent  &  Co.,  of  London.  A  very  tasteful  cover 
has  been  designed  for  the  book,  showing  in  panels  two 
representative  views  made  from  photos  taken  on  the 
Treaty  Expedition  trip.  A  de  luxe  edition  in  half  moroc- 
co, gilt  top,  will  be  issued.  The  book  altogether  will  be 
one  of  great  importance  as  a  contribution  to  the  litera 
turc  of  the  west  and  the  natural  history  of  the  Dominion. 
The  6th  of  July  has  been  announced  as  the  day  of  pub- 
lication. 
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Old    Quebec  in   History,   Fiction  and  Verse 


In  view  of  the  approaching  Tercentenary  Celebra- 
tions al  Quebec,  t he  trade  will  be  interested  in  knowing 
what  publications  dealing  with  the  ancient  capital  are 
available.  With  this  object  in  view  Bookseller  and  Sta- 
tioner has  compiled  a  list  of  some  of  the  more  important 
titles,  with  additional  details  explanatory  of  their  con- 
tents. 

Historical. 

One  of  the  most  comprehensive  books  treating  Que- 
bec from  the  historical  standpoint,  is  "Old  Quebec,"  by 
Sir  Gilbert  Parker  and  Claude  Bryan.  This  is  pub- 
.  lished  by  the  Copp,   Clark  Co.   at  $3.75  net. 

Quebec  is  naturally  a  central  object  in  books  dealing 
with  the  conquest  of  Canada  by  the  English,  such  as 
"The  Fight  for  Canada,"  by  William  Wood.  This  book 
is  issued  in  two  editions,  both  illustrated,  at  $2.50  net 
and  $5.  The  latter  is  an  edition  de  luxe,  bound  in  half- 
morocco.     The  Musson  Book  Co.   are  publishers. 

A.  G.  Bradley's  "The  Fight  With  France  for  North 
America"  is  another  book  of  this  character.  The  ordin- 
ary edition  sells  at  $1.50  net.  An  edition  de  luxe,  bound 
in  half-morocco,  and  containing  10  hand-colored  plates, 
sells  at  $5  net.     Musson  Book  Co. 

Parkman's  "Montcalm  and  Wolfe"  is  another  timely 
book  and  of  this  there  are  several  editions.  The  cheap- 
est is  the  edition  in  Everyman's  Library,  2  vols,  in  cloth, 
70  cents,  leather,  $1.10  and  crushed  leather,  $1.50.  This 
edition  may  be  had  from  the  Methodist  Book  and  Pub- 
lishing House.  An  illustrated  library  edition  in  two 
volumes,  cloth,  is  published- by  the  Musson  Book  Co.  at 
$4.  The  same  in  half-morocco  sells  at  $6.50  and  in  polish- 
ed half-leather  at  $5. 

Fiction. 

Quebec  figures  largely  in  Sir  Gilbert  Parker's  fine 
novel,  "The  Seats  of  the  Mighty,"  of  which  the  Copp, 
Clark  Co.  are  publishers.  They  have  issued  a  tercen- 
tenary edition  in  paper,  with  special  cover  design,  to 
sell  at  50  cents.  The  regular  cloth  edition  sells  at  $1.50, 
while   there  is  a   line  large  edition  de  luxe  at  $2. 

Kirby's  "The  Golden  Dog,"  is  another  Quebec  novel, 
of  which  there  are  several  editions.  William  Brigga  has 
an  authorized  edition  at  $1.25.  The  Musson  Book  Co. 
have  a  special  tercentenary  edition,  with  photogravure 
frontispiece,  boxed,  at  $2.50  net.  They  have  also  a  limit- 
ed edition  of  one  hundred  copies,  with  colored  illustra- 
tions, half-morocco  binding,  $5.  Their  regular  edition 
sells  at  $1.25  in  cloth  and  $2  net  in  ooze  leather. 


"The  Span  of  Life,"  by  William  McLennan  and  Jean 
Mcllwraith,  at  $1.50  in  cloth  and  75  cents  in  paper,  and 
"In  Old  Fiance  and  New,"  by  William  McLennan,  at 
$1.25  only,  arc  two  pieces  of  fiction  by  Canadian  writers, 
published   by   the   Copp,   Clark  Co. 

William  I).  Howells,  the  American  novelist,  is  the 
author  of  two  charming  little  books'  bringing  in  Quebec, 
"A  Chance  Acquaintance"  and  "Their  Wedding  Jour- 
ney." The  Copp.  Clark  Co.  have  choice  little  editions 
at  50  cents  in  cloth  and  25  cents  in  paper,  while  the 
Musson  Book  Co.  have  editions  in  lambskin  at  $1  and 
velvet  calf  yapp  at  $1.50. 

Descriptive. 

As  a  souvenir  of  Quebec,  one  could  hardly  choose  a 
more  appropriate  book  than  "Old  Quebec,  the  City  of 
Charnplain,"  by  Emily  P.  Weaver,  recently  published 
by  William  Briggs,  Toronto.  It  contains  over  one  hun- 
dred illustrations  by  Annie  E.  Weaver.  Its  size  is  0x7 
inches  and  it  sells  at  75  cents  cloth  and  50  cents  paper. 

"Quebec  at  the  Dawn  of  the  20th  Century,"  by  A. 
B.  Routhier,  is  a  fine  large  volume,  well  illustrated,  and 
gives  a  good  idea  of  the  modern  city.  It  is  one  of  the 
publications  of  the  Musson  Book  Co.  and  is  listed  at 
$2.50. 

"The  St.  Lawrence  Basin,"  by  S.  E.  Dawson,  the 
King's  Printer,  throws  interesting  light  on  the  city  from 
the  descriptive  standpoint.  The  Copp,  Clark  Co.  publish 
this  book  at  $1  net. 

A  Special  Volume. 

Valentine  &  Sons  Publishing  Co.,  of  Montreal,  New 
York,  Dundee  and  Edinburgh,  with  commendable  enter- 
prise, have  issued  a  special  volume  for  the  occasion,  en- 
titled "Scenic  Sieges  and  Battlefields  of  French-Canada," 
by  Katharine  Livingstone  Macpherson.  It  is  handsomely 
printed  and  bound  in  the  best  Valentine  style,  the  cover 
of  dark  blue  with  gold  title  and  device,  being  most  attrac- 
hve.  The  type  used  throughout  is  antique,  giving  a 
strong  effect.  There  are  many  illustrations  all  executed 
with  that  clearness  and  perfection,  which  characterize 
all  Valentine  &  Sons  Company's  illustrative  work.  The 
titles  of  the  various  chapters  are  as  follows:  "The  Re- 
nunciation of  Dollard  des  Ormeaux,"  "The  Defence  of 
Vercheres  "  "Canada  and  Her  British  Neighbors  in 
1745,"  "The  Siege  of  Louisburg,"  "Ticonderoga,"  "The 
Fall  of  Quebec,"  "After  the  Battle"  and  "The  Battle 
of   Ste.  Fove." 


BOOKS  OF  THE  MOMENT 

THE  SEATS  OF  THE  MIGHTY,      By  Sir  Gilbert  Parker, 

Illustrated.     Paper  50c.     Cloth  $1.50.     Edition  de  Luxe  $2.00 
OLD  QUEBEC,    The  Fortress  of  New  France,     By  Sir  Gilbert  Parker  and  Claude   Bryan. 

Illustrated.     Cloth  $3.75  net. 
THE  ST.  LAWRENCE  BASIN,     By  S.  E.  Dawson.     Illustrated.     Cloth  $1.60  net. 
IN  OLD  FRANCE  AND  NEW,    By  Wm.  McLennan.     Illustrated.     Cloth  $1.25. 
A  CHANCE  ACQUAINTANCE,    By  W.  D.  Howells.     Paper  25c.     Cloth  50c. 
THEIR  WEDDING  JOURNEY,    By  W.  D.  Howells.     Paper  25c.    Cloth  50c. 

THE    COPP,    CLARK    COMPANY,    LIMITED 

PUBLISHERS  TORONTO 
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Brief  Reviews  of  Current  Books 


THE  ENCHANTED  SHIP.  By  R.  An. loin.  Toronto: 
Cassell  &  Co.  Cloth,  $1.25.  The  strange  experiences 
of  four  Englishmen,  holidaying  in  Norway.  They 
find  a  wrecked  vessel  on  the  shore-  and,  while  search- 
ing it,  a  storm  arises.  They  take  shelter  in  the  hold 
and  then  occur  many  remarkable  phenomena.  The 
ship  is  supposedly  washed  out  to  sea,  drifting  rapidly 
all  over  the  North  Sea.  The  four  young  adventurers 
make  a  jolly  crew  and  their  conversation  is  bright 
and  witty. 

THE  COD  OF  CLAY.  By  H.  C.  Bailey.  Toronto:  Mus- 
son  Book  Co.  Cloth,  $1.25.  A  story  dealing  with 
an  exciting  period  in  French  history.  Napoleon  is 
the  hero  and  the  reader  is  shown  "the  god  of  clay," 
worshipped,  hated  and  pitied.  His  relations  with 
women  are  shown  in  no  very  favorable  light.  Several 
interesting  incidents  are  introduced,  perhaps  the  most 
touching  one  being  his  meeting  with  an  inferior  poet 
and  cripple,  who  wrote  verses  in  praise  of  the  young- 
god  of  war.  It  is  a  book  which  one  can  't  help  liking 
all  the  time,  hoping  that  the  great  leader's  heart 
might  soften. 

BAHAMA  BILL.  By  T.  Jenkins  Hains.  Boston:  L.  C. 
Page  &  Co.  Cloth,  $1.50.  Hains  is  one  of  the  fore- 
most writers  of  sea  stories  of  the  day  and  in  this 
volume  of  short  stories,  into  each  of  which  the  figure 
of  the  big  negro,  Bahama  Bill,  enters,  he  has  pro- 
duced a  most  readable  and  entertaining  book.  The 
scenes  are  laid  off  the  coast  of  Florida  and  Bahama 
Bill  engages  most  of  the  time  in  wrecking  operations. 
There  is  a  strength  and  intensity  about  each  story, 
which  fastens  the  reader's  attention.  The  tragic 
element  is  never  far  distant. 

CAPTAIN  LOVE.  By  Theodore  Roberts.  Boston:  L. 
C.  Page  &  Co.  Cloth,  $1.50.  In  this  romance  of 
eighteenth-century  England,  Roberts  writes  in  a  new 
vein.  He  has  essayed  the  task  of  producing  a  tale 
of  the  variety  made  famous  by  Weyman  and  it  must 
be  said  that  he  has  succeeded  admirably.  His  com- 
mand of  the  language  of  the  day  gives  that  indefin- 
able attractiveness  to  the  story  which  must  always 
belong  to  a  well-written  novel  of  that  age  of  romance. 
The  construction  of  the  plot  is  simple  but  the  interest 
is  well  maintained. 

THE  MAKING  OF  PERSONALITY.  By  Bliss  Carman. 
Boston:  L.  C.  Page  &  Co.  Cloth,  $1.50.  A  series 
of  essays  in  which  the  subject  is  treated  analytically 
and  comprehensively.  Mr.  Carman  combines  the  calm 
„udgment  of  the  philosopher  and  the  intention  and 
fervor  of  the  poet  with  the  practical  application  of 
the  educator  or  artist  in  teaching  men  how  to  evolve 
out  of  the  complexities  of  human  nature  the  genius 
of  right  living.     An  able  and  suggestive  book. 

NIGHT  RIDERS.  By  Henry  C.  Wood.  Chicago:  Laird 
&  Lee.  Cloth,  75  cents.  Paper,  25  cents.  The  story 
of  the  pretty  daughter  of  a  poor  widow  who  keeps 
tollgate  through  the  influence  of  a  mean  but  well-to- 
do  old  squire  who  insists  upon  marrying  the  girl  and  is 
abetted  by  her  mother.  She  is  in  love  with  another 
man,  however,  whom  the  old  fellow  plots  to  gel 
into  the  hands  of  the  law  as  a  tollgate  raider. 

THE  CALL  OF  THE  SOUTH.  By  Robert  Lee  Durham. 
Boston:  L.  0.  Page.  Cloth,  $1.50.  A  story  in  which 
the  negro  problem  of  the  South  is  presented  in  its 
political    and    in    its    social    aspects    with    force    and 
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Books  of  Interest 
Just  Now 


Old    Quebec,  the  City  of   Champlain 

By  EMILY  P.  WEAVER 

Author  of  "A  Canadian  History  for  Boys  and  (iirls." 

Willi  over  one  hundred  illustrations  by  Annik  E.  WEAVER. 

Si/.e  9x7  inches, 

Paper  50c  Cloth  75c,  postpaid 

A    Canadian    History    for    Boys    and 
Girls 

By  EMILY  P.  WEAVER 

With  more  than  200  new  illustrations. 
50c.  postpaid 

The  author  of  this  delightfully-written  School 
History  has  given  it  a  painstaking  revision,  cor- 
recting inaccuracies,  elaborating  some  of  the  most 
important  incidents,  and  especially  with  regard 
to  early  and  more  recent  explorations,  adding 
valuable  features,  such  as  a  list  of  contemporan- 
eous events,  and  embodying  in  the  chapters  deal- 
ing with  the  social  conditions  of  each  period  a 
brief  study  of  the  Canadian  Authors  of  the  time. 
The  History  also  has  been  brought  down  to  date. 

The  Golden  Dog  (Le  Chien  d'Or) 

By  WILLIAM  KIRBY,  F.R.S.C. 

A  Romance  of  the  days  of  Louis  Quinze  in  Quebec. 

Authorized  edition. 

$1.25 

The  one  really  great  Canadian  Historical 
Romance. 

Montcalm  and  Wolfe 

By  FRANCES  PARKMAN 

2  Vols..  Cloth,  postpaid  70c.  2  Vols.,  Leather. postpaid  $1.10 

2  Vols.,  Crushed  Leather,  postpaid  $1.50 

In  Every  Man's  library. 

Marcelle,  An  Historical  Novel 

By  HAMPDEN  BURNHAM 

Postpaid  $1.25 

The  Perennial  Historical  Novel. 

"The  story  is  full  of  life  which  never  grows 
tame,  for  the  writer  fails  to  allow  himself  to  be- 
come dull.  From  the  opening  chapter  till  the  end 
the  pages  are  studded  with  moving  incidents  of 
flood  and  field.  The  story  illustrates  the  omni- 
potence of  love,  triumphant  over  the  allurements 
of  State,  Pomp  and  Worldly  Display,  and  in  con- 
nection with  its  progress,  vivid  pictures  are  given 
of  the  life  of  intrigue,  petty  jealousies,  heartburn- 
ings, plots  and  counter  plots  that  characterized 
the  Canadian  Capital  of  the  time,  with  the  rival 
interests  of  Church  and  State  each  striving  for 
mastery  and  success." — Evening  Examiner,  Peter- 
borough. 

For  Sale  at  Any  Bookstore 

William    Briggs,    Publisher 

29-33  Richmond  Street  West 
Toronto 
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vigor.  The  writer  has  shown  up  many  of  the  anom- 
alies in  the  situation"' arising  out  of  an  attempt  tn 
maintain  a  subject  race  under  free  democratic  in- 
stitutions and  has  thrown  into  his  story  an  interest 
that  is  more  than  local  inasmuch  as  the  question  of 
race  ascendancy  is  fast  becoming  one  of  the  very 
greatest  importance.  The  book  is  rapid,  strong-  and 
virile  and   will   well   repay   the  reader. 

MRS.  BAILEY'S  DEBTS.  By  Charles  Eddy.  Toronto: 
t'assell  &  Co.  Cloth,  $1.25.  An  amusing  tale  which 
relates  how  Mr.  Browser,  an  enterprising  stock- 
broker and  bounder,  pays  up  Mrs.  Bailey's  debts  un- 
known to  her  with  the  expectation  that  he  can  estab- 
lish a  claim  upon  the  young  widow  herself,  of  whom 
he  is  deeply  enamoured.  It  is  further  related  that 
the  tables  are  turned  upon  him  and  that  lie  is  brought 
to  a  wholesome  state  of  repentance.  A  good  story 
for  an  idle  hour. 

BY  THEIR  FRUITS.  By  Mrs.  Campbell  Praed.  Tor- 
onto: Cassell  &  Co.  Cloth,  $1.25.  A  cleverly  written 
story  of  the  sensational  order.  The  hereoine,  Aglaia 
I'ascaline.  is  a  whimsical  young  French  girl  who  ac- 
quires the  drug  habit  and  gradually  becomes  lost  to 
all  moral  sense.  Her  conduct  is  the  cause -of  much 
sorrow  to  her  twin  sister  who  is  devotedly  attached 
to  her  and  in  the  end  brings  calamity  upon  herself 
and  her  evil  associates. 

MATHEW  PORTER.  By  Gamaliel  Bradford,  Sr.  Bos- 
ton: L.  C.  Page  &  Co.  Cloth.,  $1.25.  A  forceful  and 
vigorous  book  with  a  political  aim,  the  doctrine  of 
states'  rights  being  set  forth  as  the  basis  of  a  true 
democracy.  The  romance  of  a  unique  love  story 
is  interwoven  with  the  more  serious  business  of  the 
election  of  the  hero  to  the  office  of  Governor  of  the 
State  of  Massachusetts.  A  book  well  worth  reading 
both    for    entertainment    and    enlightenment. 

THE  OLD  LOYALIST.  By  A.  R.  Davis.  Toronto:  Win. 
Briggs.  Cloth,  $1.25.  The  merit  of  this  book  lies 
not  so  much  in  its  dramatic  force  as  in  the  easy 
How  of  the  narrative  and  the  vividness  of  its  de- 
scriptions. The  writer  has  given  a  new  setting  to 
some  familiar  facts  and  incidents  in  Canadian  his- 
tory and  he  has  "done  a  good  work  in  emphasizing 
the  loyalty  and  sterling  qualities  of  the  pioneers 
who  laid  the  foundations  of  this  fair  Dominion. 
The  book  appeals  strongly  to  Canadian  readers  and 
should  have  a  wide  circulation  among  old  and  young. 

ANNE  OF  GREEN  GABLES.  By  L.  M.  Montgomery. 
Boston:  L.  0.  Page  &  Co.  Cloth,  $1.50.  Anne  was 
an  orphan,  taken  from  an  orphan  asylum  to  the 
country  home  of  a  kind  farmer  and  his  straight-laced 
and    forbidding    spinster    sister.      Her    career    on    the 


farm  was  filled  with  exciting  and  unexpected  in- 
cidents which  shocked  the  neighbors  and  got  Anne 
and  her  friends  into  many  troubles.  The  humor  of 
the  story  is  reminiscent  of  "Mrs.  Wiggs  and  the 
Cabbage  Patch." 

GLEAM  O'DAWN.  By  Arthur  Goderich.  Toronto: 
McLeod  &  Allen.  Cloth  $1.25.  A  charming  romance 
of  the  woods.  The  love  of  Dan  Smith,  the  big  In- 
dian, for  his  "lil'  brown  girl"  is  a  fascinating 
element  in  the  story.  The  interest  is  maintained 
from   start    to   finish. 

TRUE  STORIES  OF  CRIME.  By  Arthur  Train.  To- 
ronto: McLeon  &  Allen.  Cloth,  $1.25.  Literally 
true  stories  of  some  of  the  greatest  and  most  thrill- 
ing crimes  of  the  last  few  years,  stories  of  men  and 
women  who  lived  and  schemed,  laughed,  sinned  and 
suffered,  and  paid  the  price  when  the  time  came, 
most    of   them   without   flinching. 

SPINSTER  FARM.  By  Helen  M.  Winslow.  Boston: 
L.  C.  Page  &  Co.  Cloth,  $1.50.  Light-hearted  char- 
acter sketches  and  equally  refreshing  and  unexpect- 
ed happenings  are  woven  together  with  a  thread 
of  happy  romance,  of  which  Peggy,  the  Spinster's 
niece,  is  the  heroine.  Alluring  descriptions  of  na- 
ture and  country  life  are  given  with  fascinating  bits 
of  biography  of  the  farm  animals  and  household 
pets. 

THE  PROFLIGATE.  By  Arthur  Hornblow.  Toronto: 
The  Copp,  Clark  Co.  Cloth,  $1.50.  The  hero,  a 
foundling,  who  is  adopted  by  an  old  gentleman,  turns 
out  badly.  Expelled  from  Columbia  University,  he 
•gets  the  gambling  fever  and  goes  from  bad  to  worse 
his  would-be  father  is  murdered  and  suspicion  lights 
on  him  but  he  is  acquitted/  Finally  he  meets  a  girl 
who  believes  in  him  and  succeeds  in  reforming  him. 

LOVE  AND  THE  IRONMONGER.  By  F.  J.  Randall. 
Toronto:  Henry  Frowde.  Cloth,  $1.25.  A 
humorous  story.  George  Early  a  forward 
young  clerk  in  the  employ  of  the  old 
London  firm  of  Fairbrother  &  Co.,  learns  a  secret 
which  enables  him  to  carry  on  systematic  blackmail 
against  three  of  the  senior  clerks.  In  time  he  suc- 
ceeds in  marrying  Miss  Fairbrother,  the  head  of 
the  firm  after  her  father's  death.  In  due  time  his 
former  victims  turn   the  tables  on  him. 

THE  STRENUOUS  CAREER,  By  Rev.  Madison  C. 
Peters.  Chicngo:  Laird  &  Lee.  Cloth,  $1.25.  Full 
of  keen  sayings,  famous  examples,  and  overflowing 
with  enthusiasm  and  optimism,  this  book  by  the 
famous  orator,  lecturer  and  writer,  covers  all  the 
problems    of   modern    life. 


Cloth  25c. 


70  TITLES  NOW  READY 


Leather  50c. 


THE  PEOPLES  LIBRARY 

"The  last  word  in  cheap  reprints"— Times,  London. 

Cloth  25c.         CENTURY  SHAKESPEARE  (40  vols.)     Leather  50c. 


NOW    READY 


Th>     Spanish     Jade       by     Maurice     Hewlett 

Pemberto 
The     Statue,     by     Eden     Phillpotts     and     Arnold     Bennett 


A     Millionaire     Girli     by     A.     W.     Marchmont 
Wheels     of    Anarchy,     by     Max     Pemberton  The  Pauper  of  ParH  Lane,  by  Wm.   Le  Q 


u-chmont         |  25 
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CASSELL  (SL  CO.,  Limited.   42   Adelaide  Street   W.,  Toronto,  Ont. 
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T~%  f\f\  MS  ^y  Out-of-print  books  supplied.     No  matter  what  subject 

|y\  f\  1  |^^5#       Can  supply  any  book  everpublished.     We  have  50,000. 
rare  books. 

BAKERS  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 

Order 

BAEDEKERS     GUIDE 

to  Canada  (Latest  Edition)    now,  from 
the  sole  Canadian  Agent. 


A.  T.  OHAPMAN 


MONTREAL 


MAPS 


of  every  state  and  territory  in 
the  United  States  and  of  every 
country    in    the   world.     Special 

maps   made  to  order. 

Correspondence  Invited 
RAND,  McNALLY  &  CO.,  166  Adams  St.,  Chicago. 

TELEGRAPH   CODES 

A    B  C  Cot/0.     5th  Edition.      English     Net   $7.00 

A   B  C  Code.    5th  Edition.     Spanish " 

ABC     Code.     4th  Edition 

A  I  Code.     ...  " 

Morelng  &    Neal  Code 

Bedford-McNIell  Code 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 
AMERICAN  CODE  COMPANY,  83  Nassau  St.,  N.Y. 


An  Announcement  for  Every  Bookseller 

<I  We  supply  books  of  all  publishers. 

<J  A  large  representative  stock  of  books   kept   constantly 
on  hand. 

<I  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

<I  Our  prices  are  right. 

MCCLELLAND  &  G00DCHILD 

Wholesale  Booksellers 
42  Adelaide  Street  West,  -  •  TORONTO 


8.00 

s.oo 

7.50 
5.00 
6.00 


City. 


INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  givinghim  information  on  how  to  arrange  ads.  to  the  best 
advantage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.     Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN  PRINTER  AND  PUBLISHER 

Montreal  Toronto  Winnipeg 


Agents  for  : — 

John  Wiley  & 
Sons,  New  York. 

Longmans,  Green 
&  Co.  London, 
Eng. 

Thos.    Nelson    & 

Sons,  Edinburgh, 

Scotland. 

Geo.  Philip  &  Son 
Ltd.,  London,  Eng. 


SAVE  TIME  AND  MONEY 

By  ordering  your  School, 
College  Text  Books  and  Sup- 
plies from  Canadian  Head- 
quarters. Write  for  terms  be- 
fore placing  your  order  else- 
where.    It  will  pay  you. 

RENOUF  PUBLISHING  CO, 


Educational  Publishers  and  Wholesale 
Dealers. 


61,  Union  Ave. 


Montreal 


(   CANADA 
THIS  MONTHS  BEST  SELLER  IN    {   UNITED  STATES 

t    ENGLAND 


IS 


Winston  churchiirs  Mr.  Crewe's  Career 

THE    NEXT    BEST    SELLER    IS 

Marion    Crawford's     Prima      E/Olina 

NOTE — Booksellers  should  work  up  a  good  sale  for  "Prima  Donna"  since  it  is  an  exciting  story  with  no 
solution  to  the  mystery.  This  will  lead  to  a  good  advance  sale  for  the  sequel — "77ie  Diva's  Rubies,"  to  be 
published   in    the   autumn. 

TWO  NOTABLE  NEW  NOVELS 

Chateau  Royal.     By  J.  H.  Yoxall.     Cloth  only.     $1.25 

The  scene  is  laid  yesterday  in  an  old  part  of  France.  The  heroine  is  charming,  the  hero  frank,  gallant  and 
erratic,  and  the  dialogue  quick,  witty  and  clever. 

The  Cliff  End.     By  E.  C.  Booth.     Cloth  only.     $1.25. 

"A  magnificent  love  story,  one  of  the  most  intense  and  genuine  which  has  been  given  us  for  a  long  time." — 

London  Daily  Telegraph. 
"We  need  look  no  further  for  'the  novel  of  the  season.'     Here  it  is." — Morning  Post. 
"A  memorable  book.     It  marks  the  appearance  of  a  new  and  powerful  novelist."     Daily  News. 

The    Macmillan    Co.    of   Canada,  Ltd.,  Toronto 


*5 


BOOKSELLER     AND     S  T  A  T I  ( )  N  E R 


GENERAL  MANAGER  VISITS  CANADA. 
(Continued   from  page  9.) 

public  will  not  seek  them.  As  long  ago  as  185(1  John 
L'asscll  was  complaining  about  the  unwholesome  char- 
acter of  the  literature  of  that  day,  and  I  think  he  found 
one  of  the  right  remedies  when  he  set  to  work  to  bring 
out  good  books  at  low  prices.  He  was  the  first  man  to 
bring  out  a  library  at  7d  (14  cents),  more  than  half  a 
century  ago,  and  he  did  a  splendid  work  in  England  and 
Scotland. 

"One  very  sad  feature  is  that  most  of  the  works  ob- 
jected to  to-day  have  been  written  by  women.  A  strik- 
ing case  came  under  my  observation.  A  lady  noted  foi 
writing  very  good  books  was  approached  by  a  publisher 
who  wanted  her  to  write  what  he  called  a  realistic  story. 
She  did  not  write  under  her  own  name,  but  took  a 
man's  name,  and  now  you  find  on  sale  one  of  the  worst 
books  of  the  season,  apparently  written  by  a  man,  but 
really  by  a  woman.  I  think  it  is  disquieting  that  a 
woman,  or  a  man,  should  prostitute  his  or  her  pen  for 
the  sake  of  lucre  or  of  notoriety.  It  is  not  good  for  the 
public  nor  for  literature.  But  it  is  a  matter  about  which 
one  cannot  dogmatize,  and  everyone  must  judge  for  him- 
self and  herself.  When  public  opinion  asserts  itself,  as  I 
am  sure  it  will,  the  phase  will  pass,  and  good  literature 
will  triumph  as  it  always  has  done  in  the  past." 


GOES    TO   WINNIPEG. 

.John  Martin,  for  some  time  manager  of  sales  with 
McFarlane  Son  &,  Hodgson,  Limited,  wholesale  station- 
ers, Montreal,   has  recently  been  promoted   to  the     man- 


JOHN  MARTIN 
Western  Manager  McFarlane,  Son  &  Hodgson,  Montreal. 

agement  of  their  western  branch  in  Winnipeg.  This  move 
has  taken  place  in  connection  with  a  decision  of  the  firm 
to  develop  their  business  more  aggressively  in  the  west. 
It  is  intended  to  greatly  increase  the  stock  of  goods  in 
their  Winnipeg  warehouse,  which  will  be  made  the  dis- 
tributing centre  west  of  Fort  William. 

Mr.  Martin  for  a  number  of  years  represented  McFar- 
lane Son  &  Hodgson  in  the  Maritime  Provinces.  He  is 
a  business  man  of  more  than  ordinary  integrity  and  en- 
ergy and  the  firm  have  doubtless  made  a  wise  choice  in 
appointing  him  to  so  important  a  post.  Many  friends  will 
wish  him  all  success. 


HEALTH  AND  HAPPINESS. 

All  the  world  is  looking  and  hoping  for  increased 
length  of  days  with  prolonged  youthful  buoyancy.  When 
one-half  the  public  is  declaring  its  belief  in  apparently 
miraculous  healing  by  one  form  and  another  of  treat- 
ment, and  the  other  half  refuses  to  accept  the  testimony 
even  of  the   patients  themselves,  seekers  af^er  the   truth 
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will  take  hope  and  comfort  in  the  announcmeni  of  a 
new  book  by  the  Rt.  Rev.  Samuel  Fallows,  DD.,  LL.D.. 
a  clergyman  of  established  reputation,  soon  to  be  pub- 
lished by  A.  G.  McClurg&  Co.,  Chicago.  This  book,  to 
be  entitled  " Health  and  Happiness,  or,  Religious  Thera- 
peutics and  Right  Living,"  will  discuss  the  whole  subject 
from  a  new  and  sane  standpoint,  and  will  be  addressed 
to  the  demands  of  every  man  and  woman  of  common 
sense.  Bishop  Fallows  will  be  known  in  connection 
with  the  establishment  of  a  movement  now  being  carried 
on  at  his  church  in  Chicago,  where  wonderful  results 
have  already  been  accomplished  through  prayer  and  faith, 
upon  a  basis  of  practice  original  with  himself,  and  re- 
cognizing that  in  dealing  with  some  forms  of  disease 
we  should  still  to  some  extent  avail  ourselves  of  the 
knowledge  and  skill  of  the  trained  physician.  The  book 
will  be  eagerly  awaited  by  a  multitude  of  people  who  are 
anxiously  seeking  the  clear  sunlight  of  a  more  rational 
and  reasonable  faith. 


AN  IMPORTANT  WORK. 

Lawrence  J.  Burpee,  of  Ottawa,  has  at  length  com- 
pleted his  task  of  compiling  the  records  of  western  ex- 
ploration and  has  seen  his-  work  fittingly  published  in  a 
handsome  large  illustrated  volume  entitled  "In  Search  of 
the  Western  Sea."  The  book  is  divided  into  three  parts, 
"The  Northern  Gateway,"  "The  Southern  Gateway/' 
and  "The  Road  to  the  Sea."  Mr.  Burpee  has  adopted  a 
pleasing  style,  refraining  from  .too  leng-tTiy  quotations, 
which  in  a  work  of  this  character  are  apt  to  be  prosy. 
He  has  allowed  fancy  to  brighten  his  pages, without  de- 
parting from  a  groundwork  of  solid  fact.  The  whole  is 
a  compilation  of  information  of  a  most  valuable  charac- 
ter, and  betokens  much  erudition  and  much  painstaking 
research.  Mr.  Burpee  and  his  publishers  are  to  be  con- 
gratulated on  the  production  of  a  monumental  work, 
which  will  be  invaluable  to  students  of  to-day  and  to- 
morrow. The  Musson  Book  Co.  publish  the  Canadian 
edition  at  $5  net. 


A  GRATIFYING  RECEPTION. 

It  has  been  a  source  of  much  gratification  to  the 
manager  of  the  Oxford  University  Press,  S.  B.  Gundy,  to 
find  the  Canadian  trade  responding  so  well  to  the  Cham- 
bers's Encyclopaedia  proposition  made  in  the  last  num- 
ber of  Bookseller  and  Stationer.  It  will  be  remembered 
that  the  Oxford  Press  are  arranging  with  the  Toronto 
Mail  and  Empire  and  other  leading  papers  in  various 
parts  of  Canada  to  advertise  extensively  in  large  space 
the  great  encyclopaedia.  All  orders  resulting  are  to  be 
filled  through  local  booksellers,  who  will  receive  a  com- 
mission on  every  set  sold. 

While  the  advertising  campaign  in  the  Mail  and  Em- 
pire is  not  to  start  until  July  12,  already  numerous  ad- 
vance orders  for  sets  have  been  received  and  the  number 
of  enquiries  for  particulars  is  extensive.  One  point  which 
Mr.  Gundy  makes  is  this,  the  Oxford  Press  takes  all  risk 
of  collections.  No  bookseller  will  be  liable  for  the  value 
of  sets  sold,  when  payment  is  not  collectable. 

Arrangements  have  been  made  by  Mr.  Gundy  with 
the  Montreal  Herald  to  carry  on  the  advertising  of  the 
encyclopaedia  in   the  Province  of  Quebec. 


A.  G.  Bradley,  who  wrote  "The  Fight  With  France 
for  North  America,"  has  written  a  sequel  to  that  volume 
entitled  "The  Making  of  Canada,  T763-1814,"  which  Con- 
stable &  Co.,  of  Edinburgh,  are  publishing.  It  win  prove 
a  timely  volume  in  view  of  the  celebrations  at  Quebec. 
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THE  BEST  SELLERS  IN 
THE  "OLD  COUNTRY" 

— in  every  class  of  periodical  literature — are  to  be  found  in  the  series  of  Harmsworth  publications,  a 
selection  of  which  is  given  below.  Specimen  copies  and  any  further  particulars  desired  can  be 
obtained  on  application  to  Amalgamated  Press  Ltd.,  Export  Dept.,  Carmelite  House,  London,  Eng. 


HARMSWORTH   HISTORY  OF  THE  WORLD 

(40  Parts.       7d.  Each) 

The  "Harmsworth  History  of  the  World"  is  the  work  of  the  foremost  historians  of  the  age.  The  reader  will  learn  the  history 
of  the  world,  from  the  commencement  of  things  until  to-day,  from  the  lips  of  such  men  as  the  Right  Hon.  James  Bryce,  Professor 
Flinders   Petrie,  Professor  Archibald  Sayes,  Sir  Henry  Johnston,  and  many  other  eloquent  historians  and  ethnologists. 

Illustrations  are  used  wherever  their  use  explains  or  adds  interest  to  the  letterpress.  The  picture-galleries  of  the  world  have  been 
liberally  drawn  upon  ;  and  the  total  number  of  pictures,  including  many  magnificent  coloured  plates,  reaches  the  colossal  figure  of  10,000, 

Like  its  companions  and  predecessors  the  "Harmsworth  Encyclopaedia,"  the  "Harmsworth  Self-Educator,"  and  the  "Harmsworth 
Atlas,"  so  also  the  "Harmsworth  History  of  the  World"  is  a  marvel  of  cheapness.  The  whole  work  will  be  completed  in  about  forty 
fortnightly  parts  at  7d.  each,  so  that  the  total  price  will  be  less  than  25s.  Truly  an  astonishing  bargain  when  one  thinks  of  the  huge 
prices,  running  into  many  pounds,  usually  asked  for  a  work  of  this  character. 


THE  WORLD  AND  HIS  WIFE 

(15c.  Monthly) 

The  most  sumptuous  monthly  magazine 
printed  in  England.  It  contains  each  month 
entrancing  serial  and  short  stories  by  leading 
authors,  and  is  profusely  illustrated  by  famous 
artists. 

Home  decoration,  home  amusements,  health, 
cooking,  dress  making,  and  valuable  articles  on 
household  management  suggest  the  practical 
nature  of  its  contents  month  by  month. 

A  handsome  little  magazine  for  the  children, 
the  "  Playbox,"  specially  edited  by  ladies, 
and  charmingly  printed  in  colours,  is  pre- 
sented with  each  number. 


LONDON  MAGAZINE 

(15c.  Monthly) 

Positively  the  best  monthly  magazine  hail- 
ing from  the  Old  Country— ihe  magazine  of 
human  interest. 

Every  story,  article,  picture,  verse,  every 
item  in  its  production,  is  deeply  interesting, 
pleasantly  instructive,  artistic  and  refined. 

,  Its  illustrations  are  the  cleverest  productions 
°*  the  cleverest  and  best-known  artists.  Its 
Contributors  include  some  of  the  most  prom- 
inent masters  of  fiction  of  the  day,  and  there 
is  always  a  strong  serial  by  a  favorite 
novelist. 


THE  RED  MAGAZINE 

15c.    Monthly 

The  Premier  Fiction  Magazine,  and  the 
only  illustrated  magazine  of  its  class  on  the 
English  market. 

Contains  the  biggest  and  brightest  budget 
of  short  stories  ever  issued  for  I  5  cents,  and  is 
contributed  to  by  all  the  leading  Short  Story 
writers. 

For  cleverness,  ingenuity  and  literary  merit, 
the  stories  contained  in  the  "Red"  Magazine 
are  unequalled. 


CHILDREN'S  ENCYCLOPAEDIA 

(Fortnightly.     7d.  Parts) 

To  be  completed  in  about  forty  parts.  Something  entirely  novel.  The  "Children's  Encyclopaedia"  is  the  greatest  children's 
book  that  has  ever  been  published.  It  is  the  first  attempt  ever  made  to  explain  the  whole  world  to  a  child.  The  scheme  has  behind 
it  a  group  of  the  most  capable  teachers  of  the  day.  It  is  a  book  to  be  read  to  children  or  by  children.  The  arrangement  of  the  book 
makes  it  possible  to  explain  anything  in  the  world  to  a  child.  There  is  nothing,  indeed,  that  can  come  into  childhood  that  is  not 
treated  in  the  "Children's  Encyclopaedia.  It  is  not  an  effort  to  cram  a  child's  mind;  it  is  an  effort  to  direct  the  child's  mind 
into  pleasant  and  profitable  paths. 


FASHIONS  FOR  ALL 

(3d.  Monthly) 

This  magazine  is  published  in  the  middle  of 
every  month,  and  is  a  distinct  advance  upon 
anything  of  the  kind  ever  attempted  before.  It 
contains  over  100  fashion  designs,  remarkable 
for  the  distinctness  with  which  they  combine 
simplicity  with  good  taste.  Millinery,  crochet, 
and  knitting  form  also  a  strong  feature.  With 
each  number  of  "Fashions  for  AH"  are  given 
away  five  free  patterns.  Every  detail  con- 
cerning these  patterns  is  fully  set  forth,  not 
only  in  English,  but  in  French,  German, 
Spanish  and  Dutch. 


DAILY  MAIL  SIXPENNY  NOVELS 

Only    the  Best   Fiction   of   the   Best  Writers   is  included   in   the  popular  "Daily 
Mail"  Sixpenny  Series. 

FOR  EXAMPLE  : 


The  Philanderers,  A.  E.  W.  Mason 

A  Gentleman  of  France,  Stanley  Weyman 

The  Viper  of  Milan,  Marjorie  Bowen 

Stingaree,  E.  W.  Hornung 

The  Call  of  the  Blood,  Robert  Hichens 


The  Guarded  Flame.  W.  B.  Maxwell 
The  Ragged  Messenger,  W.  B.  Maxwell 
The  Mayor  of  Troy,  A.  T.  Quiller  Couch 
Deborah  of  Tods,  Mrs.  Henry  de  la  Pasture 
Behind  the  Throne,  William  Le  Queux 


The  series  includes  thirty  other  works  equally  famous. 


SPECIAL  NOTICE. — A  complete  list  of  about  Forty    Weei\h  publications  also  issued  from  Carmelite 

House,  will  be  sent  free  on  application. 
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Matters    of    Interest    to    Canadian    Newsdealers 


Canadian  Publisher  has  Difficulty  with  Post  Office  Department  —  English 
News  Agent  Pleased  With  Visit  to  Canada — Uniform  Publishing  Dates. 


The  following  letter  from  B.  G.  Newton,  manager  of 
the  Canadian  Home  Monthly,  a  new  magazine,  published 
by  Stedman  Bros.,  Brantford,  speaks  for  itself: 

The  Editor,  Bookseller  and  Stationer  : 

In  a  recent  issue  of  The  Bookseller,  I  noticed  your 
criticism  of  the  deplorable  manner  in  which  the  Post  Of- 
fice Department  is  conducted.  At  the  time,  we  secretly 
agreed  with  you  that  the  affairs  of  so  important  a  state 
department  should  be  controlled  by  a  fai  more  com- 
petent executive  bod\  than' K.  M.  Coulter  and  his  assist- 
ants. Our  opinion  of  the  manner  in  which  the  affairs  of 
the  department  are  managed  is  no  longer  cherished  in 
secret— rather  would  we  give  it  vent  through  as  many 
valves  as  possible. 

It  is  just  six  months  ago  since  we  made  application 
to  the  department  for  mailing  privileges  for  a  new  maga- 
zine which  we  purposed  publishing.  We  were  asked  to 
submit  a  sample  of  the  first  number— together  with  a  list 
of  subscribers.  Upon  submitting-  a  copy  of  our  first  num- 
ber, Mr.  Coulter  coolly  informed  us  that  the  department 
could  not  see  its  way  clear  to  grant  us  mailing  privi- 
lege's. He  also  quoted  from  the  Post  Office  Act  the  clause 
reading  that  in  order  to  enjoy  second-class  mailing  rates, 
"the  periodical  must  consist  wholly  or  in  part  of  political 
or  other  news."  Mr.  Coulter  would  not  vouchsafe  this 
information  when  the  first'  application  was  made,  al- 
though we  outlined  the  nature  of  our  publication  thor- 
oughly. 

In  a  personal  interview  (at  Ottawa)  Mr.  Coulter  sug- 
gested to  our  representative  (Mr.  T.  H.  Preston,  ex-M. 
P.P.)  that  we  make  certain  changes— send  the  department 
a  dummy  and  he  would  give  it  due  consideration.  We  did 
this,  and  all  the  satisfaction  we  secured  was  contained 
in  a  letter  stating  that  the  department  could  not  pass 
judgment  on  a  "dummy"  copy. 

At  this  time,  two  months  or  more  ago,  Mr.  Coulter 
staled  that  the  department  had  under  consideration  the 
establishment  of  a  new  classification  governing  the  postal 
rates  on  publications  of  a  literary  nature.  This  new  rul- 
ing was  to  have  materialized,  we  were  led  to  believe,  in 
a  week  or  so.  It  is  now  eight  or  nine  weeks,  and,  a  few 
days  ago,  Mr.  Coulter,  in  reply  to  an  urgent  letter  says, 
"The  department  still  has  the  matter  under  considera- 
tion." The  department's  mode  of  considering  things 
must   be  a  most  deliberate  and  ponderous  process  indeed. 

Our  position  is  a  most  awkward  one,  for  we  are 
forced  to  pay  postage  indefinitely  at  the  rate  of  8c  per 
pound,  whereas  we  originally  intended  paying  the  exist- 
ing newspaper  rate — a  privilege  now  enjoyed  by  several 
Canadian  magazines  (in  nature  similar  to  our  journal). 
American  publications  under  the  Postal  Treaty  are,  we 
believe,  carried  in  Canada  at  the  V.  S.  rate  of  4c  per 
pound.  We  have  the  promise  of  a  new  classification  be- 
ing formed— until  this. is  done,  we  must  continue  to  pay 
postage  at  the  exorbitant  rate  of  8c.  per  pound.  We  can- 
not improve  our  magazine  or  increase  our  circulation  un- 
til  the  department  gets   busy. 

Our  case  is  not  by  any  means  an  isolated  one,  as  we 
understand  the  department  is  refusing  to  grant  mailing 
privileges  to  any  new  publication  unless  it  complies  in 
every  respect  to  the  latest  interpretation  of  the  statutes. 
And  yet,  some  Canadian  magazines  are  permitted  to  cir- 


culate at  the  old  rate — whether  by  virtue  of  vested 
lights,  or  by  reason  of  inertia  on  the  part  of  the  heads 
of  the  Post  Office  Department,   I   do  not  know. 

I  agree  with  the  Toronto  Board  of  Control  that  the 
department  is  "rotten,  yes,  rotten."  Just  fancy,  having 
to  wait  fourteen  days  for  an  answer  to  a  very  important 
letter — and  in  order  to  get  this  reply,  I  had  to  wire  twice 
and  phone  to  Ottawa — and  then,  of  all  the  exasperating 
and  absurdly  inconsequential  nothings,  the  department's 
letter  contained  them. 

B.  G.   NEWTON. 

Brantford,   June  17,   1!I08. 

PLEASED  WITH   CANADA. 

Arthur  Berrill,  of  the  firm  of  Gordon  &  Gotch,  whole- 
sale newsagents,  London,  England,  is  now  in  Montreal. 
t'u  route  home  after  a  two  months'  visit  to  Canada.  Ac- 
companied by  Mrs.  Berrill  he  made  his  way  through  to 
the  Coast,  spending  some  time  in  all  the  principal  cities. 

To  Bookseller  and  Stationer,  Mr.  Berrill  expressed 
himself  as  well  pleased  with  the  country,  especially  the 
west.  The  outlook  for  the  news  trade  was  good.  He 
had  gained  first-hand  information  on  the  Canadian  situ- 
ation and  was  now  able  to  go  home  and  consider  future 
business  moves  intelligently.  He  did  not  consider  the 
time  as  quite  ripe  yet  for  the  establishment  of  an  agency 
but  he  believed  it  would  not  be  long  before  one  would 
be  necessary.  Meanwhile  his  house  were  going  to  develop 
trade  here  aggressively. 

DINNER  TO  DISTINGUISHED  PUBLISHER 

During  his  brief  stay  in  Toronto,  Arthur  Spurgeon, 
general  manager  of  Cassell  &'  Co.,  London,  was  the  guest 
of  honor  at  a  publishers'  dinner  tendered  him  by  Lt.-Col. 
J.  B.  MacLean,  proprietor  of  The  Bookseller  and  Sta- 
tioner, on  Friday  evening,  June  1'2,  at  the  Toronto  Club. 
Owing  to  the  brief  notice  of  the  event,  several  publishers 
were  unable  to  be  present,  but  a  good  representation  of 
the  trade  were  there  to  meet  Mr.   Spurgeon. 

The  guest  of  the  evening  was  toasted  in  due  form  and 
responded  felicitously,  expressing' his  appreciation  of  the 
kindness  which  had  been  shown  him  in  Toronto.  He  told 
briefly  the  story  of  his  connection  with  Cassell  &  Co., 
and  outlined  how  he  had  succeeded  in  restoring  the  for- 
tunes of  the  famous  old  house. 

J.  L.  Thompson,  manager  of  Charles  Scribners'  Sons, 
New  York,  happened  to  be  in  Toronto  on  the  day  of  the 
dinner,  and  was  prevailed  on  to  be  present.  He  too 
spoke  entertainingly  of  trade  affairs.  J.  S.  Willison, 
managing  editor  of  the  Toronto  News,  and  Wm.  Tyrrell, 
of  Wm.  Tyrrell   &  Co.,  were  the  other  speakers. 

The  invited  guests  included  William  Copp,  Copp, 
Clark  Co.;  George  McLeod  and  Thomas  Allen,  of  McLeod 
&  Allen;  A.  F.  Rutter,  Warwick  Bros.  &  Rutter;  W.  P. 
Gundy,  W.  J.  Gage  &  Co.;  J.  J.  Redditt,  Methodist 
Book  and  Publishing  House;  Frank  Wise,  Macmillan  Co., 
of  Canada;  S.  B.  Gundy,  Oxford  University  Press;  C.  J. 
Musson   and    J.    H.    Charles,    Musson   Book   Co.;     W.     E. 
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Robertson,  Westminster  Co.;  Win.  Tyrrell,  Win.  Tyrrell 
&  Co.;  J.  L.  Thompson,  ('has.  Scribners'  Sons;  .1.  S. 
Willison;  Lt.-Col.  Denison;  Henry  Button,  Cassell  &  Co.; 
W.  A.  C'raick. 

* 

VIEW   BOOK   OF   QUEBEC. 

There  will  be  a  large  demand  for  souvenir  view  books 
of  Quebec  this  month  and  of  these  Valentine  &  Sons  Pub- 
lishing Co.,  Montreal  and  Toronto,  issue  a  very  hand- 
some one  indeed.  It  contains  24  subjects  with  historical 
notes.  The  views  7x9  inches  in  size  are  mounted  on  stiff 
heather  paper  9x11  inches,  producing  a  charming  effect. 
The  views  are  executed  in  a  rich  blue  tint,  which  brings 
out  the  contrasting  objects  in  striking  fashion.  The  view 
book  has  'only  to  be  seen  to  be  admired  and  desired  and 
booksellers  will  do  well  to  stock   it  this  summer. 

SIXTY  YEARS  IN  BUSINESS. 

The  firm  of  Warwick  Bros.  &  Rutter,.  Toronto,  were 
taken  completely  by  surprise  a  couple  of  weeks  ago  when 
a  procession  of  employes  filed  into  Mr.  G.  R.  Warwick's 
private  office  and  invited  the  other  members  of  the  firm 
to  step  in.  For  a  minute  or  two  wild  surmises  passed 
through  the  minds  of  the  directors.  What  grievance  could 
be  at  the  bottom  of  this  .nove  ?  Was  a  strike  threaten- 
ed ?    Would  there  be  a  demand  for  higher  wages  ? 

But  the  firm  was  not  being  called  up  on  the  carpet 
for  any  such  thing.  Instead,  a  handsomely  inscribed 
scroll  was  unrolled,  which  the  leader  of  the  deputation 
proceeded  to  read  aloud. _ 

After  referring  to  the  fact  that  the  firm  had  now  com- 
pleted successfully  a  business  career  of  three  score  years. 
it  proceeded  to  offer  the  felicitations  of  the  entire  staff 
on  the  event.,  The  whole  tenor  of  the  memorial  was  one 
of  goodwill  and  esteem,  which,  as  one  of  the  directors  af- 
terwards remarked  to  Bookseller  and  Stationer,  "could 
never  be  bought  for  money  and  which  we  value  in  cor- 
responding degree."  The  congratulatory  document  was 
signed  by  representative  employes  of  all  departments. 

The  annual  picnic  of  the  employes  takes  place  on  the 
18th  inst.  It  had  been  intended  to  present  the  testi- 
monial then,  but  Mr.  Rutter's  departure  for  England  al- 
tered the  plan  somewhat.  However,  the  picnic  will  be 
made  a  memorable  occasion  in  the  history  of  the  firm 
and  a  souvenir  programme,  containing  an  illustrated  his- 
tory of  the  firm,  is  in  preparation. 

* 

Cassell  &'  Co.,  Toronto,  announce  that  arrangements 
have  been  made  whereby  the  publishing  day  of  all  their 
monthly  magazines,  with  the  exception  of  the  Story- 
Teller,  will  be  the  10th  day  of  the  preceding  month.  The 
Story-Teller  will  be  published  on  the  1st  of  the  preced- 
ing month. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 


The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 


Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  every  where  should  be  truly  grateful.  For 
stories  that  vibrate  with  lite  and  vigor,  Ainslee's  lias 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  11c.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  should  be  on  every 
neWstand.  It  is  the  most  popular  Canadian  publica- 
tion on  the  market  to-day.  Price  to  the  trade  14  cents. 
Retail  price  20  cents.  Fully  returnable.  It  contains  a  com- 
plete classified  index  of  what  appears  in  all  the  other 
magazines  of  the  month.  Selling  Busy  Man's  means 
an  increase  in  the  sale  of  other  magazines  as  well. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  Without  a  .student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  Want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  6  Beacon  St.,  Boston,  Mass. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc.  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scriber's? Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  Canadian 
Machinery,  10  Front  St.  East,  Toronto. 


If 

it's 

a 

British 

Publication 

We 

Have 

It. 

Two  popular  publications  that  every 
newsdealer  should  have  on  his 
counter. 

The  famous  "Living  Races  of  Mankind" 

Issued  Semi-monthly.     Trade  Price  15c. 

Issue  No.  2  Now  on  Sale 

Lloyd's  Song  Album 

Trade  Price  $1.70  per  doz. 

Sole    Agents    for   Canada 

The  Imperial  News  Co, 

91  Church  Street,   Toronto 
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Useful  Talks  on  Running  the  Wall   Paper  Department 

Many  Booksellers  are   Indifferent  —  The  Need  for  Courteous  Treatment 
of     Customers  -  -  No     Department     Can     be    Made    More     Profitable. 


NOTE:  The  BOOKSELLER  AND  STATIONER  has  just 
completed  arrangements  for  the  publication  of  a  series  of  letters 
concerning  the  wall  paper  departments  of  the  booksellers  of  Canada. 
This  series  is  to  be  written  by  a  man  close  to  the  trade,  familiar  with 
the  problems  that  confront  the  dealer,  and  not  afraid  to  point  out  the 
faults   of  principle  and  practice  he   observes  In   his   travels. 

Talk  No.  1. 

I  was  thumbing-  over  the  pages  of  my  April  number 
of  System  the  other  night  and  ran  across  an  article  by 
•an  old  friend,  Edward  Mott  Wooley.  The  "Dollars  and 
Cents  Value  of  Service"  would  interest  anyone  who  has 
to  look  a  payroll  in  the  face  every  week,  but  it  was 
particularly  impressive  to  me,  as  I  had  just  completed  a 
more  informal  investigation  of  the  same  subject,  in  con- 


Landscapt 

Uur.le, 

2699 


Hanging 
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4072 
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Si, I, 


Lr.llhr, 

57*6 


The   Arcady  —  Shown  by   Stauntons   Limited. 

nection  with  the   wall  paper   trade  of  the  booksellers   of 
Canada,  undertaken   for  The  Bookseller  and   Stationer. 

I  was  utterly  dumbfounded  at  the  indifference  of 
many  of  the  booksellers — and  agreeably  surprised  at  the 
infectious  enthusiasm  of  some  others.  Incidentally,  the 
soreheads  were  usually  the  little  fellows  who  carried  wall 
paper  in  stock  simply  and  solely  as  a  convenience  to 
those  customers  who  called  for  it.  They  did  nothing  to 
convert  a  burden  into  an  asset — and  if  anything,  con- 
tributed largely  to  their  lack  of  success.  The  enthusi- 
astic  fellows  may   have  started  carrying  wall  paper   for 
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the  same  reason,  but  through  the  application  of  brains 
and  energy  have  brought  their  departments  to  where 
they  now  compete  in  profitableness  with  the  book  and 
stationery   end   of  their  business. 

An  Indictment. 

Mr.  Wooley's  indictment  was  of  course  directed 
against  some  dealer  in  the  United  States,  but  I  aim 
quoting  a  paragraph  from  his  article  because  I  saw  the 
same  thing,  with  variations,  happen  so  many  times  in 
my  rounds  that  it  serves  as  well  as  anything  could  as 
an  example  of  "How  NOT  to  Make  Money  Out  of  Wall 
Paper." 

"An  incident  in  which  I  myself  figured  as  a  principal 
may  be  included  in  these  examples.  I  went  into  a  paint 
and  wall  paper  store  to  get  a  price  on  a  paperhanging 
job.  The  proprietor  was  in  a  bad  mood.  When  he  gave 
me  his  estimate,  $47,  I  remarked  : 

"  'Your  price  seems  rather  high.' 

"  'All  right,'  he  growled,  'do  it  yourself.'  Then  he 
turned  his  back  in  finality. 

"My  natural  conclusion  was  that  this  contractor  was 
rushed  with  orders,  and  didn't  care  for  more  trade,  but 
the  next  day  a  boy  came  along  my  street  delivering  cir- 
culars advertising  the  business  of  this  very  man. 

"Now,  the  point  came  in  later.  I  found  that  his 
price  was  the  lowest  of  several  estimates,  yet  rather 
than  give  the  job  to  a  man  who  had  snubbed  me,  I  paid 
two   dollars   more." 

What  is  the  Reason? 

Have  you  ever  wondered  why  the  trade  of  certain 
customers  who  once  dealt  largely  with  you  ceases  sud- 
denly? Have  you  ever  seen  a  one-time  patron  pass  your 
store  and  go  into  your  competitor's?  Have  you  ever 
wondered  at  the  mushroom-like  growth  of  some  younger 
mail  who  opened  in  your  town  and  within  a  few  years 
had  the  cream  of  the  trade  that  had  once  been  yours? 

There 's  some  mighty  good  reason,  you  can  wager, 
and  it  may  be  just  the  fault  of  service,  either  on  your 
part  or  on  that  of  your  employes.  Emerson  says:  "The 
highest  price  you  can  pay  for  some  things  is  to  have  to 
ask  for  them."  Fair  treatment  and  courteous  attention 
are  embarrassing  things  to  have  to  ask  for,  and  cus- 
tomers don't    come   to  your  store  to  be   embarrassed. 

"The  dollars  and  cents  value' of  service  as  shown  by 
such  incidents  in  everyday  business  ought  to  set  mer- 
chants   thinking. 

"Every  instance  of  indifferent  attention,  every  dis- 
agreeable or  sarcastic  word,  every  impatient  gesture, 
every  scowl  or  quick  retort  to  a  customer,  spells  LOSS 
— not  mere  theoretical  loss,  but  loss  that,  can  be  deter- 
mined in  money — that,  takes  dollars  out  of  your  cash 
drawer  and  puts  them  into  I  hat  of  your  wiser  competi- 
tor." 

And   remember   that   courtesy   and    patience,   sympathy 
and   intelligent    suggestion   just   as   certainly    spell   GAIN. 

The  next  time  you  are  tempted  to  kick  about  your 
wall  paper  department  take  the  time  to  go  into  the 
matter  as  I  have,  and  you'll  be  ready  to  agree  with  me 
thai  there  isn 'I  a  line  that  can  be  made  more  profitable 
to  carry  by  the  bookseller,  IF  you  but  go  at  the  thing 
in    the    right     way. 


BOOKSELLER   AND   STATIONER 

Announcement : 

The  New   Wall  Paper  Season  Opens  July  6,  1908. 


"PICKING  THE  WINNER" 


€fl  IF  you  could  make  up  your  mind  on  the  ques- 
tion of  the  line  you  will  carry  next  year  from 
advertisements,  we  would  try  to  tell  you 
something  here  of  the  1908-9  offering  of 
Stauntons  Limited. 

q  BUT    you    cant! 

€J  LET  it  suffice  to  say  that  it  is  the  best  that  we 
have  ever  produced.  We  submit  it  to  you 
with  every  confidence  but  no  prejudice.  If 
we  might  decide  the  matter  for  ,pou  there 
would  be  nothing  but  Staunton  paper  sold  in 
Canada.     That's  where  prejudice  leads  to! 

q  ALL  we  ask  is  that  our  salesmen  and  samples 
be  given  the  consideration  they  deserve  be- 
fore you  place  your  order  elsewhere.  We 
cheerfully  accept  our  chance  for  your  busi- 
ness after  comparison. 

q  CORRESPONDENCE  is  invited  with  dry 
goods  merchants  not  now  carrying  wall 
paper.  Communications  confidential  and 
our  advice  as  disinterested  as  we  can  make  it. 

q  REMEMBER,  when  buying  wall  paper,  that 
it's  the  profit-bearing  value  that  counts,  not 
the  cost  to  you.  The  papers  that  make  the 
money  for  the  retailer  are  trade-marked  with 
the  Staunton  Diamond,  which  on 
wall  paper  corresponds  with  the 
"Sterling"  mark  on  Silverware. 

•I  IF  you  are  a  judge  of  wall  paper 
value  the  Staunton  Line  for  1 909 
will    appeal    to  you  as  no  other 


can. 


What    is    your  Judgment    Worth? 

$100.00  in  Gold. 

q  FOR  years  past  the  salesmen  and  office  assistants 
at  Stauntons  Limited  have  chosen  certain 
papers  at  the  beginning  of  each  new  Season  as 
the  probable  "best  seller."  Sometimes  the 
unanimous  choice  falls  upon  a  certain  coloring 
of  one  paper;  sometimes  it  is  split  up  between 
half  a  dozen  or  more,  and  far  more  often  than 
not,  the  most  elaborate  estimates  are  the  furth- 
est from  the  fact. 

q  WE  are  interested  to  know  how  correctly  our  cus- 
tomers can  prejudge.  To  make  it  interesting 
prizes  of  $  1 00.00  in  Gold  will  be  paid  to  the 
successful  competitors,  $50.00  Gold  Piece  to 
the  winner  of  the  first.  Conditions  of  the 
Competition  are  simple.  Full  details  are  con- 
tained in  the  July  number  of  "Gilt  and  Glim- 
mer" our  interesting  magazine  for  wall  paper 
dealers.  If  you  are  an  established  dealer,  or 
intend  to  carry  a  stock  this  year  and  for  some 
reason  do  not  receive  "Gilt  and  Glimmer,"  fill 
out,  tear  off  and  send  us  the  attached  coupon. 
Your  name  will  be  added  to  the 
mailing  list  and  a  July  copy  sent 
you. 

q  IF  you  are  a  judge  of  wall  paper 
you  may  win  one  of  the  above 
prizes,  perhaps  the  first,  of  $50.00. 


Stauntons  Limited  sell  only  to  bona  fide  dealers  in  wall  decorations 
and  the  above  competition  is  restricted  to  the  same  class. 


STAUNTONS   Limited 

WALL  PAPER  MANUFACTURERS 

933YongeSt.,    -    TORONTO,  ONTARIO 


Stauntons  Limited     933    Yonge  Street,   Toronto,  Ont. 


I  12nd  to  carry  a  stock  of  wall  paper  but  do  not 
receive  "Qilt  and  Qlimmer. "  Kindly  add  my  name  to  the 
mailing  list  and  have  your  traveler  call  on  me.  I  will  give 
his  samples  consideration  before  I  order  elsewhere. 


{Kindly  give  street  address  when  writing,  and 
-'your  letters  to  Qeneral  Sales  'Department.) 


direct 


ZNjame  •  - 
Jlddress  ■ 
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PAYSON'S  INDELIBLE  INK 


MOTEL    DIRECTORY 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard 
Commercial  Works 


Matte's  Interest  Tables 

At  4,  5,  G,  7,  8,  9  and  10  ]ic>-  rent,  per  annum  liy  Na  POL- 
EOS  MATTE,  5th  Edition.     Price,  S'3.00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  same  author.  On  tine  heavy  paper  and  strongly 
bound     Price,  $3.00. 

Hughes'  Interest  Tables  and    Book  of 
Days   Combined 

At  3,  3'/2,  4,  5,  5^,  6,  7  and  8  per  cent,  per  annum.  By 
Charles  M  C.  Hughes.    Price,  $5.00. 

Hughes'  Supplementary   Interest  Tables 

Comprising  a  Special  Interest  Table  for  daily  balances, 
showing  interest  for  one  thousand  days  on  any  amount, 
rates  from  %  per  cent,  to  3J  per  cent.,  inclusive.  Also  a 
table  showing  interest  for  one  thousand  days  at  5  per 
cent.-,  by  means  of  which  (in  connection  with  Compara- 
tive Tables),  interest  for  one  thousand  days  can  be  ob- 
tained at  any  rate  from  J  per  cent,  to  10  per  cent., 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
for  obtaining  interest  on  any  rate  from  j  per  cent,  to  10 
per  cent.,  inclusive,  on  the  basis  of  365  days  to  the  year 
in  J  per  cent,  rates.  By  Chaki.es  M.  C.  Hughes 
Price,  $2  00. 

Hughes'   Interest  Tables 
At  6  and  7  per  cent.,  per  annum  (on  the  basis  of  365  days 
to  the  year1,  for  one,  two,   three  and  four  months  and 
days  of  grace  ;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.     By  Charles  M.   C.    Hughes  (on 
folded  card,  144x9%),  strongly  bound.     Price,  81.00. 
Hughes'  Savings  Bank  Interest  Tables 
At  2%,  3  or  3l/2  per  cent,  (each  on  separate  card),  on  the 
basis  of  one   month,    being  1-12  part    of    a    year.     By 
Charles  M.  C.  HUGHES,     Price,  SI. 00. 

Buchan's   Sterling   Exchange   Tables 
Converting  sterling  into  Canadian  currency,  and  vice 
versa,  advancing  by  8ths  and  16ths,  with  other  useful 
tables.     By  Ewino  Bvchan.     Second  edition.     Price, 
84.00. 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 
Showing  the  relative  value,  according  to  the  rate  of  dis- 
count in  London,  in  Canadian  and  New  York  systems  of 
quotations,  of  bills  of  exchange  drawn  at  any  rate,  or 
having  any  number  of  days  to  run,  etc.,  etc.  By  Ewing 
BUCHAN.     Price,  $4.00. 

Buchan's    Par   of  Exchange   (Canadian) 

Giving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £1  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.  By  Ewing  Buchan.  Price 
(in  sheets),  each,  20c;  mounted  (on  boards*,  each,  35c. 

Import   Costs 

Showing  "  laid-down  costs  "  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  five  per  cent,  to  fifty  per  cent,  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 
per  cent,  rates.  A  separate  table  for  each  rate.  By  H. 
S.  Martin.  Price,  $1.50.  Full  bound  leather— limp. 
New. 

The  Importers'  Guide 
A  hand-book  of  advances  of  sterling  costs  in  decimal 
currency  from  one  penny  to  1,000  pounds,  with  a 
FLANNEL  TABLE,  from  20  to  100  shillings  per  piece  of 
46  yards.  By  R.  Campbell  and  J.  W.  Little. 
Leather,  75c. 

The  Canadian    Customs   Tariff 

Revised  to  date,  containing  lists  of  warehousing  ports  in 
the  Dominion,  the  Franco-Canadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs, 
German  Rixmark,  at  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money,  Harbor 
Dues,  etc.,  etc.     F.  Cap.  8vo,  cloth.     Price,  50c. 

MORTON,   PHILLIPS    &   CO., 

PUBLISHERS 

1 1  5  and  1  1  7  Notre  Dame  St.,  West,  MONTREAL 


WINDSOR  HOTEL 

HAMILTON,   BERMUDA 

This  house  is  pleasantly  and  conveniently  lo- 
cated on  tha  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MoNiool,  Prop. 


TOWER  hOTEL«oKetown 

BRITISH  GUIANA. 
This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallingB,  and  near  to  all  principal  public 
buildings.  Cool  and  lofty  bedrooms.  Spaoious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,   BERMUDA 
Mrs.  J.  F.  SMITH    Proprietress. 

Opposite  Victoria   Park   and   Cedar   Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spain,  Tkinidau,  B.W.I. 
JOHN  MoEWEN,  Manager.      For  Rates, etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  In 
OTTAWA,  Ont.     Jambs  K.  Paisley,  Prop- 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS  AND  AUDITORS 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  151  Toronto  St.,  Toronto. 

465  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 


The  BROWN  BROS.,  Ltd.,  Toronto,  carry  a  full 
line  of   our   publications. 


The  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  atthe  same  price. 

HB-H-HH-HHH-B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


THE  TRAVELING  MAN. 

All-night  buying  is  no  uncommon 
thing  in  Western  Canada.  Railway 
connections '  in  many  places  are  such 
that  dealers,  who  come  in  from  out- 
lying towns  to  inspect  import  sam- 
ples, shown  by  eastern  travelers, 
land  in  in  the  evening  and  have  to 
get  out  on  an  early  morning  train. 
That  means  that  traveler  and  mer- 
chant work  along  through  the  wee 
sma'  hours  and  oftentknes  daylight 
comes  before  they  get  through. 

*  * 

* 

Some  of  the  annoying  things  that 
travelers  have  to  contend  with  fre- 
quently arise  from  confusion  of 
names.  A  Toronto  publisher,  who  al- 
so does  considerable  traveling  for  his 
house,  and  who  is  by  no  manner  of 
means  a  toper,  had  this  painful  ex- 
perience in  Ottawa.  Leaving  the  Rus- 
sell House  in  a  hurry  to  catch  a 
train  he  was  "stuck"  for  a  much 
larger  bill  than  he  expected — some 
ten  or  fifteen  dollars — but  in  his  haste 
he  had  no  time  to  investigate.  On 
the  way  to  the  station  he  mentioned 
to  a  fellow  traveler  that  rates  at  the 
Russell  must  have  gone  up  quite  a 
bit.  The  latter  asked  to  see  the  bill, 
which  was  produced  and  there  the 
astonished  publisher  discovered  a 
heavy  item  for  wines,  which  of  course 
he  had  never  seen.  Subsequent  inves- 
tigation showed  that  another  man  of 
the  same  name  had  been  the  pur- 
chaser. 

*  * 

* 

Other  stories  might  be  told  illus- 
trating the  same  thing.  Two  travel- 
ers in  the  trade  with  identical  nanes 
happened  to  be  following  each  other 
from  point  to  point.  Traveler  No.  f 
comes  to  Ottawa,  does  his  business 
and  proceeds  to  St.  John,  N.B., 
leaving  instructions  to  forward  all 
letters.  Traveler  No.  2  announces  to 
certain  parties  that  he  will  be  in  Ot- 
tawa on  such  and  such  a  date  and  to 
write  him  there.  He  arrives  and 
asks  for  his  mail.  Of  course  there  is 
no  mail  and'  he  is  so  informed.  All 
mail  has  gone  forward  to  St.  John. 
The  same  story  happens  at  St.  John 
and  Halifax.  This  is  by  no  means  the 
only  inconvenient  experience  that 
these  two  travelers  have  had. 

*  * 

* 

The  western  route  is  becoming  so 
heavy  for  some  travelers  for  eastern 
houses  that  they  will  soon  have  to 
have  assistants  to  help  them  out.  In 
fact  one  or  two  houses  already  send 
out  an  assistant  with  their  western 
travelers  and  others  will  adopt  the 
same  plan  next  year.  Truly  the  west 
is  growing  and  soon  each  firm  will 
have  to  have  a  staff  of  drummers  on 
the  western  route. 
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What  Men  and  Firms  in  the  Trade  are  Doing 


F.  Houssain,  dealer  in  fancy  goods,  Brandon,  has  been 
succeeded   by   Houssain   Bros. 

J.  S.  Ireland,  of  Owen  Sound,  has  gone  out  en  a 
summer  business  trip  for  Stauntons  wall  papers. 

Mrs.    E.  T.   Davis,  grocer  and   fancy  goods  dealer,  Cy- 
press River,  Man.,  lias  sold  out  to  Cecil  White  &  Co. 

S.  E.  Briggs,  general  manager  of  the  Fleming  H. 
Revell  Co.,  New  York,  came  to  Toronto  to  celebrate  the 
Glorious   Fourth. 

J.  K.  Irwin,  representing  Harmsworth's  publications, 
was  in  Montreal  recently,  in  the  interests,  particularly. 
of  the  new   Red  Magazine.  ' 

Ceo.  Savoy,  representative  of  the  National  Blank 
Book  Co.,  of  Holyoke,  Mass.,  was  among  the  recent 
America n  travelers  in  Montreal. 

Jerome  H.  Remick,  of  Jerome  H.  Remick  &  Co.,  music 
publishers.  New  York,  was  in  Montreal,  in  the  interests 
of  his  firm,  during  the  past  month. 

The  Union  Card  &  Paper  Co.,  of  Montreal,  makers  of 
playing  cards,  etc.,  have  been  succeeded  by  the  Consoli- 
dated Lithographing  &  Manufacturing  Co.,  Limited. 

Win.  Carter,  of  Stratford,  has  taken  over  the  sheet 
music  and  small  goods  stock  from  his  father,  Charles 
Carter,  and  will  also  add  stationery  and  fancy  goods. 

S.  B.  Gundy,  of  the  Oxford  University  Press  is  home 
from  his  spring  trip  to  the  Old  Country,  full  of  his  new 
scheme  for  disposing  of 'Chambers'  Encyclopaedia  through 
the  Canadian  trade. 

In  an  interesting  and  closely-contested  golf  match  at 
the  Lambton  links  on  June  20  the  Toronto  News  Co.  de- 
feated McLeod  &  Allen.  A  return  name  is  talked  of  by 
the   vanquished  publishers. 

The  0.  B.  Stanton  &  Wilson  Co.,  Toronto,  commercial 
stationers,  have  removed  from  their  old  location  on  the 
east  side  of  Yonge  Street  to  premises  occupied  up  to  re- 
cently by  the  Sterling  Bank  on  the  west   side. 

John  Morgan  of  Raphael,  Tuck  &  Sons  Co.,  has  been 
located  at  the  King  Edward  Hotel,  Toronto,  for  the  past 
couple  of  weeks.  This  is  his  second  visit  this  season  and 
this  time  he  has  cleared  up  all  the  smaller  accounts. 

Thos.  French,  of  James  St.,  Hamilton  Jias  lately- 
added    picture    framing   to    his    already   extensive    station- 


ery  business,      lie    is   one   of   the    progressive   men   in    the 
trade  and   always   reads   his  Bookseller  and   Stationer. 

Frank  Wise,  manager  of  the  Macmillan  Co..  of  Can- 
ada, is  hack  from  a  two-months'  trip  to  the  Old  Country, 
where  he  went  with  Mrs.  Wise  in  April.  He  reports 
conditions    on    the   other   side    id'    the    watsr    to    be   sound. 

James  T.  Swift,  the  popular  representative  of  the 
F.  II.  Harcourt  Co.,  Toronto,  was  married  at  Ottawa  on 
June  27  to  Miss  Emma  Eveline  Holland.  All  Mr.  Swift's 
friends  in  the  trade,  and  they  are  many,  extend  congra- 
tulations. 

Frank  Brown,  son  of  E.  S.  Brown,  stationer,  of  Coi- 
lingwood,  has  taken  a  position  with  Stauntons,  Limited, 
for  the  summer  and  has  gone  on  a  three  month's  tour. 
He  will  visit  all  the  towns  in  New  Brunswick  disposing 
of  their  well  known  lines  of  wall  paper. 

Two  of  the  most  popular  officers  at  the  recent  Niagara 
Militia  Camp  were  Captain  Walter  Scott,  of  the  35th  Regi- 
ment, Barrie  and  Captain  Arthur  Rixon,  of  the  35th 
Regiment  Meaford.  Under  ordinary  circumstances  these 
two  brave  soldiers  practise  the  gentle  art  of  booksell- 
ing. 

Bert  Durham,  late  of  the  traveling  staff  of  the  Meth- 
odist Book  Room,  Toronto,  and  now  manager  of  the 
retail  store,  helps  to  defend  his  country  by  serving  as  a 
lieutenant  in  the  Army  Service  Corps.  Last  month  he 
put  in  a  couple  of  weeks'  active  service  at  the  Niagara 
camp. 

Owing  to  the  retirement  of  W.  J.  Slater  as  manager 
of  the  retail  store  of  I  he  Methodist  Hook  and  Publishing 
Co.,  Toronto,  a  vacancy  was  created  which  has  been 
tilled  by  the  promotion  of  one  of  the  firm's  popular 
travelers,  Thomas  H.  Durham,  who  now  holds  the  posi- 
tion  in   an   able  manner. 

A.  F.  Rutter,  Warwick  Bros.  &  Rutter,  Toronto,  is 
not  a  believer  in  guide  hooks  and  time-tables.  He  sailed 
for  England  last  month  intending  to  visit  London  and 
from  there  strike  off  on  a  two  months' trip,  wherever  chance 
should  carry  him.  One  wonders  just  where  Dame  Chance 
will   take  the  genial  gentleman. 

A.  Roy  Macdougall,  Toronto,  is  at  present  showing 
Staunton's  wall  papers  in  the  Maritime  Provinces.  Mr. 
McDougall  doesn't  believe  in  being  idle  and  when  trade 
slackens  up  in  his  own  lines  during  July,  he  doesn't   hesi- 


SCRIBBLERS 


EXERCISES 


NOTE  BOOKS 


BLANK  DRAWING  BOOKS 


SCHOOL  SLATES 


LOCK  BOXES 


CRAYONS 


This  is  SCHOOL  BOOK  TIME 

We  have  every  authorized  Text  Book  for  Manitoba,   Saskatchewan,   Alberta. 
We  are  exclusive  representatives  in  these  provinces  for 


The  MORANG  EDUCATIONAL  CO.,  Ltd. 

TORONTO 


The  MACMILLAN  CO.  of  Canada,  Ltd. 

TORONTO 


Send  us  your  opening  order  early 

CLARK  BROS.  &  CO.,  Limited, 


Winnipeg,  Man. 


MUCILAGE 


GLUE 


PENCILS 


DICTIONARIES 
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PAINTS 


SCHOOL  INKS 


SCHOOL  BAGS 


P,  O  O  K  S  E  L  L  E  R      AND      S  T  A  T  T  O  N  E  R 


tate  to  take  on  a  nice  clean  line  like  Staunton's.  lie 
has  shown  this  firm's  wall  papers  in  the  east  for  some 
years  now. 

Arthur  Ben-ill,  head  of  the  news  agency  firm  of 
Gordon  &  Gotch,  London,  Eng.,  who  lias  been  spending 
the  lias!  couple  of  months  in  Canada,  investigating  con- 
ditions has  returned  from  the  West  and  is  now  in  Mon- 
treal.    He  sails   for  the  Old  Country  on  the  17th. 

A  charter  has  been  -ranted  to  the  Church  Book  Room, 
Toronto;  capital,  $40,000;  to  carry  on  a  publishing,  book- 
selling and  stationery  business.  The  incorporators  are: 
Canon  Welch,  Canon  Cody,  Rev.  T.  C.  S.  Macklem,  R. 
Millichamp,  W.  J.  Slater,  James  Henderson,  Archibald 
Speers,  John  Gouinlock  and  John  Gibson.  W.  J.  Slater 
is  manager. 

E.  W.  Walker,  manager  of  the  wholesale  department 
of  the  Methodist  Book  and  Publishing  House,  has  recent- 
ly been  visiting  the  chief  American  cities  making  arrange- 
ments  for  Fall   editions.     He   found   the   trade  quiet  but 


HARRY  J.  LANDAHL 
The  Yukon  Bookseller,  who  has  been  visiting  Eastern  Canada. 

optimistic.  So  far  as  his  own  house  was  concerned,  buy- 
ing was  heavier  than  usual,  showing  their  confidence  in 
the  future. 

J.  Reginald  Wells,  a  young  man  of  the  hustling  stamp, 
is  running  a  new  book  store  at  197  King  St.  east,  Hamil- 
ton, and  is  doing  a  good  business.  He  makes  quite  a 
specialty  of  picture  post  cards.  Mr.  Wells  believes  in 
a  frequently  changed  show-window,  in  reading  his  trade 
paper  carefully  and  in  giving  every  customer  a  cheerful 
"  thank  you." 

Gouldings,  Limited,  have  been  incorporated  to  manu- 
facture and  deal  in  all  kinds  of  books,  stationery,  leather 
and  fancy  goods,  souvenirs,  novelties  and  confectionery. 
The  provisional  directors  are  W.  H.  Goulding-,  of  W.  H. 
Goulding  &  Co.,  souvenir  and  fancy,  leather  goods,  Port 
Carling  and  Toronto  ;  Emma  Irene  Goulding,  Port  Car- 
ling,  and  Eliza  Sophia  Goulding,  Toronto. 

James  B.  Gillies,  of  Buntin,  Gillies  &  Co.;  Hamilton, 
is  now  in  England,  on  pleasure  and  business  bent.  Mr. 
Gillies  favored  the  London  office  of  The  Bookseller  and 
Stationer  with  a  call  on  June  13,  which  resulted  in  the 
interchange   of  some   interesting   trade   information.     On 


his  return  to  Canada  he  will  be  able  to  announce  control 
of  several  important  lines  of  stationery  and  novelties. 

J.  Bevan  Hay,  Canadian  representative  of  the  Eaton, 
Crane  &  Pike  Company,  has  left  Toronto  for  a  seven 
weeks'  trip  to  the  Coast.  This  is  Mr.  Hay's  first  trip 
west  for  his  new  firm  and  it  is  to  be  hoped  the  western 
trade  will  extend  the  glad  hand  to  him.  While  the 
Eaton-Hurlbut  papers  are  being  shown  a  little  later  than 
customary  this  year,  still  conditions  in  the  west  seemed 
to  make  it  advisable  to  do  this. 

The  sympathy  of  the  book  trade  in  Toronto  goes  out 
to  J.  S.  Irwin,  manager  of  the  educational  department 
of  the  Macmillan  Co.,  Toronto,  whose  younger  brother, 
Clement  S.,  was  drowned  on  June  30  in  the  Thames 
river,  at  London,  through  the  upsetting  of  a  canoe.  Lo1h 
brothers  came  from  British  Guiana,  the  younger  arriving 
only  about  a  year  ago,  and  working  since  in  the  sock 
room  of  the  same  house. 

W.  J.  Darton,  of  Wells,  Gardner  &  Darton,  London, 
A\ho  are  probably  best  known  to  the  trade  as  the  pub- 
lishers of  "Chatterbox,"  has  been  visiting  the  leading 
Canadian  cities  lately.  To  Bookseller  and  Stationer,  he 
evpressed  himself  as  delighted  with  what  he  had  seen. 
The  trip  was  taken  for  pleasure  and  Mr.  Darton  was  ac- 
companied by  Mrs.  Darton.  They  have  a  married  daughter 
in   Toronto. 

W.  C.  Bell,  of  the  Musson  Book  Co.,  Toronto,  reached 
home  from  his  coast  trip  about  the  middle  of  June.  To 
Bookseller  and  Stationer  he  said  that  he  couldn't  under- 
stand what  all  the  talk  about  hard  times  out  there  was 
based  on.  True  there  was  a  slight  panic  last  Fall  but  his 
experience  was  that  the  trade  were  buying  as  well  as 
ever  and  he  did  as  much  business  this  year  as  last  year. 
He  felt  confident  there  would  be  a  bumper  crop,  which 
would  make  business  hum  in  the  Fall. 

A.  G.  Scopes,  managing  director  of  Bas  Relief  Photo- 
graphic Co.,  Ltd.,  115  Newgate  Street,  London,  Eng.,  is 
calling  upon  the  wholesale  trade  in  the  larger  centres,  in 
the  interests  of  the  bas-relief  photography.  This  firm 
possesses  the  patent  rights  of  this  particular  class  of 
manufacture  of  postal  cards.  Their  line  is  very  extensive 
and  varied.  Mr.  Scopes  states  that  the  Canadian  trade 
has  developed  to  such  an  extent  that  they  are  giving  this 
market  even  more  particular  attention. 

On  June  1,  A.  Grigg  opened  a  book  and  stationery 
store  in  Pembroke,  under  the  firm  name  of  the  Grigg 
Book  &  Stationery  Co.  He  will  carry  books,  stationery, 
school  supplies,  office  stationery  and  supplies,  sporting 
goods,  pictures,  music  and  musical  instruments,  and  would 
like  to  receive  catalogues  and  price  lists  from  all  whole- 
sale dealers  in  these  lines.  Mr:  Grigg  has  had  a  long- 
experience  in  the  business,  having  spent  four  years  with 
J.  Grigg,  of  Exeter,  one  year  with  Warwick  Bros.  &  Flut- 
ter, Toronto,  and  two  years  as  manager  of  S.  E.  Mitchell's 
business  in  Pembroke. 

A.  B.  Hohnssj  of  the  Peerless  Carbon  and  Ribbon 
Manufacturing  Co.,  Toronto,  is  touring  Europe  at  the 
present  time  in  the  interests  of  his  firm.  He  spent  sev- 
eral weeks  in  England  and  Scotland  and  from  there  wen! 
to  France,  where  he  is  now  working.  From  France,  he 
goes  to  Spain,  Germany.  Austria  and  Italy  where  he  will 
open  agencies  in  unrepresented  districts.  The  Peerless 
Carbon  and  Ribbon  Manufacturing  Co.  are  building  up 
a  nice  export  business,  shipping  goods  to  England,  Scot- 
land, France,  Spain.  Germany,  Austria  and  Australia,  and 
iP  Mr.  Holmes  continues  to  meet  with  the  success  which 
already  attends  him,  this  department  of  their  business 
will    assume   large   rroportions. 
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Mr.  Shoemaker  <>f  the  Penn  Publishing  Co.,  Philadel- 
phia, was  a  visitor  1"  the  Toronto  trade  last  week. 

M.  R.  Lafontaine,  stationer,  Ottawa,  has  eompromised 
willi  his  creditors  a!  .10  gents  on  the  dollar  cash. 

John   Cornelius,   wall   paper   importer,   Belleville,   has 

assigned. 

A  meeting-  of  the  creditors  of  the  Vise  Photo  Supply 
Co.,  Toronto,  was  held  on   the  6th  inst. 

Among  the  lirnis  burned  out  in  the  Three  Rivers  fire 
was  P.  V.  Ayotte  and  L.  T).  Masson  &  Co.,  stationers. 

S.  E.  Mitchell,  the  Old  Book  Store,  Pembroke,  has 
been  conducting  a  slaughter  sale  of  books  to  reduce  stock. 

The  Earle  Co.,  of  St.  John,  N.B.,  publishers,  are  said 
to  be  contemplating  the  establishment  of  a  branch  at 
Victoria,  B.C. 

The  Cambridge  Corporation  of  Montreal  have  tem- 
porarily opened  a  branch  in  Quebec  for  the  sale  of  books 
and  souvenirs. 

Bender  &  Cowan,  booksellers  and  stationers,  Berlin, 
have  dissolved  partnership  and  the  business  will  be  car- 
ried on  by  Mr.  Bender. 

Charles  Grill  leaves  on  the  7th  inst.  on  a  trip  to  the 
Northwest  and  British  Columbia  carrying  F.  I.  Weaver 
&  Co. 's  Berlin,  line  of  postcards. 

Authority  has  been  granted  to  the  Carbon  Paper 
&  Ribbon  Manufacturing  Company,  Toronto,  to  change 
their  name  to  the  Peerless  Carbon  &  Ribbon  Manufac- 
turing Company. 

The  paper  and  box-making  factory  of  T.  N.  Hibben 
&  Co.,  Victoria,  B.C.,  Avas  destroyed  by  fire  on  the  morn- 
ing of  June  19.  The  damage  done  amounted  to  $75,000. 
The  fire  was  of  incendiary  origin. 

N.  Carpal,  of  189  King  St..  Hamilton,  is  making  a 
specialty  of  lead  pencils,  inks,  general  office  supplies. 
His  keen  interest  to  secure  the  right  articles  should  gain 
for  him  the  patronage  of  the  commercial  and  general 
public. 

As  a  means  of  booming  business,  F.  I.  Weaver  &  Co., 
of  "The  Bookstore,"  Berlin,  have  been  issuing  a  weekly 
called    "The   Booster,"   which   in   addition   to   display   ad- 


vertisements gives  a  liberal  amount  of  space  to  general 
topics,  humorous  matter  etc.  No  advertisements  have 
been    admitted    from    other    (irms. 

The  employes  of  the  Berlin  and  Waterloo  book  si  ores 
of  F.  T.  Weaver  &  Co.  last  year  organized  a  tennis 
(did)  which  had  a  successful  season  and  this  year  it 
branched  out  under  the  name  of  the  Kenmore  Tennis 
Club  with  a  membership  increased  by  players  not  em- 
ployed by  this  firm.  The  name  of  the  club  will  be  re- 
cognized by  many  stationers  as  being  identical  with  thai 
of  a   very   popular  writing  tablet. 

H.  L.  Hobden,  of  the  Musson  Book  Co.,  Toronto,  be- 
lieves in  studying  the  books  he  is  called  on  to  sell,  lie 
had  been  earnestly  perusing  "Big  Game  at  Sea,"  by 
Charles  Frederick  Holden,  when  he  reached  Yarmouth, 
X.S.,  on  his  last  trip.  So  enthused  did  he  become  "that 
nothing  would  do  but  he  must  go  deep-sea  fishing  and  out 
to  sea  he  went.  When  it  is  related  that  it  was  not  long- 
before  the  lobsters  were  attracted  to  his  boat,  the  success 
of  his  experiment  is  soon  told. 

The  retail  store  of  the  Methodist  Book  and  Publish- 
ing House,  Toronto,  has  been  making  quite  a  unique  dis- 
play of  books  in  one  of  their  large  windows  on  Richmond 
Street.  It  was  a  Canadian  book  window.  Every  volume 
shown  was  the  work  of  a  Canadian  author,  while  a  v>'(\. 
white  and  blue  background  gave  a  still  further  patriotic 
touch  to  the  whole.  Owing  to  the  fact  that  this  house 
publish  so  many  Canadian  books,  it  was  a  comparatively 
easy  matter,  for  them  to  assemble  a  big  collection.  The 
originator  of  the  window  was  T.  H.  Durham,  the  new 
manager  of  the  store. 

Announcement  was  made  in  the  Portage  la  Prairie 
Graphic  of  June  19  that  F.  B.  Bagshaw  had  sold  his  book 
and  stationery  business  to  James  A.  Dunkin,  a  local  drug- 
gist. The  Graphic  of  June  27,  however,  had  this  item, 
"The  deal  between  F.  B.  Bagshaw  and  J.  A.  Dunkin  for 
the  purchase  of  the  former's  book  and  stationery  business 
is  off,  and  Mi1.  Dunkin  will  not  go  into  the  business.  Mr. 
Bagshaw  has  sold  his  stock  and  goodwill  to  E.  A.  Arnold, 
of  Winnipeg,  who  has  been  connected  with  the  book  and 
stationery  trade  for  some  years.  The  new  proprietor 
will  open  up  for  business  on  Monday.  The  deal  with  Mr. 
Arnold  was  on  a  cash  basis."  Mr.  Bagshaw  has  been 
studying  law  for  the  past  year  and  intends  to  practise. 


HURD'S    LAWN    FINISH 

is  of  the  highest  quality.  The  fabric  effect  is  perfect.  The  finisH  is 
delightful  to  -write  upon.  It  is  a  beautiful,  pleasing  paper  and  -will 
give  perfect  satisfaction  to  every  one.  We  Have  it  in  many  attractive, 
salable  shades  and  in  different  weights,  with  pasted  bristols  to  match. 
We  shall  be  pleased  to  receive  your  orders  for  it  or  will  mail 
samples    upon    request. 


Our    sizes,   Beverly,    Carleton,    Drexel,    Glenmore    and    Newport     are     very 
symmetrical    and    maKe    a    fine    series    for    ViigH    class    trade. 

GEO.  B.  HURD  CSl  CO. 

Fine    Paper    MaKers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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Doings  of  the  Month  in  the  Picture  Post  Card  Department 

The  Need  for  Maintaining    Prices — Evils    of  Bankrupt  Stocks — 
Protective  Association  Required  by  Wholesalers — Quebec  Cards. 


Postal  card  publishers  seem  to  be  agreed  that  in  order 
to  maintain  the  standard  of  the  picture  postal  card,  and 
to  keep  the  trade  what  it  should  be,  prices  should  be 
kept  up.  They  claim  that  postal  cards  which  sell  for  one 
cent,  or  less,  must  be  sold  with  practically  no  profit,  or 
the  cards  must  be  inferior  in  value. 

Bringing-  down  prices  to  the  present  average  has  had 
a  marked  effect  upon  the  production  of  postal  cards.  In- 
stead of  a  fifteen  or  sixteen-eolor  card,  such  as  was  put 
out  earlier  in  the  history  of  the  postal  card,  four  and 
five-color  cards  are  now  made.  Publishers  find  it  impos- 
sible to  issue  cards  of  more  than  four  or  five  colors  at 
the  prices  demanded  of  them. 

An  important  factor  in  bringing  prices  down  to  the 
present  level  has  been  the  foisting  of  bankrupt  stock  on 
the  market,  which  sells  at  half  price.  This  harms  the 
post  card  trade  in  a  marked  degree,  for  it  clogs  the 
market  with  goods  which  probably  will  remain  unsold 
for  a  long  time,  even  at  the  low  price.  This  keeps  out 
the  fresh,  up-to-date  goods  which,  if  sold  at  the  price 
whi.ch  they  should  bring,   will   yield  a  fair  profit  to  all. 


opinion  expressed  by  a  leading  Canadian  publisher.  A 
protective  association  composed  of  wholesalers  would 
enable  them  to  co-operate,  with  the  object  in  view  of 
keeping  the  postal  card  up  to  the  high  water  mark  from 
every  point  of  view.  This  publisher  argues  that  picture 
postals  will  sell  at  two  for  five  cents  as  quickly,  and 
with  really  better  satisfaction,  than  at  one  cent.  Tour- 
ists, who  figure  largely  among  consumers,  will  buy  them 
as  readily  at  the  higher  price  and  be  really  better  pleased 
with  the  result  of  their  expenditure. 

Quebec  Cards. 

Interest  in  postal  cards  of  late  seems  to  have  centred 
in  souvenir  cards  of  the  Quebec  Tercentenary.  Of  these 
there  are  some  very  attractive  specimens  which  have 
been  published  in  honor  of  this  patriotic  occasion.  The 
subject  is  a  fruitful  one  and  offers  a  wide  range  of  sub- 
jects, as  well  as  affords  opportunity  for  a  display  of  ar- 
tistic skill  and  patriotism. 

One  good  line  which  has  been  published  for  the  ter- 
centenary is  an  ordinary  card  thinly  veneered  with  wood 


This  old  stock  also  hurts  the  trade  of  the  retailer,  unless 
he  can  stock  heavily  enough  to  keep  fresh  and  up-to-date 
stock  as  well. 

The  low  prices  at  which  these  bankrupt  stocks  sell 
leads  the  consumer  to  expect  low  prices  continually, 
hence  the  falling  off  in  quality  which  is  the  inevitable 
result   of   such   a   state  of  affairs. 

View  cards,  particularly,  should  not  be  sold  at  too 
low  a  figure.  They  are  the  soul  of  the  trade  and  should 
be  kept  up  to  a  lofty  standard  of  quality.  To  do  this 
the  retail  price  should  be  sufficient  to  enable  the  pub- 
lisher to  issue  a  really  superior  article. 

Postcard   Protective    Associations. 

In  many  of  the  larger  centres  in  different  parts  of  the 
world  post  card  protective  associations  exist  for  the 
purpose  of  maintaining  the  standard  of  picture  postals. 
This  is  what  the  Canadian  trade  needs,  according  to  the 
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and  crossed  diagonally  with  narrow  red,  white  and 
blue  ribbon.  In  gilt  figures  the  dates  1608  and  1908  are 
placed  at  either  side  of  the  card,  while  it  is  also 
decorated  with  a  seal  and  portrait  of  Champlain. 
Other  cards  of  Champlain,  Wolfe,  Montcalm  and  other 
prominent  characters  of  Canadian  history.  New  views  of 
Quebec  and  its  surroundings  have  been  issued,  as  well  as 
scenes  from   the  early  history  of  Quebec. 

Enterprising  Publishers. 

It  speaks  well  for  the  enterprise  of  Montreal  postal 
card  publishers  that  two  days  after  the  recent  fire  at 
Three  Rivers  and  the  Cornwall  bridge  and  canal  disaster, 
postal  views  of  these  events  were  out.  It  is  such  up-to- 
date  publications  that  help  to  keep  the  postal  trade  in  a 
healthy  thriving  condition,  and  that  maintain  the  inter- 
est of  the  buying  public. 

New  view  cards  of  all  parts   of  the  country  are  con- 
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Quebec  Tercentenary  Souvenirs 

History  of  Quebec 

Scenic  sieges  and  battlefields  of  French  Canada,  by  Katherine  Livingstone 
Macpherson. 

Historic  Quebec 

Attractive  souvenir  book  of  the  Tercentenary.      Neatly  bound,  containing 
views  of  Quebec. 

Souvenir  Post  Cards 

Three  sets  of  eight  cards,  to  sell  at  25  cents.     One  of  the  finest  lines  ever 
published.    Will  be  highly  prized. 

Dealers  can  have  samples  of  History,  Book  of  Views  and  Post  Cards  for  $1.50 

The  Valentine  Publishing  Co. 

77  Bay  Street,  Toronto,  Ont.  •  -  Coristine  Building,  Montreal,  Que. 


Attract  Trade  With  a  Wind  Post  Card  Sign 

The  Greatest  Advertising  Novelty  of  the  Day 


Sign  Goes  Free  With 

Assortment  No.  3 


Consists  of  over  1,300 
post  cards.  Costs  only 
$15.00.    Sells  at  $42.30 


Sign  Goes  Free  With 

Assortment  No.  4 


Consists  of  1,600  post 
cards,  costing  $20.00 
and    selling    at    $53.70 


Height  30  inches 
Sign  revolves   with  wind 

It    is    hung    outside    your  store  and  can  be  seen  and    read  for    blocks.     It  is  painted  red 
with  white  letters  and  the  lightest  wind  makes  it  revolve  continuously.     Price  $5  00  each 

Warwick    Bros.  &  Rutter,   Limited 

KING  AND  SPADINA,  TORONTO,  CAN. 
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NEW    POST   CARDS 

FOR  SUMMER   TRADE.      .*.        .*.        /.      "ADVICE  TO  VACATIONISTS" 

A  variety  of  excellent  colored  cards,  full  of  humor.     People  have  been  waiting  for  these. 
PRICE,  $1.00   PER  100  CARDS  ASSORTED 

"LEAP    YEAR"    POST    CARDS 

Another  consignment  just  to  hand,  16  new  subjects  have  been  added. 


PRICE,  $1.00  PER   100  CARDS  ASSORTED 
Owing  to  the  difficulty  to  keep  the  supply  up  to  the  demand,  ALL  ORDERS  WILL 

BE   FILLED   IN    ROTATION. 


THE  COPP,    CLARK   CO.,    LIMITED, 


TORONTO 


Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily,  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 


232  McGill  St.,  MONTREAL 


10  Front  St.  East,  TORONTO 


\. 


./ 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very   fine 


Post 


make.  First 

class  Goodi 

only. 


Cards 


Specialties: 
rtodern    Heliotypo 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Dresden  7    Saxony 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis 
ing  and  a  thorough  knowledge  of 
the  markers?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture: 

PICTURE  POST  CARDS 

MADE  AFTER  YOUR  OWN    PHOTOS. 
AS  A  SPECIALTY  Wl  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


Telegram— AddreBS 

KUNSTMARKERT, 
DRESDEN 


QUALITY   BETTER   THAN   ANY,    DELIVERED   QUICKER   THAN    MANY  ! 
Collotype  POSTCARD 


l»>si  .Mids  of  high-class  finish  MADE  To  ORDER. 

Hand  colored  collotype  cards.  Double  tone  collotype  cards. 

Photocrom  collotype  cards. 

Gloss;  collotype  cards  and  all  kinds  of  view  albums  and  sample  sheets. 

Wholesale  and  export  only. 

Address  for  Cablegrams   :     Lichtdruck,  Berlin 


Write  to 

MESSRS.    W.    NEUMANN    &    CO. 

42  Wasserthorstrasse 

Berlin  S.  42 

Germany 
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stantly  being-  issued  and  the  demand  For  these  keeps  up. 
Now  that  the  tourist  season  has  commenced,  views  are 
greatly  in  demand,  as  very  few  tourists  now  visit  a  town 
without  carrying  away  a  number  of  picture  postals  as 
souvenirs  of  their  visit,  or  sending  than  to  their  friends. 
A  new  card  in  the  novelty  line  is  on  the  principle  of 
the  tercentenary  card  described  above.  It  has  the  words, 
"The  First.  Coin  Made  in  Canada"  in  gilt  letters,  and 
suspended  from  the  ribbon  is  a  new  Canadian  cent. 

A  Fine  Quebec  Series. 

A  series  of  twenty-eight  cards  in  honor  of  the  ter- 
centenary of  Quebec  have  been  issued  by  Valentine  &'  Sons 
Publishing  Co.  Three  of  these  are  illustrated  in  this  de- 
partment. They  are  all  similarly  designed  with  gold 
bolder,  coat  of  arms  and  flags  at  the  top  and  inscription 
at  the  bottom.  The  pictures  arc  handsomely  executed  in 
colors  and  include  the  following  subjects  :  Wolfe  and 
Montcalm's  monument,  Champlain,  Chateau  Frontenac 
and  Citadel,  Champlain  Memorial  (2),  Chateau  from  La- 
val, Where  Wolfe  Died,  Parliament  Buildings,  Kent  Gate, 
Little  Champlain  Street,  Church  of  Notre  Dame  des  Vic- 
tories, Sous-le-Cap  Street,  Dufferin  Terrace,  St.  Louis 
Gate,  Wolfe's  Gove,  Cap  Rouge,  Wolfe,  Montcalm,  and 
other  leaders. 


IMPROVING  THE  POST  CARD  TRADE. 

Written  by  Arthur  Good/nan,  Manager  of  Raphael  Tuck 
&  Sons,   Ltd.,  for  The  Bookseller  and   Stationer. 

Leading  publishers  of  pictorial  post  cards  and  dis- 
criminating retailers  recognize  that  a  healthy  future  for 
the  post  card  trade  lies  in  the  co-operation  of  all 
branches  of  the  trade  to  produce  and  sell  the  better 
class  of  cards.  The  public  is  becoming  more  educated 
every  day,  and  insist  upon  the  high  class  cards.  Inferior 
cards  may  bring  the  dealer  a  greater  temporary  profit, 
but  they  undermine  his  trade. 

At  the  beginning  of  the  post  card  trade  dealers  made 
displays  of  good  post  cards,  which  attracted  all  classes 
of  people,  and  induced  them  to  collect  post  cards.  Soon 
objectionable  cards  were  brought  out,  and  the  better- 
class  of  people  began  to  fight  shy  of  post  cards.  The 
trade  became  so  lucrative  that  the  inventive  genius  of 
publishers  covered  the  entire  range  of  human  emotions, 
and  often  not  too  wisely.  Some  retailers  stocked  too 
wide  a  variety  of  objectionable  cards,  and  trade  did  not 
flourish. 

On  the  contrary,  retailers  who  have  kept  artistic 
cards  find  their  trade  increasing.  The  use  of  the  picture 
post  card  has  become  so  firmly  established  that  the  pub- 


HAND 
POWER 


SlOO55 

IELEVATOR 

F.O.B.  WORKS,  HAMILTON.      LOAD  1500  LBS.,  CAR  5  FT.  X  6  FT. 

MONTREAL   I       OTTAWA      I     WINNIPEG    I  VANCOUVER 
St.  James  St.    I  O'Connor  St.  |    McRae   Block  I   Alexander   St. 

OTIS-FENSOM  ELEVATOR  COMPANY,  Limited 


What  is  Your  Judgment 
Worth  ? 

$100.00  in  Gold? 

See  Page  31  This  Issue 


POST  CARDS 


Brown,  Black, 
Colored,  Birth- 
day, Comic. 


All  the  Latest  German  Finest  Novelties  at  Wholesale  Rates. 

Sample  Collection  $5.  Established  1895 

VERLAG  ANT.  GERSTENKORN,  Hamburg 


Copying  Presses  In  AH  Si 

ALSO  SCHOOL  FURNITURE 


zes 


The    James    Smart 
Mfg.    Co.,    Limited 

Brockville,  Ont., 

and 

Winnipeg,   Man. 


SEND   FOR  CATALOGUE 


AMERICAN  SKILL  WINS 

Holzman  Local  Views 


"  Not  Made  in  Germany  " 


Supreme 

Quality 

plus 
Unequaled 

Service 

at 
Order  Getting 

Price 


After  patient  experimentation  we 
have  perfected  some  special  pro. 
cesses  which  produce  View  Cards 
of  a  quality  far  surpassing  the  best 
work  of  European  publishers. 

Richness  of  coloring,  fidelity  of 
detail  and  genuine  artistic  value, 
are  distinguishing  features  of  Holz- 
man Views. 

We  make  deliveries  in  as  many 
weeks  as  European  manufacturer- 
require  months,  and  you  enjoy  the 
added  benefits  of  American  respon- 
sibility and  accessibility. 

means   nothing   unless  compared  with 
our  samples 


Write   for   Samples     It    Will    Pay  You  to  Know 

The  Largest  Factory  in  America  Devoted 
Exclusively  to   the  Making  of   Post  Cards 

Alfred  Holzman  Co. 


2815  Wabash  Avenue,  CHICAGO 


Dept.  B 
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lie  will  continue  to  buy  readily,  if  the  dealen  keeps  a 
class  of  goods  which  he,  in  his  heart  can  vouch  for,  and 
not  feel  ashamed  to  show. 

Make  a  firm  resolution  to  detach  yourself  from  stock- 
ing' inferior  and  cheap  goods.  There  are  plenty  of  high 
class   publishers    who    will   co-operate   with    you. 

It  has  been  a  proud  boast  of  Raphael  Tuck  &  Sons, 
Ltd.,  that  among  the  65,000  different  varieties  of  post 
cards  they  p'roduce,  they  have  never  heard  or  received  a 
single  reproach  as  to  the  style  of  card  produced,  and  this 
alone  has  been  an  important  factor  in  enabling  them  to 
maintain    their    trade   so    successfully. 

If  only  the  trade  could  see  how  they  are  slowly  but 
surely  throttling  a  great  trade  by  stocking  a  class  of 
goods  which  for  the  time  being  may  bring  them  in  a 
larger  profit,  but  ultimately  must  lower  their  sales,  then 
would  the  dealer  be  convinced  that  the  future  is  in  his 
hands,  and  can  only  be  maintained  by  stocking  good-class 
publications  and  catering  to  the  wants  of  his  customers, 
lie  will  then  he  building  up  a  large  trade  for  himself  and 
will  be  assisting  the  publishers  as  well  as  making  the 
post  card  a  permanent  and  profitable  line  to  stock. 


* 


SUPERIOR  PAPER  FASTENERS. 

The  superior  merit  of  the  "Superior"  paper  fastener 
lies  in  the  fact  that  it  has  two  points,  with  which  to 
catch  the  paper.  This  prevents  any  pivotal  action,  result- 
ing in  a  loosening  of  the  fastener  or  a  wearing  away  of 
the  'sheet.  The  fastener  has  the  additional  merit  of  be- 
ing usable  many  times  over.  A  demonstration  of  the 
good  qualities  of  the  "Superior"  will  prove  its  utility 
to  customers  and  will  lead  to  large  sales  wherever  shown. 
At  the  present  time  the  manufacturers,  the  Superior 
Manufacturing  Co.,  Sidney,  Ohio,  are  selling  them  at  the 
rate  of  two  million  per  month  and  sales  are  increasing 
rapidly. 


WATERMAN'S 


* 


'IDEAL"    FOR    THE    TERCEN- 
TENARY. 


Canadian  retailers  will  make  many  special  sales  as  a 
result  of  the  Quebec  Tercentenary.  The  L.  E.  Waterman 
Co.,  of  Canada,   Ltd.,  are  co-operating  with  the  trade  by 


producing  special  souvenir  fountain  pens,  and  furnishing 
dealers  with  attractive  selling  helps.  Many  lines  of  Wa- 
terman's "Ideal"  are  mounted  with  gold  and  enamel  em- 
blems in  appropriate  designs.  They  are  doing  special  ad- 
vertising to  foster  the  demand.  Electros  for  advertising 
these  pens  will  be  furnished  dealers  upon  request. 


Tissue  Paper  Display  Rack. 
(Buntin  Gillies  &  Co.) 

GIVEN  TO  THE  TRADE. 

The  tissue  paper  display  rack  represented  by  the  ac- 
companying illustration  is  be  ng  offered  to  the  trade  by 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton  and  Montreal. 
It  stands  42  inches  high  and  is  made  of  heavy,  coppered 
wire  strung  on  a  strong,  hardwood  frame.  The  wire  rods 
cannot  tear  the  tissue  or  bend  out  of  shape.  The  frame, 
which  holds  22  different  colors  of  tissue,  is  movable  and 
can  be  adjusted  to  any  angle.     Price  $2.50  each. 


INDISPUTABLE    PROOF 

OF    THE    PRE-EMINENCE    OF    OUR 

FLUID  INK  PENCILS 


is   the  fact  that    we    are  receiving   repeat  orders  every  day.      Just  what   PROFESSIONAL   MEN,    BANKERS, 
STUDENTS  and  BUSINESS  MEN  require.     Made  in  two  styles.     Write  like  a  lead-pencil. 
THE    C.C.C.    POCKET    STYLO,    red    vulcanite,    $7.20  per    dozen. 
THE    C.C.C.    BLACK    BABY,    black   vulcanite,    $7.20  per   dozen. 
FLUID  INK  PENCILS  with  GOLD  MOUNTINGS     suitable  for  presentation  purposes— 
18.00  per  dozen  No.  506     $10.20  per  dozen  No.  509     $10.20  per  dozen 

9.00        "  "     507       15.00         "  "     510       15.00        " 

"     508        15.00        "  "    511       30.00        " 


No.  502 
"     503 


504 
505 


10.20 
8.40 


PLACE  YOUR   ORDERS   EARLY 


The   Copp,   Clark   Company,   Limited, 


Toronto 
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SOMETHING  ALTOGETHER   NEW   IN  SAFETY   INK  STANDS 


NUMAN'S  "NOAIR" 

If  you  sell  the  "Noair"  safely  you  will  not  be  bothered 
with  complaints  about  corks  falling  out.  The  Noair  cork  is 
made  of  the  finest  acid  proof  rubber  absolutely  warranted  to 
last  for  years. 

It  is  constructed  so  there  is  a  double  clamp  on  the  outside 
as  well  as  on  the  inside  making  it  Impossible  for  the  cork  to  fall 
out. 

This  is  an  absolutely  new  feature  in  Safety  Inkstands. 

Made   in   the   finest   fire   polished   Crystal   Glass.     Note   the 
Squatty  appearance. 


$2.00  per  doz. 
3.00 


No.  601   "Noair"  size  2%  inches 
No.  603        "  "     3        " 

Sold  by  all  jobbers  in  Canada. 


date.     Order  sample  dozen  from  your  jobber  and  watch  them  sell. 


NUMAN  CO. 


Sole  Manufacturers 

NEW  YORK 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


TWA3E  \   O    /  MARK 


Fine  Leather  Goods 


DRESSING  CASE 


Writing  Cases,  Pocket  Books,  Hand  Bags, 

Music  Rolls,  Cigar  Cases, 

Photo  Frames,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


There  are  many 
good   brands  of 

INKS  and  PASTE 

but  only  one 
BEST 


CARTER'S 

A  Synonym  for  the 

HIGHEST  QUALITY 

obtainable  in 

INKS 

and 

ADHESIVES 


SmitH,  Davidson  &t  WrigHt,  Limited, 


Wholesale  Stationers, 


Fancy  Goods  Importers 


Vaucouver,  B.C. 


MAIL  ORDERS  RECEIVE  CAREFUL  ATTENTION 
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Commercial  Stationery— A    Profitable   Branch  of    the   Trade 

Built  on  the  Business  of  the  Country — Increasing  Use  of  Typewriters 
Means     Increased     Use    of     Supplies  —  An    Easy    Line    to    Carry. 


The  business  of  the  county  .yes  steadily  on  despite 
occasional  failures.  New  concerns  starting,  old  firms 
enlarging  more  than  make  up  for  such  losses.  The  adop- 
tion of  modern  methods  of  book-keeping  and  accounting 
is  a  daily  occurence.  Typewriters  are  being  introduced 
all  the  time  and  are  being-  used  more  extensively.  The 
demand  for  commercial  stationery  is  growing  annually, 
who  are  benefiting? 

Prices  Generally  Stable. 

There  is  this  peculiarity  in  the  commercial  stationery 
trade.  Prices  are  generally  stable.  Staple  articles  bring 
in  good  profitable  prices  and  these  prices  are  rarely  cut. 
The  dealer  who  handles  the  various  lines  of  supplies  sel- 
dom has  to  dicker  about  price.  He  charges  up  the  regu- 
lation price  and  he  gets  it.  It  is  not  like  dealing  with 
the  general  public,  who  are  ever  on  the  lookout  for  bar- 
gains or  who  are  after  favors.  The  business  man  buys 
when  he  needs  to.  pays  a  square  price  and  usually  pays 
up  promptly. 

Growing  Use   of  Typewriters. 

The  use  of  the  typewriter  is  on  the  increase  and  on 
the  rapid  increase.  It  is  even  passing  out  of  the  busi- 
ness office  and  invading  the  home.  This  means  that  there 
must  be  a  corresponding  increase  in  the  demand  for  all 
the  supplies  necessary  to  run  the  typewriter.  Carbon 
paper  and  ribbons  are  being  made  by  scores  of  firms 
to-day  and  are  being  sold  by  all  enterprising  stationers. 

The  business  is  not  one  of  ease,  however.  Stationers 
who  take  up  the  sale  of  these  supplies  have  to  get.  out 
and  hustle  if  they  want  to  make  money.  Either  that  or 
they  must  do  some  extensive  advertising  in  order  to 
induce  customers  to  come  to  them.  A  combination  of 
both   methods  is  strongly  advised. 

Positive  There  is  a  Field. 

A  supply  man,  who  read  our  article  last  month  on 
this  subject,  writes  from  New  York:  "I  feel  positive 
there  is  a  great  field  for  the  stationers  in  Canada.  In 
this  country  a  large  number  of  stationers  make  sufficient 
to  pay  their  rent  out  of  supplies  not  counting  in  the  ad- 
ditional business  brought  in  through  lady  stenographers 
and  purchasing  agents  calling  in  just  to  buy  l'ibbon  and 
we  have  often  wondered  why  the  stationers  do  not  get 
after  this  particular  business  in  Canada.  The  writer 
was  at  one  time  connected  with  Morton,  Philips  &  Co.,  of 


"SUPERIOR" 


PATENT     PENDING 


Paper  Fasteners 

[They  have  two  points 
SupBFlOr  |  which  pierce  the  paper. 
B6C3US6   I  "ie  PaPers  canno'  pivot. 

I  They  are  inexpensive. 

Samples  and  quotations  furnished  the 
trade  upon  request. 


For  sale  by  all  leading  stationers. 


Superior    Manufacturing    Co.,  Sidney,  Ohio 


Montreal,  having  charge  of  their  typewriter  department. 
This  was  about  fifteen  years  ago  and  even  in  those  days 
we  sold  around  two  hundred  ribbons  per  month  right  over 
the  counter,  giving  us  a  net  profit  of  $100.  So  you  see 
there  is   money   in    ribbons  alone. 

Toronto  Will  Have  Show. 

The  National  Business  Show  Company  of  Toronto 
will  hold  an  extensive  exhibition  beginning  October  3  and 
closing  October  10.  It  will  take  place 'in  Massey  Hall 
and  the  indications  are  for  a  good  show  in  every  par- 
ticular. The  space  leased  is  devoted  exclusively  to  busi- 
ness systems,  office  equipment  and  appliances.  The  booths 
are  to  be  ten  feet  high  and  will  have  electric  illumina- 
tion, for  which  there  is  a  -charge  to  exhibitors  of  $2.50 
a  light. 

The  trade  in  Canada  has  for  some  time  felt  the  need 
of  a  business  exhibition  on  a  large  scale  and  the  co- 
operation among  the  dealers  and  manufacturers  assures 
its  success.  Exhibitors  from  the  United  States  can  ar- 
range "bonding  customs"  privileges  by  correspondence 
with  the  management,  H.  R.  Wood,  manager,  116  Stair 
Building.     The  booths  range  'in  price  from  $50  to  $100. 

A  Hustler. 

A  merchant  in  the  east  has  become  very  fond  of  his 
new  office  boy.  The  boy  entered  very  early  in  the  morn- 
ing, when  the  merchant  was  reading  the  paper.  The 
latter  glanced  up  and  went  on  reading  without  speaking. 
After  three  minutes  the  boy  said: 

"Excuse  me — but  I'm  in  a  hurry." 

"What  do  vou  want?"  he  was  asked. 

"A   job." 

"You  do?  Well  "  snorted  the  man  of  business, 
"why  are  you  in  such  a  hurry?" 

"Got  to  hurry,"  replied  the  boy.  "Left  school 
yesterday  to  go  to  work,  and  haven't  struck  anything 
yet.  I  can't  waste  time.  If  you've  got  nothing  for  me, 
say  so,  and  I'll  look  elsewhere.  The  only  place  I  can 
stop   long  enough  is  where  they  pay  me  for  it." 

"When  can  you  come?"  asked  the  surprised  mer- 
chant. 

"Don't  have  to  come,"  he  was  told.  "I'm  here 
now,  and  would  have  been  to  work  before  this  if  you'd 
said  so. ' ' 


PErMSS 

CARBON    PAPER  and   RIBBONS    are 

absolutely  CLEAN  and  LONG-LASTING 
and  PLEASANT  to  handle. 

SOLE  MANUFACTURERS  FOR  THE  TRADE 

Peerless  Carbon  and  Ribbon  Mfg.  Co. 


Limited 


Factory  : 

TORONTO.  CANADA 
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The    Musical     Department 


The  summer  months  arc  always  quiet  in  the  music 
trade.  Outdoor  life  is  the  rule  and  schools 
and  convents  are  closed,  consequently  there 
is  a  decided  falling  off  every  summer  for  a  couple  of 
months.  But  with  the  opening  of  the  schools  and  the 
approach  of  the  season  when  people  indulge  in  more 
musical  recreation,  the  trade  becomes  extremely  lively. 
This  season  is  no  exception  to  the  general  rule.  Quiet 
at  present  there  is  every  indication  of  a  very  busy  tali 
season  as  music  publishers  are  preparing  to  place  some 
very  attractive  instrumental  and  vocal  music  of  all 
varieties  on  the  market.  The  demand  for  sheet  music 
during  the  past  few  years  has  been  constantly  on  the 
increase,  therefore  a  heavy  fall  and  winter  season  is 
anticipated. 

Among  recent  vocal  selections  placed  on  the  market 
is  a  ballad  by  Roy  Dickinson  Welch,  entitled  "When 
>'ight  Falls,  Dear,"  which  has  met  with  a  good  recep- 
tion. 

A  sentimental  ballad  by  Dave  Keid  and  Ernest  H. 
Ball,  the  composers  of  "Love  Me  and  the  World  is 
Mine,"  is  called  "Sweetheart,  Sweetheart."  and  pro- 
mises   to   do    as    well    as   its    predecessor. 

"All  the  World  Loves  a  Lover,"  by  Geo.  Graff,  jr., 
and  Ernest  H-  Ball,  writers  of  "As  Long  as  the  World 
Rolls  on,"  is  a  favorite,  and  there  is  a  heavy  call  for 
"Sweetheart  Days.  by  L.  W.  Heiser  and  J.  Anton 
Dailey,   the   composers   of   "Dreaming." 

"Take  Me  to  Your  Hear)  Again  "  a  ballad  and  re- 
frain by  Collin  Davis  and  Frank  J.  Richmond,  is  recent 
and  is  taking  well.  "Are  You  Sincere?"  by  Alfred 
Bryan  and  Albert  Gumble,  is  one  of  the  best  sellers  at 
present  and  "I  Will  Try,"  by  B.  B.  Ellison  and  Hen- 
rielte    Blanke    Belcher    is    doing   well. 

Among  popular  comic  selections  "I'm  Afraid  to  Come 
Home  in  the  Dark,"  by  Harry  Williams  and  Egbert  Van 
Alstyne,  is  still  the  most  in  demand.  "Down  in  Jungle 
Town,"  ;;  monkey  ditty  by  Edward  Madden  and  Theo- 
dore Morse,  and  "Just  (live  Me  a  Big  Bass  Drum,"  a 
march  song  by  Russel  D.  Janney  and  Theodore  Morse, 
are  meeting  with  favor.  Others  of  this  class  achieving 
popularity  ars  "The  Party  That  Wrote  Home  Sweet 
Home  Never  Was  a  Married  Man,"  by  Fleta  Jan  Brown 
and  "A  Night,  a  Girl,  a  Moon,"  by  Davis,  Gillespie  and 
Charlotte    Blake. 

"Fail-  Confidantes  "  composed  by  E.  Louise  McVeigh, 
and  "Morning."  by  Robert  A.  Hellard,  are  two  very  pretty 
waltzes   that    are   in   good   demand. 


NEW   CARDS   FROM  TUCK. 

Raphael    Tuck   &    Sons.    Limited,    Montreal,    post    mr^ 
publishers,    etc..    are    very    enthusiastic    regarding    their 


An  Announcement  of 
Surpassing  Interest   is 

made  on  Page   31 
this  Issue  of  Bookseller 


Canadian  trade.  Their  success  here  is  due  both  to 
the  superiority  id'  their  publications  and  to  the  increas- 
ing numbers  of  people  from  England  who  have  known 
their  publications  on  the  other  side,  and  prefer  them  to 
goods  which  they  do  not  know.  The  fact  that  they 
carry  stock  here  enables  them  to  till  orders  promptly. 
New  lines  are  constantly  being  added,  and  everything 
is  thoroughly  up-to-date. 

One  of  their  latest  productions  is  a  line  of  plate- 
marked  "Oilette"  post  cards,  which  is  proving  immense- 
ly popular.  This  series  contains  some  lovely  bits  of 
i  cenery,  seascapes,  etc.  each  little  design  being  encased 
with  a  plate-mark  with  a  pure  white  margin,  while  the 
poetical  quotation  which  accompanies  each  card  lends 
additional   interest   to  it. 

The  "Through  the  Woods"  series  is  among  the  latest 
in  this  (dass  and  is  very  artistic. 


The  Best  Known  Goods 


are  always  easiest  to  sell.  There  are  no  better 
known  musical  instruments  in  the  world  than 
"BERLINER"  Gramophone  and  the  "VICTOR" 
Talking  Machine.  You  KNOW  that.  Then 
why  not  take  advantage  of  our  publicity  cam- 
paigns and  sell  the  "Berliner"  and  the  "Victor"? 
There's    a  lot  of  money  in  doing  it ! 

Write  for  full  information  to  the  agent 
nearest  your  locality  : 


J.  &  A.  McMillan,       -      - 

Clark  Bros.  Co., 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 

Western  Talking  Machine  Co., 

Easin  Talking  Machine 


St.  John,  N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Winnipeg. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 
Winnipeg,  Man. 
Halifax,  N.S. 


Write  your  nearest  distributor. 

The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 


A  Money  Maker 
The 

"Wellington" 

Photo  Specialties 

"The  World's  Standard" 

?T 

WEtLyNSTJ^J 

They  will  pay  you  handsome  p 
Carry  them  as  a  side  line 
For  Price  Lists  and  Particulars  write 

Ward  &  Co., 

1 3  St.  John  St., 

rofits. 

Montreal.  P  Q. 

44 


BOOKSELLER      AND      STATIONER 


Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions    count    as    one    word,  but   five 
figures  (as  $1,000)  are  allowed  as  one  word. 

•  Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  oase  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


PERIODICALS. 


T/EEP  POSTED-The  leading  authority  in  Ca- 
i\  nada  on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.  Important  trade  con- 
ditions generally  discussed  every  week.  Price  $2 
per  year. 


THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 


OUR  ARRANGEMENTS  with    London    for    im- 
porting Newspapers  and  Magazines  are  giving 
great  satisfaction  to  country  dealers  throughout 
the    West.       Full    particulars   mailed  on    request. 
Western  News   Agency,   Winnipeg. 


THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed   everv  Friday.     Subscription   price   $2    per 
year.    Address  HARDWARE  AND  METAL.  Mont- 
real, Toronto  or  Winnipeg. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


AUTHORS,    WHO    PUBUSH    THEIR    OWN 
books    will    find    the    BOOKSELLER    AND 
STATIONER  a  good  mrdium  through  which 
to  interest  the  trade  in  their  publications. 

"  CIVE  THOUSAND  FACTS  ABOUT  CAN- 
r  ADA."  A  wonderful  compendium  of  data 
andinformation.  Fifty  percent,  discount  to 
newsdealers.  Send  for  sample  to  Canadian  Facts 
Publishing  Company,  667  Spadina  Avenue,  Tor- 
onto. [10] 


BOOKS  IN  FOREIGN  LANGUAGES 


LEMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.    (All  foreign  books.)       (12) 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,   New  York.     Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 

BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked   to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS   OF    BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the    pub- 
lishers, 10  Front  St.  East,  Toronto. 

BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 

I^OR  SALE  Retail  Book  and  Stationery  business 
in  one  of  best  tow  ns  in  Alberta.  Stock  abou1 
$2000,  in  books,  -tatinoery  and  fancy  goods' 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling.  This  js  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  156,  BOOK- 
SELLER AND  STATION  ER.  (tf) 

CELLING  PROPOSITION- Since  going  back 
O  into  business,  Feb.  1st,  I  have  had  an  offer  that 
I  will  accept  if  I  can  dispose  of  my  business  in 
Guelph,  or  I  am  open  to  make  arrangements  with  a 
good  manager,  a  partner  with  some  capital,  or  I 
will  form  a  joint  stock  company  with  2  young  men. 
Write  or  come  to  Guelph  if  you  want  to  be  connect- 
ed with  the  best  retail  Book,  Stationery  and  Wail 
Paper  house  in  western  Ontario.  All  letters  confi- 
dential.    C.  L.  Nelles,  Guelph.  (8) 


B 


OOK  AND  STATIONERY  BUSINESS.— 
Available  cash  $2,500  to  $3,000.  C.  O.  Z., 
care  BOOKSELLER  AND  STATIONER. 

(7)_ 

DIARIES 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 

ITALIAN  BOOKS~~ 


FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer  and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 
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KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1  and  Photographic  Supplies  in  British  Colum- 
v  J".a-c  Wri,e  for  catalogue.  Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (|3( 


LITHOGRAPHY. 


TTIGH    CLASS    COLOR    WORK-Commercial 
11     stationery   posters.    The  Hough  Lithograph- 

mg  Co.,  Limited.     Office,  No    3   Jarvis    St 
Toronto.     Telephone,  Main  1576.     Art,  good  work- 
manship, business  methods.  7tf) 


MISCELLANEOUS 


T'HE  PERRY  PICTURES.  EXTENSIVELY 
1  advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.  Perry  Pictures  Co.  bT  440 
Maiden,  Mass.  (12) 


CNGLISH    AND     UNITED     STATES  FIRMS 

.L,     desiring     Canadian     representation  should 

communicate    with    the     editor    of  Rnn^ 
SELLER  AND  STATIONER,  Toronto 

ONE  of  the  leading  English  manufacturers  and 
publishers  of  Christmas  Cards,  Calendars 
etc.,  invites  applications  for  the  position  of  Sole 
Agent  for  Canada.     Address  "Calendars  "care  of 

S,?,«KS|E!jLERB  AND     STATIONEr"'88  V7e« 
Street,    Lodon,  Eng. 

[ATIONAL  AID -An  aid  to  every  retail  merchant 
I     in  the  word.     Saves  money,   time,  work  and 
worry.     The  National   Cash    Register      F.    E 
Mutton,  Canadian  Manager,  129  West  King  Street' 


N' 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 


THSTATmTN0Fl     °F      BOOKSELLER      AND 
1      SI  AlIONhR  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

WANTED-in  every  town  and  village,  a  re- 
presentative to  take  charge  of  thecircula 
tion  of  our  various  publications  :-Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post 
Plumber  and  Steamfitter,  Dry  Goods  Review' 
Printer  and  Publisher,  Bookseller  and  Stationer" 
Canadian  Machinery,  and  Busy  Man's  Magazine' 
Oood  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  time  The 
MACLEAN  PUBLISHING  COMPANY  Limited 
I  oronto.  /.  •  x 


SITUATION  WANTED 

WANTED-POSITION  as  traveller  for  Station- 
ery or   Fane/  Goods  house.     Advertiser  has 
good  connection  inthe  West  and  12  years  ex 
penence  in  the  trade.     A.B.  Box,    BOOKSELLER 
STATIONER.  tLUIi 

EXPERIENCED  retail  book, stationary  and  fancy 
goods  salesman  disengaged  :   10  years  experi- 
ence.    English  and  Canadian  references      W 
H.  B  ,  care    BOOKSELLER    AND  STATIONER- 

(7) 


BOOKSELLER   AND   STATIONER 


of  Canada 

Published    on  ihe  second  Wednesday  of  every     ' 
month. 

The    Maclean    Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craick 

Cable  Address  : 
Macpubco,  Toronto.  Atabek,  London.  Eng. 

OFFICES : 
CANADA-  - 

Montreal  (Telephone  1255) 232  McG ill  Street 

^Toronto  (Telephone  2701) 10  Front  SI.  East 

Winnipeg  (F.  H.  Munro)       -  Room  511  Union  Bank  Building- 

Telephone  3726 
GREAT  BRITAIN— 

-      -    88  Fleet  St.,  E.  < 
Telephone,  Central  12960 


544  West  145th  St. 

Telephone  2430  Audubon 

Teutonic  Building 


London,  Eng.  (J.    Meredith    McKim) 

UNITED  STATES- 

\'k\v  York  (R.  B.  Huestis) 

Chicago  (J.  Roland  Kay)     - 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  de  la  Bourse. 


Subscription.    Canada  and   the    United   Stales    fl.00 
Great  Britain  and  other  parte  of  the  British 

Empire        ---....  js.  gd. 


Books. 

The  Old  Loyalist.  A  Story  of  United  Empire  Loyal- 
ist Descendants  in  Canada.  By  A.  R,  Davis,  C.E.  £Book.) 
•\.    R.    Davis,   C.E.,   Winnipeg. 

Code  de  Procedure  Civile  de  la  Province  de  Quebec, 
Annote,  avec  les  textes  Francais  et  Anglais,  suivi  des 
matieres  en  rapport  avec  le  Code,  des  Regies  de  Pratique 
Annotees,  des  Divers  Tarifs  Judiciaires  Annote.  Par 
Pierre  Beullac.     John  Lovell  &  Son,   Ltd.,  Montreal. 

Lovell's  Table  of  Routes,  Dominion  of  Canada.  John 
Lovell   &  Son,    Ltd.,   Montreal. 

The  First  Century  of  Methodism  in  Canada.  Vol.  1. 
1775-1839.  By  J.  E.  Sanderson,  M.A.  William  Briggs, 
Toronto. 

Le  Manuel  de  l'Instituteur  Catholique  de  la  Province 
de  Quebec.  Par  Paul  de  Cazes.  (Livre.)  Paul  de  Cazes, 
Quebec. 

Le  Manuel  des  Commissaires  et  Syndics  d'Ecoles  de 
la  Province  de  Quebec.  Par  Paul  de  Cazes.  (Livre.) 
Paul   de   Cazes,   Quebec. 

Les  Etapes  d'une  Classe  au  Petit  Seminaire  de  Que- 
bec (1859-1868.)  Par  l'Abbe  D.  Gosselin.  (Livre.)  Rev. 
D.   Gosselin,    Charlesbourg,  Que. 

Banks  and  Banking.  (Third  Edition.)  By  Hon  J.  J. 
Maclaren,  D.C.L.,  LL.D.,  with  an  introduction  on  Bank- 
ing in  Canada  by  B.  E.  Walker.  (Book.)  The  Carswell 
Company,  Limited,   Toronto. 

Official  Automobile  Road  Guide  of  Canada,  1908-9. 
James  Miln,   Toronto. 

Tale  of  the  Days  of  Hi  Yu  Bill  and  Its  Royal  Com- 
mission. As  told  by  Isaac,  the  Moosehide  Chief.  Ar- 
ranged by  John  North.  (Booklet.)  Sydney  H.  Moore, 
Toronto. 

A  Lay  of  Old  Quebec.  (Booklet.)  Wilson  Irwin,  Mon- 
treal. 


Pictures,    Maps,   Photos,   Etc. 

Adrift  on  Lake  Erie.  (Postal  Card.)  John  George 
Spain,  Port  Dover,  Ont. 

Lady  in  Winter  Costume  with  Bull  Terrier  at  Her 
Side.  (Picture.)  The  Toronto  Lithographing  Company, 
Ltd.,    Toronto. 

Champlain  Devant  Quebec.  (Carte  Postale.)  F.  N. 
Faber,  Quebec. 

Grand  Mogul.  (Of  Picton  Amateur  Operatic  Com- 
pany.) Photos  No.  1  and  No.  2.  Marten  A.  Kemp, 
Kingston. 

Tableau  Chronologique  de  Quebec  pendant  Trois 
Siecles.   1608-1908.     Arthur  Talbot,  Quebec. 

Map  of  the  City  of  North  Vancouver  and  Vicinity  Be- 
tween Capiland  and  Seymour  Creeks,  Corrected  to  17th 
March,  1908.  Mahon,  McFarland  &  Mahon,  Ltd.,  Van- 
couver, B.C. 

The  Blue  Bonnets  Race  Course,  Montreal.  The  Vice- 
Regal  Party  at  Blue  Bonnets  Race  Course,  Montreal. 
The  Blue  Bonnets  Club  House  and  Grand  Stand,  Mon- 
treal. (Photos.)  The  Panoramic  Camera  Company  of 
Canada,   Toronto. 

♦ 

ARRESTED  IN  NEW  YORK. 

John  M".  Poole,  of  the  defunct  Poole  Publishing  Co., 
Toronto,  was  arrested  in  New  York  on  July  4,  charged 
with  obtaining  from  the  Farmers  Bank  by  false  pretences 
$5, ()(>().     He  comes  up  for  extradition  on  July  8. 


Prize  Practice  Book. 
(Warwick  Bros.  &  Rutter.) 

THE   PRIZE   EXERCISE   BOOK. 

Interest  in  the  prize  contest-  instituted  by  Warwick 
Bros.  &  Rutter,  Toronto,  increases  and  the  trade  ate 
taking  hold  of  the  project  enthusiastically.  It  is  a  good 
idea  through  and  through  and  the  sale  of  the  Prize  scrib- 
blers and  exercise  books  should  be  immense. 

The  trade  will  do  well  to  get  the  parents  of  the  chil- 
dren interested.  After  all,  many  of  the  children  need 
parental  encouragement  before  entering  such  a  contest, 
and  parents  are  usually  so  proud  of  their  off-spring  that 
they  will  push  even  the  least  talented  into  it. 

Warwick  Bros.  &  Rutter  have  not  launched  the  scheme 
in  any  half-and-half  fashion.  They  have  adopted,  as  a 
model  a  design,  which  artistically  would  be  hard  to  beat. 
It  is  by  a  prominent  Canadian  artist,  who  has  won  fame 
as  a  painter  of  flowers.  The  design  itself  is  shown  here- 
with and  the  contest  is  to  reproduce  it.  Three  other 
not  id  artists  will  act  as  judges,  and  the  prizes  will  be 
250  copies  of  the  Boys'  Own  Paper  and  250  copies  of  the 
Girls'   Own   Paper. 
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Best  Selling  Books  of  the  Month 


Calgary. 

1.  Barrier.   By  Rex  Beach,    Musson. 

2.  Jack  Spurlock.  By  G.  H.  Lorimer.    Briggs. 

3.  Prima   Donna.    By   Marion   Crawford.     Macmillan. 

4.  Get-Rich-Quick.   By   G.    R.    Chester.    Frowde. 

5.  Old  Wives  for  New.  By  D.  G.  Phillips.     Langton. 
(i.  Yoke.   By  H.   Wales.    Langton. 

Charlottetown. 

1.  Chaperon.  By  C.  N.  and  A.  M.  Williamson.  Musson. 

2.  Old  Wives  for  New.  By  D.  G.   Phillips.     Langton. 
3'.    Shuttle.  By  F.  H.  Burnett.     Copp. 

4.  Barrier.   By  Rex.  E.  Beach.    Musson. 

5.  Weavers.   By   Sir     G.    Parker.     Copp. 

fi.    Lady  of  the  Mount.  By  F.   I  sham.    McLeod. 

Hamilton. 

1.  Mr.  Crewe's  Career.   By  Winston   Churchill.  Macmil- 

lan. 

2.  Last  Egyptian.   By  Anon.    Briggs. 

3.  Prima  Donna.  By  F.  M.  Crawford.    Macmillan. 

4.  Chaperon.  By  C.  N.  and  A.  M.  Williamson.  Musson. 

5.  Barrier.   By  Rex  E.   Beach.    Musson. 

C.    Coast  of  Chance.  By  Chamberlain.    McLeod. 

Moncton. 

1.  Cynthia   in   the   Wilderness.    By   Wales.    Stuyvesant. 

2.  Morals  of  Marcus.   By  W.   J.   Locke.    Frowde. 

3.  Songs  of  a  Sourdough.   By  R.   W.    Service.     Briggs. 

4.  Jack  Spurlock.   By  G.  H.  Lorimer.    Briggs. 

5.  Get-Rich-Quick      Wallingford.      By     G.    R.     Chester. 

Frowde. 

6.  Tree  of  Knowledge.   By  Wales.    Stuyvesant. 

Montreal. 

1.  Barrier.  By  Rex  Beach.    Musson. 

2.  The   Chaperon.      By    C.    N.     and     A.    M.   Williamson. 

Musson. 

3.  King  Spruce.  By  Holman  Day.    Musson. 

4.  Mr.  Crewe's    Career.    By    Winston     Churchill.    Mac- 

millan. 

5.  Get-Rich-Quick      Wallingford.      By"   G.    R.      Chester. 

Frowde. 
(>.    The  Heart  of  a  Child.   By  Frank  Danhy. 

Ottawa. 

1.  Shuttle.  By  F.  H.  Burnett.     Copp. 

'2.  Somehow  Good.  By  Wm.   De  Morgan.     Copp. 

3.  Red  Year.  By  Louis  Tracy.    McLeod. 

4.  Young  Lord   Stranleigh.    By   Robert   Barr.    McLeod. 

5.  Coast  of  Chance.  By  E.   and  L.     Chamberlain.    Mc- 

Leod. 

6.  Barrier.  By  Rex  Beach.    Musson. 

Peterboro. 

1.  Mr.    Crewe's   Career.    By     Winston     Churchill.    Mac- 

millan. 

2.  Barrier.  By  Rex.  E.  Beach.    Musson. 

3.  Get-Rich-Quick     Wallingford.     B.     G.     R.     Chester. 

Frowde. 

4.  Prima  Donna.   By  F.  M.   Crawford.    Macmillan. 

5.  Shuttle.  By  F.   H.   Burnett.     Copp. 

(i.    Weavers.   By  Sir  Gilbert  Parker.     Copp. 

Port  Arthur. 

1.  Jack  Spurlock.  By  G.  H.  Lorimer.    Briggs. 

2.  Some   Ladies   in   Haste.    By   R.    W.    Chambers.    Mc- 

Leod. 


Measure  of   the  Rule.    By   Robert  Barr.     McLeod. 
Husbands  of  Edith.   By   (i.   B.   McCutcheon.   Briggs. 
Delilah   of   the   Snows.   By    II.    BindlpSS.     McLeod. 
Get-Rich-Quick     Wallingford.     By     G.     R.     Chester. 
Frowde. 

Quebec. 

Quickened.  By  A.  C.  Ray.    Little,  Brown. 
For  Jacinta.   By   Harold   Bimlloss.     McLeod. 
Reaping.   By  M.   I.  Taylor.    Little,  Brown. 
Square  Peg.  By  W.  E.   Norris. 
Georgie.    By   S.   E.    Kiser.    French. 
Orphan.   By  C.   E.  Mulford.    Musson. 

Stratford. 

Coast  of   Chance.    By   Charriberlain.    McLeod. 
Jack  Spurlock.  By  G.  H.  Lorimer.    Briggs. 
Rosalind  at  Red  Gate.  By  M.  Nicholson.    McLeod. 
Three  Weeks.   By   Elinor  Glyn.     Duffield. 
Delilah  of  the  Snows.  By  H.  Bindloss.    McLeoa. 
Barrier.   By  Rex.   E.   Beach.    Musson. 

Toronto. 

Mr.  Crewe's  Career.    By     Winston    Churchill.    Mac- 
millan. 

The  Missioner.  By  E.  P.  Oppenheim.     Copp. 

Prima  Donna.   By  F.  M.   Crawford.    Macmillan. 

Chaperon.  By  C.  N.  and  A.  M.  Williamson.  Musson. 

Grey  Knight.  By  E.  B.  De  la  Pasture.    Dutton. 

Coast  of  Chance.     B.  E.  and  L.     Chamberlain.    Mc- 
Leod. 

Winnipeg. 

Barrier.   By   Rex  E.    Beach.     Musson. 
Prima  Donna.   By  F.  M.   Crawford.    Macmillan. 
Beloved   Vagabond.    By   W.   J.   Locke.     Frowde. 
God  of  Clay.  By  II.  C.   Bailey.    Musson. 
Heart  of  a  Child.   By  Frank  Danby.     Copp. 
Doctor  Ellen.  By  J.  W.  Tompkins.    Mussona; 

Canadian  Summary. 

Points. 

The  Barrier.   By   Rex.    E.    Beach.   Musson 57 

Mr.    Crewe's   Career.    By   Churchill.    Macmillan  36 

Prima  Donna.  By  Crawford.    Macmillan 35 

Jack  Spurlock.  By  Lorimer.     Briggs 32 

Chaperon.  By  Williamson.    Musson 30 

Get-Rich-Quick.   By   Chester.     Frowde 27 


RELIGIOUS   BOOK. 

Librairie  Beauchemin,  Limited,  St.  Paul  Street,  Mon- 
treal, wholesale  booksellers  and  stationers,  aie  among 
the  Montreal  firms  who  make  quite  a  specialty  of  high-class 
lines  of  Roman  Catholic  religious  books  and  ornaments. 
Among  the  catalogues  issued  by  them  is  one  called  the 
"Catalogue  D'Objets  Religieux."  This  contains  illustra- 
tions of  a  number  of  prayer  books,  in  different  -ivies  and 
bindings.  Some  are  in  leather  bindings,  in  white  and 
colors,  and  others  in  ivory.  Small  prayer  books  in  cases 
to  match  the  bindings,  with  silk  cord  handles,  are  at- 
tractive and  suitable  for  first  communion.  Another  nic< 
line  is  the  "Manuel  de  Piete,"  in  an  attractive  case, 
which  also  contains  a  rosary.  The  binding  and  the  case 
are  in  leather.  Bibles  and  other  religious  books  are  a 
specialty. 
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BOOKSELLER      AND      STATIONER 
CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Copp,  Clark  Co.,  Toronto 

Books  and  Magazines. 

Ainslee's  Magazine,  New  York 

Amalgamated  Press,  Toronto  ;  London,  Eng. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Briggs,  Wm.,  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Cassell  &  Co.,  Toronto. 

Chapman's  Book  Store,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Electrician  and  Mechanic,  Boston,  Mass. 

Imperial  News  Co.,  Toronto. 

Macmillan  Co.  of  Canada,  Ltd.,  Toronto. 

McClelland  &  Goodchild,  Toronto 

McClurg,  A.  C,  Co.,  Chicago,  111. 

Morton,  Phillips  &  Co.,  Montreal. 

"  Publisher'^  Circular."  London,  Eng. 

Rand,  McNally  Co.,  Chicago. 

Renouf  Publishing  Co.,  Montreal. 

Blank  Books. 

1  &  Pease  Co.,  New  York. 

BJ  3ros.,  Toronto. 

Bu.    .ri,  Gillies  &  Co.,  Hamilton. 

Copp,  Clark  Co.,  Toronto. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 

Peerless  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 
Musson  Book  Co.,  Toronto. 

Christmas  Cards,  Calendars. 

Copp,  Clark  Co..  Toronto. 
Raphael  Tuck  &  Sons  Co. 

Confetti. 

Copp,  Clark  Co.,  Toronto. 

Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,    Boston,    New    York, 
Montreal. 

Elevators. 

Otis-Fensom  Co.,  Toronto. 

Fancy    Goods. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 


Flags,  &c. 

Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Oo. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Glue,   Paste   and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramaphones. 

Berliner  Gramophone  Co.,  Montreal. 

Ink  Stands. 

Numan,  C.  H.,  Co.,  New  York 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Stephens'  Inks,  London,  Eng. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods. 

Brown  Bros.,  Limited,  Toronto. 

Rumpp,  C.  F.,  &  Sons.  Philadelphia,  Pa. 

Letter  Presses. 

Jas.  Smart  Mfg.  Co.,  Brockville,  Ont. 

Maps. 

Renouf  Publishing  Co..  Montreal. 

Paper  Fasteners. 

O.K.  Fastener  Co.,  Syracuse,  N.Y. 
Superior  Mfg.  Co.,  Sidney,  Ohio. 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co..  New  York 
Northern  Mills  Pulp  &  Paper  Co.,  Montreal 

Pens. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  Co.,   Hamilton,  Ont. 
Copp  Clark  Co.,  Toronto. 
Esterbrook  Pen  Co.,  New  York. 
Heath,  John,  London. 
Hinks,  Wells  &  Co.,  Birmingham,  Eng. 
Librairie  Beauchemin,  1  imited,  Montreal. 
Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 


Smith-Davidson  &  Wright,  Vancouver,  B.  C 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 

Pencils. 

Librairie  Beauchemin,    Ltd.,  Montreal. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buniin,  Gillies  &  Co.,  Hamilton. 
Consolidated    Lithographing   &    Mfg.   Co., 

Montreal. 
Copp,  Clark  Co.,  Toronto. 
Goodall,  Chas.,  &  Sons,  London. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

School  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Copp,  Clark  Co.,  Toronto 
Holzman,  Alfred,  Chicago 
Otto  Leder,  Saxony,  Germany. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann.  W.,  &  Co.,  Berlin,  Germany. 
Raphael  Tuck  &  Sons  Co.,    Montreal,  New 

York. 
ValentineSons  Pub.  Co.,  Montreal,  Toronto 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Warwick  Bros.&  Rutter, Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 
Peerless  Papir  &  Ribbon  Co.,  Toronto. 
Mittag  &  Volger,  Park  Ridge,  N.J. 
National   Typewriter  Co.,  Toronto. 
Smith    Premier   Typewriter   Co.,   Syracuse, 
N.Y. 

Wall  Papers. 

Boxer,  Reg.  N.,  Co.,  New  Toronto. 
Stauntons,  Ltd.,  Toronto. 


I 


INDEX     TO     ADVERTISERS. 


Accountants  and  Auditors 32 

Ainslee's  Magazine   29 

Amalgamated  Press 27 

American  Code  Co 25 

Baker's  BookShop 25 

Bell  Telephone  Co 2 

Berliner  Gramophone  Co 44 

Boorum  &  Pease  Co 6 

Boxer,  Reg.  N.,  Co 1 

Briggs,  Wm   23 

British-America  Assurance  Co 2 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 29 

Canadian  Machinery  &  Mfg   Co 29 

Canadian  Press  Clipping  Bureau 38 

Carter's  Ink  Co 41 

Cassell  &  Co 24 

Chapman's  Book  Store 25 

Clark  Bros.  &  Co 33 

Consolidated  Lithographing  &  Mfg.  Co  . .  4 

Copp,  Clark  Co 22,  38,  40 

Dry  Goods  Review 38 

Electrician  &  Mechanic 29 

Esterbrook  Pen  Co 6 


Gerstenkorn,  Verlag   Ant 39 

Heath,  John   6 

Higgins,  Chas.  M.,  &  Co 4 

Hinks,  Wells  &  Co 6 

Holzman,  Alfred,  Co 39 

Hotel  Directory   32 

Huebsch,  B.  W 45 

Hurd,  Geo.  B..  &  Co 35 

Imperial  News  Co ' 29 

Leder,  Otto   38 

Lemcke  &  Buechner 47 

Librairie  Beauchemin outside  front  cover 

Macmillan  Co.  of  Canada,  Ltd 25 

Macniven  &  Cameron 6 

Markert  &  Sohn 38 

McClelland  &  Goodchild 25 

McClurg,  A.  C.  Co 21 

Metropolitan  Bank 2 

Mittag  &  Volger outside  back  cover 

Mining  Journal 29 

Morton,  Phillips  &  Co  32 

Musson  Book  Co 18 

Neumann,  W.,  &  Co 38 

Northern  Mills  Pulp  &  Paper  Co 4 

Numan,  C.  H.,  Co 41 
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O.K.  Fastener  Co 

Otis-Fensom  Co 39 

Payson's   Indelible  Ink 32 

Peerless  Paper  &  Ribbon  Co 42 

' '  Publisher's  Circular  "  4 

Rand  McNally  Co 25 

Renouf  Publishing  Co     25 

Rumpp  &  Sons,  C.  F 41 

Smart,  Jas. ,  Mfg.  Co 39 

Smith,  Davidson  &  Wright 41 

Sneider,  Roht.,  Co 45 

Spencerian  Steel  Pens   6 

Stauntons  Ltd 31 ,  39,  44 

Stephens'  Inks 8 

Superior  Mfg.  Co 42 

Tocci  Francesco 45 

Tuck,  Raphael  &  Sons  Co 5 

Underwood,  John  &  Co, .  .outside  front  cover 

U.S.  Playing  Card  Co 3 

Valentine  Sons  Pub.  Co. ,  Ltd 37 

Ward  &  Co 44 

Warwick  Bros.  &  Rutter 

inside  front  cov«r,  32,  37,  43 

Western  Assurance  Co 2 


BOOKSELLER      AND       STATIONER 


Increase  Your  Magazine  Sales 


Are  your  magazine  sales  up  to  your  expectations?  Or  do  you  return 
a  number  of  copies  each  month?  If  you  had  the  time  to  show  your  cus- 
tomers what  each  of  the  publications  contained  of  special  interest  to  them 
we  venture   to  say  your  present  sales  would  be  greatly  increased. 

This  is  exactly  what  The  Busy  Man's  Magazine  will  do.  Its 
department,  "Contents  of  Current  Magazines,"  gives  a  classified  list  of 
the  contents  of  every  other  periodical.  This  department  will  show  your 
patrons  what  the  June  magazines  contain  of  special  importance  to  them. 
It  will  result  in  selling  not  only  the  magazines  you  have  on  hand,  but  will 
direct  orders  your  way  for  publications  you  do  not  now  carry.  You  will 
thus  be  able  to  build  up  an  extensive  magazine  trade  because  each  pur- 
chaser gets  exactly  what  he  wants,  and  it  is  the  satisfied  customer  that 
comes  back. 

Then,  too,  the  special  Canadian  articles  in  The  June  Busy  Man's  will 
create  a  large  sale  for  this  number.  The  magazine  is  fully  returnable.  The 
sale  of  a  single  copy  nets  you  the  equivalent  of  the  sale  of  two  or  three 
other  monthlies.  See  that  you  have  it  in  stock.  Return  the  attached 
coupon.     Don't  overlook  mailing  it  TO-DAY. 
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BUSY  MAN'S  MAGAZINE, 
Toronto. 

Kindly  forward  through News 

Co.  on  a  fully  returnable  basis copies  of  the 

Busy  Man's  Magazine  each  month. 

Name 

Address 


B  O  O  KSELLER       AND       S  T  A  T  IONER 


The  home  of  "Dimity" 


School  Supplies  ? 


Ask 


Buntin,  Gillies  &  Co.,  Ltd. 


Hamilton  and  Montreal 


INSPIRATION,  FORCE,  AND  ORIGINALITY  ARE  ALL  FACTORS  IN  THE 


SPLENDID  MERITS  OF 


U 


Our  Line"  Typewriter  Ribbons  and  Carbon 

Papers 


WE  GIVE  YOU  THE  RESULTS  OF  OUR  CONSTANT 
WORK  IN  THE  LINE  OF  IMPROVEMENT,  AND 
THEN  REMEMBER  WE  ALWAYS  PROTECT  YOU 
AS   MANUFACTURERS    FOR    THE    TRADE    ONLY 


SEND  FOR  OUR  NEW  TRADE  CATALOG  AND  BOOKLETS 


Principal    Office    and    Factories 

PARK  RIDGE,  N.J. 


MITTAG  &  VOLGER 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


INCORPORATED 


NEW  YORK  CITY,  Stewart  Building,  280  Broadway      LONDON,  7-8  Dyers'  Bldg.,  Holborn,  E.C.      ZURICH,  J.  G.  Muggli 
CHICAGO,  ILL.,  200  Monroe  Street  PARIS,  5  Im  Passe  Reille  AMSTERDAM,  Benier  &  Co. 


Special  F&W  dumber 


tof^ontoIm^aiig  •  1908 


MacLean  Publishing  Co.,  Ltd. 

Montreal  Toronto  Winnipeg 


HOOK SELLER   AND   STATIONER 


Parisian  Lawn 


Parisian  Lawn,  as  a  name,  in 
itself  signifies  little,  but  the 
exquisite  writing  surface  of 
the  new  series  of  note  paper 
and  envelopes  which  we  have 
put  up  under  this  title  will 
make  the  name,  '  Parisian 
Lawn'  familiar  to  the  cor- 
responding public  through 
Canada. 


Description  of  Our  New  Fall  Creation 

Parisian  Lawn  is  a  snow-white,  linen-finished 
paper,  particularly  well  adapted  for  every-day 
correspondence.  Note  paper  comes  in  regent 
size.  Envelopes  may  be  had  with  either  the 
new  long  pointed  flap  or  the  new  wallet  cut. 
Prices  are  popular — 10  cents  per  quire  for  the 
paper,  and  10  cents  per  package  for  envelopes. 


Warwick  Bros.  &  Rutter,  Limited 


Makers  of 

High  Grade  Stationery 


TORONTO 


BOOKSELLER   AND   STATIONER 


_ 


Salon  25 


Canada  National 


THE  PLAYING  CARDS 

OF 

QUALITY  and  DISTINCTION 


ARE 


oo 


dair 


s 


Your  stock  is  not  complete  unless  you  have 


GOODALL'S  IMPERIAL  CLUBS 
AND  LINETTES 


MANY  NEW  DESIGNS 


BETTER  THAN  EVER 


♦ 


NEW  OCEAN  TO  OCEAN 

RETAILS  FOR  FIFTY  CENTS 


NEW  NATIONAL  CANADA,  SHOWING  COAT  OF  ARMS 
OF  ALL  THE  PROVINCES 


Samples  to  Dealers 

Order  Through  Your  Jobber 


Society  C 


A.  O.  HURST,  24  Scott  st.,  TORONTO 


P*^^ 


Sultans  P 


5jB? 


Salon  19 


;  Salon  33 


Society  E 


Salon  34 


Salon  31— Coat  of  Arms  of  each  Province 


Salon  16a 


Tartan  18— Clans 


BOOKSELLER   AND   STATIONER 


BROWN  BROS.  ^™*i£f 


LIMITED 


Leather  Goods 

New  Ideas,  New  Leathers,  New 
Colors,  in  Purses,  Wallets,  Card 
Cases,  Writing  Cases,  Etc. 

Fountain    Pens 

Large  stock  of  all  best  makes. 
Specialties  in  Stylographic  Mani- 
folding and  Safety  Pens. 

Memorandum 

Books 

Largest  assortment  and  best  value 
ever  shown,  well  made  and  finished. 

Loose  Leaf  Books 

Complete   stock   of  the   best. 

Stationery,  Office 

and 

Bank  Supplies 

Every   Known   Article  of  Merit. 


Account  Books 

Large   stock    of    all    sizes    and 
patterns. 


BROWN  BROS,  Ltd.,  51-53  Wellington  St.  West,  TORONTO 


Glucine 
Glucine 
Glucine 
Glucine 
Glucine 

Sealing 
Wax 

Blotting 
Blotting 

Blotting 
Blotting 


BOOKSELLER   AND   STATIONER 

MENZIES 

(We  sell  only  on  import) 

We  beg  to  inform  our  friends  in  the 
Trade  that  we  are  now  taking  orders 
for  a  new  size  Glucine  2^  oz.  bottle 
and  shall  be  glad  to  send  samples  and 
quotations  to  importers  who  desire  to 
stock  this  size. 


Our  Post  Card  Department  has  become 
quite  an  important  one  this  year. 
We  are  having  particularly  good 
success  with  our  line  of  Post  Cards 
at  $7.20  per  gross  packets,  each  packet 
containing  six  cards. 

This  series  includes  Comics,  Flower 
Cards,  Birthday  Cards,  Xmas  Post 
Cards,  and  an  excellent  assortment  of 
all  kinds  of  Picture  Post  Cards  of  the 
best  selling  kind. 

A  similar  line  in  higher  grade  stock  and 
color  process  $9.60  per  gross  packets. 


A  magnificent  line  of  Cards  at  $21.00 
per  gross  packets. 


Xmas  Post  Cards  from  $1.80  per  gross 
to  $21.00  per  gross  cards. 


You  can't  do  better  than  give  us  an 
assortment  order. 


For   Private  Xmas    Cards — We    lead 
the  trade. 


The  Savory  Xmas  Cards,  Calendars  and 

Pictures     are     considered     the     most 

beautiful  in  the  world. 


Craig's    British     Blotting,    10c,    12|c. 
and  15c.  per  lb. 

WE  SELL  ONLY  ON  IMPORT 


Blotting  MENZ|es  &  COMPANY  ltd. 


Blotting 


19  WELLINGTON  ST.  EAST,  TORONTO 

WHOLESALE  IMPORTERS,        MFRS.  A6ENTS 


Post 

Cards 
Post 

Cards 
Post 

Cards 
Post 

Cards 

Private 
Xmas 
Cards 

Pictures 
Calendars 

Xmas 
Post 
Cards 

Leather 
Goods 

Papeteries 


ROOK  SELLER   AND   STATIONER 


THE  MERMAID 


AS  A  SYMBOL  FOR 


DRAWING  INKS 


was   first    used    by    us   in    an    advertisement    in    "The    Architectural    Record"    for    August,    1903,    as   above.       Thus    in    this 
as   in   all    other    matters    relating    to  Drawing    Inks, 

Higgins9  American  Drawing  Inks 

blaze    the  way   for  those  who  find  it  easier  to   copy  than  create.     Year  by  year  these  splendid  inks  have  gone  on  their  way 
constantly  gaining  new  admirers  while  retaining  old  friends,  seeming  to  thrive  on  so-called  self-styled  "competition." 

HIGGINS'  AMERICAN  DRAWING  INKS  have  sold  more  largely  during  the  past  year  than  ever  before  in  their  history. 
This  has  been  due  in  a  great  measure  to  our  liberal  policy  of  advertising,  and  to  absolute  fair  dealing  with  our  friends 
n  the  trade,  but  above  all  to  the  unapproachable  high-quality,  standard  and  reputation  of  these  inks,  which  have  made 
them   from   the   beginning    and   always 

The  Standard  Liquid  Drawing  Inks    of    the    World 


WRITE    FOR   PRICES 


CHAS.  M.  HIGGINS  &  CO., 


8£S2±L^j  Inks  and  Adhesives 


MAIN  OFFICE  : 
FACTORY  :         240 


NEW  YORK  CHICAGO 

J }  BROOKLYN,   N.Y.,   U.S.A. 

4 


LONDON 


BOOKSELLER      AND      STATIONER 


Hid^ins'  Inks  land  Adhesives 


LONDON  BRANCH,  11  FARR1NGD0N  AVENUE,  LONDON,  E.C.-(Slore  aDd  Basemenl,  each  25  x  75) 


THE  HIGGINS'  INKS  AND  ADHESIVES,  through  honest  merit  in  their  origin- 
ality and  quality  and  honest  American  enterprise  and  push  in  their  exploitation,  have 
penetrated  to  the  most  remote  points  of  civilization,  until  now  they  are  well  known  and 
largely  used  in  Canada,  Central  and  South  America,  Mexico,  Great  Britain,  South 
Africa,  Australia,  New  Zealand,  Philippines,  Japan,  China,  Norway,  Sweden,  etc., 
etc.,  as  well  as  ever  maintaining  their  unique  position  in  their  birthplace,  the  United 
States  of  America.  The  home  trade  has  always  shown  its  appreciation  of  and  reliance 
on  these  goods,  and  it  will  always  be  our  effort  to  merit  the  confidence  of  the  trade  in 
every  respect. 

WRITE    FOR    DISCOUNTS 


CHAS.  M.  HIGGINS  &  CO., 


MAIN  OFFICE  :  271   Ninth  Street 

FACTORY  :         240-244  Eighth  Street 


SS^  Inks  and  Adhesives 

NEW  YORK         CHICAGO         LONDON 

BROOKLYN,  N.Y.,  U.S.A. 


BOOKSELLER   AND   STATIONER 


Heal's  10- Cent  Novelties 

PRODUCE     QALES   AND 
ROFITS       °ATISFACTION 

Try  them  for  Success — 50  per  cent.  Lower  than  all  other  Lines. 
An   Open    Order  for   a   $5,    $10,   $15,  $25   or  $50  Assortment   will   convince  you 
that  HEAL'S  NOVELTIES  are  the  Right  Kind  for  Big  Sales  and  Good  Profits. 


Three  samples  of  the  latest  thing  in  Picture  Post  Cards — the£Lazy  Letter  Writer 
Post  Card — which  we  have  in  a  number  of  different  designs.  These  will  have  a  great 
sale  in  Canada.    Write  for  samples  and  prices. 


£ 


Novelty  in   Match   Holders 

Will  Retail  in  Canada  at  10  Cents 

Do  you  realize  what  a  demand  can  be  created  for  an  article 
by  a  good  design  ?  No.  441  is  a  Match  Holder  and  Scratcher, 
size  0  x  6l/2  inches,  made  of  the  best  imported  Pulp  Board, 
and  gotten  out  in  attractive  colorings,  with  a  design  that  is 
selling  it  by  thousands.     Samples  and  prices  on  application. 

FRA  DIAVOLO  —  A   Big  Summer  Seller 

The  best   10-cent  game  on  the  market.     It  is  made 

of  belter  quality  material  and  high  class  finish. 


NOVELTIES 
BIG     TEN    CENTERS 

Novelty  Leather^Wall  Pockets 

Novelty  Leather  Hanger  Match  Scratchers 

Novelty  Leather  Calendars 

Novelty  Inkstands 

Novelty  Ash  Receivers 

Novelty  Pipe  Racks 

Novelty  Whisk  Broom  Holders 

Novelty  Laundry  Lists 

Novelty  Razor  Wipes 


"THE  HOUSE  OF  GOOD   THINGS" 


POST  CARDS 

BIG     TRADE     WINNERS 

Paper  Post  Cards 

Leather  Post  Cards 

Match  Scratcher  Post  Cards. 

Novelty  Calendar  Post  Cards 

Leather  Post  Card  Pillows 

Felt  and  Leather  Post  Card  Pillows 

Samples  sent  on  request  to  Responsible  Houses. 

"THE  HOUSE  OF  GOOD  THINGS" 


W.    S.    HEAL,         34-36  Cooper  Square,         New    York    City 


BOOKSELLER      AND      STATIONER 


Gummed    Labels 


T 


The  scope  of  the  Dennison 
Gummed  Label  is  almost  as  wide 
as  that  of  the  Dennison  Tag. 

Every  stationer  will  find  that  the 
Dennison  line  will  open  up  a  field 
of  great  possibilities,  for  there  isn't 
a  business  under  the  sun  that  can- 
not profitably  use  some  kind  of 
Gummed  Labels  or  Seals. 

The  accompanying  illustration 
will  give  an  idea  of  the  diversity 
of  shapes  in  which  Dennison 
Gummed  Labels  and  Seals  are 
made.  Quality,  of  course,  in 
printing,  cutting  and  sticking 
power  is  understood,  for  the  great 
Dennison  business  has  been  built 
up  on  "Quality." 

Are  you  getting  your  share  of 
this  immense  trade?  If  not,  you 
can  largely  increase  your  trade  by 
carrying  a  stock  that  embraces  the 
different  shapes  and  graded  sizes 
in  each  shape.  We  trust  you  will 
consult  our  catalogue  or  improve 
the  first  opportunity  to  go  over  the 
line  with  our  representative.  The 
whole  of  the  Dennison  Line  of 
Adhesive  Specialties  is  an  attract- 
ive and  profitable  one   to    handle. 

Full  information  regarding 
the  various  lines  on  request. 
Address  our  nearest  store. 

§)mni&n<ManiifacUiriti<)& 

The  Tag  Makers. 

BOSTON  NEW  YORK  PHILADELPHIA 

26  Franklin  St.  IS  John  Si.  1007  Chestnut  St. 

CHICAGO  ST.  LOUIS 

12$    Franklin  St.        413  North  4th  St. 
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LONDON  PARIS  BERLIN 

Raphael  Tuck 


9-17  St.  Antoine  Street 


Montreal, 


Christmas  and  New  Year  Cards 


Over    one    thousand    entirely  new    sets,    comprising   in    the  aggregate  a   wealth 
and    variety   of  subject  adapted    to   every   possible    taste. 


Calendars  and  Block  Calendars 


Their  magnificent  success  of  last  year,  added  to  the  charm  of  novelty, 
superiority  of  reproduction  and  general  excellency  of  the  new  collection, 
will   ensure   them   a  welcome   reception    everywhere. 


Paper  Dolls,  Half  Masks, 
Reliefs,  Wall  Texts, 

Complete  Descriptive  Catalogues 


BOOKSELLER   AND   STATIONER 


CAPE  TOWN  NEW  YORK 

Sons  Company,  Ltd. 


By  Special  Appointment 


Publishers  by  special  appointment  to  Their 

Majesties  King  Edward  VII  and  His 

Queen  Alexandra 


Publishers  by  Royal  Warrant 


P.O. 


Toy  Books  and  Juveniles 

In    great   variety   and    of  unsurpassed   beauty   and    excellence. 

Christmas  and  New  Year  Post  Cards 

Unapproachable    for   beauty   of  design,    elegance  of  finish  and  appropriateness. 
Glistening  dew  effects  more  beautiful  than  ever,  and  bewildering  in  their  variety. 

Holly  Specialities 

Such  as  Seals,  Tags,  Embossed  Greeting  Cards,  in  great  variety. 

I    Christmas  Tree  Ornaments, 


Forwarded  Free  Upon  Application. 


BOOKSELLER   AND   STATIONER 


SMITH,  DAVIDSON  &  WRIGHT, 


Wholesale  Stationers,  Paper  and  Fancy  Goods 

VANCOUVER,  B.C. 


LIMITED 


WE  CARRY  THE  LARGEST 
STOCK  IN  WESTERN  CANADA 


Envelopes,  Tablets,  Papeteries,  Blank  Books,  Memorandum 
Books,  School  Books,  Pencils,  Penholders,  Inks, 
Mucilage,  Blotting  Paper,  Ruled  Fools- 
cap, Journal  Paper,  Etc.,  Etc. 

All  the  standard  lines  of  the  best  manufacturers  are  represented  in  our  stock. 

OUR  SCRIBBLERS  AND  EXERCISE  BOOKS 

are     specially    attractive    and    are    the     best    sellers    on    the    market. 

IMPORT  LINES 

Samples  of  Xmas  Cards,  Calendars,  Bibles,  Prayer  Books,  &c,  are  on  the 
road,  and  should  be  seen  before  placing  your  order. 

PRINTERS'  SUPPLIES 

In  this  department  we  carry  everything  for  the  printer  in  the  way  of  paper. 
Samples  and  prices  promptly  furnished  on  application. 

FANCY  GOODS  AND  TOYS 

These  lines  have  all  been  carefully  selected  from  the  best  manufacturers, 
and  will  be  found  to  be  unexcelled  by  those  of  any  other  house  in  Canada. 
Mail  Orders  promptly  executed. 

Our  Goods  Are  Right,  So  Are  Our  Prices. 

SMITH,  DAVIDSON  &  WRIGHT,  LIMITED 


365  Water  Street, 


VANCOUVER,  B.C. 
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Sales  Tell  The  Tale 
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HE  orders  we  are  receiving  from  all  parts  of  the  country  are 
the  best  possible  proof  of  the  fast  selling  qualities  of  the 
Boxer  line  of  Wallpapers. 


The  times  are  a  test  of  the  line ;  the  Best  goes  First ;  and  the 
Boxer  line  has  Taken  Hold. 

The  expected  has  happened — it  couldn't  help  taking  hold.  It 
was  just  bound  to  leap  into  favor  wherever  shown.  There  is  not  a 
line  of  wall  paper  manufactured  anywhere  on  earth  that  can  excel  the 
Boxer  line.     There  is  not  a  line  in  Canada  even  equal  to  it. 

The  Boxer  papers  are  all  practical,  understandable  papers  that 
appeal  to  all  buyers. 

Dealers  have  been  used  to  sending  out  of  Canada  for  papers  of 
the  Boxer  quality.  But  we  have  shown  them  that  importing  is 
wasteful  nowadays. 

All  Boxer  papers  are  equal  (some  say  superior)  in  quality  to  any- 
thing imported — except  in  the  matter  of  price.  When  you  buy 
Boxer  Wallpaper  you  get  imported  quality,  imported  profits  but 
pay  only  home  price. 


The  Reg.  N.  Boxer  Co.,  Ltd. 

New  Toronto,  Ontario 

Sales  are  the  Test — Boxer  Wall  Paper  Sells. 
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High-class  Leather  ■  Fancy  Cabinet  Goods 


Leather 
Goods 

In  handstitched 
Neat  Hide, 
Cow   Hide    and 
Pig  Skin 

All  kinds  of 

Roans 
Moroccos 
Crocodile,  &c. 


No.  524 


No.  503 


We  are 

the 

Actual 
Manufacturers 


Contractors 
to  H.  M. 
Government 


No.   87 


Cabinet 
Goods 

Writing  Cabinets 
Writing  Tables 
Afternoon  Tea 
Spirit  and  other 
Automatic  Tables 
Inkstands 
Stationery  Cases 
Folding  Tuck-away 
Writing  Tables 
Ladies'  Sewing  Tables 
Card  and  Other 
Combinations 
Tantalus  Spirit  and 
Perfume  Frames 


No.  140  62 


No.  160  3 


W.  H.  BRAND  «» SONS, 


EXCELSIOR  WORKS, 
2-3-4  H0XT0N  SQUARE,  LONDON,  ENG. 

Established  nearly  Fifty  Years. 
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Canada's 


Pride 


Registered  Trade  Mark. 

THE  SIGN  OF  PROFIT  AND  SATISFACTION 
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Canada's  Pride  pencils  and 
Fountain  Pers  give  you  and 
your  customers  satisfaction. 
The  user  pays  a  fair  price  and 
you  make  a  good  profit. 

Pencil   points  will  not  break. 

You  have  our  authority  to 
stand  back  of  every  Fountain 
Pen  or  Ink  Pencil  you  sell. 


Made  in  eight 
degrees.  Poly- 
grade,  office  and 
drawing  pencil. 
Retails  at  5  cts. 


Made  in  three  de- 
grees.       Office   and 

drawing  pencil,  with 
nickel  and  rubber  tip. 
Retails  at  10  cts. 


Copying   pencil. 
Retails  at  10  cts. 


Copying  pencil. 
Ivorine  mouth  piece. 
Retails  at  15  cts. 


Pocket  propelling 
pencil.  Retails  at  25 
cts. 


Ink  pencil,  Iridium 
point.    Retails  $2.00. 


Fountain  pc  n, 
14  kt.  gold.  Sizes 
2,  3,  4.  Retails 
92.00,  #2.50.  S3  25. 


Particulars  gladly  furnished. 


Our  Proposition  to  the  Trade  is  extremely  attractive. 

WHOLESALE  DISTRIBUTORS  : 

LIBRAIRIE  BEAUCHEMIN,  Limited,  whoIe",e ^"gSslS^ Sta,ione"  256  St.  Paul  St.,  Montreal 
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WE    NEVER    SELL    THE    CONSUMER  DIRECT 


Abstract  Tablets. 
Address  Books. 

Advertisers'  Specialties  in 
Memo.  Books,  Diaries,  etc. 

Bank  Pass  Books. 

Bankers'  Tabulating  Tablets. 

Bill  Head  Pads. 

Bills  Payable  and  Receivable  Books. 

Blank  Books — See  Folio  Books. 

Bookkeeping  Blanks. 

Books  of  All  Kinds  to  order. 

Business  Blanks. 

Butchers'  Order  Books. 

Butchers'  Pass  Books. 

Buyers'  Price  Books— Regular. 

Buyers*  Price  Books — Loose  Leaf. 

C.O.D.  Express  Receipt  Books. 

Carman's  Books. 

Cash  Account  Books. 

Cash  Books— Printed  Head. 

Cash  Sales  Books. 

Check  Books. 

Collection  Books. 

Columnar  Books. 

Combination  Cash  and  Ledger. 

Combination  Record  and  Cash  Book. 

Common  Sense  Index  Book. 

Composition  Books. 

Corporation  Stock  Books. 

Counter  Books. 

Cross  Section  Books. 

Cross  Section  Tablets. 

Daily  Journals. 

Desk  Blotting  Pads. 

Diaries — Standard. 

Dockets. 

Drafts. 

Drawing  Pads. 

Druggists*  Prescription  Books. 

Due  Ledgers. 

Dup.  and  Trip.  Note  and  Letter  Heads. 

Dup.  and  Trip.  Order  Books. 

Duplicating  Bill  Heads. 

Duplicating  Receipt  Books. 

Duplicating  Scale  Books. 

Duplicating  Telegraph  Blanks. 

Empire  Note  Books. 

Empire  Order  Books. 

Empire  Separate  Leaf  Price  Books. 

Engagement  Books. 

Engineers'  Cross  Section  Books. 

Engineers'  Field  Books. 

Eureka  Memorandum  Books. 

Expense  Books. 

Extra  Fine  Address  and  Visit  Books. 

Fairbanks*  Scale  Books. 
Family  Expense  Records. 
Field  Books. 
Figuring  Books  and  Pads. 


Fine  Memorandum  Books. 

Flap  Memorandum  Books. 

Flat  Back  Invoice  Books. 

Flat  Opening  Blank  Books. 

Folio  Books  of   every   conceivable 

size,  binding  and  ruling. 
Foolscap  Tablets. 

General  Pass  Books. 
Grocers"  Store  Order  Books. 
Grocers'  Pass  Books. 

Hirudin's  Patent  Scratch  Pads. 
Hotel  Registers. 
Herbariums. 

Icemen's  Books. 

Indexed  Thru  Blank  Books  (all  sizes). 

Indexed  Thru  Memo.  Books. 

Indexes  for  Ledgers. 

Indexes— Shepherd's  Printed  Position. 

Indexing  Special  Books. 

Insurance  Registers. 

Invoice  Books. 

Invoice  Books  — Flat  Back. 

Invoice  Copying  Books. 

Invoice  Records. 

Journal  Paper. 
Key  Index. 

Law  Registers. 

Ledger  Paper. 

Legal  Pads  and  Tablets. 

Letter  Copying  Books. 

Letter  Copying  Paper. 

Log  Tally  Books. 

Loose  Leaf  Ledgers. 

Loose  Leaf  Price  Books. 

Loose  Leaf  Students*  Note  Books. 

Lumber  Books. 

Manifold  Books — all  kinds. 
Memo.  Books     all  sizes  and  styles. 

Memo.  Books — Indexed. 

Mdse.  Order  Books— duplicate. 

Mdse.  Order  Books  with  Stub. 

Milk  Books. 

Miller's  Common-Sense  Index. 

Miniature  Blank  Books. 

Minute  Books. 

Money  Receipt  Books. 

Money  Receipt  Books — Duplicate. 

Notes. 

Oblong  Folio  and  Quarto  Blank  Books. 
Oblong  Memorandum  Books. 
Order  Books. 

Package  Receipt  Books — Regular  and  Dup. 
Pass  Books. 
Pencil  Books. 
Perpetual  Diary. 


Pocket  Ledgers. 

Popular  Memorandum  Books. 

Quadrille  Ruled  Pads. 
Quadrille  Ruled  Tablets. 

Receipts. 

Receipt  Books— Duplicating. 

Receiving  and  Discharging  Books. 

Record  Paper. 

Reference  Files. 

Remittance  Blanks— Duplicate. 

Renewable  Memorandums. 

Rent  Receipt  Books. 

Rent  Receipt  Books — Duplicate. 

Reporters'  Note  Books. 

Roll  Books. 

Ruled  Double  Entry  Ledger  Paper. 

Ruled  Journal  Paper — two  columns. 

Ruled  Journal  Paper— three  columns. 

Salesmen's   Duplicating   or   Triplicating 

Order  Books. 
Scale  Books— Regular  and  Duplicate. 
School  Writing  Books. 
Scrap  Books. 
Scratch  Books  and  Pads. 
Scratch  Pads— Hinsdill's. 
Separate  Leaf  Ledgers. 
Separate  Leaf  Price  Books. 
Shepherd's  Printed  Position  Indexes. 
Shippers'  Records. 

Shipping  Receipt  Books  in  Triplicate  Form. 
Shopping  List  Books. 
Standard  Diaries. 
Standard  Reversible  Note  Books, 
Statement  Tablets. 
Stenographers'  Books. 
Stock  Books  for  Merchandise. 
Stock  Ledgers. 
Stock  Transfer  Books. 
Stockholders*  Lists. 
Students'  Note  Books. 
Suspense  Ledgers. 

Tabulating  Tablets. 
Tally  Books. 

Telegraph  Blanks — Duplicating  and  Tripli- 
cating. 
Time  Books. 

Travellers'  Expense  Books. 
Trial  Balance  Books  and  Paper. 

University  Note  Books. 
Universal  Order  Books. 

Vest  Pocket  Memo.  Books. 
Visiting  Lists. 

Warrants  on  Treasurer. 
Waybill  Copying  Books. 
Wedding  Lists. 
Weighers'  Scale  Books. 


SEND    FOR    SAMPLES    AND    PARTICULARS    ON    ANY    OF    THESE    LINES. 
NEW    CATALOGUE    NOW    IN    WORK,    SEND    US    YOUR    NAME    AND    ADDRESS    FOR    OUR    MAILING    LIST. 


BOORUM   y  PEASE   COMPANY 


HOME  OFFICES  : 

Bridge,  Front  and  York  Streets. 

Brooklyn.  N.  Y. 

FACTORIES  : 
Brooklyn.  N.Y.        Benton  Harbor,  Mich. 


Sfcetai& 

BLANK  BOOKS 


SALESROOMS  : 

109-111    Leonard  Street,  New  York. 

220  Devonshire  Street,  Boston. 

Republic  Building,  State  and  Adams  Sts., 

Chicago. 


QPFPI  AT        THE  BEST  OFFER  IN  BLANK  BOOKS  IS  A  FREY  PATENT  FLAT  OPENING  BOOK- 
•3*  EA*I/»1—    BOUND  IN    FULL   SHEEP    ENDS   AND   BANDS  WITH    BYRON    WESTON'S    PAPER. 
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CONSTRUCTION  OF  STANDARD  FLANGE  HOLDER 

Sectional  cut,  ihowing  feature*  of  Middle  Ink  Joint,  Flange  Joint  at  mouth  of  holder,  and 

Ever-Fitting  Cap     Fully  covered  by  patents,  Feb.  14,  Oct.  3,  1  899,  and  Aug.  7,  1900. 
A— Ink  Joint  in  middle  of  barrel  E— Feed 

B— Inner  Extension  of  barrel  F— Section  or  Finger-Grasp  part  of  barrel 

C— Screw  Threads  joining  barrel  and  section     G— Flange  fitting  snugly  into  capi 
D— Conical  Ink  Joint,  receiving  end  of  barrel     X— Vent  Hole  in  cap 


^||  An  absolutely  non-leakable  and 
strong  ink  joint  is  so  placed  in 
the  centre  of  the  barrel  away 
from  the  finger  grasp  that  the 
hand  or  fingers  do  not  come  into 
contact  i  with  it  in  writing. 


No.  7    MOTTLED 


No.  4-GOLD  MOUNTED.  CHASED 

m 


No.  3-PLAIN  BLACK 


I-H-M-H-** 


The  Famous 

Sterling  Fountain   Pen 

Fully  Guaranteed  by  the  Makers 

AGENTS  FOR  CANADA: 

McFARLANE,    SON   &   HODGSON,    LIMITED 

Wholesale  Stationers  MONTREAL  and    Paper  Dealers 


WATER   MARKS: 

J.  TOWN  &  SONS'  SUPERFINE 

ALBION  J.    T.   &  S. 

SUNNYDALE 

244  EXTRA  STRONG  LEDGER 

CITY  ARMS,    EXTRA  STRONG 

TURKEY  MILL  LINEN 

CYCLOPS  EXTRA  STRONG 

RUNIC  BOND 

RUNIC 

TURKEY  MILL  EXTRA  STRONG 

244  EXTRA  STRONG   BANK 

ORIGINAL  NEWSHOLME    MILL 
LOAN 

SUPERFINE 
TURKEY    MILL   VELLUM 

ALBION   VELLUM  J.  T.  &  S. 

SUPERFINE  TURKEY    MILL  BANK 

ALBION   BANK 

ALBION  LINEN  J.  T.  &  S. 

BLACK    PRINCE 

THE  TURKEY'  MILL  NOTE 

TURKEY  MILL  PARCHMENT  NOTE 

THE    FAVORITE    NOTE 

AIREDALE    TUB-SIZED 

ALBION  MILL  J.  T.  &  S. 

OWL    PARCHMENT 

WHARFEDALE    VELLUM 

NEW   CENTURY    IVORY 

CYCLO.    UNSIZED 

HAKEHILLS 

CLIFTOH   FINE 


ESTABLISHED  NEARLY  A  CENTURY. 


Joseph  Town  &  Sons,  Limited 

68-72,  77-85  ALBION  STREET. 
Registered  Offices :     Butts  Court,  LEEDS,  ENGLAND. 

Mills  :     TURKEY  MILLS,  KEIGHLEY,  Yorks. 


Manufacturers  of  High-Class 

Tub-sized  Writings,  Cartridges,  and 
Account  Book  Papers.  Also  Banks, 
Typewritings,  Loans,  Loose  Leaf 
Ledger  Papers. 

CUSTOMERS'  OWN  WATER  MARKS  A  SPECIALTY. 

All  classes  of  Paper  kept  in  stock  at  Leeds  Warehouses. 

RULING,  POWER  PRESS  STAMPING,  ENVELOPE  MAKING, 
and  BLACK  BORDERING  to  the  trade  only. 
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William  Mitchell  (Pens)  Ltd. 


Have  published  an  Illustrated  TRADE  LIST 

OF  THEIR 

CANADIAN  SELECTION  OF  PE*NS 

PRICED  IN  DOLLARS 

and    giving  full  information   for  calculating 

SPOT  COST  OF  MAILED  PARCELS 

IF  A  COPY  HAS  NOT  REACHED  YOU 

-SEND  TRADE  CARD   TO- 
44  Cannon  Street,  LONDON      —    or  Washington  Works,  BIRMINGHAM 


CANADIAN    REPRESENTATIVE- 
MR.  J.  M.  SCHEAK,  28  Wellington   Street    West, 


TORONTO 


"RUGBY"  SCHOOL  BAGS 


Made   of  a  recently   discovered    material,    more    durable    than 
leather,  and  without  flaws. 

ABSOLUTELY    WATERPROOF 
MADE  IN  SIX  SIZES 

No.   21— Size,  9  inches  wide         Per  dozen         $1.75 

2.75 
3.60 
4.20 
4.50 
4.80 

As  the  name  "  RUGBY"  implies,  will  stand  the  hardest  wear 
and  will  not  scratch,  tear  or  peel,  and  is  not  affected  by  rain  or 
sunshine.  When  soiled  can  be  easily  cleaned  with  soap  and 
water,  which  is  an  advantage  much  appreciated  from  an 
HYGIENIC  standpoint. 

The  inside  or  lining  of  the  BAGS  is  a  smioth  material,  which 
has  the  effect  of  "Moleskin."  Contents  are,  therefore,  prevented 
from  being  rubbed. 
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PEBBLE  BLACK 


Have  Your  Stock  Completed  By  Ordering  at  Once   a   Supply  of  these 

SCHOOL    BAGS 


MANUFACTURED  BY  US 


THE  COPP,   CLARK  COMPANY,  LIMITED 


64  &  66  FRONT  ST.  WEST, 


TORONTO 
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Buying 


Selling 


Waterman's  Ideal  is  the  Standard 

This  fact  is  due  not  only  to  the  perfection 
in  manufacture,  but  to  the  simplicity  of 
construction,  and  the  technical  perfection 
of  each  of  the  five  parts. 

Every  Dealer  in  the  World 

who  has  room,  or  can  make  room  in  his 
store,  for  this  fast-selling  and  popular 
line,  will  do  well  to  stock  them  now. 

Follow  the  Reasons  for 
Your  Purchase  of  Waterman's  Ideal 

First:  Made  in  the  largest  and  best  equipped 
fountain  pen  plant  in  the  world. 

Second:  Sold  at  the  lowest  possible  prices  consistent 
with  their  quality. 

Third:      Every  part  substantially  guaranteed  perfect. 

Fourth:  Made  in  every  conceivable  size  and  style, 
and  with  a  vast  assortment  of  pen  points  to  suit 
every  writer. 

Fifth:  The  complete  protection  from  cut-price 
competition,  as  the  prices  are  maintained  by 
agreement  throughout  the  United   States. 

Sixth:  The  individual  Waterman's  Ideal  features — 
the  Spoon  Feed  and  Clip-Cap —made  possible 
its  wonderful  success  and  general  use. 

Seventh:  The  enormous  advertising  every  month 
of  the  year  in  every  state,  county  and  city  in  the 
country  constantly  stimulates  the  demand. 

Eight:  All  pens  in  good  condition  are  exchange- 
able or  may  be  redeemed  at  purchase  price. 

Ninth:  The  supplying  of  advertising  literature, 
show  case,  banners,  electrotypes,  signs  and  sell- 
ing instructions. 

'I <>ith:  The  favorable  acceptance  by  the  consum- 
ing masses  wherever  shown  for  the  past  twenty- 
four  years.  Every  pen  now  in  use  is  a  purchasing 
recommendation. 


Selling  the  Standard  brings  Credit 

Here  is  a  modern  necessity,  which  in- 
terests and  satisfactorily  serves  School 
Children, College  Students,  Business  and 
Professional  Men  and  Women,  Travelers 
and  Home  Folks,  all  alike. 

The  demand  for  a  good  fountain  pen 
will  never  cease  ;  on  the  contrary—  owing 
to  its  absolute  necessity — is  bound  to  in- 
crease forever. 

Follow  the  Reasons  for 
the  Sale  of  Waterman's  Ideal 

First:      It  disposes  of  the  bothersome  ink  well. 

Second:  Its  perfect  and  safe  combination  of  pen 
and  ink  into  one,  to  be  carried  in  the  pocket  or 
purse. 

Third:  Its  readiness  to  write  at  any  or  all  times  ; 
whenever  wanted  and  under  any  conditions. 

Fourth:  The  risk  of  loss  from  the  pocket  reduced 
to  a  minimum,  by  the  use  of  the  clever  Clip-Cap. 

Fifth:  Its  adaptability  to  all  specific  purposes:  Sten- 
ographing, Bookkeeping,  Manifolding  and  for 
Artists,  Reporters,  etc.,  etc. 

Sixth:  Its  wonderful  favor  as  a  gift  that  is  dignified 
and  useful,  and  "fills  every  bill"  for  anyone. 

Seventh:  Its  extremely  low  price,  especially  when 
compared  with  the  Jength  of  service  it  gives. 

Eighth:  That  it  can  be  exchanged  until  right,  or 
money  refunded. 

Ninth:  Its  presentation  to  the  public  at  each  and 
every  season  in  the  largest  and  best  advertising 
mediums. 

Tenth:  Because  the  name — Waterman's  Ideal — 
means  a  uniform  quality,  the  best. 


Our  suggestions  for  stock  assortments  of  various  quantities,  trade  discounts,  terms  and  complete  information  with  fully 
illustrated  catalogue  of  the  entire  line  will  gladly  be  forwarded  upon   request. 


Boston  Chicago         San  Francisc< 


136  St.  James  St.  Montreal 


New  York         London  Mexic 
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N.  S.  DAY, 


—  sPRiNGFiELDf   Original  -  Artistic 

ractory  :  » 

Massachusetts 


New    York    Office    and    Salesroom    :     31     UNION    SQUARE.      Office,     1503 


Novelties 


909. -Desk  Set  of  Five  Pieces:  Pad,  Perpetual  Calendar,  Stationery  Rack,  Block  Blotter 
and  Pen  Wiper,  $4.75.  Have  also  odd  numbers  to  match  :  Dictionary.  Art.  Book,  Clipping 
Cases,  Atlas  and  numerous  other  numbers  of  same  material  and  decoration.  The  material 
is  heavy  Irish  linen  ;  decoration  being  an  insert  in  assorted  colors  of  one  of  Liberty's  clever 
conceptions  in  brocade,  this  giving  to  this  set  a  unique  and  attractive  effect.  This  is  one 
of  several  different  styles  of  decoration.  These  numbers  are  also  carried  out  in  beautiful 
leather  goods. 


Special   Canadian    Offer 


Consisting  of  over  250  different 
numbers  for  the  Art  Stationery 
Trade.  The  illustration  shows  a 
Linen  Desk  Set,  which  is  but 
one  of  the  many  numbers  car- 
ried out  in  both  linen  and  leather. 

One   of   the    Most   Attractive 

is  the 

Brazilian  Beetle  Line 

with  genuine  wings  of  the 

Brazilian    Beetle  set  under 

tooled  leather  of   different 

colors. 

CANADIAN  BUYERS  WHEN  IN 
NEW  YORK  SHOULD  CALL 
AND  INSPECT  THE  FULL  LINE 


Upon  request  we  will  send  any  responsible  Canadian  dealer  a  full  list  of  the  lines  we  manufacture,  from  which 
you  can  make  a  selection  up  to  $20,  $30.  $50  or  $100,  and  these  goods  will  be  sent  upon  approval  for  your  in- 
spection.   This  will  enable  you  to  see  the  quality  of  our  lines  without  coming  to  New  York. 


A  Dollar  Fountain  Pen 


"THE   PERFECT 


q 


This  reliable  low-priced  pen  is  particularly 
well  suited  for  school  and  college  use.  It 
has  chased  barrel,  plain  cap,  and  is  fitted 
with  safety  pocket  clip.  Can  be  profitably 
retailed  for  One  Dollar,  and  sells  itself 
when  the    price  is   shown. 


Warwick  Bros.   &  Rutter,  Limited 

KING    AND    SPADINA,    TORONTO,    CAN. 
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ACORN   BACK. 


EXPERT  BACK. 


Genuine 


Bicycle  Cards 


MARK 


1  RIDER  BACK 


PLAYING CMOS 


Revised  boa  adopted  190£> 


4 


i 


are  made  only  by 

The  U.  S.  Playing  Card  Co., 

Cincinnati,  U.  S.  A. 


They  are  good  cards  and  dealers  can 
not  make  a  mistake  by  recommending 
them  to  their  customers. 

They  give   satisfaction  and  a  satisfied 
customer  is  a  steady  customer. 
Order  from  your  jobber. 
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John  Underwood  and  Company 

are  the  sole  manufacturers  of 

UNDERWOOD'S 

Celebrated  Carbon  Papers  and  Typewriter  Ribbons.     They  are 

UNEQUALLED  in  QUALITY 

90  Richmond  Street  Hast, 
TORONTO 


P.  OOKSRLLRT!     AND     S  T  A  T  T  O  \T  E  R 


Your  Fountain  and  Stylographic  Pen  Trade 

We  have  a  new,  up-to-date  plant,  and  thoroughly  efficient  staff  of  workmen,  making 
nothing  but  fountain  and  stylo  pens. 

We  can  make  you  pens  in  any  pattern  or  style,  bearing  your  own  imprint  or  trade 
mark,— pens  that  will  do  you  credit  and  secure  you  permanent  customers. 

Send  particulars  of  your  requirements,  enclosing  $2.50  to  $5.00  (or   London   re- 
ferences) for  a  sample  assortment,  and  investigate  our  ability  to  furnish  good  articles  at 

Prices  that  will  make  your  Fountain   and  Stylographic  Pen  Department   Profitable 


The  Alliance  Fountain  Pen  Co., 


WIESBADEN  WORKS. 
STORE  NEW1NGTON, 
LONDON,       ENGLAND, 


Copying  Presses  In ' 

ALSO  SCHOOL  FURNITURE 

ill  Sizes 

Smart 
Limited 

Ont., 
Man. 

fiH-^ 

SEND  FOR  CATALOGUE 

C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


Fine  Leather  Goods 


3 


DRESSING  CASE 


Writing  Cases,  Pocket  Books,  Hand  Bags, 

Music  Rolls,  Cigar  Cases, 

Photo  Frames,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


The  Crocker  Pen  Co. 


Manufacturers  of  the 


Crocker  Foun 
tain  Pen 


"You  blow  it 
to  fill  it." 


WITHOUT  DOUBT 

the  best,  cleanest,  simplest 

and  most  satisfactory  self-filler 

on  the  market    to  -  day.       Write 

for  catalogue  and  our  very  liberal  offer 

to    dealer.       We    also    manufacture    the 

ordinary  fountain  pens    with  imprint  and  for 

premium  purposes.     Prices  and   goods  will  please 

i. 

THE  CROCKER  PEN  CO.,  newTorkcity.n.y. 


AMERICAN  SKILL  WINS 

Holzman  Local  Views 


"  Not  Made  in  Germany " 


Supreme 

Quality 

plus 
Unequaled 

Service 

at 
Order  Getting 

Price 


After  patient  experimentation  we 
have  perfected  some  special  pro. 
cesses  which  produce  View  Cards 
of  a  quality  far  surpassing  the  best 
work  of  European  publishers. 

Richness  of  coloring,  fidelity  of 
detail  and  genuine  artistic  value, 
are  distinguishing  features  of  Holz- 
man Views.        • 

We  make  deliveries  in  as  many 
weeks  as  European  manufacturer- 
require  months,  and  you  enjoy  the 
added  benefits  of  American  respon- 
sibility and  accessibility. 

means   nothing   unless  compared  with 
our  samples 


Write    for    Samples — It    Will    Pay  You  to  Know 

The  Largest  Factory  in  America  Devoted 
Exclusively  to   the  Making  of   Post  Cards 

Alfred  Holzman  Co. 


2815  Wabash  Avenue,  CHICAGO 


Dept.  B 
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POST  CARDS 


Brown,  Black, 
Colored,  Birth- 
day, Comic, 


All  the  Latest  German  Finest  Novelties  at  Wholesale  Rates. 

Sample  Collection  $5.  Established  1895 

VERLAG  ANT.  GERSTENKORN,  Hamburg 


NATURAL 
SIZES 


N°OB 


N92B 


MEDAL  OF  HIGHEST  AWARD 

JAMESTOWN  EXPOSITION 
Jldd  TONE  to   Your  Stati- 
onery    in      the     OFFICE, 
BANK,    SCHOOL      o, 

HOME   by    Using    Only 
Washburne's  Patent 


"0.K" 

Paper  Fasteners 


There  is  Genuine  Pleasure  in  Their  Use  as  Well  as  PERFECT 
SECURITY.  These  Fasteners  are  in  a  class  by  themselves.  There 
are  no  others  like  them,  therefore  they  can  not  be  compared  with 
the  ordinary  paper  clips  which  depend  on  friction  for  their  holding 
power. 

The  "O.  K.  "  'Paper  Fasteners  have  the  advantage  of  an  inde- 
structible paper-piercing  point  which  goes  through  every  sheet  co- 
acting  with  a  small  PROTECTING  SLEEVE  which  prevents 
any  liability  of  injury. 

HANDSOME      COMPACT      STRONG 

NO  SLIPPING,  NEVER! 

Easily  put  on  or  taken  off  with  the  thumb  and  finger. 
Can  be  used  repeatedly  and  "they  a/mays  work" 
Made  of  Brass,  3  sizes.  Put  up  in  Brass  boxes  of  100 
Fasteners  each.     All  Enterprising  Stationers. 

Send  10c  for  sample  box  of  50,  assorted.  Illustrated 
descriptive  booklet  free. 

Liberal  Discount  to  the  Trade. 

BROWN  BROS.  Limited 

51-53  Wellington  St.,  W.,  TORONTO,  CAN. 

Sole  Selling  Agents  for  Canada 


THE  0.  K.  MFG.  CO. 


Syracuse,  N.Y.,  U.S.  A. 


MANUFACTURERS 


N92B 


There  are  many 
good   brands  of 

INKS  and  PASTE 

but  only  one 
BEST 


CARTER'S 

A  Synonym  for  the 
HIGHEST  QUALITY 

obtainable  in 

INKS 

and 

ADHESIVES 


►/%^^.-%-"^*."%^%."*^-*."»  •»  ■»> «. 


WAIT  FOR  THE 

BIG  LINE 

Before  you  buy  your  fall  stock  of 


TALLY  CARDS 

GUEST   CARDS 

CALENDAR  PADS 

and  don't  forget  the  Elliott  Die- 
Stamped  Holly  Postal  Cards  and 
Souvenir  Post  Card  Calendars. 
Two  of  the  best  selling  items  in  the 
Stationery  Line. 

Salesmen  en  route. 
Samples  sent  you  free. 
Illustrated  Catalogue  and  price  list. 


kWWWW 


ELLIOTT 

17th  and  Lehigh  Ave. 

PHILADELPHIA 


M 


HAND    POWER 


ELEVATOR 


LOAD, 
1   500  lbs, 


F.  O.  B. 
HAMILTON 
ONTARIO 

We  supply 
drawings  and 
instru  ct  i  o  n  s 
enabling  any- 
one to  install. 

SAVE 

TIME 

LABOR 

EXPENSE 

HANDLING 

GOODS 

FOR  UPPER 

FLOORS 


Write  our 
nearest  office 
for  -full  par- 
ticulars. 

MONTREAL  I  WINNIPEG  I  VANCOUVER  I  OTTAWA 

St.  James  St.     I  McRea  Block  I     Alexander  St.     'O'Connor  St. 

Otis-Fensom  Elevator  Company,  Limited 


HEAD  OFFICE 


TORONTO,    ONTARIO 
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Increasing  The  Magazine  Sales 

I  ii  order  to  increase  the  number  of  sales  of  current  magazines  it  is  an  excellent  plan  to  place  <m  or  near  the  mag- 
azine counter  a  book  or  pamphlet  containing  a  list  of  all  important  articles  found  in  the  current  issues  of  the 
lead  iny  magazines.  Tins  information  can  easily  be  compiled  by  the  dealer  himself  and  a  typewritten  copy  kept  on 
the  collide]-.  It  will  materially  increase  the  sales  of  magazines,  since  many  a  man  who  lias  not  intended  purchasing 
more  than  one  copy,  will  buy  t  wo  or  three  copies  of  different  periodicals  when  he  finds  that  they  contain  articles  on 
the  subjects  of  his  most  intense  interest,— Publisher  and  Retailer. 


Have  you  tried  this  scheme  ?  If  not,  it  will   pay  you  handsomely  to   do   so. 
It   will   increase   your   sales    beyond    your   expectations. 


But  there  is  no  need  of  your  compiling  the  above  pamphlet  each  month. 
The  department  in  Busy  Man's  Magazine  entitled  "Contents  of  Current 
Magazines"  ^ives  the  exact  information,  a  classified  index  of  tin'  contents  of 
all  other  publications,  Every  article  appearing  in  any  of  the  Magazines  ap- 
pears in  this  department. 


By  showing  your  customers  (his  index  they  see  the  articles  which  will  in- 
terest them  and  instead  of  buying  a  magazine  at  random  they  purchase  two 
or  three  periodicals  exactly  in  their  line.  Then,  too,  the  satisfied  customer 
always  comes  back;  so  that  you  are  really  building  up  a  substantial  business. 

In  each  issue  of  Busy  Man's  appear  a  number  of  strong  original  articles  of 
interest  to  every  Canadian  and  which  create  a  large  demand  for  the  maga- 
zine   itself. 


Busy  Man's  is  fully  returnable.  Retail  price  20  cents,  to  the  trade  14  cents. 
It  is  most  essential  to  the  success  of  your  trade  to  keep  Busy  Man's  always 
in   stock. 


Fill  out  the  attached  coupon  and  mail  it   TO-T)A  Y. 


1908 

BUSY  MAN'S  MAGAZINE 

Toronto,   Ont. 

K  ndly  forward   through    the News    Company 

copies    of  the    BUSY   MAN'S   MAGAZINE    each    month,    on    a   fully 

returnable  basis. 

Name 

jlddress 
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CLARK  BROS.  &  CO. 

LIMITED 

£  t  1.  °£5o„              WINNIPEG         "" ""    P„ONE  % 

Stationery  Dept. 

MR.    J.    GIBB 

IMPORTED 
CHRISTMAS  PAPETERIES 

Our   travellers   are   showing  a  magnificent  line  of 
Holiday  Goods  this  year. 

We  make  a   specialty  of  $5.00  and  $10.00  assort- 
ments, selling  from  25c.  to  $1.50  each. 

Seventy-five  lines  to  choose  from. 

Book  Dept. 

MR.  GEO.  WILSON 
Where   to  get   the   latest  and   best  sellers. 

Churchill's    "Mr.  Crewe's  Career  " 

THE     BEST     NOW. 

Fine  Presentation  Books  a  specialty. 
SchooJ  and  University  Books 
Oxford  and  Bagster  Bibles 
Cheap  Paper  Novels,  ail  kinds 

LISTS     SENT    ON     REQUEST 
Get  on  our  mailing  list,  we  can  satisfy  you  as  to  selection 

VilKNTK     POH 

The  MacMillan   Co.,  of  Canada,  Ltd.,      -      -      Toronto 
MacMillan  &   Co.,   Limited.             -               -               London 
The    MacMillan    Co.                   -                  -                 New   York 
A.   &    C.  Black,   Fine  Colour  Books,             -             London 
The   Morang  Educational  Co.,  Ltd.,          -            Toronto 

LIBRARIES  SUPPLIED          CORRESPONDENCE  SOLICITED 

A  11  mail  orders  attended  to  same  day  as  receiyed.     We  cum 
get  you  any  book  in   print,    no  matter  whtre   published. 

Our  line  is  selected  from  the  two  finest  lines  on  the 
American   Continent,   viz:— 

EATON,  CRANE  &  PIKE,     Pitts  field,  Mass. 
CONNECTICUT  VALLEY  PAPER  CO., 

Holyoke,  Mass. 

Il\l §{(%       -  Don't   forget   your   winter  shipment  of 
**»»»W          Inks.    We  carry  a  full  line  of  Reliance, 
Underwood's,  Stephens',  and  also  Carter's  specialties. 
Special  Dating  on  Season's  Orders. 

Printers'  Dept. 

MR.  GEO.  WILSON. 
The  Following  are  OUR  "Well  Known  Brands"  : 

RITCHIE  &  RAMSAVS  CELEBRATED   COATED   and 
DUPLEX  PAPERS 

REPOUSSE  BONDS,  COViRS  and  CARD  BOARDS 

MAPLE    LEAF    BLOTTINGS 

BERKSHIRE  TEXT 

THiSTLE  BLANKS 

TITIAN  ART  PAPERS  and  BOARDS 

DUDLEY,    RECORD,    EARNSCLIFFE,    and    other 
linen  faced   papers,  In   three  shades. 

Full  range   Envelope  Papers 
Typewriter  Papers  made  up  to  order 
Programmes  and  Memos 

CONTRACTS  MADE   AT  MARKET  PRICES 

Sundry  Dept. 

MR.   J.   H.   A.  CLARK 

Fancy  Goods,     Dolls, 

Pipes  and  Brushes, 

Children's  Wagons  &  Sleighs 

Sporting  Goods  and  Flags, 

OF    ALL    KINDS 

Tissue   Paper,   flat  and  crinkled 

WESTERN    AGENTS     FOB 

Victor  and  Berliner  Gramo- 
phones and  Records 

Watson -Foster's 

Wall  Papers. 

AliEXTS    FOR 

HOLLAND  PAPER  CO. 

MONTROSE  PAPER  CO. 

RITCHIE  &   RAMSAY 

KEITH  PAPER  CO. 

WRAPPING  PAPERS,   PAPER  BAGS,  HAT  BOXES  and   BAGS, 
KRAFT  PAPERS,  TWINES,  BUTTER  PARCHMENT. 
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*4Z  t.£~~&*  Q~£t 

I 

DELIVERED  (Freight  and  Duty  Free),  in  HALIFAX,  ST.  JOHN,  QUEBEC,  MONTREAL, 

OTTAWA,  LONDON,  TORONTO,   HAMILTON. 

If  through  delivery  to  other  towns  in  CANADA  is  required,  only  the  exact  difference  in  freight  between  the  cost 

of  delivering 

the  goods  from  LONDON,   ENGLAND,  to  TORONTO,  and  that  which  will  be  incurred  by  delivering  them  from  LONDON, 

ENGLAND,  to  the  city  required,  will  be  charged  on  Invoice. 

The  discounts  are  based  upon  the  value  of  each  order,  but  all  purchases  made  during  any  one  year  will  be  subject 

to  the  same  discount  as  the  placing,  or  largest  order.     (Minimum  order  $10). 

Net  for  Orders  under  $25. 

5  %  on  Orders  over  $25. 

10  %  on  Orders  over  $100. 

Payment  by  Bill  drawn    in    Canadian    Currency    @    30    days    sight. 

PRICES   AND    SIZES. 

Number 
of  the 

Con- 
tents. 

Price 
per 

PRICES   AND    SIZES. 

Number 
of  the 

Con- 
tents 

Pure 
per 

Bottle. 

Ounces 

Dozen. 

Bottle. 

Ounces. 

Dozen. 

Bit 

le  Black  Writing  (Stone)      ... 
»>            i»            »• 
t>            ii            »i 

5 
6 

7 
8 

40 
24 

8 

4 
33 

16 

$6.55 

4  30 

1.90 

.95 

Gum  Mucilage,  Cap  and  Brush... 
»           11            >»             11      ••■ 
>*           $9           *»             11      ••• 
»           ti            »»             11      ••• 

208 

209 

215 
2IO 

2j 

4i 

7 

$  .85 
1.10 
1.65 
220 

.11            ii            »>            ••• 

i>         (Glass)       ... 

240 

211 

600 
340 

„             „         for  refilling 

I*                         •!                         I>                 II                         ••• 

»2II 
212 

6 
12 

1  10 
220 

242 
2  bo 

8 

2.05 

«                                II                                >!                      >> 

213 

24 

4.40 

»»                         II                         II                         •*• 
>»                         II                         M 

6 

1  60 

Sponge  Top      ... 

214 

22- 

2,20 

»            »            •■■  {  243 
11            ••            ••            •••      2D2 

4 
3 

1.10 
.85 

Yiolet  Black  Copy,  (Stone) 

52 

27 

5.50 

11            ii            11 

69 

1* 

4.35  grs. 

11            »>        i»        >»              ■•• 

53 

54 

15 
7 

3.30 
190 

Blue  Black  Combined  (Stone)    . . . 

H 

32 

6.55 

„            „        „     (Glass) 

252 
253 

32 
16 

6.55 
4.30 

•  •■   !     15 

16 

1.80 

II                         II                 »l                     II                         •"• 

254 

8 

2.35 

,, 

...  I  16 

7 

1.90 

11            ••        11          i.            ... 

255 

4 

1.30 

'• 

(Glass)    ...      244 
,                245 

32 
16 

6.55 
430 

•1            11        11          n 

78 

2 

.70 

" 

,                    „           ...       24b 
1 

8 

2.35 

272 

16 

5.80 

247 

4 

1.30 

Fancy  Coloured  Inks,  Perfumed 

273 

8 

345 

71 

2 

.70 

Colours  —  Crimson,     Mauve,     H 

126 

4 

1.95 

Orange,  Violet,  Green,  Blue 

120 
132 

2 

2 

2.20 
95 

Blue  Black  Copying  (Stone) 

10 

40 

9.90 

,,              ,,                ,, 

11 

24 

655 

Stylographic  Pen  Ink — Writing 

153 

3 

1.10 

1     12 

1                                ||                                      M 

14 

4.30 

»      ,.       Copying 

155 

3 

1.10 

>                                II                                      )l                            ■  ■  ' 

13 

5 

1.90 

,             fJ         (Glass) 

248 

32 

8.10 

Fountain  Pen  Ink —       Writing 

163 

3 

1.10 

»             »i               »j           ••• 

249 

16 

4.90 

„             „       ,,              Combined 

164 

3 

1.10 

>             »»               >»           ••• 

250 

8 

2.75 

Also  in  Glass  Bottles,  fitted  with  \ 

»             »»               »»           ••• 

25i 

4 

1.65 

Filler,  packed  in  Screw-topped  r 
Wooden  lioxes  complete 

2.20 

*             »>               »»           ••• 

72 

2 

1.00 

Scarlet  Writing  (Stone) 

35 

40 

12.40 

Marking  Ink  for  Linen 

47 

48 

.95 
1.90 

",           ',',         (Glass)!!!        !!! 

36 

37 

38 

264 

265 

266 

20 
12 

4 
32 
16 

8 

6.55 
4.30 
1.90 
9.50 
5.80 
3.45 

„          ,,            „  with  Stretch 

er 

49 
50 

1.10 
2.20 

Endorsing  Ink — 

>>                 t,                    It         ... 

for  Rubber  Stamps,  Plain  Corks 
,,   fitted  \\  ith  Brush 

1.10 
2.20 

)»                 tl                    II 

11                   *>                      It          •  •  •             •  •  • 

267 

104 

4 
3 

1.95 

1.45 

Colours — Red,     Black,    Blue, 
Violet  and  Green. 

(  Inkstand  Bottle 
"             "        \  Glass  Stopper 

91 
79 
81 

2 
2 
2 

.95 

.95 

2.20 

> 
t 

2.20 
3.30 

Endorsing  Ink  Pads — 

Uninked.Tin  Case,  Size  35- X  2 
.■         ».         ..         ii     5ix  3 

Tres  Noir  Writing  (Glass) 

75 

i* 

4.35  grs. 

Iron    „         „     3ix2| 

4.40 

V                                                  

,.      „         „     5i*3 

5.50 

Orders  can  be  sent  direct  to:- HENRY  C.  STEPHENS,  Aldersgate  St.,  LONDON,  ENG. 
or  to  J.  M.  SCHEAK,  28  Wellington  St.  W.,  TORONTO,  ONT. 
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Some  Sidelights  on  Selling  Wall  Paper  and  Other  Lines 

How  a  Stationer  has   Rather  Amusing  Experiences    —  Owen  Sound 
Bookseller  Speaks  of  Some  of  His  Methods   in   Conducting   Business. 


"Selling  wall  paper  is  a  rather  interesting  study," 
remarked  R.  H.  Fleming,  of  Owen  Sound,  to  a  representa- 
tive of  Bookseller  and  Stationer.  "For  instance,  we,  have 
ladies  come  in  and  ask  bo  see  some  of  our  latest  patterns. 
They  look  at  this  ami  thai  and  seem  beautifully  indefinite 
upon  all  matters  relating  to  a  purchase  or  decision.  Often 
they  have  occupied  my  time  or  that  of  one  of  my  clerks 
for  fifteen  or  twenty-five  minutes  looking  over  all  the 
samples  from  perhaps  three  to  twenty-five  cents  per  roll, 
We  ask  what  is  the  size  of  the  room  they  desire  to  decor- 
ate. 

"  'Oh,  we  do  not  exactly  know,'  will  come  the  sweet, 
innocent  response.  'We  are  thinking  of  moving  into  an- 
other house  pretty  soon,  and  we  were  just  wondering  what 
sort  of  paper  we  would  like  if  we  have  to  buy  any.'  All 
these  experiences  form  part   of  the  business." 

Several  Years  Experience. 

Mr.  Fleming  was  in  the  book  and  stationery  line  in 
Barrie  for  five  years.  He  sold  out  to  N.  W.  E.  King,  and, 
after  a  year  in  which  he  spent  some  months  on  the  road, 
he  came  to  Owen  Sound,  and  once  more  embarked  in  his 
favorite  calling.  He  has  a  large,  well-lighted  store.  It  is 
now  five  years  since  he  opened  out  in  Owen  Sound. 

He  believes  in  handling  a  few,  well  stocked  staple  lines 
rather  than  conducting  a  great  many  departments. 

"The  only  advertising  I  do,"  continued  Mr.  Fleming, 
"is  by  means  of  locals.  I  have  never  used  display  adver- 
■  tisements.  If  I  have  a  few  unsalable  goods  I  put  them 
out  at  the  front  and  mark  them  at  a  low  figure.  I  gener- 
ally get  rid  of  them  quickly  by  that  method.  In  window 
dressing  I  endeavor  to  be  seasonable.  At  the  opening  of 
the  school  I  decorate  with  school  books  and  supplies.  I 
use  picture  post  cards  at  the  height  of  the  tourist  trade, 
also  souvenir  goods  or  fancy  china;  and  at  other  periods 
I  essay  to  attract  attention  to  my  window  by  using  other 
lines  for  the  purpose  of  display. 

"As  to  the  news  ends  of  the  business,  I  try  to  carry  a 
representative  class  of  publications.     There   is  not  much 


money  I  find  in  this  line,  and  it  requires  a  lot  of  attention. 

The  benefit  is  that  it,  brings  a  host  of  people  in  the  store 
who  may  become  customers.  Selling-  postage  stamps,  for 
instance,  is  in  itself  a  nuisance,  but  the  public;  look  to  a 
bookstore  to  supply  them,  and  if  draws  more  or  less  cus 
lorn.  We  have  to  handle  several  lines  in  which  there  is 
practically  no  profit,  and  yet  it  all  goes  to  make  up  part 
of  the  life  and  stock  of  a  stationer. 

Books  That  Sell. 
"As  to  the  book  line  itself,  very  few  of  the  standard 
authors  or  new  copyright  novels  are  disposed  of  here,  ex- 
cept at  the  holiday  season.  The  best  selling  line  that  we 
carry  is  the  bound  book  or  novel  that  retails  at  25  cents. 
We  do  not  have  any  price  cutting  in  school  books.  As 
for  supplying  our  public  library  or  replenishing  those  in 
(he  Sunday  schools  of  the  town,  we  are  seldom,  if  ever, 
invited  to  tender  as  the  books  desired  can  generally  be 
obtained  through  the  various  book  rooms  of  the  different 
religious  bodies  cheaper  than  we  can  get  them.  There  is 
no  use  in  tendering  unless  we  can  make  a  profit  in  doing 
so.  In  school  books  the  margin  is  not  large,  and  a  good 
deal  is  lost  by  the  seller  frequently  buying  too  heavily.  A 
book  may  not  be  used  any  longer,  perhaps,  or  a  new  text- 
book is  authorized,  then  what  we  have  left  on  our  hands 
is  dead  stock  and  can  not  be  disposed  of  at  any  price.  If 
the  Ontario  Government  decides  to  supply  all  the  school 
children  of  the  Province  with  text-books,  it  would  not 
cause  me  a  deal  of  uneasiness  for  the  reason  I  have  told 
you.  I  am  not  going  to  handle  any  more  toys  as  they  take 
up  too  much  time,  patience  and  room.  The  profit,  when 
all  things  are  considered,  is  not  enough  to  bother  with 
them.  A  book-  and  stationery  business  is  not  a  top  shop, 
a  fair  or  a  variety  store,  and,  as  long  as  I  am  in  business 
1  intend  sticking  by  the  staple  and  regular  lines.  I  carry 
a  large  reserve  stock  of  wall  paper,  and  to  it  devote  spe- 
cial attention,  and,  although  as  I  said  this  feature  may 
have  its  drawbacks,  still  the  profit  is  satisfactory  and  the 
sales  in  the  better  grades  bulk  large." 
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A  Dealer  Who  has  Served  as  School  Trustee  for  Ten  Years 

E.  S.  Brown,  Bookseller  of  Collingwood,  Takes  a  Deep  Interest  in  the  Cause 
of    Education  — Conducts    a    Store    that    in     Many    Respects    is    a    Model. 


A  bookseller,  who  lakes  a  deep  interest  in  the  cause 
of  education  and  devotes  a  large  proportion  <>t'  his  time 
to  the  public  service,  is  E.  S.  Brown,  Collingwood, 
who  has  been  in  business  in  that  flourishing  town  for 
I  hin y-one  years. 

During  the  last  decade  he  has  been  an  active  member 
of  the  Public  School  Board,  and  for  two  years  was  chair- 
man of  that  body.  The  Board  is  a  live,  aggressive  insti- 
tution and  its  discussions  are  keen  and  vigorous.  Mr. 
Brown  is  a  sort  of  free  lance.  He  holds  strong  views  on 
■certain  subjects,  and  is  not  afraid  to  give  utterance  to 
them,  although  they  may  not  exactly  tit  in  with  the  pre- 
conceived notions  of  his  fellow  members. 

Not  only  is  Mr.  Brown  one  of  the  most  widely  known 
book  sellers  of  Ontario,  but  he  also  possesses  a  model 
store.  It  is  110  feet  long  by  22  wide,  with  a  25-foot  ad- 
dition on  the  "round  floor.  Both  naturally  and  artificially 
it  is  well  lighted,  and  the  stock  is  displayed  to  good  ad- 
vantage. Electric  light  and  the  Pitner  lighting  system 
give  an  abundance  of  illumination.  Over  the  store  are 
rooms  for  reserve  stock  of  wall  paper,  books,  etc. 

On  the  right  of  entrance  are  the  school  books,  station- 
ery and  blank  book  departments  along-  with  an  assort  nieni 
of  miscellaneous  books.  On  the  left  are  the  fancy  china, 
leather  goods,  souvenirs,  etc.  while  a  little  further  to  the 
rear  is  ladies'  fancy  work  of  all  kinds — silks,  wools,  cush- 
ion tops,  etc. 

The  reai'  portion  of  the  big  shop  is  used  for  the  im- 
mense slock  of  wall  papers,  window  shades,  picture  fram- 
ing, etc.  Mi'.  Brown  also  handles  baby  carriages,  go-carts 
and  until  recently  carried  bicycles,  but  he  has  gone  out  of 
the  latter  branch.  His  son,  Frank,  is  associated  with  him 
in  business. 

Doesn't  Handle  Toys. 

"What  about  toys?"  was  asked  Mr.  Brown. 

"Don't  touch  them  now,"  he  answered.  "They  take 
up  too  much  room,  try  one's  patience  and  are  too  easily 
broken.  They  gather  dust  and  dirt,  and  collect  many  wo- 
men and  children  who  come  in  ostensibly  to  buy,  but,  in 
reality,  to  be  amused.  My  store  would  be  full  of  people 
— so  full  that  you  could  not  get  through  during  the  holi- 
day rush,  and,  although  I  may  not  have  the  same  throng- 
since  casting  out  toys,  I  know  that  I  take  in  a  great  deal 
more  money — fifty  per  cent.  more.  The  citizens  are  buy- 
ing better  and  more  serviceable  articles.  I  carry  a  few 
dolls  and  spoiling  goods,  but  no  toys." 

'Down  the  centre  of  Mr.  Brown's  store  are  long  rows 
of  tables  on  which  souvenir  goods,  fancy  china  and  bric-a- 
brac  are  displayed.  These  lines  are  all  tagged  with  the 
price  marked  in  plain  figures.  Collingwood  is  visited 
every  summer  by  many  tourists,  and  they  are  allowed 
to  roam  through  the  store  at  their  own  sweet  will.  They 
buy  largely  from  the  tempting  way  in  which  these  wares 
are  displayed. 

Mr.  Brown  conducts  a  circulating  library.  He  has  on 
its  shelves  the  copyright,  paper-bound  novels  which  retail 
at  seventy-five  cents.  When  a  new  one  is  taken  out  and 
the  edd  book  returned,  he  charges  ten  cents.  He  is  think- 
ing seriously  id'  putting  in  cloth-bound  volumes. 

"Why  some  of  the  members  of  the  library,"  he  re- 
marked, "will  get  a  book  and  keep  it  six  months.  They 
will  lend  it.  perhaps,  half  a  dozen  times,  and,  when  they 
bring   it   hack,   it  is   battered   and   so  dirty   that    it    is   no 


longer  tit  to  place  in  circulation.  I  say  to  subscribers: 
"You  have  kept  this  book  several  months  and  have  loaned 
it."  He  or  she  will  reply:  'Really,  Mr.  Brown,  it  can- 
not be  very  long  since  I  have  had  it.  1  believe  1  did  lend 
it,  but  only  to  one  person — a  friend.' 

"You  cannot  raise  a  racket  with  such  a  would-be  in- 
nocent party,"  continued  Mr.  Brown,  "and  beyond  litter- 
ing a  protest  or  a  mild  remonstrance  you  have  to  accept 
the  badly  worn  book  or  lose,  mayhap,  a  good  patron  of 
your  store.  The  circulating  library  has  its  advantages 
and  disadvantages,  and  I  am  just  now  studying  the  latest 
and  most  economical  system  of  conducting  one.  The  re- 
cent outline  on  this  subject  in  Bookseller  and  Stationer  I 
consider  very  practical  and  helpful." 

"How  about  departments?  Do  you  specialize  much?" 
"Well,  of  course,  it  takes  a  good  many  lines  to  make 
up  a  stock  here,  but  you  cannot  put  in  as  many  depart- 
ments as  you  would  like  in  a  town  of  the  population  of 
Collingwood.  As  a  rule,  1  favor  a  fair  number  of  de- 
partments, all  well  stocked." 

Value  of  Printers'  Ink. 

"As  lo  publicity  I  am  a  linn  believer  in  the  virtue  and. 
value  of  newspaper  space.  We  go  in  strong  for  display 
advertisements,  sometimes  using  a  whole  page  at  the 
Christmas  season.  We  change  the  reading  matter  fre- 
quently, and  you  can  always  find  our  announcement  in 
both  Collingwood  papers.  We  use  space  liberally  and  il 
pays  us." 

As  to  window  dressing,*, we  have  two  line  ones  for  show 
purposes.  We  change  one  every  fortnight.  Thus  we  have 
a  window  filled  with  new  things  weekly.  We  endeavor  to 
make  seasonable  decorations.  Our  strongest  tendency  is 
to  lean  to  wall  paper.  AYe  do  a  very  large  trade  in  this 
line  and  endeavor  to  persuade  people  to  buy  the  better 
grades — something  distinctive  and  artistic.  You  know  one 
does  not  paper  a  room  very  often.  We  tell  our  customers 
that  what  is  worth  doing  is  worth  doing  well.  The  result 
is  that  opposition  stores,  who  may  sell  very  cheap  grades, 
have  not  hurt  our  trade  in  the  least." 

No  Bargain  Days. 

"Did  you  ever  try  a  bargain  day  in  any  particular 
line?" 

"Yes,  I  have  done  so  and  have  cut  prices  unmercifully 
in  a  few  lines,  but  I  cannot  say  that  our  bargain  day 
efforts  were  very  successful.  Rather  do  I, believe  in  ticket- 
ing the  majority  of  our  goods  and  not  conducting  a 
slaughter  sale.  The  latter  may  do  in  some  lines,  but  the 
book  and  stationery  business  does  not  come  in  that  cate- 
gory. I  was  talking  a  moment  ago  about  wall  paper.  We 
keep  our  stock  fresh  and  carry  about  40,000  rolls  on  the 
shelves.  We  will  give  you  an  example  of  price  cutting. 
A  few  years  ago  a  rival  establishment  started  up  here  with 
much  hurrah.  They  drew  the  crowds  and  started  selling 
wall  paper  for  little  or  nothing.  I  confess  that  at  first 
we  were  somewhat  alarmed  and  also  began  to  prune  our 
prices — in  a  few  instances  below  cost.  A  traveler  came 
in  one  day  and  sentent iously  remarked,  'Brown,  don't 
make  a  fool  of  yourself  or  get  in  a  panic.  Instead  of  try- 
ing to  give  the  people  cheaper  wall  paper  endeavor  to 
create  a  taste  and  demand  for  the  better  grade,  the 
choice  patterns,  I  took  lis  advice  and  have  acted  upon^it. 
The  result  is  we  have  increased  our  sales  and  few,  if  any. 
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Collingwood  people  go  to  Toronto  for  their  mural  de- 
corations. We  take  a  special  pride  now  in  our  wall  paper 
department." 

'"What  about  the  newspaper,  magazine  and  postage 
stamp  lines  of  your  business?" 

'"Why  the  newspaper  or  magazine  ends  require  very 
little  attention.  They  practically  run  themselves.  We  do 
not  deliver  any  papers.  As  for  selling  postage  stamps, 
all  stationers  admit  that  it  is  a  nuisance.  People,  how- 
ever, have  got  in  the  habit  of  expecting1  to  get  them  at 
our  place  of  business,  and  you  cannot  disappoint  the  pub- 
lie.  Handling-  stamps  is  what  I  call  a  necessary  evil.  I 
did  stop  disposing  of  them  for  a  year,  but  I  finally  had  to 
come  back  to  it.  We  have  to  endure  the  selling  of  stamps 
and  'that  is  all  there  is  about  it.  Their  sale  brings  in  little 
or  no  trade, 

Paper  vs.   Cloth  Bound  Books. 

"What  class  of  books  sell  the  best?" 

"Strange   to   say   that   you   can    scarcely   sell   a   cloth 


tain  them.    The  publishing  houses  are  in  a  position  to  out- 
bid us.     However,  I  am  not  grieving  much  over  that." 

"Is  there  any  price  cutting  in  school  books  in  Colling- 
wood? If  the  Government  undertakes  to  supply  text- 
books free  of  cost,  what  action  should  the  booksellers  of 
the  Province  take?' ' 

The  Sale  of  School  Books. 

"By  buying  carefully  there  is  a  good  profit  on  school 
books.  They  are  a  paying-  pari  of  the  business,  and,  if 
we  were  deprived  of  their  sale,  1  think  it  would  be  quite  a 
serious  loss.  As  to  what  action  the  booksellers  of  Ontario 
should  take  I  am  not  at  present  prepared  to  say.  I  pre- 
sume the  matter  lies  very  much  in  the  hands  of  the  vari- 
ous school  inspectors  of  the  Province,  and,  what  they  re- 
commend, will  carry  more  weigiit  with  the  Government 
than  all  the  protests  that  the  booksellers  can  make.  I 
think  we  have  done  all  in  our  power.  Personally,  I  hold 
some  decided  views  on  this  question,  and  do  not  see  why 


Interior  of  E.   S.   Brown's  Store  at  Collingwood. 


bound  book  in  the  summer  or  a  paper  covered  one  in  the 
winter.  The  season  apparently  has  a  great  deal  to  do 
with  influencing- people  as  to  the  kind  of  books  they  buy — I 
mean  the  recognized  authors.  In  the  hot  weather  a  paper 
copy  of  a  good  novel  sells  much  better,  and  in  the  winter 
a  cloth  bound  volume,  showing-  that  during-  the  heated 
term  readers  prefer  something  that  is  light  and  airy, 
something  that  can  be  thrown  or  given  away.  In  the 
colder  months  they  purchase  more  substantial  hooks.  1 
cannot  account  for  thrs  oilier  than  the  effect  of  the  sea- 
sons. The  special  line  of  books,  on  which  we  have  the 
largest  all  round  year  sale  is  the  25-cent  cloth  bound  one. 

"How  do  you  counteract  mail  order  houses?  Do  you 
supply  your  own  public  library  and  Sunday  schools?" 

"•No,  we  do  not.  "We  find  that  they  can  generally  pro- 
cure all  the  supplies  they  require  at  less  than  we  can  ob- 


tLe  Government  has  not  as  good  a  right  to  supply  hats 
and  boots,  lunches  and  overcoats,  as  to  provide  free  school 
books.  When  the  authorities  have  supplied  paper,  pens, 
ink  and  pencils.  I  believe  they  have  done  all  that  is  re- 
quired of  them.  Why  they  should  go  beyond  this  is  more 
than  I  can  understand  from  the  point  at  which  I  view  the 
whole  question.  I  will  add  no  more  as  you  will  say  that 
my  views  are  jaundiced  and  that  my  conception  of  the 
whole  question  is  warped." 

"Do  you  do  a  strictly  cash  business?  What  about 
credit?" 

"I  do  very  little  in  the  credit  line.  I  may  say  that  I 
do  not  give  one-tenth  of  the  credit  that  I  was  called  upon 
lo  give  ten  years  ago.  Fifty  per  cent,  of  my  credit  ac- 
counts are  petty  accounts  for  wall  paper  and  a  few  things 
of  that  character,"  concluded  Mr.  Brown. 
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Two   Calgary  Windows    Dressed  by   Mr.    Keith   of  D.   J.   Young   &   Co. 

Some    Valuable   Hints    in  Store    Window    Construction 

The  Question  of  Lighting,  Ventilation,  Background,  Floor  Covering  and  Other  Features 
dealt  with  in  a   Practical   Way  by   a  Practical  Writer —Advice  will   be  Given  Freely. 


ll  is  very  difficuli  to  display  merchandise  in  windows 
where  the  construction  of  the  window  is  not  on  modern 
lines.  No  matter  how  high-class  the  goods  may  be  or  how 
nicely  they  may  be  arranged,  a  large  percentage  of  their 
attractiveness  is  lacking  owing  to  poor  window  architec- 
ture. 

Having  made  a  study  of  this  matter  the  following 
remarks  are  the  conclusions  1  have  come  to  regarding 
I  he  most  approved  style  of  window  layout.  The  con- 
struction of  the  windows  depends  on  the  length  of  the 
frontage  of  the  store.  1  notice  that  in  most  of  the  towns 
and  cities  the  majority  of  the  stores  have  about  two  to 
four  windows  in  the  front,  with  the  main  entrance  in 
the  centre.  The  ends  of  the  windows  next  to  the  doors 
are  generally   on   the   angle. 

The  principal  points  to  lie  considered  in  planning  a 
window  are  backgrounds,  floorings,  the  lighting  for  both 
the  interior  of  store  and  the  windows,  and  the  ventila- 
tion. With  reference  to  the  background  of  the  window, 
those  in  use  in  the  most  up-to-date  stores  are  built  to  a 
height  of  (i  to  8  feet.,  with  cornice  running  along  the  top 
and   from  this  cornice  -lass  to  the  ceiling  of  first    floor. 

Merchants  differ  as  to  the  nature  of  these  back- 
grounds, some  prefer  mirrors  and  some  favor  the  hard- 
wood. .Most  of  the  New  York  stores  use  the  mahogany 
panelling  to  a  height  of  seven  feet.  The  Chicago  houses 
still    <ding    to    the    mirror   idea. 

The  next  question  is  that  with  reference  to  floors. 
The  floor  should  be  about  twenty-four  to  thirty  inches 
from    the   street    level.      1    would    recommend    a    pine    floor 
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and  a  plain  green  carpet  (Wilton)  with  no  pattern  or 
coloring  in  it,  and  around  the  edge  of  this  run  a  pretty 
border  in  parquette  about  ten  inches  in  width.  This 
costs  very  little,  about  30  or  :i~)  cents  a  foot.  A  good 
carpet  costs  about  .+  1..11)  a  yard,  but  it  is  the  riche.it 
thing  you  can  get,  and  will  be  the  most  economical  in  the 
end.  1  have  used  the  floorings  for  over  a  year  and  a  half 
and  they  certainly  get  a  test  here  as  we  are  very  ban 
on  them,  owing  to  so  many  changes  of  display.  The} 
will  last  us  a  year  or  two  more  with  frequent  cleanings. 
This  is  the  style  of  flooring  used  by  all  the  big  houses. 
The  parquette  border  requires  a  polishing  and  waxing 
every  couple  of  weeks.  The  carpet  is  easily  swept  by 
sweeping  on  lo  the  parquettery  and  gathering  the  dust 
up  there. 

Regarding  (he  window  pane, '  the  height  should  be 
about  nine  feet,  above  this  prism  glass.  These  prisms 
should  be  in  panels,  one  of  which  should  be  on  hinges  o 
that  it  can  be  opened  or  closed,  but  made  air  tight,  so  as 
not  to  allow  dust  to  enter  when  closed.  This  can  be  left 
open  for  a  few  minutes  on  severely  cold  mornings,  and 
will  overcome  any  frosting  on  the  glass  if  no  hot  air  is 
allowed    to  enter   the   window   from   the   store. 

This  also  allows  the  window  trimmer  some  fresh  air 
m  hot  weather.  With  the  prisms  over  the  top  of  the 
window  pane  and  the  glass  over  the  bardwood  or  mirror 
background,  a  good  light  is  thrown  into  the  interior  of 
the    store. 

The   window   entrance   should  be  three   feet,  wade   and 
should  slide  up.     The  pulleys  and  weights  can  be  run  in 
a  casing  behind   the  background.     The  windows  should  be 
lighted    from    the    top    of   window    pane. 
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Some  of    the   Insect    Enemies    of    Books    and   Their    Characteristics 

More  Books  and   Manuscripts  Have  Been    Destroyed   by  Insects   Than   by  Fire, 
Water,   Rats  and   Mice  Combined — Ways  and  Means  of  Exterminating  Them. 


Silver  Fish, Magnified 
About  3  Times. 


One  of  the  must  formidable  of  the 
|  insect  pests  is  the  bread  borer  (Ano- 
1  brium  panieeum),  which  is  found  in  all 
climates,  not  only  in  libraries,  but  in  rye 
bread,  whence  its  specific  name.  The 
beetle  is  one-twelfth  inch  long,  downy, 
light  brown,  and  striped  lengthwise.  The 
eggs  are  laid  between  the  edges  of  the 
leaves,  in  scratches  in  leather  bindings, 
chinks  due  to  imperfect  pasting  of 
backs  and  fly  leaves,  etc.  They  hatch  in 
five  or  six  days,  in  summer,  and  the 
larvae  at  once  bore  through  the  bind- 
ings, following  the  lines  of  paste.  The 
worm  is  brownish  while,  cylindrical, 
slightly  arched  and  has  thirteen  seg- 
ments. The  head  is  brown,  scaly,  and 
armed  with  mandibles  which  ''only  cast 
iron  can  resist,"  according  to  one  na- 
turalist. The  worm  bores  long  narrow 
tunnels  through  paper,  leather  and 
wood,  leaving  a  trail  of  sawdust  mixed 
with  white  excrement.  The  sixteenth 
■entnry  beech  wood  cover,  herewith  illus- 
trated, 's  a  tine  specimen  of  this  book- 
worm's work.  Growing  rapidh  and 
molting  repeatedly,  the  worm  finally  enlarges  its  tunnel 
to  the  size  shown  in  the  cardboard  covers  of  the  Valerius 
Maximus.  Pupation  occupies  twenty  days  and  takes  place 
in  enlargements  of  the  tunnels  very  near  the  surface  so 
that  the  perfect  insects  have  to  bore  through  only  a  thin 
shell,  leaving  the  large  round  holes  so  common  in  old 
bindings.  Pairing  takes  place  in  early  summer  in  the 
tunnels  which  are  not  abandoned  until  the  supply  of  food 
fails,  when  other  quarters  are  sought.  Sometimes  not  a 
single  worm  or  beetle  is  found  in  a  volume  riddled  with 
holes — a  fact  that  has  puzzled  many  a  librarian. 

To  Destroy  Borers. 

Of  the  various  methods  that  have  been  recommended 
for  ridding  libraries .  of  borers  the  only  effective  one 
consists  in  exposing  the  infested  volumes  to  the  vapor 
of  carbon  disulphide,  by  putting  them  in  an  airtight 
metal-lined  box  with  a  saucer  of  that  liquid.  Thirty- 
six  hours  of  this  treatment  suffices  to  kill  beetles,  pupae, 
larvae  and  eggs.  The  unpleasant,  odor  of  the  disulphide 
disappears  after  brief  exposure  to  the  air  and  the  only 
objection  to  the  use  of  this  substance  is  its  inflammability 
and  the  explosive  character  of  its  vapor  when  mixed  with 
air.  Hence  the  fumigation  should  be  done  in  the  daytime 
in  a  well  ventilated  room  and  the  box  should  not  be  open- 
ed near  a  flame.  On  the  other  hand,  t lie  process  possesses 
the  merit  of  cheapness,  as  the  disulphide  costs  only  A 
cents  a  pound  and  an  ounce  suffices  to  fumigate  a  box  of 
70  cubic  feet  capacity. 

Another  species  of  Anobrium.  the  striped  borer,  found 
commonly  in  houses,  bores  through  the  shelves  and  furni- 
ture of  libraries  but  does  not  injure  the  books  directly, 
unless  they  are  bound  in  wooden  boards. 

The  larva  of  the  Dermestes,  on  the  other  hand,  has  a 
particular  fondness  for  bindings  of  leather  and  parch- 
ment. In  May  or  June  'the  females  enter  the  library  and 
lav  their  eggs,  usually,  on  the  edges  of  books  in  contact 


with  the  wall.  As  soon  as  the  larvae  are  hatched  they 
begin  their  work  of  destruction,  not  making  long  regular 
tunnels  like  the  borers,  but  going  in  all  directions  and 
gnawing  and  disintegrating  the  bindings  in  an  extraordin- 
ary manner.  Sprinkling  with  benzine  and  fumigation 
with  carbon  disulphide  have  been  recommended  for  their 
dost  ruction. 

Traps  Baited  With  Cheese. 

Dr.  Hagen,  of  the  Museum  of  Cambridge,  Mass.,  has 
Hound  traps  baited  with  cheese  very  efficacious. 

Another  beetle,  the  Anthrena,  is  occasionally  very  de- 
structive to  books,  though  it  prefers  skins,  furs  and 
"stuffed"  animals. 

Par  worse  is  the  Lepisma,  or  "silver  fish,"  so-called 
from  its  shape  and  shining  scales.  It  is  a  little  wingless 
insect  of  the  order  Thysanura.  which  undergoes  no  meta- 
morphosis, and  infests  wardrobes  and  kitchen  pantries  as 
well  as  libraries.  The  most  destructive  species  may  often 
be  seen  scurrying  away  from  a  book  suddenly  opened  in 
summer,  ft  has  a  large  head,  from  which  the  body  tapers 
to  a  pointed  tail,  terminating  in  three  bristles.     Its  favor- 


Book  Louse,  Magnified  About  6o  Times. 

ite  food  is  paste  or  glue,  to  obtain  which  it  destroys  tilles, 
labels  and  heavily  sized  paper,  respecting  only  the  parts 
that  are  covered  with  ink.  It  may  be  caught  by  cutting 
notches  in  the  edge  of  a  small  box,  and  inverting  the  box 
on  a  plate  containing  paste  spread  on  paper.  This  trap 
should  be  placed  in  the  darkest  corner  of  the  room.  The 
insects  enter  through  the  notches  and  are  easily  surprised 
and  destroyed  at  their  banquet.  Pyrethrum  powder  also 
destroys  or  stupefies  them,  but  perhaps  the  best  way  to 
get  rid  of  them  is  to  move  and  air  the  books  frequently, 
and  kill  every  insect  discovered. 

Book-Lice. 

Psoques  or  book-lice  are  often  dislodged  from  old 
books  kept  in  damp  places  and  may  be  seen  on  library 
shelves  in  summer.  They  are  almost  omnivorous  but 
especially   fond   of  paste  and   mold,   in  search    of    which 
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they  perforate  bindings.  Their  depredations  are  often 
erroneously  laid  to  the  charge  of  the  bookworms. 
Pulverized  camphor  has  some  effect  in  driving  away  the 
book-lice,  and  they  have  a  natural  and  formidable  enemy 
in  the  Cheylettfs  eruditus.  This  blind  acarian,  or  mile 
which  Latreille  unjustly  denounced  as  a  bookworm,  has 
an   oval  body,  a   soft   skin,  relatively  large  .jaws,  and  long 


and  chimneys,  but  it  has  also  been  applied,  with  excellenl 

results,   to   libraries  with   cracked  walls. 

Traps  for  cockroaches  have  long  been  in  use.  They 
are  of  various  forms  but  all  are  based  on  the  same  prin- 
ciple. The  simplest  is  a  glass  tumbler  or  other  vessel 
with  smooth  vertical  walls,  bailed  with  a  little  flour.  The 
insects  easily  reach  the  edge  of  the  vessel  from  the  floor 
by  crawling  up  inclined  flat  strips  of  wood,  placed  there 
for  that  purpose.  Then  thej  fall  into  the  vessel,  from 
which  they  cannot  escape  by  climbing  its  smooth  walls.  In 
the  south  of  France  regular  cockroach  traps  are  used. 
Tins'  are  square  boxes  about  two  inches  deep  with  the 
outside  painted  roughly  to  facilitate  the  ascent  of  the  in- 
sects,  the  inside  finely  polished,  and  the  edge  curved  in- 
ward. A  saucer  of  flour  and  sugar  is  placed  in  the  box 
as  bait,  and  a  hole  in  one  side,  closed  by  a  cork,  permits 
the  game  caught  during  the  night  to  be  emptied  into  the 
lire  or  a  bucket  of  water  in  the  morning.  The  destroyers 
of  books  that  we  have  described  have  been  selected,  as  the 
mosl  important,  from  the  sixty  species  which,  according 
to  Dr.  Houlbert,  live  upon  the  productions  of  the  human 
brain. 


Bread  Borer,  Magnified  About  4  Times. 

legs  terminating  in   hooked  claws.     It   swarms  in  old  vol- 
umes but  it  destroys  the  book-lice,  not  the  books. 

The  familiar  cockroach  attacks  and  devors  in  its  noc- 
turnal raids  the  paper  and  bindings  of  books  as  well  as 
Hour,  sugar  and  other  provisions.  The  species  best  known 
in  Europe  is  the  Oriental  cockroach  (Blatta  orientala)  of 
Asiatic  origin.  Tn  the  male  the  true  wings  are  well  de- 
veloped, but  the  wing  cases  do  not  cover  the  abdomen. 
In  the  female  both  wings  and  elytra  are  rudimentary.  The 
head  is  short  and  bent  sharply  downward.  As  in  all 
Orthaptera  the  larva  closely  resembles  the  perfect  insect, 
but  is  wingless.  The  female  lays  her  eggs  in  April  or 
.May,  and  then  dies.  The  larvae  grow  slowly,  undergoing 
six  or  seven  changes  of  skin.  Although  the  cockroach 
produces  only  one  brood  a  year  it  increases  rapidly,  espe- 
cially in  the  tropics.  In  the  State  library  at  Albany,  N.Y.. 
the  bindings  of  a  hundred  volumes  were  destroyed  by 
cockroaches  in  a  short  time. 

Cockroaches. 

Another  species,  the  American  cockroach,  has  be- 
come acclimated  chiefly  in  hothouses  and  well  healed 
dwellings  in  France  and  England,  but  it  has  long  ravaged 
libraries  in  Brazil,  Peru  and  Mexico,  where  its  depreda- 
tions were  mentioned  by  a  missionary  friar  as  long 
ago  as  1654. 

Among  substances  inimical  to  cockroaches  we  may 
mention,  first,  pyrethrum  powder.  The  powder,  in  as 
fresh  a  condition  as  possible,  is  strewn  on  the  shelves, 
hi  the  morning  the  cockroaches  are  found  paralyzed,  and 
may  be  swept  up  and  burned.  Tn  Germany  the  gases  pro- 
duced by  the  combustion  of  gunpowder  are  used.  The 
process,  as  described  by  Pergaude,  consists  in  compressing 
slightly  moistened  gunpowder  into  cones  like  those  used 
for  Bengal  lights,  and  igniting  them,  when  dry,  in  the 
fireplace — a  favorite  resort  id'  cockroaches.  The  poison- 
ous gases  drive  the  insects  out  of  the  cracks  in  which  they 
pass  the  day.  and  suffocate  them,  so  that  they  can  be  gath- 
ered and  cremated.  The  process  was  devised  for  the  pur- 
pose of  destroying  the  cockroaches   that  infest  fireplaces 
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PUBLISHING    AND    STATIONERY. 

Many  newspapers  in  country  towns  find  that  a  sta- 
tionery and  bookstore  works  admirably  in  conjunction 
with  the  printing  business.  Among  those  who  conduct  the 
two  lines  are  Messrs.  McGuire  and  McKetrick,  of  the 
Banner,  Orangeville,  Out.  Some  years  ago  they  bought 
out  the  only  bookshop  in  the  county  town  of  Dufferin. 

They  handle  the  standard  authors,  fiction,  magazines. 


"  Chyletus  Eruditus,  '  a  Useful  Book  Worm,  M  .gnified  About  10  Times. 


newspapers  and  general  stationery  lines.  They  also  are 
agents  for  the  G.N.W.  Telegraph  Company  and  the  Grand 
Trunk  Railway,  with  which  Orangeville  hopes  to  have 
connection  some  day.  Messrs.  McGuire  &  McKetrick 
believe  that  the  two  trades — publishing  and  bookselling — 
which  are  closely  allied,  coalesce  very  well.  Their  print- 
ing establishment  is  at  the  rear  of  the  bookshop.  The 
location  is  an  excellent  one,  right  in  the  heart  of  the 
business  district,  and  the  newspapermen  have  the  only 
stationery  store  in  the  town. 
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What     a    System     of    Good     Roads     Means    to    the     Retailer 

Impassable   Highways  Divert   Business   From  the  Local  Stores  to  the  Mail  Order  Houses — 
How  Merchants  may  Further  their  own  Interests  by  Supporting  Movement  for  Good  Roads. 


Whether  the  retailer  in  the  country  town  realizes  it 
or  not,  the  question  of  good  roads  is  one  with  which  his 
interests  are  closely  allied.  It  is  quite  possible  that  in 
the  past  the  relationship  between  the  extent  of  business 
in  a  town  and  condition  of  the  roads  leading  to  that, 
town  has  not  been  folly  understood,  hence  the  apathy, 
or  at  best  half-hearted  sympathy  exhibited  by  business 
men  towards  projects  having  for  their  object  the  sys- 
tematic improvement  of  the  roads. 

Few  subjects  deserve  such  attention  by  the  country 
merchant  as  that  associated  with  providing  good  high- 
ways leading  to  the  town  in  which  he  does  business. 

It  must  be  obvious  to  every  such  merchant  every 
time  the  roads  are  in  a  condition  which  prevents  farm- 
ers' wives  and  daughters  from  coming  to  town,  the  op- 
portunity of  doing  business  which  their  presence  there 
would  afford  is  lost,  and  may  it  not  be  quite  possible 
that  some  of  the  growth  of  the  business  done  by  city 
mail  order  houses  with  persons  resident  in  the  country 
may   be   traced   more   or   less    directly   to    the    fact   that 


which,  after  all,  perhaps  furnishes  the  strongest  argu- 
ment in  favor  of  his  support  of  this  project. 

Good  roads  mean  more  prosperous  farmers.  Every 
dollar  spent  in  improvement  of  highways  adds  many  dol- 
lars to  the  wealth  of  the  farming  community  served  by 
it,  in  the  increased  facilities  which  good  roads  afford  for 
successful  farming. 

Good  roads  are  essentially  a  business  proposition. 
They  represent  an  investment  which  will  bring  handsome 
returns  by  increased  property  values,  and  facilities  for 
transacting  farm  business  at  a  greater  profit.  When  a 
loan  company  is  asked  to  advance  money  on  farm  pro- 
perty, the  class  of  roads  leading  to  the  farm  is  one  of 
the  prominent  considerations  in  appraising  its  value.  A 
farm  with  good  highways  approaching  it  will  sell  more 
readily  than  will  one  which  has  to  be  reached  over  ne- 
glected and  badly  constructed  roads.  Quoting  a  recent 
statement  by  the  president  of  a  leading  Canadian  bank, 
"Our  counties  and  townships  in  the  older  parts  of  the 
province  are,    as   municipalities   go,   comparatively     rich, 


An  inexpensive,   but  serviceable   road   in    Hastings  County.       It   has   been   gravelled   and   proper   provision  made   for   drainage. 


poor  roads  make  journeying  to  town  a  hardship  to  the 
women  of  the  family,  at  least. 

These  are  points  in  this  question  which  have  a  direct 
bearing  upon  the  business  of  the  country  retailer,  and 
they  seem  to  justify  the  statement  that  these  retailers 
are  under  a  responsibility  to  themselves  to  further  to  the 
extent  of  their  ability  any  movement  towards  better 
roads  which  may  be  promulgated. 

Fortunately  for  the  retailer,  though  it  must  be  con- 
fessed, most  frequently  without  the  active  support  from 
him  which  should  have  been  accorded,  a  great  deal  has 
been  done  along  this  direction  in  Canada,  and  there  are 
indications  that  in  some  quarters  at  least,  the  import- 
ance of  this  project  in  its  local  as  well  as  national  aspect, 
has  been  appreciated. 

The  direct  benefit  accruing  to  the  retailer  alone  con- 
stitutes sufficient  reason  for  his  active  interest  in  the 
good    roads    question,    but    there    is    an    indirect    benefit, 


and  there  is  no  obvious  excuse  for  roads  which  in  the 
Spring  and  Autumn,  for  many  weeks  together,  are  of 
very  little  use." 

Good  roads  are  of  vastly  more  importance  to  the 
development  of  any  country  than  is  commonly  attribu- 
ted to  them.  A  vague  impression  prevails  that  railways 
have  superseded  them,  and  that  so  far  as  industrial, 
commercial  and  social  progress  is  concerned,  the  condi- 
tion of  the  common  road  is  of  little  consequence.  A  more 
indefensible  position  could  not  be  taken.  Railways  mean 
above  all,  further  development,  and  that  development 
demands  the  improvement  of  country  roads  as  feeders  to 
the  railway,  and  for  communication  with  the  adjacent 
country.  Every  nation  that  has  achieved  supremacy  has 
been  a  builder  of  roads.  Good  roads  are  not  merely  an 
index  of,  but  a  means  towards  national  greatness. 

In  Ontario  alone  the  rural  roads  are  costing  more 
than  $2,000,000  for  maintenance,   but  while  this    is    the 
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actual  expenditure,  there  is,  in  addition,  a  tremendous 
toll  of  time  and  energy  wasted  in  traveling  over  bad 
roads;  energy  which  would  be  spent  profitably  were  the 
country's  highways  in  good  condition.  This  and  the  many 
other  inconveniences  of  bad  roads,  handicap  farming  to 
an  extent,  the  sum  of  which  is  seldom  realized. 

Conditions  Getting  Better. 

There  is,  however,  an  improvement  in  progress,  and 
during  the  last  few  years  a  great  deal  has  been  done.  In 
Ontario  many  counties  have  adopted  a  system  of  county 


lead  in  organizing  one.  His  business  will  be  helped 
through  his  being  identified  with  the  movement,  and  he 
will  benefit  even  before  his  efforts  and  those  of  his  neigh- 
bors have  resulted  in  the  improvement  of  the  highways. 

It  has  indeed  become  generally  recognized  that  this 
matter  of  roadmaking  can  no  longer  be  carried  on  by 
means  of  the  antiquated  system  under  which  the  farmers 
supplied  their  labor.  It  is  admitted  that  the  work  must 
be  done  in  a  scientific  manner  and  under  the  direction  of 
both  the  provincial  and  the  county  authorities. 

Here  is  where  the  retail  merchant  comes  in.     He  usu- 


In  the  summer  this  road  will  be  pleasant,  but  the  gro-vth  of  grass  and  flat  character  of  the  roadway  will  make  it  almost  impassable  in  spring  and  fall. 


roads,  and  this  has  invariably  been  followed  by  the  ex- 
istence of  very  much  better  conditions.  The  govern- 
ment, in  order  to  encourage  this  movement,  set  apart 
$1,000,000  to  be  used  as  grants  to  counties  taking  ad- 
vantage of  the  provisions  of  the  act  passed.  By  this 
act  the  government  pays  one-third  of  the  cost  of  im- 
provements effected  in  counties  working  on  the  county 
system. 

Tn  places  where  the  farmers  themselves,  as  the  class 


ally  occupies  a  position  of  prominence  and  authority;  he 
has  special  opportunities  for  impressing  right  views  upon 
his  community.  He  could,  for  instance,  utilize  his  dis- 
play windows  for  exhibiting  the  difference  between  good 
roads  and  bad  ones.  Photographs  of  the  old-fashioned 
dirt  road  and  of  the  modern  highway  can  be  obtained  at 
small  expense,  and  if  displayed  in  the  window,  with  ap- 
propriate printed  matter,  will  attract  wide  attention. 
Nor  will  they  in   any   way  interfere  with  the  display  of 


A  mud  road,  the  counterpa 


may  be  seen  in  many  parts  of  Canada  to-day.     Can  one  imagine  any  pleasure  in  riding  over  this  road  ? 


most  directly  benefitted,  are  not  sufficiently  appreciative 
of  the  advantages  represented  by  good  roads  to  interest 
themselves  in  an  effort  to  secure  them,  merchants  will  be 
consulting  their  own  interests  by  heading  a  movement 
with  this  as  its  object.  It  may  be  that  public  sentiment 
has  already  been  partially  awakened  and  that  the  efforts 
of  merchants  to  crystallize  such  sentiment  into  action 
will  meet  with  a  ready  response. 

.  It  is  possible  that   an  association  has  been  formed, 
but  if  there  is  no  such  organization  the  retailer  should 
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merchandise.  On  the  contrary,  the  photographs  will  at- 
tract people  to  the  window,  and  after  the  spectators 
have  absorbed  the  ideas  presented  in  the  views  they  will 
turn  their  minds  to  the  merchandise. 

One  such  man  can  accomplish  a  great  deal  if  he  is 
energetic  and  enthusiastic  and  appreciates  the  far-reach- 
ing effects  which  will  accrue  to  the  business  of  a  town 
leading  to  which  is  a  system  of  good  roads,  easily  trav- 
eled in  all  weather  conditions. 
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A  Novelty— Bill   Board  Advertising  of  Books. 


Advertising   for    Retailers — The    Why  and    Wherefore    Of    It 

A    Few     Pointed    Sentences    Addressed     to     the     Men    who 
Don't  See  "  Why  "  They  Should  Advertise — The  News  Quality. 


In  just  what   light   do   you  regard   your   advertising? 

Has  it  a  definite  value  in  your  eyes,  or  do  you  look 
upon  its  cost  as  a  donation  to  the  local  papers  that  must 
be    paid    because    the    "other    fellows"    do    it. 

Perhaps  it  constitutes  to  you  just  what,  possibly, 
you  believe  it  means  to  your  competitors — a  sop  to  your 
inherent   vanity. 

Behind  it  all  you  may  have  a  sneaking  notion  that 
there  is  some  advantage  in  keeping  your  name  before  the 
public. 

See  here!  Your  advertising  should  have  a  definite 
value  to  you.  It  should  be  pretty  nearly  as  indispensable 
as  your  show  windows  and  salespeople.  If  it's  not 
there's  still  quite  a  lot  about  business  that  you  don't 
know. 

You  '11  have  a  great  deal  more  respect  for  advertising 
when  you  come  to  study  it  a  little  and  give  it  a  chance 
to   demonstrate  its  worth   to   you. 

You've  got  to  respect  it,  and  use  it  continually  and 
intelligently,  if  you  hope  to  build  up  a  prosperous  busi- 
ness in  the  twentieth  century,  against  competition  that 
is  worthy  of  the  name. 

To  get  down  to  the  real  elementary  principle  of  the 
thing:  You've  got  something  to  sell;  to  dispose  of  it 
you've  got  to  tell  somebody  about  it.  and  advertising  is 
the  most  economic  method  of  placing  your  story  before 
the   greatest   possible   number   of  people. 


The  necessity  for  advertising  arose  with  the  necessity 
for  the  first  interchange  of  commodities  that  ever  took 
place  on  earth.  That's  carrying  you  back  quite  a  few 
centuries,  and  then  some.  When  a  man  wished  to  dispose 
of  anything  he  simply  told  his  neighbors  about  it.  He 
advertised. 

A  live  merchant  of  the  present  day  uses  printed 
matter,  backed  up  by  his  show  windows,  to  tell  the  pub- 
lic about  the  merits  of  the  merchandise  he  has  for  sale. 
The  principles  which  underlie  his  advertising  and  that 
of  the  primitive  citizen  mentioned  in  the  paragraph  above 
are  identically  the  same. 

In  the  simplest,  most  comprehensive  way  possible,  I 
have  endeavored  to  show  those  merchants  who  still  seem 
to  be  in  ignorance  just  WHY  they  should   advertise. 

Bill   Boards   for   Books. 

A  unique  method  of  advertising  is  shown  in  the  illus- 
tration on  this  page.  Here  we  see  two  sign  board  artists 
at  work  painting  three  books  on  a  mammoth  board 
measuring  12  feet  high  by  25  feet  long.  These  sign 
boards  are  placed  in  conspicuous  places  all  over  the  city 
of  Chicago.  It  is  an  expensive  way  of  advertising  but 
A.  C.  McClurg  &  Co.,  the  Chicago  publishers,  believe  in 
progressive  methods  and  feel  justified  in  making  the 
expenditure  even   at  a  quiet   time  of  the  year. 
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An    Experience    of    Thirty-Seven    Years    in    the    Bookselling 

W.  K.  Ireland  of  Owen  Sound  is  an  Enthusiast  in  Business — Devotes  Attention 
to  Advising  Patrons  What  to  Read — His  Views  on  Some  Matters  of  Interest. 


Trad< 


"Not  the  largest  book  store  in  the  Province,  but  one  of 
the  best,"  is  an  expression  which  W.  K.  Ireland,  of  Owen 
Sound,  applies  to  his  establishment. 

"How  long  have  you  been  in  business?"  ventured 
a  representative  of  Bookseller  and  Stationer. 

"Oh,  I  am  one  of  the  oldest  booksellers  in  Canada  and 
have  been  in  this  line  thirty-seven  years — ten  in  Meaford 
and  twenty-seven  in  this  town." 

Some  Personal  Matters. 

To  look  at  Mr.  Ireland  you  would  not  take  him  to  be 
much  beyond  the  forty  mark.  His  father  was  a  book- 
seller in  Owen  Sound  for  several  years.  He  passed  away 
in  1902. 

Mr.  W.  K.  Ireland  was  not  raised  in  the  green  little 
isle  whose  name  he  bears.  His  natal  spot  is  Dundee.  He 
is  an  ardent  son  of  the  heather,  an  unflinching  Presbyter- 


W.    K.    IRELAND 
The  Owen  Sound  Bookseller. 

ian,  a  staunch  Liberal,  an  omnivorous  reader  and  an  en- 
thusiast in  business — a  born  bookseller. 

Every  Tom,  Dick  and  Harry  cannot  prove  a  success  in 
the  calling  is  the  view  that  he  holds,  and  he  further  con- 
tends that  to  a  certain  extent  it  must  run  in  the  blood. 
Mr.  Ireland's  cousin,  J.  S.  Ireland,  is  associated  with  him 
in  the  business. 

No  Circulating  Library. 

"No,  I  do  not  run  a  circulating  library,"  declared 
Mr.  Ireland.  "It  requires  too  much  time  and  the  details 
are  too  numerous." 

"What  about  departments?" 

"I  adhere  closely  to  what  I  conceive  a  stationery  and 
book  business,  along  with  a  reasonable  amount  of  atten- 
tion to  the  newspaper  line.  I  do  not  deliver  any  papers. 
Some  years  ago  we  did,  but  that  took  off  all  the  profit  as 


the  cost  for  delivery  had  to  come  out  of  the  bookseller — 
not  the  subscriber.  When  we  stopped  we  were  warned 
that  our  customers  would  dwindle  down  very  low.  A  few 
subscribers  dropped  at  first,  but  they  all  came  back  soon. 
"We  have  a  very  simple  system  of  keeping  tab  on 
our  list.  Here  is  an  indexed  book.  We  put  down  first 
the  name  of  the  paper,  next  the  subscriber's  name  and 
then  the  date  to  which  he  is  paid  up.  It  is  all  very 
plain  and  direct." 

Advertising  Methods. 

"What  are  your  methods  of  advertising?" 

"Oh,  I  have  not  used  space  in  the  newspapers.  I 
confine  any  advertising  to  locals." 

"What  about  window  dressing?" 

"I  follow  no  particular  method,"  remarked  Mr.  Ire- 
land. "I  always  manage  to  dress  them  frequently  and 
make  them  present  as  neat  appearance  as  possible." 

No  Bargain  Sales. 

"Did  you  ever  try  a  cheap  sale  or  bargain  day?  How 
do  you  get  rid  of  slow  selling  goods?"  was  the  next 
query. 

"No,  I  never  did  and  I  do  not  think  that  I  ever  will. 
We  are  getting  to  be  nothing  but  a  bargain-hunting  race 
and  every  trade  has  done  a  good  deal  to  debauch  its  own 
particular  line  so  that  many  people  feel  disinclined  to  buy 
unless  they  think  that  a  thing  ^s  cheap  or  away  below 
regular  value.  Buyers  alone  are  not  to  blame  for  this 
unhappy  condition  of  affairs.  It  has  been  created  by  sell- 
ers. When  I  have  a  large  stock  of  old  magazines  and 
story  books  I  place  them  on  a  table  at  the  front  of  the 
store  and  clear  out  the  whole  lot  at  five  cents  each." 

Handles  No  Toys. 

"And,"  continued  the  speaker,  "I  handled  toys  for 
some  years,  also  fancy  china.  I  have  had  a  good  many 
mechanical  toys  broken,  as  well  as  several  pieces  of  china. 
Did  I  ever  have  a  customer  offer  to  pay  for  any  thing 
smashed  by  the  children  ?  Not  a  bit  of  it  !  They  al- 
ways said  that  the  spring  must  have  been  out  of  order 
before,  that  they  were  extremely  sorry,  the  article  got  in 
little  Willie's  way,  was  not  securely  placed  on  the  shelf, 
or  presented  some  other  plausible  excuse  amid  profuse 
apologies,  but  never  volunteered  to  settle  for  the  damage 
done.  Handling  toys  is  a  nuisance,  and,  when  you  con- 
sider that  a  fifty  or  seventy-five  cent  mechanical  device 
put  out  of  business  is  not  worth  ten  cents,  you  can  come 
to  some  idea  of  what  the  loss  is.  This  is  only  part  of  my 
experience  with  toys,  therefore  I  got  out  of  them  some 
years  ago." 

Selling  Postage  Stamps. 

"What  about  the  sale  of  postage  stamps?" 
"Well,  there  is  no  money  in  them,  of  course — not  a 
cent,  as  in  handling  so  many  you  lose  a  few  stamps,  ruin 
a  few  others  and  occasionally  do  not  get  paid  for  another. 
Thus  your  one  cent  profit  per  hundred  dwindles  to  noth- 
ing. Some  years  ago,  when  stamps  sold  at  three  cents, 
we  got  three  per  cent,  profit.  Even  then  there  was  no 
money  handling  them.  Once  in  a  while  some  will  buy 
stamps  from  you  alone,  and  do  all  their  stationery  pur- 
chasing elsewhere,  yet  think  they  are  conferring  a  big 
favor  upon  you.     In  a  word,  my  opinion  regarding  the 
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handling  of  stamps  is  that  it  is  a  nuisance  and  no  profit 
to  the  dealer,  but  a  big-  convenience  to  customers. 
School  Book  Supplies. 
"I  do  not  find  that  mail  order  houses  hurt  us  any,  and 
as  for  school  book  supplies,  I  do  not  care  much  whether 
we  handle  them  or  not,"  observed  Mr.  Ireland.  "See 
that  long  row  up  there.  That  is  but  a  moiety  of  the  stock 
I  have  left  over  of  unauthorized  publications.  As  to  whether 
the  Government  is  going  to  supply  text  books  free  to  all 
the  children,  I  do  not  know  that  this  would  make  any  ap- 
preciable difference  in  the  volume  of  my  business.  I  do 
not  think  the  booksellers  could  take  an  effective  action 
to  check  such  a  move.  If  the  Government  makes  up  its 
mind  that  school  books  are  to  be  free,  free  they  will  be  in 
spite  of  any  stand  that  the  booksellers  may  adopt  indivi- 
dually or  collectively.  They  did  wait  on  the  Minister  of 
Education  last  year  and  made  a  vigorous  protest.  The 
result  was  not  very  satisfactory,  so  far  as  I  could  see,  and 


novel  of  any  special  author  to  the  exclusion  of  all  others. 
I  do  strive,  however,  to  give  an  honest  opinion,  and,  if  a 
work  is  worth  reading,  I  say  so." 

"How  about  picture  post  cards.  Is  there  much  of  a 
demand  for  them?" 

"Two  years  ago,"  replied  Mr.  Ireland,  "I  sold  on  an 
average  about  $20  worth  a  day,  but,  of  course,  that  run 
did  not  last  long  as,  others  seeing  the  rush,  soon  entered 
the  same  line  of  business  and  so  the  profit  was  cut 
down. 

"I  find  wall  paper  a  very  good  line  to  handle,  and  I  do 
a  big  trade  in  it.  I  use  the  upper  flat  of  my  store  as  a 
repository  for  surplus  stock  of  wall  paper  and  other 
goods.  I  do  a  cash  business  and  keep  no  books.  I  con- 
sider it  the  best  in  this  business  where  sales  are  relatively 
small  and  so  many  little  things  are  handled. " 

"Yes,"  concluded  the  speaker,  "I  like  the  business 
in   which  I  am  engaged,  and  while  one  never  grows  rich 


Book  and  Stationery  Store  of  J.  J.  McKay,  New  Westminster,  B.C. 


I  do  not  think  there  is  any  use  in  presenting  our  views 
again.  The  Education  Department  knows  exactly  our 
position  on  this  matter. 

Bookseller  Should  Read. 

"Now  as  to  books  which  are  read  the  most,  that 
depends  largely  on  the  bookseller.  To  be  thoroughly  up  to 
date  he  should  be  a  man  to  a  certain  extent  of  literary 
taste  and  culture.  He  should  do  considerable  reading  and 
to  a  greater  or  less  degree  be  familiar  with  the  leading 
authors  of  the  day.  Now  you  will  pardon  my  apparent 
egotism  when  I  say  that  scores  of  persons  read  exactly 
what  I  recommend.  They  consult  me  at  different  times, 
and  I  give  them  my  views  as  to  the  merits  of  certain 
books.  As  to  the  sale  of  copyright  novels,  it  all  depends, 
especially  in  a  small  centre,  on  the  bookseller  himself.  If 
he  has  familiarized  himself  with  a  story  he  can  answer 
many  queries  in  reference  to  it  and  that  is  what  sells  a 
book.  People  will  seek  information  and,  if  you  can  furn- 
ish them  with  some  idea  or  outline  of  its  contents  or 
character,  they  are  satisfied  and  will  purchase  it. 

"I  am  questioned  frequently  with  respect  to  cheap  fic- 
tion and  reply  to  such  interrogators  that  I  know  nothing 
as  I  have  never  read  it.     I  never  endorse  any  particular 
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on  its  profits,  still  I  find  happiness  and  contentment  in 
my  daily  vocation." 


A  NEW  WESTMINSTER  STORE. 

J.  J.  McKay,  New  Westminster,  B.C.,  whose  store  is 
illustrated  on  this  page,  started  business  in  the  western 
city  in  1901,  buying  as  a  going  concern  the  store  of 
Clark  &  Stuart.  He  is  an  old  resident  of  British  Colum- 
bia and  has  been  engaged  in  a  number  of  pursuits  on  the 
Pacific  coast  during  the  past  twenty  years.  His  store, 
as  is  amply  evident  from  the  picture,  is  commodious, 
well   stocked  and   attractively   a<  ranged. 


Collier's  Weekly  now  has  its  own  editorial  and  busi- 
ness office  in  Toronto,  with  H.  F.  Gadsby.  the  talented 
Canadian  special  writer,  late  of  the  Toronto  Star,  in  charge. 
The  edition  is  still  printed  in  New  York  but  when  ad- 
vertising and  subscriptions  warrant  it,  the  weekly  will 
be  printed  in  Toronto. 
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What    Men     and    Firms     in    the  Trade    are     Doing    This     Month 

Vacations  the    Main  Item — Where    Some    Prominent   Men    are    Spending 
Them — American  Travelers  in  Canada— Other  Personal  Matters  of  Interest 


Geo.  Clark,  of  Valentine  &  Sons,  Ltd.,  Montreal,  has 
been  in  Toronto  for   a   few  weeks. 

J.    Bishop   Putnam,   of   G.   P.    Putnam's   Sons,     New 
York,  was  in  Toronto  early   this  month. 

George  Spence,  vice-president  of  W.   J.   Gage  &  Co., 
Toronto,  is  at  his  cottage  in  Muskoka. 

L.   A.   Gemmell,  of   the  Musson  Book  Co.'s  traveling 
staff,  spent  his  vacation  at  Sparrow  Lake  this  summer. 


JAMES    J.    ANDERSON 
Who  Has  Sold  Out  His  Business  in  London,  Ont. 

S.  E.  Hessin,  western  Ontario  traveler  for  W.  J. 
Gage  &  Co.,  Toronto,  is  spending  his  vacation  on  the 
Great  Lakes. 

Miss  McNair,  of  Jas.  O'Hagan  &  Co.,  Fort  William, 
was  a  recent  visitor  in  Toronto,  calling  on  some  of  the 
local   houses. 

Lindsay  S.  Parrott,  the  Chatham  bookseller,  spent 
a  short  time  in  Toronto  en  route  home  from  a  trip  to 
the  Upper  Lakes. 

F.  Allan  Clinch,  of  D.  Appleton  &  Co.,  the  New  York 
publishers,  was  in  Toronto  recently,  placing  editions  o" 
some  new   fall  books. 

H.  L.  Thompson  and  A.  W.  Thomas,  of  the  Copp, 
Clark  Co.,  Toronto,  put  in  a  few  holidays  recently  at 
Jackson's  Point,   on   Lake  Simcoe. 

Alfred  T.  Chapman,  bookseller  and  stationer,  Mon- 
treal, spent  a  couple  of  weeks  rusticating  at  Bondville, 
Que.,  on  the  shores  of  Brome  Lake. 

G.  Walter  Begg,  representative  of  the  Copp,  Clark 
Co.,  Toronto,  has  taken  up  his  residence  in  Montreal. 
Mr.  Begg  formerly  resided  in  Toronto. 

D.  C.  McCarthy,  representing  Robert  Graves  Co.,  485 
Fifth  Avenue,  New  York,  recently  made  a  three  weeks' 
trip   through   the   Maritime  Provinces. 


L.  J.  Gomme,  of  Montreal,  manager  of  A.  T.  Chap- 
man's book  department,  was  in  Quebec  on  his  holidays 
last  month,  taking  in  the  Tercentenary. 

Curtis  W.  Coe,  of  A.  C.  McClurg  &  Co.,  Toronto, 
was  a  recent  trade  visitor  to  Toronto,  where  he  placed 
editions  of  some  of  his  firm's  fall  books. 

S.  B.  Gundy,  manager  of  the  Oxford  University  Press, 
Toronto,  took  a  flying  trip  to  Winnipeg  lately,  in  the 
interests  of  his  encyclopaedia  proposition. 

George  Zurhorst,  who  has  been  for  the  past  six 
months  in  charge  of  the  book  department  of  Spencers, 
Limited,  Vancouver,  is  in  Toronto  at  present. 

S.  and  J.  Walford,  who  have  conducted  a  book  and 
stationery  store  in  Renfrew,  Ont.,  for  the  past  fifty 
years,  have  sold  their  business  to  D.  J.  Ritza. 

C.  A.  Ross,  general  manager  of  E.  M.  Renouf,  Ltd., 
St.  Catherine  Street,  Montreal,  is  on  his  holidays,  and 
before  returning  to  Montreal,  will  visit  several  places  of 
interest. 

E.  S.  Caswell,  of  the  Methodist  Book  &  Publishing 
House,  Toronto,  who  can  qualify  as  the  patron  saint  of 


W.  J.   F.    MALLAGH 
London's  New  Stationer. 


many   struggling    Canadian   authors,   spends   his   vacation 
on  Georgian  Bay. 

E.  W.  Walker,  manager  of  the  wholesale  department 
of  the  Methodist  Book  &>  Publishing  House,  Toronto,  is 
spending  his  vacation  near  Clarkson's,  on  the  shore  of 
Lake  Ontario. 

R.  J.  Plaskett,  western  representative  of  the  Copp, 
Clark  Co.,  Toronto,  is  back  from  his  field  and  is  spend- 
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ing  his  vacation  in  Muskoka.    He  reports  a  fair  business 
in  the  west. 

Charles  J.  Musson,  of  the  Musson  Book  Co.,  Toronto, 
is  summering,  as  usual,  along  with  his  family  at  his 
cottage  on  Sparrow  Lake,  where  his  pet  launch,  the 
Mustang,  is  in  constant  service. 

Presumably  N.  E.  Suddaby,  of  the  Elk  Drug  &>  Rook 
Co.,   Fernie,  B.C.,  was  burnt  out  in  the  terrible  conflag- 
ration that  destroyed  the  British  Columbia  mining  town 
Mr.  Suddaby  did  a  fine  big  business  in  Fernie. 

Announcement  has  been  received  of  the  death  at  1357 
Pender  Street,  Vancouver,  B.C.,  on  July  20,  of  Bella 
Love,  wife  of  John  Love,  real  estate  broker,  who  was 
for  many  years  a  stationer  at  Airdrie,  Scotland,  and 
later  in  Winnipeg. 

The  marriage  took  place  at  Valley  field,  Quebec,  on 
Monday,  August  10,  of  Louis  Napoleon  Leduc,  of  the 
firm  of  Solis  &  Leduc,  stationers,  Valleyfield,  and  Miss 
Amanda  Meloche.  Bookseller  and  Stationer  extends 
felicitations  on  the  happy  event. 


Arthur  C.  Deayton,  of  London,  Eng.,  who  is  travel- 
ing in  the  interests  of  several  English  firms,  among  them 
being  the   Sterlingworth   Co.,   Ltd.,    of   London,    Ehg.,   is 


J.   W.  JOHNSTON 
Johnston,   Horsburgh   &  Co.,   London. 

Geo.  M.  Hendry,  of  the  G.  M.  Hendry  Co.,  dealers 
in  school  supplies,  Toronto,  is  back  at  his  office,  after 
a  month's  sojourn  on  the  shores  of  Georgian  Bay,  where 
he  went  to  convalesce  after  his  recent  serious  illness. 
Mr.   Hendry  is  much  improved  in  health. 

John  McClelland,  of  McClelland  &  Goodchild,  Toronto, 
visited  American  publishing  centres  last  month.  Owing 
to  the  watchful  care  of  Henry  Button,  of  Cassell  &  Co., 
he  managed  to  get  back  home  without  involving  himself 
in  any  further  charges  of  abduction.  For  further  par- 
ticulars ask  Mr.   Button. 

Miss  Thornton,  of  Russell,  Lang  &  Co.,  Winnipeg,  is 
spending  a  few  weeks  visiting  in  Toronto,  Ottawa  and 
Montreal.  When  in  Toronto  she  came  in  to  see  Book- 
seller and  Stationer,  just  as  any  dutiful  bookseller  ought 
to  do.  Miss  Thornton  also  paid  her  respects  to  the  lead- 
ing publishers  in  the  city. 

W.  C.  Bell,  of  the  Musson  Book  Co.,  Toronto,  ex- 
hibited three  or  four  of  his  collection  of  Quebec  pictures, 
in  one  of  William  Tyrrell  &  Co.'s  windows  during  the 
Tercentenary  celebrations.  Mr.  Bell  has  a  remarkably 
fine  collection  of  historic  prints. 


ARTHUR  SPURGEON 
General   Manager,   Cassell  &  Co.,   London. 

in  Canada  at  present,  and  expects  to  remain  here  until 
the  first  of  September,  traveling  as  far  west  as  Winni- 
peg. 

William  A.  D'Eyc,  city  traveler  for  the  Musson  Book 
Co.,  Toronto,  was  married  on  July  8  to  Miss  Nora  Tew, 
daughter   of    Richard     Tew,    the     assignee.    Mr.    D'Eye's 


w 


FRANK  L.  CAYZER 
James  Spicer  &   Sons,   London. 

popularity  was  amply  testified  to  by  the  warm  reception 
given  him  by  his  fellow  members  on  the  staff  of  the 
publishing  house.  A  presentation  of  a  cabinet  o!  silver 
was  a  pleasing  feature  of  the  event. 
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H.  Jr  Gilbert,  bookseller  and  stationer,  of  Hamilton, 
has  made  an  assignment. 

Donald  Cochrane  has  opened  a  new  book,  stationery 
and  notion  store  in  the  Chapman  block,  Hespeler,  Ont. 
Miss  Beatrice  Haigh  is  in  charge. 

The  firm  of  Elliott  and  Walley  have  bought  out  what 
is  known  as  the  Big  Bookstore  in  Wingham,  Ont.,  and 
have  made  large  additions  to  the  stock. 

The  stock  of  post  cards,  novelties,  mouldings,  frames, 
window  shades,  etc.,  belonging  to  the  estate  of  Chevrier 
and  Co.,  Rideau  street,  Ottawa,  who  some  time  ago 
made  an  assignment  to  Richard  Tew,  of  Toronto,  will 
be  sold  by  Suckling  and  Co.,  on  the  22nd  inst.  The 
stock  and  furniture  invoice  at  about  .$4,500. 

It  affords  Bookseller  and  Stationer  pleasure  to  print 
in  this  issue  a  portrait  of  the  general  manager  of  Cassell 
&.Co.,  Arthur  Spurgeon,  whose  visit  to  Canada  was 
recorded   in  the   July  number.     The  news   of  Mr.     Spur- 


EMIL    NERLICH 
Who  has  just  Returned  to  Canada  from  Europe. 

geon's  safe  return  hane  will  be  heard  with  pleasure  by 
the  numerous  friends  whom  he  made  during  his  brief 
visit  here. 

A  new  company  has  been  organized  in  Toronto,  with  a 
capital  of  $40,000,  known  as  the  Hercules  Boxes,  Limit- 
ed. The  company  is  empowered  by  its  charter  to  manu- 
facture and  deal  in  paper  bags,  envelopes,  calendars,  etc. 

The  stock  belonging  to  the  estate  of  W.  G.  MacFarlane, 
postcard  publisher,  Toronto,  amounting  to  $2,800,  was, 
on  the  instructions  of  the  assignee,  J.  Hardy,  sold  at 
auction  recently  by  Suckling  &  Co. 

William  H.  Craft,  representing  Alex.  Cowan  &  Sons, 
Ltd.,  papermakers,  Edinburgh,  returns  to  headquarters 
this  week  from  his  regular  Canadian  trip.  Interviewed 
while  in  Toronto  by  Bookseller  and  Stationer,  he  stated 
that  there  was  a  very  decided  increase  in  the  business  of 
British  papermakers  in  this  country.  At  least  three 
firms  were  sending  out  travelers  here  for  the  first  time 
and  sales  were  growing  every  year.  Mr.  Craft  will  in 
future  make  annual  'round-the-world  trips. 


The  typewriter  and  stationery  business  of  Newsome 
and  Gilbert  Co.,  of  Halifax,  has  been  transferred  to  a 
firm  to  be  known  as  The  Soulis,  Newsome  Typewriter 
Co.  The  new  concern  has  taken  over  all  the  Maritime 
Provinces'  business  of  the  old  firm.  P.  0.  Soulis  is  the 
president  and  general  manager  of  the  new  company.  He 
was  formerly  manager  of  the  Eastern  business  of  the 
Newsome  and  Gilbert  Co.,  Limited.  For  fourteen  years 
he  has  been  connected  with  the  typewriter  trade  and  is 
one  of  the  best-known  travelers  on  the  road.  He  will 
reside  in  Halifax. 

Dr.   Huestis  Retires. 

Rev.  Dr.  S.  T.  Huestis  has  retired  from  the  manage- 
ment of  the  Methodist  Book  Room  and  Wesleyan  office 
in  Halifax,  a  position  which  he  has  held  for  28  years. 
His  retirement  withdraws  from  active  trade  circles  one 
of  the  most  respected  of  Halifax  booksellers.  During  all 
his  years  of  service,  Dr.  Huestis  has  given  the  business 
the  best  of  his  attention  and  its  present  flourishing  con- 
dition is  largely  due  to  his  zealous  labors. 

His  successor  is  F.  W.  Mosher,  who  has  been  for  up- 
wards of  fifteen  years  connected  with  the  Book  Roam 
and  who  is  well  known  in  the  trade  as  a  reliable  young 
man. 

English  Visitors  in  Canada. 

J.  W.  Johnston,  of  Johnston,  Horsburgh  &  Co.,  paper 
agents,  and  Frank  L.  Cayzer,  of  James  Spicer  &  Sons., 
stationers,  London,  were  the  guests  of  honor  at  the  big 
convention  of  the  National  Association  of  Stationers  at 
Boston,  last  month.  They  landed  in  Boston  on  July  13 
and  spent  some  days  in  New  York  prior  to  the  meeting 
in  Boston.  From  Boston  they  came  to  Toronto  and 
thence  went  by  boat  to  Montreal.  While  in  Toronto  they 
visited  several  of  the  local  wholesalers  and  also  called 
on  the  Bookseller  and  Stationer.  To  this  paper  they 
expressed  their  appreciation  of  the  hospitality  that  had 
been  showered  on  them  in  America.  They  liked  what 
they  had  seen  of  Canada  and  were  particularly  impressed 
with  the  fruitful  appearance  of  the  Niagara  District. 
Both  gentlemen  are  prominent  members  of  the  leading 
stationers'  association  of  London. 

James  I.  Anderson  Sells  Out. 

Formal  announcement  of  the  sale  of  Jas.  I.  Anderson 
&  Co.'s  business  in  London  to  W.  J.  F.  Mallagh,  late  of 
Brantford,  of  which  rumors  had  been  floating  around  for 
some  time,  was  made  last  month.  Mr.  Mallagh  is  now 
in  possession  and  Mr.  Anderson,  who  was  forced  to  part 
with  his  business  for  reasons  of  health,  leaves  early  next 
month  for  Southern  California,  where  he  will  in  future 
reside. 

Mr.  Anderson's  departure  from  Ontario  is  much  to  be 
regretted.  He  was  one  of  the  most  prominent  book- 
sellers of  the  province  and  was  highly  respected  by  all 
members  of  the  trade.  His  business  career  began  in 
1875,  when  he  entered  into  partnership  with  Geo.  M. 
Reid  in  London,  continuing  with  him  until  1878,  when  he 
bought  out  Mr.  Reid's  interest  and  carried  on  the  busi- 
ness as  Jas.  I.  Anderson  &'  Co.  In  1898  he  sold  out  to 
his  brother  and  for  three  years  managed  the  Canadian 
business  of  the  Fleming  H.  Revell  Co.,  in  Toronto.  At 
the  end  of  the  three  years  he  bought  back  his  old  business 
and  has  continued  it  at  the  old  stand  until  now. 

Mr.  Mallagh,  his  successor,  is  a  young  man  of  energy, 
who  has  made  a  great  success  of  a  similar  business  in 
Brantford,   which  he  conducted  for  the  past  eight  years. 

(For  further  Trade  News  see  page  8o.) 
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A  Canadian  Store  to  be  Proud  Of 


Interior   A.   T.    Chapman's   Store,    Montreal. 

A  High-Class  Montreal  Bookstore 

The  Growth  of  Fourteen  Years  in  A.  T.  Chapman's  Busi- 
ness— The  Lay-out  of  the  Store  Described — 
A  Progressive,  Up-to-date  Business. 

"The  latest  in  books  and  stationery"  is  the  business 
motto  of  A.  T.  Chapman,  a  leading  bookseller  and  sta- 
tioner of  Montreal,  and  this  is  well  lived  up  to.  His 
main  store  is  situated  at  513  St.  Catherine  Street  West, 
and  he  maintains  a  branch  at  879  St.  Catherine  Street 
West,  where  he  has  a  stock  consisting  chiefly  of  the 
cheaper  novels,  stationery  and  school  supplies.  Mr.  Chap- 
man has  occupied  the  store  at  513  St.  Catherine  Street 
West,  since  1894,  and  from  its  first  dimensions,  24  feet 
frontage  and  25  feet  depth,  the  store  has  expanded  until 
the  ground  floor  measures  24  feet  by  105  feet,  with  a 
commodious  shipping  room  besides.  Three  floors  and  a 
basement  furnish  ample  room  for  carrying  on  an  exten- 
sive husiness  in  books  of  all  kinds,  and  stationery. 

The  main  floor  is  finished  and  fitted"  in  cherry,  and  is 
well  lighted  and  ventilated.  At  the  right  of  the  en- 
trance is  a  handsome  wall  fixture  containing  leather 
books,  Bibles,  etc.,  in  fine  bindings.  Reyond  this  are  the 
book  shelves  lining  the  entire  wall  at  the  right  side  of 
the  store,  below  which  are  cupboards  containing  articles 
which  are  called  for,  but  which  do  not  need  display. 

At  the  left  of  the  entrance  are  the  periodicals,  on 
suitable  display  stands.  Further,  along  the  left  wall,  are 
the  stationery  fixtures,  silent  salesmen,  with  leather 
goods,  and  a  long  counter  for  the  display  of  papeteries, 
etc. 

Five  Special  Counters. 

In  the  centre  of  the  store  are  five  counters,  the  first 
of  which  is  for  the  latest  fiction.  Others  contain  Cana- ' 
diana,  and  a  special  table  is  devoted  to  the  "Belles  Let- 
tres,"  in  small  volumes.  One  counter  is  devoted  to  pic- 
tures, mottoes,  etc.,  and  another  to  picture  postals.  A 
bookcase  is  devoted  to  Everyman's  Library,  and  on  a 
shelf  beneath  the  case  containing  the  leather-bovnd  books, 
is  a  splendid  stook  of  books  on  art,  which  are  a  feature 
of  the  store. 

A  Mezzanine  balcony  is  utilized  for  carrying  the  re- 
serve stock  of  stationery  most  frequently  wanted,  and  a 
number  of  bookshelves  contain  rooks  on  special  subjects, 
such  as  engineering,  etc.  The  railing  of  the  balcony  gives 
opportunity  for  displaying  pictures.  At  the  back  of  the 
store  are  the  offices,  and  the  periodical  order  departnn  nt 
A  stained  glass  window,  with  the  figures  of  Science  and 
Knowledge,  adds  distinction  to  the  office. 
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A  Claim  cf  Supremacy  in  Size  and  Equipment  by  E.  M. 

Renouf,  Limited,  Montreal — The  Arrangement 

of  the  Store  in  Detail. 

E.  M.  Renouf,  Ltd.,  172  St.  Catherine  Street  vVest, 
Montreal,  claims  the  distinction  of  having  the  largest 
and  best  equipped  book  and  stationery  store  in  Canada. 
The  locality  is  a  desirable  one,  and  the  present  premises 
have  been  occupied  by  this  firm  less  than  two  years. 
Previous  to  their  removal  to  this  building  they  occupied 
part  of  the  Renouf  building  at  the  corner  of  University 
and  St.   Catherine  Streets. 

The  store  has  a  frontage  of  28  feet,  and  the  entire 
floor  space  is  10,000  square  feet,  comprising  three  floors. 
The  ground  door,  which  is  attractively  finished  in  ma- 
hogany, with  fixtures  of  the  same  wood,  is  devoted  to 
the  retail  book  department,  a  branch  of  the  Booklovers' 
Library  and  an  up-town  sub-station  of  the  post  office. 

Directly  opposite  the  entrance  is  the  round-table  for 
the  display  of  bargains  in  special  lines,  these  cheap  sales 
usually  being  held  on  Friday  and  Saturday,  though  the 
table  generally  presents  attractive  offerings  to  custom- 
ers. Farther  on  is  a  large  oval  table  which  is  devoted 
to  all  the  latest  fiction.  This  table  has  a  removable 
pyramid  for  the  display  of  books,  which  at  times  is  re- 
moved, permitting  the  salesladies  to  stand  within  the 
oval  when  serving  a  customer. 

Displays  of  Books  and  Magazines. 

Another  table  in  the  centre  has  a  display  of  paper 
bound  copies  of  the  latest  fiction,  and  there  are  other 
tables  for  standard  books,  and  children's  books.  At  the 
left  of  the  entrane  the  current  magazines  are  prominent- 
ly displayed,  while  the  left  wall  of  the  store  is  entirely  fill- 
ed with  shelves,  containing  books  of  all  kinds.  At  the 
right  of  the  entrance  is  the  stationery  department,  and 
the  picture  postal  cards,  also  a  varied  stock  of  desk 
sundries.  Scattered  throughout  the  store  are  small 
tables,  bookcases,  etc.,  displaying  books  and  stationers' 
sundries. 

On  the  Mezzanine  balcony  the  educational  department 
is  found,  where  an  ample  stock  of  college  and  school 
textbooks  are  kept.  The  high-set  display  windows  are  a 
superior  feature  of  this  store,  and  are  always  well  ar- 
ranged. 


Interior  E.   M.   Renouf's  Store,   Montreal. 
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Interior  of  the  Douglas  Cos.  Store,  Edmonton,  Alberta. 


One  of  the  Leading  Stores  in  Western  Canada 

The  Douglas  Company  of  Edmonton  have  a  Splendid  Place  of  Business — Story 
of    the    Firm's    Career  —  The    Manufacture    of    Loose  Leaf    Systems    Begun. 


There  are  some  pretty  fine  book  and  stationery  stores 
in  Western  Canada,  and  among  the  finest  is  that  of  the 
Douglas  Co.,  Limited,  at  Edmonton,  an  illustration  of 
which  accompanies  this  article.  The  story  of  the  rise 
and  growth  of  the  Douglas  business  is  like  that  of  many 
other  western  firms.  Started  in  a  small  way,  within  a 
comparatively  few  years,  it  has  grown  to  imposing  pro- 
portions. 

To  go  back  to  the  beginning,  H.  W.  B.  Douglas,  pre- 
sident of  the  company,  learned  the  business  in  Winnipeg 
under  Alex.  Taylor  and  W.  D.  Russell.  He  then  attended 
Manitoba  University  for  some  years,  taking  his  degree  in 
1898.  Upon  graduation  he  went  to  Portage  la  Prairie 
and  entered  into  partnership  with  W.  W.  Miller,  who  had 
been  conducting  a  book  and  stationery  business  there  for 
a  good  many  years.  The  new  firm  was  known  as  Miller 
&  Douglas.  In  February,  1899,  the  junior  partner  bought 
out  the  senior  member  of  the  firm  and  until  1902  ran  the 
business  under  his  own  name. 

In  1902  Mr.  Douglas  moved  his  stock  west  to  Ed- 
monton and  opened  up  a  store  there.  The  business  was 
converted  into  a  limited  liability  company  in  1905,  with 
H.  W.  B.  Douglas  as  president,  J.  Douglas  as  vice-presi- 
dent, and  G.  A.  Nixon  as  secretary.  The  next  step  was 
an  amalgamation  in  January,  1907,  with  the  Western 
Printing  and  Publishing  Co.,  and  the  addition  of  a  com- 
plete bookbinding  plant  to  the  equipment. 

G.  A.  Nixon,  secretary  of  the  company,  is  a  Mari- 
time Province  man.  He  learnt  his  trade  in  Moncton, 
N.B.,  where  he  subsequently  engaged  in  business  for  him- 
self for  a  short  time.  Later  he  was  in  the  employ  of  J. 
and  A.  McMillan,  of  St.  John.  He  came  to  Edmonton  in 
1904  and  joined  the  Douglas  Co. 

The  business  of  the  Douglas  Company  is  one  of  the 
largest  between  Toronto  and  Vancouver.  A  general  line 
of  books  and  stationery  is  carried,  with  a  complete  stock 
of  photographic  supplies,  wall  paper,  fancy  goods,  office 
supplies,  music  and  pictures.  A  picture-framing  and 
room-moulding  department  is  run  in  connection  with  the 
business. 


One  of  the  latest  developments  is  the  manufacturing 
of  loose-leaf  systems.  Mr.  Douglas  himself  originated 
the  system  made,  which  now  goes  by  his  name.  It  is 
highly  endorsed  by  every  commercial  and  financial  in- 
stitution in  which  it  is  in  use.  It  was  quite  an  enterprising- 
step  for  the  Douglas  Co.  to  undertake  the  task  of  sup- 
plying the  western  field  with  *n  up-to-date  business  sys- 
tem. 

The  store,  as  illustrated  takes  in  the  book,  stationery 
and  fancy  goods  sections.  It  is  a  fine  wide  building,  well- 
lighted  and  the  facilities  for  displaying  the  goods  are 
excellent. 


ABOUT   THIS  ISSUE. 

For  the  twenty-fourth  season,  we  take  pleasure  in  pre- 
senting our  special  fall  issue.  The  number  speaks  for 
itself.  We  have  only  one  word  of  explanation  to  offer 
our  readers  and  that  is  in  connection  with  the  book  de- 
partment. This  year  we  have  paid  considerably  less 
attention  than  usual  to  the  publishing  end.  The  experi- 
ence of  past  years  has  shown  that  August  is  somewhat 
too  early  to  speak  of  the  fall  books.  Publishers  rarely 
have  their  fall  lists  in  shape,  travelers  are  not  ready  to 
go  out,  and  the  trade  are  not  open  to  consider  offerings. 
Remembering  this,  we  have  decided  to  specialize  on  books 
in  the  September  number,  in  which  we  hope  to  be  able 
to  publish  in  full  all  the  leading  fall  lists. 

It  will  be  noted  that  in  this  number  we  have  paid 
rather  more  attention  than  usual  to  the  descriptions  of 
Canadian  stores  and  to  the  recording  of  items  of  news 
about  the  trade.  This  is  in  pursuance  of  our  regular 
policy  to  give  first  place  to  matters  pertaining  to  the 
retail  trade.  Only  by  doing  this  can  we  hope  in  the 
long  run  to  serve  the  best  interests  of  the  entire  trade. 
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Sixty  Years  of  Successful  Business  Recorded  by  a  Toronto  Firm 

Warwick  Bros.  &  Rutter,  Limited,  Celebrate  the  Diamond 
Jubilee  of  the  Establishment  of  their  Business — The  Story  of 
the  Firm's  Career — Some  of  the  Elements  that  Led  to  Success. 


This  year  marks  the  sixtieth  anniversary  of  the 
founding  of  the  wholesale  stationery  house  of  War w irk 
Bros.   &   Rutter,   Limited,   of  Toronto. 

Away  baok  in  1818,  in  the  early  days  of  Upper  Can- 
ada, when  the  book  and  stationery  business  was  in  its 
infancy,  and  when  most  of  the  towns  and  cities  which 
now  crowd  the  map  were  unknown,  the  late  William 
Warwick,  then  little  more  than  a  lad,  began  business  at 
Woodstock,  Ontario.  In  a  few  years  the  little  unpreten- 
tious shop  had  developed  into  one  of  the  best  retail 
stores  in  Western  Ontario.  Mr.  Warwick  was  of  that 
sterling,  shrewd  type  of  business  men  who  succeed  in 
spite  of  conditions.  He  had  little  capital,  but  he  had 
energy,    brains,    perseverance  and   pluck.    He   studied     his 


location  at  the  corner  of  Wellington  Street  and  Leader 
Lane,  soon  proved  too  small,  and  shortly  afterwards  he 
purchased  the  building  at  8  and  10  Wellington  St.  East, 
which  was  occupied  until  1886,  when  the  business  was 
again  removed  to  larger  premises  at  68  and  70  Front 
Street   West. 

Death  of  the  Founder. 

The  crucial  test  of  the  stability  of  the  business,  and 
of  the  foundation  upon  which  it  was  built,  came  in  1880, 
when,  through  an  accident  while  driving,  Mr.  Warwick 
was  thrown  from  his  carriage  and  injured  so  severely 
that  he  died  within  a  few  weeks.  The  loss  of  the  head 
of    the   firm    was   a   serious    blow.    His    sons    were     just 


ARTHUR    F.    RUTTER 
Vice-President. 


GEORGE  R.    WARWICK 
President. 

Officers    of  Warwick   Bros.   &    Rutter. 


CHARLES    E.    WARWICK 
Secretary-Treasurer. 


business,  knew  his  goods,  and,  what  is  better  still,  he 
understood  his  customers,  also.  For  twenty  years  he  re- 
mained in  Woodstock,  increasing  his  prestige  and  his  ex- 
perience, adding  a  manufacturing  plant  when  trade  seem- 
ed to  justify  it,  making  annual  trips  to  Europe  and  es- 
tablishing connections  there,  and  doing  a  large  jobbing 
business  throughout  the  western  part  of  the  province. 

Beginning  of  Wholesale  Business. 

But  even  in  those  early  days,  he  foresaw  the  future 
expansion  of  the  country,  and  the  probable  importance 
of  Toronto  as  the  great  distributing  centre.  He  scanned 
the  situation,  and  made  preparation  for  entering  the 
wholesale  field  ;  and  when  in  1868  he  finally  made  the 
plunge  and  moved  to  Toronto,  the  business  immediately 
took   rank   among   the   foremost   in   the   trade.    The   first 


growing  up  and  beg;nning  to  take  a  share  in  the  work, 
but  too  young  to  assume  all  of  the  responsibility  of 
management.  Mr.  Warwick,  however,  had,  with  that 
keenness  of  judgment  which  characterized  him  in  so 
many  other  directions,  surrounded  himself  with  able  and 
loyal  associates,  who  took  up  the  burden  and  helped  to 
place  the  business  on  an  assured  basis. 

Changes  have  taken  place  in  the  firm  name,  and  in 
the  personnel  of  the  firm  since  that  time,  but  the  gen- 
eral principles  employed  by  him  in  the  management  of 
the  business  from  the  beginning  have  been  followed  by 
his  successors,  and  have  helped  materially  in  their  suc- 
cess. Mr.  Warwick's  first  consideration  throughout  his 
whole  career  as  a  wholesaler,  was  for  his  customers. 
Having  himself  been  a  retailer  for  so  long,  he  appreciat- 
ed their  necessities,   and   knew  how  best   to   meet  them. 
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He  made  a  practice,  as  far  as  possible,  of  knowing  them 
personally,  in  order  that  he  might  be  the  better  able  to 
do   business   with    them.    He     also    made   a   practice     of 


N.  A.  SINCLAIR 
Manager  of  Stationery  Department. 

visiting  periodically  the  great  markets  of  the  United 
States  and  Europe,  and  knowing  the  men  from  whom 
he  purchased  supplies. 

Relations  of  Employer  and  Employe. 

For  many  years  this   house  has  been   conspicuous     in 
Toronto   for   the   spirit    of   friendship   and    loyalty     which 


E.  J.  HATHAWAY 
Superintendent  of  Manufacturing  Department. 

lias  existed  between  the  firm  and  its  staff.  The  firm  has 
surrounded  itself,  both  in  its  executive  and  manufactur- 
ing departments,   with  a  staff  of  the  most  capable   men 


in  the  trade,  and  most  of  its  officers,  salesmen  and  me- 
chanical men  have  been  trained  in  its  warehouse  and  fac- 
tory. The  firm  has  for  many  years  followed  this  policy 
of  educating  \\t  own  staff,  for  not  only  are  the  youthful 
apprentices  thus  trained  in  the  methods  of  their  respec- 
tive branches,  but  there  is  engendered  in  them  that  spirit 
of  fealty,  and  loyalty,  and  respect  for  the  customs  and 
traditions  of  the  house  that  makes  them  more  than  em- 
ployes—it gives  them  a  personal  interest  in  the  general 
welfare  and  progress  of   the  business. 

The  great  fire  of  four  years  ago  again  tested  the 
ability  and  strength  of  the  firm  and  its  organization. 
About  nine  o'clock  on  the  evening  of  April  19th,  1904, 
the  devastating  flames,  after  destroying  acres  of  ware- 
houses and  factory  buildings,  and  millions  of  dollars' 
worth  of  property,  reached  the  premises  of  the  firm,  and 
in  less  than  half  an  hour  the  work  of  generations  was  in 
ruins.  Before  midnight,  however,  a  staff  of  men  was  at 
work  in  another  factory  building,  the  nucleus  of  a  night 
staff  that  continued  work  for  many  months,   and  within 


THE  LATE  WM.  WARWICK 
Founder  of  the  Business. 

a  few  days  the  business  was  in  running  order,  in  six  dif- 
ferent premises   throughout  the  city. 

The  Move  to  a  New  Centre. 

In  the  selection  of  a  site  for  their  new  buildings,  the 
business  judgment  of  the  firm  was  again  indicated  in  no 
uncertain  way.  They  determined  that  more  room  was 
required,  and  that  nothing  short  of  the  most  modern  and 
complete  equipment,  both  in  building  and  plant,  would  be 
satisfactory.  The  selection  of  a  site  at  the  corner  of 
King  Street  and  Spadina  Avenue,  far  from  the  recognized 
wholesale  centres  of  the  city,  was  generally  looked  upon 
as  risky  and  uncertain.  That  this  district  has  already 
become  a  new  and  important  wholesale  and  manufactur- 
ing centre  has  simply  justified  their  decision.  In  the 
erection  of  new  buildings  they  adopted  the  best  models 
in  warehouse  and  factory  construction.  The  buildings 
are  entirely  of  brick,  steel  and  concrete,  reinforced  with 
expanded  metal,  and  the  busihess  now  occupies  a  total 
floor  space  of  upwards  of  60,000  square  feet.  The  factory 
building  is  laid  out  on  one  floor,  covering  an  area  85  by 
240,   with   a  ceiling   30   feet  in  height,   and  is    equipped 
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with  everything  in  modern  machinery  and  plant  for  a 
bookbinding  and  printing  business.  The  entire  plant  is 
operated  by  electric  power,  each  separate  machine  being 
fitted  with  a  motor  of  its  own. 

The  Manufacturing  End. 

The  manufacturing  departments,  which  have  been 
visited  by  a  large  number  of  the  firm's  customers,  and 
are  among  the  important  attractions  to  members  of  the 
trade  visiting  Toronto,  have  had  an  important  bearing 
on  the  success  of  the  business.  Almost  the  entire  range 
of  manufactured  stationery  handled  by  its  travelers  is 
the  product  of  its  own  factory.  Under  the  direction  of 
Charles  Johnson,  whose  name  is  known  throughout  the 
whole  Dominion  as  the  inventor  of  the  "Johnson  Pro- 
cess" of  padding,  the  bookbinding  departments  have  at- 
tained a  high  reputation  for  quality  and  efficiency;  and 
W.  J.  Foster,  the  manager  of  the  printing  department, 
has,  in  the  mechanical  production  of  post  cards  and 
other  color  and  fine  work,  of  which  the  firm  has  made  a 
specialty,  given  his  branch  a  reputation  excelled  by  no 
other  house  in  Canada. 

The  general  policy  of  the  house  throughout  has  been 
one  of  moderate  conservatism.  The  aim  of  the  firm  has 
been  to  do  a  safe  business,  to  make  quality  the  first  con- 
sideration, to  see  not  how  cheap,  but  how  good  their 
lines  could  be  made.  In  following  this  policy,  they  have 
felt  that  they  were  consulting  the  best  interests  of  the 
trade,  and  at  the  same  time  securing  for  their  customers 
the  largest  possible  returns.  The  benefit  of  this  has 
been  demonstrated  during  the  period  of  depression  that 
has  spread  over  the  entire  business  of  the  country  during 
the  past  ten  months,  in  the  fact  that  the  financial  year 
of  the  house  ending  April  30th  last  showed  the  largest 
turn-over  in  its  history. 

Incorporation. 

In  1904  the  business  was  incorporated  as  a  joint- 
stock  company,  following  the  precedent  established  by 
many  of  the  larger  commercial  houses.  The  executive 
management  is  in  the  hands  of  George  R.  Warwick,  pre- 
sident ;  A.  F.  Rutter,  vice-president  ;  Charles  E.  War- 
wick,    secretary-treasurer  ;      N.    A.    Sinclair,    buyer     and 


superintendent  of  the  stationery  departments,  and  E.  J. 
Hathaway,  buyer  and  superintendent  of  the  manufactur- 
ing departments. 

A  feature  of  the  firm's  progress  worthy  of  mention 
is  the  fact  that  a  large  number  of  its  staff  have  been 
with  the  house  for  many  years.    Thomas  Barff  has  served 


The  Old  Warwick  Store  at  Woodstock. 


over  thirty-six  years  in  the  bookbinding  department  ; 
Geo.  E.  Bryant,  of  the  traveling  staff,  has'  been  with  the 
house  for  twenty-eight  years  ;  the  mechanical  managers 
have  both  served  over  twenty  years,  and  a  number  of 
others,  both  on  the  road  and  in  the  house,  have  as 
many  or  more  years  to  their  credit.    A   firm  which     re- 


The  New  Warehouse  and  Factory  in  Toronto. 
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tains  the  respect  and  loyalty  of  its  staff  as  this  one  has 
done  throughout  its  history,  has  laid  the  foundation  for 
a  prosperous  and  enduring  business. 


BOOK  NOTES 

HOPE  :  The  Heart's  Unbroken  String.  By  John  A. 
Hutton,  M.A.  Edinburgh  :  Oliphant,  Anderson  & 
Ferrier.  Cloth,  6d.,  net.  Another  little  volume  in 
the  Living  Thoughts  Series,  giving  a  bright  glimpse 
of  a  cheerful  realm  of  life. 

LITTLE  BURMA  GIRL,  THE.  By  Nell  Parsons.  Lon- 
don: Robert  Culley.  Cloth,  2s.  6d.  net.  This  en- 
tertaining little  book  contains  4  colored  plates  and 
66  other  illustrations  by  the  author,  illuminating  the 
story  of  Madi.     A  great  deal  of  information  about 


Childland.     It  is  a   timely    book,    and    sure    to    be 
popular. 

FUNNY  BUNNIES.  Verses  by  B.  Parker.  Illustrated 
by  N.  Parker.  London  and  Edinburgh:  W.  &.  R. 
Chambers.  Cloth,  3s  6d  net  A  fine,  large  picture 
book  with  full-page  illustrations  in  color,  well  exe- 
cuted. The  various  adventures  of  the  bunnies  arc 
recorded  in  rhyme. 

OUR  LITTLE  BRAZILIAN  COUSIN.  By  Mary  F. 
Nixon-Roulet.  Boston:  L.  C.  Page  &  Co.  Cloth,  60 
cents.  The  latest  addition  to  the  Little  Cousin  Series, 
telling  in  an  interesting  and  instructive  way  of  child 
life  in  Brazil.     There  are  six  illustrations  in  tint. 

RIVAL  CAMPERS  ASHORE,  THE.  By  Ruel  Perley 
Smith.  Boston :  L.  C.  Page  &  Co.  Cloth,  $1.50.  A 
continuation  of  the  adventures  of  "The  Rival  Camp- 
ers," dealing  with  their  experiences  in  and  around 
the  town  of  Benton.    A  new  character — a  girl — is  in- 
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Burma  is  conveyed  in  an  attractive  way  to  the  mind 
of  the  juvenile  reader. 

SUNSHINE'S  GARDEN.  By  Nell  Parsons.  London. 
Robert  Culley.  Cloth,  Is.  6d.  net,  paper  boards,  Is. 
net.  A  little  natural  history  book  for  children,  with 
numerous  colored  and  black  and  white  illustrations. 
The  author  has  succeeded  in  presenting  much  valu- 
able information  in  a  simple  way. 

PITMAN'S  WHERE  TO  LOOK.  London:  Sir  Isaac 
Pitman  &  Sons,  Limited.  8vo.  limp  cloth,  Is.  net.  A 
new  work  of  reference  intended  as  an  easy  guide  to 
the  contents  of  certain  specified  books  of  reference. 
Questions  are  continually  cropping  up  which  demand 
a  reference  to  some  annual  and  it  is  not  always  easy 
to  know  where  to  look  for  an  answer.  Nearly  300 
books  of  reference  have  been  indexed. 

SANTA  CLAUS  CLUB.  By  L.  J.  Bridgman.  New  York 
and  Boston:  H.  M.  Caldwell  Co.  Cloth,  75  cts.  In 
clever  verses  and  pictures,  Santa  Clans  is  tendered 
the   Presidential   nomination   by    the   youngsters   in 


troduced,  who  shows  them  the  way  to  an  old  mill, 
around  which  the  mystery  of  the  story  revolves. 
VOYAGE  OF  THE  WISHBONE  BOAT,  THE.  By  Alice 
C.  D.  Riley.  New  York  and  Boston:  H.  M.  Cald- 
well Co.  Cloth,  $1.25.  A  new"  edition  fully  illus- 
trated in  colors  by  L.  J.  Bridgman  and  with  attrac- 
tive border  designs  in  tint.  It  makes  a  charming 
gift  for  children  from  the  age  of  seven  to  twelve, 
the  pictures  proving  a  constant  delight,  while  the 
story,  so  often  referred  to  as  the  modern  "Alice  in 
Wonderland,"  dealing  with  the  little  Princess  and 
her  Court  Jester  on  their  travels  through  Toyland, 
is  one  of  the  best  and  most  interesting  for  children 
published  during  the  last  few  years. 

LOST  DRAGON,  The.  By  Edward  S.  Ellis.  Boston: 
Dana  Estes  &  Co.  Cloth,  $1.25.  An  automobile 
story,  forming  a  sequel  to  "P^rom  Low  to  High 
Gear,"  and  containing  more  of  the  exciting  haps 
and  mishaps  which  befell  the  hero  of  that  realistic 
romance. 
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Editorial  Chronicle  and  Comment 


AN   UNFAIR   PROCEEDING. 

Bookseller  and  Stationer  hears  that  the  corporation  of 
Toronto  is  giving-  away  view  books  of  the  city  to  all  who 
take  the  trouble  to  go  to  the  City  Hall  and  ask  for 
them.  Similar  books  are  offered  for  sale  on  many  deal- 
ers' shelves  and  tables  at  twenty-five  cents  and  upwards. 
It  is  easy  to  see  who  is  going  to  get  the  business  in 
view  books. 

It  is  a  most  unfair  proceeding  for  the  city  to  enter 
into  such  uneven  competition  with  the  tradesmen.  The 
latter  have  spent  large  sums  of  money  to  lay  in  stocks 
of  local  view  books  and  to  have  the  sale  of  them  stopped 
in  such  a  manner  is  disastrous.  View  books  soon  get 
out  of  date  and  the  value  of  stocks  declines  rapidly.  A 
dealer  cannot  afford  to  carry  over  many  of  them  from 
season  to  season. 

The  City  of  Toronto  authorities  should  take  prompt 
steps  to  stop  the  free  distribution  of  these  view  books, 
to  the  detriment  of  local  merchants. 


KEEP   TRACK  OF   NEW  IDEAS. 

A  prominent  wholesaler  in  discussing  ways  and  means 
for  making  the  best  use  of  new  ideas  and  new  methods 
in  the  retail  business  said  recently  that  he  considered  a 
scrap  book  for  keeping  a  record  of  interesting  items 
relative  to  the  business,  was  one  of  the  most  valuable 
aids  to  the  retail  merchant  that  he  knew  of. 

"Competition  is  growing  keener  every  day  in  every 
line  of  business,"  he  said,  "and  it  is  coming  more  and 
more  to  be  a  time  when  neither  precedence  nor  capital 
count  for  business  superiority.  The  conditions  demand 
the  survival  of  the  fittest.  The  fact  that  yours  is  an  old 
and  well  established  firm  has  its  weight;  the  fact  that 
you  have  your  own  money  to  back  your  institution  is 
much  to  your  advantage;  but  neither  of  these  conditions 
will  secure  your  position  against  a  competitor  who  has 
been  thoroughly  trained  in  the  keenest  kind  of  system. 
The  man  with  business  ability  will  soon  find  ample 
capital  to  back  his  enterprise,  and  his  peer  of  strong 
and  timely  assertion  will  sooner  or  later  discount  the 
reputation  your  firm  has  held  in  the  past. 

"The  retailer  of  to-day  finds  many  more  details  that 
require  attention  than  the  merchant  of  ten  years  ago  and 
if  your  methods  have  not  kept  pace  with  progress,  you 
may  find  that  you  are  conducting  your  business  at  a 
far  less  profit  to-day  than  you  were  with  the  same 
methods  a  few  years  back. 

"Systems  you  may  learn  from  others.  They  are  de- 
veloped from  necessities  that  you  with  your  established 
business  do  not  feel  until  the  other  fellow  has  already 
evolved  them  and  put  them  into  practice.  You  must 
learn  from  him. 
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"If  you  are  watching  the  trend  of  trade  methods,  you 
see  something  every  day  that  strikes  you  as  particularly 
to  the  point.  Do  not  let  these  ideas  go  by.  Get  them, 
preserve  them,  put  them  away  where  you  will  see  them 
again  when  you  will  have  time  to  think  them  over. 

"The  old  idea  of  keeping  a  scrap  book  is  a  good  one. 
though  in  its  modern  form  it  has  developed  into  a 
science,  the  result  of  which  is  the  many  compact  filing 
systems  of  to-day.  No  matter  how  small  your  business 
may  be,  some  system  of  this  kind  is  almost  a  necessity 
if  you  wish  to  succeed  in  the  greatest  possible  degree. 
You  can  devise  some  method  of  filing  away  valuable 
helps  that  will  be  of  great  service  to  you  if  properly 
looked  after.  Classify  your  heads  so  that  you  can  easily 
find  what  you  want,  and  when  you  get  hold  of  an  idea 
tnat  may  apply,  file  it  in  its  proper  place  at  once — it 
may  get  away.     If  it  does  you  will  forget  it. 

'  'Newspaper  Advertisements,'  'Methods  of  Special 
Sales,'  'Handling  the  Sales  Force,'  'Show  Window  Dis- 
plays,' 'Dull  Season  Sales,'  'Business  Methods,'  'Gener.il 
Interest.'  These  are  some  of  the  heads  under  which  you 
will  find  ideas  coming  in  daily  that  can  be  filed  away 
in  a  minute's  time,  where  at  a  leisure  hour  you  can  look 
them  over  and  study  the  way  in  which  you  can  apply 
them  to  your  own  business.  This  is  the  way  the  other 
fellow  pays  the  interest  on  his  capital  and  the  vent  on 
his  house,  arid  still  sells  at  the  same  profit  as  yourself." 


A  DANGER   TO   AVOID. 

It  rests  with  the  retailers  of  Canada  and  particularly 
with  those  of  the  Western  Provinces  to  determine 
whether  or  not  one  of  the  chief  benefits  resulting  from 
the  late  depression  is  to  be  a  lasting  one.  The  tightness 
of  money  durin'g  the  last  year  hastened  the  progress  of 
the  movement  towards  a  cash  system.  Particularly  in 
the  West  was  it  the  case  that  many  merchants  made  a 
virtue  of  necessity  and  announced  the  introduction  of  a 
cash  system  of  business.  Having  thrown  off  the  bondage 
of  the  long  credit  system,  dealers  would  be  foolish  once 
again  to  submit  to  the  yoke.  There  is,  however,  a  grave 
danger  that  with  the  return  of  prosperous  times  this  fall 
when  the  country  begins  .  to  realize  on  the  bountiful 
harvest  in  the  West  and  East,  some  dealers  may  care- 
lessly relapse  into  the  lax  business  methods  that  obtain- 
ed before  the  depression. 

The  wise  policy  would  be  to  make  a  supreme  effort 
this  fall  when  money  is  plentiful  to  collect  all  outstand- 
ing accounts,  and  thereafter  to  insist  upon  doing  business 
for  cash.  If  this  policy  is  followed,  the  merchants  of 
Canada,  and  particularly  of  the  West,  will  have  cause  to 
regard  their  troubles  of  the  last  year  as  not  unmixed 
evils. 
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SILENCE 


A  Compound  Problem  Novel 


By  STEWART 


If  your  customer  appears  undecided  what  to  read,  hand  him  or  her  a  copy  of  "  SILENCE"  open  where  the  preface  begins,  and  you  will  dispose  of  the  book,  and  why? 
Because  it  contains  the  required  essence  that  a  good  novel  must  have  to  grip  the  reader's  attention.  The  more  serious  the  charges  in  a  book  the  more  real  exposures,  arraignments, 
invectives  and  scaling  expostulations  therein  entailed,  the  greater  will  be  your  sales,  all  of  which  your  reader  will  find  and  enjoy  in  this  great  sweeping  novel  of  American  conven- 
tions that  cloak  multifarious  monstrosities  that  the  mighty  law  winks  at  with  one  eye,  and  the  clergy  hammer  at  from  their  rostrums,  pulpits  and  lecture  stands.  "  The  book  is 
very  outspoken,  and  contains  any  amount  of  intrigue,  occultism  and  sensational  incidents."  PUBLISHERS'  WEEKLY.  Be  sure  to  stock  your  store 
with    enough   copies    to   supply    the  demand.      l2mo..    Cloth,    $1.50.     Second  Printing. 


SHIFTING  SANDS 

A  Novel  By  CRAWFURT 

Here's  a  most  delightful  romance,  bright,  breezy  and  entertaining,  it  will  play 
havoc  with  the  midnight  hours  and  lure  the  reader  from  page  to  page,  following 
Love's  wild  flight  into  stormy  seas  and  a  viper's  nest. 

The  characters  are  splendid,  even  so  that  old  hard-fisted  curmudgeon,  Mr. 
Oglin,  the  father  of  the  heroine,  is  a  representative  type  of  America's  sybarites 
who  long  for  Counts  and  Dukes  as  sons-in-law,  and  who  expect  to  exchange  their 
good  Americanism  for  broken-down  royalty  through  the  modus  operandi  of  the 
International  Marriage.  A  more  entertaining  novel  has  not  been  written  on  so  fine 
a  scale  as  presented  to  the  reader  in  "SHIFTING  SANDS."  l2mo.. 
Cloth,  $1.50. 


BETELGUESE 

A  Trip  Through  Hell,  and  to  the  Giant  Suns  Vega 
and  Perseus,  by 

JEAN  LOUIS  DE  ESQUE. 

"  It  left  me  stunned  and  bewildered  with  its  panorama  of  the  Infinite,"  wrote 
a  man  of  letters  who  read  it  in  Ms.  form,  and  so  will  your  customers  until  they 
finish  this  fantastic  creation.  It  is  absolute  proof  against  ENNUI,  (you  cannot  say 
this  of  most  poetical  works)  it  is  classical  in  its  construction  and  ludicrous  in  its 
climax.  Something  new,  startling,  delightful,  novel  and  entertaining,  and  is  bound 
to  be  the  most  talked  of  book  for  months  to  come.  People  will  say,  "  Go  to 
BETELGUESE/*  The  name  will  be  on  everybody's  tongue,  and  to  supply  the 
demand  you  want  to  be  sure  that  you  have  enough  copies  on  hand.  l2mo., 
Cloth,  gilt  top,  stamped  in  gold,  Cheltenham  type,  $1.25. 


WE  SOLICIT  ADVANCE  ORDERS  FOR  THE  FOLLOWING  BOOKS  : 


DE    ODDILO 

The  Seed 

An  Historical  Romance,  by 
SYLVESTER  COLE. 

A  publisher  who  read  the  Ms.  of  this  book  claimed  it  to  be  the 

GREATEST    SEMI  -  RELIGIOUS    —   POLITICAL    - 
HISTORICAL  ROMANCE  and  TRAGEDY 

since  Kingsley's  "  HYPATH1A."  The  action  of  the  novel  takes  place  in  Paris 
during  the  reign  of  Francis  I.  of  France,  I  52 1 ,  terminating  with  the  declaration  of 
war  by  Charles  V.  of  Spain.  It  is  a  literary  masterpiece  of  fiction,  history  and 
delineation  of  character  blended  into  most  delightful  reading.  Ready  about  SEP- 
TEMBER 15th.     I2ma,  Cloth.     Price,  $1.50. 


DON   VASCAENO 

The  Fruit 

Sequel  to  "  De  Oddilo." 

The  chief  characters  of  '*  De  Oddilo"  are  continued.  Stirring  events  follow 
the  march  and  defeat  of  both  the  Imperial  and  French  armies  with  rapid  rotation, 
and  teem  with  breathless  excitement  and  swift  action.  And  the  scenes  enacted 
after  the  Battle  of  Pavia  ( 1  526)  where  poisons,  intrigue  and  hired  assassins  strive 
for  the  life  of  the  hero  are  soul-stirring  to  the  extreme.  To  read  this  story  is  to  be 
swayed  by  treble  emotions  ;  to  laugh,  to  weep,  and  to  think,  and  will  be  relished 
with  avidity  from  cover  to  cover.  Ready  about  SEPTEMBER  20th.  12mo., 
Cloth.     Price.  $1.50. 


LA      V  E  R  U  X 

The  Harvest 

Sequel    to    "  Don   Vascaeno." 

This  third  book  of  Sylvester  Cole's  great  historical  trilogy  is  the  acme  of  fine  delineation  of  character  and  faithful  portraiture  of  historical  facts  and  incidents. 

Here  is  what  the  Bookseller,  Newsdealer  and  Stationer  had  to  say  in  its  editorial  columns  in  the  issue  of  June   I  5th  : 

"  Competent  critics  think  this  the  GREATEST  SEMI-RELIGIOUS  and  ROMANTIC  tragedy)  since  "  HYPATHIA."  The  hooks  are  entitled  "  T>e 
Oddilo,"  "  *Don  Vascaeno,"  and  "  La  Verux,"  treat  of  the  time  during  the  reign  of  Francis  I.  of  France,  are  sequels  to  each  other,  the  march  of  historical  events 
making  a  striking  background  for  a  tremendous  plot  of  intrigue  and  passion." 

It  is  a  foregone  conclusion  that  these  books  will  be  listed  as  one  of  the  best  sellers  through  the  English  provinces.  Ready  about  SEPTEMBER  25th.  l2mo.,  Cloth. 
Price,  $1.50. 


THE  FLIGHT  OF  A  SOUL 

A  Poetical  Tragedy  in  Four  Parts,  by 

JEAN  LOUIS  DE  ESQUE. 

Not  since  Milton's  "  PARADISE  LOST  and  REGAINED  "  has  such  a 
long,  portentous  work  made  its  appearance.  Its  action  leaps  from  earth  through  the 
great  void,  thence  to  the  Infernal  Regions,  where  "  Gjj/e  monsters  spill  their 
bloody  tears  into  a  poisoned  olpe."  For  sustained  imagination  and  masterly 
ingenuity  of  versification,  this  work  has  no  modern  competitor.  It  is  a  colossal 
word  painting  of  the  Stygian  vaults  of  rock-ribbed  Hell,  the  spangled  realms  of 
Paradise,  from  whence  a  secret  force  spilled  him  from  its  vale  and  "  Bound  him  to 
the  Chariot  of  Remorse  with  stronger  chains  than  those  that  held  Prometheus 
to  the  summit  of  Mount  Caucasus.  " 

And  the  condition  in  which  this  work  was  executed,  as  stated  in  the  author's 
preface,  is  almost  past  belief.  Scientists  will  marvel  at  it,  laymen  will  shake  their 
heads  in  doubt,  overcome  at  the  colossal  spectacles  as  here  described.  Ready  about 
SEPTEMBER  8th.     !2mo.,  Cloth,  gilt  top.     Price,  $1.50. 


THE   SEASONS 

and  other  poems  by 
JEAN  LOUIS  DE  ESQUE. 

Not  since  1726  when  James  Thompson  published  a  work  bearing  a  similar 
caption  has  a  poet  employed  the  four  seasons  as  the  basic  theme  for  a  poem  of  any 
considerable  length.  In  four  parts  :  Spring,  Summer,  Autumn,  and  Winter,  to 
which  34  minor  poems  are  added,  the  most  suitable  of  which  is  "Justice,"  being  a 
scathing  arraignment  of  the  maladministration  of  modern  jurisprudence  in  72  lines, 
and  "A  Commuter's  Sophistry,"  in  104  lines.  Ready  about  SEP- 
TEMBER   10th.      l2mo..  Cloth,  stamped  in  gold.     Price,   $1.00. 


REGULAR     DISCOUNTS 


CONNOISSEURS    PRESS, 


Jersey  City 
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Latest  News  of   the  Month  in  the  Publishing  World 

Reports    of    Best    Selling    Books  —  New     and     Forthcoming    Books 
Announced — -What  Canadian  Authors  are  Doing — Short  Book  Reviews 


In  July  the  sales  of  "Mr.  Crewe's  Career"  were  such 
as  to  lift  it  from  second  to  first  place  in  the  list  of  best- 
sellers,. "The  Barrier,"  which  led  in  June,  dropped  to 
fourth  position.  "Prima  Donna"  holds  its  old  position. 
A  new-comer  in  the  list  is  Harold  McGrath's  "Lure  of 
the  Mask,"    which   occupies   second     position   this   month. 

Canadian   Summary. 

1.  Mr.  Crewe's  Career.     By  Winston  Churchill. 

2.  Lure  of  the  Mask.     By  Harold  MacGrath. 

3.  Prima  Donna.     By  F.  M.  Crawford. 

4.  Barrier.     By  Rex  E.  Beach. 

5.  Shuttle.     By  F.  H.  Burnett. 

6.  Somehow  Good.     By  William  De  Morgan. 

United  States  Summary. 

1.  Mr.  Crewe's  Career.     By  Winston  Churchill.      , 

2.  Lure  of  the  Mask.     By  Harold  MacGrath. 

3.  Barrier.     By  Rex  Beach. 

4.  Coast  of  Chance.     By  C.  and  L.  Chamberlain. 

5.  Chaperon.     By  C.  N.  and  A.  M.  Williamson. 

6.  Husbands  of  Edith.     By  G.  B.  McCutcheoD. 


England's  Best  Seller. 

"Jack    Spurlock,      Prodigal,"    by   G.   H. 
reported  to  be  the  best  seller  in  England. 

Early    Fall   Announcements. 


Lorimer,     is 


Two  of  the  Copp,  Clark  Co.'s  fall  juveniles  will  be 
'Dorothy  and  the  Wizard  in  Oz,"  by  L.  Frank  Baum, 
and  "Toddles  and  the  Snow  Man,"  by  Frederick  Chapin. 
Both  are  handsomely  prepared  and  profusely  illustrated. 

William  Briggs  will  publish  early  in  the  fall  Marie 
Corelli's  new  novel,  which  will  have  the  title,  "Holy 
Orders."  They  will  also  publish  shortly  Randall  Par- 
rish's  new  romance,  "The  Last  Voyage  of  the  Donna 
Isabel." 

Cassell  &  Co.  will  have  ready  soon  a  book  on  Fs- 
peranto,  the  new  universal  language,  by  G.  W.  Bullen, 
who  is  manager  of  the  stock  department  in  the  firm's 
London  office.  They  will  also  issue  a  new  dictionary  of 
Esperanto. 

Dr.  Henry  Van  Dyke's  new  book  for  the  coming  sea- 
son will  be  "Out-of-Doors  in  the  Holy  Land,"  which  will 
be  issued  uniform  in  dark  blue  cloth  binding  with  Dr. 
Van  Dyke's  other  books.  The  Copp,  Clark  Co.  will  be 
the  publishers. 

William  Briggs  has  contracted  with  A.  C.  McClurg 
&  Co.,  Chicago,  for  a  Canadian  edition  of  "Ganton  & 
Co.,"  a  first  novel  by  a  Chicago  millionaire,  J.  C.  Eedy, 
dealing  with  the  stockyards  and  social  life  in  the  west- 
ern  metropolis. 

Three  important  boys'  stories  are  on  the  Copp,  Clark- 
Co. 's  fall  list— "Braves,  White  and  Red,"  adventures  in 
the  Canadian  Northwest,  by  Argyll  Saxby  ;  "How  Can- 
ada was  Won,"  a  tale  of  Wolfe  and  Quebec,  by  Captain 

Si 


Brereton,   and    "The     Rough      Riders   of   the   Pampas,"   a 
South    American   story,   by   the   same  author. 

The  following  titles  appear  in  the  Macmillan  Com- 
pany's preliminary  announcement  list  :  "The  Diva's 
Ruby,"  by  F.  M.  Crawford  ;  "Friendship  Village,"  by 
Zona  Gale  ;  "Helianthus,"  by  Ouida  ;  "The  War  in  the 
Air,"  by  H.  G.  Wells  ;  "Wroth,"  by  Agnes  and  Egerton 
Castle  ;  "A  Canadian  Girl  in  London,"  by  Mrs.  Everard 
Cotes,   and   "Joan  of   Garioch,"   by   Albert   Kinross. 

Cassell  &  Co.'s  fall  list  contains  many  alluring  titles. 
It  includes  "The  Ghost  Kings,"  by  Rfder  Haggard  ; 
"Sir  Richard  Escombe,"  by  Max  Pemberton  ;  "The  Hate 
of  Man,"  by  Headon  Hill  ;  "The  Golden  Precipice,"  by 
H.  B.  Marriott-Watson;  "Miss  Fallowfield's  Fortune," 
by  Ellen  Thorneycroft  Fowler  ;  "A  Life's  Arrears,"  by 
Florence  Warden,  and  "The  Amethyst  Cross,"  by  Fergus 
Hume. 

The  nineteenth  volume  in  Morang's  "Makers  of  Can- 
ada", series,  appeared  during  last  month.  It  contains  the 
life  'of  Sir  James  Douglas,  and  the  joint  authors  are 
R.  E.  Gosnell  and  R.  H.  Coats.  Needless  to  say,  the 
story  of  Sir  James  Douglas'  career  means  the  early  his- 
tory of  British  Columbia,  and  any  reader  who  wants  to 
familiarize  himself  with  the  history  of  the  western 
province  need  only  secure  this  book  and  master  it. 

Mrs.  Humphrey  Ward's  forthcoming  novel,  to  be  en- 
titled, "The  Tes'ting  of  Diana  Mallary,"  will  be  the 
leading  book  on  the  Musson  Book  Company's  fall  list. 
Another  important  piece  of  fiction  to  be  published  in 
Canada  by  this  house,  will  be  "The  River  Man,"  by 
Stewart  Edward  White,  which  will  be  of  the  same 
stamp  as  "The  Blazed  Trail."  They  will  also  publish 
the  Canadian  edition  of  Booth  Tarkington's  "The  Guest 
of  Quesnay,"  his  first  long  story  for  some  time. 

McLeod  &  Allen's  fall  list  contains  the  following  at- 
tractive titles  :  "The  Wheel  of  Fortune,"  by  Louis  Tracy; 
"The  Firing  Line,"  by  R.  W.  Chambers  ;  "The  Money- 
changers," by  Upton  Sinclair  ;  "The  Trail  of  the  Lone- 
some Pine,"  by  John  Fox,  Jr.;  "Peter,"  by  F.  Hopkin- 
son  Smith  ;  "An  Olympic  Victor,"  by  James  B.  Con- 
nolly ;  "The  Corrector  of  Destinies,"  by  Melville  D. 
Post  ;  "Cy  Whittaker's  Place,"  by  Joseph  C.  Lincoln  ; 
"The  Little  Brown  Jug  at  Kildare,"  by  M.  Nicholson  ; 
"The  Circular  Staircase,"  by  Mary  R.  Reinhart  ;  "By- 
Right  of  Purchase,"  by  Harold  Bindloss  :  "The  Sword 
of  Dundee,"  by  Theodora  Peck. 

The  fall  fiction  list  of  the  Copp,  Clark  Co.  is  com- 
pact and  strong.  It  includes  the  following  titles  :— 
"Watchers  of  the  Plains,"  by  Ridgwell  Cullum,  the 
scene  of  which  is  laid  in  the  Canadian  West  ;  "A  Spirit 
in  Prison,"  by  Robert  Hichens  ;  "The  Illusive  Pimpernel," 
by  Baroness  Orozy  ;  "The  Wild  Geese,"  by  Stanley  J. 
Weyman  ;  "The  Red  City,"  an  historical  novel  of  the 
second  administration  of  President  Washington,  by  S 
Weir  Mitchell  ;  "The  Soul  of  Dominic  Wildthorne,"  by 
Joseph  Hocking  ;  "The  Governors,"  by  E.  P.  Oppen- 
heim  ;  "Kincaid's  Battery,"  by  George  W.  Cable  ;  "Pur- 
ple Love,"  by  Maurice  Gerard,  and  "The  Fighting  Line  " 
by  David  Lyall. 
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Notes  on   Books    by    Canadian    Authors   and    Books    About    Canada 


"Gabriclle  Amethyst,"  is  the  title  of  a  no\el  by  a 
young  lady  of  Nova  Scotia,  Miss  F.  W.  Musgrave,  of  Au- 
burn.    It   will   have  a  cover   designed   by   A.    W.    Wickson. 

Can  anybody  tell  us  where  a  copy  of  Mrs.  Frames 
Brooke's  "History  of  Emily  Muntague"  may  be  seen  ? 
This  book  was  published  in  17-69  and  is  said  to  be  the 
lii st  Canadian  novel. 

"The  Making  of  Canada,"  by  A.  G.  Bradley,  whose 
"The  Fight  with  France  for  North  America"  is  regarded 
as  a  standard  history  to-day,  will  shortly  be  published 
by  the  Musson  Book  Co.,  Toronto. 

Robert  E.  Knowles'  new  novel  to  be  called  "The  Web 
of  Time,"  is  announced  for  publication  in  October.     It  is 


ANNE  ^ 
GREEN  GABLES 

L  .JW.MONTG  OMERY 


A    New    Canadian    Book. 
(L.  C.  Page  &  Co.) 


a  Canadian  story  and  will  be  attractively  produced.  The 
Canadian  publisher  will,  as  usual,  be  Henry  Frowde. 

One  of  the  most  important  of  this  season's  Canadian 
books  is  undoubtedly  that  of  Professor  Charles  W.  Colby, 
of  McGill  University,  on  "Canadian  Types  of  the  Old 
Regime,  1608-1698,"  which  Henry  Holt  &  Co.,  New  York, 
publish  in  a  handsome  volume.    The  price  is  $3. 

William  Briggs  has  in  press  a  useful  manual  for  the 
temperance  workers,  entitled,  "7,000  Facts  About  Tem- 
perance," by  Rev.  Allen  Leslie  Howard,  of  Kemptville, 
Ont.  The  facts  are  up-to-date  and  have  been  collected 
from  all  parts  of  the  world.  This  book  will  retail  at 
25  cents  net. 

The  final  volume  in  the  Makers  of  Canada  Series  is 
now  being  put  into  type  and  will  probably  be  ready  this 

52 


fall.  It  deals  with  the  life  of  William  Lyon  MacXen  ie, 
and  the  author  is  G.  G.  S.  Lindsay.  Morang  &  Co.  are 
to  be  congratulated  on  the  approaching  completion  of 
this  splendid   series. 

"The  History  of  the  Thirteen  Colonies  of  North  Am- 
erica, 1497-1768,"  by  Reginald  W.  Jeffery,  M.A.,  of 
Brasenose  College,  Oxford,  is  an  early  fall  publication  of 
interest  to  students  of  Canadian  history.  It  deals,  of 
course,  with  the  settlement  of  Acadia.  The  Musson  Book- 
Co.,  of  Toronto,   are  handling  a  Canadian  edition. 

The  first  of  a  series  of  popular  biographies  of  cele- 
brated Canadians  is  to  be  published  by  William  Briggs 
early  this  fall.  It  will  be  entitled,  "The  Story  of  Isaac- 
Brock,"  and  will  be  issued  in  attractive  styles  with  a 
number  of  colored  illustrations.  The  series  is  being  pre- 
pared especially  with  a  view  to  use  in  the  public  schools. 

Agnes  Maule  Machar,  of  Kingston,  has  written  an 
exhaustive  "History  of  Kingston,"  which  will  be  pub- 
lished almost  immediately  by  the  Musson  Book  Co.,  of 
Toronto.  Local  histories  usually  have  merely  a  local 
interest,  but  the  national  importance  of  Kingston  in  the 
history  of  Canada  will  undoubtedly  give  this  book  a  wide 
sale. 

Contrary  to  expectations,  there  is  to  be  a  post- 
humous book  by  the  late  Dr.  W.  H.  Drummond.  It 
will  be  published  this  fall  by  G.  P.  Putnam's  Sons,  of 
New  York,  and  will  be  entitled,  "The  Great  Fight."  The 
contents  will  be  poems  and  sketches,  and  there  will  be 
a  biographical  sketch  of  Dr.  Drummond  by  May  Harvey 
Drummond.     It  will  sell  at  $1.25  net. 

"Western  Canada,"  in  the  series  of  "Handbooks  of 
English  Church  Expansion,"  has  recently  been  issued  by 
the  Musson  Book  Co.,  Toronto.  It  is  the  work  of  Rev. 
L.  Norman  Tucker,  M.A.,  D.C.L.,  general  secretary  of 
the  Missionary  Society  of  the  Chunh  of  England  in  Can- 
ada. It  is  a  neat  little  volume,  illustrated,  and  evidently 
the  field  is  well  covered  by  the  author. 

Rev.  J.  D.  Freeman,  the  former  pastor  of  Bloor  St. 
Baptist  church,  Toronto,  whose  little  work,  "Life  on  the 
Uplands,"  was  so  favorably  received,  has  written  another 
volume  to  be  called,  "Concerning  the  Christ,"  which 
Hodder  &-  Stoughton,  of  London,  are  publishing.  Mr. 
Freeman  is  at  present  in  England.  The  Canadian  edition 
of  this  book  will  be  published  by  William  Briggs. 

Canada's  history,  her  physical  features,  climate,  vege- 
tation, mountains,  rivers  and  lakes,  population,  produc- 
tions and  industries,  railways,  ■  defence  and  political 
divisions  are  treated  in  some  64  pages  of  a  book  by  E. 
F.  K*hight,  entitled,  "Over  Sea  Britain,"  which  the  Mus- 
son Book  Co.,  of  Toronto,  have  recently  published.  The 
information  is  concise  and  apparently  reliable.  There  is 
a  good  map  appended. 

Palmer  Cox,  the  originator  of  the  Palmer  Cox 
Brownies,  is  to  have  a  new  book  this  fall  called  "Brownie 
Clown  of  Brownietown,"  which  will  no  doubt  delight 
many  youngsters  this  Christmas.  Perhaps  it  is  not  gen- 
erally known  that  Mr.  Cox  is  a  Canadian.  He  was  born 
at  Granhy,  Quebec,  and  though  he  spends  his  winters  in 
the  United  States,  yet  in  summer  he  lives  in  his  pretty 
summer  home  called  Brownie  Castle,  in  his  native  town. 

A  notable  novel,  Canadian  in  authorship  and  scene 
and  spirit,  entitled  "My  Lady  of  the  Snows,"  will  be 
published    early     this     autumn    by   William   Briggs.      The 


BOOKSELLER       AND       STATIONER 


famous  i 
binding. 
HELPS, 


THE  BEST  SELLING  BOOK  ON  EARTH 

is  the  Bible.    Of  the  hundreds  of  thousands  of  Bibles   sold    annually  in   Canada  and  the 
United  States  a  large  proportion  are 

HOLMAN'S   BIBLES 

n  the  trade  and  out  of  it,  for  their  pleasing  variety  of  high-grade  printing  and 
HOLMAN'S  RED  LETTER  Series,  PICTORIAL  SERIES,  and  TEACHERS 
all  self-pronouncingj  are  especially  in  demand  by  earnest  teachers  and  students. 

HOLMAN'S       large     type      OLD      FOLKS 

TESTAMENTS,  FAMILY  BIBLES,  and 
VEST  POCKET  TESTAMENTS  are  brisk 
sellers      everywere.  ALL       HOLMAN'S 

LEATHER  BINDINGS  are  noted  for  their 
great  flexibility.  HOLMAN'S  HOME 
BIBLE  can  be  rolled  up  or  opened  and 
folded  back  to  back  and  held 
tightly  in  one  hand  without  the  least  injury 
to  sewing  or  binding.  Paper  and  printing 
all  of  the  highest  grade. 

ASK    YOUR    JOBBER  TO   SHOW  YOU 
HOLMAN'S  BIBLES. 


Smigel's     desk     Pads 

arc  the  best  value  in  desk  pads  ever 
offered  to  the  trade.  All  material  used 
is  of  the  very  highest  grade,  while  in 
workmanship  and  finish  these  pads 
are  positively  unequaled. 
They  ai-e  manufactured  in  New  York 
by  I  Smigel,  and  are  the  fastest  sell- 
ing pads  wherever  shown. 

PRICES  ARE  RIGHT 

and     will     net     you      handsome      profits. 


A.  ROY  MACDOUGALL 

42  ADELAIDE  ST.  WEST,  TORONTO 


CANADIAN 
REPRESENTATIVE 


SCHOOL  BOOK  SEASON 

We  carry  in  stock  all  the  authorized  Text 
Books  for  the  Province  of  Quebec,  and  a 
complete  line  of  School  Stationery  and 
Supplies,  Maps,  Globes,  etc. 

Canadian  Agents  for: 
Send  Us  Your  School      LONGMANS,  GREEN  &  CO.,  London 

GEO.  PHILIP  &  SON,  London 

Opening  Order  Early      ALLMAN  &  SON,  Ltd.,  London 

JOHN  WILEY  &  SON,  New  York 

Renouf  Publishing  Go. 

WHOLESALE   DEALERS 

61  Union  Avenue,  -  MONTREAL 


An  Announcement  for  Every  Bookseller 

•I  We  supply  books  of  all  publishers. 

<J  A  large  representative  stock  of  books   kept   constantly 
on  hand. 

I|  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

f%  Our  prices  are  right. 

McClelland  &  goodchild 


Wholesale  Booksellers 
42  Adelaide  Street  West, 


TORONTO 


AN  OFFER  TO 

i  Canadian  Booksellers 
Publishers  and  Authors 


In  order  that  you  may  judge 
for  yourself  the  merits  of  The 
Publishers'  Circular  and  Book- 
sellers' Record,  we  will  send, 
absolutely  free  of  charge,  a 
copy  of  this  well-known  Eng- 
lish book  paper  for  six  weeks 
to  any  address  on  receipt  of 
post  card. 


ADDRESS 


Manager, 

Publishers'  Circular,  Ltd., 

19  Aden  St.,  Adelphi, 
Strand,  London,  End. 
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author  is  Mrs.  J.  Y.  Brown,  of  Brantford.  The  story 
has  a  two-fold  purpose,  that  of  a  political  novel  and  the 
portrayal  of  a  great  love  and  a  religious  drama.  It  will 
have  a  number  of  illustrations  in  colors.  The  scene  of 
the  story  is  laid  prior  to  the  last  election  during  Sir 
John   A.   Macdonald's  administration. 

Another  volume  about  Canada  in  Sir  C.  P.  Lucas' 
Historical  Geography  of  the  British  Colonics  will  be  pub- 
lished shortly  by  the  Oxford  University  Press.  The 
author,  Professor  II.  E.  Egerton,  confines  himself  to  his- 
tory, starting  with  British  rule  to  the  Quebec  Act,  and 
ending  with  the  Dominion  of  to-day  ;  and  the  volume 
contains  several  appendices,  ten  maps,  and  an  index.  Mr. 
J.  D.  Rogers,  who  wrote  Australasia  for  the  same  series, 
will  deal  with  the  geography  of  Canada  in  another  pari, 
to  be  issued  shortly. 

A  valuable  contribution  to  the  ecclesiastical  as  well 
as  general  history  of  western  Canada  has  been  made  by 
H.  A.  Cody,  B.A.,  rector  of  Christ  Church,  Whitehorse, 
Y.T.,  in  his  life  of  the  Right  Reverend  William  Carpenter 
Bompas,  D.D.,  successively  Bishop  of  Athabasca,  Mac- 
kenzie River  and  Selkirk.  The  book  is  entitled,  "An 
Apostle  of  the  North."  and  is  a  fine,  large  volume  of 
nearly  1(10  pages,  admirably  printed  and  profusely  illus- 
trated. It  is  a  recent  publication  of  the  Musson  Book 
Co.,    Toronto. 

Mrs.  MeClung's  story,  "Sowing  Seeds  in  Danny," 
long-expected  and  long-delayed,  is  at  last  on  the  market, 
published  in  the  United  States  by  Doubleday,  Page  cVr 
Co.,  and  in  Canada  by  William  Briggs.  That  it  will  be 
popular  is  a  safe  prediction.  In  the  Winnipeg  Town 
Topics,  of  July  18,  a  member  of  the  Staff  contributes  a 
lengthy  and  enthusiastic  review,  in  course  of  which  she 
remarked  :  "Twice  have  I  read  it  from  end  to  end,  and 
then  have  gone  back  to  re-read  certain  passages  again 
and  again,  and  to  me  it  is  the  sweetest,  the  sanest,  and 
most  accurate  picture  of  the  ordinary  everyday  life  of 
the  farms  and  villages  of  the  whole  west  that  has  been 
written,  or  is  ever  likely  to  be  written.  It  has  been 
written  by  a  true  daughter  of  the  west,  with  an  ob- 
servant eye,  a  keen  sense  of  humor,  and  a  rare  gift  of 
expression." 

Tho  literature  of  Canadian  poetry  will  be  notably  en- 
riched this  summer  and  during  the  coming  fall  by  a  num- 
ber of  new  volumes.  The  older  generation  of  Canadians 
will  especially  be  pleased  to  learn  that  Rev.  William  Wye 
.Smith,  the  author  of  the  well-known  poems,  "The  Second 
Concession  of  Deer"  and  "The  Canadians'  on  the  Nile," 
has  collected  all  of  his  verse  that  he  considers  worthy  of 
preservation   into   a   compact    volume   of   225   pages,     an:! 


that  this  will  be  published  within  a  few  weeks.  Another 
volume  of  exceptional  interest,  from  a  western  journalist, 
will  appear  shortly.  The  author,  Mr.  Robert  J.  C. 
Stead,  is  editor  of  the  Cartwright  Review,  and  the  strik- 
ing feature  of  his  work  is  its  strong  imperialistic  note. 
A  very  spirited  poem,  entitled,  "The  Charity  Ward," 
will  appeal  to  many  as  a  strong — not  to  say  humiliating 
— presentation  of  the  present  attitude  of  Canada  toward 
the  defence  of  the  empire.  Mr.  Stead  entitles  his  work 
"Empire  Builders  and  Other  Poems."  In  its  virility 
and  spirited  style  the  verse  reminds  one  strongly  of  Mr. 
Service,  the  Yukon  poet.  Dr.  Albert  D.  Watson,  though 
known  as  an  author  only  by  his  prose  writings  in  two 
admirable  and  popular  books,  "The  Sovereignty  of 
Ideals"  and  "The  Sovereignty  of  Character,"  has  at  the 
same  time  been  steadily  winning  an  enviable  reputation 
as  a  poet  of  a  high  standard  of  work.  He  has  just  pub- 
lished a  volume  of  verse  entitled.  "The  Wing  of  the  Wild 
Bird,"  of  which  we  will  have  something  to  say  in  next 
issue.  It  is  one  of  the  most  tasteful  volumes  we  have 
yet  seen  published  in  Canada.  Another  tasteful  volume 
of  verse  of  high  quality  is  Wm.  Inglis  Morse's  "Acadian 
Lays  and  Other  Poems,"  just  published.  The  author  is  a 
native  Canadian  of  U.E.L.  stock,  originally  from  the 
Plymouth  colony.  He  was  born  at  Paradise,  in  An- 
napolis county,  Nova  Scotia,  in  1874,  and  educated  in 
Horton  Academy,  Acadia  College,  Cambridge  Theological 
College  and  Harvard  University.  He  was  ordained  as  an 
Episcopal  clergyman  in  1901,  and  is  now  rector  of  the 
Church  of  the  Incarnation  at  Lynn,  Mass.  Mr.  Morse 
still  spends  a  part  of  the  year  at  his  old  home  at  Para- 
dise, N.S.  Soon  to  be  published  also  is  a  small  volume 
of  poems  by  W.  M.  MacKeracher,  of  Montreal,  who  is 
known  to  his  friends  as  a  writer  of  chaste  and  beautiful 
verse.  Mr.  MacKeracher  gives  his  modest  volume  the 
patriotic  title  of  "Canada,  My  Land,  and  Other  Com- 
positions in  Verse."  All  of  these  excellent  volumes  will 
bear  the  imprint  of  William  Briggs. 


A  trio  of  Toronto  publishers,  consisting  of  George 
McLeod,  John  McClelland  and  Henry  Button,  took  a 
jaunt  to  New  York  last  month.  Of  course,  business  was 
banded  out  as  the  reason  for  the  trip,  but  from  what 
Bookseller  and  Stationer  could  gather,  it  looked  more 
as  if  the  visit  were  for  the  purpose  of  initiating  the 
Canadian  manager  of  Cassell  &  Co.  into  some  of  the 
frivolities  of  Gotham.  Frank  E.  Waterman,  of  the 
Eaton,  Crane  &  Pike  Co.,  assisted  in  the  ceremonies,  and 
now  what  Mr.  Button  doesn't  know  about  the  attrac- 
tions along  Broadway  isn't  worth  knowing. 


Cloth  25c 


70  TITLES  NOW  READY 


L-eatHer  50c. 


THE  PEOPLE'S  LIBRARY 


Cloth  25c 


"The  last  word  in  cheap  reprints" — Times,  London. 

CENTURY  SH AttESPEARE  (40  vols.)  Leather  50c 


ueux      ' 


NOW  READY 

The   Spanish  Jade,    by     Maurice     Hewlett  A.  Millionaire    Girl     by   A.  W.   Marchmont 

Wheels     of    Anarchy,     by     Max     Pemberton  The  Pauper  of  ParK   Lane,  by  Wm.  LeQ 

The    Statue,     by  Ede*    Phillpotts  and  Arnold   Bennett 

CASSELL   OL    CO.,  Limited,   42   Adelaide  Street  W.,  Toronto,  Ont. 
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NEW  SCHOOL  BOOKS  FOR  NEW  BRUNSWICK. 

The  first  consignment  of  school  books  to  be  distributed 
by  the  Government  of  New  Brunswick,  under  I  he  new 
arrangement  by  which  the  people  of  the  province  are 
promised  a  40  per  cent,  saving  on  the  actual  cost  of 
them,  has  arrived  at  Fredericton.  There  was  one  car- 
load, containing  primers,  readers  and  geographies, 
33  cases   in   all,   and   another   carload   of  scribblers. 

The  new  books  have  been  stored  in  the  basement  of 
the  departmental  buildings  and  are  being  shipped  to  the 
vendors  from  there,  except  in  the  case  of  the  vendors 
who  deal  in  larger  quantities  and  who  have  the  books 
shipped  direct  to  them  from  the  publishers. 

The  Provincial  Secretary  has  appointed  Joseph  Han- 
Ion,  one  of  the  clerks  in  his  department,  to  handle  the 
school  books  in  addition  to  bis  regular  duties.  He  will 
keep  the  accounts  in  connection  with  the  school  books 
and  will  also  look  after  the  shipping  of  orders  to  ven- 
dors. 

The  scribblers  are  of  a  fine  pattern  and  appear  to 
contain  a  good  quality  of  paper.  There  are  four  dif- 
ferent grades,  the  quality  of  paper  regulating  the  thick- 
ness of  the  books,  and  upon  the  cover,  which  is  of  white 
stock,  is  printed  the  crest  of  the  province  and  the  words, 
"Province  of  New  Brunswick — Department  of  Educa- 
tion." This  inscription  is  printed  in  red  and  blue  ink, 
and  this  on  white  stock,  makes  a  very  neat  and  attrac- 
tive   cover    design. 

A  large  number  of  requisitions  for  books  have  al- 
ready been  received  from  vendors  in  different  parts  of 
the  province  and  the  first  shipments  from  the  depart- 
ment to  vendors  will  be  made  shortly. 


F.  W.  Mosher,  the  new  book  steward  of  the  Metho- 
dist Book  Room,  Halifax,  paicf  his  first  visit  to  Toronto 
a  few  weeks  ago.  Mr.  Mosher  made  the  acquaintance 
of  several  Toronto  publishers  and  was,  of  course,  initiat- 
ed by  Dr.  Briggs  into  all  the  mysteries  of  the  local  Hook 
Room.  He  was  given  a  dinner  by  Dr.  Briggs,  at  whi'h 
many  words  of  good  advice  were  handed  out. 


f>  /™V/~V  1  f C*  Out-of-print  books  supplied.     No  matter  what  subject 

Ijlllll^^H  Can  supply  any  book  everpublished.     We  have  50.000. 

rare  books. 

BAKERS  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


Order 

BAI 


KER'S     GUIDI 


to  Canada  (Latest  Edition)   now,  from 
the  sole  Canadian  Agent. 


A.  T.  CHAPMAN 


MONTREAL 


TELEGRAPH   CODES 

A   B  C  Code.     5th  Edition.     English     Net   S7.00 

A  B  C  Code.    5th  Edition.    Spanish " 

ABC    Code.    4th  Edition " 

A  I  Code.  ". " 

Morelng  &     Seal  Code 

Bedford- McHiell  Code  

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 
AMERICAN  CODE  COMPANY,  83  Nassau  St.,  N.Y. 


8.00 
B.OO 
7.  SO 
S.OO 
6.00 


City 


INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  giving  him  information  on  how  to  arrange  ads.  to  the  best 
advan  tage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.    Write  for  a  sample  copy  and  subscription  blank 

THE  CANADIAN  PRINTER  AND  PUBLISHER 

Montreal  Toronto  Winnipeg 


Your   Unused    Funds 

should  bear  interest  at  the  highest  current 
rates.  Amounts  of  $  1 .00  and  upwards  are 
received  in  the  SAVINGS  DEPARTMENT  of  THE 
METROPOLITAN  BNK.  Interest  is  allowed 
from  date  of  deposit,  and  compounded 
every  3  months.     No  delay  in  withdrawal. 

ALL  DEPARTMENTS  OF   BANKING  ARE 

CONDUCTED       WITH       ABSOLUTE 

SATISFACTION  AND  SECURITY. 

The   Metropolitan    Bank 

Capital  Paid  Up:  ■  •      ■         -         ■       $1,000  000 

Reserve  Fund  and     Undivided  Profits:      •     $1,241,532.26 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG   DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  •  •  COMPANY, 


fire 

AND 
MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 

Income  lor  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &.  MARINE 
Head  Office,  Toronto 

BOARD  OF  DIRECTOR8 

Hon.  Geo  A.  Cox,  President  \T.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nlcholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Melkle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        -        -        -        ...        .        .  $1,400,000.00 

ASSETS 2.162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 
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Periodicals  That  Sell 


A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction,  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  offers  the  dealer  greater 
inducements  than  any  other  Canadian  publication. 
It  is  the  most  popular  magazine  on  the  market,  fully 
returnable,  and  allows  the  trade  the  widest  margin. 
It  has  the  bull  dog  grip ;  it  holds  its  readers  every 
month,  thus  enabling  the  bookseller  to  build  up  a 
substantial  business.  Price  to  trade  14  cents;  retail 
20  cents.  Order  from  your  news  company.  BUSY 
MAN'S  MAGAZINE,  Toronto. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  Kill  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  6  Beacon  St.,  Boston,  Mass. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc.  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers ?  Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  Canadian 
Machinery,  10  Front  St.  East,  Toronto. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 

The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 


THE  MAGAZINE  COUNTER. 

Beginning  with  the  issue  for  September,  on  sale 
August  23,  the  price  of  the  Red  Book  Magazine  will  be 
raised  to  15  cents  per  copy. 

Harper's  Weekly  has  been  restored  to  its  original 
size,  the  pages  being  nearly  one-third  larger  than  the 
dimensions  of  the  past  few  years. 

The  Amalgamated  Press  of  London  are  at  present 
endeavoring  to  push  the  sale  of  their  five  humorous  journ- 
als, Puck,  Jester,  Comic  Cuts,  Chips  and  Butterfly  in 
this  country.  The  trade  can  depend  on  the  saleable 
qualities  of  these  amusing  weeklies  and  should  give  them 
a  good  showing. 

Cassel  &  Co.  have  started  the  publication  of  a  series 
of  illustrated  numbers,  containing  views  of  London  with 
accompanying  reading  matter.  The  series  will  be  com- 
pleted in  24  fortnightly  parts.  The  first  number  gives  a 
fair  indication  of  the  scope  of  the  work  and  judging  from 
it   the  series,  will  be  well  worth  attention. 

The  August  fiction  number  of  the  London  Magazine 
is  well  up  to  its  usual  standard,  containing  thirteen  com- 


MRS.  McCLUNG,  MANITOU,  MAN. 
Author  of  "Sowing  Seeds  in  Danny." 

plete  stories  and  numerous  articles  on  subjects  of  interesl 
to  everybody.  From  the  same  publishers  comes  the  3d. 
ladies'  journal  "Fashions  for  All,"  with  free  patterns 
enclosed.  No.  1  of  the  "Heartsease  Library"  contains 
a  complete  novel  in  twenty-two  pages,  entitled  "Parted 
in  Tears,"  a  high  society  thriller,  through  which  the  love 
story  of  pretty  Gillian  winds  its  tortuous  way. 

The  August  number  of  the  International  Studio  is,  as 
usual,  full  of  choice  matter  and  illustrations.  The  plays 
include  "The  Meuse,"  by  D.  Y.  Cameron;  "Damme," 
by  the  same  artist;  "Aurangzib  Examining  the  Head  )f 
Dara, "  by  Tagore;  "Raja  Vikram  and  the  Vampire," 
by  Lai  Bose;  "The  Flight  of  Lakshman,"  by  Ganguly; 
"The  Iris  Garden,"  by  Kiyonaga  and  a  portrait  by  Al- 
bert Sterner.  The  text  includes  articles  on  "The  Recent 
Etchings  of  P.  Y.  Cameron,"  "The  New  Indian  School 
of  Painting,"  "Recent  Designs  in  Domestic  Architec- 
ture," etc. 
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The  Five  Leading  Humorous 
Journals  of  the  Day  : 


PUCK  (Coloured) 

The  worlds  greatest  comic 
paper,  highly  printed  in 
colours.  Suitable  for  parents 
and  children.  A  splendid 
home  weekly.  "Puck" 
spreads  its  brightness  through- 
out the  whole  household. 


THE  JESTER 

The  comic  journal  for  the 
home.  Hearty,  healthy  fun 
for  everybody.  Hundreds  of 
comic  pictures  by  the 
cleverest  artists,  and  interest- 
ing yarns.  Fun  without 
vulgarity. 


COMIC  CUTS 

The  world-famous  humor- 
ous journal,  Its  pictures  are 
inimitable,  its  stories  full  of 
fun,  pathos,  and  human 
interest. 

CHIPS 

Has  the  largest  circulation 
of  any  comic  weekly  paper 
in  the  world.  The  famous 
characters  of  Weary  Willie 
and  Tired  Tim  were  initiated 
by  "Chips."  Full  of  fun  in 
word  and  picture. 

THE  BUTTERFLY 

A  dainty,  serio  -  comic 
home  paper,  for  ladies  as 
well  as  men  and  boys. 


Every  newsdealer  should  stock  these  publications. 
They  can  be  mailed  to  you  direct  by  your 
London  wholesaler.  Specimen  copies  and  terms 
will     be     sent     post     free     on     application      to 

AMALGAMATED  PRESS,  Limited 

Export   Dept.,   Carmelite    House,   LONDON,   England. 
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Trade  Conditions  in  Vancouver 


Value   of   the    Tourist   Trade — Good   Sales   of   Technical 
Books — Itinerant  Agents. 

Vancouver,  Aug,  1. — The  tourist  trade  in  Vancouver 
brings  ^ood  business  to  the  book  stores.  Light  literature 
is  in  demand,  and  the  latest  books  have  ready  sale,  for 
tic! ion  is  what  is  wanted  on  the  long  boat  and  train  trips. 
Travelers,  too,  .<eek  souvenirs,  and  anything  characteris- 
tic of  the  Coast  is  particularly  sought.  Postcards  in- 
numerable am  sold.  This  has  become  quite  a  business, 
and  more  than  one  amateur  photographer  takes  a  trip 
into  out-of-the-way  localities  or  places  that  are  attract- 
ing attention  to  secure  pictures  of  scenes  that  will  re- 
mind  a  purchasing  visitor  of  his  trip   to   the   West. 

The  stringency  which  set  in  just  in  time  last  year 
to  nip  the  Christmas  trade  had  its  effect  in  leaving 
stocks  of  popular  authors  on  hand.  Consequently,  there 
will  not  be  heavy  ordering  in  presentation  and  gift  sets 
of    standards. 

Two  firms,  Gr.  S.  Forsyth  &  Co.  and  Thomson  Bros., 
carry  technical  books,  and  they  report  good  sales.  This 
>s  the  country  of  the  young  man,  and  there  is  a  call  for 
hooks  needed  along  lines  of  improvement,  especially  in 
the  way  of  electrical  development.  This  business  is  not 
Caused  by  the  correspondence  schools,  as  they  generally 
supply  their  own  books.  Works  on  seamanship  are  also 
sought  after  by   the  young  man   in   the   marine  service. 

English  magazines  continue  in  demand  as  the  result 
of    the    lower    postage.      The    imperialistic    sentiment    is 


having  an  effect,  and  publications  loyal  to  the  traditions 
of  the  Empire  are  favored.  Exception  is  taken  more 
and  more  to  magazines  from  the  other  side  of  the  bound- 
ary, that  are  "Yankee"  in  their  tone,  and  Canadians 
and  Britishers  in  the  West  recognize  that  a  national  and 
imperial  spirit   must   be   fostered. 

Erotic  fiction  is  greatly  in  demand,  women  being  the 
largest  buyers.  While  there  may  be  room  for  philisophi- 
cal  reflection  i.i  this  fact,  this  is  set  to  one  side  in  the 
attempt  to  keep  up  with  the  demand.  Large  stocks  are 
not  kept  on  hand,  but  there  is  urgent  and  steady  call  for 
any  of  the  publications  dealing  with,  one  can  almost  say, 
loose  moral  relations.  One  dealer  has  an  order  in  hand 
for  400  copies  of  different  titles,  which  he  expects  to 
sell  almost  as  soon  as  they  are  received. 

Itinerant  agents  do  a  good  business  in  books  in 
Vancouver.  Representatives  of  large  publication  firms 
are  stationed  here  permanently,  working  on  commission 
principally,  and  every  once  in  a  while  "special"  agents 
come  around  with  offerings  that  they  declare  can  never 
he  equalled.  Many  purchasers  are  secured,  and  it  is 
often  found  that  the  same  liberal  figure  could  be  ob- 
tained at  a  local  ttore.  The  ordinary  business  man  has 
not  got  the  time  01  at  least  hs  does  not  give  it,  toward 
going  to  a  bookstore  and  looking  through  the  stocks  to 
see  what  he  may  like,  but  when  an  agent  calls  with  a 
glittering  array  of  pictures  and  bindings  the  bait  is 
snapped  at.  Through  this  cause,  dealers  lose  good  busi- 
ness constantly,  anl  it  is  a  trade  obstacle  that  can  hard- 
ly be  surmounted. 

R.  B.  B. 


Reliance 


Guaranteed    by    Government    Analyst 


The  Reliance  Ink  Co., 

=  Gums,  Pastes,  Endorsing  and  Showcard  Inks 


"SUPERIOR" 

Paper  Fasteners 

|  They  have  two  points 
Superior  |  which  pierce  the  paper. 

Because  i  ^e  PaPers  cann°t  pivot. 

I  They  are  inexpensive. 

Samples  and  quotations  furnished  the 
trade  upon  request. 


Patented  July  14,  1908 

For  sale  by  all  leading  stationers. 


Superior    Manufacturing   Co.,  Sidney,  Ohio 


SOMETHING  ALTOGETHER   NEW  IN  SAFETY   INK  STANDS 

NUMAN'S  "NOAIR" 

If  you  sell  the  "Noair"  safety  you  will  not  be  bothered 
with  complaints  about  corks  falling  out.  The  Noair  cork  is 
made  of  the  finest  acid  proof  rubber  absolutely  warranted  to 
last  for  years. 

It  is  constructed  so  there  is  a  double  clamp  on  the  outside 
as  well  as  on  the  inside  making  it  impossible  for  the  corkto  fall 
out. 

This  is  an  absolutely  new  feature  in  Safety  Inkstands. 

Made   in   the  finest   fire  polished   Crystal  Glass.     Note  the 
Squatty  appearance. 

'Noair' 


No. 

No. 


601 
603 


size  2*4  inches 
"3 


$2.00  per  doz. 
3.00 


Sold  by  all  jobbers  in  Canada. 

Be  up-to-date.    Order  sample  dozen  from  your  jobber  and  watch  them  sell 


C.  H.  NUMAN  CO. 


Sole  Manufacturers 
NEW  YORK 
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Li 


ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO, 


Thi. 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

.  £&"  same  tools,  by  the  same 

ot*  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  Hinks.Wells  & 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

.       -       -        BIRMINGHAM.  ENGLAND 


Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  McGill  St..  MONTREAL  10  Front  St.  East,  TORONTO 


Encourage  Home  Manufactures 

Auld  Premium   Mucilage,    the    best  made. 

Lithograms  and  Lithogram  Composition. 

Acme  Washing  and  Cleaning  Powder,  for 
Type,  Machinery,   Etc. 

Coal  Saving  and  Smoke  Consuming  Com- 
pound, safe  to  use,  and  saves  from  15 
to  30  per  cent.  coal. 

SAMPLES  AND  QUOTATIONS  (LOW)  FURNISHED. 
OUR  GOODS  WE  GUARANTEE.    GIVE  THEM  A  TRIAL. 

AULD  MUCILAGE  CO. 

23  Bleury  St.,     MONTREAL 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,  1876. 

CANADIAN    AGENTS; 

THE    BROWN   BROS,  limited 

TORONTO. 


NORDEN  HINGED  RINGS 


0 


0 


WATERBURY 


For  Perforated  Sheets  and  Eyeletted  Covers. 

Superior  to  brads,  tape,  eyelets,  or  other 
holding  means,  as  sheets  can  be  instant- 
ly removed  or  inserted  at  any  place  ; 
sheets  open  flat,  fold  back-to-back,  and 
can  be  distributed  without  loss  or  dis- 
arrangement. Rings  have  countless 
uses.  Made  in  ten  sizes.  Price,  $5  up  per 
hundred.  Liberal  discounts  to  the  trade. 

Manufactured  solely  by 

The  MORDEN  MANUFACTURING 

CORPORATION 
CONNECTICUT 


HAVE  YOU  TRIED 

THIS 
ONE 


JOHN  HEATH'S   PENS 

Supplied    by    leading    Wholesale 
Houses   in   Toronto  and   Montreal. 
London  (Eng.)  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 

0278  TELEPHONE  PEN.  Reg.  in  Canada 


The 


REG:iN  CANADA 


Wave  Hey 
Pens 

What  makes  the  Waverley  Series  of 
Pens  sell  so  readily  is  their  incom- 
parable and  regular  good  quality, 
Every  pen  is  selected.  They  are 
known   all    over    the     world      as     the 

"Boons  and  Blessings" 

Sold  by  the  Leading  Wholesale  Houmes 
Sample  Cards  A.  Trade  Prices  sent  by  return  mall 

Macniven  &  Cameron,    Ltd.,    Waverley    Works,  Edinburgh 
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SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  i  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 

Canada. 

Proprietors  i  Spencerlan  Pen  Co.,  New  York 
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Summer  Trade  in  Montreal 


Souvenir  Goods  of  Quebec  in  Demand —  New  Books  Being- 
Shown. 

Montreal,  August  5.— Souvenir  books,  particularly  of 
the  Quebec  Tercentenary,  guide  books,  and  light  fiction 
formed  the  bulk  of  the  book  trade  in  Montreal  during  the 
past  month.  Booksellers,  generally,  report  that  their 
sales  of  the  various  publications  relating  to  the  Tercen- 
tenary  were  heavy,  and  that  though  there  was  a  slight 
falling  off  in  the  demand  for  this  class  of  literature  at 
the  close  of  the  great  historical  event,  the  call  still  con- 
tinues in  a  fair  degree. 

The  tourist  trade  has  been  very  good,  and  sales  on 
the  whole  in  all  lines  compare  favorably  with  the  sales 
during   the  same  month  last   year. 

A  few  new  books  have  been  received.  Among  them  are 
"Delilah  of  the  Snows,"  by  Harold  Bindloss  ;  "The  Half- 
Way  House,"  by  Maurice  Hewlett,  both  of  which  have 
been  well  received,  and  seem  likely  to  do  well.  "The 
Blue  Lagoon,"  by  H.  deVere  Stacpole,  is  another  of  the 
new  books  which  is  selling  readily,  as  is  also  "The  Lure 
of  the  Mask,"  by  Harold  McOrath.  Other  recent  books 
proving  good  sellers  are.  "The  Coast  of  Chance,"  by 
Esther  and  Lucy  Chamberlain,  and  "The  Halo,"  by 
Bet  tine  von  Hutten,  the  author  of  "Pam"  and  "Pam 
Decides." 

A  new  book,  entitled  "Spinster  Farm,"  by  Helen 
Winslow,  deals  with  nature  and  gardening  in  a  chatty 
way,  and  is  likely  to  do  well.  "In  the  Woods  and  on 
the  Shore,"  a  book  for  sportsmen,  by  Richard  Ware,  is 
also   recent. 

Among  other  publications,  which  have  been  issued  as 
the  result  of  the  Tercentenary,  there  is  a  set  of  six  ex- 
cellent views  of  Quebec,  done  in  colors  on  a  white  mat, 
suitable  for  framing,  which  is  being  sold  by  all  Montreal 
booksellers.  The  pictures  are  from  photographs,  and  are 
exquisitely  colored.  There  is  also  a  panoramic  view  of 
Quebec.  These  are  selling  well  here,  and  are  also  meet- 
ing with  a  great   demand  in  Quebec. 


Winnipeg  Stores  Fairly  Busy 


Falling  Off  in  Tourist  Trade  But  Business  Fairly  Good- 
Ink  Firm  Meets  With  Success. 

Winnipeg,  August  7. — Tourist  trade  has  not  been  so 
large  this  Summer  as  in  other  years,  but  the  city  stores 
have  dime  fairly  well  so  far.  Sales  of  souvenirs  and 
light    summer   reading   have    been    satisfactory.      One    or 


two  stores  have  been  conducting  special  surnmqr  sales 
of  books  during  the  last  month  and,  as  they  were  well 
advertised,  the  results  have  been  good.  Sales  of  the 
popular  novels  have  been  heavy  this  summer,  such  books 
as  "The  Weavers,"  by  Gilbert  Parker  and  "Mr.  Crewe's 
Career,"  by  Winston  Churchill,  having  particularly  large 
sales.  Advantage  was  taken  of  the  interest  in  the  Ter- 
centenary Celebration  at  Quebec  to  create  interest  in 
Gilbert  Parker's  books  dealing  with  the  ancient  capital 
and  sales  were  surprisingly  good.  "The  Old  Loyalist," 
a  book  by  A.  B.  Davis,  a  new  Winnipeg  author,  has  been 
prominently  displayed  by  the  local  stores  and  it  has  met 
with  a  fairly  good  reception  by  the  Winnipeg  reading 
public. 

The  Reliance  Ink  Co.,  of  Winnipeg,  are  meeting  with 
good  success  in  pushing  the  sales  of  their  inks  "made 
in  Winnipeg. ' '  A  short  time  ago  a  carload  was  shipped 
tc  Montreal  and  another  car  will  be  shipped  about  th  ■ 
time  this  appears  in  print.  The  Cambridge  Corporation 
are  acting  as  general  selling  age.it?  and  the  full  line  is 
carried  in  stock  in  Winnipeg  by  Cit.rk  Bros.  &  Co. 


In  the  Maritime  Provinces 


Trade   Conditions  Have  Been  Exceptionally  Go  >d — Very 
Few  Assignments  in  the  Provirc00 

Sydney.  August  1. — The  condition  of  trade  through- 
out the  Maritime  Provinces  the  past  year  or  so  in  so  far 
as  the  book  and  post  card  business  is  concerned,  has  been 
exceptionally  good  from  a  manufacturer's  point  of  view. 
The  retail  trade,  too,  has  enjoyed  no  small  measure  of 
prosperity. 

There  have  been  but  few  new  retail  establishments 
started  in  the  provinces  during  the"  past  year,  but  this 
does  not  indicate  that  business  is  falling  off  in  the  least, 
for  the  trade  done  by  the  older  establishments  has  almost 
doubled. 

During  the  past  few  years  the  book  and  stationery 
trade  in  these  parts  has  seen  the  least  number  of  assign- 
ments of  any  other  trade  in  existence.  There  is  a  reason, 
and  this  reason  is  undoubtedly  the  increased  demand  for 
souvenir  goods,  etc.,  and  as  there  is  considerable  profit 
from  these  articles  they  are  handled  in  very  large  quan- 
tities. 

The  MacMillan  Publishing  Company,  of  St.  John,  N.B., 
have  lately  instaled  some  of  the  very  latest  machinery 
for  manufacturing  high-class  colored  souvenir  post  cards. 
By  the  new  and  improved  process  these  cards  can 
now  be  turned  out  at  just  one-half  the  former  cost  to 
manufacturer,  and  consequently  the  retail  price  is  much 
lower  now. 


Coming  to  Toronto  for  the  Exhibition  ? 

Good  chance  to  see  what's  being  offered  by  the  wholesale  trade.  For  a  complete 
and  thoroughly  up-to-date  line  of 

TOYS,  DOLLS,  FANCY  GOODS,  Etc. 

for  immediate  and  Fall  delivery  call  at  our  warerooms  where  you  will  be  cordially 
welcomed.  Don't  forget  our  address— 76  YORK  ST. — it's  on  the  left  hand  side 
as  you  go  up  to  King  Street  from  the  depot.  All  visiting  members  of  the  trade 
are  invited  to  make  our  office  their  headquarters  during  their  visit. 

The  Sutcliffe-Edmison  Co.,  Limited,  76  York  St.,  Toronto 


do 
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WE  are  unsurpassed  in  our  own  line  !  !  ! 

WALTER  G.  WHEELER  &  CO. 


are 
PUBLISHERS 


of  the 

KESWICK    SERIES    of 
BLOCK    CALENDARS, 
LEAF   CALENDARS, 
STAND   CALENDARS, 
DROP   CALENDARS, 
CHROMO    BOOKLETS, 
CHROMO   TEXTS, 
SILVER-BLOCKED 
TEXTS, 

BIRTHDAY  BOOKS. 


M 


Pf^ 


No.  161 
PENNY  DROP   CALENDAR 


Write  for 
ILLUSTRATED  LISTS 


9  and  10  REDCROSS  STREET, 

LONDON,  E.C. 

« 

KESWICK    SERIES    of 
CHRISTMAS   CARDS, 
NEW  YEAR   CARDS, 
BIRTHDAY   CARDS, 
EASTER   CARDS, 
MOTTO   CARDS, 
POST   CARDS, 
REWARD   CARDS, 
REWARD   SHEETS. 


All  our  Publications  are  of  a  RELIGIOUS  CHARACTER 


"Sports"  Playing  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE  DESIGN. 

We  are  headquarters  for   PLAYING  CARDS 
MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 
Advertising    Cards    of  all   sorts— Novel  Designs. 
Coated   Litho.   and   Booh   Papers 

FOR  SAMPLES  AND  PRICES  APPLY— 

Consolidated   Lithographing  and 
Manufacturing  Company,  Limited 

Successors  to 

THE  UNION  CARD  AND  PAPER  CO. 

MONTREAL 


WE  CAN  HELP  YOU 


to  make  more  money  out  of  your  business  than 
you've  ever  made  before.  And  by  straight- 
forward commercial  means,  too.  We  want  you 
to  handle  "BERLINER"  Gramophones  and 
"VICTOR"  Talking  Machines,  and  the  continu- 
ous stream  of  new  records  which  are  constantly 
being  sold  to  buyers  of  these  machines, 
really  is  big  profit  in  this  line. 


There 


Write  for  full  information  to  the  agent 
nearest  your  locality. 


Distributors  for  Canada 


J.&  A.  McMillan, 

Clark  Bros.  Co., 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

R.  S.  Williams  &  Sons,  Limited, 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros.  -         - 

Western  Talking  Machine  Co., 

Easin  Talking  Machine  Co., 


St.  John,  N.B. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Winnipeg.  Man., 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 
Winnipeg,  Man. 
Halifax,  N.S. 


The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 
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PAYSON'S  INDELIBLE  INK 


HOTEL   DIRECTORY. 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Diploma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal.  1897. 


Standard 
Commercial  Works 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 
This  house  is  please  otly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  eheert'ul,  ETery  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.    A.  MuNiool,  Prep 


TOWER  HOTELQEORQETOWN 

1  w  "  "-**  MV"tL    DEMERARA 
BRITISH  GUIANA. 
This  first-class  hot<  1  Is  most  conveniently  situ- 
ated in  the  coolest  und  healthiest  part  of  the 
city.     Fire  minutes  from  railway  station   and 
steamer  stallings,  am  near  to  all  principal  publlo 
buildings.    Cool  and  lofty  bedrooms.    Spacious 
Dining  and   Ladies'  Rooms.     Billiard   Room. 
Electric  light  throughout. 


Matte's  Interest  Tables 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum  by  Napol- 
eon Matte,  5th  Edition.    Price,  $3.00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  sauie  author.  On  fine  heavy  paper  and  strongly 
bound.     Price,  $3.00. 

Hughes'  Interest  Tables  and   Book  of 
Days   Combined 

At  3,  3'/,,  4,  5,  5%,  6,  7  and  8  per  cent,  per  annum.  By 
Charles  M.  C.  HUGHES.     Price,  $5.00. 

Hughes'  Supplementary   Interest  Tables 

Comprising  a  Special  Interest  Table  for  daily  balances- 
showing  interest  for  one  thousand  days  on  any  amount, 
rates  from  »/i  per  cent,  to  3i  per  cent.,  inclusive.  Also  a 
table,  showing  interest  for  one  thousand  days  at  5  per 
cent.,  by  means  of  which  (in  connection  with  Compara- 
tive Tables',  interest  for  one  thousand  days  can  be  ob- 
tained at  any  rate  from  4  per  cent,  to  10  per  cent., 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
for  obtaining  interest  on  any  rate  from  4  per  cent,  to  10 
per  cent.,  inclusive,  on  the  basis  of  "65  days  to  the  year 
in  i  per  cent,  rates.  By  Charles  M.  C.  Hughes. 
Price,  $2.00. 

Hughes'   Interest  Tables 
At  6  and  7  per  cent.,  per  annum  (on  the  basis  of  365  days 
to  the  yean,  for  one,  two,  three  and  four  months  and 
days  of  grace ;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.    By  Charles  M.  C.   Hughes  (on 
folded  card,  14}x9%),  strongly  bound.     Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables 
At  2Vi,  3  or  3%  per  cent,  (each  on  separate  card),  on  the 
basis  of  one  month,   being  1-12  part    of   a   year.     By 
Charles  M.  C.  Hughes.    Price,  $1.00. 

Buchan's   Sterling  Exchange  Tables 
Converting  sterling  into  Canadian  currency,  and  vice 
versa,  advancing  by  8ths  and  I6ths,  with  other  useful 
tables     By  Ewing  Buchan.     Second  edition.     Price, 
$4.00. 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 
Showing  the  relative  value,  according  to  the  rate  of  dis" 
count  in  London,  in  Canadian  and  New  York  systems  o1 
quotations,  of  bills  of  exchange  drawn  at  any  rate,  or 
having  any  number  of  days  to  run,  etc.,  etc.  By  Ewing 
Buchan.    Price,  $4.00. 

Buchan's    Par   of  Exchange   (Canadian) 

Giving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £1  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.  By  Ewing  Buchan.  Price 
in  sheets),  each,  20c;  mounted  (on  boards),  each,  35c. 

Import  Costs 
Showing  "  laid-down  costs  "  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  five  per  cent,  to  fifty  per  cent,  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 
per  cent,  rates.  A  separate  table  for  each  rate.  By  H. 
S.  Martin.  Price,  $1.50.  Full  bound  leather — limp. 
New. 

The  Importers'  Guide 
A  hand-book  of  advances  of  sterling  costs  in  decimal 
currency  from  one  penny  to  1.000  pounds,  with  a 
FLANNEL  TABLE,  from  20  to  100  shillings  per  piece  of 
46  yards.  By  R.  Campbell  and  J.  W.  Little. 
Leather,  75c. 

The  Canadian  Customs  Tariff 
Revised  to  date,  containing  lists  of  warehousing  ports  in 
the  Dominion,  the  Franco-Canadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs, 
German  Rixmark,  at  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money.  Harbor 
Dues,  etc.,  etc.     F.  Cap.  8vo,  cloth.     Price,  50c. 

MORTON,   PHILLIPS    &   CO., 

publishers 
US  and  117  Notre  Dame  St.,  West,  MONTREAL 

The  BROWN  BROS.,  Ltd.,  Toronto,  carry   a  full 
line  of  our   publications. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH,  Proprietress, 

Opposite  Victoria    Park    and    Cedar   Ave. 

Private  Board  $12  to  $14  per  week. 
Open  Nov.  Closes  in  May. 


WINTER  RESORT 
Queen's  Park  Hotel 

Port  or  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  rates,   etc. 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway,  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.     James  K.  Paisley,  Prop. 


HALIFAX  HOTEL 

HALIFAX,  N.S. 


JENKINS*  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agen  ts ,  15i  Toronto  St. ,  Toronto. 

445  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  grives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 


The  Topaz  Pencil 

As  good  as  any  at  any  price. 
Better  than  any  at  the  same  price. 

HB--H-HH-HHH-B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,   TORONTO. 


THE  HEN  AND  THE  DOOR-KNOB. 

By  Herbert  Kaufman  in  the  Montreal  Gazette. 

Once  upon  a  time  there  was  a  fool  hen 
who  sat  on  a  china  door-knob  for  three 
weeks  expecting-  to  get  a  family.  The 
only  thing  she  did  get  was  experience. 
The  advertising  field  is  full  of  "china 
door-knob  propositions"  —  examples  of 
merchants  who  expect  good  newspapers 
to  hatch  money  out  of  bad-egg  busines- 
ses, or  who  put  sound  nest  eggs  under 
the  wrong  "advertising  hen." 

There  are  three  principles  to  follow  in 
an  advertising  campaign: — First  of  all, 
find  a  business  tnat  will  stand  advertis- 
ing; secondly,  find  the  newspaper  that 
will  make  the  advertising  pay;  thirdly, 
give  the  newspaper  time  to  pay. 

You  can't  start  in  to  breed  dollars  in 
less  time  than  it  takes  to  hatch  them 
any  more  than  you  can  pull  a  hen  off 
the  nest  before  she  has  had  the  chance 
to  incubate.  In  both  cases  you  simply 
waste  what  has  been  invested.  If  you 
stop  too  soon  you  will  get  a  rotten 
egg  instead  of  a  chicken. 

Advertise  something  out  of  which 
you  may  reasonably  expect  returns  and 
when  you  have  found  what  to  advertise 
take  care  that  you  place  your  copy  in  a 
newspaper  that  can  turn  the  trick. 
Don't  delude  yourself  with  a  china  door- 
knob, and  don't  confuse  a  "rooster 
newspaper"  which"  spends  its  time  cock- 
a-loruming,  for  a  "hen  newspaper"  that 
is  too  busy  hatching  out  dollars  to 
strut  about  crowing. 


ACCOUNTANTS    AND    AUDITORS. 


CATCHY  PARS. 

"How  well  she  talks  of  her  travels 
abroad." 

"She's  never  been  abroad." 

"But  she  knows  all  about  the  leading 
points  of  interest." 

"Yes,  from  picture  postals." 

A  man  can  run  a  store  without  ad- 
vertising, and  he  can  wink  at  a  girl  in 
the  dark — but  what's  the  use. 

It  is  estimated  that  during-  1907  Ger- 
many exported  over  forty-two  million 
books  to  foreign  countries,  valued  at 
$17,860,000.  The  countries  in  which  the 
demand  for  these  German  books  was 
greatest,  are,  in  order  of  consumption, 
Austria-Hungary,  Switzerland,  Euro- 
pean Russia  and  the  United  States. 

According  to  a  report  from  U.S.  Con- 
sul-General  Benjamin  H.  Ridgely,  Bar- 
celona, Spain,  the  old-fashioned  dime 
novel  industry  has  been  successfully  in- 
troduced into  Spain.  At  all  the  news- 
paper kiosks,  French  translations  of  the 
most  popular  of  these  novels  have  been 
selling  rapidly  for  a  year  or  more.  The 
books  retail  at  from  4.1  cents  to  about 
6  American  cents  a  copy. 
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Winnipeg  Store  of  W.  A.   Davis 


The  Movement  of  Retailers  to  Portage  Avenue  Leads  Mr. 

Davis  to  Open  a  Store  on  That  Important 

Thoroughfare — Some  of  the  Attractive 

Features  of  the  New  Store. 

For  several  years  there  has  been  a  tendency  for  the 
retail  stores  of  Winnipeg  to  move  to  Portage  Avenue, 
which  promises  to  be  one  of  the  finest  retail  streets  in 
Canada.  The  biggest  department  store  in  the  city  is  on 
Portage  Avenue  and  many  retailers  have  moved  to  the 
new  street  in  order  to  be  where  shoppers  most  do  con- 
gregate. During  the  last  eighteen  months  one  of  the 
large  retail  book  stores  on  Main  Street  has  opened  a 
branch  on  the  popular  retail  street,  and  the  new  store 
is  now  doing  as  large  a  business  as  the  old.  A  few 
months   ago  W.    A.    Davis  decided   to   remove  from  Main 


dries  carried  are  effectively  displayed.    The  latest  novels 
are   always  on   display   near  the  door. 

Mr.  Davis  has  made  a  striking  success  of  his  business 
and  has  proved  that  it  is  possible  to  succeed  in  competi- 
tion with  cut-rate  department  stores  without  following 
the  latter  in  their  slaughtering  of  prices.  Mr.  Davis 
never  cuts  prices,  it  being  an  article  of  business  creed 
with  him  that  the  dealer  should  insist  upon  getting  a 
moderate  profit  on  all  goods  sold.  This  is  not  to  say 
that  he  does  not  believe  in  clearing  sales  to  get  rid  of 
stock.  Such  sales  are  necessary  in  every  store,  but  they 
are  not  to  be  confused  with  the  regular  practice  of  slash- 
ing prices  and  selling  many  lines  at  cost  or  less.  Effi- 
cient, prompt,  courteous  service  and  the  carrying  of  a 
large  and  well-assorted  stock  count  for  much  in  the  fight 
against  department  store  competition,  and  Mr.  Davis  has 
proved  by  personal  experience  that  these  weapons  are 
sufficient  to  enable  a  good  business  man  to  achieve  suc- 
cess. 


Interior  of  W.   A.  Davis'   New  Store,   Portage  Avenue,   Winnipeg. 


Street  to  Portage  Avenue,  and  he  succeeded  in  obtaining 
exceptionally  good  premises.  His  new  store,  the  interior 
of  which  is  illustrated  herewith,  is  a  credit  to  the  city 
of  Winnipeg. 

Mr.  Davis  is  one  of  the  old-timers  in  the  Winnipeg 
book  and  stationery  trade,  having  been  connected  with 
the  business  in  Winnipeg  for  a  quarter  of  a  century.  For 
15  years  he  was  with  Alexander  Taylor,  one  of  the 
pioneer  booksellers  of  Winnipeg.  Some  thirteen  years 
ago  Mr.  Taylor  moved  from  his  old  stand  into  other 
quarters,  and  Mr.  Davis,  who  was  about  to  start  in 
business  for  himself,  put  his  stock  in  the  old  Taylor 
store,  on  Main  Street,  where  he  continued  in  business 
until  a  few  months  ago,  when  he  secured  premises  on 
Portage  Avenue. 

As  can  be  seen  from  the  illustration,  Mr.  Davis  is  a 
thorough  believer  in  the  wisdom  ot  displaying  goods 
thoroughly.  Silent  salesmen  extend  the  entire  length  of 
the  west  side  of  the  store  and  the  various  lines  of  sun- 


The  Theatre  Magazine  will  be  $3.50  a  year  beginning 
with  the  issue  of  January,  1909,  an  advance  of  50  cents. 

Miss  Hattie  Tweedie,  bookseller  and  stationer,  of 
Moncton,  N.B.,  was  in  St.  John  recently  on  a  business 
trip  in  connection  with  her  firm.  Miss  Tweedie 's  store 
is  one  of  the  oldest  establishments  in  Moncton  and  you 
can  generally  rely  on  her  goods,  of  which  she  always 
keeps  a  new  and  up-to-date  supply  on  hand  at  all  times. 

Popular  Mechanics  will  be  seven  and  a  half  cents  re- 
turnable to  the  trade,  commencing  with  the  September 
number.  The  size  of  the  magazine  and  the  number  of 
illustrations  are  being  increased. 

In  New  Brunswick  there  are  several  large  post  card 
manufacturing  concerns,  and  all  are  rushed  to  their  ut- 
most capacity  with  orders,  while  the  product  of  several 
upper  Canadian  firms,  such  as  Warwick  Bros.  &  Rutter, 
is  also  in  demand. 
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St.  John  Reports  Favorable 

Tourist   Trade    Good    This    Year — Stores    Selling   Photo- 
graphic  Goods — Death   of   Stationery   Traveler. 

St.  John,  N.B.,  August  7. — Business  has  been  very 
good  here  during  the  past  few  months.  Ideal  summer 
weather  has  prevailed  and  this  has  resulted  in  more  tour- 
ists spending  their  time  in  the  city,  rather  than  in  the 
country.  In  the  past  few  seasons  the  fog  has  driven 
many  people  inland,  but  this  summer,  with  warm,  bright 
weather,  they  want  to  stay  right  here  "where  breezes 
blow,"  and  consequently  the  sales  of  souvenir  goods, 
booklets,  post  cards  and  fancy  lines,  have  been  very 
satisfactory. 

E.  G.  Nelson  &  Co.,  and  J.  M.  Roche  &)  Co.,  have 
had  a  brisk  demand  for  photographic  goods,  of  which 
they  make  a  specialty. 

At  Watson  &  Co.'s,  Hall's,  Gray  &  Richey's,  D. 
Me  Arthur's,  A.  McArthur's,  Barnes  &  Co.'s,  Flood's  and 
J.  &  A.  McMillan's,  the  sales  of  books,  magazines  and 
general   stationery   lines   are   reported   good. 

Some  very  attractive  window  displays  have  been 
made  by  the  various  dealers  lately,  and  there  appears  to 
be  a  more  general  recognition  of  the  value  of  a  bright, 
clean  and  catchy  window  to  attract  customers. 

The  death  occurred  here  on  July  27,  at  his  home, 
FOlliott  Row,  of  Archibald  McLean,  for  a  number  of  years 
connected  with  the  stationery  trade  in  the  Maritime 
Provinces.  He  was  for  a  time  traveler  for  C.  Flood  & 
Sons,  and  afterwards  for  J.  &  A.  McMillan,  of  this  city, 
and  severed  his  connection  with  the  latter  firm  to  ac- 
cept a  position  as  traveler  for  W.  J.  Gage  &  Co.,  of  To- 
ronto,  at  first  in   the  west,  and  afterwards  in  the  Mari- 


time Provinces.  About  a  year  ago  he  severed  his  con- 
nection with  Messrs.  Gage  &  Co.,  and  accepted  a  similar 
position  with  the  Stanfield,  Smith  Co.,  of  Truro.  He 
was  a  young  man  of  exemplary  habits,  and  was  popular 
with  all  who  knew  him.  He  was  but  twenty-six  years, 
had  been  married  only  eighteen  months,  and  is  survived 
by  his  wife,  formerly  Miss  Neelick,  of  this  city,  and  an 
infant  son.  He  had  been  ill  about  three  months  with 
kidney   trouble. 


The    Handling  of  Toys 


Owen  Sound  Dealer  Makes  Good  Profit  Out  of  Them — 
Considers   Them   Good   Feature   of   His   Trade. 

Among  the  most  successful  booksellers  in  the  northern 
part  of  Ontario  is  R.  J.  Edgar,  of  Owen  Sound.  Twelve 
years  ago,  after  mastering  the  details  of  the  trade  in 
Hamilton,  he  came  to  the  county  town  of  Grey  and  bought 
out  the  business  of  W.  J.  Creightou,  which  he  has  since 
conducted  with  gratifying  results.  Mr.  Edgar  says  that 
from  youth  up  it  was  a  passion  with  him  to  dispose  of 
books.  As  a  lad  he  took  pleasure  in  visiting  various 
establishments.  His  Owen  Sound  store  is  23x85  feet,  ami 
is  filled  with  a  large  and  varied  stock.  He  handles  toys 
in  large  numbers,  and  believes  they  are  not  the  nuisance 
which  some  dealers  contend  that  they  are. 

"There  are  many  more  unprofitable  lines  than  toys," 
remarked  Mr.  Edgar  recently.  "To  say  that  the  season 
lasts  only  two  or  three  weeks  at  the  most,  and  that  the 
slock  is  dead  during  the  balance  of  the  year,  is  mislead- 


The  Indestructible 


Poker 


BEST  MADE 

100  Designs  to  Select  From. 

Manufactured   Exclusively   By 

THE  G.  H.  HARRIS  CO. 

56,  58,  60  Scholes  St.,  Brooklyn,  N.Y.,  U.S.A. 

Samples  to  Dealers 

Order  through  your  Jobber 

Sole  Selling   Agent    for    Canada 

A.  0.  HURST,  24  Scott  St.,  Toronto 


A  Money  Maker 
The 


Wellington" 

Photo  Specialties 

"The  World's  Standard" 


They  will  pay  you  handsome  profits 
Carry  them  as  a  side  line. 
For  Price  Lists  and  Particulars  write 


Ward  &  Co., 


13  St.  John  St., 


Montreal.  P  Q. 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions  ;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 
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1  HE  exclusiveness  of  the  up~to~the~day~after~ 
•*•  to-morrow  patterns  and  tne  masterful  handling 
or  the  exquisite  colorings  place  Staunton  \Vall 
Papers  so  immeasurable  a  distance  in  advance  or  all 
others  that  impartial  comparison  invariably  leads 
to  their  choice  by  ambitious  booksellers  and 
stationers  who  nave  realized  the  profit  there  is  in 
the  carrying  of  a  strong  line  of  wall  paper. 


From  the 
Interior 

Book 

Vol.  3 

Staunton 

Dealers' 

Library 

1909. 


Furnished  £ 

Free 

to  all 

Staunton 

customers 

as  part  of 

Advertising 

Co-operation 


H< 


A  MODERN   DINING  ROOM 
DECORATED  WITH  STAUNTON  PAPER  1891. 


-OLDING  your  order  until  you  have  seen  the    Staunton   samples    for    1908-9    is    a    small  thing  in 
itself  that  leads  to  big  results  on  the  profit  side  of  your  wall  paper  ledger. 


$100.00   In 

Gold    Prizes 

If  you  are  not  familiar  witk 

the    terms    of    our    Prize    ^/all 

Paper  Competition  drop  us  a 

line  on  a  postal  card    so   that    we 

may  send  you  the  particulars 

29o  pou  receibe  "#ilt  anb  Glimmer"  tfje  neto  toall  paper  magazine? 
3f  not,  gent  ug  pour  name  for  tlje  complimentary  mailing  list. 

STAUNTONS 

LIMITED 
933  YONGE  STREET,  TORONTO. 
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ing.  Why  every  holiday,  every  birthday,  every  little  so- 
cial gathering  among  boys  and  girls  brings  a  demand  for 
toys.  I  make  a  good  profit  out  of  them,  and  have  no 
cause  to  complain.  I  know  that  some  stationers  are  very 
bitter,  and  declare  they  would  not  place  in  a  stock  again 
as  they  are  always  getting  broken,  out  of  order  or  draw- 
ing a  crowd,  which  does  not  buy.  My  experience  is  differ- 
ent, and  I  consider  toys  a  pretty  good  feature  of  my  trade. 

Gives  Up  Wall  Paper. 

"As  to  wall  paper,  I  am  going  out  of  that  branch  of 
the  business.  Unless  you  buy  in  very  large  quantities 
there  is  no  profit  in  handling  wall  paper.  The  style  or 
patterns  are  constantly  changing,  and,  if  you  have  six  or 
seven  rolls  left  out  of  a  fifty-roll  bundle,  there  is  nothing 
to  do  but  throw  them  in  the  stove,  and  there  is  your  profit 
all  gone.  Now,  if  you  can  dispose  of  300  or  400  rolls  you 
can  afford  to  have  a  few  left  over,  or,  in  other  words, 
seven  or  eight  rolls  out  of  fifty  left  on  your  hands  is 
equally  as  much  of  a  loss  when  you  handle  only  a  few  rolls 
as  are  what  you  have  over  from  several  times  this  num- 
ber. I  am  convinced  that  only  the  larger  dealers  can  pro- 
fitably engage  in  wall  paper  and  make  it  pay  for  the  time 
taken  up  in  selling,  the  space  occupied  and  the  money  in- 
vested.   I  intend  going  out  of  it  altogether." 

Mr.  Edgar  is  a  gentleman  who  does  not  believe  in  hav- 
ing any  unremunerative  goods  on  his  shelves.  He  is  not 
afraid  to  declare  his  views  on  any  subject  of  interest  to 
the  trade. 


SELLING  BOOKS  IN  COLLINGWOOD. 

From  running  a  woollen  mill  to  conducting  a  book  and 
stationery  store  is  rather  a  sharp  transition,  yet  it  can 
be  successfully  done,  as  Mr.  Louis  Webber,  of  Colling- 
wood, can  testify.  In  the  little  village  of  Nottawa,  a  few 
miles  out  from  Collingwood,  Mr.  Webber  was  the  owner 
of  a  woollen  mill  for  many  years.     There  are  numerous 


difficulties  to-day  in  conducting  a  small  mill,  particularly 
the  fuel  problem.  When  a  fire  destroyed  the  structure  of  a 
manufacturer  in  another  line,  Mr.  Webber  disposed  of  his 
building  which  was  well  adapted  for  the  purpose  for  which 
the  purchaser  required  it,  and  removed  to  Collingwood. 
Nearly  four  years  ago  he  launched  in  the  bookshop  busi- 
ness. He  has  a  bright,  though  not  a  large,  store,  and  his 
stock  is  especially  well  selected.  He  is  a  careful  buyer 
and  confines  his  purchases  to  books,  stationery  and  sou- 
venir goods  of  the  better  class.  He  handles  no  wall  paper, 
toys  or  other  side  lines.  Mr.  Webber  does  a  nice,  steady 
trade  and  is  assisted  in  the  store  by  his  son.  His  stock 
is  neatly  kept,  everything  about  the  premises  being  tidy 
and  attractive.  He  likes  the  trade  in  which  he  is  en- 
gaged and  is  progressive  in  his  ideals. 


A. NEW  TORONTO  STORE. 

B.  Noakes,  who  has  been  a  resident  of  Toronto  for 
some  months,  has  opened  a  well-stocked  stationery  store 
at  751  Broadview  Avenue,  near  the  corner  of  Danforth 
Road.  His  premises  are  admirably  laid  out  and  his 
goods  are  nicely  displayed.  Mr.  Noakes  began  business 
some  time  ago  by  handling  the  daily  newspapers  in  the 
northeast  section,  but  his  trade  soon  became  so  large 
that  he  had  to  look  around  for  more  commodious  quar- 
ters, which  were  afforded  by  the  erection  of  a  new  block 
a  few  doors  south  of  his  old  stand.  He  is  the  wholesale 
agent  of  all  the  Toronto  dailies  in  that  portion  of  the 
city.  Under  his  store  he  has  a  convenient  and  well-light- 
ed place  fitted  up  for  the  newsboys.  There  is  a  separate 
entrance  and  several  hundred  copies  of  the  papers  are 
handled  wfthout  confusion  or  interference  to  his  sta- 
tionery trade.  Mr.  Noakes  also  sells  the  leading  maga- 
zines. The  district  in  which  he  is  located  is  a  rapidly 
growing  one,  as  a  bank,  a  dry  goods  store,  and  other 
lines  have  been  started  there  within  the  last  few  weeks. 
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Made  to  order  only 
according  to  instruc- 
tion! supplied. 

Very  fine 


Post 


make.  First 

class  Goodi 

only. 


Cards 


/ 


Specialties: 
rlsdern    Hellotypa 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Dresden  7    Samony 

Pictur*  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


Telegram— Address 

KUNSTMARKERT, 
DRESDEN 


ONLY    FOR     WHOLESALE     DEALERS 
AND  POST  CARD  PUBLISHERS 

MARKERT  &  SOHN 

Graphic  Art  Works 

DRESDEN— A.    Wintergartenstr,  74 

Manufacture  : 

PICTURE   POST  CARDS 

MADE  AFTER  YOUR  OWN    PHOTOS. 


AS  A  SPECIALTY  WB  MAKE 

COLLOTYPE,  COLOURED  COLLOTYPE, 

DOUBLE  TONE,   HAND  COLORED,  GLAZED 

and  AUTOTYPE  POST  CARDS, 

VIEW  ALBUMS,  ALBUMS 

Ask  for  samples  and  quotations 


QUALITY   BETTER   THAN   ANY,    DELIVERED   QUICKER   THAN    MANY  ! 
Collotype  POSTCARD 


post  cards  of  high-class  finish  MADE  TO  ORDER. 

Hand  colored  collotype  cards.  Double  tone  collotype  cards. 

■  Photocrom  collotype  cards. 

Glossy  collotype  cards  and  all  kinds  of  view  alliums  and  sample  sheets. 

Wholesale  and  export,  only. 

Address  for  Cablegrams   :     Lichtdruck,  Berlin. 


Write  to 

MESSRS.    W.    NEUMANN 

42  Wasserthorstrasse 


&    CO. 


Berlin  S.  42 

Germany 
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ENTHUSIASM 

IS  WHAT 

WE  FEEL  ABOUT  IT, 


IT  WILL  BE  YOURS  WHEN   YOU 

See  "THE  COMPLETE  LINE" 


The  Watson  -  Foster  Line 

For  1909. 

It  is  full  of  good  things  to  look  at,  and   priced  to   sell  quickly  and  profitably, 
it  is  supplemented  by  our  original  plan  of  advertising. 


A   collection   of  artistic  patterns  of  special  merit  which   people  will   ask  for. 
WE  believe  in  it  and  it  costs  you  nothing. 

IF  EVER  there  was  a  chance  to  make  money  in  wall  paper  it  surely  will  be 
this  Season  IF  YOU  TRUST  THE  GOODS  OF 

™e  Watson  -  Foster  Co.,  Ltd. 


Write  "BRIGHTLING  STUDIES" 
and  your  name  on  a  postal  and  let  us 
tell  you  more  about  it. 


MONTREAL 
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What  the  Wholesalers  and  Manufacturers  are  Offering 

New  Lines  for  the  Retail  Trade — Novelties  in  Leather  Goods — Christmas 
Cards     and     Calendars  —    School     Goods    and    Other     Staple     Lines. 


Holiday  Papeterie  Assortment. 

The  illustration  shows  a  new  Christmas  papeterie  as- 
sortment No.  2,  offered  by  Buntin,  Gillies  &  Co.,  Ham- 
ilton and  Montreal.  This  assortment  is  composed  of 
lines  retailing  for  twenty-live  cents  and  upwards,  each 
number  being  distinctly  novel  and  attractive,  having  ar- 
tistic boxes  filled  with  line,  white,  linen-linished  note 
paper  and  envelopes,  neatly  banded  and  ribbon-tied.  The 
assortment  contains  the  following  : 

Eighteen  boxes  to  retail  at  25c,  12  boxes  to  retail 
at  30c,  !J  boxes  to  retail  at  35c,  3  boxes  to  retail  at 
10c,  1  boxes  to  retail  at  15c,  4  boxes  to  retail  at  50c, 
2  boxes  to  retail  at  60c.  Total,  52  boxes,  worth  $17.45. 
The    wholesale    price    complete    is    only    $10. 

Calendars  and  Cards. 
Walter  G.   Wheeler  &   Co.,   London,   England,  have  sent 
us    their    lists    of    1908-9    calendars,    mottoes,    Christmas 


toes,  the  Keswick  Christmas  and  New  Year  cards, 
chromo  booklets,  leaflet  cards,  cameo  lexts,  verse  cards, 
reward  sheets,   etc. 

Useful  Rings. 

The  Morden  Manufacturing  Corporation's  hinged  rings 
for  use  in  eyeletted  covers  and  the  thousand  and  one 
loose  sheets  now  in  use  in  mercantile  houses,  are  ex- 
tremely useful  in  distributing  work  among  a  clerical 
force,  the  rings  permitting  the  sheets  to  be  most  con- 
veniently accessible  and  yet  securing  them  against  loss 
or   disarrangement. 

The  loose  sheets  can  be  held  together  by  the,  rings 
with  or  without  covers.  Manilla  or  press  board,  simply 
cut  the  right  size,  perforated  and  round-cornered,  is  often 
used  for  covers  for  holding  inventories,  estimates,  in- 
voices, bills  of  lading,  reports,  maps,  blue  prints,  and 
other   matter.     The  rings,   besides   being  used   mounted   on 


Holiday  Papeterie  Assortment  No.  2. 
(Buntin,  Gillies  &  Co.) 


cards,  etc.,  for  inspection.  'I hese  lines  are  known  as  the 
Keswick  series,  and  are  of  a  religious  and  scriptural  na- 
ture. There  is  a  heavy  demand  for  them  amongst  church 
workers,  Sunday  schools,  etc.,  as  well  as  amongst  a 
large  body  of  the  general  public  in  Great  Britain,  par- 
ticularly in  the  Keswick  series  of  penny  drop  calendars. 
These  are  printed  in  many  colors,  illuminated,  embossed 
and  cut  out.  The  Keswick  daily  block  calendars  are 
made  to  hang  up,  and  have  a  daily  "tear-off"  block.  The 
designs  are  floral,  with  landscapes  and  seascapes.  This 
firm  also  manufactures  leaf  calendars,  which  are  elaborate 
and  choice  and  retail  in  Great  Britain  from  twopence  to 
two  shillings.  They  have  four  or  six  pages,  illuminated 
and  embossed,  with  silk  cord  for  hanging.  Other  series 
are   the    Keswick    monthly'    calendars,    the    Keswick    mot- 
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various  kinds  of  Morden  metals  for  use  in  loose  leaf 
books,  are  useful  for  scores  of  other  purposes,  i.e.,  for 
holding  tool  checks,  for  holding  bridge  counters,  for 
holding  back  lace  curtains,  for  stringing  on  bars,  and  in 
many  odd  ways.  If  once  tried  they  recommend  them- 
selves for  various  uses  peculiar  to  each  individual's  re- 
quirements. 

The  Morden  Manufacturing  Corporation  will  be  pleased 
to  supply  dealers  with  descriptive  matter  for  enclosures 
in  outgoing  mail,  and  with  display  cards  for  wall  or 
counter,  or  electrotypes  for  circulars  or  catalogues.  They 
also  have  a  special  proposition  to  make  at  this  time  to 
every  stationer,  which  will  insure  them  a  liberal  profit 
in  handling  this  line.  Write  them  as  to  your  require- 
ments,   mentioning    Bookseller   and    Stationer. 


BOOKSELLER   AND   STATIONER 


Ideal  Fountain  Pen  Fillers. 

For  years  past  dealers  have  been  called  upon  to  supply 
to  their  customers,  without  charge,  ink  fillers  for  foun- 
tain pens,  in  eases  where  they  have  been  lost  or  broken; 
and  to  do  this  it  has  been  necessary  to  remove  them 
from  the  regular  stock   boxes,  furnished  to  pack   the  pens 


in    for    sale.      This      necessitated    the    dealer    sending     for 
fillers  to  replace  those  removed. 

To  do  away  with  this  bad  feature,  and  afford  dealers 
the  profit  they  should  have  on  the  fillers,  the  L.  E. 
Waterman  Co.,  of  Canada,  Limited,  Montreal,  have  pre- 
pared two  styles,  put  up  on  attractive  display  cards, 
whica  will  undoubtedly,  at  the  same  time,  increase  the 
sale.  The  No.  2  style,  illustrated,  retails  at  5c  each, 
and   the   No.    3   style,    which    is   new  and    the    most   satis- 


factory one  yet  devised,  as  it  is  indestructible,  retails  at 
15c  each,  with  liberal  discounts  from  the  list  prices. 

This  new  No.  3  style  will  contain  a  sufficient  quantity 
of  ink  to  completely  fill  any  ordinary  size  fountain  pen, 
and  the  tube  is  long  enough  to  place  at  the  bottom  of 
the  holder,  thus  avoiding  the  formation  of  air  bubbles 
by  withdrawing  the  filler  as  the  pen   is  filled. 

They  strongly  advise  dealers  displaying  one  of  these 
attractive   cards,    and    enjoying   this   additional   business. 

' '  Brownie ' '    Ink   Pencil. 

Attention  is  called  to  the  "Brownie"  stylographic 
pen  or  "Ink  Pencil."  as  it  is  sometimes  called,  which  is 
shown  by  the  Brown  Brothers,  Toronto,  in  their  adver- 
tisement on  another  page.  This  pen  is  made  in  a  hand- 
some shade  of  tan  vulcanite,  is  beautifully  finished  and 
can    be    retailed   at   the   popular   price   of   SI. 

Ophir  Pencils. 

The  Brown  Bros.,  Toronto,  recently  called  attention 
to  the  fact  that  it  is  now  just  two  seasons  since  they 
first  introduced  to  the  readers  of  The  Bookseller  their 
line  of  Ophir  pencils.  At  first  these  were  only  made  in 
four  degrees  and  copying.  Like  all  articles  having  real 
merit   the  demand  has  so  increased  for   this  well-known 


line  of  pencil,  that  the  Brown  Brothers  have  been  com- 
pelled to  add  five  more  grades,  thus  more  than  doubling 
their  range.  These  pencils  are  now  carried  in  stock 
from  6H  to  IB,  also  copying,  as  well  as  Nos.  2  and  3, 
with  rubber  tips.  Thus  they  claim  that  the  Ophir  is 
the  only  really  high  grade  pencil  on  the  Canadian  mar- 
ket that  can  be  sold  at  a  popular  price  and  be  supplied 
in  such  a  complete  range  of  grades. 

New   Eyeshade. 

The  Brown  Brothers,  Toronto,  are  showing  an  en- 
tirely new  idea  in  the  line  of  eyeshades.  This  shade, 
known  as  the  "Ellis,"  is  so  constructed  ae  to  complete- 
ly shade   the  eyes  from   the  side  lights,   which  are  really 


New  Idea  in  Eye  Shade. 
(Brown  Bros.) 

the  ones  that  are  so  severe  on  the  optic  nerve.  Already 
many  prominent  oculists  have  endorsed  the  Ellis  eye- 
shade,  and  several  large  infirmaries  have  adopted  it.  The 
perfect  forehead  ventilation  makes  this  shade  much  more 
confortable  to  wear  than  the  old-style  article  of  this 
class. 

New  Packing  for  Glue. 

The  Brown  Brothers,  Toronto,  are  showing  a  new 
style  of  packing  in  which  they  are  now  carrying  the  old 
reliable    LePage's    liquid    glue.    This    glue    is    now   packed 


New  Packing  for  Glue. 
(Brown  Bros.) 

three  dozen  one-ounce  bottles  in  cartons,  with  a  hand- 
some oak  display  case  for  counter  use.  Dealers,  pur- 
chasing this  small  assortment,  get  show  case  without 
extra  charge. 
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A  Threefold  Increase. 

The  Reliance  Ink  Company,  of  Winnipeg-,  have  had  a 
very  successful  year.  Since  last  August  their  business 
has  increased  over  three-fold.  Last  May  they  shipped  an 
entire  carload  of  ink  to  Montreal,  and  they  are  just  in 
receipt  of  another  order  for  fall  shipment. 

Memorandum    Outfit. 

In  order  to  conveniently  supply  their  trade  with  an 
article  which  has  been  demanded  quite  extensively  since 
the  introduction      of  their     check     book  pen,   the   L.   E. 


Waterman  Co.  of  Canada,  Limited,  Montreal,  have  pre- 
pared a  little  memorandum  set,  consisting-  of  a  line 
quality  leather  cover,  index  pages  with  leather  tabs  and 
a  quantity  of  blank  pages  and  a  loose  leaf  device,  which 
they  consider  to  be  the  most  practical,  as  well  as  simple, 
made.  There  is  a  leather  pocket  attachment  for  con- 
veniently holding  the  pen. 

Whisk  Broom  Novelty. 

The  novelty  illustrated  herewith  is  a  popular  priced 
whisk  broom  holder,  which  is  sure  to  meet  with  success 
among     stationers  and  novelty  dealers.     It  is  made     of 


heavy  cardboard  stock  with  hand-colored  designs,  accom- 
panied with  catchy  phrases.  It  can  be  had  with  or  with- 
out whisk  broom. 


Poker  Chips. 

The  G.  EL  Harris  Co.,  56-58  and  60  Scholes  St., 
Brooklyn,  N.Y.,  lay  claim  to  being  the  largest  manufac- 
turers of  poker  chips  in  the  world.  For  many  years  now 
their  goods  have  been  standard  in  the  trade  and  their 
business  is  increasing  every  year.  They  manufacture  all 
grades,  from  the  common  composition  to  the  in- 
destructible plain,  and  they  also  make  fancy  chips  for 
the  high  class  and  club  trade.  A.  ().  Hurst,  24  Scott 
St.,  Toronto,  is  agent  for  these  poker  chips. 

A  New  Office  Stationery  Case. 

A  new  idea,  which  will  be  of  interest  to  the  trade 
is  the  office  stationery  case  shown  in  the  accompanying 
illustration.  As  will  be  observed,  the  partitions  are  of 
glass,  so  that  the  contents  may  be  seen  at  a  glance, 
thus  making  it  impossible  for  small  articles  to  become 
lost  in  the  corners.    The  partitions  being  removable,  the 


Glass-Partitioned  Stationery  Case. 
(Buntin,  Gillies  &  Co.) 

cabinet  is  easy  to  keep  free  of  dust.  It  is  finished  in 
polished  oak  and  should  prove  a  handsome  and  useful 
addition  to  any  desk.  The  price  is  $1.35  each,  subject 
to  a  liberal  trade  discount.  This  case  is  offered  for  sale 
by  Buntin,  Gillies  &  Co.,  Hamilton  and  Montreal,  who 
will    gladly    furnish    further    particulars. 

A  Leather  Goods  Hint. 

At  this  season  of  the  year  the  retailer  is  looking 
around  for  his  Christmas  lines.  Those  who  are  interest- 
ed in  leather  goods  will  be  pleased  to  see  that  the  firm 
of  Brown  Bros.,  Limited,  who  manufacture  a  complete 
line  of  leather  goods,  are  showing  this  year  a  more 
varied  and  complete  line  than  ever. 


This  firm  are  making  up  and  showing  lines  that  they 
will  be  able  to  deliver  at  once,  or  if  the  buyer  wishes, 
can  be  shipped  as  late  as  December.  In  fact,  orders 
placed  in  December  will  be  filled  as  completely  as  earlier 
in  the  year.  Still  it  is  more  satisfactory  for  the  retailer 
to  see  the  line  now  and  be  able  to  know  what  he  has 
coming  for  his  Christmas  leather  goods  trade  which  from 
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styles  shown  and  orders  already  placed  promises    to    be 
right   up  to  former  years. 
The    Brown   Bros,    make   a    specialty   of   fine    bags     and 

purses  and  are  showing  these  in  genuine  alligator,  real 
seal,  walrus,  etc.  This  year  they  are  paying  special  at- 
tention to  eolors  and  all  leathers  may  be  had  in  a 
great    variety   of  shades, 

The  Brown  Bros.'  travelling  staff  are  all  about,  to  .start 
on  their  fall  trip.  Before  placing  any  leather  goods 
order  it    will  pay  the  retailer  to  see  this  line. 

Students'  Posters 

A.  ().  Hurst,  24  Scott  St.,  Toronto,  has  been  ap- 
pointed agent  for  the  productions  of  the  Decorative 
Poster  Co.,  Cincinnati.  This  company's  leading  line  is 
undoubtedly  the  series  of  students'  poster's,   consisting  of 


A  Hard  Night's  Study. 

five  different  subjects,  reproduced  from  oil  paintings,  in 
bright  colors.  These  are  just  the  thing  for  students' 
dens  and  wherever  there  is  an  educational  institution  the 
sale  of  these  (rosters  should  be  instantaneous.  They  sell 
to  the  trade  at  $4. HO  per  dozen,  and  can  be  retailed  at 
75  cents  each. 

A  Catalogue  of  Hardmuth  Specialties. 

A  compact,  useful  catalogue  of  Hardmuth  Specialties 
has  just  been  issued  to  the  trade  by  L.  E.  Waterman  Co., 
of  Canada,  Ltd.,  Montreal.  This  catalogue  illustrates, 
gives  prices,  style  of  boxing,  etc.,  of  the  complete  line 
of  Hardmuth  manufactures.  It  illustrates  the  Kohinoor 
drawing  pencils,  made  in  17  degrees  of  lead,  and  the 
special  assortment  and  sales  helps  of  Kohinoor  drawing 
pencils.  All  Kohinoor  Specials  are  also  included,  such 
as  pocket  book  and  artists'  pencils,  propelling  pencils 
and  refills,  pocket  pencils  and  protectors,  etc.  "Mephisto" 
copying  ink  pencils  have  also  a  place. 

L.  &  C.  Hardmuth  stationery  specialties,  such  as 
pencil  sharpeners  and  dampening  brushes,  are  included. 
Pencil  and  ink  erasers  with  Kohinoor  tracing  cloth  com- 
plete the  catalogue.  Prices  to  the  trade  as  well  as  con- 
sumers' prices  are  given.  This  catalogue  will  be  a  useful 
help  to  many  retailers. 

Hunt     Buys  Out  G.  W.  Wilson  &   Co. 

(i.  W.  Wilson  &  Co.,  photographic  printers  and  pub- 
lishers, of  Aberdeen,  having  retired  from  business,  have 
disposed  of  their  connection  for  printing  collotype  post- 
cards, view  books  and  other  work,  to  Philip  G.  Hunt, 
collotype  and  real  photo  machine  printer,  34  Paternoster 
How,  London,  E.C.,  and  proprietor  of  the  London  Photo 
Printing  Company,  Balham,  and  it  is  hoped  that  cus- 
tomers who  have  hitherto  had  their-  work  executed  by 
Wilson    &    Co.  will    favor   Mr.    Hunt      with    their     future 


orders.     Samples  of  the  besl  quality  work  and  favorable 

quotations  will  be  sent  on  application  to  Mr,  Hunt,  who 
also  wishes  to  intimate  that  he  has  now  closed  the 
office  at  UK)  Deansgate,  Manchester-,  therefore,  would  like 
all  communications  addressed  to  34  Paternoster  How. 
E.C. 

Special  Catalogue  for  Canada. 

William  Mitchell,  Limited,  the  Kriglish  pen  manufac- 
turers, have  issued  a  very  useful  and  well-printed  cata- 
logue for  the  special  use  of  the  Canadian  trade.  It  deals 
with  a  series  of  pens  which  have  been  carefully  selected 
for  Canadian  requirements,  such  as  experience  has  shown 
to  be  in  actual  demand.  The  list  has  been  compiled  with 
the  object  of  enabling  Canadian  dealers  to  quickly  esti- 
mate the  cost   of  goods   ordered. 

William  Mitchell,  Limited,  are  also  preparing  some 
attractive  advertising  matter  for  the  use  of  the  Canadian 
retail  trade,  the  prices  quoted  being  arranged  to  suit  the 
various  localities  of  the  Dominion.  This  advertising  mat- 
ter will  bear  the  address  of  the  local  dealers.  Full  in- 
formation of  the  scheme  may  be  obtained  from  the  firm's 
English   address,    or   from   their   Canadian    representative 

Paper  Fasteners  That  Hold. 

The  "Superior"  paper  fasteners,  made  by  the  Superior 
Mfg.  Co.,  of  Sidney,  Ohio,  can  be  recommended  to  the 
trade  as  well  made  and  serviceable  fasteners.  They  in- 
clude the  latest  device  for  fastening  papers  together  in 
such  a  way  that  there  is  no  chance  for  them  to  get  loose. 
The  fastener  is  easily  handled  and  requires  very  little 
pressure  to  put  it  in  place. 

French  Gardening. 

An  interesting  little  volume  on  "French  Gardening," 
or  intensive  cultivation  on  the  French  system,  by  T. 
Newsome,  has  been  published  by  'Frederick  Steel  &  Co., 
Ltd.,  Craven  House,  Kingsway,  London,  England.  This 
little  work  is  essentially  a  handbook  for  those  cultivat- 
ing small  gardens  or  allotments,  the  French  system  of 
cultivation  aiming  to  produce  conditions  of  warmth, 
moisture  and  suitable  soil  at  any  time  of  year,  hut  gen- 
erally from  one  to  three  months  in  advance  of  Nature's 
own  season.  While  the  French  system  may  not  be  en- 
tirely applicable  to  Canada,  this  shilling  handbook  should 
be  of  interest  to  all  market  gardeners,  as  well  as  to 
private  gardeners  who  wish  to  study  the  French  method 
of  forcing  without  a   green-house. 

An  Active   Campaign  in  Canada. 

A.  W.  Faber,  the  big  pencil  manufacturer,  will  shortly 
begin  an  active  campaign  in  Canada  on  behalf  of  the  new 
"Castell"  pencils.  Ferdinand  Kabus,  who  is  special  re- 
presentative of  the  main  factory  in  Germany,  and  sales 
manager  of  the  American  branch,  will  himself  make  a 
trip  to  Canada  in  the  near  future,  also  a  special  mis- 
sionary will  be  sent  to  demonstrate  the  merits  of  the 
pencil  to  consumers. 

The  new  pencils  are  the  result  of  investigations  and  ex- 
periments which  have  been  carried  on  for-  a  number  of 
years.  The  sixteen  degrees  in  which  these  pencils  can  be 
supplied,  from  6B,  yielding  the  rich  color  of  India  ink,  to 
the  extremely  hard  8H,  fit  for  drawing  on  stone,  are 
adapted  to  all  the  various  purposes  of  professional  em- 
ployment and  daily  life. 

A  Generous  Offer. 

N.  S.  Day,  31  Union  Square,  New  York,  who  makes  a 
splendid  line  of  fancy  goods,  is  extending  a  generous  in- 
vitation to  Canadian  dealers  to  order  goods  on  approval 
from  him.  He  would  like,  of  course,  to  have  as  many 
buyers  as  possible  visit  his  New  York  sample  room,  but 
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he  realizes  thai  this  would  be  impossible  for  many  Can- 
adian dealers.  He  accordingly  offers  to  send  on  request 
a  full  list  of  the  lines  he  manufactures,  from  which  any 
dealer  can  make  a  selection  up  to  $20,  $30,  $50  or  $100. 
These  goods  will  be  sent  entirely  on  approval  for  inspec- 
tion. Necessarily  this  offer  is  only  made  to  responsible 
dealers. 

Lazy  Letter  Writers. 
The  Lazy  Letter  Writer  is  a  clever  lithographed  post 
card  with  a  highly  polished  finish.  They  come  in  an  as- 
sortment of  catchy  designs.  Each  design  is  accompanied 
with  a  number  of  expressions  such  as  Arrived  Safely, 
Weather  Very  flot,  Feeling  Fine,  Business  is  Good,  etc. 
The  idea  is  to  place  an  X  alongside  of  whatever  message 
you  wish  to  send,  address  on  the  reverse  side  and  let 
the  post  office  do  the  rest.  This  card  is  sure  to  sell  twelve 
months  in  the  year,  and  is  good  for  any  section  of  the 
country.  They  can  be  had  from  W.  S.  Heal  of  New 
York.     Ask  him  for  samples. 

"Rugby"  School  Bags. 

The  Copp,  Clark  Co.,  are  this  season  showing  some- 
thing new  in  school  bags.  The  "Rugby"  is  made  of  a 
recently-discovered  'material  said  to  be  more  durable 
than  leather.  It  will  stand  the  hardest  wear,  will  not 
scratch,  tear  or  peel  and  is  not  affected  by  rain  or  sun- 
shine. Tt  can  easily  be  cleaned  with  soap  and  water. 
The  bags  are  made  in  six  sizes,  from  9  inches  wide  to 
]4   inches. 

Poetical  Works  of  Louis  Frechette. 

Before  his  death  the  great  French-Canadian  poet, 
Louis  Frechette,  made  a  collection  of  what  he  considered 
his  best  poetical  efforts.  It  was  his  wish  to  see  them 
completed,  but  he  died  a  few  months  ago. 

The  Librairie  Beauehemin  Co,..  Limited,  Montreal, 
have  just  completed  the  publishing  of  these  poems.  There 
are  three  volumes,  finished  in  half-morocco,  or  basket 
cloth  with  gilt  top.  The  books  are  beautifully  illustrated, 
and  the  illustrations  shown  of  the  Plains  of  Abraham 
give  some  idea  of  them.  The  printing  is  exceptionally 
fine,  and  is  upon  heavy  coated  paper.  These  volumes  are 
worthy  of  a  place  in  every  library  in  Canada. 

Volume  one  treats  of  the  history  of  the  Canadian 
people,  from  the  discovery  of  America  until  recent  years. 
Volumes  two  and  three  contain  four  of  his  best  known 
efforts. 

The  late  Louis  Frechette  is  accepted  as  a  master  in 
French  metre  and  rhythm,  and  his  subject  matter  is 
always  of  an  interesting  type. 

Christmas    Cards,    Calendars    and    Toy  Books. 

The  enormous  sample  lines  of  Raphael  Tuck  &  Sons, 
Limited,  with  Canadian  headquarters  at  Montreal,  will 
be  ready  about  the  middle  of  this  month.  These  lines 
include  Christmas  and  New  Year  cards,  calendars  and 
every  conceivable  kind  of  booklet  and  toy  book,  also  a 
remarkable  range  of  Christmas  and  New  Year  postals. 
A  few  of  the  features  of  these  lines  are  here  described. 

Any  persons  who  suffered  from  the  delusion  that  the 
passing  of  the  Christmas  and  New  Year  card  is  a  I  hand, 
here  rind  a  very  practical  and  complete  refutation  of 
any  such  notion,  for  this  collection  embraces  over  2,000 
sets  of  entirely  new  and  original  designs.  The  trade 
should  be  very  grateful  to  Tuck  &  Sons  for  having  at 
this  time  in  such  a  spirited  manner  given  a  distincr  Lad 
to  the  New  Year  and  Christmas  card  trade.  Tuck  & 
Sons  are  in  the  proud  position  of  announcing  "That  the 
Royal  Card  Collection  is  reproduced  by  them  direct  from 
th'  original  Christmas  cards  they  had  the  honor  of  spe- 
cially painting  last  Christmas  for  their  Majesties  the 
King    and    Queen    of    England,    their    Imperial    Majesties 
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the  Kmperor  and  Empress  of  Germany,  their  Majesties 
the  King  and  Queen  of  Spain,  their  Majesties  the  King 
ami  Queen  of  Norway,  their  Royal  Highnesses  the  Prince 
and  Princess  of  Wales,  and  in  former  seasons,  lor  Her 
Late    .Majesty   Queen    Victoria." 

Messrs.  Tuck  have  also  received  the  gracious  permis- 
sion of  all  these  Imperial  and  Royal  personages  to  re- 
produce these  Royal  cards  for  sale  to  the  public,  and 
Mr.  Adolph  Tuck,  with  justifiable  ambition,  expresses 
the  hope  that  Christmas,  1908,  will  ever  stand  out  as 
unique,  not  only  in  the  annals  of  Raphael  House,  London, 
but  of  the  Christmas  card  trade  throughout  the  world. 
The  Royal  collection  numbers  forty  distinct  cards,  and 
for  obvious  reasons  no  other  publishing  house  in  the 
world  offers  such  a  unique  and  extremely  interesting 
series   of  publications. 

Another  very  distinctive  line,  for  which  great  popu- 
larity is  predicted,  is  the  English  hand-made  cards,  the 
paper  for  which,  by  the  way,  is  made  by  one  of  the  best 
English  firms  and  bears  Messrs.  Tuck's  own  watermark. 
Not  only  is  the  paper  perfection,  but  the  lettering  is 
from  engraved  copper  plates.  Without  going  into  details 
it  may  be  stated  that  this  collection  is  high-class  from 
every  point  of  view. 

Calendars  again  offer  an  enormous  variety.  The  higher 
prices  are  folio  turnovers,  with  beautiful  photogravures 
representing  figure  studies,  animals  and  landscapes  and 
pictures  in  genre.  In  the  better  class  grade  are  several 
notable  titles,  "Society  Beauties,"  wonderful  pictures 
of  bulldogs  "Maidens  of  the  Year,"  and  "Midst  Na- 
ture's Idylls." 

Distinct  sections  are  the  "Ragtime  Calendars,"  "Art 
Panel  Calendars,"  "Boudoir  Panel  Calendars,"  the  lat- 
ter having  reversible  date  cards,  which  appear  in  a  cut- 
out   beneath    the    picture. 

Another  variety  of  novelties  is  in  the  shape  of  me- 
chanical pieces  most  cleverly  designed  and  carried  out. 
Of  these  are  "The  Cosy  Corner,"  a  realistic  pipe  rack, 
"Happy  as  a  King,"  showing  dogs  on  a  gate,  and 
"What's  O'Clock?"  representing  a  large  sunflower  clock. 
These  and  others  cannot  fail  to  excite  astonishment  when 
seen. 

Father  Tuck,  brother  to  Father  Christmas,  as  he 
has  been  aptly  called  King  of  the  Land  of  Toy  Books, 
has  indeed  a  "Royal  Collection"  to  present  to  his  pat- 
rons. Father  Tuck's  Annual  is  always  a  success.  And 
the  firm  publishes  scores  of  books  of  fairy  tales,  nursery 
rhymes,  alphabets,  natural  histories,  and  a  fine  series 
called   the   "Paint   Box,"   a   line   of  painting  books. 

Their  birthday  book's  and  poetical  and  scriptural 
quotations  deserve  special  mention,  as  they  comprise 
some  of  the  daintiest  and  most  attractive  volumes  ever 
placed  on   the  market. 

It  is  now  just  sixty  years  since  the  Christmas  card 
became  the  vehicle  for  conveying  seasonable  greetings, 
and  the  industry  to  which  it  gave  birth  has  expanded  to 
enormous  proportions.  It  is  the  Christmas  post  card, 
however,  which  has  so  largely  influenced  the  growth  of 
this  industry,  and  which  now  holds  first  place  in  the 
hearts  of  the  people.  The  ordinary  Christmas  card  to 
a  large  majority  has  become  old-fashioned  and  clumsy. 
This  fact  has  already  been  set  forth  by  cartopholists, 
and  the  postal  greetings  card  is  almost  universally  held  to 
be  greater  than  its  predecessor.  Much  of  the  success  of 
the  Christmas  postcard  may  be  credited  to  Raphael  Tuck 
&  Sons.  Limited.  Their  cards  are  put  up  in  packets  of 
six.  One  line  is  a  set  of  "Oilettes"  from  paintings  by 
Arthur  C.  Payne,  of  the  interiors  of  cathedrals,  etc.  The 
cards  are  gilt  edged,  and  printed  with  gilt  inscriptions. 
Others  have  suitable  holiday  designs,  appropriate  greet- 
ings,  and    scriptural   quotations. 
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Commercial  Stationery — A    Profitable   Branch  of    the   Trade 

Amusing  Explanation  of  Origin  of  Loose  Leaf  System  by  George  M.  Courts, 
Galveston — What  the  System  has  Enabled  Business  Men  to  Accomplish. 


When  Adam  was  first  called  to  account,  he  straightway 
consulted  with  his  partner,  and  it  was  apparent  to  them 
both  that  they  could  never  again  get  their  balances  by 
the  use  of  their  old  systems.  Time  had  worked  many 
changes^-they  were  face  to  face  with  the  naked  truth. 
And  now  that  they  had  branched  out  into  the  fruit  trade 
•  and  had  gathered  their  first  apple  crop,  they  found  them- 
selves confronted  with  the  same  question  that  challenges 
nearly  every  business  man  to-day,  namely,  that  of  cover- 
ing the  most  ground  in  the- shortest  time  at  the  lowest 
possible  cost  and  with  the  least  effort.  And  thus  it  was 
that  the  "loose  leaf  system"  was  first  applied  to  prac- 
tical use.  This  should  set  at  rest  all  argument  as  to  the 
originators  of  this  method.  But,  like  many  other  good 
things  of  the  early  times,  it  became  a  lost  art,  only  to 
be  resurrected  in  more  recent  years  by  the  ever-ready 
American  genius. 

After  the  passing  of  the  biblical  loose  leaf  systems 
(among  which  we  learn  of  many  more  practical  outfits 
than  that  above  mentioned,  not  the  least  of  which  was  the 
early  Bible  and  the  Ten  Commandments  written  on  loose 
leaves  of  stone),  we  find  in  Washington  Irving' s  "Rip 
Van  Winkle"  a  more  improved  loose  leaf  outfit,  consist- 
ing of  the  wooden  shutter  of  the  old  village  tavern, 
where  the  cunning  Nick  Vedder  kept  his  "sales  account" 
with  a  piece  of  chalk,  though  this  system,  we  are  told, 
lacked  that  essential  of  our  more  modern  methods — per- 
petuality. 

A  Modern  Care. 

Coming  on  down  through  history,  we  find  a  case  in  a 
Southern  court  of  a  suit  filed  by  an  aged  darkey  on  ac- 
count of  a  disputed  claim  arising  from  the  sale  of  a 
mule.  The  judge  insisted  upon  examining' the  record  of 
account,  and  the  plaintiff  produced  from  his  pocket  a 
small  slip  of  paper  with  a  lot  of  scribbled  figures.  The 
judge  called  for  "the  book  of  original  entry,"  and  it 
developed   that   the  darkey   had  kept   the   entire  transac- 


tion upon  a  barn  door,  which  was  produced  in  court,  and 
from  which  the  court  decided  in  favor  of  the  plaintiff. 
The  defendant  appealed  the  case,  upon  the  ground  that 
the  stable  door  did  not  comprise  a  complete  record,  and 
that  the  entire  building  should  be  produced  in  court. 
This  was  over-ruled,  however,  the  court  maintaining  that 
the  record  was  complete  so  far  as  that  transaction  was 
concerned,  and  that  any  other  record  that  might  be  on 
the  stable  proper  was  entirely  foreign  to  the  case  in 
question.  Thus  we  have  an  early  record  of  a  court  de- 
cision establishing  the  stability  of  the  loose  leaf  system. 
Material    Changes. 

During  the  few  years  that  the  improved  loose  leaf 
systems  have  been  on  the  market,  they  have  wrought 
material  changes  in  the  methods  of  accounting  in  every 
line  of  business. 

They  have  made  it  possible  for  the  counting-house  to 
eliminate  many  large,  unwieldly,  and  costly  books,  and 
to  accomplish  greater  things  with  a  minimized  expendi- 
ture of  time  and  money. 

They  have  enabled  the  manufacturer  to  ascertain  and 
record  the  exact  cost  of  production. 

By  their  use  the  time  record  is  kept  in  many  large 
establishments  with  greater  accuracy  and  a  considerable 
saving  of  time  and  expense. 

The  mammoth  city  department  store  and  country  mer- 
chant alike  find  the  loose  leaf  system  advantageous,  if 
not  indispensable  as  sales  records. 

The  retail  clerk,  the  jobber's  houseman,  and  the  travel- 
ing salesman  each  find  it  has  advantages  as  an  order 
system.  The  shipping  clerk  and  the  drayman  find  that 
the  loose  leaf  method  is  adapted  to  their  needs. 

In  fact,  nearly  every  business  or  manufacturing  con- 
cern is  a  user  of  the  loose  leaf  system  in  some  one  or 
more  methods  in  connection  with  some  one  or  more  de- 
partments, and  in  many  cases  this  system  has  supplant- 
ed the  old  style  bound  books. 


FLUID  INK  PENCILS 


The  C.C.C.   Pocket    $-7  on 
Style,  red  vulcanite    v  / ££.„ 


The  C.C.C.  Black  Baby, 
black  vulcanite 


$7.20 

■     per  dozen. 


Indisputable  Proof 

of   the    Pre-eminence 

of  these    Pencils    is   the 

fact  that   we    are   receiving 

repeat  orders  every  day.     Just 

what  Professional   Men,  Bankers, 

Students,  and  Business  Men  require. 


THE  COPP,  CLARK  CO.,  li*.  TORONTO 
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AGGRESSIVE   STATIONERS 

ore  profiting  by  laying  hold  of  the  opportunity  existing-  through  the  rapid  development   of  color 

teaching  in  schools  everywhere,  and  have  in  stock,  materials  which  do  the  work. 

CRAYOGRAPH    CRAYONS 
CRAYONART    CRAYONS 

arc  different  from  any  yet  made,  originated  by  expert  color  teachers,  consequently  meet  the  re- 
quirements. Scholars  and  teachers  buy  them  freely.  Live  stationers  in  every  community  will  have 
them  and  get  results.    Your  stock  will  be  incomplete  without  them.    Sale  already  large. 

Stock  and  samples  obtainable  from  wholesale  houses.  Samples  also  from  our  Canadian  Repre- 
sentative :    A.  J.McCrae,  23  Scott  St.,  Toronto,  by  sending  10c.  for  Crayograph  and  5c.  for  Crayonart. 


The  American  Crayon  Company 


Cbc  Caxton  magazine 
aM(,CI>e  British  Stationer 

ROBERT  HILTON,   Managing    Editor 

Pronounced  "Second  to  None"  in  real  usefulness  to  the 
Printing  Crafts. 
Its  influence  is  shown  by  the  fact  that  it  carries  considerable  more 
good  paid  Advertising  EVERY  MONTH  than  any  other  represent- 
ative organ  of  these  industries.  Original  Job  Designs  and  Art 
Supplements  in  Colours  in  every  number.  12  monthly  numbers 
sent  anywhere   in  the  World  for  $2.00  per  annum,  post  free. 

The  printing  Works  of  THE  CAXTON    MAGAZINE  are  TRADE 

UNION  IN    EVERY    DEPARTMENT. 
Publishing  Offices     1 19-125,  FINSBURY PAVEMENT, 
LONDON,  E.C. 

Canadian  Agents:  John  Haddon  &  Co.,  124  York  Street,  Toronto 


PEHMSS 

CARBON    PAPER  and   RIBBONS    are 

absolutely  CLEAN  and  LONG-LASTING 
and  PLEASANT  to  handle. 

SOLE  MANUFACTURERS  FOE  THE  TRADE 

Peerless  Carbon  and  Ribbon  Mfg.  Go. 


Limited 


Factory  : 

TORONTO,  CANADA 


AN   INVITATION  ! 

WE  INVITE  CANADIAN  BUYERS,  who  will  visit  New 
York  this  Fall,  to  call  on  us  and  inspect  our  range  of 
FOUNTAIN   and   STYLOGRAPHIC   PENS. 

We  are  the  largest  manufacturers  in  AMERICA  of  FOUNTAIN  PENS 
for  special  imprint  orders,  and  a  visit  from  you  will  give  us  an  opportunity, 
which  we  will  very  much  appreciate,  of  showing  you  our  entire  line,  and 
of  demonstrating  the  high  standard  of  everything  we  turn  out. 

When  in  New   Yori\  call  and  see  us.      It  will  be  Worth  while. 

Catalog,   Price  Lists  and  Discounts  on  request  to  Responsible  Dealers. 

SANFORD  &  BENNETT 

Manufacturers  of  Fountain  and  Stylographic  Pens 
For  Foreign  and  Domestic  Trade 

Patentees  of  the  "Autopen"  (Self  Filler),  the  "Gravity  Stylo  Pen"  and  the  "Commercial  Fountain  Pen" 

Jewelers'  Court,     51-53  Maiden  Lane,     NEW  YORK 
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Doings  of  the  Month  in  the  Picture  Post  Card  Department 

The  Need  for   Careful   Buying  —  Improved  Condition 
Of  the   Trade  —  What   Some    Manufacturers    Offer. 


One  danger  which  is  pun  by  the  too  venturesome 
buyer  of  posl  cards  is  that  of  buying  to  excess  and  con- 
sequently overstocking.  The  temptation  to  do  this  is 
great,  for  prices  of  large  quantities  often  seem  -vy 
attractive  and  hold  out  the  promise  of  large  profits.  I  :t 
when  only  a  small  percentage  of  llie  stock  is  sold  profits 
dwindle  amazingly. 

-   Just   at    this  time   retailers  should   be  very  careful   in 
buving  to  avoid  this  overcrowding  of  stocks,  in   order  to 


Raphael  Tuck  &  Sons  Co. 

keep  fresh,  up-to-date  goods.  In  recent  months  a  great 
deal  of  bankrupt  stock  was  slaughtered  on  the  market, 
and  now  that  conditions  are  righting  themselves,  the  trade 
seems  to  be  in  a  more  healthy  state  than  ever,  and  pros- 
pects for  fall  are  very  good.  In  view  of  this  dealers 
should  watch  their  stocks  carefully,  in  order  to  secure 
their  full  share  of  the  business   that    will  be  done. 

The  day  of  cheap  cards  is  fast  drawing  to  a  close, 
and  the  "public"  every  day  expect  better  designs,  and 
better  value  for  their  money.  The  whole  life  of  the  post- 
card industry  lies  in  constant  change.  Our  advice  is 
"Change  your  stock;  change  your  display,  and  the  more 
frequent  ly  you  do  so,  the  more  cards  you  will  sell. ' '  Com- 
petition, both  with  publishers  and  retailers,  grows  keener 
every  day,  and  we  venture  to  assert,  without  fear  of  con- 
tradiction, that  those  publishers  and  those  retailers  who 
produce,  and  who  display  the  newest  and  best  cards,  best 
designs,  well  printed,  and  of  good  quality,  are  those  who 
do  and  will  do  the  most  business.  The  post  card  industry  is 
now  too  well  established,  and  too  much  of  an  institution 
with  the  public  to  suddenly  drop  out.  There  are  now  more 
cards  sold  to  the  public  than  ever  before,  and  if  you  are  not 
selling  as  many  as  you  were,  rest  assured  that  it  is  not 
because  the  cards  are  selling  less,  hut  because  your  com- 
petitor is  selling  more,  and  for  the  reason  before  stated. 
Again  we  say.  "Do  not.  if  you  wish  to  study  the  future, 
do  not  over-buy."  Unless  you  are  perfectly  sure  of 
selling  the  whole,  or  at  least  75  per  cent.,  of  the  large 
quantity    you    are    tempted    to    buy,    at    a    price,   you    will 


be  well  advised  to  leave  it  alone;  buy  just  what  you 
can  sell,  provided  the  price  is  at  all  reasonable.  You 
know,  or  you  should  know  well,  that,  what  is  selling  by 
hundreds  and  thousands  this  week,  will  next  week  be 
dead  stock.  A  certain  amount  of  risk  cannot  be  avoided; 
what  we  wish  to  emphasize  is  "Minimize  that  risk." 
Even  views,  the  foundation  of  the  post  card  business,  are 
not  good  stock  in  too  large  quantities.  The  public  soon 
knows  the  extent  of  your  series,  and  becomes  almost  as 
tired  of  them  as  you  are  yourself,  and  asks  for  new 
views,  or  tha  same  view  from  an  up-to-date  photo.  It 
the  points  we  have  brought  out  are  considered,  we  feel 
certain  that  the  justice  of  our  remarks  will  be  admitted, 
and  if  they  prove  of  benefit  to  one  dealer,  they  will  be 
of   use    to    the    post    card    industry    at    large. 

Tuck's  New  Lines  of  Post   Cards. 

Raphael  Tuck  &  Sons,  Limited,  Montreal,  are  again 
showing  new  lines  of  post  cards,  and  their  latest  crea- 
tions show  that  they  mean  to  retain  their  position  in 
the  post  card  world  that  they  have  so  well  won.  Among 
I  he  new  cards  is  a  very  fine  set  of  the  "Bonnie  Scot- 
laud  Series,"  and  there  are  six  very  excellent  views  of 
Edinburgh  in  color  in  an  ingenious  tartan  bordering. 
Glorious  Devon  is  done  justice  to  by  the  reproduction  of 
original  pictures  by  H.  B.  Wimbush,  with  appropriate 
quotations.      A    very    high-class    set      is    to    be    found      in 


Raphael  Tuck  &  Sons  Co. 

"Types  of  Beauty,"  and  the  various  originals  by  well- 
known  masters  are  admirably  reproduced.  "In  Child- 
hood's Days"  is  a  happy  series  specially  suitable  for 
children  and  in  "Rural  Life"  is  also  found  some  very 
beautiful  pictures.  "A  Cause  Celebre."  in  real  photo- 
graphs, plate  marked,  is  an  interesting  juvenile  series, 
and  the  poses  are  excellent.  "Favorite  Horses"  is  also 
a  very  good  ><•:  and  the  "Cornish  Coast"  introduce- 
several   beauty  spots   in   this  district. 

In  the  highly  successful  "Plate  marked  Oilette"  series 
are   issued   numerous  sets,   this   splendid   style,   lending   it- 
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self  to  almost  all  the  subjects  hitherto  seen  the  full  size 
of  the  card.  One  of  the  best  is  the  series  of  old  masters, 
which  is  devoted  to  works  by  Sir  Joshua  Reynolds  and 
includes  the  Duchess  id'  Devonshire,  Mrs.  Hradyll.  and 
the  well-known  picture  of  Mrs.  Siddons  in  the  Dulwich 
Gallery. 

Two  humorous  sets,  ••Mixed  Bathing"  and  Series  III. 
of  "Breakfast   in   Bed   Charged    Extra,"  both   being-  ani- 


BATHING. 


Raphael  Tuck  &  Sons  Co. 


inal    subjects,    by    Kllam,   arc    in    the   "Oilette"   series,   and 
are  very  good. 

Among-  their  recent  productions  is  the  "Bough  Seas" 
series,  beautiful  views  of  stormy  sea,  on  a  highly  glossy 
card.  Some  new  floral  cards  show  roses  in  natural  color- 
ings on  a  black  card,  and  another  series  of  roses,  con- 
sist of  copies  from   paintings  on  a  delicately  tinted   card. 


The  PAGEANT 


30  EXACT  REPRODUCTIONS  OF  THE 
HISTORICAL  CELEBRATION  TAKEN  ON 
THE     PLAINS    OF     ABRAHAM,    QUEBEC 

Post  Card  Size,  $1.25  per  100 

Panorama  Size,  $2.50  per  100 

Historical  Souvenir  Album  with 
48  tableaux,  $12.50  per  100 

First   Coin  Struck   in   Canada 
on  Post  Card,  $5.00  per  100 

ORDER  NOW 


Illustrated  Post  Card  Co. 


106  Notre  Dame  St.  East 


Montreal 


M.  T.  SHEAHAN 

OF  BOSTON 

Wants  a  Man  Located  in  Toronto 


HAVING  AN  OFFICE  TO  HANDLE 
HIS     GOODS     FOR     CANADA 


Only   a   First-Class   Salesman,   a   man   of  solid   character  and 
some  means  would  do  to  show  the  best  and  the  original  lines  in 

PASSEPARTOUTS,  MOUNTED  GOODS, 
CALENDARS  and  POST  CARDS. 


77 


BOOKSELLER    AND     STATIONER 


Tercentenary  Views. 

The  Illustrated  Postal  Card  Co.,  Montreal,  is  making' 
a  specialty  of  Tercentenary  publications,  and  as  a  result 
have  put  out  some  extremely  desirable  lines  of  cards,  sou- 
venir albums,  etc.  One  of  their  albums  contains  forty- 
eight  engravings  of  the  early  history  of  Canada,  the  grand 
spectacle  of  the  combined  fleets,  old  scenes  and  costumes, 
Quebec  iii  olden  times,  etc.  Their  Tercentenary  post  cards 
comprise  historical  scenes  in  antique,  sepia  and  photo 
gloss  finish,  typifying  the  most  important  scenes  in  Can- 
adian history.  Others  are  the  battleships  coming  to 
Quebec.  The  Tercentenary  art  series,  Champlain  and 
his  crest  on  real  birch  bark,  Prince  of  Wales  and  other 
royalties,  wood  veneer  with  Champlain 's  seal,  military 
cards,  and  embossed  views  of  Quebec.  They  are  also 
issuing  an  exact  reproduction  of  the  historical  pageants 
as  they  took  place  on  the  Plains  of  Abraham.  One  of 
their  best  sellers  is  a  wood  veneer  card  with  Cham- 
plain's  seal,  and  the  first  Canadian  coin  struck  in  Can- 
ada. All  these  lines  are  extremely  desirable  additions 
to  every  dealer's  stock,  as  thev  are  cards  which  can  be 


reel  at  this  poet's  weird  portraiture  of  undreamt-of 
scenes  that  rival  the  immortal  lines  of  either  Dante  or 
our  own  Milton,  if  not  surpassing  these  prolific 
writers. 

SILENCE. — By  Stewart.  Jersey  City:  Connoisseur's 
Press.  Cloth,  $1.50.  A  clever,  forceful  and  vigor- 
ous book  with  a  social,  moral  and  political  aim, 
dramatic  in  its  galvanic  pith  and  sensational  in  its 
denouements.  Its  scenes  are  laid  in  New  York 
and  New  Orleans,  the  characters  include  an  artist, 
a  New  York  newspaper  millionaire's  son,  their  wives, 
a  lawyer  who  relates  the  story,  and  a  mysterious 
"woman  in  purple."  We  have  read  of  a  full- 
grown  cow  being  hoisted  from  the  second  storey 
window  of  a  dilapidated  house  in  New  Orleans  during 
the  yellow  fever  some  three  years  ago,  but  confess 
that  we  never  expected  to  see  the  incident  exploited 
in  a  novel.  And,  if  some  of  the  charges  hurled  at 
several  offenders  in  "Silence"  are  true,  certain  cities 
in  the  States  need  a  thorough  honsecleaning. 


r 


Plate  Marked   Post  Cards— Shown  by  Raphael  Tuck,   Sons  &  Co.,    Limited,   Montreal. 


sold  profitably,  and  are  sure  to  be  in  demand,  as  every 
collector  will  want  them. 

Toronto  Exhibition  Views. 

Valentine  &  Sons  Co.  of  Montreal  and  Toronto,  have 
produced  a  series  of  fifteen  special  colored  cards,  illus- 
trating the  Canadian  National  Exhibition  of  Toronto. 
These  cards  show  scenes  of  general  interest,  the  various 
buildings,  the  crowds,  the  mid-way  and  the  fireworks. 
They  will  be  very  popular  during  the  course  of  the  big 
exhibition. 

The  same  firm  have  also  issued  a  souvenir  view  book 
of  the  exhibition,  containing  twenty  views,  printed  in 
black  and  white  from  original  photographs.  The  views 
all  show  up  with  remarkable  clearness.  The  book  will 
sell   at  25  cents. 


BOOKS  OF  THE  MONTH. 

BETELGUESE.— By  Jean  Louis  De  Esque.  Jersey  City: 
Connoisseur's  Press.  Cloth,  $1.25.  A  lyric  poem  de- 
scribing a  trip  through  the  "Infernal  Regions"  and 
to  the  giant  suns  Vega  and  Perseus.  Probably  the 
most  startling  and  wonderful  creation  of  a  modern 
poet.  It  reads  like  a  novel,  takes  the  reader  from 
the  earth  through  the  marshalled  defences  of  Old 
Nick  where  hair-raising  spectacles  are  presented  to 
the  reader  in  lines  that  surpass  the  mind  of  imagina- 
tion,   Indeed,  one's  perspect  is  made  to  stagger  and 


SHIFTING  SANDS.— By  Crawfurt.  Jersey  City:  Con- 
noisseur's Press.  Cloth,  $1.50.  Essentially  a  rom- 
ance of  the  type  of  "Graustark."  The  hero's  father 
loses  his  fortune  and  dies,  wherefore,  the  heroine's 
father  takes  her  to  "Selenica, "  Spain,  and  tries 
to  marry  her  to  a  questionable  Duke.  The  hero  is 
arrested  on  account  of  his  marked  resemblance  to  an 
escaped  defalcating  bank  teller,  effects  his  escape 
and,  after  innumerable  hardships  lands  in  Spain 
where  miraculous  escapes  from  death  follow  in  quick 
succession.  The  book  is  strong,  and  will  hold  the 
reader's  attention  from  cover  to  cover. 


A    SUPERB    VIEW    BOOK. 

The  crowning  achievement  in  souvenir  view  books 
issued  by  Valentine  &  Sons  Publishing  Co.,  Montreal  and 
Toronto  is  undoubtedly  their  new  Rocky  Mountain  view 
book,  called  "Wonderland  of  Canada."  It  contains 
forty-eight  views,  all  especially  taken  by  Wm.  Notman 
&  Son,  Montreal,  and  these  have  been  superbly  repro- 
duced in  a  rich  brown  tint,  bringing  out  all  details  with 
the  utmost  distinctness.  The  views  give  an  adequate  idea 
of  the  magnitude  and  beauty  of  the  great  mountain 
range.  This  book  has  an  attractive  brown  cover,  with 
sir..',  I'  panel  view,  and  lettering  in  white  and  brown,  the 
whole  enclosed  in  a  sto;it  envelope.     Price  is  $1, 
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Best  Selling  Books  of  the  Month 


Belleville. 

1.  Shuttle.      By   F.    H.    Burnett.      Copp. 

2.  Weavers.     By  Gilbert   Parker.     Copp. 

3.  Barrier.     By  Rex  E.  Beach.     Musson. 

4.  Lure  of  the  Mask.  By  Harold  MacGrath.  McLeod. 
3.  Some  Ladies  in  Haste.  By  R.  W.  Chambers.  McLeod. 
6.  Saton   Sanderson.     By  H.   E.  Rives.     McLeod. 

Calgary. 

1.  Five   Nights.     By  Victoria   Cross.     Kennerley. 

2.  Mr.    Crewe's   Career.     By   Winston   Churchill.      Mac- 

millan. 

3.  Morals  of  Marcus.     By  W.  J.  Locke.     Frowde. 

4.  Heart  of  a  Child.     By  Frank  Danby.     Copp. 

5.  King  Spruce.     By  Holman  Day.     Musson. 

6.  Prima  Donna.     By  F.   M.   Crawford.     Macmillan. 

Charlottetown. 

1.  Shuttle.     By  F.  H.  Burnett.     Copp. 

2.  Barrier.     By  Rex  E.  Beach.     Musson. 

3.  Some   Ladies   in  Haste.     By   R.   W.    Chambers.     Mc- 

Leod. 

4.  Prima  Donna.     By  F.  M.  Crawford.     Macmillan. 

5.  Satan  Sanderson.     By  H.  E.  Rives.     McLeod. 

6.  Forest.    By  S.  E.  White.  Musson. 

Hamilton. 

1.  Mr.    Crewe's   Career.     By   Winston   Churchill.     Mac- 

millan. 

2.  Prima  Donna.     By  F.  M.   Crawford.     Macmillan. 

3.  Lure  of  the  Mask.     By  Harold  MacGrath.     McLeod. 

4.  Songs  of  a  Sourdough.     By  R.  W.  Service.     Briggs. 

5.  Last   Egyptian.     By  Anon.     Briggs. 

6.  Golden  Dog.     By  R.  Kirby.     Musson. 

Moncton. 

1.  Cynthia  in  the  Wilderness.     By  Wales.     Stuyvesant. 

2.  Jack  Spurlock.     By  G.  H.  Lorimer.     Briggs. 

3.  Somehow  Good.     By  Wm.  De  Morgan.     Copp. 

4.  Get-Rich-Quick.     By  G.  R.   Chester.     Frowde. 

5.  Fruit  of  the  Tree.     By  Edith  Wharton.     McLeod. 

6.  Three  Weeks.     By  Elinor  Glyn.     Duffield. 

Montreal. 

1.  Mr.    Crewe's   Career.     By   Winston   Churchill.      Mac- 

millan. 

2.  The  Prima  Donna.     F.   M.    Crawford.     Macmillan. 

3.  The  Lure  of  the  Mask.     Harold  McGrath.     McLeod. 

4.  The  Blue  Lagoon.     H.  de  Vere  Stacpole.     Frowde. 

5.  The  Chaperon.    C.  N.  and  A.  M.  Williamson.    Musson. 

6.  Young  Lord  Stranleigh.     Robert  Barr.     McLeod. 

Peterboro. 

1.  Lure  of  the  Mask.     By  Harold  MacGrath.     McLeod. 

2.  Mr.   Crewe's   Career.     By   Winston   Churchill.      Mac- 

millan. 

3.  Prima  Donna.     By  F.  M.   C  owford.     Macmillan. 

4.  Barrier.     By  Rex  Beach.     Musson. 

5.  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

6.  Get-Rich-Quick.     By  G.  R.  Chester.     Frowde. 


St.  Catharines. 

1.  Lure  of  the  Mask.     By  Harold  MacGrath.     McLeod. 

2.  Mr.    Crewe 's    Career.     By   Winston   Churchill.      Mac- 

millan. 

3.  Prima  Donna.     By  F.  M.  Crawford. 

4.  Gleam  of  Dawn.     By  Arthur  Goodrich.     McLeod. 

5.  Some  Ladies  in  Haste.     By  R.  W.  Chambers.  McLeod. 

6.  Old  Wives  for  New.    D.  G.  Phillips.    Langton. 

Stratford. 

1.  Chaperon.     By  C.  N.  and  A.  M.  Williamson.  Musson. 

2.  Somehow  Good.     By  Wm.  De  Morgan.     Copp. 

3.  Coast  of  Chance.     By  C.   and  L.   Chamberlain.     Mc- 

Leod. 

4.  Stuff  of  a  Man.     By  K.  B.  Evans.     McLeod. 

5.  Husbands  of  Edith.     By  G.  B.  McCutcheon.     Briggs. 

Vancouver. 

1.  Last  Egyptian.     By  Anon.     Briggs. 

2.  .Delilah  of  the  Snows.     By  H.  Bindloss.     McLeod. 

3.  City  of  Delight.     By  Elizabeth  Miller.     McLeod. 

4.  Shepherd  of  the  Hills.     By  H.  B.  Wright.     McLeod. 

5.  Rosalind  at  Red  Gate.     By  M.  Nicholson.     McLeod. 

6.  Black  Bag.     By  L.  J.  Vance.     McLeod. 

Winnipeg. 

1.  Barrier.    By  Rex  Beach.    Musson. 

2.  Weavers.     By  Sir  Gilbert  Parker.     Copp. 

3.  Shuttle.     By  F.   H.   Burnett.     Copp. 

4.  Mr.    Crewe's   Career.     By   Winston   Churchill.      Mac- 

millan. 

5.  Rosalind  at  Red   Gate.     By  M.   Nicholson.     McLeod. 

6.  Beloved   Vagabond.     By  W.   J.  Locke.     Frowde. 

Toronto. 

1.  Half- Way  House.     By  Maurice  Hewlett.     McLeod. 

2.  Mr.   Crewe's   Career.     By   Winston    Churchill.      Mac- 

millan. 

3.  Somehow  Good.     By  Wm.  De  Morgan.     Copp. 

4.  Grey  Knight.     By   E.   B.   De   la  Pasture.     Dutton. 

5.  Sheaves.     By  E.   F.   Benson. 

6.  Heart  of  a  Child.     By  Frank  Danby.     Copp. 

Canadian   Summary. 

Points. 

1.  Mr.   Crewe's  Career.     By  Winston   Churchill....  58 

2.  Lure  of  the  Mask.     By  "Harold  MacGrath 40 

3.  Prima  Donna.     By  F.  M.  Crawford 40 

4.  Barrier.     By  Rex  E.  Beach 31 

5.  Shuttle.      By    F.    H.    Burnett 27 

6.  Somehow  Good.     By  William  De  Morgan 22 

* 

If  some  Canadian  authors  turn  to  Toronto  to  secure 
publishers  for  their  books,  it  is  equally  true  that  many 
look  to  Boston  for  the  same  purpose.  At  least  one 
prominent  Boston  publishing  house  has  quite  a  list  of 
Canadian  authors — L.  C.  Page  &  Company.  The  latest 
addition  to  this  list  is  Miss  L.  M.  Montgomery,  whose 
home  is  in  Prince  Edward  Island,  and  who  has  written 
a  sweet  and  charming  story  of  rural  life,  entitled  '  Anne 
of  Green  Gables."  To  those  who  like  the  simple  and  ap- 
pealing, the  clean  and  wholesome,  the  cheerful  and  in- 
spiring in  literature,  this  book  will  be  a  delight,  and 
Canadians  should  be  proud  of  an  author,  who  can  arouse 
these  finer  feelings. 
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NEWS  OF  THE  TRADE. 

(Continued  from  page  40.) 

Win.  Northgraves,  dealer  in  fancy  goods,  Perth,  Ont., 
has   made   an   assignment 

Mr.  Gordon,  late  manager  of  Barclay's  bookstore, 
Petrolea,  has  removed  to  his  home  in  Guelph. 

I).  Ostrosser,  dealer  in  stationery,  Englehart,  Ont.,  has 
assigned,  and  a  meeting-  of  creditors  has  been  called. 

W.  J.  McLeod,  of  Gait,  Ont.,  has  been  appointed  agent 
in  that  town  for  the  Empire  Wall  Paper  Co.,  of  Toronto. 

T.  W.  Taylor,  of  T.  W.  Taylor  Co.,  Limited,  book- 
binders,  etc.,   Winnipeg,    was  noticed   in  Toronto  recently. 

Daniels    Bros.,    of   Victoria,    B.C.,   are   opening     a     new 
book   and   stationery   business   in    New   Westminster,    B.C. 
A.    I).    MacMullen,   vice-president    of  the   H.   M.   Cald- 
well  Co.,   Boston,  has  been   visiting-  the  trade  in  Toronto. 

Richard  Brown,  president  of  the  Brown  Bros.,  To- 
ronto, is  summering  this  year  at  Little  Metis  on  the 
St.  Lawrence. 

The  stock  of  R.  E.  Saunders  &  Co.,  stationery  and 
fancy  goods  dealers,  Wingham,  Ont.,  is  advertised  for 
sale  by  tender. 

G.  II.  Price,  a  former  employee  of  W.  J.  Gage  &  Co., 
Toronto,  has  bought  from  Nicholas  Garland  the  sta- 
tionery and  wall  paper  department  of  the  T.  A.  Garland 
store  at   Portage  la  Prairie,  Man. 

Ferdinand  Kabus.  special  representative  of  the  main 
factory  in  Germany  of  A.  W.  Faber,  and  sales  manager 
of  the  American  branch,  will  shortly  make  a  trip  to 
Canada  in   order  to  introduce  the  "Castell"  pencils. 

The  wholesale  paper  business  carried  on  by  George 
Powley  in  Hamilton  and  Toronto  has  been  taken  over  by 
the  newly-incorporated  firm  of  George  Powley  Paper 
Company,  Limited.  The  share  capital  of  the  company 
is  $50,000. 

Morang  &  Co.,  Toronto,  are  now  nearly  settled  in 
their  new  quarters  in  the  new  Ogilvie  Building,  corn- 
er Bay  and  Wellington  Streets.  They  occupy  an  entire 
flat,  where  every  facility  for  carrying  on  the  book  busi- 
ness is  to  be  found. 

The  Bradtbum  Stationery  Co.,  who  opened  up  business 
less  than  a  year  ago  in  Edmonton,  have  attracted  such 
a  large  trade  that  they  have  been  compelled  to  move 
into  more  commodious  quarters.  They  have  established  a 
big  trade  in  wholesale  paper  particularly. 

John  M.  Poole,  the  former  Toronto  publisher,  who 
was  brought  from  New  York  City  to  answer  a  charge 
of  obtaining  $2,000  from  the  Farmers'  Bank  on  false  pre- 
tences, was  arraigned  before  Judge  Morgan  recently.  He 
pleaded  not  guilty,  elected  to  be  tried  by  a  jury,  at  the 
next  General  Sessions,  and  was  released  on  $5,000  bail 
furnished  by  his  friends. 

Colliers,  of  New  York,  are  now  issuing  a  Canadian 
edition  of  their  weekly  and  have  appointed  TL  Franklin 
Gadsby  as  editor.  The  Canadian  edition  is  replete  with 
illustrations  from  all  over  the  Dominion,  and  the  circula- 
tion is  most  gratifying.  Mr.  Gadsby  is  a  bright,  original 
and  refreshing  writer  wht>  has  made  a  name  for  himself 
by  his  scintillating  sketches  and  graphic  pen  pictures  of 
parliamentary  proceedings  and  personages,  as  well  as 
special  events,  and  historic  gatherings.  He  has  filled  a 
niche  in  Canadian  journalism  not  quite  reached  by  any 
contemporary  writer. 

F.  B.  Ragshaw,  who  disposed  of  his  business  in 
Portage  la  Prairie,  to  E.  A.  Arnold,  last  month,  has 
been  studying  law  for  the  past  year  and  a  half  and  run- 
ning his  business    under  a   manager.     He  is   now   going  to 


devote  all  his  time  to  the  law.  "Although  disassociated 
from  the  book  and  stationery  business,"  he  writes,  "I 
will  always  be  very  much  interested  in  the  trade  and 
wish  to  have  you  continue  sending  the  Bookseller  and 
Stationer,  which  has  been  a  constant  help  and  companion 
for  many  years.  His  successor,  Mr.  Arnold,  was  form- 
erly engaged  in  the  wholesale  stationery  business  with 
F.   W.  Law  &  Co.,   Winnipeg. 

Thomas  J.  Bolger,  previously  in  charge  of  the  Blue 
Rook  Store  in  the  City  of  Mexico,  is  now  to  represent 
the  L.  E.  Waterman  Co.  in  that  country,  with  headquar- 
ters at  Gante.  Owing  to  the  particularly  large  field  in 
this  country  the  interests  of  the  L.  E.  Waterman  Co. 
will  undoubtedly  be  greatly  increased  through  the  efforts 
of  Mr.  Bolger.  He  has  resided  in  Mexico  for  the  past 
seven  years  and  with  his  large  acquaintance  is  particu- 
larly well  fitted  to  fulfill  the  duties  of  his  new  post.  Mr. 
Rolger  has  been  engaged  in  stationery  and  typewriter 
lines,  both  in  their  retail  and  wholesale  branches,  and  is 
entirely  familiar  with  the  trade.  A  full  stock  of  Water- 
man's Ideal  fountain  pens,  Waterman's  Ideal  ink  and  ac- 
cessories will  be  carried  in  stock  at  the  above  address. 
The  command  of  the  Spanish  language  is,  of  course,  a 
great  factor  in  trade  connections.  Mr.  Bolger  speaks 
Spanish  fluently  and  expects  to  make  the  term  "Water- 
man's Ideal"  as  familiar  in  Mexico  as  it  is  in  Canada 
and  other  countries. 

Havelock  Lonsdale,  accompanied  by  his  friend,  R.  M. 
Rottomly,  were  in  Montreal,  Toronto  and  other-  cities 
during  the  past  month.  Mr.  Lonsdale  is  the  leading 
member  of  the  Christmas  Card  Association,  whose  head 
offices  are  at  Preston,  England.  This  association  has  of- 
fices at  Bradford,  Yorkshire,  and  at  Accrington,  Lanca- 
shire. Mr.  Lonsdale  is  also  a  partner  in  the  firm  of 
Glendenning  &  Co.,  of  Glasgow.  He  is  making  a  tour 
of  the  Dominion  to  the  coast  and  will  appoint  represen- 
tatives in  different  provinces  to  handle  the  product  of 
his  factories,  which,  in  the  busy  season,  employ  800 
hands.  They  turn  out  the  greatest  number  of  greeting 
cards  of  any  house  in  Great  Britain,  no  less  than  20,000 
sample  books,  each  of  a  distinctive  pattern,  being  pro- 
duced. For  all  Christmas  cards  not  sold  during  the  holi- 
day season  new  inserts  are  forwarded  the  dealers  and 
jobbers  and  the  series  are  thereby  transformed  into  pret- 
ty greeting  cards,  suitable  for  a  birthday  or  any  other 
gladsome  occasion.  While  in  Toronto  Mr.  Lonsdale  gave 
Rookseller  and   Stationer   a   pleasant  call. 


■4- 


A  GREAT  CENTRE  FOR  CALLERS. 

Although  Hundreds  Visit  a  Stationery  Store  Daily  Their 
Purchases  Are  Small. 

''There  is  probably  no  line  of  business  where  there  is  so 
much  detail  and  minutiae  as  in  a  stationery  establishment 
or  where  so  many  customers  are  required  to  realize  a  fair 
amount  from  sales,"  remarked  a  leading  bookseller  in  an 
Ontario  town  a  few  days  ago. 

"Look  at  the  number  of  little  things  we  have  to  carry. 
Why  your  store  may  be  crowded  all  day  long  and  to  an 
outsider  you  appear  to  be  doing  an  immense  trade,  yet, 
when  you  go  to  your  cash  drawer  or  register  at  night, 
what  do  you  find?  Hundreds  of  coppers,  five  and  ten- 
cent  pieces.  Each  individual  sale  is  trivial — scarcely  ever 
more  than  ten  or  fifteen  cents,  and  often  not  that  sum. 
Two  or  three  hundred  persons  have,  perhaps,  entered  your 
place.  Probably  fifty  have  boughl  only  a  copy  of  a  daily 
newspaper  or  a  postage  stamp;  another  fifty  a  ruler,  some 
pen  points,  a  lead  pencil  or  a  ^nall  note  book,  while  others 


So 
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have  purchased  a  quire  of  writing  paper,  ;i  letter  pad,  :i 
package  of  envelopes,  a  ten-cent  novel,  an  eraser,  a  bottle 
of  mucilage  or  ink.  We  wail  on  scores  of  customers 
every  day,  and  the  aggregate  sum  taken  in  is  relatively 
small.  Sometimes  the  visit  of  300  persons  will  not  result 
in  leaving  with  you  more  than  $20  or  $25,  while  in  other 
lines  of  trade  the  five  or  ten  patrons  will  cause  a  bigger 
turn  over  than  your  hundreds.  Our  sales,  while  many,  in- 
variably cover  only  a  lew  cents.  I  am  not  kicking,  hut 
am  simply  pointing  out  whal  is  a  peculiar  phase  of  our 
business.  The  annual  gross  revenue  of  booksellers  in  an 
Ontario  town  is  never  many  thousand  dollars,  while  next 
to  the  post  office  more  people  possibly  enter  a  bookshop 
than  any  other  place. 

"Why,  one  day  last  year  I  thought  I  had  done  a 
record-breaking  trade,  yet  on  examining  my  till  at  night, 
I  found  250  coppers,  220  five-cent  pieces  and  60  ten-cent 
pieces,  which  probably  meant,  as  it  was  the  occasion  of 
the  re-opening  of  the  schools,  that  we  had  attended  to 
about  500  children  and  adults,  and  had  $73.58  in  'chicken 
feed'  as  the  outcome.  Of  course,  there  were  some  pur- 
chases for  larger  amounts,  but  not  many.  The  average 
caller  in  a  stationery  store  rarely  spends  more  than  ten 
or  fifteen  cents,  and  some  much  less." 


Conditions  are  Dull  Abroad 


Emil  Nerlich  Says  the  Factories  in  Germany  Are  Inactive 
Owing  to  Decreased  Export  Orders. 

Emil  Nerlich,  of  the  firm  of  Nerlich  &  Co.,  Toronto, 
wholesale  fancy  goods  dealers,  returned  to  the  city  re- 
cently after  a  four-months'  trip  abroad,  purchasing-  holi- 
day supplies  for  his  house.  He  visited  all  the  leading 
manufacturing  centres  in  (iermany,  Austria,  France  and 
Great   Britain. 

Speaking  to  Bookseller  and  Stationer  Mr.  Nerlich  said 
that  conditions  in  toys,  musical  instruments,  g-lass  and 
small  ware  lines  were  dull  in  Germany. 

"You  know  that  the  Fatherland  is  largely  an  export, 
country,  two-thirds  of  its  productions  in  the  manufac- 
turing trade  going  to  the  United  States,  where  business 
is  now  very  dull.  Some  of  the  factories  are  running 
only  half  time  and   others  with  greatly   reduced   staffs.   A 


year  or  two  ago  orders  that,  took  six  and  eight  months 
to  till  can  now  be  turned  out  practically  at  once.  I 
found  all  the  firms  very  anxious  lor  business.  In  Aus- 
tria, France  and  Cheat  Britain  things  are  not  as  bad  as 
in  (Jermany.  They  do  not  depend  to  the  same  extent  on 
the  export,  trade,  but  even  in  these  countries  conditions 
might  be  a   whole  lot  better." 

"How  do  you  find  trade  in  Canada?"  was  asked. 

"Well!  it  has  been  backward.  Our  travellers  are  just 
going  on  the  road  now — some  in  the  west  starting  about 
three  or  four  weeks  ago.  Dealers  are  buying  carefully 
and  there  is  no  disposition  to  stock  up  heavily.  The 
prospects  though  are  promising  and  I  notice  a  decided 
improvement  in  affairs  over  what  there  was  when  I  left 
for  Europe  in  February  last." 


THE  GREFE  COLOR  DRAWINGS. 

The  Windsor  Publishing  Company,  of  43  West  Twenty- 
seventh  Street,  New  York,  have  issued  for  the  station- 
ery, picture  and  book  trade,  a  line  of  color  drawings  by 
the  well  known  artist,  Mr.  Will  Crete,  which  meet  the 
requirements  of  a  popular  demand.  The  subjects  are  di- 
vided into  two  sets,  four  in  each.  The  first  set  is  a 
series  o£  cartoons  of  two  figures,  a  girl  and  a  man,  the 
titles  being,  "The  Leap  Year  Question,"  "The  Possessive 
Case,"  "A  Friend  at  Court,"  and  "The  Golden  Oppor- 
tunity." The  set  of  four  retails  for  $2,  or  sold  separ- 
ately 50  cents  each.  They  are  beautifully  reproduced  in 
full  colors  on  heavy  plate-narked  coated  paper,  suitable 
for  framing. 

The  second  set  is  similar  in  size  and  quality  to  the 
first,  but  the  subjects  are 
Spin,"  "The  Read  Feather,' 
"A  Heart  Hunter."  These 
home  or  club  decoration,  and  no  matter  how  expensive 
the  other  pictures  in  a  room  may  be,  these  color  prints 
by  Mr.  Grefe  hold  their  own  for  artistic  beauty  and  add 
an  air  of  refinement  and  daintiness  to  their  surround- 
ings. Every  retailer  in  the  book,  stationery  or  picture 
line  can  handle  them  to  advantage,  and  as  they  are  es- 
pecially appropriate  for  summer  cottages,  the  dealers 
should  put  in  a  stock  at  once.  A  window  display  would. 
do  much  toward  introducing  them,  as  they  cannot  fail 
to  attract   customers  to  the  shops  where  thev  are  shown. 


heads,  entitled.  "Off  for  a 
'  "A  Dainty  Driver,"  and 
drawings    are    suitable    for 


HURD'S  suede:  finish 

stands  for  everything  that  is  best  in  paper  making.  There  is  no  speculation 
or  risK  about  it.  It  is  certain  to  be  up  to  the  marK  every  time.  It  fulfills  all 
the  good  said  about  it  and  is  a  successful  paper  whether  for  correspond- 
ence or  -wedding  purposes.  It  is  madein  different  weights  and  shades.  We 
recommend  it  most  heartily  to  those  -who  have  not  already  ordered  it. 
Hurd-Grade  has  our  guarantee  bach  of  it. 

Lawn    Finish  Thin   m  iK«s  a  most  satisfactory  paper  for  foreign  correspondence  or  for 

heavy  domestic  use       The  writing   surface   is  very  pleasing.  TRADE    MARK 

GEO.  B.  HURD  (a  CO. 

Fine    Paper    MaKers 

425  and  427  Broome  Street,  New  Yorh,  U.S.A. 
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RECENT  CANADIAN  COPYRIGHTS. 

Books. 

Sour  Sonnets  of  a  Sorehead.  By  James  P.  Haver- 
son.  Pictured  by  Fergus  Kyle.  Hunter  Rose  Company, 
Toronto. 

Makers  of  Canada  :  Sir  James  Douglas.  By  Robert 
Hamilton  Coats  and  R.  E.  Gosnell.  Morang  &  Co.,  To- 
ronto. 

Canadian  Annual  Review  of  Public  Affairs,  1907.  By 
J.  Castell  Hopkins,  Annual  Review  Publishing  Co.,  To- 
ronto. 

Historical  Souvenir  and  Book  of  the  Pageants  of  the 
300th  Anniversary  of  the  Founding  of  Quebec,  the  Ancient 
Capital  of  Canada.     Cambridge  Corporation,  Montreal. 

L'Ecole  Saint-Edouard  a  Beauport,  Son  Origine,  Sa 
Fondation,  Son  Inauguration.     L'Action  Sociale,  Quebec. 

Through  the  Mackenzie  Basin.  A  Narrative  of  the 
Athabaska  and  Peace  River  Treaty  Expedition  of  1899. 
By  Charles  Mair.  -With  a  map  of  the  country  ceded  and 
numerous  photographs  of  native  life,  etc.  Also  "Notes 
on  the  Mammals  and  Birds  of  Northern  Canada."  By 
Roderic  Macfarlane.    William   Briggs,    Toronto. 

Gleanings  from  Quebec.  By  G.  M.  Fairchild,  Jr.  G. 
M.   Fairchild,    Jr.,  Quebec. 

Official  Programme  of  the  300th  Anniversary  of  the 
Founding  of  Quebec  by  Champlain,  July  20th  to  July 
31st,  1908.  (Book).  The  Cambridge  Corporation,  Ltd., 
Montreal. 

Champlain  :  A  Drama  in  Three  Acts  :  with  an  Intro- 
duction entitled,  Twenty  Years  and  After.  By  J.  M. 
Harper.     John  M.  Harper,   Quebec. 


The  Cradle  of  New  France.  By  A.  G.  Doughty. 
(Book).    A.  G.  Doughty,  Ottawa. 

Canada,  Ontario.  The  British  Flag  and  Other  Poems. 
By  Nelson  C.   Gray.    Nelson  Cockburn   Gray,  Montreal. 

Cause  and  Effect.  By  John  Patterson.  John  Patter- 
son,   Nelson,    British    Columbia. 

Punctuation  Simplified,  with  Numerous  Interesting 
Examples.    By  T.   Bridges.     James  Richardson,   Toronto. 

The  Evolution  of  Planetary  Motion.  By  Kenneth  Mc- 
intosh.    Kenneth  Mcintosh,  St.   Peters,  Nova  Scotia. 

Music. 

The  Lost  Letter.  (Song.)  Words  by  Margaret  Anger 
Cawthorpe.  Music  by  Josef  F.  Lamb.  Harry  H.  Sparks, 
Toronto. 

Love's  Ebb  Tide.  (Ballad.)  Words  by  S.  A.  White. 
Music  by  Josef  F.  Lamb.    Harry  H.  Sparks,  Toronto. 

Won't  You  Share  a  Little  Home  With  Me  ?  (Song.) 
Words  and  Music  by  Harry  D.  Kerr.  Jerome  H.  Remick 
&'  Co.,  Detroit. 

Les  Oiseaux  du  Couvent.  (The  Birds  of  the  Con- 
vent.) (Chansonnette.)  Poesie  de  Louis  Frechette. 
Musique  de  Henri  Kowalski.  English  version  by  Sieg- 
fried Herz.  The  Nordheimer  Piano  &  Music  Co.,  Ltd., 
Toronto. 

Give  Me  the  Key  to  Your  Heart.  (Song.)  Words  by 
B.  B.  Ellison.  Music  by  Henriette  Blanke-Belchar.  Je- 
rome H.  Remick  &  Co.,  New  York. 

Hide  and  Seek.  (On  Tip  Toe.)  Intermezzo.  (For 
piano.)  By  Reginald  de  Koven.  Op.  216,  No.  1.  Jerome 
H.  Remiok  &  Co.,  New  York. 

I'd  Like  to  see  You  Get  Alqng.  (Song.)  By  Kendis 
and  Paley.  (Words  and  Music.)  Jerome  H.  Remick  & 
Company,  New  York. 

Don't  Let  Your  Love  Grow  Cold.  (Song.)  Words  by 
Arthur  J.  Lamb.  .  Music  by  Albert  Gumble.  Jerome  H. 
Remick  &  Company,  New  York. 

The  Little  Old  Red  School  House  on  the  Hill.  (Song.) 
Words  by  Harry  Williams.  Music  by  Egbert  Van  Al- 
styne.     Jerome  H,  Remick  66  Co.,  New  Ybrk. 

La  Bourrassienne.  (Air  :  "La  Marseillaise.")  Paroles 
de  M.  Edouard  Joyeuse.  Albert  Turcotte,  Delorimier, 
pres  Montreal. 

After  the  Fray.  (Duet  for  Tenor  and  Bass.)  Words 
by  G.  W.  Southey.  Music  by  Theo.  Bonheur.  Anglo- 
Canadian  Music  Publishers'  Association,  Limited,  Lon- 
don,   England. 

The  Battle  of  Eve.  (Duet  for  Tenor  and  Bass.)  Words 
by  G.  W.  Southey.  Music  by  Theo.  Bonheur.  Anglo- 
Canadian  Music  Publishers'  Association,  Limited,  Lon- 
don, Eng. 

When  Billy  Meets  the  Betty  of  His  Heart.  (Song.) 
By  A.  de  Takacs.  Jerome  H.  Remick  &  Company,  New 
York. 

I  Want  You  with  Me  Forever.  (Flower  Song.)  By 
Luella  Lock  wood  Moore.  Jerome  H.  Remick  &  Co., 
Detroit. 

Always  Keep  the  Money  in  the  Family.  (Song.)  By 
Benj.  Hapgood  Burt.  Jerome  H.  Remick  &i  Company, 
New  York. 

Won't  You  Come  Over  and  Play  Croquet.  (Song.) 
Words  by  James  J.  Daley.  Music  by  Franklin  Ardelle. 
Jerome  H.  Remick  &'  Company,  New  York. 

Le  Tricentenaire.  (Air  de  "Viens  de  Poupole".) 
Paroles  de  Edouard  Joyeuse.  (Chanson.)  Albert  Tur- 
cotte.   Delorimier  pres,  Montreal. 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  mu»t  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

PERIODICALS. 

E^EEP  POSTED— The  leading  authority   in   Ca- 
L  nada  on  groceries  and   food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 
per  year. 

THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  it  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

OUR  ARRANGEMENTS  with    London    for    im- 
porting Newspapers  and  Magazines  are  giving 
great  satisfaction  to  country  dealers  throughout 
the    West.      Full    particulars   mailed  on    request. 
Western  News   Agency,   Winnipeg. 

THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer   in    Canada.     It  is 
mailed   everv  Friday.     Subscription   price   $2    per 
year.     Address  HARDWARE  AND  METAL.  Mont- 
real, Toronto  or  Winnipeg. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTH  >RS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 

"  CIVE  THOUSAND  FACTS  ABOUT  CAN- 
i/  ADA  "  A  wonderful  compendium  of  data 
andinformation.  Fifty  percent,  discount  to 
newsdealers.  Send  for  sample  to  Canadian  Facts 
Publishing  Company,  667  Spadina  Avenue,  Tor- 
onto. [10] 


BOOKS  IN  FOREIGN  LANGUAGES 

EMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.     (All  foreign  books.)       (12) 


L 


BOOK  PLATES  (EX  L1BRIS) 

ROBERT  SNEIDER  CO.,    143-145   FULTON 
St.,    \ew  York.     Designers  and  engravers  of 
book  plates  (ex-libris)     heraldic  and   mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 

BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or   counties   are   asked   to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS  OF   BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with   the    pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our"  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 

STATIONERY  AND  FANCY  GOODS  business 
for  sale   in  a   town   of  the   Ottawa   Valley.     A 
thriving,  growing  business,  with  no  opposition. 
Good  reasons  to  give  for  selling.     For   particulars 
applv     Box     165,     BOOKSELLER    AND    STA- 
TIONER. (10) 

FOR  SALE  Retail  Book  and  Stationery  business 
in  one  of  best  towns  in  Alberta.  Stock  about 
$2000,  in  books,  statinoery  and  fancy  goods 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling.  This  is  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  1  56,  BOOK- 
SELLER AND  STATIONER,  (tf) 

CELLING  PROPOSITION -Since  going  back 
O  into  business,  Feb.  1  st,  I  have  had  an  offer  that 
I  will  accept  if  I  can  dispose  of  my  business  in 
Guelph,  or  I  am  open  to  make  arrangements  with  a 
good  manager,  a  partner  with  some  capital,  or  1 
will  form  a  joint  stock  company  with  2  young  men- 
Write  or  come  to  Guelph  if  you  want  to  be  connect- 
ed with  the  best  retail  Book,  Stationery  and  Wall 
Paper  house  in  western  Ontario.  All  letters  confi- 
dential.   C.  L.  Nelles,  Guelph.  (8) 


DIARIES 

W.  HUEBSCH,  225  FIFTH  AVE.,  NY., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


LITHOGRAPHY. 


B. 


ITALIAN  BOOKS 

FRANCESCO     TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer  and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 

INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 


KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic  Supplies  in  British  Colum- 
bia.   Write  for  catalogue.    Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B,C.  (13) 
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HIGH    CLASS    COLOR    WORK-Commercial 
stationery,  posters.    The  Hough  Lithograph- 
ing Co.,  Limited.     Office,  No    3   Jarvis   St., 
Toronto.    Telephone,  Main  1576.    Art,  good  work- 
manship, business  methods.  (tf) 


MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

ENGLISH    AND     UNITED    STATES    FIRMS 
desiring     Canadian     representation     should 
communicate    with    the     editor    of     BOOK- 
SELLER AND  STATIONER,  Toronto. 


Arn  r\r>r>  No1  one  oflhe  650,000  retail  merch- 
O^U.UOO     ants   who   have   bought   a    National 
"^  Cash  Register  would  think  of  doing 

business  without  it.  The  National  Cash  Register 
Co.,  F.  E.  Mutton,  Canadian  Manager,  129  West 
King  Street,  Toronto,  Ont.  (8) 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  fie 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 

THE     EDITOR      OF      BOOKSELLER     AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St-  East,  Toronto. 

WANTED— Experienced  stationer  to  take  charge 
of    stationery  and    music    store    (including 
piano  stock),  with    knowledge   of  music  pre- 
ferred.   City  14,000.    References.    Address   Box 
46,  BOOKSELLER  AND  STATIONER.        [9] 

WANTED— in  every  town  and  village,  a  re- 
presentative to  take  charge  of  the  circula- 
tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review, 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  time.  The 
MACLEAN  PUBLISHING  COMPANY  Limited, 
Toronto.  (t.f.) 


SITUATION  WANTED 


WANTED— As  buyer  for  china  toy  or  fancy  goods 
house.     Advertiser  has  ten  (10)  years  ex- 
perience ill  the  business  with   foreign   con- 
nections.     Box    44,    BOOKSELLER  AND  STA- 
TIONER. (9) 

WANTED— Position  as  salesman  or  manager   in 
book  and  stationery  business.     Good   refer- 
ences.    Box  17,  BOOKSELLER  AND  STA- 
TIONER. (9) 

WANTED  -POSITION  as  traveller  for  Station- 
ery or   Fancy  Goods  house.    Advertiser  has 
good  connection  in  the  West  and  1 2  years  ex- 
perience in  the  trade.    A.B.  Box,   BOOKSELLER 
AND  STATIONER. 


BOOKSELLER       AND      STATIONER 


CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Copp,  Clark  Co.,  Toronto 

Books  and  Magazines. 

Ainslee's  Magazine,  New  York 

Amalgamated  Press,  Toronto  ;  London,  Eng. 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Briggs,  Wm.,  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Cassellfe  Co.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Electrician  and  Mechanic,  Boston,  Mass. 

McClelland  &  Goodchild,  Toronto 

Morton,  Phillips  &  Co.,  Montreal. 

"  Publisher's  Circular,"  London,  Eng. 

Renouf  Publishing  Co.,  Montreal. 

Blank  Books. 

Boorum  &  Pease  Co.,  New  York. 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 

Peerless  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Christmas  Cards,  Calendars. 

Copp,  Clark  Co..  Toronto. 

Menzies  &  Co.,  Toronto. 

Raohael  Tuck  &  Sons  Co. 

Wheeler,  Walter  G.,  &  Co.,   London,   Eng. 

Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,    Boston,    New   York, 
Montreal. 

Elevators. 

Otis-Fensom  Co.,  Toronto. 

Fancy  Goods — Novelties. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Day,  N.  S.,  New  York,  Springfield,  Mass. 
Heal,  W.  S.,  New  York.     . 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Flags,  &c. 

Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 


Glue,   Paste   and  Mucilage. 

Auld  Mucilage  Co.,  Montreal. 
Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 
Menzies  &  Co.,  Toronto. 

Gramaphones. 

Berliner  Gramophone  Co.,  Montreal. 

Gummed   Labels. 

Dennison  Mfg.  Co.,  Boston. 

Ink  Stands. 

Numan,  C.  H.,  Co.,  New  York 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Reliance  Ink  Co.,  Winnipeg,  Man. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Stephens'  Inks,  London,  Eng. 

Underwood,  John  <fe  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods. 

Brand,  W.  H.  &  Sons,  London,  Eng. 
Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons.  Philadelphia,  Pa. 

Letter  Presses. 

Jas.  Smart  Mfg.  Co.,  Brockville,  Ont. 

Maps. 

Renouf  Publishing  Co..  Montreal. 

Paper  Fasteners. 

O.K.  Fastener  Co.,  Syracuse,  N.Y. 
Superior  Mfg.  Co.,  Sidney,  Ohio. 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co..  New  York 
Northern  Mills  Pulp  &  Paper  Co.,  Montreal 
Town,  Joseph  &  Sons,  Ltd.,  Leeds,  Eng. 

Pens. 

Alliance  Fountain  Pen  Co.,  London,  Eng. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,  Hamilton,  Ont. 

Copp  Clark  Co.,  Toronto. 

Crocker  Pen  Co.,  New  York. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 

Librairie  Beauchemin,  Limited,  Montreal. 

Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
McFarlane,  Son  &  Hodgson,  Montreal. 
Mitchell,  Wm.  (Pens),  Ltd.,   London,  Eng. 
Sanford  &  Bennett  Co..  New  York. 


Smith-Davidson  &  Wright,  Vancouver,  B.C 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 
Waterman,  L.  E.,  Co.,  Ltd.,  Montreal. 

Pencils — Crayons. 
American  Crayon  Co.,  Sandusky,  O. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Faber,  A.  W.,  Newark,  N.J. 
Librairie  Beauchemin,    Ltd.,  Montreal. 
McCrae,  A.  J.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Consolidated    Lithographing   &    Mfg.   Co., 

Montreal. 
Copp,  Clark  Co.,  Toronto. 
Goodall,  Chas.,  &  Sons,  London. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

School  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Renouf  Publishing  Co.,  Montreal. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Copp,  Clark  Co.,  Toronto 

Holzman,  Alfred,  Chicago 

Illustrated  Post  Card  Co.,  Montreal. 

Otto  Leder,  Saxony,  Germany. 

Markert  &  Sohn,  Dresden,  Germany. 

Menzies  &  Co.,  Toronto. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Raphael  Tuck  &  Sons  Co.,    Montreal,  New 

York. 
Sheahan,  M.  T.,  Boston,  Mass. 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Warwick  Bros.&  Rutter, Toronto. 
Wheeler,  Walter  G.,  &  Co.,  London,  Eng. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal. 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Peerless  Pap^r  &  Ribbon  Co.,  Toronto. 

Mittag&  Volger,  Park  Ridge,  N.J. 

Wall  Papers. 

Boxer,  Reg.  N.,  Co.,  New  Toronto. 
Stauntons,  Ltd.,  Toronto. 
Watson-Foster  Co.,  Montreal. 


INDEX     TO     ADVERTISERS. 
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Accountants  and  Auditors 62 

Ainslee's  Magazine   56 

Amalgamated  Press 57 

American  Code  Co 55 
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Bell  Telephone  Co 55 

Berliner  Gramophone  Co  60 

Boorum  &  Pease  Co 14 

Boxer,  Reg.  N.,  Co 11 

Brand,  W.  H.  &  Sons 12 

British-America  Assurance  Co 55 

Brown  Bros.,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 24 

Canadian  Machinery  &  Mfg   Co 56 
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Cassell  &  Co 54 

Chapman's  Book  Store 55 

Clark  Bros.  &  Co 25 

Connoisseur's  Press 50 

Consolidated  Lithographing  &  Mfg.  Co  . .  60 

Copp,  Clark  Co 16,72 

Crocker  Pen  Co 22 

Day,  N.  S 19 

Dennison  Mfg.  Co 7 

Dry  Goods  R  e view 64 

Electrician  &  Mechanic 56 

Elliott,  C.  H.  Co 23 

Esterbrook  Pen  Co 59 


Faber,  A.  W 49 

Fancy  Goods  Co.  of  Canada,  Ltd., 

inside  back  cover 

Gerstenkorn,  Verlag   Ant 23 

Goodall,  Chas.  &  Sons 1 

Harris,  G.  H.  Co 64 

Heal,  W.  S 6 

Heath,  John 59 

Higgins,  Chas.  M.,  &  Co 4.  S 

Hinks,  Wells  &  Co 59 

Holzman,  Alfred,  Co 22 

Hotel  Directory   62 

Huebsch,  B.  W 83 

Hurd,  Geo.  B.,  &  Co 81 

Hurst,  A.  O 1 

Illustrated  Post  Card  Co 75 

Leder,  Otto 66 

Lemcke  &  Buechner 

Librairie  Beauchemin 13 

MacDougall,  Roy 53 

Macniven  &  Cameron 59 

Markert  &  Sohn 66 

McClelland  &  Goodchild 53 

McCrae,  A.  J 73 

McFarlane,  Son  &  Hodgson 15 

Menzie  &  Co 3 

Metropolitan  Bank 55 

Mitchell,  Wm.  (Pens)  Ltd 16 

Mittag  &  Volger outside  back  cover 

Mining  Journal 56 

Morden  Mfg.  Co 59 

Morton,  Phillips  &  Co  62 
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Numan,  C.  H.,  Co 58 
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Stephens'  Inks 26 
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Tocci  Francesco 

Town,  Joseph  &  Sons,  Ltd 15 

Tuck,  Raphael  &  Sons  Co 8,9 

Underwood,  John  &  Co 21 

U.S.  Playing  Card  Co 20 

Valentine  Sons  Pub.  Co.,  Ltd 48 
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TRAVELLERS    IN    DURING    FAIR 

Bright,  Fresh  Goods  Best   Values 

Best  Service 
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School  Supplies 


MAIL    ORDERS    SOLICITED 


Buntin,  Gillies  &  Co.,  Limited 

Hamilton    and    Montreal 


SAMPLES    AND    QUOTATIONS    ON    REQUEST. 


There  is  a  lot  of  "Soul"  in  our  goods.  The 
goodness  goes  clear  through.  Always  beware  of 
the  cheap  "surface"  kind,  particularly  Typewriter 

Ribbons  and  Carbons. 


We  want  every  Stationer  to  really  know  "our 
line,"    then  you    will     handle    no     other. 

SEND  FOR  OUR  CATALOG  AND  BOOKLETS 


Principal    Office   and    Factories 

PARK  RIDGE,  N.J. 


MITTAG  &  VOLGER 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


Branches 
NEW  YORK,  NY.— 280  Broadway, 

CHICAGO,  ILL.— 200  Monroe  St. 
LONDON— 7  and  8  Dyers  Bldg.,  Holborn,  E.C. 


INCORPORATED 


Agencies 
PARIS,  France, 
ZURICH,  Switzerland, 
SYDNEY,  Australia, 
VIENNA,  Austria, 
Milan,  Italy, 
AMSTERDAM,  Holland. 
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UNDERWOOD'S   INKS 


We  would    especially 
draw  attention  to  our 


5-oz.  Metal  Cap  Bottle 
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The  finest  package  of  Writing  Inks  on  the  market 

Packed   in    cartons   of  one   dozen,  one   gross   to 

a   case,  in   Everlasting  Bank    Ink, 

Egyptian    Black    Ink. 

-    ASK   THE    TRADE    — 


JOHN  UNDERWOOD  &  CO. 

M((>.  in  Canada  for  25  Years 

96  Richmond  St.  E.  -  Toronto 


At 


Canada's    Pride" 


Maple  Leaf  Lead    Pencil   has    points 
of  superiority    that    make    it    a    fav- 
orite   with    all    users.        Irs    lead 
is    thicker    and     smoother    than 
in     the    ordinary    pencil.       The 
point      is      guaranteed       never 
to     break.        It      is     a     trifle 
larger     than     the    ordinary 
pencil,       and       its      round 
form        doesn't         cramp 
the       fingers.  It       is 

made    in    six    degrees, 
BBB  to  HHHH. 


"CANADA'S 

PRIDE  "    is  a   pencil 

that   will    improve    your 

trade.      It    retails    at    five 

cents     with     the       largest 

profit   known    to  stationers. 

Samples     sent    to   the    trade 

cheerfully  upon  request. 


LIBRAIRIE    BEAUCHEMIN 
LIMITED 

Wholesale  Booksellers  and   Stationers 

256  St.  Paul,  18  Notre  Dame  West, 

26  St.  Gabriel 
MONTREAL 


BOOKSELLER   AND   STATIONER 


Perfection  in  Papeteries 


We  have  been  manufacturing  papeteries  for  a 
good  many  years  now,  and,  with  our  exceptional 
facilities  for  producing  these  goods  in  our  new  factory, 
we  are  in  a  position  to  offer  the  best  goods  at  the 
closest  prices.  No  holiday  stock  is  complete  without 
some  of  our  new  boxes,  which  cannot  be  duplicated 
anywhere.     It  is  not  too  late  to  order  a  supply  yet. 


Display  Qualities 


No  better  articles  for  display  purposes  during 
the  holiday  season  could  be  selected  than  a  series 
of  boxes  of  our  papeteries.  The  many  charming 
shapes  and  designs  and  the  daintily  arranged 
contents  ojfer  exceptional  facilities  for  building  up 
window  or  show-table  displays.  If  it  were  only  for 
their  display  qualities  apart  from  their  selling 
qualities,    it  ia^uld  'tfe   worth    your  while   to    stock 


r-rzFm-i 


a   series. 


I 


Variety 


rou  are  not  limited  to  a  few  standard 
shapes,  sizes  and  designs.  We  create  a 
lot  of  novelties  each  season,  and  for  this 
purpose  employ  the  best  artists  and 
workmen.  Our  showing  for  1908  is  the 
best   we   ever  made. 


Warwick  Bros.  &  Rutter,  Limited 

Manufacturing  Stationers,     Toronto 


BOOKSELLER   AND   STATIONER 


Avoid  the   Commonplace 

AND  CARRY  IN  STOCK  ONLY 

GOODALL'S 

ENGLISH 

PLAYING  CARDS 

THE  DESIGNS  ARE  EXCLUSIVE. 

Salons        Imperial  Clubs         Linettes 

ORDER   THROUGH   YOUR  JOBBER. 
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A.  0.  HURST     -     24  Scott  Street    -     TORONTO 

Phone  Main  1479 


FOUNTAIN   PENS 

Under  your  own  imprint. 

We  are  the  largest  manufacturers  of  FOUNTAIN  PENS  for  special 
imprint  orders,  in  AMERICA. 

We  make  only  high-grade  Fountain  Pens — that  is,  Solid  Gold   Pens 
with  Iridium  points.     Any  other  kind  are  unsatisfactory. 


Any  reliable  firm  cannot  be  too  particular  about  the  kind  of  a  Fountain 
Pen  they  place  their  own  name  or  trade  mark  upon. 

Before  you  contract  for  Fountain  Pens  under  your  own  imprint  for  the 
coming  holiday  trade  and  for  the  year  1909,  it  will  certainly  pay  you  to  call 
and  see  us  or  have  us  submit  samples. 

SANFORD  &  BENNETT  CO. 

Manufacturers  of  Fountain  and  Stylographic  Pens 
For  Foreign  and  Domestic  Trade 

Patentees  of  the  "Autopen"  (Self  Filler),  the  "Gravity  Stylo  Pen"  and  the  "Commercial  Fountain  Pen" 

Jewelers'  Court,     51-53  Maiden  Lane,     NEW  YORK 


BOOKSELLER   AND   STATIONER 


BROWN   BROS.,  Limited 

ACCOUNT  BOOK 

Manufacturers 
51-53  Wellington  St.,  West,  TORONTO 


Business  was  first  established  in  England 

1774  By  forefathers  of  present  firm— 134  years 
1846  By  Thomas  Brown  in  Toronto—  62  years 
1856     Changed  to  Brown  Bros.  —  52  years 


stock  of  BLANK  BOOKS 

Up-to-date"  and  complete  in  every  respect 


From  long  successful 
business  career,  per- 
fect work  and  fair 
prices    guaranteed. 

ACCOUNT 
BOOKS 

EVERY  SIZE  AND  KIND 

Loose  Leaf  Books 
Bank  and  Office  Books 
Memorandum  Books 
Invoice  Books 
Copying  Books 
Letter  Copying  Book 
Scrap  Books 
Minutes,   Dockets, 
Notes,  Drafts,  Receipts, 
etc. 

Special  Patterns  made  to  order 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund  and   , 
Undivided  Profits,    I 


$1,000,000.00 
$1,241,532.26 


Courtesy 
with 
Prompt 
Attention. 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  attended  to- 

SAVINGS  DEPARTMENT 

open  at  all  branches. 

Interest  allowed  on  all  deposits 

of  one  dollar  and  upwards. 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG   DI8TANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  affords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


ESTERN 


W^. 


Incorporated 
1851 


ASSURANCE 
COMPANY, 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over      -      -      $3,570,000 
Income  ior  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


BROWN  BROS.,  Ltd.,  stationers,  Toronto 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,    E.  W.  Cox,  Geo.  A.. Morrow, 

D.  B.  Hanna,  Ausustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

IV.  B.  Melkle,  General  Manager}  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


P.  O  O  K  S  E  L  P  E  P       AND      STATIONER 


The    Boxer    Line    Meets 
Real   Trade    Requirements 


Sitting  down  in  an  office  does  not  bring  a  wall  paper   manufacturer 
into    close  touch  with  the  requirements  of  the  retail  trade. 

The  heads  of  the  Boxer  Company   do   not   investigate   trade  require- 
ments from  their  office  chairs. 

They  are  going  out  all  the  time  among  the  retail  dealers  of  wall  paper, 
finding  out  just  what  lines  the  retailers  can  sell 


WITH    MOST   PROFIT 

They  do  not  get  their  information  second  hand.  When  the  line  is 
gotten  up  it  is  produced  with  a  full  knowledge  of  the  retailer's  re- 
quirements. Not  what  was  required  in  the  past  but  what  is  wanted 
now  to  make  your  wall  paper  department  a  success. 

This  is  valuable  information — bear  it  in  mind.  It  will  be  an  asset  to 
you  when  placing  your  orders  for  wall  paper. 


The  Reg.  N.  Boxer  Co.,  Ltd 

New  Toronto,    -    Ontario 

OUR  TRAVELERS  WILL  SHOW  YOU   SOMETHING  NEW. 


BOOKSELLER      AND      STATIONER 


The  Finest  Pencil  in  Existence 
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CAST  ELL" 


DRAWING  PENCILS 

Unsurpassed 
for 

Purity, 

Smoothness, 

Durability 

or  Grading. 


COPYING  PENCILS 


HARD 
SOFT 


INK 


i 


149  Queen  Victoria  St. 

London,  E.C. 


A.  W.  FABER 


I 


Newark,  N.J. 


BOOKSELLER    AND     STATIONER 


The  scope  of  the  D  e  n  n  i  s  o  n 
Gummed  Label  is  almost  as  wide 
as  that  of  the  Dennison  Tag. 

Every  stationer  will  find  that  the 
Dennison  line  will  open  up  a  field 
of  great  possibilities  for  there  isn't 
a  business  under  the  sun  that  can- 
not profitably  use  some  kind  of 
Gummed  Labels  or  Seals. 

The  accompanying  illustrations 
will  give  an  idea  of  the  diversity 
of  shapes  in  which  Dennison 
Gummed  Labels  and  Seals  are 
made.  Quality,  of  course  in 
printing,  cutting  and  sticking 
power  is  understood,  for  the  great 
Dennison  business  has  been  built 
up  on  "Quality." 

Are  you  getting  your  share  of 
this  immense  trade  ?  If  not,  you 
can  largely  increase  it  by  carry- 
ing a  stock  that  embraces  the 
different  shapes  and  graded  sizes 
in  each  shape.  We  trust  you  will 
consult  our  catalogue  or  improve 
the  first  opportunity  to  go  over  the 
line  with  our  representative.  The 
whole  of  the  Dennison  Line  of 
Adhesive  Specialties  is  an  attract- 
ive and  profitable  one   to    handle. 

Full  information  regarding 
the  various  lines  on  request. 
Address  our  nearest  store. 


THAVtd 
fEAGUE 

Stationery  Co. 

OPflCi.  SUPM.1LS 


The  Tag  Makers. 

BOSTON              NEW  YORK  PHILADELPHIA 

26  Franklin  St.            IS  John  Si.  1007  Chestnul  Si. 

CHICAGO            ST.  LOUIS  TORONTO.  Ont. 

128  Franklin  St.  413  North  4lh  Si.  523  Traders  Bank  Bid «- 


BOOKSELLER      AND      STATIONER 


I  can  furnish  you  with  all  kinds  of 

ENGRAVING,  COATS  OF  ARMS, 
CRESTS,  MONOGRAMS,  ADDRESSES, 

on  dies  :  script  and  other  lettering  on  steel  and  copper  plates,  also 
etchings,  illustrations  and  designs  for  art  stationery  executed  at 
reasonable  prices.  - 


ASK  FOR  SAMPLES 


Max    Zeitler,  922  chestnut  street,  Philadelphia 

Engraver  of  the  Great  Seal  of  the  U.S.A.  Government 


There  are  many 
good    brands   of 

INKS  and  PASTE 

but  only  one 
BEST 


CARTER'S 

A  Synonym  for  the 

HIGHEST    QUALITY 

obtainable  in 

INKS 

and 

ADHESIVES 


N.  S.  DAY, 


Z^,  SPRINGFIELD     Original  -  Artistic 

— — =    Massachusetts 


New    York    Office    and     Salesroom    :     31     UNION     SQUARE.       Office,     1503 


Novelties 


909.- Desk  Set  of  Five  Pieces:  Pad.  Perpetual  Calendar,  Stationery  Rack,  Block  Blotter 
and  Pen  Wiper.  $4.75.  Have  also  odd  numbers  to  match:  Dictionary.  Ad.  Book,  Clipping 
Cases,  Atlas  and  numerous  other  numbers  of  same  material  and  decoration.  The  material 
is  heavy  Irish  linen  ;  decoration  being  an  insert  in  assorted  colors  of  one  of  Liberty's  clever 
conceptions  in  brocade,  this  giving  to  this  set  a  unique  and  attractive  effect.  This  is  one 
of  several  different  styles  of  decoration.  These  numbers  are  also  carried  out  in  beautiful 
leather  goods. 


Consisting  of  over  250  different 
numbers  for  the  Art  Stationery 
Trade.  The  illustration  shows  a 
Linen  Desk  Set,  which  is  hut 
one  of  the  many  numbers  car- 
ried out  in  both  linen  and  leather. 

One   of   the    Most    Attractive 

is  the 

Brazilian  Beetle  Line 

with  genuine  wings  of  the 

Brazilian   Beetle  set  under 

tooled  leather   of   different 

colors. 

CANADIAN  BUYERS  WHEN  IN 
NEW  YORK  SHOULD  CALL 
AND  INSPECT  THE  FULL  LINE 


Special   Canadian   Offer  : 

Upon  request  we  will  send  any  responsible  Canadian  dealer  a  full  list  of  the  lines  we  manufacture,  from  which 
you  can  make  a  selection  up  to  $20,  $80.  .$50  or  $100,  and  these  goods  will  be  sent  upon  approval  for  your  in- 
spection.    This  will  enable  you  to  see  the  quality  of  our  lines  without  coming  to  New  York. 


BOOKSELLER      AND      STATIONER 


IROQUOiS. 


FLIRTATIO 


CUPID'S    SECRET. 


btMUUN    LiLiMT. 


CONGRESS 

PLAYING  CARDS 

606 

GOLD  EDGES 


COPYRIGHT  BY 

TmeU.S.PlayincCaroCo. 


FRONT   OF    BOX. 


FORTUNA. 

&W\: 

*  ?■     W^^^.          Hi 

BEAUTY'S    MIRROR. 


New  designs  in 

Congress 

Playing  Cards 

(Gold  Edges.) 

90  backs  in  Congress  Cards. 

Each  design  a  miniature  art  gem,  from   originals  by- 
noted  American  and  European  artists. 

Printed  in  dainty  colors  and  gold. 

Designs  for  all  occasions. 

Aside  from  the  beauty  of  the  backs,  the  quality  is  a 

distinctive  feature  of  Congress  Cards. 

They  are  thin,  uniform  and  perfect  in  manufacture. 

They  are  smooth,  flexible,  and  easy  to  handle. 

They  are  durable — outwear  other  fancy  back  cards 

many  times. 

Large  Indexes — A  most  essential  feature  in  an 
up-to-date  card. 

The  cost  may  be  slightly  higher,  but  the  returns  are 
more  in  increased  sales  and  satisfied  customers. 
Order  through  your  jobber.     Manufactured  only  by 

The  United  States  Playing  Card  Company, 
Cincinnati,  U.  S.  A. 

Designs  copyright,  1907-8.  by  The  U.  S.  Playing  Card  Co..  Cincinnati.  U.  S.  A. 

i  r~  "~~  "•■  ■■■* ■--  ^>  i ' 


PRINCETON 
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SmitK,  Davidson  &t  WrigKt,  Limited, 

Wholesale  Stationers,  Fancy  Goods  Importers 


Vancouver,  B.C. 


MAIL  ORDERS  RECEIVE  CAREFUL  ATTENTION 


Quality  Papers ! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  hy  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROVINCIAL  BOND 

Azure 

17x28-20,  24  and  28  lbs.  •    1  7  x  28-28,  32  and  36  lbs. 

17x22-14,  16,  18,  20  and  24  lbs.  21  x  32-56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COV£R   PAPER 

SNOWFLAKE  ADELIA 


In  Blue,  Red,  Lilac  and  Wine 

20  x  25—40  and  60  lbs. 
22)4  "  28'A— 50,  60  and  80  lbs. 


Fine  White  Wove,  Double 
Cap  and  Folio 

and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Co. 


MILLS: 

St.  Adele,  Que. 


278  St.  Paul  Street 

MONTREAL 


"Sports"  Playing  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 

ial  Waist 


LACROSSE  DESIGN. 

We  are  headquarters  for   PLAYING  CARDS 

MADE    IN    CANADA. 

Style  an 3   finish  equal  to  Imported  Cards. 

Advertising    Cards    of  all   sorts— Novel   Designs. 

Coated  LitKo.   and  Dooh  Papers 

FOR  SAMPLES  AS  J  PRICES  APPLY— 

Consolidated   Lithographing  and 
Manufacturing  Company,  Limited 

Successors  to 

THE  UNION  CARD  AND  PAPER  CO. 

MONTREAL 


SCRIBBLERS 


EXERCISES 


NOTE  BOOKS 


BLANK  DRAWING  BOOKS 


SCHOOL  SLATES 


LOCK  BOXES 


CRAYONS 


This  is  SCHOOL  BOOK  TIME 

We  have  every  authorized  Text  Book  for  Manitoba,   Saskatchewan,   Alberta. 
We  are  exclusive  representatives  in  these  provinces  for 


The  MORANG  EDUCATIONAL  CO.,  Ltd. 

TORONTO 


The  MACMILLAN  CO.  of  Canada,  Ltd. 

TORONTO 


Send  us  your  opening  order  early 

CLARK  BROS.  &  CO.,  Limited, 


Winnipeg,  Man. 


MUCILAGE 


GLUE 


PENCILS 


DICTIONARIES 
8 


PAINTS 


SCHOOL  INKS 


SCHOOL  BAGS 
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Your  Fountain  and  Stylographic  Pen  Trade 

We  have  a  new,  up-to-date  plant,  and  thoroughly  efficient  staff  of  workmen,  making 
nothing  but  fountain  and  stylo  pens. 

We  can  make  you  pens  in  any  pattern  or  style,  bearing   your  own  imprint  or  trade 
mark,— pens  that  will  do  you  credit  and  secure  you  permanent  customers. 

Send  particulars  of  your  requirements,  enclosing  $2.50  to  $5.00  (or   London   re- 
ferences) for  a  sample  assortment,  and  investigate  our  ability  to  furnish  good  articles  at 

Prices  that  will  make  your  Fountain  and  Stylographic  Pen  Department  Profitable 


The  Alliance  Fountain  Pen  Co., 


WIESBADEN    WORKS. 

STOKE    NEW1NGTON, 
LONDON,       ENGLAND, 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


TRADE  \   CJ    /  MARK 


Fine  Leather  Goods 


DRESSING  CASE 


Writing  Cases,  Pocket  Books,  Hand  Bags, 

Music  Rolls,  Cigar  Cases, 

Photo  Frames,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


Higgins'  Drawing  Board 
and  Library  Mucilage 


r 


[S  everywhere  admitted  to  be 
the  most  desirable  adhesive 
for  the  uses  intended,  ever 
put  upon  the  market.  It  is  a 
semi-fluid,  of  great  strength 
and  body,  specially  prepared 
for  mounting  paper  on  the 
drawing  board,  for  repairing 
and  labeling  books,  and  for 
wood,  cloth  and  leather  work 
generally.  Librarians  have 
found  it  exactly  suited  to  their 
needs,  and  it  has  become  re- 
cognized as  (be  only  adhesive  for 
library  work  that  gives  perfect  satis- 
faction. For  use  as  an  ordinary 
mucilage  or  paste  it  may  be 
diluted  with  25  to  50  per  cent, 
of  water.  This  article  should  be  carried  by  every  pro- 
gressive dealer. 


HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS    AND    COLORS 

The  Standard  Liquid  Drawing  Inks  of  the  World. 


CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW     YORK      -      CHICAGO       -       LONDON 
Main  Office  and  Factory,  BROOKLYN,  N.Y.,  U.S.A. 


Why  Not  Try  a  Condensed  Advertisement? 

For  a  very  small  expenditure  of  cash  you  can  tell  your  wants  to  the  very 
people  likely  to  supply  them.  Do  you  need  help,  do  you  want  to  sell  your 
business,  do  you  want  to  buy  a  business,  do  you  want  a  position,  do  you 
want  anything  connected  with  the  trade?  Spend  fifty  cents  and  tell  your 
wants  to  the  readers  of  this  paper. 


2  cents  a  word  for  one  insertion-  -1  cent  for  subsequent  insertions 


BOOKSELLER   AND   STATIONER 


The  Greatest  Fountain  Pen  Plan,  Plant  and  Policy 
In   The   World  Are  Back  Of 


You  know  its  value  and  that  its  guarantee  is  solid.  Westrongly 
support  the  plan—  "a  satisfied  customer  or  money  refunded."  This 
lias   always  been    the     method     of    "The    House    of    Waterman." 

Buy  Your  Fall  Stock  Now 


No  other  fountain  pen  will  attract  such  high  grade  and  desirable  customers —the  people  with  the  purchasing 


m 


power. 


No  other  fountain  pen  will  yield  the  same  steady  flow  of  profit,  day  after  day,  month  after  month. 


Our  broad   educational  advertising  goes   on   forever. 

We  are  determined  on  two  things  :  — 

1. — To  keep  Waterman's  Ideal  absolutely  perfect  in  construction. 

2. — To  indelibly  stamp  that  fact  in  the  mind  of  the  big  buying    public  -  professional   and 
business  men  and  women. 


y#>s  .pencils. 
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A  Complete  and  Compact  Department  of  the  Standard 

KOH-I-NOOR  PENCILS 

"The  Pencils  that  sell  on  their  merit." 

This  handsome  and  convenient  expanding  show  case  will  lie  supplied  to  dealers 
who  are  desirous  of  increasing  their  sales  and  profits  on  Koh-i-noor  Pencils. 

The  case  is  made  of  fine,  highly  polished 
wood,  gold  lettered  and  the  trays  divided 
into  several  compartments,  permitting 
quick  access  to  each  grade  and  intelligent 
reordering  of  stock. 

This  handsome  and  permanent  fixture 

is  supplied  free  with  our  special  21  dozen 
assortment,  which  is  excellently  planned 
for  any  up-to-date  dealer.  This  assort- 
ment of  pencils  will  yield  a  steady  profit 
throughout  the  entire  year. 


Write  for  our  full  details. 


Closed.     Size,  Hi"  x  8"  x  8k". 
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New  York 


136  St.  James  St.  Montreal 


London  Par 


poofegeller  anb  Stationer 


anb  Canadian  J3ctosuealer 


A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and  Stationery  Trades 


Subscription:     One  Dollar  a  Year 
Single  copies     :        :     Ten  Cents 


Vol.  XXIV. 


TORONTO,  CANADA,  SEPTEMBER,  1908. 


No.  9. 


How    to    Build    Up    a    Wall    Paper   and    Mail    Order  Business 

C.  B.  Scantlebury,  of  Belleville,  Tells  of  the  Methods  he  has  Followed  in  Advertising, 
and  Securing  Trade  in  Designing,  Decorative  Work,  and  School  Supplies — Has  Built 
Up  a  Retail  Business  that  gives  Employment  to  Forty  Persons,  and  Creates  a  Turnover 
of  $50,000  Annually — Some  Strong  Features  of  a  Big  Book  and   Stationery  Store. 


To  star!  a  stationery  and  bookselling'  business  on  a 
comparatively  small  scale  and  within  twenty  years  build 
up  a  trade  totalling  $50,000  a  year  is  a  record  of  which 
any  one  may  pardonably  feel  proud.  In  a  nutshell,  Ibis 
is  the  history  of  C.  15.  Scantlebury,  of  Belleville,  Ontario, 
who  is  not  infrequently  called  by  retailers  "The  Wall 
Paper  King  of  Canada."  lie  does  business  in  this  line 
in  scores  of  towns  and  villages  and  established  a  large 
mail  order  connection.  In  his  stock  rooms  will  be  found 
over  100,000  rolls  of  wall  paper,  while  his  picture-framing 
trade  and  art  rooms  occupy  one  entire  Hal.  The  work 
room  is  .splendidly  equipped  with  an  electric  motor,  saws 
and  other  appliances  for  promptly  and  satisfactorily 
meeting  the  wants  of  the-  public.  Three  workmen  are 
constantly  employed  and  the  finishing  of  all  frames  is 
done  on  the  premises. 

In  books,  leather  goods,  stationery,  art  ware,  mould- 
ings, frames,  wall  paper,  souvenirs,  decorative  material, 
etc.,  Mr.  Scantlebury  carries  a  stuck  of  $25,000  and  on 
an  average  has  forty  persons  in  his  employ  the  year  round. 
He  has  developed  a  big  business  in  the  jobbing  line  and 
tills  many  contracts  in  papering,  decorating,  painting, 
glazing  and  interior  color  schemes.  Not  only  are  scores 
of  homes  beautified  by  his  staff  each  year,  but  he  has 
branched  out  to  such  an  extent  that  numerous  church 
edifices  receive  his  attention,  over  a  dozen  being  trans- 
formed interiorally  each  year.  At  present  he  has  several 
contracts  on  hand.  lie  doL's  all  his  own  designing  and 
color  work,  submitting  plans  to  all  churches  contemplating 
mural    adornment. 

To  the  wall  paper  end  of  the  business  as  well  as  gen- 
eral decorative  work,  Mr.  Scantlebury  devotes  his  p  r- 
sonal  attention  with  the  result  that  he  has  built  up  a  con- 
nection that  is  strong  throughout  the  whole  Midland  dis- 
trict. 

A  Commodious  Store. 

His  store  is  one  of  the  most  commodious  in  the  prov- 
ince, the  ground  floor  being  140  feel  deep  rikI  '-'0  feel 
wide,  the  ''ear  portion  being  devoted  exclusively  to  wall 
paper,  except  during  the  holiday  season.  Then  be  removes 
the  stock  to  his  wall  paper  reserve  room  in  an  adjoining 
building,    which    is   connected   bv   a    convenienl    stairway. 


and  substitutes  gift  books  of  all  kinds,  in  which  line  he 
does  an  enormous  trade  at  Christinas  time.  This  alter- 
ation is  carried  out  with  little  or  no  trouble,  as  the  frames 
or  racks  along  the  wall,  on  which  the  large  slock  of 
papers  rests,  can  be  removed  with  all  the  ease  and  facil- 
ity of  a  sectional  book  case.  In  a  short  lime  the  entire 
stock   can   be    transferred   ami   books  substituted. 

On  the  second  Hal  to  the  front  is  the  art  room,  when; 
pictures,  etchings,  engravings  water  colors  and  scenic 
views  are  kept  in  an  admirable  manner.  In  a  sort  of 
tiling  cabinet  fitted  with  drawers  are  laid  the  pictures, 
while  ulass  wall  cases  contain  several  art  works  pre- 
venting them  coming  in  contact  with  dust  or  dirt.  Con- 
tiguous is  a  good-sized  reserve  stock  room.  Back  of  the 
art  and  stock  apartments  are  the  picture-framing  quar- 
ters, which,  as  already  mentioned,  are  fitted  up  with 
every  device  for  rapid  and  up-to-date  work.  In  one  cor- 
ner is  the  bronzing  and  finishing  department,  wlinh  i^ 
an  important  adjunct  of  the  manufacturing  line.  All 
frames  and  mouldings  are  purchased  in  the  natural 
wood  and  finished  in  any  desired  style  or  color.  By  this 
means  there  is  no  waste  of  material  and  a  big  saving  is 
thereby  effected  in  the  course  of  a  year.  In  another 
building,  just  across  a  twenty-fool  passage  way  and  on  the 
second  floor,  is  the  ^reserve  wall  paper  slock  and  extra 
sales  room.  This  is  reached  by  an  easily-climbed  stair- 
way from  I  lie  regular  wall  paper  department  on  the 
ground  floor  of  the  store  proper.  Back  of  this  all  kinds 
nf  mouldings,  strips  and  other  material  for  decorative 
work  are  kept.  The  size  of  this  building  is  30x8.").  Mr. 
Scantlebury  finds  that  his  premises  are  not  adequate 
to  meet  the  requirements  of  his  growing  business  and  has 
plans  under  way  for  the  erection  of  a  two-storey  addi- 
tion at  the  back  of  his  shop  which  will  afford  him  prem- 
ises 170  feet  deep.  Work  on  the  extension  will  be  begun 
this  month. 

An  Attractive  Interior. 
The  fixtures  of  tin  establishment  are  mahogany  and 
(>0  feet  from  the  main  entrance  is  an  archway  dividing 
the  book  and  stationery  department  from  the  office  and 
wnll  paper  parlor.  On  the  mahogam  shelves  and  tables 
and   in   a    row  of  silent    salesmen   show    cases  on    I  he   right, 
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extending  to  the  archway,  the  slock  is  neatly  kepi  and 
attractively  displayed.  There  is  no  sense  of  stuffiness, 
chaos  or  slovenliness  as  the  visitor  enters.  Everything 
betokens  method,  system  and  arrangement.  The  most 
expensive  goods  are  always  kepi    under  glass. 

How  Stock  is  Arranged. 

To  the  right  of  entrance  are  Bibles,  hymnals  and 
prayer  hooks,  gift  hooks,  miscellaneous  books,  leather 
goods    etc. 

Convenient  metallic  upright  slips,  the  size  of  a  card, 
hold  pictorial  and  local  view  post  cards  in  various  as- 
sortments while  revolving  racks  are  also  made  use  of 
as  well  as  tables.  Mr.  Scantlebury  prides  himself  on 
having  one  of  the  largesl  and  most  representative  post 
card  stocks  in  I  lie  Dominion,  displayed  to  such  advan- 
tage that  purchasers  at  a  glance  may  sea  what  is  offered 
and  select  exactly  what  they  desire  without  mussing, 
shuffling  or  fingering  scores  of  cards,  thereby  disarrang- 
ing the  entire  exhibit.  Local  view  cards  are  increasing 
in  sale  each  season.  Tlr's  is  the  experience  of  Mr. 
Scantlebury  while  nonsensical  and  freak  productions  seem 
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to  have  had  their  day.     Like  the  comic,  vulgar  valentine, 

they  are  dying  out;  the  better  class  is  finding  a  steadier 
demand. 

Other   Arrangements. 

In  show  cases  to  the  right  are  cut  glass,  pocket  books, 
art  goods,  fancy  china,  brushes,  combs,  ladies'  and  men's 
companions,  work  boxes,  etc. 

To  the  left  of  entrance  are  stationeiy,  society  and 
commercial,  school  books,  school  supplies  blank  books, 
news  and  magazine  counters,  etc.  At  the  archway  stairs 
lead  up  to  the  art  room.  Just  back  of  the  arch  is  the 
office,  which  is  thirty  feet  long,  and  affords  a  view  of 
the  whole  store.  The  rear  eighty  feet  of  the  first  floor 
is  used  for  wall  paper,  burlap  and  decorative  goods.  The 
premises  are  well  lighted  by  large  windows  at  the  front 
and  reai-.  are  heated  by  hoi  water,  and  illuminated  arti- 
ficially  by   gas   and   electricity. 

An  example  of  the  progressive  spirit  of  I  hi'  proprietor 
i<  furnished  in  the  fact  that  on  October  18th  last  fire 
completely  destroyed   the  rear  portion   of  the  store  while 


the  front  was  gutted  and  all  goods  damaged  by  water  and 
smoke.  This  was  a  serious  set-hack,  hut  in  less  than  four 
weeks'  time  business  was  resumed  in  the  front  part  of 
the  structure  while  bricklayers,  carpenters  and  plasterers 
were  re-erecting  the  walls  at  the  rear.  With  such  alacrity 
was  the  work  pushed,  all  departments  of  the  establish- 
ment were  re-opened  and  in  running  order  fully  ten  days 
before  the  yule-tide  season.  The  next  morning  after 
the  visitation  of  the  flames  a  temporary  office  was  open- 
ed by  Mr.  Scantlebury  across  the  street,  where  customers 
called  for  their  daily  papers  and  magazines. 

How  He   Secures   Trade. 

To  a    liberal  patronage  of  the   newspapers,   not    only 

in  his  own  city,  but  in  the  weeklies  published  in  all  near- 
by towns  and  villages,  Mr.  Scantlebury  attributes  much 
toward  building  up  his  large  trade  in  wall  paper,  books, 
etc.  He  changes  his  advertisements  frequently  and  pre- 
sents something  new  and  striking  in  each  announcement. 
He  is  a  firm  believer  in  publicity  and  also  uses  circulars 
at  certain  periods  of  the  year.  Over  the  phrasing  and 
composition  of  these  he  spends  considerable  time.  He 
also  has  bargain  days. 

Talking  along  the  line  of  retail  advertising  Mr.  Scan- 
tlebury said,  "At  certain  quiet  seasons  or  when  1  find 
that  I  am  overstocked  in  some  particular  line  I  put  0:1 
a  bargain  or  special  sale.  I  advertise  this  in  the  news- 
papers two  or  three  days  ahead,  quoting  prices.  I  en- 
deavor to  strictly  carry  out  what  I  promise.  It  is  a  cus- 
tomary remark  around  the  city  now  that,  when  Scantle- 
bury advertises  the  sale  of  some  special  lines  cheap,  you 
can  depend  upon  picking  up  a  few  snap-;.  Again,  I  do 
not  insert  an  advertisement  of  a  sale  in  the  evening 
papers  one  night  and  start  the  feature  next  morning. 
I  always  give  two  or  three  days'  notice  so  that  the  mat- 
ter is  freely  talked  of.  People  thus  have  time  to  pre- 
pare and  come  down  to  the  store.  I  also  change  my 
windows  frequently  and 'display  seasonable  goods.  Window 
trimming  is  an  art  just  the  same  as  advertisement-writing 
or  conducting  special  sales.  These  things  to  bear  fruit 
cannot  be  pursued  in  a  haphazard  way. 

How  He  Sells  Stamps. 

"I  believe  in  having  a  few  departments,  hut  they 
should  he  made  as  strong  as  possible.  I  have  not  handled 
toys  for  fifteen  years  and  have  even  cut  out  dolls.  The 
season  is  too  short  for  toys,  the  room  taken  up  too  much 
and  the  breakage  too  frequent.  Neither  do  I  run  a 
circulating  library.  I  sell  postage  stamps  but  handle 
them  differently  from  most  stationers.  I  do  not  dispose 
of  stamps  over  the  counter.  All  persons  who  desire  them 
have  to  walk  hack  here  to  the  office.  There  is  no  inter- 
ruption, therefore,  to  the  sales  people  at  the  front  of  the 
store  and  by  coming  to  the  office  the  cash  is  kept  separ- 
ate, and  persons  passing  hack  this  far  frequently  see 
something  displayed  in  the  store  which  they  buy.  As 
to  stock-taking  we  do  so  on  the  first  of  February  each 
year.  This  is  a  convenient  lime,  being  just  after  the 
holiday  rush.  We  handle  all  the  daily  papers  and  cur- 
rent magazines.  Like  stationers  in  certain  other  towns, 
we  do  not  keep  open  evenings  for  the  sake  of  selling  the 
evening  dailies.  We  close  at  six  o'clock  the  year  round, 
except  during  holiday  time.  Yes,  we  have  to  deliver  some 
of  the  Toronto  papers." 

Supplying   Libraries. 

Mr.  Scantlebury  says  that  the  mail  1  rder  houses  in 
the  large  cities  do  not  interfere  with  h:s  trade,  in  fact, 
he  conducts  a  mail  order  business  himself,  which  is  grow- 
ing nicely.     He  is  also  aggressive  in   the  matter  of  sup- 


BOOKSELLER      AND      STATIONER 


plying  libraries,  particularly  when  Sunday  schools  are 
replenishing  their  stock  of  books,  lie  gets  after  this 
business  by  circulars  and  personal  correspondence  and 
Frequently  scores  in  spite  of  the  opposition  of  the  various 
book    rooms    and    publishing   houses. 

As  to  books,  copyright  fiction  sells  fairly  well  and 
orders  are  placed  for  all  Ihe  new  stories.  At  the  holi- 
day season  Mr.  Scantlebury  goes  in  heavily  in  gift  and 
miscellaneous  books.  He  stacks  his  shelves  with  Eng- 
lish books  as  well  as  other  bound  novels  which  sell  from 
ten  to  fifty  cents.  The  hook  that  secures  the  readiest 
market  is  the  cloth  one  at  about  25  cents,  although  a 
great  many  people  are  willing  to  go  as  high  as  50  cents; 
that  is,  persons  who  are  not  in  the  habit  of  buying 
books  except  at  certain  seasons.  He  makes  a  decidedly 
strong  feature  of  books  as   Christmas  presents. 

Handling    School    Books. 

''What  action  should  be  taken  by  booksellers  to  off- 
set the  much  discussed  move  on  the  part  of  the  Govern- 
ment to  supply  school  books  free  of  cost.  How  would 
that    affect    your    trade?"    was    a    question    to    which    Mr. 


legend  "Meet  me  at  Scant  lebury  's. "  He  watches  the 
papers  t'or'ths  names  of  all  pupils  passing  the  promotion 
or  entrance  examinations  and  sends  them  an  autograph 
letter   or   card   congratulating    them    cm    their   success. 

Three  years  ago  he  forwarded  the  following,  neatly 
printed  on  good  quality  notepaper,  enclosed  in  an  in- 
vitation envelope: 


C.  B. 

SCANTLEBURY, 
BOOKSELLER 
STATIONER 


School  Books  our  Specialty. 


Belleville,  August  28th,  191)5. 
Dear   Student, 

Permit  me  to  congratulate  you  upon 
the  success  which  you  attained  at  the  recent 
Promotion  Examinations. 

That     such     success     may     follow     you 
through   life  is   the   earnest   wish   of 
Your  Bookseller, 

C.  B.' SCANTLEBURY. 


Interior  of  the  Scantlebury  Store. 


Scantlebury  said  he  had  not  given  a  great  deal  of 
thought.  He  added  that  whether  he  sold  school  books  or 
not  did  not  make  a  great  deal  of  difference  to  him  per- 
sonally. If  the  Government  supplied  books  gratuitously 
to  the  pupils,  he  would  simply  devote  the  present  space 
occiqjied  in  his  store  to  other  departments  and  put  forth 
efforts  along  other  lines  to  make  up  for  the  removal  of 
school  books.  Only  twenty-five  per  cent,  is  allowed,  and 
when  the  charges  against  handling  are  taken  into  con- 
sideration, the  net  protir  is  very  small.  Then  you  run 
considerable  risk  of  having  old  or  unauthorized  publica- 
tions on  your  hands  which  are  a  dead  loss.  I  am  not 
grieving  very  much,  to  tell  the  truth,  which  way  the 
matter   eventuates. 

Original  Methods. 
Various  original  schemes  have  been  successfully  em- 
ployed by  Mr.  Scantlebury  to  attract  children  and  their 
parents  to  his  store  for  school  supplies.  He  adopts  an 
ingenious  plan  every  year.  Along  the  country  roads  he 
has   neatly  printed  metallic  signs  tacked   up  bearing  the 


The  result  was  most  gratifying  and  brought  abundant 
returns.  Mr.  Scantlebury  next  month  intends  offering- 
prizes  on  a  Limerick  competition  among  the  school  popu- 
lation, in  which  will  he  incorporated  the  words  "Meet 
me  at  Scantlebury  "s. "  He  has  various  other  catchy 
ideas    which    he   calculates   to   carry   out. 

Selling   Wall   Paper. 

''What  about  wall  paper,  baby  carriages,  window 
blinds,   picture    framing,   etc?"   was   the    next   question. 

"Baby  carriages  1  do  not  handle  as  they  take  up 
too  much  space.  1  do  not  sell  window  blinds,  hut  in 
picture  framing,  wall  paper  and  room  decorating  we  do 
more  business,  perhaps,  than  any  house  outside  of  To- 
ronto or  Montreal.  We  specialize  in  these  lines  and 
have  a  man  on  the  road  all  the  time  taking  orders  for 
enlarging,  framing,  etc.  We  also  do  dado  work,  cornice 
work — in  fact,  all  kinds  of  designing  and  mural  decora- 
tions. We  draw  all  our  own  designs  and  have  done 
hundreds  of  private  dwellings,  halls,  churches  and  other 
buildings.     You   see  that   we  have   logically  followed  out 
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the  wall  paper  and  decorative  business  to  its  legitimate 
conclusion  or  rather  execution.  We  lake  measurements  of 
rooms  and  cheerfully  furnish  estimates.  II'  women  come 
in  ami  lake  up  an  liour  or  two  discussing  the  matter  of 
papering  and  various  styles  of  paper,  then  go  out  without 
purchasing  or  even  consenting  to  allow  a  man  to  go  up 
and  measure  their  room,  we  are  not  disappointed.  We 
know  thai  these  self-same  ladies,  even  though  they  do 
mil  buy,  will  prove  a  good  advertisement  to  us  and  tell 
of  l lie  beauty  and  extent  of  our  wall  papers.  They  will 
naturally  come  here  when  they  really  d<>  need  paper. 
We  handle  wall  paper  so  as  to  have  few  remnants 
1  do  not  think,  out  of  ,00001)  rolls,  that  we  have  $10 
worth  of  remnants  on  hand.  It  is  all  in  the  way  'yon 
sell  wall  paper.  The  profitable  handling  of  it  is  a  science, 
a  study,  requiring  forethought  and  some  intimate  know- 
ledge of  the  wants  of  the  customer,  the  size  of  the  rooms, 
etc.  We  first  ascertain  the  size  of  the  room  for  which 
paper   is  desired,   and    then    knowing  our   stock,    the    11 11111- 


G.    S.    FORSYTH   &   CO.'S   BOOK   SHOP. 

(1.  S.  Forsyth,  proprietor  of  this  store,  embarked  in 
business  for  himself  in  March,  1907,  when,  with  W. 
Irvine,  he  bought  out  the  hook  business  of  Messrs.  Clark 
&  Si  uai't.  This  latter  firm  had  moved  into  larger  quar- 
ters, and  the  book  and  stationery  business  was  con- 
tinued at  the  old  stand  on  Hastings  Street.  Later,  the 
new  firm  moved  to  the  corner  of  Homer,  and  the  part- 
nership was  dissolved  in  February  last.  Mr.  Forsyth  is 
an  old  Toronto  boy,  and  was  with  Messrs.  Smith  & 
Fudger,  now  the  Fancy  Goods  Company  of  Canada.  He 
has  been  in  Vancouver  eight  years  and  is  fully  conversant 
with  the  needs  of  the  trade.  He  is  doing  a  fine  business 
at    his   new   location. 

THE  SALESMAN'S  "BOOSTER." 

By  Wesley  A.  Stanger. 
There  is  one  more  thing  to  this  trade  paper  business. 
The  trade  paper  is  the   best   "booster"   that    the  salesman 
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her  of  rolls  we  have  of  each  pattern,  and  the  number 
that  will  be  needed  to  decorate  the  apartment — well!  all 
the  rest  is  plain  sailing  and  we  can  avoid  the  remnant 
shoal  on  which  so  many  dealers  founder.  Mangin^ 
papers  is  a  decided  advantage  as  we  can  inform  a  cus- 
tomer exactly  what  it  will  cost  to  complete  the  room 
mi  much  lor  the  walls,  so  much  for  the  ceiling  and  so 
■  much  for  the  hanging.  We  ke«p  an  experienced  staff  of 
decorators  who  do  the  work  al  reasonable  rales  and 
our  patrons'  wants  are  llius  quickly  and  easily  attended 
to.  We  endeavor  to  persuade  our  customers  to  buy  the 
better  class  of  papers— first,  because  papering  is  done 
only  once  in  several  years;  and  secondly,  because  mural 
ornamentations  are  the  most  prominent  in  the  interior 
economy  of  a  home.  I  might  continue  talking  of  wall 
papers,  decorating  designing  and  room  mouldings  for 
half  a  day.  but  I  have  said  enough  already.  All  your 
readers  are  not  as  deeply  interested  in  this  branch  of 
the   business    as    I    am,"    concluded    Mr.    Scant  lebuvy. 

U 


of  to-day  possesses.  No  matter  whether  a  man  is  on  the 
street,  on  the  road  or  behind  the  counter,  the  trade  paper 
is  working  for  him  day  and  night.  It  is  inspirational 
and  is  a  medium  of  expression  for  bis  view's  and  for  the 
interchange  of  ideas.  It  helps  the  road  man  because  it 
introduces  his  goods  to  the  prospective  buyer  before  the 
salesman  gets  to  him.  In  this  way  it  lessens  his  task 
and  prepares  the  way.  It  keeps  the  retailer  posted  and 
abreast  of  the  times,  so  that  the  salesman  has  less  trou- 
ble in  finding  the  middle  ground  on  which  to  meet  him. 
It  "boosts"  the  men  who  do  things  and  helps  them  both 
with  their  employers  and  their  customers.  It  is  the  great 
force  that  puts  the  new  ideas,  the  new  things,  the  new- 
thoughts  before  the  retailer,  jobber  and  manufacturer  in 
condensed  and  crystallized  form  and  which  has  built  up 
Ibis  greal  fraternity  of  men  engaged  in  manufacturing, 
jobbing,  selling  and  retailing.  It  is  the  cement  that  holds 
the  business  structure  together  and  every  man  in  business, 
should    be   a    booster   for  the   trade   papers   in   his  line. 
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What    Men     and    Firms     in    the  Trade    are     Doing    This     Month 

Notable  Visitor  from  Chicago — Where  Some  Booksellers  Spent 
Their     Vacations    —    Movements     of     the     Traveling     Men. 


Fletcher  B.  Gibbs,  of  Chicago,  who  comes  to  Toronto 
in  address  the  Booksellers'  and  Stationers'  Association  of 
Ontario,  this  week,  is  one  of  the  outstanding  figures  in  the 

National  Association  of  Stationers  of  the  United  Stales. 
In  fact,  he  is  frequently  spoken  of  as  the  founder  of  that 
organization,  and  he  has  undoubtedly  done  a  great  deal 
to  bring  the  National  Association  up  to  its  present  flour- 
ishing condition.  Mr.  Gibbs  is  a  rousing  speaker,  gifted 
with  a  pleasant  wit,  and  brimful  of  enthusiasm  for  the 
Association  idea,  lie  is  a  member  of  the  firm  of  Shea, 
Smith  &  Co.,  Chicago.  Those  Ontario  stationers  who  miss 
hearing  Mr.  Gibbs  are  losing  an  important  chance  to  gei 
I  he  latest   ideas  on  how  best   to  improve  trade  conditions. 

L.  ('.  Wilson,  Calgary,  spent  his  vacation  this  year  at 
Banff. 


The    Pettingell    Stationery    Co.    wi 
Regina  about  October  1. 


open 


business 


Harold  Copp,  of  Copp,  Clark  Co.,  has  returned  to  To- 
ronto after  a  pleasant  trip  to  the  Old  Country. 

W.  W.  Burland,  director  of  the  Consolidated  Litho.  & 
Mfg.  Co.,  Montreal,  was  a  visitor  in  Toronto  recently. 

A.  F.  Rutter,  of  Warwick  Bros.  &  Rutter.  Toronto,  has 
returned  home  from  a  two  months'  trip  to   England  and 

the  Continent. 

J.  F.  McMurray,  proprietor  of  the  McMurray  Book  & 
Stationery  Co..  Frederieton,  N.B.J  has  'been  on  a  business 
trip  to  Toronto. 

Lisgar  Lang,  of  Russell,  Lang  &  Co.,  Winnipeg  is  back 
at  business  after  a  lengthy  holiday  spent  in  the  lake  re- 
gion of  Minnesota. 

E.  W.  Walker,  of  the  Methodist  Book  &  Publishing 
House.  Toronto,  is  at  present  absent  on  his  regular  fall 
trip  to  the  Coast. 

J.  T.  Laycock,  representing  Stephens'  Inks,  is  at  pre- 
sent in  Toronto,  inaugurating  a  campaign  for  the  sale  of 
his  firm's  product. 

J.  E.  Secord,  of  E.  G.  Nelson  Co.,  St.  John,  N.B.,  ac- 
companied by  Mrs.  Secord  and  family,  is  at  present  visit- 
ing in  Toronto  and  London. 

Thomas  Allen,  of  McLeod  &  Allen,  has  just  returned 
to  Toronto  from  his  autumn  trip  to  the  Coast.  He  was  ac- 
companied this  time  by  Mrs.  Allen. 

A  prominent  Winnipeg  bookseller  reports  that  pros- 
pects in  the  West  are  extremely  bright.  The  crops  are 
fine  and  fall  business  is  going  to  be  a   record-breaker. 

Mr.  Kobus,  of  A.  W.  Faber,  pencil  manufacturer, 
Newark.  N.J.,  is  expected  to  visit  Canadian  centres  short- 
ly, in  order  to  introduce  the  new  "Castell"  pencil. 

F.  E.  Osborne.  Calgary,  has  moved  into  his  new  store 
across  the  street  from  his  old  premises.  The  business  is 
now  to  be  known  as  F.  E.  Osborne,  in  succession  to  Os- 
borne Bros. 

John  Henry,  who  covers  Western  Canada  for  the  Copp, 

Clark  Company,  is  back  in  Toronto  from  a  month's  trip 
to  the  Coast.  He  reports  trade  in  the  West  to  be  in  mtich 
better  shape  now  than  it  was  in   the  spring. 


Chas.  Goodall,  of  Chas.  Goodall  &  Sons,  Co.,  London, 
the  playing  card  manufacturers,  is  expected  to  visit  Can- 
ada in  about  a  month.  He  is  not  in  the  best  of  health, 
and  he  is  coming  out  in  the  hope  of  deriving  benefit  from 
the  change. 

That  books  can  be  sold  if  they  are  only  properly 
pushed  is  evidenced  by  the  remark  of  a  Toronto  bookseller, 
who  said:  "I  got  my  supply  of  'Firing  Line'  on  a  Thurs- 
day evening  and  put  it  on  sale  on  Friday  morning.  Be- 
tween then  and  the  next  Monday  night  1  sold  .'i2  copies." 
Tliis  bookseller's  store  is  not  on  Vonge  Street,  nor  is  il  on 
a  particularly  important   thoroughfare. 

The  sympathy  of  the  trade  is  extended  to  Mr.  Wrinch. 
of  the  Amalgamated  Press,  who  was  stricken  down  in 
Toronto  a  short  time  ago  with  typhoid  fever.  He  is  now 
lying  in   Grace   Hospital.  Toronto,  and   is  reported   to   be 


FLETCHER    B.    GIBBS 


Prominent  Chicago  Stationer  who  Speaks  at  the  Stationers' 
Convention  in  Toronto. 


doing  well.  Mr.  Wrinch  is  foreign  manager  for  Lord 
Northeliffe,  the  head  of  the  Amalgamated  Press,  and  tra- 
vels all  over  the  world  in  this  connection. 

A.  II.  Jarvis,  of  Ottawa,  celebrated  the  twentieth  an- 
niversary of  his  entry  into  the  business  world  on  August 
28.  The  most  interesting  feature  of  this  cent  is  the  faci 
that  Mr.  Jarvis  was  the  pioneer  business  man  on  what  is 
now  one  of  the  most  important  thoroughfares  in  Ottawa- 
Bank  Street.  He  had  the  courage  of  his  convictions  and 
established  himself  in  the  year  1SSS  on  what  was  then  one 
of  the  least  likely  looking  streets  in  the  city.  Since  then 
the  commercial  life  of  Bank  Street  has  witnessed  a  steady 
growth  and  Mr.  Jarvis'  business  has  gone  ahead  in  pro- 
portion. Enlargements  had  to  be  made  periodically  in 
the  store,  which  is*  now  one  of  the  best-equipped  in  the 
Dominion,  including  a  branch  post  office. 
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Maritime  Merchants  Recognize  Importance  of  Good  Roads 

At  Board  of  Trade  Meeting  Held  at  Halifax  Resolution  Asking  That  More  Consideration  be  Given 
This  Question  —  A   Prosperous    Body  of  Business  Men  Gather  to  Discuss  Questions  of  Interest. 


The  annual  meeting  of  the  Maritime  Board  of  Trade, 
one  of  the  most  important  factors  in  the  development  of 
the  general  commercial  activity  of  the  Maritime  Prov- 
inces, was  held  in  Halifax  on  Wednesday,  Thursday  and 
Friday  of  last  week,  August  19,  20  and  "21.  A  fine  at- 
tendance of  delegates,  eloquent  speeches  and  the  eviden- 
ces of  a  keen  interest  in  the  progress  of  the  Provinces, 
in  St.  Paul's  Hall,  one  of  the  finest  to  be  found  any- 
where in  Canada,  marked  this,  the  14th  convention  of 
the   organization. 

The  convention  opened  on  Wednesday  morning  with 
President  A.  M.  Bell  in  the  chair.  On  the  platform  were 
Vice-President  Hon.  Geo.  E.  Hughes  and  W.  B.  Snow- 
ball, Mayor  Crosby,  of  Halifax  and  Geo.  E.  Faulkner, 
President  of  the  Halifax  Board  of  Trade.  Most  notable 
was  the  presence  of  Lieut. -Governor  D.  C.  Fraser,  who 
delivered    an    address   of   welcome.      It   was   stirring    and 


HON.  GEORGE  E.  HUGHES 
Of  Charlottetown,  P.E.I.,  the  Board's  New  President. 

cordial,  referring  at  length  to  the  anniversary  and  un- 
veiling of  a  tablet  in  commemoration  of  the  establish- 
ment of  responsible  government  in  Nova  Scotia.  It  was, 
he  said,  the  meeting  of  the  Maritime  Board  which  had 
really  caused  the  choosing-  of  the  date  for  the  celebra- 
tian.  He  credited  the  board  with  being  an  important 
factor  in  upbuilding  the  industries  and  commerce  of  the 
Maritime  Provinces. 

Mayor  Crosby,  of  Halifax,  extended  the  civic  wel- 
come and  this  -was  supplemented  by  G.  E.  Faulkener,  of 
the  Halifax  Board  of  Trade.  Reports  indicating  a 
prosperous  year  for  the  interests  represented  by  the 
organization  were  presented  by  the  various  officers,  and 
the  President,  A.  M.  Bell,  delivered  a  comprehensive  ad- 
dress, dealing  fully  with  questions  of  interest  to  the 
Maritime  business   men. 


Transportation  problems  were  given  consideration  in 
the  deliberations  of  the  gathering,  and  one  important 
matter,  the  improvement  of  the  highways  of  the  country^ 
was  made  the  subject  of  a  resolution.  The  Review  has 
urged  the  vital  importance  of  this  question  upon  Canad- 
ian retailers  who  are  evidently  becoming  alive  to  the 
situation. 

A  resolution  bearing  on  this  subject  was  adopted,  as 
follows: 

"Recognizing  the  vital  relation  which  facilities  for 
transportation  bear  to  the  development  of  trade  and 
commerce,  and  believing  that  during  the  era  of  railway 
construction  the  value  and  importance  of  the  common 
highways  as  feeders  to  the  railways  has  been  overlooked, 
and  their  improvement  neglected,  so  that  in  respect  to 
the  character  and  condition  of  these  necessary  means  of 
transportation  our  country  is  now  far  behind  the  age;  it, 
is,  therefore  resolved,  that  in  the  opinion  of  this  board 
the  time  has  now  arrived  when  a  portion  at  least  of 
the  heavy  expenditure  made  for  the  extension  of  the 
railway  systems  might,  with  advantage,  be  diverted  to 
the  improvement  of  the  principal  highways  of  the  coun- 
try, according  to  the  most  approved  methods,  under  the 
supervision  of  competent  engineers.  And,  while  noting 
with  satisfaction  the  steps v  which  have  already  been 
taken  in  this  direction  by  our  Provincial  Governments, 
it  is  the  desire  of  this  board  to  urge  upon  them  the 
importance  of  the  highway  problem,  and  to  suggest  that 
an  earnest  enquiry  be  made  into  the  working  of  our 
present  highway  laws,  the  expenditure  of  available  funds 
in  highway  construction  and  repair,  the  methods  in  use, 
and  results  obtained;  also,  that  information  be  obtained 
with  regard  to  recent  legislation  and  methods  in  use  in 
other  countries  where  the  best  results  have  been  obtain- 
ed,  with  a  view  of  ascertaining  whether  and  in  what 
manner  any  improvement  may  be  effected  in  the  system 
of  expenditure  and  control,  and  methods  of  work  now  in 
use  in  the  Maritime  Provinces. 

"Also,  resolved,  that  in  the  opinion  of  this  board, 
any  expenditure  of  provincial  revenue  upon  highways, 
should,  so  far  as  possible,  be  devoted  to  work  of  a 
permanent  character  in  the  improvement,  more  especial- 
ly, of  the  main  avenues  of  travel  and  the  approaches  to 
the  principal  commercial  centres.  That  such  public  im- 
provements should  preferably  be  undertaken  by  the 
municipalities,  aided  by  the  Government,  the  work  being 
carried  on  according  to  the  advice  and  specifications  of 
a  trained  highway  engineer  employed  by  the  Government. 
And,  further,  resolved  that  the  secretary  of  this  board 
be  instructed  to  forward  a  copy  of  this  resolution  to  the 
Provincial  Secretary  (or  the  chief  of  the  Department  of 
Public  Works)    of  each  Province. 

The  new  officers  as  elected  at  the  closing  session  are: 
President— Hon.    Geo.   E.    Hughes,   Charlottetown. 
1st    Vice-President — W.    B.    Snowball,    Charlottetown. 
2nd  Vice-President — F.  C.  Whitman,  Annapolis. 
Secretary-Treasurer — C.    M.    Creed,    Halifax. 
Corresponding  Secretary — L.  B.  Miller,  Charlottetown. 
Auditor— M.   G.  DeWolfe,   Kentville. 
A  vote  of  thanks   to   the  press  was  moved  by  M.   G. 
DeWolfe,  of  Kentville,  who  made  special  reference  to  the 
MacLean    Publishing      Company,    of    Toronto    and    Mont- 
real. 
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Exhibit  of  E.   W.   Savory,  Ltd.,   at  the   Franco-British   Exhibition. 


A   Stationery    Store    Should    Not    be   a    Departmental    One 

J.  W.  London,  of  Belleville,  Believes  in  Handling  Staple  Lines  Only,  and  Conduct- 
ing Business  on  a  High  Plane — One   Stationer  who  Does   Not  Sell  Postage  Stamps. 


'  Yes,  I  was  thirty-five  years  in  the  printing  trade, 
and  I  have  been  ten  years  in  the  stationery  line.  I  like 
this  business  first-rate  and  believe  strictly  in  running  a 
stationery  store,  when  you  are  supposed  to  conduct  one. 
This  does  not  include  tinware,  toys,  crockery,  wooden- 
ware,  or  what  is  known  as  variety  goods.  I  think  I  can 
say  without  egotism  that  I  have  made  a  success  of  my 
undertaking." 

So  spoke  Mr.  J.  W.  London,  of  Belleville,  Ont.,  to  a 
representative  of  Bookseller  and  Stationer  a  few  days 
ago.  He  is  an  enthusiastic  Englishman,  and,  though 
small  of  stature,  is  strong  in  achievement.  A  Past  Grand 
President  of  the  Supreme  Lodge  of  the  S.O.E.,  B.A.,  he 
has  attended  nearly  every  meeting  for  the  last  forty 
years.  He  served  with  a  bookseller  and  stationer  in  the 
Old  Country  for  some  time  and,  on  coming  to  Canada  at 
an  early  age,  after  a  brief  acquaintance  with  farming,  de- 
cided to  learn  the  printing  business.  He  became  a  few 
years  later  mechanical  superintendent  of  the  Belleville 
Intelligencer,  and,  after  thirty-five  years  connection  with 
that  paper,  resigned  to  enter  the  stationery  business.  He 
has  a  large,  well-lighted  store  and  carries  a  complete  and 
representative  stock  in  all  staple  lines. 

Few  Departments. 

"No,  I  do  not  handle  toys  or  fancy  goods.  They  take 
up  too  much  room  and  occupy  too  much  time  and  Tabor. 
There  is  also  too  much  breakage,  which  takes  off  the 
profit.     Running    a    few    regular    departments    and    having 


them  well  stocked  is  my  motto.  A  stationery  store 
should  not  be  a  general  or  a  departmental  one." 

"Do  you  run  a  circulating  library  ?"  was  asked. 

"No,  not  now.  There  are  too  many  free  read  ng 
rooms  and  circulating  libraries  in  the  city  to  make  such 
a  department  in  a  bookstore  profitable.  For  two  years 
T  had  charge  of  the  Booklovers'  Library  and  found  that 
it  brought  a  good  class  of  people  to  the  store.  Looking 
after  the  books  took  up  but  very  little  time.  However, 
two  years  ago  the  Booklovers'  Library  closed  up  all 
branches  in  the  smaller  cities  and  towns." 

Good  Window  Dressing. 

"I  am  of  the  opinion,"  continued  Mr.  London,  "that 
a  great  deal  of  business  may  be  drawn  through  proper 
and  attractive  window  dressing.  I  consider  it  a  great 
advantage,  and  believe  in  decorating  windows  according 
to  the  seasons.  Now,  at  the  end  of  this  month,  I  will 
put  in  school  books  and  school  supplies.  Windows  should 
be  changed  frequently.  As  to  stock-taking,  I  began  busi- 
ness in  July,  and  I  take  stock  once  a  year— on  each  an- 
niversary. I  do  not  know  that  I  have  any  particular 
method  which  I  follow,  but  it  so  happens,  owing  to  the 
period  when  we  take  stock,  it  is  quiet  and  affords  plenty 
of  time.  No,  I  have  never  had  a  bargain  day,  and  yet  I 
do  not  get  loaded  up  with  a  lot  of  old,  out-of-date  or 
unsaleable  stock.  I  buy  carefully,  and  endeavor  to  keep 
my  eyes  open." 

(Continued  on  Page  4!).) 
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Editorial  Chronicle  and  Comment 


HUMANIZING  INFLUENCES  OF  THE  BOOK  STORE. 

If  only  on  the  ground  of  their  humanizing  influences 
the  book  stores  of  this  country  ought  to  be  maintained 
and  encouraged.  A  well-stocked  and  intelligently  man- 
aged book-shop  may  be  regarded  as  an  important  public 
institution,  and  the  leading  men  and  women  of  the  com- 
munity should  see  to  it  that  their  personal  support  and 
encouragement  are  extended  to  these  institutions. 

It  is  a  shame  to  see  the  way  in  which  Provincial  Gov- 
ernments are  treating  our  booksellers.  There  can  be  no 
doubt  that  political  demagogues  are  ruining  the  book- 
selling trade,  in  their  efforts  to  secure  popular  support. 
Free  school  books  are  their  goal,  and  the  intermediate  step 
is  to  reduce  discounts.  Being  deprived  of  the  trade  in 
school  books,  there  is  little  left  for  the  booksellers,  and 
the  result  will  be  that  the  already  diminished  ranks  of 
the  booksellers  will  be  still  further  reduced. 

It  is  a  queer  policy  to  educate  children  and  send  them 
from  our  schools  supposedly  equipped  for  the  enjoyment 
of  a  higher  manhood  and  womanhood,  and  at  the  same 
time  kill  off  the  bookstores  which  are  calculated  to  pre- 
serve and  strengthen  the  desire  for  better  things. 

The  department  store  way  of  selling  books  can  never 
take  the  place  of  the  genuine  bookseller.  In  the  depart- 
ment store  books  are  treated  exactly  as  if  they  were  calico, 
breakfast  food  or  wash-tubs.  They  are  bought  in  vast 
quantities  at  the  lowest  possible  cost,  and  are  indiscrim- 
inately sold  at  bargain  prices.  The  brisk  young  woman 
who  sells  them,  whose  ignorance  of  literature  is  usually  so 
abysmal,  cannot  take  the  place  of  the  well-read  bookman 
who  is  glad  to  have  you  sample  his  wares  and  who  can, 
if  asked,  give  you  judicious  advice  as  to  the  flavor  of 
almost  any  volume  on  his  shelves. 


THE  GOVERNOR-GENERAL  AND  CO-OPERATION. 

It  has  been  reported  in  business  circles  recently  that 
Earl  Grey  has  identified  himself  with  and  is  to  accept 
the  presidency  of  one  of  the  large  co-operative  companies 
now  being  organized.  This  is  something  we  regret  to 
hear.  As  Governor-General  Earl  Grey  has  shown  himself 
to  be  a  shrewd,  keen  business  man,  with  an  evident  ap- 
preciation of  the  practical  side  of  the  affairs  with  which 
he  has  had  to  do.  He  has  shown,  too,  his  appreciation 
of  the  benefits  of  good  advertising  in  his  vigorous  sup- 
port of  the  recent  Tercentenary  celebration  at  Quebec. 
From  the  standpoint  of  an  advertisement,  as  well  as  in 
other  ways,  this  was  one  of  the  greatest  events  in  Can- 
ada's history.  While  the  cost  of  the  celebration  was  per- 
haps half  a  million,  it  undoubtedly  will  be  worth  ten 
millions  in  its  general  effect.  The  Governor-General  de- 
serves a  good  deal  of  credit  for  his  connection  with  this. 

In  the  matter  mentioned  above,  however,  if  the  report 
is  true,  His  Excellency  shows  much  less  business   fore- 
sight.   The  business  situation  in  Canada  is  entirely  dif- 


ferent from  conditions  in  Great  Britain  and  Europe,  and 
this  is  something  the  Governor-General  should  realize. 
Canada  is  a  new  country,  and  one  in  which  the  smaller 
merchants  and  retailers,  the  corner  stores  and  the  coun- 
try traders,  have  played  and  are  playing  a  great  part 
in  the  country's  development.  These  have  done  and  will 
continue  to  do  a  work  which  the  co-operative  societies 
it  is  proposed  to  organize  would  not  undertake.  This  is 
one  of  Canada's  strong  business  features,  and  is  some- 
thing which  is  not  evident  in  Great  Britain  and  the 
European  countries. 

The  Governor-General  of  Canada  should  not  permil 
himself  to  be  drawn  into  any  connection  such  as  is  sug- 
gested above.  Even  as  Earl  Grey  he  should  have  the 
foresight  to  see  the  injustice  and  unwise  features  of  tak- 
ing any  such  action. 


* 

INJURIOUS  WORK  OF  TRAVELERS. 

There  are  certain  book  travelers  on  the  road  who  ought 
to  be  lectured  severely  for  their  share  in  bringing  about 
price-cutting.  The  insidious  suggestions  of  these  over- 
zealous  ambassadors  of  trade  have  led  on  more  than  one 
occasion  to  this  injurious  result.  Anxious  to  have  a  cer- 
tain book  or  a  certain  series  of  books  lead  the  market, 
they  have  stooped  to  persuade  the  booksellers  to  cut  the 
price  and  offer  the  books  at  a  low  figure.  This  is  poor 
policy,  and,  while  the  bookseller  is  himself  largely  to 
blame  if  he  does  cut,  yet  the  traveler  is  the  guilty  party. 

We  are  making  no  personal  charges  this  time,  but  wish 
only  to  refer  to  a  particular  case,  brought  to  our  attention 
recently  where  a  series  was  cut  from  25  cents  to  18  cents 
in  a  Canadian  city,  at  the  suggestion  of  a  traveler.  The 
series,  we  are  assured,  had  done  well  at  the  previous  price, 
and  there  was  no  necessity  whatever  for  the  cut.  except 
to  gratify  the  ambition  of  the  traveler,  who  was  after  a 
big  sale. 

It  should  be  '.he  aim  of  all  book  travelers  to  preach 
price  maintenance,  not  to  suggest  price-cutting.  There  is 
too  much  of  the  latter  evil  without  the  help  of  the  tra- 
velers. The  prosperity  of  the  book  business  will  depend 
on  t'o  keeping  up  of  fie  levels  of  trade  and  the  rr.ivtler 
has  a  glorious  chance  to  help  on  this  good  work.  He  goes 
in  and  out  among  the  trade  and  he  can  act  as  a  peace- 
maker between  those  booksellers  who  are  trying  to  under- 
sell each  other. 


PROMOTING  HOME  PATRONAGE. 

The  merchants  of  Shenandoah,  Iowa,  recently  offered 
a  handsome  prize  to  the  person  writing  the  best  short 
essay  on  the  subject,  "How  to  Promote  Home  Patronage." 
The  following  extract  from  the  prize-winning  essay  con- 
tains some  very  sound  advice  to  merchants. 

Be  honest,  earnest  and  accommodating.  The  most 
powerful  factor  in  business  is  the  personal  element,  and 
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right  there  is  where  the  "home  merchant,  has  the  advan- 
tage of  the  mail  order  man.  The  farmer  knows  his  home 
merchant,  knows  him  to  be  honest,  obliging  and  straight- 
forward. If  he  can  get  anywhere  near  as  good  prices  at 
home  he  will  not  send  away.  Let  the  farmer  know  that 
you  have  his  interest  at  heart  and  would  not  knowingly 
sell  him  anything  of  poor  quality.  Educate  him  to  the 
use  of  the  best  qualities  and  show  him  the  differences  in 
the  grades.  Make  it  an  open  deal  all  the  way  through, 
straight  and  above  board.  The  farmer  does  not  object 
to  a  fair  profit,  but  the  mail  order  men  have  constantly 
impressed  on  his  mind  that  the  home  merchant  is  a 
robber,  till  sometimes  the  farmer  almost  believes  it. 


down  by  means  of  reducing  discounts.  On  the  new  books 
the  discount  will  be  cut  to  twenty  per  cent.  This  will  be 
a  blow  to  the  booksellers,  which  should  make  them  wake 
up  to  the  fact  that  if  the  school  book  business  is  to  be 
retained,  they  had  better  take  immediate  steps  to 
strengthen  their  position. 

Opportunity  is  to  be  afforded  at  the  approaching  meet- 
ing of  the  Ontario  Association  to  take  up  this  question 
seriously.  The  indifference  of  the  bulk  of  the  trade  may 
prevent  anything  being  done,  but  surely  the  booksellers 
must  realize  the  gravity  of  the  situation.  Now  is  the  time 
to  show  interest  in  the  Association. 


HALF-HOLIDAYS   AND    TRAVELERS. 

Something  that  has  caused  more  kicking  among  whole- 
sale men  and  travelers  in  general  than  even  bad  railway 
facilities  and  local  option  boarding  houses,  this  summer, 
has  been  the  interruption  of  business  through  the  fre- 
quency of  the  mid-week  civic  and  other  local  holidays.  To 
say  that  such  have  caused  a  lot  of  inconvenience  is  put- 
ting the  case  mildly.  It  would  be  hard  to  figure  out  in 
money  just  how  much  local  holidays  have  cost  as  a  result 
of  useless  trips  and  enforced  lay-overs.  There  is  great 
big  room  for  some  enterprising  publisher  to  get  out  a  list 
of  all  the  cities  and  towns  observing  the  half-holiday 
either  on  Wednesday,  Thursday  or  as  the  case  may  be. 
The  half-holiday  pretty  well  carves  up  the  five-day  busi- 
ness week  of  the  commercial  man  with  headquarters  in 
Montreal  or  Toronto.  Moreover,  the  civic  holiday  dates 
ought  to  be  known.  It  would  mean  a  big  saving  in  real 
money. 


FALL  PROSPECTS. 

At  the  present  time  the  state  of  trade  in  Canada  may 
be  said  to  be  colorless.  It  is  neither  despondently  dark 
nor  brilliantly  light.  But  the  signs  of  the  times  are  hope- 
ful and  while  here  and  there,  we  hear  complaints,  the 
general  impression  seems  to  be  that  fall  trade  is  going  to 
be  good. 

One  Winnipeg  stationer  writes  with  enthusiasm  that 
the  West  is  on  the  eve  of  a  great  trade  revival.  The  crops, 
he  claims,  are  even  better  than  the  most  optimistic  of 
Eastern  papers  would  have  us  believe.  A  traveler  home 
from  the  Coast  reports  that  he  secured  a  splendid  lot  of 
orders  from  the  West.  Taking  everything  into  considera- 
tion and  balancing  one  thing  with  another,  the  outlook  is 
undoubtedly  good. 


REDUCING  DISCOUNTS. 

The  recent  authorization  of  two  new  text-books  in 
Ontario  discloses  the  Government's  policy  for  the  time 
being  in  regard  to  school  books.  The  time  is  not  yet  ripe 
for   free   books,   but,   meantime,   prices    are   to   be   forced 


THE  FALL  LISTS. 

Looking  over  the  announcements  made  in  this  issue  by 
the  book  publishers,  one  must  be  struck  by  the  number  of 
excellent  titles  to  be  issued  this  season.  Nearly  all  the 
popular  authors  of  the  day  are  represented,  and,  if  their 
previous  work  can  be  taken  as  any  criterion  of  what  their 
new  books  will  be  like,  there  can  be  no  doubt  but  that  the 
public  are  to  be  treated  to  a  splendid  literary  bill-of-fare. 

Each  publisher  seems  to  have  shown  fine  discrimination 
in  his  selections.  The  lists  are  all  compact,  and  not  one 
is  too  long.  This  concentration  on  a  few  good  books  is  to 
be  commended. 


THE  BOOKSELLERS'  CONVENTION. 

The  meeting  of  the  Booksellers'  and  Stationers'  As- 
sociation of  Ontario  in  Toronto  this  week,  is  being  looked 
forward  to  with  much  interest.  This  is  the  second  annua! 
meeting  of  the  Association,  and  it  will  be  in  a  measure 
experimental.  In  spite  of  all  that  was  done  to  boom  the 
1907  meeting,  that  gathering  was  by  no  means  the  great 
success  it  should  have  been.  Probably  a  great  many  of 
the  trade  held  aloof  just  to  wait  and  see  what  the  outcome 
would  be.  Let  them  now  take  notice  that  the  Association 
is  still  very  much  alive,  and  that  the  present  meeting  is 
going  to  take  place  just  as  arranged.  From  early  indica- 
tions the  attendance  is  going  to  be  well  ahead  of  last 
year.  It  is  too  late  to  make  any  appeal  in  this  issue  of 
Bookseller  and  Stationer  for  support  for  the  1908  conven- 
tion. But  we  can  put  in  a  word  for  the  Association  itself. 
More  paid-up  members  are  wanted.  Surely  there  is  no 
bookseller  in  the  Province  who  cannot  afford  the  small 
fee  required  to  join.  Let  us  put  the  membership  up  into 
the  hundreds. 

The  presence  of  Mr.  Fletcher  B.  Gibbs,  of  Chicago,  at 
the  convention  will  be  a  notable  event.  The  knowledge 
which  Mr.  Gibbs  possesses  on  trade  questions  is  extensive 
and  the  Canadian  trade  should  benefit  exceedingly  from 
his  visit.  At  stationers'  gatherings  in  his  own  country  he 
is  always  a  welcome  guest,  and  we  feel  sure  that  those 
who  hear  him  in  Toronto  will  be  most  anxious  to  have  him 
return  at  the  first  possible  opportunity-  If  it  were  only 
to  hear  Mr.  Gibbs  speak  it  would  be  worth  while  for  every 
stationer  in  the  Province  to  come  to  Toronto. 
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A  Selection  of  Our 

FALL    FICTION 

THE  GHOST  KINGS.     By  Rider  Haggard. 

SIR  RICHARD  ESCOMBE.      By  Max  Pemberton. 

MISS  FALLOWFIELD'S  FORTUNE.     By  Ellen  Thorneycroft  Fowler. 

THE  GOLDEN  PRECIPICE.     By  H.  B.  Marriott  Watson. 

THE  HATE  OF  MAN.',     By  Headon  Hill. 

A  LIFE'S  ARREARS.     By  Florence  Warden.       All  attractively  bound. 

FOR  XMAS 

The  best  selling  annual  in  Canada  to-day. 

CHUMS 

A  subscriber  to  Chums  says  in  a  letter  dated  September  1 , 

"  I  feel  certain  your  new  volume  will  eclipse  all  others  and  I  anticipate  great 
pleasure  in  reading  it." 

Order  now  as  well  as  "The  Quiver,"  "Cassell's  Magazine,"  "Girls'  Realm," 
"Little  Folks,"  "Tiny  Tots,"  "Bo-Peep,"  "Storyteller,"  etc.  There  will  be  do  nek 
in  carrying  a  good  stock  of  these. 

Our  pocket  editions,  in  Velvet,  Calf,  Leather  and  Cloth  are  popular  lines. 

Send  for  lists  of  our  Picture  Books  and  Cloth  Bound  Juveniles. 

Books  retailing  for  15  cents  up,  a  great  list.  All  bound  in  a  bright  and 
catchy  style,  irresistible  to  the  boy,  at  least  this  was  our  experience  on  "Children's 
Day"  at  the  Canadian  National  Exhibition.  The  crowds  around  our  exhibit  could 
not  be  handled  by  policemen. 

The  leather  edition  of  our  "People's  Library"  makes  an  admirable  Xmas 
proposition,  70  titles  in  stock. 

40  volume  "Century  Shakespeare"  now  ready.  Individual  volumes  supplied. 
Cloth  25  cents,  Leather  50  cents,     For  further  particulars  address  the  publishers 


CASSELL&  CO.,  Limited 

42  ADELAIDE  STREET,  WEST,  TORONTO 


20 


BOOKSELLER      AND      STATIONER 


Latest  News  of   the  Month  in  the  Publishing  World 

Reports    of    Best    Selling    Books  —  New     and     Forthcoming    Books 
Announced — What  Canadian  Authors  are  Doing — Short  Book  Reviews 


In  August  the  sales  of  popular  fiction  were  such  as  to 
maintain  the  three  July  leaders  in  the  same  positions. 
' '  Mr.  Crewe 's  Career ' '  was  a  popular  book  in  almost  every 
centre,  standing'  well  ahead  of  "The  Lure  of  the  Mask," 
which  takes  second  place.  "The  Heart  of  a  Child"  and 
"Jack  Spurlock"  replace  "The  Barrier"  and  "The 
Shuttle"  in  this  month's  list. 

Canadian  Summary. 

1.  Mr.  Crewe's  Career.    By  Winston  Churchill. 

2.  Lure  of  the  Mask.    By  Harold  MacGrath. 

3.  Prima  Donna.     By  F.  M.  Crawford. 

4.  Somehow  Good.     By  Wit.  de  Morgan. 

5.  Heart  of  a  Child.    By  Frank  Danby. 

6.  Jack  Spurlock.     By  G.  H.  Lorimer. 


pared  a  first  edition  of  50,000  copies.  The  Canadian  edi- 
tion will  be  ready  this  month,  with  the  McLeod  &  Allen 
imprint. 

McLeod  &  Allen  issued  "The  Firing  Line,"  by  R.  W. 
Chambers,  late  in  August,  and  since  its  appearance  on  the 
book  stalls  it  has  undoubtedly  been  the  leading  seller.  The 
first  edition  was  exhausted  within  a  week  of  publication. 

The  Musson  Book  Co.  have  secured  the  Canadian 
market  for  this  year's  Rackham  book,  "A  Midsummer 
Night's  Dream."  this  will  be  one  of  the  leading  art  books 
of  the  season,  beautifully  produced  in  colors.  They  will 
also  have  the  Canadian  market  for  Dulac's  "The  Temp- 
est," with  colored  illustrations.  Both  books  sell  at  $5.00 
net. 


United  States  Summary. 

1.  Mr.  Crewe's  Career.     By  Winston  Churchill. 

2.  Lure  of  the  Mask.     By  Harold  MacGrath. 

3.  Barrier.    By  Rex  Beach. 

4.  Coast  of  Chance.    By  E.  and  L.  Chamberlain. 

5.  Wayfarers.    By  Cutting. 

6.     Halfway  House.     By  Maurice  Hewlett. 

News  From  the  Publishers. 

October  15  is  announced  as  the  date  of  publication  of 
John  Fox's  new  novel,  "The  Trail  of  the  Lonesome  Pine." 
It  will  be  published  by  McLeod  &  Allen. 

F.  Hopkinson  Smith's  new  novel,  "Peter,"  published 
by  McLeod  &  Allen,  is  now  on  the  market,  and,  judging 
by  the  sales,  the  first  edition  will  soon  be  out  of  print. 

"The  Duke's  Motto."  by  J.  H.  McCarthy,  in  the  style 
of  "If  I  Were  King,"  is  being  issued  in  a  second  edition 
by  the  Musson  Book  Co.,  the  first  edition  being  already 
exhausted. 

The  Musson  Book  Co.  will  have  ready  on  September  17, 
their  leading  fall  book,  "The  Testing  of  Diana  Mallory, " 
by  Mrs.  Humphrey  Ward,  and  also  "The  Riverman,"  by 
S.  E.  White. 

"The  Last  of  the  Plainsmen,"  by  Zane  Grey,  contains 
the  remarkable  story  of  a  wonderful  hunter,  who  used 
only  a  lassoo  in  his  hunting.  It  is  illustrated  with  photo- 
graphs.    The  Musson  Book  Co.  are  the  publishers. 

A  renewed  demand  for  "The  Heart  of  a  Child,"  by 
Frank  Danby,  is  reported  by  the  Copp,  Clark  Co.,  who 
say  it  was  their  leader  during  the  month  of  August.  It 
holds  a  place  in   the  Canadian  list  of  best  sellers. 

The  Copp,  Clark  Co.  inaugurate  their  fall  fiction  season 
with  the  publication  on  September  8  of  "A  Spirit  in 
Prison,"  by  Robert  Hichens.  This  will  be  followed  by 
"The  Wild  Geese,"  by  Stanley  J.  Weyman,  and  "The 
Soul  of  Dominic  Wildthorne, "  by  Joseph  Hocking. 

The  American  publishers  of  "Cy.  Whitaker's  Place," 
by  Joseph  C.  Lincoln,  believe  that  they  have  got  another 
"David  Harum"  in  this  amusing  book.     They  have  pre- 


MONTREAL  NOTES. 

Montreal,  Sept.  3. — Book  stores  are  doing  an  active 
business  with  school  supplies  of  all  kinds.  There  has  been 
no  radical  change  in  text-books  with  the  exception  of 
Gammell's  History  of  Canada,  which  has  been  introduced 
into  the  schools,  and  is  expected  to  take  the  place  of  other 
histories  of  Canada. 

The  tourist  trade,  though  it  has  been  fair,  has  not 
seemed  to  be  quite  equal  to  that  of  last  year.  Though 
the  number  of  visitors  may  have  nearly  equalled  former 
years,  they  do  not  seem  to  have  spent  the  usual  amount  of 
money.  All,  however,  speak  favorably  of  Montreal,  be- 
cause of  the  number  of  excellent  book  stores  in  the  city. 

Books  by  Canadian  authors,  particularly  those  which 
are  distinctly  Canadian  in  character,  have  been  in  strong- 
demand  with  the  tourist  trade.  "Songs  of  a  Sourdough," 
a  book  of  poems  of  the  Yukon,  by  Robert  W.  Service,  has 
done  very  well,  and  Drummond's  poems  have  been  in 
strong  request. 

Tercentenary  books  and  souvenirs  are  still  selling',  and 
at  least  one  bookseller  reports  that  his  sales  of  this  class 
were  much  heavier  after  the  close  of  the  great  event  to 
visitors  returning  from  the  celebration  than  they  had  been 
earlier. 

Among  the  new  books  recently  received,  "The  Firing 
Line,"  by  R.  W.  Chambers,  is  the  great  seller.  So  far  it 
has  done  exceptionally  well.  "Sowing  Seeds  in  Danny," 
by  Nellie  L.  McClung,  is  doing  extremely  well,  as  is  also 
"Anne  of  Green  Gables,"  by  Miss  L.  M.  Montgomery. 
This  latter  book  is  a  story  of  Prince  Edward  Island,  and 
is  a  remarkably  interesting,  sweet  story.  "The  Flower 
of  Destiny,"  by  William  Dana  Oreutt,  is  new  and  seems 
likely  to  do  well.  "The  Shoulders  of  Atlas,"  by  Mary  E. 
Wilkins  Freeman,  has  just  been  received,  and  it  is  too 
soon  to  judge  what  success  it  will  meet  with  here. 

"The  Golden  Dog"  has  been  selling  steadily  all  sum- 
mer, and  as  yet  there  is  no  falling  off.  There  has  seemed 
to  be  a  renewed  interest  of  late  in  "The  Treasure  of 
Heaven,"  by  Corelli. 

Souvenir  "stationery  has  been  in  good  demand  with  the 
tourist  trade  during  the  summer. 
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A  Page  About  Books  by  Canadian  Authors 

Some  New  Publications 


It  is  understood  that  the  history  of  the  Canadian 
Press,  being  published  by  the  Canadian  Press  Association, 
will  he  ready  towards  the  close  of  the  present  month. 

The  Musson  Book  Co.,  Toronto,  repoit  a  heavy  ad- 
vance sale  of  Dr.  W.  II.  Drummond's  posthumous  book, 
"The  Great  Fight,"  which  will  be  ready  very  shortly. 

.  The  Musson  Book  Co.  arc  bringing  out  a  Canadian 
novel  this  fall  entitled,  "The  Harvest  of  Moloch,"  the 
work  of  Mrs.  J.  K.  Lawson..  It  will  be  ready  about  No- 
vember 1. 

Norman  Duncan,  whose  Labrador  stories  have  been 
so  popular,  has  written  another  romance  of  tH&t  barren 
land,  entitled,  "Every  Man  for  Himself,"  which  will  ap- 
pear   this   fall. 

William  Briggs,  Toronto,  will  publish  in  October  a 
novel    by    a    Canadian    lady,    entitled    "My    Lady    of     the 


H.    ADDINGTON    BRUCE 

A  Torontonian  in  New  York  who  has  Attracted  much  Notice  Recently 
in  the  Book  World  by  his  volume  "The  Riddle  of  Personality." 

Snows,"   which  is  sa:d  to  possess  considerable  merit.     It 
is  being  published   anonymously. 

Rev.  George  Jackson,  pastor  of  Sherbourne  Street 
Methodist  church,  Toronto,  has  issued  in  book  form  the 
Gale  lectures,  which  he  delivered  in  the  spring  of  this 
year  at  Vanderbilt  University.  The  book  is  now  ready, 
having  been  published  by  William  Briggs,  and  sells  at 
$1   net. 

A  new  history  of  Canada  in  two  volumes  is  an- 
nounced for  fall  publication  by  Henry  Frowde.  The  fust 
volume  takes  in  the  history  of  New  Fiance  down  to  the 
present  century  and  is  the  work  of  C.  P.  Lucas.  The 
second  volume  continues  the  history  to  the  present  day 
and  is  by  H.  E.  Egerton,  M.A.  The  books  are  listed  at 
$1.25  each. 

A  new  edition  of  "Comrades  Two,"  a  novel  by  Eliza- 
betli    Freemantle.    an    Englishwoman   now   resident   in   the 


Qu'Appelle  Valley,  is  being  prepared  by  the  Musson  Book 
Co.,  Toronto.  It  will  be  illustrated  in  colors,  with 
photographs  specially  taken  for  the  publishers.  The  book 
is  compared  favorably  with  "The  Lady  of  the  Decora- 
tion."   Its  scene  is  laid  in  western  Canada. 

A  unique  Canadian  publication  this  fall  will  be  a 
book  of  rhymes  for  Canadian  children,  calculated  to  take 
the  place  of  the  old  "Mother  Goose  Rhymes."  It  will 
be  entitled,  "Uncle  Jim's  Canadian  Nursery  Rhymes." 
The  illustrations  are  by  C.  W.  Jeffreys,  the  Toronto  art- 
ist. A  somewhat  similar  book  to  be  issued  by  the  same 
house  will  be  "Young  Canada  Picture  Book." 

A  Port  Hope  doctor,  Geo.  A.  Dickinson,  who  has 
studied  the  boy  problem  all  his  life,  has  written  a  little 
volume  of  his  impressions  and  observations,  entitled, 
"Your  Boy."  A  better  book  on  the  subject  could  not  be 
put  into  the  hands  of  parents,  teachers,  magistrates  and 
ministers.  It  will  contain  half-tone  reproductions  of  sev- 
eral striking  photographs  of  boys  at  work  and  at  play, 
and  will  be  published  in  November  by  William  Briggs, 
Toronto. 

The  publishing  house  of  L.  C.  Page  &  Co.,  Boston, 
have  made  a  notable  name  for  themselves  as  patrons  of 
Canadian  literature.  They  are  the  publishers  of  all  the 
books  of  Charles  G.  D.  Roberts  •and  his  brother,  Theo- 
dore Roberts,  and  recently  have  exploited  a  new  Prince 
Edward  Island  writer,  Miss  L.  M.  Montgomery,  whose 
charming  story  '  Anne  of  Green  Gables,"  has  been  .so  well 
received  in  many  quarters.  There  is  this  to  be  said  of 
the  publications  issued  by  this  house,  that  they  possess 
the  merit  of  the  very  best  taste  and  skill  in  book-making. 
The  nature  books  of  Mr.  Roberts'  are  charming  in  even- 
particular. 

"The  Tercentenary  History  of  Canada"  is  the  title  of 
an  important  work  by  Frank  Basil  Tracy,  a  Boston 
journalist,  which  has  come  quietly  on  the  market,  but 
the  sale  of  which  is  to  be  vigorously  pushed  by  Colliers' 
Weekly  in  this  country.  It  is  a  complete  history  of  Can- 
ada in  three  volumes,  and  contains  over  1,000  pages. 
From  Jacques  Cartier  to  Wilfrid  Laurier,  the  tale  of 
Canada's  life  is  told  in  popular  narrative  form.  The 
style  is  easy,  familiar  and  entertaining,  and  the  history 
is  claimed  to  be  the  most  convenient  and  compact  in  the 
field.  Mr.  Tracy,  who  is  a  leader  writer  on  the  Boston 
Transcript,  spends  his  summers  in  Canada,  mostly  in 
Quebec,  and  has  thus  been  inspired  to  write  the  country's 
history  from  an  outsider's  standpoint. 

The  Westminster  Company,  Toronto,  who  are  the 
publishers  of  Ralph  Connor's  books,  are  devoting  more 
and  more  attention  to  the  publication  of  books  ( by  Cana- 
dian authors.  This  fall  they  will  bring  out  a  new  story 
by  Marian  Keith,  entitled,  "Treasure  Valley,"  which  is 
said  to  be  a  very  fine  piece  of  work.  They  will  also  pub- 
lish this  fall  a  posthumous  work  by  the  late  Principal 
Caven,  of  Knox  College,  Toronto,  entitled,  "Christ's 
Teachings  Concerning  the  Last  Things."  While  they  will 
not  have  a  new  novel  by  Ralph  Connor  this  season,  they 
will  publish  in  book  form  a  shorter  composition  from  his 
pen  called  "The  Angel  and  the  Star."  They  are  also  ar- 
ranging for  special  holiday  editions  of  "The  Sky  Pilot," 
and  "Black  Rock,"  by  the  same  author. 
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FOUR    NOTABLE    £OOKS    ff  F    CANADIAN    AUTHORS 
"THE  BRIGHTEST  BOOK  OE  THE  YEAR.'' 

ANNE  OF  GREEN  GABLES 

BY  L.   M.    MONTGOMERY.         Illustrated,  $1.50. 

Anne  of  Green  Gables  has  won  instant  recognition  as  a  book  of  unusual  merit  and  charm.  "  Better  than  Rebecca  of  Sunny- 
orook  Farm  ' '  say  those  who  are  not  afraid  to  express  an  opinion.  '  'Anne  of  Green  Gables  should  be  a  permanent  figure  in  fiction. ' ' 
— Boston  Transcript.  "  Anne  of  Green  Gables  is  worth  a  thousand  of  the  problem  stories  with  which  the  bookshelves  are  crowded 
to-day,  and  we  venture  the  opinion  that  it  will  be  read  and  re-read  when  many  of  the  more  pretentious  stories  are  all  forgotten. 
There  is  not  a  dull  page  in  the  whole  volume." — The  Toronto  Globe. 


A  NEW  BOOK,  by  CHARLES  G.   D.   ROBERTS. 


THE  HOUSE  IN  THE   WA  TER  : 


A  BOOK  OF  WILD  LIFE. 

Illustrated,     -     $1.50. 


Professor  Roberts  was  one  of  the  first  writers  to  make  popular  the  nature  and  animal  story,  and  his  popularity  is  to-day  greater 
than  ever.      "He  is  the  most  literary  as  well  as  the  most  imaginative  of  all  the  nature  writers,"  says  the  Brooklyn  Eagle. 


BLISS   CARMAN'S 

The    Making   of    Personality 


BOXED, 


$1.50. 


It  is  seldom  that  a  volume  of  essays  has  attracted  such 
general  attention  as  has  Mr.  Carman's  new  book,  which  is 
taking  its  place  as  a  "seller"  with  the  most  popular  fiction. 

"A  beautiful  contribution  to  that  oldest  of  all  the  arts,  the 
art  of  living." — Current  Literature. 


A  NEW  ROMANCE,  by  THEODORE  ROBERTS 

Captain   Love 

ILLUSTRATED,   -  $1.50 

Theodore  Roberts  is  one  of  the  younger  writers  whom  the 
critics  are  watching  with  interest.  The  scene  of  the  present 
story  is  laid  in  England  during  the  reign  of  George  the  First. 

"The  quickly  moving  narrative  is  full  of  flavor  and  spirit, 
redeemed  from  suspicion  of  mawkishness  by  a  touch  of  tender 
tragedy,  and  practically  warranted  to  hold  the  attention  from 
first  to  last." 


L.  C.  Page&Company,iPW/^/^f,  200 Summer  St.,  Boston,  Mass. 


_ 


An  Announcement  for  Every  Bookseller 

<I  We  supply  books  of  all  publishers. 

<J  A  large  representative  stock  of  books  kept  constantly 
on  hand. 

<$  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

<I  Our  prices  are  right. 

McClelland  &  goodchild 


Wholesale  Booksellers 

42  Adelaide  Street  West, 


TORONTO 


Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  Med  II  St..  MONTREAL  10  Front  St.  East,  TORONTO 


Ready  October  fst 


T 


reasure 


Valley 


by 


Marian  Keith 

Author  of 

DUNCAN  POLITE,"      "  THE  SILVER  MAPLE' 


"  Treasure  Valley "  is  a  wholesome 
story,  refreshing  to  mind  and  heart. 
No  one  can  read  it  without  enjoy- 
ment or  without  being  made  better. 
It  is  full  of  fun  and  goodness. 

Cloth  only,  $1.25 


The  Westminster  Co.,  Limited 

Publishers 


TORONTO 
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Fall  Announce 


Pt^ 


LEWIS 
RAND 

BY  MARY 
JOHNSTON 


JE 


FICTION 

Lewis  Rand 

Cloth,  illustrated  in  Colors,  $1.50 
By  MARY  JOHNSTON 

Author  of  "To  Have  and  To  Hold' 


"  Holy  Orders"  T"e  *2£  1  '.ST Lite 

By  MARIE  COKELLI 

A  very  powerful  novel,  surpassing  in  interest  any  book  penned  in  years. 


The  Leaven  of  Love 

Cloth,        -        $1.25 

By  Clara  Louise  Burnham 

Promises    to    be   one  of  the  Successes 
of  the  Year. 


2^ 


SYQUEST 
ETERNAL 


WILLLILLIBRIEGE 


The  Quest  Eternal 


Cloth, 


$1.25 


By  WILL  LILLIBRIDGE 

Author  of  "Ben  Blair" 


The  Fly  on  the  Wheel 

Cloth,     -    $1  25 
By  KATHERINE  THURSTON 

Author  of  "The  Masqueraders  " 
This  book  is  sure  to  have  a  big  sale. 


FICTION 

The  Last  Voyage 
of  the  Donna  Isabel 

Cloth,        -        $1.25 

By  RANDALL  PARRISH 

We   firmly    believe    this    to    be    his 
masterpiece. 


The  Strawberry 
Handkerchief 

Cloth,     -    $1.25 
.      By  A.  E.  BARR 


The  Man 
From  Brodneys 

Cloth,    -    $1.15 
By  GEORGE  BARR  McCUTCHEON 

In  this  book  the  author  returns  to  his  earlier 
style  of  writing. 

The  book  is   much  like  "  Graustark  "  only 
to  our  minds  an  improvement. 


GeorgeBatT 

M^Culcheon 


Ml 


SOWING  SHDSWDANNY 


Sowing  Seeds  in  Danny 

Cloth,    -    •    -    $1.00 
By  NELLIE  L.  McCLUNG 

A  Canadian  Story  by  a  Canadian  who  is  sure 
to  win  success. 

A  Pawn  in  the  Game 

Cloth,     -     •     -     $1.25 

By  W.  H.  FITCHETT 

Author  of  "Fights  for  the  Flagr,"  and  "Deeds 
that  won  the  Empire.'' 

This  latest  novel  Is  a  powerfully  written  histor- 
ical romance,  and  will  enjoy  an  enviable  reputation. 


WILLIAM  BRIGGS, 
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ments  for  1908 


Hill  Rise 


$1.25 


By    W.    B.    MAXWELL 

Author  of   "Vivien." 


The  Flower  of  the  Dusk,     By  myrtle  reed 

$1.50  Author  of  "Lavender  and  Old  Lace  . 

The  equal  of  anything  this  charming  author  has  yet  written. 

The  Third  Floor  Back,  By  Jerome  k.  jbboms 

$100  Author  of  "Three  Men  in  a   Boat. 


The  Great  Fight, 

Cloth,  $1.25  ;  De  Luxe,  $2.50 


By  Dr.  Drummond 

Author  of  "  The  Habitant." 


THROUGH 
THE  MAGIC  DOOR. 


^CONAN  DOVU. 


Through  the  Magic  Door 

Cloth,  $1.25.  By  A.  Conan  Doyle 

The  Old  Loyalist 

Cloth,  $1.25.  By  A.  R.  Davis 

Songs  and  Sonnets 

$1.25  net.  By    HELENA     COLEMAN 


IMPORTANT  BOOKS  ON  CANADA 


A  Woman's  Way    Through 
Unknown  Labrador 


jrv  v, , 
POOR 

w 

^\ 

Cloth,  Illustrated,  $2.75  net. 

By  Mrs.  Leonidas  Hubbard,  Jr. 


Through  the  Mackenzie  Basin 


With    notes    on    the    Mammals    and    Birds  of 
Northern  Canada.  Cloth,  $2.00  net. 

By  Chas.  Mair  and  Roderick  Macfarlane. 

Canadian  Types  of  the  Old  Regime 

Cloth,    $3.00    net. 

By  PROFESSOR  C.  W.  COLBY, 
of  McGill  University. 

Across the  Sub-Arctics  of  Canada 

Cloth,  Illustrated,  $2  00.     By  J.  B.  TYRRELL 

With  a  special  chapter  dealing  with  the  proposed 
Hudson's  Bay  short  sea  route  to  Europe. 


n 


THROUGH 

THE 

MACKENZIE 

BASIN 


NEW  GIFT  AND  JUVENILE  BOOKS 


Bachelor  Belles 

24  Illustrations  in  Color,  Decorated, 
Boxed,  $3.00 

By  HARRISON   FlSfrER 

This  is  the  best  Gift  Book  of  the  Year. 


I  %)scvdt  Bears 

4     J  Abroad 


The  Roosevelt 
Bears  Abroad 

$1.50 

By  Seymour  Eaton 

With  a  special  Canadian 
chapter,  and  English  and 
Scotch  adventures. 

The  child's  gitt  book  of 
the  year. 


by   Seymour  Eaton 


The  Castle  of  Grumpy  Crouch 

By  MARY  DICKERSON  DONAHEY 

Will  prove  one  of  the  m  j>t  interesting  books  for  children  ever  published. 
Cloth,  $1.25  net. 


The  Children's 
Longfellow 

Most  lavishly  Illustrated  in 

Color. 
A  charmingly  prepared  gift 

book. 
Large  Quarto,  $3  00. 

The  Diary  of  a 
Birthday  Doll 

By  ETHEL  C.  DOW.        $1.25 

Marjorie  Daw 

By  Thomas  Bailey    Alprich 
$2.00 

Cupid's  Almanac 

$1.00.  Bright,  witty 


Publisher,  Toronto,  Can. 
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Dogged  !    Jailed  !    Ruined  ! 


Why? 


Read 


"  SILENCE  " 

Startling  exclosures  of  a  Jekyll  and  Hyde  existence  of  a  defender  of  Law  and  Order  (?) 
are  exploited.  Save  for  the  publication  of  certain  facts  cited  in  a  local  paper,  the  rest  of 
the  world  has  lived  in  an  eclipse  of  ignorance  concerning  this  scourge,  now  for  the  first 
time  presented  to  the  public  in  the  pages  of  a  novel  by  an  author  who  nearly  lost  his  life 
whilst  gathering  his  data. 

Well  known  politicians  of  New  York,  Jersey  City  and  New  Orleans  are  handled  with  lance  and  sword.  Truth 
is  blunt,  rasping  to  those  who  detect  their  own  personality  in  this  fearless  book,  and  stinging  to  the  rem- 
nants of  their  conscience.     Aggressive,  determined,  combative,  with  a  moral  in  its  pith, 

"SILENCE" 

will  burn  its  crusade  against  evil  into  the  hearts  of  its  readers  and  cause  certain  offenders  to  tremble  in  their 
boots  if  they  chance  to  peruse  the  pages  of  this  great  American  novel  by  STEWART. 


"The  action  of  this  tale  is  like  a  torrent. 
Rarely  between  covers  or  off  the  stage  has 
the   English  language  yielded  such  turgid 

passion." — Chiiago  Evening  Post. 


"One  gasps  for  breath,  positively,  as  one 
is  rushed  from  chapter  to  chapter  in  head- 
long flight.  Certainly,  we  have  never  read 
the  like  of  this  extraordinary  literary  pro- 
duction."— New  Yori  American, 


12  mo.  Cloth,  $1.50 


Connoisseur's  Press,  76  Grand  St.,  Jersey  City,  N.J. 
MACMILLAN'S    ANNOUNCEMENTS 

FORTHCOMING   FICTION 


CRAWFORD.— The  Diva's  Ruby,  $1.50,  a  sequel  to  "The  Prima  Donna"  and  "Fair  Margaret." 

CAREY.— The  Sunny  Side  of  the  Hill,  $1.25.     Miss  Carey's  books  always  sell. 

COTES— Cousin  Cinderella,  $1.25,  A  Canadian  Girl  in  London,  by  Sara  Jeanette  Duncan. 

CASTLE— Wroth,  $1.25.     A  Castle  novel  is  always  a  good  investment. 

WELLS— The  War  in  the  Air,  $1.25,  well  illustrated.     Fighting  by  balloons  and  air-ships. 

OUIDA— Helianthus,  $1.25.    Her  last  and  long  expected  novel. 

GILBERT— The  Pinafore  Picture  Book,  $1.50.     Told  by  Gilbert  himself  for  the  children  and 

illustrated  with  16  pictures  in  colour.     Uniform  with  the  "Peter  Pan  Picture  Book" 

of  last   year. 
PEEPS  AT  MANY  LANDS— Nine  new  titles,  15  in  all,  12  colored  pictures  in  each  book.    The 

best  cheap  gift  book  for  children.     Each  60  cents.     Send  for  list. 


THESE    SHOULD    BE   RE-ORDERED:— 
CHURCHILL — Mr.  Crewe's  Career.     For  4  months  past  the  best  seller  in  Canada  and  the  U.S. 
CRAWFORD— The  Prima  Donna.     No  Crawford  book  for  years  has  had  such  a  lasting  sale. 
HERRICK — Together,  a  novel  of  marriage.   Half  the  pulpit  and  press  blames  and  the  rest  extol  it. 
BOOTH— The  Cliff  End,   (the  Post  Girl.)     Pam,   the  heroine,  is  sweeter  and  stronger  than 

Barrie's   Babbie. 
Y0XA.LL — Chateau  Royal,  a  clean,  clever,  bright  and  amusing  story  of  adventure. 


MACMILLAN,  TORONTO 


Send  for  Imprinted 
Circulars  to  help  your  sales 


MACMILLAN,  TORONTO 
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Autumn 
Announcement 


Fiction 


A    SPIRIT    IN    PRISON R„bl.   Hichens    $1.50 

THE    ILLUSIVE    PIMPERNELL . Baroness    Oczy     1.25 

THE    WILD    GEESE Stanley    Weyman     1.25 

THE    RED    CITY Dr.  S.  Weir'  Mitchell   1.50 

THE  SOUL  OF  DOMINIC  WILDTHORNE Jos.  Hocking  1.25 

KINCAIDE'S  BATTERIES    Geo.    W.    Cable   ' 1.25 

THE  WATCHERS  OF  THE  PLAINS Ridgewell    Cullum    1.25 

PURPLE  LOVE    Morice    Gerard     1.25 

THE   FIGHTING   LINES David    Lyall    1.25 

SALTHAVEN    YV.   W.   Jacobs    1.25 


Miscellaneous 


uel 

net 


OUT  OF  DOORS  IN  THE  HOLY  LAND Henry  Van  Dyke  

THE   HOUSE   OF   RIMMON Henry    Van    Dyke    

COUNSELS    BY    THE    WAY Henry    Van   Dyke    

THE  MAKING  OF  PERSONALITY Bliss    Carman     

THE  HOUSE  IN  THE  WATER .  .('has.    G.    D.    Roberts    

BRAVES  WHITE  AND  RED    (Adventures  in  North- 
west)      C.  S.  Argyll  Saxby   

HOW  CANADA  WAS  WON (apt.  F.   S.  Brereton 

ROUGH  RIDERS  OF  THE  PAMPAS (  apt.  F.   S.  Brereton    '. 

PRACTICAL    BRIDGE    -i.  B.  Elwell  net 


$1.50 
1.00 
1.00 
1.50 
1.50 

.60 
1.50 
1.25 
1.50 


Juvenile 


DOROTHY  AND   THE   WIZARD  OF   OZ L.  Frank  Banm    $1.25 

TOODLES  AND  THE  SNOW  MAN Frederick   Chapin    '.. 1.50 

BILLY  WHISKERS  AT   THE   CIRCUS F.   G.   Wheller    1.00 

A  LITTLE  MAID  IN  TOY  LAND Ada  L.  Sutton   1.00 

BROWNIE    BOO     Florence    Lapan     1.25 

BORDER   LAND Leigh  Gross  Day   2.00 


The  Copp,  ClarK  Co.,  Limited 


Publishers 


Toronto 
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THE  TESTING  OF  DIANA  MALLORY.     By 

Mrs.    Humphry    Ward    $1  50 

THE      RIVERMAN.      By      Stewart      Edward 

White Net     1  25 

THE  GUEST  OF  QUESNAY.  By  Booth  Tark- 
ington    1  25 

"9009."     By  James  Hopper  and  F.  R.  Bech- 

dolt    1  25 

(A   Romance  of  Prison  Life.) 

KINGSMEAD.     By  the  Baroness  Von  Hutten     1  25 

THE     WORLD     WELL     LOST.       By     S.     R. 

Crockett    1  25 

THE  MASTER  OF  LIFE.  A  Romance  of  the 
Five  Nations  and  Prehistoric  Montreal.  By 
W.    1).    Lighthall    125 

THE    GENIAL    IDIOT.     By    John    Kendrick 

Bangs    1  25 

THE  CRADLE  AND  THE  ROSE.  By  Author  of 

"Martyrdom    of    An     Empress" net         1  50 

EVERY  MAN  FOR  HIMSELF.  By  Norman 
Duncan,  Author  of  "Cruise  of  the  Shining 
Light,"    etc    150 

THE  SHADOW  WORLD.  By  Hamlin  Gar- 
land          1  35 

DAVIE  AND  ELIZABETH.  By  Muriel  (amp- 
bell   Dyar    .* 1  00 

THE    BACHELOR    AND    THE    BABY.     By 

Margaret  Cameron    50 

GILBERT  NEAL.     By  Will  N.  Harben 150 

MANY  KINGDOMS.     Bv  Elizabeth   Jordan..     1  50 

THE    DUKE'S    MOTTO.     By    Justin   Huntley 

McCarthy     1  50 

AN  IMMORTAL   SOUL.     Bv  W.  H.   Mallock     1  50 

THE     WHOLE     FAMILY.     By     Van     Dyke, 

Howells,  Bangs  and  others    1  50 

THE      WITCHING      HOUR.      By      Augustus 

Thomas    * 1  50 

THE    LAND    OF    THE   LIVING.     By   Maude 

Radford  Warren   ." 1  50 

COMRADES  TWO.  By  Elizabeth  Free- 
mantle.  New  edition  with  colored  illustrations 
of  western  scenery  1  25 

HARVEST    OF    MOLOCH.     By    Mrs.    J.    K. 

Lawson    1  25 


The  Musson  Book  Company, 

Toronto 


Limited 
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1!0  0  K  S  E  L  LER      AND      S  T  A  T  I  O  N  E  R 


YOU  CAN'T  AFFORD  TO 
LOSE  SIGHT  OF  THESE 


The  following  are  just  a  few  of  the  leaders  taken  from  our  Fall  list.  Every 
one  of  the  five  is  strong  enough  to  be  the  leading  book  on  any  list.  The  whole 
list  is  perhaps  the  greatest  ever  sent  out  by  a  Canadian  publishing  house. 


The  Firing  Line, 


Robert  W.  Chambers 


Without  exception  Mr.  Chambers'  admirers  proclaim  this  better  than  even 
"The  Fighting  Chance"  or  "The  Younger  Set."  The  most  talked-of  book  of  the 
year. 

The  Trail  of  the  Lonesome  Pine,  John  Fox,  Jr. 

The  eagerly  awaited  long  novel  by  the  author  of  "The  Little  Shepherd  of 
Kingdom  Come"  has  at  last  been  completed  and  will,  we  feel  sure,  have  a  wider 
circulation    than    even    that    magnificent   success. 


The  Wheel  o'  Fortune, 


Louis  Tracy 


Tracy  at  his  best.  For  sustained  interest  it  excels  even  "The  Wings  of  the 
Morning." 

The  Little  Brown  Jug  at  Kildare,  Meredith  Nicholson 

A  romance  of  pure  joy;  something  new  and  different.  The  publication 
of  this  new  novel  by  the  author  of  "The  House  of  a  Thousand  Candles"  is  the 
most    cheerful    thing   that    has    happened   in  a  month  of  Sundays. 


Peter 


F.  Hopkinson  Smith 


A  fine,  wholesome,  optimistic  novel  by  the  author  of  "The  Tides  of  Barne- 
gat."  Air.  Smith  has  never  written  a  poor  story,  but  he  has  never  written  any- 
thing nearly  so  good  as  "Peter." 


The  above  are  all  Published  in  Cloth  only.     Retail  $1.25. 

You  will  receive  our  complete  list  within  a  few  days.     LOOK  IT   OVER. 

McLEOD  &  ALLEN 

PUBLISHERS 

42  Adelaide  Street  West,  -  -  Toronto 
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A  Wealth  of  Learning  and 
Information 

WEBSTER'S 

INTERNATIONAL 

DICTIONARY 


The  International  is  a  constant  source 
of  knowledge.  It  not  only  answers 
questions  concerning  new  words,  spelling, 
pronunciation,  etc.,  but  also  questions 
about  places,  noted'  people,  foreign  words, 
and  many  other  subjects.  A  Veritable 
Library  in  One  Book.  President  Eliot  of 
Harvard  fittingly  says  :  ' '  The  Interna- 
tional is  a  wonderfully  compact  storehouse  of 
accurate    information. ' ' 

25,000  Added  Words 

2,380  Pages 

5,000  Illustrations 

Webstek's  Collegiate 
Dictionary.  Largest  of  our 
abridgments.  Regular  and  Thin 
Paper  Editions.  1116  Pages 
and  1400  Illustrations. 

Write  for  "  Dictionary 
Wrinkles,"  FREE.  Men- 
tion in  your  request  this  paper 
and  receive  a  set  of  Colored 
Maps,  pocket  size. 


G.  &C.  MERRIAM  CO., 
Springfield,  Mass.,  U.S.A. 


t 


OUT  OF  PRINT 

Books  or 
Engravings 
on  Canada 

can  be  obtained  through  the 
medium  of  The  Publishers' 
Circular  and  Booksellers' 
Record. 

Specimen  copy  free  on  application  to 

Manager, 

Publishers'  Circular,  Ltd., 

19  Aden  St.,  Adelphi, 

Strand,  London,  Enrj. 


>-/ 


CANADIAN    WILDS 


Tells  about  the  Hudson's  Bay  Company,  Northern 
Indians  and  their  modes  of  hunting,  trapping,  etc. 

This  "book  contains  277  pages,  size  5x7  inches, 
is  printed  on  good  quality  heavy  paper,  not  illus- 
trated, and  contains  37  chapters  as  follows  : 

I.  The  Hudson  Bay  Company;  II.  The  "Free 
Trader";  III.  Outfitting  Indians;  IV.  Trackers  of 
the  North;  V.  Provisions  for  the  Wilderness;  VI. 
Forts  and  Posts;  VII.  About  Indians;  VIII.  Whole- 
some Foods;  IX.  Officers'  Allowances;  X.  Inland 
Packs;  XL  Indian  Mode  of  Hunting  Beaver;  XII. 
Indian  Mode  of  Hunting  Lynx  and  Marten;  XIII. 
Indian  Mode  of  Hunting  Foxes;  XIV.  Indian  Mode 
of  Hunting  Otter  and  Musquash;  XV.  Remarkable 
Success;  XVI.  Things  to  Avoid;  XVII.  Anticosta 
and  its  Furs;  XVIII.  Chiseling  and  Shooting  Beav- 
er; XIX.  The  Indian  Devil;  XX.  A  Taoie  Seal;  XXI. 
The  Care  of  Blistered  Feet,;  XXII.  Deer-Sickness  ; 
XXIII.  A  Case  of  Nerve;  XXIV.  Amphibious  Com- 
bats; XXV.  Art  of  Pulling-  Hearts;  XXVI.  Dark 
Furs;  XXVII.  Indians  are  Poor  Shots;  XXVIII.  A 
Bear  in  the  Water;  XXIX.  Voracious  Pike;  XXX. 
The  Brass-Eyed  Duck;  XXXI.  Good-  Wages  Trap- 
ping; XXXII.  A  Paid  Necessary;  XXXIII.  A 
Heroic  Adventure;  XXXIV.  Wild  Oxen;  XXXV. 
Long  Lake  Indians;  XXXVI.  Den  Bears;  XXXVII. 
The  Mishaps  of  Palson. 

This  book  is  from  the  pen  of  a  Hudson's  Bay 
officer  (Martin  Hunter)  who  has  had  40  years' 
experience  with  the  Hudson's  Bay  Company — from 
1863  to  1903.  During  that  time  he  was  stationed 
at  different  trading  posts  in  Canada. 

PRICE,  CLOTH  BOUND,  POSTPAID,  60  CENTS 

Liberal  discount  to  dealers.  Send  for  free 
booklet  describing  other  works  on  Trapping  and 
Out-o'-Door   Sports. 

A.  R.  Harding  Publishing  Go. 

COLUMBUS,  OHIO  U.S.A. 
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THOMAS  Y.   CROWELL  &  CO.'S   FALL   PUBLICATIONS 


ILLUSTRATED  GIFT  BOOKS 

Thoreau's  CAPE  COD 
With    many    photographs    by    Clifton    Johnson,    and 
special  type.     8vo,  $2.00  net.     (Post  20  ets.) 

Maeterlinck's 
PELLEAS  AND  MELISANDE 

Illustrated  with  scenes  from  the  opera  and  portraits 
of  Miss  Garden.  Introduction  by  Montrose  J.  Moses. 
Special  type.     8vo,  $1.50  net.     (Post  15  cts.) 

Eliot's  MILL  ON  THE  FLOSS 

With  17  illustrations  from  scenes  in  the  "Floss" 
country.     8vo,  $1.50. 

ESSAYS 

Henry  Van  Dyke's 
COUNSELS  BY  THE  WAY 

A  new  volume  of  collected  papers  and  addresses, 
printed  in  special  type.  12mo,  $1.00  net.  (Post 
10  cts.) 

Orison  Swett  Marden's 
HE  CAN  WHO  THINKS  HE  CAN 
A   strong   new  series   of  papers   on   success.     12mo, 
1.00  net.      (Post  10  cts.) 

Ralph  Waldo  Trine 's 
ON   THE   OPEN   ROAD 

"A  Creed  of  Wholesome  Living."  Special  type. 
12mo,  50  cts.   net.      (Post   5  cts.) 

Woodrow  Wilson's 
THE  FREE  LIFE 

A  message  of  the  times.  Special  type.  12mo,  75 
cts.  net.      (Post  8  cts.) 

RELIGIOUS  BOOKS 

Charles  E.  Jefferson's 
THE  CHARACTER  OF  JESUS 

A  study  of  the  personality  of  Christ.  12mo,  $1.50 
net.      (Post  15  cts.). 

J.  R.  Miller's 
THE   WIDER  LIFE 

A  new  volume  of  addresses  on  right  living.  16mo, 
65  cts.  and  85  cts.  net.     (Post  8  ets.) 

EVENING    THOUGHTS 
Little    one-page    sermons    for    every    day.      16mo     65 
cts.  and  85  cts.  net.     (Post  8  cts.) 

THE   CHISWICK  SERIES 

Each.  50  cts.  net.     (Post  5  cts.) 

A  RUSKIN  CALENDAR 

A  SHAKESPEARE  CALENDAR 

J.  R.  Miller's 

GLIMPSES  OF  THE  HEAVENLY  LIFE 


BOOKS  FOR   YOUNG   PEOPLE 

A  TREASURY  OF  VERSE 
FOR    LITTLE    CHILDREN 

Beautifully    printed    and    illustrated    in    colors.      8vo, 
$2.50. 

Clara  K.   Bayliss's 
OLD  MAN  COYOTE 

A    sheaf    of   Indian    legends,    illustrated    by    E.    W. 
Blaisdell.     8vo,  $1.00. 

E.    M.    W.    Buxton's 

STORIES  OF  PERSIAN  HEROES 

With   illustrations  and  decorative  borders.    8vo,  $1.51). 

William  E.  Griffis's 

THE   FIRE-FLY'S   LOVERS 

And  Other  Fairy  Tales  of  Old  Japan. 

Illustrated    in    colors   by    native   artists.      8vo,   $1.00. 

Percy  K.   Fitzhugh's 
THE  GALLEON  TREASURE. 

A   stirring   tale   of   adventure.      12mo,    75    cts. 

James  Otis's 
TWO  STOWAWAYS 
A  story  of  the  fishing  banks.     12mo,  75  cts. 

POETRY  AND  DRAMA 

Sophie  Jewett's 

THE  PEARL 

A    new    text    of    the    Middle    English    Poem.      12mo, 
gilt  top,  $1.00  net;  School  Ed.,  40  cts.  net. 

ALDRICH'S  POEMS 

A  new  collected  edition.   16mo,  35  cts.    12mo,  60  cts. 

THE  FIRST  FOLIO  SHAKESPEARE 

Three  New  Plays.     Each  75  cts. 

CORIOLANUS 

TAMING  OF  THE   SHREW 

TWO  GENTLEMEN  OF  VERONA 

LIBRARY  OF  ECONOMICS 

Amos  G.  Warner's 
AMERICAN  CHARITIES 

An  entirely  new  edition,  revised,  enlarged  and  reset 
of  this  standard  work.  12  mo,  $2.00  net.  (Post  20  cts.) 

WHAT  IS   WORTH  WHILE  SERIES 

Each  30  cts.  net.     (Post  5  cts.) 

TURNING  NORTHWARD.     Miller. 

A  CURE  FOR  CARE.     Miller. 

THE  HOPE  OF  IMMORTALITY.     Dole. 

THE  SURE  AND  LIVING  FAITH.     Gordon. 

THE  WHEELS  OF  TIME.     Barclay. 

THE   GREATEST   THING  IN   THE   WORLD. 

Drummond. 


THOMAS     Y.     CROWELL     &     CO.,     NEW     YORK 
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Bryson,  Charles  Lee. 

Tan  and  Teckle  -        -    Cloth,  $1.25 

Illustrated  by  C.  L.  Bull. 

A  charming  story  of  two  little  field  mice  ; 
of  the  loves  and  hates,  the  tragedies  and  com- 
edies in  the  little  world  that  exists  in  the 
grass-grown  fields  and  woods. 

Chester,  George  Randolph. 

Get-Rich-Quick  -        -    Cloth,  $1.25 

A  cheerful  account  of  the  rise  and  fall  of 
an  American  business  buccaneer.  "He  done 
the  widows  and  orphans  good." 


Dawson,  W.  J. 

A  Soldier  of  the  Future 


Cloth,  $1.25 


For  Dr.  Dawson's  "A  Prophet  in  Baby- 
lon" there  is  an  everincreasing audience.  His 
apparently  radical  ideas  concerning  the  prob- 


Locke,  W.  J. 

The  Morals  of  Marcus  Or- 
deyne      ....    Cloth,  $1.25 

One  of  the  rare  and  much-to-be-desired 
stories  which  keep  one  divided  between  an 
interested  impatience  to  get  on,  and  an  ir- 
resistible temptation  to  linger  for  full  enjoy- 
ment by  the  way. 


The  Beloved  Vagabond 


Cloth,  $1.25 


One  of  the  most  complete,  convincing 
and  entirely  delightful  characters  that  have 
made  their  debut  between  book  covers  in 
a  long  time.  A  human  document.  Cons- 
tantly enjoyable  from  the  first  page  to  the 
last. 

Mason,  Caroline  Atwater. 

The  Binding  of  the  Strong-    Cloth,  $1.25 

A  love  story  of  John  Milton. 


Wm.  De  Morgan. 

New  Story  (November)   -    $1.25 

Professor  Osier. 

An  Alabama  Student  (short- 
ly) 
C.  P.  Lucas,  C.B. 

The  War  of  1812     - 

C.  P.  Lucas,  C.B. 

Historyof  Canada, Vol.  I.    $1.25 

H.  E.  Egerton,  M.A. 

History  of  Canada,  Vol.  II.   $1.25 

Herbert  Strang. 


$2.00 


$3.00 


Humphrey  Bold 


$1.50 


Herbert  Strang. 

Barclay  of  the  Guides      -     $1.50 
Queen  of  the  Sea      -        -         .60 

Thackeray — .New  Issue. 

(Ready  Oct.)  India  paper, 
17  volumes,  fully  illus- 
trated -        -        -     $20.00 

Dry  Paper  Edition,  20 
volumes       -        -        -    $25.00 

Complete  Oxford  Editions. 

Chambers'  Encyclopaedia. 

1 0  volumes,  hf.  leather,  50 
colored  illustrations  -    $30.00 


lem  of  the  city  church  to-day  in  its  relation 
to  the  social  and  business  world,  are  proving 
of  practical  value  and  are  awakening  the 
greatest  interest  of  both  pulpit  and  pen.  In 
this  new  novel  Dr.  Dawson  goes  even  more 
deeply  into  the  dangers  which  threaten  the 
church,  and  through  his  characters  makes  a 
tremendous  plea  for  universal  charity. 


Knowles,  R.  E. 

The  Web  of  Time 


Cloth,  $1.25 


Mr.  Knowles  has  been  aptly  described 
both  in  this  country  and  in  Scotland  as  the 
"Ian  Maclaren"  of  Canada.  Certain  it  is 
that  out  of  his  parish  he  has  pictured  a  type 
of  rugged,  honest,  God  fearing  people  that 
will  take  rank  with  well  known  characters  of 
"The  Bonnie  Brier  Bush"  or  "The  Little 
Minister."  His  latest  novel  deals  with  these 
same  sort  of  people.  It  will  add  to  Mr. 
Knowles'  enviable  reputation  as  a  novelist 
who  is  well  worth  knowing. 


Randall,  F.  J. 

Love  and  the  Ironmonger  -     Cloth,  $1.25 

The  story  moves  with  acceptable  bright- 
ness and  alacrity. 


Stackpoole,  H.  de  Vere. 
The  Blue  Lagoon 

A  hauntingly  beautiful  story. 


Cloth,  $1.25 


Willcocks,  M.  P. 

A  Man  of  Genius     -  -        -    Cloth,  $1.25 
With  illustrations  by  W.  Story. 
A  story  of  the  judgment  of  Paris. 


The  Wingless   Victory 


Cloth,  $1.25 


A  most  remarkable   novel,  which   places 
the  author  in  the  first  rank. 
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What    the     Publishers    Offer    for    the     Fall    Season 

Attractive  Lists  of  Publications — Many  Noted  Authors  Represented — 
Some    of    the    Best    Novels    Described — Juveniles    and    Gift    Books. 


This  season's  list  as  furnisher  to  Bookseller  and 
Stationer  by  the  publishers  are  characterized  by  the 
presence  of  quite  a  number  of  novels  by  noted  authors. 
In  fact,  the  general  character  of  the  fall  books  is  of  a 
high  standard  of  merit  and  the  trade  should  be  iclieveil 
to  find  strong,  compact  lists  to  select  from. 

Copp,  Clark  Co. 

The  fiction  list  of  this  house  numbers  about  leu  lilies, 
all  well  selected,  particulars  of  which  follow. 

Robert  Hichens,  whose  "Garden  of  Allah"  was  so 
much  discussed  a  few  years  ago,  contributes  a  long  novel 
entitled  "A  Spirit  in  Prison,"  the  scene  of  which  is  laid 
in  Italy.  The  local  color  and  atmosphere  reflect  the 
subtle  cleverness  displayed  in  "The  Garden  of  Allah." 
(Cloth,  $1.50.) 

Baroness  Orezy,  who  wrote  that  charming  romance, 
"The  Scarlet  Pimpernel,"  tells  more  about  that  dashing 
character  in  a  sequel  entitled  "The  Illusive  Pimpernel," 
in  which  most  of  the  characters  in  the  former  book  re- 
appear.    (Cloth,    $1.25.). 

What  is  announced  to  be  Stanley  Weyman's  last  novel 
is  "The  Wild  Geese,"  which  has  its  scene  laid  in  Ireland 
in  the  reign  of  George  I.  Every  scene,  every  character, 
every  conversation  is  racy  of  the  soil.     (Cloth,   $1.25.). 

"The  Red  City,"  by  Dr.  S.  Weir  Mitchell  is  in  reality 
a  sequel  to  that  author's  great  historical  novel,  "Hugh 
Wynne."  Some  of  the  same  characters  are  introduced  at 
a  later  date.  The  hero  is  a  young  Frenchman  who  comes 
to  America  and  settles  in  Philadelphia  in  1792.  (Cloth, 
$1.50.). 

That  delightful  depicter  of  sailor  life  on  the  coast  of 
England,  W.  W.  Jacobs,  has  written  another  clever  story, 
called  "Salthaven."  A  number  of  likable  and  distinctly 
original  people  appear  in  its  pages.     (Cloth,   $1.25.). 

"The  Soul  of  Dominic  Wildthorne,"  by  Joseph  Hock- 
ing,  is  a  story  introducing  some  of  the  problems  facing 
the  established  church  in  England  to-day.  The  hero  has 
to  face  and  solve  some  of  these  problems.     (Cloth,  $1.25.). 

E.  Phillips  Oppenheim  contributes  "The  Governors," 
a  story  in  which  the  duplicity  of  an  American  multi-mil- 
lionaire forms  the  basis  of  an  exciting  plot,  in  which  his 
daughter  and  his  niece  take  active  parts. 

The  gay,  romantic  and  picturesque  life  of  New  Or- 
leans at  the  opening  of  the  Civil  War  is  the  scene  at  the 
beginning  of  "Kincaid's  Battery,"  by  George  W.  Cable. 
The  story  deals  with  the  war  in  much  the  same  enter- 
taining way  as  "The  Cavalier."     (Cloth,   $1.50.). 

"The  Watchers  of  the  Plains,"  by  Ridgwell  Cullum, 
is  a  real  picture  of  human  life  on  out-of-the-way  fron- 
tiers.    (Cloth,   $1.25.). 

"Purple  Love,"  by  Morice  Gerard,  is  an  historical 
novel,  in  which  William  of  Orange  plays .  an  important 
part,     (Cloth,    $1.25.). 

Of  books  of  general  interest  there  appear  on  the  Copp, 
Clark's  list  :  "Out  of  Doors  in  the  Holy  Land,"  by 
Henry  Van  Dyke.  Cloth,  $1.50.  "The  Henry  Hutt  Pic- 
ture Book,"  Boxed,  $3.00  net).  "Practical  Bridge,  by 
J.  B.  Ellwell.     Cloth,  $1.50  net. 

Of  boy's  books,  there  are  two  by  Captain  P.  S.  Brere- 


ton,  "How  Canada  was  Won"  and  "Rough  Riders  of  the 
Pampas."  Of  juveniles,  "Toddles  and  the  Snow  Man," 
by  Frederic  Chopin  and  "Prince  Babillon,"  by  "Nella." 

William  Briggs. 

An  exceptionally  interesting  list  is  provided  by  Wil- 
liam Briggs.  Each  author  represented  is  a  master  in  his 
particular  field. 

The  leading  book  on  the  list  is  by  Mary  Johnston, 
author  of  "To  Have  and  to  Hold."  It  is  entitled  "Lewis 
Rand,"  and  is  said  to  be  a  very  strong  piece  of  work. 
Next  in  interest  is  Marie  Corelli's  new  novel  "Holy  Or- 
ders." 

"The  Last  Voyage  of  the  Donna  Isabel,"  by  Randall 
.  Parrish,  is  heralded  as  one  of  the  great  books  of  the  sea- 
son. It  is  the  leading  book  on  A.  C.  McCTurg  &  Com- 
pany's list  this  fall,  which  means  a  good  deal. 

Katherine  Thurston,  author  of  "The  Masqueraders" 
and  "The  Gamblers,"  contributes  "The  Fly  on  the 
WheTl."  Amelia  E.  Barr  writes  "The  Strawberry  Hand- 
kerchief." 

George  Barr  McCutcheon  reverts  to  the  style  of 
"Graustark"  in  his  new  novel,  "The  Man  from  Brod- 
neys."  W.  B.  Maxwell  contributes  "Hill  Rise"  and  Will 
Lillibridge  writes  "The  Quest  Eternal."  Jerome  K.  Jer- 
ome is  author' of  "The  Third  Floor  Back." 

In  gift  books,  William  Briggs  offers  :  "Bachelor 
Belles,"  by  Harrison  Fisher,  boxed,  $3,  and  "The  Roose- 
velt Bears  Abroad,"  by  Seymour  Eaton,  cloth,  $1.50. 

In  juveniles,  there  is  "  The  Castle  of  Grumpy 
Grouch,"  by  Mary  Dickerson  Donahey^  cloth,  $1.25  net; 
"The  Children's  Longfellow,"  large  quarto,  $3,  and  "The 
Diary  of  a  Birthday  Doll,"  by  Ethel  C.  Dow,  $1.25. 

The  Macmillan  Company  of  Canada. 

On  the  Macmillan  Company's  list  appear  half-a 
dozen  outstanding  works  of  fiction.  This  house  can  al- 
ways be  relied  on  to  supply  the  very  best  work  of  modern 
novelists  and  their  fall  selection  is  quite  up  to  the  ordi- 
nary  standard. 

F.  Marian  Crawford  contributes  the  third  novel  in 
the  trilogy  of  which  "Fair  Margaret"  and  "Prima  Don- 
na" were  the  first  titles.  It  is  to  be  called  "The  Diva's 
Ruby." 

Sara  Jeanette  Duncan  (Mrs.  Cotes),  who  has  not  pub- 
lished anything  for  several  years  has  a  story  that  will 
appeal  to  Canadians.  It  is  to  be  called  "Cousin  Cinder- 
alla,"  though  a  more  appropriate  title  might  be  "A  Ca- 
nadian Girl  in  London." 

Rosa  Nouchette  Carey  writes  "The  Sunny  Side  of  the 
Hill,"  another  of  her  pleasant  stories. 

Agnes  and  Egerton  Castle  have  in  "Wroth,"  a  power- 
ful romance  of  England,  France  and  Italy,  containing  a 
strong  love  story.  H.  G.  Wells  tells  in  "The  War  in  the 
Air"  of  future  methods  of  warfare  with  balloons  and  air- 
ships. "Helianthius,"  by  "Ouida,"  is  that  writer's  last 
novel,  which  has  been  so  long  expected. 

Musson  Book  Company. 

The  Musson  Book  Company,  present  quite  a  lengthy 
list  of    fiction  for   this  fall.      Their  leading  novel  is    no 
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doubt  Mrs.  Humphry  Ward's  "The  Testing  of  Diana  Mal- 
lory,"  which  is  quite  up  to  the  standard  of  excellence  of 
this  writer's  previous  work. 

Following  if  in  interest  is  "The  Riverman,"  by  Stew- 
art Edward  White,  another  book  after  the  style  of  his 
lumbering  stories. 

Booth  Tarkington,  who  has  not  published  anything 
for  some  time,  writes  "The  Guest  of  Quesnay."  S.  R- 
Crockett  is  represented  by  "The  World  Well  Lost."  Nor- 
man Duncan,  author  of  "The  Cruise  of  the  Shining 
Light,"  writes  "Every  Man  for  Himself." 

John  Kendrick  Bangs,  one  of  the  greatest  of  living 
humorists,  is  author  of  "The  Genial  Idiot."  "The  Cra- 
dle and  the  Rose"  is  by  the  author  of  "Martyrdom  of  an 
Empress."  The  Baroness  von  Hutten  contributes  "Kings- 
mead." 

McLeod  &  Allen. 

McLeod  &'  Allen's  list  is  about  the  best  they  have 
ever  offered,  and  that  is  saying  a  good  deal.  With  "The 
Firing  Line"  as  a  leader  already  on  the  market,  they  ex- 
pect to  capture  a  big  trade  during  the  fall. 

John  Fox,  jr.,  author  of  "The  Little  Shepherd  of 
Kingdom  Come,"  writes  another  fine  story  in  "The  Trail 
of  the  Lonesome  Pine."  Louis  Tracy,  who  is  one  of  the 
most  popular  authors  of  the  day,  is  at  his  best  in  "The 
Wheel  o'  Fortune."  Meredith  Nicholson,  another  popular 
novelist,  writes  something  out  of  the  ordinary  in  "The 
Little  Brown  Jug  at  Kildare."  F.  Hopkinson  Smith  is 
represented  by  "Peter,"  a  fine  wholesome  optimistic 
novel. 

Henry  Frowde. 

Henry  Frowde,  the  Oxford  University  Press,  has  select- 
ed a  few  first-class  novels  for  the  fall,  which,  together 
with  the  books  issued  during  the  spring  and  summer,  com- 
prise a  notable  group. 

First  of  all,  there  is  the  new  Canadian  story  by  R.  E. 
Knovvles,  of  Gait,  entitled,  "The  Web  of  Time,"  in  which 
Mr.  Knowles  pictures  much  the  same  scenes  as  in  his 
earlier  books.     (Cloth,  $1.25). 

Then  there  is  a  new  novel  by  Rev.  W.  J.  Dawson, 
which  is  called  "A  Soldier  of  the  Future."  In  this  new 
novel  Dr.  Dawson  goes  even  more  deeply  into  the  dangers 
which  threaten  the  Church,  than  he  did  in  his  previous 
novel,  "A  Prophet  in  Babylon." 

Wm.  de  Morgan,  author  of  "Joseph  Vance,"  etc.,  is  to 
have  a  new  novel  which  Henry  Frowde  expects  to  issue 
in  November.  He  will  also  publish  shortly,  "An  Alabama 
Student,"  by  Professor  William  Osier. 

In  juveniles  there  are  three  books  by  the  boys'  writer, 
Herbert  Strang.  "Humphrey  Bold,"  "Barclay  of  the 
Guides,"  and  "Queen  of  the  Sea." 

A.  C.  McClurg  &  Co. 

This  prominent  Chicago  house  has  arranged  an  inter- 
esting fall  list  in  which  many  different  kinds  of  books  are 
represented. 

In  fiction  they  are  publishing  "The  Last  Voyage  of 
the  Donna  Isabel, ' '  by  Randall  Parrish,  a  breezy  sea  story 
involving  the  search  for  a  long  lost  treasure-laden  Spanish 
galleon;  "Ganton  &  Co.,"  by  Arthur  Jerome  Eddy,  a 
story  of  Chicago  commercial  and  social  life,  and  "Wul- 
noth,  the  Wanderer,"  by  II.  Escott-Inman,  a  story  of 
King  Alfred  of  England. 

In  general  books  they  publish  on  October  10,  "The 
Arts  and  Crafts  of  Older  Spain,"  by  Leonard  Williams; 
on   October   10,   "Studies  of   the   Eighteenth   Century  in 

34 


Italy,"  by  Vernon  Lee;  on  September  19,  "Health  and 
Happiness,"  by  Rt.  Rev.  Samuel  Fallows,  D.D.;  on  Octo- 
ber 23,  "Musical  Memories,"  by  George  P.  Upton;  on 
October  10,  "Rugs:  Oriental  and  Occidental,  Antique  and 
Modern,"  by  Rosa  Bell  Holt;  on  September  26,  "The 
Washington  Year  Book,"  by  Wallace  Rice;  on  the  same 
date,  "Catchwords  of  Patriotism,"  and  "Catchwords  of 
Friendship";  on  October  3,  "Clotilde, "  by  Marguerite 
Bouvet;  on  October  10,  "Little  Books  on  Art,"  edited  by 
Cyril  Davenport,  four  volumes;  on  October  10,  "Hand- 
book to  the  Standard  Galleries  of  Holland."  by  Esther 
Singleton;  on  October  3,  "The  Flaming  Sword,"  by 
Edith  Ogden  Harrison. 

Westminster  Co. 

The  most  important  book  on  the  Westminster  Co. 's 
fall  list  is  "Treasure  Valley,"  by  Marian  Keith,  a  Cana- 
dian story,  which  is  to  be  ready  on  October  1. 

W.  A.  Wilde  Company. 

W.  A.  Wilde  Company,  Boston,  are  publishers  of  that 
in  valuable  guide  for  Sunday  School  teachers,  Peloubet's 
"Select  Notes,"  which  will  shortly  be  ready  for  the  new 
year.  (Cloth  $1.25,  interleaved  $2.00,  French  morocco 
$2.00). 

They  also  published  "The  Trail  of  the  Badger,"  a 
story  of  the  Colorado  border  thirty  years  ago,  by  Sidford 
F.  Hamp;  "Six  Girls  Growing  Older,"  by  Marion  Ames 
Taggart;  "The  Turn  of  the  Tide,"  by  Eleanor  H.  Porter; 
"New  Little  Americans,"  by  Mary  Hazelton  Wade;  "The 
Dolls'  Story  Book,"  edited  by  Mary  I.  Lovejoy;  "How 
Richard  Won  Out,"  by  Mary  Knight  Potter. 

Thomas  Y.   Crowell  &  Co. 

A  strong  general  list  of  medium-priced  books  can  al- 
ways be  counted  upon  from  this  house.  Their  1908  list, 
as  published  in  this  number,  will  be  found  to  be  quite  as 
acceptable  and  serviceable  as  any  previous  list. 

In  illustrated  gift  books  they  offer  Thoreau's  "Cape 
Cod,"  in  special  binding  and  with  special  photographic 
illustrations  for  $2.00  net;  Maeterlinck's  "Pelleas  and 
Melisande, "  illustrated  with  scenes  from  the  opera  and 
portraits  of  Miss  Garden;  and  George  Eliot's  "Mill  on 
the  Floss,"  with  17  illustrations.     (Cloth  $1.50). 

In  essays  they  show  Henry  Van  Dyke's  "Counsels  by 
the  Way,"  a  new  volume  of  collected  papers  and  ad- 
dresses ($1.00  net);  Orison  Swett  Marden's  "He  Can 
Who  Thinks  He  Can"  ($1.00  net);  Ralph  Waldo  Trine's 
"On  the  Open  Road"  (50  cts.  net),  and  Woodrow  Wil- 
son's "The  Free  Life,"  a  message  of  the  time.  (75  cts. 
net.) 

They  have  a  strong  list  of  juveniles,  including  "A 
Treasury  of  Verse  for  Little  Children";  "Old  Man 
Coyote,"  by  Clara  K.  Bayliss;  "Stories  of  Persian 
Heroes,"  by  E.  M.  W.  Buxton;  "The  Firefly's  Lovers," 
by  William  E.  Griffis;  "The  Galleon  Treasure,"  by  Percy 
K.  Fitzhugh,  and  "Two  Stowaways,"  by  James  Otis. 

Three  new  plays  in  the  first  folio  edition  of  Shakes- 
peare are  announced,  viz.:  "Coriolanus, "  "Taming  of 
the  Shrew"  and  "Two  Gentlemen  of  Verona." 


Fletcher  B.  Gibbs,  of  Chicago,  was  the  guest  of  honor 
at  a  luncheon  tendered  him  by  the  officers  of  the  Whole- 
sale Stationers'  Section  of  the  Toronto  'Board  of  Trade  at 
the  National  Club  on  September  8.  Those  present  included 
S.  R.  Hart,  J.  F.  Ellis,  Richard  Brown,  H.  L.  Thompson, 
G.  R,  Warwick,  Wm.  Tyrrell  and  W.  A.  Craick. 
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Announcement 


Autumn,   1908 


Our  list  of  New  Publications  for  the  season  now  ready  and  to  be  issued  during  the  Fall,  com- 
prises thirty-five  titles.  There  are  a  number  of  popular-selling  books  every  Canadian  book- 
seller should  stock,  and  an  interesting  range  of  general  subjects.  We  want  every  Canadian 
bookseller  to  have  our  announcements.  If  you  are  not  receiving  them  let  us  put  you  on  our 
mailing  lists  for  regular  distributions. 

A.  C.  McCLURG  &  CO.,  Publishers,  CHICAGO 


THE  NEW  TEXT  BOOKS. 

A  circular  has  been  issued  by  the  Education  Depart- 
ment of  Ontario  in  reference  to  text-books  for  the  coming- 
year,  the  main  provisions  of  which  are  as  follows: 

Until  the  midsummer  vacation  of  1909  the  books  auth- 
orized in  1907-1908  remain  authorized,  but  only  for  the 
schools  in  which  they  are  now  in  use.  It  is  expected  that 
text-books  will  be  ready  by  next  midsummer  to  replace 
those  the  authorization  of  which  will  cease  as  provided. 

The  Education  Department  is  preparing  a  series  of 
copybooks,  which  will  be  ready  about  the  beginning  of 
October,  and  the  prices  of  which  will  be  then  announced. 
It  is  also  preparing  a  set  of  exercises  which  may  be  used 
with  blank  paper  in  lieu  of  the  copybooks. 


RELIGIOUS  ART  OBJECTS. 

Librairie  Beauchemin,  Montreal,  who  carry  a  com- 
plete line  of  stationery  and  books  have  issued  a  small 
book  with  numerous  illustrations  of  a  fine  line  of  relig- 
ious art  objects.  These  consist  of  sacred  pictures,  me- 
dallions, crucifixes,  prayer  books,  beads,  crosses,  first 
communion  badges  and  statuettes. 

This  firm  which  does  a  wholesale  stationery  business 
are  also  manufacturers  of  loose  leaf  books  and  all  office 
requisites  in  the  way  of  stationery. 

Among  the  ecclesiastical  goods  special  mention  might 
be  made  of  the  medallions,  which  are  specially  artistic 
and  varied  in  subjects  embracing  many  of  the  Saints  in 
the  Church  calendar,  the  Saviour,  Virgin  Mary  and  Pope 
Pius  X.  In  addition  to  the  medallions  illustrating  these 
various  subjects,  this  firm  carries  an  exceptionally  line 
line  of  metal  plaques  with  the  subjects  done  in  bas-relief 
and  the  whole  mounted  on  leather  and  velvet  foundati  ns. 

Many  works  of  distinguished  French  Canadians  have 
come  from  this  press,  including  such  famous  names  as  F. 
X.  Garneau,  O.  Cremazie,  Judge  Mathieu,  and  the  great 
poet  of  the  Canadian  people,  Louis  Frechette. 

The  house  of  Beauchemin  which  has  been  established 
since  1842  has  had  a  long  history  of  steady  advancement 
in  business  and  the  best  testimonial  to  this  fact  is  the 
firm's  association  with  such  eminent  works  as  the  ones 
enumerated  above. 


TRADE  NEWS. 

Jesse  H.  Shaw,  stationer,  Lloydminster,  Sask.,  has  sold 
out  to  F.  J.  Colmer. 

The  National  Association  of  Newsdealers,  Booksellers 


tion  condemning  the  tariff  on  wood  pulp  and  other  com- 
modities entering  into  the  manufacture  of  white  paper. 

Osborne  Bros.,  dealers  in  books  and  stationery,  of 
Calgary,  have  been  succeeded  by  F.  E.  Osborne. 

Newsome  &  Gilbert,  dealers  in  typewriters  and  sta- 
tioners, Winnipeg,  have  been  succeeded  by  the  Gordon, 
Radford  Company. 

A.  R.  Daniels  and  C.  J.  Loat,  of  Victoria,  have  opened 
a  store  in  New  Westminster  which  is  known  as  "The 
Fair."  The  firm  are  dealing  in  stationery,  chinaware  and 
other  lines. 

Clark  &  Stuart  Co.,  Ltd.,  Vancouver,  disposed  of  their 
office  furniture  and  typewriter  departments  to  the  former 
managers  of  the  same,  W.  0.  Webster  and  R.  W.  Hanna. 
This  end  of  the  Clarke  &  Stuart  business  is  probably  the 
largest  in  Western  Canada  as  well  as  the  oldest  establish- 
ed, having  been  inaugurated  by  them  some  fifteen  years 
ago.  The  sole  agencies  controlled  are  the  Underwood 
visible  typewriter  and  the  Globe-Wernicke  filing  systems 
and  sectional  bookcases. 


NEW  PLAYING  CARDS. 
Warwick    Bros.    &    Rutter,    Toronto,    are    offering    the 
trade  two  new  packs  of  playing  cards,  "Woto"  and  "No 
Trump  Whist."  which  will  be  welcomed  by  card  players. 


"Woto"  is  an  ideal  ordinary  size  pack  to  retail  at  25 
cents,  with  plain  and  gilt,  edges.  It  is  made  with  an  "ex- 
quisite finish,  admitting  of  rapid  and  correct  shuffling. 
"No  Trump  Whist"  has  been  produced  especially  on  ac- 
count of  the  great  demand  for  bx-idge  cards.  It  is  the 
narrow  shape  with  large  size  index. 


A  new  line  of  desk  baskets  is  being  shown  by  Buntin, 
Gillies  &)  Company,  Limited,  Hamilton.  It  is  a  strong, 
tight-woven     wicker  basket,   10  x  15  x  3|  inches  in  size. 


and  Stationers,  in  session  at  Philadelphia,  passed  a  resolu-      Price  $6  per  dozen. 
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LONDON  PARIS  BERLIN 

Raphael   Tuck 


TRADE  MARK 


9-17  St.  Antoine  Street 


Montreal, 


Christmas  and  New  Year  Cards 


Over  one  thousand  entirely   new  sets,   comprising  in  the  aggregate  a  wealth 
and   variety   of  subject   adapted    to  every   possible   taste. 


Valentines  Are  Now  Being  Shown 

by  our  representatives.  Their  magnificent  success  of  last  year,  added  to 
the  charm  of  novelty,  superiority  of  reproduction  and  general  excellency  of 
the  new   collection,    will    ensure   them   a  welcome   reception   everywhere. 

Paper  Dolls,  Half  Masks, 
Reliefs,  Wall  Texts, 

domftlete  Descriptive   Catalogues 
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CAPE  TOWN  NEW  YORK 

Sons  Company,  Ltd. 


By  Special  Appointment 


Publishers  by  Special  Appointment  to  Their 

Majesties  King  Edward  VII  and  His 

Queen  Alexandra 


P.O. 


Publishers  by  Royal  Warrant 


Toy  Books  and  Juveniles 

In   great   variety   and   of  unsurpassed   beauty  and   excellence. 

Christmas  and  New  Year  Post  Cards 

Unapproachable  for  beauty    of  design,  elegance  of  finish  and  appropriateness. 
Glistening  dew  effects  more  beautiful  than  ever,  and  bewildering  in  their  variety. 

[    Holly  Specialties 

Such  as  Seals,  Tags,  Embossed  Greeting  Cards,  in  great  variety. 

\   Christmas  Tree  Ornaments, 

Forwarded  Free    Ufton  Ajyftncation 
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Important    Investigation    into    the    Question    of   Stationers'   Profits 

Samuel  Ward,  a  Boston  Stationer,  Secures  Data  from  Many  United  States  Stationers,  from 
which  he  makes  a  Report  on  Stationers'  Profits  that  Ought  to  Interest  the  Canadian  Trade. 


Last  July,  Samuel  Ward,  of  the  Samuel  Ward  Com- 
pany, Boston,  a  broad-minded  stationer,  sent  out  a  cir- 
cular to  the  United  States  trade  asking  for  information 
as  to  I  lie  manner  of  estimating  expenses  and  profits.  To 
this  circular  a  large  number  of  replies  were  received  and 
from  the  data  thus  secured  Mr.  Ward  has  prepared  a 
statement  which  is  of  decided  interest  to  every  member 
of  the  trade.  The  questions  asked  were  as  follows: 
Questions  Asked. 

Do  you  take  stock  at  least  once  a  year?  Answer  "Yes" 
or    "No" 

Do  you  keep  an  expense  account?  Answer  "Yes"  or 
"No".' 

Class. 

Insert  an  X 
in  the  class  or  division 
to  which  you  belong. 

A.  My  (or  our)  business  is  retail.  | 1 

B.  My  (or  our)  business  is  wholesale. 

C.  My  (or  our)  business  is  wholesale  and  retail.  | 1 

D.  My  (or  our)  business  is  that  of  a  manufac- 
turer. 1 1 

Division  of  Classes. 

M.   My    (or   our)    annual,  sales   are   less   than 

$25,000.  | 1 

N.   My    (or   our)    annual  sales   are   $25,000   or 
more,  but  less  than  $50,000. 

O.  My    (or  our)    annual  sales  are  $50,000  or   | 1 

more,  but  less  than  $150,000.  •  | 1 

P.  My  (or  our)  annual  sales  are  over  $150,000.  [ 1 

•The  per  cent,  of  gross  profits  on  last  year's  sales  was 
per  .cent. 

**The  percentage  of  expenses  on  these  sales  was 

per  cent. 

The  difference  was  therefore per  cent., 

which  would  have  been  the  per  cent,  of  net  profits  on  sales 
if  there  had  been  no  losses  for  bad  debts  or  depreciation 
on  fixtures  or  machinery,  but  taking  these  items  into  ac- 
count reduces  the  above  percentage  of  actual  net  profit  on 
sales  to per  cent. 

*As  the  last  year  has  been  probably  with  most  persons 
an  exceptionally  poor  one,  is  it  asking  too  much  of  you 
to  give  figures  for  the  two  years  previous  to  the  last  also? 

**In  order  to  have  uniformity  in  the  returns  when  fig- 
uring the  percentage  of  expense  on  sales,  please  include  in 
the  expense  account  a  fair  salary  for  yourself  and  part- 
ners (if  any)  or  if  a  corporation  include  the  amounts  paid 
to  all  salaried  officials,  but  do  not  include  interest  on 
capital. 

The  Results. 

Here  are  extracts  from  some  of  the  replies  received: 

"I  am  at  a  loss  to  figure  the  gross  profits  on  my  sales, 
and  shall  be  glad  to  have  you  show  me  how  to  do  it." 

"We  think  your  scheme  a  very  good  one  and  that  it 
stands  on  its  merits." 

"We  do  not  know  why  you  want  this,  but  trust  it  is  to 
further  the  dealers'  interests.  We  have  no  association 
here,  but  neither  have  we  any  price  cutting,  in  which  we 
presume  we  are  to  be  congratulated.  We  think  a  demand 
should  be  made  for  manufacturers  of  specialties  to  publish 
and  establish   selling  prices,  high  enough  to  give  dealers 


larger  profits   on    them,   and   to  require   them   to   demand 
that  dealers  maintain  the  published  selling  prices." 

"We  think  the  association  should  pass  a  resolution  to 
instruct  every  member  to  tar  and  feather  every  salesman 
who  submits  a  price  of  30  per  cent,  off  f.o.b.  factory,  and 
to  crucify  the  salesman  who  insults  you  by  offering  you 
25  per  cent,  off  f.o.b.  factory." 

"While  we  could  give  the  figures  for  total  business, 
our  books  are  not  departmentized  so  that  we  can  tell  what 
portion  is  stationery,  and  if  the  current  opinion  as  to  the 
profit  in  the  drug  end  is  to  be  relied  upon,  we  fear  that 
our  figures  might  unduly  swell  the  net  profits." 

"We  spoiled  the  form  you  sent  us  and  would  appre- 
ciate it  if  you  could  send  us  another.  Complimenting  you 
on  your  great  forethought  on  this  matter,  we  are,  etc." 

"Expense  account  kept,  but  never  added." 

"We  prefer  not  to  give  any  figures." 

"Astual  profit  on  investment  7%  per  cent." 

"Stationery  business  only  four  months  old." 

"All  expenses  not  charged  to  stationery  department 
that  properly  belong  to  it." 

One  party  claims  that  he  made  "a  gross  profit  on  sales 
of  one  year  of  53  per  cent.  The  year  before  of  57  per 
cent.,  but  does  not  take  stock,  nor  does  he  keep  an  ex- 
pense account."  His  returns  are  very  properly,  therefore, 
not  included  in  the  list. 

One  party,  as  to  profits,  replies,  "Two  meals  a  day," 
and  gives  no  further  facts. 

One  of  the  largest,  most  able  and  businesslike  concerns 
in  the  country  writes,  "Make  them  show  up  good  expense 
accounts.     None  of  them  gets  them  big  enough." 

One  man  keeps  an  expense  account,  "nearly  so,"  and 
claims  a  gross  per  cent,  of  profit  on  his  sales  of  50  per 
cent.,  which,  of  course,  is  100  per  cent,  on  his  cost,  but 
does  not  state  his  per  cent,  of  expense  on  sales  or  his  net 
per  cent,  of  profit  on  sales.  It  is  probable  that  he  intended 
to  state  that  he  made  50  per  cent,  on  cost,  which,  of 
course,  is  33  1-3  per  cent,  on  his  sales,  for  it  is  very  doubt- 
ful if  there  is  any  dealer  in  the  United  States  whose  sales 
for  the  year  average  twice  what  the  goods'  cost  him." 

One  of  the  largest  dealers  in  the  country  writes:  "Our 
method  of  inventorying  many  stocks  is  about  as  follows: 
We  inventory  at  $1  stock  that  costs  $1,  that  is  new, 
fresh  and  salable,  and  has  not  been  in  stock  over  a  previ- 
ous inventory.  If,  on  hand  at  time  of  second  yearly  in- 
ventory and  still  fresh  and  salable,  it  is  taken  at  25  per 
cent,  discount,  at  third  inventory  50  per  cent,  discount, 
at  fourth  75  per  cent,  and  at  fifth  taken  at  nothing.  In 
this  way  the  'shopkeepers'  get  down  to  a  low  inventory 
valuation,  whatever  may  be  the  actual  selling  value.  This 
latter  is  determined  according  tc  the  item  and  its  sal- 
ability." 

Two  parties  report,  "We  do  not  take  stock,"  and  one 
adds,  "Do  not  keep  an  expense  account." 

As  to  the  returns  received :    We  have  divided  them  into 
(1)  retailers,  (2)  wholesale  and  retail,  (3)  wholesale.  (4) 
manufacturers.     Many  parties,  however,  in  the  first  three 
divisions  do  more  or  less  manufacturing. 
The  division  of  classes  is  as  follows: 

M.  Annual  sales  less  than  $25,000. 

N.  Annual  sales  $25,000  or  more,  but  less  than  $50,000. 

O.  Annual  sales  $50,000  or  more,  but  less  than  $150,000. 

P.  Annual  sales  over  $150,000. 
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No. 
No. 
No. 

No. 


Retailers  in  Class  M. 

(Yearly  sales  less  than  $25, 000,  four  reporting)  : 

Per  Cent.  Net  on, 
(  Sales  After  De- 

ducting All  B&4 
Debts  and  De- 
Percent.     Per  cent,  of     preciation  for 
of  Gross     Expense     Fixtures,  Mdse., 
Profit  on  Sales,  on  'Sales.     Machinery,  etc. 

1    331-3  .23  .09 

2    40  .30  .10 

3    30  .22  .05 

4 331-3  .261-2  .04  3-4 


.07 


.  .  Average  of  the  4     .34  1-7  .25  3-8 

Retailers  in  Class  N. 

(Yearly  sales  $25,000  or  more,  but  less  than  $50,000, 
three  reporting) : 


No.   5    40 

No.  6    25 

No.  7 30  1-5 


Average  of  the  3     .32 


.25 

.23 

.20  1-2 

.22  7-8 


.12 
.02  1-2 

.08  1-5 

.07  1-2 


Retailers  in  Class  O. 

(Yearly  sales  $50,000  or  more,  but  less  than  $150,000, 
eleven  reporting)  : 


No.  8 

.31 1-2 
.41  3-4 

.24 1-4 
.34  4-5 

.03  3-4 

No.  9  

.07 

No.  10  

.29 

.20 

.01 

No.  11  

.40 

.22 

.15 

No.  12  

.33 

.28  1-4 

.26 
.16  1-4 

.05 

No.  13  

.11  2-5 

No.  14  

.28 

.24 

.03  1-2 

No.  15  

.39  4-5 

.35  2-5 

.03  2-5 

No.  16  

.30  1-10 

.24  3-5 

.05  1-2 

No.  17  

.34 

.23  1-4 

.10  1-7 

No.  18  

341-2 

.33  5-8 

.00  1-2 

Average  of  the  11 

33  5-8 

.25  7-8 

.06 

Retailers  in  Class  P. 

(Yearly  sales  $150,000  or  over,  seven  reporting)  : 

No.  19   28  .22  4-5  .04 1-2 

No.  20 331-3  .271-3  .04 


No.  21  

No.  22  

.29 

.  .29  1-2 

.14 

.22  1-2 
.23  1-3 
.21  3-4 
.30  1-2 

.15 
05 

No.  23  

No.  24  

No.  25  

.31 

.31  7-8 
.37  1-4 

.07 
.10 
.06  3-4 

Average  of  the  7 

.31  2-5 

.23  1-6 

.07  47-100 

Average  of  the  whole 
25  retailers  in  the 
4  classes  above.  .      .32  7-8 


.24  5-8 


.06  3-4 


Wholesale  and  Retail  in  Class  N. 


(Yearly  sales  $25,000  or  more,  but  less  than  $50,000, 
three  reporting)  : 

No.   26    25  .21  .04 

No.  27 23  5-8  .19  2-5  .03 

No.  28   331-3  .221-4  .11 


Average  of  the  3     .271-3 


.20  7-8 


.06 


Wholesale  and  Retail  in  Class  O. 


(Yearly  sales  $50,000  or  more,  but  less  than  $150,000, 
seven  reporting) : 


No.   29  35 

No.  30 331-3 

No.  31  30 

No.  32  36  2-3 

No.   33  31 

No.  34 26  7-10 

No.  35 29 


Average  of  the  7     .31  5-8 


.30 

.21  3-8 
.27  1-4 
.27 1-3 
.20  1-5 
.22  9-10 
.26  1-2 

.25  1-12 


.04  1-2 
.11  3-8 
.02  3-4 
.09 
.09 

.03  3-5 
.02  1-4 

.06  1-10 


Wholesale  and  Retail  in  Class  P. 
Yearly  sales  $150,000  or  more,  four  reporting)  : 

.25  .08 

.29  1-4  .01  2-5 

.18  1-2  .03  7-8 

.251-5  .04.3-4 


No.   36    33  1-3 

No.  37 314-5 

No.  38 22  1-3 

No.   39    30 


Average  of  the  4     .29  3-8 


Aver,  of  14  above : 
wholesale  &  retail     .30 


.24  1-2 


.24 1-4 


.04  1-2 


.04  9-10 


ROYAL  WHITE  SUEDE  WEDDING 

stock  is  the  pure  white  that  so  many  fashionable  dealers  have  adopted.  A 
richer,  higher  quality,  finer  printing  paper  cannot  be  made.  The  shade  is 
most  pleasing  and  to  those  who  desire  a  change  from  the  fashion  of  the 
past  few  years  Royal  White  will  be  most  acceptable. 


We  of  course  still  have  the  Pearl  Gray 
Suede  Finish  stock  for  those  who  prefer  it. 


GEO.  B.  HURD  (Sl  CO. 

Fine   Paper   MaKers 

425  and  427  Broome  Street,  New  YorK,  U.S.A. 
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REO I  STEREO 

Ri|.  U.  S  Pat.  Off. 


BOOKSELLER   AND   STATIONER 


Wholesale  Dealers. 

(Sales  $150,000  or  mure,  two  only  reporting)  : 

No.  40 341-2  .32  4-5  .00 

No.  41 24  .171-2  .06  1-2 


Average  of  the  2     .291-4 


.25  1-7 


.03  1-4 


Per  Cent.  Net  on 
Sales  After-De- 
ducting All  Bad 
Debts  and  De- 
Per  cent.     Per  cent  of     preciation  for 
of  Gross    Expense     Fixtures,  Mdse., 
Profit  on  Sales,  on  Sales.     Machinery,- etc. 
Average    of    the    41 
above,  viz.:  25  re- 
tailers,    14     whole- 
sale  and  retail,    2 

wholesale    311-6  .241-2  .06* 

*Or  to  be  exact,  .0597  per  cent. 

Manufacturers. 

(5  reporting,  three  whose  annual  sales  are  $50,000  or 
more,  but  less  than  $150,000;  two  whose  sales  are  over 
$150,000)  : 

No.   42    32  .27                  .04 

No.  43    40  .25                  .131-2 

No.   44    75  .59                  .16 

No.  .45    51  .31 1-2             .19 

No.  '46    40  .22                  .18 


Average  of  the  5     .47  3-5 


.329-10 


.14  1-10 


It  is  assumed  that  in  the  above  figures  all  parties  includ- 
ed in  their  expense  account  a  fair  salary  for  themselves  and 
partners,  if  any,  or  if  a  corporation,  salaries  for  their  offi- 
cers. No  doubt  this  was  done  in  most  cases,  for  the  fact 
was  clearly  stated,  if  there  were  those  making  the  returns 
who  did  not  do  so,  the  percentage  of  net  profit  would  be 
reduced  still  further. 

It  is  to  be  remembered  that  in  the  net  results  above  no 
interest  on  capital  was  included.  It  would  be  interesting 
to  know  what  was  left  of  profits  if  this  should  be  done.  Is 
the  stationer  always  getting,  in  addition  to  his  living,  six 
per  cent,  on  his  capital?    If  more,  how  much  more? 

Again :  Is  the  above  showing  better  than  would  be  the 
average  if  all  the  stationers  of  the  country  had  responded? 
We  are  inclined  to  think  it  is  and  for  several  reasons,  not 
the  least  of  which  is  that  the  successful  concerns,  as  a 
general  rule,  are  naturally  proud  of  being  successful  and 


do  not  hesitate  to  let  it  be  known,  while  the  men  who  are 
struggling,  making  nothing  or  losing  money  do  not  care  to 
respond  even  in  an  impersonal  way. 

Again.  Is  it  not  evident  that  a  stationer,  in  view  of 
his  large  percentage  of  expense,  must  of  necessity  sell  his 
goods  at  a  large  percentage  of  profit  if  he  is  to  pay  his 
bills  and  is  not  the  man  who  is  forever  "cutting"  and 
meeting  prices  that  his  customer  says  are  quoted  (with  a 
string  attached,  perhaps,  that  the  stationer  knows  nothing 
about) — is  not  such  a  man  pursuing  a  very  dangerous 
course? 

Does  not  the  stationery  business  need  revision  when  the 
net  returns  are  so  entirely  out  of  proportion  to  the  long 
hours,  brains,  careful  attention  to  details,  risks,  capital, 
etc.,  that  are  absolutely  necessary  to  success? 

Is  it  not  also  clear  that  those  of  us  who  are  engaged  in 
the  manufacturing  of  goods  that  are  sold  to  dealers 
throughout  the  country  must  realize  the  necessity  of  the 
retailers  making  a  large  percentage  of  profit  and  establish 
prices  accordingly?  We  ourselves  realize  this  as  never 
before,  and  we  believe  other  manufacturers  who  study 
these  figures  will  see  the  necessity  of  doing  likewise. 


A  PECULIAR  MEASURE. 

The  druggists  who  sell  stationery  have  decided  to  place 
themselves  on  the  same  footing  as  the  stationers  and  re- 
fuse to  sell  stationery  after  six  p.m.,  and  not  to  go  to  the 
expense  of  standing  a  test  law  suit,  says  a  Lethbridge, 
Alberta,  paper.  They  have  had  printed  a  number  of  cards 
as  follows,  and  have  placed  them  in  the  windows  and  in 
the  stores: 

BY  ORDER 

— of— 
THE  CITY  COUNCIL 

Sale  of  the  following  goods  is 
PROHIBITED 
After  Six  O'clock  p.m.     Please  don't  ask  for  Them. 
STATIONERY. 
Including 
Writing  Paper, 
Envelopes, 
Books, 
Magazines, 
Local  Newspapers, 
Postage  Stamps, 
Fancy  Goods. 


SOMETHING  ALTOGETHER  NEW  IN  SAFETY   INK  STANDS 

NUMAN'S  "NOAIR" 


If  you  sell  the  "Noair"  safety  you  will  not  be  bothered 
with  complaints  about  corks  falling  out.  The  Noair  cork  Is 
made  of  the  finest  acid  proof  rubber  absolutely  warranted  to 
last  for  years. 

It  is  constructed  so  there  is  •  double  clamp  on  the  outside 
as  well  as  on  the  inside  making  it  impossible  for  the  cork  to  fall 
out. 

This  is  an  absolutely  new  feature  in  Safety  Inkstands. 

Made  in   the   finest   fire   polished   Crystal   Glass.     Note   the 
Squatty  appearance. 


No.  601   "Noair"  size  2%  inches 
No.  603        "  "3 


$2.00  per  doz. 
3.00 


Be  up-to-date- 


Sold  by  all  jobbers  in  Canada. 

Order  sample  dozen  from  your  jobber  and  watch  them  sell 


C.-H.  NUMAN  CO. 


Sole  Manufacturers 

NEW  YORK 
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CARBON    PAPER  and   RIBBONS    are 

absolutely  CLEAN  and  LONG-LASTING 
and  PLEASANT  to  handle. 

SOLE  MANUFACTURERS  FOR  THE  TRADE 

Peerless  Carbon  and  Ribbon  Mfg.  Co. 


Factory  : 

TORONTO.  CANADA 


Limited 


Copying  Presses  In  AI1  Sizes 

ALSO  SCHOOL  FURNITURE 


The    James    Smart 
Mfg.    Co.,    Limited 

Brockville,  Out., 

and 

Winnipeg,   Man. 


SEND  FOR  CATALOGUE 


"SUPERIOR" 

Paper  Fasteners 

jThey  have  two  points 
Superior  J  which  pierce  the  paper. 
Because   I  "'e  PaPers  cannot  pivot. 

I  They  are  inexpensive. 

Samples  and  quotations  furnished  the 
trade  upon  request. 


Patented  July  14,  1903 

For  sale  by  all  leading  stationers. 


Superior   Manufacturing   Co.,  Sidney,  Ohio 


sGuaranteed   by    Government    Analyst: 
All  Stationers  f^j,  Noil- 


should  stock 


Reliance' 


<8 


Corrosive 

Inks 


!!WWWSl'toaga» 


I  RELIANCE'?*! 

DRYINK 


The  Reliance  Ink  Co., 


Montreal  &  Winnipeg 


:Gums,  Pastes,  Endorsing  and  Showcard  Inks 


OOPUUb 


'1*& 


(Blank  ^ooks 


Recognized    as    the 
leading  and  most  com- 
prehensive line  of  Blank 
Books  of  all  kinds  in   the 
market. 

STANDARD 


in  every 
respect 


/ 


SPECIAL  !! 

CI  Have  you  sent  for  a  Frey  patent 
flat  opening  book,  bound  sheep, 
ends  and  bands  with  Byron 
Weston's  Paper?  If  not,  why  not? 


HOME  OFFICES 
AND  FACTORY 
Bridge,  Front 
and  York  Streets 
BROOKLYN,    N.Y. 

SALESROOMS 

109-111  Leonard  St. 

NEW  YORK 

220  Devonshire  Street 

BOSTON 

Republic  Building 
State  and  Adams  Sts. 

CHICAGO 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  8TYLES 


Fine  Points,  Ai,  128,  333 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN    AGENTS; 

THE   BROWN  BROS,  LIM,TED 

TORONTO. 
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PAYSON'S  INDELIBLE  INK 


HOTEL   DIRECTORY. 


INDEUBLEl 

Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876:  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard 
Commercial  Works 


Matte's  Interest  Tables 

At  4,  5,  0,  7,  8,  9  and  10  per  cent,  per  annum  by  Napol- 
eon Mattk,  5th  Edition.     Price,  $3.00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  same  author.  On  fine  heavy  paper  and  strongly 
bound.     Price,  S3.00. 

Hughes'  Interest  Tables  and    Book   of 
Days    Combined 

At  3,  3^2,  4,  5,  %%,  0,  7  and  8  per  cent,  per  annum.      By 

Charlks  M.  C.  Hughes.    Price,  $5.00. 

Hughes'  Supplementary   Interest  Tables 

Comprising  a  Special  Interest  Table  for  daily  balances, 
shoving  interest  for  one  thousand  days  on  any  amount, 
rates  from  '4  per  cent,  to  3}  per  cent.,  inclusive.  Also  a 
table  showing  interest  for  one  thousand  days  at  5  per 
cent.,  by  means  of  which  (in  connection  with  Compara- 
tive Tallies',  interest  for  one  thousand  days  call  be  ob- 
tained at  any  rate  from  i  per  cent,  to  10  per  cent., 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
foi  obtaining  interest  on  any  rate  from  *  per  cent,  to  10 
percent.,  inclusive,  on  the  basis  of  365  days  to  the  year 
in  J  per  cent,  rates.  By  Chaki.es  M.  C.  Huchks. 
Price,  s'2.00. 

Hughes'   Interest  Tables 

At  6  and  7  per  cent  ,  per  annum  (on  the  basis  of  365  (lays 
to  the  year  ,  for  one,  two,  three  and  four  months  and 
days  of  grace;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.  By  CHARLES  M  C.  Ht'iUEEX  (on 
folde  1  card,  14}x9/2),  strongly  hound.  Price,  si  oo. 
Hughes'  Savings  Bank  Interest  Tables 
At  2'/j.  3  or  V/2  per  cent  (each  on  separate  card),  on  the 
basis   nf  one   month,    being   1-12  part    of    a    year.     By 

Charles  M.  C.  Hughes.    Price,  $l.oo 

Buchan's    Sterling  Exchange   Tables 

Converting  sterling  into  Canadian  currency,  and  vioo 
versa,  advancing  by  Sl.lis  and  Kiths,  with  other  useful 
tables      By   EWING    lillCHAN.      Second   edition.     Price, 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 

Showing  the  relal  ive  value,  according  to  the  rati-  of  dis- 
count in  London,  in  Canadian  and  New  York  systems  of 
quotations,  of  bills  of  exchange  drawn  at  any  rate  or 
having  any  number  of  days  to  run,  etc.,  etc.  By  Ewisci 
Bi  i  man      Price,  S4.00. 

Buchan's    Par   of  Exchange   (Canadian) 

Giving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £1  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.  By  Ewing  Buchan  Price 
in  sheets),  each,  20*.;  mounted  (on  boards',  each,  35c. 

Import  Costs 
Showing  "laid  down  costs  '  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  five  per  cent  to  fifty  per  cent  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 
per  cent,  rates.  A  separate  table  for  each  rate  By  H 
S.  Martin.  Price,  $1.50.  Full  bound  leather-limp 
New. 

The  Importers'  Guide 
A  hand-book  of  advances  of  sterling  costs  in  decima 
.currency  from  one  penny  In  1.(10(1  pounds,  with  a 
ELANNEI,  TABLE,  from  20  to  100 shillings  per  piece  of 
46  yards  By  R  CAMPBKLL  and  .1  W.  Little 
Leather,  75c. 

The  Canadian    Customs   Tariff 

Revised  to  date,  containing  lists  of  warehousing  ports  in 
the  Dominion,  the  Kranco-t  'anadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs 
German  Rixmark,  at  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money,  Harbor 
.Dues,  etc.,  etc.     V.  Cap.  8vo,  cloth.     Price,  50c. 

MORTON,   PHILLIPS    &    CO., 

PUBLISHERS 

115  and  1  1  7  Notre  Dame  St.,  West,  MONTREAL 

The  BROWN  BROS..  Ltd..  Toronto,  carry  a  full 
line  of  our   publications. 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 
This  house  is  pleastntly  and  conveniently  lo- 
cated on  the  East  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful,  Every  attention 
paid  to  guests.  Billia  -ds  and  Pool.  Hot  and 
cold  water  baths.    A.  M3N100L,  Prop 


TOWER  HOTELQEORGETOWN 

I  wvv  tn  nv-r  i  1. 1_    DEMERARA 

BRITISH  3UIANA. 

This  first-class  hotel  is  most  conveniently  situ- 
ated in  the  coolest  itnd  healthiest  part  of  the 
oity.  Five  minutes  from  railway  station  and 
steamer  stallings,  am  near  to  all  principal  publio 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH,  Proprietress, 

Opposite  Victoria    Park    and    Cedar   Ave. 

Private  Board  $12  to  $11  per  week. 
Open  Nov.  CIosm  in  May, 


WINTER  RESORT 
Queen-s  Park  Hotel 

Port  of  Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For  rates,   etc, 
apply  Trinidad  Shipping  and  Trailing  Co., 
29  Broadway.  New  York. 


THE  GRAND  UNION      ^ 

The  most  popular  hotel  in 
OTTAWA,  Oat.     Jambs  K.  Paisley,  Prop 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS    AND    AUDITORS. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  15J  Toronto  St.  .Toronto. 

465  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  g-ives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 


liTe  Topaz  Pencil 

As  good   as   any   at  any   price. 
Better  than  any  at  the  same  price. 

HB--H-HH-HHH-B 

-  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


PLASTIC    TITLES   OF   FICTION. 

He  was  a  stranger  in  the  city, 
seeking  amusement  between  trains. 
And  so  he  wandered  to  the  public 
library  and  after  a  few  moments 
spent  in  the  museum  he  entered  the 
fiction   room. 

"1  wonder  what  I'll  read,"  he 
thought.  A  messenger  boy  entered 
and  walked  to  the  desk  of  Miss  Min- 
nie Neale,  who  has  charge  of  the 
fiction  room. 

"Say,"  he  said,  "I  want  that  book 
called  'The  Wheel  Goes  'Round.'  ' 

"What?"  asked  Miss  Neale.  "Don't 
you  mean,  'The  Turn  of  the  Balance,' 
by  Brant  Whitlock?"  she  asked. 

"That's  it,"  the  messenger  boy- 
said. 

This  amused  the  stranger.  But  he 
was  to  hear  more.  Soon  another 
person,  after  searching  the  shelves 
for  about  an  hour,  inquired  what  had 
become  of  that  new  book,  "The  Lady 
Decorator."  He  was  given  "The 
Lady  of  the  Decoration"  and  went 
away  satisfied.  Then  came  a  request 
for  "Double  Quick"  and  the  person 
received  "Double  Trouble,"  by  Her- 
bert Q'lick. 

"Say,"  said  a  girl  as  she  ap- 
proached the  desk,  "I've  been  looking 
for  that  'Box  di  Oranges'  all  after- 
noon, but  I  can't  find  it  anywhere." 
"Sure  it  isn't  'A  Bow  of  Orange 
Ribbon'?"  Miss  Neale  asked. 

"Of  course  it  is,"  said  the  girl. 
"How  foolish  of  me." 

Some  one  called  for  "The  Author's 
Hangman"  and  got  "The  Literary 
Guillotine,"  white  still  another  left 
the  library  with  "The  Beloved  Vaga- 
bond" instead  of  "That  Popular 
Tramp." 

The  stranger  remained  near  Miss 
Neale's  desk  nearly  an  hour.  When 
he  went  away  he  decided  he  had 
found  the  amusement  he  had  sought. 
— Kansas  City  Star. 


THE  TIME  TO  BUILD  UP  NEW 
BUSINESS. 

The  time  through  which  we  are 
just  passing  is  just  the  time  to  build 
up  new  and  lasting  business.  When 
timid  advertisers  drop  out  of  the 
papers  it  is  the  opportunity  of  the 
courageous  business  men  to  push  the 
harder.  The  absence  of  competition 
in  the  advertising  columns  of  the 
papers  and  magazines  must  give  the 
advertisers  greater  prominence  and  a 
larger  audience.  The  greatest  per- 
manent successes  by  advertising  have 
started  just  in  trying  times,  when 
others  halt  and  hesitate,  pull  their 
horns  in  and  leave  to  others  the 
right  of  way. — Mail  Order  Journal. 


42 


BOOKSELLER   AND   STATIONER 

Commercial    Stationery — Selling    Files   and    Office    Furniture 

The  Stationer  is  the  Proper  Medium  for  the  Sale  of   These  Devices- 
The    Best     Methods    to    Adopt    in    Handling     the    Various    Lines. 


Filing  cabinets,  card  indexes,  and  office  furniture  are 
no  longer  considered  by  the  progressive  stationer  as  a 
side  line  or  as  necessary  evils  of  the  business.  They  have 
been  steadily  moved  forward  to  the  most  prominent  posi- 
tion on  the  floor  from  more  or  less  obscure  places.  At 
first  the  space  they  occupied  was  grudgingly  given  to  a 
few  samples,  which  were  neglected,  and  soon  covered 
with  dust  and  all  sorts  of  miscellaneous  articles.  To-day 
the  up-to-date  stationer  handling  them  considers  them  an 
advantage.  This  applies  particularly  to  filing  cabinets 
and  card  index  systems.  An  outfit  of  either  when  pro- 
perly installed  makes  the  purchaser  a  friend  of  the  firm 
making  the  sale. 

A  filing  cabinet  has  been  sold,  but  what  about  the 
interior  ?  If  a  vertical  file,  has  the  proper  method  of  in- 
dexing been  suggested  and  the  salesman  studied  the  sys- 
tem which  is  best  adapted  to  his  customer's  needs  ?  We 
are  aware  that  many  times  this  is  not  attempted  and 
the  desired  results  not  obtained.  Too  many  filing  out- 
fits are  like  the  clothing  merchant's  dummy— it  shows  off 
a  beautiful  suit  of  clothes,  but  is  a  wooden  man  just  the 
same.  A  filing  cabinet  may  be  constructed  of  the  finest 
material  and  be  beautifully  finished,  yet  of  itself  is  of  no 
value  for  the  use  intended,  unless  the  interior,  the  vital 
part,  is  intelligently  equipped. 

We  must  remember  that  data  is  the  foundation  of 
every  business,  and  its  value  is  largely  regulated  by  the 
ease  and  rapidity  with  which  it  can  be  handled,  hence  the 
necessity  of  giving  the  closest  attention  to  each  custom- 
er's needs. 

The  manufacturer  of  filing  cabinets  realizes  he  must 
look  to  the  stationer  for  successful  and  intelligent  hand- 
ling of  his  product.  While  the  average  stationery  sales- 
man has  much  to  learn  along  this  line,  he  is  far  superior 
to  his  brother  salesman  in  the  furniture  business. 

The  up-to-date  stationery  business  is  fast  becoming 
the  business  man's  department  store,  therefore  he  ex- 
pects to  purchase  his  filing  cabinet,  pens,  card  index 
cabinet,  ink,  also  his  desk  and  chairs  with  his  pencils 
and  paper.  Thus  the  proper  place  for  all  lines  of  office 
furniture  is  with  the  stationer. 

Great  cave  should  be  exercised  in  selecting  the  filing 
cabinet  and  office  furniture  which  you  desire  to  carry. 
There  are  several  lines  of  filing  cabinets  as  standard,  and 
nothing  else  should  be  handled,  no  matter  how  tempting 
the  seemingly  larger  outfit  may  look,  you  cannot  afford 
to  touch  them.  They  are  usually  of  cheaper  construction, 
limited  as  to  variety,  and  soon  become  dead  ones.  The 
same  care  must  be  exercised  in  your  selection  of  office 
furniture.  There  are  many  manufacturers  who  cater  to 
the  stationery  trade.  They  invariably  represent  the  best 
the  market  affords  in  construction,  style  and  finish.  Do 
not  make  the  mistake  of  buying  several  makes  of  desks 
and  chairs  unless  your  stock  is  very  large,  running  into 
the  thousands,  it  is  better  to  confine  yourself  to  two 
lines.  From  one  factory  you  can  purchase  your  high  and 
medium  grades,  the  cheaper  grades  from  another.  By 
doing  this  you  can  satisfy  the  prospective  customer  who 
wishes  to  purchase  an  entire  outfit.  You  will  be  able 
to  group  together  high  and  medium  grades  that  will  vary 
in  value  and  price,  but  still  harmonize,  and  this  is  what 
any  one  purchasing  a  complete  outfit  would  desire,  not 
a  collection  of  old  pieces. 

After  finding  what  grade  and  finish  your  prospective 
customer  is  considering,  it  has  been  suggested  as  best  to 


assemble  the  pieces  that  interest  him,  shutting  them  off 
from  the  stock  with  screens.  These  should  be  at  least 
seven  feet  high,  covered  with  burlap.  It  is  better  to 
have  three  sets  of  screens  of  different  colored  burlap,  one 
that  will  harmonize  with  antique  oak,  another  for  golden 
oak,  and  the  third  for  mahogany.  The  expense  of  these 
screens  is  small  in  proportion  to  the  advantage  gained  by 
their   use. 

Right  here  is  another  advantage  in  limiting  your 
stock  to  one  or  two  lines — the  salesman  can  and  should 
learn  all  about  their  construction  and  finish — it's  an  in- 
teresting story.  Get  your  customer,  when  possible,  com- 
fortably seated,  screened  off  from  all  the  rest  of  the 
stock.  Concentrate  his  mind  on  the  goods  before  you  by 
your  interesting  talk,  and  the  sale  is  usually  yours.  Con- 
trast this  with  the  usual  way  of  conducting  your  cus- 
tomer all  over  the  showroom,  accompanied  by  the  run- 
ning remarks  :  "Here  is  a  fine  Boston  desk,  this  is  a 
Buffalo,  one  of  the  best  made.  This  is  made  by  the  Cin- 
cinnati people."  Is  it  a  wonder  your  customer  goes  out 
and  places  his  order  where  he  feels  it  will  be  handled  in- 
telligently ?  Yet  every  desk  you  showed  him  was  a  good 
one,  and  you  have  a  lot  of  money  tied  up  in  them,  but 
they  don't  sell  because  your  shot  is  scattered — you  pep- 
per his  side  with  a  lot  of  small  shot.  Put  the  same 
amount  of  powder  behind  a  single  bullet,  and  you  will 
bring  down  your  game. 

Showing  Metal  Desk  Sets. 

The  interest  in  metal  novelties  of  a  stationery  type, 
such  as  desk  sets,  paper  knives,  files,  memo,  covers,  etc., 
has  so  largely  increased  of  late  that  some  of  the  whole- 
salers of  leather  goods  are  now  showing-  lines  of  such 
wares  in  conjunction   with  their  regular  merchandise. 

In  metal  novelties  there  are  so  many  stationery  items 
that  most  of  the  large  retailers,  instead  of  combining 
them  with  the  regular  leather  goods,  have  for  some  time 
shown  this  class  of  merchandise  in  connection  with  their 
stationery  sundries. 

In  view  of  the  greatly  increased  general  interest  in 
metal  novelties,  it  is  not  at  all  surprising  therefore 
that  some  of  the  leather  goods  houses  are  offering  such 
items  of  the  stationery  class  in  conjunction  with  their 
other  showings. 

The  fact  that  desk  sets  and  individual  ornamental 
and  utility  pieces,  made  either  of  solid  brass  or  copper, 
or  of  china  trimmed  in  metal,  -  are  being  handled  by 
wholesalers  of  leather  novelties  should  be  a  suggestion  to 
retailers  that  such  wares  be  associated  with  the  leather 
stationery  items. 


Ink  Remover. 
(Warwick  Bros.  &  Rutter.) 
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INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  jiving  him  information  on  how  to  arrange  ads.  to  the  best 
advantage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.     Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN   PRINTER  AND  PUBLISHER 


Toronto 


Winnipeg 


HAVE  YOU  TRIED 

THIS 
ONE 


JOHN  HEATH'S   PENS 


Supplied    by    leading    Wholesale 
Houses  in   Toronto  and  Montreal. 
London {Eng.   Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 

0278  TELEPHONE  PEN.  Reg.  in  Canada 


The 


REG:  IN  CANADA 
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IMPORTANT 


Dear  Mr.  Stationer, 

Please  take  note  that  the  renowned 
Waverley  Pen— the  Boon  and  Blessing- 
can  now  be  obtained  as  a  Fountain  Pen, 
with  massive  14-ct.  gold  Waverley  nib, 
iridium  pointed.  Trade  prices  and  illus- 
trated lists  sent  on  application,  per  return 
mail. 

Faithfully  yours, 

Waverley  Works,     MACNIVEN  &  CAMERON, 

Edinburgh  Limited 


v  W  %  V W%  V  W  X  V\A  VV  X  i 


SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors  :  Spencerian  Pen  Co.,  New  York 


WHAT  TUCK  OFFERS. 

Raphael  Tuck  &  Sons,  Limited,  report  that  they  are 
doing  a  heavy  business  in  all  Christmas  lines.  Particu- 
larly in  the  West  business  is  increasing,  and  they  are  l<  ok- 
ing  forward  to  a  record  season.  In  view  of  the 
heavy  trade,  it  is  extremely  important  that  or- 
ders should  be  given  early,  so  that  prompt  and 
satisfactory  deliveries  may  be  assured.  Orders  for 
private  greeting  cards  especially,  should  be  given  early, 
us  a  rush  in  the  days  just  preceding  Christmas  means 
that  publishers  are  apt  to  have  more  than  they  can  cope 
with,  and  disappointments  may  result. 

Tuck's  Christmas  and  New  Year  cards  comprise  over 
a  thousand  entirely  new  sets,  covering  a  great 
variety  of  subjects.  Their  new  collection  of  fancy 
calendars  and  block  calendars  will  surpass,  if  possible, 
their  la,st  year's  showing  of  these  lines.  Toy  books, 
Christmas  and  New  Year  post  cards,  and  their  many 
holly  specialties,  such  as  seals,  tags,  etc.,  are  shown  in 
an  extensive  range.  Retailers  will  be  wise  to  secure  sam- 
ples of  all  these  lines  before  making  purchases. 


BRIDGE  SCORE  PADS. 

The  "  Grand  Slam  "  illustrated  Bridge  score  pads 
shown  by  The  Oopp  Clark  Company,  of  Toronto,  should 
rind  favor  with  lovers  of  the  game.  The  pad,  which  is 
about  4i/2  x  7y2  inches,  is  well  gotten  up  and  eacli  of  the 
46  sheets  nicely  illustrated.  It  contains  the  rules  for  scor- 
ing in  Bridge,  giving  the  score  of  Rubbers,  Honors  and 
Tricks,  and  also  contains  a  table  of  values.  The  price  to 
the  trade  is  $2.00  per  dozen  pads. 


"ROB  ROY 


» 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO.. 


This 
series  of  Pens 
is  made  of  the 
same  material,  by  the 
same  tools. by  the  same 
process  and  at  the  same 
works  as  the  series  of  4  Waver- 
ley' Pens  which  Hinks, Wells  & 
Co.  have  for  30  years  and  upwards 
(prior  to  Sept.,    1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM.  ENGLAND 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 
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CUT  PRICES  DON'T  PAY. 

As  a  word  to  the  small  shopkeeper  of  whatever  city 
environment,  it  is  not  too  much  to  assume  as  a  general 
principle  that  he  must  find  his  best  and  lasting'  patron- 
age on  the  basis  of  a  one-price  house,  in  which  "cut 
prices"    are   unknown. 

It  is  granted  that  this  is  a  time  of  the  bargain 
house  which  subsists  upon  the  cut  price  patronage  which 
it  attracts.  But  in  the  evolution  of  these  houses  it  has 
been  the  saving  grace  of  the  one-line  shopkeeper  that  his 
customers  have  cared  for  something  more  than  the 
flattering   suggestions  of  cut   prices. 

Scarcely  the  smallest  city  escapes  one  or  more  of 
these  bargain  houses,  some  of  them  extremely  short 
lived,  and  there  is  scarcely  a  street  in  the  metropolis 
which  has  not  evolved  the  same  seeming  menace  to  the 
one-line  tradesman  who  has  been  building  up  his  business 
on  quite  the  other  hypothesis  that  the  tradesman,  too, 
is  worthy  of  his  hire. 

Unquestionably  the  small  shopkeeper  must  count 
upon  a  steady  patronage  that  shall  be  within  a  certain 
reasonable  radius  of  his   house. 

Bargain  store  methods  on  the  day  of  opening  might 
fill   his   store   with   buyers    from   light    to   dark.      But    he 


Raphael  Tuck  &  Sons  Co. 

can  not  hold  these  seekers  for  bargains  by  the  mere 
reminiscences  of  this  first  successful  opening— which  by 
the  way  may  have  cost   him  several  hundred  dollars. 

He  must  have  satisfactory  goods  to  deliver  at  satis- 
factory prices.  Nothing  else  will  satisfy.  Shall  he  cut 
prices  as  a  means  to  this  end?  He  can  get  the  satisfac- 
tory goods. 

Shall  he  make  the  satisfactory  prices  by  cutting? 

Plainly  this  answer  is   "No." 

Always  and  everywhere  there  are  people  who  tem- 
peramentally do  not  take  kindly  to  the  bargain  idea. 
These  are  the  conservatives.  They  arc  willing  to  pay 
more  money  for  a  thing  if  it  can  be  bought  without 
crowding. 

They  are  disposed  to  look  into  the  personality  of  a 
dealer  in  the  small  store  and  if  this  is  not  all  that  it 
should  be  they  go  elsewhere.  They  want  the  best  of 
everything,  feeling  that  after  all  the  best  usually  proves 
the   cheapest. 

Paying  for  the  best  at  the  prices  of  the  best,  na- 
turally they  are  prepared  to  protest,  if  the  best  is  not 
served  them,  and  in  this  making  of  complaint  they  are 
expecting  to  find  a  capable,  conscientious  personality  in 
the  shopkeeper  who  will  be  ready  to  hear  complaint  and 
immediately   make  it  good. 


Considering  the  business  of  the  small  shopkeeper 
from  this  point,  of  view,  it  must  be  conceded  that  he  has 
little  to  do  in  a  business  waj  with  that  element  of  the 
public  which  seeks  out  the  cut  prices  of  the  bargain 
stores. 

lie  might  under  the  best  of  conditions  convert  one 
such  person  in  100  to  his  own  methods  of  doing  business, 
but  hardly  in  greater  proportions.  In  his. heart  he  does 
not  care  for  the  patronage  of  that  element  which  in  ever 
so   little   way   is   seeking  something  for  nothing. 

Just  as  surely,  too,  that  element  would  have  nothing 
in  common  with  him.  Once  that  this  small  shopkeeper's 
business  is  established  honestly  on  a  sound  basis,  the 
dealer  has  the  pick  of  the  trade  in  his  field.  Why  should 
he  cut   prices  when   his   trade   doesn't   demand    it? 

A  one-price  cash  house  where  the  personality  of  the 
proprietor  is  felt  all  through  it  has  an  advantage  over 
the  bargain  house  of  the  cut  prices  which  is  more  often 
overlooked    than    otherwise. 

For  example,  the  customer  going  into  the  cash  house 
of  the  one  price  says  to  himself  that  he  will  get  there 
the  thing  he  wants  only  by  paying  the  fair  value  of  the 
article. 

The  customer  who  goes  habitually  in  search  of  bar- 
gains goes  to  the  cut-price  house  in  keen  anticipation  of 
how  cheaply  the  desired  thing  possibly  may  be  bought. 
Thus  we  have  at  once  the  proposition  of  the  one 
customer  for  whom  nothing  ever  had  been  cut  in  price, 
going  into  the  store  where  prices  never  were  cut,  and 
expecting  to  pay  the  fair  cash  value  of  the  thing  de- 
sired. This  proposition  in  strong  contrast  with  the 
other  person,  for  whom  prices  always  had  been  cut, 
going  into  the  house  which  had  been  cutting  prices  deep- 
er and  deeper  and  yet  never  deeply  enough. 


MISCELLANEOUS. 


STOCK  WANTED —Advertiser  wants  full  particulars  of  a  good  opening,  or 
of  a  itjck  of  Stationery,  Books,  Fancy  Clod's,  etc.,  etc,  in  a  good  location 
— western  preferred.     Must  be  able  to  stand  close  inspection.     Stock  not 
over  $7,500.     Box  20  1,  BOOKSELLER  AND  STATIONER 

WANTED     Position  by  young  man  with  six  years'  experience  in   the  larges 
eastern  wholesale  houses  and  two  years'  experience  in  a   large  western  . 
retail   store.     Well  posted   in   all   branches  of  the  stationery,  book  and 
fancy    goods    trade.     Good   references.      Box    202,    BOOKSELLER    AND 
STATIONER. 

SIDE  LINES  WANTED-Traveller  leaving  Vancouver  about  Oct.  5th  for 
M  mtreal  would  like  several  good  side  lines, — office  supplies  preferred. 
Box  203,  BOOKSELLER  AND  STATIONER. 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  everpublished.  We  have  50,000. 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,   Birmingham,   Eng. 


A  Current 

English    Book    Catalogue 

with  Canadian  prices 

To  meet  the  requirements  of  the  book  trade  in  Canada 

we  are  arranging  to  issue  in  the  autumn  a 

selected    list    of  the    season's 

NEW    AND    POPULAR    BOOKS 

(With  Canadian  prices  affixed) 

upon  the  same  lines  as  our  General  Book  Catalogue. 
Particulars  on  application  to 

Barnicott  &  Pearce,  SS&T 

TAUNTON,  ENGLAND 
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P,  O  O  K  SELLER     AND     STATIONER 


Just  Write  a  Letter 

and  you  will  receive  full  information  about 
one  of  the  most  profitable  propositions  ever 
offered  the  trade.  Nothing  mysterious  about 
it,  either.  It's  just  to  tell  you  what  you  can 
make  by  handling  the  famous  "BERLINER'* 
Gramophone  and  "VICTOR"  Talking  Machines, 
and  the  ever  new  records  for  these  midlines. 
Let  us  tell  YOU  about  it. 

Write  to  the  agent  nearest  your  locality  : 

J.  &  C.  McMillan,       ...  St.  John,  N.B 

Clark  Bros.  Co., 

Dyke,  Evans  &  Callaghan, 

R.  S.  Williams  &  Sons,  Limited, 

R.  S.  Williams  &  Sons,  Limited, 

Western  Talking  Machine  Co., 

Easin  Talking  Machine   Co., 

Nordheimer  Piano  &  Music  Co., 

Royal  Stores,  Limited, 

Cordingly  Bros. 


Winnipeg,  Man. 
Vancouver,  B.C. 
Toronto,  Ont. 
Winnipeg,  Man. 
Winnipeg,  Man. 
HalifaxJN.S. 
Toronto,  Ont. 
St.  John's,  Nfld. 
Brockville,  Ont. 


The    Berliner    Gram-o-phone    Co. 
of  Canada,  Limited,  Montreal 


The  Art  of  Decorating 
Show  Windows  and 
Interiors 


PHIS  is  a  complete  and  up-to-date 
*  treatise  on  dressing  of  windows 
and  decoration  of  store  interiors.  It 
is  the  work  of  not  one  man  but  of 
HUNDREDS  OF  EXPERTS.  Prac- 
tically every  prominent  window 
dresser  in  America  has  contributed  to 
it.  The  instruction  may  be  followed 
readily— no  matter  how  little  experi- 
ence the  decorator  may  have  had. 
It  is  absolutely  necessary  that  every 
window  dresser  should  have  this  in- 
formation—especially for  his  XMAS 
DECORATION— There  is  only  one 
way  of  getting  it.  GET  A  COPY. 
Send  us 

$3.50 

and  we  will  mail  you  a  copy  postpaid 
by  return. 

410  pages  618  illustrations 


MACLEAN  PUBLISHING  CO. 

Technical    Book    Dept. 
10  Front  Street  East,  -  -  TORONTO 


Card  Party  Accessories 


BRIDGE  SCORE  SHEETS 

"CHICANE."     Printed  and  ruled  ;  size  Sin.  x  8}in.;  padded  in  50s $1.25  per  doz. 

"FINESSE."  Ruled  and  printed  in  two  colors,  with  scoring  instructions  at  top  of  each  sheet;  size 
3sin.x  7in.;  padded  in  40s : $1.50  per  doz. 

The  "  GRAND  SLAM."  Illustrated,  humorous  designs,  printed  in  colors  on  each  sheet  The  best 
arranged  Score  Sheet  on  the  market ;  by  its  use  mistakes  are  minimised  and  disputes  obviated. 
Rules  for  scoring  are  given.     Size,  A\  in.  x  1\  in.;  padded  in  50s $2.00  per  doz. 

"500."  Score  Sheets  for  the  game  of  "  500,"  printed  in  colors,  with  scoring  instructions  at  top  of  each 
sheet      Size  4|  in.  x  6|  in.,  padded  in  40s $1.50  per  doz. 

C8348.  Progressive  Bridge  Scoring  Cards,  with  pencil,  cord  and  tassel,  two  colors.  1  dozen  in  a  neat 
cardboard  box $3.60  per  doz.  boxes 

TALLY   CARDS 

A  large  variety  of  designs,  with  or  without  tassels. 

PLAYING  CARDS 

Beautiful,  new  designs.    All  grades  of  quality. 

Celluloid  Game  Counters,  Euchre  Seals,  Game  Punches,  Wallace  Whist  Trays.     Our  travellers 
are  showing  samples  of  these  lines.     Order  a  good  supply  for  season's  trade.     Mail  orders  solicited. 


15he  COPP,  CLARft  CO.,  Limited 


64-66  FRONT  STREET  WEST 


TORONTO 
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AN  ELECTRO  FREE. 
The  L.  K.  Waterman  Company  ol  Canada,  believe  in 
doing  all  they  can  I"  assist  the  trade  to  sell  their  goods. 
They  are  prepared  to  give  to  any  dealer  tree  a  duplicate 
of  the  cut  printed  on  this  page,  \vhi<  h  can  be  used  effec- 
tively  in  any  stationery  advertisement. 


Whmm 

School 


Your 

First  Thought 

will  be 

GOOD,   NEAT 

WORK 

Deserving  the  Praise  of 
your  Teacher — Hence 
A  Term  of  Pleasure  and 
Easy  Work. 
The  one  article  tlmt  will  aid  you  must 
to  accomplish  Beat  wnrk  and  permit 
Kir.niy  writing  without  disturbance  of 
thought— making  good  work  easy— is  a 


ill's 


Wai 

The  pen  with  |    THQAI     ]  the  Clip-Cap 

FoufSSSijlPen 


HOW  AN  ELEVATOR  INCREASES  WAREHOUSE 
VALUES. 

The  concern  that  is  paying  rent  for  more  than  o::e 
flat  can  more  than  double  the  value  of  the  upper  Hats  to 
them  by  putting  in  an  elevator.  It  will  save  time,  ex- 
pense and  labor,  it  will  increase  lloor  space  and  fa  ili- 
tate  the  handling  of  goods. 

Such  an  elevator  is  not  expensive,  either.  The  Otis 
Fensom  Elevator  Company,  Limited,  Toronto,  sell  a 
first-class  elevator  at  as  low  as  $100  on  the  cars  at  Ham- 
ilton. It  has  a  good  solid  car,  size  (i  x  5  feet,  will  carry 
a  load  of  1,500  Its.,  and  will  give  good  service  for  yeais 
and  years. 

It  is  an  easily  operated,  hand-power  elevator,  that 
can  be  installed  by  anyone  who  will  follow  the  plans  and 
directions  which  the  manufacturers  give.  Write  in  to  the 
company  for  full  information  and  state  your  requirement. 


A  Money  Maker 
The 

"Wellington" 

Photo  Specialties  - 

"The  World's  Standard" 

rfr 

MMMSim 

They  will  pay  you  handsome   p 
Carry  them  as  a  side  line 

For  Price  Lists  and  Particular*  write 

Ward  &  Co., 

1  3  St.  John  St., 

rofits. 

Montreal.  P  Q. 

T±i.C  strength  of  Staunton 
Wall    Papers  lies  not  in 
the  high  place  they  nave 
been  awarded  but  rather  in  those 
sterling  qualities  that  have  won 
them  this  regard. 

Nothing  is  omitted  that  could  add  to  their 
value  as  merchandise  and  everything;  is  done  to 
make  them  the  most   artistic  or   decorations. 

1  he  drawing  of  the  patterns  and  the  coloring 
or  the  printed  goods  are  not  like  any  other  wall 
papers — and  are  not  meant  to  be.  They  strike 
a  distinctive  note  in  modern  home  decoration  and 
possess  qualities  quickly  appreciated  by  people  of 
taste. 

If  you  are  not  personally  familiar  with  profits 
in  wall  paper  write  us  a  postal  card  (or  a  letter  to 
evidence  your  deeper  interest)  and  we  will  lay 
before  you  data  that  we  believe  will  interest  any 
bookseller  and  stationer  looking  for  healthy  profits 
from  his    business. 

And  along  with  our  acceptance  or  your  order  — 
should  you  place  one — we  -will  send  you  all  the  informa- 
tion regarding  tne  retail  sale  of  wall  paper  that  we  nave 
bad  gatbered  for  years  by  our   experts. 

Tbe  Staunton  spirit  of  co-operation  is  not  graded  to 
the  size  or  your  order.  With  a  factory  equipment 
proven  capable  of  bandling  tbe  largest  orders  placed  in 
Canada — we  nevertheless  have  on  our  books  many  book- 
sellers and  stationers  wbose  yearly  requirements  for  tbeir 
wall  paper  departments  are  still  moderate,  tbougb  growing. 

An  order  ror  $50  bas  tbe  same  degree  of  care  and 
is  just  as   acceptable   as   one  for    $1,000. 


STAUNTONS 

LIMITED 


933    Yonge    Street 


TORONTO 


ONTARIO 


If     you      do    not   receive 

<Mt  anb  Glimmer 

send    us     your    name   for 
addition  to  our  mailing  list. 
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GET  READY 


for  a  Big  Christmas  business.  Maybe 
the  late  uneasy  feeling  prevented  you 
from  ordering  an  adequate  stock  for  the 
holiday  trade.     Write  us  about 


Holiday  Sorting  Orders 

for 

Toys,  Dolls,  Games 


and  other 

Fancy  Goods 

Our  stock  is  complete  and  our  prices 
are  very  close. 

The  Sutclif fe-Edmison  Co. 

LIMITED 
WHOLESALE  FANCY  GOODS 

76  YORK  STREET,         TORONTO,  ONT. 


MR.   WELDON   HONORED. 

Geo.  II.  Weldon,  head  shipper  in  the  warehouse  of 
Warwick  Bros,  and  Kutter,  left  Saturday  for  Ottawa, 
where  he.  was  married  this  week.  Before  leaving  he  was 
surrounded  by  the  warehouse  employes  and  presented 
witn  a  purse  of  gold,  the  address  being  read  by  Henry 
Wilkinson.  Mr.  Weldon  was  quite  overcome,  but  made  a 
suitable  reply.  A  few  moments  later  he  received  another 
surprise  in  the  shape  of  a  handsome  cheque  from  the 
firm.  * 

.).  Edmund  Secord,  of  the  firm  of  E.  G.  Nelson  & 
Co.,  booksellers  and  stationers,  of  St.  John,  N.B.,  was 
in  the  city  this   week  on   his   way  home  from   a  holiday 


Buntih,  Gillies  &  Co.,  Limited.  Hamilton, 
trip  to  various  points  in  Western  Ontario.  He  was  ac- 
companied by  his  wife  and  family.  Mr.  Secord  reports 
that  trade  in  the  eastern  city  is  good,  and  says  that  the 
returns  for  July  in  their  business  were  ahead  of  the  cor- 
responding month  last  year. 


THE  VERY  LATEST  IN  FINE  NOTE  PAPER 

CLOVER  LINEN 


Clover  Linen  is  made  of  light-weight,  linen-finished  stock  of  superior  quality. 
Its  distinctive  feature  is  a  striking  watermark,  showing  a  four-leaf  clover,  run- 
ning through  the  entire  sheet  and  imparting  a  dainty  effect.  The  note  paper 
is  regent  size  and  the  envelope  is  the  latest  style  with  long-pointed  flap. 
Tablets  are    made    in    three    sizes. 

A  postcard  brings  our  sample  book  show- 
ing   complete    line     of     fine     note     papers. 

WARWICK  BROS.  &  RUTTER,  Limited 

Manufacturing  Stationers  -  Toronto 
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Second  Annual  Meeting  Booksellers  and  Stationers  Assn.  of  Ontario 

Important  Change  in  the  Constitution — Visit  of  Fletcher  B.  Gibbs   of  Chicago 
— New    Executive    Elected   and   Action    Taken    on  School  Book    Question. 


The  second  annual  meeting  of  the  Booksellers'  and 
Stationers'  Association  of  Ontario  was  held  in  Toronto 
on  Wednesday  and  Thursday,  September  9  and  10.  The 
attendance  was  slightly  in  excess  of  last  year  and  several 
new  laces  were  to  he  seen.  The  important  decision  was 
arrived  at,  to  enlarge  the  scope  of  the  association  by 
taking  in  not  only  retail  dealers,  hut  publishers  and 
wholesale  booksellers  and  stationers  as  well,  and  also  to 
cover  the  whole  Dominion,  instead  of  merely  the  Province 
of  Ontario.  In  future  the  association  will  he  known  as 
the  Canadian  Book,  Stationery  and  Publishing  Trades 
Association. 

President  Tyrrell  opened  the  meeting  at  11  a.m.  on 
Wednesday,  and  after  the  preliminary  formalities,  de- 
livered the  annual  presidential  address. 

President's  Address. 

In  welcoming  you  to  our  second  annual  meeting,  I 
do  so  gladly,  heartily,  sincerely.  To  see  men  of  your 
standing  and  experience  here  to-day  is  one  of  the  bright- 
est omens  as  to  the  future  of  this  organization,  know- 
ing that  some  of  you  have  come  long  distances  at  much 
inconvenience  to  yourselves  and  not  a  little  in  the  way 
of  expense;  realizing  that  you  have  done  so,  too,  at  a 
difficult  and  try  ng  season  of  the  year.  All  this,  I  say, 
is  the  best  evidence  that  could  be  had  of  the  interest  you 
take  in  the  work  of  our  association.  It  also  indicates  the 
fact  that  you  value  and  appreciate  the  advantages  of  an 
organized  effort  to  improve  the  conditions  of  the  business 
in  which  we  are  engaged.  And  I  know  that  you  will  agree 
with  me  when  I  say  that'  we  ought  to  get  together  often- 
er  ;  that  we  ought  to  meet  and  discuss  the  changes,  ex- 
pected and  unforeseen,  that  present  themselves  and  which 
affect  our  business.  If  we  are  going  to  make  our  business 
more  successful,  or  improve  our  reputation,  we  must  take 
a  broader  view  of  our  work,  we  must  realize  more,  clearly 
as  booksellers  and  stationers  that  we  are  an  important 
factor  in  the  business  life  of  this   province. 

We  are,  as  a  matter  of  fact,  really  valuable  agencies 
for  the  improvement  and  benefit  of  the  communities  in 
which  we  are  established.  Our  places  of  business  should 
he  an  attractive  and  welcome  resort  for  every  intelligent 
person  in  our  locality,  and  this  fact  alone  suggests  many 
important  possibilities  to  every  thoughtful  mind.  In 
England  and  the  United  States,  in  France  and  in  Ger- 
many, in  fact,  wherever  any  number  of  educated  people 
live,  the  importance  of  good  booksellers  is  becoming  more 
understood  and  valued.  Publishers  are  organizing  at  great 
expense  to  themselves,  and  are  spending  enormous  sums 
of  money  lo  defend  and  protect  the  business  of  the  book- 
seller from  destruction,  showing  in  no  uncertain  manner 
how  vital  they  believe  booksellers  to  be  to  the  general 
welfare  of  the  public  and  to  them  as  publishers.  If,  then, 
our  importance  in  the  literary  and  commercial  world  is 
valued  and  understood  by  others,  why  should  we  not 
more  clearly  realize  it  ourselves,  and  by  so  doing  have 
the  worthy  spirit  to  live  up  to  our  opportunities,  and  to 
face  obstacles  and  opponents  with  confidence.  Such  an 
attitude  of  mind  will  enable  us  to  show  all  concerned, 
whether  it  be  the  Government,  publishers,  or  the  general 
public,  that  we  are  the  best  equipped,  the  most  valuable 
and  necessary  medium  for  the  intelligent  distribution  of 
books. 


In  our  hands,  to  no  small  extent,  is  placed  the 
choosing  of  books  for  others.  If  we  are  wise  we  will  not 
think  carelessly  of  either  our  opportunities  or  responsi- 
bilities, but  will  apply  ourselves  thoroughly  and  intelli- 
gently to  the  services  expected  of  us.  I  am  (irmly  con- 
vinced that  if  a  bookseller  is  ever  to  possess  I  hat  reputa- 
tion which  is  worth,  not  only  dollars  and  cents,  but  self- 
respect  as  well,  he  must  look  upon  his  business  as  a  pro- 
fession on  a  par  with  that  of  the  librarian  showing  him- 
self ready  to  give  disinterested  advice  ;  and  on  the  whole 
to  select  the  books  which  he  offers  for  sale  from  a  per- 
sonal knowledge  of  them.  As  an  illustration  of  this,  per- 
mit me  to  say  that  at  the  present  time  this  seems  more 
than  usually  important,  because  during  the  past  few 
years  there  has  been  a  large  increase  in  the  number  of 
objectionable    publications,  both  written  and  pictorial.    Of 


49 


J.   G.   t'LOKE.   HAMILTON'. 
President  1908-1909. 

these  some  are  much  worse  than  others,  but  all  arc  per- 
meated with  an  atmosphere  of  at  least  suggested  sensual- 
ity well  calculated  to  debase  the  thoughts  of  many  whose 
minds  might  otherwise  have  remained  clean  and  whole- 
some. Many  of  these  publications  yield  a  large  and 
easily-ga  ned  profit  to  dealers  who  aie  not  disposed  to 
hinder  their  sale.  But  many  booksellers  will  not  lend 
themselves  knowingly  to  the  distribution  of  such  publica- 
tions and  willingly  incur  the  loss  rather  than  handle 
them.  The.  difficulty  is  how  to  deal  with  such  matters 
wisely.  To  openly  condemn  a  book  or  picture  is  a  sure 
way  of  increasing  the  sale  of  it,  so  that  in  practice  the 
best  thing  appears  to  be  to  ignore  it,  simply  stating, 
when  it  is  asked  for,  that  it  is  out   of  stock. 

In  the  course  of  time  a  bookseller  who  thus,  and  in 
other  ways,  protects  his  public,  will  gain  their  confi- 
dence and  increase  the  value  of  his  reputation.  If  he  is 
a  wise  man  he  will  avail  himself  of  every  opportunity 
which  such  a  reputation  brings.  It  goes  without  saying 
(Continued    on    Page   56.) 
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HAND   POWER 

ELEVATOR 


LOAD, 
1  ,500  lbs, 


F.  O.  B. 
HAMILTON 
ONTARIO 

We  supply 
drawings  and 
instru  ct  i  o  n  s 
enabling  any- 
one to  install. 


SAVE 

TIME 

LABOR 

EXPENSE 

HANDLING 

GOODS 

FOR  UPPER 

FLOORS 


Write  ou  r 
nearest  office 
for  full  par- 
ticulars. 

MONTREAL  I  WINNIPEG  I  VANCOUVER  I  OTTAWA 

St.  James  St.    I  McRea  Block  I    Alexander  St    'O'Connor  St. 

Otis-Fensom  Elevator  Company,  Limited 

HEAD  OFFICE    —    TORONTO,    ONTARIO     , 


A  STATIONERY  STORE  SHOULD  NOT  BE  A 
DEPARTMENT  ONE. 

(Continued  From  Page  17.) 

News  End  of  Business. 

"To  the  news  and  magazine  end  of  the  business  I 
devote  considerable  attention.  I  handle  between  250  and 
300  of  the  Toronto  morning  papers,  and  have  to  deliver 
about  half  of  them.  However,  I  restrict  the  delivery, 
and  if  any  subscriber  desires  to  be  served  out  of  the 
present  area,  I  charge  extra.  I  do  not  collect  in  advance 
if  I  know  the  subscriber,  and  yet  on  eat  h  year's  business, 
so  far  as  the  news  department  is  concerned,  I  lose*  only 
a  few  dollars — scarcely  worth  mentioning.  Winn  1  send 
out  the  following  account  through  the  post  office  it  is 
generally   followed   by  a  remittance  from   the  recipient  : — 

J.  W.  LONDON, 
Bookseller,  Stationer  and  Newsdealer,  Wall  Paper,  Fancy 

Goods,  Leather  Goods,  Fountain  Pens,  Etc. 
Magazines   and    Newspapers   MUST    be   settled    for     when 
Accounts  are   rendered,    otherwise   they   are  subject   to 
be  discontinued. 

Belleville,    Out.,    \ l<)0 

To   Subscription    to    

from    1<I0...    to    190... 

Received   Payment, 

Does  Not  Handle  Stamps. 

There  are  very  few  stationers  in  Ontario  who  do  not 
handle  stamps,  but  among  them  is  .Mr.  London.  He  used 
to    sell    them. 

"Why  not   now  ?"   was  asked. 

"In   the  first   place,   the  post   office  is   loo  near  ;   in   th' 


second,  there  is  too  little  profit  on  them,  and  in  th;' 
third  place,  they  are  an  annoyance,"  was  the  decisive  re- 
joinder. 

The  Sale  of  Books. 

"I  do  not  handle  many  of  the  new  copyright  novel-, 
except  at  Christmas  time,  when  they  are  given  as  gift 
books,  and  sell  well.  The  paper-bound  editions  of  the 
novels  at  25  cents,  after  the  publishers  have  disposed  of 
all  the  cloth-bound  volumes,  have  a  good  demand,  al- 
though the  hooks  are  not  new  then.  We  do  not  supply 
the  public  library  or  the  different  Sunday  school  libraries 
with  hooks.  They  secure  them  generally  from  or  tlrough 
the  various  publishing  houses." 

"As  to  school  books,  if  the  Government  decides  to 
supply  the  school  pupils  with  books  free,  it  will  not 
make  any  appreciable  difference  with  me.  We  would  then 
have  no  dead  stock  on  our  hands.  The  cause  of  this  is 
one  teacher  recommending  or  using  a  certain  text  book, 
and  another  teacher  coming  along  after  the  first  one  has 
left,  saying  that  So-and-So's  grammar  or  geography  is 
no  good  ;  that  the  other  kind  must  he  used.  Perhaps  a 
bookseller  has  all  the  first-mentioned  kind  in  stock;  then 
when  a  change  is  ordered  at  the  whim  or  caprice  of  an 
instructor,  the  pupil  s  not  only  money  out  of  pocket, 
but  the  bookseller  also,  by  reason  of  the  different  text- 
books used.  We  have,  therefore,  to  buy  school  books 
sparingly." 

Like  the  major  portion  of  the  booksellers  in  the  larger 
centres,  it  is  apparently  a  matter  of  indifference  to  Mr. 
London  whether  he  sells  school  books  or  not.  He  does  ;t 
fine  trade  in  blank  books  and  supplies  all  the  public 
offices  in  Belleville. 

Going  Out  of  Wall  Paper. 
Mr.  London  is  not  handling  wall  paper  in  any  great 
quantities.  He  says  that  his  opponents  started  cutting 
prices — even  giving  borders  away — and  the  business  has 
thus  simmered  down  so  that  there  is  no  money  in  it,  "and 
T  will  not  handle  unprofitable  lines  if  I  can  help  myself," 
he  added.  "Besides,  it  takes  up  too  much  time.  One  or 
two  women  will  come  in,  sit  down  for  a  rest,  indulge  in  a 
social  chat,  occupy  your  time  for,  perhaps,  a  couple  of 
hours,  say  they  will  call  again,  and  then  pass  out  without 
even  a  thank  you." 

Local  Views  Are  Popular. 

Leather  goods,  hymn  books,  Bibles,  etc.,  are  kept  in 
slock,  but  not  any  fancy  china  or  fancy  goods.  Mr.  Lon- 
don makes  a  specialty  of  local  view  post  cards.  Recently 
he  placed  an  order  for  50,000  with  a  Toronto  firm.  He 
says  thai  the  picture  post  card  market  is  decreasing,  but 
that  the  demand  for  local  views  keeps  up.  He  had  pic- 
tures taken  of  all  the  principal  points  of  interest  in  and 
around  Belleville,  then  the  plates  were  made  for  him  in 
Toronto,  and  the  order  executed.  Comic  cards,  carica- 
tures, etc.,  are  dying  out,  but  it  looks  as  if  the  local  views 
had  come  to  stay  as  long  as  civic  pride  and  interest  in  our 
place  of  residence  or  birth  remain  strong  attachments  of 
our  natures.  The  picture  post  card  department  is  a  good 
money-maker  if  properly  handled  and  adequately  adver- 
tised  -particularly  local  pictures. 


TELEGRAPH  CODES 


5th  Edition. 


English     Net    $7.00 

•      a.oo 

■■      5.00 


ABC  Code. 

ABC  Code.    5th  Edition.     Spanish 

ABC    Code.     4th  Edition 

A  I  Code.  

Morelna  &    Neal  Code 

Bedford- McN  id  I  Code 

Large  and  small  codes  of  all  kinds.    Send  for  list. 
Discount  to  the  trade  only. 
MERICA  V  CODE  COM  PA  NY,  83  Nassau  St.,  N.  Y.  City 


7. SO 
5.00 
6.00 
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New  Playing  Cards 


Woto and  No  Trump  Whist 


"Woto"  is  an  ideal  ordinary  size  pack  to  retail  at 
25  cents.  It  has  plain  and  gilt  edges.  These  cards 
might  well  be  called  the  "Slip  Ezee"  as  they  are 
made  with  such  an  exquisite  finish  that  they  can 
be  shuffled  rapidly  and  without  danger  of  misdeals. 


"No  Trump  Whist"  has  been  specially  issued  to 
meet  the  great  demand  for  bridge  cards. 
It  is  the  narrow  shape  with  large  size  index, 
made  with  either  plain  or  gilt  edges. 
It      too       retails       at        twenty  -  five       cents. 


Card  Players'  Scoring  Supplies 


Dealers  should  not  overlook  the  profit- 
bringing  qualities  of  scoring  supplies,  which 
are  always  needed  whenever  a  game  of  cards 
is  played.     We  have  a  wide  variety  of  all  lines. 


Talley  Cards,        Score  Pads,      Whist  Markers, 

Poker  Chips,    Bridge  Score  Pads,     "500"  Scores, 

Individual    Scores,  Progressive    Bridge, 

Duplicate  Bridge. 


Warwick     Bros.     &     Rutter,     Limited 

KING  AND  SPADINA,  TORONTO,  CAN. 
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VALENTINE  SERIES 

are  Famous  throughout  the  world 

Extract  from  one  of  the  leading 
London  Newspapers  with  reference  to 
the  Valentine  Cards  at  the  Great 

Franco-British  Exhibition 

(at  which  the  Olympic  Cames  were  held) 

One  dominant  characteristic  of  this  wonder- 
ful Exhibition  has  been  the  popularity  of  the 
Valentine  postcards.  The  singular  beauty  of 
these  has  been  a  subject  of  common  talk,  and 
at  the  Valentine  stands  and  kiosks  one  found 
visitors  from  all  countries  selecting  and 
addressing  specimens.  Millions  of  these 
artistic  souvenirs  of  the  pictorial  charms  of 
the  White  City  must  have  been  despatched  to 
all  quarters  of  the  world,  and  the  other  day 
the  sons  of  the  Prince  of  Wales  were  to  be 
seen  at  a  stand  sending  off  Valentine  cards 
to  Rcyal  friends. 

Send  us  your  orders  for 

Local  View  Cards, 
Comic  and  Fancy 
Cards,  Studies,  etc. 

Satisfaction  guaranteed. 

Xmas  and  New  Year 
Post  Cards 

Xmas  and  New  Year 
Folders 

now  in   stock. 

Immense  variety  at  right  prices. 


The  Valentine  &  Sons  Pub,  Go,,  Ltd. 

77  Bay  St.,  TORONTO        Coristine  Bldg.,  MONTREAL 


Keeping  theP.C.  Department  Going 

The  Search  for  Novelties  Should  be  Main- 
tained at  all  Seasons  —  Give  the  Public 
Something  to  Interest  Them. 

The  old  way  of  selling-  post  cards  by  merely  showing 
them  in  the  window  or  on  a  display  rack  was  all  right 
enough  when  the  post  card  was  a  novelty.  Now  that  it 
has  become  a  staple  commodity  a  little  more  skill  is 
needed  in  keeping  the  department  going  profitably.  The 
great  thing  to  remember  is  that  the  public  get  tired 
very  quickly  of  seeing  the  same  cards  day  after  day  in 
your  store.  There  are  show  windows  even  on  Yonge 
Street,  Toronto,  where  weather-worn  cards,  put  there 
last  Spring,  are  still  to  be  seen.  How  can  any  reason- 
able merchant  hope  to  keep  up   his   trade  at    that  rate  ? 

Look  for  New  Lines. 
The  dealer  who  wants  to  make  a  success  of  his  de- 
partment should  make  it  his  first  care  to  provide  fresh 
goods  at  frecpuent  intervals.  If  you  are  accustomed  to 
use  your  show  windows  for  the  purpose,  contrive  to  in- 
troduce new  cards  every  day  or  every  second  day.     Then 
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the  passer-by,  instead  of  being  wearied  by  looking  at 
fading  colors,  will  pause  to  sec  what  new  designs  are  on 
the  market.  There  are  sufficient  novelties  being  turned 
out  by  the  manufacturers  from  daj  to  day  to  make  it 
possible  to  keep  youj  stock  fresh,  and  these  manufac- 
turers   will   co-operate    with   you   in   this  object. 

The  Fall  Fairs. 

The  Fall  Fairs,  which  will  be  held  all  over  Eastern 
Canada  during  the  next  month,  afford  a  splendid  oppor- 
tunity to  do  business.  The  post  card  dealer  should 
either  arrange  for  a  booth  from  which  to  sell  cards,  or 
should  employ  boys  to  go  around  the  grounds  and  dis- 
pose of  the  cards.  During  the  Toronto  Exhibition  stores 
were  opened  at  high  rentals  in  the  business  centre  of  the 
city  for  the  sole  purpose  of  selling  post  cards.  This  plan 
on  a  smaller  scale  might  well  be  copied  by  merchants  in 
smaller   places. 

Foreign  Post  Card  Postage. 

The   Toronto   Postoffiee   authorities   draw   attention     to 
the  abnormal   quantities   of   short-paid. post  cards,     both 
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mailed  at  Toronto  for  delivery  in  foreign  countries  and 
also  received  from  foreign  countries  for  delivery  at  To- 
ronto. All  post  cards  addressed  for  delivery  outside  of 
Canada,  United  States  and  Mexico  should  be  prepaid  by 
a  two-cent  postage  stamp,  while  all  post  cards  mailed 
in  foreign  countries  except  those  noted,  for  delivery  in 
Canada,  should  be  prepaid  two  cents  in  postage  of 
country  of  mailing.  Persons  mailing  short-paid  post 
cards,  either  in  Canada  or  elsewhere,  are  reminded  that 
the  addressees  are  required  to  pay  double  the  amount  of 
the   deficient    postage    on   delivery. 

Always  to  the  fore  when  special  occasion  arises,  the 
Valentine  So  Sons  Publishing  Co.,  Montreal  and  Toronto, 
have  taken  advantage  of  the  Franco-British  Exposition 
to  prepare  a  series  of  handso  ne  cards  relating  to  this 
event.  This  is  but  one  example  of  the  up-to-dateness  of 
this  firm,  and  dealers  who  are  inclined  to  say  that  new 
lines  are  scarce,  should  follow  closely  the  publications  of 
this  house.  <$>■ 

George  Weldon,  head  shipper  at  Warwick  Bros  & 
Winter.  Toronto,  who  is  about  to  be  married  to  Miss 
Thomas,  of  Ottawa,  was  presented  with  a  purse  of  gold 
by  his  fellow  employes  and  a  handsome  cheque  from  the 
firm.  Mr.  Weldon  has  practically  been  brought  up  in  the 
firm  and  is  highly  thought  of  by  both  employers  and 
employes. 


POST  CARDS 


Brown,  Black, 
Colored,  Birth- 
day, Comic. 


All  the  Latest  German  Finest  Novelties  at  Wholesale  Rates. 

Sample  Collection  $5.  Established  1895 

VERLAG  ANT.  GERSTENKORN,  Hamburg 


\ 


y 


Picture 


Made  to  order  only 
according  to  instruc- 
tions supplied. 

Very   fine 


Post 


make.  First 

class  Goods 

only. 


Cards 


/ 


Specialties : 
fladern    Hellotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

Ott»o  Leder 

Dresden  7    Saxon* 

Pictur*  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


\ 


QUALITY   BETTER   THAN   ANY,   DELIVERED   QUICKER   THAN    MANY  ! 

POSTCARD 

Write  to 

MESSRS.-  W.    NEUMANN    &    CO. 

42  Wasserihorstrasse 


Collotype 

post  cards  of  high-class  finish  MADE  TO  ORDER. 

Hand  colored  collotype  cards.  Double  tone  collotype  cards. 

Photocrom  collotype  cards. 

Glossy  collotype  cards  and  all  kinds  of  view  albums  and  sample  sheets. 

Wholesale  and  export  only. 

Address  for  Cablegrams    :     Lichtdruck,  Berlin. 


Berlin  S.  42 

Germany 


M.  T.  SHEAHAN 


OF  BOSTON 


Wants  a  Man  Located  in  Toronto 


HAVING  AN  OFFICE  TO  HANDLE 
HIS     GOODS     FOR     CANADA 

Only    a    First-class    Salesman,    a   man    of  solid    character   and 
some  means  would  do  to  show  the  best  and  the  original  lines  in 

PASSEPARTOUTS,  MOUNTED  GOODS, 
CALENDARS  and  POST  CARDS. 
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Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Ainslee's  Magazine  has  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  lias 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  7°  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  offers  the  dealer  greater 
inducements  than  any  other  Canadian  publication. 
It  is  the  most  popular  magazine  on  the  market,  fully 
returnable,  and  allows  the  trade  the  widest  margin. 
It  has  the  bull  dog  grip;  it  holds  its  readers  every 
month,  thus  enabling  the  bookseller  to  build  up  a 
substantial  business.  Price  to  trade  14  cents;  retail 
2D  cents.  Order  from  your  news  company.  BUSY 
MAN'S  MAGAZINE,  Toronto. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Orderfrom  your  news  company. 
Sampson  Publishing  Co.,  6  Beacon  St.,  Boston,  Mass. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc.  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers? Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  CANADIAN 
Machinery,  10  Front  St.  East,  Toronto. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 


The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 


ABOUT  INK. 

A  timely  advertisement  appears  on  the  back  cover  of 
this  issue,  a  suggestion  from  Buntin,  Gillies  &  Company, 
Limited,  that  dealers  guard  themselves  against  loss  by 
breakage  by  having  stock  of  inks  on  hand  before  the 
frost  sets  in. 

They  have  ready  for  immediate  shipment  in  Hamilton 
a  complete  stock  of  the  following  :  Stafford's,  Under- 
wood's, Carters',  Stephen's  and  other  well-known  ma'  es 
in  writing,  copying,  drawing  and  marking  inks. 

Recent  additions  to  the  line  are  Lnderwood's  Egyp- 
tian black  ink,  an  Intensely  black  nut  gall  ink,  in  two 
and  five  ounce  bottles,  and  Underwood's  bank  ink  with 
patent  screw  top.  This  latter  is  a  metal  stopper  that 
does  away  with  the  breakable  cork  and  the  inky  fingers 
which   arc   inevitably   associated   with  it. 

ERASERS  AND  BASKETS. 

Buntin,  Gillies  &  Company,  Limited,  Hamilton  anil 
Montreal,  have  added  to  their  stock  two  new  lines  of 
erasers,  both  of  which  are  sure  to  find  favor  with  the 
trade.  One  is  E.  Faber's  Cerise  Eraser,  a  pliable  red 
rubber  of  splendid  erasive  qualities.  This  comes  in  two 
sizes  to  retail  at  five  and  ten  cents.  The  other  line,  No. 
Idly,  meets  the  demand  for  a  gO<  d  two  cent  ink  and  pen- 
cil eraser  and  at  the  price,  $1.65  per  gross,  should  prove 
a   satisfactory  line  to  handle. 


Inkstand  with  Forest  Green  Finish. 
(Brown  Bros.) 

36  PATTERNS  IN  INK  STANDS. 

The  Brown  Brothers,  Toronto,  are  now  manufactur- 
ing their  large  range  of  wood  base  inkstands  in  36  pat- 
terns, and  in  a  variety  of  finishes,  such  as  golden  and 
antique  oak,  mahogany  and  bird's  eye  maple.  They  have 
recently  put  into  stock  eight  of  their  best  selling  styles 
in  the  popular  forest  green  finish.  These  should  be  very 
popular  lines  for  the  fall  trade.  One  of  the  designs  is 
shown   herewith. 


If  it's  a   British    Publication    We    Have   It. 

Two  popular  publications  that  every 
newsdealer  should  have  on  his 
counter. 

The  famous  "Living  Races  of  Mankind" 

Issued  Semi-monthly.     Trade  Price  15c. 
Issue  No.  2  Now  on  Sale 

Lloyd's  Song  Album 

Trade  Price  $1.70  per  doz. 

Sole   Agents   for   Canada 

The  Imperial  News  Co. 

91  Church  Street,   Toronto 
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Condensed  or  "Want"  Advertisements 

The  "Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them '  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

PERIODICALS. 

T/EEP  POSTED-The  leading  authority  in  Ca- 
J\.  nada  on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.  Important  tradecon- 
ditionsgenerally  discussed  every  week.  Price  $2 
per  year. 

THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer   in    Canada.     It  is 
mailed   everv  Friday.     Subscription   price   $2   per 
year.     Address  HARDWARE  AND  METAL,  Mont- 
real,  Toronto  or  Winnipep. 

BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 

"  CIVE  THOUSAND  FACTS  ABOUT  CAN- 
"  ADA"  A  wonderful  compendium  of  data 
and  information.  Fifty  percent,  discount  to 
newsdealers.  Send  for  sample  to  Canadian  Facts 
Publishing  Company,  667  Spadina  Avenue,  Tor- 
onto. [10l 

BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,  ^'ewYork.     Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 
, (12) 

BOOKS  ON  HORSES,  CATTLE,  &c. 


WILLIAM  R.  JENKINS    CO.,    851     and     853 
Sixth    Ave.  (cor.    48th    Street),    New  York. 
The    literature    of     the    world     concerning 
horses,  cattle,  dogs,  &c. 


DIARIES 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  at  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solu  ion. 

BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked    to 
communicate  with    "  Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS   OF    BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the   pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESSES  FOR  SALE 

FOR  SALE— Established  business,  stationery 
and  small  musical  goods,  about  $3,800,  in- 
cluding handsome  fittings;  western  Ontario 
city,  population  14,000-  Reasonable  terms  to  re- 
liable man.  An  opportunity  to  sub-let  part  of  store 
for  piano  stock  if  willing  and  capable  of  assisting 
in  management.  Advertiser's  time  fully  occupied. 
Responsible  persons  only  considered  Address 
Box48, care  BOOKSELLER  AND  STATIONER. 

[12], 

STATIONERY  AND  FANCY  GOODS  business 
for  sale   In  a   town   of  the   Ottawa   Valley.     A 
thriving,  growing  business,  with  no  opposition. 
Good  reasons  to  give  for  selling.     For   particulars 
applv     Box     165,     BOOKSELLER    AND     STA- 
TIONER. (10) 

FOR  SALE  Retail  Book  and  Stationery  business 
in  one  of  best  towns  in  Alberta.  Stock  about 
$2000,  in  books,  statinoery  and  fancy  goods. 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling.  This  is  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  1  56,  BOOK- 
SELLER AND  STATIONER,  (tf) 

ITALIAN  BOOKS 

FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books— Printer   and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


LITHOGRAPHY. 


INFORMATION  WANTED. 


THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 


BOOKS  IN  FOREIGN  LANGUAGES 


L 


EMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.     (All  foreign  books.)       (12) 


w 


1LLIAM  R.  JENKINS  CO.,  851  and  853 
Sixth  Ave.  (cor.  48th  Street),  New  York. 
French  and  other  foreign  languages. 


KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
[     and  Photographic   Supplies  in   British   Colum- 
bia.    Write  for  catalogue.    Will   Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


HIGH    CLASS    COLOR    WORK-Commercia 
stationery,  posters.     The  Hough  Lithograph 
ing  Co.,  Limited.     Office,   No    3   Jarvis   St. 
Toronto.     Telephone,  Main  1576.     Art,  good  work 
manship,  business  methods.  (tf) 


MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade-     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

ENGLISH    AND     UNITED    STATES    FIRMS 
desiring     Canadian     representation     should 
communicate    with    the     editor    of     BOOK- 
SELLER AND  STATIONER,  Toronto. 


A 


DDING  TYPEWRITERS  write,  add  or  sub- 
tract in  one  operation.  Elliott-Fisher,  Limit- 
ed, 129  Bay  Street,  Toronto. 


/  r       nnn  Not  one  of  tne  650,000  retail  merch- 
0^0.000     ants   who   have   bought   a    National 
^  Cash  Register  would  think  of  doing 

business  without  it.  The  National  Cash  Register 
Co  ,  F.  E.  Mu  ton,  Canadian  Manager.  129  West 
King  Street,  Toronto,  Ont.  (8) 


SITUATIONS   VACANT 


THE     EDITOR      OF      BOOKSELLER      AND 
STATIONER  wants  correspundents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

WANTED— Experienced  stationer  to  take  charge 
of    stationery  and    music    store    (including 
piano  stock),  with    knowledge   of  music  pre- 
ferred.    City   14,000.     References.     Address    Box 
46,  BOOKSELLER  AND  STATIONER.         [9] 

WANTED— in  every  'own  and  village,  a  re- 
presentative to  take  charge  of  tne  circula- 
tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review. 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  6pare  time.  The 
MACLEAN  PUBLISHING  COMPANY  Limited, 
Toronto.  (t.f.) 


SITUATION  WANTED 


WANTED  -As  buyer  for  china  toyor  fancy  goods 
house.      Advertiser  has  ten   '10)   years   ex- 
perience in   the  business   with    foreign    con- 
nections.     Box    44,    BOOKSELLER  AND  STA- 
TIONER. (9) 

WANTED— Position  as  salesman  or  manager   in 
book  and  stationery  business.      Good   refer- 
ences.    Box  17,  BOOKSELLER  AND  STA- 
TIONER. (9) 

WANTED-  POSITION  as  traveller  for  Station- 
ery  or   Fancy  Goods  house.     Advertiser  has 
good  connection  in  the  West  and  1  2  years  ex- 
perience in  the  trade.     A.B.  Box,    BOOKSFLLER 
AND  STATIONER. 
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thai  sue]]  men  arc  of  great  value  to  the  community  in 
which  they  live,  and  such  men  arc  wanted  in  every  de- 
partment  of  human  activity. 

Therefore,  gentlemen,  I  say  that  if  we  perform  valu- 
able services  to  the  public  (jind  there  is  no  reason  for 
our  existence  if  we  do  not)  we  should  be  adequately  re- 
warded. That  we  do  not  get  the  reasonable  profits  which 
are  our  due  is  unfortunately  too  often  the  case,  but  the 
causes  which  prevent  this  are  frequently  beyond  the  con- 
trol of  a  single  individual,  and  can  only  be  overcome  by 
united  and  well-organized  effort.  At  the  present  time 
chants  arc,  I  understand,  contemplated  by  the  Govern- 
ment of  this  province,  which,  if  carried  out  as  designed, 
will  deprive  many  booksellers  of  an  important  part  of 
their  business.  Here  is  an  opportunity  which,  if  properly 
seized  and  rightly  followed  up  by  a  careful  presentation 
of  the  case  for  the  booksellers,  would  possibly  result  in 
such  an  alteration  or  modification  of  the  Government's 
plans  as  would,  without  invading  the  rights  of  the  public, 
include  the  booksellers  as  the  best  and  most  economical 
agency  for  the  distribution  of  school  books.  Rut  if  any- 
th'ng  can  be  done  for  the  bookseller  in  this  matter  it  will 
not  be  by  the  efforts  or  influence  of  a  single  individual, 
nor  will  it  be  accomplished  by  any  other  agency  than  that 
of  a  confident,  influential  and  powerful  organization  of 
the  ablest  booksellers  of  this  province.  Such  an  organ- 
ization should,  I  am  convinced,  maintain  the  closest  and 
most  friendly  relations  possible  with  publishers  and 
wholesale  dealers  ;  indeed,  the  more  1  study  this  matter, 
the  more  certain  I  am  that  our  association  would  be  more 
vital,  more  useful,  and  more  influential  if  it  included  pub- 
lishers, jobbers,  wholesale  dealers  and  manufacturers. 
We  are  all  intimately  concerned  with  the  same  kind  of 
business,  and  the  injury  of  any  part  is  the  concern  of 
the  whole. 

Such  an  organization  would  bring  together  and  har- 
monize many  interests  which  now  seem  divergent.  Ignor- 
ance of  each  other  is  the  greatest  cause  of  jealousy,  un- 
friendliness and  antagonism.  With  a  closer  union  would 
come  a  more  intelligent  appreciation  of  each  other's  dif- 
ficulties, as  well  as  opportunities.  1  am  not  sure  thai 
retailers  are  always  fair  to  publishers,  and  trouble  often 
arises  from  the  indifference  which  booksellers  show  to  the 
well-considered  plans  of  publishers.  These  plans,  if  car- 
ried out  in  the  spirit  in  which  they  are  conceived,  would 
often  bring  business  to  the  mutual  profit  of  both  parties, 
but  booksellers  are  often  disinclined  to  make  an  effort 
and  yet  blame  the  publisher  if  in  self-defence  he  tries  to 
do   without  them. 

Speak  ng  for  myself  it  affords  me  the  greatest  pleasure 
to  say  that  during  my  business  career  I  have  found  pub- 
lishers ever  ready  to  consider  in  the  most  friendly  spirit 
proposals  which  have  been  made  to  them  from  time  to 
time.  And  my  firm  opinion  is  that  most  difficulties  arc 
best  overcome  when  reasonable  men  meet  around  a  table 
and  discuss  the  subject  on  its  merits.  Believing,  as  I  do, 
that  the  possible  achievements  of  our  association  are 
greatly  underestimated,  and  believing  also  that  they  will 
grow  in  proportion  to  the  active  interest  which  its  mem- 
bers take  in  the  work,  I  would  urge  everyone  to  clear 
their  m'nds  of  weakening  distrust,  to  let  confidence  take 
the  place  of  doubt  and  by  sharing  in  the  actual  work  of 
the  association  bring  it  to  its  rightful  place  as  a  most 
important  agency  for  the  advancement,  protection  and 
maintenance  of  the  interests  of  the  booksellers  and  sta- 
tioners throughout  this  province. 

The  thanks  of  the  association  for  this  admirable  ad- 
dress were  tendered  to  Mr.  Tyrrell  by  R.  A.  Robertson, 
of  Hamilton,  seconded  by  C.   L.  Nelles,  of  Guelph. 


Report  of  Secretary. 

W.  A.  Craick  presented  the  report  of  the  secretary- 
treasurer,    as   follows  : 

Since  last  the  association  met  in  this  building  on 
August  29,  1907,  the  work  of  the  organization  has  gone 
ahead  slowly  but  surely.  We  have  been  ready  at  any 
time  to  take  up  the  problems  facing  the  trade,  and  in 
this  spirit  of  readiness  one  of  the  main  objects  of  the 
association  has   been   fulfilled. 

During  the  year  several  projects  have  been  taken  up 
for  the  benefit  of  the  trade.  Some  of  these  have  been 
highly  successful,  while  others  have  not  met  with  that 
success   which    they   seemed   to  merit. 

At  the  suggestion  of  officers  of  the  association  youi 
secretary  approached  the  publishers  in  Toronto  last  No- 
vember and  secured  subscriptions  from  them  aggregating 
$130  for  the  purpose  of  advertising  books  for  Christmas. 
Space  was  contracted  for  in  the  Montreal  Star,  London 
Free  Press,  Hamilton  Spectator,  Ottawa  Citizen,  To- 
ronto Globe,  Toronto  News  and  Toronto  Mail  and  Em- 
pire, and  a  series  of  advertisements  were  prepared  which 
were  inserted  in  the  Saturday  issues  of  these  papers  for 
four  weeks  preceding  Christmas.  The  tenor  of  the  ad- 
vertisements was  to  urge  the  public  to  purchase  books  for 
Christmas  presents. 

The  papers  were  selected  on  the  ground  of  eirculaCon, 
particularly  circulation  throughout  the  towns  and  vil- 
lages of  the  province.  It  would  have  been  impossible 
with  the  limited  fund  at  our  disposal  to  have  run  the  ad- 
vertising in  local  papers  throughout  the  country  and  that 
accounts  for  the  exclusive  use  of  city  papers. 

The  advertisements  contained  no  mention  of  any  pub- 
lisher. They  were  booksellers'  advertisements  pure  and 
simple,  and  at  the  foot  of  each  ad.  appeared  the  import- 
ant words,  "Patronize  Your  Local  Bookseller."  It  i 
hoped  that  the  publishers  will  be  found  ready  and  willing 
to  support   a  similar  scheme   this  fall. 

With  the  object  of  giving  the  booksellers  an  oppor- 
tunity to  secure  a  supply  of  attractively  printed  Christ- 
mas book  lists,  your  secretary  prepared  a  co-operative 
list,  which  was  ofTered  to  the  trade  throughout  Canada 
at  cost  price.  The  response  was  somewhat  small,  witli 
the  result  that  the  booklets  when  printed  cost  almost 
three  cents  each.  Had  a  circulation  of  say  25,000  copies 
been  secured,  the  cost  would  have  been  very  materia' ly 
reduced. 

Another  project  which  failed  to  receive  the  support 
from  the  trade  which  apparently  it  merited  was  the  col- 
lection blank  scheme.  These  blanks  were  ofTered  at  cost 
price  to  any  member  of  the  association,  who  could  use 
them  in  collecting  bad  debts.  The  experience  of  other  re- 
tail organizations  with  similar  blanks  had  been  such  a 
to  commend  them  to  our  attention.  Merchants  had  made 
most  successful  use  of  them  and  it  was  hoped  that  mem- 
bers of  this  association  would  find  them  equally  efficaci- 
ous. Applications  for  the  blanks  have  not  been  numer- 
ous. 

The  membership  of  the  association  is  by  no  means  as 
large  as  it  should  be.  The  membership  fee  is  so  small 
that  there  should  be  no  excuse  on  that  score  for  lack  of 
members.  Since  the  last  meeting  ten  names  have  been 
added,  as  follows  :  A.  E.  Benham,  Parkhill  ;  J.  Taylor, 
Hanover  ;  C.  H.  Thorburn,  Ottawa  ;  F.  E.  York,  Aurora; 
Kotheringham  &  Popham,  Ottawa  ;  J.  E.  Mason,  Sarnia; 
J.  H.  McClelland,  Hastings  ;  J.  Johnson,  Kenora  ;  J.  R. 
Wells,  Hamilton  ;   B.  B.   Baillie,  Simcoe. 

After  this  meeting  it  is  to  be  hoped  that  members 
will  take  an  active  interest  in  increasing  the  membership. 
If  each  member  would  only  bring  in  one  new  member  and 
thus  double  the  membership,  we  would  have  an  organiza- 
tion more  worthy  of  the  name. 
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On  motion  of  C.   L.   Nelles,   seconded  by  VV.   Tierney, 

the   report   was   adopted. 

Fletcher  B.  Gibbs. 

Fletcher  B.  Oibbs,  who  had  come  from  Chicago  to 
address  the  meeting,  was  next  called  upon  for  a  few 
remarks,  ile  read  an  instructive  paper),  which  will  find 
a  place  in  the  next  number  of  The  Bookseller  and 
Stationer. 

The   Dinner. 

At  6.30  p.m.  the  annual  trade  dinner  was  held  at  rhe 
St.  Charles  Hotel,  when  a  representative  gathering  ol 
booksellers,  stationers,  publishers  and  travelers  sat  down 
to  a  fine  repast.  Special  music  was  provided  and  tfter 
justice  had  been  done  to  the  good  things  a  short  toast 
list   was  carried   through. 

The  health  of  the  King  was  drunk  to  the  strains  of 
the  National  Anthem,  and  then  in  honor  of  the  guests 
present  from  across  the  line,  the  health  of  President 
Roosevelt  was  heartily  honored,  the  company  singing 
"For  he's  a  jolly  good  fellow." 

In  proposing  the  health  of  "Our  Guest,"  Mr.  Gibbs, 
J.  G.  Cloke,  of  Hamilton,  referred  to  the  splendid  work 
that  gentleman  had  done  in  the  United  States,  and  wel- 
comed him  cordially  to  Canada. 

Mr.  Gibbs  responded  in  the  speech  of  the  evening, 
which  lack  of  space  alone  prevents  us  from  publishing  in 
this  issue.  It  will  find  a  place  in  the  next  number  of 
Bookseller  and   Stationer. 

The  health  of  the  trade  was  proposed  by  C.  L. 
Nelles,  of  Guelph,  and  responded  to  by  W.  P.  Gundy,  of 
Toronto. 

Henry  Button,  Canadian  manager  of  Cassell  &  Co., 
proposed  the  health  of  the  association.  M.  G.  Hay,  of 
St.  Thomas,  replied  in  lively  fashion.  After  that,  votes 
of  thanks  to  Mr.  Gibbs  and  to  the  Toronto  trade  were 
tendered  by  Messrs.  Nelles  and  Hay  respectively. 

THURSDAY  MORNING. 

A  second  business  session  of  the  association  was  held 
on  Thursday  morning  at  9.30.  The  following  officers 
were  elected  for  the  ensuing  year. 

President — J.  G.  Cloke,  Hamilton. 

Vice-President — A.  H.   Jarvis,  Ottawa. 

Executive  Committee— G.  VV.  Sulman,  Chatham; 
John  F.  Sifton,  London;  M.  G.  Hay,  Stt  Thomas;  C.  L. 
Nelles,   Guelph;   Wm.    Tyrrell,   Toronto. 

Representatives  of  some  of  the  school-book  publishing 
houses  being  present,  a  brief  consultation  was  held  as 
to  the  best  means  to  adopt  to  retain  this  trade  on  a 
profitable  basis.  It  was  finally  decided  that  the  Execu- 
tive Committee  should  arrange  to  meet  all  the  publishers 
at  an  early  date  and  come  to  some  decision  as  to  joint 
action. 

The  question  of  enlarging  the  association  to  take  in 
the  wholesale,  manufacturing  and  publishing  interests 
was  next  considered.  All  present  seemed  to  be  in  favor 
of  securing  the  co-operation  of  the  publishers  and  job- 
bers, though  there  was  some  diversity  of  opinion  as  to 
how  this  should  be  accomplished. 

Finally  the  following  resolution,  moved  by  Wm. 
Tyrrell,  seconded  by  W.  J.  F.  Mallagh,  was  adopted:— 
"That  the  Executive  be  empowered  to  change  the  con- 
stitution so  that  the  association  may  include  in  its 
membership  members  of  the  wholesale  book,  stationery 
and  publishing  interests   of  Canada." 

The  meeting  adjourned  at  11.30. 


Executive   Meets. 

At  an  executive  meeting  following  the  morning  ses- 
sion, the  Secretary  was  instructed  to  arrange  for  a 
meeting  of  the  Executive  with  the  school  book  publishers 
at  an  early  date,  when  the  best  course  of  action  would 
be  decided  upon.  The  meeting  would  also  decide  on  the 
method  of  getting  all  the  various  interests, — publishing, 
wholesale  and   retail, — into  the  association. 

It  was  decided  to  change  the  name  of  the  association 
to  the  Canadian  Book,  Stationery  and  Publishing  Trade 
Association. 

Those   Present. 

Among  those  present  at  the  meetings  and  dinner 
were:  Wm.  Tyrrell,  Toronto;  J.  G.  Cloke,  Hamilton  ; 
Fletcher  B.  Gibbs,  Chicago;  M.  G.  Hay,  St.  Thomas,;  R. 
A.  Robertson,  Hamilton;  C.  L.  Nelles,  Guelph;  John  F. 
Sifton,.  London;  James  1.  Anderson,  London;  0.  (iarnet 
Smith,  Orillia;  W.  Tierney,  Guelph;  A.  H.  Jarvis,  Ot- 
tawa; J.  R.  Wells,  Hamilton;  F.  H.  Chappie,  (Jalt;  J. 
Taylor,  Hanover;  A.  A.  Anderson,  (luelph;  J.  .1.  Red- 
ditt,  Toronto;  Thos.  Wheatley,  Sarnia;  H.  L.  Thompson, 
Toronto;  J.  A.  (iulbrandsoni,  Montreal;  Ayotte  Bros., 
Three  River*;  H.  L.  Hobden,  Toronto;  J.  G.  Oliver,  To- 
ronto; O.  B.  Stanton,  Toronto;  VV.  J.  Slater,  Toronto: 
T.  II.  Durham,  Toronto;  Geo.  Stewart,  Toronto;  E.  (i. 
Secord,  St.  John,  N.B.;  R.  B.  Bond,  Toronto;  P.  Trebil- 
cock,  Toronto;  J.  B.  Hay,  Toronto;  W.  A.  Craick,  To- 
ronto; S.  0.  Thompson,  Toronto;  F.  I.  Weaver,  Berlin; 
H.  C.  Woods,  Toronto;  A.  0.  Hurst,  Toronto;  W.  P. 
Gundy,  Toronto;  H.  F.  E.  Kent,  Toronto;  N.  A.  Sinc- 
lair, Henry  Button,  (i.  B.  YanBlaricom,  W.  Fi  Ralph, 
Charles  E.  Warwick,  George  R.  Warwick,  J.  S.  M. 
Ridley,  Toronto;  George  Savoy,  National  Blank  Book 
Co..  Holyoke;  Ernest  Grand,  Percy  (hand,  Geo.  Dun- 
ham and  Frank  McKay,  Toronto. 


PERSONAL  NOTES. 

Cassell  &1  Co.,  Toronto,  are  in  the  van  of  the  pub- 
lishers this  year,  having  taken  space  for  a  nice  exhibit 
of  their  publications  at  the  Toronto  Exhibition.  They  are 
prepared  to  hand  out  information  to  any  of  the  trade  who 
may  look  them  up,  and  would  like  to  meet  as  many  book- 
sellers and  newsdealers  as  possible. 

Canadian  visitors  to  New  York  City,  who  appreciate 
a  modern  business  plant,  should  not  fail  to  visit  L.  E. 
Waterman  Co.,  who  are  near  the  magnificent  Singer 
building,  Cortlandt  St.  and  Broadway.  A  representative 
of  The  Bookseller  and  Stationer  was  recently  shown 
through  the  Waterman  building  and  was  much  impressed 
with  its  completeness. 

W.  C.  Cunningham  has  for  many  years  visited  the 
western  provinces  as  representative  of  Buntin,  Gillies  & 
Co.,  Limited.  In  future  his  time  will  be  fully  occupied  in 
the  Province  of  Ontario,  and  George  E.  Peene  will  visit 
the  west.  The  latter  has  been  in  the  firm's  employ  for 
seventeen  years  and  has  a  thorough  knowledge  of  the 
business.     He  is  well  known  in  Ontario. 

F.  McMurray,  buyer  of  stationery  and  fancy  goods 
for  Frederick  Loeser  &  Co.,  Brooklyn,  N.Y.,  one  of  the 
leading  American  departmental  stores,  was  visiting  in 
Montreal  last  month,  and  was  shown  around  the  city  by 
friends  in  the  L.  E.  Waterman  Co.,  Limited.  Mr.  Mc- 
Murray is  one  of  the  many  Canadians  who  has  made  a 
decided  success  across  the  line,  and  is  spending  his  vaca- 
tion at  his  old  home  in  Fredericton,  N.B. 
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RECENT   CANADIAN  COPYRIGHTS. 

New  Elementary  Grammar,  by  D.  J.  Goggin,  M.A., 
D.C.L.  -Including  "Elementary  Composition."  Pari  VI. 
By  W.  J.  Alexander,  Ph.D.  '  Revised  Edition.  W.  J. 
Gage  &  Company,  Limited,  Toronto. 

Elements  of  Algebra.  By  II.  M.  Tory,  M.A.,  D.Sc, 
L.L.D.,  and  I.  J.  Birchard,  M.A.,  Ph.D.  W.  J.  Gage  & 
Company,  Limited,  Toronto. 

Les  Deux  Frances.  Poesies  Franco-Canadiennes.  Par 
Gustave  Zidler.  Souvenir  des  Fetes  du  I  lie  Centenaire  de 
la  Fondation  de  Quebec.  Avec  Introduction  de  M.  A. 
Rivard.     Gustave  Zidler,  Versailles,  France. 

The  Wheel  O'Fortune.  By  Louis  Tracy-  (Book.)  Mc- 
Leod  &  Allen,  Toronto. 

Map  of  Vancouver  City.  Brenton  S.  Brown  and 
Ralph  A.  Welsh.     Vancouver,  British  Columbia. 

A  Short  History  of  Education.  By  A.  Mclntyre,  B.A. 
(Book.)     The  Copp,  Clark   Company,   Limited  Toronto. 

Seventh  Pageant:  Frontenac  Scene,  Quebec's  Tercen- 
tenary. 1908.  (Photo.  A.)  H.  ().  Dodge,  Sydney.  Nova 
Scotia. 

Second  Pageant:  Champlain  Receives  His  Commis- 
sion from  Henry  1 V..  Quebec's  Tercentenary,  1908." 
(Photo.  B.)     H.  O.  Dodge,  Sydney,  Nova  Scotia.' 

Second  Pageant:  Champlain  Receives  His  Commis- 
sion from  Henry  IV.,  Quebec's  Tercentenary.  1908. 
(Photo  C.)     II.  ().  Dodge,  Sydney.  Nova  Scotia. 

Fifth  Pageant:  Laval  Scene,  Quebec's  Tercentenary, 
1908.     (Photo.  C.)     H.  0.  Dodge,  Sydney,  Nova  Scotia. 

Dictionnaire  Biographique  du  Clerge  Canadien-Fran- 
cais.  Far  I'Abbe  J.  B.  A.  Allaire.  Les  ( 'ontemporains. 
Jean  Baptiste  Arthur  Allaire,  S(.  Thomas  d'Aquin,  Que. 

Quebec  Views,  Photographic  Series.  Volume  VI.  Wm. 
X'Uinan  &    Son,   Montreal,  Que. 


Canada  "s  Wool  and  Woolens.  (Pamphlet.)  Emerson 
Bristol  Bjggar,  Toronto. 

Canadian  Drawing  Series,  Book  3,  Intermediate 
Grade.  F>y  David  Blair.  The  Copp,  Clark  Company, 
Limited,  Toronto. 

The  New  Method  Arithmetic.  By  P.  Mcintosh  and  C. 
A.  Norman.     (Book.)     P.  Mcintosh.  Toronto. 

L'Alcoolisme:  Voila  I'Ennemi!  Conference  1'aite  a 
Trpis-Rivieres,  le  15  septembre  1907,  par  J.  Camille  Pou- 
lioi,  CR.     (Livre.)     J.  Camile  Pouliot,  Fraserville    Que. 

First  Rules  of  Book-Keeping.  By  R.  A.  Murrant. 
(Book.)      Robert   Arthur  Murrant.  Toronto. 

Freehand  Practice  Copy  Book,  No.  1.  By  W.  A.  Mc- 
lntyre. (Book.)  The  Copp,  Clark  Company,  Limited, 
Toronto. 

Cours  de  Droit  Civil  de  la  Province  de  Quebec.  Par 
l'Hon.  Sir  F.  Langelier.  Volume  IV.  (Livre.)  Wilfrid 
John  Wilson  et  Theophile  Lafleur,  Montreal. 

A  Canadian  Manor  and  Its  Seigneurs.  (The  Story  of 
a  Hundred  Years.)  By  George  M.  Wrong,  M.A.  With  Il- 
lustrations.    George  M.  Wrong,  Toronto. 

The  Selected  Poems  of  William  Wye  Smith.  (Book.) 
William  Wye  Smith.  St.  Catharines. 

Pageant  No.  1.  Quebec  Tercentenary.  1908.  (Photo.) 
The  Panoramic  Camera  Company  of  Canada,  Toronto, 
Out,,  31st  August,  1908. 

Pageant  No.  2.  Quebec  Tercentenary,  1908.  (Photo.) 
The  Panoramic  Camera  Company  of  Canada,  Toronto, 
Ont.,  31st  August,  1908. 

Pageant  No.  3.  Quebec  Tercentenary,  1908.  (Photo.) 
The  Panoramic  Camera  Company  of  Canada,  Toronto, 
Ont.,  31st  August,  1908. 

Pageant  No.  4.  Quebec  Tercentenary,  1908.  (Photo.) 
The  Panoramic  Camera  Compairy  of  Canada,  Toronto, 
Ont.,  31st  August,  1908. 

Pageant  No.  5.  Quebec  Tercentenary,  1908.  (Photo.) 
The  Panoramic  Camera  Company  of  Canada,  Toronto. 
Ont.,  31st  August,  1908. 

Pageant  No.  0.  Quebec  Tercentenary,  190S.  (Photo.) 
The  Panoramic  Camera  Company  of  Canada,  Toronto. 
Out.,  31st  August,  1908. 

Pageant  No.  7.  Quebec  Tercentenary,  1908.  (Photo.) 
The  Panoramic  Camera  Company  of  Canada,  Toronto, 
Ont.,  31st  August,  1908. 

7,000  Facts  About  Temperance.  Compiled  by  Allen 
Leslie  Howard.  (Book.)  Allen  Leslie  Howard,  Kempt- 
ville,  Ont. 

The  Ad.  Story-Teller.  September,  1908.  (Book.)  Syd- 
ney Herbert  Moore,  Toronto. 

'  Toronto  in  1928,  A.D.  By  Frederick  Nelson.  (Book.) 
The  National  Business  Methods  &  Publishing  Company. 
Toronto. 
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BEST   SELLERS. 
Quebec. 

1.  Quickened.     By  A.  C.   Ray.     Little,  Brown. 

2.  Cradle  of  New  France. 

3.  Seats  of  the  Mighty.      By  Gilbert  Parker.     Copp. 

4.  Wingless   Victory.      By  M.    I'.   Willcocks.     Frowde. 
•r).  Mr.    Crewe's   Career.      By    Winston   Churchill.      Mac- 

millan. 
(>.     Beloved  Vagabond.     By  W.   J.  Locke.     Frowde. 
St.  Catharines. 

1.  Lure  of  the  Mask.     By  Harold  MacGrath.     McLeod. 

2.  Young  Lord  Stranleigh.     By  Robert  Barr.     McLeod. 

3.  Mr.    Crewe's   Career.      Ry    Winston    Churchill.      Mac- 

millan. 
-1.     Prima  Donna.     By  F.   M.   Crawford.     Macmillan. 

5.  Orphan.     By  C.   E.   Mumford.     Musson. 
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Best  Selling  Books  of  the  Month 

eV1  e'  I-     Sowing  Seeds  in  Danny.     Mrs.   MsChaag.     Brings 

1.  Mr.    Crewe's  Career.      By    Winston    Churchill.    Mac-  '>■    King  Spruce.     Bj   Holman  Bay      Musson 

Alillan-  6.    The  Barrier.     Rex  Head,.     Musson 

2.  Shuttle.     By  F.   II.  Bnrnett.     Copp  t> 

3.  Barrier.     By  Rex  Beach.     Musson.  ^eterboro  . 

4.  Weavers.     By   Gilbert   Barker.     Copp.  L     Mr-_ Crewe's   Career.      By    Winston    Churchill.      Mae- 

5.  Delilah  of  the  Snows.      By   II.    Bindloss.     McLeod  millan. 

6.  Heart  of  a  Child.     By  Frank  Danby      Copp  e  of  the  Maskl     Hy  Harold  MacGrath.    McLeod. 

Calgary  3"     Get-Rieh-Quick.     By  (i.   R.   Chester.     Frowde. 

1.  Mr.   Crewe's   Career.      By    Winston   Churchill.      Mac-  \     ^  D°™\  BJ   F-    M'   Crawford.      Macmillan. 

millan                           '  snuttle.     By  b.   II.   Burnett.     Copp. 

2.  King  Spruce.     By   Holman  Day.     Muss,,,,.  6'    WeaVeM-     By  Gilbert  Parker-     ('°W- 

3.  Barrier.      By    Hex   Beach.     Musson.  St.  John. 

4i     Chaperon.     By  C.  N.  and  A.  M.  Williamson.  Musson.  1.     Mr.   Crewe's   Career.     By    Winston   Churchill       Mac- 

5.  Scarlet  Runner.     By  C.  N.   and  A.   M.    Williamson.  millan. 

Briggs.  2.     Wayfarers. 

6.  Prima  Donna.     By  F.  M.   Crawford.     Macmillan.  3.     Lady      of       the     Decoration.      Bv     Frances      Little. 

Charlottetown.                    -  Musson. 

1.  Jack   Spurlock.     By  (i.   II.   Lorimer.     Briggs.  4-     Somehow   Good.      Ry  Wm.   De   Morgan.     Copp. 

2.  Anne   of   Green     Gables.     By   L.    M.      Montgomery.  5-     Songs  0f  a  Sourdough.     By   R.  W.  Service.     Briggs. 

page.  6.     Some  Ladies  in  Haste.     By  R.   W.   Chambers      Mc- 

3.  Colonel  of  the  Red  Huzzars.     By  Scott.  Lippincott  Leod. 

4.  Lure  of  the  Mask.     By  Harold  MacGrath.     McLeod.  Sarnia 

5.  Somehow  Good.     By  Wm.   De  Morgan.     Copp.  ,      m,      „.  .       ,  . 

6.  Some     Ladies     in     Haste.        By   R     W     Chambers  V     Jr      ?rmg  L"1C'     By  R"   W"  Chambers.     McLeod. 

McLeod.  .-"             Crewe  s  Career.     By   Winston   Churchill.     Mac- 

„,  millan. 

Edmonton.  q      T    ,    0       ,     ,       „     ,,    „ 

i       t>  ■         T-.                 „      T,  ■'■     ^ack   Spurlock.      By   G     II     Lorimer       R.Ho-o-k 

1.    Prima  Donna.     By  F.  M.  Crawford      Micmillin  i      a         u        r,      \      ^     V,.        ljOIimei-     "Hggs. 

2.  k^  s          By  llolman  Day.   Ml,  «r"""-  I  ££* ,  -;«  es  %  wm.   ,  „  ,a,    o„pp. 

:;,»:r  ""' ■  By Winston chur,!hi11- Mac-  6-  i-**?****.  By  „„,.,,:,  ;;;;,,;„„,  BeW. 

4.  Heart  of  a  Child.     By  Frank  Danby.     Copp.  Stratford. 

5.  Scarlet    Runner.     By  C.   N.   and   A.    M.   Williamson.  L     Black   Bag.     By   L.    J.    Vance.      McLeod. 

Briggs.  2.     Coast     of     Chance.     By     E.     and   L.    Chamberlain. 

6.  Blue  Lagoon.     By  L.   Stackpoole.     Frowde.  McLeod. 

Hamilton.  3.     Somehow  Good.     Ry  Wm.   De  Morgan.     Copp. 

1.  Mr.   Crewe's  Career.     By   Winston   Churchill.      Mac-  4l     Chaperon.     By  C.  N.  and  A.  M.  Williamson.  Musson. 

millan.  5.     Scarlet    Runner.      By    ('.  \\    and    A.  M.    Williamson. 

2.  Missioner.     By  E.  P.  Oppenheim.     Copp.  Briggs. 

3.  Lure  of  the  Mask.     By  Harold  MacGrath.    McLeod  fi-     Stufi  of  a  Man.     By  K.  B.   Evans.     McLeod 

4.  Shuttle.     By  F.  H.  Burnett.     Copp.  Toronto 

5.  Sowing  Seeds  in  Danny.     By  Mrs.  MeClung.    Briggs.  ,      „  k          n               ,,      ,, 

6.  Heart  of  a  Child.     By  Frank  Danby      Corn,  Halfway  House.     By  Maurice   Hewlett.     McLeod. 

London  2.     Somehow  Good.     By  Wm.   De  Morgan.     Copp. 

1.  Lure  of  the  Mask.     By  Harold  MacGrath.     McLeod  t     T'f  °rah' 

2.  Heart  of  a  Child.     By  Frank  Danby.     Copp  i     t          *'        *            '             "' 

■3.     Prima   Donna.     By  F.    M.    Crawford.       Macmillan  6art    °f  a   ChlM-      By    Prank    ,(anb>-     C°PP- 

4.  Chaperon.     By  C.  N.  and  A.  M.  Williamson.  Musson.  '"'     Ml''   Crewe's  Career.     By   Winston   Churchill.     Mac- 

5.  Mr.    Crewe's   Career.      By   Winston    Churchill.      Mac-  millan. 

,        millatl-  Winnipeg. 

l>.     Scarlet    Runner.     By    C.    N.    and    A     M     Willi-imsnn  it            *.,-»«-, 

Briggs.                                                                 Williamson.  L     Lure  0f  the  Mask.      By  Harold  .MacGrath.     McLeod. 

Moncton  2-     Mr.   Crewe's   Career.      By   Winston   Churchill.      Mac- 

i      r\i  r     » ii                     ^                 '  millan. 

1.  Old   Allegiance.     By   H.    Wales.      Kennerlev  ■)      a       •        a      ,     •     ^ 

2.  Fruit  of  the  Tree.     By  Edith   Wharton.     McLeod.  \     ^-ng  Seeds  m  Danny.     By  Mrs.  MeClung.  Briggs. 

3.  Coast   of  Chance.      By     E.      and      L.   Chamberlain.  '    n^r        *?                                       "'     ^^ 

McLeod.  5"    01d   Loyalist. 

4.  Cynthia.      By    fl.   Wales.      Stuyvesant.  6'     Aunt    Jane   of    Kentucky. 

5.  Beloved   Vagabond.     By   W.    J.    Locke.     Frowde.  Canadian  Summary. 

6.  Jack   Spurlock.     By  G.   H.   Lorimer.     Briggs.  Point* 

Montreal.                      _  1.     Mr.    Crewe's    Career.      By   Winston    Churchill     102 

1.  The  Firing  Line.     By  R.  W.  Chambers.     McLeod.  2-     Lire  of  the  Mask.      By    Harold   MacGrath...      55 

2.  Mr.   Crewe's   Career.     By  Winston   Churchill.     Mac-  3.     Prima  Donna.     By  F.   M.   Crawford   33 

millan  4.     Somehow  Good.     By  Wm.  De  Morgan                   32 

3.  Anne    of     Green     Gables.      By     .Miss     L.    M.     Mont-  5.     Heart  of  a  Child.     By  Frank  Danby                      27 

gomery.     Page.  fi.     Jack   Spurlock.     By   G.    EL    Lorimer  ->T 
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BOOKSELLER      AND      STATIONER 
CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Art  Publishers. 

Co^p,  Clark  Co.,  Toronto 

Books  and  Magazines. 

Ainslec  s  Magaz.ne,  New  York 

Amalgamated  Press,  Toronto  ,  London,  Eng. 

American  Code  Co.,  New  York. 

Barnicott  &  Pearce,  Taunton,  Eng. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Briggs,  Wm.,  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Cambridge  Corporation,  Montreal. 

Cassell  &  Co.,  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Crowell,  T.  Y.  Co.,  New  York. 

Electrician  and  Mechanic,  Boston,  Mass. 

Frowde,  Henry,  Toronto. 

Harding,  A.  R.  Pub.  Co.,  Columbus,  Ohio. 

Macmillan  Co.  of  Canada,  Toronto. 

McClelland  &  Goodchild,  Toronto 

McClurg,  A.  C.  Co.,  Chicago,  111. 

McLeod  &  Allen,  Toronto. 

Mirriam,  G.  &  C.  Co.,  Springfield,  Mas?. 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto. 

Page,  L.  C.  Co.,  Boston,  Mass. 

"  Publisher'*  Circular,"  London,  Eng. 

Renouf  Publishing  Co.,  Montreal. 

Westminster  Co.,  Toronto. 

Blank  Books. 

Boorum  &  Pease  Co.,  New  York. 
Brown  Bros.,  Toronto. 
Buntin.  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Snith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Carbon  Paper. 

Pee'Uss  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Christmas  Cards,  Calendars. 

Cu^,-.,  I  l.irk  C<>. ,    I  OiO.itO. 

Raphael  Tuck  &  Sons  Co. 

Crepe  Paper,  &c. 

Dennis  jn    Mfg.    Co.,     Boston,    New    York, 
Montreal. 

Elevators. 

Ous-Fensom  Co.,  Toront  \ 

Engravings,  Coats  of  Arms,  &c. 

Zenler,  May,  I'hiUdr Inhia 

Fancy  Goods — Novelties. 

Brown  Bros..  Toronto. 

Clark  Bros.,  Winnipeg,  Man. 

Copp,  Clark  Co.,   Toronto. 

Day,  N.  S.,  New  York,  Sprirgfield,  Mass. 

Smith-Davidson  &  Wright,  Vancouvtr,  B.C. 

Sutcliffe-Edmison  Co.,  Limited,  Toronto. 

Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 


Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Flags,  &C. 
Copp,  ",lark  Co.,  Toronto. 
Sutcliffe-Edmison  Co. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Glue,   Paste   and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gramaphones. 

Berliner  Gramophone  Co.,  Montreal. 

Gummed   Labels. 

Dciiuison  Mfg.  Co.,  Boston. 

Ink   Stands. 

Numan,  C.  H.,  Co.,  New  York 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Reliance  Ink  Co..  Winnipeg,  Man. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Stephens'  Inks,  London,  Eng. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods. 

Biown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons.  Philadelphia,  Pa. 

Letter  Presses. 

Jas.  Smart  Mfg.  Co.,  Brockville,  Ont. 

Maps. 

Keno.if  Publishing  Co..  Montreal. 

Paper  Fasteners. 

Superior  Mfg.  Co.,  Sidney,  Ohio. 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton 
Hurd,  Geo.  B.,  &  Co..  New  York 
Northern  Mills  Pulp  &  Paper  Co.,  Montreal 

Pens. 

Alliance  Fountain  Pen  Co.,  London,  Eng. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  Co.,   Hamilton,  Ont. 

Copp  Clark  Co.,  Toronto. 

Esterbrook  Pen  Co.,  New  York. 

Heath,  John,  London. 

Hinks,  Wells  &  Co.,  Birmingham,  Eng. 


Librairie  Beauchemin,  Limited,  Montreal. 
Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Sanford  &  Bennett  Co.,  New  York. 
Smith- Davidson  &  Wright,  Vancouver,  B.C 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 
Waterman,  L.  E.,  Co.,  Ltd.,  Montreal. 

Pencils — Crayons. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Faber,  A.  W.,  Newark,  N.J. 

Librairie  Beauchemin,    Ltd.,  Montreal. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Consolidated    Lithographing   &    Mfg.   Co., 

Montreal. 
Copp.  Clark  Co.,  Toronto. 
Goodall,  Chas.,  &  Sons,  London. 
U.  S.  Playing  Card  Co.,  Cincinnati,  O. 

School  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Renouf  Publishing  Co.,  Montreal. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto.  , 

Souvenir  and  Picture  Post  Cards. 

Copp,  Clark  Co.,  Toronto 

Holzman,  Alfred,  Chicago 

Illustrated  Post  Card  Co.,  Montreal. 

Otto  Leder,  Saxony,  Germany. 

Markert  &  Sohn,  Dresden.  Germany. 

Menztes  &  Co  ,  Toronto. 

Neumann,  W.,  &  Co.,  Berlin,  Germany. 

Raphael  Tuck  &  Sons  Co,,    Montreal,  New 

York. 
Sheahan.,  M.  T.,  Boston,  Mass. 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Warwick  Bros.&  Rutter, Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones.  - 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Peerless  Papsr  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Papers. 

Boxer,  Reg.  N.,  Co.,  New  Toronto. 
Stauntons,  Ltd.,  Toronto. 


INDEX     TO     ADVERTISERS. 


Accountants  and  Auditors 42 

Ainslee's  Magazine   54 

American  Code  Co 4s 

Alliance  Fountain  Pen  Co 9 

Baker's  Book  Shop 45 

Barnicott  &  Pearce 45 

Bell  Telephone  Co 2 

Berliner  Gramophone  Co   46 

Boorum  &  Pease  Co 41 

Boxer,  Reg.  N.,  Co 3 

Briggs,  Wm 24,  25 

British-America  Assurance  Co 2 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 48 

Canadian  Machinery  &  Mfg   Co C4 

Canadian  Press  Clipping  Bureau 23 

Carter's  Ink  Co 6 

Cassell  &  Co 20 

Clark  Bros.  &  Co 8 

Connoisseur's  Press 26 

Consolidated  Lithographing  &  Mfg.  Co..  8 

Copp,  Clark  Co 27  46 

Crowell,  T.  Y.  Co 3I 

Day,  N.  S 6 

Dennison  Mfg.  Co 5 

Dry  Goods  Review 44 

Electrician  &  Mechanic 54 

Esterbrook  Pen  Co 41 

Faber,  A.W 4 

Frowde,  Henry 32 


Gerstenkorn,  Verlag   Ant eo 

Goodall,  Chas.  &  Sons j 

Harding,  A.  R.  Pub.  Co 30 

Heath,  John 4^ 

Higgins,  Chas.  M.,  &  Co o 

Hinks,  Wells  &  Co 44 

Holzman,  Alfred,  Co 22 

Hotel  Directory   42 

Huebsch,  B.  W ss 

Hurd,  Geo.  B.,  &  Co 39 

Hurst,  A.  O 1 

Jenkins,  Wm.  R.  Co 55 

Leder,  Otto 1:3 

Lemcke  &  Buechner 55 

Librairie  Beauchemin,  Ltd.. outside  front  cover 

Macmillan  Co.  of  Canada 26 

Macniven  &  Cameron 44 

Markert  &  Sohn 66 

McClelland  &  Goodchild 23 

McClurg,  A.  C.  Co 35 

McLeod  &  Allen 29 

Merriam ,  G.  &  C.  Co 30 

Metropolitan  Bank 2 

Mittag  &  Volger outside  back  cover 

Mining  Journal 54 

Morton,  Phillips  &  Co   42 

M  usson  Book  Co 28 

Neumann,  W.,  &  Co 53 

Northern  Mills  Pulp  &  Paper  Co 8 

Numan,  C.  H.,  Co 40 


Otis-Fensom  Co. 


PAGE 

50 

Page,  L.  C.  Co 23 

Payson's  Indelible  Ink 42 

Peerless  Paper  &  Ribbon  Co 4i 

"  Publisher's  Circular"  30 

Reliance  Ink  Co 41 

Rumpp  &  Sons,  C.  F 9 

Sanford  &  Bennett  Co 1 

Sheahan ,  M .  T 53 

Smart,  Jas.,  Mfg.  Co 41 

Smith,  Davidson  &  Wright 8 

Sneider,  Robt.,  Co 55 

Spencerian  Steel  Pens 44 

Stauntons  Ltd .' 47 

Superior  Mfg.  Co 41 

Sutcliffe-Edmison  Co 48 

Tocci  Francesco 55 

Tuck,  Raphael  &  Sons  Co 36,  37 

Underwood,  John  &  Co., .  .outside  front  cover 
U.S.  Playing  Card  Co 7 

Valentine  Publishing  Co 52 

Ward  &  Co 47 

Warwick  Bros.  &  Rutter.. .inside  front  cover, 

48,  51 

Waterman,  L.  E.  Co.,  Ltd 10 

Western  Assurance  Co 2 

Westminster  Co 23 

Zeitler,  Max 6 
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Increase  Your  Magazine  Sales 


Are  your  magazine  sales  up  to  your  expectations?  Or  do  you  return 
a  number  of  copies  each  month?  If  you  had  the  time  to  show  your  cus- 
tomers what  each  of  the  publications  contained  of  special  interest  to  them 
we  venture  to  say  your  present  sales  would  be  greatly  increased. 

This  is  exactly  what  The  Busy  Man's  Magazine  will  do.  Its 
department,  "Contents  of  Current  Magazines,"  gives  a  classified  list  of 
the  contents  of  every  other  periodical.  This  department  will  show  your 
patrons  what  the  June  magazines  contain  of  special  importance  to  them. 
It  will  result  in  selling  not  only  the  magazines  you  have  on  hand,  but  will 
direct  orders  your  way  for  publications  you  do  not  now  carry.  You  will 
thus  be  able  to  build  up  an  extensive  magazine  trade  because  each  pur- 
chaser gets  exactly  what  he  wants,  and  it  is  the  satisfied  customer  that 
comes  back. 

Then,  too.  the  special  Canadian  articles  in  The  June  Busy  Man's  will 
create  a  large  sale  for  this  number.  The  magazine  is  fully  returnable.  The 
sale  of  a  single  copy  nets  you  the  equivalent  of  the  sale  of  two  or  three 
orher  monthlies.  See  that  you  have  it  in  stock.  Return  the  attached 
coupon.     Don't  overlook  mailing  it  TO-DAY. 


1908 

BUSY  MAN'S  MAGAZINE, 
Toronto. 

Kindly  forward  through News 

Co.  on  a  fully  returnable  basis copies  of  the 

Busy  Man's  Magazine  each  month. 

Name 

Address 
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Time 
to  Order 


Inks    and    Mucilage, 
Playing   Cards, 
Tally    Cards, 
Japanese    Napkins, 

Plain    and   Ornamental    Crepe    Papers, 
Colored   Tissues 
and 


Bun  tin,  Gillies  &  Co.,  Limited 

Hamilton  and  Montreal 


There  is  a  lot  of  "Soul"  in  our  goods.  The 
goodness  goes  clear  through.  Always  beware  of 
the  cheap  "surface"  kind,  particularly  Typewriter 

Ribbons  and  Carbons. 


We  want  every  Stationer  to  really  know  "our 
line,"    then  you    will      handle    no     other. 

SEND  FOR  OUR  CATALOG  AND  BOOKLETS 


Principal    Office   and    Factories 

PARK  RIDGE,  N.J. 


M1TTAG  &  VOLGER 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


Branches 
NEW  YORK,  N.Y.-280  Broadway, 

CHICAGO,  ILL.-200  Monroe  St. 
LONDON— 7  and  8  Dyers  Bldg.,  Holborn,  E.C. 


INCORPORATED 


Agencies 
PARIS,  France, 
ZURICH,  Switzerland, 
SYDNEY,  Australia, 
VIENNA,  Austria, 
Milan,  Italy, 
AMSTERDAM,  Holland. 


BRITISH     PUBLISHERS'     NUMBER 


VOL.  XXIV.  No.  10. 


PRICE,  $1.00  PER  YEAR 


and     V/ 


Canadian  Newsdealer 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 
MONTREAL,  232  McGill  St.  TORONTO,  10  Front  St.  East.  WINNIPEG,    511  Union  Bank  Building:.  LONDON,  ENG.,   88   Fleet  St.  E.C 


PUBLICATION     OFFICE:    TORONTO,     OCTOBER,     1908. 


UNDERWOOD'S   INKS 


We  would    especially 
draw  attention  to  our 


5-oz.  Metal  Cap  Bottle 


o 
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A 

T 


10 


:WTVES*  REMAINS  AN  INTENSE J^fl 

21Z°?«    TORONT0-.-LON00NJ* 


N 
T 


The  finest  package  of  Writing  Inks  on  the  market 

Packed  in   cartons   of  one   dozen,  one   gross   to 

a   case,  in  Everlasting  Bank   Ink, 

Egyptian    Black   Ink. 

-    ASK   THE    TRADE    — 


JOHN  UNDERWOOD  &  CO. 

Mfjj.  in  Canada  for  25  Years 

96  Richmond  St.  E.  -  Toronto 


44 


Canada's    Pride 


Maple  Leaf  Lead   Pencil   has    points 
of  superiority    that    make    it    a    fav- 
orite   with    all    users.        Irs    lead 
is    thicker    and     smoother    than 
in    the    ordinary    pencil.       The 
point      is      guaranteed       never 
to     break.        It      is     a     trifle 
larger    than     the    ordinary 
pencil,       and       its      round 
form        doesn't         cramp 
the       fingers.  It       is 

made    in    six    degrees, 
BBB  to  HHHH. 


"CANADA'S 

PRIDE  "    is  a   pencil 

that   will    improve    your 

trade.      It    retails   at    five 

cents     with     the      largest 

profit  known    to  stationers. 

Samples     sent    to  the   trade 

cheerfully  upon  request. 


LIBRAIRIE    BEAUCHEMIN, 
LIMITED 

Wholesale  Bookseller*  and  Stationers 
256  St.  Paul,  18  Notre  Dame  West, 

26  St.  Gabriel 
MONTREAL 


BOOKSELLER   AND   STATIONER 


FISHING 


THE  result  of  a  fishing  expedition  largely  depends 
on  the  quality  and  kind  of  bait  used.  In  going 
after  fall  business  see  that  you  have  the  most 
attractive  lines  to  be  procured.  Our  new  series 
of  Fancy  Stationery  boxes  contains  the  most  up-to- 
date  designs  yet  produced  and  a  window  dressed 
with  an  assortment  of  these  new  papeteries  could  not 
but  attract  attention. 


SAMPLE  PACKAGE  No.  29 

We  are  making  up  some  sample  packages  for  dealers  who  have 
put  off  buying  until  now  and  these  packages  contain  : — 


6     designs   to   retail  at  15  cents 
16  "  "        "  25 

2  "  "  "  IK  " 

5  "  "        "  50      " 

WE  WILL  SEND  THE  29  SAMPLES   FOR  $5.00 


We  have  eighteen  numbers  of  ele- 
gant holiday  lines  costing  from  45  cents 
to  $1.75  each  in  addition  to  the  medium 
price  lines  included  in  the  assortment 
and  would  be  glad  to  include  samples 
of  any  number  of  the  higher  priced 
lines  desired. 


ORDER  A  SAMPLE  PACKAGE  No.  29 

Warwick  Bros.  &  Rutter,  Limited 

MAKERS  OF  FINE  STATIONERY,         TORONTO 
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Avoid   the   Commonplace 

AND  CARRY  IN  STOCK  ONLY 

GOODALL'S 

ENGLISH 

PLAYING  CARDS 

THE  DESIGNS  ARE  EXCLUSIVE. 

Salons        Imperial  Clubs        Linettes 

ORDER   THROUGH   YOUR  JOBBER. 


■"WWVWVVWVVWV-VWWWV'% 


A.  0.  HURST     -     24  Scott  Street    -     TORONTO 

Phone  Main  1479 


FOUNTAIN   PENS 

Under  your  own  imprint. 

We  are  the  largest  manufacturers  of  FOUNTAIN  PENS  for  special 
imprint  orders,  in  AMERICA, 

We  make  only  high-grade  Fountain  Pens — that  is,  Solid  Gold   Pens 
with  Iridium  points.    Any  other  kind  are  unsatisfactory. 


Any  reliable  firm  cannot  be  too  particular  about  the  kind  of  a  Fountain 
Pen  they  place  their  own  name  or  trade  mark  upon. 

Before  you  contract  for  Fountain  Pens  under  your  own  imprint  for  the 
coming  holiday  trade  and  for  the  year  1909,  it  will  certainly  pay  you  to  call 
and  see  us  or  have  us  submit  samples. 

SANFORD  &  BENNETT  CO. 

Manufacturers  of  Fountain  and  Stylographic  Pens 

For  Foreign  and  Domestic  Trade 

Patentees  of  the  "Autopen"  (Self  Filler),  the  "Gravity  Stylo  Pen"  and  the  "Commercial  Fountain  Pen" 

Jewelers'  Court,     51-53  Maiden  Lane,     NEW  YORK 


BOOKSELLER      AND      STATIONER 


BROWN  BROS.,  w 


Manufacturers  of 


LEATHER  GOODS 

This  Special  Department  is  fully  complete  with   New  Up-to-Date 
Goods.     Not  excelled  for  Quality,  Style  or  Real  Value. 


New 
Styles, 

Perfect 
Leather, 

Great 
Variety. 


BROWN  BROS.,  limited 

Manufacturing  Stationers 

51-53  Wellington  StW.Joronto 


THE  TELEPHONE 


Is  a  companion,  friend  and  servant  combined. 
Invaluable  for  convenience  in  the  household. 

LONG    DISTANCE    TELEPHONE    SERVICE 

Has  no  equal  for  the  facility  it  aftords  in  business  life. 
Full  particulars  as  to  rates  and  service  at  the  near- 
est office  of 

THE  BELL  TELEPHONE  COMPANY  OF  CANADA 


W 


ESTERN 


Incorporated 
1851 

ASSURANCE 
•  COMPANY, 


FIRE 

AND 

MARINE 


Head  Office— TORONTO,  ONT. 

Assets  over  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C,  FOSTER,  Secretary 


British  America  Assurance  Company 

A.  D.  1833 

FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President         W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Meikle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W,  B.  Meikle,  General  Manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


THE  METROPOLITAN  BANK 


Capital  Paid  Up, 
Reserve  Fund  and 
Undivided  Profits, 


$1,000,000.00 
$1,241,532.26 


We 

Solicit 
Your 
Account. 


GENERAL  BANKING  BUSINESS 

Drafts  bought  and  sold. 
Letters  of  credit  issued. 
Collections  promptly  ut  tended  to. 

SAYINGS  DEPARTMENT 

open  at  all  branches. 

Interest  allowed  on  all  deposits 

of  one  dollar  and  upwards. 
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THE  "NATIONAL"  FOUNTAIN  PENS 

THESE  PENS  ARE  MANUFACTURED  BY  THE  LARGEST  FOUNTAIN  PEN 

MAKERS  IN  THE  WORLD. 

Made  in  England  by  Expert  Workmen  from  the  Finest  Materials.    The    Vulcanite  used  is  moulded,   and   the  Gold 
for  Nibs  is  rolled  and  finished   in  their  own  Workshops,  and  every  part  is  minutely  Inspected   and  Tested   before  tie  pens 


are  boxed. 


EACH  PEN  IS  ABSOLUTELY  PERFECT. 


Gairanteed  14-Kt.  Gold  Nib,  Iridium  Pointed,   and  fitted  with  grooved  Underfeed. 


No.  100,  "THE  BIG  FELLOW"  has  a  specially  large  Reservoir  to  contain  exira  ink. 

"THE  DOCTOR'S" — A  perfect  Fountain  Pen,  combined  with  an  accurate  Clinical  Thermometer,  contained  in 
special  receptacle  in  barrel.  Medical  Men  and  Students  will  quickly  recognise  this  very  convenient  feature.  Nibs  are  made 
in  three  grades:— Fine,  Medium,   and  Broad: 

Prices  of  Pens  are  as  follows  :— No.  50,  90c.  each  ;  No.  60,  $1.10  each  ;  No.  70,  $1.25  each ;  No.  80, 
$1.35  each;  No.  90,  $1.50  each ;  No.  100,  "The  Big  Fellow,"  $1.75  each:   "The  Doctor's,"  $1.75  each. 

Special  prijes  f  >r  quantities.     Each  Pen  is  put  up  in  a  neat  and  attractive  box. 

A  HANDSOME  DISPLAY  CABINET 

26Vi  inches  long,  9%  inches  deep,  IVi.  inches  high,  fitted  with  plush   lined   trays,   having  grooves  to  retain  the  Pens,  supplied 
fne  of  any  charge  with  orders  for  3  dozen  Pens. 

WE  ARE  SOLE  AGENTS  FOR  SUPPLYING  THE  TRADE  IN  CANADA  WITH  THESE  PENS. 

THE     COPP,     CLARK    COMPANY,     LIMITED 

64  &  66  FRONT  STREET  WEST,  TORONTO 
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There  are  many 
good    brands   of 

INKS  and  PASTE 

but  only  one 
BEST 


-JH—  CARTER'S 


A  Synonym  for  the 
HIGHEST    QUALITY 

obtainable  in 

INKS 

and 

ADHESIVES 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


■mAOE\   O    /  MARK 


Fine  Leather  Goods 


DRESSING  CASE 


Writing  Cases,  Pocket  Books,  Hand  Bags, 

Music  Rolls,  Cigar  Cases, 

Photo  Frames,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


"Sports"  Playing  Cards 


THE    BEST   VALUE 
IN  THE  MARKET. 

ONE  OF  MANY 
VARIETIES. 


Leaders  in  a  second 
grade  —  GOOD 
LUCK  and  ST. 
LAWRENCE. 


SPECIAL  CARD    FOR 
WHIST  PLAYERS 


LACROSSE   DESIGN, 

We  ar;   .iciiquarters  for  PLAYING  CARDS 

MADE    IN    CANADA. 

Style  and  finish  equal  to  Imported  Cards. 

Advertising    Cards    of  all   sorts— Novel  Designs. 

Coated  LitKo.  and  Booh  Papers 

FOR  SAMPLES  AND  PRICES  APPLY— 

Consolidated   Lithographing  and 
Manufacturing  Company,  Limited 

Successors  to 

THE  UNION  CARD  AND  PAPER  CO. 

MONTREAL 


/.»-»'»--».»"»."%.-%.^.'».*. 
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FANCY 
CALENDAR  PADS 

We  were  the  first  to  place  on  the 
market  a  line  of  Fancy  Calendar  Pads, 
and  because  we  made,  something  good 
we  built  up  a  good  tr.de  in  them. 

Each  year  we  have  excelled  the 
previous  year's  line.  This  year  we 
have  the  best  line  on  the  market 
without  any  exception. 

We  will  cheerfully  send  you  a 
sample  folder  of  these  goods  if  you 
will  write  us  about  it. 

THE 

CHAS.  H.  ELLIOTT 

COMPANY 

17th  and  Lehigh  Avenue, 
No.  PHILADELPHIA,  PA. 
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Illustrating  a  few  styles 


STERLING  SILVER 

Removable  end  to 
hold  eraser  with  Gem 
Setting.  No  745s, 
$24.00  per  doz.  Fame 
style  in  Gold  Plate, 
Plain  No.  745,  $30.00 
per  doz. 


in  actual 

s'ze. 


V 


STERLING  SILVER 

Slide  end  opening  to 
4  in.  Gem  Setting  at 
end.  No.  753s  $30.00 
per  doz.  Same  style 
in  Gold  Plate  No. 
735  P.,  $36.00  per  doz. 


The  Up-to-Date   Dealer  Should  See  the  New 


These  perfect  pencils  are  the  result  of  44  years  experience  in 
pencil  making,  and  without  question  are  the  most  serviceable,  con- 
venient and  practical  styles  ever  produced.  Wherever  shown  they 
have  met  with  immediate  favor. 

SURE    TO    BECOME    THE    MOST    POPULAR    PENCIL    IN    THE    WORLD 

More  real  value  and  efficiency  in  this  than  any  other  pencil  ever  made. 
Fitted  with  L.  &  C.  Hardmuth  Koh-I-Noor   Leads,  in   degrees  from  9H  to  3B. 

SPECIAL  FEATURES  : 

1—  Hold  lead  perfectly  firm  and  rigid.     No  wobbling  or  sliding  of  point. 

2 — Never  requires  sharpening,  as  the  lead   maybe   released  or  secured   by  a   slight  turn   of  the 

flange  end. 
3    Always  the  same  length;  and  lead  contained  will  last  indefinitely 
4—  No  joint  or  separate  pans  at  the  writing  end,  to  work  loose  or  get  out  of  order. 
5— Convenient  sizes  for  vest  pocket  or  purse  use. 
6— The  perfection  in  manufacture  (the  usual  A.  L.  Co.  quality). 
7 — The  exceptionally  low  prices  and  beauty  of  patterns. 


Trade  Diacount  50    . 


Special    Holiday  Dating  on  AH  Orders. 


^Mn-Umbef^Qo.  NEW  YORK,  N.Y. 

CANADIAN   AGENCY: 

1 38a  St.  James  Street,  MONTREAL 


Scribner  Picture  Publications 


Fall  of  1908 


COLLEGE    GIRLS    By  Harrison  Fisher 

Four  Pictures  in  colors,  1(H  x  15  inches,  on  mounts  14x21   inches. 
The  Lady  of  the   Lake  The  Study   Hour  Basketball  The  Fudge  Party 

List  Price   per  set  of  four,   boxed   $3.00 
CARTOONS    By  Alonzo  Kimball 

Four  Pictures  in  colors,   12  x  16  inches,  on  mounts   19  x  24  inches. 
Homeward  Bound        On  the  Skirmish  Line        The  Officer  of  the  Day        Here's  to  Our  Wives  and  Sweethearts 

List   Price,   $1.00  each  ;    per  set  of  four  boxed,   $3.50 
THE    HARRISON    FISHER   CALENDAR  for   1909 

Five  Pages  in  Full  Colors,  size  14x22  inches.  List  Price,  $3.00  boxed. 


Send  for  Illustrated  Catalogue  to  Sole  Agents  for  Canada 


The  Copp,  Clark  Company,  Limited, 


Toronto 
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The  Power  of  the  Knock 


The  effect  of  a  knock,  whether  directed  at  an  indi- 
vidual or  a  proposition,  depends  upon  the  way  in 
which  it  is  delivered.  The  ultimate  result  depends 
upon  the  strength  and  persistence  with  which 
subsequent  knocks  are  handed  out.  If  at  first  you 
don't  succeed,  knock,  knock  again. 

This  does  not  apply  to  the  man  who  always  has  his 
hammer  out  ready  to  put  a  dent  in  something  or 
somebody,  but  to  the  man  of  healthy  ambition  who 
desires  to  succeed. 

To  such  a  man  in  our  particular  line  of  business 
we  can  lend  valuable  assistance.  We  make  a  class 
of  wall  papers  with  which  he  can  do  some  loud  and 
effective  knocking — knocking  that,  persisted  in,  will 
bring  him  in  direct  contact  with  the  best  trade,  a 
class  of  trade  he  must  reach  before  he  can  hope 
to  secure  the  best  results. 

Every  man  who  succeeds  will  testify  to  the  Power 
of  the  Knock.  The  man  who  does  not  do  some 
good,  healthy  knocking  on  his  own  account  is  a 
likely  candidate  for  the  "Hammer  Class." 


The  Reg.  N.  Boxer  Co.,  Ltd. 

New   Toronto,    Ontario 

You  are  the   "l^lan  from.   jVlissouri.         Our   Travellers   will   "snow      you. 
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FLIRTATION 


CUPID'S   SECRET. 


New  designs  in 


Congress 

Playing  Cards 


FRONT  OF    BOX. 


BEAUTY'S    MIRROR. 


(Gold   Edges.) 

90  backs  in  Congress  Cards. 

Each  design  a  miniature  art  gem,  from   originals  by 
noted  American  and  European  artists. 

Printed  in  dainty  colors  and  gold. 

Designs  for  all  occasions. 

Aside  from  the  beauty  of  the  backs,  the  quality  is  a 

distinctive  feature  of  Congress  Cards. 

They  are  thin,  uniform  and  perfect  in  manufacture. 

They  are  smooth,  flexible,  and  easy  to  handle. 

They  are  durable — outwear  other  fancy  back  cards 

many  times. 

Large  Indexes — A  most  essential  feature  in  an 
up-to-date  card. 

The  cost  may  be  slightly  higher,  but  the  returns  are 
more  in  increased  sales  "and  satisfied  customers. 
Order  through  your  jobber.     Manufactured  only  by 

The  United  States  Playing  Card  Company, 
Cincinnati,  U.  S.  A. 

Designs  copyright,  1907-8,  by  The  U.  S.  Playing  Card  Co..  Cincinnati,  U.  S.  A. 

Ti  rzzz 


BfcACON    LIOHT. 


A    DEAD    HEAT. 


LA    FRANCE. 
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A  Merry 
Christmas 

end 

Happy  New  year. 


h ^rffil 


^>;$/*^i 


In  the 
Service  ol 
Saint  Nicholas 


That's  the  Dennison  slogan  for  the 
Holiday  season  of  1 908.  Figuratively 
we  will  shout  it  from  the  house-tops,  for 
the  Dennison  Holiday  advertising  will  be 
read  by  millions  and  millions  of  buyers 
who  think  —  not  only  of  the  character 
and    appropriateness    of    the  Christmas 

Gift,  but  of  its   outward   appearance  and  dressing  as 

well.      The  1907  line  of 


Gift  Dressings 

won  a  magnificent  victory  —  the  1908  line  promises  even 
greater  achievement,  as  it  is  more  comprehensive  than  ever, 
including  countless  little  accessories  that  have  only  to  be  shown  to 
be  purchased. 

Dennisons  Gift  Dressings  are  always  conceded  the  leaders  in 
quality,  artistic  beauty  and  variety.  Dealers  have  learned  by 
experience  that  they  are  the  best  selling  and  best  paying  line  of 
Holiday  Goods  ever  introduced. 

Dennison's  Goods  never  imitate.  Originality  and 
fine  workmanship,  with  a  certain  air  of  common-sense, 
are  evident    in  every  artide. 

Our  new  Christmas  Catalogue  for  dealers 
illustrates  the  various  lines  in  full.  Send 
for  a  copy  to-day  and  prepare  for  a  busy 
season.  A  visit  to  any  of  our  stores  or 
sample  offices  will  repay  you. 

^mniim  eManufactuwttfl  (©ompawi) 

Boston.  New  York,  Phiudelphm. 

tl  fr1nkun  st.  15  john  st.        1007  chestnut  street 

13  and  15  27th  st.,  west 

(A  Dew  DeDnisoo  Store) 

Chicigo. 

Ill  FRRHKLIH  ST. 

St.  Louis. 
413  north  4th  st. 
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The  Finest  Pencil  in  Existence 


r!; 


pi 


&M?J 


The 


Point 


in 


Pencil 


Making. 


"CASTECL" 


DRAWING  PENCILS 

16  degrees  6  B  to  8  H. 
Unsurpassed 
for 

Purity, 

Smoothness, 
Durability 

or  Grading. 


COPYING  PENCILS 


HARD 
SOFT 
INK 


1 49  Queen  Victoria  St. 

London,  E.C. 


A.  W.  FABER 


I 


I 


•*&*) 


Newark,  N.J. 
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Directory   of   Western   Jobbers 


VANCOUVER 


Smith,  Davidson  &  Wright,  Limited, 

Wholesale  Stationers,  Fancy  Goods  Importers 

Vancouver,  B.C. 

MAIL  ORDERS  RECEIVE  CAREFUL  ATTENTION 

WINNIPEG 

Western  Booksellers  and  Stationers 

Our  stock  of  Books,  Stationery  and  Printers' 
Supplies  is  large  and  well  assorted.  We  can 
ship  promptly.    Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,  Winnipeg,  Can. 

WHOLESALE     STATIONERS 


CHRISTMAS  CARDS  »  CALENDARS 

Our  stock  is  now   complete. 

ASSORTMENTS 


We  can  make  up  a  nice  assortment  of  ATTRACTIVE  SALEABLE  DESIGNS  to 
any  amount  desired.  Just  state  prices  at  which  you  wish  to  sell  them.  We  will 
please  you.    This  is  our  SPECIALTY. 

ORDER  EARLY  and  secure  from  THE  HOUSE  OF  CANADA  FOR  CARDS 
AND     CALENDARS 

The    Best    and    Largest   Variety. 
THE    COPP,    CLARK    COMPANY,    LIMITED 

64  and  66   FRONT   STREET  WEST,     -     TORONTO 
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The    greatest    Fountain    Pen  ...      . 

^■r  ^icy in  the  Waterman's 


Fountain  Pen 


Find  this  imprint  on  a  fountain  pen  and  you  will  find  one  that  is  popular  for  what  it  does— not  for  what  it  is  said  to  do. 


A  few  of  the  most  popular  styles  are  illus- 
trated below.  Each  style  is  made  with  pen 
points  of  every  kind,  fine,  medium,  coarse, 
stub,  etc.,  in  order  that  the  requirements  of 
every  writer  may  be  fulfilled.  The  action  of 
any  steel  pen  can  be  exactly  matched.  Clip- 
Cap  adds  to  costs: 


German  Silver,  25c. 
Cold  Filled.  SI. 00. 


Sterling  Silver.  50c. 
Solid  Gold.  J2.00 


No.  12  -$2.50 
"  H  -    5.50 
"  14  -   4.00 
"  15  -    5.00 
"  16  -   6.00 
"  17  -    7.00 
"  18  -    8.00 
Made  in  plain, 
chased,   mot- 
tled and  card- 
inal. 


No. 
12G.M.  $5.50 
15G.M.  4.50 
14G.M.  5.00 
15C.M.  6.00 
16G.M.    7.00 

With  plain  or 
chased   bands. 


No.  | 

12G.M.cap.  »5.50 


15G.M.     ' 

4.50 

14G.M.    ' 

5.00 

15G.M.    ' 

6.00 

16G.M.     ' 

■     7.00 

17G.M.     ' 

8.00 

18G.M.     ' 

9.00 

The  styles  shown  are  suggestive  of  the  pop- 
ular Christmas  styles.  We  suggest  a  careful 
inspection  of  your  stock  and  re-ordering  at 
once  any  of  the  styles  of  which  you  are  low 
on.  Send  for  complete  catalogues,  discounts 
and  information. 

Remember  that  our  plan  and  policy  guar- 
antees superiority  and  perfection  to  every 
purchaser  through  you. 

136    St.  James  St.  -  Montreal 

New  York  London  Paris 


Gold  Middle 
Band. 

No. 
12G.M.M.S5.50 
15G.M.M.  4.50 
14G.M.M.  5,00 
15G.M.M\  6.00 
16G.M.M.  7.00 


1 


Sterling  Silver 
Filigree. 

No. 412  8  5.00 
"  414  7.00 
"  415  8.50 
"  416  9.50 
"  417  11.00 
"  418  12.00 

Made  in  Black 
or  Cardinal. 


Pineapple  Sil- 
ver Mounted. 

No.424S12.00 

Gold  Filled. 

"0524  15.00 

Solid  Gold. 

•'    524  55.00 


Popular  Priced  Playing  Packs 


Playing  Card  Days  are  Here  and 
live  dealers  should  aggressively 
go  after  the  trade  of  their  several 
localities.  Get  the  players  acquaint- 
ed with  your  stock  and  influence 
them  to  use  new  and  popular  cards. 


W  OtO  is  an  ideal  ordinary  size 
pack  to  retail  at  25  cents.  It 
has  plain  or  gilt  edges.  It  is 
made  with  an  exquisite  finish, 
admitting  of  rapid  and  correct 
shuffling. 


No  Trump  Whist  has  been 

produced  especially  on  account  of 
the  great  demand  for  bridge  cards. 
It  is  the  narrow  shape  with  large 
size  index  and  sells  wherever  it  is 
shown. 


Warwick  Bros.  &  Rutter,   Limited 


Manufacturing    Stationers 


TORONTO 
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How  the  National  Association  of  Stationers  was  Formed  in  the  U.S. 

Address  of  Fletcher  B.  Gibbs  of  Chicago  before  the  Canadian  Association  in  Toronto  on 
September  9 — A  Brief  Account  of  the  Origin  and   Progress  of  a  Successful  Organization. 


Mr.  President  and  Gentlemen, — Aside  entirely  from  the 
honor  and  pleasure  of  being  the  guest  of  this  association, 
I  am  here  because  I  am  in  hearty  accord  and  sympathy 
with  just  such  meetings  as  this,  and  with  the  purpose  for 
which  I  understood  this  association  is  organized;  and  that 
is  the  education  of  manufacturers,  jobbers  and  retailers 
in  the  fundamental  principles  of  production  and  distribu- 
tion and  in  the  application  of  those  principles  to  the  re- 
quirements of  profit-making. 

The  co-operation — through  organization — of  closely  re- 
lated business  interests  for  the  purpose  of  securing  unit- 
ed action  upon  measures  of  policy  and  reform,  affecting 
our  mutual  advancement  and  prosperity,  has  become  a 
recognized  and  necessary  feature  of  present-day  business 
economy. 

I  will  confess  that  I  am  not  familiar  with  commercial 
conditions  as  they  exist  in  the  Dominion,  but  presume  that 
they  do  not  differ  widely  from  those  in  the  United  States. 

Few  Made  a  Profit. 

Through  the  indiscriminate  cutting  of  prices  the  sta- 
tioners in  the  States,  previous  to  the  advent  of  the  asso- 
ciation idea,  were  few  of  them  making  a  profit.  Many 
were  suffering  actual  loss,  and  not  a  few  would  have  been 
compelled  to  retire  from  business,  had  not  other  depart- 
ments of  the  business  come  to  the  rescue. 

Few  retailers  understood  what  it  was  actually  cost- 
ing to  do  business  and  this  lack  of  knowledge  was  very 
largely  responsible  for  the  careless  throwing  away  of  pro- 
fits. 

While  in  many  respects  our  form  of  government  is  not 
unlike  that  of  the  Dominion  of  Canada,  it  is  dissimilar  in 
that  each  province  or  state  can  enact  laws  without  power 
of  veto  by  the  central  Government   at  Washington. 

Offence  to  Combine  in  U.  S. 

The  result  is  that  the  commercial  laws  in  the  different 
states  vary  widely  and  in  many  of  the  states — Ilinois  in- 
cluded— it  is  a  criminal  offence  to  engage  in  any  combina- 
tion to  regulate  or  fix  the  price  on  any  article  of  mer- 
chandise. 

The  situation  in  Chicago  had  become  so  distressful 
that  relief  was  imperative 

Necessity  suggested  association  which  was  successfully 
accomplished  but   when    organization   was   completed,   we 


found   that    legal    barriers   blocked   the    way    to    the     im- 
mediate consummation  of  our  hopes. 

The  only  recourse  seemed  to  be  the  slow  process  of 
education.  That  is,  to  teach  the  inexperienced  the  cost  of 
doing  business  and  the  prices  necessary  to  make  in  order 
to  insure  a  net  profit. 

Situation  in  Chicago. 

Im  Chicago  the  sale  of  stationery  is  not  entirely  con- 
fined to  those  firms  known  as  stationers.  It  is  handled 
in  large  quantities  by  several  department  stores;  the 
wholesale  notion  houses;  by  the  notion  departments  in  sev- 
eral of  the  wholesale  dry  goods  houses;  by  the  wholesale 
druggists,  grocers,  hardware  merchants  and  wood  and 
willow  ware  concerns;  by  several  school  supply  houses;  by 
the  retail  dry  goods  houses;  artist's  supply  houses;  by  the 
two  great  Chicago  Grange  supply  houses,  and  by  number- 
less small  stores  who  handle  such  goods  in  conjunction 
with  periodicals. 

To  assemble  all  these  varied  interests  in  any  plan,  re- 
quiring a  reconstruction  of  their  methods  of  figuring  ex- 
pense and  profit,  seemed,  after  a  careful  review  of  the 
situation,  to  be  impossible  of  achievement. 

We,  therefore,  concluded  to  ignore  all  interests  out- 
side of  those  firms  who  were  recognized  as  stationers,  of 
which  there  are  about  twenty  in  Chicago. 

The  department  stores  constituted  the  only  competi- 
tion which  the  retailers  had  to  fear,  and  this  competition 
would  continue  to  exist,  no  matter  what  prices  the  retail- 
er made. 

The  Department  Store  Principle. 

It  is  the  policy  of  the  department  store  to  sell  staples 
under  the  standard  price,  and  if  that  price  is  one  dollar, 
the  price  of  the  department  store  will  be  ninety-five  cents. 
If  the  price  is  cut  by  the  stationer  to  ninety-five  cents, 
the  department  store  will  go  down  to  ninety.  If  the  sta- 
tioner goes  up,  the  department  store  follows  as  the  latter 
will  take  all  the  profit  it  can  get,  but  considers  it  neces- 
sary to  be  a  few  cents  under  the  market. 

This,  you  understand,  applies  only  to  staples.  On 
other  goods,  the  department  store  is  not  so  particular  and 
usually  makes  prices  that  will  help  the  annual  dividend. 

The  Chicago  Association. 
The  Chicago  Stationers'  Association  provides  for  two 
classes  of  membership:  Firms  maintaining  business  estab- 
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lishments  devoted  to  the  manufacture  and  sale  of  sta- 
tionery, who  are  termed  executive  members,  and  firms  en- 
gaged in  manufacturing  goods  handled  by  stationers,  or 
the  Chicago  agents  or  representatives  of  such  firms,  who 
are  termed  auxiliary  members. 

The  executive  members,  to  whom  are  referred  all  ques- 
tions of  finance  and  policy,  meet  once  a  month  around  a 
dinner  table  at  one  of  the  leading  hotels. 

The  association  as  a  whole  meets  once  each  quarter ;  and 
once  each  year,  in  January,  we  celebrate  with  an  annual 
banquet,  at  which  we  usually  have  an  attendance  of  about 
three  hundred. 

From  the  beginning  of  things,  man  has  sought  wealth, 
luxury,  power,  fame,  by  means  more  or  less  selfish,  and 
the  thought  of  surrendering  individualism  and  entering  an 
-  association  requiring  co-operative  action  has  a  tendency 
to  jar  the  man  who  has  been  accustomed  to  independence 
of  thought  and  movement.  ■ 

Self  interest  is  apt  to  be  our  guiding  motive  and  it  is 
not  always  easy  to  adopt  a  frame  of  mind  that  will  en- 
able us  to  subscribe  to  a  movement  for  the  general  wel- 
fare when  we  feel  that  the  benefit  coming  to  us  will  be 
unimportant  as  compared  with  what  others  will  receive. 

These  and  many  other  obstacles  were  overcome  in  the 
Chicago   Stationers'   Association  in   a   surprisingly   short 


other  cities  and  it  was  not  long  before  it  was  felt  that  a 
demand  existed  for  a  national  organization. 

In  response  to  this  demand,  the  Chicago  Stationers 
invited  the  stationers  of  the  country  and  those  manufac- 
turers who  are  making  the  goods  which  are  handled  by 
the  stationery  trade,  to  meet  in  Chicago  for  the  purpose 
of  considering  a  project  of  this  kind. 

National  Association  Formed. 

This  convention  was  held  in  October,  1904,  and  the 
National  Association  of  Stationers  and  Manufacturers  of 
tihe  United  States  was  organized. 

Since  its  organization,  the  power  and  influence  of  the 
National  Association  has  grown  stronger  each  day 

Its  field  of  usefulness  has  been  constantly  widening, 
and  the  interest  felt  in  its  work  is  general  throughout  the 
trade. 

The  campaign' of  education  begun  by  the  Chicago  Sta- 
tioners' Association  has  been  taken  up  by  the  National 
organization,  and  has  been  instrumental  in  accomplish- 
ing far-reaching  results. 

The  addresses  and  papers  delivered  at  the  four  national 
conventions  following  that  held  in  Chicago,  at  which  the 
association  was  organized,  have  contained  much  valuable 


Selling  Books  and  Magazines  in  Yukon  Territory  —  Exterior  of  the  Book,  Stationery  and  Fruit  Store  of  J.  Zaccarelli,  Dawson. 


time,  enabling  us  without  delay  to  commence  upon    our 
programme  of  education. 

Our  members,  as  individuals,  are  men  of  intelligence 
and  business  sagacity;  we  have  not  been  hampered  by  pre- 
cedent, and  early  became  impressed  with  the  truth  that 
whatever  helps  the  combined  trade  will  in  the  end  result 
to  the  advantage  of  the  individual. 

Enterprise  and  Unity 

The  enterprise  and  commercial  unity  of  our  association 
has  excited  no  little  comment  in  stationery  trade  circles, 
and  in  answer  to  the  frequent  inquiries  which  are  made 
as  to  the  reason  for  our  success,  I  can  only  reply  that  it 
is  the  result  of  unremitting  effort. 

We  have  as  members  none  of  that  class  of  men  who 
hesitate  to  subscribe  to  a  recommended  measure  because 
it  promises  benefit  to  a  weaker  competitor. 

The  unselfishness  of  our  members  in  this  respect  has  been 
an  important  factor  in  creating  that  atmosphere  of  con- 
fidence and  good  fellowship  which  leads  to  success. 

The  success  of  the  Chicago  Stationers'  Association 
stimulated    the    organization   of    similar    associations   in 


information,  gleaned  from  actual  experience  carefully 
studied  out  and  presented  in  figures,  both  convincing  and 
impressive. 

These  addresses  have  been  printed  verbatim  and  scat- 
tered broadcast  throughout  the  trade  of  the  entire  coun- 
try and  have  been  the  means  of  correcting  many  long-es- 
tablished mistakes  and  abuses. 

One  Lesson  Learned. 

The  thinking  stationer  of  to-day  who  has  watched  the 
trend  of  events  as  developed  by  association  work,  has 
learned  at  least  one  very  important  lesson. 

To  win  success,  he  must  be  a  man  of  liberal  education 
and  experience  in  the  lines  which  he  is  handling;  he  must 
be  broad-minded  and  capable  of  grasping  and  utilizing  op- 
portunities; self-reliant  and  the  possessor  of  executive 
ability;  but  first  of  all  and  above  all,  he  must  be  honest. 
Honest  with  himself;  honest  with  his  employes  and  asso- 
ciates in  business;  and  sincere  and  trustworthy  with  his 
customers  upon  whose  loyalty  the  structure  of  his  enter- 
prise must  be  built. 


14 


BOOKSELLER   AND   STATIONER 


A  Prosperous  Bookseller  in  the  Far  Off  District  of  Yukon 

J.  Zaccarelli,  who  has  Been  in  Business  for  Three  Years  in  Dawson, 
Has  Built  up   a   Large   Trade  and  Carries  a  Comprehensive  Stock. 


Away  up  north  in  the  Yukon,  known  as  "the  land  of 
the  midnight  sun,"  there  are  many  fine  stores.  Dawson 
is  a  progressive  business  place,  being  the  centre  of  sup- 
ply for  the  whole  Yukon  Territory.  Bookselling  and 
stationery  is  well  represented  there,  the  accompanying 
views  giving  the  reader  some  idea  of  the  extent  and 
convenience  of  the  quarters  occupied  on  King  Street  in 
that  city  by  J.  Zaccarelli. 

Before  going  into  business  for  himself  Mr.  Zaccarelli 
was  employed  in  the  stationery  store  of  Mr.  Smith.  The 
latter  having  sold  out,  Mr.  Zaccarelli  embarked  in  the 
trade  on  his  own  account  and  met  with  gratifying  suc- 
cess. He  has  built  up  a  splendid  business  and  his  prem- 
ises are  admirably  appointed  and  attractive  from  every 
standpoint. 

Mr.  Zaccarelli  has  been  in  the  Yukon  for  ten  years 
and  believes   that  it   is  still  a  great  mining  centre    and 


Dawson  and  the, Yukon  District.  This  will  be  put  on  the 
market  this  Fall.  Local  view  post  cards  are  very  popu- 
lar in  that  far  off  region  and  a  big  trade  has  been  work- 
ed up  in  that  line.  Mr.  Zaccarelli  carries  Waterman's 
Ideal  fountain  pens,  Gillette  safety  razors,  gramophones, 
Victor,  Columbia  and  Edison  records,  Peterson's  pipes, 
etc.  In  the  Summer  time  soft  drinks  and  ice  cream  are 
sold  by  him. 

Speaking  of  the  mining  and  business  prospects  of  the 
Yukon  Mr.  Zaccarelli  says  the  Yukon  Gold  Company, 
better  known  as  the  Guggenheims,  have,  since  they  re- 
sumed operations,  put  new  life  into  that  territory.  At 
present  they  have  on  their  payroll  no  less  than  2,500 
men  who  are  engaged  on  the  construction  work  of  the 
water  and  pipe  lines  from  Twelve  Mile  River.  The  com- 
pany have  also  several  dredges  in  operation  this  season 
as  well  as  an  electric  elevator,   which  is  the  latest  sys- 


Selling  Books  and  Magazines  in  Yukon  Territory—  Interior  of  J.  Zaccarelli's  Book  Store,  Dawson. 


that  its  subterranean  riches  have  by  no  means  been  ex- 
hausted. He  bandies  books  and  stationery,  souvenir 
goods,  fancy  goods,  novelties, (gramophones,  pipes,  cigars, 
tobacco  and  fruits.  The  past  year  has  been  a  very  fair 
one  and  t|he  outlook  for  Fall  trade  is  brighter  than  it 
has  been  at  any  period  during  the  last  five  years.  The 
enterprising  proprietor  uses  a  gramophone  in  advertising 
his  business  and  finds  that  it  has  been  a  most  successful 
expedient. 

He  reports  that  the  best  selling  books  during  the 
past  few  months  have  been  "The  Songs  of  a  Sourdough," 
"Apostles  of  the  Great  North,"  "The  Ancient  Law," 
"The  Great  Secret,"  "The  Barrier,"  "The  Weavers," 
"The  Spoilers,"  etc.  All  the  leading  magazines  and 
daily  papers  are  sold,  and  particular  attention  paid  to 
this  end  of  the  business. 

Mr.  Zaccarelli  buys  largely  from  well-known  whole- 
sale men  and  publishers  in  Toronto  and  Montreal.  With 
commendable  enterprise  he  is  preparing  a  souvenir  view 
book  which  will  contain  no  less     than  250  pictures    of 


tern  of  mining.  The  electric  elevator  has  been  installed 
on  Bonanza  Creek.  The  general  feeling  is  one  of  great 
confidence  in  the  future. 

It  will  be  noted  that  Mr.  Zaccarelli  has  introduced 
into  his  establishment  a  soda  water  fountain,  which, 
while  profitable  in  itself,  must  also  act  as  a  trade  bringer 
for  the  rest  of  his  store.  Several  western  booksellers 
and  stationers  have  installed  fountains,  with  gratifying 
results.  There  is  really  no  more  reason  why  a  stationer 
should  not  operate  a  fountain  than  any  other  business 
man  and,  if  it  helps  to  sell  goods  in  the  store,  that  is 
all  that  is  necessary. 

Mr.  Zaccarelli's  store  is  roomy  and  bright,  well- 
arranged  in  every  particular.  The  accompanying  illus- 
trations give  a  tolerably  good  idea  of  both  the  exterior 
and  interior  arrangements.  When  it  is  remembered  that 
this  store  is  away  north  in  the  Yukon  territory,  one  won- 
ders how  it  can  be  so  well  maintained.  The  enterprise 
of  its  proprietor  must  be  great. 
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First  Prize  Window-  O.  B.  Stanton,  Toronto. 


STATIONERS  PRINTERS 


First  Prize  Window    O.  B.  Stanton,  Toronto. 
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The   Award   in   an    Important  Stationery  Window  Dressing   Contest 

Prize  Winners  Named  in  the  Recent  Waterman  Window  Display  Contest  —  First  Prize 
Money    Goes    to    a    Toronto    Clerk — Features    of    the    Prize- Winning    Windows. 


It  was  a  difficult  matter  for  the  L.  E.  Waterman  Co., 
of  Canada,  Ltd.,  to  name  the  prize  winners  in  their  re- 
cent window  dressing-  contest  as  a  vast  number  of 
splendid  photographs  were  entered  in  the  competition. 
After  a  careful  study  of  the  features  desired — sim- 
plicity, attractiveness,  originality — prizes  were  awarded  : 


vuv5T '  H5  „ 


Second  Prize  Window  —  W.   J.  Stephenson,   Wetaskiwin,   Alta. 


1st  prize,  $15.00  cash,  0.  B.  Stanton  & 
Wilson  Co.,  Ltd.,  Stationers,  Toronto, 
Ont.,  Clerk  Mr.  Anson  Vanzandt. 

2nd  prize,  $10.00  cash,  G.  Hustwayte, 
Clerk  with  W.  J.  Stephenson,  Stationer, 
Wetaskiwin,  Alta. 

3rd  prize,  $5.00  cash,  W.  W.  Davis, 
Clerk  with  E.  F.  Davis,  Jeweler,  Tillson- 
burg,   Ont. 

4th  prize,  $5.00  cash,  E.  S.  Keith, 
Clerk  with  D.  J.  Young  &  Co.,  Ltd.,  Sta- 
tioners,  Calgary,   Alta. 

5th  prize,  $4.25  pen,  Miss  Grace  Brown, 
Clerk  with  A.  T.  Chapman,  Bookseller 
and  Stationer,   Montreal,   Que. 

It  is  interesting  to  note  that  their 
customers  state  results  were  extremely 
gratifying  from  a  sales  viewpoint.  Dealers 
who  were  not  among  the  prize  winners, 
reaped,  nevertheless,  a  very  material  bene- 
fit in  increased  sales.  Window  display  ad- 
vertising is  not  only  one  of  the  cheapest, 
but  one  of  the  best  forms  of  publicity. 
Doubtless  the  contest  will  do  much  to  en- 
courage dealers  to  more  regular  displays 
of  Waterman  lines. 


Display  of  O.  B.  Stanton  &  Wilson  Co.,  Ltd. 

O.  B.  Stanton  &  Wilson  Co.,  Ltd.,  Toronto,  first 
prize  winners,  had  two  window  displays  in  the  one  a 
display  of  ink  fillers  and  pen  cleaners,  and  in  the  other 
a  display  of  Clip-Caps,  Waterman's  Ideal  Fountain  Pens, 


and  joint  openers,  a  large  pen  appearing  at  the  back,  us 
well  as  at  the  side  of  the  display.  The  globe,  with  the. 
pen  running  through  it,  was  a  very  striking  feature. 

In  writing  the  Waterman  Co.,  they  state  that  the 
window  display  sold  a  large  number  of  pens,  and  a  large 
quantity  of  ink,  and  that  the  prize  money  was  given  to 
Mr.  Anson  Vanzandt  the  clerk  in  charge  of 
the  pens,  and  who  decorated  the  window. 

The  display  of  W.  J.  Stephenson,  We- 
taskiwin, Alta.,  dressed  by  G.  Hustwayte, 
winner  of  the  second  prize,  is  an  illustra- 
tion of  what  can  be  done  with  a  small 
window.  The  display  showed  Ideal  pens 
and  ink,  and  Mr.  Stephenson,  in  sending 
his  photograph,  writes:  "This  is  simply 
to  show  you  that  your  advertising  matter 
is  not  wasted.  As  our  window  is  not  very 
well  adapted  to  a  good  display,  thought 
we  would  reap  some  benefit  from  increased 
sales,   and   are  glad   to   say  that  we  did." 

E.  F.  Davis,  of  Tillsonburg,  Ont.,  dres- 
sed by  W.  W.  Davis,  winner  of  the  third 
prize,  had  a  very  original  display  which 
resulted  in  the  sale  of  a  number  of  pens. 
The  window  showed  an  air-ship  which  had 
a  red  tissue  window  in  the  top,  with  the 
words,     "The   Standard  of  Excellence     the 


Third  Prize  Window  — E.   F.  Davis,  Tillsonburg,  Ont. 

World  Over"  on  it,  and  the  one  in  the  side,  which  is 
white,  can  be  seen  in  the  cut.  In  the  air-ship  an  elec- 
tric light  was  worked  by  a  flasher,  and  also  a  couple  of 
lights  not  seen  in  the  picture  were  on  flashers.  With 
the  four  lights  flashing  at  different  times  the  effect  was 
very  good.  Eight  pens  are  tied  up  along  the  front  of 
the  window  by  black  threads,  and  these  with  the  air- 
ship give  the  rising  effect  spoken  of  on  the  card. 
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A  Page   of  Entertaining  Anecdotes  About  Men  in  the   Trade 

How  a  Publisher    was  Enlightened  About  the  Wants  of  the  Trade — 
Clever  Scheme  for   Selling  Valentines — Mistaken   for  His  Grandfather. 


A   Noted   Family   of   Booksellers. 

The  bookselling  trade  is  one  often  followed  by  families 
for  generations.  M.  G.  Hay,  of  St.  Thomas,  Ont.,  relates 
an  interesting-  narrative  regarding  the  first  time  that  he 
came  to  Toronto  to  do  business  with  some  of  the  whole- 
salers. He  walked  into  the  office  of  that  old  established 
house  of  Brown  Bros.,  Limited,  and  introduced  himself 
to  the  venerable  head  of  the  firm  as  "Mr.  Hay."  "Glad 
in  meet  you,"  was  the  welcome.  "You  are  M.  G.  Hay, 
bookseller,  are  you  not?'''  was  the  query  fired  at  the 
visitor.  Mr.  Hay  modestly  confessed  that  he  was. 
"Well,"  said  Richard  Brown,  "I  know  you  well.  I  sold 
goods  to  you  fifty  years  ago."  "What!"  exclaimed  tb.2 
youthful-looking  caller,  his  breath  almost  taken  away,  "1 
scarcely  think  so.  I  do  not  confess  to  having  reached 
the  fiftieth  mile  stone,  not  by  a  long  shot."  "Oh,  yes," 
persisted  Mr.  Brown,  "I  can  show  you  by  my  books.  I 
am  not  mistaken. ' '  Proceeding  to  the  safe  Mr.  Brown 
took  out  an  ancient  ledger.  Opening  it  he  pointed  to  the 
top  of  a  page.  "There  is  the  name,  M.  G.  Hay,"  he  de- 
clared. "I  knew  I  was  not  mistaken.  I  never  forget 
my  customers."  Now,  it  so  happened  that  the  cogno- 
men was  that  of  M.  G.  Hay's  grandfather  who  did  busi- 
■ness  in  the  book  line  in  the  town  of  Port  Hope  away 
back  in  1858.  The  name  has  been  connected  with  the  trade 
over  half  a  century,  both  the  father  and  grandfather  of 
the  visitor  being  in  business.  For  three  generations  mem- 
bers of  the  Hay  family  have  been  actively  identified  with 
the  calling,  regarded  by  grandfather,  father  and 
son,  as  one  of  the  most  honorable,  upright,  and  respect- 
able of  any  in  the  commercial  world. 

A  Pointer  on  Selling  Valentines. 

"You  fellows  down  east  are  dreadfully  slow,"  re- 
marked a  stationer  in  the  Province  of  Alberta  to  H.  L. 
Thompson,  president  of  the  Copp,  Clark  Company,  when 
he  was  on  a  visit  some  time  ago  to  the  Western  Provinces. 
' '  Why  I  could  give  you  lots  of  pointers.  I  do  not  believe 
any  of  you  Easterners  are  anything  like  up-to-date.  Take 
the  selling  of  valentines,  for  instance,  I  will  tell  you  how 
I  manage  to  boom  the  trade.  Every  year  a  few  days 
before  the  fourteenth  of  February  I  pick  out  about  a 
dozen  of  the  ugliest,  cheapest  and  homeliest  specimens 
that  I  have  and  send  one  to  several  prominent  citizens. 
The  effect  is  magical  and  I  never  miss  getting  remuner- 
ative returns.  In  a  day  or  two  these  men  will  individually 
stroll  in  the  store  and  innocently  ask  to  see  the  most 
repulsive  and  hideous  caricatures  that  I  have  in  stock. 
After  looking  them  over  carefully  they  will  select  five 
or  six,  hand  over  the  money  and,  as  they  walk  out,  ex- 
claim confidentially  but  with  a  gleam  of  malice  and 
vengeance,  'I  think  I  know  where  I  can  despatch  these 
so  that  they  will  do  effective  work  and  hit  the  mark.' 
That,  sir  is  the  way  I  get  rid  of  my  valentines  at  a  good 
profit.  The  dozen  or  so,  which  I  have  sent  out,  cost  me 
on  the  average,  less  than  half  a  cent  apiece  and  I  charge 
the  buyers,  when  they  saunter  in  to  gratify  a  feeling  of 
resentment  by  taking  a  fling  at  some  supposed  enemies, 
five  cents  each  for  the  caricatures.  So  you  see  that  1 
make  a  handsome  margin  and  do  a  large  turnover  in  the 
cheaper  grades."     This  story  was  related  by  Mr.  Thomp- 


son at  the  annual  banquet  of  the  Booksellers  and  Sta- 
tioners of  Ontario  last  month  and.,  needless  to  add,  the 
point  was  thoroughly  appreciated  by  all,  creating  a  hearty 
laugh. 

Not  Afraid  to  Express  His  Views. 

In  replying  to  one  of  the  toasts  at  the  annual  banquet 
of  the  Booksellers  and  Stationers  of  Ontario,  held  in 
Toronto  last  month,  M.  G.  Hay,  of  St.  Thomas,  when 
referring  to  the  proposed  action  of  the  Ontario  Govern- 
ment to  supply  text  books  free  to  pupils,  took  strong 
ground  against  the  move.  He  characterized  the  proposal 
as  absurd  and  added  that  it  would  be  interfering  with 
a  staple  line  handled  by  the  trade  for  years,  at  the  same 
time  practica.ly  confiscating  a  perfectly  legitimate  busi- 
ness. "Why,"  he  exclaimed,  as  he  warmed  up  to  his 
subject,  "I  do  not  see  why  the  Government  does  not 
supply  pupils  with  overcoats  and  jackets  as  well  as  boots 
and  shoes.  These  all  cost  money  and  a  child  cannot  go 
to  school  decently  unless  he  or  she  has  stockings  and 
shoes.  Why  do  not  the  powers  in  Queen's  Park  inter- 
fere with  the  dry  goods  men  and  the  shoe  merchants? 
The  plan  would  be  just  as  reasonable.  But  no !  They  let 
them  alone  and  single  out  the  booksellers  of  the  province 
who  make  a  very  small  profit  in  handling  text  books.  In 
these  times  of  depression  and  high  prices  for  the  ordin- 
ary necessities  of  life  it  costs  aliang  sight  more  to  clothe 
a  child  than  it  does  to  buy  him  books  and  yet  not  a  word 
is  he..rd  on  this  score.  No  sir!  It  is  the  poor  bookseller 
who  is  singled  out  for  slaughter  and  why?  Simply  be- 
cause we  are  not  properly  organized  and  have  not  made 
our  influence  felt  as  we  should.  We  should  all  s'tand 
shoulder  to  shoulder  on  this  question  irrespective  of  party 
politics." 

A  Jibe  at  the  Publishers. 

In  proposing  one  of  the. toasts  at  the  recent  banquet 
of  the  Bookseller  and  Stationers'  Association  of  Ontario, 
Henry  Button,  manager  of  Cassell  &  Co.,  was  speaking 
of  the  beneficial  effects  of  co-operation  and  the  advan- 
tages of  such  an  association,  wishing  the  organization 
every  success.  "I  think  "  he  added,  "that  the  publishers 
and  the  retail  men  should  get  closer  together  so  that  we 
could  understand  one  another  and  clear  up  any  difficulties 
that  may  now  exist  between  us.  .  For  my  part,  I  honestly 
confess  that  I  do  not  know  exactly  what  you  want.  If 
I  did  I  am  sure  we  would  make  an  earnest  and  honest 
effort  to  meet  your  wishes.  If  you  will  only  acquaint 
us  with  what  you  desire  we  will  make  every  reasonable 
effort  to  grant  it  and  I  hope  this  association  will  not  be 
backward  in  speaking  out."  The  speaker  resumed  his 
seat  amid  a  round  of  applause.  Quick  as  a  flash  one  of 
the  jolliest  members  of  the  festive  gathering  was  on  his 
feet.  Assuming  a  serious  expression,  he  gravely  said,  "I 
believe  that  I  can  answer  that  question  right  here  and 
now,  thus  e'earing  up  any  misapprehension.  What  we 
want  is" — and  he  paused  while  the  members  waited  with 
breathless  concern — "eighteen  months  without  interest, 
and  all  goods  at  one  third  the  manufacturers'  cost.  I 
think  we  would  be  satisfied  with  these  terms — at  least, 
I  know  that  I  would."  The  repartee  of  the  stationer  was 
received   with   not    a   little  merriment. 
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The    Reason    For    and    Advantages    of    an    Association 

Fletcher  B.  Gibbs*  Remarks  at    the  Annual  Trade  Dinner  in  Toronto  on 
September   9 — The   Good    Work    of  the    National    Association    Outlined. 


Eight  years  ago,  when  the  Chicago  Stationers' 
Association  was  being  organized,  I  was  in  the  hospital 
recovering  from  injuries  received  in  a  railway  collision 
which,  in  less  time  than  I  can  state  it,  very  nearly 
converted  me  from  an  active  business  man  into  a  very 
inactive  corpse. 

Upon  my  return  to  my  desk,  after  an  absence  of 
fourteen  months,  I  found  the  Stationers'  Association 
fully  organized  and  our  concern— Shea  Smith  &  Co.— 
not  a  member. 

Our  president,  Major  Shea  Smith,  who  was  tlien 
alive,  was  doubtful  as  to  the  advantage  of  membership, 
and  had  declined  to  join  until  the  matter  could  be  sub- 
mitted to  me  for  my  approval. 

In  the  course  of  a  week  or  two  after  my  return,  a 
committee  of  stationers  waited  upon  me;  congratulated 
me  upon  being  alive,  and  renewed  the  invitation  to  our 
firm  to  join  the  association. 

I  had  my  own  doubts  as  to  the  wisdom  of  our  com- 
pany's becoming  identified  with  the  movement,  as  we 
had  managed  for  a  good  many  years  to  conduct  a  fairly 
successful  business  and  did  not  feel  the  necessity  of  any 
outside   assistance. 

Furthermore,  our  concern  was  rather  exceptional  in 
its  character,  as,  in  addition  to  a  general  commercial 
stationery  business  we  maintain  quite  an  extensive 
manufacturing  plant  in  which  we  make  a  variety  of 
specialties  which  are  distributed  throughout  a  wide 
territory. 

The  gentlemen  composing  the  committee  were  very 
earnest  in  their  belief  that  an  association  could  be  made 
helpful  to  us,  as  well  as  to  others,  and  were  not  only 
very  sure  that  we  would  be  benefited,  but  equally  certain 


that  if  we  refrained  from  joining  the  work  of  the  asso- 
ciation could  not  be  brought  to  a  successful  issue. 

Joins  the  Association. 

Under  these  circumstances  I  did  not  feel  that  it 
would  be  wise  or  generous  for  our  firm  to  adopt  a 
position  where  we  would  have  the  appearance  of  desiring 
to  block  a  movement  designed  in  good  faith  to  benefit 
the  entire  local  trade.  We  therefore  concluded  to  join 
the  ranks  of  the  Chicago  Stationers'  Association,  and  I 
am  very  glad  to  be  able  to  say  that  we  have  never 
regretted  it. 

Realizing  that  trade  associations,  organized  for 
mutual  benefit,  cannot  be  made  successful  without  each 
doing  his  full  share  of  the  work,  I  immediately  made  a 
study  of  the  situation,  offered  a  few  suggestions  and 
suffered  the  usual  penalty.  At  the  next  election  I  was 
elevated  to  the  office  of  president,  which  position,  with 
the  exception  of  one  year,  when  I  was  president  of  the 
National  Association,  I  have  not  since  been  able  to 
evade. 

This  is  the  manner  in  which  I  became  interested  in 
association  work. 

Believes  in  the  Association. 

I  explain  it  thus  fully  to  convince  you  that  my  belief 
in  the  advantages  to  be  derived  from  the  co-operative 
work  of  trade  organization  is  the  result  of  actual  ex- 
perience and  not  the  visionary  illusions  of  an  enthusiast. 

Stationers  in  the  States  had  realized  for  many  years 
that  they  were  not  making  from  their  sales  a  profit  at 
all  adequate  to  the  amount  of  capital  and  energy  which 
they  were  expending  in  their  business. 

Alike  with  many  retail  merchants  in  other  lines,  they 
had  failed  to  recognize  that  commercial  conditions  were 
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undergoing  a  revolution  which  was  rapidly  rendering 
inadequate  and  obsolete  many  of  the  accepted  methods 
of  conducting  business  enterprises. 

And  yet,  in  no  line  of  industry  are  there  engaged  any 
more  intelligent,  energetic  or  enterprising  men  than  can 
be  found  in  the  ranks  of  this  and  kindred  lines. 

The  surprising  thought  is,  that  we  were  so  slow  to 
discover  the  advantages  of  co-operation. 

First  Object — Sociability. 

When  the  Chicago  Stationers'  Association  was  or- 
ganized its  object  was  first  given  out  as  sociability — 
"to  promote  and  foster  a  feeling  of  friendship  and  fra- 
ternity among  members  of  the  trade" — to  which  was 
added  for  the  purpose  of  paving  the  way  to  what  its 
promoters  hoped  later  to  accomplish — "and  to  afford 
opportunities  to  discuss  topics  of  business  interest." 

The  framework  was  thus  constructed,  as  you  can 
readily  perceive,  with  a  view  to  bringing  together  on  a 
social  plane  all  the  varied  interests  of  one  of  the  leading 
industries  of  a  great  city,;  elements  which  had  been 
working  for  years  almost  elbow  to  elbow,  along  prac- 
tically the  same  lines  and  lacking  harmony  simply  for 
the  want  of  'tuning. 

Our  first  endeavor  was  to  become  acquainted  with 
each  other,  that  is  to  say,  to  become  acquainted  with 
that  side  of  our  competitor  which  had  previously  been 
hidden  from  us.  We  were  familiar  with  one  side  —  the 
side  he  had  exposed  to  us  in  our  attacks  upon  his  busi- 
ness.#  With  better  acquaintance  came  a  better  under- 
standing of  conditions. 

More  Respect  for  Competitors. 

We  began  to ■ regard  our  competitors  with  more  re- 
spect and  confidence  and  to  indulge  in  a  certain  amount 
of  introspection  in  relation  to  some  of  our  own  short- 
comings; and  when  this  condition  had  been  reached  we 
have  arrived  at  a  point  where  our  minds  are  receptively 
open  to  conviction. 

To  attract  and  retain  membership,  an  association 
must  offer  distinct  business  advantages  sufficient  to 
repay  the  time  and   expense  incident  upon  participation. 

It,  therefore,  followed  very  naturally  after  a  series 
of  very  successful  and  enjoyable  social  functions  that  the 
association  began  to  consider  itself  seriously  and  to  take 
up  for  consideration  some  of  the  problems  which  had  so 
long  vexed  the  trade. 

The  Question  of  Prices. 

The  question  of  prices  was  one  of  the  first  to  be 
debated.  In  these  modern  times  no  merchant  expects  to 
make  an  abnormal  profit  in  marketing  staple  commodi- 
ties. Notwithstanding,  however,  that  goods  of  this 
class  are  sold  upon  such  close  margins  as  to  make  in- 
dispensable the  closest  scrutiny  of  the  expense  account  in 
order  to  earn  even  a  legitimate  return  upon  the  capital 
invested,  there  are  many  dealers  who  will  not  hesitate 
to  cut  established  prices  to  attract  custom. 

Our  first  task,  therefore,  was  to  educate  this  class 
of  dealers — and  it  included  every  member  of  the  organi- 
zation. 

It  was  accomplished  through  an  exchange  of  infor- 
mation and  experience.  Many  interesting  surprises  were 
developed. 

We  had  long  wondered  why  it  was  impossible  for  us 
to  earn  a  profit  on  sales  made  at  prices  upon  which  our 
competitors  seemed  to  thrive. 

We  discovered  that  they  had  made  even  less  than 
ourselves. 


We  found  that  we  had  failed  to  grasp  all  of  the 
items  which  were  properly  chargeable  to  expense,  and 
had,  as  a  result,  improperly  figured  our  costs. 

Assisted  by  the  aid  of  combined  experience,  we  began 
to  discuss  and  adopt  such  methods  in  the  conduct  of  our 
business  as  promised  to  secure  the  greatest  economy  of 
expense  with  the  highest  degree  of  effectiveness. 

Those  of  us  who  were  using  carefully  thought-out 
methods,  very  soon  learned  that  they  were  susceptible 
of  improvement. 

Diversified  Opinions. 

In  discussing  prices  at  which  staple  goods  should  be 
sold,  widely  diversified  opinions  were  expressed;  indica- 
ting in  many  instances  a  total  lack  of  knowledge  as  to 
the  cost  of  conducting  a  retail  business. 

This  necessitated  a  review  of  the  expense  account 
and  it  was  really  surprising  to  see  how  closely  we  were 
finally  able  to  get  together  upon  this  very  important 
item,  when  studied  in  detail  from  the  viewpoint  of  such 
a   varied  experience. 

The  competitive  staples  were  taken  up  one  at  a  time, 
carefully  discussed  and  many  changes  in  prices  made  for 
the  purpose  of  correcting  errors  and  inequalities. 

Each  Line  Considered. 

While  each  line  has  been  thoughtfully  considered,  the 
percentage  required  for  expense  and  profit  carefully 
figured  and  prices  finally  determined  upon  as  equitable 
and  just  to  both  dealer  and  consumer,  the  members  of 
the  association  have  never  entered  into  any  agreement 
to  maintain  such  prices. 

Such  a  compact  has  not  been  necessary,  as  self- 
interest  combined  with  the  knowledge  of  the  absolute 
necessity  of  adherence  to  figures  known  to  be  correct, 
has  been  sufficient  to  keep  all  our  members  in  line. 

The  deliberations  of  our  association  have  not  been 
wholly  confined  to  discussions  relative  to  expense  and 
profit. 

There  are  many  other  topics  of  an  extremely  import- 
ant character  which  we  have  found  it  profitable  to 
review. 

The  hours  of  work;  Saturday  and  holiday  closing  ; 
the  wages  of  clerks  and  salesmen;  the  re-employment  of 
each  other's  help  when  discharged  for  cause,  and  a  large 
variety  of  other  questions  which  are  so  perplexing  when 
considered  from  a  personal  viewpoint,  but  so  easy  of 
solution  when  all  who  are  interested  can  reach  an 
agreement. 

Had  I  the  time  and  the  necessary  memoranda  and 
you  the  patience,  I  could  give  many  further  illustrations 
of  the  benefits  accruing  from  co-operative  association 
work.  There  is  really  no  end  to  it.  One  thing  leads  to 
another  and  the  benefits  come  with  cumulative  force," 
once  the  work  is  organized  and  pushed. 

Older  Houses  Held  Back. 

In  the  early  days  of  the  work),  some  of  the  larger 
and  older  established  houses  were  disposed  to  hold  back, 
being  actuated  by  a  disinclination  to  disclose,  for  the 
benefit  of  their  younger  competitors,  information  which 
had  been  acquired  by  costly  experience. 

Some  of  the  younger  houses  felt  that  any  readjust- 
ment of  prices  would  deflect  business  to  their  older  Looa- 
petitors;  as  it  might  naturally  be  inferred  that  custom- 
ers would  prefer — where  prices  were  upon  an  equal  basis 
—to  trade  where  they  would  have  the  advantage  of  .1 
large  and  experienced  sales  force  and  a  more  varied  as- 
sortment of  goods  to  select  from. 

We  very  soon  arrived,  however,  at  the  conclusion 
expounded  by  "a  prominent  wholesaler"  in  the  editorial 
columns  of  a  recent  issue  of  The  Bookseller  and  Station- 
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er,   that   in   these   days    "neither   precedence   nor   capital 
count  for  business  superiority." 

Mutual  Benefit. 

The  older  houses  found  that  they  could  profitably 
learn  from  their  younger  competitors  quite  as  much  as 
they  could  teach,  and  that  by  furnishing  the  younger 
houses  with  facts  and  figures  they  were  overcoming  a 
very  troublesome  competition  which  had  grown  out  of 
lack  of  experience  and  knowledge. 

The  Chicago  Stationers'  Association  does  not  consist 
exclusively  of  stationers. 

We  have  a  total  membership  of  a  little  over  fifty. 
Twenty  of  these  are  firms  maintaining  business  estab- 
lishments devoted  to  the  manufacture  and  sale  of  sta- 
tionery in  Chicago.  These  are  termed  executive  mem- 
bers and  to  them  are  referred  all  questions  of  finance 
and  policy.  The  executive  meetings  are  held  once  a 
month  around  a  dinner  table.  Each  firm  is  represented 
in  these  meetings  by  one  of  its  partners  or  officers,  or 
by  a  duly  accredited  employee. 

The  balance  of  our  membership  is  made  up  of  Chi- 
cago manufacturers  making  goods  which  are  sold  to  the 
stationery  trade,  or  local  agents  of  manufacturers  hav- 
ing their  factories  outside  of  Chicago.  These  we  term 
auxiliary   members. 

While  the  executive  members  hold  monthly  meetings, 
the  association  as  a  whole  meets  once  each  quarter,  and 
to  these  open  meetings,  for  each  of  which  an  elaborate 
programme  is  preparedi,  are  frequently  invited  the  store 
and  city  salesmen  of  all  the  interested  firms  and  any 
traveling  salesmen  who  may  happen  to  be  in  the  city. 

Once  each  year,  in  January,  we  celebrate  with  an 
annual  banquet,  at  which  we  usually  have  an  attendance 
of  very  close  to  three  hundred. 

Place  Business  on  High  Plane. 

The  ruling  ambition  of  our  association  has  been  a 
desire  to  place  the  business  in  which  we  are  engaged 
upon  as  high  a  plane  among  the  great  commercial  in- 
dustries as  to  make  every  individual  connected  with  it 
feel  proud  of  his  vocation. 

To  accomplish  this,  the  members  of  the  association 
are  working  as  individuals  and  are  using  their  combined 
influence  as  a  body  to  improve  the  personnel  of  each  and 
every  establishment  by  encouraging  employees  to  greater 
and  more  intelligently  directed  efforts. 

With  this  end  in  view  employees  are  invited  to  our 
quarterly   meetings. 

The  programme  each  evening  includes  a  paper  or  lec- 
ture on  a  business  topic  closely  related  to  our  daily 
work;  a  heart-to-heart  talk  from  the  lips  of  wisdom  and 
experience  upon  those  things  which  tend  to  the  uplifting 
of  character;  one  or  two  numbers  of  an  entertaining 
feature;  and  at  the  close,  a  half  hour  of  sociability 
assisted  by  a  lunch. 

Real  thinking  and  knowledge  are  thus  impressed  upon 
the  minds  of  a  class  of  young  men  whose  lack  of  educa- 
tional advantages  has  not  taught  them  to  take  kindly 
to   mental   processes. 

The  leavening  effect  of  this  work  is  apparent  in  the 
increased  efficiency  of  our  working  forces. 

To  the  short-sighted  business  man  of  narrow  mind 
the  idea  of  clerks  thinking  on  their  own  account  may  be 
irritating,  but  it  frequently  leads  to  the  making  of  a 
good  stationer  out  of  a  poor  socialist. 

Help  the  Younger  Men. 

No  work  with  more  far-reaching  benefits  can  be  ac- 
complished by  an  association  than  the  aid  which  it  can 
render   towards   the   improvement   and    encouragement   of 


the  younger  men  in  the  trade,  upon  whose  wisely  direct- 
ed efforts  the  success  of  our  business  depends. 

Here,  then,  is  a  field  of  fruitful  endeavor  which 
offers  a  wide  scope  for  useful  and  profitable  work. 

No  brighter  or  more  promising  young  men  are  em- 
ployed in  any  line  of  business  than  can  be  found  in  the 
ranks  of  the  stationers,  nor  are  there  any  greater  com- 
mercial opportunities  than  exist  right  in  this  line  of 
business. 

Remunerative  openings  can  always  be  found  for  men 
of  character,  capability  and  experience,  and  if  your 
younger  clerks  and  salesmen  can  be  helped  and  encour- 
aged to  apply  themselves  to  a  widening  of  their  know- 
ledge and  a  more  intelligent  application-  to  their  duties, 
you  will  not  only  be  helping  in  a  worthy  work,  but  as- 
sisting to  strengthen  and  broaden  that  firm  foundation 
of  business  integrity  upon  which  must  rest  the  rapidly 
growing  commercial  fabric  of  this  great  Dominion. 

The  value  of  the  work  which  was  being  accomplished 
by  the  Chicago  Stationers'  Association  won  wide  recog- 
nition and  before  long  similar  associations  were  formed 
in  other  cities. 

Representatives  from  these  other  associations  were 
frequently  guests  at  our  annual  banquets,  and  we  in  turn 
were  entertained  in  like  manner. 

National   Association. 

The  present  era  of  commercial  advancement  is  con- 
stantly tending  to  the  greater  interdependence  of  com- 
munities as  well  as  individuals,  and  this  interchange  of 
social  amenities  finally  led  to  the  suggestion  that  a 
National  Association  be  organized. 

No  sooner  was  the  suggestion  made  than  the  pro- 
ject was  undertaken  by  the  Chicago  stationers. 

A  general  invitation  was  extended  to  the  manufac- 
turers and  dealers  throughout  the  United  States  to  meet 
for  this  purpose  in  Chicago  as  the  guests  of  the  Chicago 
Stationers'   Association. 

This  convention  was  held  in  Chicago  in  October,  1904. 

It  was  in  many  ways  a  remarkable  gathering  and 
made  a  most  profound  impression  upon  a  majority  of 
those  who  were  fortunate  enough  to  be  present.;  especially 
upon  those  thoughtful  ones  who  have  acquired  the  habit 
of  studying  conditions  which  closely  affect  their  inter- 
ests. 

With  a  unanimity  entirely  unlooked  for  by  its  pro- 
moters the  organization  of  a  National  Association  was 
perfected,  which  has  since  gathered  to  its  ranks  nearly 
every  leading  stationer  and  manufacturer  in  the  country. 

Four  successful  annual  conventions  have  been  held, 
each  more  successful  than  that  which  preceded  it. 

The  vocation  of  the  National  Association  of  Sta- 
tioners and  Manufacturers  of  the  United  States  of  Am- 
erica might  be  outlined  as  that  of  helping  to  educate 
manufacturers  and  dealers  in  the  fundamental  principle 
of   "live   and  let  live." 

Good  Results. 

The  good  results  accomplished  by  the  National  As- 
sociation cannot  be  measured  in  words,  but  its  influence 
has  been  felt  in  nearly  every  channel  of  the  trade 
throughout  the  country. 

Both  stationers  and  manufacturers  are  beginning  to 
have  a  better  understanding  of  the  conditions  which 
confront  them.  We  have  learned  that  a  net  profit  is 
absolutely  essential  to  the  successful  conduct  of  our 
business;  that  our  competitors'  cost  of  doing  business  is 
quite  as  large  as  our  own,  and  that  it  has  been  quite  as 
difficult  for  him  to  conduct  his  business  at  the  prices 
which  have  prevailed  as  it  has  been  for  ourselves;  that 
(Concluded   on  page   70.) 


21 


BOOKSELLER   AND   STATIONER 


How    Attractive    Store   Fronts   Are    an    Invaluable    Aid  to    Business 

Stationery  and  Book  Stores  May  Impress  the  Public,  Draw  Custom,  and  Effectively  Adver- 
tise their  Goods  by  Having  an  Artistic  and  Imposing  Exterior — The  Views  of  an  Architect. 

By  Charles  P.  Band. 


A  Striking   Front  — Mrs.   D.   Ruthven's  New  Store,  Toronto. 


What  the  frame  is  to  the  picture  so  is  a  store  front 
cf  unique  and  striking  design  to  the  art  of  window-dress- 
ing and  the  display  of  goods. 

This  is  true  in  all  lilies  of  business.  A  handsome 
and  impressive  exterior  will  not  alone  draw  custom,  but, 
when  conjoined  with  appropriate  window  trimming,  the 
effect  is  lasting  because  it  is  both  inviting  and  pi  >asing. 
The  impression  is  retained  in  the  mind,  and  memory  is 
invariably  drawn  to  that  store  when  a  particular  line  of 
business  is  mentioned.  A  tasty  and  artistic  exterior 
does  not,  as  many  erroneously  suppose,  mean  one 
of  glass  and  nothing  but  glass.  It  is  time  this  idea  was 
shattered  and  a  proper  conception  realized  of  what  con- 
stitutes an  up-to-date  business  front,  one  designed  to 
arrest  attention,   draw  trade  and  advertise  a  store. 

A  Building  Pro  osition. 

In  connection  with  the  reproduction  of  a  stationery 
store  in  this  issue  of  Bookseller  and  Stationer,  the  time 
seems  opportune  to  say  a  few  words  in  connection  with 
this  class  of  building.  The  owner  of  the  store  represent- 
ed had  only  a  limited  capital  with  which  to  build,  and 
as  is  usually  the  case,  all  needless  expense  was  to  be 
eliminated.  One  of  these  expenses  mentioned  was  the 
front.  This,  as  explained,  was  to  be  plain  and  just  as 
simple  as  the  old  shop  had  been. 

I  took  immediate  exception  to  this  from  a  business 
point  of  view  and  strongly  advocated  a  larger  expendi- 
ture on  the  front,  even  if  at  the  expense  of  some  other 
portion.  My  advice  was  taken,  and  the  result  is  that  my 
client  has  been  complimented  many  times  by  her  con- 
stantly increasing  number  of  customers  on  the  enter- 
prise exhibited  in  having  a  unique  shop  which  is  adver- 
tising the  business  more  than  can  as  yet  be  estimated. 

A   Puzzle. 

It  has  always  been  a  puzzle  to  me  why  our  shop-keep- 
ers who  are  looked  upon  as  keen  business  men,  can  rare- 
ly ever  be  prevailed  upon  to  spend  money  on  the  fronts 
of  their  stores.     I  can  only  attribute  this  lack  of  judg- 


ment to  the  fact  that  stock  in  trade  and  window-dressing 
have  been,  and  still  are,  to  a  very  large  extent,  the-  only 
occupants  of  the  store  man's  mind  as  a  medium  to  at- 
tract the  public  eye,  but  let  me  te!l  these  people  that 
here  lies  a  huge  mistake.  Only  a  short  time  ago  I  tried 
to  persuade  a  prospective  client  to  erect  a  good  fronr, 
but  he  said  all  he  wanted  was  glass  and  lots  of  it  to 
show  his  goods.  I  could  not  argue  him  out  of  it.  I  point- 
ed out  that  he  might  show  all  the  goods  in  his  store  in 
the  windows  and  while  gazed  at  they  would  no  doubt 
create  a  good  impression,  but  where  is  the  memory  of 
that  impression  a  block  or  so  farther  on  when  other  nice 
things  have  been  seen  and  admired? — all  forgotten, 
so  far  as  my  experience  is  concerned.  Block  after  block 
has  the  eye  been  feasted  until  the  mind  is  incapable  o£ 
remembering  one  special  store.  On  the  other  hand,  erect 
a  front  which  commands  attention  and  the  memory  of 
that  store  and  its  owner's  name  will  be  carried  con- 
stantly in  the  mind  of  the  public  as  well  as  of  the  priv- 
ate individual  and  will  be  looked  upon  as  a  sort  of  land- 
mark when  one  is  in  its  vicinity. 

Applied  to  All  Businesses. 

This  applies  to  any  class  of  business,  but  in  my  opinion 
the  one  that  has  been  most  neglected  up  to  the  present 
time  is  the  stationery  or  book  store.  With  few  excep- 
tions our  book  stores  are  dingy  and  far  from  inviting. 
Just  notice  how  the  bars  and  restaurants  and  other  places 
which  cater  to  the  animal  nature  have  brushed  up  their 
premises  and  compare  them  with  the  book  stores  which 
eater  to  the  mental,  the  le'ined  and  the  educated  public. 
The  contrast  is  quite  startling.  Why  should  not  the  lat- 
ter wake  up  to  the  fact  that  if  only  from  a  business 
point  of  view  a  change  in  the  present  condition  would 
repay  well  in  dollars  and  cents  the  pioneer  who  ven- 
tures out  of  the  apparent  rut  into  which  book  stores  baA'e 
fallen?  When  any  change  is  made  the  cry  seems  to  be 
plate  glass  and  plenty  of  it.  That  to  the  storekeeper  ap- 
pears to  be  the  height  of  beauty,  but  to  my  mind,  plate 
glass  has  no  beauty  in  itself,  but  depends  entirely  on  its 
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setting.  Take  the  human  eye,  for  instance.  With  the 
many  different  settings  it  has  there  are  as  many  expres- 
sions, but  cover  up  these  settings  and  show  the  eye  only,  and 
you  have  a  hard  glazed  expression-oss  surface — very  un- 
interesting. So  with  plate  glass.  Glass  to  my  mind  is 
firstly  a  useful  article  for  the  purpose  of  getting  light, 
and  secondly  artistic  only  when  it  takes  a  subordinate 
place  with  other  materials.. 

If  two  stationery  stores  be  within  a  block  of  eaeh 
other  and  one  owner  improves  his  premises,  see  how 
quickly  the  competitor  alters  his.  Why?  Just  because 
he  is  afraid  the  other  chap  will  attract  the  public  and 
so  gain  an  advantage.  This,  almost  everyone  can  re- 
member seeing  done,  which  bears  out  my  contention  that 
attractive  fronts  mean  better  business. 

But  bear  in  mind  I  don't  refer  to  the  flashy  article. 
It  has  its  place,  certainly,  but  for  the  book  store  we 
want  something  quiet,  artistic  and  inviting,  making  one 
feel  a  desire  to  know  what  lies  behind. 

The  old  book  shop  calls  for  a  different  treatment 
again  to  the  store  where  new  books  only  are  sold;  in 
fact,  each  commercial  business  has  its  own  character 
of  design,  so  to  speak. 

Interior  Arrangement. 

Next  to  the  attractive  front  comes  the  interior  ar- 
rangement, which  in.  book  stores,  to  be  really  successful, 
should  be  quiet  in  design  and  unpretentious,  showing 
thought  for  the  comfort  of  the  customers  and  so  arranged 
that  they  can  quietly  move  about  among  the  books  they 
love  or  sit  in  some  inviting  nook  and  read,  free  from  the 
disturbances  of  the  usually  cramped,  high-shelved  walls 
and  counters.  The  attendants,  while  always  within  call 
should  never  be  constantly  at  one's  elbow.  Nothing  ir- 
ritates a  book-lover  more,  or  has  the  tendency  of  driving 
him  from  the  store. 

I  trust  these  few  words  will  be  of  benefit  to  some 
and  cause  a  change  which  I  am  sure  will  increase  busi- 
ness and  at  the  same  time  increase  the  pride  in  the  busi- 
ness. 

[Editorial  Note — The  store  pictured  at  the  beginning 
of  this  article  is  located  at  the  corner  of  Dupont  and 
Huron  Streets,  Toronto,  and  is  owned  by  Mrs.  D.  Ruth- 
ven.  The  front  is  of  an  imposing  and  artistic  character 
and  at  once  arrests  attention.  The  width  of  the  premises 
is  22  feet  10  inches  and  the  depth  20  feet.  At  the  rear 
are  two  living  rooms  while  upstairs  are  four  bedrooms 
and  a  bath  room.  The  exterior  woodwork  is  of  Georgia 
pine  stained  a  soft  brown.  There  is  an  overhanging 
cornice  and  above  the  large  front  windows  are  several 
rows  of  leaded  glass  which  materially  adu  to  the  im- 
pressive effect.  Over  the  door  is  a  hood  suspended  by 
chains  from  two  pilasters.  The  door  itself  is  of  unique 
design  with  vertical  bars  of  wood  in  which  rows  of  up- 
right glass  are  set.  Under  the  plate  glass  there  is  a 
panel .  of  woodwork.  Each  of  the  show  windows  is  5 
feet  3  inches  high  by  6  feet  8  inches  wide.  The  side  lights 
contiguous  to  the  recessed  door  are  each  2  feet  5  inches 
in  width  by  5  feet  5  inches  in  height.  The  interior  fittings 
of  the  store  are  of  pine,  stained  a  soft  green,  the  effect 
being  very  pleasing.  It  may  be  mentioned  that  there  is 
a  window  on  the  Huron  Street  side  which  is  also  used 
for  the  advantageous  display  of  goods.  This  is  5  feet 
wide  by  5  feet  3  inches  in  height.  The  establishment 
is  neat  and  compact  in  every  respect,  of  solid  brick,  being 
not  only  an  excellent  and  thoroughly  up-to-date  sta- 
tionery and  book  store,  but  affording  splendid  living 
apartments  as  well.  The  architect  was  Charles  P.  Band, 
36  Toronto  Street,  Toronto.] 
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Business  in  the  Department  Improving — New   Selections 
on  the  Market — Anthem  Books — New  Patriotic  Song. 

Music  stores  and  departments  are  again  busy  after 
the  summer  season  and  all  classes  of  music  are  in  request. 
The  demand  for  teaching  music  is  heavy,  and  some  new 
things  have  been  brought  out.  One  of  the  best  in  this 
class  for  beginners  is  "The  Circus,"  a  series  of  teaen- 
ing  pieces  by  G.  A.  Grant  Schaefer,  of  Boston,  formerly 
of  Montreal. 

There  are  several  new  selections  in  both  popular  and 
high-class  vocal  and  instrumental  music.  .  Among  the 
high-class  vocal  selections,  a  few  which  are  proving  good 
sellers  are  "Recompense,"  by  John  W.  Metcalfe;  "Bon- 
ny Wee  Thing, "  by  Paul  Allen;  "Wishes,"  by  Henry 
Halloran  and  Helen  S.  Thompson;  "Mother  Songs,"  by 
Mrs.  H.  H.  A.  Beach ;  ' '  The  Last  Portage, ' '  which  is  Dr. 
Drummond's  poem  set  to  music  by  Percival  J.  Illsley,  of 
Montreal,  has  been  received  with  favor,  and  is  sure  to 
prove  popular.  "At  the  Grave  of  Robert  Schumann," 
is  the  translation  of  the  title  of  a  new  German  song; 
"Ton  Coeur  a  Pris  Mon  Coeur, "  is  a  popular  French 
song,  and  "Music's  Charms,"  is  a  suprano  song,  the 
words  by  S.  E.  Gregory  and  the  music  by  Jos.  Vezena, 
published  by  S.  E.  Gregory,  Quebec,  and  which  is  handled 
in  Montreal  by  Nordheimer's,  who  predict  a  good  sale 
for  it. 

In  popular  songs  some  of  the  new  things  which  are 
good  sellers  are  "I'm  Glad  I'm  Married,"  by  Jack  Nor- 
worth  and  Albert  Von  Tilzer;  "There's  No  Moon  Like 
the  Honeymoon,"  by  Edgar  Malone  and  Albert  Gumble; 
"Don't  Go  Away,"  by  Kendis  and  Paley;  "Somewhere 
There  is  Someone  I'd  Like  to  Know,"  by  Joseph  Mit- 
tenthal  and  Joseph  Daly;  "Don't  Forget  to  Drop  a  Line 
to  Mother,"  by  Williams  and  Van  Alstyne;  "Rainbow," 
by  Alfred  Bryan  and  Percy  Wenrich;  and  "I  Want 
Someone  to  Call  Me  Dearie,"  which  is  a  big  hit,  by  Wil- 
liams and  Van  Alstyne. 

Instrumental  Selections. 

New  instrumental  selections  are  "The  Shovel  Fish 
Rag,"  by  Harry  Cook;  "Wild  Flower,"  intermezzo  and 
song,  by  E.  Ray  Goetz  and  Lou  A.  Hirsch;  "Ziz, "  march 
and  two-step  by  Alfred  Feltman;  "The  Home  Coming," 
march,  by  E.  F.  Paull;  "Twixt  Sabre  and  Sword,"  and 
"Vigoroso, "  marches,  by  F.  H.  Losey;  "Pigtails,"  a 
Chinese-American  march,  by  J.  Bodewalt  Lampe;  "Rose 
Leaves,"  intermezzo,  by  Neil  Moret;  "Hide  and  Seek," 
by  Reginald  de  Koven,  and  four  selections  by  A.  J.  Stast- 
ney  entitled  "The  Motor  Boat,"  a  march  and  two-step; 
"Cactus  and  the  Rose,"  a  western  idyl,  also  published 
as  a  song;  "Mephisto  Rag"  and  "High  Stepper,"  a 
march  and  two-step. 

Music  from  the  different  operas  are  also  in  active 
demand,  particularly  those  which  have  been  playing  in 
Canadian  cities. 

Anthem  Books. 

Attention  is  directed  to  the  announcement  of  NoveHo  's 
"Anthem  Book"  and  "The  Village  Organist"  made  in 
this  number  of  Bookseller  and  Stationer.  The  contents 
are  given  on  page  33  and  full  particulars  as  to  size  and 
price  are  supplied  by  the  publishers,  Novello  &  Co.,  Lon- 
don. Eng.  With  a  little  enterprise  Canadian  booksellers 
could  place  copies  of  these  books  in  every  church  in 
Canada.  They  are  new,  popular  and  cheap.  Show  the 
advertisement   to   local  organists  and   interest  them. 
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Aggressiveness  Greatly  Needed  in  the  Trade  this  Season 

Meet  Unfavorable  Conditions  with  Energy — Spend    a  Little  Money  to 
Brighten     Up    Your     Stores  —  Energetic     Salesmanship    Required. 


While  it  would  be  untrue  to  say  that  times  are  bad, 
it  is  none  the  less  correct  that  there  is  a  great  deal  of 
apprehension  throughout  the  country.  People  are  nervous 
anl  are  slow  to  believe  that  there  has  been  any  radical 
improvement  in  conditions. 

In  face  of  this  it  becomes  more  and  more  necessary 
for  the  trade  to  take  up  a  confident  and  aggressive  atti- 
tude. If  sales  are  to  be  maintained  at  anything  like 
satisfactory  levels,  dealers  will  have  to  bestir  them- 
selves. The  trade  is  not  going  to  come  in  this  year  with- 
out an  effort. 

The  Show  Window. 

First  and  foremost  spend  a  little  money  and  brighten 
up  the  store,  especially  the  windows.  Few  booksellers 
realize  the  value  of  their  windows.  They  are  not  reckoned 
at  their  true  worth. 

A  druggist  in  a  suburban  part  of  Toronto  has  a  small 


ably  the  most  striking  stationery  store  in  the  city  and 
once  seen  it  is  never  forgotten.  The  proprietor  is  doing 
a  fine  business,  which  is  largely  the  result  of  a  pleasing 
appearance. 

There  is  a  great  deal  in  a  first  impression.  If  your 
store  impresses  the  public  favorably,  it  naturally  follows 
that  the  public  considers  your  wares  good  and,  to  have 
the  reputation  for  selling  reliable  goods,  is  a  great  thing 
in  any  business.    Yes,  appearance  counts  for  a  great  deal. 

To  prove  that  appearances  help  trade,  just  recall  any 
case  you  know  of  where  there  are. competitive  stores.  One 
store  introduces  improvements  and  immediately  the  pub- 
lic flock  to  it.  Th  other  store  simply  has  to  follow  suit 
or  else  it  loses  trade. 

A  Problem  in  Comparisons. 

Why  is  it  that  the  book  business  is  good  in  some  towns 
and  poor  in   others?     Why  do  publishers  say  such  and 


From  "Across  the  Sub-Arctics,"  by  J.  W.  Tyrrell,  C.E 


Eskimo  Camp  on  the  Barren  Lands. 


store  with  a  single  window.  He  recently  stated  that  he 
would  not  be  willing  to  rent  that  one  little  window  for 
$15  a  month.     It  sold  goods  for  him  and  he  realized  it. 

How  thoughtless — nay  foolish — it  is  for  dealers  to 
fail  to  utilize  one  of  the  best  selling  devices  they  possess. 
Leaving  a  conglomeration  of  dusty  goods  in  a  show  win- 
dow for  a  fortni~M  is  the  height  of  folly.  The  public 
instead  of  being  attracted,  are  repelled. 

The  store  illustrated  on  page  23  of  this  issue  is  located 
away  out  in  a  residential  suburb  of  Toronto.  It  is  in 
apparently  a  most  unlikely  neighborhood.    Yet  it  is  prob- 


such  a  town  is  a  good  book  town,  while  the  next  town  is 
a  poor  one?  The  difference  can  generally  be  traced  direct 
to  the  character  of  the  booksellers.  It's  not  so  much  the 
character  of  the  people,  for  human  nature  differs  very 
little  from  place  to  place  and  people  will  read  books,  if 
they  are  only  influenced  to  do  so. 

The  whole  question  resolves  itself  into  the  presence 
or  absence  of  that  aggressive  spirit  which  creates  trade. 

There  are  two  kinds  of  trade — trade  that  comes  in  of 
itself  and  trade  that  has  to  be  brought  in.  The  difference 
between  the  two  really  makes  up  the  dealer's  profit. 
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In  towns  where  the  book  business  is  good,  you  will 
undoubtedly  find  that  the  booksellers  are  aggressive,  that 
they  are  enthusiasts  and  that  they  stretch  out  after  busi- 
ness. They  inspire  their  pub'.ic  with  a  desire  to  possess 
and  buy  books  and  they  contrive  to  sell  far  more  books 
than  if  they  were  to  depend  on  the  whims  of  the  few 
booklovers  in  the  locality. 

The  Floor  and  the  Wall. 

Here's  an  example  of  aggressiveness  displayed  by 
a  wallpaper  dealer:  A  customer  comes  in  to  purchase 
paper  for  a  room.  Instead  of  being  content  with  selling 
anything  the  customer  may  want,  an  effort  is  made  lo 
get  them  to  buy  high-priced  goods.  The  customer  may 
demur,  objecting  to  paying  more  than  25  cents  a  roll. 
Then  the  dealer  clinches  the  argument  by  pointing  out 
that  the  customer  is  prepared  to  spend  forty  or  fifty 
dollars  for  a  rug  for  the  floor,  and  wants  to  cover  the 
walls  with  cheap  paper.  The  walls  are  looked  at  much 
more  than  the  floor.  This  argument  usually  goes  down 
with  people. 

Raise  the  Standards. 

If  you  can  get  the  people  of  your  locality  interested 
in  new  lines,  you  will  find  that  the  vogue  for  them  will 


and  others  will  follow  suit.  The  habit  of  using  nice  things 
once  acquired,  is  never  lost  and  it  is  next  to  impossible 
to  give  up  using  higher-quality  goods. 

* 


Notes  From  Montreal 


Renewed  Activity  in  Trade  Circles — New  Books  Received 
— New  Work  on  Exploration  in  Northern  Canada. 

Montreal,  Oct.  6. — There  has  been  a  renewed  activity 
in  book  and  stationery  circles  during  the  past  month. 
The  opening  of  the  schools  brought  a  rush  of  trade,  and 
this  is  keeping  up  to  a  great  extent.  All  varieties  of 
blank  books  are  selling  actively,  as  well  as  other  school 
supplies. 

Fiction  sales  have  shown  an  increase,  and  several 
new  books  have  been  received.  It  is  expected  that  before 
this  goes  to  press  Dr.  W.  H.  Drummond's  posthumous 
book,  "The  Great  Fight,"  will  be  on  sale,  though  at 
present  writing  it  has  not  been  received.  Advance  orders 
for  it  have  been  heavy,  and  it  is  anticipated  that  when 
it  is  in  the  book  stores,  there  will  be  an  exceptional  de- 
mand for  it. 


Mr.   Laird  Addressing  the  Beavers  and   Crees   at  Fort  Vermilion. 

From  "Through  the  Mackenzie  Basin."  hy  Chas.  Mair  and  R.  Macfarlane. 


increase  like  wildfire.  Take  the  item  of  playing  cards. 
If  you  can  get  one  society  leader  in  your  town  to  use 
pretty  new  packs  of  cards,  you  will  soon  find  other  ladies 
asking  for  them.  The  fact  that  Mrs.  So  and  So  used  ' '  the 
prettiest  cards  you  ever  saw"  is  told  around  and  "Where 
did  she  get  them?"  naturally  follows.  This  is  creative 
trade  and  it  is  a  profit-bringing  trade.  A  little  reflection 
on  ways  and  means,  will  show  any  dealer  how  to  make 
use  of  this  method  of  stirring  up  emulation  among  the 
local  society  people. 

Then  consider  note  paper.  Here  you  have  precisely 
the  same  story.  Create  a  demand  for  new  and  dainty 
lines.    Get  one  or  two  ladies  to  use  your  best-grade  goods 


Among  the  books  received  during  the  past  month  which 
have  met  with  a  ready  sale  are  ' '  Cy  Whittaker  's  Place, ' ' 
by  Joseph  C.  Lincoln;  "Comrades  Two,"  a  story  of  Can- 
adian life,  by  Elizabeth  Freemantle;  "The  Testing  of 
Diana  Mallory,"  by  Mrs.  Humphry  Ward;  "The  River- 
man,"  by  Stewart  Edward  White;  "Peter,"  by  F.  Hop- 
kinson  Smith;  "The  Cliff  End,"  by  E.  C.  Booth,  "Holy 
Orders,"  by  Marie  Corelli;  "The  Wild  Geese,"  by  Stan- 
ley J.  Weyman.  Others  are :  ' '  The  Servant  in  the  House, ' ' 
by  Charles  Rann  Kennedy;  "By  Right  of  Purchase,"  by 
Harold  Bindloss;  "The  Wheel  o'  Fortune,"  by  Louis 
Tracy;  and  "The  Money  Changers,"  by  Upton  Sinclair. 
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Editorial  Chronicle  and  Comment 


TRADE  PROSPECTS  ARE  ENCOURAGING. 

Many  of  the  wholesale  stationery  and  fancy  goods  houses 
were  interviewed  by  bookseller  and  Stationer  during  the 
past  week  in  reference  to  the  prospects  for  Fall  and 
holiday  trade.  Without  an  exception  all  the  heads  of 
the  firms  reported  that  the  outlook  was  encouraging  and 
that  there  had  been  a  considerable  increase  in  business 
over  the  corresponding  month  of  last  year.  True,  con- 
ditions are  not  yet  normal  by  any  means,  but  there  is  a 
steadily  upward  tendency  and  the  feeling  is  hopeful. 

Many  of  the  booksellers  and  fancy  goods  dealers  in 
the  Province  had  allowed  their  stocks  to  run  very  low 
during  the  past  few  months,  not  feeling  justified  in  mak- 
ing heavy  purchases,  but  now  that  a  reaction  is  setting 
in  they  are  exercising  more  faith  than  they  have  for 
some  time,   and  are  buying  accordingly. 

The  import  trade  is  still  backward  and  orders  have 
not  been  placed  months  ahead  as  was  the  custom  in 
previous  years,  but  with  returning  prosperity,  engender- 
ed by  the  splendid  crop  in  the  West,  and  the  increased 
purchasing  power  of  the  people,  matters  are  righting 
themselves  again  and  travelers  from  all  over  the  Prov- 
ince, and  particularly  the  West,  are  taking  larger  orders. 

While  retailers  have  permitted  their  stocks  to  de- 
crease, nearly  all  the  wholesalers  are  in  the  same  pre- 
dicament. Owing  to  the  rather  sudden  demand  made 
upon  them  by  the  trade  some  supply  houses  have  had  to 
stock  up  from  the  manufacturers  during  the  past  few 
weeks.  While  it  may  be  a  few  months  before  the  total 
output  is  equal  in  value  and  volume  to  that  of  the 
Spring  of  last  year  and  the  Fall  of  1906,  still  the  belief 
is  general  that  within  a  comparatively  short  period  the 
top  water  mark  will'  be  again  reached. 


INVESTIGATE  OUR  LIBRARIES. 

Are  our  public  libraries  performing  the  functions 
which  they  ought  to  perform?  Or  are  they  simply  be- 
coming conveniences  for  supplying  a  comparatively 
small  percentage  of  the  public  with  ephemeral  literature 
at  the  expense  of  the  ratepayers? 

The  public  library  in  any  town  or  village  should 
primarily  be  for  the  purpose  of  preserving  local  tei'ord? 
and  histories,  books  of  reference  and  books  relating  i  o 
the  history  and  progress  of  the  country.  Its  main  aims 
should  be  education  and  preservation.  The  majority  of 
ratepayers  would  not  hesitate  to  support  an  institution 
working  along  these  lines.  But  why  should  the  public 
be  taxed  for  an  entertainment  provider,  such  as  many  a 
library  has  become? 

Again,  our  libraries  should  be  fostering  a  love  for 
books  as  works  of  literature.  They  should  be  enkindling 
a  desire  for  possession  in  the  reader's  mind.  In  fact, 
they  should  be  the  means  of  starting  many  a  little  pri- 
vate library  in  the  homes  of  our  people.  It  is  not 
human  nature  to  love  the  borrowed  book  as  much  as  the 


book  we  have  bought.  And  the  public  library,  because 
it  is  there  for  the  uplifting  of  the  people,  should  see  to 
it  that  it  does  not  usurp  the  place  of  the  home  library. 
We  need  a  few  favorite  books  in  the  home  just  as  much 
as  a  good  selection  in  the  public  library. 

Quoting  the  words  of  an  English  writer:  "There  is 
no  justification  for  a  library  committee  expending  money 
raised  eompulsorily  from  ratepayers  in  the  purchase  of 
any  books  which  have  no  definite  educational  or  literary 
value,  and  which  merely  serve  to  amuse  and  to  kill 
time.  In  the  end  we  are  rendering  the  community  we 
serve  the  truest  service  if  we  decline  to  cater  for  lower 
tastes  in  it  than  the  private  person  dares  to  provide  for 
in  himself,  and  if  we  have  faith  to  believe  that  if  we 
address  ourselves  to  its  slowly  evolving  higher  intelli- 
gence and  nicer  taste  there  will  be  a  response." 


EDUCATE  THE  PUBLIC  TO  BUY  BOOKS. 

An  American  advertising  journal  has  been  pointing 
out  a  fundamental  difficulty  in  the  book  trade.  Each 
new  book  as  it  comes  out  requires  a  new  advertising 
campaign  to  sell  it.  In  this,  the  selling  of  books  is  dif- 
ferent from  the  selling  of  such  a  commodity  as  a  break- 
fast cereal,  which  requires  only  one  campaign  to  keep  it 
going.  The  selling  cost  is  high  and  each  new  book  costs 
practically  as  much  to  sell  as  its  predecessor. 

The  aforesaid  journal  believes  that  it  would  be  a 
good  thing  if  publishers  would  combine  their  various 
lists  on  the  lines  of  the  mail  order  houses  and  supply  a 
mutual  advertising  appropriation  to  educate  the  public 
to  buy  books  and  possess  private  libraries. 

This  is  an  idea  which,  with  some  modifications, 
might  well  be  considered  by  Canadian  publishers.  There 
are  not  many  Canadian  publishers,  and  it  would  not  be 
difficult  for  them  to  get  together  and  arrange  a  cam- 
paign to  boom  the  sale  of  books  in  this  country.  If  the 
public  could  only  be  taught  to  esteem  books  as  they 
ought,  and  to  spend  money  to  possess  them,  the-  work 
of  such  a  combination  would  be  valuable. 

BOOK  WAR  OVER. 

According  to  a  cable  to  the  New  York  Herald,  the 
great  book  war  between  the  London  Times  Book  Club 
and  the  publishers  is  over,  with  victory  on  the  side  of 
the  publishers.  What  the  terms  of  capitulation  are  have 
not  yet  been  disclosed.  The  dispute  began  two  years 
ago,  and  arose  out  of  The  Times  refusing  to  accept  the 
conditions  on  which  the  publishers  would  ?ell  books  to 
the  club,  the  most  important  of  which  was  that  new 
books  issued  at  a  net  price  should  not  be  sold  second 
hand  until  six  months  after  their  publication.  -lolin 
Murray  was  the  leader  of  the  publishers  in  the  struggle, 
and  to  his  fairness  is  largely  due  the  suseess  of  their 
interests. 
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NELSON'S 

NEW      GIFT      BOOKS 

SEASON    1908—1909 


6/-     THE  PAGEANT  OF  BRITISH  HISTORY. 

net  A  Picturesque  Description  of  its  Great  Scenes.     By  J.   EDWARD  PARROTT,  M.A.,  LL.D.  Illustrated 

with  32  Colored  Reproductions  of  the  most  famous  Historical  Paintings  and  several  Black  and 
White  Plates.    4to,  cloth,  bevelled  boards,  gilt   top. 

6/-    ALICE'S  ADVENTURES  IN  WONDERLAND.     By  LEWIS  CARROLL. 

net  With  12  Full-page  Plates  and  80  Colored  Pictures  by  Harry  Rountrjee.   Cloth,  bevelled  boards,  gilt  top, 

5/-     THE  GATEWAY  TO  SHAKESPEARE. 

net  A  happy  idea.    The  volume  comprises  Charles  and   Mary     Lamb's    "Tales    from    Shakespeare,"    Select 

Passages  from  the  Plays,  such  as  Children  will  comprehend  and  enjoy,  and  a  Children's  Life  of 
Shakespeare  by  Mrs.  Andrew  Lang.  4to.  Beautifully  illustrated  in  Colors.  Handsomely  bound,  bevel- 
led boards,  gilt  top. 

5/-     HAPPY  SUNDAY  HOURS. 

net  A   Story  and  Picture  for  each  Sunday  in  the  year.    With  many  Colored   Illustrations  by  W.   H.   Mar- 

getson,  Wal    Paget,  Sidney  Paget,  Grenville  Manton  and  other  distinguished  artists. 

4/-     NELSON'S  NURSERY  BOOK. 

net  THIRTY-TWO   Colored  Illustrations  by   John  Hassall,   Harry   Rountree  and  others,    and  many   Black 

and  White  Pictures.    Full  of  Bright  Stories  and  happv  bits  of  Verse  in  the  simplest  of  language. 

4/-     STAY-AT-HOME  TRAVELS. 

net  A  New   "World  at  Home."    With  32.  Colored  Plates. 

3/6    VICTORIES  OF  THE  ENGINEER.     By  ARCHIBALD  WILLIAMS. 

"HOW  IT  IS  MADE"  and  "HOW  IT  WORKS"  have  been  amongst  the  most  successful  Boys'  Books 
of  recent  years.  In  this  volume  the  author  continues  the  series,  and  describes  in  the  most  graphic 
manner,  and  with  the  assistance  of  excellent  illustrations,  many  marvellous  engineering  feats  of  re- 
cent vears — how  bridges  are  built,  tunnels  pierced,  canals  made,  and  so  on.  Profusely  Illustrated  in 
Black"  and  White. 

3/6    THE  BRAVEST  GENTLEMAN  IN  FRANCE.     By  HERBERT  HAYENS. 

A  stirring  Historical  Tale  of  the  days  of  the  Great  Cardinal,  Richelieu.  The  "bravest  gentleman"  is 
the  noble  Duke  de  Montmorency.     Six   Colored  Illustrations  by  Cyrus  Cuneo. 

2/6    GOWRIE'S  VENGEANCE.     By  EVELYN  EVERETT-GREEN. 

With  Two  Colored  Illustrations.  Founded  on  one  of  the  most  dramatic  episodes  of  Scottish  history, 
her  new  story  is  intensely  thrilling. 

2/6    THE  WIZARD'S  WAND.     By  HAROLD  AVERY. 

W  th  Two  Colored  Illustrations.  The  lively  doings  of  some  school  children,  boys  and  girls,  who  form 
themselves  into  a  band  of  "Inflexibles."  Children  who  read  the  tale  will  sigh  for  such  a  "wizard" 
as  is  here  described. 

2/6    A  PRINCE  ERRANT.     Bv  CHARLES  W.  WHISTLER. 
With  Two  Colored  Illustrations. 

2  -     THE  JEWELLED  LIZARD.     By  W.   D.  FORDYCE. 

With  Two  Colored  Illustrations.  Introduces  boys  and  girls  to  entirely  fresh  ground,  the  scene  being 
laid  in  Sumatra.  The  wild  coloring  of  this  land  of  Malays  and  bandits  provides  a  capital  backing 
to  a  thrilling  tale  of  startling  adventure. 

21-    THE  GREY  FOX  OF  HOLLAND.     Bv  TOM  BEVAN. 

With  Two  Colored  Illustrations.  Those  who  were  lucky  enough  to  read  Tom  Bevan's  "Beggars  of 
the  Sea"  will  specially  appreciate  this  book,  which  portrays  a  later  phase  of  the  heroic  and  never- 
to-be-forgotten  struggle  of  the  little  Dutch  nation  against  the  trained,  veterans  of  Spain.  The  inter- 
est never  flags  from  start  to  finish. 

2-     RALPH  THE  OUTLAW.     By  MRS.   H.   CLARKE. 

With  Two  Colored  Illustrations.  A  clever  and  vivid  picture  of  England  in  the  lawless  days  before 
Simon  de  Montfort. 

2-     QUEENSLAND  COUSINS.     By  E.   L.   HAVERFIELD. 
With  Two  Colored  Illustrations. 

1/6    THE  ENCHANTED  EGG.     By  HAROLD  AVERY. 
With  Two  Colored  Illustrations. 

2  6    THE  MENAGERIE  BOOK.     A  Real  Toy  Book. 

The  pictures  in  this  book  can  be  cut  out  and,  with  a  little  simple  folding  and  pasting,  converted  into 
stand-up  models  of  animals  in  their  cages — a  model  miniature  menagerie.  A  delightful  and  absorb- 
ing occupation   and   amusement  for  children   of  all  ages. 

WRITE   FOR    COMPLETE    CATALOGUE,    POST  FREE 

HOMAS  NELSON  &  SONS,  35  and  36  Paternoster  Row,  London,  E.C.;  Edinburgh,  Dublin  and  New  York 
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The  Biggest  Selling  Novel 

JOSEPH  MEDILL  PATTERSON'S 

Startling  Story  of  Society 

A  Little  Brother 
of  the  Rich 

This  most-fcalked-of  novel  presents  in  brilliant  literary  style  a  vivid  and 
truthful  picture  of  society  and  stage  life.  Full  of  grim  satire,  caustic  wit, 
and  flashing  epigrams.     Price,  $1.50. 

The    Biggest   Selling   Juvenile 

DOROTHY    AND    THE    WIZARD    IN    OZ 

By  L.    FRANK  BAUM 

This  new  "OZ"  book  continues  Mr.  Baum's  fascinating  wonder-tale  about  the  Land  of  Oz  and  its  charming 
fairy  folk.  Dorothy,  together  with  a  little  boy  companion,  "Zeb,"  and  "Jim  the  Cab  Horse,"  are  swallowed  up  in 
an  earthquake,  only  to  reach  a  strange  "vegetable"  land  whence,  by  the  aid  of  the  Wizard  of  Oz,  whom  they  meet 
there,  they  escape  to  the  Land  of  Oz  and  renew  acquaintance  with  the  Princess  Ozma,  The  Scarecrow,  The  Tin 
Woodman,  The  Cowardly  Lion  and  all  the  old  favorites.  Among  the  new  and  delightful  characters  are 
"Eureka,"  Dorothy's  pink  kitten,  and  "The  Nine  Tin'y  Piglets."  8vo.  280  pages.  Gorgeously  illustrated  by 
John  R.  Neill.     Price,  $1.25. 

Charming    Gift    Books 


Joseph   jyledill  Patterson 


TOASTS  YOU  OUGHT  TO  KNOW 

A  comprehensive  selection  of  Toasts,  both  old  and  new,  con- 
veniently arranged  by  Janet  Madison,  author  of  "Sweet- 
hearts Always,"  and  pi'inted  in  two  colors  on  fine  paper. 
The  newest  and  best  Toast  book.  Price,  75c.  Bound  in  Pers- 
ian ooze,  gold  stamping,  price,  $1.50. 

WHEN    GOOD    FELLOWS    GET 
TOGETHER 

An  excellent  selection  of  sentiments  expressive  of  good- 
fellowship,  optimism,  uplift  and  cheerfulness.  Arranged  by 
James  O'Donnell  Bennett.  Printed  in  two  colors  on  fine 
paper ;  bound  in  cartridge  paper,  with  beautiful  inlaid  picture 
by  F.  S.  Manning.  Price,  $1.00.  Bound  in  fine  Persian  ooze, 
gold  stamping,  price,  $2.00. 


WHEN 

GOOD  FELLOWS 
GET  TOGETHER 


CHILDREN'S  STORIES  THAT  NEVER  GROW  OLD  SERIES 

Twenty-four  standard  and  strongest  selling  juvenile  titles.     Printed  from  new  large  type  plates  and  illus- 
trated in  full  color  by  John  R.  Neill.     Every  title  a  fast  seller. 


PETER  RABBIT  SET 
i  The  Story  of  Peter  Rabbit 
z  Uncle  Tom's  Cabin — Topsy 

3  The  Story  of  Little  Black  Sambo 

4  The  Night  Before  Christmas 

5  Mother  Goose  Rhymes  and  Jingles 

6  J.  Cole 


8  Rab  and  His  Friend 

9  The  Adventures  of  a  Brownie 
io  The  Little  Lame  Prince 

ii  Rip  Van  Winkle 

12  Snow  Wnite  and  Rose  Red 


17  Jack  and  The  Bean  Stalk 

18  The  Three  Bears 


BLACK  BEAUTY  SET 
7  Black  Beauty 


ALICE  ADVENTURES   SET 

19  Alice's  Adventures  in  Wonderland 

20  Through  the  Looking  Glass — Humpty  Dumpty 

21  Rcbinson  Crusoe— His  Man  Friday 

22  Andersen's  Fairy  Tales— The  Ugly  Duckling 

23  Grimm's  Fairy  Tales— Hansel  and  Grethel 

24  The  Swiss  Family  Robinson 


RED  RIDING  HOOD  SET 

13  Little  Red  Riding  Hood 

14  Sleeping  Beauty 

1 5  Cinderella,  or  the  Little  Glass  Slipper 

16  Dick  Whittington  and  His  Cat 

The  four  sets  each  have  a  striking  individual  cover  in  full  color,  the  24  central  pictures  of  which  are  repro- 
duced from  specially  painted  appropriate  water  color  originals.  Each  book  contains  32  pages,  with  full 
colored  end-sheets,  title  page,  etc.,  specially  drawn  dedication,  copyright  and  list-of-titles  pages  and  thirteen 
pages  in  colors.     Price,  15c  each. 

OF    ALL    JOBBERS,     OR 


5kREILLY 


PVBL1SHEKS 


BRITTON 

OH  I  CLA.G  O 
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Latest  News  of  the  Month  in  the  Publishing  World 

Reports    of    Best    Selling    Books  —  New     and     Forthcoming    Books 
Announced — What  Canadian  Authors  are  Doing— Short  Book  Reviews 


As  was  to  be  expected,  "The  Firing  Line"  has  taken 
first  place  in  the  best-selling  list  for  September.  This 
popular  book  supersedes  "Mr.  Crewe's  Career,"  which 
has  held  first  place  now  for  some  months  and  it  leads  it 
by  a  big  margin.  "Peter,"  by  F.  Hopkinson  Smith,  is 
the  other  notable  new-comer  in  the  list. 

Canada. 

1.  Firing  Line.     By  R.  W.  Chambers. 

2.  Mr.  Crewe's  Career.     By  Winston  Churchill. 

3.  Barrier.     By  Rex  E.  Beach. 

4.  Peter.     By  F.  H.   Smith. 

5.  Lure  of  the  Mask.     By     Harold  MacGrath. 

G.  Coast  of  Chance.     By  E.  and  L.  Chamberlain. 


England. 
Holy  Orders.     By  Marie  Corelli. 
Wild   Geese.     By   Stanley   J.   Weyman. 
Virgin  in  Judgment.     By  Eden  Phillpotts. 
Recollections.     By  David  Christie  Murray. 
Victoria  Regina.    By  Fitzgerald  Molloy. 


6.  Empress  Josephine.     By  Philip  W.  Sargeant. 

United   States. 

1.  Mr.  Crewe's  Career.    By  Winston  Churchill. 

2.  Lure  of  the  Mask.     By  Harold  MacGrath. 

3.  Firing  Line.     By  R.  W.  Chambers. 

4.  Together.     By  Robert   Herrick. 

5.  Halfway  House.     By  Maurice  Hewlett. 

6.  Cliff  End.     By  E.  C.  Booth. 

Notes  From  the  Publishers. 

Henry  Frowde  announces  October  15  as  the  date  of 
publication  of  "The  Web  of  Time,"  by  R.  E.  Knowles. 

The  Macmillan  Co.  of  Canada  have  just  issued  "The 
Diva's  Ruby,"  by  F.  Marion  Crawford,  being  a  sequel 
to  "Primadonna"  and  "Fair  Margaret." 

The  publication  of  "The  Wheel  o'  Fortune,"  by  Louis 
Tracey,  has  been  delayed  but  the  publishers,  McLeod  & 
Allen,  will  have  their  edition  ready  at  once. 

H.  G.  Wells'  new  imaginative  novel,  "The  War  in 
the  Air,"  will  be  published  in  Canada  by  the  Macmillm 
Co.  and  will  be  ready  about  the  end  of  the  month. 

Miss  Lily  Dougall's  new  novel,  "Paths  of  the  Right- 
eous," will  be  published  shortly  by  the  Macmillan  Co., 
as  will  also  C.  V.  Lucas'  story,  "Over  Bemertons." 

Norman  Duncan's  book  of  short  stories,  "Every  Man 
for  Himself,"  published  by  the  Musson  Book  Co.,  was 
sold  out  immediately  after  publication.  A  new  edition 
is  being  secured. 

The  Musson  Book  Co.  report  exceptionally  heavy  sales 
for  their  two  leaders,  "The  Testing  of  Diana  Mallory, *' 


by    Mrs.    Humphrey    Ward    and 
Stewart  Edward  White. 


:  The    Riverman 


*McLeod  &  Allen  have  just  ready  Meredith  Nicholson's 
new  romance,  "The  Little  Brown  Jug  at  Kildare. "  They 
announce  for  publication  this  month  "A  Prisoner  of  the 
Sea,"  by  C.  C.  Hotchkiss. 

Henry  Frowde  has  already  published  this  fall  "The 
Binding  of  the  Strong,"  by  Caroline  Atwater  Mason;  "A 
Soldier  of  the  Future,"  by  W.  J.  Dawson  and  "Patsy," 
by  H.  de  Vere  Stackpoole. 

Mrs.  J.  K.  Lawson's  story,  "The  Harvest  of  Moloch," 
will  be  ready  on  October  20,  with  the  Musson  Book  Co.'s 
imprint.  Their  other  Canadian  novel,  "The  Master  of 
Life,"  by  W.  D.  Lighthall,  will  be  published  on  Novem- 
ber 1. 

Of  their  fall  fiction  list  the  Macmillan  Co.  have  now 
ready  "Cousin  Cinderella,"  by  Mrs.  Everard  Cotes; 
"Friendship  Village,"  by  Zona  Gale;  "Heaanthus, "  by 
Ouida;  and  "The  Sunny  Side  of  the  Hill,"  by  Rosa  N. 
Carey. 

The  Copp,  Clark  Co.  have  now  ready  the  following 
novels  on  their  fall  list:  "A  Spirit  in  Prison,"  by  Robert 
Hichens;  "The  Wild  Geese,"  by  Stanley  J.  Weyman; 
"Watchers  of  the  Plains,"  by  Ridgweil  Cullum;  and  "The 
Soul  of  Dominie     Wildthorne,"  by  Joseph  Hocking. 

A  steady  advance  has  been  noted  by  the  Copp,  Clark 
Co.  in  the  sales  of  "The  Heart  of  a  Child,"  by  Frank 
Danby.  This  was  one  of  their  spring  publications  which 
came  out  just  before  the  summer  dulness  set  in.  As  it 
is  becoming  better  known  its  sales  are  increasing. 

Towards  the  end  of  the  month  the  Copp,  Clark  Co. 
will  bring  out  "The  Illusive  Pimpernel,"  by  the  Baroness 
Orczy.  They  will  also  have  ready  this  month  "Purple 
Love,"  by  Morice  Gerard;  "The  Fighting  Lines,"  by 
David  Lyall;  and  "The  Governors,"  by  E.  P.  Oppen- 
heirn.  ' 

Cassel  &  Co.  expect  to  receive  the  first  consignment 
of  their  fall  books  this  month.  Among  these  will  be  "The 
Ghost  Kings."  by  H.  Rider  Haggard;  "Sir  Richard  Es- 
combe,"  by  Max  Pemberton;  "Miss  Fallowfield's  For- 
tune, ' '  by  Ellen  Thorneycrof t  Fowler ;  ' '  The  Golden  Pre- 
cipice," by  H.  B.  Marriott  Watson;  and  "The  Hate  of 
Man,"  by  Headon  Hill. 

McLeod  &  Allen  report  some  record-breaking  sales 
for  their  early  fall  fiction.  The  first  edition  of  "The 
Firing  Line,"  by  R.  W.Chambers,  was  exhausted  within 
the  first  week  of  publication.  Second  and  third  editions 
were  cleared  out  on  back  orders,  while  the  fourth  edition 
is  now  on  order.  The  first  edition  of  "Peter,"  by  F. 
Hopkinson  Smith,  was  sold  out  in  a  few  days  after  public-i- 
tion  and  a  second  edition  is  now  ready.  "Cy  Whittaker,  ' 
by  Joseph  C.  Lincoln,  was  sold  out  in  advance  of  publica- 
tion and  the  same  was  the  case  with  "The  Money 
Changers,"  by  Upton  Sinclair.  The  order  for  "The 
Trail  of  the  Lonesome  Pine,"  by  John  Fox,  jr.,  has  been 
increased  to  meet  the  demand.  This  book  will  be  pub- 
lished on  October  17.  A  fourth  edition  of  "Halfway 
House,"  by  Maurice  Hewlett.,  has  been  called  for. 
(Continued  on  page  43.) 
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A  Page  About  Books  by  Canadian  Authors 

Some  New   Publications 


Those  who  know  Ernest  Ingersoll's  book,  "The  Life 
of  Animals,"  which  was  published  some  time  ago  by  the 
Macmillan's,  may  be  surprised  to  hear  that  Mr.  Inger- 
soll  is  a  Canadian.  It  seems  that  he  was  formerly  on 
the  staff  of  the  Montreal  Star,  going  from  there  to  New 
York,  where  he  has  since  resided. 

The  sale  of  F.  Basil  Tracey's  "Tercentenary  History 
of  Canada,"  referred  to  in  last  month's  issue,  is  being 
conducted  here  by  the  Macmil'an  Co.  of  Canada.  The 
set  of  three  volumes,  boxed,  sells  at  $4.  Canadian  papers 
have  not  been  slow  in  giving  praise  to  this  new  history, 
which  seems  to  fill  a  long-felt  want. 

A  great  deal  of  interest  attaches  to  the  recent  mar- 
riage in  Toronto  of  Mrs.  Leonidas  Hubbard,  who  is  so 
well  known  as  the  writer  of  that  fascinating  book  of 
travel  entitled  "A  Woman's  Way  Through  Unknown 
Labrador."  This  account  of  her  plucky  trip  through 
Labrador  is  having  a  very  steady  sale. 

The  Cambridge  Corporation,  Montreal,  have  ready 
the  third  edition  of  "The  Cradle  of  New  France,"  by 
A.  G.  Doughty,  C.M.G.,  the  Dominion  Archivist.  This 
valuable  work  on  the  history  of  Quebec  contains  thirty 
illustrations  from  old  prints,  ten  of  which  are  in  color, 
and  also  a  map  of  Quebec  in  four  colors.  It  is  sold  at 
$1.50  net. 

The  Musson  Book  Co.  expect  to  have  ready  very  soon 
the  two  Canadian  novels  which  they  are  printing  and 
publishing  this  season.  One  is  W.  D.  Lighthall's  romance 
cf  the  Five  Nation  Indians  and  prehistoric  Montreal, 
entitled  "The  Master  of  Life."  The  other  is  by  a  To- 
ronto lady,  Mrs.  J.  K.  Lawson,  and  is  called  "The  Har- 
vest of  Moloch."  Both  are  said  to  be  exceptionally  good 
stories. 

Emerson  Hough,  the  author  of  "The  Mississippi 
Bubble"  and  other  popular  novels,  has  become  so.  much 
impressed  with  the  greatness  and  possibilities  of  the 
Canadian  West,  that  he  is  writing  a  book  dealing  with 
<  'anadian  colonization  from  the  American  standpoint, 
it  is  called  "The  Sowing,  a  Yankee's  View  of  England's 
Duty  to  Canada."  The  work  is  now  appearing  serially 
in  "Canada  West"  Magazine. 

A  pretty  gift  book  for  Christmas,  which  will  interest 
the  trade  in  the  way  of  holiday  books  is  entitled  "T':.e 
Canadian  Book  of  Months,"  by  Suzanne  Marny,  con- 
sisting of  prose  and  verse,  a  prose  idyll  for  each  month, 
sentimental  and  pastoral,  followed  by  verses  delightfully 
fresh  and  delicate  in  their  nearness  to  nature.  This  book 
will  be  interesting  souvenir  for  Canadian  buyers  who 
are  sending  gifts  to  the  Old  Land. 

The  Musson  Book  Co.  are  to  be  the  publishers  in 
Canada  of  Miss  Agnes  C.  Laut's,  history  of  the  Hudson's 
Bay  Company,  which  is  to  appear  with  the  title  "The 
Conquest  of  the  Great  Northwest."  It  is  an  extensive 
work,  running  into  two  volumes,  the  price  being  $5  net. 
Miss  Laut  has  had  access  to  the  company's  collection  of 
documents  in  London  and  for  two  years  has  had  copyists 
at  work  on  them.  Her  book  will  be  unique  and  in  its 
exhaustiveness  will  supersede  all  previous  histories  of 
the  great  ecmpany. 


A  very  important  announcement  to  the  publishing 
trade  is  that  made  by  William  Briggs  in  reference  to  a 
new  volume  by  William  Wilfrid  Campbell,  the  Canadian 
poet.  This  volume  is  to  contain  his  dramas,  and  will  be 
published  under  the  title  of  "The  Collected  Dramas  of 
William  Wilfrid  Campbell."  The  volume  will  be  a 
companion  one  to  the  volume  of  poems  published  a  couple 
of  years  ago  by  the  same  house,  under  the  title  of  "Col- 
lected Poems."  The  intention  of  the  publisher  is  to 
have  this  ready  for  the  holiday  trade. 

Among  the  fall  books  of  fiction  listed  by  William 
Briggs  appear  the  books  of  two  new  Canadian  writers, 
one  entitled  "Na.cy  McVeigh  of  the  Monk  Road,"  by 
R.  H.  Mainer,  a  story  of  Ontario  life  by  a  western  writer 
and  the  other,  "Gdariele  Amethyst,"  by  Miss  F.  W. 
Musgrave.  Miss  Musgrave  is  a  resident  of  Nova  Scotia 
and  this  is  her  first  venture  into  the  world  of  books.  She 
has,  however,  wri  ten  many  stories  for  the  newspapers 
and  magazines  which  have  been  very  well  received. 

Mrs.  Everard  Cote's  chief  claim  to  fame  rests  in  her 
inimitable  "American  Girl  in  London"  Whether  its 
companion  volume,  "Cousin  Cinderella,"  which  was  first 
intended  to  have  the  title,  "A  Canadian  Girl  in  London," 
will  be  its  equal  in  popularity  remains  to  be  seen.  At 
any  rate  it  is  now  on  the  market  and  according  to  the 
publishers  the  Macmillan  Co'  is  selling  well.  It  is  the 
story  of  a  Canadian  girl  and  her  brother  who  visit  London 
for  the  first  time  and  become  involved  in  certain  adven- 
tures which  lead  up  to  a  very  pretty  love  affair. 

"Paths  of  the  Righteous,"  by  Miss  L.  Dougall,  author 
of  "Beggars  All,"  "What  Necessity  Knows,"  etc.,  which 
is  to  be  published  this  fall  by  the  Macmillan  Co.,  is  a 
story  having  religion  as  its  central  theme.  The  scenes 
are  laid  in  an  English  rural  parish  at  the  time  of  the 
last  general  election  and  the  excited  feeling  stirred  up 
by  the  question  of  religious  teaching  in  the  schools  enters 
largely  into  the  thread  of  the  story.  The  author  through- 
out maintains  a  detached  attitude  and  describes  the  vari- 
ous types  of  village  society  with  keen  insight  and  subtle 
humor. 

The  old  saying  that  "A  prophet  is  not  without  honor 
save  in  his  own  country  "  does  not  hold  good  in  the 
case  of  Rev.  George  Jackson,,  the  pastor  of  Sherbourne 
Street  Methodist  Church,  Toronto.  Mr.  Jackson's  book, 
consisting  of  lectures  delivered  at  Vanderbilt  University, 
has  been  issued  by  William  Briggs,  in  Canada,  under  the 
title  of  "The  Fact  of  Conversion,"  and  the  surprising 
sale  of  250  copies  is  reported  by  this  publisher  within 
three  weeks.  For  a  theological  book  this  is  rather  extra- 
ordinary. The  publisher  states  that  the  sale  seems  to 
be  only  just  commencing. 

Next  to  the  Bible,  Shakespeare  seems  to  lead  in  the 
number  of  volumes  which  are  issued  in  the  way  of  com- 
mentaries, expositions,  and  side-lights.  The  latest  volume 
in  the  field  of  Shakesperean  literature  to  be  announced 
is  that  of  Prof.  Wm.  F.  Osborne,  who  holds  the  Chair  of 
Professor  of  English  literature  in  Wesley  College,  Win- 
nipeg. His  volume  is  to  be  entitled  "The  Genius  of 
Shakespeare  and  Other  Essays,"  and  is  to  be  placed  on 
the  market  by  William  Brisgs.     Professor  Osborne  is  one 
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"ONE  OF  THE  FEW  CANADIAN  STORIES  THAT  APPEAL  TO  THE  WHOLE 
ENGLISH-SPEAKING  WORLD." -The  Montreal  Herald. 

ANNE  OF  GREEN  GABLES 

BY  L.   M.   MONTGOMERY.         Illustrated,  $1.50. 

"I  notice  with  satisfaction  that  she  has  become  one  of  the  popular  young  ladies  of  the  season.  But  I  can  assure  you  that  if  she  had 
no  one  else  to  love  her,  I  should  still  be  her  most  devoted  admirer.  Such  a  delightful  little  person,  and  so  refreshing  after  the  too 
numerous  and  far  too  sensational  heroines  of  the  hour." — Bliss  Carman. 


A  NEW  BOOK,  by  ROBERT  NEILSON  STEPHENS. 

TALES  FROM  BOHEMIA 


ILLUSTRATED, 


$1.50. 


Mr.  Stephens  first  became  known  to  the  world  as  the  author  of  the  successful  play,  AN  ENEMY  TO  THE  KING,  pro- 
duced by  E.  H.  Sothern.  He  had  a  splendid  opportunity  to  study  theatrical  life  from  the  inside,  and  most  of  the 
scenes  in    the    present   book    have    theatrical    settings. 


THE  HOUSE  IN  THE  WATER: A  »SZ£FwlLl™K 

BY  CHARLES  G.    D.    ROBERTS.      Author  of  "The  Heart  of  the  Ancient  Wood,"   etc. 

Some  of  the  best  nature  tales  Charles  G.  D.  Roberts  has  ever  written  are  included  in  this  volume.  Of  especial  interest  to 
Canadians  is  the  opening  story,  THE  HOUSE  IN  THE  WATER,  which  comprises  fully  one-third  of  the  book,  and  which 
is  a  close  study  of  the  Canadian  beaver. 


L.  C.  Page  &  Company,  Publishers,  200  Summer  St.,  Boston,  Mass. 


of  the   rising   and   talented   young   men   in   our    Western 
Provinces,  and  his  book  is  sure  to  make  its  mark. 

A  new  departure  in  Canadian  publishing  is  being  made 
by  William  Briggs  in  issuing  a  book  of  fiction  with  color- 
ed illustrations.  Of  course  a  number  of  popular  books 
of  fiction  containing  colored  illustrations,  have  been 
handled  by  Canadian  houses,  but  the  sheets  have  been 
imported.  In  this  case  the  illustrations  are  drawn  by 
Canadian  artists,  engraved  by  a  Canadian  house,  and 
printed  on  the  presses  of  William  Briggs.  This  interest- 
ing volume  is  to  be  entitled  "My  Lady  of  the  Snows'' 
and  is  being  published  by  the  author  under  the  pseu- 
donym of  "A  Lady  of  the  Snows." 

Certainly  the  most  remarkable  book  of  poetry  which 
has  ever  been  issued  in  Canada  is  R.  W.  Service's  "Songs 
of  a  Sourdough."  The  publishers  have  already  sold 
17,000  copies  and  have  just  put  on  the  press  an  edition 
of  7,000  copies,  which  will  bring  the  total  number  issued 
to  24,000.  When  it  is  taken  into  account  that  a  goodly 
number  of  these  volumes  have  been  sold  in  the  edition 
de  luxe  it  is  certainly  a  great  record.  A  remarkable 
review  of  "Songs  of  a  Sourdough"  has  just  appeared  in 
a  monthly  magazine  entitled  "The  Triad,"  published  in 
Wellington,  New  Zealand.  This  magazine  gives  seven 
columns  to  the  review  of  Service's  book. 

"A  Canadian  Manor  and  Its  Seigneurs,"  by  George 
M.  Wrong,  M.A.,  Professor  of  History  in  the  University 
of  Toronto,  which  was  announced  in  these  columns  sev- 
eral months  ago,  has  at  length  been  published.  The  Mac- 
millan  Co.  are  undertaking  the  sale  of  the  book  in  Can- 
ada, listing  it  at  $3  net.  In  the  book,  which,  by  the  way, 
is    a    most    creditable    piece    of    book    manufacture,    the 


author  tells  how  he  was  allowed  access  to  the  papers  of 
the  Nairne  family  in  the  fine  old  Manor  House  at  Murray 
Bay,  near  Quebec.  These  papers  have  made  it  possible 
for  him  to  construct  a  fascinating  narrative  of  early 
days  in  Lower  Canada.  Professor  Wrong  is  to  be  com- 
mended for  undertaking  the  publication  of  such  a  work 
as  this,  preserving,  as  it  does,  so  much  valuable  historical 
material. 

"Glimpses  of  Northern  Canada,"  is  the  title  of  a 
very  attractive  booklet  published  by  the  Cambridge  Cor- 
poration, Montreal.  The  book  contains  many  half-tone 
views  of  the  northern  part  of  Canada.  These  pictures 
are  pictorially  eloquent  of  the  wonderful  resources  of 
this  country  and  tell  of  the  magnificent  possibilities  which 
lie  therein.  The  views  are  accompanied  by  descriptive 
matter,  which  relates  the  experiences  of  two  intrepid 
travelers,  W.  Tees  Curran  and  H.  P.  Adams,  M.D.  It 
is  impossible  to  read  this  book  without  becoming  imbued 
with  the  vastness  of  our  yet  unexploited  territory.  These 
pages  speak  of  great  iron  deposits,  forests  water  powers 
and  the  other  natural  factors  in  a  great  industrial  de- 
velopment. Some  idea  of  the  impression  which  this 
country  made  on  these  gentlemen  may  be  best  expressed 
in  the  closing  stanza  of  the  book.  "Though  it  was  a 
rleasure  to  return  to  civilization  and  be  once  more  in 
an  environment  of  culture  and  refinement;  to  be  able  tc 
(urn  on  the  light  with  a  button,  to  step  to  a  cafe  and 
order  lunch,  yet  a  feeling  of  regret  was  experienced  that 
the  tri;>  was  over,  and  often  their  thoughts  turn  wist- 
fully back  to  the  wild  and  lovely  Land  O'  the  Silent 
North,  where  amid  the  stillness  of  ages  they  meditated 
upon  the  destiny  of  their  beloved  country  and  experi- 
enced a  patriotic  pride  and  joy  in  the  glory  of  her 
future." 
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The  Autumn  Lists  of  British   Publishers    are  Announced  this  Month 

Some  Comments   on   the   Books   Offered  to  the  Canadian  Trade  by  leading  British 
Publishers— New  Publications  of  the  Old-Established   Houses — Juveniles  to  the  Fore. 


Once  more  it  becomes  our  good  fortune  to  refer  the 
Canadian  book  trade  to  the  lists  appearing  in  this  num- 
ber, containing  the  announcements  of  the  British  pub- 
lishers for  the  present  season.  These  lists  are  as  com- 
prehensive as  ever  and  the  Canadian  buyer  will  find  books 
to  suit  all  his  requirements  from  the  most  nonsensical 
juvenile  to  the  most  ponderous  theological  tome.  In 
juveniles  particularly  the  lists  are  very  strong  and  this 
is  as  it  should  be  for,  with  but  few  exceptions,  the 
British  publisher  has  no  peer  in  the  publication  of  this 
class  of  book. 

Blackie  &  Son. 

Blackie's  beautiful  picture  books  have  attained  a  proud 
position  of  merit  throughout  the  world.  To  be  a  Blackie, 
stamps  a  book  as  the  best  of  its  kind.  Particularly  suit- 
ed to  the  Canadian  trade  are  the  series  referred  to  in 
Blackie  &  Son's  list  which  are  carried  in  Canada  by  boih 
William  Briggs  and  the  Copp,  Clark  Co.  These  books 
are  the  work  of  such  artists  as  John  Hassall,  who  is  hail- 
ed as  the  King  of  all  picture-book  artists  and  Helen 
Stratton.  The  printing  in  colors  is  superb  and  the  de- 
signing and  manufacture  of  the  books  are  excellent.  There 
is  nothing  "cheap"  about  them,  either  in  appearance  or 
in  contents. 

Williams  &  Norgate. 

This  house  is  eminent  in  the  world  of  letters  as  pub- 
lishers of  theological  works.  They  have  issued  at  various 
times  many  of  the  most  important  religious  works  of  the 
day  and,  as  specialists  in  their  field,  they  have  come  to 
be  regarded  as  authorities.  They  are  probably  best  known 
as  the  publishers  of  that  important  theological  quarter- 
ly, The  Hibbert  Journal. 

Their  leading  book  publications  fall  under  the  heads 
of  the  Crown  Theological  Library  or  the  Theological 
Translation  Library.  The  former  has  been  instituted  to 
meet  the  need  of  the  thinking  public  for  a  religious  liter- 
ature abreast  of  the  times.  In  it  this  autumn  are  appear- 
ing the  following  volumes:  "Philosophy  of  the  Spiritual 
Life,"  by  Rudolf,  Professor  of  Philosophy  in  Jena;  Dr. 
Adolf  Harnaek's  three  volumes  of  New  Testament  Stu- 
dies ;  ' '  The  Fundamental  Truths  of  the  Christian  Re- 
ligion," by  R.  Seeberg,  Professor  of  Systematic  Th.ology 
in  Berlin;  "Anglican  Liberalism,"  by  twelve  Church- 
men; "The  Mission  and  Expansion  of  Christianity  in  the 
First  Three  Centuries,"  by  Adolf  Harnack. 

In  the  Theological  Translation  Library  we  find  "The 
Christian  Life,"  by  Theodor  Haering  and  "Primitive 
Christianity,"  by  Otto  Pfleiderer. 

Williams  &  Norgate  are  also  publishers  of  Herbert 
Spencer's  "An  Autobiography."  which  they  issue  in  a 
reduced  edition  at  12s.  6d.  net;  "National  Idealism  and 
the  Book  of  Common  Prayer,"  by  Stanton  Coit;  "Demo- 
cracy and  Character,"  by  Reginald  Stephen.  M.A. ;  and 
"National  Idealism  and  a  State  Church." 

Oliphant,  Anderson  &  Ferrier. 

This  house  also  publish  many  theological  works  but 
they  branch  out  into  other  lines  as  well,  though  all  their 
publications  are  of  a  high  moral  tone.     This  autumn  they 


announce  "A  History  of  Missions  in  India,"  by  Julius 
Richter,  D.D.,  at  10s.  6d.,  which  is  an  authoritative  work 
on  a  great  theme.  In  travel  they  publish  "The  Explor- 
ation of  Egypt  and  the  Old  Testament,"  a  summary  of 
the  results  obtained  up  to  the  present  time,  by  J.  Gar- 
row  Duncan,  B.D. 

They  have  completed  the  series  of  "Bunyan  Char- 
acters," by  Dr.  Alexander  Whyte,  by  the  publication  of 
a  fourth  volume  on  "Bunyan  Himself  as  Seen  in  His 
Grace  Abounding."  Among  their  other  publications  may- 
be mentioned  "The  Christian  Method  of  Ethics,"  by 
Henry  W.  Clark;  "Pastures  of  Tender  Grass,"  being 
short  sermons  to  young  people,  by  Rev.  Charles  Jerdan; 
"The  Resurrection  Gospel,"  by  Rev.  John  Robson;  "The 
Claim  of  God  on  Art,  Commerce  and  Literature,"  by 
John  Kelman,  M.A.;  "The  Path  of  Life,"  by  W.  M. 
Macpherson;  "Thomas  a  Kempis."  by  Rev.  D  Butler 
and  ' '  The  Year  of  Grace :  a  History  of  the  Ulster  Re- 
vival of  1859,"  by  Rev.  William  Gibson. 

Thomas  Nelson   &   Sons. 

No  publishers  of  juveniles  have  a  more  varied  list 
than  Thomas  Nelson  &  Sons,  and  their  1908  list  is  no 
exception  to  the  rule.  A  glance  at  their  offerings  will 
indicate  the  quality  and  comprehensiveness  of  their 
juvenile  publications.  There  is  a  new  "Alice's  Adven- 
tures in  Wonderland,"  with  12  full-page  plates  and 
80  colored  pictures  by  Harry  Rountree.  There  is  a  new 
idea  in  a  juvenile  Shakespeare,  entitled  "The  Gateway 
to  Shakespeare,"  containing  Charles  and  Mary  Lamb's 
"Tales,"  select  passages  from  the  plays  and  a  children's 
life  of  the  poet  by  Mrs.  Andrew  Lang. 

"Happy  Sunday  Hours"  contains  a  story  and  pic- 
ture for  each  Sunday  in  the  year  with  many  colored  il- 
lustrations by  distinguished  artists.  A  somewhat  similar 
book  is  "Nelson's  Nursery  Book,"  with  32  colored  illus- 
trations, full  of  bright  stories  and  bits  of  verse. 

"Victories  of  the  Engineer,"  by  Archibald  Williams, 
will  be  one  of  the  most  successful  boys'  books  of  recent 
years.  Many  marvellous  engineering  feats  are  here  de- 
scribed and  illustrated. 

As  for  stories  for  boys  and  girls,  Nelson's  list  is  rich 
in  alluring  titles.  There  are  "The  Bravest  Gentleman 
in  France,"  by  Herbert  Hayens;  "Gourie's  Vengeance," 
by  Evelyn  Everett-Green;  "The  Wizard's  Wand,"  by 
Harold  Avery;  "A  Prince  Errant,"  by  Charles  W.  Whist- 
ler and  many  more. 

Probably  the  most  fascinating  book  on  the  Nelson  list 
will  prove  to  be  "The  Pageant  of  British  History,"  by 
J.  Edward  Parott.  This  book  is  brilliantly  illustrated 
with  reproductions  of  the  most  famous  historical  paint- 
ings and  several  black  and  white  plates. 

W.  &  R.  Chambers. 

Chambers's  books  for  boys  and  girls  may  be  safely 
placed  in  the  hands  of  Canadian  children  by  the  most 
particular  parents.  There  is  nothing  about  them  to 
harm  any  child.  While  this  may  be  considered  negative 
praise,  it  may  also  be  said  in  their  favor  that  the  Cham- 
bers's   selection    of    books    possesses    qualities    that    will 
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NOVELLO'S  ANTHEM  BOOK 


A  COLLECTION  OF  POPULAR  ANTHEMS 

FOR 

FESTIVAL    AND    GENERAL    USE    THROUGHOUT    THE    YEAR 

I N    N  I  N  E    BOOKS 

Price  One  Shilling  each.      Tonic  Sol-fa,   Nine  Pence  each. 
i^ACH  book  of  this  series  contains  twelve  anthems  5   some  for  Festival  occasions — e.g. ,   Christmas,   Easter,   Harvest— and  others 
•*— '     which  may  be  used  at  any  time.      Great  care  has  been  taken  in  making  the  selections,   in  order  that  suitable  variety  may  be 
secured  and  practical  needs  supplied. 

It  is  therefore  anticipated  that  in  churches  where  an  elaborate  musical  service  is  not  possible,  this  publication  will  find 
acceptance.  In  such  cases  the  advantage  of  having,  in  one  book,  twelve  standard  anthems  which  more  than  cover  the  requirements 
of  the  Church's  year  is  obvious. 


Advent 

Christmas 

Lent 


Easter 
Whitsun 
Harvest 
General 


Advent 

Christmas 

Lent 


Easter 

Harvest 

General 


CONTENTS     OF     FIRST     FOUR 


St  ai  tier 

-       Elvey 

Farrant 

Attwood 

Coleridge-Taylor 

Goss 

Attwood 

Garrett 

Sullivan 

Woodward 

Tnurt 

Lee  Williams 


BOOK  1 

O  King  and  Desire  of  all  Nations 

Arise,  shine,  fox  thy  light  is  come  - 

Lord  for  thy  tender  mercies'  sake 

Enter  not  into  judgment  ... 

O  ye  that  love  the  Lord         - 

O  give  thanks  -         -         - 

Come,  Holy  Ghost  - 

The  Lord  is  loving  unto  every  man 

O  love  the  Lord  - 

The  day  Thou  gavest,  Lord       ••*  - 

Blessed  are  they  that  dwell     - 

Thou  wilt  keep  him  in  perfect  peace    - 

book  2 

Hosanna  in  the  Highest     ------  Stainer 

Sing  and  rejoice             ._.____  Barnby 

O  Saviour  of  the  world Goss 

Teach  me,  O  Lord            -------  Attwood 

Jesu,  Word  of  God  Incarnate      -----  Gounod 

Christ  is  risen                    Elvey 

Great  is  the  Lord Steane 

What  are  these  ?                -  Stainer 

O  how  amiable             _______  West 

O  taste  and  see            -         -         ,         -         -                   -  Sullivan 

The  Lord  is  my  Shepherd Macfarren 

God  that  madest  earth  and  heaven  Fisher 


BOOKS 
BOOK  3 


Advent 

Christmas 

Lent 


Easter 

Harvest 

General 


Far  from  their  home 
Four  Christmas  carols 
Turn  thy  face  from  my  sins 
O  Lord,  My  God 
Jesu,  Word  of  God  Incarnate 
Break  forth  into  joy 

0  Lord,  how  manifold     •- 
Seek  ye  the  Lord  -  • 

1  was  glad  ---.'- 
The  radiant  morn 

O  praise  God  in  His  holiness 
Doth  not  wisdom  cry 


BOOK  4 


Woodward 
Furious 
Sullivan 
Wesley 
Mozart 
Barnby 
Barnby 
Roberts 
Elvey 

W"oodward 
Weldon 
Making 


Arise,  O  Jerusalem  - 

Let  us  now  go  even  unto  Bethlehem 


Easter 
Whitsun 
Harvest 
General 


In  Thee.  O  Lord 

Comfort,  O  Lord,  the  soul  of  Thy  servant 

God  so  loved  the  world         - 

Christ  our  Passover  - 

Praised  be  the  Lord  daily 

Ye  shall  dwell  in  the  land         - 

O  bow  amiable  are  Thy  dwellings 

O  taste  and  see  how  gracious  the  Lord  is 

Thine,  O  Lord  is  the  greatness 

O  give  thanks  unto  the  Lord 


Crotch,  ■ 


King 

Hopkins 

Tours 

r  by  Goss 

Stainer 

Goss 

Calkin 

Stainer 

Barnby 

Goss 

-     Kent 

Elvey 


THE  VILLAGE  ORGANIST 

A  SERIES  OF  PIECES  FOR  CHURCH  AND  GENERAL  USE 


Books  1  to  6, 


FORTY-EIGHT  BOOKS 

Price  One  Shilling  Each 
7  to  12,  13  to  18,  19  to  24,  25  to  30,  31  to  36,  37  to  42,  and  43  to  48,  elegantly  bound  in  Eight  Volumes, 

cloth,  6s.  each  Volume. 


PREFACE 
f^HIS  Collection  has  been  specially  compiled  with  a  view  to  supplying  a  want  felt  by  the  many  organists  who  have  only  a  small 
•*■       instrument  at  their  disposal  in  country  churches,   and  who  often  have  some  difficulty  in  finding  short  and  easy  Voluntaries 
suitable  for  their  own  use  and  the  instruction  of  their  pupils. 

CONTENTS     OF     NINE     BOOKS 


BOOK  1 

The  Good  Shepherd  -  -  Myles  B.  Foster 
Andante     -         -  W.  Warder  Harvey 

Andante  con  moto  -         -         -        A.  R.  Gaul 

Christmas  Bells  -  Q.  J.  Klvey 

Minuet Philip  Hayes 

Judex  from  "  Mors  et  Vita"  -  -  Gounod 
Soft  Voluntary         ...  H.  A    Harding 

Slow  March       -         -  F.  Cunning-ham  Woods 

A  Song  of  Praise     -  J.  Stainer 

Andante  in  G  minor  -  E.  H.  Fellowes 

BOOK  2 
Allegretto  -         -         F.  Cunningham  Woods 

Larghetto J.  Barnby 

Adagio  ....  w.  Warder  Harvey 
Concluding  Voluntary     -         .  A.  R.  Gaul 

Introductory  Voluntary  -  -  E.  F.  Rimbault 
Tempo  di  Minuetto  -  -  Myles  B.  Foster 
Andante  (Quartet  in  D  minor)  -  -  Schubert 
Adagio         -         -         -  W.  Sterndale  Bennett 

Introductory  Voluntary         -  Daniel  Mclntyre 

BOOK    3 
Andante  Tranquillo      -         -         -         C.  H.  Lloyd 
The  Village  March  -         -  Ferris  Tozer 

Romance  (Serenade  for  Strings)  -  -  Mozart 
Gavotte,  from  "  Semele  "  -         -  Handel 

An  Evening  Prayer     -         -         Alfred  W.  Tomlyn 
Heaven    and  the   earth    display 
("Athalie")   "  -         -.  Mendelssohn 


BOOK 

1.  Meditation 

2.  Allegro  moderato 
I.  Funeral  March  ' 

4.  Concluding  Voluntary 

5.  Introductory  Voluntary 

6.  Solemn  March 


Battison  Haynes 

W.  John  Reynolds 

Schumann 

Cuthbert  Harris 

E.  H.  Turpin 

C.  H.  Lloyd 


BOOK    5 

1.  Agnus  Dei         -         -  F.  Cunningham  Woods 

2.  Minuet,  from  9th  Pf.  Sonata  -         -         Mozart 
J.  Jerusalem  Ccelestis  ("  Mors  et  Vita")      -     Gounod 


4.  Andante  Grazioso 

5.  Allegro  con  brio 

6.  Communion 

7.  Allegro,  from  9th  Pf.  Trio 

8.  Concluding  Voluntary 


Kate  Boundy 

Frederick  A.  Keene 

W.  Wolstenholme 

Haydn 

Cuthbert  Harris 


BOOK    6 

1.  O  Salutaris  Hostia 

2.  Slow  March,  from  the  4th  Sonata 

3.  O  great  is  the  depth 

4.  Processional  March 

5.  Largo,  from  "Xerxes"    - 

6.  #  Forsake  me  not  ("Last  Judgment" 

7.  Allegro  moderato 

8.  Minuet 


Myles  B.  Foster 

Boyce 

Mendelssohn 

J.  Warriner 

-       Handel 

-  ■       -      Spoil r 

W.  Warder  Harvey 

Samuel  Ould 


BOOK  17 

WEDDING    MUSIC 

1.  Wedding  March     -         -         -         -  A.  Guilmant 

2.  _         _         _  Mendelssohn 
1.   Bridal  Chorus  ("  Lohengrin  ")             -  Wagner 

4.  Be  thou  faithful  ("St.  Paul")          -  Mendelssohn 

5.  Wedding  Procession            -  H.  Hofmann 

BOOK  18 

FUNERAL   MARCHES 

l%  Funeral  Marcli  (Sonata  Op.  26)          -  Beethoven 

2-         "            "       (Sonata  Op.  35)      -  -         Chopin 

I.    Dead  Marcli  ("Saul")     -         -         -  Handel 

4.  Funeral  March  -         -         -       A.  C.  Mackenzie 

5.  "     ("Lieder  ohne  Worte")  Mendelssohn 

BOOK  48 

CHRISTMAS   MUSIC 

1.   Fantasy  on  old  Christmas  Carols       -  Hugh  Blair 

2-   Pastoral  Symphony  ("The  Messiah  ")  -      Handel 
J.   "in    dulci    jubilo  "  —  Ancient    Carol 

R.  L.  de  Pearsall 

4.  Pastoral  (8th  Concerto)           -         -  -         Corelli 

5.  Christmas  (Op.  205,  No.  l)          -         -  Max  Oesten 

6.  Choral  ("Christmas  Oratorio")        -  J.  S.  Bach 


London :    NOVELLO  &  COMPANY,  LTD., 


160  Wardour  Street  W. 
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tend  to  produce  good  men  and  women  from  the  boys  and 
girls. 

The  old  favorites  for  girls,  L.  T.  Meade  and  Mrs. 
Molesworth  are  again  to  the  fore,  with  three  titles  by 
the  former  and  one  by  the  latter.  May  Baldwin,  a  less 
known  but  notwithstanding  a  brilliant  writer,  contri- 
butes two  titles  and  Grace  Squires  one. 

Then  for  the  boys,  there  is  "A  Boy  and  a  Secret,'' 
by  Raymond  Jacberns;  "In  Texas  With  Davy  Crockett," 
by  Everett  McNeil;  "The  Rebel  Cadets,"  by  Chas. 
Gleig;  "Rivals  and  Chums,"  by  Kent  Carr;  "Black 
Partridge,"  by  Colonel  Gordon;  "Jack  the  Young  Ranch- 
man," by  Geo.  B.  Grinnell. 

"Electricity  for  Young  People,"  and  "Photography 
for  Young  People,"  are  excellent  instructive  books  by 
Tudor  Jenks,  while  in  "Volcanoes  and  Earthquakes" 
and  "The  Atmosphere,"  Professor  Houston  gives  in- 
teresting information  to  the  young. 

George  Bell  &  Sons. 

George  Bell  &  Sons  have  made  a  great  success  of 
their  Indian  and  Colonial  Library,  of  which  over  one 
million  volumes  are  now  in  circulation.  They  publish  a 
list  of  new  and  forthcoming  volumes,  consisting  of  titles 
by  Annie  S.  Swan,  Justin  McCarthy,  Robert  Barr, 
Fergus  Hume,  L.  T.  Meade  and  many  other  popular 
novelists. 

In  their  Colonial  Library  of  Standard  Works  they 
announce  "The  Making  of  Carlyle,"  by  R.  S.  Craig  ; 
"The  King  Who  Never  Reigned,  being  Memoirs  of  Louis 
XVII,"  by  Eckard  and  Naundorff;  "Problems  of  the 
Middle  East,"  by  Angus  Hamilton;  "Madeira,  Old  and 
New,"  by  W.  H.  Koebel,  and  "The  Eye  Witness,"  by 
Hillaire  Belloc. 

In  their  French  Classics  series  they  announce  three 
new  volumes  by  George  Sand  and  one  by  Honore  de 
Balzac.  These  books  are  in  the  original,  with  many 
illustrations. 

In  juveniles   they   announce   three  new   titles     in 
Queen's    Treasures    Series,    being    "Cousin    Phillis," 
Mrs.    Gaskell;    "Six    to    Sixteen,"    by   Mrs.    Ewing, 
"A  Flat  Iron  for  a  Farthing,"   by  Mrs.   Ewing. 


the 

by 

and 


A  SIGN  OF   GROWTH. 

Increased  business  and  the  need  for  more  warehouse 
room  have  led  Menzies  &  Co.,  manufacturers'  agents,  to 
move  to  larger  premises  at  152-154  Pearl  Street,  Toronto. 
It  is  not  so  long  ago  since  a  small  room  on  Wellington 
Street  west  was  big  enough  to  accommodate  this  young 
firm.  Then  a  move  was  made  more  recently  to  the  cor- 
ner  of  Wellington   east   and    Scott    Streets.      Still   later 


additional  space  was  taken  on  Bay  Street  for  storaga 
purposes  and  now  the  new  premises  on  Pearl  Street  have 
been  required  to  meet  the  firm's  expanding  business. 

Menzies  &  Co.  are  probably  best  known  as  the  agents 
for  the  Savory  publications  in  Canada,  the  sales  of  which 
have  reached  large  proportions.  They  are  also  the  repre- 
sentatives of  Spicer  Bros,  and  several  other  English 
houses. 

DR.  OSLER'S  NEW  BOOK. 

One  of  the  most  handsome  and  valuable  books  of  the 
season  is  undoubtedly  Professor  William  Osier's  collec- 
tion of  biographical  essays,  entitled  "An  Alabama  Stu- 
dent," which  has  been  published  by  the  Oxford  Univer- 
sity Press.  Apart  from  its  splendid  get-up,  it  is  a  choice 
piece  of  literary  workmanship,  exhibiting  a  love  for  its 
subject  that  only  an  enthusiast  is  capable  of.  The  thir- 
teen essays  which  are  contained  in  the  book,  deal  with 
men,  whose  title  to  fame  rests  on  their  work  for  medicine 
and  surgery.  They  are  all  doctors  and,  in  writing  of 
them,  Dr.  Osier  has  aimed  to  take  from  their  lives  what 
inspiration  he  can  for  the  encouragement  of  the  young 
medicos  of  America.    The  book  is  listed  at  $2. 

NEW  PATRIOTIC  SONG. 

Peter  McArthur  and  Miss  M.  F.  E.  Frerichs  in  col<- 
laboration  have  produced  a  new  patriotic  song,  entitled 
"My  Home."  Mr.  McArthur,  who  is  a  Canadian  journ- 
alist of  some  note,  wrote  the  verses  and  Miss  Frerichs 
has  set  them  to  music. 


SELLING  BOOKS  BY  THE  YEAR. 

For  several  years  the  London  Times  Book  Club  has 
furnished  a  circulating  library  service  in  Great  Britain 
at  so  much  per  year,  the  subscriber  returning  books 
after  reading-,  or  buying  them  for  his  library  at  a  dis- 
count from  the  published  price.  Repeated  demands  have 
come  from  the  British  colonies  for  some  extensions  of 
the  service  whereby  subscribers  might  obtain  current 
works  and  keep  them.  Now  the  club  has  a  "By  Book- 
post  to  Outpost"  service.  Instead  of  selling  one  book, 
as  the  publisher  is  doing  eternally,  the  Times  Club  takes 
a  yearly  subscription  in  any  part  of  the  world  and  mails 
a  certain  number  of  novels  or  miscellaneous  books  each 
month,  post  free.  For  twenty-five  shillings  a  year  ($6) 
one  novel  a  month  is  mailed.  Six  'novels  each  month 
may  be  had  for  about  $34  a  year,  or  less  than  fifty  cents 
apiece.  These  books  are  copies  that  have  been  used 'for 
some  weeks  in  the  club's  circulating  library,  but  are 
clean  and  perfect,  and  cost  much  less  than  they  would 
in   London. 


TO  CANADIAN  BOOKSELLERS 

Before  making  up  your  final  orders  for  English  Publishers,  be  sure  to  secure 
S.  W.  PARTRIDGE  &  CO'S  Catalogue  and  Lists  of  New  Books  for  the  coming 
Season. 

S.  W.  PARTRIDGE  &  CO.  can  offer  specially  low  rates  for  really  high-class 
productions. 

For  Artistic  Bindings,  Charming  Designs,  Exquisite  Pictures,  you  cannot  get 
any  better  Books  than    PARTRIDGE'S. 

Agents  for  Canada  :      The   Musson  Book  Co.,   TORONTO. 

S.  W.  PARTRIDGE  &  CO.,    8  &  9  Paternoster  Row,  London,  England 
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Chambers's  Xmas  Books 


ft  Qirls  and  Boys 


CHARMINGLY  ILLUSTRATED    "Messrs.  Chambers  have  a  fine  list  of  Xmas  books  for  boys  and  girls  which  It  Is  the  duty  of  every  father,  mother,  uncle, 
BEAUTIFULLY  BOUND  aunt,  and  other  relatives  of  gift-giving  proclivities  to  read  from  beginning  to  end.     From  cover  to  cover  their  --educ- 

tions bear  the  impress  of  masterly  hands."—  The  Tatter. 


L.  T.  MEADE 

The  Courl-Harman  Girls  ....  6a. 
The  School  Favorite  .....  5s. 
The  School  Queens 3s.  6d. 

MAY  BALDWIN 

Holly  House  and  Ridge's  Row       ...  6s. 

A  Tale  of  London,  old  and  new. 

Golden  Square  High  School         •         •         -     3s.  6d. 

GRACE  SQUIRES 

Merle  and  May.    A  Story  of  Girlhood  Days. 

Mrs.  MOLESWORTH 


5s. 


3s.  6d 


Sweet  Content 

Author  of  "TIP-CAT" 

Baby  Bob 3s.  6d. 

RAYMOND  JACBERNS 

A  Boy  and  a  Secret        .        -         -        .        .   3«.  6d. 

THE  LAYS  OF  THE  GRAYS 

(ELEPHANTS)  Net  3s.  6d. 

A  delightfully  humorous  pictu  e   book  by   B   and  N. 
Parker,  the  authors  of  "The  Browns:  a  Book  of  Bears." 

BRITISH  BIRDS  and  THEIR 
EGGS  Ne« 6* 

By  J.  Maclair  Boraston.      With  descriptive  notes  and 
over  t  n ;  hundred  colored  drawings  of  birds  and  their  eggs. 

EVERETT  McNEIL 

In  Texas  with  Davy  Crockett 


5s. 


CHAS.  GLEIG 

The  Rebel  Cadets         ....  5s. 

A  Tale  of  "The  Britannia." 

KENT  CARR 

Rivals  and  Chums.     A  Public  School  Story.      3,.  6d. 

Col.  H.  R.  GORDON 

Black  Partridge  ;  or  the  Fall  of  Fort 
Dearborn  -  -  3s.  6d. 

GEO.  B.  GRINNELL 

Jack  the  Young  Ranchman        ...       2a.  6d. 

or  a  boy's  adventures  in  the  Rockies. 

CLARA  D.  PIERSON 

The  Millers  at  Pencroft        -         ■        -        -2s.  6d. 

CHAMBERS'  WONDER   BOOKS  

PROF.  E.  J.  HOUSTON,  Ph.D. 

VOLCANOES  and  EARTH- 
QUAKES 3s.  6d. 
THE  ATMOSPHERE     3s.  6d. 

TUDOR JENKS 

ELECTRICITY  FOR  YOUNG 
PEOPLE  3s.  6d. 

PHOTOGRAPHY  FOR 
YOUNG  PEOPLE  3s.  6d. 


W.  &  R.  CHAMBERS,  Ltd.,  38  Soho  Square,  London,  W.;  339  High  Street,  Edinburgh 


WKat  is  tKe 

STANDARD   DOMESTICO 
SCIENCE    COOI1    BOOR  • 

A  NEW  CREATION  IN  COOK-BOOK  MAKING 

THE    STANDARD    DOMESTIC   SCIENCE  COOK    BOOK,  by  Wm.  H.  Lee  and 

Jennie  A.  Hansey,  marks  a  new  advance  in  the  culinary  art.     It  covers  the 
entire  field  of  Domestic  Science. 

Mothers  and  Brides  will  want  the  book  because  it  points  the  way  to  correct 
housekeeping.  Chefs  and  caterers  will  want  it  as  a  correct  guide  to  judicious 
buying,  choice  cooking  and  proper  service.  Invalids  will  want  it  because  it 
gives  appropriate  recipes  for  the  sick  and  convalescent.  Schools  teaching 
domestic  science  will  want  it  because  it  gives  the  rules  of  economical  house- 
hold management,  plain  and  fancy  needlework,  the  art  of  crocheting,  knitting 
and  sewing  and  the  laundry. 

A  Superb    Holiday  and  Xmas  Gift. 

over  1,400  Recipes— 536  Pages 
32  Departments— 135  Special  Drawings 


3»#  STANDARD  W?v  f, 

DOMESTIC  SCIENCE  J  £ 
it  COOKBOOK  ¥ 


>¥$&&&» 


.s&   LAIRD&LEE-PUBLISHERS  &* 


Actuil  size,  6  x  8H  Inches. 


c 

\  t 

f;i: 

i 


Bound  in  full  leather,  16  full-page  colored  plates,  marbled  edges, 

patent  thumb  index  to  departments.     Each  copy  in   a  nice  box  Art  T+t\ 

(Gift  Edition) $£.UU 

Washable    Keratol  Edition    (very   durable 
binding),    pen-drawings    and 
two  colored  plates  


$1.75 


red     edges,      14 
In    a    tray,    with 
thumb  index 


full-page 

$1.90 


JSTSpeclal  discount  to  the  Canadian  Book  TradelS 


LAIRD    &,    LEE,    Publishers 


263-265 
WABASH     AVENUE 


CHICAGO 
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Religious  Tract  Society. 

The  Religious  Tract  Society's  autumn  announcements 
have  been  received,  and  it  is  interesting  to  note  numer- 
ous new  publications  and  new  editions  of  popular  hooks. 
The  annuals  and  almanacks  are  also  catalogued.  It  is 
primarily  the  object  of  the  H.  T.  S.  publications  to  make 
a  good  impression  on  the  minds  of  the  young,  for  whom 
the  tales  are  generally  intended  and  they  succeed  equally 
well  in  winning  the  favor  of  the  book  trade  also,  by  the 
attractiveness  and  general  style  of  the  volume  issued. 
New  publications  this  fall  include  additions  to  several 
of  their  popular  series  and  also  new  editions  of  standard 
books  for  the  young,  such  as  "Line  Upon  Line,"  "The 
Dairyman's  Daughter,"  in  very  attractive  form,  with  col- 
ored illustrations.  Amongst  the  three-and-sixpenny  books 
of  adventure  is  a  capital  story  by  Dr.  Gordon  Stables, 
"From  Slum  to  Quarter-deck,"  splendidly  illustrated. 
The  title  is  indicative  of  the  narrative,  which  is  full  of 
daring  and  incident.  "The  Goldsmith  of  Chepe,"  by  Tom 
Bevan,  is  an  exciting  and  interesting  story  of  the  time 
of  London's  great  plague.  "St.  Merville's  Scholarship 
Boys"  is  brisk  and  humorous,  with  many  dramatic  epi- 
sodes such  as  boys  love. 

Two  new  stories  by  Amy  Le  Feuvre  are  "A  Bit  of 
Rough  Road,"  (6s),  and  "Me  and  Nobbles,"  (2s),  both 
of  which  are  captivating  volumes  and  the  stories  are 
fresh,  wholesome  and  full  of  vivacity.  Miss  Le  Feuvre 
writes  with  a  practised  pen  and  her  tales  are  always  full 
of  charm. 

Evelyn  Everett  Green's  name  stands  for  a  vivid  tale 
of  family  life,   "The  Family  Next  Door,"   (2s  (id).     It  con- 


tains main1  lessons  in   unselfishness  and  discipline,  appeal- 
ing strongly    to  what   is  best  in  human  nature. 

In  the  '  Alexandra  Library"  (.'is  (id),  a  notable  story 
for  girls  is  "Big  Came,"  with  a  very  winsome  and  en- 
tertaining heroine.  The  authoress,  Mrs.  Vaizey,  has 
drawn  her  characters  delightfully  and  the  tale  abounds 
in  quiet  humor,  as  well  as  wholesome  religious  feeling. 
The  narrative  is  most  excellent.  "Every  Boy's  Book- 
shelf" is  enriched  by  another  volume,  "The  Strange  Ad- 
ventures of  a  Young  Sailor,"  by  John  A.  Higginson.  En- 
counters with  cannibals  and  kidnappers,  experiences  of 
storm  and  ship-wreck,  follow  in  rapid  succession,  making 
an  interesting  and  exciting  story  of  the  sea.  The  "Snow- 
drop" series  (Is  (id)  has  another  volume,  "Tessie's  Trust," 
by  Amy  Whipple,  a  pretty  moral  tale  inculcating  lessons 
of  truthfulness.  The  R.T.S.  have  never  had  a  more  at- 
tractive group  of  autumn  publications. 


TRADE  NOTES. 

R.  0;  Smith,  bookseller,  of  Orillia,  has  been  on  a 
visit  to  his  old  home  in  Dovvnie  Township,  Perth 
County. 

J.  J.  W.  Simpson,  of  the  Red  Front  Store,  sh.;l- 
burne,  Ont.,  has  sold  out  the  stationery  and  fancy  g-uotls 
department  of  his  store  to  Henry  Bretz,  of  Washing-ton, 
Oxford   County,    who   will  carry  on   the   business. 

A  license  has  been  granted  to  the  Ansco  Company,  a 
New  York  incorporation,  to  do  business  in  Ontario. 
They  are  empowered  to  do  a  general  photographic  and 
photo   engraving  business,    supplies,   manufacture,   etc. 


Books   Books   Books 


~CX)R  the  best  weekly  list  of  New 
Books  published  in  Great 
Britain  and  Ireland  with  titles, 
sizes,  prices  and  publishers  sub- 
scribe to  The  Publishers'  Circular 
and  Booksellers'  Record.  Price 
2d.  weekly.  Annual  subscription 
to  Canada  $3.25  prepaid. 

Specimen  copy  free  on  application  to 


Manager, 

Publishers'  Circular,  Ltd., 

19  Adam  St.,  Adelphi, 

Strand,  London,  Eng. 


An  Announcement  for  Every  Bookseller 

<J  We  supply  books  of  all  publishers. 

<I  A  large  representative  stock  of  books   kept   constantly 
on  hand. 

<I  Send  your  book  orders  to   us  for  careful  and   prompt 
attention. 

*I  Our  prices  are  right. 

MCCLELLAND  &  COODCHILD 

Wholesale  Booksellers 
42  Adelaide  Street  West,  -  -  TORONTO 


Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  McGill  St.,  MONTREAL  10  Front  St.  East,  TORONTO 
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TI1C    RELIGIOUS    TRACT    SOCIETY 
OT  LONDON,  ENGLAND 


publishes  upwards  of  1,000  BOOKS  FOR  CIFTS  AND  PRIZES,  from  lOcts.  upwards.  These  books  have  been  read  by 
Members  of  the  Religious  Tract  Society's  Committee,  which  includes  Membets  of  all  the  great  Evangelical  Denomina- 
tions. The  "Tone"  of  these  books  can,  therefore,  be  depended  upon.  They  are  arranged  in  most  useful  series  for 
Day  or  Sunday  School  Prizes.    They  arc  by  well-knew  n  Writers,  and  are 

ILl  USTRATED,  AND  ATTRAOTIVELY  BOUND. 


CHEAP, 

BULKY,  WELL 

Rosa  Nouchette  Carey's  Stories, 

7  Titles 

E.  Everett-Green's  Stories, 

27    " 

Amy  Le  Feuvre  s  Stories, 

?1    " 

Hesba  Stretton's  Stories, 

36    '•             A 

Mrs.  0.  F.  Walton's  Stories, 

24  "       m 

Talbot  B.  Reed's  School  Stories, 

11  ••      m 

Deborah  Alcock's  Protestant  Stories, 

5    "        I 

David  Lyali's  Stories, 

4    " 

Emma  Leslie's  Historical  Tales. 

11    "        1 

Mrs.G.  de  HorneVaizey's  Tales, 

8    "         V 

Eglanton  Thome's  Stories, 

9    "          ^ 

Young  Girl's  Library, 

8    "            \ 

The  "White  Rose  Series "  of  Tales, 

39    " 

the  "Snowdrop  Series"  of  Tales. 

30   " 

THE 
BRITISH 
SCHOOL- 
PRIZE 
HOUSE 


The  "Good  Shepherd  Series"  of  Picture  Books  26 


Boys'  Own  and  Girls'  Own  Annuals. 

The  Alexandra  Library  for  Girls,  12  Titles 

The  "Brave  Deeds"  Series  of  Gift  Books,  21  " 

The  Boy's  Library  of  Adventure  and  Heroism,   15  " 

The  Boy's  Own  Series  of  Stories,  31  " 

The  Girl's  Own  Series  of  Stories,  21  " 

The  Girl's  library,  36  " 

The  "Buttercups  and  Daisies  Series,"  12  " 

The  "Pilgrim's  Progress  Series,"  7  •' 

"  For  Faith  and  Freedom  Series "  of  Tales,  10  " 

Every  Boy's  Bookshelf,  10  " 

The  "  Favorite  Gift  Series,"  52  " 

The  "School  and  Home  Series,"  4  " 

The  "Pioneer Series,"  49  " 

The  "Sunshine  Series,"  30  " 

Tne "  Golden  Sunbeam  Series,"  16  " 


THE    "R.T.S."    LONDON,    ENGLAND 


4  Bouverie  Street  E.C. 


IMPORTANT  BOOKS  FROM 

OLIPHANT,  ANDERSON    &    FERRIER'S    LIST 


A  HISTORY  OF  MISSIONS  IN  INDIA.  By  Jn.us  Rk'iiter.  D.l). 
Translated  by  Sidney  H.  Moore.  Master  in  the  School  for 
Sons  of  Missionaries.   Blaekheath.      Deinv  8vo.  with  Map. 
Price  10s.  (id. 
Completion  of  Dr.  Alexander   Whyte's  " Bunyan  Characters," 

BUNYAN  CHARACTERS.  Fourth  Scries.  Buuyan  himself  as 
seen  in  his  "Grace  Abounding."  By  Rev.  Alex.  White, 
D.I).    Post  Svo.  antique  laid  paper,  cloth  extra.    Price  2s.  (id. 

THE  CHRISTIAN  METHOD  OF  ETHICS.  By  Henry  \\  . 
C'lakk.  Author  of  "Philosophy  of  Christian  Experience" 
and  "Meanings  and  Methods  of  the  Spiritual  Life."  Large 
crown  Svo,  cloth  extra..      Price  3s.  fid.  ml. 

THE  EXPLORATION  OF  EGYPT  AND  THE  OLD  TESTA- 
MENT. A  Summary  of  Results  Obtained  by  Kxporation  in 
Egypt  up  to  the  Present  Time,  with  a  fuller  account  of 
those  bearing  on  the  Old  Testament.  By  .1.  G arrow 
Duncan.  B.D.,  Blaokie  Scholar,  1SSJ4-5  ;  Interim-Director  of 
Excavations  at  Xuft'ar,  1895-6;  Wilson  Archaeological 
Fellow  (Abdn.),  1905-6;  Joint-Author  with  Dr.  Flinders 
Petrie  of  "Hyksos  and  Israelite  Cities,"  1906.  With  100 
Illustrations  from  Photographs.  Large  crown  Svo,  cloth 
extra.     Price  5s.  net. 

PASTURES  OF  TENDER  GRASS.  Short  Sermons  to  Young 
People.  By  the  Rev.  Chari.es  Jerdan,  M.A..  L.L.B., 
Author  of  "Gospel  Milk  and  Honey,"  "For  the  Lambs  of  the 
Flock,"  &c.  Large  crown  Svo,  cloth  extra,  gilt  top.    Price  5s. 

THE    RESURRECTION    GOSPEL:      A     Study  of   Christ's    Great 

Commission.  By  the  Rev.  John  Robson.  D.I).,  Author  of 
"Hinduism  and  Christianity,"  "The  Holy  Spirit  the  Para- 
clete," etc.  Large  crown  Svo.  cloth  extra.  Price  5s.  net. 
THE  CLAIM  OF  GOD  ON  ART.  COMMERCE  AND  LITERA 
TURE.  By  John  Kki.jian,  M.A.,  D.D..  Author  of  The 
Faith  of  Robert  Louis  Stevenson.  Crown  8vo,  dainty 
binding.     Price  Is.  net. 


THE  PATH  OF  LIFE:    Thoughts  on  Personal  Salvation.      By    W. 

M.  Maci'HERSON,  D.D.,  Monymusk,  Aberdeenshire.     Large 
crown  Svo,  cloth  extra.     Price  3s.  fid.  net. 
THOMAS    A.    KEMPIS:     A    Religious    Study.      By  the   Rev.   D. 

Bitleh,  D.D..  Anther  of  "Eternal  Elements  in  the 
Christion  Faith,"  "The  Tron  Kirk  of  Edinburgh,"  etc. 
Small  crown  Svo,  cloth  extra,  gilt.     Price  2s.  (id.  net. 

THE  YEAR  OF  GRACE:  A  History  of  the  Ulster  Revival  of 
1859.  By  the  Rev.  William  Gibson,  Moderator  for  that 
Year  of  the  General  Assembly  of  the  Presbyterian  Church 
in  Ireland.  Jubilee  Edition.  With  Introduction  by  the 
Right  Honourable  Thomas  Sinclair.  Large  crown  8vo, 
cloth.      Price  2s. 


DAINTY   B  J. IK  LETS     SUITABLE 

PRICE  6d.   EACH   NEr 


FOR    CHRISTMAS   CARDS 

POSTAGE  id. 


The  Light  that  Savrs.   By  John  Kclman,  D,D. 

The  Responsibility  of  God.  By  Ambrose  Shepherd,  D.D. 

Divine  Renewals.  By  Rev.  James  G.  Goold,  M.A.,  Egremont. 

The  Universal  Cross.    By  John  Hunter.  D.D.,  Glasgow. 

Thy  Daily  Cross.    By  Alexander  Whyte.  D.D. 

The  Four  Words  of  the  Great  Ministry.    Come,  Follow,  Abide.  Go. 

By  John  G.  Train,  Hull. 
T.-.e  Religious   Significance  of  Home.      By  G     A.   Johnston   Ross, 

M.A.,  Cambridge. 
Hope:    the  Heart'-  Unbroken  String.     By  John    A.  Hutton,  M.A.. 

Author  of  "Guidance  from  Robert  Browning  in  Matters  of 

Faith."  "Pilgrims  in  the  Region  of  Faith." 
In    Fashion  as  a    Man.        By    James    Robertson    Cameron.    M.A., 

( Jlasgow. 

Loyal  to  Christ.     By  J.  Stuart  Holden,  M.A.,  London. 

The  Face  of  Jesus.      By    David    Smith,    D.D..    Minister   of    St. 

Andrew's  ( 'hureh.  Blairgowrie,   and   Author  of  "The   Kays 
of  His  Flesh."   "The  Pilgrim's  Hospice,"  etc. 


Complete  Catalogue  containing  books  by  Dr.  Alexander  Whyte,  best  books  by 
Annie  S.  Swan  and  many  other  popular  authors  sent  post  free  on  application. 

OLIPHANT,     ANDERSON   (EL    FERRIER 


lOO  PRINCES  STREET,  EDINBURGH 


21  PATERNOSTER  SQUARE.      LONDON 
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GIFT  BOOKS  TO  DELIGHT  THE  EYE. 


Choice  Books  for  the  Holiday  Season — Beautiful  Illus- 
trations and  Get-Up — The  Work  of  Leading  Artists. 
The  production  of  gift  books  has  attained  large  pro- 
portions at  the  present  day  and  no  bookseller's  stock 
is  complete  without  a  selection  of  these  handsome  edi- 
tions. All  the  leading  artists  have  been  engaged  in  beau- 
tifying one  or  another  of  these  books  and  the  result  is 
a  galaxy  of  artistic  volumes. 

The  "Henry  Hutt  Picture  Book"  is  one  of  the  most 
charming  of  these  books.  It  is  profusely  illustrated  with 
pictures  of  fair  women  in  various  garbs  and  in  sundry 
and  divers  positions.  Henry  Hutt  is  one  of  the  most 
charming  portrayei's  of  beautiful  women  and  his  work 
'  is  familiar  to  nearly  everybody.  The  Copp,  Clark  Co. 
are  the  Canadian  publishers. 

The  Musson  Book  Co.  have  a  strong  and  lengthy  list 
of  gift  books  for  the  present  season.  They  include  de- 
lightful travel  and  topographical  books,  such  as  "Un- 
trodden English  Ways,"  by  Henry  C.  Shelley;  "Paris 
the  Beautiful,"  by  Lilian  Whiting;  "Through  Ramona's 
Country,"  by  George  Wharton  James;  "Through  the 
Gates  of  the  Netherlands,"  by  Mary  E.  Waller;  "Sun 
and  Shadow  in  Spain,"  by  Maud  Howe;  "The  Greater 
Abbeys  of  England,"  by  Rev.  Francis  A.  Gasquet ;  "The 
Rhine,"  by  H.  J.  Mackinder;  "The  Footsteps  of  Scott," 
by  W.  S.  Crockett.  All  these  are  profusely  illus- 
trated. "Modern  Artists,"  by  Christian  Brinton,  is  a 
magnificent  volume  with  many  half-tone  illustrations, 
admirably  executed. 

William  Briggs  is  handling  the  Harrison- Fisher  book 
for  this  year,  "Bachelor  Belles,"  which  contains  2-4 
charming  illustrations  in  colors.  (Boxed,  $3.)  They  also 
offer  as  a  timely  gift  book  Drummond's  last  book,  "The 
Great  Fight."  of  which  a  photogravure  edition  at  $2.50 
will  prove  popular. 

"Out  of  Doors  in  the  Holy  Land"  is  the  title  of  the 
new  Henry  Van  Dyke  book,  an  author  perennially  popu- 
lar in  Canada.  It  contains  numerous  colored  illustrations 
and  is  on  the  list  of  the  Copp,  Clark  Co.     ($1.50.) 

CHEAPER  COPY  BOOKS. 

The  knife  is  in  once  more  and  a  drastic  cut  has  been 
made  in  the  Ontario  copy  books.  Instead  of  selling  at 
the  old  figure  of  seven  centsi,  the  price  has  been  dropped 
to  two  cents,  reducing  the  dealer's  profit  from  7-5  to 
2-5  cents  per  copy,  that  is  estimating  the  discount  at 
20  per  cent.  This  is  in  line  with  the  Government's 
policy  of  cheap  school  books. 

The  contract  for  supplying  the  books  has  been 
awarded  by  the  Ontario  Government  to  the  E.  H.  Har- 
court   Company,   255    Wellington    Street    west,    Toronto. 

In  conversation  with  Mr.  Harcourt  The  Bookseller 
and  Stationer  was  informed  that  the  contract  was  a 
seven  year  one  and  was  obtained  in  the  face  of  keen 
competition.  The  books  will,  like  the  old  series  selling 
at  seven  cents,  have  the  same  number  of  pages — 24 — and 
a  heavier  manila  cover,  while  the  paper  will  be  white 
wove,  of  excellent  quality. 

It  is  claimed  that  the  new  books  will  be  better  than 
the  old),  and  five  will  constitute  the  entire  series.  The 
contract  with  the  Harcourt  Company  calls  for  the  first 
delivery  on  November  1st,  when  a  limited  edition  of 
75,000  will  be  printed.  These  will  be  ready  on  October 
26.  At  the  beginning  of  1909  and  the  resumption  of  the 
school  term  the  edition  will  be  a  very  much  larger  one. 
It  is  expected  that  the  total  output  will  be  200,000 
books  a  year.  About  150,000  are  purchased  annually  in 
Ontario. 


GALE  &  POLDEN'S 

STANDARD  WORKS  ON 

Athletics, 
Training, 
Physical 
Develop- 
ment 
and 
Health 


Strength  and  How  to  Obtain  it.     By  Eugen     »•  <>• 
Sandow    2       6 

Body  Building  or  Man  in  the  Making.     By 

Eugen  Sandow   1       0 

Quickness  and  How  to  Obtain  It.    By  Eustace 

Miles    1       0 

Breathing  for  Health  and  Athletics.  By  Eus- 
tace Miles    1       0 

Swimming.     By  Wolffe  and  other  experts. ...   1       0 

Memory,  a  Simple  System  of  Memory  Train- 
ing.   By  Datas  1       0 

Physical  Culture  and  Se'.f-Defence.     By  Bob 

Fitzsimmons    1       0 

Club-Swinging.      By   Tom   Burrows    1       0 

Boxing,  a  Modern  System  of  Glove  Fighting. 

By  Johnston 2       6 

Running  Recollections  and  How  to  Train.    By 

Downer    2       6 

Free  Gymnastics  and  Light  Dumb-Bell  Exer- 
cises.    By  Betts   1       6 

French  in  Three  Months.  By  Ch.  Damiens.  .  6 

Dogs  and  How  to  Keep  Them.    By  Cynophile  6 

Dumb-Bell  Exercise  Chart.     By  Eugen   San- 
dow     1       0 

Developer  Exercise  Chart.    By  Eugen  Sandow  1       6 
Send  for  Our  Athletic  Catalogue  "Z"  Post  Free. 

Gale  &  Polden  are  the  Largest 
Military  Publishers  in  the  Wor.d. 

Send  for  Our  Military  Catalogue  "M"  Post  Free. 

Gale  &  Polden's  Picture  Post  Cards 

are  stocked  by  the  principal  stationers  throughout 
the  world.     The  designs  are  reproduced  at  our  own 
printing    works    from    original    paintings    by    well 
known    artists    on    best    quality    cards.      Send    for 
samples  and  prices. 


2,  Amen  Corner,  Paternoster  Row, 

LONDON,    B.C. 
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MESSRS.  BELL'S  BOOKS 

MR.   E.  F.   BENSON'S    New    Book    on    Skating 

Small  8vo.  with  many  illustrations.   7s.  6d.,  net. 

SKATING.     By  E.  F.  BENSON. 

A  Book  on  English  combined  figure  skating,  with  in  ^tantaneous  photographs  of  well-known  skaters  to 
illustrate  difficult  figure  taken  by  Mrs.  Aubrey  Le  Blond.  Mr.  Benson  (the  well-known  novelist)  is  a 
first-rate  skater,  and  one  of  the  judges  for  the  National  Skating  Association.  The  book  will  be  printed 
in  a  form  suitable  for  use  on  the  ice. 


The 

Queen's  Treasures  Series 

Small  Crown  8vo.     With  8  colored  plates  and 

decorated  title-page,  covers,  and  end 

papers 

2s.  6d.  net  each. 

COUSIN  PHILLIS.  By  Mrs.  Gaskell.  Il- 
lustrated by  Miss  M.  V.  Wheelhouse. 
With  an  introduction  by  Thomas  Sec- 
combe. 

SIX  TO  SIXTEEN.  By  Mrs.  Ewing.  Illus- 
trated   by    Miss    M.    V.    Wheelhouse. 

A  FLAT  IRON  FOR  A  FARTHING.  By 
Mrs.  Ewing.  Illustrated  by  Miss  M. 
V.   Wheelhouse. 


LES  CLASSIQUES  FRANCAIS  ILLUSTRES.  Crown 
8vo.  With  eight  color  plates  and  many  black  and 
white  illustrations.  Special  title-pages  binding  and 
end-papers.     5s.   net  each. 

GEORGE  SAND:  Les  Maitres  Sonneurs.  Preface 
d'Emile  Faguet,  de  l'Academie  Francaise.  Illus- 
trations de  M.  V.  Wheelhouse. 

GEORGE  SAND:  La  Mare  au  Diable.  Notice  Analy- 
tique  de  C.  A.  Sainte-Beuve.  Illustrations  de  Ger- 
trude Leese. 

H.  DE  BALZAC:  Les  Chouans.  Preface  de  Gus- 
tave  Lanson.     Illustrations  de  J.  Blake  Greene. 

GEORGE  SAND.  Francois  Le  Chamni.  Illustrations  de 
Gertrude  Leese. 


BELL'S    INDIAN   AND   COLONIAL   LIBRARY. 

Considerably  over  1,000,000  volumes  of  this  well-known  series  are  now  in    circulation. 
Write  for  advertising  matter.     In  Paper  and  Cloth  Covers. 

NEW  AND  FORTHCOMING  VOLUMES. 


The  Broad  Way.     By  Annie  S.  Swan. 

The  Gorgeous  Borgia.    By  Justin  Huntly  McCarthy. 

The  Lackey  and  the  Lady.    By  Tom  Gallon. 

By  Faith  Alone.     By  Rene  Bazin. 

The  House  of  the  Crickets.     By  Katharine  Tynan. 

Stranleigh's  Millions.     By  Robert  Barr. 

Mr.  Beke  of  the  Blacks.     By  John  Ayscough. 

The  Luck  of  Norman  Dale.     By   Barry  Pain   and 

James  Blyth. 
The  Green  Parrot.     By  Bernard  Capes. 
The  Harp  of  Life.     By  Allan  St.  Aubyn. 
The  Tramping  Methodist.     By  Sheila  Kaye-Smith. 
The  Devil's  Ace.     By  Fergus  Hume. 

Complete  list  on  application. 


A  White  Witch.     By  Theo  Douglas. 

The  Stormy  Petrel.    By  Mrs.  L.  T.  Meade. 

The  Spin  of  the  Coin.    By  E.  R.  Punshon. 

Love's   Magic.     By  Mrs.  Fred.   Reynolds. 

Clods  and  Clover.     By  Sydney  H.  Burchell. 

A  Royal  Hoax.     By  Fred.  Whishaw. 

The  Smallholder.     By  James  Blyth. 

The  Mikado  Jewel.    By  Fergus  Hume. 

This  Knot  of  Life.     By  M.  P.  Shiel. 

Bruised  Lilies.     By  Lucas  Cleeve. 

An  Irish   Trio.     By   Gertrude  Page. 

The  End  of  the  Journey.     By  Edward  H.  Cooper. 


BELL'S   COLONIAL   EDITIONS  OF   STANDARD  WORKS. 


The  Wife  of  Lafayette.  By  M.  MacDermot  Craw- 
ford.    Illustrated.     Demy  8vo.     7s.  6d. 

The  Making  of  Carlyle.  An  experiment  in  Bio- 
graphical Explication.  By  R.  S.  Craig.  Demy 
8vo.     7s.  6d. 

The  King  Who  Never  Reigned.  Being  memoirs 
of  Louis  XVII.  By  Eckard  and  Naundorff, 
with  a  preface  by  Jules  Lemaitre,  of  the 
Academie  Francaise,  together  with  introduc- 
tion and  notes  bv  Maurice  Vitrac  and  Arnould 


Galopin,  to  which  is  added  Joseph  Turquan's 
"New  Light  Upon  the  Fate  of  Louis  XVII." 
Demy   8vo.     9s. 

Problems  of  the  Middle  East.  By  Angus  Hamilton 
author  of  "Korea,"  etc.     Demy  8vo.     7s.  6d. 

Madeira,  Old  and  New.  By  W.  H.  Koebel,  author 
of  "Modern  Argentina,"  etc.  With  about  130 
illustrations.     Demy   8vo.      9s. 


The    Eye    Witness. 

8vo.     4s. 


By     Hillaire     Belloc.     Crown 


LONDON  :    GEO.    BELL  &   SONS,   York  House,   Portugal  Street,   W.  C. 
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Williams  &  Norgate's  List 


Crown  Theological  Library 

(1)  In  matters  of  religion  the  man  of  to-day  is  no  longer  satisfied 
with  the  statements  about  it  which  have  been  handed  down  to  him 
from  the  past,  He  wants  a  religions  literature  which  will  deal  with 
modern  difficulties;  he  wants  books  which  are  really  abreast  of  all 
that  is  best  in  modern  research  and  thought. 

The  Crown  Theological  Library  has  been  instituted  to  meet  this 
pressing  need. 

In  active  preparation.    Crown  8vo.    Cloth. 

Philosophy  of  the  Spiritual  Life 

By  Rudolf  Eucken,  Professor  of  Philosophy  in  Jena. 

"Through  his  sustained  and  heroic  appeal  to  what  is  most  spirit- 
ual in  man,  Eucken  has  ennobled  the  significance  and  the  mission  of 
philosophy.  He  aims  at  developing,  not  a  new  category,  but  a  new 
culture,  and  holds  that  it  is  the  privilege  of  philosophy,  by  penetrat- 
ing what  is  most  inward  in  hu  nan  nature,  to  bring  a  religious  inspir- 
ation to  bear  upon  the  problems  of  the  world  of  labor." 

(2)  The  Crown  Theological  Library  is  the  only  undertaking  of  its 
kind  in  the  English  Language  ;  it  occupies  the  unique  position  of 
being  the  only  collection  of  volumes  in  which  the  various  writers 
are  at  liberty  to  express  their  deepest  convictions  with  absolute 
freedom— a  freedom  which  is  the  only  ultimate  security  for  truth.  ' 

DR.  ADOLF  HARNACK'S  NEW  TESTAMENT  STUDIES 
Vol  III.     Nearly  ready,  6s.    The  Acts  of  the  Apostles. 
Vol.11.     Ready,  6s.    The  Sayings  of  Jesus. 
Vol.  I.     Ready,  6s.     Luke  the  Physician. 

(3)  The  Crown  Theological  Library  is  comprehensive  in  character, 
and  covers  the  whole  field  of  religious  life  and  thought.  Rev.  L>r.  A.  S. 
Peake :  "I  gladly  testify  to  the  great  service  the  Library  has  ren- 
dered." Rev.  Dr.  Garvie  :  "I  am  most  grateful  for  the  publication  of 
these  volumes."  Rev.  Dr.  Marcus  Dods:  "Your  Library  has  done  a 
valuable  service  to  theological  learning  in  this  country,  etc." 


Just  ready. 


Crown  8vo.,  350  pages. 


•The  Fundamental  Truths  of  the  Chris- 
tian Religion 

By  R.  Seebekg,  Professor  of  Systematic  Theology  in  Berlin. 

Sixteen  lectures  delivered  before  the  students  of  all  the  faculties  in 
the  University  of  Berlin.  "It  is  a  brilliant  and  successful  attempt  to 
make  known  the  results  of  modern  theological  speculation  to  intelli- 
gent people  who  have  had  no  special  training  in  theology.  .  .  Scholar- 
ly, cautious,  but  reverent."—  British  Congregationilist. 


Just  ready. 


Crown  8vo,  cloth. 


350  pages. 


5s. 


Anglican  Liberalism 


By  Twelve  Churhmen— Prof.  F.  C.  Burkitt,  Dr.  Hastings  Rashdall, 
Prof.  Percy  Gardner,  Sir  C.  T.  Dyke  Acland,  Dr.  A.  Caldecott,  Dr. 
W.  D.  Morrison,  Rev.  A.  L.  Lilley,  etc. 
"This  is  a  stimulating  volume,  and  we  are  glad  to  see  an  able  body 

of  writers  uniting  to  claim  the  free  atmosphere  as  the  condition  of 

spiritual  progress."—  Westminster  Gizette. 

New  Edition,  in  2  vols.,  with  maps,  entirely  reset 
and  very  much  enlarged.    Almost  ready. 

The  Mission  and  Expansion  of  Chris- 
tianity  in   the   First  Three   Centuries 

By  Adolf  Harnack,  D.D.,  Berlin,  translated  and  edited  by   Rev. 

James  Moffat t,  D.D. 
Complete  List  of  Volumes  in  Crown  Theological  and  Theological  Trans- 
lation Libraries  and  Full  List  of  Autumn  Announce- 
ments po3t  free  on  application. 

Just  ready.  Large  crown  8vo,  cloth.  5s. 

Democracy  and  Character 

By  Reginald  Stephen,  M.  A.,  Canon  of  St.  Paul's  Cathedral, 
Melbourne. 
Being  the  Moorhouse  Lectures  for  1908. 

From  Contents 
1.  The  Spirit  of  Democracy.  II.  The  Need  of  Dependence.  III.  Pub- 
lic Servic3.  IV.  The  Demand  for  Equality.  V.  The  Competitive  Sys- 
tem. VI.  Circumstances  and  Character.  VII.  Democracy  and 
Christianity.  VIII.  Morality  in  Business.  IX.  Property :  Its 
Responsibilities  and  Rights. 

Ready.  Demy  8vo,  386  pp.  7s.  6d  net. 

National  Idealism  and  a  State  Church 

"No  one  reading  this  book  could  miss  its  interest  and  ability;  it 
might,  nevertheless,  be  p  issible  to  miss  its  importance.  .  .  . 
Criticises  existing  Christianity  along  lines  almost  literally  opposite 
to  those  of  Herbert  Spencer  and  the  majority  of  the  critics.  .  .  . 
Great  clearness  and  eloquence,  and  a  fascinating  subtlety  of  illustra- 
tion."— G.  K.  Chesterton,  in  the  Nation. 


Just  ready. 


Crown,  8vo,  art  linen. 


5s. 


De  Profundis  Clamavi 

By  Rev.  John  Hunter,  D.D. 


Theological  Translation 
Library 

JUST  THE  WORKS  TO  PRESENT  TO  YOUR  MINISTER 

The  primary  object  of  the  originators  in  initiating  the  Library  was 
to  provide  the  English-speaking  public  "with  the  best  results  of 
recent  theological  investigations  on  the  Continent,  conducted  with- 
out reference  to  doctrinal  considerations,  and  with  the  sole  purpose 
of  arriving  at  the  truth." 

New  Subscriptions  now  due.  Subscribers  obtain  Three  Volumes 
for  22s.  6d., post  fres,  payable  in  advance.  Separately  the 
Volumes  cost  1  Os.  6d.  net. 

The  Christian  Life 

By  Theodor  Haering,  Professor  of  New  Testament  Dogmatics  and 

Ethics  at  Tubingen. 

One  Vol.  JJomy  8vo,  10s.6d.net. 

From  the  Contents  . 

Fundamental  Concepts  of  Ethics ;  Opponents   of  Christian  Ethics ; 

Truth  of  Christian   Ethics  ;  Christian  Ethics  as  a  Coherent  System  ; 

The  Nature  of  the  Christian  Good  ;  The   New  Life  of  the  Christian, 

or  Christian  Personality ;  Christian  Life  in  Human  Society   (Social 

Ethics).    Conclusion.    From  Social  to  Industrial  Ethics. 

In  the  Press 

Primitive  Christianity 

Its  Writings  and  Teachings  in  their  Historical  Connections 
VOLUME  II  -HISTORICAL  BOOKS 

By  Otto  Pfleiderer,  D.D.,  Professor  of  Practical  Theology  in  the 
University  of  Berlin. 
From  the  Contents 
The  Gospel  of  Mark :  Its  Origin  and  Distinctive  Characteristics ; 
The  Lucan  Writings ;  The  Contents  of  the  Gospel  according  to  Luke  ; 
The  Contents  of  the  Acts  of  the  Apostles  ;  The  Origin  and  Character- 
istics of  Matthew's  Gospel;  The  Preaching  of  Jesus  and  the  Faith 
of  the  First  Disciples ;  The  Messianic  Belief  of  Jesus  and  the  First 
Disciples. 

The  Third  Volume,  completing  the  Subscription  has 
not  yet  been  decided  upon. 

SURELY  the  CHEAPEST  NEW  AUTOBIOGRAPHY  on  the  MARKET 

"Extremely  interesting  volumes."— Spectator. 
Reduced  Edition.    Just  ready.    Two  Vols.    Demy  8vo.     Cloth,  nearlj 
1200  pages.    Gilt  Tops  ;  with  a  number  of  illustrations,  some  in  photo- 
gravure.    1  2s.  6d.  net.     1  3s.  6d.  post  free. 

AN  AUTOBIOGRAPHY 

By  Herbert  Spencer 

"Without  committing  ourselves  to  any  definite  opinion  in  regard  to 
the  two  methods,  we  may  say  that  he  was  in  many  ways  singularly 
well  equipped  for  the  undertaking.  Though  betrayed  at  times  in  a 
mood  of  not  unnatural  complacency,  he  contrives  to  maintain 
throughout  an  attitude  of  detachment  and  impartiality  as  consistent 
as  it  is  remarkable."    Spectator. 

"It  is  the  work  of  a  man  who  devoted  his  life  to  high  and  disinter- 
ested aims,  and  accomplished  a  task  to  which  no  parallel  can  be  found 
in  the  history  of  English  thought."—  Times. 


Ready. 


Demy  8vo,  cloth. 


10s.  6d.  net 


National  Idealism  and  the  Book  of 
Common  Prayer 

An  Essay  in  Re-interpretation  and  Revision. 

By  Stanton  Coit,  Ph.D. 
Viewing  the  Church  as  ideally  the  country's  moral  university  and 
the  clergy  as  its  ethical  teachers,  he  urges  that  a  revision  of  the 
Prayer  Book  should  be  governed  by  the  principles  of  psychology  and 
sociology,  and  directed  to  the  end  of  strengthening  and  disciplining 
individual  character  for  social  service. 
Ready  October  1st.  Price  2«.  6d.  Post  free  2».  6d 

THE  HIBBERT  JOURNAL 

SUBSCRIPTION,  10s.  per  annum.     Post  free. 

Principal  Articles— October  Number 
THE  MISCARRIAGE  OF  LIFE  IN  THE  WEST.       By  P.   Ramanathan. 

C.M.G.,  K.C. 
A  CHINESE  STATESMAN'S  VIEW  OF  RELIGION.   By  Chas.  Johnston. 
THE  MOSLEM  TRADITION  OF  JESUS'  SECOND  VISIT  ON  EARTH. 

By  Captain  F.  W.  von  Herbert. 
A  GREAT  SOCIAL  EXPERIMENT.     By  the  Rev.  Chas.  Plater,  SJ. 
HEGEL  AND  HIS  METHOD.    By  Professor  Wm.  James. 
INFALLIBILITY  AND  TOLERATION.     By  F.  C.  S.  Schiller. 
A  NEGLECTED  ARGUMENT  FOR  THE  REALITY    OF   GOD.     By 

C.  S.  PEIRCE. 
DETERMINISM  AND  MORALS.     By  the  Hon.  Bertrand  Russell. 
PAIN.     By  Miss  Caroline  Stephen. 

THE  "JERAHMEEL  THEOHY."    By  the  Rev.  T.  K.  Cheyne.  D.Litt.  D.D. 
HOW  MAY  CHRISTIANITY  BE  DEFENDED  TO-DAY  ?   By  Professor 

A.  C.  M'Giffert. 
BOOKLESS  RELIGION.     By  James  Moffatt,  D.D. 
EVANGELICAL  BARGAINING.    By  John  Page  Hopps. 
Discussions,  Reviews,  Bibliography  of 
Recent  Literature,  etc. 


WILLIAMS  &  NORGATE,  14  Henrietta  St.,  Covent  Garden,  LONDON,  W.C.,  ENG. 
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Blackie  &  Son's 

Beautiful  Picture  Books 
for  1908-9 

6d.     Blackie's  "John  Hassall"  Nursery  Picture  Books 

Air.  John  Hassall  is  the  King  of  Pictu re-Book  Artists.  His  pictures  are  always 
fresh  and  attractive,  and  touched  with  a  quaint  humor  which  appeals  to  young  and 
old  alike. 

12  Titles^— Lim'p  Picture  Covers. 

6d.     Blackie's  Popular  Series 

Blackie's  Popular  Series  of  Picture-Books  has  proved  itself  to  "be  the  best  ever 
issued.  Each  book  contains  a  large  number  of  pictures  in  color  and  in  Black  and 
White. 

52  Titles — Picture  Boards,  cloth  back,  10  1-8  x  7  3-4  inches. 

is.     Blackie's  Popular  Series 

For  good  value  and  attractiveness  Blackie's  Popular  Series  of  Picture-Books  are 
unrivalled.     Each  shilling  volume  contains  about  ninety  pages,  of  which  some  twenty 
ire  in  color, 
/o  Titles — Picture  Boards,  cloth  back,  10  1-8  x  7  3-4  inches. 

is.     Blackie's  Fairy  Tale  Series 

A  splendid  series  of  brightly  covered  picture-books.      They    make    a    magnificent 
siiow  and  are  of  perennial  interest.     Pictures  by  Miss  Helen  Stratton. 
0  Titles — Picture  Boards,  cloth  back.  , 

is..    Blackie's  "John  Hassall"  Nursery  Series 

Each  contains  Thirty  Colored  Pictures,   including  two  double-page  designs,  and 
is  bound  in  an  attractively  colored  cover. 
8  Titles — Picture  Boards,  cloth  back. 

2/6     Blackie's  Tales  and  Talks  Series 

Marvels  of  cheapness  and  good  value.  Most  attractive  Books  of  Stories,  Rhymes, 
and  Pictures  for  little  readers.  Many  of  the  pages  are  in  full  color.  Picture  Boards, 
cloth  back,  2s.  6d. 

Tales  and  Talks  in  Nature's  Garden.        The  Little  Ones'  Book  of  Bible  Stories. 

Tales  and  Talks  about  Children.  Story  Book  Time. 

Tales  and  Talks  about  Animals. 

2/6     Helen  Stratton  Fairy  Books 

A  magnificent  series  of  large  picture-books.    Each  volume  contains  a  large  selec- 
tion of  Stories  that  are  given  to  every  child  to  read.     Thirty  pages  are  in  full  color  . 
Picture  Boards,  2s.  6d. 

The  Arabian  Nights.        Grimm's  Fairy  Tales.        Hans  Andersen's  Fairy  Tales. 

BLACKIE'S  BEAUTIFUL   PICTURE  BOOKS 

ARE  STOCKED  IN  TORONTO  BY 

WILLIAM    BRIGGS  and  THE    COPP,    CLARK   CO.,    Ltd. 

BLACKIE   &   SON,   Limited,  London  and   Glasgow 
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Books  for  Christmas  Trade 

We  have  the  lines  in  stock  you  require  for  good 
business.     Our  assortments  are  choice  and  large. 

CHILDREN'S  TOY  AND  PICTURE  BOARD  BOOKS. 

CHILDREN'S  MUSLIN  TOY  BOOKS  AND  MUSLIN  NOVELTIES. 

POETS  IN  BEAUTIFUL  PADDED  LEATHER   BINDINGS. 

BIBLES,  TESTAMENTS,  AND  HYMN  BOOKS. 

NEW    COPYRIGHT    FICTION    IN    HANDSOME  CLOTH  BINDINGS. 

NEW  ANNUAL  VOLUMES  FOR  1908. 

BIRTHDAY   BOOKS  AND   BEAUTIFUL  ART   GIFT   BOOKS. 

GIFT  BOOKS  AND  STORY  BOOKS  FOR  YOUNG  AND  OLD. 

Some  of  Our  Special  Lines  are : 

FOR   CHILDREN 

Dorothy  and  the  Wizard  in  Oz.     By  L.  Frank  Baum,   brightly  illustrated    $1.25 

Toodles  of  Treasure   Town     and  Her   Snow  Man,   brightly  illustrated    1.50 

Childhood,  beautifully  illustrated  by  Millicent  Sowerby *. 1.00 

Alice  in  Wonderland,  illustrated  by  Millicent  Sowerby    1.50 

The  Bumbletoes,  illustrated  by  Millicent  Sowerby    .50 

Baby  Town  Ballads.     By  Nella,  comically  illustrated    60 

Prince   Babillon.     By   Nella    beautifully   illustrated    1.50 

Lazy  John,  comically  illustrated  .75 

The  Coon's  Calendar  of  Courtship,  comically  illustrated    .60 

Motorynge  in  Ye  Myddle  Ages,  comically  illustrated    .75 

FOR  BOYS  AND  GIRLS 

.now  Canada  Was  Won:  Wolfe  and  Quebec.     By  Capt.  F.  S.  Brereton,  illustrated $1.50 

Rough  Riders  of  the  Pampas:  Ranch  Life  in  South  America.     By  Capt.  F.  S.  Brereton, 

illustrated 1.25 

A  Book  of  Heroes.     By  Alfred  H.  Miles,  illustrated  1.25 

True  Stories  of  Girl  Heroines.     By  E.  Everett- Green,  illustrated   1.25 

FOR  GROWN  -  UPS 

The  Henry  Hutt  Picture  Book,  beautiful  colored  illustrations   $3.00 

Harrison   Fisher  Picture   Book,   beautiful  colored  illustrations   3.00 

Out  of  Doors  in  the  Holy  Land.    By  Henry  Van  Dyke,  colored  illustrations   1.50 

^^^""   We  pay  special  attention  to  orders  for  assortments  and  solicit  your  custom  \m—**** 

The  Copp,  Clark  Company,  Limited 

PUBLISHERS,  TORONTO 
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LATEST  NEWS  OF  THE  MONTH. 

(Continued  from  page  29.) 

William  Briggs  announces  for  issue  very  shortly  a 
new  book  entitled  "The  City  on  the  Hill,"  by  the  author 
of  "When  It  Was  Dark,"  which  book  had  such  a  tre- 
mendous sale.  It  is  expected  to  be  on  the  market  early 
in  November. 

Mary  Johnston's  new  book.  "Lewis  Rand, "  which 
has  been  long  looked  for,  has  just  been  issued.  The 
author  of  "To  Have  and  To  Hold"  certainly  increases 
her  reputation  in  the  publication  of  this  book,  which  is 
creating  a  furore  in  the  United  States  at  present.  Wil- 
liam Briggs  has  this  noted  book  for  Canada  and  reports 
a  very  large  advance  sale. 

The  publishers  of  Clara  Louise  Burnham's  latest  book, 
"The  Leaven  of  Love,"  are  to  be  congratulated  on  the 
beautiful  poster  which  they  have  issued  in  connection 
with  the  advertising  of  this  volume.  The  publisher  re- 
ports that  the  demand  for  the  posters  is  becoming  so 
marked  that  the  poster  has  been  put  on  the  saleable  list 
and  is  being  sold  at  15  cents. 

Notwithstanding  the  aversion  which  most  critics  in 
the  old  land  have  for  the  writings  of  Miss  Marie  Corelli, 
her  books  still  continue  to  se'.l  and  are  in  reality  the  best 
sellers  of  the  day  in  England.  The  English  publishers 
issued,  as  a  first  edition  of  her  new  book,  "Holy  Orders," 
130,000  copies,  which  were  exhausted  within  two  weeks. 
The  Canadian  publisher  also  reports  a  remarkable  sale 
for  this  book,  the  first  edition  consisting  of  10,000  copies, 
of  which  4,000  were  sold  within  two  weeks.  In  this  work 
Miss  Corelli  assumes  the  role  of  a  reformer  along  tem- 
perance lines  and  this  no  doubt  accounts  for  the  tre- 
mendous sale  in  the  Old  Country  at  the  present  time. 
The  temperance  agitation  is  a  very  large  question  just 
now. 


FIFTY   YEARS   IN   BUSINESS. 


Nerlich  &  Co.   Celebrate     Their  Half-Century  Mark  in 
the  Fancy  Goods  World. 

Another  prominent  firm  in  Toronto  has  just  cele- 
brated the  half-century  mark,  of  its  career.  The  house 
which  has  enjoyed  such  a  long  and  prosperous  record  is 
Nerlich  &  Co.  The  founder  was  Henry  Nerlich,  who 
came  to  Canada  in  1848  and  followed  his  trade  as  a 
watchmaker.  Later  he  began  to  import  German  goods 
and  thus  the  business  had  its  beginning  away  back  in 
1858.  Henry  Nerlich  continued  to  take  an  active  in- 
terest in  the  house  until  his  death  in  Dresden,  Germany, 
in  1901. 

The  business  is  now  conducted  by  the  three  sonst, 
Emil,   Henry  and  Hermann. 

In  commemoration  of  their  golden  jubilee,  Nerlich  & 
Co.  have  issued  a  handsome  and  artistic  booklet  setting 
forth  in  detail  the  expansion  and  development  of  the 
house.  The  brochure  is  beautifully  illustrated  with  fine 
hal'f-tone  cuts  of  the  founder  and  subsequent  members  of 
the  firm,  and  its  various  warehouses,  up  to  the  pres- 
ent commodious  structure  on  Front  Street,  which  was 
erected  in  1901,  affording  a  total  floor  space  of  105,000 
square  feet. 

The  company  have  a  permanent  European  office  in 
Berlin  and  branches  in  Montreal  and  Quebec.  The  photo- 
graphs of  all  the  inside  and  outside  staffs,   along    with 


different  views  of  the  warehouse  and  its  stock  are  clear 
and  inviting. 

The  fiftieth  birthday  brochure  of  Nerlich  &  Co.  is  a 
superb  production  in  every  way  and  was  planned  and 
designed  by  R.  F.  Wilton,  head  of  the  catalogue  and 
advertising  department. 


New  Ontario  Copy  Books 

Ready  October  26th,  1908 

ORDER   EARLY 

Published  by 

E.  H.  HARGOURT  CO.,  Limited 

255  WELLINGTON  ST.  W.,  TORONTO 


Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  everpublished.  We  have  50,000. 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng\ 


TELEGRAPH   CODES 

A   B  C  Code.     5th  Edition.      English    Ntt  $7.00 

A   B  C  Code.     5th  Edition.     Spanish ...       "  B.OO 

ABC    Cone,     4th  Edition  "  B.OO 

A  I  Code.                                 "  7.50 

Moreing  &    Neal  Code "  B.OO 

Bedford-McNIell  Code "  6.00 

Large  and  small  codes  of  all  kinds.    Send  for  list. 

Discount  to  the  trade  only. 

AMERICAN  CODE  COMPANY,  83  Nassau  St.,  N.  Y.  City 


The  Cradle  of  New  France 

A  Story  of  the  city  founded  by  Champlain 

By  A.  G.  DOUGHTY,  C.M.G. 

(Dominion  Archivist) 
Montreal  Star:  "The  best  book  of  its  kind — sure  to  be  popular. 

Contains  30  illustrations  from  old  prints — ten  in 

color — also  a  map  of  Quebec  in 

four  colors. 


3rd  edition  ready 


PRICE  $1.50  NET 


Glimpses  of  Northern  Canada 

The  Land  of  Hidden  Treasure 

By  W.  TEES  CURRAN  and  DR.  H.  P.  ADAMS 

Brimful  of  interest— 100  halftones— a  big  map  in 

color  showing  all  the  mineral  deposits 

in   Canada,    also  the 

route  of  travel. 

Handsome  cover  in  color.  Size  of  book  7x10. 

PRICE  50  CENTS 

ORDER    BOTH    OF    THESE    TO-DAY 

The  Cambridge  Corporation,  Ltd. 

MONTREAL 
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These  Will  Move  WITHOUT  Effort. 

A    Selection    of    Our 

FALL  FICTION 

THE  GHOST  KINGS.     By  Eider  Haggard. 

SIR  RICHARD  ESCOMBE.      By  Max  Pemberton. 

MISS  FALLOWFIELD'S  FORTUNE.     By  Ellen  Thorneycroft  Fowler. 

THE  GOLDEN  PRECIPICE.     By  H.  B.  Marriott  Watson. 

THE  HATE  OF  MAN.      By  Headon  Hill. 

A  LIFE'S  ARREARS.     By  Florence  Warden.       All  attractively  bound. 

FOR  XMAS 

The  best  selling  annual  in  Canada  to-day. 


"CHUMS" 


A  subscriber  to  Chums  says  in  a  letter   dated  September  1  : — 

"  I  feel  certain  your  new  volume  will  eclipse  all  others  and  I  anticipate  great 
pleasure  in  reading  it." 

Order  now  as  well  as  "The  Quiver,"  "Cassell's  Magazine,"  "Girls'  Realm," 
"Little  Folks,"  "Tiny  Tots,"  "Bo-Peep,"  "Storyteller,"  etc.  There  will  be  do  risk 
in  carrying  a  good  stock  of  these. 

Our  pocket  editions,  in  Velvet  Calf,  Leather  and  Cloth  are  popular  lines. 

Send  for  lists  of  our  Picture  Books  in  Boards  and  Cloth  Bound  Juveniles. 

Books  retailing  for  15  cents  up,  a  great  list.  All  bound  in  a  bright  and 
catchy  style,  irresistible  to  the  boy,  at  least  this  was  our  experience  on  "Children's 
Day"  at  the  Canadian  National  Exhibition.  The  crowds  around  our  exhibit  could 
not  be  handled  by  policemen. 

The  leather  edition  of  our  "People's  Library"  makes  an  admirable  Xmas 
proposition,  70  titles  in  stock. 

40  volume  "Century  Shakespeare"  now  ready.  Individual  volumes  supplied. 
Cloth  25  cents,  Leather  50  cents.     For  further  particulars  address  the  publishers. 


CASSELL&  CO.,  Limited 

42  ADELAIDE  STREET,  WEST,  TORONTO 


, 
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New 


RAND-McNALLY 


Books 


THE  MUFFIN  SHOP  ALL  ABOUT  THE  BABY 

By  LOUISE  AYRES  GARNETT.     With    24    pictures    ami    decorative        By    ROBERT  N    TOOKER,  M.D      This  book  is  considered  one  of  , 

borders  in  colors,   also  illustrations  and  decorative  borders  in  black  from  draw-  works  on  the  Subject  in   print,         he  author,  who  was  formerly  a  prommenl 

i„gs  by   Hope   Dunlap.      This  captivating  bonk    promises    to    be    one  of   the  physician  of  Chicago,  treats  the  sul.lect  ■■.  a  popular,  yet  scientific  manner, 

leading  juveniles  of  the  year.  12mo,  cloth,  illustrated             ------     $1.50 

Quarto  size,  9x12  inches       -----         $1.50  _                            _,T^„„„„ 

THE  PONY  EXPRESS 

RFAT    1    Y      B  A  RTFS  By  COLONEL  WILLIAM   LIGHTFOOT    VISSCHER      Illustrated'  with 

L,11U1J-'U                                                  _  portraits  of  famous  scouts  and  notable  Indian  characters.     The  book  presents  a 

■>       ci  I7AICTU     oDniuwn  l         in     .    .  j        -.i               a     .■           i  fascinating  and  truthful  account  of  the  old  days  on  the  western  plains  before 

By    LL1ZABL  I  H    BKOWNLLL.      Illustrated    with     reproductions     from  V              ,  .       .          .       . 

.  ■  -      i    .           .        ,     ,  ...            _«      .      ,    .    .         t  ii          •  .  j    •  they  were  traversed  by  the  railroads, 

exquisite  photographs  of  children.      I  he  book  is  beautifully    printed    in    two  . .          ,             .                                                     j. 

colors  on  a  light  shade  of  India  tint  paper.     The  pictures  are  printed  in  photo-  8vo,   cloth  Cover,   Stamped  in  colored  inks          -                              $0.50 

brown  over  a  tint  block  of  lighter  shade,  producing  a  pleasing  and  artistic  effect. 

Quarter  size,  9x12  inches,  64  pages  of  pictures  and  text  TENNYSON'S    LOVE    POEMS 

matter'        "                                                                                               P    ■     5  SeIected   and   aITanged    by    ETHEL    HARRIS.      Illustrated    with    half-tone 

reproductions    from    famous    paintings.       A    dainty    and   artistic    gift    book 

pT7r~pTH,'D         PT  TIVT  PK  TIV         T"NT         WO"N,P)iPR  containing  many  of  the  favorite  poems  by  Lord  Tennyson. 

t  a  vrr\  8v0>  c'otn>  *ull  s'lt  "       -------    $1.25 

LAJNID  Edition  de  Luxe,  bound  in  flexible  ooze  leather,  boxed  -       $1.75 

By  IDA  M.  HUNTINGTON.     Illustrated  in  colors  and   with  numerous  pen  rT-,T_I"r?     QONFf^      OP      PT  T  A  W  A  T  PT  A 

and  ink  sketches  from  drawings  by  Mary  Isabel  Hunt.     This  book  promises  to  1.  XI  Hi     OU1NVJ     KJ  1        I11X1VV  fl  1   llrA 

be  another  leader  among   the   year's   juveniles.      It   is  a  delightful,  breezy.  B      HENRY  W.  LONGFELLOW.      Illustrated  with    numerous    half-tones   and 

original  book.     Sure  of  popularity  among  boys  and  girls  from  ten  to  fifteen  cms  from  Une  drawinf,Si  pri,„ed  from  tint  blocks. 

years  of  age.  and  full  of  enchantment  for  younger  ones.  „ 

8vo,  cloth  cover,  size  7x9  inches            ...        -        -        $1.25  Tall,  12mo,  boxed         -        -         -                  -                  -     $1.00 

Presentation  Edition,  bound  in  special  cloth  with  Indian 

_  __  pattern,  full  gilt,  boxed     -         -         -         -         -         -     1.25 

PRESI  DENTI AL  CAMPAIGNS   FROM  Edition  de  Luxe,  bound  in  flexible  ooze  leather,  boxed   -        1.75 

WASHINGTON  TO  ROOSEVELT  OUR  BIRD  COMRADES 

By  MAJOR    G.    M.    McCONNEL.         A    careful    and    comprehensive    analysis  By  LEANDER  S.  KEYSER,  author  of  "in  Bird  Land.1'   "  Birds  of  the  Rockies," 

of  the  issues  that  have  entered   into  the  great  contests  for  jhe  highest  office  etc.     A  valuable  addition  to  the  entertaining  books  on  ornithology, 

within  the  gift  of  the  American  people.  8  VO,  illustrated  in  colors             -            -            -         _-            -            -      $1.25 

12mo,  cloth  illustrated  -------     $1.25  Presentation  Edition,  bound  in  vellum,  full  gilt         -         -     $1.75 

Catalogue  giving  complete  list  of  standard  books  mailed  free  upon   request 

RAND,  McNALLY  &  COMPANY,   CH,cAGPoublife vork 


What  is  the 

STANDARD   DOMESTIC  O 
SCIENCE    COOK    BOOK  • 

A  NEW  CREATION  IN  COOK-BOOK  MAKING 

THE   STANDARD    DOMESTIC   SCIENCE  COOK    BOOK,  by  Wm.   H.  Lee  and 

Jennie  A.  Hansey,  marks  a  new  advance  in  the  culinary  art.     It  covers  the 
entire  field  of  Domestic  Science. 

Mothers  and  Brides  will  want  the  book  because  it  points  the  way  to  correct 
housekeeping.  Chefs  and  caterers  will  want  it  as  a  correct  guide  to  judicious 
buying,  choice  cooking  and  proper  service.  Invalids  will  want  it  because  it 
gives  appropriate  recipes  for  the  sick  and  convalescent.  Schools  teaching 
domestic  science  will  want  it  because  it  gives  the  rules  of  economical  house- 
hold management,  plain  and  fancy  needlework,  the  art  of  crocheting,  knitting 
and  sewing  and  the  laundry. 

A  Superb    Holiday  and   Xmas   Gift. 

Over  1,400  Recipes— 636  Pages 
32  Departments— 135  Special  Drawings 

Bound  in  cull  leather,  16  full-page  colored  plates,  marbled  edges, 

$2.50 

sprinkled    edges,    14   full-page 

$1.90 


patent  thumb   index  to  departments. 
(Gift  Edition) 


Washable    Keratol   Edition    (very   durable), 
pen-drawings  and  two  colored    d»4    TC 


plates . 


In     a    tray,    with 
thumb  index. 


Actml  size,  6  x  S}4  inches. 


Supplied  by  alt  news  companies,  jobbers  or  direct  from 


L/i^IRD     CA     L£/E>    Publishers    wabash    avenue    G  il  1  C/Tl  Cjt  O 
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The  Best  Sellers  in  Canada  To-day 


ARE 


HOLY  ORDERS 

The  Tragedy  of  a  Quiet  Life. 

By  Marie  Corelli.  Cloth  $1.25 

First  combined  edition    in    Great    Britain, 

Canada  and  United  States  200,000  copies. 

The  Greatest  Seller  in  Canada  To-day 

LEWIS  RAND 

By  Mary  Johnston 

Author  ot  "To  Have  and  to  Hold" 
Cloth.     Illustrated  in  Colors,  $1.50 

THE  MAN  FROM  BRODNEY'S 
By  George  Barr  McCutcheon 

More  popular  and  selling  better  than  "  Graustark." 
Cloth,  $1.25 


THE    LAST    VOYAGE   OF   THE 
DONNA  ISABEL 

By  Randall  Parrish.  Cloth,  $1.25 

A  remarkable  book  of  adventure  which    is  proving 
a  wonderful  seller. 

SOWING  SEEDS  IN  DANNY 

By  Nellie  L.  McClung.  Cloth,  $1.00 

The  sweetest  and  tenderest  story  of  the  year.  The 
demand  for  this  book  is  assuming  large  propor- 
tions. A  new  book  by  a  new  writer  which  will 
make  the  author  famous. 

THE  QUEST  ETERNAL 

By  Will  Lillibridge,  Author  of  "Ben  Blair" 

A  book  by  the  author  of  "Ben   Blair"    needs  no 
pushing  to  make  it  sell. 


THE  LEAVEN 

OF  LOVE 

By  Clara  Louise 

Burnham 

Cloth,  $1.25 

This  is  the  best  work  yet 
done  by  this  writer  whose 
former  books  have  been  so 
successful. 

The  poster  advertising  this 
book  is  a  beautiful  specimen 
of  color  work. 


The  Greatest  and  Best  Selling  Book 
of  Canadian  Verse  ever  published  in 
Canada  is 


"Songs  of  a  Sourdough' 


By  R.  W.  SERVICE 


TWENTY-FOUR  THOUSAND  COPIES 
of  this  masterful  volume  have  been  issued  in  Canada. 

The  demand  for  this  book  is  in  reality  just  getting 
under  way. 

HOW  IS  YOUR  STOCK  ? 
The  Edition-de-Luxe  is  a  beautiful  Holiday  book 

Regular  edition,  cloth,  $1.00  net. 

Edition-de-Luxe,  beautifully  bound  and  illustrated, 
cloth,  $1.50  net.     Full  leather,  $2.00  net. 


THE  FLY  ON 

THE  WHEEL 

By  Katherine  Thurston 

'    Cloth,  $1.25 

THE  CITY  ON 

THE  HILL 

By  Guy  Thome 

Author  of 

"When  it  was  Dark" 

Cloth,  $1.25 


New  and  Important  Gift  Books 


COLLECTED  DRAMAS  OF 

WILFRED  CAMPBELL 

Cloth,  $1.50  ;  half-calf,  $2.50 

Mr.  Wilfred  Campbell  is  our  greatest  Canadian  dramatist. 

THE  GREAT  FIGHT 

Poems  and  Sketches 

By  William  Henry  Drummond 

Author  of  "The  Habitant,"   "The  Voyageur,"  etc.,  etc. 
Edited  with  a  biographical  sketch. 

By  May  Harvey  Drummond 
Illustrated  by  Frederick  Simpson  Coburn.       Cloth,  $1.25 

Photogravure    edition   with  illustrations  in  photogravure, 
quarto  calf,  gilt  top,  in  box,  $2.50  net. 


BACHELOR  BELLES 

By  Harrison  Fisher 

24  Illustrations  in  color,  decorated.      Boxed,  $3-00 

THE  CHILDREN'S  LONGFELLOW 

Lavishly  Illustrated  in  color 
Large  quarto,  $3.00 

THE  CASTLE  OF  GRUMPY  GROUCH 

By  Mary  Dickerson  Donahey 
Cloth  $1.25  net 
A  great  book  for  the  children.     Stock  heavy  on  this. 


SEND    FOR  OUR   COMPLETE  LIST  OF  FALL  PUBLICATIONS   •■ 


WM.   BRIGGS,   29-33  Richmond  St.  West,  Toronto 


WE   HAVE   ALL   THE   LEADING   BOOKS  OF  THE  YEAR 
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Musson's  List  of  Gift  Books 

Season    1908 


A  MIDSUMMER  NIGHT'S  DREAM.  By  William 
Shakespeare.  Illustrated  by  Arthur  Rackham 
in  color.     4to  cloth.     Net $5.00 

THE  TEMPEST.  By  William  Shakespeare.  Forty 
plates  in  color  and  many  decorations  by  Ed- 
mund  Dulae.     4to   cloth.     Net $3.50 

PETER   PAN.      By   J.    M.    Barrie.      Illustrated    in 

color   by   Arthur   Rnckham.     4to   cloth,     net .  .  $5.00 

MARY,  QUEEN  OF  SCOTS.  With  pictures  in  color 
by  James  Orroek,  R.I.,  and  Sir  James  Linton, 
R.I.  The  story  by  Walter  Wood.  4to  cloth. 
Net    $3.50 

HUNT  WITH  JORROCKS.     Sporting  sketches  in 

color.     4to   cloth.     Net    $3.50 

THE  LIFE  OF  JESUS  OF  NAZARETH.  Portray- 
ed in  colors.  Eighty  pictures  by  Wm.  Hole, 
R.S.A.,  R.E.     4to.     Net   $2.50 

BESIDE   THE   BONNIE  BRIER  BUSH.     By  Ian 

Maclaren.  With  etchings  by  William  Hole, 
R.S.A.     Small  4to,   ooze   leather,   boxed.   Net.  .  $5.00 

THE  CHARIOT  RACE.     By  General  Lew  Wallace. 

Illustrated  from  original  drawings  by  Sigis- 
mond    de   Ivanowski    $1.50 

The  publishers  of  General  Wallace  have  at  last  been  able  to  arrange  for  the  pre- 
sentation of  "  The  Chariot  Race  "  for  the  first  time  as  a  piece  of  work  by  itself.  The 
elaborate  illustrations  are  the  result  of  most  careful  thought  and  preparation. 

THE  HOLE  BOOK.    By  Peter  Newell.    Illustrated. 

Small    4to    $1.25 

A  wholly  unique  gift-book.  It  will  contain  a  surprise  and  is  far  and  away  the 
funniest  thing  Mr.  Newell  has  done. 

THE  FOOTSTEPS  OF  SCOTT.    By  W.  S.  Crockett. 

Illustrated  in  color  by  Tom  Scott,  R.S.A $1.25 

UNTRODDEN   ENGLISH   WAYS.     By   Henry   C. 

Shelley.  Author  of  "Literary  Bypaths  in  Old 
England."  "John  Harvard  and  His  Times." 
with  thirty-two  full-page  plates,  four  plates  in 
color,  and  thirty  illustrations  on  the  text  from 
photographs  specially  taken  by  the  author.  8vo 
Decorated  cloth.    Gilt  top.    Net $3.00 

A  seeking-out  of  the  unusual  and  a  profusion  of  photographic  illustration  will 
mark  Henry  C.  Shelley's  new  book,  "Untrodden  English  Ways."  With  but  one  or  two 
exceptions  the  chapters  will  treat  of  such  nooks  and  corners  of  England  as  are  •  ff  the 
beaten  track,  yet  which,  either  by  reason  of  their  natural  beauty  or  unusual  interest, 
provide  attractive  objectives  for  the  actual  or  stay-at-home  traveller. 

PARIS,   THE   BEAUTIFUL.     By   Lilian  Whiting. 

Author  of  "The  Florence  of  Landor,"  "Italy, 
the  Magic  Land,"  "Boston  Days,"  etc.  With 
numerous  full-p.ge  plates.  8vo.  Decorated 
cloth.      Net    $2.00 

"  The  very  atmosphere  of  Paris  is  fascination  that  inspires  perpetual  record  in  pic- 
torial or  literary  expression,"  says  Miss  Whiting  in  her  new  book,  in  which  she  sets 
forth  some  of  the  various  phases  of  the  French  capital. 


THROUGH  RAMONA'S  COUNTRY.  By  George 
Wharton  James.  Author  of  "The  Old  Missions 
of  California,"  "The  Wonders  of  the  Colorado 
"Desert,"  etc.  Fully  illustrated  from  photo- 
graphs.    8vo.     Decorated  cloth.     Net $2.00 

"  Through  Ramona's  Country  "  authoritatively  points  out  what  is  fact  and  what  is 
fiction  in  Helen  Hunt  Jackson's  fascinating  romance  of  Southern  California, 
"Ramona."  For  over  twenty  yearR  Mr.  James  has  been  pursuing  his  investigations 
into  the  subject  ;  he  is  personally  familiar  with  every  Indian  village  that  Mrs.  Jackson 
visited  with  Mr.  Albert  Kenney  when  studying  the  condition  of  the  Indians  in  South- 
ern California. 

THROUGH  THE  GATES  OF  THE  NETHER- 
LANDS. By  Mary  E.  Waller.  Author  of 
"The  Wood  Carver  of  'Lympus,"  "A  Daughter 
of  the  Rich,"  "Sanna,"  and  "The  Little  Citi- 
zen." Popular  edition.  With  24  pictures  in 
half-tone.     12mo.     Decorated  cloth.     Net $1.50 

"She  takes  the  reader  into  the  very  heart  of  Dutch  life;  when  the  volume  is  finished 
one  feels  that  he  too  has  lived  for  a  time  among  these  people,"  says  the  Providence 
Journal  of  Miss  Waller's  exceptionally  intimate  and  friendly  book  of  travel  and  so- 
journ, now  reissued  in  a  new  and  cheaper  edition. 

SUN  AND  SHADOW  IN  SPAIN.  By  Maud  Howe. 
Author  of  "Roma  Beata,"  "Two  in  Italy," 
etc.  With  four  plates  in  color  and  numerous 
other  illustrations.  8vo.  Decorated  cloth. 
Net  $3.00 

"  Whom  God  loves  he  gives  a  house  in  Seville,"  says  the  Spanish  proverb,  but  the 
Spaniards  have  equally  complimentary  proverbs  for  all  corners  of  their  land,  and  the 
traveller  sometimes  tinds  it  hard  to  determine  just  where  to  place  the  crown  of  hiB 
admiration  for  Spain,  so  full  everywhere  of  beauty  and  poetry  and  romance  is  this 
langorous  Southern  Country. 

THE  GREATER  ABBEYS  OF  ENGLAND.    By  the 

Rt.  Rev.  Francis  A.  Gas<iuet.  Beautifully  illus- 
trated with  sixty  full-page  pictures  in  color  from 
paintings  specially  made  for  this  work  by  Mr. 
Warwick  Goble.     Large  8vo  cloth.     Net $3.50 

The  Rev.  Francis  A.  Gasquet,  head  of  the  Benedictine  Order  in  England,  is  pro 
babl  y  the  best  equipped  man  in  England  for  this  work.  A  monk  himself,  he  has 
published  a  dozen  books  dealing  with  the  history  of  English  monasteries,  and  is 
accepted  everywhere  as  one  of  the  greatest,  if  not  the  greatest,  authority  on  the  sub- 
ject. The  illustrations  beautifully  represent  the  venerable  abbeys  and  monasteries 
famous  in  legend  and  history,  many  of  which,  in  their  present  aspect,  are  among 
the  most  picturesque  ruins  in  England. 

THE  RHINE.  By  H.  J.  Mackinder.  With  fifty- 
four  full-page  illustrations  in  color  from  paint- 
ings specially  made  for  this  work  by  Mrs.  James 
Jardine.  Also  two  maps  in  color  and  several 
charts.     Large  8vo,  cloth.     Net   $3.50 

Th»  Rhine,  from  its  source  among  the  Alps  to  its  mouth— what  a  wealth  of  mater- 
ial it  furnishes  to  the  artist !  Zurich,  Basle,  Heidelberg,  Frankfort,  Cologne,  Rotter- 
dam Who  goes  to  Europe  and  does  not  visit  them  ?  The  Rhine  is  the  synonym  for 
beautiful  river  scenery,  and  it  might  fairly  be  said  that  no  river  in  the  world  is  so  rich 
in  legend  or  in  history.  Think  of  the  pleasure  which  this  book  full  of  beautiful  illus- 
trations will  give  to  some  friend  who  has  seen  the  Rhine,  but  has  no  pictures  of  it  be- 
yond a  few  colored  postal  cards  and  cheap  photographs. 

MODERN     ARTISTS.       By      Christian     Brinton. 

60  illustrations.  Cloth,  gilt  stamping,  boxed.  Net  $6.00 

Mr.  Christian  Brinton  has  won  for  himself  an  enviable  reputation  as  a  critical 
authority  on  the  art  of  the  present  day,  and  this  handsome  volume  is  a  notable  con- 
tribution to  the  literature  of  the  subject.  The  field  covered  by  Mr.  Brinton  ranges 
from  Fragonard  to  Zuloaga,  and  the  text  is  at  once  personal,  vital  and  suggestive. 
The  illustrations  consist  of  four  color  plates,  one  photogravure  and  fifty-six  half-tones. 
The  former  include  the  reproduction  for  the  first  time  in  color  of  Rosa  Corder,  by 
Whistler,  and  all  represent  the  finest  examples  of  the  four-color  process.  The  half- 
tone plates  have  been  made  with  every  regard  to  their  artistic  excellence.  They  are 
comprehensive  in  scope  and  admirable  in  execution.  The  photogravure  is  an  interest- 
ing reproduction  of  a  little  known  portrait  of  Whistler  by  Fantin-Latour,  and  it  is  an 
art  work  of  the  first  importance. 


The  Musson  Book  Co.,  Limited 

Toronto 
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Commercial    Stationery — A  Safeguard  for    the    Stationer's    Future 

The  Trend  of  the  Times — Take  Toronto    as  an  Example — There  Commercial 
Stationers  are  Strong — The  Need  for  Technical  Knowledge — Watch  the  Market. 


It  does  not  require  much  insight  to  see  tihat  in  the 
larger  towns  and  the  cities  the  sale,  of  general  station- 
ery, meaning  thereby  stationery  for  school  and  home  use, 
is  passing  largely  into  the  hands  of  the  departmental 
stores  or  those  stationery  stores  which  are  being  gradually 
departmentalized  themselves.  This  is  a  tendency  of  the 
times.  Stationers  either  have  to  follow  the  tactics  of 
•  the  regular  departmental  stores  and  make  their  stores 
big  enough  and  attractive  enough  to  meet  the  competi- 
tion of  the  latter  or  else-  they  will  have  to  specialize, 
and,  by  being  able  to  offer  technical  advice  offset  the 
amateur  knowledge  of  the  average  clerk  in  the  depart- 
mental store. 

Specialize  Here. 

Commercial  stationery  affords  the  best  commodity 
on  which  to  practice  specialization.  The  business  men 
of  a  community  usually  dislike  buying  from  departmen- 
tal stores.  They  consider  such  places  as  suitable  only 
for  women.  They  prefer  a  stationery  store,  where  they 
can  secure  what  they  require  from  men  who  understand 
their  requirements.  This  is  the  reason  why  in  cities 
commercial  stationery  stores  are  nourishing,  wihile  the 
ordinary  stationery  store  is  decadent. 

Take  the  City  of  Toronto  as  an  example.  Of  the  or- 
dinary stationery  stores  as'  such  there  are  very  few  left. 
There  are  lots  of  stores  that  may  be  called  stationery 
stores  scattered  all  over  the  city,  but  they  eke  out  an 
existence  from  the  added  sale  of  fancy  goods,  newspapers 
and  magazines  and  such  lines.  More  correctly  they  are 
newstands.  But  what  of  the  stores  which  have  special- 
ized on  commercial  stationery?  Here  there  is  a  different 
story  to  tell.  There  are  at  least  half  a  dozen  such 
stores  which  apparently  are  doing  splendid  business. 
There  is  one  store  which  a  Londoner  once  proclaimed 
had  not  a  peer  in  the  capital  of  the  Empire.  The  others 
are  not  far  behind  it. 

Toronto  business  men,  as  a  rule,  do  not  patronize 
the  departmental  stores  when  they  want  office  station- 
ery. They  buy  from  these  specialized  stores.  And  they 
do  not  look  for  bargains  when  they  buy.  Being  business 
men,  they  recognize  that  there  is  a  fair  price  for  every 
commodity  and  they  are  prepared  to  pay  it,  thereby 
giving  the  stationer  a  uniform  profit. 


When  the  trade  wake  up  to  the  fact  that  commercial 
stationery  is  a  profitable  and  staple  line  to  carry  they 
will  begin  to  pay  more  attention  to  it.  They  will  have 
to  deal  with  the  business  men  of  the  community  and  not 
with  bargain  hunters,  and  that  will  prove  a  great  ad- 
vantage. 

Novelties  and  Helps. 

There  are  constantly  being  placed  on  the  market 
helpful  devices,  small  and  large,  which  on  account  of 
their  novelty  and  usefulness  have  a  ready  sale.  Take  for 
example  the  item  of  paper  fasteners.  Few  business  men 
can  get  along  now-a-days  without  a  supply  of  paper 
fasteners.  They  have  become  essentials.  Manufacturers 
have  been  perfecting  these  devices  until  to-day  they  are 
turning  out  most  ingenious  contrivances,  superior  to  the 
old-fashioned  kind  in  use  only  a  few  years  ago.  A  sta- 
tioner is  not  alive  to  his  business  if  he  does  not  handle 
these  goods, — not  merely  put  them  in  stock,  but  use  his 
best  salesmanship  to  sell  tiiem.  And  paper  fasteners  are 
only  one  item.  Many  other  contrivances  are  being  con- 
stantly placed  on  the  market  which  need  only  be  shown 
and  explained  to  be  easily  sold.  If  the  stationer  reads 
his  trade  paper  and  keeps  in  touch  with  the  jobbers  he 
will  know  all  about  these  new  lines  and  be  able  to  get 
the  first  supply  in  his  locality. 

Practice  What  You  Preach. 

If  you  are  offering  for  sale  loose  leaf  ledgers,  keep 
your  own  accounts  that  way.  If  you  wish  to  sell  verti- 
cal letter  files,  or  sectional  filing  cabinets,  be  able  to 
show  the  system  in  your  own  office.  The.  same  applies 
to  everything  you  sell;  if  it  is  good,  show  your  confidence 
in  it  by  using  it  yourself.  How  can  you  expect  others 
to  believe  what  you  say  of  your  goods  unless  you  show 
forth  your  faith  by  your  works? 


Harry  W.  Sully,  of  L.  C.  Page  &  Co.,  Boston,  was 
in  Fredericton,  N.B.,  recently  on  a  business  trip.  He  is 
the  representative  of  the  publishers  of  the  works  of 
Bliss  Carman,  Dr.  C.  G.  I).  Roberts,  Theodore  Roberts 
and  other  Fredericton  authors  and  while  in  the  city 
placed  orders  with  McMurray  &  Co.,  who  handle  Page 
&  Co.'s  publications. 


Your  Fountain  and  Stylographic  Pen  Trade 

We  have  a  new,  up-to-date  plant,  and  thoroughly  efficient  staff  of  workmen,  making 
nothing  but  fountain  and  stylo  pens. 

We  can  make  you  pens  in  any  pattern  or  style,  bearing  your  own  imprint  or  trade 
mark, — pens  that  will  do  you  credit  and  secure  you  permanent  customers. 

Send  particulars  of  your  requirements,  enclosing  $2.50  to  $5.00  (or   London   re- 
ferences) for  a  sample  assortment,  and  investigate  our  ability  to  furnish  good  articles  at 

Prices  that  will  make  your  Fountain  and  Stylographic  Pen  Department  Profitable 


The  Alliance  Fountain  Pen  Co.,  H 


E.SBADEN    "WORKS 

OttE.    NEWINGTON, 

LONDON.      ENGLAND. 
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THE  NEW 

"CPIPfl"  ALL  STEEL  BOARD  CLIP 
131  lHU       ALL-STEEL   ARCH    FILE 

■ 

jjSG^^B 

If    you  are  not  carrying  these    modern    all-steel 

^m                   \fc/"'' 

devices     you     are    missing    an    opportunity    for 

^f                      T""-^ 

- ,-—         ~^^^^^r 

creating  new  and    awakening    old   trade.      They 

represent  the  greatest  advance  yet  made  in   loose- 
leaf  devices  and  appeal  to  every  up-to-date    busi- 

f 

1 

ness    man.      Be    the   first  to  show  them  in    your 

vicinity. 

For  trade  discounts  and  particulars  address 

^49            g^-. 

SPIRfl  MFfi    PO      Sales  Office,  45  West   34th  Street, 

arinu  Mru.  l,u.,            new  york  C1TY 

our  exhibit,  Booth  68  at  the  National  Business  Show,  New  York,  Oc 

1 

^isi 

tober  17th-24th. 

PEERESS 

CARBON  PAPER  and  TYPEWRITER 
RIBBONS 

We    guarantee  the  quality  to    be   absolutely 
uniform. 


Always  clean,  sharp,  brilliant,  durable, 
satisfying. 

Peerless  Carbon  and  Ribbon  Mfg.  Co.,  Ltd. 

176-178  Richmond  Street  West         -         Toronto,  Canada 


"SUPERIOR" 

Paper  Fasteners 

(They  have  two  points 
Superior  which  pierce  the  paper. 
Because   I  ^ne  PaPers  cannot  pivot. 

I  They  are  inexpensive. 

Samples  and  quotations  furnished  the 
trade  upon  request. 


Patented  July  14,  190S 

For  sale  by  all  leading  stationers. 


Superior   Manufacturing   Co.,  Sidney,  Ohio 


Copying  Presses  In  AU  Sizes 

ALSO  SCHOOL  FURNITURE 

^=3|SSS           The    James 

Smart 

^J^_               Mfg.    Co., 

Limited 

f|E|§)     Brockv;;'de' 

Ont., 

tl^^g^^p            Winnipeg 

Man. 

SEND  FOR  CATALOGUE 

:Guaranteed    by    Government    Analyst: 


VI  I'll  I.  ACt 


o 
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The  Reliance  Ink  Co,, 


Montreal  &  Winnipeg 


Gums,  Pastes,  Endorsing  and  Showcard  Inks.: 


Monday 


&f>e  Handy  Memorandum  DesK  Calendar 


HELPS  "YOU  TO   REMEMBER  THINGS 


It  is  handy  because 


The  most  complete  and  practical  vat  morandum  pad  ever  offered  to  the  trade, 
in  its  daily  manipulation  all  the  user  has  to  do  is  to  turn  over  a  new  leaf. 
It  has  a  larger  surface  for  memorandums  than  anv  other  calendar. 

There  is  no  tearing  off  the   leaf  with   memorandum  on  and   throwing  it  away,  but 
memorandums  made  in  January  can  be  preserved  until  December. 

Oa  the  main  calendar  page  is  the  day  of  the  week  and  day  of  the  month,  flanked  by 
calendars  of  the  preceding  and  succeeding  months. 

It  is  mounted  on  a  neat  nickel-plated  stand,  with  rubbers  on  feet  to  prevent  scratch- 
ing the  desk. 

Size  of  sheet.  3x4  Inches 

A.  A.  WEEKS  MFG.  CO. 


Manufacturers  of  Stationers'  Hardware  and  Glass  Inkstands 
Calendars  and  Novelties 


354  Broadway 


Bet.  Leonard  and  Franklin  Streets 


NEW  YORK 
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The  Imperial  News  Co. 

The    Pioneers    of    the    Quick   Direct 
Mail  Service  at  Lowest  Rates  for  all 

British  Papers  and  Magazines 


Write  for  Price  List,  Etc.,  to 
91    Church    St.,        -        Toronto 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Review  will  tell  you  how.  Publish- 
10  Front  St.  EaSt   l    ed   monthly.     130  to  230  pages. 


DRY 
GOODS 
REVIEW 


TORONTO 


Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 


Building  a  demand 


A  talk  to  producers 


n 


Rates 
are 
very 
moderate 


It  is  a  well  established  fact,  that  if 
you  can  get  the  best  class  of  people 
to  use  your  goods,  the  MASS  of 
the  people  will  speedily  follow  suit. 
Consequently  it  is  a  very  wise 
policy  for  manufacturers  to  HELP 
RETAIL  DEALERS  by  adver- 
tising their  products  to  the  best 
class  of  consumers.  The  most 
reliable  advertising  medium  by 
which  a  manufacturer  may  talk  to 
the  LEADING  PEOPLE  of  every 
community  in  Canada,  is  the 
BUSY  MAN'S  MAGAZINE. 
Its  circulation  is  primarily  a 
QUALITY  circulation.  Every 
reader  is  in  the  "GOOD  BUYER' ' 
class.  There  is  positively  no  other 
publication  which  so  thoroughly 
covers  the  Canadian  field  from  one 
ocean  to  the  other.  If  you  are  a 
manufacturer  it  will  pay  you  to 
investigate. 

Rate   Card   and   Sample   Copy 
Promptly   Mailed  on  Request 


Of  Interest  to  Newsdealers 


■     The  Busy  Man's  Magazine 

L         1 0  Front  Street  East,  Toronto 


Possibilities  of  the  Periodical  Department — Some  Ideas 
to  Work  on — Items  About  New  Publications,  etc. 

The  newsdealer  who  is  inclined  to  feel  that  there  will 
be  some  radical  changes  in  the  publishing'  business  within 
the  next  twelve  months  has  struck  the  trail,  says  Tom 
Wood.  If  he  thinks  and  acts  promptly  he  will  reach  the 
"land  of  promise"  with  the  advance  guard. 

Hundreds  of  wide-awake  newsdealers  have  already 
broken  camp  and  are  on  the  way.  They  have  read  the 
' '  signs  of  the  times. ' '  Knowing  there  is  no  money  to  be 
made  in  simply  opening  the  bundle  from  the  news  com- 
pany, then  passively  waiting  for  the  public  to  come  and 
get  the  goods,  they  have  "passed  a  few  thinks"  in  the 
direction  of  their  periodical-counter,  tacked  on  then- 
salesmanship  ability,  and  are  pyramiding  the  profits. 

It  means  money  in  the  bank  for  any  newsdealer  to  cut 
loose  from  "the  purveying-to-the-demand  attitude,"  and 
join  the  ranks  of  sales-producers. 

Do  as  "System"  advises. 

Get  an  Idea. 

"Have  a  nose"  for  ideas.     Hunt  them  out. 

Work,  strain,  struggle — but  produce  ideas. 

If  you  see  a  "white  light"  after  reading  this,  think 
it  over!  Then  act!  If  the  ideas  fail  to  materialize  at 
first,  "Don't  let'  go!"  Try  out  some  of  the  following. 
They  have  proven  profitable  to  others,  why  not  to  you? 

Advertising  Serial  Stories. 

Whenever  a  magazine  commences  publication  of  a 
strong  serial  by  a  popular  author,  a  successful  Albany, 
N.Y.,  newsdealer  sends  out  »about  two  hundred  postal 
cards. to  a  list  of  names  selected  from  his  local  telephone 
directory.  Within  the  past  week  I  called  on  this  dealer 
and  found  him  busy  writing  the  following: 

' '  There  is  a  big  demand  for  this  month 's 
American  Magazine,  occasioned  by  its  containing 
the  opening  chapters  of  William  J.  Lock's  new 
serial,  'Simple  Septimus.' — Shall  I  save  you  a 
copy?" 

Signed , 

Newsdealer. 

After  mailing  the  postal  cards  to  a  selected  list,  the 
dealer  mentioned  keeps  track  of  the  names,  and  when 
the  second  instalment  of  the  serial  appears  he  writes 
to  the  magazine  requesting  that  sample  copies  of  issue 
containing  the  opening  chapters  be  sent  to  the  parties 
from  whom  his  postal  failed  to  bring  response.  The  fore- 
going plan  has  worked  with-  excellent  results  on  Mc- 
( 'lure's  in  connection  with  the  "Carl  Schurz"  and  "Ellen 
Terry"  articles.  On  Pearson's  in  connection  with  the 
"James  Creelman"  stories,  and  is  worthy  of  a  try  out 
in  any  section. 

After  a  dealer  once  begins  to  "think  ideas"  his  scope 
of  operations  is  not  limited  to  the  use  of  post  cards.  In 
fact,  the  nature  of  his  business  brings  him  in  daily  con- 
tact with  the  best  instrument  available  for  catching  the 
public  eye,  and  that  is  the  local  newspaper. 

Using    Newspapers. 

Illustrating  the  possibilities  of  using  newspapers  to 
promote  magazines  sales,  I  recall  a  plan  where  a  dealer 
cleaned  his  news  company  out  of  stock  on  Burr  Mcintosh 
by  taking  two  copies  of  the  magazine  and  cutting  out  six 
pictures  from  each.  These  he  had  framed  into  two  sets 
of  uniform   size   and   style   at   a   picture   frame   maker's, 
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who  was  in  on  the  deal,  and  who  placed  one  set  on  exhibi- 
tion in  bis  window,  the  dealer  exhibiting  the  other. 

A  friend  then  posed  as  having  ordered  one  set  of  pic- 
tures from  the  dealer  and  another  set  "by  mistake"  from 
the  picture  man.  When  the  two  sets  appeared,  the  frien  I 
was  supposed  to  have  discovered  his  mistake  and  tried 
to  cancel  the  order  of  one  of  them.  As  both  newsdealm 
and  picture-frame  maker  insisted  on  payment  for  the 
pictures,  the  matter  ended  by  the  customer  refusing  to 
take  either  set.  At  this  stage  of  the  game  the  dealer 
consulted  an  attorney  who  tried  to  collect  the  account 
under  threat  of  a  lawsuit.  A  reporter,  with  a  "nose  for 
news,"  heard  of  the  trouble  and  wrote  up  a  column 
story  for  his  newspaper,  which  resulted  in  people  sailing 
to  look  at  the  pictures,  and,  of  course,  the  dealer's  sales- 
manship did  the  rest. 

In  presenting  the  foregoing  suggestions  for  promotii^ 
magazine  sales,  I  have  scarcely  touched  on  the  possibilities 
of  the  periodical  counter.  In  fact,  had  I  conveyed  a  hun- 
dred suggestions,  the  subject  would  still  be  practically 
untouched,  as  there  is  absolutely  no  limit  to  the  develop- 
ment of  this  asset  when  brought  under  the  influence  of 
ideas. 

Imperial  News  Reaching  Out. 

The  Imperial  News  Co.,  Toronto,  of  which  G.  A. 
Parker  is  manager  reports  that  their  present  method 
of  direct  delivery  from  London  to  Canadian  newsdealers 
is  meeting  with  great  success.  Every  Thursday  night 
scores  of  mail  bags  are  shipped  direct  from  their  London 
depot,  containing  the  latest  issues  of  English  papers  and 
magazines. 

Mr.  Parker  has  himself  visited  all  parts  of  Canada 
within  the  last  six  months  and  everywhere  he  has  gone 
he  has  established  connections.  The  result  has  been  a 
continual  inci'ease  in  the  importations  of  British  periodi- 
cals. 

Some  English  Publications. 

The  latest  English  publication  is  "The  Sportswoman," 
a  six-penny  monthly,  which  commences  its  career  this 
month.  Besides  sports,  it  deals  with  fashion  and  travel 
considerable  space  being  devoted  to  frocks  and  head- 
wear.  As  the  successor  to  "The  Album,"  it  enjoys  the 
patronage  of  many  notable  women  throughout  Great 
Britain  and  elsewhere. 

The  first  number  of  a  new  English  annual  for  chil- 
dren entitled  "The  Playbox  Annual,"  will  be  published 
early  in  November.  The  publisher's  price  is  three  shil- 
lings. There  will  be  over  200  pages  of  stories,  etc.,  300 
colored  pictures,  and  many  colored  plates.  This  new  an- 
nual will  be  especially  delightful  to  children  who  already 
know  the  little  magazine  entitled  "The  Playbox,"  which 
is  issued  with  every  number  of  the  "World  &  His  Wife." 

At  the  end  of  October  a  thrilling  and  striking  new 
serial  will  commence  in  "Answers,"  which  is  perhaps 
one  of  the  best  known  and  most  popular  of  home  journals. 
This  new  serial  will  be  calculated  to  seize  and  hold  the 
interest  of  all  readers. 

The  last  number  of  "The  Celtic  Review,"  publish- 
ed by  Norman  Macleod,  of  Edinburgh,  contains  much 
that  is  of  interest  to  Celts  the  world  over.  An  instal- 
ment of  the  Rev.  Charles  M.  Robertson's  serial  article 
on  Scottish  Gaelic  dialects  follows  an  article  on  the  Clan 
Cameron,  by  the  Rev.  A.  MacLean  Sinclair,  while  High- 
land mythology  and  some  hitherto  unpublished  Gaelic 
poems  add  to  a  number  of  more  than  usual  attractive- 
ness. 


Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Ainslee's  Magazine  has  always  been  on  the  sirle  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  everywhere  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  offers  the  dealer  greater 
inducements  than  any  other  Canadian  publication. 
It  is  the  most  popular  magazine  on  the  market,  fully 
returnable,  and  allows  the  trade  the  widest  margin. 
It  has  the  bull  dog  grip;  it  holds  its  readers  every 
month,  thus  enabling  the  bookseller  to  build  up  a 
substantial  business.  Price  to  trade  14  cents  ;  retail 
20  cents.  Order  from  your  news  company.  BUSY 
MAN'S  MAGAZINE,  Toronto. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  will  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
We  want  every  newsdealer  to  handle  it.  Seven  Cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  6  Beacon  St.,  Boston,  Mass. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers ?  Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  Canadian 
Machinery,  10  Front  St.  East,  Toronto. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 


The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 
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Monthly  Talks  on  Wall  Paper 


A  Series  of  Articles  Written  Especially  for  the  Bookseller 
and  Stationer. 

The  August  number  of  The  Bookseller  was  one  of  the 
most  interesting,  from  a  wall  paper  man's  standpoint, 
that  has  come  to  my  desk  during  the  past  year. 

When  one's  sense  of  perspection  is  good  it  is  easy  to 
draw  the  chart  of  one  dealer's  success  and  another's 
failure — after  it  is  all  over.  But  it  takes  a  degree  of  the 
prophetic  vision  to  promise  the  reward  in  one  case  and 
the  disappointment  in  the  other  before  the  actual  ultima- 
tum has  been  pronounced  by  the  old  gentleman  with  the 
scythe  and  flowing  nightie.  The  author,  with  becoming 
modesty,    urges    his    earnest    disclaimer    of   any    such     in- 


It  would  seem  to  me  a  sort  of  plagiarism  to  claim 
that  my  "chart"  is  an  original  one.  Without  exception 
the  failures  are  due  to  the  futile  mishandling  of  the 
Remnant  Problem.  (The  capitals  are  a  dignity  that  the 
failures  lend  to  a  simple  proposition.)  What  some  of 
the  published  interviews  fail  to  state  in  this  connection 
is  nevertheless  well  known  to  the  manufacturers  of  wall 
paper,  and  to  their  salesmen  who  keep  in  close  touch 
with  local  conditions  throughout  the  Dominion. 

Now  this  remnant  problem  is  a  "charted  rock,"  a 
shoal  which  experienced  navigators  in  the  business  avoid 
as  easily  as  any  other  known  difficulty  in  the  other  bran- 
ches of  their  commercial  activity.  Those  who  founder  on 
it  are  either  blind  or  wilfully  sail  too  close. 

For  the  spoon-fed  members  of  the  retail  wall  paper 
trade   a   remnant   is    "too     little   paper   to    suffice  for     a 


A  PARLORIINTERIOR 

From  one  of  the  co-operation  helps  furnished  Staunton  wall  paper  dealers,  "  The  Interior  Book."  This  is  one  of  a  number  'o(  decoration  suggestions 
made  for  the  use  of  the  trade  handling  the  nineteen  nine  line  of  Staunton  goods.  It  illustrates  a  handsome  empire  design,  produced  in  a  strong  series  of 
parlor  colorings,  on  silk  embossed  grounds  and  the  unusually  popular  "  crash  print"  backgrounds,  reds,  blues,  creams,  ecru  and  tan,  and  a  green,  that  sets 
a  new  standard  in  the  coloring  of  wall  paper.     Samples  will  be  sent  to  interested  dealers  upon  request  to  Stauntons  Limited,  933  Yonge  Street,  Toronto. 


valuable   foresight,    but   does   not    hesitate    to   lay    claim 
to  a  moderate-sized  bump  of  perspective. 

So,  the  interviews  published  in  the  August  number 
tempt  him  to  retrospection,  marshalling  of  the  causes  of 
the  two  attitudes  evidenced  by  the  dealers  toward  the 
question  of  wall  paper  as  a  complementary  stock  in  a 
book  and  stationery  store.  One  is  so  glowingly  en- 
thusiastic, the  other  so  helplessly  pessimistic,  that  the 
contrast  makes  a  good  picture.  Some  of  the  dealers 
claim  that  wall  paper  is  one  of  the  most  profitable  of 
lines,  while  others,  and  fewer,  by  the  way,  are  opposed 
to  its  presence  as  part  of  a  book  and  stationery  store. 


room,   and   too   much   to  use  as  a  starter  for  early  Fall 
fires." 

Upon  its  disposal  depends  in  no  small  degree  the 
success  or  failure  of  the  dealer.  If  it  can  be  moved  out 
at  a  profit  it  ceases  to  be  a  problem.  If  it  persistently 
sticks  on  the  shelves  it  is  simply  a  matter  of  time  when 
it  will  cease  to  be  an  asset  and  become  a  liability, 
usurping  shelf  space,  arresting  attention  that  should  be 
kept  on  the  main  line — selling  the  goods — and  lessening 
the  flexibility  of  the  balance  of  the  stock. 

What  shall  we  do  with  it? 
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First,  paste  this  motto  plainly  in  view  of  your 
mental  optics: 

Two  remnants  (within  certain  denned  limits  of  har- 
mony in  color  and  design),  make  a  combination. 

With  all  the  wall  paper  designer's  ingenuity  in  origi- 
nating new  designs  there  is  very  evident  a  sympathetic 
relationship  between  many  of  the  patterns  produced  by 
each  manufacturer.  Accurate  knowledge  of  the  condition 
of  your  stock — the  number  of  rolls  of  each  pattern  re- 
maining unsold— 'will  almost  automatically  suggest  the 
matching  up  of  those  patterns  whose  stock  has  reached 
the  remnant  stage.  Add  to  this  information  a  concep- 
tion of  the  almost  innumerable  uses  to  which  such  in- 
formal combinations  can  be  put  and  you  have  your 
Remnant   Problem    solved. 

Dadoes,  upper  thirds,  panel  decorations,  drop  ceil- 
ings, all  are  vehicles  for  the  moving  of  remnants.  The 
most  progressive  manufacturers  of  wall  paper  supply 
their  customers  with  suggestions  for  wall  decoration 
which  picture  the  uses  of  paper  in  other  than  ordinary 
wall,  border  and  ceiling  to  match  factory-made  com- 
binations. A  study  of  the  decorative  principles  involved 
in  the  arrangement  of  these  suggestions  will  give  to  any 
wide-awake  bookseller  an  insight  into  the  very  interest- 
ing uses  to  which  he  may  put  his  remnant  stock. 

Where  your  regular  combinations  are  incomplete,  or 
the  proportion  of  border  or  ceiling  to  sidewall  is  unusual, 
the  use  of  one  of  these  decorative  schemes  will  make 
possible  the  introduction  of  your  remnants  as  component 
parts. 

If  your  efforts  along  these  lines  do  not  meet  with 
entire  success,  use  your  remnants  as  advertising  thun- 
der. Quote  a  bargain-satisfying  price  on  the  lot;  display 
it  artistically  in  your  window;  attract  customers  into 
the  store.  This  will  give  you  an  opportunity  to  sell 
other   goods. 

There  are  many  other  decorative  uses  to  which  rem- 
nants of  wall  paper  can  be  put.  Screens  of  light  frame 
work,  covered  with  an  artistic  piece  of  wall  paper  will 
often  sell  for  much  more  than  the  materials  and  labor 
represent  to  you  in  cost. 

It  will  occur  to  some  dealers  that  these  suggestions 
for  the  use  of  remnants  apply  mainly  to  the  medium 
grades  and  the  better  classes  of  goods.  This  is  quite 
true;  and  it  is  also  true  that  the  cheaper  a  paper  is  the 
less' use  is  there  to  worry  about  a  roll  or  two  of  rem- 
nants. As  a  matter  of  fact  many  dealers  "in  the  know" 
will  laugh  at  the  so-called  problem.  They  simply  pro- 
vide for  the  profit  on  the  "bundle"  in  the  paper  they 
sell  before  the  stock  becomes  a  remnant.  The  balance  is 
cleaned  out,  physically  cleaned  out  through  the  back 
door  or  the  furnace  route.  It's  the  yearly  contribution 
of  a  few  rolls  that  finally  lead  a  merchant  to  think  that 
he  has  a  tremendous  stock  of  remnants. 

Buy  wisely,  advertise  persistently,  sell  faithfully, 
clean  out  your  remnants  every  year  and  in  future  years 
your  success  will  be  laid  to  that  universal  cause:  "Oh 
well,  anyone  could  have  succeeded  who  started  when  he 
did."  Know  your  chart  and  watch  your  course,  'tis  all 
that  is  needed  to  "bring  your  ship   in." 


The  Ontario  Gazette  announces  the  incorporation  of 
the  American  Hardpaperware  Company,  Limited,  with  a 
capital  of  $300,000  ;  head  office,  Toronto,  and  the  follow- 
ing provisional  directors,  James  Crawford  Mitchell, 
Charles  W.  Mitchell,  William  Kelly,  George  Tillie  and 
James   Hopeson. 


500,000  HOUSES 

will  be  decorated  this  Fall  and  Spring.  This  tremendous 
yearly  demand  for  wall  decorations  is  being  coined  into 
"surplus"  by  many  wideawake  booksellers. 

If  you  are  not  acquainted  with  the  ease  of  handling  a 
wall  paper  stock  and  the  profit  that  can  be  made  therefrom, 
write  Stauntons  Limited  for  further  information  concerning  this 
matter  that  cannot  very  well  be  imparted  here. 

Your  correspondence  will  be  treated  as  absolutely  confi- 
dential and  our  advice  will  be  made  with  your  interests 
in  mind. 

cut 


Mai)    coupon   to-day- 


here 


-Delay    don't    pay 


STAUNTONS 

LIMITED 
933  YONGE  STREET,  TORONTO 

I  am  a  Bookseller  and  Stationer,  but  do  not  handle  wall 
paper.  I  shall  be  glad  to  know  what  you  think  of  my 
prospects  should  I  take  up  the  line. 

(Sign  name  and  address  on  margin  and  mail  lo-day. ) 


The  Art  of  Decorating 
Show  Windows  and 
Interiors 


THIS  is  a  complete  and  up-to-date 
1  treatise  on  dressing  of  windows 
and  decoration  of  store  interiors.  It 
is  the  work  of  not  one  man  but  of 
HUNDREDS  OF  EXPERTS.  Prac- 
tically every  prominent  window 
dresser  in  America  has  contributed  to 
it.  The  instruction  may  be  followed 
readily— no  matter  how  little  experi- 
ence the  decorator  may  have  had. 
It  is  absolutely  necessary  that  every 
window  dresser  should  have  this  in- 
formation—especially for  his  XMAS 
DECORATION— There  is  only  one 
way  of  getting  it.  GET  A  COPY. 
Send  us 

$3.50 

and  we  will  mail  you  a  copy  postpaid 
by  return. 

410  pages  618  illustrations 


MACLEAN  PUBLISHING  CO. 

Technical   Book    Dept. 

10  Front  Street  East,  -  -  TORONTO 
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What    Men     and    Firms     in    the  Trade    are     Doing    This     Month 

Members  of  the  Trade  Visiting  the  Wholesalers — Movements    of    the 
Travelers    —    Changes    in    Stores   —    Assignments    and     Removals. 


David  Roche,  dealer  in  wall  papers,  Halifax,  passed 
away  recently. 

W.  G.  Blyth,  stationer,  Ottawa,  has  made  an  as- 
signment to  W.  A.   Cole. 

R.  O.  Smith,  of  Orillia,  was  in  the  city  a  few  days 
ago  calling  upon  the  trade. 

J.  McL.  Holiday,  wholesale  fancy  goods,  Winnipeg, 
has  assigned  to  C.    H.  Newton. 

M.  S.  Wilson,  Chilliwack,  B.C.,  dealer  in  wall  paper, 
has  sold  out  to  R.  W.  Stevenson. 

The  Howard  Smith  Paper  Co.,  Montreal,  has  opened 
an  office  at  2(>  Adelaide   Street  West,  Toronto. 

Clara  J.  Timbrell,  dealer  in  books  and  stationery, 
London,  has  sold  out  to  Mrs.  Madge  Darville. 

B.  M.  Sylvester,  stationer,  of  Cobalt,  has  made  an 
assignment.     The  assets  are  advertised  for  sale. 

H.  P.  McLean  has  purchased  the  drug  and  book  busi- 
ness of  the  Elk.  Drug  &  Book  Co.,  Hornier,  B.C. 

The  smiling  face  of  R.  H.  Baxter,  of  A.  A.  Weeks  & 
Hoskins  Co.,  New  York,  was  seen  in  Toronto  last  week. 

R.  B.  Bond,  Methodist  Book  &  Publishing  House, 
Toronto^  is  at  present  making  his  headquarters  at  the 
Halifax   Hotel,    Halifax. 

F.  A.  Clinch,  the  genial  representative  of  D.  Ap- 
pleton  &  Co.,  accompanied  by  Mrs.  Clinch,  wa,s  in  To- 
ronto a  week  or  so  ago. 

George  Porter,  of  Goderich,  and  Sa.n  Stedman,  of 
Brantford,  were  noticed  recently  doing  some  hustling 
around   among  Toronto   publishers. 

S.  B.  Gundy,  manager  of  the  Oxford  University 
Press,  Toronto,  has  been  away  on  his  annual  Fall  hunt- 
ing expedition  to  the  wilds  of  Northern  Ontario. 

A.  Roy  Macdougall,  who  has  been  covering  the  trade 
in  the  Maritime  Provinces  for  Stauntons,  Limited,  this 
Summer,  is  expected  back  at  his  office  in  Toronto  this 
week. 

During  the  Exhibition  a  large  number  of  booksellers 
from  all  over  the  Province  visited  Toronto  and  did  con- 
siderable buying  of  special  lines  for  the  Fall  and  Christ- 
mas trade. 

F.  Sid.  Ewens,  of  the  Methodist  Book  &  Publishing 
House,  Toronto,  has  been  appointed  manager  of  the  new 
publicity  department,  which  will  have  charge  of  all  the 
firm's   advertising. 

J.  D.  Phillips,  director  of  the  educational  depart- 
ment of  Houghton,  Mifflin  &  Co.,  Boston,  was  in  To- 
ronto for  a  day  or  two  recently  in  connection  with  the 
work  of  his  department. 

George  S.  Jacquith,  traveler  for  Brown  Bros,  left 
last  week  on  a  business  trip  to  the  coast.  He  will  be 
absent  several  weeks  and  will  visit  all  the  principal 
towns  and  cities  in  the  West. 

Henry  J.  Dixon,  representing  Mabie,  Todd  &<  Co., 
London,   England,    makers  of   the    Swan    fountain    pen,     is 


at  present  in  Canada  taking  steps  to  boom  the  sale  of 
the  Swan  pen  in  this  country.  He  has  been  in  Toronto 
for  several  days,  chaperoned  by  John  B.  Mill,  of  John 
Haddon  &  Co.,  and  goes  also  to  Winnipeg  and  other 
points. 

George  R.  Warwick,  President  of  Warwick  Bros.  & 
Rutter,  Toronto,  leaves  this  month  on  his  annual  trip 
to  the  fancy  goods  markets  of  Europe),  where  he  will 
make  his  selection  of  goods  for  the  import  season  of 
1909. 

E.  H.  Harcourt  returned  last  week  from  a  business 
trip  to  Montreal  and  Quebec.  He  reports  trade  down 
east  as  rather  quiet  owing  to,  the  elections,  but  is  con- 
fident that  it  will  revive  as  soon  as  the  campaign  is 
ended. 

J.  P.  Sharpe  has  been  appointed  special  representa- 
tive for  The  Bookseller  and  Stationer  in  Chicago,  with 
headquarters  in  the  Monadnock  Building.  He  will  cover 
Chicago  and  the  Western  States  for  this  paper.  This  is 
another  evidence  of  the  desire  of  the  publishers  to  serve 
the  trade   effectively. 

James  C.  Jannet,  manager  of  the  Waterloo  Book- 
store, owned  by  F.  I.  Weaver  So  Co.,  of  Berlin,  has  re- 
signed his  position  to  begin  business  for  himself  at 
Watford,  where  he  has  purchased  a  shoe  store.  Mr. 
Jannet  has  managed  the  Waterloo  Bookstore  for  two 
years,  building  up  a  fine  trade. 

Like  in  other  towns  the  practice  of  bribing  school 
children  to  buy  their  supplies  at  certain  stores  obtains 
in  Gait.  One  bookseller  there  this  year  advertised  that 
he  would  give  a  tall  ice  cream  soda  to  each  purchaser 
at  his  store,  but  what  was  his  dismay  when  a  rival  up 
the  street  offered  two  free  tall  ones  to  each  buyer. 

Montague  Goodall,  senior  member  of  the  firm  of 
Charles  Goodall  &  Sons  Co.,  London,  England,  accom- 
panied by  Mrs.  Goodall,  is  at  present  in  Canada  on  a 
pleasure  trip.  They  are  visiting  Quebec,  Montreal,  Ot- 
tawa and  Toronto  and  will  return  home  about  the  end 
of  the  month.  Aubrey  0.  Hurst,  the  company's  Canad- 
ian representative,   will  accompany  them  back. 

F.  I.  Weaver  &  Co.,  who  conduct  a  print  shop  in 
connection  with  their  bookstore  in  Berlin,  have  brought 
out  a  series  of  post  cards  dealing  with  the  candidates 
and  questions  connected  with  the  political  campaign. 
This  is  a  field  open  to  all  booksellers  to  create  new  busi- 
ness. Even  if  they  haven't  a  printing  press  of  their  own 
they  can  get  the  work  done  and  still  realize  a  handsome 
profit. 

A  charter  of  incorporation  has  been  granted  to  the 
George  H.  Doran  Company  by  the  Ontario  Government, 
empowering  them  to  carry  on  the  business  of  a  book 
publisher,  bookseller,  stationer  and  printer.  The  incor- 
porators are  George  H.  Doran,  Wm.  E.  Robertson,  Jos- 
eph Oliver,  John  Go  wans  Kent  and  Mary  Noble  Doran, 
and  the  capital  is  $40,000.  An  important  announcement 
about  the  operations  of  this  new  firm  of  publishers  will 
be  made  in  the  next  number  of  Bookseller  and  Stationer. 
The  head  of  the  firm,  George  H.  Doran,  was  formerly 
connected    with   the  Fleming  H.   Pevell  Co.   and   is     well 
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known   in   Canadian  book   circles.      W.    E,    Robertson     is 
the  manager  of  the  Westminster  Co.,  Toronto. 

In  the  Chancery  Division  Court,  London,  on  July 
17th,  Mr.  Justice  Warrington  gave  judgment  in  the  cast; 
of  Macniven  &  Cameron,  Ltd.,  against  L.  &  C.  Hardt- 
muth,  agents  for  the  sale  of  the  Waterman  Ideal  Foun- 
tain Pen,  ordering  an  injunction  restraining  the  infringe- 
ment of  Macniven  &  Cameron's  trade  mark,  "Waver- 
ley,"  as  applied  to  pens.  It  seems  that  the  defendants 
had  received  from  their  principals  in  America  in  1906  a 
parcel  of  two  dozen  pens  which  bore  a  label  having  on  it 
the  word  "Waverley."  The  manager  appears  to  have 
at  once  taken  steps  to  prevent  these  pens  getting  on  the 
market,  but  in  some  way  or  other  three  were  disposed 
of,  one  going  to  the  plaintiffs.  Action  was  taken  for 
infringement  of  trade  mark  but  no  damages  were  asked 
for. 

THE  HANDLING  OF  ENCLOSURES. 

Action  Taken  by  a  New  York  House — The  Problem  Has 

Reached  An  Acute  Stage— A  Nominal  Charge 

to  be  Made. 

The  problem  of  handling  enclosures  has  reached  such 
an  acute  stage  in  New  York  that  one  of  the  big  sta- 
tionery houses  has  been  led  to  take  a  somewhat  drastic 
measure  to  relieve  the  situation.  The  forwarding  of 
enclosures  has  become  more  and  more  burdensome  and 
expensive,  some  of  the  larger  firms  being  constantly  im- 
posed upon,  and  it  is  only  fair  that  those  who  ask  (de- 
mand) the  favor  of  enclosing  packages  with  larger  ship- 
ments should  bear  their  share  of  the  cost.  The  plan  of 
Boorum  &  Pease  Company^  as  outlined  in  the  following 
circular,  seems  a  simple  and  just  one. 

Statement  From  Boorum  &  Pease  Co. 

"The  enclosure  business  with  us  has  grown  to  such 
an  extent  that  it  is  impossible  to  handle  it  with  our 
present  force.  We,  therefore,  have  decided  to  add  suf- 
ficient help  to  properly  care  for  this  work,  and  beg  to 
announce  to  the  trade  that  on  and  after  September  1 
we  will  be  prepared  to  receive  in  our  shipping  depart- 
ment all  enclosures  that  any  of  our  friends  want  to  have 
forwarded  to  us,  giving  proper  receipt  for  same. 

"We  will  arrange  to  forward  these  packages  in  good 
order,    subject,   of  course,   to   the   regular   transportation 


risks.  For  this  work  we  propose  to  make  a  nominal 
charge  which,  for  the  present,  will  be  as  follows:— Pack- 
ages about  size  8x10,  •">  cents;  packages  about  size  10x15, 
10  cents;  packages  about  size  (.5x25,  15  cents;  and  Larger 
packages  25  cents  and  up  according  to  size,  weight,  etc. 
This  will  include  boxing,  cartage,   etc. 

"If  after  closely  following  the  cost  of  handling  these 
enclosures  for  a  given  period,  it  is  found  that  these 
charges  are  too  high  or  too  low,  we  will  change  ac- 
cordingly, as  it  is  not  our  intention  to  mak£  this  depart- 
ment a  source  of  profit,  but  simply  an  accommodation 
to  the  trade,  insuring  more  prompt  and  careful  deliveries 
than  we  have  heretofore  been  able  to  give." 
Comi>"aints  in  Toronto. 

Toronto  publishers  and  wholesale  stationers  have  for 
some  time  felt  the  need  for  reforming  what  has  become 
somewhat  of  an  abuse.  The  book  and  stationery  busi- 
ness at  this  point  has  reached  large  proportions  and 
especially  at  this  time  of  the  year,  the  demands  on  ship- 
pers to  take  enclosures  increases  to  a  startling  extent.  • 
Shipping  rooms  are  inundated  with  packages  from  here, 
there  and  everywhere,  and  the  work  of  packing  these  is 
quite  an  imposition  on  the  house  making  the  shipment. 
The  selling  house  also  has  the  bother  of  sending  the 
goods  to  the  house  making  the  shipment. 

If  some  united  action  could  be  taken  along  similar 
lines  to  those  adopted  by  the  Boorum  &  Pease  Co.  of 
New  York,  the   problem   might  be  remedied. 

In  the  United  States. 

The  National  Association  of  Stationers  in  the  United 
States  have  been  considering  the  question  and  have  ap- 
pointed a  committee  on  enclosures.  At  the  last  annual 
/meeting  the  chairman  of  the  committee,  C.  A.  Stevens, 
of  Chicago,  in  his  report,  said: — 

"The  suggestion  has  been  made  that  in  order  to 
place  the  subject  of  enclosures  on  a  businesslike  basis,  ;>. 
system  of  charges  should  be  established,  based  on  the 
cost  of  the  service  to  the  jobber  or  manufacturer.  There 
are  packing  companies  in  New  York  City  and  other 
large  centres  who  make  a  specialty  of  receiving  and  for- 
warding enclosures  for  a  great  many  merchants  in  dif- 
ferent lines  of  trade  throughout  the  country.  These  act 
as  clearing-houses,  and  an  enlargement  of  this  plan  and 
its  urgency  upon  the  trade  looks  like  a  way  to  a  solu- 
tion of  this   vexing  problem. 

"Some  manufacturers  are  content  with  present 
methods,   with  the  exception  that   they  desire  enclosures 


Royal   WKite   Wedding's 

made  up  in  our  correct  sizes,  71-9,  71-8,  71-6%,  71-6^,  73-10^,  and 
71-11^  will  enable  you  to  supply  to  your  best  trade  tKe  most  fashionable 
styles.  Those  enumerated  give  a  -wide  range  in  sizes  of  sheets,  yet  all 
in  good  taste.     Samples  -will   be   sent  for   the  ashing. 

We  carry  other  shades  and    qualities  for   those    who    prefer   them. 


TRADE    MARK 


GEO.  B.  HURD  CEL  CO. 
Fine   Paper  MaKer 

425  (&.  427  Broome  Street,  New  YorK,  U.S.A. 
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to  be  signed  for,  and  a  uniform  method  of  checking  es- 
tablished. The  charges  for  clearing-house  service  based 
on  the  quotations  of  one  of  the  New  York  shipping 
houses  is  as  follows;  limit  of  weight  one  hundred  pound-;: 

Per  package   $0.05 

Per   original   case   30 

Case   and    cartage    1.00 

"There  is  no  doubt  that  by  a  well-considered  agita- 
tion the  clearing-house  idea  will  eventually  prevail  in 
the  trade." 


A  CLEVER  ANNOUNCEMENT  SCHEME. 

One  of  the  cleverest  schemes  ever  devised  to  inform 
the  trade  of  the  coining  of  commercial  travelers  is  that 
being  used  by  the  Copp,.  Clark  Co. 's  traveling  staff,  the 
invention  of  W.  G.  Nord.  In  form  it  is  like  a  police  court 
summons,  printed  on  the  regular  blue  paper  and  folded 
in  legal  style.  On  the  outside  appears  the  works  "Sum- 
mons to  Purchase."  On  opening  it  the  figure  of  a  police- 
man or  "The  Copp"  is  seen  and  under  the  heading  of 
"Headquarters,"  a  despatch  is  printed  informing  the 
recipient  that  the  Copp,  Clark  Company  want  "Order." 
The  travelers'  name  is  inserted  in  a  blank  and  the  date 
of  his  arrival  is  indicated.  Then  he  goes  on  to  say  "I 
have  been  duly  authorized  to  call  upon  you  provided  with 
a  good  supply  of  the  most  effective  and  up-to-date  am- 
munition to  enable  me  to  secure  the  said  desired  Order," 
etc. 

The  idea  is  unique  and  has  created  quite  a  stir  in 
the  trade. 


POST  CARDS  AND  ART  OF  WRITING. 

One  of  the  most  modern  inventions,  the  picture  pos- 
tal card,  is  the  very  potent  factor  in  bringing  about  a 
reaction  in  favor  of  writing,  says  a  writer  in  a  promin- 
ent daily.  The  desire  on  the  part  of  the  public  to  write 
messages  on  postal  cards  has  become  a  mania.  Wherever 
you  go,  evidences  are  to  be  seen.  Everybody  travels 
somewhere  now-a-days,  and  everybody  has  friends  to 
whom  postals  may  be  sent.  There  is  no  place  too  small 
to  escape  the  ubiquitous  camera,  and  the  farm  house  as. 
well  as  the  ever-inspiring  scenery  of  the  Yellowstone 
affords  a  subject  that  may  be  perpetuated  on  a  postal 
card.  They  are  more  graphic  than  spoken  words,  they 
have  a  stronger  impression. 

The  observer  can  tell  at  a  glance  now  where  the 
postal  counter  is  located  in  any  store,  newstand  or 
bazaar.  It  is  where  the  largest  throng  of  persons  is 
gathered.  Sometimes  they  are  three  or  four  deep,  and 
at  resorts  they  may  frequently  be  seen  waiting  patiently 
in  line.  On  a  trip  from  one  point  to  another,  the 
newsdealer  on  one  of  the  Great  Lakes  steamships  said 
he  had  sold  five  hundred  post  cards  the  other  day  within 
the  space  of  eighteen  hours.  This  meant  $12.50  receipts, 
with  a  fair  profit.  Long  before  the  end  of  the  voyage 
not  a  penny  stamp  could  be  secured  and  the  entire  stock 
of  post  cards  had  also  been  exhausted.  People  waited 
for  hours  for  an  opportunity  to  find  space  at  the  writ- 
ing tables  in  order  to  send  messages  on  these  cards. 

People  rack  their  brains  now-a-days  to  think  of  dis- 
tant friends  to  whom  they  can  send  a  picture  post  card. 
They  would  never  take  the  trouble  to  write  letters  to 
many  of  these  absent  ones,  and  thus  ties  of  kinship  and 
memory  are  being  reunited,  while  the  habit  o'f  hand- 
-  writing-  is  resumed. 


Higgins'  Inks   and  Adhesives 

Jl 


The  Higgins'  Inks  and  Adhesives  are  in  a  class  by  then-selves.  They  are 
the  best  goods  that  original  thought,  conscientious  workmanship  and  sustained 
high  ideals  can  produce.  They  are  largely  imitated  but  never  •  quailed.  They 
give  unvarying  satisfaction  to  consumers  and  dealers,  and  every  u>  it  is  backed 
by  our  absolute  guarantee.     Price  Lists  and  Discounts  on  Request. 

CHAS.  M.  HIGGINS  &  CO.,  New  York,  Chicago,  London 

Oriijinitors  and  Manulaclurers  of  Inks  and  Adhesives 
MAIN  OFFICE,  271  Ninth  St.        DnnAT/T  ,TXT     AT  V      ITC    A 
FACTORY,  240,  244  Eighth  St.        DROOKIAN,   IN.  I.,    U.O.A. 


"ROB  ROY" 

PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO.. 


This 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

.e,\6^  same  tools,  by  the  same 

ot^  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  Hinks, Wells  &. 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,    1901),  manufactured  for 

and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


HAVE  YOU  TRIED 

THIS 
ONE 


JOHN   HEATH'S   PENS 

Supplied    by   leading   Wholesale 
Houses   in   Toronto  and   Montreal. 
London  (Eng.  > Export  Agency : 

8  St.  Bride  St.,  London,  E.C. 

0278  TELEPHONE  PEN.  Reg.  in  Canada 


The 


REG: IN  CANADA 
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INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  givinghim  information  on  how  to  arrange  ads.  to  the  best 
advantage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.     Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN   PRINTER  AND  PUBLISHER 

Montreal  Toronto  Winnipeg 


ARTISTS'  MATERIALS 

We  keep  a  full  stock 

ARTISTS'  COLORS        ARTISTS'   CANVAS 

ARTISTS'   BRUSHES     ARTISTS'   BOXES 

Brushes,    Crayons,     Pencils, 

Studies,       all      Art      Goods. 

Send  for  catalogue. 

A.  Ramsay  &  Son  Co., 

MONTREAL 

Wholesale  Agents  for  :     WINSOR  &  NEWTON,  London 
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Waver  ley 
Pens 

What  makes  the  Waverley  Series  of  Pens 
sell  so  readily  is  their  incomparable  and  re- 
gular good  quality.  Every  pen  is  selected. 
They  are   known  all  over   the  world  as  the 

"Boons  and  Blessings" 

Sold  by  the  Leading  Wholesale  Houses 
Sample  Cards  &  Trade  Prices  sent  by  return  mail 

Wawerley  Works,     MACNIVEN  &  CAMERON, 

Edinburgh  Limited 
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SPENGERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


Special  Notice 

What  better  blank  book 
can  you  procure  than  a 
Frey  patent,  flat  opening 
sewed  book,  bound  sheep 
ends  and  bands  with  Byron 
Weston's  Paper  ? 


HOME  OFFICES 
AND  FACTORY 
Bridge,  Front 
and  York  Streets 
BROOKLYN,   N.Y- 

SALESROOMS 

109-111  Leonard  St. 

NEW  YORK 

220  Devonshire  Street 

BOSTON 

Republic  Building 
State  and  Adams  Sts. 

CHICAGO 


The  most  popular  pens  are 

ESTERBROOK'S 

MADE  IN  ALL  STYLES 


£]  ESTERBROOK&C? 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 

CANADIAN    AGENTS: 

THE    BROWN   BROS,  limited 

TORONTO. 
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PAYSON'S  INDELIBLE  INK 


HOTEL   DIRECTORY. 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard 
Commercial  Works 


Matte's  Interest  Tables 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum  by  Napol- 
eon Matte,  5th  Edition.    Price,  $3.00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  same  author.  On  fine  heavy  paper  and  strongly 
bound.     Price,  $3.00. 

Hughes'  Interest  Tables  and   Book  of 
Days   Combined 

At  3,  3V4.  4,  5,  f>%,  6,  7  and  8  per  cent,  per  annum.  By 
Charles  M.  C.  Hughes.    Price,  $5.00. 

Hughes'  Supplementary   Interest  Tables 

Comprising  a  Special  Interest  Table  for  daily  balances 
showing  interest  for  one  thousand  days  on  any  amount, 
rates  from  %  per  cent,  to  3}  per  cent.,  inclusive.  Also  a 
table  showing  interest  for  one  thousand  days  at  5  per 
cent.,  by  means  of  which  (in  connection  with  Compara- 
tive Tables',  interest  for  one  thousand  days  can  be  ob- 
tained at  any  rate  from  £  per  cent,  to  10  per  cent., 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
for  obtaining  interest  on  any  rate  from  i  per  cent,  to  10 
per  cent.,  inclusive,  on  the  basis  of  365  days  to  the  year 
in  J  per  cent,  rates.  By  Charles  M.  C.  Hu<jhek. 
Price,  $2.00. 

Hughes'  Interest  Tables 
At  6  and  7  per  cent.,  per  annum  (on  the  basis  of  365  days 
to  the  year  ,  for  one,  two,  three  and  four  months  and 
days  of  grace ;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.  By  Charles  M.  C.  Hughes  (on 
folded  card,  14Jx9V2),  strongly  bound.     Price,  $1.00. 

Hughes'  Savings  Bank  Interest  Tables 

At  2Vi,  3  or  3l/2  per  cent,  (each  on  separate  card),  on  the 
basis  of  one  month,  being  1-12  part  of  a  year.  By 
Charles  M.  C.  Hughes.    Price,  $1.00. 

Buchan's   Sterling  Exchange  Tables 

Converting  sterling  into  Canadian  currency,  and  vice 
versa,  advancing  by  8ths  and  16ths,  with  other  useful 
tables.  By  Ewing  Buchan.  Second  edition.  Price, 
$4.00. 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 
Showing  the  relative  value,  according  to  the  rate  of  dis- 
count in  London,  in  Canadian  and  New  York  systems  of 
quotations,  of  hills  of  exchange  drawn  at  any  rate,  of 
having  any  number  of  days  to  run,  etc.,  etc.  By  Ewing 
Buchan.     Price,  $4.00. 

Buchan's    Par   of  Exchange  (Canadian) 

(Jiving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £\  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.  By  Ewing  Buchan.  Price 
in  sheets),  each,  20c.;  mounted  (on  boards',  each,  35c. 

Import   Costs 

Showing  "  laid-down  costs  "  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  five  per  cent,  to  fifty  per  cent,  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 
per  cent,  rates.  A  separate  table  for  each  rate.  By  H. 
S.  Martin.  Price,  $1.50.  Full  hound  leather  -limp. 
New. 

The  Importers*  Guide 
A  hand-book  of  advancea_  of  sterling  costs  in  decimal 
currency  from  one  penny  to  1,000  pounds,  with  a 
FLANNEL  TABLE,  from  20  to  100  shillings  per  piece  of 
46  yards.  By  R.  Campbell  and  J.  W.  Little. 
Leather,  75c. 

The  Canadian  Customs  Tariff- 
Revised  to  date,  containing  lists  of  warehousing  ports  in 
the  Dominion,  the  Franco-Canadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs, 
German  Rixmark,  at  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money,  Harbor 
Dues,  etc.,  etc.     F.  Cap.  8vo,  cloth.     Price,  50c. 

MORTON,   PHILLIPS    &   CO., 

PUBLISHERS 

115  and  117  Notre  Dame  St.,  West,  MONTREAL 


WINDSO  i  HOTEL 

HAMILTO  1.  B23MJDA 
This  house  is  please  ntly  snd  conveniently  lo- 
atsd  on  the  East  side  of  Queen  Street.  The 
cooms  are  bright  and  cheerful,  Every  attention 
rapid  to  guests.  Billia-ds  and  Pool.  Hot  and 
cold  water  baths.    A.  MjNicoi.  Prop 


TOWER  HOTELQEORGETOWN 

i  w«tn  nw  i  ti_   DEMERAra 

BRITISH  3DTANA. 

This  first-class  note  lis  most  conveniently  situ- 
ated  in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  s tailings,  and  near  to  all  principal  publia 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Eleotrio  light  throughout. 


VICTORIA 

LODGE 

HAMILTON, 

BERMUDA 

Mrs.  J.  F.  SMITH,  Pre 

prietress, 

Opposite  Victoria    Park    and    Cedar 

Ave. 

Private  Board  $12  to 

(14  per  week. 

Open  Nov. 

Closes  in 

May. 

WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  8pai»*,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.       For  rates,    ect. 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway   New  York. 


THE  GRAND 

The  most  popular 
OTTAWA,  Oat.     James  K 

UNION 

lotel  in 
.  Paisley,  Prop 

HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS   AND   AUDITORS. 


JENKINS*  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fir*  Insurance  Agents,  1 54  Toronto  St. ,  Toronto. 

486  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.  Main  1985 


The  BROWN  BROS..  Ltd..  Toronto,  carry  a  full 
line  of  our   publications. 


The  Topaz  Pencil 

As  good  as  any  at  any  price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


SQUIBS. 

A  story  is  told  of  an  Arkansas  eircui! 
judge  who  found  that  no  pens,  ink,  or 
paper  had  been  provided,  and  upon  in- 
quiry it  developed  that  no  county  funds 
were  available  for  this  purpose.  The 
judge  was  about  to  hand  the  money  to 
I  lie  clerk  when  a  visiting  lawyer  spoke 
up,  in  an  aside  plainly  audible  over  the 
room.  "Well,"  he  remarked,  with  in- 
finite contempt,  "I've  seen  some  pretty 
bad  courts,  but  this — well,  this  is  the 
limit."  The  old  judge  flushed  darkly. 
"You  are  fined  $25  for  contempt,  sir. 
Hand  the  money  to  the  clerk,"  he  said, 
and  when  the  pompous  visitor  had 
humbly  complied,  he  continued:  "Now, 
Mr.  Clerk,  go  out  and  get  what  pens,  ink 
and  paper  the  court  may  require,  and  if 
there  is  anything  left  over,  you  may  give 
this  gentleman  his  change." 

On  the  way  to  the  office  of  his  pub- 
lishers one  crisp  fall  morning,  James 
Whitcomb  Riley  met  an  unusually  large 
number  of  acquaintances  who  comment- 
ed conventionally  upon  the  fine  weather. 
This  unremitting  applause  amused  him. 
When  greeted  at  the  office  with,  "Nice 
day,  Mr.  Riley,"  he  smiled  broadly. 
"Yes,"  he  agreed.  "Yes,  I've  heard  it 
highly  spoken  of." 

"Here,  clerk,  I'm  in  a  hurry.  I  want 
a  book  for  jny  husband.  It's  his  birth- 
day. And  I  want  it  for  a  present.  Show 
me  what  you  have  and  be  quick  about  it. 
Nothing  too  expensive,  mind  you,  and  I 
don't  want  anything  too  cheap,  either; 
do  you  hear?  He's  a  mild-mannered 
man,  and  not  fond  of  sports,  so  don't 
show  me  anything  in  that  line.  For 
goodness'  sake,  don't  offer  me  any  of 
these  trashy  novels,  and  no  matter  how 
much  you  try  to  persuade  me,  I  won 't 
take  anything  in  the  way  of  history  or 
biography.  Come,  now,  I'm  in  a  dread- 
ful hurry,  and  I've  already  wasted  too 
much  time  here.  Of  course,  you  don't 
know  my  husband,  but  from  all  I've 
said  can''t  you  suggest  something  ap- 
propriate?" 

"Yes,  ma'am.  Here  is  a  little  volume 
entitled  'How  to  Manage  a  Talking 
Machine.'  "—Tit-Bits.  ' 

"Sir,"  says  the  aggrieved  customer, 
approaching  the  bookseller,  "I  have 
called  to  express  my  opinion  of  your  busi- 
ness methods."  "What  is  wrong?"  de- 
ferentially asked  the  bookseller.  "I 
bought  a  set  of  Shakespeare  from  you 
last  year.  It  weighed  fourteen  pounds. 
Yesterday  I' ordered  a  duplicate  set  for 
my  son  's  library,  and  it  only  weighs  13 
pounds,  9  ounces.  I'd  have  you  under- 
stand, sir,  that  there  is  a  city  ordinance 
against  short  weights."  Thoroughly 
humbled,  the  bookseller  made  up  the 
shortage  with  seven  ounces  of  miscel- 
lany. 
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POST  CARDS  AND  THE  REST  CURE. 

The  much-abused  picture  post;il  caul  has  at  last 
found  its  humanitarian  mission,  says  tjhe  New  York 
World.  Last  Summer  it  formed  part  of  the  rest  cure 
prescribed  for  the  high-strung  Summer  vacationist. 

"Take  no  stationery  with  you.  Write  no  letters. 
Stick  to  postals  and  write  just  your  name  or  a  brief 
greeting  on  each  of  these.  Forget  your  friends  -  and 
rest." 

These  were  the  orders  of  many  up-to-date  physi- 
cians who  thus  tried  to  combat  the  national  nerve 
evil,  high  tension  and  overwork.  The  average  woman  off 
on  a  vacation  once  spent  several  hours  a  day  writing 
voluminous  descriptions  of  vacation  joys  to  stay-at- 
homers.  The  nerve  strain  of  writing  a  clever,  telling 
letter  is  tremendous,  and  so  doctors  prescribe  the  postal 
card,  not  as  an  amusement  but  as  a  remedy. 

At  all  the  resorts  immediately  surrounding  New 
York  the  sale  of  postal  cards  of  a  refined,  artistic  char- 
acter trebled  last  season.  In  the  residential  districts  of 
the  city,  where  stay-at-homes  congregated,  the  postmen 
reported  the  postal  card  mail  from  vacationists  far  sur- 
passed that  of  letters. 

In  one  resort  of  1,000  souls  a  supply  of  25,000  post- 
als, picturing  the  charms  of  the  neighborhood,  was  ex- 
hausted by  July  15,  and  no  more  local  views  could  be 
secured  for  the  Summer  trade.  In  other  resorts,  like 
Ocean  Grove,  N.J.,  Atlantic  City,  etc.,  hundreds  of 
thousands  of  postal  cards  were  mailed  out  daily,  and  at 
hotels  where  the  fortnight  vacation  trade  was  heaviest 
the  postal  card  mail  was  three  times  as  heavy  as  the 
letter  mail. 


Holiday  Time  Is 
Spending  Time 

Get  ready  for  the  holiday  rush  and 
its  resulting  requirements  by  ordering 
a  supply  of  seasonable  goods. 

Joys,       Dolls,      Games, 
Fancy    Goods,    Etc. 

will  be  in  big  demand.  Don't  let 
your  customers  find  you  asleep. 
Order  your  stock  now — you  stand  to 
lose  money  by  waiting.  We  give 
you  prompt  shipments— close  prices — 
up-to-date  goods. 

The    Sutcliffe  -  Edmison 


WHOLESALE 
FANCY   GOODS 


Co.,   Limited, 

76  York  St.,   Toronto,   Canada 


Lond 


on 


Paris 


Berl 


in 


Cape   Town 


New   York 


Raphael  Tuck  &  Sons  Co.,  Limited 


By   Special  Appointment 


TRADE  MARK 


Publisher*   by   Special    Appointment    to  Their 

Majesties  King  Edward  VII  and  His 

Queen  Alexandra 

9-17    St.   Antoine  Street, 

Montreal,  P.Q. 


Publishers  by  Royal   Warrant 


Christmas  and  New  Year  Cards 

Over  one  thousand  entirely  new  sets,  comprising  in  the 
aggregate  a  wealth  and  variety  of  subject  adapted  to 
every  possible  taste 

Valentines  Are  Now  Being  Shown 

by  our  representatives.  Their  magnificent  success  of  last 
year,  added  to  the  charm  of  novelty,  superiority  of  repro- 
duction and  general  excellency  of  the  new  collection  will 
ensure  them  a  welcome  reception  everywhere. 


Toy  Books  and  Juveniles 

In  great  variety  and  of  unsurpassed  beauty  and  excellence. 

Christmas  and  New  Year  Post  Cards 

Unapproachable  for  beauty  of  design,  elegance  of  finish 
and  appropriateness.  Glistening  dew  effects  more  beauti- 
ful than  ever,  and  bewildering  in  their  variety. 

Holly  Specialties 

Such  as  Seals,  Tags,  Embossed  Greeting  Cards,  in  great 
variety. 


Christmas  Tree  Ornaments,  etc.,  etc. 
Paper  Dolls,  Half  Masks,  Reliefs,  Wall  Texts 


Complete  Descriptive  Catalogue  Forwarded  Free  Upon  Application. 
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Exhibit  of  Cassell  &  Co.  at  Toronto  Exhibition. 


A  SPLENDID  PUBLICATION. 


The  Copp,  Clark  Co.  Issue  a  Handsome  and  Most  Com- 
prehensive Catalogue. 

The  preparation  of  a  catalogue  is  a  task  that  requires 
infinite  pains,  accuracy  "and  a  vast  amount  of  detail.  It 
often  means  years  of  work.  A  severe  loss  to  the  Copp, 
(Mark  Co.  occurred  when  their  big  warehouse  was  de- 
stroyed by  the  disastrous  fire  of  1904.  In  that  blaze 
all  the  sheets,  which  were  in  preparation  for  their  large 
and  comprehensive  catalogue  were  also  consumed.  How- 
ever, the  labor  of  setting  about  its  preparation  was  again 
undertaken  and,  after  much  compilation  and  tabulation, 


the  production  has  just  appeared.  It  is  admirably  print- 
ed, strongly  bound  and  splendidly  illustrated.  No  more 
attractive  or  complete  publication  has  been  issued  by  any 
Canadian  stationery  or  book  publishing  house.  It  is  a 
valuable  work  of  reference  and  designed  to  enable  mer- 
chants to  select  on  short  notice  such  articles  as  they  re- 
quire. There  are  150  representative  pages  all  filled  with 
clear  cuts  of  the  most  saleable  standard  goods  in  stock. 

A  copy  was  forwarded  to  all  the  customers  and  pros- 
pective customers  of  the  house,  with  a  card  inserted  which 
the  recipient  was  requested  to  return  as  an  acknowledg- 
ment that  he  had  received  the  catalogue.  Many  compli- 
mentary things  Avere  said  as  to  the  enterprise  and  pro- 
gressive spirit  of  the  firm.     The  trade  certainly  was  not 
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Private  Greeting  Cards 

Our  stock  of  BLANKS  is  now  complete  and  the  collection  presents  a  FINE  VARIETY  OF 
DESIGNS  (over  130),  including  the  COATS  OF  ARMS  of  the  various  PROVINCES  and 
DOMINION  OF  CANADA,  together  with  representations  of  the  MAPLE  LEAF  and  other 
EMBLEMS  of  our  country. 

NOW    IS    THE     TIME    TO    DO 
BUSINESS    WITH    THESE    CARDS 

Set  of  samples,  together  with  all  particulars  will  be  sent  on  application. 

The  Copp,    Clark   Company,    Limited 

64   and  66  F  R  O  N  T    STREET,  W,      -      -      - 


TORONTO 


slow  in  expressing  its  appreciation.  Some  of  the  bright 
words  in  reference  to  the  catalogue  will  be  read  with  in- 
terest.    Here  they  are: 

Gems  of  Trade  Opinion. 

"We  wish  to  compliment  you  on  its  arrangement,  fine 
engravings  and  general  appearance." 

"This  catalogue   will  prove  very  useful  to  me." 

''It  will  prove  very  useful  in  making  up  orders." 

"It  is  highly  creditable  to  the  old  reliable  house." 

"Thanks  for  the  nice  catalogue,  just  what  I  wanted 
long  ago." 

"The  most  useful  list  ever  got  out  in  Canada.  No  hot 
air." 

"It  is  the  most  complete  stationery  catalogue  I  have 
seen  and  will  till  a  long-felt  want.  Many  thanks.  It  is 
iirst-class  and  very  useful." 

"I  have  examined  it  and  congratulate  you  on  its 
completeness!  I  have  placed  it  in  a  handy  place  for 
reference. ' ' 

"It  will  fill   a  long-felt  want." 

"Glad  to  have  it  for  reference." 

"It  will  be  of  great  mutual  benefit." 

"Find  it  just  what  is  required." 

"0.  K." 


REILLY  &  BRITTON  CO. 

The  Reilly  &  Britton  Co.,  of  Chicago,  have  for  a  num- 
ber of  years  paid  particular  attention  to  juvenile  books, 
and  each  year  have  had  one  or  more  of  the  season's  suc- 
cesses. This  year  their  leader  for  the  children  is  "Doro- 
thy and  the  Wizard  in  Oz,"  (price,  $1.25),  by  L.  Frank 
Baum  who  is  under  exclusive  contract  to  the  Reilly  & 
Britton  Co.  for  a  term  of  years.  "Dorothy  and  the 
Wizard  in  Oz,"  is  the  only  new  Baum  book  published,  or 
to  be  published  this  year.  In  it  the  "Wonderful  Wizard" 
reappears  for  the  first  time  since  the  publication  of  the 
"Wizard  of  Oz."  In  point  of  manufacture  and  origin- 
ality in  make-up,  the  new  Baum  book  excels  any  previous 
book  by  this  author.  The  pictures,  of  which  there  are 
many,  were  painted  by  John  R.  Neill  and  are  beautifully 
reproduced  in  colors. 

Under  the  name  of  "Children's  Stories  That  Never 
Grow  Old"  series,  there  have  been  published  m  abridged 


form  twenty-four  famous  classics  for  children,  gorgeously 
illustrated  with  wonderful  pictures  in  colors,  by  John 
R.  Neill.  These  books  are  I  en-cent  sellers  and  are  uniform 
in  size  with  the  famous  "Teddy  Bears"  books  issued  by 
Reilly  &  Britton  last  year.  Nineteen  of  the  twenty-four 
classics  referred  to  above,  are  incorporated  in  one  cloth- 
bound  volume  under  the  title  of  "Children 's  Stories  That 
Never  Grow  Old."  This  book  has  seventy-eight  j.ull- 
page  illustrations  in  brilliant  colors  and  a  pictorial  cover 
design.     Price,  $1.00. 

Two  other  books  that  have  attained  a  large  sale  are 
the  "Peter.  Rabbit  and  Black  Sambo  Painting  Book," 
bound  in  boards  and  illustrated  in  colors,  and  "Baby's 
Childhood  Days,"  a  record  book,  designed,  decorated  and 
hand-lettered  throughout  by  Dulah  Clarke  Krehbiel.  This 
latter  book  is  put  up  in  three  editions:  Boards,  De  Luxe 
and  Persian  Ooze.  There  is  a  new  Teddy  Bear  book  en- 
titled "The  Teddy  Bears  in  Fun  and  Frolic,"  with  color- 
ed pictures  and  bright  pictorial  cover  by  J.  R.  Bray,  of 
Judge. 

For  the  boys  there  is  a  new  series  of  books  by  Floyd 
Akers  called  "Boy  Fortune  Hunters'  Series,"  in  which 
three  titles  are  published  this  year:  "The  Boy  Fortune 
Hunters  in  Alaska,"  "The  Boy  Fortune  Hunters  in 
Panama  "  "The  Boy  Fortune  Hunters  in  Egypt."  These 
stories  are  full  of  adventure  and  excitement,  but  perfect- 
ly clean  in  tone.     Price,  60  cents  per  volume. 

In  the  successful  Aunt  Jane  Series,  by  Edith  Van  Dyne, 
there  is  a  new  title,  "Aunt  Jane's  Nieces  at  Millville," 
making  three  books  in  this  line.  All  are  illustrated  by 
Emi!e  A.  Nelson.  The  list  price  on  these  popular  books 
was  formerly  $1.25,  but  has  been  reduced  to  60  cents. 
The  list  price  of  "Annabsl"  has  also  been  reduced  from 
$1.2,3   to  60  cents. 

"Johnny  Hep,"  written  and  pictured  by  H.  L.  Sayler, 
an  illustrated  book  of  manners  for  little  folks,  in  which 
r,  wooden  soldier  does  all  the  posing  and  supplies  each 
lesson   in   deportment. 

"Toasts  You  Ought  to  Know"  is  a  second  book  by 
•lanet  Madison,  who  compiled  that  charming  book  of 
love  poems,  "  Sweetheai'ts  Always,"  "Toasts  You  Ought 
to  Know"  is  printed  throughout  in  two  colors  and  has  s 
capital  picture  in  colors  by  Manning  as  the  cover  inlay. 
This  book  is  issued  both  in  cloth  and  Persian  ooze  bind- 
ing. 
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BETELGUESE 

A  Trip  through  Hell 

by 
JEAN  LOUIS  De  ESQUE 

The  following  classic  lines: 

To  muse  in  gorces  dank  and  bleak 
'Mid  shatter 'd  mounts  that  devils  split! 
To  mourn  in  p'.asmic  Temple's  fold 
With  gyving  sod  no  King  can  shirk! 

Vie  with  Shakespeare's  immortal  line : 

To  lie  in  cold  obstruction  and  to  rot. 

And  these  lines : 

Ere  long  they  peer  at  waters  green 

That  pour  in  forges  dank  and  cold, 

Whence  glare  the  eyes  of  Hell  in  lust 

As  Cyclops  stem  the  pyre's  glow, 

'Mid  haunts  of  sin  and  purple  sheen 

Of  shales  and  husks  of  monsters  told 

As  vultures  to  both  scale  and  dust. 

Then  witches  in  an  implex  dell 

With    straggling   robes    and    burnished    hair, 

Flee  thro'  Autumnal  shades  and  dyes, 

While  quickly  from  the  sandaled  gloom 

That  struggles  at,  the  pillared  light, 

Provoked  by  turgid  drops  of  blood, 

She  gleams  upon  a  tower 'd  home 

That  gyving  hands,  of  crafty  imps, 

Reared  for  the  Vandals  of  the  night, 

Where  seething  pores  froth  devils'  flood, 

And  dusky  shales  leak  scarlet  foam, 

Or  lightly  lifts  her  feet  and  skimps 

Unto  a  rubier  bower 'd  vale, 

To  list  unto  a  clanging  bell 

That  spells  these  signs  to  startled  wrecks — 

Titan's  satellites,  Hell  and  Circe! 

Vie  with  Keats' : 

— Magic  casements,  opening  on  the  foam 
Of  perilous  seas,  in  faery  land  forlorn — 

Or  Coleridge's : 

A  savage  place!  as  holy  and  enchanted 

As  e'er  beneath  a  waning  moon  was  haunted 

By  woman  wailing  for  her  demon   lover. 

De  Esque's : 

And  sea-linkt  skies  of  charriel  black — 
A  savage  dome !  streaked  scarlet  red, 

Where   maids    for    demon    lovers   mourn, 
And  caskets  spew   a   dusky   foam — 

Without  a  doubt  the  most  remarkable  poem  written  in  a  decade.  Two  editions 
exhausted  before  publication  date.  Half-tone  posters,  10  X  14  on  request. 
12  mo.,  Cloth,  Gilt  top.     $1.25. 

SILENCE 

A  Compound  Problem  Novel,  By  Stewart. 

One  of  the  best  sellers  in  the  United  States.    Third  Printing. 

12  mo.,  cloth.     REGULAR  DISCOUNTS     $1.50 


SOME  OF  THE  SEASON'S  JUVENILES. 


Connoisseur's 
Press 


Jersey  City, 
NJ. 


Many    Charming    Books    Published    for    Children — The 
Height  of  Beauty  and  Attractiveness  Attained. 

The  season  of  1908  will  go  down  as  particularly  rich 
in  juveniles.  Apart  from  the,  many  titles  announced  by 
the  British  publishers  and  referred  to  in  earlier  pages, 
there  are  a  great  many  publications  stocked  or  imported 
by  Canadian  wholesale  booksellers  which  require  special 
attention. 

"Dorothy  and  the  Wizard  in  Oz,"  published  by 
Reilly  &  Britton  Co.,  of  Chicago,  and  sold  in  Canada 
by  the  Copp,  Clark  Co.,  is  the  new  Oz  book  for  190S. 
In  it  we  are  provided  with  more  delightful  adventures  in 
the  wonderful  land  of  Oz,  with  many  gorgeous  illustra- 
tions. 

"Toodles  and  the  Snow  Man,"  and  "Prince  Babil- 
lon,"  are  publications  of  the  Copp,  Clark  Co.,  with 
exquisite   colored   plates. 

Millicent  Sowerby,  one  of  the  foremost  illustrators 
of  the  day,  has  three  juveniles,  "Childhood,"  "The 
Bumbletoes"  and  "Alice  in  Wonderland,"  all  filled  with 
her  pictures  in  colors.  These  books  are  imported  by  the 
Copp,  Clark  Co. 

"Babes  and  Blossoms"  is  an  instructive  as  well  as 
entertaining  little  book  for  young  children.  A  rhyme 
is  printed  on  each  page  with  a  blank  at  the  end  into 
which  the  name  of  a  flower,  also  printed  on  the  same 
page,  fits.     This  is  another  Copp,  Clark  importation. 

Children's  Stories  that  Never  Grow  Old  Series  con- 
sists of  twenty-four  standard  juveniles,  published  by  the 
Reilly  &  Britton  Co.,  Chicago.  They  are  divided  into 
four  sets.  Each  book  contains  32  pages  with  full-colored 
end  sheets,  title  page,  etc.,  and'sell  at  15  cents. 


WINNIPEG  STORE  BURGLARIZED. 


Russel,  Lang  &  Co.'s  Store  Entered  and  Entire  Stock  of 

Waterman's  Ideal  Fountain  Pens  Stolen — 

Warning  to  Trade. 

On  Friday  night,  October  2,  the  book  and  stationery 
store  of  Russelj  Lang  &  Co.,  Winnipeg,  was  entered  by 
burglars,  who  got  away  with  their  full  stock  of  Water- 
man's Ideal  fountain  pens.  These  pens  have  not  been 
recovered  and,  if  pens  are  offered  to  any  dealer,'  other 
than  by  the  L.  E.  Waterman  Co.  of  Canada,  immediate 
notice  should  hs  sent  to  Montreal. 


RAPHAEL  TUCK  &  SONS  CO. 

Raphael  Tuck  &  Sons,  Company,  Ltd.  are  showing  a 
wide  range  of  Christmas  and  New  Year  cards  and  calen- 
dars, toy  books,  Christmas  and  New  Year  post  cards,  holly 
specialties,  Christmas  tree  ornaments,  etc.  Descriptive 
catalogues  will  be  furnished  upon  request,  and  it  is  ad- 
visable to  see  these  catalogues  or  samples  of  the  different 
lines  before  completing  purchases  of  Christmas  goods. 


REILLY  &  BRITTON  CO. 

"Forget-Me-Nots"  is  described  as  "an  everyday  book 
for  everybody  in  which  to  make  all  kinds  of  memoranda." 
But  for  the  illustrated  department  headings  in  colors,  by 
Clara  Powers  Wilson,  the  pages  are  blank  and  meant  for 
the  recording  of  personal  notes  and  information;  very 
attractively  oound  in  cloth,  boxed;  also  in  Persian  ooze, 
boxed. 
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Special  Advertisements  of  Canadian  Books 

Including  Books  by  Canadian  Authors  and  Books  about  Canada 
One  Inch  Space,  Two  Dollars  for  Single  Insertion  and  One  Dollar  for  Each  Subsequent  Insertion 


FICTION 


H I STO  RY 


ANNE  OF  GREEN  GABLES 

By  L.  M.  Montgomery 

A  charming'  Canadian  story  by  a  young    Prince   Edward    Island  lady, 

with  scene  laid  in  the  Maritime  Provinces. 


CLOTH,  Illustrated,  $1.50 


L.  C.  PAGE  &  CO. 


200  8ummer  8t.,  BOSTON 


SOWING  SEEDS  IN  DANNY 

By  Nellie  L.  McCllng 

An  inimitable  picture  of  domestic  life,  somewhat  after  the  style  of  "Mrs. 

Wiggs,"  by  a  Manitoba  lady. 

CLOTH     -     $1.25 

WILLI  4  M  BRIGGS TORONTO 


ESSAYS 


AN  ALABAMA  STUDENT 

AND  OTHER  BIOGRAPHICAL  ESSAYS 

By  William  Osler,  M.D.,  F.R  S. 
Regius  Professor  of  Medicine,  Oxford 

Thirteen  Essays  about  Famous  Medical  Men.        CLOTH,  $2.00 
OXFORD  UNIVERSITY  PRE8S,  Canadian  Branch      -     TORONTO 


CANADIAN  TYPES  OF  THE 

OLD 

REGIME 

By  Charles  W.  Colbv 

Professor  of  History  in  McGill  University 

A  valuable  contribution  to  Canadian  history. 

CLOTH     -    $3.00  NET 

HENRY  HOLT  &  CO. NEW  YORK 

A  CANADIAN    MANOR   AND   ITS 
SEIGNEURS 

THE  STORY  OF  A  HUNDRED  YEARS- 1  761-1861 

By  George  M.  Wrong,  M.A. 

Professor  of  History  in  the  University  of  Toronto 

The  story  of  the  Manor  House  at  Murray  Bay,  near  Quebec. 

CLOTH    -    $3  0  i  NET 

MACMILLAN  CO.  OF  CANADA  ....  TORONTO 


CONQUEST  OF  THE  GREAT 
NORTHWEST 

By  Acnes  C    Lait 

Being  the  story  of  the  adventurers  of  England  known  as  the    Hudson's 

Bay  Company. 

2  VOLUMES  IN  A  BOX     -     $5.00  NET 

MUSSON  BOOK  COMPANY        .....        TORONTO 


QUICK  SELLERS  WORTH  CONSIDER  A  TION 


Castles'  WROTH.     SI.  25.      Their   only  novel  since   "The  Pride  of  Jenico,"   and  already  a  better  seller. 

Herrick's   TOGETHER.     $1.25.      A  novel  of  marriage.      Already  on  the  "bestsellers  "  list. 

Mrs.  Cotes'  COUSIN  CINDERELLA.     $1.25.      The  sale  recalls  that  of  her  "American  Girl  in  London." 

Booth's   THE  CLIFF  END.     $1.25.      Going  into  still  another  edition. 

Churchill's  MR.   CREWE'S   CAREER.     $1.50.      Four  months  at  the  top  of  the  list. 

Crawford's   PRIMA  DONNA.     $1.50     This  has  prepared  a  clear  path  for  "  The  Diva's  Ruby." 


NEW  NOVELS  WORTH  ORDERING 

Crawford's  THE  DIVA'S  RUBY.    $1.50.  A  sequel  to  two  big  sellers- "Fair  Margaret"  and  "Prima  Donna." 
Lucas'  OVER   BEMERTON'S.     $1.50.      "A  cozy,  intimate  novel."  Do  you  recall  "  Listener's  Lure?  " 
Ouida's  HELIANTHUS.     $1.25.      Her  last  and  greatest  novel. 

Wells'  THE  WAR  IN   THE   AIR.     $1.25.      (Ready  Oct.  25th.)    It  is  to  be  hoped  that  by  that  time  the 
prophecy  of  a  British-German  war  may  not  be  a  reality. 


CHRISTMAS  BOOKS 

Sir  W.  S.  Gilbert's  THE  PINAFORE    PICTURE   BOOK  with  many  colored  illustrations .      $1.50. 
PEEPS    AT  MANY    LANDS.    Each  60  cents.     Fifteen   titles,  each    containing  12    illustrations    in   color, 

Extra  volume,  The  World,  has  36  colored  plates.     $1.25. 
Kipling's   THE  JUNGLE    BOOK.     $1.50.    A  new  edition  with  colored  illustrations. 


Kipling's    LETTERS  TO   THE    FAMILY.     (Written  from  Canada).   Paper,  25  cents. 

Kipling's  Complete  Prose  Works,  18  vols.,  in  a  box,  thin  paper,  limp  leather  covers,  gilt  edges,  each  $1.50. 


The  Macmillan  Co.  of  Canada,  Ltd.,    -   Toronto 
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Interesting    Facts    and    Figures    About    the  Post    Card    Trade 

The  Condition  of  the  Trade  in  Canada — A  Report  on  Conditions  in  Germany — 
How  Post  Cards  have  Affected  the  Art  of  Writing — The  Origin  of  Post  Cards. 


A  representative  of  one  of  t he  largest  post  card  pub- 
lishing houses  in  the  world,  makes  the  statement  that 
lli:'  post  card  business  is  on  the  increase.  It  was  suggested 
tn  him  that  some  smaller  houses  were  conscious  of  a  fall- 
ing off  in  trade.  This  he  said  might  be  so,  as  certain 
lines  were  not  so  much  in  demand  now,  but  the  post  card 
which  depicts  scenes,  and  is  used  by  travelers  and  tour- 
ists as  a  pictorial  record  of  their  travels  has,  and  h-2 
maintains,  will  always  have  a  sale.  The  post  card  busi- 
ness has  run  to  all  sorts  of  extremes,  many  of  which  were 
only  fads  that  had  their  day  and  have  gone  the  way  of 
all  fads,  but  the  better  grade  of  card  which  deals  with 
the  cities,  villages  and  towns,  with  the  country  and  coun- 
try life  will  be  in  demand  as  long  as  people  travel,  or  un- 
til some  more  attractive  form  is  discovered  of  sending  to 
one's  friends  a  representation  of  the  scenes  which  have 
delighted  the  tourist.  This  argument  appears  to  be 
logical,  too.  With  improvements  in  photography  and 
methods  of  transferring  these  photographs  to  printing 
presses  and  various  other  processes  each  day  being  im- 
proved upon,  the  post  card  is  becoming  in  many  instances 
a  thing  of  genuine  artistic  value. 

Not  only  are  the  natural  and  artificial  beauties  of  a 
country  faithfully  reproduced  now  but  series  of  cards 
may  now  be  purchased  which  deal  with  the  native  habits 
and  customs  of  the  people,  their  national  costumes.  In 
short,  no  field  seems  now  to  be  immune  from  this  com- 
paratively new  industry.  It  is  obvious  that  there  is  no 
reason  why  they  should  not  have  come  to  stay,  as  it  is 
so  easy  to  despatch  a  card  which  will  convey 
infinitely  more,  than  numberless  letters  would 
to  say  nothing  of  their  pictorial  value.  Taking  every- 
thing into  consideration,  it  is  plain  this  business  's 
founded  on  good  solid  principles  as  it  fulfils  admirably 
a  human  want,  therefore,  it  will  continue  to  perform  il- 
function  for  humanity. 

Picture  Post   Cards  in  Germany. 

Vice-Consul  James  L.  A.  Burrell,  U.S.A.,  writing- 
from  Magdeburg',  gives  the  following'  account  of  the 
present  serious  depression  in  the  picture  post  card  busi- 
ness in  Germany  and  elsewhere: 

The  crisis  in  the  picture  post  card  business  is  here 
ascribed  to  the  fact  that  the  "boom"  in  this  business 
developed  later  in  the  United  States  than  in  England 
and  on  the  Continent,  which  led  to  heavy  speculation  on 
the  part  of  the  dealers,  who  piled  up  an  enormous  stock, 
keeping-  busy  not  only  the  presses  in  the  United  States, 
but  also  those  in  England  and  on  the  Continent,  par- 
ticularly in  Germany.  In  the  latter  part  of  1907,  how- 
over,  although  the  falling-  off  in  the  demand  on  the  part 
of  the  American   public   was   not   noticeable,   came  a   ca- 


tastrophe; the  dealers,  who  could  not  afford  to  hold  their 
large  supplies,  were  obliged  to  get  rid  of  them  at  any 
price.  The  European  post  card  industry  lost  heavily, 
sometimes  as  much  as  $20,000  to  $25,000  on  a  single 
customer.  Part  of  the  supply  which  was  unsalable  in 
America,  as  well  as  the  Continental  overproduction,  came 
into  the  English  market,  and  to  this  cause  a  well-known 
English  firm  attributes  the  decrease  in  their  sales. 

The  value  of  post  cards  exported  from  the  Magde- 
burg- consular  district  to  the  United  States  during  the 
six  months  ended  June  30,  1908, '  was  $21,078,  and  for 
the  same  period  in  1907  was  $26,130.  According-  to  the 
Statistisches  Jahrbuch  fur  das  Deutsche  Reich,  the  value 
of  picture  post  cards  exported  from  Germany  to  the 
United  States  during  1907  was  13,190,000  marks  ($3,- 
139,220),  as  opposed  to  4,080,000  marks  ($971,040)  in 
1906.  The  total  value  of  the  post  card  export  of  Ger- 
many to  all  countries  is  given  as  25,835,000  marks. 

How  Picture  Post  Cards  Originated. 

The  following  interesting  tale  of  how  picture  post 
cards  originated  has  recently  been  printed: 

Not  many  years  ago  a  French  dealer  in  stationery 
conceived  the  idea  of  printing  on  postal  cards  a  picture 
of  a  famous  regiment  of  soldiery.  Little  dreaming  of 
the  possibilities  of  the  industry  he  was  thus  fathering, 
his  cards  sold  rapidly,  and  mother  men,  quick  to  see  the 
selling  possibilities  of  the  feature,  took  the  matter  up. 
Germany  especially  went  in  for  souvenir  post  cards 
heavily,  and  even  to-day  an  immense  quantity  of  the 
cards  sold  in  America  are  printed  in  the  land  of  the 
Kaiser. 

German  makers  of  postals  have  achieved  fame  in  the 
industry,  and  their  work  evidences  a  high  degree  of  ad- 
vancement. Many  stationery  dealers  of  Puget  Sound 
send  local  views  to  Germany  and  orders  for  their  re- 
production on  postals  for  local,  sale. 

It  is  ten  years  since  the  Germans  took  hold  of  the 
idea  in  earnest.  Since  then  the  craze,  if  such  it  may  be 
termed,  has  spread  to  all  countries,  and  the  trade  in 
souvenir  postals  has  assumed  enormous  proportions.  In 
one  day  during  the  height  of  the  season  at  Coney  Island 
last  Summer  no  less  than  200,000  were  mailed.  During- 
the  year  1906  something-  like  210,000,000  were  mailed  in 
Germany. 


POST  CARDS 


Brown,  Black, 
Colored,  Birth- 
day, Comic. 


All  the  Latest  German  Finest  Novelties  at  Wholesale  Rates. 


Sample  Collection  $5. 


Established  1895 


VERLAG  ANT.  GERSTENKORN,  Hamburg 


QUALITY   BETTER   THAN   ANY,    DELIVERED   QUICKER   THAN    MANY  ! 

POSTCAkD 

Write  to 

MESSRS.    W.    NEUMANN    &    CO. 

42  Wasserthorstrasse 


Collotype 

post  cards  of  high-class  finish  MADE  TO  ORDER 

Hand  colored  collotype  cards.  Double  tone  collotype  card 

Photocrom  collotype  cards. 

Glossy  collotype  cards  and  all  kinds  of  view  albums  and  sample  sheets. 

Wholesale  and  export  only. 

Address  for  Cablegrams   :     Lichtdruok,  Berlin 


Berlin  S.  42 

Germany 
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THANKSGIVING    POST  CARDS 

NOVEMBER    9TH     HAS    BEEN    PROCLAIMED 

THANKSGIVING    DAY 

These  Post  Cards  will  have  a  very  large  sale. 

A   more    interesting    remembrance    could    not   be    sent   among    friends  at  this 
festive  season  of  the  year. 

ORDER  AT    ONCE  A  GOOD   SUPPLY.  PRICE,   $1.00   PER    100,   ASSORTED. 

Sfte   COPP,  CLARft  COMPANY,  LIMITED 

&•♦    .nd    e>&    FRONT    STREET    W..       -       TORONTO 


A  Money  Maker 
The 

"Wellington" 

Photo  Specialties 

"The  World's  Standard" 

They  will  pay  you  handsome  profits. 
Carry  them  as  a  side  line. 
For  Price  Lists  and  Particulars  write 


Ward  &  Co., 


13  St.  John  St.. 


Montreal.  P  Q. 


\. 


/ 


Pictu 


re 


Made  to  order  only 
according  to  instruc- 
tions supplied. 


Very  fine 

make.  First 

class  Goodi 

only. 


-/ 


Post 


Cards 


Specialties: 
riodern    Heliotype 

styles, 
plain  and  coloured. 

Well  known  for  efficiency  and 
high-class  workmanship. 

OLLo  Leder 

Dresden  7    SaxoI,y 

Picture  Post  Card  Manufacturer. 
WHOLESALE  EXPORT 


N>' 


M.  T.  SHEAHAN 

OF  BOSTON 

Wants  a  Man  Located  in  Toronto 


HAVING  AN  OFFICE  TO  HANDLE 
HIS     GOODS     FOR    CANADA 

Only    a    First-class    Salesman,    a   man    of  solid    character   and 
some  means  would  do  to  show  the  best  and  the  original  lines  in 

PASSEPARTOUTS,  MOUNTED  GOODS, 
CALENDARS  and  POST  CARDS. 


as 
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What  the  Wholesalers  and  Manufacturers  are  Offering 


New  Lines  for  the  Retail  Trade — 
— Description  of  the  Parker    Pen 


Gummed   Labels  and  Seals 
—Art    Lines    for  Christmas. 


The  Doctors'  Fountain  Pen. 

The  combination  of  fountain  pen  and  clinical  ther- 
mometer adapt  this  pen  remarkably  well  to  the  require- 
ments of  medical  practitioners  and  hence  the  name.  The 
thermometer,  which  is  the  most  accurate  made,  is  con- 
tained in  a  special  receptacle  in  the  barrel  of  the  pen. 
The  Doctors'  is  one  of  the  series  of  "National"  fountain 
pens,  for  which  the  Copp,  Clark  Co.  are  the  sole  agents 
in  Canada.     These  pens  are  made  in  England  by  expert 


The  Spiro  Ail-Steel  Board  Clip  is  finely  finished  with 
two  coats  of  Japan  and  two  of  nickel  plate  and  always 
presents  a  handsome  appearance. 

Noted  at  Warwick  Bros.  &  Rutter. 

Novelties  every  few  days  are  the  order  of  things  at 
Warwick  Bros.  &  Rutter  and  here  are  a  few  of  the  new- 
attractions  noticed  since  the  last  issue  of  this  paper. 

The   "Push-Point"   pencil,   a   new   five-center  with    a 


Show  Case  for  National  Fountain   Pens  —  Copp,   Clark  Co.,   Toronto. 


workmen  and  from  the  very  best  materials,  each  pen  be- 
ing guaranteed  perfect.  The  Doctors'  is  priced  at  $1.75 
and  the  other  pens  range  from  90  cents  up  to  that  price. 
For  a  first-class  pen  at  a  low  price  it  would  be  hard  to 
beat.    Other  pens  are  illustrated  on  page  3. 

Spiro  All-Steel  Board  Clip. 

For  systematizing  the  desk  and  preventing  the  loss 
and  mislaying  of  correspondence,  bills,  orders,  etc. ;  for 
transferring  correspondence  from  one  department  to  an- 
other or  from  stenographer  to  employer  for  signature ;  for 
way-billing;  for  shippers  and  checkers  and  for  a  thousand 
and  one  uses  to  which  a  big,  clumsy  basket  is  put,  the 
neat  and  compact  "Spiro"  filing  device,  an  illustration 
of  which  is  shown  herewith.,  will  be  found  invaluable — 
a  time,  worry  and  monev-sav?r.     The  board  is  made  en- 


most  useful  and  economic  contrivance  for  constantly  keep- 
ing the  lead  pushed  out  for  use.  It  is  an  ordinary  wooden 
pencil  with  this  additional  feature,  which  does  away  with 
any  need  for  sharpening  the  pencil. 

The  "Spear"  pencil,  somewhat  similar  to  the  Red 
Dwarf  ink  pencil.  It  is  very  handy  for  the  vest  pocket 
and  sells  at  15  cents. 

Cardboard  wastebaskets.  These  are  a  new  line,  which 
are  meeting  with  a  splendid  sale.  The  baskets  are  square 
and  are  covered  with  bright  designs  in  wall  paper.  The 
tops  are  scalloped.     These  baskets  retail  at  25  cents. 

The  "Grip-Clip"  fountain  pen-holder  is  considered  one 
of  the  safest  and  most  convenient  ever  invented.  It 
fastens  securely  to  the  pocket,  holds  the  pen  firmly  a:id 
takes  but   little  room.     It   sells   ?-t   25  cents  also. 


The    Doctor's   Fountain    Pen    -  Copp,  Clark  Co.,   Toronto. 


tirely  of  steel  and  is  therefore  indestructible.  The  manu- 
facturers also  claim  for  it  the  following  advantages: 

First — Greater  capacity   than   any  other  clip. 

Second — Stronger  grip  than  any. 

Third — Automatic  stay-up  of  clip,  allowing  use  of  both 
hands  to  arrange  papers. 

Four — Interchangeable  label,  or  indicator,  to  show 
what    class  of  papers  are  on   file. 

Fifth — Sanitary  and  not  affected  by  ths  weather.  Can- 
not Avai-p,  crack  or  break   apart   and   is   non-inflammable. 


The  Xmas  papeteries  form  a  department  in  themselves 
and  at  this  time  the  holly  drops  are  very  popular.  At- 
tractive window  cards  are  given  to  purchasers  of  theso 
goods. 

The  Acme  of  Effectiveness. 

The  Dennison  Manufacturing  Co.  hive,  as  usual,  in 
their  line  of  Christmas  gift  dressings  and  unique  gifts, 
reached  the  acme  of  Christmas  effectiveness.  As  examples 
of  thoughtful   designing,   of  careful   printing  and   of   the 
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finest  product  of  the  embosser's  art,  Dennison's  tags, 
labels  and  seals  for  the  season  of  1908  are  worth  the 
study  of  any  dealer  and  the  admiration  which  those  not 
interested  in  the  finer  details  of  manufacture  will  be 
sure  to  give.  To  crown  it  all,  Dennison's  labals  and  seals 
stick  quickly  and  with  great  strength,  a  way  Dennison's 
always  have  but  a  way  all  labels  and  seals  do  not  have. 
Handy  ooxes,  jewelry  cabinets,  wax  caskets,  these  in 
a  great  number  of  styles,  together  with  many  other  high 
quality,  common-sense,  usable  articles    form  the  Dennison 


figsjj$r 


;: 


Parisian  Lawn  Note  Paper  —  Warwick  Bros.  &  Rutter. 

u i ft    line,   out-of-the-rordinary    in    its   character,    large    in 
selling   possibilities. 

Playing  Cards. 

Buntin,  Gillies  &  Co.,  Hamilton  and  Montreal,  have 
prepared  for  the  playing  card  season  by  adding-  a  num- 
ber of  new  lines  to  their  already  large  assortment.  Am- 
ong others  are  the  new  backs  in  Congress  and  Goodall 
lines.     These  consist   of   the   latest    and   most   attractive 


New   Playing  Cards— Buntin.   Gillies   &   Co. 

designs.  A  new  card  is  the  "Society,"  in  two  designs, 
cuts  of  which  are  shown.  This,  as  a  fifty-cent  card, 
should  gain  favor  with  the  trade. 

True  Advertising  Value  in  Gummed  Lahels  and  Seals. 

The  greatest  publicity  for  the  least  money — that's 
every  man's  advertising  problem.  An  attractive  seal  or 
label  would  seem  to  solve  it.  Surely  nothing  is  more 
quickly  noticed,  nor  more  easily  remembered.  Used  on 
packages,  letters,  the  goods  themselves,  it  carries  every- 
where advertising  value  and  soon  makes  of  its  owner's 
name  an  household  word. 

But  the  label  must  be  attractive.  On  its  appearance 
depends  the  reputation  of  the  business.  Tt  must  be  well 
gummed, — the  longer  it  sticks  the  more  people  will  see 
it. 

The  making  of  good  gummed  labels  and  seals  is  a 
science  in   itself.     For   sixty   years   the   Dennison   Manu- 


facturing Co.  have  studied  it.  The  manufacturer  desir- 
ing a  fine  advertising  label  simply  has  to  give  them  his 
idea  (through  his  stationer  if  possible;  all  stationers  in 
the  States  and  Canada  carry  Dennison's  catalogue),  they 


\  Service  \ 

\Jborib 


Gummed  Labels  —  Dennison  Mfg.  Co. 

will  do  the  rest,  submit  sketch,  quote  prices,  deliver  the 
goods. 

How  Are  Your  Art  Lines? 

Taking  advantage  of  the  seasons,  the  trade  will  find 
it  profitable  to  stock  some  Thanksgiving  post  cards.  A 
choice  assortment  of  these  can  be  secured  from  the  Copp, 
Clark  Co.,  who  make  it  a  point  to  maintain  a  front  posi- 
tion as  purveyors  of  all  kinds  of  art  lines.  If  you 
haven't  handled  Thanksgiving  post  cards  before,  have 
a  try  at  it  this  year. 

And  then  a  most  profitable  line  to  take  up  within  the 
next  month  is  the  private  greeting  cards.  The  Copp, 
Clark  Co.  handle  an  immense  variety  of  these  and  the 
enterprising  dealer  can  readily  secure  orders  from  the 
public,  simply  bv  showing  the  goods  and  indicating  their 
purpose.  The  private  greeting  card  is  a  great  institution 
and  will  doubtless  be  a  permanent  one. 

Scribner  pictures  and  calendars  are  not  only  readily 
saleable  but  they  make  excellent  store  decorations.  You 
can't  pick  anything  more  attractive  and  it  will  repay 
the   trade  many   times  over   to  stock  them. 

In  general  lines  of  Christmas  cards  and  calendars, 
the  offerings  of  the  Copp,  Clark  Co.  are  unexcelled  and 
all    requirements  can   be   promptly   filled. 


New  Standard  Water  Color  Paint  —  Warwick  Bros.  &  Rutter. 


New  Box  of  Faints. 

The.  new  color  box  of  paints  for  children,  illustrated 
herewith,  retails  at  25  cents.  It  comes  in  two  styles,  each 
box  containing  eight  pans  of  paint.  Box  No.  3  has  only 
the  three  primary  colors,  red,  yellow  and  blue,  while  No. 
8  contains   eight   standard  colors.     The  box  is  made  of 
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HAND    POWER 

ELEVATOR 


LOAD, 
1  500  lbs. 


F.  O.  B. 
HAMILTON 
ONTARIO 

We  supply 
drawings  and 
instruct!  ons 
enabling  any- 
one to  install. 

SAVE 

TIME 

LABOR 

EXPENSE 

HANDLING 

GOODS 

FOR  UPPER 

FLOORS 


Write  our 
nearest  office 
for  full  par- 
ticulars. 

MONTREAL  I  WINNIPEG  |  VANCOUVER  I  OTTAWA 
St.  James  St.    I  McRea  Block  i    Alexander  St.    ' O'Connor  St. 

Otis-Fensom  Elevator  Company,  Limited 

HEAD  OFFICE     —    TORONTO,    ONTARIO 


enameled  tin  with  water  pans  and  brushes  and  is  not  only 
serviceable  but  quite  attractive  in  get-up  and  remarkably 
good  value  for  the  price.  Warwick  Bros.  &  Butter,  To- 
ronto, are  the  agents  for  this  line. 

A  Sterling  Silver  Pencil. 
The  accompanying  illustration  shows  one  of  the  new 
Clutch-Point-Pencils   made  by   the   Aikin,    Lambert     Co., 


and  therefore  does  not  cover  any  of  the  graduations  on 
the  dial.  The  platform  is  supported  by  double  steel  up- 
rights, distributing  weight  and  insuring  accuracy.  It  is 
highly  finished  in  black  enamel,  oxidized  copper  or  full 
nickle  plate. 


Precision  Scale—  Buntin,  Gillies   &  Co. 

The  "Why"  of  the  Parker  Pen. 

Did  you  ever  have  a  customer  come  into  your  store 
with  a  fountain  pen  that  leaked,  that  had  ink  on  the 
nozzle  every  time  the  cap  was  removed?  If  you  have 
you  may  be  sure  it  was  not  a  Parker  Lucky  Curve 
Fountain  Pen.     But   why? 

Unscrew  the  nozzle  and  you  will  find  the  feeder  ex- 
tending for  a  short  distance  and  in  the  form  of  a  curve — 
hence  the  phrase  "Lucky  Curve."  This  curved  end  is  so 
made  that  when  its  face  is  in  position  it  will  just  touch 
against  the  side  of  the  barrel.  This  face  also  has  a  lit- 
tle slit  or  mouth  which  communicates  with  the  main 
channel  of  the  feeder.  Just  as  soon  as  the  fountain  is 
inverted,  as  it  is  when  carried  in  the  pocket,  the  ink 
passes  down  through  the  ink  channel,  which  is  a  capil- 
lary channel,  where  it  is  in  turn  delivered  to  the  side 
of  the  barrel  and  by  it  carried  along  to  the  reservoir, 
and  the  feed  channel  is  quickly  emptied.  Consequently 
when  the  cap  is  next  removed  from  the  Parker  Pen,  the 
nozzle  is  found  as  dry  and  clean  as  when  the  pen  was 
first  put  in  the  pocket. 

Occasionally  ink  may  be  forced  out  of  the  feed  chan- 


Sterlingr  Silver   Pencil— Aikin-Lambert  Co. 


New  York,  and  handled  in  Canada  by  the  L.  E.  Water- 
man Pen  Co.  of  Canada.  It  is  of  sterling  silver,  fitted 
with  Koh-I-Noor  leads,  and  firmly  constructed.  The 
lead  never  requires  sharpening  as  it  may  be  released  or 
secured  by  a  slight  turn  of  the  flange  end.  The  pencil 
illustrated  is  Barleycorn  No.  747s,  which  is  listed  at 
$24  per  dozen.  Plain  No.  739s  is  $24  per  dozen.  Chased, 
No.  749s  is  $30  per  dozen,  and  diced,  No.  747s  is  $30 
per  dozen.  A  trade  discount  of  50  per  cent,  is  allowed 
and   all  orders   have   special   holiday  dating. 

Precision  Postal  Scales. 

The  illustration  shows  the  Precision  Slanting  Dial 
Postal  Scales,  a  new  line  offered  to  the  trade  by  Buntin, 
(iillies  &  Co.,  Hamilton  and  Montreal.  The  slanting 
dial  enables  one  to  get  the  actual  weight  and  cost  of 
package  at  a  glance,  without  stooping,  on  all  classes  of 
mail  matter  to  all  parts  of  Canada,  Pnited  States  and 
Mexico.  The  figures  are  in  two  colors,  making  them 
distinct    and   easily   read.      The   index   is  of  a  sword   shape 
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nel  faster  than  it  is  used  in  writing,  either  by  expansion 
of  air  in  the  reservoir  or  by  a  sudden  jar,  or  for  any 
reason  whatever.  In  the  Parker  Spearhead  Ink  Con- 
troller the  feeder  is  provided  with  a  number  of  little 
reservoirs  on  either  side  of  the  ink  channel,  which  act  in 
perfect  harmony  with  the  laws  of  physics,  and  each 
little  reservoir  gathers  up  the  surplus  ink  and  holds  on 
to    it    so    tenaciously      that    it    is    almost      impossible    to 


Parker    "Lucky  Curve"  Pen      Buntin,  Gillies  &  Co. 

loosen    its   grasp      until      drawn    up    into    the   ink   channel 
ag-ain,   which  writing  will  do. 

The  Canadian  agents  for  the  Parker  Pen  are  Buntin, 
'rillies   &  Co.,   Hamilton  and   Montreal. 
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THE  REASON  FOR  AND  ADVANTAGES  OP 
ASSOCIATION. 

(Continued  from  page  19.) 

the  consumer  is  perfectly  willing  to  pay  the  advanced 
price  when  he  understands  the  necessity  for  it,  and 
learns  that  a  portion  of  it  is  to  come  back  to  him  in 
improved  service;  that  the  manufacturer  is  perfectly  wil- 
ling to  readjust  his  lists  and  discounts  to  suit  the  ne- 
cessities of  the  dealer,  when  such  necessities  are  under- 
stood; and  moreover  is  willing  to  assist  the  dealer  in 
maintaining  just  prices;  that  most  manufacturers  and 
jobbers  are  willing  to  discontinue  selling  the  consumer, 
as  soon  as  the  dealer  can  demonstrate  his  ability  to 
handle  the  business  himself. 

All  branches  of  the  trade  have  become  united  in  a 
common  cause,  thus  making  it  possible  to  calmly  debate 
vexatious  abuses  whose  equitable  adjustment  is  only 
possible  through   a  close  affiliation  of  kindred  interests. 

Like  you  gentlemen  here  in  the  great  Dominion  of 
Canada,  we  in  the  United  States  live  in  a  country  whose 
position  among  the  nations  of  the  world  has  been  won 
by  commercial  conquest. 

Our  supremacy  does  not  depend  upon  an  established 
and  wealthy  aristocracy,  but  rather  upon  an  aristocracy 
of  intellect  and  ability. 

We  are  compelled  to  spend  the  greater  portion  of  our 
life  in  the  pursuit  of  business,  and  it  is  in  the  field  of 
our  own  special  endeavor  that  we  instinctively  look  for 
those  staunch  friends  who  are  best  fitted  by  training  and 
experience  to  most  fully  sympathize  with  our  aims  and 
ambitions. 

Why  not  then  be  willing-  each  and  every  one  of  us — 
to  stand  shoulder  to  shoulder  in  a  united  effort  to  raise 
the  standard  of  the  industry  in  which  our  life  work  is 
engaged. 


RECENT   CANADIAN    COPYRIGHTS. 

Essentials  of  French  Pronunciation.  Book.  The 
C'opp,  Clark  Company,  Limited,  Toronto. 

The  Sale  of  Orchardvale.  Story.  Temporary  Copy- 
right.    W.   Wilson  Irwin,   New  Westminster,  B.C. 

A  Spirit  in  Prison.  By  Robert  Hichens.  Book.  Il- 
lustrated.    The  Copp,  Clark  Company,  Limited,  Toronto. 

Floly  Orders:  The  Tragedy  of  a  Quiet  Life.  By  Marie 
Corelli.  Book.  Marie  Corelli,  Stratford-on-Avon,  Eng- 
land. 

Map  of  a  Portion  of  the  New  Westminster  District, 
British  Columbia.  The  Vancouver  Tourist  Association, 
Limited,   Vancouver. 

Freehand  Practice  Copy  Book.  No.  2.  By  W.  A. 
Mclntyre,  B.A.,  LL.D.  The  Copp,  Clark  Company, 
Limited,   Toronto. 

The  Man  from  Brodney's.  By  George  Barr  Mc- 
Cutcheon.  With  Illustrations  by  Harrison  Fisher.  Wil- 
liam Briggs,   Toronto. 

Public  School  Poetry  Book.  Part  III.  Edited  with 
Notes  by  J.  F.  White,  LL.D.,,  and  W.  J.  Sykes,  B.A. 
Morang  Educational   Company,   Limited,   Toronto. 

The  Public  School  Graded  Speller.  A  Course  of  Six 
Thousand  Words.  Arranged  by  a  Committee  of  Ottawa 
Teachers.  Book.  The  Copp,  Clark  Company,  Limited, 
Toronto. 

Vie  de  Mere  Caron,  l'Une  des  Sept  Fondatrices  et  la 
Deuxieme  Superieure  des  Soeurs  de  la  Charite  de  la 
Providence,  1808-1888.  Par  l'Abbe  Elie  J.  Auclair. 
Book.  Communaute  des  Soeurs  de  la  Charite  de  la 
Providence,  de  Montreal,  province  de  Quebec. 

Company  Law.  A  Concise  Manual  of  the  Law  and 
Practice  connected  with  the  Organization,  Management 
and  Winding  Up  of  Companies.  By  W.  R.  Percival 
Parker,  B.A.,  LL.B.,  and  George  M.  Clark,  B.A.,  LL.B. 
W.  R.  Percival  Parker  and  George  M.  Clark,  Toronto. 

Renewal  of  Copyright. 

Methodist  Hymn  Book.  Compiled  and  Published  by 
Authority  of  the  General  Conference  of  the  Methodist 
Church  of  Canada.     William  Briggs,   Toronto. 

Interim  Copyrights. 

Angeline.     Mrs.  J.  Whiehelos,  Toronto. 

The  Most  Wonderful  Musical  Instrument  Ever  Made. 
(Book.)     Arthur  E.  Grassby,  Winnipeg. 

Holy  Orders.  The  Tragedy  of  a  Quiet  Life.  (Book.) 
Marie  Corelli,  Stratford-on-Avon,  England. 

The  Great  Amherst  Mystery.  By  Walter  Hubbell. 
(Book.)     J.  H.  Froggatt,  Amherst,  Nova  Scotia. 

The  Chancellor.  In  Prologue  and  Three  Acts.  Par 
L.  E.  O.  Payment.  Leon  Eugene  Odilon-  Payment,  Que- 
bec, Que. 


The  Roosevelt  Bear  books  seem  to  be  as  popular  as 
ever.  William  Briggs  has  on  his  Fall  list  "The  Roose- 
velt Bears  Abroad."  This  volume  contains  a  special 
Canadian  chapter  which  brings  in  local  incidents  in  con- 
nection with  the  bears'  trip  through  Canada.  This 
publisher  also  has  a  children's  book  on  his  list  entitled 
"The  Castle  of  Grumpy  Grouch,"  by  Mary  Diekerson 
Donahey,  which  is  one  of  the  most  interesting  children's 
books  of  the  year. 

Other  titles  on  the  Copp,  Clark  Co.'s  list  are  "Lazy- 
John,  the  Boy  who  would  not  Work,"  "A  Little  Maid 
in  Toyland,"  "Baby  Town  Ballads,"  "Motorynge  in  ye 
Myddle  Ages,"  "Borderland  and  the  Blue  Beyond," 
"Brownyboo"  and  "Billy  Whiskers  at  the  Circus." 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions- 
Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

PERIODICALS. 

KEEP  POSTED-The  leading  authority    in    Ca- 
nada on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 
per  year. 

THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
Interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

THE  market  reports    make   HARDWARE  AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer   in    Canada.     It   is 
mailed   everv  Friday.     Subscription   price   $2   per 
year.    Address  HARDWARE  AND  METAL,  Mont- 
real, Toronto  or  Winnipeg. 

BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHJRS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 

"  CIVE  THOUSAND  FACTS  ABOUT  CAN- 
r  ADA  "  A  wonderful  compendium  of  data 
andinformation.  Fifty  percent,  discount  to 
newsdealers.  Send  for  sample  to  Canadian  Facts 
Publishing  Company,  667  Spadina  Avenue,  Tor- 
onto. [I0] 


BOOK  PLATES  (EX  LIBRIS) 


ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,   \'ewYork.     Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 

(12) 

BOOKS  ON  HORSES.  CATTLE,  &c. 

WILLIAM  R.  JENKINS    CO.,    851     and     853 
Sixth    Ave.  (cor.    48th    Street),    New  York. 
The    literature    of    the    world     concerning 
horses,  cattle,  dogs,  &c.  [8-09] 


DIARIES 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 


BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked   to 
communicate  with   "  Flistorian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS  OF   BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the    pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  c  proposition  as  you  have  to  offer. 
Our  "For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


FOR  SALE— Established  business,  stationery 
and  small  musical  goods,  about  $3,800,  in- 
cluding handsome  fittings;  western  Ontario 
city,  population  14,000.  Reasonable  terms  to  re- 
liable man.  An  opportunity  to  sub-let  part  of  store 
for  piano  stock  if  willing  and  capable  of  assisting 
in  management.  Advertiser's  time  fully  occupied. 
Responsible  persons  only  considered.  Address 
Box48, care  BOOKSELLER  AND  STATIONER. 

[12] 

STATIONERY  AND  FANCY  GOODS  business 
for  sale  in  a  town  of  the  Ottawa  Valley.    A 
thriving,  growing  business,  with  no  opposition. 
Good  reasons  to  give  for  selling.     For   particulars 
apply     Box     165,     BOOKSELLER    AND     STA- 
TIONER. (10) 

FOR  SALE  -  Retail  Book  and  Stationery  business 
in  one  of  best  towns  in  Alberta.  Stock  about 
$2000,  in  books,  statinoery  and  fancy  goods. 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling.  This  is  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  1  56,  BOOK- 
SELLER AND  STATIONER,  (tf) 

FOR  SALE-Book,  Stationery  and  Wall  Paper 
Business  in  live  city  of  10,000  people  in 
western  Ontario.  Good  location,  good  trade, 
stock  new  and  in  capital  condition,  well  assorted, 
from  $5000  to  $6000.  Reason  for  felling,  owner 
in  ill  health.  Box  204,  BOOKSELLER  AND 
STATIONER. 


LITHOGRAPHY. 


!_         INFORMATION  WANTED. 


THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 


BOOKS  IN  FOREIGN  LANGUAGES 


L 


EMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.    (All  foreign  books.)       (12) 


HIGH    CLASS    COLOR    WORK-Commercii 
stationery,  posters.    The  Hough  Lithograph 
ingCo.,  Limited.    Office,  No    3  Jarvis   St. 
Toronto.    Telephone,  Main  1576.    Art,  good  work 
manship,  business  methods.  (tf) 


MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

ENGLISH    AND     UNITED    STATES    FIRMS 
desiring     Canadian     representation     should 
communicate    with    the     editor    of     BOOK- 
SELLER AND  STATIONER,  Toronto. 


A 


DDING  TYPEWRITERS  write,  add  or  sub- 
tract in  one  operation.  Elliott-Fisher,  Limit- 
ed, 129  Bay  Street,  Toronto. 


AN  EXTRA  1  PER  CENT.  PROFIT.  A  National 
-^  Cash  Register  will  earn  at  least  an  extra  1  per 
cent,  profit  for  any  retail  merchant.  The 
National  Cash  Register  Co.,  F.  E.  Mutton,  Cana- 
dian Manager,  Cor.  Yonge  St.  and  Wilton  Ave., 
Toronto,  Ontario- 


SITUATIONS  VACANT. 

you  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wanls  be  known  to  just  the  class  of 
people  you  require. 

'PHE-    EDITOR      OF      BOOKSELLER     AND 
1      STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

WANTED— in  every  'own  and  village,  a  re- 
presentative to  take  charge  of  the  circula- 
tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review, 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  time.  The 
MACLEAN  PUBLISHING  COMPANY  Limited, 
Toronto.  (t.f.) 


KODAKS. 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lardiary.  (12) 


WILLIAM  R.  JENKINS    CO.,   851    and 
Sixth   Ave.    (cor.   48th   Street!,    New   York. 
French  and  other  foreign  languages. 


853 

ork. 

(8-09) 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic   Supplies  in   British  Colum- 
bia.   Write  for  catalogue.    Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


BUSINESS  WANTED 


EXPERIENCED  Stationer   wants  good  stock  in 
Ontario  town  or  city.     Or  a  small   stock  with 
good    possibilities   of   enlarging.       Box    205, 
BOOKSELLER  AND  STATIONER. 

ITALIAN  BOOKS 

FRANCESCO    TOCCI,      520      BROADWAY, 
New  York.     Italian  books — Printer  and   Pub- 
lisher;      importer     and     manufacturer     of 
accordeons,  guitars,  mandolins,  etc.  (12) 


7i 


BOOKSELLER      AND      STATIONER 
CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Artists'  Materials. 

Ramsay,  A.,  &  Sons,  Montreal. 

Art  Publishers. 

Copp,  Clark  Co.,  Toronto 

Books  and  Magazines. 

Amslee's  Magazine,  New  York 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Bell,  Geo.  &  Sons,  London,  Erg. 

Blackie  &  Son,  Co.,  Glasgow,  Scotland. 

Briggs,  Wm„  Toronto. 

Busy  Man's  Magazine,  Toronto. 

Cambridge  Corporation,  Montreal. 

Cassell  &  Co.,  Toronto. 

Chambers,  W.  &  R.,  Edinburg,  Scot. 

Clark  Bros.,  Winn  peg,  Man. 

Electrician  and  Mechanic.  Boston,  Mass. 

Gale  &  Polden,  London. 

Imperial  News  Co.,  Toronto. 

Laird  &  Lee.  Chicago,  111. 

Macmillan  Co.  of  Canada,  Toronto. 

McClelland  &  Goodchild,  Toronto 

Morton,  Phillips  &  Co.,  Montreal. 

Musson  Book  Co.,  Toronto: 

Nelson,  T.,  &  Sons,  London,  Eng. 

Novello  Co.,  London,  Eng. 

Oliphant,    Anderson  &  Ferrier,  Edinburgh, 

Scotland. 
Page,  L.  C.  Co..  Boston,  Mass. 
Partridge,  S.  W.  Co.,  London,  Eng. 
"  Publisher's  Circular,"  London,  Eng. 
Reilly  &  Britton  Co.,  Chicago,  111. 
Religious  Tract  Society.  London,  Eng. 
Williams  &  Norgate,  London,  Eng. 

Blank  Books. 

Boorum  &  Pease  Go.,  New  York. 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
.  Warwick  Bros.  &  Rutter,  Toronto. 

Calendar  Desk  Pads. 

Weeks,  A.  A.,  Mfg.  Co  ,  New  York. 

Carbon  Paper. 

Peerless  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Christmas  Cards,  Calendars,  Labels. 

Copp,  Clark  Co.,  Toronto. 
Drnnison  Mfg.  Co.,  Boston,  Mass. 
Raphael  Tuck  &  Sons  Co. 

Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,     Boston,    New    York, 
Montreal. 

Elevators. 

Otis-Fensom  Co     Toront  >, 

Fancy  Goods — Novelties. 

Brown  Bros.,  Toronto. 
Clark  Bros..  Winnipeg.  Man. 


Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Filing  Devices. 

Spiro  Mfg.  Co.,  New  York. 

Flags,  &c. 

Copp,  Clark  Co.,  Toronto. 
Sutcliffe-Edmison  Co. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Glue,  Paste  and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Gummed  Labels. 

Dennison  Mfg.  Co.,  Boston. 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Reliance  Ink  Co..  Winnipeg,  Man. 

STfiith-Davidson  &  Wright,  Vancou\er,  B.C. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods. 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons.  Philadelphia,  Pa. 

Letter  Presses. 

Jas.  Smart  Mfg.  Co.,  Brockville,  Ont. 

Maps. 

Renonf  Publishing  Co..  Montreal. 

Paper  Fasteners. 

Superior  Mfg.  Co.,  Sidney,  Ohio, 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited.  Hamilton 
Hurd,  Geo.  B.,  &  Co..  New  York 
Northern  Mills  Pulp  &  Paper  Co.,  Montreal 

Pens. 

Alliance  Fountain  Pen  Co.,  London,  Eng. 

Brown  Bros.,  Toronto. 

Buniin.  Gillies  Co..  Hamilton,  Ont. 

Copp  Clark  Co.,  Toronto. 

Esterhrook  Pen  Co.,  New  York. 


Heath,  John,  London. 
Hinks,  Wells  &  Co.,  Birmingham,  Eng. 
Librairie  Beauchemin,  Limited,  Montreal. 
Macniven    &    Cameron,      Edinburgh      and 

Birmingham. 
Sanford  &  Bennett  Co.,  New  York. 
Smith- Davidson  &  Wright,  Vancouver,  B.C 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 
Waterman,  L.  E.,  Co.,  Ltd.,  Montreal. 

Pencils — Crayons. 

Aikin-Lambert  Co.,  New  York  ;  Montreal. 
Brown  Bros.,  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto. 
Faber,  A.  W;,  Newark,  N.J. 
Librairie  Beauchemin,    Ltd.,  Montreal. 
Ramsay,  A.  &  Son,  Montreal. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Consolidated    Lithographing   &    Mfg.   Co., 

Montreal. 
Copp.  Clark  Co.,  Toronto. 
Gooda'l.  Chas..  &  Sons,  London. 
U.  S.  Plaving  Card  C  >.,  Cincinnati,  O. 
Warwick  Bros.  &  Rutter,  Toronto. 

School  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Harcourt,  E.  H.  Co.   Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter.  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Copp.  Clark  Co.,  Toronto 
Otto  Leder,  Saxony,  Germany. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann,  W..  &  Co.,  Berlin,  Germany. 
Ranhael  Tuck  &  Sons  Co.,    Montreal,  New 

York. 
Sheahan,  M.  T.,  Boston,  Mass. 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Warwick  Bros.&  Rutter, Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telephones. 

Bell  Telephone  Co.  of  Canada,  Montreal 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Peerless  Pap~r  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Papers. 

Boxer,  Reg.  N.,  Co.,  New  Toronto. 
Stauntons,  Ltd.,  Toronto. 


I'AOE 

Accountants  and  Auditors 58        Gale  &  Polden 

Ainslee's  Magazine   51 

Aitkin-Lambert  Co 5 

American  Code  Co 43 

Alliance  Fountain  Pen  Co 48 


INDEX     TO     ADVERTISERS. 


Baker's  Book  Shop 43 

Bell,  Geo.  &  Sons     39 

Bell  Telephone  Co 2 

Blackie  &  Sons  Co 41 

Boorum  &  Pease  Co 57 

Boxer,  Reg.  N.,  Co.... 6 

Briggs,  Wm 46 

British-America  Assurance  Co 2 

Brown  Bros. ,  Limited 2 

Buntin,  Gillies  &  Co outside  back  cover 

Busy  Man's  Magazine 50,51 

Cambridge  Corporation 43 

Canadian  Machinery  &  Mfg.  Co 51 

Canadian  Press  Clipping  Bureau 36 

Carter's  Ink  Co 4 

Cassell  &  Co 44 

Chambers,  W.  &  R 35 

Clark  Bros.  &  Co n 

Connoisseur's  Press 62 

Consolidated  Lithographing  &  Mfg.  Co..  4 

Copp,  Clark  Co 3,  5,  n,  42,  61,  65 

Dennison  Mfg.  Co 8,  9 

Dry  Goods  Review 50 

Electrician  &  Mechanic 51 

Elliott  &  Co  4 

Esterbrook  Pen  Co 57 

F»ber,  A.  W 10 


38 

Gerstenkorn,  Verlag   Ant 64 

Goodall,  Chas.  &  Sons 1 

Harcourt,  E.  H.,  Co.,  Ltd 43 

Heath,  John. 56 

Higgins,  Chas.  M.,  &  Co 56 

Hinks,  Wells  &  Co 56 

Hotel  Directory   58 

Huebsch,  B.  W 71 

Hurd,  Geo.  B..  &  Co 55 

Hurst,  A.  O 1 

Imperial  News  Co 50 

Jenkins,  Wm.  R.  Co 71 

Laird  &  Lee 35 

Leder,  Otto 65 

Lemcke  &  Buechner 71 

Librairie  Beauchemin,  Ltd.. outside  front  cover 

Macmillan  Co.  of  Canada 63 

Macniven  &  Cameron 57 

McClelland  &  Goodchild 36 

Metropolitan  Bank 2 

Mittag  &  Volger outside  back  cover 

Mining  Journal 51 

Morton,   Phillips  &  Co   58 

Musson  Book  Co 47 

Neumann,  W.,  &  Co 64 

Nelson,  T.,  &  Sons 27 

Novello  Co 33 

Oliphant,  Anderson  &  Ferrier 37 

Otis-Fensom  Co 68 

Page,  L.  C.  Co 31 


Partridge,  S.  W. ,  &  Co 34 

Payson's   Indelible  Ink 58 

Peerless  Paper  &  Ribbon  Co 49 

' '  Publisher's  Circular "  36 

Ramsay,  A. ,  &  Son  Co 57 

Rand,  McNally  Co 45 

Reilly  and  Britton  Co 28 

Reliance  Ink  Co 49 

Religious  Tract  Society 37 

Rumpp  &  Sons,  C.  F 4 

Sanford  &  Bennett  Co 1 

Sheahan,  M.  T 65 

Smart,  Jas.,  Mfg.  Co 49 

Smith,  Davidson  &  Wright 11 

Sneider,  RoM.,  Co 71 

Spencerian  Steel  Pens    57 

Spiro  Mfg.  Co 49 

Stauntons  Limited.  .■ 53 

Superior  Mfg.  Co 49 

Sutcliffe-Edmison  Co 39 

Tocci  Francesco 71 

Tuck,  Raphael  &  Sons  Co 59 

Underwood,  John  &  Co., .  .outside  front  cover 

U.S.  Playing  Card  Co 7 

Valentine  Publishing  Co   

Ward  &  Co §5 

Warwick  Bros.  &  Rutter... inside  front  cover, 

12,  58 

Waterman,  L.  E  Co.,  Ltd 12 

Weeks,  A.  A.,  Mfg.  Co 49 

Western  Assurance  Co 2 

Williams  and  Norgate 40 


BOOKSELLER     AND     STATIONER 


Try 

a  Condensed  Advertisement 

«i  i 

f  you  want 

help  in  your  store. 

fl  l 

f  you  want 

to    sell    old    stock. 

n  i 

f  you  want 

to    buy    fixtures. 

q  i 

f  you  want 

to  sell  your  business. 

Q  I 

f  you  want 

to  buy  a  business. 

•i  i 

f  you  want 

a   good  position. 

«i  i 

f  you  want 

to  sell  a   specialty. 

« i 

f  you  want 

any  information. 

You   can    tal 

k    to    the    E 

look   and    Stationery    Trade    in 

Canada 

from 

the  Atlantic    to   the   Pacific    every    month 

for  the 

infini 

tesimal    sum 

of    two   cents    a   word  in  our 

Condensed    E 

)epartment. 

•  •                                    •                                •                                a 

•  «  •                             •                                •                                 • 

•  •                                    •                                •                                • 

•  •                             •                                •                                # 

BOOKSELLER    AND     STATIONER 


The  PEN  that  INKS  the  POINT  and  not  the  fingers. 


The  Parker 


"Lucky  Curve" 


Fountain  Pen 


Standard  or  Self  -  Filling. 


Write  for  Catalogue. 


The  Pen  with  the  Lucky  Curve,  the  Spearhead  Ink  Retainer 
and  the  Anti-break  Cap.  Each  pen  bears  the  makers' 
guarantee.  Accident  Policy  accompanies  each  pen. 
Advertising   matter    and    Display    Cards    gladly    furnished. 

Window  Display  Sent  on  Request. 

BUNTIN,   GILLIES  &  CO.,  Limited 

HAMILTON    and   MONTREAL 

(Canadian  Agents) 


There  is  a  lot  of  "Soul"  in  our  goods.  The 
goodness  goes  clear  through.  Always  beware  of 
the  cheap  "surface"  kind,  particularly  Typewriter 

Ribbons  and  Carbons. 

We  want  every  Stationer  to  really  know  "our 
line,"     then  you    will      handle    no     other. 

SEND  FOR  OUR  CATALOG  AND  BOOKLETS 


Principal    Office    and    Factories 

PARK  RIDGE,   N.J. 


M1TTAG  &  VOLGER 


Sole  Manufacturers  for  the 
Trade  only        ::  ::  :: 


Branches 
NEW  YORK,  N.Y.— 280  Broadway, 

CHICAGO,  ILL— 200  Monroe  St. 
LONDON— 7  and  8  Dyers  Rldg.,  Holborn,  E.C. 


INCORPORATED 


Agencies 
PARIS,  France, 
ZURICH,  Switzerland, 
SYDNEY,  Australia, 
VIENNA,  Austria, 
Milan,  Italy, 
AMSTERDAM,  Holland. 


VOL.  XXIV.  No.  ii. 


PRICE,  $1.00  PER  YEAR 


and     V/ 


Canadian  Newsdealer 


Official  Organ  of  the  Booksellers'  and  Stationers'  Association  of  Ontario 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada 
MONTREAL,  z3z  McGill  St.  TORONTO,  10  Front  St.  East.  WINNIPEG,    5"  Union  Bank  Building.  LONDON,  ENG„ 


Fleet  St.  E.C 


PUBLICATION     OFFICE:     TORONTO,     NOVEMBER,     1908. 


ARE    THE     ORIGINAL 
MANUFACTURERS    OF 

Typewriter  Ribbons 

and 

Carbon  Papers 

for 

Typewriter,  Pen  and  Pencil. 

Q  We  have  manufactured  special  grades 
in  Ribbons  and  Carbons  to  meet  the 
many  requirements  of  the  various 
machines,  and  our  product  has  been 
proved  the  finest  that  ;i  long  experi- 
ence and  the  best  materials  can 
produce. 

Q  We  desire  to  appoint  an  agent  in 
each  town  in  Canada  for  the  sale  of 
our  Carbons  and  Ribbons.    Write  us. 

JOHN  UNDERWOOD  &  CO. 

90  Richmond  St.  East, 
New  York,  TORONTO.  London,  End, 


Sir  Wilfrid  Laurier 
Fountain    Pen 

Should  a  S.  W.  L.  Fountain  Pen 
not  give  absolute  satisfaction 
money    will    be  refunded. 


Quality  :  High 
Price  :  Fair 
Discount  :   Liberal 


Price   List  and    Discount 
Sent    on    Request. 


LIBRAIRIE   BEAUCHEM1N,   LIMITED 

Wholesale  Booksellers   and  Stationers  ' 
256  St.  Paul,  18  Notre  Dame  West,         26  St.  Gabriel 

MONTREAL 


BOOKSELLER  AND  STATIONER 


1908 

ANNUALS 


Price    Rigidly    Maintained    Throughout    Canada 


;Boy5  OvK 

1p 

The  Boy's  Own  Annual 

There  is  no  better  trade  proposition  on  the  market 
at  Christmas  time  than  this  famous  old  Annual, 
which  possesses  just  as  great  a  charm  for  the 
youngsters  of  1908  as  it  did  for  those  of  1898. 
The  trade  will  make  no  mistake  in  stocking  strong 
on    the    Boys'   Own   and    featuring  it    prominently. 


The  GirTs  Own  Annual 

Just  as  good  a  proposition  as  the  Boys'  Own  with 
a  big  field  of  its  own.  It  appeals  to  girls  of  all 
ages.  It  has  a  splendid  collection  of  fiction  by 
the  best  writers  of  the  day,  besides  hundreds  of 
other  useful  articles  on  all  kinds  of  subjects.  It  is 
elaborately  illustrated  and  contains  twelve  beautiful 
plates  in   color. 


IMPORTANT   NOTE 

The  prices  on  both  these  Annuals  are  rigidly  maintained  through- 
out Canada  by  signed  agreements.  This  protection  makes  the 
sale  of  the  books  particularly  attractive. 


Warwick    Bros.   &   Rutter,    Limited 

Publishers  for  Canada,  Toronto 
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Sultans  C 


Salon  34 


Salon  19 


Salon  20 


Saleable 
and 

Exclusive 
Designs 


Queen 


They 

are 

Dainty 


1  PRIZE  MEDAL  1 


[CHg60®8E| 


PLAYING  a 


Order  from 
Your  Jobber 


A.  O.  HURST 

24  Scott  St. 
TORONTO 


Society  B 


Salon  15 


Canada  National 


S.lon  3K 


Clan  Tartans,  18  Clans 
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LEATHER  GOODS  WEST™ 

■  ■       •  •  •  rfinin 


BROWN  BROS., 


Ineorpontsd 
1851 

ASSURANCE 
COMPANY, 


FIRE 
AND 


MARINE 


LIMITED 


Manufacturing  and  are  now  showing  some  specially 
New  Lines  and  New  Designs  in  Leather  Goods. 
Unsurpassed    for     Real    Quality,     Style    or    Value. 

Ladies' 
Bags 

Purses 

Wallets 

Card  and 
Letter 
Cases 

Bankers' 
Cases 

Portfolios 

Music 
Cases 

Pocket 
Books 

Memo 
Books 

Diaries 
1909,  etc. 

BROWN  BROS.,  Limited 

Manufacturers  of  Account  Books, 
Loose    Leaf    Specialties, 
Diaries,  Stationery,  Etc. 

51-53   Wellington   Street  W.,  TORONTO 

(Established  Over  Half  a  Century) 


Head  Office— TORONTO,  ONT. 

Assets  over  -      $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


British  America  Assurance  Company 

4.  D.  1833 

FIRE  <&  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vlct-Presldent 

Robert  Blckerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  G»o.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskln,  K.C.,  LL.D. 
Frederic  Nichollg,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,   E.  R.  Wood. 

W,  B.  Melkle,  General  manager;  P.  H.  Sims,  Secretary 

CAPITAL        .......         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


IF  YOU  SAVE 

Though  it  be  only  $1.00  a  week  you  will  soon  be 
on  the  way  to  independence  and  wealth. 

In  the  Savings  Department  of  the  METROPOLI- 
TAN BANK  $1.00  opens  an  account.  Interest  is  al- 
lowed from  date  of  deposit  and  compounded  every  three 
months. 

We'll  gladly  handle  your  account  and  serve  you  with 
the  same  courtesy  and  efficiency  as  if  you  were  a  large 
depositor. 

THE  METROPOLITAN  BANK 

Capital  Paid  up,      Reserve  Fund  and  Undivided  Profits 
$1,000,000.00  $1,241,532.26 


DRY 
GOODS 
REVIEW 

10  Front  St.  East 
TORONTO 


Would  You  Know 

More  about  general  dry 
goods  conditions;  how  to  increase 
your  net  profits,  by  modern  selling 
methods,  effective  store  advertis- 
ing and  a  thorough  knowledge  of 
the  markets?  The  Dry  Goods 
Reviewwill  tell  you  how.  Publish- 
ed  monthly.     130  to  230  pages. 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 
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PRIVATE 

Xmas  Greeting 

Cards 


SEND    FOR    SAMPLES    EARLY   (TO-DAY) 


Menzies  &  Company,  Limited 


Note  New  Address 


E.  W.  Savory,  Ltd.,  Bristol 


152-154  Pearl  St. 

Sole  Canadian  Agents 

Dorendorff  &  Co.,  London 


Toronto 


Spicer  Bros.,  Ltd.,  London 


FOUNTAIN   PENS 

Under  your  own  imprint. 

We  are  the  largest  manufacturers  of  FOUNTAIN  PENS  for  special 
imprint  orders,  in  AMERICA. 

We  manufacture  only  a  high-grade  article  in  Fountain  Pens.  Every 
line  we  make  is  notably  of  the  finest  workmanship  and  highest  quality,  and 
we  guarantee  absolutely  every  pen  that  leaves  our  factory. 


SANF  ORD&BENNETT. 
._   NEW  YORK  U.S.A._  _ 


Any  reliable  firm  cannot  be  too  particular  about  the  kind  of  a  Fountain 
Pen  they  place  their  own  name  or  trade  mark  upon. 

Before  you  contract  for  Fountain  Pens  under  your  own  imprint  for  the 
coming  holiday  trade  and  for  the  year  1909,  it  will  certainly  pay  you  to  call 
and  see  us  or  have  us  submit  samples. 

SANFORD  &  BENNETT  CO. 

Manufacturers  of  Fountain,  Stylographic  and  Gold  Pens 
For  Foreign  and  Domestic  Trade 

Patentees  of  the  "Autopen"  (Self  Filler),  the  "Gravity  Stylo  Pen"  and  the  "Commercial  Fountain  Pen" 

Jewelers'  Court,     51-53  Maiden  Lane,     NEW  YORK 
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THE 

HARRISON  FISHER 
CALENDAR  for  1909 


FIVE    PAGES   IN 
FULL    COLORS 

Size  14x22  inches 

List    Price,    $3.00, 
Boxed 


Send  for  Illustrated  Descriptive 
Catalogue  of  all  Scribner 
Picture  Publications  to  Sole 
Agents  for   Canada. 


COPYRIGHT    l-JOB    8r    C 


The  Copp,  Clark  Co.,  Limited 

TORONTO 


The  Last  Call 

Toys,       Dolls,      Games, 

Fancy  Goods,  Novelties, 

Etc, 


Just  a  short  while  left  to  order  your  stock 
before  the  Christmas  rush.  Don't  leave  it 
until  the  last  minute.  When  a  customer 
calls  for  a  line  don't  say  you  expect  it  in 
any  day" — HAVE  IT!  If  you  don't 
your  competitor  will.  Order  your  holiday 
stocks  NOW,  we  can  supply  you  with  all 
the  lines  and  at  the  prices  you  are  parti- 
cular about  getting.  We  are  able  to 
ship  you  anything  you  want,  where 
you    want     it,    any     time     you    want     it. 

Don't  delay— procrastination 
breeds      lost      opportunities. 

The    Sutcliffe- Edmison 


WHOLESALE 
FANCY   GOODS 


Co.,   Limited, 

76  York  St.,   Toronto,   Canada 


Quality  Papers! 

Your  requirements  no  matter  what  they  are,  can 
be  satisfactorily  met  by  us,  as  we  have  the  facili- 
ties for  manufacturing  lines  which,  for  quality, 
cannot  be  equalled  in  the  Dominion.  Notice  a 
few  of  our  chief  lines,  sizes  and  weights  given  : 


PROVINCIAL  BOND 

White  and  Tints 


PROV.NCiAL  BOND 

Azure 

17x28-20,  24  and  28  lbs.  17  x  28-28,  32  and  36  lbs. 

1  7  x  22  -  1  4,  1 6,  1 8,  20  and  24  lbs.  2 1  x  32-56  lbs. 
19x24— 20  lbs.  23x36— 72  lbs. 

COVER   PAPER 

SNOWFLAKE  ADELIA 

In  Blue,  Red,  Lilac  and  Wine  Fine  White  Wove,  Double 
.  __  „  Cap  and  Folio 

20  x  25—40  and  60  lbs. 

22%  x  28^2—50,  60  and  80  lbs.  and  variety  of  other  lines. 


The  Northern  Mills  Pulp 
and  Paper  Go. 


MILLS: 

St.  Adele,  Que 


278  St.  Paul  Street 

MONTREAL 
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f 


'Makers  and  Maintainers 

of  the 

Crepe  Paper  Art" 

There  is  a  community  of  interest  between 
Dennison  and  dealers  who  sell  Crepe  Paper 
and    its    products  —  Crepe    Paper    Napkins,     . 
Doilies,  Lunch  Sets,  etc. 

The  first  Crepe  Paper  Trade  in  America 
was  created  by  Dennison.  That  trade  was 
fostered  by  Dennison,  maintained  by  Dennison 
and  its  present  day  volume  is  due  solely  to 
Dennison 's  efforts  to  increase  by  demonstra- 
tion and  printed  word  the  knowledge  of  the 
various  uses  of  Crepe  Paper,  as  well  as  its 
demands. 

An  inferior  product  cannot  hold  the  trade 
created  by 


IMPERIAL 

Crepe  Paper 

for  Dennison's  is  recognized  by  all  as  the  standara*  Crepe 
Paper  of  the  World,  and  in  the  advanced  work  neces- 
sary to  the  development  of  the  Crepe  Paper  Art  we 
have  been,  and  are  to-day,  the  sole  exponents,  hence  "the 
Makers  and   Maintainers  of  the  Crepe  Paper  Art." 

Every  dealer  can  materially  increase  his  trade  by 
having  his  salesmen  become  familiar  with  the  Dennison 
line,  which  has  long  been  tested  and  never  found  wanting. 

Bear  in  mind  that  "Quality"  in  Crepe  Paper  is 
imperative,  and  that  in  strength,  colorings  and  artistic 
designs,  Dennison's  product  is  unequalled. 

Our  book  "yirt  and  Decoration"  is  the  recognized  authority  on 
the  Crepe  Paper  A  rt.  On  request  we  will  furnish  a  limited 
supply  to  dealers  for  discreet  distribution  to  interested  customers. 


BOSTON, 
26  Franklin  St. 


CHICAGO, 
128  Franklin  St. 


NEW  YORK. 

15  John  St 

13  and  15  27th  St.  West. 

(A  New  Dennison  Store) 


PHILADELPHIA, 
1007  Chestnut  St. 


ST.  LOUIS, 
413  N.  4th  St. 
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HOLIDAY    LINES 


We   have  a  complete  and  well  assorted  stock  of — 

Fancy  Goods  Pipes,  Pouches 

Toys,  Dolls  Knives 

Toy  Books  Scissors 

Drawing  Slates  Mouth  Organs 

Purses  Combs 

Sorting  up  orders  will  receive  most  careful  attention 


Hair  Brushes 
Christmas  Cards 
Calendars 

Christmas  Post  Cards 
Papeteries,  etc.,  etc. 

Order  early  and  get  best  selection 


Smith,   Davidson  &  Wright,    Limited 


VANCOUVER,  B.C. 


and  Fancy  Goods 


More 
Higgins' 
Drawing  Inks 


GHAS.  M.  HIGGINS  &  CO. 


ORItilNAIOR.S  AND   MANUFACTURERS 


INKS  AND  ADHESIYES 


HEW  YORK     CHICACO  -LONDON 


Main  Office,  271  Ninth  Street \  BROOKLYN,  N.Y. 

Factory,  240-244  ElRhlh  Slreili  US.A. 


Were  sold  the 
past  year  than 
any  previous 
year  of  their  his- 
tory, by  a  large 
percentage.  This 
is  proof  positive 
that  when  all  is 
said  and  done, 
both  discriminat- 
ing consumers 
and  dealers  know 
how  to  sift  the 
chaff  from  the 
wheat,  and  cleave 
to  that  which  is 
good. 

Higgins' 
Drawing  Inks 

are  the  best  made 
and  are  deserved- 
ly the  STANDARD 
LIQUID  DRAWING 
INKS  OF  THE  WORLD 


"Sports"  Playing  Cards 


Leaders  in 
a  second 
grade— 


Special  card  for  whist  players  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 

in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union    Card    and   Paper   Company,  Montreal 


Your  Fountain  and  Stylographic  Pen  Trade 

We  have  a  new,  up-to-date  plant,  and  thoroughly  efficient  staff  of  workmen,  making 
nothing  but  fountain  and  stylo  pens. 

We  can  make  you  pens  in  any  pattern  or  style,  bearing  your  own  imprint  or  trade 
mark,— pens  that  will  do  you  credit  and  secure  you  permanent  customers. 

Send  particulars  of  your  requirements,  enclosing  $2.50  to  $5.00  (or   London   re- 
ferences) for  a  sample  assortment,  and  investigate  our  ability  to  furnish  good  articles  at 

Prices  that  will  make  your  Fountain  and  Stylographic  Pen  Department  Profitable 


The  Alliance  Fountain  Pen  Co.,  H 


ESBADEN    "WORKS. 

OttE.    NEWINGTON, 

ONDON.      ENGLAND. 
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Absolutely  New! 

Carter's  Glue  Pencil 

An    instant    success   wherever  an  adhesive  is  used.      Prevents  cockling  and 
drawing  and 

Mounts  Prints   Flat 

Carter's  Glue  is  the  strongest  adhesive  known  and  in  Carter's  Glue  Pencil  is 

Best  for  Mending  Things 


BOSTON 


THE    CARTER'S    INK    COMPANY 

NEW  YORK  CHICAGO 


MONTREAL 


THE  DAVIS 

SANITARY 

CIGAR  REST 


Patented  in  United  States 
and  Canada 


Something  New! 


An  Indispensable  Fixture  for 

Every  Smoker's  Desk  and 

Reading  Table. 

A  Combination  Cigar  Rest, 
Ash  Tray,  Paper  Weight, 
and  Ornament  as  well. 


This  rest  is  meeting  with  large  sales  in  the  United  States. 
Every  office  that  buys  a  sample,  fits  out  every  desk  with  one 
of  these  rests.    A  Splendid  Christmas  Cift. 

In  preference  to  laying  the  lighted  cigar  on  edge  of  desk, 
place  the  fire  end  in  Cigar  Rest,  and  there  will  be  no  cigar 
ashes  on  your  desk,  and  your  partly  smoked  cigar  is  not  fall- 
ing on  the  floor  or  being  mixed  up  with  papers,  and  can  be 
found  when  wanted. 

The  cross-bars  on  the  bottom  of  inner  cup  serve  to  remove 
the  ashes  when  cigar  is  dropped  into  the  rest,  ashes  falling 
into  receptacle  below.  To  empty  receptacle  remove  inner 
cup.  Finished  in  aluminum  with  nickel-plated  inner  cup  and 
decorated  as  shown  in  cut. 

This  novelty  is  the  biggest  little  ADVERTISER  manufac- 
tured. Also  makes  a  nice  gift.  By  mail.  25  cents,  i  cents 
extra  for  postage.    WE  SOLICIT  THE  TRADE. 

Agents  in  touch  with  souvenir  dealers  should  include  this 
big  seller. 

MANUFACTURED    BY 

UPTON,  DAVIS  &  SAUNDERS 

Office,  404  Third  Street,  MANI8TEE,  MICH.,  U.S.A. 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


TDADE  \    O    /  MARK 


Fine  Leather  Goods 


DRESSING  CASE 


Writing  Cases,  Pocket  Books,  Hand  Bags, 

Music  Rolls,  Cigar  Cases, 

Photo  Frames,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 


Western  Booksellers  and  Stationers 

Our  stock  of  Books,  Stationery  and  Printers' 
Supplies  is  large  and  well  assorted.  We  can 
ship  promptly.    Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,  Winnipeg,  Can. 

WHOLESALE     STATIONERS 


B  O  O KSELLEK     A  X  D     STATIONER 


Waterman's  idwiFountainPen 


w@®rw  ®wm(§ 


L 


"Koh-I-Noor"   Pencils    n 

Our  complete  stock  ot 
The  Best  Reputed  Make  in  the  World  eacn  0f  tne  large    num- 

ber of  styles,   grades  and  accessories,  assures   to  the  trade  of  Canada 
prompt  and  efficient  service  on  quotations  and  deliveries. 


Traveler's  Filler 
25c. 


The  Hardtmuth  Trade  Mark    stands  for 

■  the  finest 
make  pencils ;  the  most  complete  range  of  styles  and 
grades  and  a  uniform  retail  price.  Compiru  Catalogues 

request. 


L.  E.  WATERMAN  COMPANY,  Limited,  l3i&£-"  MONTREAL 

NEW  YORK  LONDON  PARIS 


I 


poofegeller  anb  Stationer 


anb  Canabian  Jftetosbealer 


A  monthly  journal  devoted  to  the  interests 
of  the    Bookselling  and  Stationery  Trades 


Subscription:     One  Dollar  a  Year 
Single  copies     :       :     Ten  Cents 


Vol.  XXIV. 


TORONTO,  CANADA,  NOVEMBER,  1908. 


No.  11. 


A  Valuable  System  for  Cataloguing  Books  in  a  Retail  Store 

An   Index    System    by    Means    of    Which    any    Book    in  the    Entire 

Stock      May     be    Located    and     the    Number    in    Stock  Recorded. 

By  C.  L.  Chamberlain,  in  Publisher  and  Retailer. 


For  the  average  dealer  having  in  stock  10,000  to  15,- 
000  volumes,  the  task  of  keeping-  in  mind  the  exact  posi- 
tion of  every  book  is  almost  beyond  human  ability.  For 
all  such  and  all  others  who  may  be  interested  the  plan 
herein  described  may  prove  to  be  useful. 

Divide  the  entire  inside  of  the  store  into  sections. 
(See  diagram  herewith  given.)  Since  the  plan  does  not 
call  for  any  particular  position  for  the  shelves  or  tables 
upon  which  the  stock  is  kept,  any  si  ore  may  thus  be  divid- 
ed without  trouble  or  inconvenience.  Each  section  will 
contain  books  devoted  to  one  subject,  such  as  "History," 
"Popular  Fiction,"  etc.  The  names  of  all  books  in  stock 
are  written  on  cards  about  three  by  five  inches  and  kept 
in  suitable  boxes,  each  subject  by  itself. 
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A,  A — Window  display. 

B — Card  index. 

C — History. 

D — Philosophy. 

E — Sciences. 

F — Reference  books. 

G — Fancy  gift  books, 

H — Art,  music,  etc. 


I — Standard  sets. 

J — Mathematics. 

K — Late  fiction. 

L — School  text  books. 

M — Magazines. 

N — Tablets,  stationery,  etc. 

O — Closet  room. 

P— Offices. 

S  and  T — Albums,  blank  books,  fancy  goods,  post 
cards,  etc.,  etc. 

One  of  the  regular  card  index  systems  will  be  found 
best  and  comparatively  inexpensive. 

We  prefer  to  locate  the  card  index  in  the  front  part 
of  the  store.  This  is  the  proper  place  for  a  salesman  to 
be  when  not  engaged  with  a  customer.  It  is  also  the  point 
at  which  customers  enter  and  stand  while  stating  their 
business. 

Another  plan  is  to  divide  the  index  keeping  the  cards 
which  list  the  books  of  any  subject  near  the  location  of 
the  books. 

The  Number  of  Sections. 

A  store  containing  10,000  volumes  will  require  division 
into  at  least  ten  sections,  and  will  thus  require  ten  separ- 
ate sections  of  the  index  or  catalogue.  The  diagram  al- 
ready referred  to  illustrates  a  division  of  ten  sections. 
There  are  many  other  ways  of  making  the  divisions  into 
sections  so  as  to  give  a  handy  arrangement  by  which  any 
title  may  be  easily  located  in  its  section,  and  yet  not  pro- 
vide too  many  sections.  Let  us  suppose  we  have  one 
thousand  books  in  one  section  which  are  to  be  properly 
indexed  or  catalogued. 

Take  one  section  into  which  the  store  is  divided.  Let 
it  be  History.  For  the  special  index  to  this  section  a 
large  card  or  sheet  of  heavy  paper  will  be  found  excellent. 
On  this  will  be  printed  or  written  the  various  sub-divi- 
sions of  the  general  subject  History.  Plenty  of  space 
should  be  left  between  each  sub-division.  Except  for  the 
space  between,  the  sheet  will  appear  somewhat  as  follows, 
near  the  top : 

1— ASIA,  HISTORY  OF. 

2— ARYAN  RACE,  HISTORY  OF 

3— AMERICA,  HISTORY  OF. 

4— BRAZIL,  HISTORY  OF 
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5— BRITAIN,  GREAT,  HISTORY. 
6— CIVILIZATION,  HISTORY  OF. 

The  list  of  all  sub-divisions  of  history  will  thus  be  ar- 
ranged alphabetically.  If  one  sheet  may  be  arranged  large 
enough  to  hold  all,  it  "will  be  much  more  convenient.  If 
not,  two  sheets  will  doubtless  be  sufficient. 

Under  each  of  these  headings  will  be  listed  all  books 
in  stock  dealing-  with  this  subject.  Each  sub-division  is 
numbered.  In  the  index,  cards  will  be  arranged  contain- 
ing the  names  of  all  books  in  stock,  and  those  dealing 
with  one  sub-division  will  be  grouped  together  and  separ- 
ated from  the  others  by  cards  containing  a  wide  margin 
on  the  side  so  that  the  edge  is  about  three-fourths  of  an 
inch  above  the  other  cards.  On  this  margin  will  be  written 
the  name  and  number  of  the  sub-division.  Thus  sub-divi- 
sion one  will  contain  cards  on  which  are  written  the 
names  of  all  books  in  stock  on  that  subject.  Following 
this,  sub-division  two  is  located  by  the  proper  card.  It 
will  contain  cards  listing  all  books  on  this  subject. 

The  System  in  Operation. 

When  a  salesman  is  asked  for  a  certain  book  unknown 
to  him,  he  determines  from  the  title  or  from  the  reply  to 
one  or  two  questions,  the  general  division  in  which  it  is 
located.  Suppose  it  is  History  again.  He  glances  at  the 
card  containing  the  sub-divisions  of  History  and  locates 
the  number  of  the  card  section  which  contains  titles  of 
books  in  this  sub-division.  Another  glance  at  these  cards 
tells  him  whether  or  not  the  book  is  in  stock. 

_  After  a  few  weeks  use  he  will  know  the  sub-divisions 
so  well  that  he  will  go  directly  to  the  card  index.  If  he 
is  uncertain  as  to  what  general  division  contains  the  book 
he  is  after,  a  glance  at  the  large  cards  will  tell  him. 
Thus  if  he  does  not  know  whether  a  book  on  Political 
Economy  is  classified  as  Political  Science  or  Philosophy, 
he  will  glance  at  the  large  sheet  on  which  either  of  these 
names  is  written.  On  the  proper  sheet  he  will  find  the 
name  "Political  Economy."  "Sociology,"  and,  perhaps, 
one  or  two  other  similar  names  recorded  as  sub-divisions 
under  the  general  heading. 

Different  Uses  of  Cards. 

In  the  index  one  card  may  be  devoted  to  one  book,  one 
author,  or  it  may  contain  as  many  names  as  it  will  hold. 
It  will  also  contain  a  shelf  number  or  letter  and  a  shelf 
division  number  which  will  locate  the  book  wanted  among 
the  others  in  stock. 

To  illustrate,  suppose  a  call  is  received  for  Green 's 
History  of  England.  The  salesman  glances  at  the  large 
"History"  sheet  and  finds  "Great  Britain,"  (as  Eng- 
land is  listed)  to  be  No.  5.  He  goes  to  index,  No.  5,  and 
runs  over  the  cards  till  he  finds  one  filled  out  as  follows: 

Work.  Author.    Vols.    No.  Sets.   Shelf.     Division. 

Hist,  of  Eng.       Green.      4  2  3  5 

This  tells  him  that  they  have  a  Green's  History  of 
England  in  four  volumes,  two  sets  left,  and  they  are  on 
the  third  shelf  of  the  History  section  of  the  store  and 
on  the  fifth  division  of  the  shelf. 

Shelves  are  numbered  from  the  bottom  upward,  the 
lowest  being  one,  the  next  two,  etc.  The  shelves  them- 
selves are  then  divided  into  divisions,  each  division  being 
a  length  of  three  feet. 

The  location  of  the  work  on  shelf  3,  and  on  the  fifth 
three-foot  division  is  not  a  difficult  task.  On  this  shelf 
are  found  all  books  dealing  with  English  History,  the 
books  being  arranged  in  the  same  order  on  the  shelves  as 
the  cards  are  arranged  in  the  index. 

A  Practical  Example. 

Let  us  trace  the  search  for  one  more  book.  Suppose  a 
call  comes  for  Hart's  History  of  the  United  States.     A 


glance  at  the  large  History  sheet  shows  that  United 
States  History  is  sub-division  17.  At  the  index  glance 
along  the  edges  of  the  cards  in  the  History  box  till  17  is 
located.  Draw  out  all  the  cards  between  16  and  17  (these 
are  all  on  U.  S.  history),  run  over  these  till  the  card  con- 
taining Hart  is  found.    Here  is  what  it  says: 

Essentials  of  Am.  Hist.  Hart — 1  vol.,  3  in  stock.     Shelf 
4— Div.  1. 

This  says  that  Hart's  Essentials  of  American  History 
is  in  one  volume,  three  volumes  are  in  stock,  and  they  are 
found  on  the  fourth  shelf,  first  division  in  the  History 
section.  By  this  he  knows  within  three  feet  of  the  exact 
position  of  the  book  desired. 

This  system  may  be  installed  in  a  card  system  as  we 
have  described,  or  the  same  general  plan  may  be  carried 
out  and  a  loose  leaf  binder  used.  The  loose  leaf  has  the 
one  possible  advantage  that  all  books  in  a  single  sub- 
division (such  as  the  History  of  England  sub-division  in 
the  general  division  History)  may  usually  be  written  on 
one  sheet".  A  greater  number  of  titles  may  also  be 
recorded  on  any  leaf  than  on  a  three  by  five  inch  card. 
Thus  some  time  may  be  saved  which  the  card  system 
would  require  in  turning  over  the  few  cards  before  the 
right  one  is  found. 

An  Opening  Difficulty. 

The  greatest  difficulty  at  first  will  be  in  arranging  the 
ten  or  twelve  general  divisions.  In  case  of  the  average 
stock  of  books,  it  will  be  well  to  arrange  school  text- 
books in  one  section,  and  the  separate  studies  as  sub-divi- 
sions. High  school  text-books  are  some  times  used  as  re- 
gular library  books  hence  may  be  classified  with  other 
books  of  each  kind.  Thus  while  a  book  of  United  States 
History  Series  designed  for  use  in  the  sixth  grade  will  be 
lifted  under  the  general  section  School  Books,  in  sub- 
division History,  a  book  like  West's  or  Myers'  Ancient 
History  would  be  found  under  the  section  History,  sub- 
division to  be  found  under  the  heading  "Ancient." 

While  this  system  may  seem  cumbersome  it  should  be 
remembered  that  it  is  only  a  new  salesman  who  finds  it 
necessary  to  go  through  the  entire  system.  Regular  em- 
ployes will  soon  learn  the  principal  divisions  and  locations 
and  are  thus  able  to  go  at  once  to  the  index  if  not  to  the 
shelf.  We  neglected  to  say  that  whenever  a  book  is  sold 
a  memo  should  be  made  and  as  soon  as  possible  after  the 
sale  the  salesman  should  record  the  sale  on  the  proper 
card  so  that  the  next  time  the  card  is  referred  to,  it  wili 
show  the  correct  number  of  books  still  in  stock. 

There  are  a  half  dozen  or  more  firms  making  a  spe- 
cialty of  card  index  and  loose  leaf  work  from  whom  the 
cards  may  be  obtained  with  any  desired  headings.  From 
the  stock  of  goods  on  hand  and  the  manner  of  listing  the 
books,  by  single  title,  by  author,  or  otherwise,  an  estimate 
may  be  made  as  to  the  number  of  cards  to  order.  To  this 
estimate  make  a  liberal  addition  for  new  books  in  the 
future.  A  few  hundred  more  after  say  5,000  have  already 
been  struck  off,  will  cost  but  a  small  sum.  But,  if  later, 
type  is  set  purposely  for  this  number,  the  expense  will  be 
surprising. 

Order  a  good  lot  of  the  large  sheets  as  one  will  be 
spoiled  occasionally.  For  the  entire  lot,  a  good  plan  will 
be  to  make  an  estimate  of  the  number  of  cards  wanted, 
the  number  of  separate  sections  demanded — hence  the 
number  of  separate  boxes  or  drawers,  and  send  the  list 
to  three  or  four  leading  firms  for  quotations. 

In  this  way  a  dealer  may  know  in  advance  the  cost  of 
installing  the  system,  and  with  this  mav  compare  the  ad- 
vantages to  be  derived. 
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Distributes  2,000  Sample  Wall  Paper  Books  Each  Year 

Effective    Advertising    Methods    Adopted  by  George  W.  Wood,   Book- 
seller, of  Ingersoll — Takes  all    his    Own    Photographs    of    Local    Events. 


George  W.  Wood,  of  Ingersoll,  belongs  to  a  book- 
selling family.  His  father,  tbe  late  Thomas  Wood,  first 
started  in  the  business  in  Tillsonburg  in  1880.  In  18% 
he  opened  a  store  in  Ingersoll,  which  has,  for  some  years 
been  conducted  by  George  W.  Wood.  Mr.  Wood,  sr., 
passed  away  in  1898.  The  establishment  in  Tillsonburg 
was  run  by  his  son,  E.  J.  Wood,  until  about  a  year  ago 
when  he  sold  out. 

The  Ingersoll  store  is  a  spacious  and  inviting  one  and 
would  do  credit  to  a  place  much  larger  than  a  town  of 
5,000  inhabitants.  The  depth  is  130  feet  and  width  20 
feet.  About  three  years  ago  an  extensive  addition  was 
made  to  the  rear  and  the  premises  are  well  lighted  and 
have  ample  shelving  accommodation  which  serves  to  dis- 
play the  big  and  varied  stock  to  excellent  advantage. 

Some  Effective  Advertising. 

Mr.  Wood  attributes  his  success  in  business  to  always 
keeping   close  to  the    wants   of  his  customer    and  to    some 


features  of  the  fair.  Afterwards  the  panels  were  display- 
ed in  the  windows  of  his  store  and  made  and  proved  a 
great  drawing  card. 

The  Handling  of  Wall  Papers. 

"I  handle  wall  papers,"  said  Mr.  Wood,  "so  as  to 
have  no  remnants  on  my  hand.  When  we  are  running  low- 
in  any  line  I  take  a  sample  of  the  paper  and  paste  in  a 
sample  book,  with  a  private  mark  as  to  the  number  of 
rolls,  etc.  When  a  purchaser  comes  in  and  desires  to 
paper  a  small  room  I  show  from  the  book  instead  of  from 
the  roll  and  the  buyer  does  not  know  but  what  we  have 
a  large  stock  of  the  samples  which  are  assorted  according 
to  the  number  of  rolls  in  hand.  In  this  and  other  ways  I 
guard  against  having  a  large  assortment  of  remnants. 
I  find  there  is  a  good  profit  in  handling  wallpaper  and  it 
is  one  of  the  principal  departments  of  my  business." 

Mr.  Wood  believes  in  having  a  lot  of  departments 
in  a  stationery  store  in  a  town  the  size  of  Ingersoll.     He 
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George  W.   Wood  and  his   Bookstore  in  Ingersoll. 


unique  methods  of  advertising.  He  does  not  use  news- 
paper space  except  at  certain  seasons  of  the  year.  Every 
spring,  for  instance  he  distributes  some  2,000  sample 
books  of  wallpaper  with  about  fifteen  specimen  patterns 
in  each  book,  which  is  about  a  foot  square.  These  are 
highly  prized  by  the  good  housewives  of  Ingersoll  and 
vicinity,  and  there  is  a  decided  rush  to  obtain  the  books 
which  contain  designs  from  the  most  costly  character 
to  the  cheaper  grades. 

On  Saturdays  he  has  hand  bills  distributed  on  the 
market  setting  forth  certain  bargains  which  may  be 
obtained  at  Wood's  book  store.  These  Saturday  sales 
embrace  snaps  in  several  lines.  At  the  Ingersoll  fall  fair 
Mr.  Wood  made  an  extensive  exhibit  of  mural  decora- 
tions in  the  shape  of  paper  panels  on  colored  cotton  back- 
grounds. The  effect  was  very  pleasing  and  evoked  much 
interest  and  comment.     Wood 's  showing  was  one  of  the 


handles  books,  stationery,  fancy  and  leather  goods,  school 
books  and  school  supplies,  blank  books,  pictures,  souvenirs, 
art  china,  wallpaper,  pictures  and  makes  picture  frames 
to  order. 

Advantage  of  Selling  Stamps. 
"Yes!  I  sell  postage  stamps,"  he  remarked.  "I 
find  that  it  brings  a  large  number  of  people  in  the  store 
and  they  frequently  see  something  in  passing  along  which 
they  buy.  I  do  not  regard  the  sale  of  stamps  as  a  nuis- 
ance and,  although  the  margin  for  handling  is  only  one 
per  cent.,  I  dispose  of  about  $3  000  worth  of  stamps  an- 
nually. The  commission  on  these  pays  my  own  postage 
which  I  suppose  runs  to  about  $30  a  year.  So  you  see  that 
a  great  many  people  come  in  here  for  perhaps  only  a  stamp 
and  yet  who  can  tell  the  number  of  things  that  are  in- 
cidentally sold  through  these  visits." 

(Concluded  on  page  51.) 
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Jn  window  decoration  I  devote  special  attention  and 
at  Christmas  have  Santa  Clans  on  view,  laden  with  pres- 
ents. This  is  a  decided  drawing  card  and  sometimes  the 
street  in  front  of  my  place  is  blocked  with  youngsters 
at!  excited  and  talking-  aboul  Wood's  bookstore.  We  have 
for  years,  handled  toys  at  Christmas  lime,  but  at  no  other 
season.  We  are  looked  upon  as  a  sort  of  headquarters 
for  Santa  Clans.  We  also  feature  special  bargain  tables 
at  the  holiday  season.  We  change  our  windows  at  least 
..nee  a  week  and  in  their  trimming  make  them  as  striking 
and  catchy  in  conception  and  appearance  as  possible. 
There  is  a  great  deal  in  arousing  the  interest  and  atten- 
tion of  either  the  passerby  or  the  caller  in  the  store.  Both 
directly  and  indirectly  1  believe  its  results  are  big. 
General  Trade  Conditions. 

In  the  course  of  an  interesting  general  conversation 
on  the -stationery  trade  and  its  conditions  Mr.  Wood  said 
that  he  knew  there  was  no  money  in  the  news  end  of  the 
business,  and  when  papers  were  delivered  as  they  were  in 
Ingersoll,  there  was  a  loss  besides  all  the  nuisance,  worry 
and  trouble  of  collecting,  etc.  Mr.  Wood  is  not  enamored 
of  this  branch  of  the  trade. 

Takes  His  Own  Views. 

"Yes,  1  take  the  views  for  nearly  all  my  local  cards, 
develop  and  print  them  myself  when  we  have  a  big  par- 
ade or  a  celebration  I  get  my  camera  out  and  take  several 
pictures.  I  have  these  finished  up  and  on  sale  the  same 
or  the  very  next  day.  They  generally  go  like  hot  cakes 
being  new  and  timely.  I  also  have  a  panoramic  camera 
which  will  take  a  photograph  of  about  180  degrees.  I 
make  these  pictures  in  double  post  card  size.  I  secured 
several  good  ones  on  the  fall  fair  grounds.  As  the  swing- 
ing lens  affords  a  broad  view  the  effect  of  putting  the 
animated  scenes  on  cards  of  double  size  and  placing  them 
promptly  in  the  windows  was  gratifying  and  the  sale 
was  satisfactory.  1  consider  it  a  big  advantage  to  be 
able  to  take  photos  on  the  spur  of  the  moment  and  turn 
out  local  view  cards  within  a  few  hours.  It  has  resulted 
in  developing  the  post  card  end  of  the  business.  Comics 
are  dying  out  but  reproductions  of  scenery  and  struc- 
tures, both  at  home  and  abroad  will  always  prove  good 
sellers.  Cards  of  the  better  class  will  invariably  be  in 
demand. " 

About  Books. 

Regarding  books,  Mr.  Woods  purchases  very  few 
copyright  novels  except  at  Christmastide.  He  handles 
paper  novels,  a  few  standard  works,  children's  books  and 
other  lines  as  well  as  miscellaneous  books,  but  does  not 
go  in  strongly  for  the  newest  editions  of  fiction,  as  there 
is  not  a  large  sale  for  them  in  Ingersoll.  On  the  whole, 
the  cheaper  books  go  the  more  readily  and  by  that  state- 
ment, he  said  he  did  not  mean  trashy  or  blood  and 
thunder  creations. 

Cash  vs.   Credit. 

"Regarding  other  departments.  T  consider  picture- 
framing  a  good  and  profitable  adjunct.  Now,  as  to  cash 
and  credit,  we  have  to  do  some  credit  business.  It  is 
impossible  to  proceed  on  a  strictly  cash  basis.  For  in- 
stance, we  have  a  number  of  landlords  in  this  town.  They 
own  several  houses.     Perhaps  one  of  them  will  telephone 

us  that  Mrs.  K will  be  in   to-day  to  pick  out  paper 

for  two  or  three  bed-rooms.  You  cannot  tell  the  landlord 
to  send  down  a  $5  bill  to  meet  the  cost.  No!  You  simply 
charge  up  wall  paper  and  other  orders.  At  the  end  of 
every  half-year  I  secure  a  general  settlement  with  all  per- 
sons whose  names  appear  on  our  books.  I  get  right  out 
and  do  the  collecting  myself. 

I  have  never  run  a  circulating  library  and  do  not 
know  that  it  would  add  anvthing  to  the  comfort  of  the 


business.       The    news    end    is    nuisance    enough    just    at 
present." 

.Mr.  Wood  makes  a  specialty  of  fine  note  paper  and 
envelopes.  In  fancy  goods,  souvenir  goods  and  art  ware 
he  has  tables  well  laden  and  placed  at  convenient  points 
along  one  side  and  down   the  centre  of  his  store. 

He  certainly  believes  in  carrying  many  lines  and 
having  many  departments.  In  the  twelve  years  that 
Wood's  book  stone  has  been  in  Ingersoll  it  has  come 
to  be  looked  upon  as  one  of  the  most  substantial  and 
progressively  managed  institutions  in  the  town  and 
county.  § 

OTTAWA. 


Ottawa  a  Good  Book  Town — An  Association  Suggested — 
Some   Personal  Items   of  Interest. 

Ottawa,  Nov.  7. — Ottawa  is  one  of  the  best  book 
towns  in  Canada  and  its  booksellers  endeavor  to  promote 
and  sustain  interest  in  all  kinds  of  literature.  It  would 
appear  that  fiction  is  largely  sought  after,  but  it  is  fic- 
tion of  a  good  character,  not  cheap,  trashy  literature. 
However,  there  is  a  constant  and  increasing  demand  for 
the  more  substantial  works,  which  indicates  an  advance- 
ment in  the  desire  for  more  instructive  reading. 

Already  the  bookstores  are  getting  in  their  Christmas 
supplies  of  books,  booklets  and  cards,  and  there  is  prom- 
ise of  much   variety    and  beauty  in  this  year's   offerings 

The  development  of  the  post  card  has  proved  interest- 
ing. From  its  first  appearance  as  a  mere  souvenir  of 
one's  visit,  we  have  now  on  sale  in  every  bookstore  cards 
which  typify  the  work  of  artists  and  are  used  by  many 
for  framing.  Tuck's  cards  obtain  prominence  in  the 
Capital. 

It  has  been  suggested  that  a  Booksellers'  and  Sta- 
tioners' Association  should  be  formed  in  Ottawa,  and 
items  of  general  interest  to  the  trade,  methods  of  im- 
provement and  promotion  of  business  could  be  profitably 
discussed  at,  say,  monthly  meetings.  It  would  also  tend 
to  strengthen  the -bonds  of  fraternity  among  competitors 
and  form  an  excellent  exchange  for  ideas  on  up-to-date 
book  business. 

A.  H.  Jarvis,  "The  Bookstore,"  has  added  a  printing 
department  to  his  business  and  intends  catering  for  social 
printing  particularly.  Mr.  Jarvis  as  vice-president  of  the 
Ontario  Association,  was  in  Toronto  last  week  attending 
a  meeting  of1  the  executive. 

Geo.  H.  Popham  has  devised  a  novel  and  useful  book 
holder  and  individual  book  rack,  which  immediately  pre- 
sents its  advantages  to  the  bookman.  By  means  of  the 
holder  books  may  be  displayed  securely  on  an  upright  rod 
in  a  small  space.  This  firm,  Fotheringham  &  Popham, 
are  altering  their  windows  with  a  view  to  increasing  the 
attractiveness  of  their  displays.  George  Zurhorst,  late 
of  Albert  Britnell,  Toronto,  has  become  associated  with 
the  firm.  Some  dainty  papetries  are  being  shown,  as 
well  as  many  attractive  and  appropriate  greeting  cards 
for  the  holiday  season. 

The  best  selling  books  reported  this  month  are  :— 
"Holy  Orders,"  "The  Riverman,"  "Sowing  Seeds  in 
Danny,"  "Peter,"  "The  Fly  on  the  Wheel,"  "The  Man 
from  Brodney's,"  "The  Wild  Geese,"  "Lewis  Rand," 
"Coast  of  Chance,"  "Cy  Whittakcr's  Place,"  "The  Cir- 
cular Staircase,"  "The  Little  Brown  Jug  at  Kildare, " 
and  "The  Firing  Line." 

The  booksellers  in  Ottawa  are  content  to  share  pro- 
tits  with  the  people,  judging  from  the  reductions  made 
from  the  published  prices  of  books,  and  with  the  issue  of 
good  editions  of  former  fast-selling  books  at  about  one- 
third  their  original  price,  sales  should  be  greatly  in- 
creased. G.  E.  M.  B. 
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The    New     Dominion    Trade    Organization    Formally    Launched 

Meeting  of  the  Executive  of  the  Booksellers'  and  Stationers'  Association 
in  Toronto      Changes  in  Constitution  Ratified — Publishers  Represented 


With  only  one  absentee,  the  new  Executive  of  the 
Booksellers'  and  Stationers'  Association  sat  down  for 
their  first  quarterly  meeting  at  the  Queen's  Hotel,  To- 
ronto, on  November  1  and  5.  Those  present  were  J. 
(i.  Cloke,  Hamilton;  A.  H.  Jarvis,  Ottawa;  G.  W.  Sul- 
ma'n,  M.P.P.,  Chatham;  M.  G.  Hay,  St.  Thomas;  John 
F.  Sii'ton,  London;  C.  L.  Nelles,  Guelph,  and  W.  A. 
Craiek,  Toronto.  Wm.  Tyrrell,  of  Toronto,  was  away 
in  New   York  and  his  place  was  accordingly   vacant. 

Two  items  of  business  occupied  the  exclusive  atten- 
tion of  the  Executive.  The  hist  was  the  carrying  out 
of  the  instructions  of  the  annual  meeting  to  enlarge  the 
scope  of  the  association  by  making  it  a  Dominion  or- 
ganization and  by  taking  in  publishers,  wholesale  sta- 
tioners  and   their   representatives. 


association  shall  be,  the  Canadian  Book,  Stationery  and 
Publishing   Trades   Association." 

Article  11,  Section  1,  now  reads:  "All  book  publish- 
ers, booksellers  and  stationers  and  their  representatives 
in  the  Dominion  of  Canada  are  eligible  for  membership 
in   the  association." 

Article  I  of  the  by-laws  provides  that  "The  finances 
of  the  Canadian  Book,  Stationery  and  Publishing  Trades 
Association  shall  be  provided  for  by  the  following  an- 
nual fees:  Publishers  and  wholesale  booksellers  and  sta- 
tioners, $5;  retail  booksellers  and  stationers,  $1;  trav- 
elers and  employes,   $1. 

A  Membership  Campaign. 

Tt    was    decided    to    start    a    vigorous    campaign     for 


mo  Hay 


J.  G.  Cloke 


O  W.  Kidman.  M  1'  I' 


WORKERS  FOR   THE   GENERAL   GOOD   OF  THE  TRADE 
Executive  Committee  Canadian  Book,  Stationery  &  Publishing  Trades  Association. 


The  second  business  was  a  consideration  of  what 
position  should  be  taken  in  the  interview  with  Dr. 
Pyne,   to  be  held  at  the  close  of  the  meeting. 

Publishers  Represented. 

Representatives  were  present  from  several  of  the 
large  publishing  houses  more  particularly  interested  in 
the  school  book  business,  with  a  view  to  getting  their 
ideas   on  the   situation. 

Changes  in  Constitution. 
The  constitution  of  the  association  was  duly  altered 
to  suit  the  recmirements  of  the  situation. 

Article   I,    Section   I,    now    reads:    "The    name   of   the 


membership  at  once  and  to  enlist  the  support  of  the 
travelers  as  much  as  possible.  The  secretary  was  in- 
structed to  prepare  a  booklet  giving  all  information 
about  the  association,  its  aims  and  objects,  and  to  cir- 
culate  this   broadcast   throughout   the   trade. 

Publishers  Willing  to  Join. 

Several  of  the  Toronto  publishers  and  wholesale 
stationers  expressed  their  willingness  to  join  the  as- 
sociation at  once,  and  it  looks  as  if  there  would  be  a 
big  increase  in  the  membership  immediately.  Everybody 
seems  to  feel  that  it  will  be  a  good  thing  to  get  the 
(Continued  on  Page  54). 
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The  Ideal  Book  Store — A  Chicago  Bookseller's  Unique  Conception 

Browne's  Book  Store  Described  and  Illustrated — Something  Entirely  Out 
of    the    Ordinary  —  The    Realized    Dream    of  a    Genuine    Bookseller. 


A  bookstore  absolutely  unique  and  occupying  a  position 
apart  from  any  other  in  this  country — a  bookstore  where 
instead  of  long  rows  of  high  shelves  there  is  a  series  of 
stalls,  each  surrounded  by  low  book  esses,  inclined  so  that 
the  titles  on  ibe  low^  shelves  may  oe  read  as  easily  as 
those  on  the  upper  ones — where  each  stall  contains  a 
table  and  chairs  for  the  comfort  and  convenience  of 
patrons — where  the  salesmen  are  ever  ready  to  serve,  but 
do  not  urge  one  to  purchase — wherein  is  found  a  recep- 
tion room  in  which  at  certain  times  tea  is  served — where 
all  the  arrangements  and  decorations  harmonize  and  one 
breathes  the  very  atmosphere  of  books — this  is  Browne's 
Bookstore,  one  of  Chicago's  most  attractive  products. 

Located  on  the  seventh  floor  of  the  Fine  Arts  Build- 
ing on  Michigan  Avenue,  and  commanding  a  beautiful 
view  of  the  lake,  it  affords  the  booklover  seclusion  and 
opportunity  for  a  quiet  selection  found  only  in  this  par- 
ticular store. 

The  Dream  of  Years. 

Browne's  Bookstore  is  the  outgrowth  of  years  of  as- 
sociation with  the  best  in  literature  by  its  founder, 
Francis  F.  Browne,  in  his  work  as  editor  of  the  Dial,  one 
of  the  leading  literary  journals  of  America.  It  is  the  re- 
sult of  a  desire  to  provide  a  fit  setting  for  the  selling  of 
books — a  place  where  good  editions  reign  supreme  and 
without  the  accessories  usually  incidental  to  the  bookstore. 

In  decoration  and  furnishings  Browne's  Bookstore  is 
an  artistic  conception.  The  illustrations  herewith,  show- 
ing views  of  the  various  rooms,  will  give  an  idea  of  the 
manner  in  which  the  architect,  Frank  Lloyd  Wright,  has 
provided  for  the  comfort  of  visitors.     Furniture,  electric 


light  shades,  windows — all  especially  designed  and  made 
for  this  particular  store,  and  presenting  a  harmonious 
whole,  the  oil  sketches  which  adorn  the  walls  adding  not 
a  little  to  the  general  effect. 

The  best  books  in  all  departments  of  literature  are 
carried  in  stock,  excellent  editions  in  fine  bindings  being 
a  special  feature.  All  books  are  plainly  marked  and 
every  convenience  is  provided  for  their  examination. 

Clerks  Are  Inattentive! 

The  Book  Shop  has  lowered  its  ceilings,  economized  its 
space  and  set  between  every  tier  of  shelves — for  the 
shelves  are  disposed  as  in  some  libraries,  at  right  angles 
to  the  wall — a  long  library  table,  with  dependent  reading 
lamps,  high-backed  chairs,  and  every  convenience  for 
passing  a  pleasant  afternoon.  One  is  invited  to  come  in 
and  be  happy.  Clerks  who  really  know  something  about 
the  books  are  in  evidence,  but  are  scrupulously  inatten- 
tive. When  they  are  required,  they  can  be  summoned. 
The  price  of  every  book  is  marked  in  plain  figures,  and  it 
is  unnecessary  to  ask  the  cost.  Certain  afternoons  tea  is 
served  by  clever  women.  Folk  drink  and  talk,  buy  books 
and  incite  others  to  do  the  same.  It  is  unnecessary  to  say 
that  the  scheme  of  furnishing  and  decoration  is  beautiful. 
Even  the  oil  sketches  upon  the  wall  are  unusual  and 
charming.  The  soft  oiled  wood,  the  originality  of  every 
article  in  the  place,  and  the  air  of  aloof  leisure  are  vastly 
inviting.  It  is  another  of  those  retiring  places  which  more 
and  more,  Chicago  is  devising  for  itself. 

The  Chicago  Daily  Tribune  thus  writes:  Book  hunters 
who  enter  Browne's  Bookstore  in  the  Fine  Arts  Building 
find  something  quite  different  from  the  usual  place  of  the 
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kind.  Instead  of  long  rows  of  high  book  shelves  there 
are  a  series  of  stalls,  each  surrounded  by  low  book  cases, 
tilted  so  that  the  titles  on  the  lower  shelves  can  be  read 
as  easily  as  those  breast  high.  In  each  stall  is  a  table 
with  chairs.  There  are,  too,  many  accommodations  for 
visitors  not  usually  in  evidence  elsewhere.  One  of  these 
is  a  cozy  reception  room  with  fireplace,  where  tea  is 
served  and  where  some  attention  is  paid  to  the  social, 
amenities.  In  no  other  American  city  is  there  a  shop  of 
this  sort. 


And  he  got  a  letter  from  home  one  day, 
' '  Dear,  sir ;  we  've  no  fitter  term, 

Than  simply  in  few  words  to  say 

Henceforth  you  are  one  of  the  firm." 

A  wonderful  change  in  his  life  this  made; 

He  soon  from  the  road  withdrew, 
And  leadily  got  to  know  his  wife 

And  his  son  and  daughter,  too. 


A   NOM-DE-PLUME. 

"Pop!" 

"Yes,  my  son." 

"What  is  a  nom-de-plume?" 

"'Why,  it  is  a  man's  pen  name,  my 
boy." 

"Well,  pop,  that's  not  the  name  you 
call  your  fountain  pen  when  it  won 't 
work ! ' ' 


A  TWO-POINT  PEN. 

"I  have  an  idea,  a  glorious  idea!" 
cried  the  inventor's  wife.  "One  of 
those  simple  little  ideas  wherein  millions 
lie."  "Yes?"  said  he,  tossing  the  long 
white  hair  back  from  his  ears.  "Pro- 
ceed." "It  is  a  two-pointed  pen!"  cried 
the  lady.  "A  reversible  pen."  "Ex- 
cellent, but" — "I  should  say  it  was  ex- 
cellent. For  the  same  money,  out  of  the 
same  quantity  of  material,  two  pens  in- 
stead of  one.  Where  are  your  patent- 
application  papers,  James?"  The  old 
inventor  smiled  sadly.  "Jenny,"  he 
said,  "that  idea  of  yours  for  a  pen  point 
at  both  ends  was  patented  all  over  the 
world  in  1869.  The  pen  appeared  on  the 
market  in  1870.  A  failure,  it  was  with- 
drawn. But  penmakers  and  the  patent 
people  tell  me  that  never  a  year  goes 
■by  without  the  arrival  of  a  hundred  or 
so  of  excited  letters  from  people,  who, 
like  you,  think  that  they  have  hit  on  an 
epoch-making  idea,  a  two-pointed  pen." 


THE   COMMERCIAL   TRAVELER'S   DREAM. 

In  a  little  room  in  a  little  hotel, 

In  a  little  country  town, 
On  a  little  bed  with  a  musty  smell, 

A  man  was  lying  down. 

A  great  big  man,  with  a  great  big  snore, 

For  he  lay  on  his  back,  you  see, 
But  a  peaceful  look  on  his  face  he  wore, 

For  sound  asleep  was  he. 

In  his  dreams  what  wonderful  trips  he  made, 

What  wonderful  bills  he  sold ; 
And  everyone  paid  and  nobody  failed, 

And  his  orders  were  good  as  gold. 

And  he  laughed  a  terribly  scornful  laugh 
When  the  other  drummers  "blowed," 

For  he  knew  that  none  had  sold  the  half 
Of  what  his  own  book  showed. 


He  also  withdrew  from  his  obscure  flat 

To  a  house  on  the  avenue, 
Got  healthy  and  wealthy,  contented  and  fat, 

Reached  the  City  Council,  too. 

But  thump!  hang!  thump! — thump!  bang!  again, 

And  the  landlord  stood  at  the  door: 
"It's  jolly  near  time  for  that  six-ten  train," 

And  the  drummer's  dream  was  o'er. 

SELLING  BOOKS  IN  ACTON. 

Among  those  who  successfully  handle  stationery 
along  with  drugs,  and  have  built  up  a  good  trade  in 
both  lines  is  E.  A.  Robertson,  of  Acton,  Ont.  He  is  a 
native  of  Perth  County  and  embarked  in  business  for 
himself  over  a  year  ago.  One  side  of  his  large,  attrac- 
tive and  well  lighted  shop  is  devoted  to  books  and 
stationery.  Mr.  Robertson  carries  a  small  but  repre- 
sentative stock  and  says  unless  he  had  this  department 
to  fall  back  upon  it  would  be  almost  impossible  to 
make  a  success  of  the  drug  business  alone.  The  two 
work   together   admirably. 


IS 


BOOKSELLER     A  X  D    STATIONER 


Editorial  Chronicle  and  Comment 


GETTING  DOWN  TO  WORK. 

The  criticism  so  often  heard,  that  the  association 
idea  is  no  use  and  that  the  present  Canadian  organiza- 
tion is  doing  nothing,  receives  a  knock-out  blow  this 
month.  Those  who  read  the  reports  of  the  meeting  of 
the  executive  in  this  month's  issue,  and  the  interview 
with  Hon.  Dr.  Pyne,  the  Minister  of  Education,  will 
see  that  the  association  is  very  much  alive  and  is  doing 
things. 

There  are  several  hundred  booksellers  in  the  Prov- 
ince of  Ontario  and  there  are  several  hundred  in  the 
other  Provinces,  every  one  of  whom  is  going  to  benefit 
by  the  work  of  the  association.  The  small  fee  makes 
it  possible  for  everybody  to  further  the  good  work.  And 
money  will  be  needed  if  the  association's  efforts  are  to 
be   successful. 

While  the  interview  with  the  Minister  of  Education 
was  as  vague  in  its  results  as  such  interviews  usually 
are,  yet  there  can  be  little  doubt  but  that  the  Minis- 
ter was  impressed.  He  doubtless  expected  to  meet  a 
lot  of  kickers,  who  were  prepared  to  find  fault  with  the 
whole  school  book  policy.  He  was  surprised  to  be 
greeted  with  commendations  and  praise  on  the  general 
policy  of  the  Government.  What  the  booksellers  objec- 
ted to  were  merely  details  in  the  department  of  dis- 
tribution and  these  the  Minister  considered  quite 
remediable. 

The  absurd  statements  of  the  daily  press  to  the 
effect  that  the  Government  was  endeavoring  to  stir  up 
strife  between  the  publishers  and  the  booksellers,  and 
that  the  booksellers  were  making  protests  to  the  Min- 
ister of  Education,  need  carry  no  weight.  Those  who 
know  the  policy  of  the  association  would  see  that  such 
was  not  the  case. 

THE  BLOW  FALLS  IN  TORONTO. 

The  sale  of  alleged  immoral  picture  post  cards  has 
received  a  severe  set-back  in  Toronto,  several  dealers  ;iS 
having  been  punished  recently  for  this  offence.  The 
moral  is  clear.  The  trade  should  spare  no  effort  to 
keep  their  stocks  purged  of  anything  that  even  ap-| 
proaches  the  immoral.  It  is  detrimental  to  the  post 
card  trade  in  general,  and  while  for  a  time  a  dealer 
who  handles  risky  cards  may  prosper,  yet  in  the  long| 
run  public  disapprobation   will  make  itself  felt. 

ARE  WINDOW-DRESSING   CONTESTS   LOTTERIES?! 

The  limit  to  which  the  imaginations  of  post  office  offi-l 
eials  can  extend  is  well  illustrated  by  the  ruling  of  the| 
United  States  Post  Office  to  the  effect  that  window-dress- 
ing contests  as  conducted  by  several  manufacturers  mostl 
be  classified  under  the  head  of  "lotteries"  or  "with  con-l 
sideration."  That  is  to  say,  all  printed  matter  relativej 
to  these  contests  is  inadmissible  to  the  mails. 
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The  officials  base  this  decision  on  the  belief  that  these 
contests  are  dependent  upon  a  lot  or  chance;  that  the 
award  of  the  prizes  is  determined  by  the  fancy  or  taste 
of  the  judges;  that  the  consideration  involved  is  the  sum 
expended  in  the  purchase  of  the  goods  of  the  advertising- 
company. 

The  Post  Office  magnanimously  admits  that  contests 
in  which  the  goods  are  not  required  to  be  those  of  a  cer- 
tain manufacturer  would  not  conflict  with  the  law. 

This  is  hair-splitting  to  a  ridiculous  degree.  So  far  as 
we  are  aware  the  displays  are  always  judged  on  their 
merits,  and,  if  a  manufacturer  sees  fit  to  encourage  dealers 
to  improve  their  window  displays,  the  Post  Office  people 
should  be  the  last  to  hamper  his  efforts.  Let  us  hope  that 
the  Canadian  officials  will  not  adopt  a  similar  ruling. 


P— 

A  PLEA  FOR  THE  BOOKSELLERS. 

Frank  H.  Dodd,  head  of  the  firm  of  Dodd,  Mead  &  Co., 
New  York,  and  president  of  the  American  Publishers' 
Association,  has  issued  a  manifesto  on  the  question  as  to 
the  right  of  publishers  to  fix  prices  of  copyright  bqoks. 
Mr.  Dodd  says:  "The  object  which  the  publishers  have 
all  along  had  in  view  is  not  to  increase  their  own  prices 
or  profits,  but  to  guarantee  dealers  in  books  a  fair  profit 
such  as  will  enable  them  to  maintain  themselves,  and  thus 
to  preserve  the  book  store  from  decline  or  even  extinc- 
tion. .  .  .  The  publishers  have  tried  not  only  to  con- 
serve the  book  stores,  but'  to  foster  the  business  of  de- 
partment stores  in  the  better  class  of  literature.  .  .  . 
Should  they  be  unsuccessful,  the  inevitable  outcome  will 
be  a  lessened  output  of  the  more  serious  and  valuable 
books.  The  difficulty  of  selling  these  has  already  increased 
to  a  serious  extent.  The  progressive  publisher  will,  of 
course,  adapt  himself  to  the  market,  and  should  it  become 
necessary  for  him  to  publish  nothing  but  light  fiction, 
he  can  do  so.  But  if  the  business  has  not  higher  ideals 
han  this,  many  of  those  who  have  given  their  lives  to 
it  would  be  engaged  in  other  and  more  remunerative  call- 
ings." The  New  York  Nation  strongly  supports  Mr. 
Dodd.  It  says  that  the  long  list  of  notable  publishers  is 
made  up  of  men  who  have  brought  to  the  undertaking  the 
standards,  not  of  a  mere  trade,  but  of  a  profession.  They 
have  felt  a  compulsion  to  seek  for  good  books  regardless 
of  immediate  return.  That  is  the  honorable  tradition 
established  through  several  generations,  say,  by  the  Mur- 
ray's, of  London.  That  is  the  honorable  tradition  main- 
tained by  the  foremost  firms  in  America.  The  best 
publishers  are  men  of  education  and  taste,  who  will  not 
[print  a  book  in  which  they  and  their  kind  cannot  take  a 
legitimate  interest.  This  code  must  be  extended  to  the 
retailer  if  booksellers  are  not  to  come  to  grief.  The  book 
d-epartment,  which  is  a  small  section  of  a  huge  concern, 
can  never  be  a  substitute  for  the  regular  well-stocked 
bookshop.     The  ideal  bookseller  loves  books  and  delights 
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to  handle  them,  and  to  discuss  them  with  an  appreciative 
purchaser.  If  we  lose  these  men  we  lose  a  most  humaniz- 
ing influence,  and  it  is  the  duty  of  the  publishers  and  bhe 
public  to  consider  and  support  the  good  booksshop,  even 
if  they  occasionally  miss  a  bargain. 

4> 


FOR  MORE  UNIFORM  COPYRIGHT. 

An  International  Copyright  Conference  has  been  tak- 
ing place  at  Berlin,  with  delegates  from  all  the  leading 
countries  of  the  world  in  attendance.  The  aim  of  the 
Congress  is  to  help  to  bring  the  whole  world  into  line  on 
the  question  of  copyright  generally,  i.e.,  copyright  in  every 
production  in  the  domain  of  literature,  science  and  art 
which  can  be  published,  no  matter  by  what  method  of 
expression  or  reproduction  the  publication  may  be  made. 

What  most  of  the  civilized  nations  have  been  trying  to 
arrive  at  for  many  years  past  is  the  best  time-limit  for 
copyright  in  the  interests  of  the  creator  of  the  work  on 
one  hand  and  in  those  of  the  community  on  the  other. 

At  present  the  principal  countries  outside  the  pale  of 
International  Copyright  are  the  United  States,  Austria, 
Holland,  Hungary,  Portugal  and  Russia.  Some  of  these 
countries  have  lop-sided  arrangements  about  copyright 
with  other  countries,  such  as  the  arrangement  between 
England  and  the  United  States,  which  requires  the  Eng- 
lish author  to  print  his  book  in  the  United  States,  before 
he  can  secure  copyright. 

Even  among  the  foremost  nations  of  the  world  there  is 
a  great  diversity  in  the  duration  of  a  literary  copyright. 
In  Spain,  copyright  lasts  during  the  life  of  the  author 
and  eighty  years  after;  in  Belgium  during  the  author's 
life  and  fifty  years  after;  in  Denmark,  France,  Norway. 
Portugal,  Russia  and  Sweden  the  same;  in  Great  Britain 
during  the  life  of  the  author  plus  seven  years,  or  forty- 
two  years  in  all,  whichever  term  is  longer;  in  Japan,  dur- 
ing the  author's  life,  plus  five  years,  or  thirty-five  years 
in  all,  which  ever  term  is  longer;  in  Austria,  Hungary, 
Germany,  Switzerland,  daring  life  of  author  and  thirty 
years  after;  in  the  United  States,  twenty-eight  years,  with 
fourteen  years'  extension  to  author  if  still  living,  or  widow 
or  children. 

"PRIVATE"  COST  MARKS. 
Have  you  a  cost  mark  which  every  one  of  your  clerks 
and  half  of  their  friends  in  town  know  the  key  to?  In 
a  great  many  stores  the  cost  mark  used  is  a  very  simple 
one,  and  easy  to  decipher.  The  same  mark  has  possible 
been  employed  for  years,  and  with  clerks  changing,  new 
salespeople  coming  and  going,  in  time  the  cost  mark  be- 
comes known  to  a  considerable  number  of  persons  outside 
of  the  store  organization,  and  information  which  in  the 
first  instance  was  designed  to  be  private,  is  available  to  a 
.  wide  circle  of  persons,  many  of  whom  are  not  especially 
friendly  to  the  store. 

In  many  cases,  and  particularly  on  staple  goods  upon 
which  the  profit  is  invariably  small,  there  is  not  as  much 
necessity  for  a  cost  mark  which  clerks  cannot  decipher, 


but  a  live,  wideawake  merchant  frequently  buys  lines  at 
.1  price  which  enables  him  to  make  a  profit  larger  than 
Ihat  obtained  under  normal  conditions  He  has  a  perfect 
righl  to  reap  the  benefit  of  his  shrewdness  in  buying  these 
goods  and  taking  advantage  of  the  circumstances  existing 
to  increase  his  profits,  and  at  the  same  time  give  his  cus- 
tomers good  value. 

It  is  not  desirable,  however,  to  give  an  opportunity  for 
a  "gabby"  clerk  to  say  possibly  to  a  chum  or  at  home, 
"Gee,  but  'the  old  man'  is  making  a  big  profit  on  that 
last  lot  of  wrappers" — or  whatever  it  may  be.  The  remedy 
is  to  have  a  cost  mark  on  such  purchases  that  is  in  reality 
"a  private  mark,"  one  to  which  possibly  he  and  his  head 
clerk  alone  know  the  key. 

There  is  a  possibility  of  a  merchant  giving  his  clerks 
too  much  information  about  the  details  of  his  business. 


A  FORCE  IN  THE  BUSINESS  WORLD 

The  trade  paper  is  the  medium  that  introduces  the 
new  things  to  the  retailer  who  serves  the  interests  of  the 
consumer,  and  in  this  way  is  the  greatest  commercial 
force  known.  An  order  from  one  retailer  is  worth  many 
orders  from  individual  consumers.  The  dealer  buys  in 
quantities  and  sells  single  pieces,  thus  advertising 
through  a  trade  paper;  while  it  does  not  produce  num- 
erically as  many  returns  as  general,  advertising,  each 
individual  order  represents  a  quantity  and  steady  buy- 
ing. Every  retailer  represents  on  an  average  300  con- 
sumers, so  it  will  be  easily  seen  that  business  secured 
through  a  trade  paper  is  the  most  profitable,  most  ex- 
tensive and  most  to  be  desired  of  any. 

The  trade  paper  is  the  best  booster  that  the  sales- 
man of  to-day  possesses.  No  matter  whether  a  man  is 
on  the  street,  or  on  the  road,  or  behind  the  counter,  the 
trade  paper  is  working  for  him  night  and  day.  It  is 
inspirational  and  is  a  medium  of  expression  for  his  views 
and  for  the  interchange  of  ideas.  It  helps  the  road  man 
because  it  introduces  his  goods  to  the  prospect  ive  buyer 
before  the  sales-nan  gets  to  him.  In  this  way  it  lessens 
his  task  and  prepares  the  way.  It  keeps  the  retailer 
posted  and  abreast  of  the  times  so  that  the  salesman 
has  less  trouble  in  finding  a  middle  ground  on  whioh  to 
meet  him.  It  boosts  the  men  who  do  things  and  helps 
them  both  with  their  employers  and  their  customers. 

It  is  the  great  force  that  puts  the  new  ideas,  the  new 
things,  the  new  thoughts  before  the  retailer),  jobber  or 
manufacturer  in  condensed  and  crystallized  form  and 
which  has  built  up  this  great  fraternity  of  men  engaged 
in  manufacturing,  jobbing,  selling  or  retailing.  It  is  the 
cement  that  holds  the  business  structure  together,  and 
every  man  in  business  should  be  a  booster  for  trade 
papers  in  his  line.  A  salesman  cannot  go  into  a  re- 
tailer's place  of  business  anywhere  without  finding  some 
trade  paper,  and  everybody  should  take  advantage  of 
this  and  use  it  for  all  it  is  worth.  The  trade  paper  of 
to-day  is  the  greatest  force  in  the  entire  commercial 
world. 
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What  Men  and  Firms  in  the  Trade  are  Doing 


Wm.  Tyrrell,  of  Wm.  Tyrrell  &  Co.,  is  absent  on  a 
buying  trip  to  New  York. 

Dr.  L.  MeLeay,  bookseller,  Gravenhurst,  was  a 
visitor   in   Toronto   recently. 

W.  H.  Goulding-  &  Co.,  dealers  in  souvenirs  and 
fancy  leather  goods,   Toronto,  have  assigned. 

Henry  Button,  manager  of  the  Cassell  Company,  has 
been  laid  up  for  some  time  at  his  residence  in  Toronto. 

George  Warwick,  president  of  Warwick  Bros.  & 
Flutter,  left  on  his  annual  buying  trip  to  Europe  early 
this  month. 

Mr.  Thomson,  of  the  Thomson  Stationery  Co.,  Van- 
couver, passed  through  Toronto  early  this  month  on 
his  way  home  from  a  vacation  trip  in  Europe. 

The  Wilson  Stationery  Co.  have  removed  from 
Scott  Street,  Toronto,  to  62  King  Street  west,  where 
they  have  secured   larger  and   more   attractive  premises. 

William  Copp,  of  the  Copp,  Clark  Co.,  and  Chas. 
J.   Musson,   of  the  Musson   Book    Co.,    are   two   Torontj 


A.   H.  JARVIS,    OTTAWA 

Vice-President  Canadian  Book,  Stationery  &  Publishing 
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publishers  who  are  at  present  looking  for  good  things 
in   the  Old  Country. 

Edward  J.  Boyd  has  purchased  the  Book'overs' 
Library  of  Canada  and  will  manage  it  from  the  To- 
ronto office.  He  intends  to  develop  the  retail  end  of 
the  business  in  Toronto  to  a  considerable  extent 

E.  W.  Gumming,  of  Gait,  has  sold  out  his  book  and 
stationery  business  to  F.  Austin,  of  Hamilton,  who  is 
thoroughly  experienced  in  the  trade,  and  took  possession 
last  month. 

D.  W.  Beaumel,  of  New  York,  has  placed  his  Cana- 
dian agency  in  the  capable  hands  of  A.  Roy  MacDougall, 
Toronto.  The  Beaumel  fountain  pens  will  now  be  pushed 
for  all  they  are  worth. 

William  J.  Brady,  who  left  the  employ  of  the  Metho- 
dist Book  and  Publishing  House  last  year  to  join 
forces  with  A.  Roy  Macdougall,  has  returned  to  his 
old  love  and  will  again  represent  the  Methodist  Book 
and   Publishing  House. 


A.  H.  Cobb,  representing  Frederick  Warne  &  Co., 
Constable  &  Co.,  Chapman  &  Hall,  R.  &  T.  Washburn, 
London,  is  in  Toronto  at  present  en  route  home  to 
England  after  a  trip  around  the  world.  He  visited 
India,  China,   Japan  and  Australia. 

A.  Roy  MacDougall  sailed  for  the  Old  Sod  last 
week.  He  has  developed  several  interesting  connections 
in  England  and  has  deemed  it  advisable  to  see  the 
various  firms  personally.  He  will  be  back  within  a 
month,  returning  by  way  of  New  York. 

W.  C.  Cunningham,  traveler  for  Buntin,  Gillies  & 
Co.,  Hamilton,  left  hurriedly  for  Regina  to  finish  the 
trip  of  Geo.  ;Peene,  who  had  been  recalled  on  account  of 
the  illness  of  Mrs.  Peene.  D.  S.  Gillies,  Secretary- 
Treasurer  of  the  company,  accompanies  Mr.  Cunningham 
to  the  coast. 

James  Connelly,  Jr.,  has  severed  his  connection 
with  the  firm  of  St.  John  &  Ferguson,  Niagara-on-th'j- 
Lake,  and  will  shortly  go  into  business  for  himself  in 
The  Times  building.  He  will  put  in  a  stock  of  station- 
ery, books,  fancy  goods  and  souvenir  china  and  hopes 
the  townspeople  will  give  him  a  share  of  their  patronage. 

G.  V.  Strong,  who  has  built  up  an  important  sta- 
tionery and  news  business  in  Port  Hope,  has  secured  a 
large  store  in  the  neighboring  town  of  Cobourg,  where 
he  has  opened  a  stationery  business.  Cobourg  has  never 
had  an  exclusive  stationery  store  and  Mr.  Strong 
should  do  well  there.  Mr.  Bolster  is  in  charge  of  the 
Cobourg   business. 

Miss  Hattie  Tweedie,  Monctoh,  N.B.,  spent  several 
days  in  Toronto  last  month.  Miss  Tweedie  always 
comes  West  twice  a  year  and  enjoys  her  visit  very 
much.  She  considers  Toronto  "the  nicest  place  on 
earth"  and  the  men  in  the  trade  there  are  all  fine  fel- 
lows. In  her  itinerary  this  time  Miss  Tweedie  included 
Buffalo  and  Niagara  Falls. 

Aubrey  0.  Hurst,  who  intended  to  sail  for  England 
on  his  annual  trip  last  week,  has  been  advised  by  his 
physician  not  to  attempt  the  journey  for  some  time 
yet.  Mr.  Hurst  has  been  indisposed  for  several  weeks 
now  but  his  friends  will  be  glad  to  know  that  under  the 
doctor's  care  he  is  progressing  nicely.  The  hardest  part 
of  it  all  is  that  Mr.  Hurst  has  had  to  give  up  smoking. 

On  the  night'  of  October  18,  Osborne's  bookstore, 
Calgary,  was  broken  into,  entrance  being  made  through 
the  cellar  window.  The  thieves  contented  themselves 
with  those  articles  that  were  least  bulky  and  still  had 
considerable  value.  Apparently  nothing  else  than  foun- 
tain pens  and  pocket  knives  were  taken,  but  the  total 
value  of  those  taken  would  amount  to  in  the  neighbor- 
hood of  $250.  Pens  ranging  in  price  from  $13.50  down 
were  among  those   taken. 

J.  J.  Renouf,  of  the  Renouf  Publishing  Co.,  Mont- 
real, is  now  making  a  tour  of  Canada  with  educational 
publications  of  Longmans,  Green  &  Co.,  Geo.  Phillips 
&  Son,  Phillip  &  Tracey,  and  Thos.  Nelson  &  Sons.  He 
is  at  present  at  the  King  Edward  Hotel  in  Toronto, 
where  he  has  samples  of  all  new  books  and  maps,  and 
other  educational  publications  of  these  firms.  He  has 
an  interesting  display  of  many  new  publications  which 
have  not  been  shown  in  Canada  before. 

George  Peene,  traveler  for  Buntin,  Gillies  &  Co., 
Hamilton,  has  the  sympathy  of  his  many  friends  in  the 
sad  loss  he  has  sustained  by  the  death  of  his  wife.  Mrs. 
Peene  was  taken  ill  shortly  after  he  left  for  his  initial 
trip    to    the   Western    Provinces,      where   he    was    accom- 
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panied  by  D.  S.  Gillies,  Secretary-Treasurer  of  the 
company.  They  had  reached  Brandon  when  Mrs. 
Peene's  condition  became  alarming.  Mr.  Peene  was 
wired  for  and  came  home  to  find  his  wife  growing  weaker 
daily.     She  lived  about  five  days  after  his  return. 

Early  in  November  A.  C.  McClurg  &  Co.,  Chicago, 
will  open  an  office  in  San  Francisco  for  the  representa- 
tion of  their  publications  on  the  Pacific  Coast.  This 
office  will.be  in  charge  of  S.  L.  Willard,  who  has  long 
been  connected  with  the  house,  for  the  last  seven  years 
in  important  capacities  associated  with  the  publishing 
department.  This  step  is  the  outgrowth  of  the  in- 
creasing business  in  McClurg  &  Co.'s  publications  on 
the  coast.  Mr.  Willard  has  also  for  the  past  four  years 
been  the  traveling  representative  for  their  publications 
in   that  territory. 

John  Morgan,  who  has  visited  the  Canadian  trade  an- 
nually for  the  Religious  Tract  Society,  has  been  appointed 
Australasian  representative  for  his  house.  Mr.  Morgan  is 
thus  compelled  reluctantly  to  relinquish  his  connection 
with  the  Canadian  trade.     Writing  to  Bookseller  and  Sta- 


crushed,  but  with  his  healthy  physique  and  the  constant 
care  and  good  home  nursing  he  was  spared  to  his  friends 
for  several  years.  A  brother,  John  Willing,  is  the  known 
artist  and  editor  now  residing  in  New  York. 

Martin  Newman  Merry,  who  has  been  for  nearly 
twenty-eight  years  in  the  Methodist  Book  and  Publish- 
ing House,  and  who  during  that  time  rose  from  the  foot 
of  the  ladder  to  the  position  of  chief  accountant,  was 
offered  and  has  accepted  the  general  agency  for  Toronto 
of  the  Union  Assurance  Society,  an  old  and  wealthy 
fire  insurance  company,  established  in  1714,  with  head 
offices  in  the  Royal  Exchange  Building,  London.  On  the 
eve  of  his  departure,  in  order  to  show  their  appreciation 
of  his  sterling  qualities  and  past  services,  the  Book 
Steward,  Rev.  Dr.  Briggs,  and  staff,  assembled  in  the 
general  offices  and  presented  Mr.  Merry  with  a  iieautiful 
French  onyx  and  bronze  mantle  clock.  Dr.  Briggs  was 
much  affected  and  paid  a  very  high  tribute  to  Mr. 
Merry's  friendship  and  his  business  ability  and  faithful- 
ness to  the  Book  Room  from  the  day  he  entered  the 
employ   of   the   house.      He   also   congratulated   him     upon 
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doner,  he  says:  "May  I,  through  the  courtesy  of  your 
columns,  express  my  sincere  thanks  to  the  members  of 
the  bookselling  trade,  both  wholesale  and  retail,  for  the 
uniform  kindness  and  consideration  shown  towards  me 
since  I  have  had  the  pleasure  of  visiting  the  Dominion 
on  behalf  of  the  society." 

The  death  occurred  in  Toronto  last  month  of  R.  B. 
Willing,  a  man  intimately  associated  with  the  book  trade 
of  the  seventies  and  eighties.  He  was  born  at  Kingston, 
but  came  to  Toronto  when  ten  years  of  age.  His  educa- 
tion completed  at  Upper  Canada  College,  he  decided  to 
follow  the  profession  of  bookselling,  getting  his  initial 
training  under  the  master  hand  of  G.  ,Mercer  Adam.  Later 
on  he  became  a  familiar  figure  as  partner  in  the  firm  of 
Willing  &  Williamson,  and  came  to  be  recognized  as  an 
authority  on  publishing  and  also  for  his  good  judgment 
and  wide  knowledge  of  literature  of  the  higher  class.  For 
several  years  Mr.  Willing  had  been  almost  an  invalid, 
the  result  of  a  bad  railway  accident  on  the  C.P.R.  at 
Cooksville,    where    he    then    resided.      He     was     terribly 


receiving  so  important  an  appointment  and  felt  that 
the  business  qualities  which  made  for  his  success  in  the 
Book  Room  would  secure  for  him  a  large  measure  of 
success  in  his  new  work.  Dr.  Withrow,  editor  of  the 
Book  Room  periodicals,  also  spoke  very  highly  of  Mr. 
Merry's  lengthy  and  faithful  services.  James  Dale,  E. 
S.  Caswell  and  H.  Whittaker,  three  of  the  oldest  mem- 
bers of  the  house,  all  of  whom  have  been  with  the 
Book  Room  for  over  a  quarter  of  a  century,  spoke  on 
behalf  of  the  other  members  of  the  staff  and  conveyed 
to  Mr.  Merry  the  deep  respect  in  which  he  was  held  and 
their  kindly  wishes  towards  him  in  his  new  work. 
Wilfred  C.  Kettlewell,  who  entered  the  Book  Room  as  a 
lad  some  years  ago,  and  who  rose  to  be  assistant  ac- 
countant, but  three  years  ago  left  for  a  wider  field  in 
the  United  States,  and  who  opened  up  business  on  his 
own  account  as  a  chartered  accountant  in  New  York, 
has  returned  to  the  Methodist  Book  and  Publishing 
House  to  take  the  position  of  chief  accountant  vacated 
by  Mr.  Merry. 
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Booksellers    Confer    With    Ontario's   Minister    of    Education 

The  Booksellers'  Association  Executive  Call  on  Hon.  Dr.  Pyne — Make 
Three    Requests  —  The     Minister     Promises     Every     Consideration. 


1.  Twenty-five  per  cent  discount  on  all  school  books. 

2.  Abolition  of  the  clause  in  the  new  agreements 
requiring  publishers  to  sell  single  copies  to  any 
one  at  the  trade  price. 

3.  Notification  of  all  changes  in  texts  for  the  follow- 
ing school  year  before  June  15. 

In  a  nutshell  these  were  the  three  requests  placed  be- 
fore the  Minister  of  Education  of  Ontario  on  November  5 
by  the  executive  of  the  Booksellers'  Association. 

Hon.  Dr.  Pyne  received  the  committee  in  his  office  at 
the  Education  Department  at  noon. 

President  J.  G.  Cloke,  of  Hamilton,  placed  the  situa- 
tion before  the  Minister  in  a  concise,  reasonable  talk, 
which  evidently  created  an  impression. 

He  was  supported  by  George  W.  Sulman,  M.P.P., 
Chatham;  A.  H.  Jarvis,  Ottawa,  and  C.  L.  Nelles,  Guelph, 
representing  the  thr-ee  sections  of  the  Province  ;  Jobn  F. 
Sifton,  London,  and  M.  O.  Hay,  St.  Thomas,  were  also 
present. 

The  delegation  were  assured  that  their  requests  were 
reasonable  and  that  every  consideration  would  he  given  to 
them.  " 

J.  G.  Cloke. 

In  opening  Mr.  Cloke  reminded  the  Minister  of  the 
promise  made  two  years  ago  to  give  the  booksellers  a  hear- 
ing, whenever  they  asked  for  it.  They  were  now  availing 
themselves  of  the  permission  then  granted.  He  pointed 
out  that  those  present  represented  the  trade  of  the  entire 
Province,  from  East  to  West. 

The  booksellers  generally  agreed  that  the  Government's 
policy  of  cheaper  and  better  school  books  was  a  sound  one 
and  be  felt  assured  that  the  public  were  satisfied  with 
what  had  been  done.  There  were  one  or  two  matters, 
however,  affecting  the  booksellers  that  he  would  lik?  to 
bring  to  the  Minister's  attention. 

All  were  agreed  that  the  booksellers  of  the  Province 
were  doing  a  good  service  to  the  public  in  providing  edu- 
cative reading  matter  and  that  they  were  deserving  of 
suppori  and  encouragement.  But  the  cost  of  doing  busi- 
ness was  high.  There  were  many  incidental  expenses  con- 
nected with  running  a  bookstore,  which  the  ordinary  per- 
son knew  nothing  of  and  business  could  not  be  conducted 
properly  on  a  basis  of  twenty  per  cent,  discount.  He 
therefore  requested  that  the  Government  should  do  their 
best  to  restore  the  former  discount  of  twenty-five  per 
cent,  on  all  future  publications. 

Continuing,  Mr.  Cloke  referred  to  the  injustice  that 
was  done  the  trade  in  authorizing  and  requiring  publishers 
to  sell  single  copies  of  their  books  to  any  one  at  the  trade 
discount.  While  this  was  not  being  done  as  yet  to  any 
extent,  yet  when  other  books  were  issued  and  when  the 
public  became  aware  of  it.  it  would  mean  a  very  serious 
loss  to  the  legitimate  trade.  If  the  Minister  could  see  his 
way  clear  to  cutting  out  this  requisition  from  the  -agree- 
ments the  booksellers  would  be  pleased  and  the  public 
would  be  none  the  wiser. 

In  the  third  place,  great  loss  and  inconvenience  had 
been  occasioned  this  year  by  the  authorization  of  new 
texts  only  a  few  days  before  school  opening.  He  pre- 
sumed that  this  must  have  been  unavoidable  this  year,  but 


he  trusted  that  the  Government  could  arrange  to  give  the 
trade  due  notice  in  the  future.  The  booksellers  would  be 
pleased  if  it  were  made  a  rule  that  no  new  texts  should  be 
authorized  after  June  15  for  the  following  school  opening. 

Mr.  Sulman. 

The  member  for  West  Kent  in  a  few  well  chosen  words 
enforced  Mr.  Cloke 's  remarks.  He  commended  the  Gov- 
ernment on  the  new  books  which  had  been  issued,  saying 
that  they  were  most  creditable  productions.  The  reduc- 
tion in  price,  too,  had  suited  the  public.  And  if  the  Min- 
ister could  only  fix  up  the  two  or  three  matters  requested, 
he  would  have  a  happy  family  of  booksellers  in  the  Pro- 
vince. 

Mr.  Jarvis. 

Down  in  Ottawa,  said  Mr.  Jarvis,  the  people  appre- 
ciated the  cheaper  books  and  were  evidently  satisfied  with 
what  the  Government  had  done.  He  trusted  the  Minister 
would  consider  the  booksellers'  request  favorably  and 
place  the  business  on  a  satisfactory  footing. 

C.  L.  Nelles. 

Mr.  Nelles  contended  that  the  one-copy  matter  was  a 
serious  thing.  At  the  time  of  the  Toronto  Exhibition, 
which  occurred  just  as  the  schools  were  opening,  the 
people  of  the  Province  would  come^  to  Toronto  in  thous- 
ands and  buy  their  books  from  the  publishers.  The  book- 
sellers might  as  well  close  their  stores  and  come  down  and 
sell  books  for  the  publishers.  Profits  were  small  as  it  was 
and  when  the  booksellers  carried  supplies  of  the  books, 
they  should  be  protected. 

The  profit  on  the  new  copy  books  was  extremely  small. 
Some  mercantile  houses  were  actually  talking  about  using 
the  books  as  ads  and  giving  them  away.  Others  were  talk- 
ing of  buying  them  up  for  writing  paper. 

The  late  authorization  of  the  new  books  this  year  had 
occasioned  losses  in  all  quarters. 

Mr.  Nelles  had  no  fault  to  find  with  the  Government 's 
policy.  The  booksellers  were  not  talking  grievances  out- 
side, nor  was  it  intended  that  any  intimation  of  their  visit 
to  the  Minister  should  appear  in  the  daily  press.  The  pub- 
lie  were  not  affected  by  what  the  booksellers  asked.  It 
was  merely  a  little  inside  adjustment  to  remedy  a  few 
difficulties,  that  was  wanted. 

Dr.  Pyne. 

The  Minister  of  Education  assured  the  visitors  that 
he  "  -mid  be  glad  to  give  their  requests  every  considera- 
tion. He  would  ask  the  secretary  to  prepare  for  him  a 
statement,  presenting  in  detail  the  various  items.  He  did 
not  want  to  do  anything  unfair.  The  one  book  matter 
seemed  a  hardship.  He  did  not  know  of  any  other  line  of 
business  in  which  the  same  thing  was  done. 

"I  don't  see  anything  at  present  to  prevent  adequate 
notice  of  new  texts  being  given,"  said  the  Minister.  "I 
think  it  can  be  arranged,  unless  something  very  exception- 
al occurs." 

He  pointed  out  that  five  years  was  the  shortest  period 
of  authorization  now  granLed. 

"Your  requests  are  very  reasonable,"  concluded  the 
Doctor. 
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MONTREAL. 


Business  Good — Schemes  to  Bring  in  Trade — Opens  Store 
in  Quebec. 

November  6.— Montreal  booksellers  and  stationers  im- 
port business  in  a  good  condition.  To  keep  up  activity 
in  the  trade  between  the  school  supplies  rush  and  the 
holiday  trade  some  of  the  stores  have  been  conducting 
sales  along  various  lines.  E.  M.  Renouf  held  a  book- 
worm's sale  which  lasted  three  weeks.  The  first  week 
was  devoted  to  Shakespeare  and  Dickens,  the  secoad 
week  was  the  "Bookworm's  Week,"  odd  volumes  of  all 
varieties  being  on  sale.  The  third  week  was  given  to  a 
sale  of  standard  works  only.  The  sale  was  well  adver- 
tised and   proved  a  great  success. 

A.  T.  Chapman  has  been  holding-  a  clearing  out  sale 
of  pictures,  etc.,  prior  to  the  holiday  trade,  and  this  is 
proving  an   attraction   to   customers. 

F.  E.  Phelan  has  been  holding  a  sale  of  Nelson's 
Library,  at  15  cents  a  copy.  They  report  that  hund- 
reds of  copies  have  been  sold,  and  that  from  every  point 
of  view  the  sale  has  been   successful. 

A  great  deal  of  interest  is  being  taken  in  "The 
Jewelled  Ball,"  by  Flora  Bigelow  Guest,  and  published 
the  last  week  in  October  by  the  Cambridge  Corporation 
Limited,  owing  to  the  fact  that  Mrs.  Guest  is  so  well 
known   in  Montreal. 

Displays  of  Christmas  goods  will  lie  made  in  a 
week  or  two.  Already  some  of  the  departmental  stores 
are  showing  Christmas  cards  and  calendars,  but  it  seems 
too  early  in  the  season,  as  few  people  care  to  buy  now, 
and  goods  soon  lose  their  fresh  appearance,  detracting- 
from  their  selling  value.  A  heavy  Christmas  trade  is 
anticipated  and  preparations  are  being  made  for  handl- 
ing  it. 

Encouraged  by  their  success  during  the  Quebec 
Tercentenary,  the  Cambridge  Corporation,  Limited,  of 
Montreal,  has  opened  a  branch  in  Quebec,  and  expects 
to  do  well  in  that  city. 


VANCOUVER. 


Conditions    Not   the    Most    Satisfactory — Magazine    Sales 
Increasing — Some  of  the  Books  That  Sell  Well. 

Vancouver,  B.C.,  Nov.  -i. — Conditions  in  the  whole- 
sale trade  in  the  West  are  perhaps  not  the  most  satisfac- 
tory. The  travelers  report  that  the  good  effects  which 
were  to  follow  the  harvesting  of  the  crop  in  the  North- 
west will  not  arrive  in  time  to  promote  a  large  Christ- 
mas business.  It  is  expected  that  the  trade  this  holiday 
time  will  be  only  ordinary,  though  more  business  is  be- 
ing done  than  at  this  time  last  year.  The  shipping  for 
Christmas  is  about  half  through  now,  and  will  be  finish- 
ed in  two  or  three  weeks. 

The  demand  for  magazines  and  light  literature  is  an 
intellectual  showing  -that  coincides  with  the  desire  for 
vaudeville,  as  compared  with  the  legitimate  drama.  There 
is  a  large, demand  for  all  kinds  of  magazines.  Those  who 
make  a  specialty  of  English  publications,  such  as  the 
B.  C.  Book  Company,  find  that  the  call  for  these  is 
steadily  increasing,  though  not  as  rapidly  as  when  the 
rates  of  postage  on  American  publications  was  first  rais- 
ed. Although  English  magazines  and  papers  have  a 
larger  circulation,  there  is  little  diminution  in  the  num- 
ber of  American  magazines  entering  British  Columbia. 
The  extra  fice  cents  does  not  count,  and  the  buying  pub- 
lic would  not  be  deprived  of  their  favorite  monthly  un- 
less the  price  were  prohibitive.  Among  the  magazines 
from  far-away  shores  that  comes  here  is  the  Lone  Hand, 


published  in  Australia.  This  is  well  gotten  up,  with 
copious  illustrations,  and  though  the  price  is  high,  35c, 
it  has  quite  a  number  of  buyers.  There  are  many  Aus- 
tralians in  Vancouver. 

There  are  many  good  sellers  in  the  book  line,  in  the 
forefront  being  "The  Man  from  Brodneys,"  by  George 
Hair  McCutcheon  ;  "Holy  Orders,"  Marie  Corelli  ;  "The 
Wheel  o'  Fortune,"  Louis  Tracy;  "The  Last  Voyage  of 
the  Donna  Isabel."  Randall  Parrish;  "  The  Biverman," 
Stewart  Edward  White  ;  "The  Trail  of  the  Lonesome 
Pine,"  John  Fox,  Jr.;  "The  Little  Brown  Jug  at  Kil- 
dare,"  Meredith  Nicholson.  Books  like  "The  Yoke"  still 
find  ready  buyers,  one  dealer  reporting  that  he  had  fifty 
copies  in  paper  covers  arrive  one  day  and  they  had  gone 
inside  of  two. 

TORONTO. 


Crusade  Against  Picture  Post  Card  Dealers — Heavy  Fines 
Imposed. 

Toronto,  Nov.  7. — A  crusade  has  been  carried  on  by 
the  Toronto  Morality  Department  against  sellers  of  ob- 
scene post  cards.  As  a  result  "raids"  have  been  made, 
lines  imposed  and  in  a  few  cases  warnings  given. 

Several  local  dealers  who  habitually  sold  such  objec- 
tionable cards  were  heavily  fined.  Mr.  A.  L.  Merrill  ex- 
cused himself  on  the  ground  that  his  stock  did  not  con- 
tain such  cards,  but  were  purchased  by  a  clerk  without 
his  authority,  and  which  the  clerk  disposed  of  without 
his  knowledge  or  profit.  Magistrate  Denison  dismissed 
the  case  on    the   evidence    submitted. 

Other  local  dealers  not  so  fortunate  were  :  Louis  Ben- 
son, 215  Church.  Street  ;  Samuel  Beermbohn,  178  West 
King  Street  ;  A.  R.  Wicket,  99  Church  Street  ;  Henry 
C.  Ryinal,  370  Yonge  Street  ;  Alb.  Prouse,  304|  Yonge 
Street  ;  P.  B.  Brown,  54  Yonge  Street  ;  Henry  Golden- 
thai,  627  West  Queen  Street  ;  Fred  Maddock,  151  Bruns- 
wick Avenue. 

All  save  Brown,  who  pleaded  guilty,  were  remanded. 
Athol  George  Robertson,  15  Wilton  Avenue,  was  also 
arraigned  in  court  and  remanded  for  a  week.  A  decoy- 
letter  bearing  a  special  delivery  stamp  caught  Robertson. 
He  had  also  a  box  at  the  post  office  under  the  name  of 
the   Ontario   News    Company. 

He  admitted  having  sold  a  number  of  the  post  cards, 
several  thousand  of  which  were  found  on  the  premises. 
These  were  seized  by  the  police  and  ranged  all  the  way 
from  a  mild  raciness  to  filth. 

Upon  the  premises  was  found  a  letter  from  A.  J. 
Tuck,  of  Barric,  in  answer  to  a  circular  sent  out  oy  the 
Hock  Company  with  samples.  In  it  Tuck  said  :  "If,  as 
you  say,  you  have  thirty  subjects  better  than  these,  you 
had  better  send  me  1,000  at  once."  An  express  receipt 
for   the   thousand   cards  was    also   found. 

Tuck  later  appeared  in  the  Barrie  police  court, 
charged,  as  the  men  are  here,  with  selling  indecent  mat- 
ter. 

The  second  man,  who  has  been  supplying  the  retail 
trade  with  these  bits  of  art  and  song,  is  William  Ren- 
wick,  room  15,  259  College  Street,  Toronto.  There  6,000 
cards  of  the  same  vintage  as  these  previously  collected 
were  seized.  Renwick,  too,  admitted  having  secured  his 
supply    from    Buffalo. 

It  was  through  the  Ottawa  post  office  authorities 
that  the  evtenl  of  the  traffic  in  these  goods  first  became 
known.  Some  time  ago  a  package  of  these  goods  coming 
from  Buffalo  by  mail  went  astray.  They  were  sent  to 
Ottawa,  and  on  being  opened  were  sent  to  Inspector 
Duncan. 

The  penalty  for  such  infraction  of  the  law  ranges  up 
to  two  years'  imprisonment,  with  heavy  fines. 
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Christmas  Books 


Fiction 


A   Spirit  in  Prison.     Robt.  Hiehens. 

Illustrated  -  $1.50 

The  Elusive  Pimpernel.       Baroness 

Orczy  1.25 

The  Wild  Geese.     Stanley  Weyinan,  1.25 

The  Red  City.  Dr.  S.  Weir  Mitchell,  1.50 
The   Soul    of    Dominic    Wildthorn. 

Jos.  Hocking           -            -  1.25 

Kincaid's  Batteries.     Geo.  W.  Cable,  1.25 

The  Watchers  of  the  Plains.     Ridg- 

well  Cullum 
Purple  Love.     Morice  Gerard 
The  Fighting  Line.     David  Lyall 
•Salthaven.     W.  W.  Jacobs 
The  Governors.      E.  Phillips  Oppen 

heim  - 


1.25 
1.25 
1.25 
1.25 


1.25 


Books  for  Boys  and  Girls 

Braves  White  and  Red  (Adventures 
in  North  West).  C.  S.  Argyll 
Saxby.     Illustrated  -  $    .60 

How   Canada  Was  Won.     Capt.   F. 

S.  Brereton.   Illustrated    -  1.50 

Rough  Riders  of  the  Pampas.    Capt. 

F.  S.  Brereton.      Illustrated  1.25 

A  Book  of  Heroes.     Alfred  H.  Miles. 

Illustrated  -  -  1.25 

True  Stories    of    Girl   Heroines.     E. 

Everett  Green.     Illustrated  1.25 


Miscellaneous 

The     Henry     Hutt     Picture     Book. 

Boxed,  net  -  -  $3.00 

Out   of    Doors    in    the    Holy    Land. 

Henry  Van  Dyke  1.50 

Counsels  by  the  Way.     Henry  Van 

Dyke  -  1.00 

The  House  of  Rinimon.     Henry  Van 

Dyke  1.00 

The  Making   of  Personality.      Bliss 

Carman        -  -  .  -  1.50 

The  House  in  the  Waters.     Chas.  G. 

D.  Roberts  -  1.50 


ile 


uveni 


Dorothy   and    the     Wizard    in    Oz. 

L.  Frank  Baum.     Illustrated       $1.25 
Toodles  and  the  Snow  Man.      Fred- 
erick Chapin            -             -  1.50 
A  Little  Maid  in  Toy  Land.     Ada  L. 

Sutton  1.00 

Brownie  Boo.     Florence  Lapan  1.25 

Border  Land.     Leigh  Gross  Day  2.00 

Prince  Babillon.     Nella         •  -  1.50 

Alice  in  Wonderland.     Illustrated  1.50 

Childhood.     Illustrated  1 .00 

The  Bumbletoes.     Illustrated  .50 


The  Copp,  Clark  Co.,  Limited 

Publishers  -  -  Toronto 
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Latest  News  of   the  Month  in  the  Publishing  World 

Reports    of     Best    Selling    Books  New     and     Forthcoming    Books 

Announced — -What  Canadian  Authors  are  Doing — Short  Book  Reviews 


Marie  Corelli  wins  this  month,  "Holy  Orders"  jumps 
into  first  place,  with  a  good  lead  over  last  month's  fav- 
orite, "The  Firing  Line."  "Diana  Mallory"  makes  a 
strong  third.  It,  too,  is  a  newcomer  in  the  list.  "Peter" 
holds  fourth  place,  the  same  as  last  time. 

Canada. 

1.  Holy  Orders.     By   Marie   Corelli. 

2.  Firing  Line.     By  R.  W.  Chambers. 

3.  Diana   Mallory.     By   Mrs.    Ward. 
1.  Peter.    By   F.   H.   Smith. 

5.  Man  from  Brodneys.     By  Gr,  B.  McCutcheon. 

6.  Trail   of  Lonesome  Pine.     By  .John  Fox,   Jr. 

United  States. 

1.  Firing  Line.    By  R.  W.  Chamhers. 

2.  Man  from  Brodneys.    By  G.  B.  McCutcheon. 

3.  Together.    By  Robert   Herred. 

4.  Peter.     By  F.  H.  Smith. 

5.  Crewe's    Career.     By    Winston    Churchill. 

6.  Little  Brown  Jug.    By  M.   Nicholson 

Notes  From  the  Publishers. 

The  publication  of  "Kingsmead,"  by  Baioness  von 
Hutten,  has  been  postponed  by  the  Musson  Book  Co.  un- 
til next  spring. 

"The  Spirit  in  Prison,"  by  Robert  Hichens,  and 
"Wild  Geese,"  by  S.  J.  Weyman,  are  reported  as  their 
best  sellers  by  Copp,  Clark  Co. 

The  Westminster  Co.  have  published  -"Treasure  Val- 
ley," by  Marian  Keith.  They  are  also  bringing  out  Dr. 
Robertson  Nicholl's   "Life  of   Ian  Maclaren." 

"The  Altar  Stairs,"  a  new  story  of  adventure  by  G. 
B.  Lancaster,  which  has  had  an  immense  run  in  England, 
will  be  published  shortly  by   the  Musson  Book  Co. 

"Everything  out."  McLeod  &  Allen  have  their  entire 
fall  list  on  the  market  and  are  ready  to  fill  repeat  or- 
ders.   They  are  specializing  on  about  six  fast  sellers. 

Henry  Frowde  has  now  ready  "The  Web  of  Time," 
by  Robert  E.  Knowles.  The  publication  of  this  novel  by 
the  clever  Canadian  writer  is  quite  an  event  in  the  lit- 
erary world. 

The  Copp,  Clark  Co.'s  book  department  have  issued 
a  very  handsome  book  catalogue,  well  illustrated  and 
containing  some  attractive  three-color  work.  The  cover 
is  in  two  colors,  embossed. 

The  Copp,  (  lark  Co.  are  specializing  on  the  two 
Brereton  books  for  boys,  "How  Canada  was  Won,"  and 
"Rough  Riders  of  the  Pampas."  Both  are  originally 
Hlackie  publications  and  contain  all  the  line  points  of 
the  Scottish   publishers'   publications. 

Since  our  last  issue,  the  Macmillan  Co.  of  Canada 
have  issued  "The  Gentleman,"  by  Alfred  Ollivant  ; 
"Wroth,"  by  Agnes  and  Egerton  Castle  ;  "The  War  in 
the  Air,"  by  H.  G.  Wells,  and  "Over  Bemerton's,"  by  C. 
V.  Lucas.  All  are  of  a  high  order  of  merit  and  should 
not  be  omitted  from  any  bookseller's  stock. 

Recent  publications  of  the  Copp,  Clark  Co.  are  "The 
Red    City,"    by      S.    Weir      Mitchell  ;    "The    Illusive    Pim- 


pernel,"  by  Baroness  Orezy,  and  "Governors, "  by  E.  P. 
Oppenheim.  "Salthaven,  '  by  W,  W.  Jacobs,  is  announced 
for  immediate  publication.  "Kincaid's  Battery,"  by  G. 
W.   Cable,  will  be  ready  later  in  the  month. 

The  Literary  Digest  in  a  recent  issue  names  "Lewis 
Rand,"  by  Mary  Johnston,  as  the  greatest  novel  which 
has  yet  been  published  in  America.  This  is  certainly  very 
high  praise.  William  Briggs,  who  has  the  Canadian  mar- 
ket, reports  a  very  large  and  increasing  sale  of  this  vol- 
ume. It  will  make  a  very  nice  Christmas  book,  and  is  a 
good  book  for  the  trade  to  stock  on. 

Notwithstanding  the  remarkable  attitude  which  some 
of  the  reviewers  have  taken  towards  Marie  Corelli's  lat- 
est book  "Holy  Orders,"  it  continues  to  sell  and  is  this 
month  reported  as  the  best  selling  book  in  Canada.  It 
is  a  cult  with  a  great  number  of  the  reviewers  to  slash 
any  book  by  Marie  Corelli.  Her  last  book  has  not  escap- 
ed and  some  of  the  reviews  are  pretty  lively  reading.  The 
first  edition  of  her  book  in  Great  Britain,  Canada  and 
the  United  States  was  over  200,000  copies,  and  the  first 
Canadian  edition   was  10,000  copies. 

The  Canadian  office  of  Longmans,  Green  &  Co., 
Montreal,  is  showing  some  interesting  new  books  this 
month.  Among  those  which  deserve  special  mention  are 
"The  Book  of  Princes  and  Princesses,"  by  Mrs.  Lang, 
which  deals  with  the  Wars  of  the  Roses.  Another 
charming  little  book  is  "Little  Miss  Quixote,"  by  Rob- 
ert Haymes  and  Dorothy  Rose.  Boys  may  have  a  heal- 
thy and  invigorating  peep  into  that  life  which  appeals 
to  them  most  in  "Life  and  Sport  in  Hampshire,"  by 
George  A.  B.  Dewar.  A  new  book  which  is  attracting- 
some  attention,  by  the  distinguished  writer  of  such 
tales,  Florence  K.  Upton,  is  "The  Adventures  of  Borbee 
and  the  Wisp." 

BERLIN. 


Brisker   Demand  for  Novels — "The  F.'ag"    Sells   Well — 
An  Incident  of  the  Election  Campaign. 

Berlin,  Nov.  7. — The  demand  for  late  novels  is  quite 
brisk  th'S  fall,  showing  considerable  improvement  over  a 
year  ago  in  that  respect,  although  there  is  still  a  dis- 
position on  the  part  of  many  to  buy  the  cheaper  class  of 
fiction,  this  being  a  great  town  for  "ten-centers."  In  late 
fiction  the  best  selling  book  during  the  past  month  has 
been  -"The  Firing  Line,"  Corelli's  "Holy  Orders"  being 
a  close  second.  There  has  been  quite  an  advance  call  for 
De  Morgan's  new  book,  his  other  three  having  proved 
great    favorites    here. 

Newsdealers  have  had  a  big  sale  for  "The  Flag," 
especially  since  the  announcement  that  a  discount  would 
he  allowed,  there  having  been  little  inclination  on  their 
part  to  sell  without  any  profit  whatever. 

William  Lyon  Mackenzie  King's  sensational  election 
contest  as  Liberal  candidate  in  North  Waterloo  occasion- 
ed a  renewed  demand  for  his  book,  "The  Secret  of  Hero- 
ism." 

Local  dealers  are  already  beginning  to  display  their 
Christmas  goods.  A  considerably  better  trade  than  in 
the  last  holiday  season  is  anticipated. 
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A  Page  About  Books  by  Canadian  Authors 

Some  New  Publications 


A  popular  re-issue  of  "The  Fight  for  Canada,"  by 
Major  William  Wood,  has  been  issued  in  England  by 
Archibald  Constable  &  Co. 

'I  he  Revell  Company  announce  a  de  luxe  library  edi- 
tion of  Ralph  Connor's  novels.  There  are  six  volumes  in 
the   set. 

Miss  L.  M.  Montgomery,  author  of  "Anne  of  Green 
Gables,"  is  contributing  a  serial  story  entitled,  "By  Way 
of  the  Brick  Oven,"   to  East  and  West. 

The  Musson  Book  Co.,  Toronto,  who  are  publishing 
"The  Master  of  Life,"  by  W.  D.  Lightall,  claim  that  it 
will  be  one  of  the  handsomest  books  ever  produced  in 
Canada. 

"The  Canada  Year  Book"  for  1908,  issued  by  the 
Census  and  Statistics  Department  at  Ottawa,  and  con- 
taining a  vast  amount  of  valuable  statistical  matter 
about   Canada,   is  now   out. 

"The  Harvest  of  Moloch,"  by  Mrs.  J.  K.  Lawson, 
announced  for  early  publication  by  the  Musson  Book  Co., 
has  been  sold  to  J.  M.  Poole,  Toronto,  who  will  issue 
it  shortly. 

Both  "Kingston  of  Old,''  by  Agnes  Maule  Maclean, 
and  "The  Conquest  of  the  Great  Northwest,"  by  \gnes 
C.  Laut,  will  be  published  immediately  by  the  Musson 
Book   Co. 

The  Musson  Book  Co.  will  issue  shortly  a  new  book 
by  W.  H.  P.  Jarvis,  entitled,  "Letters  of  a  Remittance 
Man  to  His  Mother."  The  book  is  very  funny  and  is  a 
most  remarkable  piece  of  character  work.  It  will  sell 
at   $1.25. 

The  Westminster  Company  are  issuing  Ralph  Con- 
nor's Christmas  story  entitled,  "The  Angel  and  the 
Star."  In  cloth,  50  cents,  and  in  paper  25  cents.  The 
little  book  is  handsomely  illustrated  with  three-color 
plates  and  should  form  an  admirable  Christmas  gift. 

Great  praise  is  being  given  in  New  York  to  the 
novelization  by  Harvey  J.  O'Higgins  of  "A  Grand  Army 
Man,"  the  play  in  which  David  Warfield  achieved  such 
success  last  season.  The  book  is  published  by  the  Cen- 
tury   Company. 

The  publishers  of  "Anne  of  Green  Gables,"  by  Miss 
L.  M.  Montgomery,  the  Prince  Edward  Island  authoress, 
announce  that  they  have  arranged  for  a  large  Australian 
edition  of  the  book.  Th's  is  quite  a  novelty.  It  is  doubt- 
ful if  there  was  ever  an  Australian  edition  of  a  Canadian 
novel  before. 

A  "Quebec  Tercentenary  Commemorative  History" 
has  been  issued  by  the  Quebec  Daily  Telegraph  to  com- 
memorate the  celebration  held  in  Quebec  last  summer. 
The  book  contains  two  hundred  pages,  quarto  size,  and 
is  profusely  illustrated.  It  sells  at  $2,  $3  and  $5,  ac- 
cording  to  binding. 

The  Inaugural  Lecture  delivered  by  Professor  George 
Herbert  Locke  at  Macdouald  College  has  been  issued  in 
pamphlet  form  from  the  Witness  Press,  Montreal,  under 
the  title  of  "The  Education  of  a  People."  It  is  a  master- 
ly address,  nobly  expressed,  on  Canadian  education,  and 
should  be  widely  circulated  throughout  Canada. 

That  the  fame  of  Canadian  authors  is  spreading 
abroad  is  evident  from  the  fact  that  the  publishers  of 
Arthur  Stringer's  fascinating  tale,   "The   Wire  Tappers," 


Little,  Brown  &  Co.,  Boston,  have  received  a  request  to 
permit  the  book  to  be  translated  into  Danish.  It  has 
already  been  translated  into  Swedish. 

In  our  last  month's  issue  the  remarkable  fact  was 
mentioned  that  "Songs  of  a  Sourdough"  had  run  into  a 
twenty-four  thousand  edition  in  Canada.  Since  that  time 
another  two  thousand  of  a  holiday  edition  has  come  from 
the  presses  of  William  Briggs,  and  is  put  up  specially  in 
a  leather  binding,  stamped  with  the  Canadian  Coat-of- 
Arms.  It  makes  a  very  attractive  holiday  book  and  the 
publishers  report  that  almost  all  of  the  edition  is  sold 
now. 

The  Cambridge  University  Press  have  on  their  fall  list 
a  new  book  by  Professor  William  Osier,  containing  the 
Linacre  Lecture  for  1908,  delivered  at  St.  John's  College, 
Cambridge.  The  first  chapter  consists  of  an  Introduction 
and  Life,  the  second  and  third  deal  with  Linacre  as  Medi- 
cal Humanist  and  Grammarian  respectively,  and  the  fourth 
and  last  is  devoted  to  the  Linacre  Foundations.  The 
plates,  of  which  there  are  eleven,  include  the  portraits  of 
Linacre  at  Windsor  and  the  British  Museum.  (2s  6d  net). 

In  "Amedee's  Son,"  by  Harry  James  Smith,  which 
Houghton  Mifflin  Co.,  of  Boston  published  ($1.50),  we  are 
told  the  story  of  an  orphan  buy  brought  up  among  the 
French  fisher  folk  of  Cape  Breton.  With  the  skill  of  the 
true  artist  in  writing,  the  author  has  produced  a  living- 
picture  of  the  primitive  people  of  whom  he  treats.  The 
book  is  a  genuine  idyl  with  a  tender  grace  in  its  de- 
scriptions and  a  quiet  humor  in  some  of  its  situations  'that 
remind  one  of  Barrie  at  his  best. 

All  lovers  of  literature  and  the  drama  will  be  pleased 
to  hear  of  the  issue  of  a  new  volume  from  the  nen  of 
William  Wilfrid  Campbell.  Mr.  Campbell  has  made  a 
collection  of  his  dramatic  work,  which  he  will  publish 
very  shortly  in  a  volume  entitled,  "The  Collected  Dramas 
of  Wilfrid  Campbell."  This  volume  will  be  tastily  got- 
ten up  and  will  be  uniform  with  and  a  companion  volume 
to  his  "Collected  Poems,"  issued  several  years  ago.  The 
book  will  he  issued  by  William  Briggs,  who  published  his 
previoi  s    volume. 

The  Northwest  and  the  most  northern  half  of  our 
continent  are  coming  more  and  more  into  prominence  as 
a  field  for  literature.  Lawrence  J.  Burpee  and  Agnes  C. 
Laut  have  .just  put  on  the  market  two  books  which  deal 
with  the  early  days  of  our  Great  North  Country,  and  we 
now  have  a  new*  volume  from  the  presses  of  William 
Briggs,  by  Miss  Edith  L.  Marsh,  under  the  title  of, 
"Where  the  Buffalo  Roamed."  Miss  Marsh's  book  is  in- 
tended primarily  for  young  people,  and  deals  with  the 
romance  of  exploration,  discovery  and  development  of  the 
Canadian  West. 

L.  C.  Page  &  Co.,  Boston,  are  in  receipt  of  a  letter 
from  Miss  Katherine  E.  Conway,  the  well-known  journal- 
ist, and  president  of  the  John  Boyle  O'Reilly  Circle,  of 
Boston,  dated  October  10th,  as  follows  :  "You  may  be 
interested  to  know  that  the  John  Boyie  O'Reilly  Circle, 
an  association  of  over  one  hundred  cultivated  and  influ- 
ential (  atholic  women  of  Boston,  included  your  "Anne 
of  Green  Gables,"  by  L.  M.  Montgomery,  in  its  recent 
disccssion  on  'A  Wholesome  Reaction  in  Current  Fic- 
tion,' and  that  all  were  delighted  with  the  book." 

The  sale  of  fiction  this  fall  is  reported  to  be  much 
above  the  ordinary.  One  of  the  books  which  has  helped 
to  run  up  the  sale  of  fiction  is  "Sowing  Seeds  in  Danny," 
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IN  THE  UNITED  STATES,   IN   ENGLAND,   IN   AUSTRALIA 

L.  M.  MONTGOMERY^ 

ANNE  OF  GREEN  GABLES 

IS    PROVING   ONE    OF   THE    GREATEST  SUCCESSES    OF  THE  YEAR. 
A     BOOK    OF    WHICH    EVERY    CANADIAN    SHOULD     BE    PROUD. 

"It  is  a  pleasure  to  follow  ANNE  through  her  bright  and  lively  career." — Marshall  Saunders,   author  of  "Beautiful  Joe." 

"One  of  the  few  Canadian  stories  that  appeal  to  the  whole  English-speaking  world." — 17he  ^Montreal  Herald. 

"ANNE  is  a  triumph." — The  Philadelphia  Press. 

"You  pass  from  tears  to  laughter  as  the  story  unfolds,  and  there  is  never  a  moment's  hesitation  in  admitting  that  Anne  has  completely 
won  your  heart." — Joe  ^Mitchell  Chappie,  Editor  National  ^Magazine. 

"  1  see  that  she  has  become  one  of  the  popular  young  ladies  of  the  season  ;  but  I  can  assure  you  that  if  she  had  no  one  else  to  love 
her,   I  should   still  be  her  most  devoted  admirer." — Bliss  Carman. 

ILLUSTRATED  $1.50 


Bliss  Carman's  New  Volume  of  Essays 

The  Making  of  Personality 

is  having  a  popularity  attained  by  few  books  outside  of  fiction. 

Its  appeal  is  a  wide  one,  and  it  is  sure  to  prove  a  delight 
as  a  gift  book  for  adult  readers. 

"Bliss  Carman  is  perhaps  the  most  interesting  essayist  now 
writing  English." — The  Chicago  News. 

ILLUSTRATED,     BOXED,     $1.50 


Charles  G.  D.  Roberts' 

The    House   In  The  Water 

A  BOOK  OF  WILD  LIFE. 

Some  of  the  best  nature  tales  Charles  G.  D.  Roberts  has 
ever  wr.tlen  are  included  in  this  volume.  The  book  is 
beautifully  made  and  profusely  illustrated,  making  a  most 
attractive    gift    book. 

Illustrated  fy  Charles  L.  Bull  and  Frank  V-  Smith.     $1.50 


L.  C.  Page  &  Company,  Publishers,  200  Summer  St.,  Boston,  Mass. 


THE  BEST  OF   THE  SEASON 

THE 

JEWELLED  BALL 

By  Flora  Bigelow  Guest 

PUBLISHED   AT   $1.25 


ORDER    TO-DAY 


Cambridge  Corporation,  Limited 

472  St.  Catherine  St.  West 
MONTREAL 


Books  on  Canada 

A  most  appropriate  sjill  for  Christmas  is  a  book 
about  Canada. 

FICTION- 

"Spirit  Lake."  By  Arthur  Homing.  Illustrated  by  the 
author.     $1.50. 

"Cousin  Cinderella."  (A  Canadian  Girl  in  London).  By 
Mrs.  Everard  Cotes  (Sara  Jeannette  Duncan).  Illust- 
rated.   $1.25. 

HISTORY— 

"A  Canadian   Manor  and   its  Seigneurs."    By  Professor 

George  M.  Wrong.     Illustrated.  $3.00,  net. 
"Tercentenary  History   of   Canada."    By  F.  B.  Tracy.    3 

volumes  boxed.    Illustrated.    $4.00  net. 
"'Canada  and    the    Canadian    Question."       By    Professor 

Goldwin  Smith.     $2.00,  net. 
"Sixty   Years'   Protection   of   Canada."    By    E.    Porritt, 

$1.50,  net. 
"Vikings  of  the  Pacific."      By  Agnes  Laut.     Illustrated 

$2.00,  net. 
"Vancouver's  Discovery  of  Puget  Sound."  By  E.  S.  Meany. 

Illustrated.     $2,50,  net. 

DESCRIPTION- 

"Canada."  By  Wilfred  Campbell.  With  77  full-pages  il- 
lustrations in  Colour  by  Mower  Martin.    $6.00.  net. 

"In  the  Heart  of  the  Canadian  Rockies."  By  J.  Outram. 
Maps  and  illustrations.    $2.75  net. 

"Sport  and  Travel  in  the  Northland  of  Canada."  By  D. 
T.  Hanbury.     $[4.50  net. 

"Letters  to  the  Family."  By  Rudyard Kipling. 25 cents,  net. 

FOR  SALE  AT  ALL  BOOKSELLERS.  OR 

The  Macmillan  Company 

OF  CANADA,  LIMITED 

TORONTO 
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by  Nellie  L.  McClung,  which  is  taking  its  place  as  one 
of  the  best  sellers  to-day  in  Canada.  A  number  of  the 
trade  are  featuring  this  book  specially  for  the  holiday 
season,  W.  J.  F.  Mallagh,  of  London  ;  R.  Uglow  &  Co., 
of  Kingston  ;  A.  H.  Jarvis,  of  Ottawa  ;  Russell,  Lang 
&  Co.,  of  Winnipeg,  and  Hope  &  Sons,  of  Ottawa,  hav- 
ing issued  special  circulars,  imprinted,  which  they  are 
distributing  to  their  customers. 

Flora  Bigelow  Guest,  wife  of  the  Hon.  Lionel  Guest, 
of  St.  Anne  de  Bellevue,  Que.,  is  the  author  of  a  novel, 
"The  Jewelled  Ball,""  just  published,  which  has  already 
attracted  a  great  deal  of  attention  in  society  circles  in 
Ottawa,  London,  New  York  and  Montreal,  where  Mrs. 
finest  is  well  known.  Mrs.  Guest  is  of  a  literary  family. 
She  is  a  daughter  of  the  Hon.  John  Bigelow,  who  was 
•United  States  ambassador  to  France  under  President 
Lincoln.  He  was  the  author  of  a  number  of  well-known 
works,  while  a  brother,  Poultney  Bigelow,  has  achieved 
considerable  fame  as  a  magazine  writer,  and  through  a 
personal  friendship  with   Kaiser  Wilhelm. 

The  life  and  work  of  Charles  Heavysege,  whose  name 
is  known  to  the  reading  world  practically  only  through 
anthologies,  is  reviewed  sympathetically  in  the  current 
number  of  the  University  Magazine,  by  E.  B.  )Green- 
shields,  Montreal.  Heavysege  was  a  journalist  living  in 
Montreal  during  the  latter  years  of  his  life  as  a  member 
of  the  Witness  staff,  dying  there  in  1876.  He  was  a  re- 
tiring man,  with  few  intimates  and  rejoicing  in  his  do- 
mestic circle.  His  claim  to  fame  rests  on  the  publication 
of  one  or  two  dramas,  principally  "Saul,"  and  a  few 
sonnets.  Mr.  Greenshields  believes  the  future  will  ap- 
praise him  as  "the  most  imaginative  poet  that  has  ever 
lived  in  Canada." 

Mr.  Arnold  Haultain,  author  of  "Two  Country  Walks 
iu   Canada,"   whose   scholarly   work   1ms   given    him   high 


M-A-P-S 


Messrs.  George  Philip  &  Sons'  "Com- 
parative Series  of  Large  School  Room 
Maps"  are  considered  by  geographical 
experts  throughout  the  world  to  be  the 
leading  School  Room  Projections.  Send 
for  the  convincing  proof,  our  descriptive 
and  illustrated  circular,  and  reduced 
facsimile. 

Our  new  and  complete  illustrated  cata- 
logue of  Geographical  Publications  is  a 
work  of  art.  Containing  Globes,  Model 
Test  Maps,  Map  Building  Sheets,  Picture 
Map  of  the  World,  Memory  Map,  Atlases, 
Diagrams,  Planispheres,  Tellurians,  etc. 

WRITE  TO-DAY   FOR  A  COPY 

Renouf  Publishing  Co. 

Canadian  Agents 

61  Union  Ave.,  MONTREAL,  P.Q. 


standing  as  a  Canadian  essayist,  is  to  publish  this  autumn 
through  Houghton,  Mifflin,  of  Boston,  a  volume  entitled 
"The  Mystery  of  Golf,"  further  described  as  "A  Briefe 
Account  of  Games  in  generall;  their  origine,  Antiquitie, 
and  Rampancie;  and  of  the  Game  yeleped  Golfe  in  parT 
tieular,  its  Uniqueness,  its  Curiousness  and  its  Diffic-ultie ; 
its  anatomical,  philosophical]  and  moral  Properties;  to- 
gether with  diverse  Conceipls  on  other  Matters  to  it  ap^ 
pertaining."  The  publishers  speak  enthusiastically  of 
Mr.  Haul'tain's  new  work.  They  believe  that  "The  Mys- 
tery of  Golf,"  "through  its  insight  and  humor,  its  quaint 
charm  and  eloquence  of  phrase  will  afford  a  unique  plea- 
sure both  to  sportsmen  and  lovers  of  literature. " 

It  is  gratifying  to  note  that  one  of  the  most  charm- 
ing of  this  season's  juveniles  is  the  work  of  a  Toronto 
writer  and  artist,  Miss  Kstelle  Kerr.  Miss  Kerr  is  a 
daughter  of  George  Kerr,  barrister,  and  was  born  in  To- 
ronto. She  received  her  earlier  education  in  art  under 
the  direction  of  Mrs.  Dignani  and  Miss  Laura  Muntz,  con- 
tinuing her  stud  cs  at  the  Art  Students'  League  in  Xcw 
York,  afterwards  going  to  Paris  for  two  seasons.  While 
there  she  spent  her  summers  in  Italy  and  Holland,  and 
in  the  latter  country  she  stayed  for  some  time  at  the 
picturesque  little  fishing  villege  of  Volendam.  Of  this  vil- 
lage she  writes  in  her  children's  book,  "Little  Sam  in 
Volendam,"  just  published  by  Moffatt,  Yard  &  Co.,  New 
York,  illustrating  it  with  quaint  drawings  of  her  own. 
Miss  Kerr  is  now  preparing  a  series  of  drawings  and 
verses  about  Sicily,   the  scene  of  a  recent  visit. 

A  short  time  ago  issued  from  the  press  of  William 
liriggs  a  very  important  •volume  by  Professor  Blewett, 
of  Victoria  University,  entitled,  "The  Nature  of  God." 
This  book  was  highly  received  in  Great  Britain,  and  is 
considered  to  be  one  of  the  mostv  important  contributions 
to   philosoph  cal   literature   which   has    been   issued   for     a 
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number  of  years.  One  of  the  English  reviewers  in  writ- 
ing of  this  book  said  that  if  Canada  had  many  such 
writers  and  thinkers  as  Dr.  Blewett  that  there  need  be 
no  fear  for  the  future  of  the  British  Empire.  This  same 
publisher  now  has  in  the  press  another  important  volume 
by  one  of  our  university  professors,  namely,  Prof.  Wm. 
F.  Osborne,  M.A.,  who  occupies  the  chair  of  English  Lit- 
erature in  Wesley  College,  Winnipeg.  Prof.  Osborne  is 
one  of  the  rising  men  of  the  West,  and  his  book  is  said 
to  be  a  very  important  contribution  to  Shakespearean 
literature. 

Lord  Milner's  visit  to  Canada  has  brought  into  prom- 
inence the  imperial  relations  at  present  existing  between 
the  self-governing  states  and  the  Mother  Country.  Im- 
perial matters  are  being  discussed  much  more  than  form- 
erly, and  his  visit  will,  no  doubt,  have  a  very  hcuefieient 
influence  with  regard  to  our  imperial  relations.  One  of 
our  coming  writers  has  caught  the  larger  imperial  spirit 
and  his  volume,  entitled,  "The  Empire  Builders  and  Other 
Poems,"  which  has  just  been  issued  from  the  press  of 
William  Briggs,  will,  no  doubt,  attract  a  good  deal  of 
attention.  His  patriotic  and  imperialistic  poems  are 
very  striking  and  he  has  caught  somewhat  of  the  spirit 
of  Kipling  and  Service. 

A  volume  lately  issued  from  the  press  of  William 
Briggs,  which  has  received  a  good  deal  of  attention  from 
the  reviewers,  is  entitled,  "Canada,  My  Land,  and  Other 
Compositions  in  Verse,"  by  W.  M.  MacKeracher.  Mr. 
MacKeracher  is  a  resident  of  Montreal  and  his  patriotic 
poems  are  particularly  striking  and  interesting  to  pat- 
riotic Canadians. 


Walter  R.  Nursey,  who  has  written  a  new  life  of  Sir 
Isaac  Brock,  to  be  entitled,  "The  Story  of  Isaac  Brock," 
has  had  a  somewhat  varied  career.  He  was  educated  in 
the  Old  Country  for  the  East  Indian  civil  service,  but 
came  to  Canada  to  engage  in  agriculture.  At  the  time 
of  the  Fenian  raid  in  1866  he  served  as  a  volunteer  in  the 
Queen's  Own  Rifles.  He  has  been  a  coureur  des  bois  in 
old  Prince  Rupert's  land,  and  was  one  of  the  pioneers  of 
Fort  Francis,  on  the  Rainy  River.  For  a  short  time  he 
was  in  the  service  of  the  Hudson's  Bay  Company  and 
carried  the  winter  overland  mails,  the  "Northern  Packet," 
by  dog  train  through  the  wilderness,  which  extends  from 
Lake  Superior  to  York  Factory.  Subsequently  he  be- 
came a  "free  fur  trader. "  He  held  the  position  of  chief 
health  officer  and  fur  imspector  during  the  outbreak  of 
smallpox  which  ravaged  the  Indians  on  Lake  Winnipeg  in 
1876.  Finally  he  drifted  into  journalism,  and  in  1878  he 
published  the  Manitoba  Telegraph,  followed  by  the  Herald. 
In  1878  he  was  appointed  Deputy  Minister  of  Agriculture 
for  Manitoba,  and  the  following  year  was  gazetted  Pro- 
vincial Auditor,  and  remained  in  office  until  1889.  He 
was  the  first  justice  of  the  peace  for  Keewatin,  and  has 
traveled  extensively  in-,  the  British  and  United  States 
Northwest,  and  with  canoe  and  snowshoe,  pack  horse  and 
dog  train  has  exploited  the  country  with  rod  and  rifle 
from  Hudson's  Bay  to  Alaska.  He  was  through  the 
Northwest  Reil  rebellion  with  General  Sir  Frederick 
Middleton  as  Postmaster-General  to  the  Northwest  field 
force.  In  1889  he  accompanied  Lord  Stanley,  then  Gov- 
ernor-General of  Canada,  across  the  continent  as  special 
correspondent.  Mr.  Nursey  has  done  considerable  writing, 
having  issued  over  thirty  books,  most  of'  them  dealing 
with   commercial    subjects   or    with   the   great   Northwest. 


—  Season's  Great  Art  Books 

A  Midsummer  Night's  Dream  %  wuiiam  Shakespeare 

With    40    plates    in    color   and    numerous    text    illustrations    by    Arthur    Rackham    (Illustrator    of 
"  Peter  Pan"  ).      Crown  4to  cloth.      Net #5.00 

The  Tempest  By  William  Shakespeare 

Forty  plates  in  color  and  many  decorations  by  Edmund  Dulac.      4to  cloth.      Net S3. 50 

Twelfth   Night  By  William  Shakespeare 

Illustrated  with  40  plates  in  color  by  W.  Heath  Robinson.      Introduction  by  A.    T.    Quiller-Couch. 
Net S3.50 

Mary  Queen  of  Scots  By  Waiter  Wood 

With  pictures  in  color  by  James  Orrock,  R.I. ,  and  Sir  James  Linton,  R.I.     4to  cloth.    Net,  S3. 50 

Beside  the  Bonnie  Brier  Bush  By  Ian  Madaren 

With  etchings  by  William  Hole,  R.S.A.      Small  4to,  ooze  leather,  boxed.      Net.    $5.00 

HuntS  With  Jorrocks  From  Handley  Cross,  By  Robert  Surtees 

With  plates  in  color  by  G.  Denholm  Armour.      Crown  4to  cloth.      Net. 23.50 
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Thumb-nail  Reviews  of  the  Seasons  Leading  Books 


Adopting  a  somewhat  different  style  of  treatment  of 
the  season's  publications,  we  will  endeavor  to  show  in 
this  department  at  a  glance  the  characteristic  features 
of  the  leading-  books.  First,  the  best  six  will  be  des- 
cribed,   and   following   them   the   other   prominent  sellers. 

"The  Best  Six." 

1.  HOLY  ORDERS.  By  Marie  Corelli,  Toronto:  Wil- 
liam Briggs.     Cloth,    $1.25.     Taking  as  her  hero   an 

earnest  clergyman  in  a  small  rural  English  parish  the 
author  gives  a  vivid  picture  of  how  the  licensed 
drink  traffic  of  England  makes  the  work  of  her 
licensed  clergy  almost  futile.  In  a  story  with  ex- 
cellent plot  the  author  arraigns  the  drink  problem, 
the  temperance  question,  the  reckless  life  of  the 
rich  and  the  poor,  shows  her  views  of  the  "Higher 
Church"  clergy  and  of  the  worldliness  of  the  church. 

2.  THE  FIRING  LINE.  By  R.  W.  Chambers.  Toron- 
to: McLeod  &  Allen.  Cloth,  $1.25.  A  young  New- 
Yorker,  educated  as  a  landscape  gardener,  is  hired 
by  a  Florida  millionaire  to  beautify  his  acres  at 
Palm  Beach.  He  meets  the  proprietor's  adopted 
daughter,    falls   in   love,    and   learns   she   has   married 

-  clandestinely  to  have  a  right  to  a  name,  she  being  a 
foundling.  The  whole  story  turns  around  the  lover 
and  the  husband.  The  husband  plays  a  most  un- 
selfish  role;   the   end    is   satisfactory. 

3.  THE  TESTING  OF  DIANA  MALLORY.  By  Mrs. 
Humphrey  Ward.     Toronto:  Musson  Book  Co.   Cloth, 

$1.50.  Young,  gracious,  highminded,  warm  hearted, 
Diana  Mallory  is  brought  with  brutal  suddenness  into 
the  knowledge  that  her  dead  young  mother  has  mur- 
dered a  man  whom  the  world  believed  her  lover.  Just 
before  the  blow  strikes  Diana  is  betrothed  to  the  man 
she  loves.  He,  hard  pressed  by  ambition,  listens  to 
a  worldly  mother  and  deserts  Diana.  The  wor!d 
takes  the  girl's  part,  and  her  lover  is  a  political 
failure.  When  he  is  broken  and  ashamed  and  awake 
at  last,  the  girl,  unembittered,  goes  to  him — and 
makes   him   the   man   he  was  meant    to   be. 

4.  PETER.  By  F.  Hopkins  Smith.  Toronto:  McLeod 
&  Allen.  Cloth,  $1.25.  Peter  Grayson  was  receiving- 
teller  in  a  well-established  old  bank  in  Wall  Street. 
He  was  a  delightful,  middle-aged  man  of  good 
family,  dearly  loving  young  people.  While  not  the 
hero,  he  is  a  strong  influence  in  the  life  of  the  hero, 
an  attractive  young  man,  who  comes  up  from  Mary- 
land to  take  a  position  in  his  uncle's  stock  broking 
office  in  Wall  Street.  His  struggles  to  make  his 
way  in  the  world  and  his  love  affairs  are  related  in 
a  sympathetic  way  that  is  very  real. 

5.  THE  MAN  FROM  BRODNEYS.  By  G.  B.  Mc- 
Cutcheon,  Toronto;  William  Briggs.  Cloth,  $1.25 
By  the  remarkable  wills  of  their  long-forgotten 
grandfathers,  Robert  Browne,  an  American,  and 
Lady  Deppingham,  an  Englishwoman,  are  to  inherit 
an  immense  fortune  and  most  of  the  island  of  Jap  it 
on  condition  that  they  marry  within  a  year  after 
the.  death  of  Taswell  Skaggs,  Browne's  grandfather, 
who  survives  his  partner,  Lady  Deppingham's  grand- 
father. As  it  happens,  however,  both  the  heirs  are 
married  already,  but  they  remove  to  Japat  with 
their  households  and  lawyers  and  endeavor  to  find 
some  way  out  of  the  difficulty.  The  "Man  from 
Brodney's"  is  the  lawyer  for  the  natives  of  the 
island,  who  are  to  inherit  the  fortune  if  the  con- 
ditions  of  the   will    are   not   fulfilled.      His   love   affair 


with  the  Princess  of  Thorberg,  who  comes  to  the 
island,  is  the  romance  of  the  book. 
6.  THE  TRAIL  OF  THE  LONESOME  PINE.  By 
John  Fox,  Jr.,  Toronto:  McLeod  &  Allen.  Cloth, 
$1.25.  Just  on  the  borderland  of  Kentucky  and 
Yirginia  soar  the  mountains  where  this  story  is  laid, 
of  bitter  family  feuds,  the  raiding  of  illict  whiskey 
stills,  the  booming  of  real  estate,  the  laying  out 
and  improving  of  towns,  and  the  breaking  in  of  the 
wild  mountaineers  to  the  law  and  order  decreed  by 
states,  cities  and  towns.  June,  a  wild,  loyal  child 
of  the  woods,  pleases  an  enterprising  engineer,  who 
takes  her  under  his  guardianship,  educates  her,  and 
almost  loses  her,  so  loyal  is  she  to  the  old  family 
traditions  of  hate  and  revenge. 

Runners  Up. 

A  SPIRIT  IN  PRISON.  By  Robert  Hichens.  Toronto  ; 
Copp,  Clark  Co.  Cloth,  $1.25.  A  sequel  to  "Call  of 
the  Blood,"  with  scenes  laid  on  a  small  island  near 
Naples,  sixteen  years  later.  The  widowed  heroine  of 
the  first  story  and  her  young  daughter  are  the  prin- 
cipal  characters. 

THE  WILD  GEESE.  By  Stanley  J.  Weyman.  Toronto: 
Copp,  Clark  Co.  Cloth,  $1.25.  A  romance  of  the 
Ireland  of  George  1's  time,  when  "the  wild  geese"  or 
Irish  adventurers  went  to  and  fro  between  Ireland 
and  the  continent,  presents  a  striking  picture  of  the 
Ireland  of  that  day;  introduces  a  fine  character  in  its 
hero,  and  an  interesting  love  affair  between  him  and 
a  beautiful  Irish  girl,  who  first  despises  and  then 
adores. 

THE  TRAIL  OF  THE  LONESOME  PINE.  By  John 
Fox,  Jr.  Toronto:  McLeod  &  Allen.  Cloth,  $1.25. 
A  story  of  love  and  fighting  in  the  Kentucky  moun- 
tains: the  march  of  progress  in  the  person  of  its 
hero,  a  young  engineer,  against  the  mountaineers  and 
moonshiners   with   their  feuds. 

THE  RIVERMAN.  By  Stewart  Edward  White.  To- 
ronto: Musson  Book  Co.  Cloth,  $1.50.  River-driv- 
ing on  a  Michigan  river  depicted  graphically.  The 
hero,  a  fine  young  man,  enters  into  a  partnership 
with  a  promoter  to  drive  all  the  logs  on  the  river. 
The  fortunes  of  the  company  form  the  theme  of  the 
story.     A  secondary  love  story  keeps  up  the  interest. 

THE  SOUL  OF  DOMINIC  WILDTHORNE.  By-  Joseph 
Hocking.  Toronto:  Copp,  Clark  Co.  Cloth,  $1.25. 
The  hero,  left  an  orphan,  becomes  a  member  of  the 
"Community  of  the  Incarnation,"  taking  lifelong 
vows  of  celibacy,  poverty  and  obedience.  How  he 
comes  to  leave  the  order  and  break  his  vows  forms 
the  theme  of  the  story. 

THE  GUEST  OF  QUESNAV.  By  Booth  Tarkington. 
Toronto:  Musson  Book  Co.  Cloth,  $1.25.  -  A  fascina- 
ting story  after  tie.  style  of  "Monsieur  Beaucaire," 
with  scene  laid  in  Normandy.  A  gallant  and  idyllic 
love  story  that   will   charm. 

THE  GOLDEN  PRECIPICE.  By  H.  B.  Marriott-Wat- 
son. Toronto:  Cassell  &  Co.  Cloth,  $1.25.  Thril- 
ling adventure  story  with  mutinies,  desertions,  a 
mysterious  island,  hidden  treasure  and  a  tragedy. 
Several  well-drawn  characters- appear,  and  there  is 
an  additional  love  interest  to  quicken  the  reader's 
pulse. 

THE  BLUE  PETER.  By  Morley  Roberts.  Boston:  L. 
C.  Page  &  Co.  Cloth,  $1.50.  Five  capital  sea  stor- 
ies.     The    author    has    grasped    the    necessary    atmos- 
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DIAMOND  32  mo.  BIBLE,  THIN. 

(43/4  x  2%  x  y2  inches) 
A    .'!.">]    ys — French     Morocco    Yapp,     watered     blue 
silk  lining  to  edge,  round  corners,  red  under 

gilt   edges    $1.75 

Yapp,  leather  lined,  round  corners,  red  edges   2.50 

PEARL  24  mo.  REFERENCE  BIBLE  with  Maps. 

Clarendon   Text,  printed  on   Oxford   India  Paper.      (Size 

5^4  x  4  x  %  inches) 
A  1783y2  y — Rutland  Yapp,  leather  lined,  silk  sewed, 
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A  1713y2  y— Rutland  Yapp,  leather  lined,  silk  sewed, 

round  corners,  red  under  gilt  edges   6.00 
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With  Maps. 
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A  New    Book   ready  to-day  by  ROBERT  E.  KNOWLES 


The  Web  of  Time 


Cloth.  $1.25. 


Mr.  Knowles  has  been  aptly  described  both  in  this  country  and  in  Scotland  as  the  "  Ian 
Maclaren  M  of  Canada.  Certain  it  is  that  out  of  his  parish  he  has  pictured  a  type  of  rugged, 
honest.  God-fearing  people  that  will  take  rank  with  well-known  characters  of  "  The  Bonnie 
Brier  Bush"  or  "The  Little  Minister."  His  latest  novel  deals  with  this  same  sort  of  people 
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St.  Cuthbert's.     Cloth    .  .  . 
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An  Alabama  Student 

and  other  Biographical  Essays  by  Wm.  Osier,  M.D., 

F.R.S.,  8vo.,  cloth    ' $2.00 

"Of  the  essays  here  collected,  more  than  half  deal  with  aspects  of  the  life  of  physicians 
on  this  continent.  In  no  age  and  in  no  land  have  the  Hippocratic  ideals  been  more  fully 
realized  than  in  some  of  the  lives  here  portrayed." 

New  India  Paper  Edition  of  the  Works  of 

William  Makepiece  Thackeray 

arranged  in  chronological  order  and  edited  with  Introduction,  etc. 
by  George  Saintsbury 

Tn   17    volumes,    huge    type,    containing    nearly    2.000 

illustrations,  Fscap.  8vo.  Cloth,  per/ volume,  net. $0.75 
Smooth  Lambskin,  per  volume,  net   1.25 

(Uniform  with  the  Oxford  India  Paper  Dickens) 
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(Uniform  with  the  Fireside  Dickens) 
Each  volume  of  the  Oxford  Thackeray  can  be  obtained  separately. 

Athenaeum  :  —  "The  Oxford  Thackeray,  with  all  its  advantages,  is  certain  of  success  and 
it  is  wonderfully  cheap." 

NEW  BOOKS  BY  HERBERT  STRANG 

HUMPHREY  BOLD,   cloth  gilt    $1.50 

BARCLAY  OF  THE  GUIDES,  cloth  gill   1.50 

QUEEN  OF  THE  SEA,  cloth  gilt   0.60 

"  The  best  living  writer  for  boys." — Speaktr, 

"Boys  who  read  Mr.  Strang's  works  have  not  merely  the  advantage  of  perusing 
enthralling  and  wholesome  tales,  but  they  are  also  absorbing  sound  and  trustworthy 
information  of  the  men  and  times  about  which  they  are  reading. —  Daily  Tthgraph. 

A  History  of  Canada 

Part   1.  (Historical  New  France,  by  Sir  C.  P.  Lucas). 

Net    $1.50 

Pari  11.  (Canada  under  British  Rule,  by  Hugh  E. 
Egerton,  M.A.,  Beit  Professor  of  Colonial  History 
in  the  University  of  Oxford).     Net 1.25 

The  World's  Classics 

Over  150  titles,  bound  in  Sultan  red  limp  leather.  Per 

vol.    net    0.50 

Some  two  million  copies  have  been  sold  of  this  series  and  of  the  150  volumes  already 
published,  nearly  one-half  have  gone  into  a  second,  third  or  fourth  impression. 
Send  for  a  list  of  the  series. 

Write  for  catalogue  of  New  Clarendon  Black  Faced 
Type  Bibles,  large,  clear  type,  in  small  compass.  Prices 
ranging  from  50  cents  to  $12.00. 
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phere.  There  is  abundant  humor,  6ome  thrilling 
scenes  and  the  plots  are  well  laid. 
THE  GHOST  KINGS.  By  H.  Rider  Haggard.  Toronto; 
Casscll  &  Co.  Cloth,  $1.25.  Scene,  Africa.  A  girl 
of  wonderful  charm  is  endowed  with  mystical  pro- 
perties by  the  superstitious  natives.  Their  dealings 
with  her  and  her  lover  form  the  chief  incidents  of 
the  book.  Weird  wanderings  in  the  land  of  the 
Ghost  Kings  add  the  element  of  mystery. 
THE  JEWELLED  BALL.  By  Flora  Bigelow  Gue^t, 
Montreal:  Cambridge  Corporation.  Cloth,  $1.25. 
The  story  deals  with  the  arrival  in  an  aristocratic 
English  home  of  an  illegitimate  niece  who  has  lived 
in  poverty  and  is  unspoiled  by  society.  Her  aunt, 
fearing  that  she  might  become  the  wife  of  her 
cousin,  who  is  strongly  attracted  by  her,  persuades 
her  to  leave  home.  Twenty  years  after  she  has  de- 
veloped into  the  world's  greatest  actress  and  re- 
turns to  London  where  she  is  eagerly  welcomed  into 
society. 

The  book  is  of  absorbing  interest  from  beginning 
to  end  and  is  welcomed  as  an  addition  to  Canadian 
fiction. 

Juveniles. 

THE  LITTLE  CHINESE  GIRL.  By  Neil  Parsons. 
London:  Robert  Culley.  Cloth  2s  (id  net.  An  admir- 
ably illustrated  book,  giving  in  story  form  a  vast 
amount  of  interesting  information  about  China. 

"HOLLY  HOUSE  AND  RIDGES  ROW.  A  Tale  of  London 
Old  and  New.  By  May  Baldwin.  London  and  Edin- 
burgh: W.  &  R.  Chambers.  Cloth  6s.  The  story  of 
two  families  in  London,  one  rich  and  the  other  poor. 
The  many  illustrations  of  London,  in  line-drawings 
and  in  color   plates    render  the  book  most  instructive. 

MERLE  AND  MAY.  By  Grace  Squires.  London  and 
Edinburgh.  W.  &  R.  Chambers.  Cloth,  illustrated,  5s. 
A  wholesome  story  of  two  girls,  at  school  and  at  play. 
and  their  love  affairs. 

RIVALS  AND  CHUMS.  A  School  Story.  By  Kent  Carr. 
London  and  Edinburgh:  W.  &  R.  Chambers.  Cloth. 
illustrated,  3s  (id.  How  "Diogenes."  the  recluse, 
became  head  of  his  house,  overcoming  the  enmity  of 
his  rivals. 

JACK,  THE  YOUNG  RANCHMAN,  or  a  Boy's  Adven- 
ture in  the  Rockies.  By  George  Bird  Grinnell.  Lon- 
don and  Edinburgh:  W.  &  R.  Chambers.  Cloth  2s  6d. 
A  story  of  ranch  life  dealing  with  real  things  and  real 
people. 

BLACK  PARTRIDGE,  or  the  Fall  of  Fort  Dearborn.  By 
Colonel  H.  R.  Gordon.     London  and  Edinburgh:     W. 


&  R.  Chambers.     Cloth,  illustrated.  3?  6d.     A  stirring 
story  of  life  among  the  Indians. 

SCHOOL  QUEENS.  By  L.  T.  Meade.  London  and  Edin- 
burgh: W.  &  R.  Chambers.  Cloth,  illustrated,  3s  6d. 
A  girls'  school  story,  narrating  the  rivalry  of  two  girls 
to  be  'the  queens  of  the  school. 

SWEET  CONTENT.  By  Mrs.  Molesworth.  London  & 
Edinburgh:  W.  &  R.  Chambers.  Cloth  3s  6d.  A 
charming  girls'  story.  A  little  girl  nicknamed  "Sweet 
Content"  relates  the  story. 

THE  COURT-HARMAN  GIRLS.  By  L.  T.  Meade.  Lon- 
don and  Edinburgh :  W.  &  R.  Chambers.  Cloth  6s.  A 
delightful  story  of  how  a  girl  helped  her  two  school 
chums  to  keep  up  their  beautiful  home  by  taking  in 
other  girls  for  the  summer. 

THE  CRUISE  OF  THE  PHOEBE.  Or  Lobster  Buying 
on  the  Eastern  Coast.  By  James  Otis.  Boston:  Dana 
Estes  &  Co.  Cloth,  illustrated,  $1.50.  First  volume 
of  a  series  of  books  for  boys.  It  is  a  realistic  story  of 
the  lobster  buyers,  who  cruise  the  eastern  coast  of 
America. 

A  CHRISTMAS  IN  HOLLAND.  By  Sarah  Gertrude 
Pomeroy.  Boston:  Dana  Estes  &  Co.  Cloth,  illus- 
trated. 50  cts.  A  sweet  and  interesting  tale  of  St- 
Nicholas  week  in  Holland.  • 

MARIGOLD'S  WINTER.  By  Edith  Francis  Foster. 
Boston:  Dana  Estes  &  Co.  Cloth,  illustrated,  $1.25. 
The  winter  pursuits  and  amusements  of  a  happy  little 
girl. 

THE  P.  Q.  &  G.  A  railroad  story  for  boys.  By  Edward 
S.  Ellis.  Boston:  Dana  ,  Estes  &  Co.  Cloth,  $1.25. 
Stirring  incident,  sparkling  humor  and  manly  teaching 
are  to  be  found  in  this  excellent  book. 

THE  FIRE-FLY'S  LOVERS,  and  Other  Fairy  Tales  of 
Old  Japan.  By  William  Elliot  Griffis.  Colored  illus- 
trations. New  York:  Thomas  V.  Crowell  &  Co.  A 
book  full  of  Oriental  mystery  and  magic. 

TALKS   TO   THE   KING'S   CHILDREN.      By   Sylvanus 

Stall.   D.D.     New  edition.     Toronto:  William  Briggs. 

Cloth,  1.00  net.     Short  religious  talks  on   the  common 

subjects    of    life.      An    ideal    volume    for    use    in    the 

home. 

OLD  MAN  COYOTE.  By  Clara  Ken.  Bayliss.  New  York : 
Thomas  Y.  Crowell  &  Co.  Cloth,  $1.00.  A  dozen 
funny  animal  stories,  illustrated  in  color,  containing 
Indian  legends. 

A  JOURNEY  OF  JOY.  By  Amy  Blanchard.  Boston: 
Dana  Estes  &  Co.     Cloth,  $1.50.     A  charming  story  of 


Cloth  25c 


70  TITLES  NOW  READY 


Leather  50c. 


THE  PEOPLES  LIBRARY 

"The  last  word  in  cheap  reprints"— Times,  London. 

Cloth  25c         CENTURY  SHAKESPEARE  (40  vols.)  Leather  50c. 


NOW  READY 

The    Spanish   Jade,     by    MauHce   Hewlptt  A    Millionaire     Girl,    by  A.    W.    Marchmont  i    $1.2.5 

Wheels    of    Anirchy,     by   Max    Pemberton  The   Pauper  of    ParK  Lane,   by  William    Lc  Queux  / 

The    Statue,    by  Eden    Phillpotcs   and   Arnold   Bennett 
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Briggs'   Best   Books  for   Bright   Booksellers 


OUR  GREATEST   CANADIAN 
DRAMATIST 


The  Collected  Dramas  of  Wilfred  Campbell. 
Cloth  $1.50,  Half  Calf  $2.50. 


A  BEAUTIFUL  GIFT  BOOK 


Bachelor  Belles.     By  Harrison  Fisher. 
24  Illustrations  in  Colors,  decorated  $3.00,  boxed. 


A  PIECE  OF  FICTION  TO  BE 
PROUD  OF 


author. 


The   Leaven   of  Love. 

By  Clara  Louise  Burnham.      Cloth,  $1.25. 
This   is   the  greatest   work  yet  written  by  this  noted 


THE  GREATEST  AMERICAN  NOVEL 


Lewis  Rand.     By  Mary  Johnston. 

Author  of  "  To  Have  and  To   Hold."     Cloth,  illustrated 

in  colors,  $1 .50. 


THE  BIOGRAPHY  OF 
A   GREAT    SOLDIER- 
STATESMAN 


The  Story  of  Isaac  Brock, 

By  Walter  R.  Nursey. 

Illustrated  withColored  Illustrations. 

Cloth,  75c. 

A  hook  which  will  sell  well. 
Especially  interesting  to  the  young 
people. 

We  advise  the  trade  to  make  ;i 
push  with  this  book. 


A  SCHOLARLY  WORK 

ON   A  GREAT 

SUBJECT 


The  Genius   of  Shakespeare 
and  Other  Essays. 

By  William  F.  Osborne,  M.A. 

Cloth,  gilt  top,  $).00. 
The  trade  will  do  well  to  bring 
this    book    before    their    best    cus- 
tomers. 


Two    Books    to    Stock 

Extra  Heavy  On  for 

Christmas  Trade 

SOWING    SEEDS   IN    DANNY 

By  NELLIE   L.   McCLUNG. 
CLOTH.  $1.00. 

This  is  the  sweetest  and  tenderest 
book  of  the  year. 

The  sale  is  growing  daily  and  has 
already  reached  very  large  proportions. 
This  book  is  a  self-advertiser.  Every 
person  who  buys  a  copy  tells  his  neigh- 
bors ahout  it.    Large  sales  are  the  result. 


GIFT    BOOKS    FOR 
THE  CHILDREN 


The  Children's   Longfellow. 
Lavishly   illustrated   in    color. 

Large  quarto,  $2.00. 

The  Castle  of  Grumpy  Grouch 

By  Mary  Dickerson  Dcnahey. 

Cloth,  $1.25  net. 


SONGS    OF    A    SOURDOUGH 

By  R.  W.  SERVICE. 

Regular  edition,  Cloth.  $1.00  net.  Edition  de  luxe, 
beautifully  bound  and  illustrated.  Cloth,  $1.50 
net.     Full  leather,  $2.00  net. 

This  is  the  greatest  book  of  verse  ever 
issued  in  Canada. 

Twenty-Six  Thousand  copies  have 
been  printed  already. 

Every  Bookseller  should  see  that  his   stock  is 
complete  on  these  two  lines. 


THE   MOST   IMPORT- 
ANT TRAVEL  BOOK 
OF  THE  YEAR 


Across  the  Sub-Arctics  of 
Canada. 

A  journey  of  3,200  miles  by  canoe  and 
snowshoe  through  the  Barren  Lands.  Bv 
.1,  W.  Tyrrell.  C.E.,  D.L.S.,  with  illustrations 
from  photographs  taken  on  the  journey  and 
from  drawings  by  Arthur  iteming. 

Cloth,  $2.00  net. 

In  any  community  there  are  a  goodly 
number  of  people  who  are  particularly  in- 
terested in  travel  and  in  the  resources  of 
our  country.  Stock  on  this  book  and  get 
after  these  people.  Good  sales  will  be  the 
result. 


DR.    DRUMMOND'S    LAST 
PUBLISHED  VOLUME 
A  Great  Christmas  Book. 


The  Great  Fight.    Poems  and  Sketches. 
By  William  Henry  Drummond. 

Author  of  "  The  Habitant,"  "  The  Voyageur." 
Edited  with  a  Biographical  Sketch  by  May  Har- 
vey Drummond. 

Illustrated  by  Frederick  Simpson  Coburn. 
Cloth,  $1.25  net. 

Photogravure  edition  with    illustrations   in  photogravure  quarto  calf, 
gilt  top,  in  box.  $2.50  net. 


AN  HISTORICAL  WORK  OF  GREAT 
INTEREST 


Myths  and  Facts  of  the  American  Revolution. 
By  Arthur  Johnston.      Cloth,  $1.25. 

Here  is  a  book  which  is  going  to  create  a  great  deal  of 
interest  throughout  the  country.  The  author  has  spent 
some  twenty  years  in  the  preparation  of  this  volume.  A 
book  which  is  bound  to  have  a  large  sale.  Make  your  cus- 
tomers acquainted  with  it  and  secure  the  early  orders. 


William  Briggs,  Publisher,  29-33  Richmond  St.  W. 

We  Have  All  the  Leading  Books  of   the  Year. 
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the   travels   and   adventures   of   two   young   American 
girls  and  an  elderly  companion  in  Europe. 

Gift  Volumes. 

COUNSELS  BY  THE  WAY.  By  Henry  van  Dyke.  Spe- 
cial type  designs.  New  York:  Thomas  Y.  Crowell  & 
Co.  Cloth,  $1.00  net.  A  volume  of  choice  essays  by 
one  of  the  most  famous  essay  writers  of  America. 

ON  THE  OPEN  ROAD.  A  creed  of  Wholesome  Living. 
By  Ralph  Waldo  Trine.  New  York:  Thomas  Y.  Crowell 
&  Co.  50  cts.  net.  A  pocket  mentor,  containing  a 
series  of  layman's  sermons,  each  focussing'  upon  some 
every-day  thought. 

HE  CAN  WHO  THINKS  HE  CAN.  By  Orison  Swett 
Harden.  New  York:  Thomas  Y.  Crowell  &  Co.  Cloth, 
$1.00  net.  A  series  of  straighl-from-the-shoulder 
talks,  all  bearing  upon,  the  general  subject  of  success 
in  life. 

EVENING  THOUGHTS.    For  Every  Day  in  the  Year.  By 

J.  R.  Miller.    New  York:   Thomas  Y.  Crowell  &  Co. 

Cloth,  plain   edges,  65  cts.   net,  gilt   top,  85  cts.  net. 

Little   one-page   talks   based   upon   selected    verses   of 

Scripture  for  evening  devotions. 

THE  WIDER  LIFE.  By  J.  R.  Miller.  New  York: 
Thomas  Y.  Crowell  &  Co.  Plain  edges,  65  cts.  net;  gilt 
top,  85  cts.  net.  Collected  addresses  and  sermons  by 
Dr.  Miller,  containing  a  message  to  all. 

GLIMPSES  OF  THE  HEAVENLY  LIFE.  By  J.  R. 
-Miller.  New  York:  Thomas  Y.  Crowell  &  Co.  Cloth, 
50  cts.  net.  One  of  the  new  volumes  in  the  Chiswick 
series. 

Miscellaneous. 

THE  COIGN  OF  VANTAGE.  By  Wm.  T.  Herridge,  D.D. 
Fleming  H  Revell  Co.,  New  York  and  Toronto.  $1.00. 
Reflections  on  the  affairs  of  life  under  some  aspects  in 
which  thfc  author  seeks  to  give  its  due  place  and  pro- 
portion to  cause,  motive  and  effect  in  the  working  out 
of  results.  He  teaches  that  the  underlying,  potent 
factors  for  the  formation  of  perfect  character  are 
spiritual  and  moral.  Much  wisdom  is  foeussed  into 
short  epigramatic  sentences. 

BUNYAN  HIMSELF  AS  SEEN  IN  HIS  GRACE 
ABOUNDING:  By  Alexander  Whyte,  D.D.  Oliphant, 
Anderson  &  Ferrier,  Edinburgh,  2s  6d.  An  exposition 
of  the  spiritual  life  and  character  of  Bunyan  is  a  fit- 
ting sequel  to  the  character  studies  drawn  from  the 
works  of  that  great  author.  Dr.  Whyte  has  brought 
to  his  task  keen  spiritual  perception,  fine  literary  skill 
and  much  learning.  Thus  highly  qualified  he  has 
thrown  new  life  and  light  into  the  portraiture  of  the 
immortal  tinker.  A  renewed  interest  in  the  works  of 
John  Bunyan  may  be  looked  for. 

THE  CHRISTIAN  METHOD  OF  ETHICS.  By  Rev. 
Henry  W.  Clark.  Oliphant,  Anderson  &  Ferrier,  Edin- 
burgh. 3s  6d.  A  book  for  cultured  and  thoughtful 
minds.  The  arguments  for  the  Christian  method  of 
ethics  are  presented  in  a  manner  at  once  suggestive 
and  satisfying,  because  founded  upon  the  self-evident 
truths  of  spiritual  life.  Profound  logic  and  subtle 
analysis  are  stamped  on  the  pages  of  this  new  book 
by  a  new  and  original  writer. 

THE  FRESH  AIR  BOOK.  By  J.  P.  Muller.  Ex-Lieu- 
tenan't  in  the  Royal  Danish  Engineers.  London: 
''Health  &  Strength,"  Ltd.  Paper,  2s  6d  net,  Ex- 
pounding the  author's  system  of  fresh-air  living. 
Illustrated. 

LIVING  ON  A  LITTLE.  By  Caroline  French  Benton. 
Boston:   Dana   Estes   &   Co.      Cloth,   $1.25.     Practical 


hints  to  young  people,  enabling  those  beginning^  house- 
keeping on  small  means,  to  so  arrange  their  living  ex- 
penses as  to  realize  the  best  results. 

THE  SPEAKER.  No.  12.  By  Paul  M.  Pearson.  Phila- 
delphia: Pearson  Bros.  Cloth,  60  cts.  Paper,  40  cts. 
Selections  chosen  especially  to  provide  material  for 
commemorating  the  centenaries  of  Poe,  Tennyson, 
Lincoln  and  Gladstone,  which  occur  in  1909. 

TRAINING  FOR  ATHLETICS.  A  comprehensive  man- 
ual dealing  with  all  branches  of  sport*  London: 
"Health  and  Strength,"  Ltd.,  12  Burleigh  Street. 
Cloth,  2s.  6d.  net.  Contributions  by  all  the  leading 
athletes  of  the  day. 

SOCIAL  DUTY  OF  OUR  DAUGHTERS.  By  Mrs. 
Adolphe  Hoffman.  Toronto:  Wm.  Briggs.  Cloth,  35 
cts.  net.  The  author  is  prominent  in  European. reform 
work  and  in  this  book  addresses  a  suggestive  message 
to  mothers  and  grown-up  daughters. 

BEFORE  MARRIAGE.  By  Mrs.  Adolphe  Hoffman.  To- 
ronto: Wm.  Briggs.  Cloth,  35  cts.  net.  Advice  from 
a  mother  to  her  son  on  the  eve  of  his  marriage. 

TABER'S  POCKET  ENCYCLOPEDIC  MEDICAL  DIC- 
TIONARY. By  C.  W.  Taber  and  Dr.  Nicholas  Senn. 
Chicago :  Laird  &  Lee.  Flexible  black  leather,  $1.50. 
A  new  departure  in  a  medical  dictionary.  All  im- 
portant subjects  defined  encyclopedically.  Cross  in- 
dexed and  illustrated. 

DIARY  AND  TIME-SAVER  FOR  1909.  Tenth.  Annual 
Edition.  Chicago :  Laird  &  Lee.  Full  black  or  red 
leather,  vest-pocket  size,  25  cts.  Contains  memoranda 
for  every  day  of  the  year.  Shows  holidays  and  special 
church  days,  historical  events,  cash  account,  etc.  A 
compendium  of  valuable  information  in  condensed 
form. 


NEW  DENNISON  STORE  IN  NEW  YORK. 

The  most  recent  forward  step  in  the  continued  pro- 
gress of  the  Dennison  Manufacturing  Co.  has  been  the 
opening  of  a  new  New  York  store.  It  is  situated  on 
Twenty-Seventh  Street,  between  Broadway  and  Fifth 
Avenue  in  the  very  heart  of  the  city's  retail  business  dis- 
trict. The  store  occupies  the  first  floor  of  a  large  modern 
building,  with  big  display  windows  not  unlike  those  which 
have  made  the  downtown  headquarters  at  15  John  Street 
so  well  known.  Within,  the  arrangement  of  Dennison  pro- 
ducts is  nothing  short  of  a  triumph  in  store  display  of  the 
most  modern  and  the  best  kind. 

At  the  right  of  the  entrance  are  show-cases  in  which 
the  Dennison  jewellery  boxes  in  all  their  1-enuty  and 
variety  are  displayed.  In  the  forward  part  of  the  store 
are  counters  and  shelves  for  the  display  of  the  standard 
Dennison  products  familiar  to  the  stationer,  adhesive 
tags,  gummed  labels  and  paper,  etc.  In  the  rear  are  some 
of  the  finest  show-cases  displays  which  it  is  possible  to 
see  in  New  York  City,  among  them  exhibits  of  Dennison 
crepe  paper  favors,  decorations  for  parties  and  holidays, 
etc.,  unique  and  very  attractive  goods  which  must  he 
seen  to  be  fully  appreciated. 

The  store  will  prove  an  inspiration  to  every  dealer 
who  visits  it.  There  are  great  possibilities  within  the 
reach  of  any  one  who  handles  the  Dennison  products.  He 
has  more  than  a  manufacturer  as  bis  aid.  He  has  a  co- 
operating force  which  is  constantly  bending  its  efforts  in 
the  direction  of  his  benefit,  and  helping  him  to  educate 
people  to  the  use  of  articles  which  will  bring  ■  im  trade 
and  profit.  The  excellence  of  this  latest  addition  to  the 
Dennison  stores  gives  fitting  expression  to  the  standards 
of  the  company  which  it  represents. 
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Xmas  Post  Cards   1908 


No.  60 — Pictures  in  Black  and  White, 
background  ornamented  with 
gold,  decorated  with  Holly 
leaves  and  berries  in  colors, 
18  designs.  100  assorted  in 
box,  price  70c.  per  100. 

No.  61 — Appropriate  Xmas  subjects, 
embossed  in  rich  colors,  18 
designs.  100  assorted  in  box, 
price  $1.05  per  100. 

No.  6082 — Juvenile    Series,    figures  of  children  in  delicate  tints  on' silvered  back- 
ground, 12  designs.    100  assorted  in  box,  price  $1.50  per  100. 


No.  63 — Bells,  flowers,  scenes,  embossed  in  attractive   colors  on  gold,  silver  and 
white  background,  40  designs.    100  assorted  in  box,  price  $1.50  per  100. 

No.  6050 — Design  of  Xmas  Bell  in   Holly  Wreath,    embossed   and    hand  colored. 
25  assorted  colors  in  box,  price  $2.50  per  100. 

No.  276 — World's  Galleries,  Xmas  subjects,  Embossed  Xmas  Mottos,    Gilt   Edges, 
30  designs.     50  assorted  in  box,  price  $3.00  per  100. 

No.  277 — Floral — Design    in    bas  relief,    colored   by  hand,    15    designs,   each    in 
envelope,  price  75c.  per  dozen. 


MAIL  ORDERS  FILLED  SAME  DAY  AS  RECEIVED. 

Warwick  Bros.,  and  Rutter,  Limited 

King  and  Spadina  -  -  -  Toronto 
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Some  Helpful    Hints    as   to    the    Disposition    of    Old    Magazines 

One  of  the  Newsdealers'  Problems  Solved  by  a  Writer  in  the  Publisher  and  Retailer 
— By  the  Use  of  Right  Methods,  Back  Numbers  May  Become  Far  From  a  Dead  Loss. 


Recently,  while  the  writer  was  rnmaging  around  in 
the  back  room  of  a  certain  bookstore,  his  attention  was 
directed  to  a  quantity  of  back-number  magazines  stored 
away  in  shelves  along  the  wall.  They  were  the  unsold 
remainders  of  periodicals  not  returnable,  or  returnable  at 
only  a  portion  of  their  cost.  These  issues,  running  back 
three  or  four  years  in  some  cases,  had  accumulated  for 
various  reasons  until  there  were  many  shelves  full  reach- 
ing from  the  floor  to  eight  feet  or  more  in  height. 

These  magazines  represented  a  value  of  many  dollars, 
yet  no  effort  was  made  to  realize  on  tbem.  Some  would 
possibly  be  returned  by  freight  for  whatever  sum  could 
be  gotten  out  of  them.  A  few  others  might  be  sold  when 
the  annual  ad  announcing  "Old  magazines,  two  for  five 
cents,"  is  issued  in  the  local  papers.  The  rest  will  prob- 
ably find  a  useful  passing  as  fire  kindlers  in  the  furnace 
room. 

Thinking  that  perhaps  some  other  dealers  are  similarly 
situated  we  write  "our  methods"  of  handling  this  sur- 
plus stock  of  what  in  many  cases  is  really  valuable  read- 
ing matter. 

Sort  the  Stock. 

In  the  first  place,  the  stock  must  be  thoroughly  sorted. 
All  torn  and  badly  damaged  periodicals  should  be  thrown 
into  a  pile  by  themselves.  Then  the  perfect  copies  should 
be  sorted  in  piles  each  kind  by  itself.  Each  of  these  piles 
will  then  be  gone  over  and  as  many  as  possible  complete 
files  taken  out.  If  a  few  half  volumes  may  be  made  up 
0-ut  of  what  are  left,  they  may  next  be  taken  out. 

The  object  is,  first,  to  make  as  many  complete  files  or 
yearly  volumes  as  can  be  found,  to  be  sold  to  schools,  col- 
leges, libraries  or  private  individuals  for  binding  or  per- 
manent preservation.  The  parties  who  have  failed  to  pur- 
chase t'he  periodicals  at  time  of  issue  will  wish  to  secure 
them  and  will  gladly  pay  a  price  running  from  half  to 
full  price  for  some  valuable  magazines. 

If  the  magazines  are  standard  and  their  contributors 
men  and  women  of  national  or  international  reputation 
they  are  worth  nearly  full  value  and  will  be  purchased  by 
many  school  and  public  libraries. 

Since  these  magazines  are  new  and  unsoiled  they  may 
be  sold  to  those,  who  may  have  taken  the  periodicals 
regularly  at  time  of  publication,  but  who  may  have  soiled 
or  torn  their  copies  while  reading  them.     The  new  maga- 


zines in  complete  file  are  now  purchased  for  binding  or 
permanent  preservation. 

Odd  Copies. 

The  odd  copies  left  over  may  be  advertised  at  half 
price  to  fill  the  files  of  those  who  may  have  taken  the 
periodicals,  but  who  may  have  lost  or  mislaid  a  few  of 
their  copies. 

Since  the  all-fiction  magazines  are  not  so  generally 
kept  in  the  school  and  public  libraries,  files  of  these 
should  be  made  up  and  advertised  in  an  attractive  way 
to  all  lovers  of  "good,  up-to-date  fiction."  All  serial 
stories  may  then  be  read  continuously  without  the  usual 
tedious  waiting.  Periodicals  of  this  kind  are  as  readable 
one  time  as  another. 

Two-for-a-Nickel. 

Finally,  after  all  the  complete  files  and  good  salable 
single  copies  are  disposed  of,  the  remainder  may  be  closed 
out  at  the  "  two-for-a-nickel"  rate,  sent  to  a  hospital,  or 
relegated  to  the  basement  for  use  as  fire  kindlers,  just  as 
the  management  may  decide. 

The  substance  of  our  ideas  on  this  subject  is  that  back 
numbers  may  become  far  from  a  dead  loss  if  the  right 
methods  are  pursued.  The  success  of  the  entire  plan  de- 
pends upon  the  kind  of  advertising  which  the  dealer  puts 
out  when  he  attempts  to  sell  the  magazines.  Much  lies 
in  the  wording  employed.  A  skillful  ad  writer  can  make 
a  file  of  these  magazines  seem  the  most  valuable  invest- 
ment the  customer  ever  made.  But  if  the  dealer  speaks 
of  the  magazines  as  "old  back  numbers"  the  customer  is 
apt  to  add  the  word  "worthless"  to  the  description,  and 
after  that  the  dealer  might  just  as  well  leave  them  in  the 
basement  or  back  room  until  a  frosty  morning  invites 
them  to  a  final  consignment  to  the  furnace  room. 

The  complete  files  may  be  advertised  in  the  local 
papers,  or  if  there  is  a  sufficient  quantity  to  make  it 
worth  while  they  may  be  offered  through  the  columns  of 
a  trade  journal.  The  expense  will  be  trifling.  Many  deal- 
ers in  old  books  and  periodicals  are  commissioned  to  pick 
up  files  for  various  schools  and  public  libraries,  and  these 
people  are  sure  to  see  the  ad  in  a  good  trade  journal. 

The  files  of  fiction  and  the  odd  numbers  may  be  listed 
in  the  local  papers  with  good  results.  So  may  the  re- 
mainders be  sold  at  the  " two-for-five"  rate  to  local 
patrons. 


What  Do  You  Produce  ? 


If  you  are  the  producer  of  a  widely  used  article  it  certainly  will  pay  you  to 
advertise  it  to  the  best  class  of  consumers.  The  retail  dealer  is  approached  by  many 
scores  of  people  with  the  proposition  of  marketing  new  and  unknown  articles.  As  a 
rule,  the  dealer  will  more  readily  place  an  order  with  a  manufacturer  of  an  advertised 
article  than  he  will  for  an  article  not  known  to  the  buying  public.  There  is  just  one 
really  national  Advertising  Medium  in  Canada — The  Busy  Man's  Magazine.  Articles 
advertised  in  The  Busy  Man's  Magazine  become  known  to  the  very  pick  of  Canadian 
consumers  from  Halifax  to  Vancouver. 

The   Best   Proof   Is   Thorough    Investigation 

And  that  is  what  we  are  prepared  to  offer  you.    Send  for  rate  card  and  sample  copy. 

THE    BUSY    MAN'S    MAGAZINE  Winnipeg  Toronto  Montreal 
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A  Splendid  Art  Magazine. 

For  the  November  number  of  the  International 
Studio  the  publishers,  John  Lane  Company,  have  pro- 
vided a  rich  table  of  contents.  Six  insert  plates  are 
included,  among-  them  being  a  striking  reproduction  in 
colors  of  Sir  Edward  Burne-Jones'  "Flora."  A  lengthy 
article  with  nine  fine  illustrations  of  the  work  of  Paul 
Dougherty,  painter  of  marines,  opens  the  number.  Fol- 
lowing it  comes  an  article  on  Johann  Baithold  Jong- 
kind,  with  fourteen  illustrations.  Other  articles  arc: 
"Morocco  as  a  Winter  Sketching  Ground,"  "Architec- 
tural Gardening,"  "Decorative  Art  at  the  Munich  Ex- 
hibition," "Emperor  William's  Gifts  to  Harvard  Uni- 
versity," "Artistic  Piano  Decoration,"  "Teco  Pottery," 
etc.,   all   well  illustrated. 

New  Philatelic  Publication. 

A  new  philatelic  publication  called  The  Canadian 
Collector,  appeared  on  the  newsstands  this  month.  It  is 
edited  by  R.  P.  Douglas  and  is  devoted  to  the  interests 
of  postage  stamp,  coin  and  curio  collectors.  Typogra- 
phically it  is  an  attractive  and  clean  looking  paper,  with 
a  two-colored  cover.  It  is  full  of  interesting  and  in- 
structive news  items  that  will  be  appreciated  by  the 
enthusiastic  collector.  The  subscription  price  of  The 
Collector  is  50c  the  year,  or  5c  the  copy. 

The  Century  in  1909. 

The  new  volume  of  the  Century  begins  with  the 
November  number  and  all  new  subscriptions  should  be 
started  then.  In  1909  the  Lincoln  Centenary  will  be 
celebrated   and  the   event   will   be  celebrated   in   the   Ceu- 
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BAKER  S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 

The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 


The  Imperial  News  Co. 

The    Pioneers    of    the    Quick   Direct 
Mail  Service  at  Lowest  Rates   for  all 

British  Papers  and  Magazines 


Write  for  Price  List,  Etc.,  to 

91    CHurcK    St.,        -        Toronto 


Periodicals  That  Sell 


A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Ainslee's  Magazine  lias  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  every  where  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  Ainslee's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
Magazine  Company,  79  Seventh  Ave.,  New  York  City. 


The  Century  Magazine— for  forty  years  the  leading 
American  periodical,  and  having  a  large  circulation 
in  England  as  well.  In  1909  a  splendid  serial  novel 
by  the  author  of  "Mrs.  Wiggs  of  the  Cabbage 
Patch."  Price,  28  cents  to  the  trade  ;  retail,  35  cents. 
Fully  returnable. 


St.  Nicholas  Magazine  —  the  greatest  of  all 
magazines  for  boys  and  girls.  A  large  circulation  in 
England  as  well  as  in  Canada  and  the  United  States. 
Brings  cheer  and  educational  help.  Price.  20  cents  ; 
retail,  25  cents.     Fully  returnable. 


The  Busy  Man's  Magazine  offers  the  dealer  greater 
inducements  than  any  other  Canadian  publication. 
It  is  the  most  popular  magazine  on  the  market,  fully 
returnable,  and  allows  the  trade  the  widest  margin. 
It  has  the  bull  dog  grip;  it  holds  its  readers  every 
month,  thus  enabling  the  bookseller  to  build  up  a 
substantial  business.  Price  to  trade  14  cents;  retail 
20  cents.  Order  from  your  news  company.  BUSY 
MAN'S  MAGAZINE,  Toronto. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  mill  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  0 Beacon  St..  Boston.  Mass. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc.  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers ?  Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  Canadian 
Machinery,  10  Front  St.  East,  Toronto. 
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tury  by  the  publication  of  hitherto  unpublished  docu- 
ments from  Lincoln's  own  pen.  The  real  Grover  Cleve- 
land will  be  described  by  the  men  who  knew  him  best. 
The  German  Emperor  is  the  subject  of  a  remarkable 
article,  and  Paderewski  has  given  a  most  interesting  in- 
terview. The.  Century  will  also  print  the  autobiography 
of  the  late  sculptor,  August  Saint-Gaudens.  Among  its 
noted  contributors  will  be  Andrew  Carnegie,  Helen 
Keller,  Alice  Hegan  Rice,  Ernest  Thompson  Seton  and 
Dr.   S.  Weir  Mitchell. 

St.  Nicholas'  New  Volume. 

The  wealth  of  entertainment  to  be  given  the  young- 
folks  next  year  by  St.  Nicholas  cannot  be  suggested  in 
this  limited  space.  There  will  be  a  new  serial  by  the 
.popular  Ralph  Henry  Barbour;  a  series  of  pictures  in 
full  color,  "When  I  Grow  Up,"  by  W.  W.  Denslow;  "For 
Very  Little  Folk,"  a  department  for  the  youngsters  of 
three  to  eight;  the  "Nature  and  Science"  department  ; 
"Hints  and  Helps  for  Mothers,"  providing  simple,  in- 
expensive home-made  amusements  for  rainy  days;  enter- 
taining short  stories  by  Frances  Hodgson  Burnett,  Re- 
becca Harding  Davis  and  many  others;  instructive  ar- 
ticles on  airships,  meteors,  etc.;  over  1,000  pictures;  in 
short,  a  very  treasure  house  of  entertainment  for  child- 
ren of  all  ages. 

The  Christmas  Numbers. 

Among  the  'contents  of  the  December  Atlantic  will 
be  "The  Bayonet  Poker,"  a  Christmas  fireside  medita- 
tion by  S.  M.  Crothers;  "The  Poor,"  a  Christmas  story 
by  Henry  C.  Rowland;  "The  Organization  of  Higher 
Education,"  by  Henry  S.  Pritchett;  "Enter  Heir 
Kapellmaister,"  the  status  and  foibles  of  the  orchestral 
conductor;  and  "The  New  View  of  Charity,"  by  Edward 
T.   Devine. 

Ten  of  the  best  Canadian  writers  will  be  represented 
in  the  Christmas  number  of  the  Canadian,  including 
Theodore  Roberts,  A.  R.  Carman,  Frederick  George 
Scott,  Isabel  Ecclestone  Mackay,  Virna  Sheard,  S.  T. 
Wood  and  S.  A.  White.  A  hitherto  unpublished  poem, 
written  in  1901  by  the  late  William  Henry  Drummond, 
will  appear. 

Putnam's  for  December  wil'  contain  an  article  on 
how  the  canal  builders  at  Panama  are  "making  the  dirt 
fly,"  by  Hugh  C.  Weir;  an  article  on  the  place  of  Milton 
in  English  literature,  by  Wilfred  Whitten;  an  interesting 
paper  on  the  Passion  Play  as  given  by  the  Indians  of 
British  Columbia;  the  story  of  "Lord  Gordon-Gordon," 
the  famous  pretender,  who  suicided  in  Canada;  "Bul- 
garia,  a  Nation   Reborn." 


The  Christmas  Pali  Mall  will  contain  mostly  stories, 
such  writers  as  Eden  Phillpotts,  Edward  Noble,  Charles 
Marriott,  E.  Nesbit,  H.  C.  Bailey,  H.  G.  Wells  con- 
tributing. It  will  also  contain  timely  article's  on 
"Christmas  Pantomimes,"  "Christmas  Toys  and  the 
People  who  Make  Them,"  "The  Art  of  Bubble  Blowing," 
"Antiques  as  Christmas  Presents." 

Scribner's  Magazine  for  December  will  contain  re- 
productions of  the  beautiful  mural  decorations  by  Ed- 
win A.  Abbey,  R.A.,  for  the  Capitol  at  Harrisburg, 
Penn.;  "Robert  Burns's  Country,"  by  Professor  G.  M. 
Harper  of  Princeton;  four  paintings  by  Alonzo  Kimball, 
reproduced  in  full  color;  and  stories  by  James  B.  Con- 
nolly,  Josephine  D.  Bacon,  Arthur  S.  Hardy,  etc.  - 


TWO  GRAND  PRIX. 

In  commenting  on  the  Franco-British  Exhibition  the 
English  press  has  had  occasion  many  times  to  refer  to.  the; 
admirable  work  done  by  the  picture  post  card  in  adver- 
tising the  Exhibition.  The  picture  post  card  did  excellent 
service  in  bringing  the  Exhibition  to  the  attention  of 
people  throughout  the  entire  world.  -_- :;  . 

The  work  of  publishing  the  official  cards  for  the  Ex- 
hibition was  entrusted  to  the  firm  of  Valentine  &  Sons,, 
Dundee,  and  they  set  to  work  with  that  determination  and 
thoroughness  which  has  long  characterized  this  firm.  They 
produced  hundreds  of  pictures  of  the  Exhibition  in  record 
time,  and  established  all  over  the  grounds  kiosks  from 
which  the  cards  were  sold. 

The  firm  spared  no  effort  to  secure  the  most  striking 
pictures  of  the  Exhibition,  sending  their  photographers 
into  all  sorts  of  extraordinary  positions. 

It  was  quite  appropriate  that  the  committee  of  judges 
at  the  Exhibition  should  award  to  Valentine  &  Sons,  two 
grand  prix,  the  highest  honor  obtainable,  one  for  the  ex- 
cellency of  their  colotype  and  color  post  card  printing, 
and  one  for  the  excellency  of  their  photographic  work. 


OLD  IN  AGE  BUT  MODERN  IN  IDEAS. 

When  a  firm  has  been  in  'business  continuously  for 
147  years  and  during  that  lengthy  period  has  been  making 
a  specialty  of  one  particular  class  of  goods,  it  is  only 
reasonable  to  suppose  that  public  opinion  must  be  pretty 
nearly  unanimous  as  to  the  quality  of  such  goods  in  order 
for  the  business  to  exist  so  long. 

The  foregoing  remarks  apply  to  the  firm  of  A.  W. 
Faber  Co.,  which  is  147  years  old,  having  been  established 


Z5/>e  Handy  Memorandum  DesK  Calendar 


HELPS  "YOU  TO   REMEMBER  THINGS 


It  is  handy  because 


The  most  complete  and  practical  memorandum  pad  ever  offered  to  the  trade, 
in  its  daily  manipulation  all  the  user  has  to  do  is  to  turn  over  a  new  leaf. 
It  has  a  larger  surface  for  memorandums  than  any  other  calendar. 

There  is  no  tearing  off  the  leaf  with   memorandum  on  and  throwing  it  away,  but 
memorandums  made  in  January  can  be  preserved  until  December. 

On  the  main  calendar  page  is  the  day  of  the  week  and  day  of  the  month,  flanked  by 
calendars  of  the  preceding  and  succeeding  months. 

It  is  mounted  on  a  neat  nickel-plated  stand,  with  rubbers  on  feet  to  prevent  scratch- 
ing the  desk. 

Size  of  sheet.  3x4  Inches 

A.  A.  WEEKS  MFG.  CO. 


Manufacturers  of  Stationers'  Hardware  and  Glass  Inkstands 
Calendars  and  Novelties 


354  B 


roadw»y 


Bet    Leonard  and  Franklin  Streets 


NEW  YORK 


36 


BOOK SELLER  AND  STATIONER 


Copying  Presses  In  AU  Siz 

ALSO  SCHOOL  FURNITURE 


The    James    Smart 
Mfg.    Co.,    Limited 

Brockville,  Ont., 

and 

Winnipeg,   Man. 


SEND  FOR  CATALOGUE 


Folding 
Wire 
Card 
Racks 

For  displaying  Cards, 
Photographs,  Post 
Cards,  etc. 


The  very  best  and  only  perfect  Card  Rack  is  the  "  Pro- 
gressive Rack,"  made  entirely  automatically  (and  there- 
fore are  uniform)  by  Progressive  Wire  Coods  Co.,  of 
825  Commerce  Street,  Philadelphia,  Pa.,  A.J.  McCrae, 
23    Scott   Street,    Toronto,    Canadian    Representative. 

Most  Canadian  jobbers  handle  the 
"  Progressive  Racks,"  if  yours  doesn't 
write  Mr.  McCrae  and  he  will  send 
you  the  names  of  the  jobbers  who  do. 

"Dealers  can  sell  many,  many  Card  Racks,  if  they  but 
exercise  a  little  effort.  They  are  useful  in  home  and 
office.  It  is  a  low-priced  article,  hence  customers 
buy   it  without   question.     Energy  brings  its  reward." 


INSIST  ON   GETTING  THE 
RACKS" 


"  PROGRESSIVE 


RELIANCE  INKS 

PERMANENT 
AND 

NON-CORROSIVE 


THE  RELIANCE  INK  CO.,  WINNIPEG,  MAN. 


PEM'ESS 

CARBON  PAPER  and  TYPEWRITER 
RIBBONS 

We    guarantee  the  quality  to    be   absolutely 
uniform. 

Always  clean,  sharp,  brilliant,  durable, 
satisfying. 

Peerless  Carbon  and  Ribbon  Mfg.  Co.,  Ltd. 

176-178  Richmond  Street  West         -         Toronto,  Canada 


[Ills 

!"Haddeus  Davids! 


DAVIDS' 

CELEBRATED 
INK 

Unsurpassed  for 
Quality   and  Value 

Electro-Chemical 

Blue  Black 
Fountain  Pen 
Carmine 

Manufactured  by 
Thaddeus    Davids  Co. 
New   York.  Established  1 825 

BROWN  BROS. 

Limited 
Canadian  Agents,       Toronto 


"SUPERIOR" 

Paper  Fasteners 

[They  have  two  points 
Superior  |  which  pierce  the  paper. 
Because   I  ^'ie  PaPers  cannot  pivot. 

I  They  are  inexpensive. 

Samples  and  quotations  furnished  the 
trade  upon  request. 


Patented  July  14,  1908 

For  sale  by  all  leading  stationers. 


Superior    Manufacturing   Co.,  Sidney,  Ohio 
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Telegraph   Codes 

A   B  C  Code.     5th  Edition.      English      Net    $7.O0 


ABC  Code.    5th  Edition.     Spanish 

ABC    CodB.     4th  Edition 

A  I  Code. 

Moreing  &    Neal  Code 

Bedford-McNiell  Code  

Large  and  small  codes  of  all  kinds.     Send  for  List. 


8.00 
S.OO 

"         7.50 

5.00 

"        6.00 

Discount   to  the  trade  only. 


AMERICAN    CODE    COMPANY,   83   Nassau    St.,    N  Y.    City 
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INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  givinghim  information  on  how  to  arrange  ads.  to  the  best 
advantage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.     Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN   PRINTER  AND  PUBLISHER 


Montreal 


Toronto 


Winnipeg 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in6d.,  1/-  and 
Gross  Boxes 


HINKS,  WELLS  &  CO.. 


This 

series  of  Pens 

is  made  of  the 

same  material,  by  the 

same  tools,  by  the  same 

•afci"  process  and  at  the  same 

works  as  the  series  of  '  Waver- 

ley'  Pens  which  H inks, Wells  & 

Co.  have  for  30  years  and  upwards 

(prior  to  Sept.,   1901),  manufactured  for 

and  supplied  to  the   Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


i  *vm*ii 


|\*VWVW.' 


Wave  Hey 
Pens 

What  makes  the  Waverley  Series  of  Pens 
sell  so  readily  is  their  incomparable  and  re- 
gular good  quality.  Every  pen  is  selected. 
They  are   known   all  over   the  world  as  the 

"Boons  and  Blessings" 

Sold  by  the  Leading  Wholesale  Houses 

Sample  Cards  &  Trade  Prices  sent  by  return  mail 

Waverley  Works,     MACNIVEN  &  CAMERON, 

Edinburgh  Limited 


f.-VV'wi/wV.-V'V  i 


-  VVVWVWW^V'W'WW  * 


HAVE  YOU  TRIED 

THIS 
ONE 


JOHN  HEATHS   PENS 


Supplied    by    leading    Wholesale 
Houses   in   Toronto  and   Montreal. 
London  (Eng. )  Export  Agency  : 

8  St.  Bride  St.,  London,  E.C. 

0278  TELEPHONE  PEN.  Reg  in  Canada 


The 


RtGlIN  CANADA 


in  1761.  Their  factory  in  Newark,  N.J.,  is  devoted  ex- 
clusively to  the  manufacture  of  stationers'  rubber  goods 
and  is  the  largest  of  its  kind  in  the  world. 

The  quality  that  made  their  rubber  goods  well  and 
favorably  known  over  a  century  ago  is  the  kind  that  still 
keeps   their  product   high   in   public   favor   to-day 

It  is  not  generally  known  thai  A.  W.  Faber's  manu- 
factory is  located  in  the  United  States.  Some  people  be- 
lieve that  their  rubber  goods  are  manufactured  in  Ger- 
many, as  are  their  pencils,  and  are  therefore  subject  to  the 
German  surtax  which  the  Government  impuses.  It  is  for 
the  benefit  of  the  Canadian  stationery  trade  that  it  is 
explained  that  in  complete  exemption  from  the  surtax 
there  is  a  great  saving  in  the  laid-dowu  cost  in  Canada  of 
Faber's  rubber  goods. 

In  their  factory  is  manufactured  an  immense  line  of 
erasive  rubber  supplies,  while  they  manufacture  rubber 
bands  from  'the  %-inch  band  to  the  12-inch  heavy  parcel 
band. 

Faber's  rubber  bands  are  all  guaranteed  to  stretch 
six  times  their  length  and  are  actually  tested  to  stretch 
twelve  times  their  regular  length  before  passing  factory 
inspection.  Thus  their  12-inch  band  will  fake  a  parcel 
six  feet  long,  and  is  guaranteed  to  do  so;  while  it  could  be 
stretched  to  band  a  parcel  12  feet  long. 

Quality  goods  are  cheapest  in  the  long  run,  and  any 
of  the  trade  about  'to  stock  with  rubber  supplies  would  do 
well  to  write  A.  W.  Faber  Co..  Newark,  N.J.,  for  prices 
and  terms  before'doinar  so. 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and   correspondents  as 

THE  BEST 

Works  :  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors :  Spencerian  Pen  Co.,  New  York 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned-up  Points,  477,  531,   1876. 


CANADIAN    AGENTS: 

THE    BROWN   BROS,  limited 

TORONTO. 


BOOKSELLER    AND    STATIONER 


OVER  HALF  A  CENTURY  OLD. 


Something  About  Librairie  Beauchemin,  Limited,  Montreal, 
— Prominent  in  French  Publishing. 

This  firm,  in  spite  of  the  financial  depression,  have 
found  their  business  increasing  to  such  an  extent  that  they 
have  been  obliged  to  seek  new  quarters  of  more  commodi- 
ous proportions,  which  they  have  found  at  81  St.  James 
St.  Few  firms  can  boast  of  business  longevity  for  over 
half  a  century,  and  still  fewer  have  made  a  steady  growth 
during  that  period.  Conservatism  usually  holds  sway  and 
almost  imperceptible  decay  sets  in. 

The  story  of  the  business  of  Librairie  Beauchemin, 
Limited,  is  one  of  steady  progress,  and  permanent  growth 
with  no  business  difficulties  to  look  back  upon.  To-day 
this  firm  is  recognized  as  one  of  the  largest  publishers  in 
Canada,  and  their  ramifications  run  into  all  kinds  of  sta- 
tionery and  printing.  They  have  many  sole  Canadian 
agencies  for  stationery  specialties,  and  conduct  an  im- 
portant retail  book  store  on  Notre  Dame  St.  Their  print- 
ing business  is  a  separate  institution,  and  its  size  may  be 
gauged  by  the  fact  that  the  pay  roll  runs  considerably 
over  $1,000  per  week.  Throughout  the  Province  of  Quebec 
and  the  New  England  States  this  firm  practically  does 
the  largest  business  in  many  lines,  while  in  the  English 
trade  they  show  a  gratifying  increase  from  firms  desiring 
French  publications,  their  numerous  religious  articles  of 
a  useful  nature,  and  their  many  specialties  in  stationery. 
This  firm  was  established  in  1842  by  C.  0.  Beauchemin, 
the  father  of  the  present  president,  the  firm  has  made 
extraordinary  strides,  especially  during  the  last  twenty 
years.  Five  years  ago  the  company  was  incorporated  as 
a  limited  company  with  L.  J.  0.  Beauchemin  as  president ; 
Emilieii  Daoust,   vice-president;   Etienne  Roby,  secretary. 


Three  years  ago  the  firm  acquired  a  controlling  interest 
in  the  book  firm  of  Cadieux  &  Derome,  and  have  increased 
the  stock  immeasurably  under  the  management  of  Mr. 
Roby. 

As  publishers  of  French  books  of  a  scientific  and 
popular  nature,  as  well  as  plays,  they  are  prominent. 
The  People's  Almanac,  one  of  their  yearly  publications, 
has  a  circulation  of  80,000,  which  gives  some  idea  of  the 
extent  of  the  field  of  French  publications.  Other  lines 
which  they  excel  in  are  school  books  and  prayer  books. 
They  are  proprietors  of  the  Sir  Wilfrid  Laurier  pen  and 
special  agents  for  Antoine's  inks. 

The  president,  C.  O.  Beauchemin,  confines  his  activities 
to  the  printing  end  of  the  business,  as  well  as  looking 
after  matters  of  finance. 

The  vice-president,  E.  Daoust,  has  been  with  the  firm 
since  1881,  and  has  seen  service  in  all  departments.  He 
is  now  manager  of  the  wholesale  department  on  St.  Paul 
St.  The  secretary-treasurer,  E.  Roby,  is  manager  of  the 
retail  store  on  Si.  Paul  St.  Whilst  this  firm's  publications 
are  pretty  much  limited  to  the  French  language,  their  sta- 
tionery lines  are  sold  generally  throughout  Canada.  With 
the  increased  facilities  which  they  will  have  at  their  com- 
mand in  their  new  quarters,  they  intend  to  extend  their 
field  of  operations.  With  the  splendid  record  of  over  half 
a  century  at  their  back  it  is  unnecessary  to  pronounce  any 
eulogy  on  this  firm,  as  that  fact  speaks  eloquently  of  their 
honorable  methods  and  sane  principles. 

The  Internationale  Automaton-Gesellshaft  have  been 
incorporated  in  Hamburg1,  (iermany,  to  manufacture 
what  is  known  as  the  "Effka-Panorama-Postcard-Auto- 
maton,"  which  they  claim  will  revolutionize  the  whole 
postcard-automaton   market. 


HUNT'S 
Round  Pointed  PENS 

WRITE   RIGHT. 


This  case  is  furnished  free  with  orders  for  twelve  gross  or  more  Pens. 
PRICE    LISTS    ON    APPLICATION. 

McFARLANE,  SON  &  HODGSON,  Limited 

CANADIAN     AGENTS,      MONTREAL 
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SCRIBNER  PICTURE  PUBL 


COPYRIGHT    1906  BY  CHARLES    SCRIBNER'S  SONS 

THE    LADY   OF  THE   LAKE 


COPYRIGHT    1908    9Y    CHARLES    SCRIBNER'S   SONS 

THE    STUDY    HOUR 


COPYRIGHT    1908    BY   CHARLES    SCRIBNER'S   SONS 

THE   FUDGE   PARTY 


College  Girls 


By 


Harrison  Fisher 


Four    Pictures  in   Colors,    10£  x  15   inches,  on  mounts 

14  x  21    inches. 

List   price,   per  set  of    four,   boxed,   $3.00. 


COPYRIGHT    1908    BY    CHARLES   SCRIBNER'S    SON 

BASKET   BALL 


SEND   FOR   ILLUSTRATED    DESCRIPTIVE   CATALOGUE  OF  ALL   SCRIBNER 

THE    COPP,     CLARK    COMPANY, 


LOCATED   THIEF. 


Robber  of  Russell,  Lang  &  Co.'s  Store  Apprehended  by 
One  of  Waterman's  Travelers. 

H.  H.  Hebb,  representative  of  the  L.  E.  Waterman 
•  Company,  Limited,  of  Canada,  Montreal,  traced  to  Cran- 
brook,  B.C.,  and  had  arrested  the  man  who  was  'thought 
to  have  burglarized  the  Main  Street  store  of  Russell, 
Lang  &  Co.,  Winnipeg,  on  October  2nd,  taking  the  entire 
stock  of  Waterman's  Ideal  Fountain  Pens,  as  noted  in 
last  month's  Bookseller. 

As  soon  as  Russell,  Lang  &  Co.  notified  the  L.  E. 
Waterman  Company,  Limited,  Montreal,  that  firm  imme- 
diately notified  Mr.  Hebb,  who  is  in  the  West,  and  the 
latter  soon   found   traces  of  the   thief.     In  many  of  the 


Western  cities  and  towns  Waterman's  Ideal  Fountain 
Pen  was  offered  even  to  dealers  at  low  prices,  and  many 
consumers  secured  pens  at  a  ridiculous  figure.  In  one 
instance  a  dealer  bought  a  gold  mounted  Ideal  for  fifty 
cents. 

Through  the  co-operation  of  a  dealer  in  Cranbrook,, 
B.C.,  the  thief  was  finally  located  and  arrested.  He  is  a 
young  man  of  21  years,  and  showed  cleverness  in  making 
each  sale,  stating  that  he  had  just  found  a  pen. 

The  outcome  of  the  trial  and  the  punishing  of  the 
thief  is  not  so  important  to  dealers  as  the  warning  that 
is  clearly  pointed  out.  When  well-known  identified  goods 
at  fixed  prices  are  offered  outside  of  regular  sources  of 
supply  at  low  figures,  it  is  certainly  the  duty  of  dealei-s 
Co  notify  that  firm.     Further,  when  a  dealer  knows  that 
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LIMITED, 


TORONTO,     ONT 


lines  of  that  nature  are  being  sold  in  their  town  at 
ridiculous  prices,  the  dealer  in  common  justice  to  himself 
and  the  firm,  should  communicate  with  headquarters. 


The  Canadian  explorer,  J.  W.  Tyrrell,  C.E.,  has  just 
returned  from  a  trip  through  the  northern  part  of  Mani- 
toba, where  he  has  been  on  a  survey  trip  of  an  extensive 
character.  Mr.  Tyrrell  arrives  from  the  north  just  in 
time  to  see  the  new  edition  of  his  book,  "Across  the 
Sub-Arctics,"  come  from  the  press.  His  publisher,  Wil- 
liam Briggs,  has  had  this  new  edition  in  preparation  for 
some  time,  and  it  will  contain  a  large  number  of  new 
illustrations.  Mr.  Tyrrell  has  added  two  new  chapters, 
which  will  be  of  considerable  interest,  one  on  the  subject 
of  the  new  sea  route  to  Europe  via.  Hudson's  Bay,  and 


the  other  on  the  subject  of  musk-ox  hunting.  Mr.  Tyrrell 
is  an  enthusiastic  believer  in  the  possibilities  of  this 
new  sea  route,  and  has  by  practical  observation  come 
to  the  conclusion  that  the  plan  is  perfectly  feasible.  In 
conversation,  Mr.  Tyrrell  almost  invariably  speaks  of 
Fort  Churchill  as  the  coming  Liverpool  of  America.  This 
new  edition  of  Mr.  Tyrrell's  book  is  being  put  on  the 
market  at  a  very  opportune  time.  The  question  of  the 
James  Bay  Railway  is  now  one  of  the  issues  of  the  day, 
and  there  is  no  doubt  but  that  in  the  near  future  James 
Bay  will  not  be  much  further  away  from  Toronto  than 
New  York. 


Rickson    Brothers,    dealers    in    fancy    goods,    Vancou- 
ver, have  opened  a  branch  store  at  Cumberland,  B.C. 
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Wide    Awake    Selling    Methods    for    the  Post    Card    Trade 

Importance  of  Grouping  Your  Cards — Display  the  Price  Every  Time — A  Way 
to  Dispose  of   Old    Stock  -  Post  Cards    no    Longer   a  Fad   but   a  Necessity. 


Good  cards,  well  displayed,  are  half  sold.  Post  cards 
in  most  cases  might  be  called  a  side  Hue,  very  few  dealers 
selling  them  exclusively.  Did  you  ever  consider,  Mr. 
Dealer,  whether  you  are  using  the  same  methods  to  dis- 
pose of  your  post  cards  as  you  are  of  your  regular  stock? 
Are  you  displaying  them  and  putting  price  tags  on  them 
as  you  do  your  other  stock?  How  many  of  your  cus- 
tomers would  know  that  you  sold  post  cards  if  you  did 
not  display  them,  but  kept  them  in  the  background  some- 
where in  boxes?  You  would  realize  in  a  moment  that  if 
you  did  this  with  your  regular  stock  your  sales  would  be 
exceedingly  small.  There  is  a  large  amount  of  profit  in 
selling  post  cards,  the  percentage  in  most  cases  far  ex- 
ceeding that  which  you  make  on  your  regular  stock. 
Therefore,  it  naturally  follows  that  you  use  the  same 
methods  in  selling  them.  You  should  display  in  a  group 
all  the  birthday  cards  you  carry,  all  floral  cards,  all  art 
cards,  and  all  comic  cards;  but  they  should  not  be  mixed 
up  so  that  it  takes  the  customer  considerable  time  to  find 
what  he  wants. 

Display  Price  Tags. 

In  this  way  it  is  easy  to  display  price  tags,  and  the 
de'aler  will  not  be  afraid  to  use  quantities  of  these  price 
tags  when  he  considers  that  they  are  very  inexpensive 
when  procured  in  bulk.  It'  a  man  decided  to  sell  a  stand- 
ard article  at  half  its  standard  price,  how  many,  do  you 
think,  he  would  sell  if  he  did  not  display  that  price?  In 
ninety-nine  cases  out  of  one  hundred  he  could  not  sell 
one.  But  still  the  majority  of  dealers  use  this  method 
and  expect  to  sell  their  post  cards.  Another  thing  abso- 
lutely necessary  in  selling  post  cards,  if  success  is  desired. 
is  that  the  stock  be  kept  clean  and  well  dusted. 
Selling  Old  Stock. 

You  may  have  in  stock  a  large  number  of  post  cards 
that  you  believe  you  cannot  sell — nobody  seems  to  want 
them.     Now,   if  you    will    take   these   cards   and   write   on 

them  such  phrases  as  "Greetings  from , "  "Birthday 

Greetings,"  and  numerous  other  phrases  they  can  easily 
be  disposed  of.  There  are  several  ways  of  doing  this: 
You  can  use  the  regular  gold  pasters,  or  you  can  buy 
for  a  few  pennies  a  tinseling  outfit  and  write  I  he  phrases 


on  the  cards.     When  doing  this  you  will  be  agreeably  sur- 
prised to  see  how  many  dirty  spots  you  can  cover  up. 

Window  displays  have  always  been  one  of  the  best 
methods  of  disposing  of  post  cards,  but  they  must  be  dis- 
played so  that  he  who  walks  by  may  see.  Displayers  can 
be  strung  together,  making  long  rows  and  filling  up  the 
window  from  the  ceiling  down,  or  they  can  be  used  from 
the  ceiling  halfway  down,  leaving  the  bottom  of  the  win- 
dow for  artistic  arrangement.  For  the  interior  of  the 
store  a  card  rack,  which  will  hold  one  hundred  cards,  can 
be  used  with  great  satisfaction. 

Cards  a  Necessity. 

If  you  have  the  impression  that  the  post  card  trade  is 
decreasing  you  have  a  much  mistaken  idea.  The  post 
card  is  no  longer  a  fad,  but  a  necessity,  for  the  simple 
reason  that  most  people  are  lazy,  to  a  certain  extent,  and 
it  is  easier  to  send  a  post  card  than  a  letter;  therefore 
they  will  always  be  used.  Hereafter  it  will  be  necessary 
for  all  dealers  to  use  a  little  more  thought  in  buying  then- 
stock  of  post  cards.  The  public  is  becoming  educated  to 
the  fact  that  there  are  large  quantities  of  beautiful  post 
cards  manufactured  to-day,  and  for  that  reason  will  not 
buy  a  great  deal  of  the  dirty  cheap  trash  that  has  been 
on  the  market  in  the  past.  You  do  not  buy  your  regular 
stock  because  it  is  cheap.  You  want  good  stock,  and  at 
a  price  at  which  you  can  make„a  fair  profit.  To  say  the 
least,  post  cards  are  certainly  cheap  enough'  when  one 
considers  that  one  can  buy  excellent  cards  for  one  dollar 
a  hundred  and  sell  them  for  two  dollars  and  fifty  cents, 
making  a  profit  of  one  hundred  and  fifty  per  cent.  It 
must  be  remembered  that  post  cards  are  expensive  at  any 
price,  provided  they  are  hard  to  sell,  or  that  the  public 
does  not  desire  them.  Study  ways  and  means  for  dispos- 
ing of  post  cards;  also  the  grade  of  cards  your  customers 
desire,  and  you  will  be  greatly  surprised  at  the  end  of 
the  year,  when  you  figure  up  the  large  amount  of  profi! 
you  have  made  on  post  cards.  Study  the  post  card  busi- 
ness and  use  business  methods  to  dispose  of  your  cards, 
and  realize  that  the  public  does  not  have  to  buy  cards, 
but  is  easily  led  by  the  good  selling  methods  used  in  other 
lines  of  trade. — Playthings. 


Christmas  Cards  and  Calendars 

Our  stock  is  now  complete 

ASSORTMENTS 

We  can  make  up  a  nice  assortment  of  ATTRACTIVE  SALEABLE 
DESIGNS  to  any  amount  desired.  Just  state  prices  at  which  you  wish 
to   sell    them.      We    will    please    you.      This    is    our    SPECIALTY. 

ORDER  EARLY  and  secure  from  THE  HOUSE  OF  CANADA 
FOR  CARDS  AND  CALENDARS. 


THE  BEST  AND  LARGEST   VARIETY 
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Christmas  and  New  Year 

POSTCARDS 

From  $5.00  per  thousand  up 
Folders,  from  $3.00  per  gross  up 

Special  Boxed  Lines 

of 

100  Assorted  Post  Cards,  $1.00 
30  Assorted  Folders,  50c. 

The  Valentine  &  Sons  Pub.  Co.,  Ltd. 

77  Bay  St.,  Toronto,  Ont.  Coristine  Building,  Montreal 


London  Paris  Berlin  Cape   Town  New   York 

Raphael  Tuck  &  Sons  Co.,  Limited 


By    Special  Appointment 


Publishers   by   Special    Appointment    to  Their 

Majesties  King   Edward  VII  and  His 

Queen  Alexandra 

9-17    St.    Antoine   Street, 

Montreal,  P.O. 

TRflnF  MARK  ^^  Publishers  by  Royal   Warrant 

How  about  your  stock  of  Tuck's  Christmas  and 
New  Year  Cards,  Toy  Books  and  Juveniles,  Christ- 
mas and  New  Year  Post  Cards,  Holly  Specialties, 
such  as  Seals,  Tags,  Embossed  Greeting  Cards, 
Christmas  Tree  Ornaments,  Paper  Dolls,  Half 
Masks,  Reliefs,  Wall  Texts  ? 

Our  stock   is     still  in    shape    to    serve    you.       Your    order    should    reach    us    at    once. 

Largest  Variety  Best  Quality 

Complete  descriptive  catalogue  forwarded  free  upon  application. 
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MONTHLY  TALKS  ON  WALL  PAPER. 


In,  Times  of  Peace — Prepare!     A  Plea  for  Improvement. 

I  Elbert  Hubbard,  in  a  belligerent  appeal  for  universal 
amity  in  his  periodical  of  verbal  gymnastics,  the  Phili- 
stine, says  that  the  -"one  real  excuse  for  war  is  peace." 
Most  certainly  the  only  real  time  for  war  preparations 
is  in  time  of  peace. 

And  this,  then,  is  to  remind  you  that  the  close  "f 
the  fall  season  comes  only  a  little  while  before  the  open- 
ing of  the  spring  campaign.  Part  of  the  time  during  the 
coming  months  must  be  utilized  in  the  advancement  of 
your  wall  paper  department— both  in  equipment  and 
methods— if  the  spring  is  to  hold  for  you  personally  what 
it  cejrtainly  has  in  store  for  the  booksellers  and  station- 
ers who  are  wholly  alive  to  their  opportunities. 
Take  Stock  Right. 

Take  stock— not  merely  counting  mechanically  the 
number  of  rolls  and  totaling  up  the  cost — but  find  out 
exactly  what  you  have.  So  much  parlor  paper  in  light 
tonies,  so  much  in  gilt  and  dark  tones,  so  much  dark  hall 
paper,  so  much  in  bedroom  florals,  stripes,  et  cetera,  et 
cetera.  Bring  your  sample  books  and  stock  records  up 
to  date  (if  you  do  not  keep  them  so  at  all  times)  and 
then  lay  out  a  scheme  of  what  you  will  need  in  the  iiew 
papers  that  will  not  be  filled  with  the  paper  you  have 
already  ordered. 

Make  provision  for  all  tastes,  remembering  that  your 
liking  for  one  color  may  be  considered  a  failing  by  the 
customer  with  an  ingrowing  opinion  of  his  own  artistic 
education.  Don't  let  him  catch  you  unprepared  to  iieet 
his  skepticism  of  the  range  of  your  stock  with  the  im- 
mediate exhibition  of  "just  the  paper."  Which  reminds 
me,  by  the  way,  of  one  of  the  soundest  bits  of  advice  I 
ever,  had  given  me. 

A  Successful  Dealer. 

A  dealer  who  has  had  what  some  would  call  a  phen- 
omenal success  in  wall  paper  (developing  a  market  for 
"dollar-a-roll"  goods  in  a  town  where  fifteen  cents  used 
to  be  the  maximum  limit)  told  me,  in  a  moment  of  ex- 
pansiveness,  much  concerning  his  methods,  but  the  thing 
that  has  stuck  in  my  memory  with  the  greatest  persist- 
ence was  the  objuration  to  "know  what  she's  after,  me 
boy,  before  ye  show  her  a  roll  of  goods  or  turn  over  one 
sample."  I  once  saw  his  methods  in  operation.  For  dis- 
patch, they  cannot  be  excelled— for  success,  his  record  of 
growth  and  the  fact  that  every  year's  end  finds  him  100 
per  cent,  to  the  good,  speak  for  themselves. 

The  customer  entered  his  department.  He  was  all 
suavity   and   courtesy,   but   be    asked   quite   directly   what 


POST  CARDS 


Brown,  Black, 
Colored,  Birth- 
day, Comic. 


All  the  Latest  German  Finest  Novelties  at  Wholesale  Rates. 
Sample  Collection  $5.  Established  1895 

VERLAG  ANT.  GERSTENKORN,  Hamburg 


room  she  had  in  mind.  His  disappointment  (if  he  had 
any)  at  being  informed  that  it  was  only  the  kitchen 
would  not  have  been  evident  to  even  a  mind  reader.  But, 
and  here's  the  point — he  showed  her  only  kitchen  papers. 

The.  sale  was  completed  in  five  or  ten  minutes — a  fleet- 
ing glimpse  of  some  beautiful  goods  given  by  rapidly 
thumbing  over  half  a  dozen  different  combinations,  and 
the  woman   was  gone. 

I  questioned  his  salesmanship.  "Why  didn't  you  try 
to  sell  her  something  else  ?" 

"  My  dear  fellow,"  said  he,  "I  happen  to  know  Mrs. 

is   going  to  paper  her  whole  house — as  well     as 

the  new  home  she  has  bought  for  her  daughter." 

"Well,".  I  exploded,  "that  makes  your  indifference  all 
the   more   inexplicable." 

"Does  it  ?    I  think  not.    Mrs.  Blank  will  go  over  to; 

's  and  he'll  show     her     everything  he  has   in  the 

place,  and  she'll  pick  out  a  bathroom  (which  he  will 
probably  find  he  hasn't  in  stock)— and  she'll  come  back, 
and  buy  her  paper  here." 

"How  do  you  know  that  ?" 

"Because  nine  out  of  ten  wall  paper  salesmen  fuddle 
their  customers  by  showing  everything  they  have,  irre- 
spective of  the  kind  of  paper  the  customer  inquires  for — 
wh  le  I  actually  help  to  make  the  customer's  choice  easy. 
She'll  be  back  here  sure  as.  shootin'." 

And  "sure  as  shootin'  "  she  was.  I  dropped  in  to  say 
good-bye  on  my  way  to  the  station  that  afternoon — and 
there  was  Mrs.  Blank  ensconced  in  a  big  easy  chair,  my 
dealer  friend  helping  her  to  make  a  selection  for  the  last 
item  on  a  list  of  requirements  as  long  as  a  Chinese  wed- 
ding proclamation.  And  what's  more,  she  seemed  to  be 
enjoying  it.  She  wasn't  tired,  and  she  wasn't  fuddled 
and  she  was  getting  what  she  wanted  because  lie  had  the 
goods  and  he  was  usmg  his  brain  in  selling  them  to  her. 
Careful  inquiry  as  to  the  position  of  a  room  in  the  house, 
the  lighting  and  the  general  color  scheme  of  the  carpets 
and  other  furnishings  preceded  his  selection  of  patterns 
to  submit..  He  helped  her  to  focus  in  her  mind  the  re- 
quirements of  the  room,  his  tactful  inquiries  invariably 
leading  up  the  exhibition  of  a  pattern  which  she  almost 
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immediately   recognized  as   the  one  solution   of    that    par- 
ticular problem. 

Knowledge  of  Human  Nature. 

Clever  work,  that.  It  shows  a  deep  knowledge  of 
buying  nature  and  salesinanlike  persuasiveness.  All  the 
discussion  was  about  the  room's  requirements  ;  when  they 
were  clear,  the  proper  paper  was  forthcoming  and  its 
particular  merits  so  simply  and  convincingly  set  forth 
that  there  was  opened  np  opportunity  for  discussion  about 
the  paper. 

The   interesting   part     of   it   all    is   this.    Mrs.     Blank 

papered    about    twenty    rooms    all    told.    's     stock 

doesn't  represent  very  many  combinations,  but  if  she 
had  come  to  him  within  a  week  and  had  still  another 
house  to  decorate,  he  could  have  shown  her  samples  that 
rwere  absolutely  new  to  her.  He  had  passed  them  com- 
.plrtely  previously. 

That's  bulls-eye  salesmanship.  He  knew  what  he 
wanted  to  hit — and  the  bell  rang  every  time.  No  bird- 
seed-charge show  at  random  with  the  hope  that  some 
poor  benighted  fowl  would  stray  into  its  path. 

Just  sense,  when  you  come  right  down  to  it,  hard, 
e very-day  comman  sense  (or  shall  we  call  it  uncom- 
mon ?). 

You  can  buy  the  goods — but  you've  got  to  develop  the 
methods. 

May  next  spring  find  you  with  some  real  improve- 
ments. Fresh,  clean,  snappy  stock,  and  clerks  that  while 
neither  "fresh"  nor  "snappy,"  have  been  keyed  up  to  an 
appreciation  of  their  opportunities  and  trained  to  take 
advantage  of  them. 
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you     are 

one  of  those  booksellers 
who  has  realized  the  need 
in  his  business  of  a 
"balance" — a  something  to 
bring  his  daily  sales  during 

dull  times  up  to  the  high-water  mark  reached  in 
the  busy  season.  If  so  it  will  be  well  worth  your 
while  to  investigate  the  unique  possibilities  of 
profit  consequent  to  the  handling  of  a  small  but 
well -selected  stock  of  Staunton  Wall  Paper. 
Personal  attention  given  interested  inquiries. 


General   Sales   Department 

STAUNTONS    LIMITED 

Wall  Paper    Manufacturers 

933  Yonge  St.,  Toronto 


HISTORICAL  TALES. 

The  Society  for  Promoting  Christian  Knowledge  would 
appear  to  be  following  a  profitable  course  in  including  a 
number  of  historical  tales  amongst  their  autumn  publica- 
tions. Probably  the  vogue  for  pageantry  in  England  has 
spread  its  influence  in  this  direction  and  has  inspired  both 
writers  and  publishers  to  produce  attractive  fiction,  based 
on  historical  fact.  "Dame  Joan  of  Pavensey,"  by  the 
Rev.  E.  E.  Crake  (Is  6d),  is  a  good  example.  "The 
House  with  Dragon  Gates,"  by  Edith  E.  Cowper  (2s.  6d). 
being  a  story  of  old  Chiswick  in  1745,  is  also  calculated 
to  please  the  tastes  of  those  who  appreciate  old  romance. 
"The  Diary  of  Perpetua  Gylpin  (Is),  a  tale  of  the  Town 
of  Croydon  in  1654,  is  also  most  readable,  as  well  as  in- 
structive. "  Rolf  the  Rebel  "  (2s),  in  an  exciting  Cuban 
story  for  boys.  Other  publications  specially  suited  for 
girls'  gifts  are  "Diana's  Decision"  (2s  6d) ;  "A  Love 
Passage"  (2s  6d) ;  "Heroine  or  ?"  (2s);  "Norah,"  an 
Irish  story  (Is  6d) ;  "The  Reavers,"  a  tale  of  adventure 
(Is  6d.)  Also  "His  Father's  Son"  (Is),  and  numerous 
smaller  volumes  in  the  6d  and  2d  list.  These  books  are 
all  of  very  attractive  appearance  and  at  such  low  retail 
prices,  represent  excellent  value. 


The  Canada  Manufacturing,  Importing  and  Distribut- 
ing Company,  with  a  share  capital  of  $50,000  divided 
into  5,000  shares  of  $10  each,  with  head  offices  in  To- 
ronto, has  been  incorporated  to  carry  on  the  business  of 
publishers  and  wholesale  and  retail  dealers  in  all  kinds 
of  books  and  works  of  art.  The  provisional  directors 
are:  Gordon  Russell,  Ethyl  Mabel  Lindsay,  Violet 
Waldock,  John  Alexander  McEvoy  and  George  McPhail 
Clark. 


ARTISTS'  MATERIALS 

We  keep  a  full  stock 

ARTISTS'  COLORS        ARTISTS'   CANVAS 

ARTISTS'   BRUSHES     ARTISTS'   BOXES 

Brushes,    Crayons,     Pencils, 

Studies,       all      Art      Goods. 

Send  for  catalogue. 

A.  Ramsay  &  Son  Co., 

MONTREAL 

Wholesale  Agents  for  :     WINSOR  &  NEWTON.  London 


A  Money  Maker 
The 

"Wellington" 

Photo  Specialties 

"The  World's  Standard" 

They  will  pay  you  handsome   profits. 
Carry  them  as  a  side  line. 
For  Price  Lists  and  Particulars  write 

Ward  &  Co., 


1 3  St.  John  St., 


Montreal,  P  Q. 
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What  the  Wholesalers  and  Manufacturers  are  Offering 


Holly  Wrapping  Paper. 
It  is  a  pretty  custom  to  use  holly  wrapping  paper  to 
tie  up  Xmas  presents  with.     The  Copp,  Clark  Co.   offer 
a  very  nice  make  of  crinkled  wrapping  paper  ornamented 


"  Noair  "  No.  60s  Ink  Stand  —  Copp,  Clark  Co. 

with  holly.     This  paper  comes  in  folds  10  ft.  long  by  21/ii 
ft.  wide,  and  sells  to  the  trade  at  $2  a  dozen  folds. 

New  Papeteries  and  Note  Paper. 

Several  new  lines  of  papeteries  and  note  paper  have 
been  added  to  their  stock  recently  by  the  Copp,  Clark  Co. 
Asturias  Cambric  is  a  handsome  box  containing  24  en- 
velopes and  24  sheets,  empire  size,  $3. GO  per  dozen.  Papy- 
rus Ranieses  is  a  box  of  Egyptian  design  containing  parch- 
ment paper  24  sheets  and  24  envelopes.  $3.60  a  dozen.  Ae- 
taeon  Cloth  letter  tablet  is  a  novelty.  It  contains  50  sheets 
of  note  paper  with  blotter.  In  the  cover  is  receptacle  con- 
taining 30  envelopes.  The- tablet  costs  $2  a  dozen.  New- 
ton Linen  is  a  new  standard  fashionable  note  paper.  It 
is  put  up  in  1-lb.  boxes  at  $1.80  a  dozen;  envelopes  to 
match  come  72  in  a  box,  also  at  $1.80  a  dozen. 

Handy  Little  Pencil  Sharpener. 
One  of" the  novelties  that  interested  the  trade  visitors 
to  the  recent  Business  Show  is  the  "Spiro"  pencil  sharp- 
ener,  a  device  not   much  larger  than  a  dollar,   and   doing 


A   Handy  Pencil   Sharpener  —  Spiro^Mfg.   Co. 

excellent  work.  It  is  claimed  by  the  makers,  the  Spiro 
Manufacturing  Co.,  of  New  York,  that  it  is  the  only 
sharpener  that  does  not  break  the  lead,  as  it  sharpens 
the  wood  first  and  then  cares  for  the  lead,  there  being  no 


strain  on  the  latter  while  the  wood  is  being  taken  off. 
The  circular  blade  has  ten  cutting  edges  and  when  one  is 
dull  another  can  be  instantly  substituted.  No  adjust- 
ments are  needed,  a  screw  regulating  the  movement  of 
the  blade.  The  retail  price  will  be  50c,  giving  the  dealer  a 
good  margin  of  profit. 

Circulars. 

The  L.  E.  Waterman  Co.,  Limited,  13b'  St.  James  St., 
Montreal,  have  prepared  this  year,  for  dealers'  use,  an 
attractive  four-page  folder,  as  an  envelope  enclosure,  for 
the  Christmas  season.  These  are  now  ready  for  imprint- 
ing. If  the  trade  will  let  them  know  their  requirements 
at  an  early  date  circulars  will  be  prepared  and  shipped 
according  'to  instructions. 

New  Ink  Remover. 
Warwick  Bros.  &  Rutter  have  control  of  the  Canadian 
market    for  the    new    All-in-One   Ink    Remover.      This   is 


NEW  I>ISCOV£RY 


Ink  Remover. 

ERADICATES  INK  FROM  PAPER  AND  CLOTH 
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Effective   Ink   Remover— Warwick  Bros.   &   Rutter. 

the  latest  production  in  an  ink  extracter  doing  away  with 
the  old  style  of  two  bottles.  It. contains  a  combination 
of  liquids  which  instantly  removes  all  ink  stains  and 
marks  without  damaging  or  discoloring  the  paper. 

New  Waterman  Catalogue. 

The  L.  E.  Waterman  Company  have  just  issued  a  new 
catalogue,  which  is  in  keeping  with  anything  which  this 
firm  has  offered  to  'the  trade  in  the  past,  and  maintains 
the  standard  of  excellence  which  is  the  policy  of  this 
company. 

The  new  catalogue  is  extremely  handsome,  being  really 
a  most  artistic  piece  of  work.  It  contains  over  eighty 
pages,  7  x  10U  inches,  is  printed  upon  heavy-coated  paper 
each  page  carrying  the  work  of  tint  blocks,  colored  repro- 
ductions of  the  pens  made  by  this  house,  or  some  other 
feature  connected  with  the  business. 

The  catalogue  is  bound  in  heavy  brown  fabric  paper, 
the  inside  of  the  cover  and  the  fly-leaf  being  decorated 
with  a  design  in  gold  and  brown,  emblematic  of  the 
growth  of  the  firm.  The  frontispiece  shows  a  reproduc- 
tion of  the  "Pen  corner,"  Broadway  and  Cortlandt  St.. 
New  York,  and  the  great  buildings  in  that  vicinity.     The 


HOOKS E L K  K 


A  N  0    S  T  A  T  I  0  \  K  R 


litle  page  is  an  artistic  piece  of  printing  over  tin<ting  and 
backing,  the  title  page  is  a  page  entitled,  "A  Dream  and 
Its  Realization."  In  the  centre  is  a  picture  of  the  late 
L.  E.  Waterman  in  his  first  office  on  Fulton  St.,  New- 
York,  and  around  it  are  grouped  the  concerns  and  fac- 
tories scattered  all  over  the  world.  They  are  printed  in 
such  a  way  as  to  enhance  the  idea  of  a  vision,  and  the 
page  is  very  effective. 

Following  this  is  a  brief  history  of  the  firm,  engrav- 
ings of  medals  awarded  at  different  expositions  since 
1883,  and  a  splendid  portrait  of  the  inventor,  the  late 
L.  E.  Waterman.  Next  comes  an  illustrated  description 
of  the  Waterman  pen,  emphasizing  its  simplicity  of  con- 
struction. 

The  main  feature  of  the  book  is  a  number  of  pages 
showing  reproductions  of  the  pens  in  color,  the  gold,  for 
instance,  being  colored  to  represent  gold,  etc.  All  the 
accessories  which  are  made  to  accompany  these  pens,  hoth 


bottom  of  the  Gold  Pen  and  here  guards  and  rests  t tie 
writer's  fingers. 

For  bookkeepers,  stenographers,  professional  writers 
and  all  business  people  who  do  much  writing  this  guard 
will  be  found  exceedingly  restful  to  the  fingers,  prevent- 
ing cramping  and  acting  as  a  safeguard  against  contact 
with  the  ink,  on  the  gold  pen.  for  fingers,  which,  through 
force  of  habit,  creep  so  far  down  on  the  fountain  pen- 
holder as  to  touch  the  gold  pen. 

When  a  pen,  with  this  new  guard  attached,  is  to  be 
carried  in  the  pocket,  the  guard  may  be  removed  and 
placed  on  the  butt  end  of  the  pen  and  the  cap  placed  over 
the  pen  point  in  the  regular  manner.  The  retail  price 
is  25  cents  each. 

Perfect  Fountain  Pen. 

As  a  leader  at  one  dollar,  Warwick  Bros.  &  Rutter  are 
featuring   their   Perfect   Fountain    Pen.   which    they   con- 


wmam 

Perfect  Dollar  Fountain  Pen      Warwick  Bros.  &  Rutter. 


for  the  user  and  the  retailer,  are  also  shown,  and  a  system 
of  numbering-  and  keying-  has  been  devised  which  makes 
it  possible  for  the  possessor  of  a  catalogue  to  order  quite 
as  intelligently  from  the  catalogue  as  from  the  stock. 
These  catalogues  will  be  sent  upon  application. 

Waterman's  Ideal  Finger  Guard. 
The  L.  E.  Waterman  Company  have  just  brought  out  a 
clever  new  device  to  fit  Waterman's  Tdeal  Fountain  Pens. 


Finger  Guard  —  L.  E.  Waterman  Pen  Co. 

which  will  be  an  interesting  article  to  stationers  through- 
out the  country,  and  prove  to  be  a  valuable  article  to 
commercial  people  everywhere. 

The  Finger  Guard  is  a  highly  finished,  bell-shaped  piece 
of  vulcanized  rubber  of  a  size  to  fit  over  any  cone-shaped 
Waterman's  Ideal.  It  tits  down  on  the  holder  just  far 
enough   to  permit   the   flange   end    to   come  even   with   the 


sider  excellent  value  for  'the  money.     It  has  pocket  clip, 
chased  holder  and  guaranteed  14k  nib. 

New  Safety  Razor. 

The  day  of  the  safety  razor  is  here,  and  there  is  now 
an  enormous  sale  for  these  goods.  The  price  of  most 
makes  has  been  in  the  way  of  general  sales,  but  the  Copp, 
Clark    Co.    are    now    offerimr   a    first-cla-s    razor   at    a    low 


Natwire  Safety  Razor      Copp,  Clark  Co. 

price.  This  is  the  Natwire  Safety  Razor.  It  is  a  very 
simple  construction,  but  its  blades  are  made  of  the  very 
best  steel,  so  that  just  as  good  results  can  be  secured  as 
with  higher  priced  razors.  Here  is  a  good  opportunity  for 
stationers  to  'take  up  a  profitable  side  line. 


You  Cannot  Find  at  Any  Price 

the  same  quality  of  stocK,  tHe  perfect  manufacture,  or  as  many  desirable 
features  as  you  find  in  Hurd's  papers.  Hurd's  water-marK  is  your  guaran- 
tee of  excellence.  Our  novelties  are  attractive  and  yet  sedate,  original  and 
yet  in  good  form.  "Hurd's  Stationery"  may  justly  be  called  elegant  in 
tKe  truest  sense  of  the  -word.  No  man  or  woman  who  Has  once  used  Hurd's 
Stationery  will  ever  be  satisfied  again  to  use  the  ordinary  Kind;  for  Hurd's 
lines  are  distinctive  and  dependable. 


TRADE    MARK 


Send  for  samples  of  our  late    productions  in  tKe  finest  papers.     They  are   big  sellers 

GEO.  B.  HURD  (&  CO. 
Fine   Paper  MaKers 
425  CgL  427  Broome  Street.  New  Yorh,  U.S.A. 
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Scribner  Pictures. 

The  Copp,  Clark  Co.  are  once  more  presenting  to  the 
trade  a  splendid  assortment  of  Scribner  picture  publica- 
tions. The  merit  of  these  publications  is  such  as  to  make 
them  speak  for  'themselves.  It  is  doubtful  if  any  finer 
line  of  pictures  has  ever  been  offered   to  the  trade,  and 


rods  swing  separately.  There  is  a  glass  panel  in  the  door 
through  which  the  various  colors  can  be  seen.  The  price 
of  the  rack  is  $6. 

Get  a  Sign. 

The  sale  of  fluid  ink  pencils  has  now  reached  extra- 
ordinary proportions,  and  the  stationer  who  does  not 
handle  them  is  very  much  behind  the  times.  In  order  to 
help  the  trade  to  sell  these  pencils  the  Copp,  Clark  Co. 
have  had  made  a  handsome  display  card  which  is  supplied 
free  with  orders  for  the  pencils. 

Tissue  Paper  Display  Rack. 
Buntin,   Gillies  &  Co.,  Hamilton,  arc  offering  the  dis- 
play rack  shown  in   the  accompanying   illustration.    This 
rack   makes   a  perfect   silent   salesman   and   will   pay    for 


Victor  No.  s  Ink  Stand      Copp,  Clark  Co. 

for  Xmas  decorations  in  book  and  stationery  stores  they 
are  unexcelled. 

The  Harrison  Fisher  calendar  for  1909  is  one  of  the 
most  important  of  the  series.  It  has  five  pictures  in  full 
colors.  Harrison  Fisher's  series  of  college  girls  is  an- 
other attractive  publication  particularly  appropriate  for 
den  decorations.  Many  of  the  other  noted  American  art- 
ists are  included  in  the  list. 

Pencil  and  Pen  Clips. 

The  Copp,  Clark  Co.  are  showing  the  ' '  New  Modern ' ' 
pencil  and  pen  clip.  These  clips  are  made  to  fit  any  pen 
or  pencil.  They  are  put  up  three  dozen  on  a  neat  display 
card,  and  sell  to  the  trade  at  $4.20  a  gross. 

Tissue  Paper  Display  Rack. 

For  the  benefit  of  those  who  find  it  difficult  to  display 
their  tissue  paper  stock  to  advantage,  the  Copp,  Clark  Co. 


Tissue  Paper  Display  Rack—  Buntin,  Gillies  &  Co. 

itself  in  increased  cales  in  a  very  short  time.  Holding 
twenty-two  different  colors,  it  displays  the  tissue  veil, 
and  at  the  same  time  takes  up  very  little  floor  space.  It 
is  constructed  throughout  of  hardwood  and  heavy  cop- 
pered wire.  The  wire  rods  cannot  possibly  tear  the  tis- 
sue or  bend  out  of  shape. 

Fountain  Pens  a  Modern  Necessity. 

The  watch  is  a  necessity  although  not  of  the  same 
economical  class.  In  buying  a  watch  a  make  is  pur- 
chased that  is  well  known,  and  that  has  been  tested  for 
years.  Naturally  one  is  selected  of  the  certain  standard 
make  at  a  price  agreeable  to  the  purse  of  the  purchaser, 
and,  usually,  as  much  money  is  put  into  it,  reasonably,  as 
possible,  with  the  thought  in  view  of  lifelong  use. 

What  of  the  man  who  purchases  a  watch  from  a  manu- 
facturer who  has  swept  into  the  field  on  the  crest  of  a 
wave,  sold  his  product — which  may  keep  time  for  a  year 
— and  after  'that  satisfaction  wanes  and  apparently  no 
one  in  the  world  is  responsible  for  the  continued  perform- 
ance of  the  watch?  It  might  take  five  years  for  this  to 
tain's  25  metal  rods  over  which  the  paper  hangs.     These       develop,  but  when  a  watch  is  supposed  to  last  fifty  years 
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Tissue   Paper 


Rack      Copp,  Clark  Co. 


have  manufactured  a  new  display  rack.  This  rack  is 
made  of  handsome  hardwood.  Its  dimensions  are  45 
inches  high,  24  inches  wide  and  4y2  inches  deep.     It  con 
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A.  W.  FABER'S 


THE  FINEST  IN  EXISTENCE 

16  Degrees- 6 B  to  8H 


Unequalled  for 

Purity,  Smoothness 
Durability  or  Grading 


A.  W.  Faber, 


^V  Queen  "Victoria  St. 

LONDON.  E..C. 


A.  W.  Faber's 
"Castell"  Copying'  Pencil 


Manufactory 
Established  1761 


FACTORIES 
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ELASTIC  BANDS 


ERASIVE  RUBBER 
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STEIN,     GERMANY 

NEWARK,  N.  J. 
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as  much  is  expected  from  the  manufacturer  at  the  end  of 
the  fifth,  tenth  or  twenty-fifth  year  as  at  any  other  time. 

The  fountain  pen  has  reached  the  same  position.  Pur- 
chasers want  the  standard  make,  providing  for  its  use  for 
a  lifetime.  They  want  a  pen  that  has  been  used  for 
many  years  and  never  found  wanting.  A  pen  that  is 
backed  by  a  substantial  house  through  every  dealer  in  the 
world  who  handles  the  line. 

New  Bill  Books. 
To  satisfy  the  demand  from  the  larger  retailers  War- 
wick Bros.  &  Rutter  have  added  a  series  of  half-Russia 

bill  books  to  their  stock.     These  embrace  three  new  lines, 


New  Bill  Book  —  Warwick  Bros.  &  Rutter. 

Bills  Payable,  Bills  Receivable,  and  Bills  Payable  and 
Receivable.  The  new  books  are  considerably  larger  and 
thicker  than  any  made  heretofore. 

A  Handsome  Catalogue. 

A  new  catalogue  has  just  been  published  by  the  Cam- 
bridge Corporation,  Limited,  of  Montreal,  illustrating  the 
books,  etc.,  handled  by  them. 

The  catalogue,  which  measures  9  x  12  inches,  is  bound 
in  heavy  gray  paper,  with  a  very  effective  cover  illustra- 
tion. Heavy  coated  paper  is  used,  with  a  number  of  good 
illustrations. 

The  first  three  pages  give  a  brief  description  of  the 
business  of  'the  corporation,  with  cuts  of  the  front  of  the 
building,  and  different  sections  of  the  retail  departments. 
Following  this  is  the  catalogue  of  books,  the  covers  of 
which  are  shown  in  small  cuts.  Other  lines  are  also 
shown. 

The  catalogue  merely  lists  the  new  books  and  sets, 
and  gives  very  little  idea  of  the  size  of  the  stock  carried, 
which  is  very  large.  It  will  have  a  circulation  of  20,000, 
and  is  issued  for  the  benefit  of  their  mail  order  cus- 
tomers. 

High  Grade  Fountain  Pens. 

W.  W.  Sanford,  senior  member  of  the  firm  of  Sanford 
&  Bennett  Co.,  Jewellers'  Court,  51-53  Maiden  Lane,  New 
York,  will  make  a  flying  trip  through  Ontario  and  Quebec 
during  the  early  part  of  November,  taking  in  the  prin- 
cipal towns  in  both  provinces.  The  Sanford  &  Bennett 
Co.  are  known  to  the  stationery  and  jewellery  trades  of 
Canada,  as  large  manufacturers  of  fountain  pens  for  spe- 
cial imprint  orders.  They  have  established  a  large  busi- 
ness in  Canada,  by  educating  Canadian  dealers  to  buy  a 
first-class  article  when  buying  fountain  pens. 

The  Sanford  &  Bennett  Co.  make  only  high-grade 
fountain  pens,  and  in  a  recent  interview  with  the  New 
York  representative  of  Bookseller  and  Stationer,  Mr. 
Sanford  attributed  the  remarkable  business  they  have  de- 
veloped in  Canada  to  the  fact  that  Canadian  dealers  are 
willing  to  pay  the  price  for  a  high-grade  article. 
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New  Goods  Shown  by  Buntin-Gillies. 

Among  the  new  goods  being  introduced  by  Buntin, 
Gillies  &  Co.,  Hamilton,  for  the  holiday  trade,  the  fol- 
lowing are  worthy  of  special  mention  : 

Gladstone  Note,  a  special  size  for  men's  use,  being 
considerably  larger  than  the  Colonial  or  Empress  size.  It 
comes  in  both  linen  and  antique  finish  and  should  become 
a  favorite,  not  only  with  the  men,  but  with  correspond- 
ents in  general. 

Overseas  Bond,  a  new  line  in  Colonial  and  Commer- 
cial sizes,  for  foreign  correspondence.  The  note  pape:  is 
a  thin,  strong,  bond  paper,  with  opaque  envelopes  to 
match. 

"Rex"  Bridge  and  Five  Hundred  Scores,  in  pads  to 
retail  at  ten  cents.  These  pads  are  convenient  i;i  si/.e 
and  neat  in  design  and  allow  the  dealer  a  good  profit. 

Carter's  Glue  Pencil. 

The  Carter's  Ink  Co.  have  added  another  product  to 
their  long  and  already  complete  line  of  inks  and  adhesives. 
Carter's  Glue  Pencil  has  jumped  into  immediate  favor 
with  dealers  and  consumers  as  being  the  only  new  and 
distinctive  article  of  its  nature  put  on  the  market  for 
some  time.  It  embodies  a  new  principle  in  the  use  of  the 
adhesives  which  does  away  with  all  the  complaints  of 
cockling,  registered  against  every  paste. 

This  cockling  is  something  that  cannot  be  gotten  away 
from  in  the  ordinary  methods  of  mounting  photos_,  etc., 
where  the  whole  surface  is  covered  with  the  adhesive.  All 
adhesives  contain  moisture,  consequently  the  whole  photo- 
graph is  moistened.  The  moisture  swells  the  paper  so 
tnat  the  photograph  is  larger  when  it  goes  on  to  the 
mount  than  before.  When  the  moisture  dries  out  of  the 
photograph  the  latter  shrinks 'to  its  original  proportions, 
and,  being  fixed  tightly  to  the  mount,  pulls  the  latter  into 
a  twist. 

This  new  process  does  away  with  this  by  putting  the 
adhesive  on  in  small  dots.  The  moisture  is  localized  and 
the  photograph  remains  the  same  size.  There  is  a  slight 
swelling  over  each  bit  of  glue  which  shrinks  to  its  original 
proportions  when  dry.  As  the  dimensions  of  the  print 
were  not  changed  during  the  mounting  there  will  be  no 
pulling  or  drawing  when  drying,  and,  consequently,  the 
photo  and  its  mount  remain  perfectly  flat. 

Carter's  Glue  Pencil  is  not  only  a  good  device  for  use 
in  mounting  prints  on  paper,  but  it  is  also  good  for  gen- 


eral use,  including  the  mending  of  broken  articles  with 
irregular  or  flat  surfaces. 

In  the  mending  of  broken  articles  the  entire  surface 
should  be  covered.  Here  the  cone-shaped  sides  can  be 
used  to  spread  the  glue  wherever  needed,  while  the 
pointed  noggle  makes  it  possible  to  fill  small  crevices 
without  excessive  daubing. 

The  Glue  Pencil  is  self-sealing,  and  needs  but  a  slight 
pressure  to  start  the  glue.  A  pin  is  furnished  to  puncture 
the  pencil  tip  to  start  with  and  can  be  kept  in  the  tube 
for  the  next  time.  It  is  put  up  in  attractive  form,  packed 
in  boxes  of  one  dozen  each.  It  comes  in  but  one  size, 
which  retails  for  10  cents  and  costs  the  trade  $15.00  per 
2"ross  list. 
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Best  Selling  Books  of  the  Month 


Belleville. 

1.  Peter.   By  F.  H.  Smith.    McLeod. 

2.  Man  from  Brodney's.  By  G.  B.  McCutcheon.  Briggs. 

3.  Lonesome  Pine.  By  John  Fox,  Jr.    McLeod. 

1.  Money   Changers.   By   Upton  Sinclair.    McLeod. 

5.  Together.   By  Robert  Herrick.    Macmillan.' 

(i.  Donna  Isabel.   By  Randall  Parrish.    Briggs. 

Brantford. 

1.  Diana  Mallory.  By  Mrs.  Ward.    Musson.    ! 

2.  Peter.     By   F.    H.    Smth.    McLeod. 

3.  Man  from  Brodney's.  By  G.  B.  McCutcheon.  McLeod. 

4.  Holy  Orders.  By  Marie  Corelli.    Briggs. 

5.  Shepherd  of  the  Hills.  By  H.  B.  Wright.    McLeod. 

6.  Cy  Whitaker's  Place.  By  Joseph  C.  Lincoln.  McLeod. 

Calgary. 

1.  Holy  Orders.   By  Marie  Corelli.    Briggs. 

2.  Lure  of  the  Mask.  By  Harold  MacGrath.    McLeod. 

3.  Trail  of  the  Lonesome  Pine.  By  John  Fox,  Jr.    Mc- 

Leod. 

4.  Man  from  Brodney's.  By  G.  B.  McCutcheon.  Briggs. 

5.  Wheel  of  Fortune.   By  Louis  Tracy.    McLeod. 

6.  Circular  Staircase.  By  M.  R.  Rinehart.    McLeod. 

Charlottetown. 

1.  Anne  of  Green  Gables.  By  L.  M.  Montgomery.  Page. 

2.  Firing  Line.   By  R.  W.   Chambers.    McLeod. 

3.  Lure  of  the  Mask.  By  Harold  MacGrath.    McLeod. 
1.  Holy  Orders.   By  Marie   Corelli.    Briggs. 

5.  Lewis  Rand.  By  Mary  Johnson.    Briggs. 

6.  Diana  Mallory.  By  Mrs.   Ward.    Musson. 

Chatham. 

1.  Firing  Line.  By  R.  W.   Chambers.    McLeod. 

2.  Three  Weeks.  By  Elinor  Glyn.    Duffield. 

3.  Blue  Lagoon.    By  F.    Stacpoole.     Frowde. 

4.  Weavers.   By  Gilbert  Parker.     Copp. 

5.  Mafoota. 

6.  Songs  of  a  Sourdough.  By  R.  W.   Service.  Briggs. 

Edmonton. 

1.  Little   Brother   of   the     Rich.    By   J.   M.    Patterson. 

Reilly. 

2.  Lure   of   the  Mask.   By   Harold   MacGrath.    McLeod. 

3.  Diana  Mallory.   By  Mrs.  Ward.    Musson. 

4.  Firing  Line.  By  R.  W.   Chambers.    McLeod. 

5.  Holy  Orders.  By  Marie  Corelli.     Briggs. 

6.  Sowing  Seeds  in  Danny.   By  Mrs.  McClung.   Briggs. 

Guelph. 

1.  Holy  Orders.    By  Marie   Corelli.    Briggs. 

2.  Diana  Mallory.   By  Mrs.   Ward.    Musson. 

3.  Sowing  Seeds  in  Danny.   By  Mrs.   McClung.  Briggs. 

4.  Riverman.   By  S.   E.   White.    Musson. 

5.  Peter.   By  F.   H.   Smith.    McLeod. 

6.  Halfway  House.  By  M.  Hewlett.    McLeod. 

Hamilton. 

1.  Peter.   By  F.   Hopkinson  Smith.    McLeod. 

2.  Diana  Mallory.  By  Mrs.  Ward.    Musson. 

3.  Cy  Whittaker's  Place.  By  Jos.  C.  Lincoln.    McLeod. 

4.  Riverman.   By  S.  E.  White.    Musson. 

5.  Holy  Orders.   By  Marie  Corelli.    Briggs. 
fi.  Wheel  of  Fortune.  By  F.  Tracy.    McLeod. 

London. 

1.  Holy  Orders.    By  Marie  Corelli.    Briggs. 

2,  Sowing  Seeds  in  Danny.  By  Mrs.  McClung.  Briggs. 
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3.  Riverman.   By  S.   E.   White.    Musson. 

4.  Peter.   By  F.  H.   Smith.    McLeod. 

5.  Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

6.  The  Great  Fight.     By  Dr.  Drummond.     Putnam. 

Moncton. 

1.  Firing  Line.  By  R.   W.   Chambers.    McLeod. 

2.  Diana  Mallory.   By  Mrs.  Ward.    Musson. 

3.  Holy  Orders.   By  Marie   Corelli.    Briggs. 

4.  Spirit  in  Prison.  By  R.  Hichens.    Copp. 

5.  Songs  of  a  Sourdough.  By  R.  W.  Service.    Briggs. 

6.  Peter.  By  F.  H.  Smith.    McLeod. 

Montreal. 

1.  The  Jewelled  Ball.     F.  B.  Guest.     Cambridge. 

2.  A  Spirit  in  Prison.     Robert  Hichins.     Copp. 

3.  The  Man  from  Brodney's.   G.  B.  McCutcheon.  Briggs. 

4.  Holy  Orders.     Marie  Corelli.     Briggs. 

5.  Peter.     F.  H.   Smith.     McLeod. 

6.  Trail  of  the  Lonesome  Pine.    John  Fox,  Jr.    McLeod. 

Peterboro'. 

1.  Wheel  o'   Fortune.   By  Louis  Tracy.    McLeod. 

2.  Spirit  in  Prison.   By  Robert  Hichens.    Copp. 

3.  Lure  of  the  Mask.   By  Harold  MacGrath.    McLeod. 

4.  Firing  Line.  By  R.  W.    Chambers.    McLeod. 

5.  Lonesome  Pine.     By   John  Fox,   Jr.     McLeod. 

6.  Crewe's   Career.    By   Winston    Churchill.    Macmillan. 

Port  Arthur. 

1.  Holy  Orders.   By  Marie  Corelli.    Briggs. 

2.  Fly  on  the  Wheel.  By  K.  C.  Thurston.    Briggs. 

3.  Man  from  Brodney's.  By  G.  B.  McCutcheon.  Briggs. 

4.  Riverman.   By  S.  E.   White.    Musson. 

5.  Wheel  o'  Fortune.  By  Louis  Tracy.    McLeod. 

6.  Firing  Line.  By  R.  W.   Chambers.    McLeod. 

Quebec. 

1.  Louis  Rand.   By  Mary   Johnson.    Briggs. 

2.  Firing  Line.   By  R.  W.   Chambers.    McLeod. 

3.  The  Great  Fight.  By  Dr.  Drummond.    Putnam. 

4.  Sword  of  Dundee.  By  T.  Peck.    McLeod. 

5.  Cousin   Cinderella.   By  Mrs.    Cotes.    Macmillan. 

6.  Peter.  By  F.  H.  Smith.    McLeod. 

fc>t.  Catharines. 

1.  Man  from  Brodney's.  By  G.  B.  McCutcheon.  Briggs. 

2.  Diana  Mallory.  By  Mrs.  Ward.    Musson. 

3.  Holy  Orders.  By  Marie  Corelli.    Briggs. 

4.  Firing  Line.  By  R.  W.    Chambers.    McLeod. 

5.  Riverman.  By  S.  E.  White.    Musson. 

6.  Wheel  o'  Fortune.     By  Louis  Tracy.     McLeod. 

St.  Thomas. 

1.  Firing  Line.  By  R.  W.   Chambers.    McLeod. 

2.  Lady  of  the  Decoration.   By  F.   Little.    Musson. 

3.  Barrier.   By  Rex  E.   Beach.    Musson. 

4.  Holy  Orders.   By  Marie  Corelli.    Briggs. 

5.  Lonesome  Pine.     By  John  Fox,   Jr.     McLeod. 

6.  Donna  Tsabel.   By  Randall  Parrish.    Briggs. 

Stratford. 

1.  Holy  Orders.  By  Marie  Corelli.    Briggs. 

2.  Spirit  in  Prison.  By  Robert  Hichens.    Copp. 

3.  Metropolis.  By  Upton  Sinclair.    McLeod. 

4.  Money  Changers.  By  Upton  Sinclair.    McLeod. 

5.  Firing  Line.  By  R.  W.  Chambers.    McLeod. 

6.  Songs  of  a  Sourdough.   By  R.  W.   Service.    Briggs. 

(Continued  on  page  53.) 


UOOK SELLER    AXD     STATIONER 


PAYSON'S  INDELIBLE  INK 


HOTEL   DIRECTORY. 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876:  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal.  1897. 


Standard 
Commercial  Works 


Matte's  Interest  Tables 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum  by  Napol- 
eon Matte,  5th  Edition.    Price,  $3.00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  same  author.  On  fine  heavy  paper  and  strongly 
hound.     Price,  .$3.00. 

Hughes'  Interest  Tables  and   Book  of 
Days   Combined 

At  3,  3V2,  4,  5,  5V4,  6,  7  and  8  per  cent,  per  annum.  By 
Charles  M.  C.  Hughes.    Price,  .$5.00. 

Hughes'  Supplementary  Interest  Tables 

Comprising  a  Special  Interest  Table  for  daily  balances 
showing  interest  for  one  thousand  days  on  any  amount, 
rates  from  Vi  per  cent,  to  3J  per  cent.,  inclusive.  Also  a 
table  snowing  interest  for  one  thousand  days  at  5  per 
cent.,  by  means  of  which  (in  connection  with  Compara- 
tive Tables),  interest  for  one  thousand  days  can  be  ob- 
tained at  any  rate  from  J  per  cent,  to  10  per  cent., 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
for  obtaining  interest  on  any  rate  from  J  per  cent,  to  10 
per  cent.,  inclusive,  on  the  basis  of  ?65  days  to  the  year 
in  J  per  cent,  rates.  By  Charles  M.  C.  Hughes. 
Price,  §2.00. 

Hughes'   Interest  Tables 
At  6  and  7  per  cent.,  per  annum  (on  the  basis  of  365  days 
to  the  year',  for  one,  two,  three  and  four  months  and 
days  of  grace ;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.    By  Charles  M.   C.   Hughes  (on 
folded  card,  14ix9'/4),  strongly  bound.     Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables 
At  2Vi,  3  or  3%  per  cent,  (each  on  separate  card),  on  the 
basis  of  one  "month,    being  1-12  part    of    a   year.     By 
Charles  M.  C.  Hughes.    Price,  $1.00. 

Buchan's   Sterling  Exchange   Tables 

Converting  sterling  into  Canadian  currency,  and  vice 
versa,  advancing  by  8ths  and  16ths,  with  other  usefu 
tables.  By  EwiNii  Buchan.  Second  edition.  Price 
$4.00. 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 
Showing  the  relative  value,  according  to  the  rate  of  dis 
count  in  London,  in  Canadian  and  New  York  systems  of 
Quotations,  of  bills  of  exchange  drawn  at  any  rate,  of 
having  any  number  of  days  to  run,  etc.,  etc.  By  Ewing 
Buchan.    Price,  $4.00. 

Buchan's    Par   of  Exchange   (Canadian) 

Giving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £1  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.  By  Ewing  Buchan.  Price 
in  sheets),  each,  20c. ;  mounted  (on  boards',  each,  35c. 

Import   Costs 

Showing  "  laid-down  costs  "  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  five  per  cent,  to  fifty  per  cent,  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 

Eer  cent,  rates.    A  separate  table  for  each  rate.    By  H. 
.    MARTIN.    Price,   $1.50.     Full  bound  leather- limp 
New. 

The  Importers'  Guide 
A  hand-book  of  advances  of  sterling  costs  in  decimal 
currency  from  one  penny  to  1,000  pounds,  with  a 
FLANNEL  TABLE,  from  20  to  100 shillings  per  piece  of 
46  yards.  By  E.  Campbell  and  J.  W.  Little. 
Leather,  75c. 

The  Canadian    Customs  Tariff 

Revised  to  date,  containing  lists  of  warehousing  polls  in 
the  Dominion,  the  Franco-Canadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs, 
German  Rixmark,  at  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money,  Harbor 
Dues,  etc.,  etc.    F.  Cap.  8vo,  cloth.    Price,  50c. 

MORTON,   PHILLIPS    &   CO., 

publishers 
1 1 5  and  1 1 7  Notre  Dame  St.,  West,  MONTREAL 


WINDSOR  HOTEL 

HAMILTON,  BERMUDA 

This  house  is  pleastEtly  and  conveniently  lo- 
atsd  on  the  East  side  of  Queen  Street.  The 
cooms  are  bright  and  cheerful,  Every  attention 
rapid  to  guests.  Billiards  and  PooL  Hot  at  d 
cold  water  baths.    A.  MoNiool,  Prop 


TOWER  HOTELogogQETowN 

BRITISH  aoiANA. 
This  first-class  hotelis  most  conveniently  situ- 
ated in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  anc !  near  to  all  principal  publlo 
buildings.  Cool  and  lofty  bedrooms.  Spacious 
Dining  and  Ladies'  Rooms.  Billiard  Room. 
Electric  light  throughout. 


VICTORIA  LODGE 

HAMILTON,    BERMUDA 

Mrs.  J.  F.  SMITH,  Proprietress, 

Opposite  Victoria    Park    and    Cedar 

Ave. 

Private  Board  $12  to  $14  per  week. 

Open  Nov.                                  Closes  in 

May 

WINTER  RESORT 
Queen's  Park  Hotel 

Port  of  Spaiv,  Trinidad,  B.W.I. 
JOHN  McEWEN,  Manager.      For   rates,   etc 
apply  Trinidad  Shipping  and  Trading  Co., 
29  Broadway  New  York. 


THE  GRAND  UNION 

The  most  popular  hotel  in 
OTTAWA,  Ont.     James  K.  Paisley,  Prop 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS    AND   AUDITORS. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents,  154  Toronto  St.,  Toronto. 

465  Temple  Building,  Montreal. 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE  CO. 

260  St.  James  St.,  Montreal 

Mercantile  Reports  and  Collections 

Our  method  of  furnishing:  commercial  reports 
to  our  subscribers  g"ives  prompt  and  reliable  in- 
formation to  date.  Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985 


The  BROWN  BROS.,  Ltd.,  Toronto,  carry  a  full 
line  of  our   publications. 


The  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB--H--HH--HHH--B 

—  AND  — 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


SQUIBS. 

"Blanche  is  simply  hopeless  !"  ex- 
claimed a  lady  who  had  been  trying 
to  teach  a  friend  to  play  whist. 

"Why  '.'"  asked  her  husband. 

"I  began  by  asking  her  if  she  knew 
the  value  of  the  cards,  and  she  said, 
'Why,  certainly.  About  a  shilling  a 
pack'!"— Pearson's  Weekly. 

The  recent  publication  of  some  of 
the  changes  which  have  been  rung  on 
the  eccentric  titles  of  Meredith 
Nicholson's  novels  has  called  forth 
reports  of  other  parodies  and  adapta- 
tions from  all  parts  of  the  country. 
Thus,  from  Montana  comes  the  story 
of  a  bachelor  cottage  at  Helena, 
named  "The  House  of  a  Thousand 
Scandals,"  wherein  dwell  a  journal- 
ist, a  lawyer  and  an  engineer.  The 
journalist  is  Mark  Mattoon,  a  prom- 
inent northwestern  critic.  "The  House 
of  a  Thousand  Scandals"  is  the  ren- 
dezvous of  newspaper  men,  artists, 
actors,  lecturers,  politicians,  travel-' 
ers  and  musicians.  In  the  buffer  is 
kept  "The  Little  Brown  Jug  of  Kill- 
care." 

An  ambitious  young  Chicagonian  re- 
cently called  upon  a  publisher  of 
novels  in  that  city,  to  whom  he  im- 
parted confidentially  the  information 
that  he  had  decided  to  "write  a 
book,"  and  that  he  would  be  pleased 
to  afford  the  publisher  a  chance  to 
bring  it  out. 

"May  I  venture  to  inquire  as  to 
the  nature  of  the  book  you  propose 
to  write  ?"  asked  the  publisher,  very 
politely. 

"Oh,"  came  in  an  offhand  way  from 
the  aspirant  for  fame,  "I  think  of  do- 
ing something  on  the  line  of  'Les 
Miserables,'  only  livelier,  you  know!" 
— Lippincott's. 

The  other  day  a  young  lady  enter- 
ed a  stationer's  shop  in  a  certain 
town  and  asked  to  see  some  thin 
notepaper. 

After  selecting  the  kind  she  requir- 
ed she  said,  "Do  you  make  any  re- 
duction to  clergymen  ?" 

"Certainly,  madam,"  replied  the 
shopman.  "Are  you  a  clergyman's 
wife  ?" 

"No,"  she  answered. 

"A  clergyman's  daughter,  per- 
haps ?"  he  then  asked,  as  he  began 
to  wrap  up  the  paper. 

"No,"  she  again  answered.  "But," 
she  turned  round  to  see  if  anyone  was 
listening  to  their  conversation,  and 
then,  leaning  across  the  counter, 
whispered,  "but  I  am  engaged  to  be 
married  to  a  theological  student  as 
soon  as  he  comes  from  college." — 
Pearson's  Weeklv. 
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BOOKS E L L E R    A  X  D    S  T A  T 1 O  N  E R 


1. 

2. 
3. 
1. 
5. 
6. 


BEST  SELLING  BOOKS. 

(Continued   from  page  51.) 

Toronto. 

Diana  Malloiy.     By  Mrs.  Ward.     Musson. 

Holy   Orders.     By   Marie  Corelli.      Briggs. 

Halfway  House.     By  M.  Hewlett.     McLeod. 

Riverman.     By    S.   E.   White.     Musson. 

Trail  of  the  Lonesome  Pine.  By  J.  Fox,  Jr.  McLeod. 

Peter.     By  F.  H.   Smith.     McLeod. 

Victoria. 

Holy  Orders.     By  Marie  Corelli.     Briggs. 
Firing  Line.     By  K.  W.  Chambers.     McLeod. 
Wild   Geese.     By   S.    J.   Weyman.      Copp. 
Sowing  Seeds  in  Danny.  By  Mrs.  McClung.  Briggs. 
Money  Changers.  By  Upton   Sinclair.     McLeod. 
Leaven  of  Love.     By  C.   L.  Burnham.     Briggs. 

Winnipeg. 

Sowing  Seeds  in  Danny.   By  Mrs.   McClung.    Briggs. 

Holy  Orders.   By  Marie  Corelli.     Briggs. 

Firing  Line.   By  R.  W.   Chambers.    McLeod. 

Leaven  of  Love.  By  C.  L.  Burnham.  Briggs. 

Diana  Malloiy.    By  Mrs.   Ward.    Musson. 

Lure  of  the  Mask.  By  Harold  MacGrath.    McLeod. 

Canadian  Summary. 

Points 

Holy   Orders.     By  Marie   Corelli   121 

Firing  Line.     By   R.   W.   Chambers   S3 

Diana  Malloiy.     By  Mrs.  Ward  US 

Peter.     By  F.  H.   Smith  5fi 

Man  from  Brodney's.     By  G.  B.  McCutcheon....     45 
Trail  of  Lonesome  Pine.     By   John  Fox  33 

♦— 

WINNIPEG. 


Good  Prospects  for  Christmas  Trade — Getting  to  Work 
Early — Eastern  Wholesalers  Fill  Orders  Promptly. 

Winnipeg',  Nov.  7. — Extensive  preparations  for  hand- 
ling a  big  Christmas  trade  have  been  made  by  the  Winni- 
peg stores,  and  the  advertising  for  Christmas  goods  is 
commencing  early  in  November.  Retailers  are  learning  to 
follow  the  methods  of  the  department  stores  in  this  re- 
spect, and  they  are  learning  the  wisdom  of  making  an 
early  start  in  bidding  for  Christmas  business.  Satisfac- 
tion is  expressed  by  local  merchants  at  the  prompt  ship- 
ment this  year  of  goods  from  the  Eastern  manufacturers 
and  wholesalers,  and  everything  is  in  readiness  the  first 
week  in  November  for  an  active  campaign  of  Christmas 
selling. 

Business  has  been  exceptionally  good  this  fall,  and 
with  a  return  to  a  normal  condition  of  prosperity  in  the 
West,  there  is  every  reason  to  expect  a  successful  Christ- 
mas trade. 

ST.  JOHN. 


HAND    POWER 

ELEVATOR 


LOAD, 
1 ,500  lbs 


F.  O.  B. 
HAMILTON 
ONTARIO 

We  supply 
drawings  and 
instru  ctions 
enabling  any- 
one to  install. 


SAVE 

TIME 

LABOR 

EXPENSE 

HANDLING 

GOODS 

FOR  UPPER 

FLOORS 


Write  our 
nearest  office 
■for  -full  par- 
ticulars. 


MONTREAL  I  WINNIPEG  |  VANCOUVER  |  OTTAWA 

St.  James  St.    I  McRea  Block  I    Alexander  St.     'O'Connor  St. 

Otis-Fensom  Elevator  Company,  Limited 

HEAD  OFFICE    -    TORONTO,    ONTARIO     , 


quite  a  falling-  off.  The  demand  for  souvenir  post  cards, 
magazines  and  new  books  is  about  as  usual. 

The  Flood's  Company,  wholesale  and  retail  book- 
sellers and  stationers  and  dealers  in  fancy  goods  are 
closing  out  their  stock  at  reduced  prices  preparatory  to 
retiring  from  business.  The  large  four-storey  building 
on  King  Street  occupied  by  this  firm  for  many  years 
past  has  been  purchased  by  Manchester,  Robertson, 
Allison,  Limited,  to  provide  more  room  for  their  bie: 
department  store.  They  will  take  possession  about  the 
first  of  May  next. 

Stocks  of  Christmas  goods  are  arriving  now,  and 
preparations  are  being  made  for  their  display. 


General  Trade  Conditions  Discussed — An  Old  Firm  Closing 
Out — Xmas  Goods  Arrive. 

November  7. — Business  here  during  the  past  Eew 
months  has  been  fairly  satisfactory.  In  comparing  the 
trade  up  to  the  present  time  with  last  year  to  the  same 
date,  a  slight  falling  off  is  noticeable.  The  depression 
that  has  been  general  all  over  has  had  its  effect  on  the 
stationery  trade  as  well  as  in  other  lines. 

The  tourist  traffic  this  season  was  about  the  same 
as  in  other  years,  or  perhaps  a  little  better.  The  visi- 
tors, however,  did  not  seem  to  be  as  well  supplied  with 
money   as   usual   and   consequently   this   business    showed 
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THE  PEMBROKE  FIRE. 

One  of  the  heaviest  sufferers  from  the  recent  Pem- 
broke fire,  outside  of  the  owners  of  buildings,  is  E.  S. 
Mitchell,  the  popular  county  clerk  of  Renfrew  and  police 
magistrate  of  the  town.  His  stationery  shop  was  situated 
in  the  Dickson  Block,  which  was  destroyed  and  he  lust  all 
his  valuable  stock.  Mr.  Mitchell  had  occupied  the  premises 
for  over  forty  years  and  there  is  general  regret  that  his 
well-known  stand  was  not  spared.  His  total  loss  in  sta- 
tionery and  books  is  estimated  to  be  at   least  $10,000. 

The  public  library  was  also  destroyed.  The  total  loss, 
which  ranges  from  $2,000  to  $3,000,  is  fully  covered  by 
insurance. 


Egerton  R.  Shorey,  aged  73,  a  traveler  for  the 
Carter  Crume  Co.,  Ltd.,  living  in  Baliol  Avenue,  Davis- 
ville,  fell  on  the  sidewalk  in  Queen  Street,  Toronto, 
recently  and  fractured  his  right  leg. 
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THE  NEW  ASSOCIATION  GETS  TO  WORK. 

f  Concluded  from  page  13). 

trade  all  together  and  on  a  friendly  basis.  Much  trouble 
has  been  caused  in  the  past  by  unnecessary  suspicions, 
which  such  an  organization  as  this  will  soon  dispel. 

The  executive  will  hold  quarterly  meetings,  at  which 
all  grievances  of  any  member  will  be  taken  up  and  the 
interests  of  the  trade  safeguarded.  The  members  of  the 
Executive,  living  as  they  do  at  considerable  distances 
from  Toronto,  are  giving  up  a  great  deal  for  the  benefit 
of  the  trade  and  it  is  only  right  that  they  should  be 
firmly  supported.  One  dollar  is  very  little  to  pay  for 
such  a  service  as  the  association  can  and  will  render  to 
every  dealer  in   the  Province. 

Collection  Blanks  Valuable. 

The  collection  blanks  issued  to  members  last  year 
for  clearing  up  bad  accounts  have  had  considerable  suc- 
cess with  some  members.  R.  A.  J.  Little,  of  Edmon- 
ton, used  them  to  clear  up  some  of  his  old  accounts  in 
Oshawa.     He  writes  to  the  secretary: 

"Dear  Sir, — I  bought  a  few  of  your  collection  let- 
ters and  mailed  some  to  people  I  had  dunned  several 
times  without  success.  By  return  mail  I  got  remit- 
tances enough  to  pay  for  the  outlay  ten  times  over,  as 
well  as  enquiries  for  items  of  accounts,  etc.  I  would 
have  been  well  satisfied  had  I  received  nothing  more  for 
the  outlay  than  what  the  first  mail  brought  me.  But  I 
am  still  receiving  remittances  and  enquiries." 


H.  Cherrington,  of  Rossland,  B.C.,  has  added  sta- 
tionery to  his  line  of  business. 

W.  G.  Seyffert,  dealer  in  sporting  goods,  Gait,  has 
made  an  assignment. 


CANADIAN    COPYRIGHTS   FOR   OCTOBER. 

A  Romance  of  the  Lost.  By  Tom  Mclnnes.  Tom  Mc- 
Innes,  Ottawa. 

New  Ontario  Poems.  By  Nelson  Cockburn  Gray.  N. 
C.    Gray,   Montreal. 

La  Visite  de  Champoireau.  Comedie  en  un  Acte.  Par- 
Regis  Roy.     Regis  Roy,  Ottawa. 

Lewis  Rand.  By  Mary  Johnston.  With  illustrations 
by  F.  C.  Y'ohn.    William  Briggs,  Toronto. 

Jessie,  the  Nymph  of  the  Foot-Hills.  By  Dorothy  E. 
McMurray.    Dorothy  E.  McMurray,  Vancouver,  B.C. 

Canada,  My  Land,  and  Other  Compositions  in  Verse. 
By   W.   M.   MacKeracher.    W.   M.   MacKeracher,   Montreal. 

Evidence  and  Practice  at  Trials  in  Civil  Cases.  By 
R.  E.  Kingsford,  M.A.,  LL.B.  The  Carswell  Co.,  To- 
ronto. 

The  Empire  Builders  and  Other  Poems.  By  Robert 
J.  C.  Stead.  Robert  J.  C.  Stead,  Cartwright,  Mani- 
toba. 

Snow's  Criminal  Code  of  Canada.  Second  Edition 
Annotated.  By  J.  Edouard  Coulin.  John  Lovell  & 
Son,  Montreal. 

Elementary  Arithmetic.  Parts  I.  and  II.  By  H.  M. 
Tory,  M.A.,  LL.D.,  and  William  Scott,  B.A.  W.  J.  Gage 
&  Co.,  Toronto. 

Junior  Algebra.  By  H.  S.  Hall,  M.A.,  and  S.  R. 
Knight,  B.A.,  M.B.,  Ch.B.,  The  Macmillan  Company  of 
Canada,   Toronto. 

The  Man  on  the  Street,  and  Other  Rhymes  and 
Recreations.  By  Phil  Edwards.  Edward  Phillips,  Emer- 
son,  Manitoba. 

The  Adult  Bible  Class  :  How  to  Organize,  Teach  and 
Conduct  It.  By  Rev.  A.  C.  Crews.  With  an  introduction 
by  W.   C.   Pearce.    William  Briggs,  Toronto. 

Demonstrations  of  the  Spirit,  originally  called, 
"Shouting,  Genuine  and  Spurious."  Ry  G.  W.  Henry. 
Re-christened  and  Reprinted  by  W.  G.  Burns.  W.  G.  Burns, 
Smith's  Falls,  Ont. 

Wa-Pee  Moos  looch  ;  or  White  Buffalo.  A  Tale  of 
Life  in  Canada's  Great  West  during  the  early  years  of 
the  Last  Century.  By  John  McDougall,  LL.D.  John  Mc- 
Dougall,   Calgary. 

Robertson's  Landmarks  of  Toronto.  A  Collection  of 
Historical  Sketches  of  the  Old  Town  of  York  from  1792 
to  1837,  and  of  Toronto  from  1834  to  1908.  Fifth  Series. 
J.   Ross   Robertson,   Toronto. 

Col.  David  Fanning's  Narrative  of  His  Exploits  and 
Adventures  as  a  Loyalist  of  North  Carolina  in  the  Am- 
erican Revolution,  Supplying  Important  Omissions  in  the 
Copy  published  in  the  United  States.  With  an  introduc- 
tion and  Notes  by  A.  W.  Savary,  M.A.  A.  W.  Savary, 
Annapolis  Royal,  Nova  Scotia. 


Last  month  Chief  of  Police  King  laid  an  information 
against  A.  J.  Tuck,  a  dealer  in  smallwares,  Barrie,  Ont., 
for  having  for  sale  indecent  postcards.  Friday  the  chief 
confiscated  one  thousand  of  these  in  Tuck's  store.  Tu'-k 
had  just  received  them  by  express  but  declared  that 
none  of  them  was  sold  or  offered  for  sale. 

Dealers  the  world  over  will  permit  a  thirty-day  trial 
of  Waterman's  Ideal  Fountain  Pen,  or  will  exchange  any 
pen  until  it  is  entirely  satisfactory  to  the  owner  or  refund 
the  money.  This  is  the  sort  of  guarantee  which  really 
guarantees,  and  the  Waterman  pen  has  earned  its  reputa- 
tion as  a  "trade  standard." 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  murt  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 


PERIODICALS. 


KEEP  POSTED-The  leading  authority    in    Ca- 
nada on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 
per  year. 


THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  it  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

THE  market   reports    make   HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer    in    Canada.     It  is 
mailed   every  Friday.     Subscription    price   $2    per 
year.     Address  HARDWARE  AND  METAL,  Mont- 
real, Toronto  or  Winnipeg. 


BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 


AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 


BOOK  PLATES  (EX  L1BRIS) 

ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,  New  York.     Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and    mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 
(12) 

BOOKS  ON  HORSES,  CATTLE,  &c. 

WILLIAM  R.  JENKINS    CO.,    851    and    853 
Sixth    Ave.  (cor.   48th    Street),   New  York. 
The    literature    of     the    world     concerning 
horses,  cattle,  dogs,  &c.  [8  09] 


POST  CARDS 


CHRISTMAS  and    New    Year    Postcards.     High 
grade  cards,  embossed  in  colors,  price  $1.00 
per  hundred  postpaid.  Send  for  samples.   The 
Western  Specialty  Co.,  Winnipeg,  Canada.     [1 1] 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 

BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked    to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 


BACK    NUMBERS   OF   BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with    the    pub- 
lishers, 10  Front  St.  East,  Toronto. 


BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our"  For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 


FOR  SALE — Established  business,  stationery 
and  small  musical  goods,  about  $3,800,  in- 
cluding handsome  fittings;  western  Ontario 
city,  population  14,000.  Reasonable  terms  to  re- 
liable man.  An  opportunity  to  sub-let  part  of  store 
for  piano  stock  if  willing  and  capable  of  assisting 
in  management.  Advertiser's  time  fully  occupied. 
Responsible  persons  only  considered.  Address 
Box  48,  care  BOOKSELLER  AND  STATIONER. 
[12] 

FOR  SALE -Retail  Book  and  Stationery  business 
in  one  of  best  towns  in  Alberta.  Stock  about 
$2000,  in  books,  statinoery  and  fancy  goods. 
No  dead  stock.  Expenses  light  and  business  grow- 
ing rapidly.  Good  reasons  for  selling.  This  is  a 
splendid  opportunity  for  a  man  with  good  experi- 
ence and  small  capital.  Apply  to  Box  1 56,  BOOK- 
SELLER AND  STATIONER,  (tf) 


INFORMATION  WANTED. 


THE  EDITOR  OF  THE   BOOKSELLER   AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions   from  the 
lists  published  each  month. 


BOOKS  IN  FOREIGN  LANGUAGES 


LITHOGRAPHY. 


L 


EMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.     (All  foreign  books.)        (12) 


w 


ILLIAM  R.  JENKINS  CO.,  851  and  853 
Sixth  Ave.  (cor.  48th  Street),  New  York. 
French  and  other  foreign  languages.      (8-09) 


DUPLICATING  DEVICES 


[F  INTERESTED  in  a  Duplicating  Machine  for 
1  getting  out  circular  letters,  reports,  price-lists, 
etc.,  or  for  printingvarlous  ofiice  forms,  write 
forbooklet  and  samples  of  work.  The  "POLY- 
GRAPH "  is  the  newest,  latest  and  best  and  sells 
for  a  lower  price  than  the  others.  Is  unexcelled  by 
any  similar  device  on  the  .-narket.  F.  W.  Tenney, 
Canadian  Sales  Agent,  123  Bay  St.,  Room  116 
Stair  Building,  Toronto,  Can.  (tf) 


HIGH    CLASS    COLOR    WORK-Commercial 
stationery,  posters.     The  Hough  Lithograph- 
ing Co..  Limited.     Office,  No     3   Jarvis    St., 
Toronto.     Telephone,  Main  1  576.     Art,  good  work- 
manship, business  methods.  (tf) 


MISCELLANEOUS 


THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

ENGLISH    AND    UNITED    STATES  FIRMS 

desiring     Canadian      representation  should 

communicate    with    the     editor     of  BOOK- 
SELLER AND  STATIONER,  Toronto. 

ADDING  TYPEWRITERS  write,  add  or  sub- 
tract in  one  operation.  Elliott-Fisher,  Limit- 
ed, 129  Bay  Street,  Toronto. 

T  T  PAYS  FOR  ITSELF.-The  money  you  are 
1  now  losing  because  you  haven't  a  National 
Cash  Register  would  pay  for  one  in  a  short 
time.  The  National  Cash  Register  Co..  F.  E. 
Mutton,  Canadian  Manager,  cor.  Yonge  Street  and 
Wilton  Avenue,  Toronto,  Ont. 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 

THE     EDITOR      OF      BOOKSELLER      AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

WANTED — in  every  'own  and  village,  a  re- 
presentative to  take  charge  of  the  circula- 
tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review, 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  time.  The 
MACLEAN  PUBLISHING  COMPANY  Limited, 
Toronto.  (t.f.) 


KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
I     and  Photographic   Supplies  in   British  Colum- 
bia.    Write  for  catalogue.    Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


ITALIAN  BOOKS 


FRANCESCO     TOCCI,       520      BROADWAY, 
New  York.     Italian  books— Printer   and    Pub- 
lisher;       importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


DIARIES 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 
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BOOKS E L L E R     A  X  D    STATIONER 
CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Artists'  Materials. 

Ramsay,  A.,  &  Sons,  Montreal. 

Art  Publishers. 

Oopp,  Clark  Co.,  Toronto 

Eooks  and  Magazines. 

Ainslee's  Magazine,  New  York 
American  Code  Co.,  New  York. 
Baker's  Book  Shop,  Birmingham,  Eng. 
Bnggs,  Wm.,  Toronto. 
Busv  Man's  Magazine,  Toronto. 
Cambridge  Corporation,  Montreal. 
Cassell  &  Co.,  Toronto. 
Century  Co.,  New  York. 
Clark  Bros.,  Winnipeg,  Man. 
Electrician  and  Mechanic.  Boston,  Mass. 
Imperial  News  Co.,  Toronto. 
Macmillan  Co.  of  Canada.  Toronto. 
Morton,  Phillips  &  Co.,  Montreal. 
Musson  Book  Co.,  Toronto. 
Page,  L.  C.  Co  ,  Boston,  Mass. 
"  Publisher'?  Circular,"  London;  Eng. 

Blank  Books. 

Brown  Bros.,  Toronto. 

Buntin,  Gillies  &  Co.,  Hamilton. 

Copp.  Clark  Co.,  Toronto. 

S  nith- Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Calendar  Desk  Pads. 

Weeks  A.  A.,  Mfg.  Co  ,  New  York. 

Carbon  Paper. 

Peerless  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 

Christmas  Cards,  Calendars,  Labels. 

Copp,  Clark  Co..  Toronto. 

Dennison  Mfg.  Co.,  Boston,  Mass. 

Menzie  .  &  Co.,  Toronto. 

Valentine  Pub.  Co.,  Ltd..  Montreal,  Toronto 

Raphael  Tuck  &  Sons  Co. 

Cigar  Trays. 

Upton,  Davis  &  Saundeis,  Manistee,  Mich. 

Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,    Boston,    New    York, 
Montreal. 

Elevators. 

Otis-Fensom  Co.,  Toronto. 

Fancy  Goods — Novelties. 

Brown  Bros.,  Toronto. 
Clark  Bros..  Winnipeg,  Man. 
Copp,  Clark  Co..  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co.,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 


Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 
Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Glue,   Paste  and  Mucilage. 

Carter's  Ink  Co.,  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Glue  Pencils. 

Carter's  Ink  Co.,  Boston. 

Gummed  Labels. 

Dennison  Mfg.  Co.,  Boston. 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Davids,  Thaddeus,  Co.,  New  York. 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Reliance  Ink  Co..  Winnipeg,  Man. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods. 

Brown  Bros.,  Limited,  Toronto. 
Rumpp,  C.  F.,  &  Sons.  Philadelphia,  Pa. 

Letter  Presses. 

Jas.  Smart  Mfg.  Co.,  Brockville,  Ont. 

Maps. 

Reno jf  Publishing  Co..  Montreal. 

Paper  Fasteners. 

Superior  Mfg.  Co.,  Sidney,  Ohio. 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co..  New  York 
Northern  Mills  Pulp  &  Paper  Co.,  Montreal 

Pens. 

Alliance  Fountain  Pen  Co.,  London,  Eng. 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  Co.,  Hamilton,  Ont. 
Copp  Clark  Co.,  Toronto. 
Esterbrook  Pen  Co.,  New  York. 
Heath,  John,  London. 
Hinks,  Wells  &  Co.,  Birmingham,  Eng. 
Librairie  Beauchemin,  Limited.  Montreal. 
Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 


Sanford  &  Bennett  Co.,  New  York. 
McFarlane,  Son  &  Hodgson,   Montreal. 
Smith- Davidson  &  Wright,  Vancouver,  B.C. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 
Waterman,  L.  E.,  Co.,  Ltd.,  Montreal. 

Pencils — Crayons — Erasers. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co..  Toronto 

Faber,  A.  W.,  Newark,  N.J. 

Librairie  Beauchemin,    Ltd.,  Montreal. 

Ramsav.  A.  &  Son,  Montreal. 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward  &  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Consolidated    Lithographing   &    Mfg.   Co., 

Montreal. 
Copp.  Clark  Co.,  Toronto. 
Gooda  1,  Chas.,  &  Sons,  London. 
Warwick  Bros   &  Rutter,  Toronto. 

School  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Copp.  Clark  Co.,  Toronto 
Otto  Leder,  Saxony,  Germany. 
Markert  &  Sohn,  Dresden   Germany. 
Neumann.  W.,  &  Co.,  Berlin,  Germany. 
Raphael  Tuck  &  Sons  Co.,    Montreal,  New 

York. 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Valentine  Pub.  Co.,  Ltd.,  Montreal, Toronto 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telegraph  Codes. 

American  Code  Co.,  New  York. 

Toys,  Games,  Etc. 

Sutcliffe-Edmison  Co.,  Toronto. 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 

Peerless  Paper  &  Ribbon  Co.,  Toronto. 

Mittag  &  Volger,  Park  Ridge,  N.J. 

Wall  Papers. 

Stauntons,  Ltd.,  Toronto. 

Wire  Card  Racks. 

Progressive  Wire  Goods  Co. ,  Philadelphia. 
McCrae,  W.  J.,  23  Scott  St.   Toronto. 
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BOOKS  E  L  L  E  R     A  N  I)     STATU)  X  E  R 


We   wish   to 

assure  Booksellers,  Stationers, 

Clerks,  Travellers  or  Manufacturers 

who   use  our  "want  ad."  columns  that 

by   using  a  box  number  all  information   given 


us  is 


Strictly 
Confidential 

We  will  not  divulge  under  any  consideration  the  name  of  the  advertiser. 
Moreover,  when  requested  to  do  so  we  will  forward  replies  in  plain 
envelope,   making  it   absolutely  impossible   for  even   your 
next  door  neighbor  or  fellow  clerk  to  know  anything 
about  the  advertisement  you  have  inserted. 

Rate   for  Condensed  Ads. 

2  cents  per  word  first  insertion. 

lcent  per  word  subsequent  insertion. 

5    cents   additional   each  insertion   when    Box 

Number  is  required.     This  covers  cost 

of  mailing  replies 

to    you. 


BOOKSELLER     A  X  D     S  T  A  T IONER 


The  Mail  Order  House 

We  guarantee 
Prompt  Shipment 

of  all 
Letter,   Telegram 

and 
Telephone  Orders. 


Holiday  Papetenes 

Our  assortment  is  still  unbroken. 
All  boxes  contain  fine,  white 
linen  finish  paper.  Boxes  all 
attractive  and  seasonable.  Write 
for  description  of  our  $  1 0.00 
assortments. 

ountin,  Gullies  &  Co.,  Limited 

HAMILTON  and  MONTREAL 

Agents,  Parker  (§kjj0^)   Fountain  Pens 


r 


AN  ELOQUENT  TESTIMONIAL 


w 


To  the  great  strength  and  wear 
resisting  properties  of  our  goods. 
This  cut  shows  one  of  our  typewriter 
ribhons  taken  from  the  smouldering 
ruins  of  a  building  in  San  Francisco 
SIX  MONTHS  AFTER  the  great 
fire.  The  original  may  be  seen  in 
our  relic  case  along  with  specimens 
of  our  ribbons  and  carbons  10-12-14 
years  old  as  good  to-day  as  when 
first  made.  This  shows  that  OUR 
GOODS  STAND  UP  UNDER 
ALL  CONDITIONS.  Also  shows 
their  remarkable  LASTING 
PROPERTIES. 


Sole  Manufacturers 
for  the  Trade  Only 


Branches  and  Agencies   in      MITT  AG    &  VOLGER,    IllC. 

Every   Part  of  the   World 

-     Principal  Office  and  Factories,  PARK  RIDGE,  N.J.,  U.S.A 


VOL.  XXIV.  No.  12. 


PRICE,  $1.00  PER  YEAR 


|ooKSE»Sr» 


Canadian  Newsdealer 


Official  Organ  of  the  Canadian  Book,  Stationery  and  Publishing  Trades  Association. 

and  for  Twenty-Four  Years  the  Recognized  Organ  of  the  Book,  Stationery  and  Fancy  Goods  Trades  of  Canada. 

MONTREAL,  232  McGill  St.  TORONTO,   10  Front  St.  East.  WINNIPEG,  511  Union  Bank     Building.  LONDON,  ENG.,  88  Fleet  St.  E.C. 


PUBLICATION     OFFICE:     TORONTO,     DECEMBER/  190:8. 


Here's   a   Good 
Proposition 

You  know  as  well  as  we  do  that  those 
stationers  and  dealers  who  want  to 
get  real  money  returns  from  a  well 
organized   special    department    for 

CARBON  PAPERS 

and  RIBBONS 

don't  try  to  sell  cheap  and  inferior 
goods.  They  get  the  best  with  a 
reputation  behind  them. 

Over  fifty-two  years  of  successful  experience  has 
made  the  name  of  "Underwood"  a  positive  selling 
force.  You  control  our  lines.  Write  us  now  about 
our  profit-bearing  proposition  to  agents.  We  want  to 
tell  you  all  about  our  special  publicity  campaign  that's 
going  to  help  get  business  for  those  dealers  who 
handle  our  goods. 

JOHN  UNDERWOOD  &  Co 


NEW  YORK 


90     Richmond    St.    East 

TORONTO  LONDON,  ENG. 


Time's   Getting 
Short 

It's  now  or  never  on  Christmas  Goods 


Sir  Wilfrid  Laurier 
Fountain  Pen 

The  ideal  Xmas  Gift. 

Christmas  Books 

in  French  for  old  and  young. 

Religious  Articles 


May  you  enjoy  a  record  Holiday  Trade 

PROMPT  SHIPMENTS,  and  SATIS- 
FACTORY GOODS. 

Catalogue*  of  Religious  Goods  upon  request. 


LIBRAIRIE   BEAUCHEM1N,   LIMITED 

Established  1842 
Wholesale  Booksellers  and  Stationers 

256  St.  Paul/St.      18  Notre  Dame  West,     26  St.  Gabriel  St. 
MONTREAL 


BOOK  S  E  L  L  E  R     .VXD     S  T  ATIO  X  H  \i 


Just  Ready 


a 


Woto  Bridge  Sets 


^te"* 


WOTO  BRIDGE  SETS 


No.  2 — price,  $4.00  per  dozen 
No.  4—     "       $7.80 


<«       << 


Bridge  Score 
Pads 

Tally  Cards 

Seals 

Counters 

Chips 

Tassels 

and  all  kinds  of  Playing  Cards. 


The  ''Woto"  bridge  sets  have  beenlput  up  for 
the  convenience  and  advantage  of  the  retail 
dealer,  even  more  so  than  for  the  card  player. 
These  sets  are  made  in  two  sizes,  No.  2  con- 
tains two  packs  of  regular  Woto  cards  and  a 
woto  bridge  score  pad  and  retails  at  fifty  cents 
per  set.  No.  4  contains  four  packs  of  Woto  cards 
and  a  Woto  score  pad  and  retails  at  $1.00 
per  set.  These  prices  are  the  regular  retail 
prices  of  the  cards  alone,  so  that^the  public 
have  apparently  all  the  advantage,  but  the 
trade  make  larger  sales,  give  excellent  value 
and  make  satisfactory  profits. 


A  sample  set  mailed  on  request. 


Warwick  Bros.  &  Rutter,  Limited 


Wholesale 

Manufacturing  Stationers 


Toronto 


BOOKSELLER    AND    STATIONER 


FACTORIES 
STEIN,    GERMANY 

GEROLDSGRUEN 

NOISY-LE-SEO 

NEWARK,    N.  J. 


9 


i& 


AM.  FABIR 

%mmumw  1791* 


ELASTIC  BANDS 


** 


ERASIVE  RUBBER 


$ 


HOUSES 
STEIZI,     GERMANY 

NEWARK,  N.  J. 

LONDON 

PARIS 

BERLIN 


41  -  47     DICKERSON     STREET     AND     68  -  88     HECKER     STREET 

NEWARK,  N.  J.,  U.  S.  A. 


FOUNTAIN   PENS 

Under  your  own  imprint. 

We  are  the  largest  manufacturers  of  FOUNTAIN  PENS  for  special 
imprint  orders,  in  AMERICA, 

We  manufacture  only  a  high-grade  article  in  Fountain  Pens.  Every 
line  we  make  is  notably  of  the  finest  workmanship  and  highest  quality,  and 
we  guarantee  absolutely  every  pen  that  leaves  our  factory. 


Any  reliable  firm  cannot  be  too  particular  about  the  kind  of  a  Fountain 
Pen  they  place  their  own  name  or  trade  mark  upon. 

Before  you  contract  for  Fountain  Pens  under  your  own  imprint  for  the 
coming  holiday  trade  and  for  the  year  1909,  it  will  certainly  pay  you  to  call 
and  see  us  or  have  us  submit  samples. 

SANFORD  &  BENNETT  CO. 

Manufacturers  of  Fountain,  Stylographic  and  Gold  Pens 
For  Foreign  andDomestic  Trade 

Patentees  of  the  "Autopen"  (Self  Filler),  the  "Gravity  Stylo  Pen"  and  the  "Commercial  Fountain  Pen" 

Jewelers'  Court,     51-53  Maiden  Lane,     NEW  YORK 


k 


P,  O.  O  K  S  E  L  L  E  K     AND    S  T  A  T I O  N  E  R 


Stationery  Stock  Complete  1  il/ESTERN 


DIARIES     1909-  ACCOUNT  BOOKS 


_Standard  line — 
everything. 


w 


INKSTANDS       Owr>  make     unsurpassed  style  or  value. 

FOUNTAIN— STYLO  or  INK  PENS 

Wirts— Modern 
best  made. 


. 


DAVIDS'       Writing,  Carmine  and 
Fountain  Pen  Inks. 


O.K.  Paper 
Fasteners- 


New   Modern— 
"B"  Pen  Clip. 


WASTE  and  DOCUMENT  BASKETS 

Complete  Stationery  House. 

Everything  required  for  sorting  up  stock. 


BROWN  BROS., 


Manufacturing  Stationers 


TORONTO 


Incorporated 
1851 

ASSURANCE 
•  •  •  COMPANY. 


FIRE 
AISD 


MARIISF 


Head  Office— TORONTO,  0,\T. 

Assets  over  $3,570,000 

Income  for  1906,  over      3,609,000 

HON.  GEO.  A.  COX,  President, 

W.  R.  BROCK,  Vice  President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


British  America  Assurance  Company 

A.  D.  1833 
FIRE  &  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President  W.  R.  Brock,  Vice-President 

Robert  Bickerdike,  M.P.,  W.  B.  Melkle,   E.  W.  Cox,  Geo.  A.  Morrow, 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frederic  Nicholls,  Alex.  Laird,  James  Kerr  Osborne,  Z.  A.  Lash,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Melkle,  General  Manager}  P.  H.  Sims,  Secretary 

CAPITAL        -        -        -        .        -        -        -         $1,400,000.00 

ASSETS 2,162,753.85 

LOSSES  PAID  SINCE  ORGANIZATION,     29.833,820.96 


THE  METROPOLITAN 


Capital   Paid   Up 
$1,000,000.00 


BANK 


Reserve  Fund  and 

Undivided  Profits 

$1,241,532.26 


Every  Department  of  Hanking  conducted  with  satisfac- 
tion and  absolute  security. 

Accounts  of  Individuals,  Firms  and  Corporations 
solicited. 

SAYINGS  DEPARTMENT 

$1.00  or  more  opens  an  account.    Interest  allowed  from 

date  of  deposit  and  compounded  FOUR  times 

a  year.    No  delay  in  withdrawal. 


DRY     \ 
GOODS   ; 
REVIEW 

10  Front  St.  East 

Would  You  Know 

More  about  general  dry 
goods  conditions  ;  how  to  increase 
!    your  net  profits,  by  modern  selling 
1    methods,  effective  store  advertis- 
1    ing  and  a  thorough  knowledge  of 
',    the    markets?      The    Dry   Goods 
Review  will  tell  you  how.    Publish- 
;    ed   monthly.     130  to  230  pages. 

TORONTO 

Subscription,  $2.00  a  year. 
Sample  copies,  25  cents. 

BOOKSELLER     A  NT  1 )    S  T  A  T  f  <  >  \T  E  R 


An  Important  Ruling 

Affecting 

All  Manufacturers  and  Shippers 

The  Chairman  of  the  Official  Classification  Committee  on 
behalf  of  the  Transportation  Companies  operating  in  Official  Clas- 
sification Territory,  has  issued  the  following  ruling,  which  is  of 
vital  importance  to  every  Manufacturer  and  Shipper. 


RULE  3  —  Each  package,  bundle  or 
piece  of  less  than  carload  freight  must  be 
plainly  marked   by   brush,   stencil,  pasted 


.TAG 


JL/l\13Jl/J_/  securely  fastened  1  -/\vJ 
showing  the  name  of  consignee  and  the 
name  of  the  station,  town  or  city  and  the 
State  to  which  destined. 


In  view  of  the  above  ruling,  Stationers  and  Printers  will  find  it  to  the 
interest  of  their  own  profit  account,  as  well  as  to  the  best  interests  of  their 
trade,  to  sell  the  best  tags  procurable — Dennison  s  Standard  Shipping   lags. 

The  Tag  in  its  perfected  form  is  due  to  the  genius  of  Dennison.  No 
other  manufacturer  has  made  or  can  make  a  Tag  to  compete  with  Dennison 
Tag  Quality.  The  same  applies  to  Labels,  for  the  manufacture  of  Tags  and 
Labels  for  the  safe  shipping  of  merchandise  has  been  the  business  of  our 
company  for  over  half  a  century. 

Our  facilities  for  meeting  all  Tag  and  Label  requirements  are  the  best 
in  the  world.      Dennison  Tags  and  Labels  are  the  World's  Standard. 

For  samples,  information  and  prices  address  our  nearest  store.    Or  if  located 
in  any  of  the  cities  named  below,  our  representative  will  call  on  request. 

The  Tag  Makers 

BOSTON  NEW  YORK 

26  Franklin  St.  Uptown  Store,  TWENTY-SEVENTH  ST., 

Between  5th  Ave.  and  Broadway. 

CHICAGO  TORONTO  ST.  LOUIS 

23-25  Randolph  St.     5»3  Traders'  Bank      413  North  «th  St. 

Bid*. 


a 


BOOKSELLER    A  Nf  D    STATIONER 

I  am  Billiken 


» 


Reg.  U.  S.  Patent  Office  Copyright,  1908 

BvTIic  (  raftsman's  Guild. 

Th^  BilliU«Ti  Co.,  Old  Colony  Bids.'..  Chicago. 

Ri.liken  Sales  Co.,  00  Centre  St.,  New  York. 


"  The-God-of-things-as-they-ought-to-be  " 

My  believers  are  everywhere.  I  bring  /uc^ —chase 
away  the  blues — dissolve  frowns — turn  winter  into 
springtime.  You  have  to  laugh  when  I  grin.  I 
make  you  happier — you  cant  smile  and  be  down- 
cast all  at  once.  I'm  all  over  the  land — thousands 
of  men  and  of  women  believe  in  me.  I  do  not  sell 
myself — I  only  visit.  When  I  come  I  stay  a  hundred 
years.  Misfortune,  grief,  hard  knocks,  the  house- 
maid's knee,  dyspepsia,  alimony  and  mothers-in-law 
disappear  on  my  arrival. 

I  banish  care  with  a  grin — I  turn  leaden  sl^ies 
into  bright  sunshine.  I  sit  upon  a  throne  and  rule 
the  world  of  better  things. 

If  you  want  prosperity,  get  me  into  your  store — 
I'm  the  twin-brother  to  a  banli  balance.  I  do  not  claim  magic  power, 
but  everywhere,  everyone  says  I'm  more  potent  than  a  rabbit's  foot  in 
the  hind  pocket  of  a  seventh  son  of  a  seventh  son. 

I'm  the  sworn  enemy  of  grouches.  But  if  you  don't  want  to  see  me 
grouchy,  beware  of  mixing  up  with  false  Gods  who  try  to  steal  my  pres- 
tige. I  am  the  original  Luck  Charmer,  born  a  million  yesterdays  ago, 
and  brought  back  to  earth  to  average  things  up  after  last  year's  finan- 
cial panic  and  this  year's  presidential  muss. 

The  moment  I  enter  your  door,  you're  vaccinated  against  bad  accounts 
and  dull  days.  Your  customers  will  take  me  home  the  moment  I  catch 
their  eye,  but  you'd  better  write  to  me  at  once  and  arrange  for  my  com- 
ing. My  headquarters  are  in  Chicago,  at  the  Old  Colony  Building,  and 
I  am  also  to  be  found  at  90  Center  Street  in  New  York.  Write  to  me 
at  once  and  learn  all  about  me.     Send  for  my  portrait  and  my  history. 

ADDRESS    ALL    COMMUNICATIONS    TO 

The   Billiken  Co.,  470   Old   Colony   Bldg.,  Qr         The   Billiken   Sales  Co.,   90   Center   Street, 

Chicago,  III.  New    York    City 
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B  O  O  K  S  E  L  L E  R    A  N  D    S T ATIONER 


Two  Specials 


THE  CHANCELLOR 

NONLCAKABLE  FOUNTAI  N  PEN 


THE  CHANCELLOR  SELF  FILLING  PEN 


Chancellor    Fountain    Pens 

The  Chancellor  Self-filling  Pen  is  one  of  the  latest  improved  self-filling  pens  on  the 
market.     The  regular  list  price  in  the  United  States  of  this  pen  is  $2.50  each. 

The  Chancellor  Non-leakahle  Pen  is  made  with  a  patent  cap  so  that  it  may  be  carried 
point  down  or  in  any  way  desired  without  leaking  and  is  always  ready  for  use.  United 
States  price  $2.00  each.  Fully  guaranteed. 

Our  price  for  either  line,  $6.00  per  dozen. 

Write  for  Samples. 

Warwick   Bros.    &   Rutter,   Limited 

Toronto 


Wholesale 

Manufacturing  Stationers 


HIGGINS' 
OFFICE  PASTE 


PURE,  opalescent,  white  paste,  semi- 
fluid or  midw3y  between  a  fluid  mucilage 
and  a  non-fluid  or 
set-paste.  It  spreads 
with  great  ease  and 
smoothness,  catches 
quickly,  dries  readily,  has 
great  adhesive  power,  and 
does  not  warp  the  paper. 
Very  popular  for  general 
office  or  home  use.  The 
brush-holding  device  (our 
own  patent)  forms  an 
attractive  method  of  hold- 
ing the  brush  for  display. 
In  use,  the  brush  is  with- 
drawn, the  inner  disk  or 
lining  of  the  cap  removed 
and  the  brush  passed  up 
vertically  through  the  cap. 
In  this  position  it  can  be 
adjusted  to  any  desired  height  with  reference  to  contents,  thus  always  insuting  the 
proper  quantity  of  paste  on  the  brush.  It  is  a  splendid  general  paste,  put  up  in  a 
novel,    practical   and   beautiful    manner. 

HIGGINS'  AMERICAN  DRAWING  INKS 

BLACKS  AND  COLORS 

The  Standard   Liquid   Drawing  Inks  of  the  World 

CHAS.  M.  HIGGINS  &  CO.,  Manufacturers 

NEW  YORK  CHICAGO        -        LONDON 

Main  Office  and  Factory,     BROOKLYN,  N.Y..  U.S.A. 


DAVID'S 

CELEBRATED 

INK 

Unsurpassed  for 
Quality   and  Value 

Electro-Chemical 

Blue  Black 
Fountain  Pen 
Carmine 

Manufactured  by 
Thaddeus    Davids  Co. 
New    York.   Estabiuhed  1825 

BROWN  BROS. 

Limited 
Canadian  Agents,        I  oronto 


BOOKSELLER     A  X  D     STATIONER 


THE  DAVIS 

SANITARY 

CIGAR  REST 


Patented  in  United  States 
and  Canada 


Something  New! 


An  Indispensable  Fixture  for 

Every  smoker's  Desk  and 

■  Reading  Table. 

A  Combination  Cigar  Rest, 
Ash  Tray,  Paper  Weight, 
and  Ornament  as  well. 


This  rest  is  meeting-  with  large  sales  in  the  United  States. 
Every  offiee  that  buys  a  sample,  fits  out  every  desk  with  one 
of  these  rests.     A  Splendid  Christmas  Cift. 

In  preference  to  laying  the  lighted  cigar  on  edge  of  desk, 
place  the  fire  end  in  Cigar  Rest,  and  there  will  be  no  cigar 
ashes  on  your  desk,  and  your  partly  smoked  cigar  is  not  fall- 
ing on  the  floor  or  being  mixed  up  with  papers,  and  can  be 
found  when  wanted. 

The  cross-bars  on  the  bottom  of  inner  cup  serve  to  remove 
the  ashes  when  cigar  is  dropped  into  the  rest,  ashes  falling 
into  receptacle  below.  To  empty  receptacle  remove  inner 
cup.  Finished  in  aluminum  with  nickel-plated  inner  cup  and 
decorated  as  shown  in  cut. 

This  novelty  is  the  biggest  little  ADVERTISER  manufac- 
tured. Also  makes  a  nice  gift.  By  mail.  25  cents,  i  cents 
extra  for  postage.     WE  SOLICIT  THE  TRADE. 

Agents  in  touch  with  souvenir  dealers  should  include  this 
big  seller. 

MANUFACTURED    BY 

UPTON,  DAVIS  &  SAUNDERS 

Offioe,  404  Third  Street,  MANISTEE,  MICH.,  U.S.A. 


C.  F.  RUMPP  &  SONS 


MANUFACTURERS  AND  EXPORTERS  OF 


TfMM  \    D    /  MARK 


Fine  Leather  Goods 


DRESSING  CASE 


Writing  Cases,  Pocket  Books,  Hand  Bags, 

Music  Rolls,  Cigar  Cases, 

Photo  Frames,  etc. 

Philadelphia,  Pa.,  U.S.A. 

New  York  Salesrooms,  683  and  685  Broadway 
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FANCY 
CALENDAR  PADS 

were  the  first  to  place 
a  line  of  Fancy  Calendar 
cause  we  made  somethin 
t  up  a  good  tr.?de  in  their 
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"Sports"  Playing  Cards 


Leaders   in 

a  second 

jjrade  — 

Good 

Luck 

and 

St. 
Lawrence 


LACROSSE    DESIGN 


Special  card  for  whist  players  Colonial  Whist 

We  are  headquarters  for  Playing  Cards— Made 

in  Canada— Style  and  finish  equal 

to   Imported  Cards. 

Advertising  Cards  of  all  sorts,  Novel  designs 
Coated  Litho.  and  Book  Papers 

FOR  SAMPLES  AND  PRICES  APPLY 

CONSOLIDATED  LITHOGRAPHING  AND  MANU- 
FACTURING CO.,  LIMITED 

Successors    to   The   Union    Card   and    Paper    Company,  Montreal 


BOOKSELLER  AND  STATIONER 


Western  Booksellers  and  Stationers 

Our  stock  of  Books,  Stationery  and  Printers' 
Supplies  is  large  and  well  assorted.  We  can 
ship  promptly.    Save  time  by  ordering  from  us. 

Clark  Bros.  &  Co.,  Limited,  Winnipeg,  Man. 

WHOLESALE     STATIONERS 


BOSTON 


Absolutely  New! 

Carter's  Glue  Pencil 

An    instant    success   wherever  an  adhesive  is  used.      Prevents  cockling  and 
drawing  and 

Mounts  Prints   Flat 

Carter's  Glue  is  the  strongest  adhesive  known  and  in  Carter's  Glue  Pencil  is 

Best  for  Mending  Things 


THE    CARTER'S    INK    COMPANY 


NEW  YORK 


CHICAGO 


MONTREAL 


Representative  Wanted  for  Canada 

Good  opening  for  a  hustling  young  manufacturers' 
agent  to  take  over  the  representation  of  a 
number  of  American  houses  in  Canada.  Write, 
giving     all     necessary     qualifications,     etc.,     to 

Box  777,  Bookseller  &  Stationer,  10  Front  St.  E.,  Toronto 


HOLIDAY    LINES 


We   have  a  complete  and  well  assorted  stock  of — 

Fancy  Goods  Pipes,  Pouches 

Toys,  Dolls  Knives 

Toy  Books  Scissors 

Drawing  Slates  Mouth  Organs 

Purses  Combs 

Sorting  up  orders  will  receive  most  careful  attention 


Hair  Brushes 
Christmas  Cards 
Calendars 

Christmas  Post  Cards 
Papeteries,  etc.,  etc. 

Order  early  and  get  best  selection 


Smith,    Davidson  &  Wright,    Limited     *%%'££* f0ZP 

VANCOUVER,  B.C. 


BOOKSELLER    AND     STATIONER 


J  ivai! 


Waterman'sr  Ideal.  Fountain  Pei* 


mH  A' 

^^fimi  /pin 


MONTREAL 

HEADQUARTERS, 

t.  James  St.       ^^8  The    starting    of  the 

large     Waterman's     Ideal 
plant   in    St.    Lambert   marks 
the   growth   and    development    of 
an     industry     of    personal     interest     to 
the  entire   trade.     The  new   plant   with    the 
well-established    organization    assure   the    pro- 
duction of  the    most  perfect  and  practical  writ- 
ing    instrument    the     world   has   ever    known 
as  well  as  the  broad,  careful  and  prompt  atten- 
tion to  the  demands  of  the  trade  of  all  Canada. 
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Wart 

Ideal 


(Made  in  St.  Lambert,  P.Q.) 

The  New    Plant 

Concrete  construction, 

light,  airy,   and  ab-  i 

solutely      fireproof. 

25,000   square   feet 

floor  space. 

Capacity    over   400 

employes. 

3  00  horse-power 

electrical  equipment 

Ink  storage  capac  ""^-wmm 

ity  5,000  Gross. 
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NEW  FACTORY  AT  ST.  LAMBERT.  QUE, 


The  Greatest  Fountain  Pen  Plant  and  Organization  in  the  World 

places  at  the  disposal  of  the  trade  of  Canada  every  part  of  the  co-operation  which 
we  are  prepared  to  extend  for  the  furtherance  of  the  sale  of  Waterman's  Ideals. 
The  Christmas  advertising  is  enormous  for  this  line  which  affords  the  cheapest  good 
present  that  any  one  can  give.  Write  for  complete  information  to-day  and  get  your 
share  of  the  Christmas  trade.  Our  complete  new  catalogue  sent  on  request  also 
Xmas  issue  of  our  house  organ,  the  Pen  Prophet.  Replete  with  items  of  trade  interest. 

L.  E.  Waterman  Company,  Limited,  136  St.  James  St.,  Montreal,  New  York,  London,  Paris. 
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A  monthly  journal  devoted  to  the  interests 
of  the   Bookselling  and  Stationery  Trades 


Subscription:    One  Dollar  a  Year 
Single  copies      :        :      Ten  Cents 
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TORONTO,  CANADA,  DECEMBER,  1908. 


No.  12. 


Serious  Situation  for  Creditors 

Unregistered  Securities  Have  Preference  Over  Other  Debts — The  Poole  Case  Once  More. 


If  the  decision  of  the  Court  of  Appeal  in  the  action  of 
Mrs.  J.  R.  Johnston  vs.  Osier  Wade,  a  case  arising  out  of 
the  failure  of  the  Poole  Publishing  Co.,  Limited,  Toronto, 
of  which  Mr.  Wade  was  assignee,  is  allowed  to  stand,  it 
may  seriously  affect  business  credit,  especially  of  joint 
stock  companies.  The  circumstances  connected  with  the 
suit  are  interesting.  It  appears  the  solicitors  of  the  plain- 
tiff devised  a  form  of  security  known  as  a  floating  secur- 
ity, which  in  reality  is  as  effective  as  a  chattel  mortgage 
and  has  many  of  the  attributes  of  such  a  document.  This 
particular  form  or  charge  does  not  need  to  be  registered, 
in  fact,  may  be  absolutely  secret  and  yet  cannot  be  set 
aside. 

When  an  assignment  was  made  by  the  Poole  Publish- 
ing Company,  Mrs.  Johnston  claimed  preference  over  other 
creditors  because  of  this  unregistered  security  or  blanket 
mortgage,  so  to  speak.  They  contested  the  legality  of  the 
security,  but  Mr.  Justice  MacMahon  decided  against 
them. 

As  this  deprived  the  oilier  creditors  of  a  share  in  the 
Poole  Publishing  Company's  estate,  they  appealed  the 
judgment  and  carried  il  to  the  Court  of  Appeal. 

The  case  was  argued  last  March  and  has  been  under 
deliberation  by  the  court  ever  since.  Four  of  the  judges 
of  the  Court  of  Appeal  handed  out  judgments  in  the  mat- 
ter dismissing  the  creditors'  appeal,  Mr.  Justice  Garrow 
dissenting  from  the  majority  of  the  court.  It  is  under- 
stood that  the  creditors  will  not  take  the  matter  to  the 
Supreme  Court,  so  that  the  law  may  now  be  regarded  as 
settled  on  that  point. 

Far-Reaching  Effects. 

This  case  is  one  of  the  most  important  and  far-reach- 
ing in  its  effects  that  has  come  before  the  courts  in  recent 
years,  and  may  unsettle  for  the  time  being  commercial 
credits  which  are  based  largely  upon  the  necessity  for 
registration  and  consequent  publicity  in  case  of  mortgages, 
transfers,  etc.,  on  goods  and  chattels. 

Osier  Wade,  assignee  of  the  Poole  Co.,  states  that  if 
this  decision  is  allowed  to  stand,  and  a  precedent  is  thereby 
established  in  the  case  of  joint  stock  companies,  who  may 
issue  bonds  to  raise  money,  or  effect  a  floating  unre- 
gistered security,  there  is  great  danger.  Air.  Wade  says 
that  he  will  take  immediate  steps  in  the  interests  of  the 
mercantile  world  to  bring  the  matter  to  the  notice  of  the 
Attorney-General's  Department,  with  the  object  of  secur- 


ing an  amendment  to  the  Bill  of  Sale  and  Chattel  Mort- 
gage Act,  and  requiring  the  registration  of  all  documents 
of  this  character,  or  any  charges  or  liens  of  the  nature 
referred  to. 

The  great  danger  lies  in  the  fact  that  one  creditor  de- 
siring to  obtain  security  without  the  knowledge  of  other 
creditors  can  do  so.  Joint  stock  concerns  could  practi- 
cally hypothecate  their  assets  to  any  creditor  without 
registration  of  the  document,  which  is  the  only  protection 
and  safeguard  that  others  have. 

A  Silent  Partner. 

In  the  case  of  Mrs.  Johnston,  it  is  said  she  was  prac- 
tically a  silent  partner  in  the  Poole  Company.  She  periodi- 
cally supplied  them  with  capital  and  in  return  the  com- 
pany assigned  all  their  assets  to  her.  The  amount  of  in- 
debtedness fluctuated  from  time  to  time  and  when  the  con- 
cern went  under  she  stepped  in  and  said,  "The  whole  be- 
longs to  me,  it  was  my  money  that  ran  it." 

Mr.  A.  F.  Lobb,  K.C.,  asked  about  the  recent  decision, 
said  law  was  developed  by  a  process  ofevolution  and  that 
new  points  were  cropping  up  and  defects  being  discovered, 
which  were  remedied  from  time  to  time.  Legislation 
could  not  be  framed  too  far  in  advance,  otherwise  it 
might  be  pernicious  in  character. 

Some  years  ago  it  was  enacted  that  all  chattel  mort- 
gages, bills  of  sale,  etc..  should  be  registered.  This  looked 
like  some  protection  for  all  creditors.  In  a  year  or  two 
the  Act  was  got  around  or  side-stepped  by  a  purchaser  of 
goods  or  a  borrower  of  money  not  giving  a  chattel  mort- 
gage as  security,  but  merely  signing  an  agreement  to  give 
such  a  mortgage  when  required.  Of  course,  this  agreement 
held  good  so  far  as  the  parties  signing  it  were  concerned, 
without  registration,  as  it  was  not  within  the  Act,  but  _ 
what  about  other  creditors,  men  who  sold  goods  to  the 
storekeeper,  who  advanced  money,  etc.?  The  Act  was  then 
further  amended  for  the  safeguarding  of  all  parties  by 
requiring  that  any  agreements  to  give  a  bill  of  sale  or 
chattel  mortgage  should  be  registered. 

What  is  wanted  now  is  the  insertion  of  such  a  clause 
in  the  statutes  covering  all  cases  of  joint  stock  companies, 
their  chattels,  etc.  It  is  likely  that,  as  this  point  has  been 
brought  to  light,  the  necessary  legislation  will  be  granted 
next  session  to  make  the  securities  valid  in  any  and  every 
case  which  may  arise  like  that  '>f  Johnston  vs.  Wade, 
(Poole  Publishing  Co.) 
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Interior  of  Miss  Goodeve's   Store  in   Woodstock. 


One  of  Ontario's  Largest  Bookstores  Owned  by  a  Woman 

How   Miss  Goodeve,   of   Woodstock,   Ont.,  has   Built  up   an   Extensive    Business 
—  Some  Methods  Adopted  by  her  in  the  Management  of  the  Different  Departments. 


The  largest  book  and  stationery  business  in  the 
province  conducted  by  a  woman  is  probably  the  Oxford 
Book  Store  in  Woodstock,  Ont.  This  establishment  is 
owned  and  managed  by  Miss  Agnes  Goodeve.  Miss  Good- 
eve  runs  her  business  on  somewhat  original  lines  and 
has  made  a  success  of  those  departments  to  which  she 
devotes  special  attention.  Some  years  ago  she  learned  the 
trade  in  Mitchell  with  R.  0.  Smith,  now  of  Orillia.  Com- 
ing to  Woodstock,  she  entered  into  partnership  with  Mr. 
Smith,  the  firm  name  being  R.  0.  Smith  &  Co.  After 
his  removal  from  the  capital  of  Oxford  to  Orillia,  the 
business  was  carried  on  under  the  name  of  the  Oxford 
Book  Store,  A.  Goodeve,  proprietor. 

An  Attractive  Store. 

Miss  Goodeve  likes  the  stationery  business.  She  does 
not  branch  into  any  side  lines,  sticking  exclusively  to 
books,  stationery,  wall  paper,  room  mouldings,  pictures 
and  picture  framing.  She  makes  a  specialty  of  office 
stationery,  handling  a  big  stock  of  blank  books. 

The  store  is  100  feet  deep  and  20  feet  wide,  with  a 
nice  plate  glass  front  and  a  representative  stock  amount- 
ing to  $10,000  to  $12,000  according  to  the  period  of  the 
year. 

She  does  not  handle  toys  because  she  says  there  is  no 
money  in  them.  A  few  years  ago  she  gave  them  up  after 
a  more  or  less  unsatisfactory  experience.  She  also  con- 
siders the  news  end  of  the  business  a  most  unremunera- 
tive  one  from  the  financial  end.  By  the  time  the  papsrs 
are  delivered  and  the  wages  of  the  boys  paid,  there  is  no 
profit  in  this  department. 

"Why  do  you  not  give  it  up?"  was  asked. 


"Simply  because  people  expect  to  get  their  reading 
matter  in  a  book  store,  and,  if  the  business  was  dropped 
some  one  else  would  take  it  up  and  we  would  lose  all 
the  connection  of  years.  We  have  to  deliver  the  major- 
ity of  the  papers  and,  in  spite  of  the  most  rigid  care, 
there  is  always  some  subscriber  leaving  town  or  some 
one  is  not  good  pay  and  you  lose  a  dollar  or  two.  There 
is  the  profit  all  gone.  We  are  bound  to  have  a  few  papers 
over  now  and  then  and,  as  they  are  not  returnable,  this 
is  a  further  source  of  loss.  I  suppose  all  merchants  have 
to  carry  unremunerative  lines  for  the  benefit  of  the  pub- 
lic or  by  reason  of  long  association  and  that  is  why  we 
handle  papers.  As  to  the  magazine  end,  that  is  different. 
We  do  not  have  to  deliver  these  periodicals  and,  as  the 
most  of  them  are  returnable,  there  is  a  fair  margin.  We 
sell  a  great  many  monthly  publications — about  $300  to 
$350  every  month — and  the  profit  is  fairly  satisfactory. 
The  only  valid  reason  I  can  give  for  handling  newspapers 
is  that  it  brings  other  trade  to  the  store.  No!  We  do 
not  sell  postage  stamps.  The  druggists  have  stamps 
and  we  refer  all  callers  to  them." 

Copyright  Novels  Sell  Well. 

"  What  lines  of  books  do  you  find  sells  the  best  ?  " 
was  the  next  question. 

"  Well  !  I  should  say  that  the  copyright  novels  have  a 
good  demand  in  Woodstock.  The  people  do  considerable 
reading  and  we  carry  all  the  'latest  works  of  the  popular 
authors.  I  find  that  a  bookseller  must  have  an  acquaint- 
ance with  the  newest  fiction  and  be  able  to  tell  callers 
something  about:  the  contents.  To  be  in  a  position  to  do 
this  helps  in  your  sales  as  you  are  asked  many  questions. 
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Other  customers  will  buy  a  novel  on  the  reputation  of  the 
author,  and  some  on  the  standing  and  character  of  the 
publishers,  knowing  that  certain  publishing  houses  never 
turn  out  a  book  that  is  not  worth  the  price  asked  for  it. 
There  are  a  few  who  look  at  the  pictures  and  the  illustra- 
tions and  purchase  on  the  mere  appearance  of  the  volume, 
but  not  many.  At  Christmas  time  we  have  a  large  sale 
for  gift  books.  The  practice  of  presenting  good  books 
as  holiday  remembrances  is  increasing.  If  certain  dealers 
do  not  make  a  profit  in  handling  the  latest  fiction  it  is, 
I  believe,  largely  their  own  fault.  They  buy  too  heavily 
ana  have  several  copies  left  and  thus  a'l  the  margin  on 
the  sales  is  counterbalanced  by  the  dead  stock.  It  is  far 
better  to  buy  only  a  few  copies,  even  if  you  have  to  pay 
a  little  more  than  when  you  order  in  quantities.  We  keep 
a  large  line  of  children's  books  and  books  suitable  for 
Sunday  school  libraries.  We  sell  a  great  many  to  churches 
and  Sunday  schools  when  they  are  replenishing  their 
libraries." 

Picture  Framing  is  Profitable. 

The  Oxford  Book  Store  does  not  handle  fancy  goods 
only  to  a  limited  extent  but  it  does  make  a  strong  feature 
of  the  art  department.  In  picture  framing  many  orders 
are  executed  for  parties  living  in  adjoining  towns  and 
even  in  the  large  cities.  A  most  comprehensive  stock 
is  kept  of  mouldings  and  frames  and  a  special  depart- 
ment devoted  to  turning  out  all  work  promptly.  A  select 
stock  is  kept  of  panels  engravings,  water  colors,  pen  and 
ink  sketches,  etchings,  etc.,  the  highest  priced  picture  in 
the  store,  unframed,  being  $15.  In  picture  post  cards 
there  is  a  constant  and  steadily  increasing  demand  for 
cards  of  the  better  sort.  Local  views  have  a  good  call 
and  also  pictures  of  scenery  and  reproduction  of  paint- 
ings. The  so-called  comic  paste  boards  and  caricatures 
are  dying  out  and  in  time  there  is  likely  to  be  no  demand 
for  them. 

Effective   Window   Dressing. 

Miss  Goodeve  used  to  utilize  considerable  space  in 
the  local  papers  and  found  that  she  had  not  enough  lines 
to  specialize  on.  She  thinks  that  a  store  having  many 
departments  in  which  something  new  may  be  placed  be- 
fore the  public  can  use  space  in  the  press  with  good 
result  but  that  it  is  difficult  for  a  straight  book  and  sta- 
tionery store  which  does  not  handle  fancy  goods  or  toys 
to  find  anything  of  interest  from  staple  lines  to  fea'ture 
day  by  day.  She  is  a  strong  advocate  of  effective  window- 
dressing  and  specializes  in  this  work.  The  window  is 
trimmed  every  week  and  sometimes  more  frequently. 
Seasonable  goods  are  placed  therein.  She  does  not  allow 
any  odds  and  ends  of  stock  to  accumulate.  A  bargain 
table  is  located  at  the  right  of  entrance  and  on  this  are 
placed  an  assortment  of  things  which  it  is  deemed  advis- 
able to  clear  off.  Miss  Goodeve  allows  a  local  florist  to 
utilize  a  small  portion  of  her  large  store  for  display. 
The  various  plants  and  blooms  add  to  the  p'.easing  effect 
of  the  interior  and  gave  a  charm  to  the  window  and  the 
goods  arranged  on  the  counters. 

School  Supplies  By  Contract. 

Asked  for  her  views  on  the  proposal  of  the  Govern- 
ment to  supply  school  books  free  to  the  schools  of  On- 
tario Miss  Goodeve  said  that  it  would  make  little  or 
no  difference  to  her  trade.  The  Woodstock  Board  of 
Education  each  year  invites  tenders  for  all  school  sup- 
plies. The  only  sale  in  school  books  is  that  to  the  chil- 
dren from  the  rural  seats  of  learning  and  this  is  not 
large.  She  says  that  the  school  supplies  are  furnished 
by  the  successful  tenderer  at  a  profit  of  only  three  per 
cent.,  and  this  is  the  reason  that  she  does  not  tender,  al- 


though asked  frequently  to  do  so.  She  contends  that 
there  is  no  money  in  the  contract  at  less  than  ten  per  cent, 
margin.  By  the  time  the  expense  of  freight  and  hand- 
ling is  taken  out,  even  at  ten  per  cent.,  there  would  be 
little  or  nothing  in  the  contract. 

A  Boauet  for  Bookseller. 

"Yes,"  she  continued,  ''I  like  Bookseller  and  Sta- 
tioner and  could  not  get  along  without  it.  I  read  every 
word  that  appears  in  its  pages  and  obtain  many  pointers." 
Miss  Goodeve  is  also  a  member  of  the  Booksellers'  and 
Stationers'  Association  and  is  strongly  in  sympathy  with 
its  work  and  objects.  She  believes  in  keeping  close  in 
touch  with  the  trade  and  thinks  there  is  no  line  of  busi- 
ness that  is  better,  cleaner  or  more  honorable  than  the 
book-selling.  Of  course,  like  other  businesses,  it  has  its 
drawbacks  and  at  times  grows  monotonous.  "But  where 
is  the  trade  that  has  not  some  difficulties  and  disappoint- 
ments?" she  added.  "Our  sales  are  small  and  there  is 
a  good  deal  of  detail  but  conditions,  which  effect  other 
lines  in  times  of  depression  and  at  certain  particular 
seasons,  do  not  apply  to  the  stationer  and  on  the  whole  we 
should    overlook    a   few    shortcomings." 

In  office  supplies,  blank  books  and  commercial  sta- 
tionery she  deals  heavily  and  supplies  many  offices.  In 
society  stationery  she  finds  that"  it  is  good  business  to 
keep  a  neat  and  artistic  line  of  papeteries.  "If  you  cater 
to  a  good  class  you  will  reap  a  nice  return  in  this  line," 
she  said.  In  Christmas  cards  and  greeting  cards  she  finds 
a  growing  demand.  The  practice  of  sending  little  remem- 
brances to  friends  is  increasing  so  that  there  are  many 
small  lines  in  which  the  stationer  may  develop  a  nice 
trade  outside  of  regular  one.  Souvenir  goods  are  popu- 
lar and  have  a  ready  sale. 

Good  Margin  in  Wall  Paper. 

The  Oxford  Book  Store  keeps  open  nightly  in  the  fall 
and  winter  months  until  nine  and  ten  o'clock,  but  in  the 
summer  time  closes  at  eight  o'clock.  The  Toronto  even- 
ing papers  are  sold  in  the  Woodstock  stores. 

The  wallpaper  end  of  the  business  is  handled  ex- 
tensively and  a  splendid  connection  has  been  worked  up. 
Miss    Goodeve    considers    there    is   good    money    in    mural 
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decorations  and  carries  her  stock  so  that  few,  if  any, 
remnants   are  on   her  hands. 

She  says  that  it  is  impossible  in  a  place  the  size  of 
Woodstock  to  do  an  entirely  cash  business  and,  that 
so  far  as  her  knowledge  extends,  there  is  only  one  store 
in  the  city,  and  that  in  the  dry  goods  line,  where  there  is 
positively  no  credit.  Not  very  much  is  lest  in  the  course 
of  the  year  by  the  credit  system,  although  the  cash  basis 
is  better  if  it  could  be  adopted. 

"I  suppose  we  could  have  a  strictly  cash  business  if 
we  had  started  off  that  way  years  ago,  but  it  seems  too 
late  now  to  make  a  change.  There  are  certain  families, 
who  are  in  the  habit  of  settling  monthly  and  quarterly 
and  have  done  so  for  years.  There  are  also  several  busi- 
ness firms  and  factories  who  do  the  same  and  to  inaugur- 
ate a  new  met  hod  now  would  seriously  disturb  arrange- 
ments of  long  standing  and  mutual  conveniences,"  she 
concluded. 


Th^  Building;. 

OWEN   SOUND  PRINTERS  AND  BOOKBINDERS  GO 
IN  FOR  MAKING  STATIONERY. 


Richardson,   Bond  &   Wright    Occupy    Commodious  New 
Premises  and  Turn  Out  Stationery  Lines. 

It  is  to  the  credit  of  Owen  Sound  that  that  young 
Canadian  city  can  boast  of  one  of  the  few  manufactories 
of  stationery,  outside  Toronto.  The  firm  of  Richardson, 
Fond  &  Wright,  though  primarily  printers  and  bookbind- 
ers are  yet  making  themselves  fell  as  manufacturers  of 
stationery    and    blank    books,    etc. 

This  company  was  organized  in  July.  1907,  buying 
out  and  combining  two  going  printing  concerns  and  a 
bindery.  They  have  now  the  largest  and  best  equipped 
t  stablishment  in  their  section  of  the  province,  occupying 
the  whole  of  the  splendid  new  building  shown  in  the  pic- 
ture. The  main  floor,  excepl  21)  feet  in  front  oc- 
cupied by  the  business  office,  is  raised  four  feet,  giving  a 
1-1-foot  ceiling  for  the  pressroom  in  the  basement.  The 
composing  room  is  back  of  the  offices  on  the  ground 
door,  while  the  bindery  and  stationery  manufacturing  de- 
partments occupy  all  the  first  floor.  The  photo  gives 
some  idea  of  the  size  of  this  room,   which   is  35x65   feet. 

Among  the  more  important  lines  touched  by  this 
concern  are  catalog'  es  and  general  commercial  printing, 
accounl  book  manufacturing,  paper  ruling  and  book- 
binding. Many  printers  in  neighboring  towns  find  it  con- 
•.enient    to  send    to   them    for   special   ruling   or   binding. 


J.  A.  Richardson,  the  manager,  and  A.  Bond,  in 
charge  of  the  bindery,  are  both  known  among  the  trade 
in  Toronto — both  having  had  experience  in  that  city.  Mr. 
Wright,  who  has  the  oversight  of  the  pressroom,  is  a 
pressman  of  experience.  Within  the  last  year — despite 
the  hard  times — business  has  largely  increased,  and  with 
returning  prosperity  in  other  lines  of  business  still  great- 
er expansion  is  sure  to  follow. 


AN  EARLY  CLOSING  DIFFICULTY. 


Lethbridge  Stationers  Are  Compelled  to  Close  Early  While 
Druggist-Stationers  Can  Stay  Open. 

They  are  having  trouble  in  Lethbridge  over  the  early- 
closing  by-law.  Stationers  are  compelled  by  the  terms  of 
the  by-law  to  close  early,  while  druggists  can  stay  open. 
The  latter  have  been  selling  stationer/  and  fancy  goods 
in  the  evenings  and  naturally  the  stationers  are  indignant. 

J.  G.  Robertson,  one  of  the  stationers  of  the  city,  took 
the  matter  before  the  Council,  and  asked  for  relief.  Mr. 
Robertson  said  that  he  had  signed  the  petition  for  an 
early  closing  by-law,  believing  that  it  would  apply  to  all 
alike,  druggists  and  stationers.  He  suggested  thai  the 
druggists  should  be  made  to  do  the  same  as  the  Good  Com- 
pany did,  namely,  separate  by  means  of  a  curtain  their 
nun-exempted  department  from  the  department  they  were 
allowed  to  keep  open.  He  claimed  that  it  was  altogether 
unfair  to  himself  and  Mr.  Sage,  especially  during  Decem- 
ber, which  was  a  harvest  month  in  the  stationery  and 
fancy  goods  business,  that  the  druggist-stationers  should 
h:'  allowed  to  even  expose  or  display  goods  in  the  station- 
ery line  after  six  o'clock  while  others,  who  also  paid  taxes 
and  so  forth,  had  to  close  up. 

The  Mayor  explained  how  the  Legislature  cut  druggists 
cut  of  the  jurisdiction  of  any  early  closing  by-law  the  city 
night  see  tit  to  pass  and  how  it  had  been  declared  ultra 
vires  of  even  the  Legislature  to  give  the  city  power  to 
dictate  what  goods  should  be  sold  once  the  door  of  any 
premises  was  open.  The  Good  Company  had  put  a  curtain 
across  their  store  on  their  own  initiative  entirely,  not  by 
order  of  the  city. 

Aid.  Ives  said  that  they  had  decided  to  make  a  test 
ease  of  one  of  the  druggists  anyhow,  and  had  already  is- 
sued instructions  to  the  police  to  prosecute  if  they  found 
any  druggist  selling  stationery  after  hours,  although  as  a 
lawyer  himself,  he  did  not  believe  that  they  had  any 
chance  of  winning  out. 

At  length  a  motion  was  passed  instructing  the  chief  of 
p  dice  to  investigate  and  if  the  charges  warrant,  to  insti- 
i  ite  proceedings  and  bring  matters  to  a  head. 


The  Stationery  Department. 
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The   Great    Importance    to    Booksellers    of    Buying    Goods    Right 

The  Story  of  a  Successful  Young  Bookseller — How  Right 
Buying  Lay  at  the  Basis  of  His  Success — He  Watched  his 
Customers    and     Suited    his    Stock    to    Their     Requirements. 

By  James   H.  Collins   in   Saturday    Evening;   Post. 


Five  years  ago  a  young  inan,  trained  in  a  country 
general  store,  took  hold  of  a  tiny  bookshop  in  a  city  of 
several  hundred  thousand  people.  Indeed,  it  was  hardly 
a  bookshop,  but  rather  a  circulating  library  operating  in  a 
hole-in-the-wall,  scarcely  known  in  its  own  neighborhood, 
much  less  to  the  book  trade. 

To-day  that  shop  is  a  retail  bookstore  that  dominates 
the  business  in  its  city,  and  has  a  reputation  among  pub- 
lishers, jobbers  and  book-salesmen  all  over  'the  country. 
The  young  man  has  built  it  up  from  nothing,  partly 
through  management  and  salesmanship,  partly  through 
audacity  but  chiefly  through  the  ways  in  which  he  has 
bought  stock. 

Retail  bookselling  is  assumed  to  be  one  of  the  decayed 
trades.  Go  ask  the  scholarly  bookseller  of  the  old  school 
whether  his  son  is  to  continue  the  business,  and  the  reply- 
is,  probably,  "Not  if  he  can  get  a  job  running  a  trolley 
ear!"  The  budding  poet  finds  a  publisher  who  brings  out 
his  first  slim  volume  of  sonnets.  Critics  review  it  widely. 
But  few  copies  are  sold.  The  poet  blames  the  publisher, 
the  publisher  blames  the  decayed  retail  book  trade,  the 
retail  bookseller  blames  the  department  store,  which  sells 
popular  novels  at  ninety-eight  cents  and  lets  serious  works 
go  hang.     Conditions  grow  worse — apparently. 

As  a  matter  of  fact,  though,  they  were  just  as  bad 
when  this  young  man  took  hold  of  the  little  circulating 
library  and  moved  it  into  a  larger  store  down  street  where 
it  could  be  seen  and  have  room  to  grow. 

Did  Not  Read  Much. 

The  retail  bookseller  of  the  old  school  was  usually  a 
well-read  man,  with  bookish  tastes.  This  young  man  was 
handicapped  by  poor  sight,  which  prevented  his  reading 
very  much.  Instead  of  studying  what  was  inside  books, 
therefore,  he  studied  the  people  who  bought  books,  and 
likewise  the  people  who  sold  them. 

'Down  in  the  country  general  store  he  had  learned  that 
the  chief  handicap  a  small  merchant  in  any  line  works 
under  is  that  of  being  out  of  touch  with  the  great  mer- 
chandise centres — New  York,  Chicago,  Philadelphia,  St. 
Louis — where  commodities  are  not  only  made  and  assem- 
bled wholesale,  but  may  also  be  seen  in  the  large  stores, 
together  with  the  best  retail  practice.  Having  now  come 
up  'to  an  important,  second-rate  city  he  was  in  position  to 
benefit  by  this  close  contact.  To  be  sure,  it  was  not  a  pub- 
lishing centre.  But  publishers'  salesmen  stopped  there  to 
display  samples  at  the  lintels. 

As  a  rule,  his  competitors  waited  for  salesmen  to  come 
and  drag  them  down  to  the  sample-room,  or  waited  for 
them  to  bring  a  few  samples  around  to  their  stores. 

"Here's  a  novel  by  a  new  author  that  we  think  will 
rank  among  the  best  sellers  this  winter,"  said  the  sales- 
man. 

"Never  heard  of  it  before,"  grunted  the  competitor. 

"Why,  of  course  you  haven't — it's  a  new  book,  and 
won't  be  published  till  next  month." 

"Well,  when  our  customers  ask  for  it  we'll  order  a  few 
copies,"    said    the    competitor,    and    so    bought   his    stock 


chiefly  by  mail,  with  delays,  following  on  after  den, and  as 
an  accessory  after  the  fact. 

Seeing  the  Salesmen. 

But  this  young  man  made  a  point  of  getting  down  to 
see  a  salesman  before  the  latter 's  trunks  were  up  from  the 
depot.  Pie  wanted  to  know  the  salesmen  and  wanted  them 
to  know  him  and  be  interested  m  him  and  his  business. 
Coming  from  the  country  not  so  very  long  ago,  part  of 
this  was  just  healthy,  human  curiosity  about  men  who 
represented  the  thundering  big  houses  down  East.  But 
there  was  a  more  practical  motive — the  better  they  knew 
him  the  better  his  credit.  And  there  was  still  another 
motive,  after  that,  even  more  practical. 

As  for  customers,  he  watched  them  closely,  served 
them,  talked  with  them,  gauged  their  tastes,  and  as  nearly 
as  possible,  without  running  it  into  a  wooden  system, 
divided  them  into  broad  groups.  There  was  the  girl  group 
that  liked  "Elsie  stories,"  for  example.  There  was  a 
business  group  that  wanted  technical  books.  There  was 
one  group  of  women  who  read  to  be  entertained,  and  an- 
other that  belonged  to  women's  clubs.  These  groups  cor- 
responded somewhat  to  the  various  chowder  clubs  and 
lodges  in  a  politician's  district;  and  just  as  a  politician 
makes  nominations  with  a  view  to  getting  out  all  the 
Hebrew  or  Irish  vote,  so  this  bookseller  bought  stock. 

The  Handicap  of  Technical  Knowledge. 

The  curse  of  the  retail  book  business  is  said  to  be  mul- 
tiplicity of  titles.  The  dealer  who  doesn't  buy  in  a  way 
that  centres  his  stock  on  about  one-fiftieth  the  different 
book  publishers  want  to  sell  him  would  soon  be  swamped 
in  dead  stock.  This  season  a  dozen  leading  publishers 
bring  out  a  hundred  books  on  new  subjects  by  unknown 
authors.  One  in  the  hundred  makes  a  tremendous  success. 
Next  season  every  publisher  has  imitations  of  that  best 
seller.  If  the  bookdealer  buys  wrong  he  may  miss  the 
success  and  stock  up  with  the  imitations.  Or  the  imita- 
tions may  eat  up  his  profits  en  the  success,  and  much  of 
his  other  business  besides. 

In  buying,  this  young  man  used  all  his  knowledge  of 
his  customers  and  all  the  information  he  could  gather  from 
salesmen,  to  determine  what  was  going  to  be  most  success- 
ful the  coming  season,  not  over  the  country  as  a  whole,  but 
right  there  in  his  own  shop.  A  new  Nature-book  was 
shown  him  one  season,  for  example — the  very  first  of  that 
long  list  of  Nature-books  written  to  send  people  back  to 
farm  and  suburban  life.  .It  looked  good.  A  large  propor- 
tion of  his  customers  bought  outdoor  books,  and  the  city's 
suburbs  were  being  rapidly  developed.  So  he  centred  on 
that  work  to  the  exclusion  of  many  others  of  which  he 
might  have  sold  a  half-dozen.  He  bought  two  hundred 
and  fifty  copies.  Frequently  the  dealer  who  can  sell  that 
many  copies  will  order  them  a  dozen  at  a  time,  stringing 
his  purchases  over  a  whole  winter.  Not  this  young  man. 
He  bought  two  hundred  and  fifty  in  one  order.  Thus  he 
got  enough  goods  to  make  an  impressive  display.  He  also 
got  something  else  as  a  result  of  his  endeavors  to  interest 
salesmen  in  himself  and  show  them  that  it  was  a  marked 
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advantage   to   have   a  new   book   brought    mil    mi   such    a 
scale,  in  a  shop  like  his. 

Publishers  Helped. 

"See  here,  Watson,"  said  he  to  the  publisher's  repre- 
sentative, "I'm  putting  a  good  deal  of  money  and  confi- 
dence behind  this  book,  because  I  know  my  trade  wants  it. 
But  you've  got  to  do  something  for  me.  How  much  are 
your  people  willing  to  spend  for  special  newspaper  adver- 
tising of  this  book  right  in  my  town"?" 

The  salesman  didn't  know — that  lay  with  the  house. 

"Well,  get  your  house  on  the  wire  and  find  out." 

The  upshot  was  a  tidy  little  newspaper  campaign  in 
local  papers  the  week  the  book  was  published.  It  cleared 
out  his  stock,  and  by  the  time  competitors  woke  up  'and 
ordered  a  dozen  copies  he  was  selling  another  two  hundred 
and  fifty. 

Practically  all  his  buying  wTas  done  on  this  plan.  With 
new  books  he  pushed  a  few  titles.  With  "list"  books  that 
people  buy  year  after  year,  such  as  dictionaries  and  cook- 
books, he  centred  stock  in  departments.  One  of  the  most 
profitable  of  these  was  devoted  to  Bibles  and  prayer-books, 
for  he  made  that  department  a  real  fixture  in  the  business 


and  has  arranged  the  store  in  an  up-to-date  manner.  He 
has  introduced  a  novelty  in  the  shape  of  folding  display 
racks  tor  the  display  of  calendars  and  cards.  These  are 
attached  to  the  shelving  and  fold  back  one  on  top  of  the 
other. 

The  T.  Eaton  Company,  as  usual,  have  heaps  of  books 
piled  up  in  their  book  department,  all  placarded  and 
priced.  Booksellers  might  well  follow  their  example  in 
displaying  prices  clearly  and  arranging  their  books  ac- 
cording to  price. 

One  of  the  most  attractive  book  marts  in  Toronto  just 
now  is  the  Booklovers'  Library,  on  King  Street  West, 
where  all  the  popular  novels  as  well  as  fine  editions  and 
gift  books  are  to  be  had. 

Tyrrell's  Book  Shop  is,  as  usual,  the  Mecca  of  the 
higher  class  book  trade,  and  this  year  the  stock  in  this 
handsome  store  is  more  choice  and  varied  than  ever.  The 
calendar  and  art  department  is  a  popular  section. 

A  good  many  improvements  are  being  made  in  the 
smaller  stationery  stores  throughout  the  city,  which  goes 
to  prove  that  the  stationery  trade  is  enjoying  a  fair  share 
of  prosperity. 

The  Robert  Simpson  Co.,  Limited.  Toronto,  are  making 


Butler's  Barracks,  Niagara  Common. 

Pr "Story  of  Isaac  Block,     Icy  W.   R    Niirsey.     (BriggS.) 


instead  of  an  annex,  kept  full  stocks,  and  stimulated  it 
with  timely  devotional  books.  During  five  years  this  mer- 
chant's judgment  has  been  so  sound  that  he  has  raised  to 
himself,  out  in  the  stockroom,  only  one  solitary  "monu- 
ment." In  bookselling  a  "monument"  is  a  stock  of  copies 
of  some  work  that  was  much  easier  to  buy  than  to  sell. 


TORONTO. 


Brisk  Holiday   Trade  Begins — What  the  Various   Stores 
Are  Doing — Some  of  the  Special  Displays  Described. 

Toronto,  Dec.  5. — The  Christmas  trade  is  starting  off 
well.  Publishers  have  their  hands  full  filling  late  orders 
and  repeats  and  report  heavy  sales  during  the  past  month. 
Retailers  have  started  their  special  displays  and  have 
taken  on  extra  help  to  handle  the  rush. 

Bert  Durham,  manager  of  the  retail  department  of  the 
Methodist  Book   Room,   has  overhauled,   the   entire  stock 


their  usual  Christmas  display  in  their  book  department. 
The  new  addition  to  their  store,  which  has  finally  been 
completed,  affords  them  an  extra  allotment  of  floor  space 
amounting  to  about  225  square  feet.  This  has  been  util- 
ized for  the  display  -of  calendars,  Christmas  cards,  writing 
paper,  picture  books,  novelties,  etc.,  and  several  special 
lines  of  these  goods  are  attractively  exhibited.  The  other 
section  is  devoted  exclusively  to  books  of  various  kinds. 

A  bright,  neat  and  strikingly  attractive  display  of 
books,  calendars  and  Christmas  novelties  is  that  of  the 
W.  A.  Murray  &  Co.,  Toronto,  which  was  produced  under 
the  skilful  direction  of  the  manager,  Mr.  Rutledge.  All 
the  recent  works  of  fiction  are  grouped  together.  Artistic 
calendars  of  various  colors  and  design  heighten  the  effect. 
The  basement  has  been  utilized  in  addition  to  the  regular 
floor  space,  and  the  inviting  appearance  of  the  display  is 
calculated  to  attract  the  interest  and  attention  of  the 
casual  buyer,  as  well  as  that  of  the  regular  booklover.  A 
useful  and  practical  feature  in  connection  with  the  display 
is  the  bulletin   hanging  prominently  over  the  department 
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announcing  the  best  sellers  on  one  side  and  on  the  other 
those  recommended  to  the  buyer. 

John  P.  McKenna  has  removed  from  159  to  169  Yonge 

Street,  a  few  doors  below  Queen  Street.  This  is  the  second 
time  Mr.  McKenna  has  moved  within  a  few  years.  During 
that  time  he  has  occupied  three  different  stores  on  the 
same  side  of  the  street  within  a  short  distance  of  each 
other.  The  painters  and  decorators  are  still  at  work  on 
the  new  premises,  and  things  have  not  become  quite  settled 
yet.  Further  particulars  will  be  given  in  next  month's 
issue. 


OTTAWA. 


Early  Shopping  Being  Urged  by  the  Booksellers— The  New 
Books — Trade  Agrees  to  Maintain  Prices. 

Ottawa,  Nov.  30. — On  every  side  one  hears  the  slogan, 
"Shop  early  and  avoid  the  crowds  as  well  as  securing 
better  choice,"  and  the  booksellers  are  emphatically  an- 
nouncing   it    in    their    advertising.      A    jaunt    around    the 


the  annuals  at  a  slightly  reduced  figure,  but  on  attention 
being-  called  to  the  fact  that  these  publications  are  uni- 
versally sold  at  the  one  figure,  the  offer  was  promptly 
withdrawn.  All  work  for  all's  good,  and  the  book  buyers 
are  none  the  losers. 

"The  Bookstore,"  A.  H.  Jarvis,  has  issued  invitations 
for  a  Christmas  opening,  with  a  view  to  acquainting  the 
public  with  the  large  and  selected  stock  carried. — 
(!-.  E.  M.  H. 


ST.  JOHN. 


Trade  Outlook  in  the  Winter  Port — Some  Changes  in  the 
Trade— Flood  Selling  Out. 

St.  John,  Dec.  3,  1!)08. — The  dealers  here  are  now 
busily  engaged  in  preparing  for  the  Christmas  trade. 
Stocks  of  fancy  goods  and  new  books  are  being  opened 
up  and  stores  are  being  made  as  attractive  as  possible. 
While  it  is  hoped  that  the  business  will  be  as  good  as 
in  former  years,    there    is   a   feeling     that   owing   to    the 


View  of  Taking  of  Fort  Niagara,  U.S.,  1813. 
From  "Story  of  Isaac  Brock,"  by  W.  1!    Nursey.    (Briggs.) 


book  stores  on  any  day,  but  more  especially  on  Saturday, 
reveals  a  busy,  buying,  viewing  throng,  of  men,  women 
and  children,  and  if  purchasing  is  delayed  until  the  last 
few  hours  before  Xmas  Eve,  someone  will  surely  be  dis- 
appointed. 

Notepapers  and  papeteries  form  appreciative  gifts,  and 
Ottawa  book  shops  are  displaying  some  very  dainty 
packages. 

The  popular  books  of  the  month  remain  about  the 
same  as  last  month.  "Lewis  Rand"  has  taken  a  jump  in 
sales,  and  "The  Little  Brown  Jug  of  Kildare"  is  being- 
recommended  and  enjoyed.  Crockett's  new  book,  "The 
Princess  Penniless,"  is  now  offered.  "The  Flag"  has 
had  a  good  sale  at  all  sources  in  Ottawa. 

The  usual  Christmas  gift  books,  de  luxe  editions  of 
favorite  standard  writings,  and  the  annuals,  are  promin- 
ently placed  in  all  the  shops. 

Ottawa  booksellers  believe  in  maintaining  any  prices 
mutually  agreed  upon.    One  store,  it  is  understood,  offered 


financial  depression  of  the  past  year  the  people  will  not 
be  spending  as  much  on  fancy  goods  this  season,  but 
that  sales  will  be  more  in  the  line  of  necessities.  With 
the  advent  of  colder  weather  and  longer  evenings  there 
has  been  an  increase  in  the  demand  for  books  and  maga- 
zines. Picture  post  cards  seem  to  be  as  much  sought 
after  as  ever. 

.John  P.  Mclntyre  has  purchased  the  news  depot  and 
cigar  store  formerly  conducted  by  P.  Curtis  Boesvert,  at 
744  Main  Street.  Mr.  Boesvert  has  started  a  similar 
store  on  Mill  Street. 

Reid  Bros.,  dealers  in  wall  paper  and  art  goods,  fol- 
lowing their  practice  in  other  years  have  opened  a  toy 
department  in  their  store  for  the  Christmas  trade. 

The  Flood's  Company  is  selling  off  its  stock  of  sta- 
tionery, art  goods  and  crockery,  etc.,  at  reduced  prices, 
preparatory  to  going  out  of  business  on  the  first  of  May 
next.— W.E.H. 
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Editorial  Chronicle  and  Comment 


BEST  WISHES  FOR  CHRISTMAS. 

The  publishers  of  The  Bookseller  and  Stationer  take 
this  opportunity  of  wishing  all  their  readers  throughout 
Canada,  as  well  as  in  Great  Britain  and  the  United  States, 
a  very  prosperous  holiday  season.  Between  now  and 
Christmas  comes  the  bookseller's  harvest — the  period  dur- 
ing which  the  greatest  volume  of  business  is  transacted  in 
his  store.  It  is  the  time  of  year  for  which  he  has  labored 
and  planned  for  many  months,  and  in  wishing  him  success 
during  the  next  week  or  two  we  are  bearing  this  fact  in 
mind. 

We,  on  our  part,  have  striven  to  make  our  paper  as 
useful  as  possible  to  the  trade,  and  if  we  have  failed  in 
any  particular  it  has  not  been  for  lack  of  willingness  to 
serve  the  best  interests  of  all  concerned.  We  think  the 
Bookseller  and  Stationer  has  been  more  valuable  to  the 
trade  in  1908  than  ever  before.  We  are  striving  to  im- 
prove it  each  year,  and  already  we  are  looking  forward 
to  the  new  year  with  an  eager  desire  to  get  into  the  new 
year's  work. 


SCHOOL  BOOKS  IN  TORONTO. 

The  annual  report  of  the  Board  of  Education  of  the 
City  of  Toronto  was  issued  in  November.  Here  are  some 
interesting  facts  and  figures  gleaned  from  it,  showing 
what  it  costs. Toronto  under  the  present  system  to  supply 
the  scholars  with  text-books  and  supplies: 

Text-books  alone  cost  Toronto  12  cents  per  pupil  in 
one  year.  Text-books  plus  supplies  cost  38  cents  per 
pupil. 

The  text-books  issued  in  1907  cost  $4,157,  but  $152  of 
this  was  returned  for  books  sold. 

Supplies  cost  $7,691.  but  $306  was  returned  for  sup- 
plies sold. 

The  Medical  Health  Officer  confiscated  258  text-books, 
which  had  been  in  the  possession  of  pupils  having  conta- 
gious diseases  in  their  homes. 

Text-books  thrown  away  as  useless,  and  replaced  by 
new  ones,  numbered  10,209.  Returned  to  the  schools  to  bo 
used  for  another  term,  388,  and  rebound,  1,533. 


A  CURIOUS  EXPERIMENT. 

When  George  Von  Utassy,  now  higb  up  in  the  Hearst 
organization,  was  connected  with  Harper  &  Bros.,  says 
Printers'  Ink,  he  had  a  theory  which  ran  counter  to  all 
the  cherished  traditions  of  the  book  publishing  business. 
It  was  generally  supposed  -that  immense  value  attached 
to  the  notices  of  new  books  which  the  newspapers  so  freely 
give  in  their  literary  columns  to  any  publisher  who  sends 
them  complimentary  copies. 


Mr.  Von  Utassy  was  skeptical  about  the  value  of  these 
reviews.  He  did  not  believe  they  had  much  to  do  with 
making  or  marring  the  success  of  a  book.  So  in  one  of 
the  bunches  of  notices  sent  to  literary  editors  was  a  highly 
laudatory  description  of  an  entirely  fictitious  book.  Not 
only  had  it  never  been  published,  but  it  was  not  even  con- 
templated. 

The  notice  appeared  in  hundreds  of  papers  throughout 
the  country.  The  Harper  house  never  heard  an  echo  from 
all  this  publicity.  There  never  was  an  inquiry  for  the 
book  from  booksellers  or  from  individuals. 

It  seems  a  fair  conclusion  that  publicity  to  be  valuable 
to  the  advertiser  must  contain  the  direct  invitation  to 
buy.  There  is  no  way  to  get  business  except  to  ask  for 
it.  A  mere  statement  of  merit  is  in  itself  not  enough.  The 
suggestion  of  purchase  must  be  there— and  be  there 
stron?. 


WHERE  THE  ASSOCIATION  HELPS. 

It  is  not  an  uncommon  occurrence  to  hear  members  of 
the  trade  scoff  at  the  association  idea  and  maintain  that 
trade  organizations  are  no  good.  They  seem  to  take  a 
delight  in  standing  aside  and  belittling  anything  that  is 
done  or  attempted.  Of  course,  in  many  cases,  the  antag- 
onism shown,  is  the  result  of  ignorance,  but  very  frequent- 
ly it  is  due  to  narrowness  of  vision. 

In  this  month's  issue  we  record  a  little  incident  in  as- 
sociation life  which  should  set  every  right-thinking  book- 
seller considering  his  relation  to  the  Canadian  association. 
There  was  trouble  at  Sault  St-e.  Marie.  The  regular  trade 
was  being  handicapped  by  the  laxity  of  customs  officials. 
Now  it  is  quite  possible  that  the  parties  affected  might 
have  taken  up  their  grievance  with  the  authorities  at 
Ottawa  direct.  Perhaps  they  did.  But  that  is  neither 
here  nor  there.  The  important  fact  is  that  the  Canadian 
Book,  Stationery  and  Publishing  Trades'  Association  took 
it  up  and  with  the  weight  of  the  entire  trade  behind  them 
undoubtedly  made  far  more  impression  on  the  Ottawa 
people,  than  any  single  individual  could  have  done.  That 
is  precisely  where  an  association  does  good  and  that  is 
precisely  'the  reason  why  the  trade  should  support  an 
association. 

An  appeal  for  increased  membership  in  1909  will  be 
made  this  month.  The  entire  trade  of  Canada  will  receive 
printed  information  about  the  association,  with  application 
blanks  for  membership.  In  view  of  what  the  association 
might  do  if  it  only  had  the  financial  support  of  the  great 
bulk  of  the  trade,  every  bookseller  and  stationer  should 
give  the  appeal  most  serious  consideration.  It  will  be  the 
part  of  ingratitude  for  any  dealer  to  allow  the  association 
to  work  for  him  without  remuneration  of  any  kind. 
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"  Here  s     wishing     you     a     record-breaking     Christmas 
ana    a    rubber -tired    ]\£ew     Year.' 

—THE   MAXIMS  of  PUNBAD 


G^rtetma*  (greeting* 


we   wis 


or 


HOSE  of  our  custom- 
ers who  came  through 
the  year  with  their 
prospects  of  prosper- 
ity amply  fulfilled 
them  a  continuance 
of  the  same  ;  to  those  whose  for- 
tune was  not  what  it  might 
have  heen  we  sincerely  hope  ana 
trust  that  the  New  Year  will 
give  to  them  all  that  they  might 
have     wished      for      in      the     past. 


W.  J.  GAGE  &  CO.,  u 


Manufacturing  Stationers 

82  to  94  SPADINA  AVENUE 
T         O         R        O         N        T 
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The  Jewelled 


Ball 


By  Flora   Bigelow  Guest 

(The  Hon.  Mrs.  Lionel  Guest' 


Handsome  Cover  Design — 

A   Good  Christmas  Book 

"  Brimful  of  interest  from  beginning  to  end." 
— Montreal  Star. 

Published  price   -  $1.25 


New  Edition  of  Queen  Victoria's  Letters 

Now  Ready.    3  Vol*.      6  Shilling*  Net. 

Send  for  a  copy  of  our  catalogue  — 

The  Cambridge  Corporation 

Limited 
MONTREAL 

Branches-         TORONTO         WINNIPEG         QUEBEC 


A 

MEMO 


TO 


Book  Collectors 


THE  Publishers'  Circular  and  Book- 
sellers' Record  contains  every 
week  several  thousands  of  '  Books 
Wanted'  and  'For  Sale.' 

It  is    the    recognized    medium  in 
England  for  anything  in  the  book  line. 

Specimen  copy  free  on  application  to 

Manager, 

Publishers'  Circular,  Ltd., 

19  Adam  St.,  Adelphi, 

Strand,  London,  Eng*. 


M-A-P-S 


Messrs.  George  Philip  &  Sons'  "Com- 
parative Series  of  Large  School  Room 
Maps"  are  considered  by  geographical 
experts  throughout  the  world  to  be  the 
leading  School  Room  Projections.  Send 
for  the  convincing  proof,  our  descriptive 
and  illustrated  circular,  and  reduced 
facsimile. 

Our  new  and  complete  illustrated  cata- 
logue of  Geographical  Publications  is  a 
work  of  art.  Containing  Globes,  Model 
Test  Maps,  Map  Building  Sheets,  Picture 
Map  of  the  World,  Memory  Map,  Atlases, 
Diagrams,  Planispheres,  Tellurians,  etc. 

WRITE  TO-DAY  FOR  A  COPY 

Renouf  Publishing  Co. 

Canadian  Agent* 

61  Union  Ave.,  MONTREAL,  P.Q. 


RUSH 

ORDERS 

so  far  as  possible, 
get  the  same  care- 
ful attention  from  us  in  the  selection  and  pack- 
ing as  the  regular  sales.  Don't  hesitate  to  order 
if  you  find  at  the  last  minute  you  need  some- 
thing to  complete  your  stock.  We  have  it,  and 
you  will  get  it  on  time  if  it  can  be  done. 

Dolls,     Toys,    Games 

Novelties  and 

Seasonable  Fancy  Goods 

EVERYTHING  TO  CLEAR  AT  DEEP-CUT  PRICES 

The  early  bird  often  catches  the  worm— but 
it's  the  late-comer  who  certainly  gets  the  ad- 
vantage in  this  case. 

TELEPHONE        TELEGRAPH        WRITE 

The  SUTCLIFFE-EDMISON  CO.,  Ltd. 

76  YORK  STREET  TORONTO,  CANADA 
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Latest  News  of  the  Month  in  the  Publishing  World 

Reports    of    Best    Selling    Books  —  New     and     Forthcoming    Books 
Announced — What  Canadian  Authors  are  Doing — Short  Book  Reviews 


There  is  little  change  in  the  list  of  best  sellers  for 
November.  "Holy  Orders"  still  maintains  its  position 
at  the  top,  and  "Diana  Mallory,"  "Peter"  and  Trail  of 
the  Lonesome  Pine"  stil  occupy  strong  positions.  The 
new-comers  are  "The  Riverman"  and  "The  Web  of 
Time."  It  is  gratifying  in  this  connection  to  note  the 
appearance  among  the  best  sellers  of  a  book  by  a  Cana- 
dian author. 

Another  notable  feature  this  month  in  the  reports  from 
the  trade  is  the  comparatively  small  number  of  titles, 
which  appear  in  the  various  lists.  Usually  about  50  titles 
are  referred  to.  This  month  only  30  figure  in  the  best 
selling  lists. 

Canada. 

1.  Holy  Orders.     By  Marie  Corelli. 

2.  Diana  Mallory.     By  Mrs.  Ward. 

'3.  Trail  of  Lonesome  Pine.     By  John  Fox,  jr. 

4.  Peter.    By  F.  H.  Smith. 

5.  Riverman.    By  S.  E.  White. 

6.  Web  of  Time.  By  R.  E.  Knowles. 

Notes  From  the  Publishers. 

In  the  department  of  juveniles  the  series  of  "Peeps 
at  Many  Lands,"  published  by  the  Macmillan  Co.,  is  tak- 
ing on  well.     Several  new  titles  have  recently  been  added. 

Henry  Frowde  has  an  edition  of  the  "Letters  of  Queen 
Victoria"  for  the  Canadian  market.  This  is  the  new  and 
cheaper  edition.  He  will  sell  it  in  leather  binding  only  at 
$5  the  set. 

William  Briggs  has  published  an  edition  of  "Inter- 
play," by  Beatrice  Harraden,  which  critics  concede  to 
be  quite  the  equal  of  her  first  success,  "Ships  That  Pass 
in  the  Night." 

The  latest  fiction  publications  of  the  Copp,  Clark  Co. 
are  "Kineaid's  Battery,"  by  George  W.  Cable,  and 
"Salthaven,"  by  W.  W.  Jacobs.  This  completes  their 
list  of  autumn  books. 

The  Macmillan  Co.,  of  Canada,  find  that  "The  Gentle- 
man," by  Alfred  Ollivant,  is  their  best  seller.  "Cousin 
Cinderella,"  by  Mrs.  Cotes,  is  also  selling  well  on  account 
of  its  Canadian  interest. 

McLeod  &  Allen  have  published  recently  "The  Silver 
Butterfly,"  by  Mrs.  Wilson  Woodrow,  with  illustrations 
in  color  by  Howard  Chandler  Christy,  that  are  among  his 
most  charming  productions. 

J.  M.  Poole,  Toronto,  has  published  "The  Harvest  of 
Moloch,"  by  Mrs.  J.  K.  Lawson.  This  book  was  origin- 
ally announced  by  the  Musson  Book  Co.,  but  was  sold  to 
Mi-.  Poole,  while  on  the  press. 

William  Briggs  has  placed  on  the  market  the  cloth 
edition  of  "Queen  Victoria's  Letters."  This  edition  is 
bound  in  red  and  consists  of  three  volumes  which  sell  ;ii 
the  remarkably  low  price  of  $1.50. 

"On  Christmas  Day  in  the  Morning"  is  the  title  of  a 
pretty  Christmas  booklet  by  Grace  S.  Richmond,  which 
William  Briggs  publishes.  It  is  beautifully  illustrated  in 
(•(dors  with  full-page  decorations.     (50  cts.) 


"Alaska,"  by  Ella  Higginson,  is  an  important  eontri- 
bution  lo  our  knowledge  of  that  great  and  little-known 
territory.  The  book  is  well  illustrated  with  photogravures 
taken  from  real  life  and  is  published  by  the  Macmillan  Co. 

McLeod  &  Allen  have  published  the  "Maple  Leaf 
Amateur  Reciter,"  a  book  of  choice  dialogues  for  parlor, 
school  and  exhibition,  for  which  they  expect  to  have  a  big 
demand.  It  is  published  in  paper  covers,  with  an  appro- 
priate maple  leaf  design. 

William  Briggs'  best  sellers  are  "Holy  Orders,"  by 
Marie  Corelli,  and  "Lewis  Rand,"  by  Mary  Johnston, 
which  are  having  a  splendid  sale.  In  the  Canadian  de- 
partment "Sowing  Seeds  in  Danny,"  and  "Songs  of  a 
Sourdough"  are  the  leaders. 

The  Westminster  Co.  have  recently  issued  a  Canadian 
edition  of  the  life  of  Ian  Maclaren,  by  W.  Robertson 
Nicholl.  The  author  of  "Beside  the  Bonnie  Briar  Bush" 
has  many  ardent  admirers  in  Canada,  who  will  welcome 
this  last  tribute  to  his  memory. 

"Blind  Jim"  will  be  the  title  of  the  new  De  Morgan 
book  to  be  published  in  Canada  by  Henry  Frowde  some 
time  about  the  beginning  of  the  year.  They  will  also  bring 
out  about  the  same  time  "Simple  Septimus."  by  W.  J. 
Locke,  author  of  "The  Beloved  Vagabond." 

The  Musson  Book  Co.  have  added  to  their  list  of 
fiction  "The  Altar  Stairs,"  by  G.  B.  Lancaster,  "Princess 
Penniless,"  by  S.  R.  Crockett,  "The  Conventionalists." 
by  Robert  Hugh  Benson,  and  "The  Master  of  Life,"  by 
W.  D.  Lightall.     These  titles  are  all  on  the  market. 


PROFITABLE  ANNUALS. 

The  trade  should  not  lose  sight  of  the  fact  that  those 
excellent  annuals,  "The  Boys  Own  Paper"  and  "The 
Girls  Own  Paper,"  published  in  Canada  by  Warwick 
Bros.  &  Rutter,  are  absolutely  protected  in  price  by 
means  of  special  contract.  The  advantage  to  the  trade 
in  this  arrangement  is  not  hard  to  see.  Each  dealer 
handling-  The  Hoys  Own  and  Girls  Own  knows  that  he  is 
getting  a  fair  profit  for  each  copy  he  sells,  and  no  one 
can  undersell  them.  This  beneficial  arrangement  coupled 
with  the  literary  excellence  of  these  annuals  makes  them 
an  excellent  proposition  for  the  trade  to  handle.  As  the 
fiupply  of  these  volumes  is  limited  booksellers  would  do 
well   to    see   that   their   stocks   are   complete. 
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Two  Favorite  Annuals  —  Warwick  Bros.  &  Rutter. 
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A  Page  About  Books  by  Canadian  Authors 

Some  New  Publications 


It  is  understood  that  the  new  De  Luxe  edition  of  Ralph 
Connor's  books  being  published  by  the  Fleming  H.  Revell 
Co.  will  not  be  handled  in  Canada. 

Miss  L.  M.  Montgomery,  author  of  "Anne  of  Green 
(lables"  has  written  a  sequel  to  this  book,  entitled  "Anne 
at  Avonlea,"  which  will  be  published  next  year. 

John  Boyd,  one  of  the  eminent  living  Canadian  journal- 
ists, has  republished  in  book  form  his  two  notable  poems, 
"The  Fight  of  the  Atlante"  and  "The  Quebec  Battle- 
fields." 

Mrs.  Simpson  Hayes,  of  Victoria,  B.C.,  has  published 
an  illustrated  booklet,  entitled,  "The  Legend  of  the 
West,"  containing  an  old  Indian  story.  The  illustrations 
are  by  Miss  Lillian  J.  Clark,  of  Victoria. 

A  valuable  "Check  List  of  the  Fish  of  Ontario,"  by 
<\  W.  Nash,  has  been  issued  by  the  King's  Printer  at  the 
order  of  the  Legislative  Assemblv  of  Ontario.     The  book 


L.   M.    MONTGOMERY 
Author  of  "Anne  of  Green  Gables." 

contains  a  series  of  plates,  showing  the  principal  fish  of 
the  Province. 

The  life  of  the  late  James  Robertson,  Superintendent 
of  Presbyterian  Missions  in  Western  Canada,  by  Ralph 
Connor  (Dr.  C.  W.  Gordon)  is  announced  for  publication 
early  in  December  by  the  Westminster  Co.,  in  Canada, 
and  the  Fleming  H.  Revell  Co.,  in  the  United  States. 

A  little  book  on  life  in  Western  Canada  has  been  pub- 
lished by  Elliot  Stock,  London,  entitled  "Canadian  Life 
as  I  Found  It:  Four  Years'  Homesteading  in  the  North- 
west Territories,"  by  "Homesteader."  The  little  volume 
consists  of  a  series  of  letters  and  is  listed  at  Is  6d  net. 

William  Briggs  has  at  length  published  "Myths  and 
Facts  of  the  American  Revolution,"  a  book  which  has 
been  eagerly  awaited  by  many  curious  people.  That  it 
will   create  a   stir  is   quite   probable,   as   it    explodes  many 


pet   ideas   held   on    the   other   side   of   the    line   about    the 
Revolutionary  War. 

English  readers  are  to  be  treated  to  that  charming 
Canadian  story,  "Sowing  Seeds  in  Danny,"  but  according 
to  the  Publisher's  Circular,  it  will  not  be  issued  in  Eng- 
land with  the  same  title.  The  English  edition  will  appear 
as  "Danny  and  the  Pink  Lady,"  and  Hodder  &  Stough- 
ton  will  publish  it. 

"The  Master  of  Life,"  by  W.  D.  Lighthall,  of  Mont- 
real, is  now  out  with  the  imprint  of  the  Musson  Book  Co. 
The  publication  is  purely  Canadian,  from  the  story  itself 
to  the  paper  on  which  it  is  printed.  There  are  several 
illustrations  in  tint  by  J.  S.  Gordon.  The  use  of  wide 
margins  has  added  to  the  effect  materially. 

The  Macmillan  Co.,  of  Canada,  have  published  a  new 
bible-study  book  by  Miss  Knox,  Principal  of  Havergal 
College,  Toronto,  entitled  "The  Acts  of  the  Apostles." 
The  work  follows  the  course  laid  down  for  study  in  1909 
by  the  International  Sunday  School  Union.  The  book 
contains  400  pages  and  sells  for  70  cents. 

Harry  Britain,  an  English  journalist,  who  visited  Can- 
ada last  summer,  has  embodied  his  experiences  in  a  small 
illustrated  volume  of  157  pages,  entitled  "Canada.  There 
and  Back."  The  book  is  dedicated  to  Lord  Strathcona. 
Mr.  Britain  is  now  organizing  a  great  inter-empire  con- 
vention of  newspaper  men  to  be  held  in  London  next  May. 

"Farm  Weeds  of  Canada,"  by  Mr.  George  A.  Clark, 
Dominion  Seed  Commissioner,  and  Dr.  James  Fletcher, 
Botanist  to  the  Dominion  Experimental  Farms,  is  the  title 
of  an  instructive  and  valuable  work  issued  by  the  De- 
partment of  Agriculture,  and  intended  for  free  distribu- 
tion as  a  reference  book  in  farm  homes  and  rural  school 
libraries. 

F.  C.  Wade,  K.C.,  has  collected  his  recent  letters  to 
the  press  on  the  subject  of  "The  Canadian  Flag  on  Our 
Schools,"  and  has  published  them  in  a  neat  pamphlet. 
The  immediate  occasion  for  Mr.  Wade's  letters  was  an 
order-in-council  of  the  British  Columbia  Government  for- 
bidding the  use  of  the  Canadian  flag  on  the  Public 
Schools. 

The  authorities  of  Laval  University  have  issued  a 
catalogue  of  the  paintings  in  the  gallery  of  the  University. 
The  superb  collection  has  never  been  sufficiently  known. 
It  has  been  a  closed  book,  as  it  were,  while  it  is  in  fact  the 
only  large  collection  of  any  real  value  on  the  North 
American  continent.  To  some  hundred  or  so  of  the  pic- 
tures notes  have  been  added  from  the  pen  of  Mr.  L.  A.  M. 
Lovekin.  The  book  has  been  printed  by  L'Evenement 
Printing  Co.,  Montreal. 

The  full  title  of  Arnold  Haultain's  book  on  golf  is  as 
follows:  "The  mystery  of  golf:  a  brief  e  account  of  games 
in  generall,  their  origine  antiquitie,  and  rampancie;  and 
of  the  game  ycleped  golfe  in  particular,  its  uniqueness,  its 
curiousness;  and  its  difficultie,  its  anatomical,  philosophi- 
call,  and  moral  properties;  together  with  diverse  conceipts 
on  other  matters  to  it  appertaining."  This  unique  volume 
has  been  published  by  Houghton,  Mifflin  &  Co.,  Boston. 
The  edition  is  limited  to  450  copies  and  the  price  is  $5 
per  copy. 

R.  Henry  Mainer,  author  of  "Nancy  McVeigh,  of  the 
Monk    Road"    (Toronto:    William    Briggs.      Cloth   $1.00) 
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For  Good  Sellers  for  Christmas  Write  Briggs  : 


Don't  Forget  to  Look  Over  Your  Stock  of 

Songs  of  a  Sourdough 

By  R.  W.  Service. 


Regular  Edition,  # 
luxe,  beautifully  bound 
and  illustrated,  Cloth, 
#1.50  net.  Full  leather, 
#2.00  net. 

This  is  the  greatest  book  of 
verse  ever  issued  in  Canada. 

The  illustrated  edition  makes  a 
great  Christmas  book. 

Code  word  for  this  great 
book  is  "Sourdough." 

People  who  Love  Travel  and 
Adventure  are  calling  for 

Across  the  Sub-Arctics 
of  Canada 

By  J.  W.  Tyrrell,  C.E. 

Cloth,  #2.00  net. 

Every  Bookseller  ought  to  have 
a  number  of  copies  of  tbis  book  on 
his  counters. 

Lewis  Rand 

By  Mary  Johnston. 

Cloth,    illustrated    in 
colors,  #1.50. 

Selected  Poems  of 
William  Wye  Smith 

Cloth,    with  frontis- 
piece, #1.00. 

Acadian  Lays  and 

Other  Verse 

By  William  Inglis  Morse. 
Cloth,  #1.00  net. 


,00  net.      Edition  de 


Do  not  Forget  the  Beautiful  Gift  Lines  such  as 

The  Children's  Longfellow 

Lavishly    illustrated    in    colors.       Large 
quarto,   #2.00. 


Stock  heavily  on 

The  Two  Best 
Christmas  Books 

Christmas  Day  in  the 
Morning 

By  Mrs.  Grace  S.  Richmond. 
Illustrated,  net,  50c. 

This  is  a  simple  little  tale  of  a  Christmas  morn- 
ing surprise— but  which  leaves  a  lump  of  honest 
emotion  in  the  reader's  throat,  for  it  goes  to  the 
very  root  of  human  affection. 

One  bookseller  in  writing  of  this  book  said  :  "I 
read  it  last  night,  and  dreamed  of  home  and  Christ- 
mas and  to-day  I  have  a  longing  in  my  heart  to  go 
home  and  spend  Christmas  with  my  mother  in 
Ireland." 

Sowing  Seeds  in  Danny 

By  Nellie  L.  McClung. 

Cloth,   with  frontispiece,  $1.00. 
Limp  leather,  $1.50. 

This  is  the  sweetest  book  of  the  year.  The 
orders  are  pouring  in  and  we  find  difficulty  in 
meeting  the  heavy  demand.  This  book  will  be 
one  of  the  heaviest  sellers  this  Christmas.  If  your 
stock  is  low  now,  or  if  you  have  not  yet  stocked 
up,  wire  us  using  the  following  code : 

For  Christmas  Day  in  the  Morning,  code  words 
"Christmas  Day." 

For  Sowing  Seeds  in  Danny,  code  word 
"Danny." 


Dr.  Drummond's  Books  are 
selling  better  than  ever. 

The  last  published  work  makes 
a  good  holiday  book. 


The   Great    Fight 

Poems  and  Sketches. 

Illustrated  by  Frederick 

Simpson  Coburn 

Cloth,  #1.25  net. 

Photogravure  edition  with  illus- 
trations in  photogravure,  quarter 
calf,  gilt  top,  in  a  box.  82,50  net. 

We  have  in  stock  all  the 
works  of  Dr.  Drummond, 
including  "The  Habitant," 
"The  Voyageur"  and 
"Johnnie  Court eau." 

The  Castle  of  Grumpy 
Grouch 

By  Mary  Dickerson  Donahey 
Cloth,  #1.25  net. 
Bachelor  Belles 

By  Harrison  Fisher. 

24  illustrations  in 
colors. 

Decorated,   #3.00 
boxed. 

The  Leaven  of  Love 

By   Clara  Louise  Burnham. 

Cloth,  #1.25. 


We  Have  Everything  in  Holiday  Books 


Publisher, 


WILLIAM  BRIGGS 

-       29-33  Richmond  St.  West, 


Toronto 
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possesses  the  gift  of  literary  expression.  He  has  suc- 
ceeded in  making  a  delightful  book  out  of  the  simplest 
materials.  Nancy  McVeigh,  an  old  woman  with  a  great 
soul,  works  out  her  destiny  amid  sordid  surroundings. 
Yet  with  such  fidelity  and  sympathy  has  the  author  told 
the  tale  of  her  life  that  it  is  lifted,  as  with  the  touch  of 
genius,  out  of  the  commonplace  into  the  realm  of  noble 
heroism. 

As  has  been  mentioned  several  times  in  this  depart- 
ment the  author  of  that  charming  book,  "Anne  of  Green 
Gables,"  Miss  L.  M.  Montgomery,  is  a  Prince  Edward 
Island  lady.  This  time  a  portrait  of  the  young  lady  is 
shown.  Everyone  who  has  read  "Anne  of  Green  Gables" 
has  wanted  to  introduce  her  to  one  of  his  friends,  thus 
starting  an  endless  chain  of  readers.  A  brilliant  example 
of  this  is  Mark  Twain,  America's  greatest  humorist,  who 
in  a  letter  to  Francis  Wilson,  America's  greatest  come- 
dian, writes:  "In  'Anne  of  Green  Gables'  you  will  find 
the  dearest  and  most  moving  and  delightful  child  since 
the  immortal  Alice." 

The  long-announced  history  of  Kingston,  by  Agnes 
Maule  Machar,  was  published  by  the  Musson  Book  Com- 
pany the  end  of  November.  It  is  a  well-printed  volume 
of  292  pages,  containing  several  full  page  illustrations. 
As  a  contribution  to  the  early  history  of  the  country,  it 
is  an  important  publication,  for  Kingston  has  played  a 
prominent  part  in  the  life  of  Canada.  Miss  Machar  has 
done  her  work  thoroughly  and  well,  and  has  succeeded  in 
putting'  life  and  interest  into  what  might  have  been  in 
other  hands  a  dull  enough  story.  She  has  confined  her  at- 
tention to  the  period  from  the  founding  of  Fort  Frontenac 
to  sixty  years  ago.     The  book  sells  at  $1.50. 

The  Champlain  Society,  of  which  Mr.  B.  E.  Walker  is 
president,  Professor  Wrong1,  secretary,  and  Mr.  H.  H. 
Langton,  treasurer,  has  decided  to  undertake  the  publica- 
tion, with  translation,  of  the  complete  works  of  Cham- 
plain.  This  will  be  the  first  time  that  English-speaking 
Canadians  will  have  had  the  opportunity  of  reading  in 
their  own  tongue  the  great  pioneer's  story  in  its  entirety. 
The  resolution  of  the  society  is  in  some  degree  the  outcome 
of  the  Quebec  celebration.  The  society  hopes  to  be  able 
to  make  some  arrangement  by  which  not  only  its  members, 
but  the  general  public  may  be  able  to  get  the  translation, 
which  will  run  to  three  considerable  volumes. 

The  Art,  Historical  and  Scientific  Association  of  Van- 
couver have  issued,  in  a  tasteful  pamphlet,  three  historical 
papers  presented  during  the  session  of  1907-8.  The  first 
is  by  Mr.  F.  C.  Wade,  K.C.,  and  deals  with  that  subject 
of  perennial  interest  and  fascination,  "The  Early  Naviga- 
tors of  the  Pacific."  The  second  treats  of  the  thrilling 
and  adventurous  search  by  "Sea  and  Land"  for  the 
Fraser,  and  is  written  by  Judge  Howay.  While  in  the  last, 
Mr.  Walter  Moberly,  C.E.,  gives  the  history  of  the  "Cari- 
boo Wagon  Road."  The  brochure  has  been  well  printed 
by  the  Clarke  &  Stuart  Co.,  Vancouver.  F.  C.  Wade  is 
president  of  the  association,  and  H.  J.  de  Forest  secretary. 

The  Musson  Book  Company  have  made  an  incursion 
into  a  yet  unfilled  field,  that  of  nursery  rhymes,  particu- 
larly adapted  to  Canadian  children.  "Uncle  Jim's  Cana- 
dian Nursery  Rhymes"  is  a  book  intended  to  fill  this 
want.  The  book  lias  been  attractively  designed  and  illus- 
trated by  C.  W.  Jefferys,  the  Toronto  artist,  the  pictures 
and  verses  being  harmoniously  linked  together.  Its  size 
is  81/->  x  12  inches,  and  it  contains  84  pages.  The  rhymes 
arc  meritorious,  having  the  necessary  jingle  to  make  them 
easily  memorized  and  the  introduction  of  Canadian  sub- 
jects has  made  them  suitable  for  the  instruction  and 
amusement  of  the  youngsters  of  the  country.     The  cover 


presents  a  group  picture  of   the  better-known   Canadian 
animals  and  birds. 

"A  Romance  of  the  Lost"  is  the  somewhat  weird  'title 
of  a  book  of  poems  recently  published  by  Desbarats  & 
Co.,  Montreal.  The  writer  is  Tom  Melnnes,  a  well-known 
British  Columbian.  The  book  consists  mainly  of  narrative 
poems,  though  there  are  quite  a  number  of  sonnets  and 
short  poems,  some  of  which,  particularly  the  ones  recalling 
days  of  childhood  are  well  done.  "Lonesome  Bar,"  a 
poem  depicting  life  in  the  early  days  in  the  Klondike,  is  a 
vivid  presentation  of  the  wild  life  of  the  miners.  "The 
Rime  of  Jacques  Valbeau"  is  an  extraordinary  concep- 
tion. "The  Damozel  of  Doom"  and  "The  Valley  of 
Relief"  are  two  other  striking  poems.  Tom  Melnnes  has 
a  wonderful  gift  of  word  picturing  and  the  reader  cannot 
help  but  be  impressed  by  his  verses.     ($1.00). 

Are  all  the  nature  writers  Canadians?  It  assuredly 
looks  like  it.  We  have  now  to  record  a  new  book  by  Miss 
Marshall  Saunders,  of  Halifax,  entitled  "My  Pets,"  the 
story  of  Miss  Saunders'  aviary.  It  is  a  handsomely  print- 
ed book,  with  six  full-page  illustrations  in  color  and 
twenty-eight  chapter  headings  drawn  by  Charles  Cope- 
land  from  photographs  of  the  author's  pets.  The  cover 
design  and  end  papers  present  a  pleasing  design  of  pet 
animals  in  a  harmony  of  green,  white  and  brown.  The 
publishers  are  the  Griffith  &  Rowland  Press,  Philadelphia. 
The  book  is  intended  primarily  for  children,  educating 
them  to  a  proper  care  and  respect  for  the  birds.  Miss 
Saunders  is  also  the  author  of  several  other  animal  books, 
notably  "Beautiful  Jo,"  which  was  first  published  four- 
teen years  ago  and  still  sells  well.     ($1.25). 

A  second  edition  of  Dr.  William  Dunlop's  "Recollec- 
tions of  the  War  of  1812"  has  beem  issued  by  the  Histori- 
cal Publishing  Co.,  Toronto.  This  new  edition  contains  a 
short  biographical  sketch  of  the  author  by  Dr.  A.  H.  U. 
Colquhoun,  Deputy  Minister  of  Education  of  the  Province 
of  Ontario,  which  adds  greatly  to  the  value  of  the  book. 
There  have  been  many  histories  of  the  War  of  1812,  but 
no  work  on  this  great  conflict  has  quite  the  same  direct 
personal  interest,  as  the  narrative  of  this  man,  who  lived 
right  through  the  campaign,  describing  his  personal  ex- 
periences with  a  lucid  pen.  The  short  story  of  his  life,  his 
literary  ventures,  his  travels  and  his  connection  with  the 
pioneer  days  of  Western  Ontario,  are  given  in  Dr.  Colqu- 
houn's  sketch.  The  little  book  is  a  valuable  one,  and  great 
credit  is  due  to  the  Historical  Publishing  Co.  for  thus 
placing  in  permanent  form  an  important  contribution  to 
the  early  history  of  the  country. 

A  neat  pamphlet  prepared  by  the  Halifax  Canadian 
Club,  and  printed  by  the  McAlpine  Publishing  Company. 
Limited,  contains  an  account  of  the  "Proceedings  of 
Celebration  at  Halifax,  Nova  Scotia,  on  October  2,  1908," 
in  commemoration  of  the  completion  of  "One  Hundred 
and  Fifty  Years  of  Representative  Government."  This 
account,  we  are  told  in  a  Prefatory  Note,  is  reprinted 
from  the  Halifax  Herald  of  October  3,  1908.  A  sketch 
of  the  proposed  Memorial  Tower  (subject  to  revision)  and 
an  engraving  of  the  Brass  Tablet  unveiled  at  the  Province 
Building  on  August  19,  1908,  add  to  the  value  of  the 
pamphlet.  An  Appendix  contains  the  Dedication  Deed — 
Site  fox  Tower  and  Land  for  Public  Park  in  the  North- 
west Arm;  and  a  letter  from  Lord  Milner  to  Mr.  Chisholm, 
K.C.  (president  of  the  club),  expressing  regret  for  his  in- 
ability to  visit  Halifax  and  participate  in  the  commemora- 
tion. The  letter  was  dated  from  Winnipeg,  September  28, 
1908. 

To  commemorate  last  summer's  celebration  in  Quebec, 
an  important  illustrated  volume,  recording,  to  the  minut- 
est detail,  all  that  was  said  and  done  in  the  Ancient  Capi- 
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tal  during  the  week  of  the  celebration,  has  been  compiled 
by  Frank  Carrel  and  Louis  Feiezewiez,  B.A.,  under  the 
title  of  "The  Quebec  Tercentenary  Commemorative  His- 
tory." The  volume,  measuring  9  x  12  inches,  and  con- 
taining 178  pages,  is  printed  on  heavy  tinted  coated  stock 
and  is  brimful  of  illustrations,  several  of  which  have  been 
executed  in  colors.  Dr.  A.  Gr.  Doughty,  the  Dominion 
Archivist,  contributes  an  introduction,  and  the  whole 
volume  has  been  revised  thoroughly  by  Captain  E.  T.  D. 
Chambers.  To  refer  in  any  detail  to  the  illustrations, 
which  number  in  the  neighborhood  of  two  hundred,  would 
be  impossible.  The  color  plates  of  Wolfe,  Montcalm,  Charu- 
plain,  Montgomery,  etc.,  are  the  work  of  C.  W.  Jefferys. 
The  other  illustrations,  admirably  prin'ted  in  a  brown  tint 
embrace  all  the  important  pictures  that  were  taken  of 
the  men  and  women  present,  the  pageants  and  other  in- 
teresting scenes.  In  addition  to  the  record  of  'the  celebra- 
tion, there  are  appended  a  number  of  press  comments  and 
poems.  The  volume  has  been  issued  in  three  bindings, 
paper  covers  $2,  cloth  $3  and  leather  $5.  The  publishers 
are  the  Quebec  Telegraph  Co.  The  value  of  such  a  book 
as  this  will  undoubtedly  increase  as  the  years  move  on. 

Volume  XIII.  of  the  "Collections  of  the  Nova  Scotiu 
Historical  Society,"  containing  the  papers  read  before 
the  association  during  the  past  year,  has  been  issued  by 
the  McAlpine  Publishing  Co.,  of  Halifax,  in  a  volume  of 
190  pages.  The  principal  contents  are  "The  Life  and 
Times  of  the  Rev.  John  Wiswall,  M.A.,"  "Recollections 
of  Old  Halifax,"  "Dockyard  Memoranda,"  "Notes  on 
Nova  Scotia  Pioneers."  Archibald  MacMechan,  of  Hali- 
fax, is  president  of  the  association,  which  is  doing  a  splen- 
did work  in  preserving  valuable  historical  material. 

"The  Harvest  of  Moloch,"  by  Mrs.  J.  K.  Lawson, 
which  John  M.  Poole  &  Co.,  Toronto,  have  published,  is 
a  creditable  piece  of  book-making  for  Canadian  workmen. 
The  cover,  designed  by  Tom  Lines,  is  up-to-date  in  style 
and  the  jacket  is  well  conceived.  There  are  four  page 
illustrations  by  I.  R.  Henri.  The  story  itself  deals  with 
the  temperance  question  in  a  temperate  way,  the  scene 
moving  from  England  to  the  Canadian  West.  The  author- 
ess is  a  Toronto  lady,  who  has  at  different  times  contri- 
buted articles  and  stories  to  the  magazines.  It  seems  that 
she  was  the  author  of  the  famous  "Scottie  Airlie  Let- 
ters," which  appeared  in  Grip,  twenty  years  ago.  Mrs. 
Lawson  is  the  mother  of  ten  children,  all  of  whom  are 
doing  well  for  themselves. 

The  Musson  Book  Co.,  Toronto,  who  are  devoting  more 
and  more  attention  to  Canadian  books,  have  just  brought 
out  two  important  works  on  Canada,  originally  published 
in  England.  One  of  these,  "In  Search  of  a  Polar  Con- 
tinent," by  Alfred  H.  Harrison,  recounts  the  adventures 
of  an  explorer  through  the  northern  part  of  Canada.  The 
other,  "Woodsmen  of  the  West,"  by  M.  Allerdale 
Grainger,  is  an  account  of  life  in  Western  Canada.  Both 
volumes  are  admirably  illustrated  from  photographs. 
Further  particulars  will  be  furnished  in  our  next  issue. 


MONTREAL'S  PROSPECTIVE  BUSINESS  SHOW. 

E.  Daoust,  vice-president  Librairie  Beauchemin, 
Ltd.,  Montreal,  who  will  occupy  early  in  the  new  year 
their  handsome  new  quarters  at  81  St.  James  Street 
has  expressed  his  willingness  to  have  their  building- 
utilized  at  the  opening  for  some  two  or  three  weeks  for 
the  benefit  of  the  manufacturers  of  business  appliances. 
The  space  occupied  by  the  exhibitors  will  not  be 
charged  for,  and  as  their  premises  are  situated  in  the 
heart  of  the  business  district  manufacturers  would  de- 
rive a  great  deal  of  direct  benefit.  The  idea  is  meeting 
with  a  great  deal  of  approval,  and  those  interested  may 
obtain  particulars  from  Mr.   Daoust. 


Thumb   Nail   Reviews 


Adopting  the  plan  followed  last  month,  we  first  give 
some  information  about  the  new  book  in  the  list  of 
best  sellers  for  November  and  follow  that  with  brief, 
bright  reviews  of  the  new  fiction,  juveniles,  gift  books, 
etc.,  which  have  appeared  since  our  last. 

A  New  Best  Seller. 

THE  WEB  OF  TIME.     By  Rob- 

$eWEBof      ert  *  *nowlesT  °fordtIu9t 

versity  Press,  Toronto,  $1.25. 
Mr.  Knowles  has  already  at- 
tained high  rank  as  a  writer  of 
Canadian  fiction,  which  is  -ion- 
firmed  by  this  new  book.  Pa- 
thos is  his  strong  point  and 
the  problem  of  heredity  is  subt- 
ly dealt  with  in  his  delineation 
of  Harvey  Simmons.  But  the 
author  is  also  versatile.  With 
the  light  touch  of  wit  and  m- 
mor  he  sketches  David  Borland,  whose  genial  kindli- 
ness, native  wit  and  homely  philosophy  must  delight 
the  sympathetic  reader.  The  story  of  the  railway 
wreck,  a  personal  experience,  is  introduced  with  good 
effect  and  gives  an  added  interest  to  a  very  delight- 
ful book. 

New  Fiction. 

KINCAID'S  BATTERY.  By  George  W.  Cable.  Toron- 
to: Copp,  Clark.  Cloth,  illustrated,  $1.25.  Kincaid 
was  the  favorite  cavalier  among  the  girls  of  New 
Orleans  at  the  outbreak  of  the  Civil  War.  The 
scenes  in  New  Orleans  before  the  Battery  leaves  ?or 
the  front,  and  Farragut's  great  engagements  on  the 
Mississippi  are  given  with  all  the  old  power  of  the 
author  of   "The  Cavalier." 

SALTHAVEN.  By  W.  W.  Jacobs.  Toronto:  Copp, 
Clark  Co.  Cloth,  illustrated,  $1.25.  A  novel  full  of 
fun  and  rollicking  dry  humor,  telling  of  a  great 
shipbuilding  concern  on  the  coast  of  England  and  the 
love  story  of  the  son  of  the  head  of  the  firm  and  the 
pretty   daughter   of   the   oldest   clerk. 

THE  ELUSIVE  PIMPERNEL.  By  Baroness  Orczy.  To- 
ronto: Copp,  Clark.  Cloth,  $1.25.  Reintroduces  to 
the  reader  the  clever  Scarlet  Pimpernel  which  de- 
lighted so  many  lovers  of  romance  a  couple  of  years 
ago  in  the  book  of  that  name  by  his  daring  rescues 
of  the  condemned  aristocrats  of  France  at  the  time 
of  the  Revolution.  The  present  story  narrates  more 
of  his   perilous   adventures. 

THE  ALTAR  STAIRS.  By  G.  B.  Lancaster.  Toronto: 
Musson  Book  Co.  Cloth,  $1.25.  A  virile  story  of 
the  struggle  of  Rod  Maclean  to  overcome  himself. 
He  heads  an  expedition  to  the  Solomon  Islands, 
where  he  encounters  Strickland,  a  missionary.  In- 
tending at  first  to  drive  the  latter  out,  Rod  comes 
under  his  influence  and  a  strong  friendship  springs 
up.  Rod  falls  in  love  with  Loie  Malet,  daughter  of 
one  of  the  principals  in  the  trading  company.  His 
trial  comes  when  he  finds  that  she  is  in  reality  the 
wife  of  Tony  Heritage,  a  member  of  the  expedition 
and  a  man  of  depraved  habits.  The  story  tells  how 
Rod  fought  the  desire  to  kill  Tony,  and  eventually 
won  "at  the  altar  stairs."  The  characterization 
and  the  local  coloring  are  excellent. 

THE  OTHER  SARA.  By  Curtis  Yorke.  Boston:  Dana 
Estes   &'   Co.     Cloth,    $1.50.     A   firm   of  over-zealous 
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THE  USUAL  DISCOUNT 
TO  THE  TRADE 


The  Canadian  Almanac,  1909 

The  undersigned  have  pleasure  in  announcing  the  62nd  annual  issue 
of  The  Canadian  Almanac  which  will  be  published  about  Dec.  22,  1908 
The  Almanac  will  contain  about  480  pages  filled  with  useful  and  in- 
teresting information,  and  will  be  found  invaluable  to  every  citizen 
of  the  Dominion  ::::::: 

Price  in  paper  covers,  50  cents 
Price  in  cloth-cased,  leather  back,  75  cents 

The  Copp-Clark  Co.,  Limited  -  Toronto,  Canada 


lawyers  erroneously  pounce  upon  Sara  as  the  next- 
of-kin  of-  a  demi-ruillionaire.  How  Sara  descends 
upon  the  aristocratic  family  to  which  she  is  supposed 
to  belong;  how  she  shocks  and  amuses  some,  and  be- 
comes a  fairy  godmother  to  others — all  this,  and 
much  besides,  is  told  with  the  lightest  of  touches  in 
which  vivacity  and  good  humor  are  allied  to  the  true 
note  of  distinction. 

TALES  FROM  BOHEMIA.  By  Robert  Neilson  Steph- 
ens. Boston:  L.  C.  Page  &  Co.  Cloth,  illustrated, 
$-1.50.  In  an  introductory  memoir  of  Stephens,  con- 
tributed by  an  old  contemporary  on  the  staff  of  "The 
Press,"  the  fact  is  brought  out  that  the  series  of 
short  stories  in  this  posthumous  volume  were  written 
in  the  journalistic  days,  before  Stephens  had  branched 
out  as  a  novelist  and  playwright.  The  stories  are  all 
picture  incidents  in  the  Bohemian  life  of  the  day  and 
are  told  with  much  verisimilitude  and  clearness  of 
plot.     There  are  25  stories  in  the  book. 

FURTHER  EXPERIENCES  OF  AN  IRISH  R.M.  Py 
E.  OE.  Somerville  and  Martin  Ross.  The  Musson 
Book  Co.,  Toronto,  $1.25.  Full  of  wit  and  humor 
like  its  predecessor.  The  writer  depicts  Irish  peas- 
ant life  with  a  fine  appreciation  of  its  light-hearted 
inconsistencies  and  incongruities.  A  fox-hunting 
squire  and  his  irresponsible  dependents  create  many 
amusing  episodes  which  are  related  with  a  spirit  and 
gusto  worthy  of  the  warm-hearted,  quick-witted  peo- 
ple among  whom  the  authors  obtain  their  delightful 
experiences. 

TREASURE  VALLEY.  By  Marian  Keith.  The  West- 
minster Co.,    Toronto,    $1.25.     Marian     Keith   is   be- 


coming a  household  name  in  Canada  and  a  new  book 
by  her  is  sure  of  a  welcome.  The  title  she  has 
chosen  carries  with  it  this  significance,  that  it  is 
often  in  the  lowly  walks  of  life  that  true  wisdom  is 
gleaned.  John  Mclntyre  is  described  as  a  man  strip- 
ped of  all  that  makes  life  desirable  finding  in  this 
sweet  valley  under  the  leading  of  a  little  child  the 
treasure  without  which  all  else  is  but  as  dross.  Some 
of  the  chapters  in  lighter  vein  are  mirth-provoking, 
notably,  the  arrival  of  the  "orphant"  which  proves 
to  be  a  four-in-hand  and  a  terror  whose  escapades 
keep  the  neighborhood  in  a  ferment. 

Gift  Books. 
OUT-OF-DOORS    IN    THE    HOLY    LAND.      By    Henry 

Van  Dyke.  Toronto :  Copp,  Clark  Co.  Cloth,  illustrated 
in  color,  $1.50.  The  record  of  an  unconventional  jour- 
ney to  Palestine,  told  as  only  Dr.  Van  Dyke  could  tell 
it.  Rich  imagery,  beautiful  descriptions  and  sympathe- 
tic historical  allusions  make  it  a  delight  to  the  stay-at- 
home  traveler  who  could  have  no  better  guide  in  his 
mental  pilgrimage. 

THE  ART  OF  THE  NETHERLAND  GALLERIES.  By 
David  C.  Preyer.  Large  12mo.  decorative  cover,  47 
full-page  plates  in  duogravure.  Boston :  L.  C.  Page  & 
Co.  $2.00  net.  A  history  of  the  Dutch  school  of  paint- 
ing illuminated  and  demonstrated  by  critical  descrip- 
tions of  the  great  paintings  in  the  many  galleries. 

IN  VIKING  LAND.  Norway:  Its  Peoples,  Its  Fjords 
and  Its  Fjelds.  By  W.  S.  Monroe.  With  many  illus- 
trations from  special  photographs.  Boston:  L.  C.  Page 
&  Co.  Cloth  $3.00.  The  author  gives  interesting 
glimpses  of  the  life  of  the  people  of  Norway,  both  past 


BUILDING    A    NATIONAL    TRADE 

If  you  have  an  article  to  place  on  the  market,  if  you  believe  in  it,  and  are  prepared  to 
stand  back  of  it,  then  advertise  it.  The  dealer  will  more  readily  place  an  order  with  a 
manufacturer  of  an  advertised  article  than  he  will  for  an  article  not  known  to  the  buying  public. 
The  greatest  national  Advertising  Medium  in  Canada  is  :  :  :  : 

THE  BUSY  MANS  MAGAZINE 

Articles  advertised  in  Busy  Man's  become  widely  known  from  Halifax  to  Vancouver. 
THE  BEST  PROOF  IS  THOROUGH  INVESTIGATION. 
And  that  is  what  we  are  prepared  to  offer  you.     Send  for  rate  card  and   sample   copy. 

THE     BUSY     MAN'S     MAGAZINE,  Winnipeg  Toronto  Montreal 
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and  present.     The  book  is  chiefly  valuable  for  its  many 
excellent  illustrations. 

Miscellaneous. 

BOOKS  AND  READING.  Compiled  by  Roscoe  Crosby 
Gaige  and  Alfred  Harcourt.  New  York :  The  Baker  & 
Taylor  Co.  Cloth  $1.50  net.  A  book  to  delight  the 
booklovers,  containing  an  anthology  of  little  essays  on 
books  and  reading  taken  from  hundreds  of  different 
sources.  The  contents  are  divided  into  sections  such 
as  "My  Book  and  My  Heart,"  "Friends  in  Council," 
"Besides  the  Fire,"  "Philobiblon,"  etc.  Altogether 
a  charming  collection. 

PASTURES  OF  TENDER  GRASS.  By  Rev.  Charles 
Jerdan,  M.A.,  LL.B.  Edinburgh  and  London:  Oliphant, 
Anderson  &  Ferrier.  Cloth  5s.  A  handsome  volume 
containing  sixty-six  short  sermons  to  young  people. 
Significant  texts  are  selected  and  striking  titles  given. 
There  is  a  wealth  of  literary  allusion  and  anecdotal 
matter  throughout  the  book. 

THE  TRUTH  ABOUT  APPENDICITIS  AND  BLOOD 
POISONING.  By  Charles  C.  Miller,  M.D.  Chicago: 
Oak  Publishing  Co.,  9  Wendell  St.  Cloth  $1.00.  An 
explanation  in  simple  language  of  appendicitis  and 
germ  infections. 

POPULAR  DETERMINISM.  Being  Part  I.  of  the  Peo- 
ple's Religious  Difficulties.  By  Frank  Ballard.  Lon- 
don :  Robert  Culley,  26  Paternoster  Row,  E.C.  Paper 
6d  net.  Questions  asked  and  answered  at  open  confer- 
ences following  lectures  upon  Christian  foundations. 

THE  SPIRITUAL  SIGNIFICANCE  OF  MODERN 
SOCIALISM.  By  John  Spargo.  New  York:  B.  W. 
Huebsch.    Cloth  50  cts.  net.    A  challenge  to  the  church. 

WITH  THE  BATTLE  FLEET.  By  Franklin  Matthews. 
New  York :  B.  W.  Huebsch.  Cloth  $1.50.  A  chronicle 
of  the  voyage  of  the  U.S.  Atlantic  fleet  from  Hampton 
Road's  to  San  Francisco.  The  author  sailed  on  the 
Louisiana  as  correspondent  for  the  New  York  Sun. 

THE  YEAR  OF  GRACE.  By  Rev.  Wm.  Gibson.  Edin- 
burgh :  Oliphant,  Anderson  &  Ferrier.  2s.  This 
jubilee  edition  of  the  history  of  the  Ulster  Revival  will 
be  read  with  interest  by  many  to  whom  the  story  of 
.hat  great  awakening  is  still  fresh  in  memory.  The 
writer  carefully  investigates  every  phase  of  that  re- 
markable movement  with  due  regard  to  explanations, 
based  on  natural  causes,  and  sums  up  with  the  diotum 
that  the  Irish  Revival  of  1859  bore  all  the  marks  of 
being  a  genuine  and  wonderful  work  of  God. 

HEALTH  AND  HAPPINESS.  By  Rt.  Rev.  Samuel 
Fallows,  D.D.  Chicago :  A.  C.  McClurg  &  Co.  $1.50. 
Just  the  book  that  is  needed  to  throw  light  upon  the 
causes  and  effects  of  many  of  the  ailments  by  which 
mankind  is  afflicted  at  the  present  time.  Bishop  F. 
shows  that  there  is  a  basis  of  truth  in  the  cures  effected 
by  the  pseudo  scientists  and  that  a  rational  application 
of  mental  processes  is  the  most  hopeful  means  of  re- 
storing health  to  neurotic  patients.  The  co-operation 
of  the  clergyman  with  the  trained  physician  is  advo- 
cated while  prayer  and  faith  are  important  factors  in 
this  system  of  "religious  therapeutics." 

HISTORIC  GHOSTS  AND  GHOST  HUNTERS.  By  H. 
Addington  Bruce.  New  York:  Moffat,  Yard  &  Co. 
$1.25.  The  present  book  by  the  author  of  the  "Riddle 
of  Personality"  is  another  contribution  to  the  fast- 
growing  literature  of  psychical  research.  In  delving 
among  the  recorded  gbostly  manifestations  of  the 
past  and  the  present  the  writer  has  brought  to  light 


the  fact  that  many  of  these  manifestations  are  attri- 
butable to  natural  causes.  The  book  also  contains  a 
summary  of  the  origin,  progress  and  most  important 
achievements  of  the  Society  for  Psychical  Research, 
which  had  its  beginning  in  Cambridge  about  twenty- 
five  years  ago. 

Juveniles. 

KING  TIME,  OR  THE  MYSTICAL  LAND  OF  THE 
HOURS.  By  Percy  Keese  Fitzhugh.  Boston:  H.  M. 
Caldwell  Co.  Cloth,  $1.25.  "Where  the  lost  hours 
go"  is  the  theme  of  the  book.  The  little  hero  visits 
the  mystical  kingdom  of  Father  Time.  He  meets 
King-  Time,  innumerable  imps  who  represent  the  vari- 
ous hours  of  history,  the  old  Duke  of  "Procrastina- 
tion," who  is  waging-  war  against  King  Time,  and 
becomes  involved  in  the  military  preparations,  which 
are  never  completed.  Different  imps,  each  represent- 
ing some  great  event  in  the  world's  history,  tell  the 
stories  of  what  they  saw  during  their  life  in  the 
world,  to  the  amusement,  instruction  and  astonish- 
ment of  the  hero. 

TALES  THAT  NEVER  DIE.  Selected  by  Charles 
Welch  from  the  tales  of  Maria  Edgeworth.  Boston: 
H.  M.  Caldwell  Co.  Cloth,  $1.25.  In  his  introduc- 
tion Mr.  Welsh  gives  an  account  of  the  author  and 
her  work  and  tells  how  the  stories  were  written. 
The  graceful  and  dainty  illustrations  by  Chris.  Ham- 
mond are  thoroughly  in  keeping  with  the  period  in 
which  the  scene  of  the  stories  is  laid,  and  the  book 
is  most  tastefully   and   appropriately  bound. 

JACK  HARVEY'S  ADVENTURES,  OR  THE  RIVAL 
CAMPERS  AMONG  THE  OYSTER  PIRATES.  By 
Ruel  Perley  Smith.  Boston:  L.  C.  Page  &  Co. 
Cloth,  illustrated,  $1.50.  More  adventures  of  the 
Rival  Campers,  this  time  along  the  shores  of  Chesa- 
peake Bay.  The  story  deals  with  the  shanghaing  of 
men  and  boys  to  work  in  the  oyster  dredging  in- 
dustry,  and  is  full  of  excitement. 

MARY  WARE.  The  Little  Colonel's  Chum.  By  Annie 
Fellows  Johnston.  Boston:  L.  C.  Page  &  Co.  Cloth, 
$1.50.  This  is  an  off-shoot  from  the  main  subject  of 
the  "Little  Colonel"  series.  The  heroine,  an  inti- 
mate friend  of  the  "Little  Colonel,"  is  sent  to  school 
at  Warwick  Hall  by  her  brother.  The  latter  is  in- 
jured in  an  accident  and  the  sister  has  to  leave 
school   and  help   support  the  family. 

THE  BOOK  OF  PRINCES  AND  PRINCESSES.  By 
Mrs.  Lang.  Edited  by  Andrew  Lang.  With  eight 
colored  plates  and  numerous  illustrations  by  H.  J. 
Ford.  Longmans,  Green  &'  Co.,  London  (Canadian 
office,  61  Union  Avenue,  Montreal).  Cloth,  $1.50. 
One  of  Andrew  Lang's  series  of  fairy  books,  though 
in  reality  the  stories  in  this  book  are  not  of  fairies 
but  of  flesh  and  blood  princes  and  princesses.  Tak- 
ing fourteen  noted  children  of  history,  stories  are 
told  of  each  of  them,  somewhat  after  the  fashion  of 
"The  Tales  from  Shakespeare,"  told  by  Charles  and 
Mary  Lamb.  The  first  story  is  of  Napoleon  and  the 
last  of  Queen  Elizabeth,  and  the  intervening  stories 
are  of  other  famous  historical  personages.  Altogeth- 
er a  charming  children's  book. 

CARLOTA.  A  story  of  the  San  Gabriel  Misson.  By 
Frances  Margaret  Fox.  Boston:  L.  C.  Page  &  Co. 
Cloth,  $1.00.  The  story  belongs  to  the  time  when 
California  was  still  a  Spanish  possession.  The  hero- 
ine, a  little  Spanish  girl,  is  a  very  pleasing  charac- 
ter, who  will  delight  young  readers. 
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Some    Thoughts    on    the    Problem    of    Selling    Magazines 

Frank  Farrington  Tells  in  the  Publisher  and  Retailer  His  Ideas  on  the 
Reasons    Why    Some    Magazines    Sell    and    Others     Do    Not    Sell. 


It  is  easier  to  tell  what  magazines  sell  than  it  is  to 
tell  why.  I  have  been  selling  magazines  in  my  store  for  a 
long  time  and  in  that  time  they  have  come  and  gone  like 
the  winter  snows  and  in  some  cases  they  have  come  as 
spotless  and  gone  as  spotted. 

High  priced  magazines  have  dropped  and  then  climbed 
back  up.  Low  priced  ones  have  risen  and  then  tumbled 
back  down.  Qualities  have  come  and  gone  with  individual 
magazines  and  at  last  the  present  mixed  situation  has  ar- 
rived. 

Through  all  this  time  and  change  one  thing  has  not 
changed.  That  is  the  fact  that  there  is  mighty  little  profit 
in  selling  these  now-they-want-'em-and-now-they-don't 
goods.  If  the  merchants  who  sell  staple  goods  had  to  sell 
them  on  as  small  a  margin  as  the  newsdealers  have  to  sell 
the  evanescent  magazines  with  their  rapidly  disappearing 
values,  there  would  soon  be  fewer  merchants  in  the  stores 
and  more  in  the  poor-house. 

Oh,  yes,  I  know,  the  magazines  are  returnable.  Some 
of  them  are  and  some  of  them  aren't,  and  it's  really  a 
cpiestion,  when  one  weighs  over  a  pound,  whether  it  costs 
more  "to  run  out  and  lose  sales  or  to  run  over  and  pay 
return  postage. 

Most  of  our  towns  and  villages  are  rather  small.  In 
such  places  the  transient  literature  is  often  sold  in  book 
stores,  drug  stores,  any  stores  that  think  magazines  will 
help  to  bring  in  the  people.  It  may  safely  be  said  that 
unless  such  a  store,  or  any  news  stand,  sells  enough 
periodicals  so  that  the  weekly  payment  to  the  News  Com- 
pany averages  at  least  $15,  it  is  not  making  any  direct 
profit  on  the  goods. 

That  may  or  may  not  be  the  fault  of  the  News  Com- 
pany, or  of  the  publishers:  though  they  haven't  been 
known  to  bankrupt  themselves  in  efforts  to  help  the  news- 
dealer, and  there  are  to-day,  I  dare  say,  more  millionaire 
publishers  than  millionaire  newsdealers. 

When  a  man  has  to  sell  from  a  hundred  to  a  hundred 
and  fifty  magazines  to  make  a  princely  three  dollars,  he 
isn't  exactly  rejoicing  over  the  prospect.  There's  more 
money  in  selling  a  hundred  ten  cent  cigars  and  it.  doesn  't 
cost  a  cent  or  more  apiece  to  get  them  delivered  at  your 
door.  They  aren't  returnable,  but  they  are  smokable  and 
that's  more  than  can  be  said  of  plenty  of  the  magazines 
that  are  too  green  to  burn. 

Magazines  sell  partly  because  the  dealer  exhibits  them. 
Patent  medicines  get  some  advertising.  The  manufactur- 
ers make  them  sell.  Same  with  breakfast  foods,  but  when 
it  comes  to  food  for  the  intellect,  "Oh,  leave  it  to  the 
newsdealer.  Tell  the  News  Company  to  tire  them  at  him 
until  he  has  to  try  to  sell  them  in  sheer  self-defence.  It 
costs  money  to  advertise  and  we  magazine  fellers  are  in 
business  to  take  money  for  advertising,  not  to  pay  it  out 
for  it." 

I  don't  mean  you  who  do  advertise  your  magazines. 
There  are  exceptions  to  all  rules  and  if  the  coat  doesn't 
rit,  don't  try  to  wear  it. 

Munsey's  magazine  sells.  Why?  Because  it  has  stuff 
in  it  that's  easy  to  read  and  that  makes  it  fit  the  bulk  of 
ihe  population  who  aren't  the  kind  to  buy  magazines  to 
ponder  over.  Plenty  of  the  Munsey  buyers  are  one- 
magazine  people.  There  is  more  money,  however,  in  sell- 
ing people  the  things  Ihey  want  than  in  trying  to  educate 


them  up  to  wanting  something  on  a  higher  plane.  Then 
if  one  is  particular,  there  is  plenty  of  brains  in  the  adver- 
tisements. 

Now,  speaking  of  sellers,  there's  the  Saturday  Evening 
Post.  Newsdealers  don't  sell  many,  of  course,  and  it  may 
be  that  the  kidlets  on  the  pavement  sell  more  copies  than 
the  regular  trade  could  sell  alone.  It's  a  fair  business 
proposition.  If  a  man  prints  a  periodical,  he  can  sell  it 
any  old  way  that  the  law  will  allow  and  if  he  thinks  that 
more  folks  would  take  it  out  of  a  slot  machine  than 
from  a  clerk  in  a  store,  very  good. 

Still,  Mr.  Curtis,  without  losing  any  of  his  800,000 
might  placate  the  newsdealers  and  have  them  on  his  side 
if  he  would.  There  is  no  reason  to  think  that  the  news- 
dealers and  the  school  kids  who  want  ponies  could  not  sell 
more  S.  E.  P.'s  than  the  newsdealers  or  the  kids. 

Ladies'  Home  Journal?  Yes,  that  sells  in  large  num- 
bers. Don't  you  see  the  pictures  of  the  window  displays 
in  the  booklet  they  send  you  every  so  often?  Of  course,  if 
you  are  an  average  dealer,  you  can't  take  time  and  money 
to  buy  a  few  hundred  copies,  or  a  few  thousand,  just  to 
get  a  two  dollar  prize,  if  you  should  win  it.  If  a  man 
did  nothing  but  sell  Ladies'  Home  Journals,  I  can  see 
that  it  would  be  desirable  for  him  to  give  up  his  window 
space  to  them  a  large  portion  of  the  time,  but  for  a  dealer 
who  makes  his  money  on  real  goods,  goods  that  pay  him 
a   profit,  it   looks  like  a  losing  proposition. 

Every  once  in  a  while  some  one  spring-s  a  five  cent 
magazine  on  the  newsdealer.  No  one  seems  to  know  the 
answer.  The  publisher  makes  no  money  on  it.  The  dealer 
makes  none.  The  News  Company  the  same  and  yet  they 
continue  to  come.  Let  us  hope  that  the  higher  price  of 
wood  pulp  will  at  least  help  by  putting  an  end  to  the  five 
cent  monthly  magazines,  if  it  does  work  hardship  other- 
wise. 

People  evidently  will  not  buy  a  magazine  that  is  no 
good,  just  because  they  can  buy  it  cheap.  Bargains  in 
literature  are  not  as  popular  as  bargains  in  household 
goods.  Perhaps  that  is  partly  due  to  the  fact  that  the 
magazine  buyers  are  mainly  men  while  most  of  the  buyers 
of  other  lines  in  general  are  women. 

The  magazines  sold  by  subscription  in  the  largest 
numbers  are  the  women's  magazines.  Those  sold  over 
the  counter  in  the  largest  numbers  -are  the  others.  Pro- 
fusely as  women  buy  other  displayed  goods,  they  do  not 
seem  to  be  attracted  in  proportion  by  a  news  stand. 

There  is  a  handful  of  magazines  that  are  as  staple  as 
flour,  or  as  near  it  as  a  magazine  can  be.  Everybody's, 
McClure's,  American  and  a  few  others  that  always  sell. 
People  know  that  in  buying  them  they  will  get  their 
money's  worth.  Each  one  of  them  stands  for  something. 
The  publishers  have  some  idea  in  issuing  them  beyond 
merely  making  money.  They  have  set  up  certain  ideas 
and  principles,  as  their  own  and  they  adhere  to  them. 
They  are  out  to  accomplish  an  object. 

These  give  a  man  man's  reading.  They  put  him  in 
touch  with  things  that  are  worth  knowing  about.  They 
are  reliable.  Others  that  sell  as  steadily  are  fiction  maga- 
zines, supplying  the  best  fiction  that  the  editors  can  find — 
and  that 's  not  bragging  any,  for  the  fiction  market  is  in 
a  bad  way.  When  a  man  can  write  the  kind  of  piffle  that 
some  folks  are  getting  paid  for,  and  sell  it,  it  all  goes  to 
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show   that   butting'   into   literature  is,   as   Shorty  MeCabe 
says,  "as  easy  as  beating  a  baby  with  a  mallet." 

Most  people  like  to  handle  magazines  made  on  book 
paper.  They  like  the  feel  of  the  calendered  surface,  and 
they  like  the  half-tones,  whether  they  illustrate  things  in 
the  stories,  or  merely  the  artists'  ideas  of  what  he  might 
have  found  in  the  story  if  he  had  read  it.  If  a  man  wants 
to  get  out  a  magazine  of  bommyrot,  he'd  a  good  deal  better 
print  it  on  book  stock  with  good  half-tones  and  charge  a 
quarter  for  it   (15c  to  the  trade)   than  to  sell  it  at  a  dime. 

Harper's  and  Century  are  steady  sellers  and  good 
reason  why.  They  have  the  stuff  right  in  them.  There's 
where  you  get  something  for  your  money,  something  that 
will  stay  by  you  if  you  read  it.  I  always  thought  though 
that  a  great  many  people  take  those  periodicals  right  aiong 
because  they  always  have  and  they  hate  to  stop  and  spoil 
their  file. 

There's  more  to  that  than  you  think.  Plenty  of  people 
are  still  taking  magazines  of  one  kind  and  another  just 
because  they  don't  like  to  give  up.  "Father  always  took 
it,"  or  "We  took  it  when  we  first  started  housekeeping." 
or  "We  began  with  the  first  number,"  etc.  It  may  be 
that  the  publication  has  degenerated  since  until  it  isn't 
fit  to  appear  in  polite  society,  but  they  still  keep  it  coming 
because  of  that  very  human  feeling  of  dislike  to  give  up 
doing  what  one  has  always  done. 


Telegraph  Codes 

A  B  C  Code.     5th  Edition.     English     Net$7.00 

A  B  C  Code.    5th  Edition.    Spanish "        8.00 

ABC    Code.    4th  Edition "        5.00 

A  I  Code.  "        7.50 

Morelng  &    Neal  Code "        5.00 

Bedtord-McNIell  Code  "        6.00 

Large  and  small  codes  of  all  kinds.     Send  for  list.     Discount  to  the  trade  only. 
AMERICAN    CODE    COMPANY,  83  Nassau   St.,    N.Y.    City 
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Out-of-print  books  supplied.  No  matter  what  subject 
Can  supply  any  book  everpublished.  We  have  50,000 
rare  books. 


BOOKS. 

BAKER'S  BOOKSHOP,  John  Bright  St.,  Birmingham,  Eng. 


The  Oldest,  Best,  Most  Widely  Circulated  and  Influential 
Mining  Paper  in  the  World 


The  Mining  Journal 

(ESTABLISHED    1835) 
Annual  Subscription,  including  postage,  to  Canada,  $6.50 


46  Queen  Victoria  Street,  London,  E.C.,  England 


The  Imperial  News  Co. 

The    Pioneers    of    the    Quick    Direct 
Mail  Service  at  Lowest  Rates  for  all 

British  Papers  and  Magazines 


Write  for  Price  List,  Etc.,  to 

91    Church    St.,       -        Toronto 


Periodicals  That  Sell 

A  list  of  the  leading  periodical  publica- 
tions of  the  day  with  trade  particulars 
about  price,  return  privileges,  etc.  Readers 
are  requested  to  give  these  periodicals  a 
good  show. 


Ainslee's  Magazine  lias  always  been  on  the  side  of 
the  news-trade.  It  was  the  first  magazine  to  success- 
fully establish  a  fifteen  cent  retail  price,  for  which 
newsdealers  every  where  should  be  truly  grateful.  For 
stories  that  vibrate  with  life  and  vigor,  AlNSLEE's  has 
no  equal.  It  is  certainly  the  biggest  fifteen  cents' 
worth  of  entertaining  fiction  ever  offered  to  the  read- 
ing public.  Trade  price  lie.  Fully  returnable.  Adver- 
tising matter  sent  free  upon  request.  Ainslee 
MagazineCompany,  79  Seventh  Ave.,  New  York  City. 


The  Busy  Man's  Magazine  offers  the  dealer  greater 
inducements  than  any  other  Canadian  publication. 
It  is  the  most  popular  magazine  on  the  market,  fully 
returnable,  and  allows  the  trade  the  widest  margin. 
It  has  the  bull  dog  grip ;  it  holds  its  readers  every 
month,  thus  enabling  the  bookseller  to  build  up  a 
substantial  business.  Price  to  trade  14  cents;  retail 
20  cents.  Order  from  your  news  company.  BUSY 
MAN'S  MAGAZINE,  Toronto. 


Electrician  and  Mechanic — There  isn't  a  Canadian 
town  without  a  student  of  electricity.  He  wants 
Electrician  and  Mechanic.  There  isn't  a  town  without  a 
tool  user  who  wants  to  build  a  boat,  or  a  mission 
chair,  or  a  dynamo,  or  an  engine,  or  a  wireless  set. 
He  mill  buy  Electrician  and  Mechanic  at  sight.  Therefore, 
we  want  every  newsdealer  to  handle  it.  Seven  cents  to  the 
dealer,  ten  cents  to  the  public.  Returnable  at  any  time, 
no  matter  how  old.  Order  from  your  news  company. 
Sampson  Publishing  Co.,  6  Beacon  St.,  Boston,  Mass. 


Canadian  Machinery  and  Manufacturing  News  —  The 
only  mechanical  paper  published  in  Canada.  Of 
interest  to  heads  of  manufacturing  concerns,  super- 
intendents, foremen,  machinists,  electricians,  engin- 
eers, etc  Are  there  not  a  large  number  in  your 
town  who  would  become  regular  buyers  or  sub- 
scribers ?  Seven  and  a  half  cents  to  the  dealer,  ten 
cents  retail.  Yearly  subscriptions  75  cents  to  the 
dealer,  $1.00  to  subscriber.  Returnable.  CANADIAN 
Machinery,  10  Front  St.  East,  Toronto. 


Scribner's  Magazine  has  been  for  22  years  THE 
MOST  POPITLAR  MAGAZINE  OF  ITS  CLASS  IN 
AMERICA.  It  has  its  established  place  in  the  homes 
and  affections  of  cultivated  people  from  the  Atlantic 
to  the  Pacific,  and  many  of  such  appreciative  friends 
are  Canadians.  The  retail  price  is  twenty  five  cents 
per  copy.  To  newsdealers  it  pays  a  liberal  profit  and 
unsold  copies  are  fully  returnable.  An  illustrated 
prospectus  fully  describing  attractions  for  the  com- 
ing year  sent  free  upon  request.  Liberal  supplies  of 
advertising  matter  furnished  to  newsdealers  for 
monthly  display.  Charles  Scribner's  Sons,  Pub- 
lishers. Fifth  Avenue,  New  York  City. 
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This  is  an  era  of  independent  voters,  but  the  inde- 
pendence of  the  magazine  buyers  has  not  developed  to 
the  same  extent.  Magazine  buyers  are  hide-bound  parti- 
sans a.s  a  class.  They  insist  upon  having  the  kind  they 
have  always  bought  and  they  are  pretty  slow  to  try  a 
new  magazine.  They  will  rather"  wait  two  weeks  for  the 
kind  they  liked  last  month  than  buy  another  one  which 
may  be  a  hundred  times  as  good  this  month.  They  don't 
seem  to  realize  that  because  a  magazine  is  good  this 
month,  that  is  more  likely  to  constitute  a  reason  for  a 
falling  off  in  quality  next  issue  than  the  reverse.  If  'they 
were  editors  they  would  understand  that  better. 

There  is  no  class  of  goods  with  which  substitution  is 
as  difficult  as  it  is  with  the  magazines.  The  man  who  wants 
bad  literature,  will  not  take  good  as  a  gift.  Same  with 
the  man  who  wants  the  good  kind.  People  are  as  cranky 
about  their  magazines  as  a  man  who  has  nothing  to  do 
but  to  smoke  is  about  his  cigars. 

The  Christmas  Studio. 

The  chief  interest  of  the  December  International  Stu- 
dio centres  in  the  reproductions  in  color  of  several  of 
Edmund  Dulac's  weird  paintings,  notably  "Open  Sesame," 
which  covers  two  pages  ;  "The  Dream  Vendor,"  and 
"Father  Time."  The  other  plates  embrace  three  paint- 
ings by  Auguste  Lepere,  and  one  by  George  Grey  Barn- 
ard. The  literary  contents  are  as  follows  :  "George  Grey 
Barnard,"  "Auguste  Lepere  :  Painter  and  Engraver," 
"The  Paintings  of  William  Mouncey  of  Kirkcudbright." 
"The  Drawings  of  Edmund  Dulac."  "The  Scottish  Mod- 
ern Arts  Association,"  "Recent  Designs  in  Domestic 
Architecture,"  "The,Ruskin  Museum  at  Sheffield."  "The 
Making  of  Plaster  Casts,"  "A  Painter  of  Old  French 
Towns  :  Albert  Lechat,"  etc.  All  these  articles  are  ad- 
mirably illustrated. 

A  History  of  England. 

Cassell  &i  Co.  have  commenced  the  publication  of  a 
"History  of  England"  in  fortnightly  parts  at  20  cents 
each.  The  history  starts  with  the  Roman  invasion  and 
will  be  continued  down  to  the  coronation  of  Edward  VII., 
the  whole  requiring  some  86  numbers.  Part  I.  contains 
as  frontispiece  a  copy   of   Margetson's   portrait   of     King 


Edward,  done  in  colors.  Many  illustrations  accompany 
the  text.  There  should  be  a  good  demand  for  this  series 
and  newsdealers  should  make  a  point  of  showing  Part  I., 
in  order  to  attract  attention. 

Part  4  of  London  Town. 

The  publication  of  "London  Town,  Past  and  Present" 
has  progressed  to  the  fourth  part.  This  part  takes  up 
the  Exchanges,  Lloyds,  the  Bank  of  England,  and  Corn- 
hill.  The  illustrations  accompanying  these  chapters  are 
most  complete  and  well  selected.  In  fact,  the  work  is 
valuable  for  the  illustrations  alone.  Cassell  &>  Co.  will 
complete  the  series  in  26  fortnightly  parts,  which  sell  at 
20  cents  each. 

Magazine  Notes. 

A  representative  of  the  Strand  Magazine  is  at  present 
going  through  Canada  in  connection  with  the  plan  of  the 
publishers  to  inaugurate  a  regular  section  devoted  to 
Canada  in  that  magazine. 

The  English  Review  is  a  new  periodical  to  appear 
this  month  in  London.  It  is  a  departure  from  the  ac- 
cepted form  of  reviews,  being  modeled  largely  on  the 
American  line.  The  first  number  contains  30,000  words 
of  a  new  novel  by  H.  G.   Wells. 

It  is  reported  that  the  price  of  the  Woman's  Home 
Companion  is  to  be  raised  to   15  cents  shortly. 

The  Christmas  Century  contains  the  first  chapters  of 
the  new  novel  by  the  author  of  "Mrs.  Wiggs  of  the  Cab- 
bage Patch,"  and  the  new  story  by  the  author  of  "The 
Biography  of  a  Grizzly."  Mrs.  Rice's  story,  "Mr.  Opps," 
opens  with  a  delightful  mingling  of  quaintness,  humor 
and  pathos,  and  with  promise  of  proving  the  best  work 
yet  written  by  this  popular  author.  Mr.  Seton',s  "Dom- 
ino Reynard  of  Goldur  Town"-  is  the  study  of  a  noble 
silver  fox. 

Thomas  Nelson  Page's  new  serial,  "John  Marvel,  As- 
sistant," w  11  begin  in  the  January  number  of  Scribner's 
Magazine.  Other  articles  in  this  number  will  be  "Eng- 
land, the  English  from  an  American  Point  of  View," 
"Alexander's  Decorations  in  the  Carnegie  Institute, 
Pittsburg,"  "Poe,"  by  W.  C.  Brownell,  "A  Sheep-herder 
of  the  Southwest,"  by  N.  C.  Wyeth,  "The  He  St.  Louis," 
by  F.  W.  Huard,  etc. 
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Welty's  Self-filling  Fountain  Pens 

We  want  live  Dealers  and  Jobbers  in  Canada  Write  for  prices  and  literature 

The  W.  A.  WELTY  CO.,    Waterloo,  Iowa,  U.S.A. 


he  mos 

n  its  daily 

It  has 


T5hQ  Handy  Memorandum  DesK  Calendar 


HELPS  "YOU  TO   REMEMBER  THINGS 


It  is  handy  because 


t  complete  and  practical  rrxmoranduinped  ft  <  J  <  ff<  i<  d  to  the  trade, 
manipulation  all  the  user  has  to  do  is  to  turn  over  a  new  leaf, 
a  larger  surface  for  memorandums  than  any  other  calendar. 

There  is  no  tearing  off  the   leaf  with   memorandum  on  and   throwing  it  away,  but 
memorandums  made  in  January  can  be  preserved  until  December. 

On  the  main  calendar  page  is  the  day  of  the  week  and  day  of  the  month,  flanked  by 
calendars  of  the  preceding  and  succeeding  months. 

It  is  mounted  on  a  neat  nickel-plated  stand,  with  rubbers  on  feet  to  prevent  scratch, 
ing  the  desk. 

Size  of  sheet.  3x4  Inches 

A.  A.  WEEftS  MFG.  CO. 

Manufacturers  of  Stationers'  Hardware  and  Glass  Inkstands 
Calendars  and  Novelties 


354   Broad' 


Bet.  Leonard  and  Franklin  Streets 


NEW  YORK 
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"SUPERIOR" 

Paper  Fasteners 

I  They   have   (wo   points 
which  pierce  the  paper. 

Because   I  ^e  PaPers  cannot  pivot. 
I  They  are  inexpensive. 

Samples  and  quotations  furnished  the 
trade  upon  request. 


Patented  July  14,  1908 

For  sale  by  all  leading  stationers 


Superior    Manufacturing   Co.,  Sidney,  Ohio 


PEEKS 

OUR  CARBON   PAPERS  and  TYPE- 
WRITER RIBBONS    Sell   Themselves. 

We  advise  Canadian  Firms  to  handle  them. 

Write  for  catalogue  describing 
goods     of     our     manufacture. 

Peerless  Carbon  and  Ribbon  Mfg.  Co.,  Ltd. 

Factory,  176-178  Richmond  Street  West         -         Toronto 


"ROB  ROY" 


PENS 


Sold  by 

All  Stationers 

in  6d.,  1/-  and 
Gross  Boxes 


J^f 


HINKS.  WELLS  &  CO., 


This 
series  of  Pens 
is  made  of  the 
same  material,  by  the 
same  tools,  by  the  same 
process  and  at  the  same 
works  as  the  series  of  '  Waver- 
ley'  Pens  which  H inks, Wells  & 
Co.  have  for  30  years  and  upwards 
(prior  to  Sept.,   1901),  manufactured  for 
and  supplied  to  the  Proprietors  thereof. 

BIRMINGHAM,  ENGLAND 


We  meet  ALL  requirements  for 

CRAYONS 

This  applies  to  Quality,  Quantity,  Variety 
and   Price. 

Aseptic,  Hygienic  and  Economic. 

THE  STANDARD  CRAYON  MFG.  CO. 

DANVER8,   MA8S. 
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SEND  FOR  CATALOGUE 

ART  SUPPLIES 

Winsor  &  Newton's  Oil  Colors 
*•     Water  Colors 
"     Canvas 
"  •'      Papers 

"  "     Brushes 

"  "      Boxes 

All  kinds  of  goods  for  artists :  Crayons,  Oils,  Mediums,  Easels,  Studies,  &c. 

SEND    FOR    CATALOOUB 

A.  Ramsay  &  Son  Co., 

MONTREAL 
Agents  for:    WINSOR  &  NEWTON,  London 


Your  Fountain  and  Stylographic  Pen  Trade 

We  have  a  new,  up-to-date  plant,  and  thoroughly  efficient  staff  of  workmen,  making 
nothing  but  fountain  and  stylo  pens. 

We  can  make  you  pens  in  any  pattern  or  style,  bearing  your  own  imprint  or  trade 
mark,— pens  that  will  do  you  credit  and  secure  you  permanent  customers. 

Send  particulars  of  your  requirements,  enclosing  $2.50  to  $5.00  (or   London   re- 
ferences) for  a  sample  assortment,  and  investigate  our  ability  to  furnish  good  articles  at 

Prices  that  will  make  your  Fountain  and  Stylographic  Pen  Department  Profitable 


The  Alliance  Fountain  Pen  Co.,  H 


WIESBADEN    WORKS. 

OHE    NEWINGTON, 

ONDON,      ENGLAND, 
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BOOKSELLER  AND  STATIONER 


During  lOOfl  Agnes  C.  Laut  will  tell  the  story  of  her 
iong  canoe  voyage  down  the  Saskatchewan  in  Scribner's 
Magazine. 

The  publishers  of  the  Red  Book  Magazine  announce  the 
establishment  of  a  new  periodical  devoted  to  the  theatre 
and  its  interests.  It  will  be  called,  The  Green  Book  Al- 
bum, and  the  first  number,  dated  January,  will  be  pub- 
lished on  December  12.  It  will  be  a  theatrical  scrap 
book  profusely  illustrated  and  will  sell,  retail,  at  15 
cents  per  copy.     It  will  be  fully  returnable. 

These  are  evidently  the  days  for  increased  prices  in 
magazines.  The  Woman's  Home  Companion  raised  its 
price  from  10  to  15  cents  beginning  with  the  December 
issue.  The  Theatre  Magazine  is  jumping  from  25  to  35 
cents,  beginning  with  the  January  number.  Recreation, 
which  was  formerly  15  cents,  will  start  the  new  year  at 
25  cents.     All  these  magazines  are  fully  returnable. 

On  January  1  the  first  number  of  a  new  English 
monthly  magazine  called  Travel  and  Exploration  will 
be  published.  The  new  publication  will  be  devoted  to 
travel  in  all  its  aspects  and  will  be  fully  illustrated 
with  photographs.  The  publishers  are  Witherby  &  Co., 
326  High  Holborn,  W.C.,  London,  and  the  price  is  one 
shilling  net. 

New  Canadian  Magazine. 

There  is  to  be  a  new  magazine  started  in  Toronto. 
W.  G.  Macfarlane,  of  the  defunct  firm  of  Macfarlane  & 
Co.,  dealers  in  post  cards,  is  the  founder  of  the  enter- 
prise, in  which  a  stock  company  comprising  several  local 
publishers  and  others  are  largely  interested.  The  new 
publication,  which  has  not  been  named,  is  to  be  national 
in  its  scope,  and  will  follow  well  defined  lines  similar  to 
those  adopted  in  Appleton's  and  McClure's.  It  is  the 
intention  to  have  insofar '  as  practicable'  the  work  of 
Canadian  writers  and  artists  form  the  contents  of 
the  different  numbers.  No  editorial  appointments  have 
been  made,  although  several  names  are  now  under  con- 
sideration, and  a  definite  announcement  is  expected 
shortly.  The  subscription  price  of  the  magazine  will  be 
15  cents  the  copy,  or  $1.50  the  year. 

LEGALITY  OF  LOOSE  LEAF  BOOKS. 

The  question  of  the  legality  of  the  loose  leaf  ledger 
and    other    like    bunks    of   account    has   probably    come    to 
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every  business  man,  and  while  he  may  have  answered  it 
to  his  own  satisfaction,  a  clear  exposition  of  the  subject 
will  not  be  without  interest. 

A  business  man  of  wide  experience  with  loose  leaf 
books  declares  that  a  page  from  a  loose  leaf  ledger  is  just 
as  authoritative  and  trustworthy  when  presented  in  evi- 
dence as  a  page  from  a  bound  book. 

He  states  that  during  his  many  years  in  business  he 
has  forwarded  to  attorneys  at  different  times  a  very  large 
number  of  accounts  made  up  or  copied  from  the  bound 
ledger  to  be  sued  on  at  points  remote  from  headquarters. 
These  sworn  accounts  were  copies  of  the  account  between 
creditor  and  debtor  as  made  up  from  the  ledger  and  item- 
ized from  the  bills,  and  he  says  that  in  no  case  has  such 
an  account  been  disputed  by  reason  of  its  being  a  copy. 

It  is  quite  likely  that  a  dispute  in  a  ledger  account  may 
have  to  be  fortified  by  other  evidence;  it  frequently  hap- 
pens that  when  an  account  from  a  bound  ledger  is  sued 
on  that  the  debtor  would  claim  that  a  charge  was  not  cor- 
rect, in  which  case  the  procedure  would  be  the  same  with 
a  bound  ledger  as  it  would  with  a  loose  leaf,  namely:  The 
creditor  or  plaintiff  would  get  from  his  files  the  original 
order  as  placed  by  the  debtor,  he  would  secure  from  the 
railroad  company  or  common  carrier  the  receipt  showing 
shipment  to  the  debtor  as  ordered,  and  possibly  ask  the 
common  carrier  to  furnish  him  with  the  date  of  delivery 
and  the  evidence  of  delivery  of  goods  to  the  debtor.  Thus, 
if  the  creditor  is  suing  for  a  number  of  bills,  or  one  bill, 
when  he  can  prove  that  the  goods  were  ordered  by  the 
debtor,  further  that  the  price  was  fair  and  just,  and 
again  that  the  order  was  fiTled  as  given  and  the  goods 
were  actually  delivered,  there  can  be  no  dispute  of  the 
account. 

But,  on  the  other  hand,  if  the  payments,  as  shown 
by  the  creditor's  ledger,  are  disputed  by  the  debtor,  the 
proof  must  then  be  furnished  by  the  debtor  that  he  did 
pay  that  sum  or  those  sums  of  money.  Consequently,  the 
whole  evidence  of  a  ledger  is  resolved  by  the  proof  of 
original  documents  of  purchase  and  delivery  of  the 
goods  and  proper  credit  of  the  payments,  and  the  ques- 
tion of  whether  the  books  of  account  are  made  up  from 
bound  pages  or  loose  pages  does  not  enter  into  the  case 
since  the  face  of  the  ledger  is  never  taken  as  absolute 
proof  in  any  court  of  law  if  it  is  objected  to  by  the 
defendant. 


INVALUABLE  TO  THE  AD.  WRITER 

THE  CANADIAN  PRINTER  AND  PUBLISHER  is  the  authority 
on  typography  in  Canada.  It  will  be  found  very  helpful  to  the  ad. 
writer  in  giving  him  information  on  how  to  arrange  ads.  to  the  best 
advan  tage  and  showing  him  examples  of  fine  work.  A  subscription 
costs  $2  per  annum.    Write  for  a  sample  copy  and  subscription  blank. 

THE  CANADIAN   PRINTER  AND  PUBLISHER 

Montreal  Toronto  Winnipeg 
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post  cards  of  high-class  finish  MADE  TO  ORDER. 

Hand  colored  collotype  cards.  Double  tone  collotype  cards. 

Photocrom  collotype  cards. 

Olossy  collotype  cards  and  all  kinds  of  view  albums  and  sample  sheets. 

Wholesale  and  export  only. 

Address  for  Cablegrams   :     Lichtdruck,  Berlin 
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8  St.  Bride  St.,  London,  EC. 
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Canadian  Authors  and  Publishers 


Authors  and  publishers  desiring 
complete  sets  of  reviews  and 
notices  of  their  books  appearing 
in  the  Canadian  newspaper  press, 
can  be  supplied  promptly  and 
satisfactorily  by  us,  at  reasonable 
rates.     Write  for  full  particulars. 

The  Canadian  Press  Clipping  Bureau 

232  McGill  St.,  MONTREAL  10  Front  St.  East,  TORONTO 
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FOUNTAIN  PEN  INDUSTRY  GROWING. 


A  New  Waterman's  Ideal  Factory  in  St.  Lambert,  Quebec 
— Description  of  the  Building  and  Plant. 

The  starting  of  the  large  Waterman's  Ideal  plant  in 
St.  Lambert  marks  the  growth  and  development,  in  Can- 
ada, of  an  industry  which  is  of  particular  interest  to  the 
trade. 

A  visit  to  the  new  Waterman  plant  is  convincing  of 
the  undertaking  of  this  firm  to  so  prepare  its  output  as 
to  make  it  of  such  a  degree  of  fineness  as  to  equal  perfec- 
tion, and  afford  a  most  perfect  and  complete  pocket  writ- 
ing instrument.  Thus,  the  art  of  writing,  in  the  present 
age,  has  become  one  without  the  many  inconveniences  of 
the  past. 

It  is  learned  that  the  enormous  capacity  of  the  new 
Waterman  factory,  as  described  hereinafter,  is  so  ar- 
ranged 'that  the  increasing  demands  of  the  public,  through 
the  trade  of  Canada,  may  be  always  promptly  supplied. 
An  idea  of  the  necessary  preparation  to  insure  this  is 
conveyed  through  the  output  of  this  firm's  United  States 


the  Robb  Engineering  Co.,  Ltd.,  Amherst,  Nova  Scotia, 
and  are  fitted  with  the  modern  Parson's  Improved  Blower 
System.  The  engine  is  one  of  the  latest  and  best  types  of 
the  Belliss  &  Morcom  Co.,  Birmingham,  England.  The  ex- 
haust steam  from  the  engine  heats  the  entire  building. 
The  generators  are  of  the  65  kilowatt  type,  alternating 
current,  and  the  connecting  motors  used  throughout  are 
the  alternating  current  type. 

Trip  Through  Building. 

A  trip  through  the  building  is  convincing  of  the  en- 
ormous preparation  necessary  to  the  starting  of  this 
plant,  which  commenced  operations  early  this  month,  with 
a  small  force  of  skilled  employes,  although  it  is  estimated 
that  'the  capacity  of  the  working  force  of  the  complete 
plant  is  in  excess  of  400  employes.  The  first  pen  manu- 
factured in  the  new  factory  is  planned  to  be  presented 
to  the  Premier,  Sir  Wilfrid  Laurier.  The  planning  and 
instalation  of  the  complete  equipment  and  starting  of  the 
new  Waterman  plant  is  under  the  direct  management  of 
William  I.  Ferris,  vice-president  of  the  company,  John 
Seiler  being  the  superintendent  in  charge  of  the  works. 


The  New  Waterman  Pen  Factory  at  St.  Lambert. 


factory,  which,  in  1906,  was  called  upon  to  supply,  for 
the  year,  Waterman's  Ideals  to  the  enormous  extent  of 
$2,500,000  in  value. 

Factory  Described. 

The  new  Canadian  factory  is  a  three-storey  and  base- 
ment building,  85  x  150  feet,  with  approximately  25,000 
square  feet  of  floor  space,  constructed  entirely  of  rein- 
forced concrete;  is  absolutely  fireproof  throughout,  and 
so  built  'that  there  is  practically  no  vibration  whatever 
from  the  action  of  the  machinery.  All  modern  appliances 
have  been  installed.  The  ceilings  are  high ;  the  ventilation 
is  exceptionally  well  regulated,  and  even  the  most  remote 
corners  require  none  other  than  the  natural  light,  which 
the  construction  and  arrangement  of  the  building  permits, 
during  the  working  day. 

The  power  is  electricity,  generated  by  the  plant  and 
controlled  from  a  switchboard.  The  present  capacity  is 
150  horse-power  for  immediate  use,  although  an  additional 
150  horse-power  is  provided  for.     The  boilers  are  made  by 


On  the  first  floor  of  the  building  is  the  office  of  the 
superintendent  of  manufacture,  in. addition  to  the  rubber 
department,  with  a  capacity  for  125  employes.  In  this 
department  is  received  the  finest  grade  Para  rubber,  from 
the  South  American  forests,  where  it  is  selected  by  Water- 
man representatives  The  conversion  of  the  crude  rubber 
into  the  four  simple  parts  of  the  finished  pen  requires  130 
careful  operations,  most  all  of  which  are  executed  on 
modern  machinery  of  special  type. 

Smelting  Room. 

On  the  second  floor  is  the  smelting  room,  where  the 
gold  metal  is  melted  and  placed  in  a  crucible,  which  stands 
over  a  furnace  that  heats  it  to  a  temperature  of  1,900  de- 
grees Fahrenheit.  Here  is  added  an  alloy  of  silver  and 
copper,  bringing  the  gold  down  to  14  kt.,  the  correct  stan- 
dard of  fineness  required  for  writing  purposes.  Ingots 
are  then  formed  of  a  size  about  one  inch  in  thickness. 
These  are  then  passed  to  the  gold  pen  manufacturing  de- 
partment on  the  same  floor,  which  has  a  capacity  for  150 
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mechanics.  The  production  of  gold  pens  requires  well- 
skilled  help,  most  of  whom  it  will  be  found,  have  devoted 
a  lifetime  to  the  art.  Each  gold  pen  passes  through  about 
eighty  operations,  and  is  finally  tempered,  and,  in  this 
same  department,  tipped  with  iridium,  which  renders  the 
pen  point  stronger  and  more  durable  than  any  other  metal 
ever  mined.  It  is  said  that  in  this  department  are  made 
gold  pens  of  such  a  large  variety  of  sizes  and  styles  that 
the  exact  requirements  of  every  style  of  handwriting  "can 
be  fulfilled. 

Third  Floor. 

On  the  third  floor  are  departments  for  the  assembling 
of  the  parts;  the  chasing  or  engraving  of  the  rubber  hold 
ers,  and  the  mounting  with  gold  and  silver.  The  working 
capacity  of  'this  floor,  in  these  departments,  is  100  em- 
ployes, and  each  of  the  operations,  or  handlings  through 
which  the  pen  here  passes,  is  as  technical  and  careful  as 
those  of  the  formation  departments.  The  five  parts,  when 
carefully  assembled  to  fit  to  an  infinitesimal  fraction  of 
an  inch,  are  submitted  to  trained  hands — experts  in  the 
use  of  the  pen — to  test  the  quality  of  workmanship  sub- 
mitted to  them.  The  pens  before  leaving  this  department 
receive  the  trade  mark  of  the  manufacturers,  which  is  the 
permanent  guarantee,  and  has  built  the  enviable  reputa- 
tion connected  for  many  years  with  Waterman's  Ideal 
fountain  pen. 

The  basement  of  the  building  is  especially  fitted  with 
proper  ventilation  and  heat  for  the  storing  of  ink,  the 
storage  .capacity  being  10  carloads,  or  5,000  gross. 

The  interior  fittings,  such  as  work  benches,  etc.,  are 
planned  for  the  greatest  convenience  and  comfort  of  the 
employes.  On  each  floor  of  the  building  there  are  espe- 
cially constructed  fireproof  vaults,  and,  on  the  top  floor, 
two  large  rooms  of  exceptional  fireproof  qualities  for  the 
storage  of   the   finished   pens. 

Big  Advertisements. 

The  L.  E.  Waterman  Company,  Limited,  realizing  the 
excellent  position  of  its  plant  along  the  railroad,  has 
taken  advantage  of  the  advertising  possibilities  by  having 
constructed  on  the  roof  exceptionally  large  signs,  which 
are  particularly  worthy  of  mention.  They  are  140  feet 
in  length,  and  in  height,  the  diameter  of  the  globe  trade- 
mark is  22  feet,  the  letters  of  the  main  sign  being  about 
7  feet  high.  The  sign  can  readily  be  seen  from  up  the 
river  at  a  distance  of  about  five  miles. 

The  Canadian  headquarters  of  the  manufacturers  are 
located  at  No.  136  St.  James  Street,  Montreal,  with  a  large 
and  active  selling  force  under  the  management  of  the  sec- 
retary of  the  company,  E.  J.  Kastner. 


CALGARY. 


Two  Employes  Go  Into  Business  for  Themselves— Water- 
Man  Pens  Selling  Well. 

Calgary,  Dec.  1. — Fred.  Newell,  formerly  in  charge  of 
the  book  department  D.  J.  Young  &  Co.,  Limited,  has 
severed  his  connection  with  the  book  and  stationery  busi- 
ness, and  gone  into  other  lines  for  himself. 

Mr.  Wilkie.  who  for  some  time  has  been  manager  of 
the  wall  paper  department  of  Linton  Bros.,  has  left  then- 
employ  and  started  in  business  for  himself  at  Gleichen. 

H*  H.  Hebbs,  traveler  for  L.  E.  Waterman  Co.. 
Montreal,  was  in  the  city  this  week  on  his  way  to  the 
coast.  He  reports  that  the  sale  of  the  Waterman  Ideal 
Fountain  Pen  is  steadily  increasing,  and  expects  to  make 
a  record  this  trip. 

The  Alberta  Wholesale  Stationery  Co.  has  been  in- 
corporated at  Calgary,  with  the  following  officers  :  Pre- 
sident,   J.    J.    Young  ;    vice-president,    C.    W.    Peterson  ; 


The  Gravest  Mistake 

most  manufacturers  make  (and  most  dealers,  too)  is  in 
their  attitude  toward  goods,  especially  wall  paper. 

Three  out  of  four  manufacturers  will  go  to  every 
dealer  with  solicitation  to  "stock  my  goods,"  and  two 
out  of  every  four  dealers  will  proceed  to  buy  goods 
"for  stock." 

Stauntons  Wall  Papers  are  made  by  us  for  you  to 
sell,  not  stock.  Every  roll  of  it  is  sent  out  of  here 
designed  for  the  decoration  of  some  houseowner's 
walls — not  to  hold  your  racks  down  to  the  floor. 

This  difference  between  our  goods  and  others  is 
evidenced  most  clearly  by  the  universal  statement  of 
dealers  that  Staunton  papers  sell  again.  We  mean 
by  this,  really  sell  again,  at  dealers'  profits  ranging 
from  75  to  100  per  cent.  AND  UP. 

We  have  a  little  booklet  "B"  telling  more  of 
this  unusual  opportunity.  It's  yours  for  the  asking. 
Write  to-day. 

STAUNTONS 

LIMITED 

933  Yonge  Street, 

Toronto,  -  Ontario 


manager  and  secretary,  W.  R.  Davis  ;  treasurer,  E.  S. 
West  ;  directors,  A.  A.  Moore,  Alex  Clark,  C.  W.  Peter- 
son, J.  J.  Young,  Jas.  W.  Young,  E.  S.  West,  W.  Moun- 
tain. The  capital  stock  will  be  $50,000,  and  the  company 
started  on  November  1  with  a  fully  sorted  stock  of 
over  $30,000. 

W.  R.  Davis,  manager  of  the  new  company,  states 
that  the  company  has  been  formed  by  the  members  of 
the  Printers'  Board  of  Trade  of  Calgary,  the  object  be- 
ing to  reduce  the  volume  of  stock  carried  in  the  city  and 
give  to  the  local  printers  the  facilities  enjoyed  by  their 
confreres  in  other  cities,  which  have  wholesale  paper 
houses  established.  The  new  company  will,  it  is  hoped, 
release  a  lot  of  capital  at  present  tied  up  in  material 
and  reduce  the  waste  to  a  minimum.  For  the  present 
business  will  be  done  solely  in  printers'  supplies,  but 
later  on  they  hope  to  go  in  for  stationery  generally.  The 
company  has  taken  over  the  stocks  of  paper,  printing 
ink,  etc.,  in  the  city  at  a  valuation  which  forms  part  of 
the  paid-up  capital.  The  same  stock  will  be  sold  again 
to  the  printers,  the  regular  profit  being  charged  and  the 
net  profit  will  be  distributed  in  dividends. 

For  the  Christmas  trade,  no  book  could  be  more  ap- 
propriate than  "The  Enchanted  Hat,"  by  Harold  Mac- 
Grath,  which  McLeod  &  Allen  issued  on  November  20. 
It  is  daintily  printed  and  illustrated  and  contains  the 
clever  kind  of  a  story  for  which  MacGrath  is  noted. 

The  Copp,  Clark  Co.  have  been  experiencing  such  a 
strong  demand  for  the  "Masterpieces  in  Color"  series  of 
books,  published  by  T.  C.  &  E.  C.  Jack,  that  they  had  to 
cable  instructions  to  double  their  last  order.  The  titles  in 
greatest  demand  are  "Gainsborough,"  "Turner"  and 
■  •  Velasquez." 
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What    Men     and    Firms     in    the  Trade    are     Doing 

Members  of  the  Trade  Visiting  the  Wholesalers — Movements    of    the 
Travelers    —    Changes   in    Stores   —    Assignments    and     Removals. 


This    Month 


The  assets  of  the  Capital  Post  Card  Co.,  Ottawa, 
Ont.,  are  to  be  sold. 

Robert  J.  Jefis,  of  Saskatoon,  is  going  to  put  in  a 
stock  of  books  in  his  store. 

Clarence  Caldwell,  of  Dana  Estes  &  Co.,  Boston, 
was  in  Toronto  last  month. 

S.  E.  Mitchell,  stationer,  etc.,  Pembroke,  Ont.,  has 
assigned  to  Richard  Tew,   Toronto. 

Florence  Watson,  Harriston,  Ont.,  fancy  goods  deal- 
er, has  sold  out  to  Mary  F.   Edgar. 

N.  S.  Wilkin  &  Co.,  dealers  in  stationery,  eta., 
Montreal,   have  dissolved  partnership. 

Lillie  Fennell,  dealer  in  stationery  and  confectionery, 
Toronto,  has  been  succeeded  by  M.  H.  Hall. 

William  Copp,  of  the  Copp,  Clark  Co.,  is  expected 
back  from  the  Old  Country  about  December  15. 

Lou.  H.  Warnica,  of  the  Canada  Drug  &  Book  Co., 
Nelson,  B.C.,  lias  been  visiting  friends  in  Toronto. 

•L.   E.   Waterman   Co.,    Limited,  manufacturers  of  foun- 
tain  pens,    have   registered   for   the    Province   of   Quebec. 
John   L.    Connolly,      stationer,    of   Halifax,    Canada, 
was  buying  goods  in  the  New   York  market  last  month. 

Canada  Drug  &  Book  Co.,  Limited,  Nelson,  B.C., 
have  sold  their  book  and  stationery  business  to  W.  E. 
Davidson. 

J.  J.  Young  &  Co.,  Calgary,  late  agents  for  the 
Monarch  typewriter,  have  accepted  the  agency  for  the 
Underwood. 

The  Chicago  and  Western  United  States  manager  of 
The  Bookseller  and  Stationer,  J.  P.  Sharpe  has  his  head- 
quarters at  933-935  Monadnock  Block,  Chicago. 

Wesley  R.  Henders,  stationer  and  fancy  goods  dealer, 
Port  Arthur,  has,  assigned  to  Richard  Tew,  Toronto.  A 
meeting  of  creditors  was  held  on  the  19th  inst. 

E.  J.  Kastner,  manager  of  L.  E.  Waterman,  Ltd.,  of 
Canada,  visited  New  York  for  a  few  days  last  month  to 
confer  with  the  home  company  anent  certain  Christmas 
plans. 

AJ.  Hunter,  late  repairman  with  the  United  Type- 
writer Co.,  Ltd.,  of  Toronto,  has  accepted  a  position  as 
salesman  and  repairman  for  J.  J.  Young  &  Co.,  of 
Calgary. 

On  December  3,  the  Lawrence  Book  Store  opened  for 
business  in  North  Sydney  in  the  premises  recently  occu- 
pied by  James  Walsh  &  Co.  in  the  Salter  Block.  The 
store  has  been  thoroughly   renovated. 

W.  B.  Hadley,  manager  of  the  New  York  branch  of 
Cassell  &  Co.,  was  in  Toronto  last  week,  en  route  Co 
Chicago.  He  conferred  on  matters  of  policy  with  Man- 
ager Henry  Button  of  the  Toronto  office. 

Harry  W.  Anderson  has  purchased  the  stock  of  E. 
R.  Stiles  \&i  Co.,  Moncton,  and  will  conduct  a  first  class 
bookstore.  In  addition  to  the  present  stock  a  line  of 
toys  and  fancy  goods  will  be  added.  Mr.  Anderson  will 
make  considerable  improvement  in  the  premises.  A  par- 
tition will  be  torn  down,  giving  considerable  new  spacj 


to  the  store,  and  the  office  removed  to  the  rear.  vVhin 
completed  Mr.  Anderson  will  have  a  neat  store,  capable 
of  holding  quite  a  large  stock. 

Richard  H.  Court,  general  manager  of  Canada,  the 
weekly  newspaper  published  in  London,  which  endeavors 
to  interest  ithe  English  people  in  the  Dominion,  is  at  pre- 
sent on  a  visit  to  the  Canadian  branches  of  the  publication. 

The  faculty  and  students  of  the  Ontario  College  of 
Pharmacy  to  the  number  of  nearly  one  hundred  were  per- 
mitted to  view  the  printing  and  bookbinding  plant  of 
Warwick  Bros.  &  Rutter  in  full  operation  on  the  afternoon 
of  December  2. 

A  new  catalogue  of  the  Macmillan  publications  is  now 
ready.  This  latest  list  has  a  new  feature  which  the  trade 
will  find  helpful.  The  educational  section  has  been  classi- 
fied. The  miscellaneous  books  are  arranged  alphabetically 
as  before. 

R.  B.  Huestis,  who  has  been  New  York  and  Eastern 
United  States  manager  for  The  Bookseller  and  Stationer 
for  the  past  two  years  is  now  located  in  Rooms  622-624 
Tribune  Building,  New  York.  Mr.  Huestis  has  made 
many  friends  in  the  stationery  trade  in  his  territory. 

D.  S.  Gillies,  of  Buntin,  Gillies  &  Co.,  has  returned 
from  a  three  months'  trip  to  the  West,  going  as  far  as 
the  coast.  Mr.  Gillies  says  that  on  account  of  the 
bountiful  harvest  business  has  greatly  improved,  the 
merchants  being  optimistic  of  the  future,  and  things  are 
expected  to  boom  in  the   spring. 

Charles  J.  Musson,  president  of  the  Musson  Book 
Company,  returned  from  a  hurried  trip  to  the  Old  Coun- 
try on  November  24.  He  reports  that  British  publishers 
are  curtailing  their  lists  to  a  considerable  extent  for 
next  year.  At  the  Franco-British  Exposition  a  display 
of  bindings  made  by  the  Musson  Book  Co.  attracted 
much  attention  and  won  a  gold  medal. 

Stratford  is  about  to  lose  one  of  its  business  con- 
cerns in  the  Benson  Johnston  Co.,  Ltd.,  who  have  car- 
ried on  a  stationery  and  office  supplies  store  on  Downie 
Street  for  some  time.  The  company  will  remove  to 
Hamilton  about  January  1  and  will  there  carry  on  ex- 
clusively a  large  office  supplies  business.  The  stationery 
stock  in  Stratford  will  be  disposed  of  at  once. 

Huxtable  Bros.,  stationers  and  booksellers,  Govern- 
ment Street,  Victoria,  have  doubled  the  size  of  their 
store  by  taking  over  the  premises  of  the  Pacific  Coast 
Steamship  Company,  next  door.  The  firm  have  added 
some  $400  worth  of  fixtures  to  carry  the  stock  now  on 
hand  which  before  the  additions  was  not  displayed  as 
advantageously  as  is  now  the  case.  The  store  will  be 
further  enlarged  towards  the  rear  at  an  early  date,  and 
at  the  commencement  of  the  new  year  balcony  railing  is 
to  be  added  inside  the  store  for  the  purpose  of  enlarging 
the  lending  library,  which  now  numbers  several  thousand 
volumes.  '  Huxtable  Bros,  have  been  in  their  present 
store  for  the  past  three  years,  and  in  Victoria  for  just 
twenty  years. 

A  new  loose  leaf  company  has  recently  started  busi- 
ness in  Ottawa,  the  Lowe-Martin  Company,  12  Albert 
Street.     The  new  concern  has  just  completed  the  instala- 


34 


BOOKSELLER    AND     STATIONER 


tion  of  an  up-to-date  plant  for  the  manufacture  of  loose 
leaf  systems.  They  are  now  doing-  all  kinds  of  general 
printing  and  bookbinding,  as  well  as  turning  out  some 
very  fine  loose  leaf  systems.  E.  D.  Lowe,  one  of  the 
partners,  has  been  in  the  printing  business  for  2(i  years, 
while  T.  H.  Martin  is  a  practical  bookbinder  of  27 
years'  experience.  Both  gentlemen  were  connected  with 
the  Kolla  L.  Crain  Company,  Ottawa,  the  former  for 
four  and  a  half  years  as  sales  manager,  and  the  latter 
for  five  and  a  half  years  as  superintendent  of  their  fac- 
tory. Poth  are  popular  and  their  friends  will  be  glad 
to  see  them  go  ahead. 

John  Connor,  bookseller,  London,  died  on  December  3 
at  his  home,  389  Grey  Street,  after  a  long  illness,  borne 
with  wonderful  patience  and  resignation.  He  was  born 
in  Warrington,  England,  coming  to  Canada  in  1854,  and 
settling  first  in  Union,  Ont.,  and  later  moving  to  London, 
where  he  had  been  engaged  in  the  book  business  until  the 
beginning  of  this  year.  Early  last  winter  he  suffered  a 
severe  eold,  from  which  he  never  rallied,  the  end  coming 
this  morning,  when  he  passed  quietly  away  about  10 
o'clock.  For  many  years  Mr.  Connor  had  been  a  familiar 
figure  in  London  where  his  business  had  brought  him  in 
close  touch  with  the  bookloving  public,  and  where  his 
genial  and  kindly  disposition  endeared  him  to  all  with 
whom  he  came  in  contact.  He  is  survived  by  his  wife  and 
a  grown-up  family. 

MONTREAL. 


Stores  in  Holiday   Garb — How  the  Various   Firms    Are 
Showing  Goods — Novelties  in  Stock. 

Montreal,  Dec.  5. — All  the  book  stores  and  stationery 
shops  are  resplendent  with  holiday  goods.  Christmas 
gift  books,  calendars  and  cards  are  occupying  positions 
of  prominence  commensurate  with  their  importance  at 
this  season  of  the  year.  Every  year  marks  a  wonderful 
improvement  in  these  goods,  from  an  artistic  viewpoint. 
The  old  lurid  hues  so  universally  employed  in  the  make- 
up of  these  lines  are  giving  way  to  quieter  tones. 

Among  the  uptown  book  stores  Renoufs  are  showing 
attractive  lines  of  Christmas  goods.  They  report  a 
good  sale  of  the  "Jewelled  Ball,"  which  is  the  work  of 
a  Montreal  lady,  the  (Hon.)  Mrs.  Lionel  Guest.  They 
are  showing  a  particularly  fine  line  of  stationery  in  at- 


tractive boxes.  This  firm,  a  few  days  ago,  ran  a  book 
worm's  sale.  This  sort  of  a.  sale  consists  of  making  a 
pleasing  display  of  the  standard  works,  old  editions  and 
other  things  which  are  crowded  into  the  background  fre- 
quently by  the  current  publications,  and  giving  them 
attractive  prices.  Chapmans,  another  prominent  St. 
Catherine  Street  stationer  and  bookseller,  has  an  ex- 
ceptionally good  assortment  of  Christmas  magazines  and 
periodicals,   also  a  good  assortment  along  general  lines. 

Phelans,  also  on  St.  Catherine  Street,  have  their 
usual  excellent  display  of  post  cards  and  other  good 
lines.     Foster  Brown  has  many  new  lines  and  novelties. 

The  departmental  stores  are  making  big  displays. 
Scroggie's  have  a  fine  line  of  calendars  arranged  in 
booths,  the  exteriors  of  which  are  decorated  with  the 
calendars.  This  firm  have  an  agency  for  the  Wernicke 
elastic  bookcase.  Among  the  novelties  to  be  seen  there 
is  a  file  called  "My  Tidy  File,"  which  consists  of  a 
good  sized  notebook,  and  is  divided  and  classified  into 
engagements,  invitations  and  other  appointments  of  a 
lady.  Some  novel  note  paper  is  also  being  shown.  One 
sort  in  particular  consists  of  a  fine  grade  of  linen  paper 
with  a  small  picture,  embossed  in  the  upper  left  hand 
corner,  of  the  devil,  and  the  words  running  diagonally 
across  it,,  "Who  the  (the  picture)  is  this  from?"  This 
novelty  met  with  a  large  sale  in  London  and  the  copy- 
right is  the  property  of  Mr.  Mountford,  manager  of 
Scroggie's  book  and  stationery   department. 

Morgans  have  their  Christmas  calendars  displayed  in 
a  long  window  on  the  University  Street  side  of  their 
building.  This  window  show  is  comprehensive,  embrac- 
ing all  kinds  and  conditions  of  calendars.  Carsleys, 
Ogilvys,  Hamiltons  and  all  the  other  big  stores  are 
out   with   good   displays   this   month. 

The  six  best  selling  books  for  the  month  are,  "Holy 
Orders,"  "Peter,"  "Leaven  of  Love,"  "The  Jewelled 
Ball,"  "Great  Fight,"  "The  Riverman,"  and  the  follow- 
ing are  also  meeting  with  a  good  demand,  "Trail  of  the 
Lonesome  Pine,"  "Lewis  Rand,"  "By  Right  of  Pur- 
chase," the  "Testing  of  Diana  Mallory,"  "Further  Ex- 
periences of  an  Irish  R.M."  The  popular  edition  of 
"Letters  of  Queen  Victoria"  will  be  on  sale  shortly. — 
F.S.S. 

<$> 

L'Original,  dealers  in  post  cards,  etc.,  Montreal,  have 
assigned   to    A.    Desmarteau,   Montreal. 


THE  REASON 


is  plain  why  tHe  Hurd  papers  are  so  popular  witH  discriminating  and 
careful  buyers.  It  is  tHe  result  of  merit  based  on  tHe  best  quality  of  stocK, 
latest  and  attractive  styles,  and  perfect  worhmanship  and  service,  all  of 
wHicH  mean  Honest  value.  We  maintain  tHat  tHese  papers  Have  no 
superiors  and  tHe  proof  is  in  tHe  papers  themselves.  In  Handling'  our 
papers  you  are  sure  to  be  rig'ht,  for  behind  all  is  our  guarantee  in  every 
particular. 


Dance    orders    with,    the   'Trianon    effect    are    the    newest    and    most 
attractive      for     this     season.  We     havo     them      in      five     shades. 

GEO.  B.  HURD  CSL  CO. 
Fine   Paper  MaKers 

425  CO.  427  Broome  Street,  New  Yorh,  U.S.A. 
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What  the  Wholesalers  and  Manufacturers  are  Offering 


Doing  Big  Crayon  Business. 

Extensive  reports  from  the  United  States  would  seem 
to  indicate  a  gradual  return  to  the  normal  conditions  of 
trade  which  prevailed  prior  to  the  recent  depression. 

Many  firms  engaged  in  various  lines  of  business  report 
increased  sales  during  the  months  just  passed.  Among 
their  number  may  be  included  the  Standard  Crayon  Mfg. 
Co.,  makers  of  the  celebrated  "Falcon"  crayons.  This 
firm  have  shown  their  good  faith  in  the  present  and 
future  business  outlook  by  the  instalation  of  new  machin- 
ery and  the  addition  of  new  and  profitable  lines  to  their 
already  large  and  attractive  stock.  Their  capacity,  too,  is 
increased  by  reason  of  their  factory's  close  proximity  to 
the  best  source  of  supply.  As  freight  rates  enter  large- 
ly into  the  cost  bo  the  jobber  their  situation  near  the 
border  line  is  an  advantage  that  the  Canadian  trade  would 
do  well  to  consider. 

The  Standard  Crayon  people  are  going  to  cater  especi- 
ally to  Canadian  trade,  and  they  promise  prompt  and  sat- 
isfactory service  to  any  of  the  trade  that  may  deal  with 
them. 
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OLD  HAMPSHIRE 
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riAdt-  A  Little  Belief  Thqr\  Vfc<p\y  Ncccy.ra.ry,' 
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Advertising  Cut—  Buntin,  Gillies  &  Co. 
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Advertising  Cut —  Buntin,  Gillies  &  Co. 


Advertising  Cut  —  Buntin,  Gillies  &  Co. 

Newspaper  Advertising. 

Newspaper  advertising  is  the  surest  and  quickest 
method  of  drawing  local  trade.  Reading  the  newspaper 
is  as  much  a  part  of  our  everyday  life  as  sleeping  and  eat- 
ing. It  is  a  rare  person  who  does  not  at  least  glance 
through  his  daily  paper.  For  this  reason  your  "ad" 
goes  right  to  your  man.  and  at  a  time  when  he  is  in  the 
best  position  to  listen.  More  people  will  read  your  news- 
paper advertisement  than  you  could  possibly  hope  to  at- 
tract by  the  strongest  window  displays  and  personal  sales- 
manship. Experience  has  taught  us  that  the  dealer  must 
go  after  his  trade  and  not  wait  for  it  to  come  to  him. 

Buntin,  Gillies  &  Company,  Hamilton,  are  willing  to 
supply,  free  of  charge,  to  those  who  will  use  them,  news- 


paper electros  of  their  lines  of  fine  stationery,  Dimity, 
Dutch  Fabrik  and  Old  Hampshire  Bond,  cuts  of  which 
are  shown  herewith.  Retailers  should  be  quick  to  take 
advantage  of  this  offer. 

The-God-of-Things-as-They-Ought-to-Be. 

People  are  more  superstitious  than  they  are  willing  to 
acknowledge,  if  one  may  judge  by  the  popularity  and 
persistence  of  mascots.  It  is  good  form  to  laugh  at  lucky 
omens,  but  the  very  man  who  laughs  will  look  half  an 
hour  for  a  four-leaf  clover  if  he  happens  to  find  himself 
in  a  field.  And  if  a  man  were  persuaded  that  he  could  find 
a  charm  that  would  ward  off  evil  influences  and  bring  him 
out  on  the  plain  road  of  joy  and  prosperity,  he  would 
buy  that  charm,  no  doubt,  even  if  it  cost  him  half  his 
fortune. 

Of  all  the  modern  mascots,  from  rabbit's  feet  to  swas- 
tikas, perhaps  the  queerest  is  "Billiken,"  a  grinning  little 
Japanese  image  who  has  become  the  craze  in  Chicago,  and 
is  invading  the  entire  country. 

It  is  a  curious  study,  and  a  curious  story  how  this 
heathenish  imp  has  worked  his  way  into  popularity,  so 
that  within  a  few  months  after  he  was  first  heard  of  his 
name  and  his  face  are  familiar  to  hundreds  of  thousands 
of  people. 


BILLIKEN 

Beg.  TT.  S.  Patent  Office  Copyright,  1908 
Bv  The  Craftsman's  Guild. 
The  Billiken  Co.,  Chit-ago. 

Tt.e-God-of-Thin4s-As-They-Ou4ht-To-Be. 

Tickle  His  Toes  and  See  Him  Smile. 

Originally  "Billiken"  was  the  whim  of  a  Kansas 
City  school  girl,  Miss  Florence  Pretz,  who  had  unaccount- 
able and  fantastic  desires  to  draw  Japanese  sketches  when 
her  teacher  thought  she  ought  to  be  learning  her  lessons. 
Little  Florence  wanted  to  come  to  Chicago  and  be  a 
famous  artist.  While  she  was  dreaming  of  this  she  was 
busy  with  her  pencil,  and  now  and  then  modelled  in  clay. 
She  had  seen  a  few  of  the  popular  "smile"  placards — 
"Keep  Smiling."  "Wear  a  Smile."  "Come  and  Take  a 
Smile  with  Me,"  and  perhaps  even  that  profane  legend 
which  says,  "Smile,  D n,  You,  Smile" — and  so  one  day- 
she  decided  to  imprison  the  very  spirit  and  quintes- 
sence of  the  smile  in  clay.  Her  Oriental  impulse  got  the 
better  of  her,  and  so  she  made  "Billiken"  and  set  him  up 
for  a  mascot. 

Miss  Pretz  christened  "Billiken,"  and  called  him  "the 
god  of  things  as  they  ought  to  be,"  and  her  friends  all 
agreed  that  he  was  the  "cunningest"  thing  they  ever  saw, 
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and  ought  to  bring  her  good  luck  a  plenty.  One  of  these 
girl   friends   came   to   Chicago,   bringing   Billiken,   or   his 

duplicate,  with  her.  She  had  such  astounding  luck  that 
she  began  to  believe  that  the  little  Japanese  imp  really 
had  something  to  do  with  it.  She  began  to  show  the  image 
about  the  city,  and  nearly  everybody  wanted  one.  People 
also  began  to  buy  the  queer  little  Japanese  sketches  of 
the  little  girl  back  in  Kansas  City,  and  the  first  thing 
Miss  Pretz  knew  the  way  was  opened  up  for  her.  too,  to 
come  to  Chicago  and  to  fame. 

It  is  always  hard  to  tell  just  how  and  why  a  fad  gets 
started,  but  "Billiken"  became  a  fad.  He  was  not  only 
irresistibly  comical,  but  the  people  who  got  him  were 
ready  to  declare  that  he  was  a  real  mascot  and  that  he 
brought  good  luck. 

The  two  girls  in  their  modest  studio  in  Highland  Park 
had  no  business  sense,  of  course.  They  didn't  know  how 
to  promote  anything,  and  they  had  no  intention  of  mak- 
ing a  commodity  out  of  "Billiken." 

But  the  grinning  little  imp  acted  as  his  own  press 
agent.  As  soon  as  the  newspaper  people  saw  him  they 
realized  that  he  would  make  a  good  story,  whatever  his 
good  luck  qualities  might  be,  and  after  that  the  fame  of 
"Billiken"  was  secure.  He  grinned  from  shop  windows. 
He  turned  up  his  little  toes  in  hotels  and  theatre  lobbies. 
Worried  stenographers  put  him  on  top  of  the  desk  beside 
the  typewriter,  so  that  the  boss  would  look  at  him  and  for- 
get the  early  morning  grouch.  He  found  his  way  into  the 
boudoirs  of  society  girls  and  into  the  dingy  fastnesses  of 
hall  bedrooms.  People  that  couldn't  or  wouldn't  buy  him 
were  beguiled  into  laughing  with  him.  He  was  the  "god 
of  things  as  they  ought  to  be,"  and  was  ready  to  smile 
his  prettiest  at  every  soul  that  stood  before  him. 

"Billiken"  can  be  obtained  from  the  Billiken  Sales 
Co.,  Centre  Street,  N.Y.,  or  the  Billiken  Co.,  Old  Colony 
Building,,  Chicago. 


Non-Corroding  Pens      Warwick  Bros.  &  Rutter. 

Radium  Pens. 

The  illustration  shows  a  box  of  the  new  radium  tipped 
pens  handled  by  Warwick  Bros.  &  Rutter.  This  is  purely 
an  office  pen  comprising  six  numbers,  including  a  mani- 
fold round  point  and  round  point  stub.  The  durability  of 
the  radium  finish  on  the  pen  prevents  corroding. 

Fountain  Pen  Clip. 

The  modem  "B"  clip  is  claimed  to  be  the  best  adjust- 
able fountain  pen  and  pencil  clip  ever  placed  on  the  mar- 
ket.    The  ball  on  the  end  firmly  grips  the  pocket,  yet  can- 


Safety  Pocket  Clip—  Buntin,  Gillies  &  Co. 

not  injure  the  finest  fabric.  The  clip  can  be  adjusted  to 
fit  any  size  of  pen,  and  any  thickness  of  cloth.  For  sale 
by  Buntin,  Gillies  &  Co.,  Hamilton  and  Montreal. 

37 


Tally  Card  Punches. 

There  is  always  a  demand  during  the  winter  months 
\'<n-  tally  punches.  Buntin.  Gillies  &  Co.,  Hamilton,  are 
showing  a  line  which  for  two  reasons  is  proving  a  fasl 
seller.  It  is  a  high-grade  article  at  a  reasonable  price,  and 
it  has  a  reservoir  to  catch  the  clippings.  Every  house- 
keeper will  appreciate  this  latter  feature,  which  saves 
work   the  next    morning.     The   illustration   -hows   No.   260 


Card  Punch  with  Receptacle- Buntin,  Gillies  &  Co. 


punch    with    reservoir,   price  $2.40  per   dozen.     No.   250, 
without   reservoir,  costs  .+2.00  per  dozen. 

Artistic  Lines  From  Tuck's. 

With  their  accustomed  generosity  Raphael  Tuck  & 
Sons  Co.,  9-17  St.  Antoine  Street,  Montreal,  have  fav- 
ored the  Bookseller  and  Stationer  with  a  parcel  of  sam- 
ples of  their  latest  productions  in  calendars,  Christmas 
cards  and  Christmas  post  cards.  It  seems  almost  un- 
necessary to  expatiate  on  the  beauty  and  excellence  of 
these  goods.  The  trade,  and  not  only  the  trade,  but  the 
public  as  well,  are  so  familiar  with  Tuck  calendars  and 
cards  that  it  is  almost  superfluous  to  state  that  these 
samples  are  beautifully  conceived  and  perfectly  carri2d 
out. 

The  various  Tuck  lines  are  all  redolent  of  Christmas. 
Santa  Clans  and  Father  Tuck  might  almost  be  consid: 
ered  as  synonymous,  for  both  are  symbolical  of  the 
Christmas  spirit.  If  the  trade  are  particularly  anxious 
to  catch  just  the  right  holiday  flavor  in  their  stores 
they  can  readily  do  so  by  displaying  the  Tuck  calendars 
and  other  good   things  around  their  premises. 

A  new  conception  is  a  calendar  giving  a  reproduction 
of  a  celebrated  masterpiece  for  every  week  in  the  year, 
and  a  space  for  daily  memoranda. 

Then  there  is  "Father  Tuck's  Annual,"  that  famous 
volume  of  pictures,  songs  and  stories  for  the  little  folks 
that  returns   with   perennial    delight   year  by  year. 

Singling  out  a  few  of  this  year's  specialties,  mention 
might  be  made  of  the  Canadian  designs.  There  is'  "Win- 
ter Sports  in  Canada"  calendar,  with  three  leaves,  on 
which  are  shown  snowshoeing,  skating  and  hockey  scenes 
in  colors.  The  "Canadian  Sports"  calendar  has  also 
three  leaves,  depicting  skiing  and  tobogganing.  "Canada 
Day  by  Day"  is  a  block  calendar  with  quotations  and 
records  of  imperial  events  for  every  day  in  the  year. 

Visiting  Cards. 

Buntin,  Gillies  &  Co.,  Limited,  have  just  received  a 
new  range  of  visiting  cards  and  are  offering  them  for  the 
Christmas  and  winter  trade.  These  cards  are  all  cut  by 
hand,  which  process  leaves  the  edges  flat  and  smooth,  not 
rough  like  ordinary  machine  cut  cards.  The  line  comprises 
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three  grades:  Regent,  thick  or  thin,  in  gents'  and  ladies' 
sizes,  a  cheap  but  good  card  packaged  in  fifties.  Mayfair, 
a  better  card  than  the  Regent,  one  weight  only,  in  three 
sizes,  and  Belgravia,  a  very  fine  ivory  card,  packed  one 
hundred  in  a  neat  and  handsome  box  with  padded  top. 
Samples  will  be  mailed  on  request. 

A  New  "Clutch"  Pencil. 

The  L.  E.  Waterman  Company,  Limited,  who  are  con- 
stantly improving  present  writing  devices,  have  recently 
brought  out  a  new  pencil,  known  as  the  "Clutch"  Pencil, 
which  is  a  marked  improvement  upon  the  propelling 
pencil,  which  is  unsatisfactory  if  much  writing  is  to  be 
done,  owing  to  the  fact  that  the  lead  does  not  remain  sta- 
tionary, but  with  the  motion  in  writing  gradually  works 
into  tiie  holder.  The  "Clutch"  Pencil  does  not  do  this. 
To  adjust  the  lead  for  writing,  the  top  of  the  pencil  un- 
screws, releasing  the  lead,  so  that  it  may  be  drawn  out 
of  the  pencil  to  the  required  distance.  The  top  is  then 
screwed  tightly,  and  the  lead  is  perfectly  firm  for  any 
amount  of  writing,  without  the  trouble  of  constantly  ad- 
justing the  point.  These  pencils  are  of  sterling  silver, 
chased  in  different  patterns. 

A  Mammoth  Waterman's  Ideal. 

One  of  the  most  interesting  occasions  of  the  Carnival 
of  the  Mystique  Krewe  of  Ka-noo-no,  at  Syracuse,  N.Y., 
was    the    Commercial    Float    Parade    on    September    15th, 


bottle,   touching  neither   mouth   or  neck.     It   is   made   of 
frosted  aluminum. 

Another  similar  article  is  a  safety  aluminum  ink  bottle 
which  is  non-spillable,  and  does  away  with  evaporation. 
The  opening  in  the  bottle  is  fitted  with  a  rubber  cork 
which,  besides  preventing  leakage,  makes  a  soft  pad  for 
the  nib  to  rest  on  when  inking  the  pen. 

Valentine  &  Sons  Pub.  Co. 

Valentine  &  Sons,  Montreal  and  Toronto,  are  showing 
an  attractive  novelty  this  month  in  the  shape  of  a  little 
mail  bag,  about  4  by  2y2  inches  in  size,  containing  a  small 
booklet  of  views  of  Montreal.  The  pictures,  although 
small,  are  remarkably  clear,  and  are  made  by  the  collo- 
type process.  This  firm  are  also  showing  a  line,  which 
should  appeal  to  all  patriotic  Canadians,  "Scenic  Sieges 
and  Battlefields  of  French  Canada."  Among  other  things 
of  especial  importance  at  this  time  of  the  year  are  their 
private  Christmas  greeting  cards  and  folders. 

Of  these,  this  firm  have  a  very  fine  selection  displaying 
artistic  value  and  good  taste. 


SCRIBNER'S  FOR  JANUARY. 

Scribner's  Magazine  for  January  will  contain  the  first 
instalment  of  a  serial  novel  entitled,  "John  Marvel,  As- 
sistant." by  Thomas  Nelson  Page.    Mr.  Page  will  »e  lov- 


A  Winning  Float. 


which  occasion  attracted  to  Syracuse  approximately  250,- 
000  strangers. 

C.  E.  Woh-ott,  owner  of  Woleott's  Bookshop  of  that 
city,  took  occasion  to  enter  into  the  float  parade  with  a 
demonstration  which  proved  to  be  very  interesting  and 
entertaining. 

The  L.  E.  Waterman  Company  loaned  to  Mr.  Wolcott 
one  of  their  21-foot  Filigree  pens,  which  was  placed  upon 
a  float  drawn  by  four  horses,  and  resting  upon  a  globe 
representing  the  familiar  trade-mark  of  the  manufactur- 
ers. Mr.  Wolcott  was  the  first  customer  in  the  Empire 
State,  outside  of  the  metropolitan  district,  to  sell  Water- 
man's Ideal  Fountain  Pens. 

From  those  who  visited  the  city  on  this  occasion  it  is 
learned  that  the  display  was  interesting  in  connecting  the 
thought  of  the  many  who  traveled  to  Syracuse  with  the 
100-foot  pens  displayed  along  the  New  York  Central  lines. 
by  the  L.  E.  Waterman  Company. 

New  Mucilage  Bottle. 

The  "Perfect"  mucilage  bottle  has  lately  been  added 
to  the  stock  of  Buntin,  Gillies  &  Co.,  Hamilton  and  Mont- 
real. This  is  a  neat  and  clean  mucilage  container. 
The  moisture  from  the  water-reservoir  prevents 
gumming  and  thickening  by  evaporation.  The 
handiness  of  the  cap  and  brush  combined  is  a  commend- 
able feature.     The  loose  cap  rests  on  the  shoulder  of  the 


ingly  remembered  for  his  sympathetic  and  masterly 
stories,  "Red  Rock"  and  "Marse  Chan."  Of  special  in- 
terest to  Canadians  is  the  notable  contribution  entitled, 
"England  and  the  English,  from  an  American  Point  of 
View."  Full  of  keen  observation — free  from  satire,  and 
sure  to  excite  discussion  on  both  sides  of  the  Vtlantic 
The  number  is  superb  artistically  and  contains  many 
short  stories,  poems,  etc. 


NEW  HOME  FOR  LIBRAIRIE  BEAUCHEMIN,  LTD. 

As  announced  in  the  November  issue  of  Bookseller 
and  Stationer,  Librairie  Beauchemin,  Limited,  Montreal, 
with  wholesale  headquarters  at  256  St.  Paul  Street,  and 
an  important  retail  store  at  18  Notre  Dame  Street  west, 
will  shortly  consolidate  their  business  in  enlarged  prem- 
ises at  81   St.    James   Street,   Montreal. 

This  address  comprises  two  buildings  with  a  front- 
age of  42  feet,  and  a  depth  of  90  feet,  running  up  to 
Fortification  Lane.  The  building  is  rapidly  being  re- 
novated, and  they  will  occupy  the  entire  six  storeys  and 
basement. 

The  main  floor  will  be  given  over  to  a  wholesale 
sample  room,  and  a  display  of  their  numerous  lines  of 
office  fixtures  and  devices.     Up-to-date  multiplex  fixtures 
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The  'Daily  Mail'  Year 
Book  for  1909  is  now 
ready  and,  as  in  former 
years,  will  again  take  its 
place  as  "The  Biggest 
Sixpenny  worth  in  the 
world" 
Booksellers 

d  The     1909    Edition    contains 

^1  ^\A7'C)—  several  important  articles  by  specia- 
lists on  various  subjects,  with 
striking  diagrams    and   illustrations, 

fand  is  exhaustively   indexed. 
(X  For    convenience  of  reference 

•      1  the  huge  mass  of  information  which 

(^  LllC^lV*-  oCLl\31      tne   book   contains  is   divided  into 

Wthe  following  sections :  — 
£>Gl  Sociai  Questions. 

i  I  I  Commercial  Questions. 

C   LU   L  JV    CU  Financial  Questions. 

with      t  hi i  q       Navy  ^'i005, 

Willi  LlllO  Foreign  Questions. 

I  /K       I  Political  Questions. 

llllC.  lYLl*-  Educational  Questions. 

v  e  r  t  i  s  i  n  v     Army  Ouestions 

VtlUOlllg  The  Colonies. 

Kpipirr^y*     |  Yf^f*  Everyone    should    possess   this 

_  indispensable    Reference     Book 

on  applica-  IT  STANDS  ALONE  AT 

A    JT  THE    PRICE --a    marvel     of 

J"1/"yp|  cheapness  and  compactness. 
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will  be  used,  and  this  floor  is  expected  to  be  one  of  the, 
most  attractive  in  the  country. 

The  retail  book  business  will  occupy  the  first  floor, 
and  the  modern  arrangement,  according-  to  classes,  of 
books  will  be  followed  up.  The  wholesale  import  sample 
room  will  also  be  on  this  floor. 

The  basement  will  bo  utilized  for  the  shipping  and 
receiving  room,  and  the  balance  of  the  building  used 
for  their  stock  of  stationery,  exercise  books,  religious 
articles,   etc.,   etc. 

When  the  entire  building  is  completed  and  fitted  up 
Bookseller  and  Stationer  will  show  complete  illustra- 
tions. 


WINNIPEG. 


Christmas  Trade  Booming — Western  News  Agency  Moves 
— Russell  Lang's  Plan  to  Sell  Books. 

Winnipeg  Dec.  3,  1908. — Christmas  trade  is  booming 
now  and  has  been  active  for  two  or  three  weeks  past. 
Winnipeg  and  the  West  have  passed  through  a  short 
period  of  depression,  and,  with  the  return  of  prosperity, 
retail  business  in  the  city  is  showing  a  big  increase.  The 
increase  in  holiday  business  is  a  sure  indication  of  the  im- 
provement in  business  conditions  as  compared  with  a 
year  ago. 

»  The  first  of  December  found  another  retail  store  mov- 
ing from  Main  Street  to  Portage  Avenue.  The  Western 
News  Agency,  a  retail  firm,  handling  books  and  stationery. 
but  making  a  specialty  of  British  periodicals,  have  moved 
from  Main  Street  to  the  Grundy  Block  on  Portage  Avenue, 
formerly  occupied  by  the  Ideal  House  Furnishers,  Ltd. 
There  is  a  growing  demand  for  British  periodicals  in 
Winnipeg,  and,  with  an  improved  location,  the  Western 
News  Agency  should  increase  their  business. 

Russell  Lang  &  Co.  have  for  some  time  been  pushing 
I  heir  book  sales  by  publishing  each  mouth  a  little  booklet 
giving  the  titles  and  prices  of  the  new  books  received,  to- 
gether with  a  few  descriptive  paragraphs  giving  their 
customers  information  as  to  the  character  of  the  books. 
These  booklets  are  sent  out  to  their  customers  and  result 
in  many  book  sales. 


TROUBLE  AT  SAULT  STE.  MARIE. 


Booksellers  Complain  That  Customs  Officials  Are  Lax  in 

Protecting  Canadian  Copyrights — Association 

Takes  Up  the  Matter. 

On  November  25,  the  secretary  of  the  Canadian  Bonk. 
Stationery  and  Publishing  Trades'  Association  was  noti- 
fied that  the  regular  trade  in  Saulte  Ste.  Marie  was  suffer- 
ing from  the  illegal  importation  across  the  river  of  for- 
eign editions  of  Canadian  copyrights.  These  books  were 
being  sold  at  prices  which  could  not  be  met  by  the  book- 
sellers handling  the  authorized  editions. 

As  prompt  action  was  necessary,  the  following  letter 
was  immediately  despatched  to  Ottawa: 

Toronto,  November  25,  190S. 
Department  of  Agriculture,  Copyrighf  Branch. 
Ottawa,  Ont. 

Dear  Sir:  Complaint  has  ben  received  to-day  from 
Sault  Ste.  Marie  thai  copies  of  United  States  editions  of 
Canadian  copyright  books  are  being  bought  in  across  the 
river  without  any  effort  being  made  on  the  part  of  the 
Government   officials  to  keep  them  out.  As  the  Christmas 


season  is  almost  here,  and  as  this  is  the  time  of  the  year 
when  booksellers  do  their  best  business,  we  appeal  to  you 
in  the  interests  of  the  trade  to  take  prompt  action  to  keep 
out  these  foreign  books. 

It  is  possible  that  books  are  being  brought  in  at  other 
points  along  the  border  to  the  detriment  of  legitimate 
trade. 

The  publishers  and  booksellers  unite  in  requesting  you 
to  send  out  a  warning  to  such  officials  as  should  prevent 
this  importation,  cautioning  them  to  be  on  their  guard  and 
to  protect  Canadian  copyrights. 

Your  immediate  attention  to  this  request  will  be  great- 
ly appreciated.  Yours  faithfully, 
BOOKSELLERS'  AND  STATIONERS'  ASSOCIATION. 
The    following    reply    was    received    from    Ottawa, 
showing  that  the  department  has  taken  action. 

Ottawa,  November  28,  1908. 
Secretary  the  Booksellers'  and  Stationers'  Association, 
10  Front    Street  East,  Toronto. 

Sir:  I  have  the  honor  to  acknowledge  receipt  of  your 
letter  of  the  25th  inst.,  complaining  that  copies  of  United 
States  editions  of  Canadian  copyright  books  are  being  un- 
lawfully imported  at  Sault  Ste.  Marie. 

In  reply,  I  am  to  state  that  the  Collector  of  Customs 
at  Sault  Ste.  Marie  has  been  requested  to  bring  the  matter 
to  the  attention  of  his  officers  and  instruct  them  to  exer- 
cise greater  precaution  in  dealing  with  importations  of 
such  goods. 

I  have  the  honor  to  be,  sir,  your  obedient  servant, 
ASSISTANT   COMMISSIONER   OF  CUSTOMS. 


BERLIN. 


Interesting    Items    From    a    Live    Town — Extension    to 
Weaver's  Store — Big  Sale  of  Popular  Mechanics. 

Berlin,  Dec.  1. — Holiday  trade  has  not  been  quite  as 
brisk  during  the  last  few  weeks  as  in  the  same  period 
last  year,  but  it  has  shown  improvement  since  the  20th, 
especially  in  the  sale  of  books.  The  best  sellers  have 
been  Knowles'  "Web  of  Time,"  "Diana  Mallory,"  and 
"Sowing  Seeds  in  Danny." 

A  forty-foot  extension  is  nearing  completion  at 
Weaver's  bookstore  and  an  alteration  sale  is  causing  quite 
a  commotion  there. 

James  C.  Jaimet,  who  recently  entered  the  ictail 
shoe  business  at  Watford,  did  not  find  things  to  his 
liking  there,  and  took  the  first  opportunity  of  selling  out 
again.  He  is  back  at  his  old  post  as  manager  of  the 
Waterloo  store  of  F.  I.  Weaver  So  Co. 

A  new  technical  book,  which  is  catching  on  pretty 
well  here,  and  which  is  something  altogether  new,  is 
"Abbreviated  Longhand,"  by  Angus  B.  Weaver,  of  Buf- 
falo. The  new  system  is  a  sort  of  a  cross  between  short- 
hand and  longhand,  and  is  designed  to  meet  the  require- 
ments of  those  who  do  not  wish  to  go  in  for  steno- 
graphy, but  to  whom  speed  in  writing  is  a  valuable  con- 
sideration. The  simplicity  of  the  system,  together  with 
the  ease  and  short  time  in  which  it  can  be  mastered, 
makes  the  book  a  ready  seller.  It  is  being  handled  for 
Canada  by  Wm.   Briggs. 

.1.  P.  Bender  is  making  a  specialty  of  pictures  in  his 
window  displays.  At  Weaver's  a  window  of  Eaton-Hurl- 
but  Christmas  papeteries  is  eliciting  much  favorable  com- 
ment. 

A  paying  field  of  operation  in  newsdealing  is  the  sale 
of  that  hustling  and  altogether  excellent  publication, 
"Popular  Mechanics."  An  evidence  of  what  can  be  done 
by   pushing   it  is   evidenced  here  by   the   fact   that  F.     T. 
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Weaver  &  Co.  have  worked  up  their  monthly  sales  of  this 
magazine  to  about  fifty  copies. 

The  handling  of  talking  machines  has  been  adopted  by 
every  bookstore  in  the  two  towns  of  Berlin  and  Water- 
loo. Those  handling  Edison  machines  find  themselves 
obliged,  in  order  to  get  them  after  January  1st,  to  dis- 
continue the  sale  of  all  other  makes  of  cylinder  machines 
and   records. 

The  publishers  of  the  Saturday  Evening  Post  have  a 
man  conducting  a  campaign  here  and  boys  of  all  ages 
cover  the  town  with  the  paper  directly  after  the  supply 
reaches  town.  The  booksellers  have  not  been  active  in 
the  sale  of  this  publication,  owing  to  the  fact  that  they 
have  to  handle  it  from  the  news  company  on  a  non-re- 
turnable basis,  and  the  feeling  they  have  always  had  that 
the  Post  publishers  have  never  been  over  zealous  in  their 
efforts  on  behalf  of  the  trade. 

The  sale  of  the  Christmas  Globe  is  going  to  be  con- 
siderably in  excess  of  that  of  last  year. 


BROUGHT  BUSINESS  FROM  ALABAMA. 


How  An  Ad  in  The    Bookseller    and    Stationer  Brought 
Business  to  a  Toronto  Firm  From  Mobile,  Alabama. 

Here  is  a  case  in  which  an  advt.  not  only  brought  busi- 
ness, but  it  had  the  effect  of  renewing  an  acquaintanceship 
which  had  lapsed  sixty  years. 

Richard  Brown,  of  I  lie  Brown  Bros.,  wholesale  station- 
ers, Toronto,  recently  received  a  letter  from  a  man  in 
Mobile,  Alabama,  asking  the  firm  to  forward  a  sample 
of  a  certain  style  of  leather  purse.  It  appeared  that  the 
writer  had  not  been  able  to  secure  a  satisfactory  article 
down  South,  so  he  wrote  to  the  Brown  Brothers. 

How  did  he  first  learn  about  the  Toronto  firm?  That 
is  the  question  which  made  Mr.  Brown  curious,  so  he 
wrote  back  for  information.  The  letter  he  received  in 
reply  was  to  the  effect  that  the  writer  had  seen  Brown 
Bros.'  advt.  in  Bookseller  and  Stationer.  That  told  him 
where  he  conld  obtain  the  purse  he  wanted.  Then  his 
memory  busied  itself  to  good  purpose  and  he  arrived  at 
the  conclusion,  which  happened  to  be  correct,  that  the 
Browns,  of  Toronto,  and  the  family  with  whom  his  own 
people  had  been  acquainted  in  the  Old  Country  over  half 
a  century  ago,  were  one  and  the  same. 

"We  have  used  The  Bookseller  and  Stationer  ever 
since  it  was  first  issued,"  (twenty-four  years  ago)  Mr. 
Brown  states,  "and,  had  it  not  been  for  the  big  tire,  we 
would  have  the  complete  files  to  this  day." 

All  of  which  goes  to  show  that  it  is  hard  to  define  the 
limits  of  an  ad's  working  sphere. 


"GOLD  MEDAL"  Carbon  Paper. 

The  John  Underwood  Company,  Toronto,  are  meeting 
with  unusual  success  from  the  trade  with  their  "Gold 
Medal"  brand  of  carbon  paper  and  ribbons.  They  attri- 
bute their  increased  sales,  not  only  to  their  very  reason- 
able quotations,  but  to  the  excellent  qualities  which  the<" 
sjoods  possess,  owing  to  their  careful  and  thorough  manu- 
facture which  insures  every  possible  advantage  to  t lie 
consumer.  Besides  this,  there  is  an  iron-bound  guarantee 
behind  them  which  counts.  Not  a  sheet  of  carbon  or  box 
of  ribbon  is  sold  without  this  assurance.  A  unique  fea- 
ture in  the  packing  of  their  carbon  paper  is  the  conveni- 
ence of  the  box  in  which  they  are  sold.  It  is  a  flat  open- 
ing box  rendering  the  sheets  easy  to  get  at  and  will  be 
greatly  appreciated  by  busy  stenographers.     The  imprint 


of  the  brand,  too;  is  unusual.  Instead  of  being  printed  in 
ink,  it  is  embossed  on  the  top  sheet  of  the  carbon  folder. 
This  gives  it  a  distinctive  and  attractive  appearance  and 
should  make  a  good  impression  on  the  customer.  Book 
seller  and  Stationer  saw  also  a  groat  variety  of  carbons 
which  were  new  to  us. 


SPENCERIAN 

STEEL  PENS. 

The  Standard  Brand  in  United  States  for 
over  fifty  years,  among  expert  and  careful 
writers,  and  recognized  by  accountants 
and  correspondents  as 

THE  BEST 

Works:  BIRMINGHAM,  ENGLAND 

Imported  by  all  the  leading  stationers  in 
Canada. 

Proprietors  :  Spcnccrian  Pen  Co.,  New  York 


IMPORTANT 


Dear  Mr.  Stationer, 

Please  take  note  that  the  renowned 
Waverley  Pen— the  Boon  and  Blessing- 
can  now  be  obtained  as  a  Fountain  Pen, 
with  massive  1 4-ct.  gold  Waverley  nib, 
iridium  pointed.  Trade  prices  and  illustrated 
lists  sent  on  application,  per  return  mail. 

Faithfully  yours, 

Waverley  Works,    MACNIVEN  &  CAMERON, 

Edinburgh  Limited 


'At\V\«\tV, 


'l^W%WW%V%%«V%%V 


The  most  popular  pens  are 

ESTERBROOK'S 


MADE  IN  ALL  STYLES 


Fine  Points,  Ai,  128,  333. 
Business,  048,  14,  130. 

Broad  Points,  312,  313,  314. 
Turned.up  Poims,  477,  531,   1876. 


CANADIAN    AGENTS: 

THE    BROWN  BROS,  limited 

TORONTO. 
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A  YOUNG  FOLKS'  LIBRARY. 

Tn  this  the  day  of  universal  libraries  at  low  prices,  it 
is  gratifying  to  note  that  at  least  one  British  publishing 
house  is  planning  for  an  exclusively  young  folks'  library 
to  include  volumes  of  history,  geography,  nature  study, 
biography,  science,  etc.  T.  Nelson  &  Sons,  London  and 
Edinburgh;  in  their  Young  Folks'  Bookshelf,  have  in  view 
just  such  a  series  and  appropriately  enough,  the  first 
volume  now  being  issued  in  fortnightly  parts  is  "Britain 
Overseas,"  the  story  of  how  the  British  Empire  was 
built  up,  how  it  is  governed,  of  its  countries,  peoples, 
cities  and  industries.  The  volume  will  be  made  up  of  ten 
parts  at  one  penny  per  week,  which  makes  the  cost  very 
low.  Two  volumes  will  be  issued  annually  in  the  Book- 
shelf. 

The  first  part  of  "Britain  Overseas"  has  been  re- 
ceived. It  gives  a  good  idea  of  just  what  the  work  will 
he  like.  The  size  of  page  isHAxiU  inches,  with  marginal 
illustrations  in  black  and  white  line  drawings.  There  are 
eleven  full-page  illustrations  of  historical  subjects,  four 
of  which  are  in  color.  The  letter-press  is  large  and  the 
style  simple. 


JOAQUIN    MILLER. 

The  Whitaker  &  Ray  Company,  of  San  Francisco,  are 
rapidly  reprinting  the  books  destroyed  in  the  San  Fran- 
cisco fire.  Their  list  of  valuable  book  plates  destroyed 
was  Very  large  and    while  many  of  the  books  will   remain 


poses  and  scenes.  A  limited  Ue  Luxe  edition  on  fine 
paper  and  beautifully  bound  in  leather  will  be  issued  and 
sold  with  the  author's  autograph.  It  is-  expected  that 
three  volumes  will  be  ready  early  in  December. 


1908 
Author  of  "  Mary  Ware." 

permanently  out  of  print,    a  number  of   them  will   be  is- 
sued in  a  short  time. 

The  most  important  will  be  the  collected  poems  of 
.Joaquin  Miller,  the  poet  of  the  Sierras.  This  will  doubt- 
less be  the  final  revision  of  the  poet's  works,  and  will 
he  known  as  the  Author's  Edition  in  five  volumes.  It 
will  be  splendidly  printed  on  deckle  paper  and  neatly 
bound.  The  first  volume  will  contain  almost  entirely 
new  matter,  and  a  large  part  of  it  will  be  devoted  to  an 
autobiography  of  the  writer.  Each  volume  will  contain 
an  appropriate  frontispiece,  picturing  the  poet  in  various 


lit 


Scots  frae 
Stenhousc 


A  BOOK  FOR  SCOTS. 

hame  will   welcome  a   volume  of   verse  by 
of   Dunedin    (N.Z.),   entitled,    "Lays  from 


ESTELLE   KERR 

A  Young  Toronto  Author-Artist,  whose  "  Little  Sam  in  Vollendam  " 
is  a  Prominent  Juvenile  this  Season. 


Maoriland,"  published  by  Alexander  Gardiner,  of  Paisley, 
Scotland.  It  would  seem  to  us  that  in  selecting  a  title 
for  this  book,  the  author  should  have  made  it  more  indi- 
cative of  its  contents,  for  the  principal  songs  and  poems 
are  in  braid  scots,  with  perhaps  half  the  volume  devoted 
t:i  poems  in  English,  while  Maoriland  is  almost,  an  un- 
used theme.  The  opening  poem  is  "A  Scot's  Epistle  to 
Andrew  Carnegie,"  followed  by  many  homely,  humorous 
and  sentimental  numbers.  The  volume  is  tastefully  bound 
in  doth  boards  bevelled,  gilt  top. 


REVIEWS.    - 

.TACK  LORIMER'S  HOLIDAYS.  By  Winn  Standish. 
Boston:  L.  C.  Page  &  Co.  Cloth,  illustrated,  $1.50. 
The  hero  of  Mr.  Standish 's  earlier  books  is  again 
introduced,  the  story  telling  how  he  spent  the  sum- 
mer with  friends  in  camp.  A  number  of  school  girls 
appear  in  the  story,  adding  to  the  fun. 

THE  SANDMAN.  His  Sea  Stories.  By  William  J. 
Hopkins.  Boston:  L.  C.  Page  &  Co.  Cloth,  $1.50. 
Twenty-one  sea  stories  adapted  for  children. 

THE  WATCHERS  OF  THE  PLAINS.  By  Ridgwell 
Cullom.  The  Copp,  Clark  Co.,  Toronto,  $1.25.  The 
chosen  field  of  this  writer  is  the  West  at  a  time  when 
pioneer  life  meant  hardship  and  danger,  chiefly  from 
Indians,  the  natural  enemy  of  the  white  men.  It  is 
a  phase  of  life  which  is  passing  and  writers  like  Mr. 
Cullom  are  doing  good  service  in  preserving  records 
of  these  early,  stirring  times.  The  present  story  is 
full  of  adventure,  romance  and  daring. 


42 


BOOKSELLER    AND    STATIONER 


Calgary. 

1.  Holy  Orders.     By  Marie  Corelli.    Briggs. 

2.  Lewis  Rand.  By  Mary  Johnston.    Briggs. 

3.  Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

4.  Diana  Mallory,   By  Mrs.  Ward.    Musson. 

5.  Wheel  of  Fortune.  By  Louis  Tracy.    McLeod. 
fi.  Peter.    By   F.   H.    Smith.    McLeod. 

Charlottetown. 

1.  Anne  of  Green  Gables.  By  L.  M.  Montgomery.  Page. 

2.  Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

3.  Golden  Dog.   By  R.    Kirby.    Musson. 

4.  Lure  of  the  Mask.   By  H.   MacGrath.    McLeod. 

5.  Lewis  Rand.   By  Mary  Johnston.     Briggs. 

6.  Elusive  Pimpernel.   By  Baroness  Orczy.     Copp. 

Chatham. 

1.  Firing  Line.  By  R.  W.   Chambers.    McLeod. 

2.  Dominic   Wildthorne.    By   Joseph   Hocking.     Copp. 

3.  Man  from  Brodneys.   By  G.   B.  McCutcheon.  Briggs. 

4.  Holy  Orders.  By  Marie  Corelli.    Briggs. 

5.  Peter.  By  F.  H.  Smith.    McLeod. 

6.  Songs  of  a  Sourdough.   By  R.   W.    Service.    Briggs. 

Edmonton. 

1.  Man  from  Brodneys.   By  G.   B.  McCutcheon.  Briggs. 

2.  Holy  Orders.    By  Marie  Corelli.    Briggs. 

3.  Diana  Mallory.     By  Mrs.  Ward.    Musson. 

4.  Anne  of  Green  Gables.  By  L.  M.  Montgomery.  Page. 

5.  Diva's  Ruby.   By  F.   M.   Crawford.    Macmillan. 

6.  Guest   of   Quesnay.    By   Booth   Tarkington.    Musson. 

Guelph. 

1.  Holy  Orders.    By  Marie  Corelli.    Briggs. 

2.  Diana  Mallory.  By  Mrs.  Ward.    Musson. 

3.  Spirit  in  Prison.  By  Robert  Hichens.     Copp. 

4.  Trail  of  Lonesome  Pine.  By  John  Fox,   Jr.  McLeod. 

5.  Peter.    By  F.  H.   Smith.    McLeod. 

6.  Sowing  Seeds  in  Danny.   By  Mrs.  McClung.    Briggs. 

Hamilton. 

1.  Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

2.  Web  of  Time.   By  R.   E.   Knowles.    Frowde. 

3.  Peter.    By  F.   H.  Smith.    McLeod.  I 

4.  Riverman.   By  S.   E.   White.    Musson. 

5.  Holy  Orders.     By  Marie  Corelli.    Briggs. 

6.  Lewis  Rand.  By  Mary  Johnston.    Briggs. 

London. 

1.  Riverman.    By  S.  E.  White.    Musson. 

2.  Holy  Orders.    By  Marie  Corelli.    Briggs. 

3.  Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

4.  Diana  Mallory.  By  Mrs  Ward.    Musson. 

5.  Peter.    By  F.   H.   Smith.    McLeod. 

0.  Sowing  Seeds  in  Danny.   By  Mrs.  McClung.    Briggs. 

Moncton. 

1.  Web  of  Time.     By  R.  E.  Knowles.    Frowde. 

2.  Diana  Mallory.    By  Mrs.   Ward.    Musson. 

3.  Songs  of  s  .Sourdough.  By  R.  W.  Service.    Briggs. 

4.  Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

5.  Man  from  Brodneys.   By  G.   B.  McCutcheon.   Briggs. 

6.  Holy  Orders.    By  Marie  Corelli.    Briggs. 

Montreal. 

1.  Holy  Orders.     By  Marie  Corelli.    Briggs. 

2.  Peter.    By  F.  H.  Smith.    McLeod. 

3.  Leaven  of  Love.  By  Miss  Burnham.     Briggs. 

4.  Jewelled   Ball.    By  Mrs.    Guest.     Cambridge. 

5.  Great  Fight.  By  W.  H.  Drummond.    Briggs. 

6.  Riverman.    By  S.  E.  White.    Musson. 

Peterboro'. 

1.  Peter.    By  F.   H.   Smith.    McLeod. 

2.  Web  of  Time.   By  R.   E.   Knowles.    Frowde. 

3.  Holy  Orders.     By  Marie  Corelli.    Briggs, 


Man  from  Brodneys.  By  G.   B.   McCutcheon.   Briggs. 
Treasure   Valley.    By  Marian   Keith.   Westminster. 
Little  Brown  Jug.  By  M.   Nicholson.    McLeod. 
Port  Arthur. 

Holy  Orders.    By  Marie  Corelli.     Briggs. 

Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod 

Little    Brown    Jug    at  Kildare.      By    M.     Nicholson. 
McLeod. 

Firing  Line.  By  R.  W.  Chambers.    McLeod. 

Diana  Mallory.   By  Mrs.  Ward.    Musson. 

Lewis  Rand.   By  Mary  Johnston.     Briggs. 
Quebec. 

Diana  Mallory.   By  Mrs.   Ward.    Musson. 

Riverman.  By  S,  E,  White.    Musson. 

Holy  Orders.    By  Marie   Corelli.    Briggs. 

Treasure   Valley.    By   Marian   Keith.    Westminster. 

Cy  Whittaker's   Place.    By    Joseph    C.    Lincoln.    Mc- 
Leod. 

Web   of  Time.    By  R.    E.    Knowles.    Frowde. 
St.  Catharines. 

Diana  Mallory.  By  Mrs.  Ward.    Musson. 

Riverman.    By  S.  E.  Whit.e.    Musson. 

Man  from  Brodneys.   By  G.  B.  McCutcheon.   Briggs. 

Holy  Orders.    By  Marie  Corelli.    Briggs. 

Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

Firing  Line.    By  R.  W.   Chambers.    McLeod. 
St.  John. 

Anne  of  Green  Gables.  By  L.  M.  Montgomery.  Page. 

Holy  Orders.    By  Marie  Corelli.    Briggs. 

Riverman.    By  S.  E.  White.    Musson. 

Web  of  Time.  By  R.   E.   Knowles.    Frowde. 

Trail  of  Lonesome  Pine.  By  John  Fox,  Jr.  McLeod. 

Diana  Mallory.    By  Mrs.   Ward.    Musson. 
St.  Thomas. 

Diana  Mallory.  By  Mrs.  Ward.    Musson. 

Holy  Orders.    By  Marie  Corelli.     Briggs. 

Trail  of  Lonesome  Pine.  By  John  Fox.  Jr.  McLeod. 

Sowing  Seeds  in  Danny.   By  Mrs.   McClung.     Briggs. 

Lady  of  the  Decoration.  By  Mrs.  Little.    Musson. 

Web  of  Time.     By  R.   E.   Knowles.     Frowde. 
Stratford. 

Holy  Orders.     By  Marie  Corelli.     Briggs. 

Man  from  Brodneys.  By  G.   B.  McCutcheon.   Briggs. 

Web  of  Time.  By  R.  E.  Knowles.     Frowde. 

Shepherd  of  the  Hills.  By  H.   B.  Wright.    McLeod. 

Treasure  Valley.    By  Marian  Keith.    Westminster. 

Peter.    By  F.   H.   Smith.    McLeod. 
Toronto. 

Diana  Mallory.   By  Mrs.   Ward.    Musson. 

Trail  of  Lonesome  Pine.   By  John  Fox,   Jr.  McLeod. 

Peter.    By  F.  H.  Smith.    McLeod. 

Riverman.    By  S.  E.  White.    Musson. 

Lewis  Rand.  By  Mary  Johnston.    Briggs. 

Great  Fight.     By  W.   II.    Drummond.     Briggs. 
Winnipeg. 

Diana  Mallory.   By  Mrs.   Ward.    Musson. 

Sowing  Seeds  in  Danny.   By  Mrs.   McClung.  Briggs. 

Holy  Orders.    By  Marie  Corelli.     Briggs. 

Prophet  of  the  Future.  By  W.   J.  Dawson.    Frowde. 

Riverman.     By  S.  E.  White.    Musson. 

Firing  Line.     By  R.  W.   Chambers.    McLeod. 
Canadian   Summary. 

Points. 

Holy  Orders.  By  Marie  Corelli  121 

Diana  Mallory.   By  Mrs.   Ward   94 

Trail  of  Lonesome  Pine.  By  John  Fox,  Jr 77 

Peter.    By  F.  H.  Smith  55 

Riverman.    By  S.  E.  White  54 

Web  of  Time.    By  R.  E.   Knowles  17 
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PAYSON'S  INDELIBLE  INK 


HOTEL  DIRECTORY. 


Trade  supplied  by  all  Leading  Wholesale 
Drug  Houses  in  the  Dominion. 

Received  Highest  Award  Medal  and  Dip'oma 
at  Centennial,  Philadelphia,  1876;  World's  Fair, 
Chicago,  1893,  and  Province  of  Quebec  Exposi- 
tion, Montreal,  1897. 


Standard 
Commercial  Works 

Matte's  Interest  Tables 

At  4,  5,  6,  7,  8,  9  and  10  per  cent,  per  annum  by  Napol- 
eon Matte,  5th  Edition.     Price,  S3. 00. 

Matte's  Three  Per  Cent.  Interest  Tables 

By  the  same  author.  On  fine  heavy  paper  and  strongly 
bound.     Price,  $3.00. 

Hughes'  Interest  Tables  and   Book  of 
Days   Combined 

At  3  3l/2  4.  5,  5%,  fi,  7  and  8  per  cent,  per  annum.  By 
Charles  M.  C.  Hughes.    Price,  S5.00. 

Hughes'  Supplementary  Interest  Tables 
Comprising  a  Special  Interest  Table  for  daily  balances 
showing  interest  for  one  thousand  days  on  any  amount, 
rates  from  V4  per  cent,  to  3}  per  cent.,  inclusive.  Also  a 
table  showing  interest  for  one  thousand  days  at  b  per 
cent  by  means  of  which  (in  connection  with  Compara- 
tive Tables*,  interest  for  one  thousand  days  can  be  ob- 
tained at  any  rate  from  J  per  cent,  to;  10  per  cent 
inclusive,  and  COMPARATIVE  INTEREST  TABLES 
for  obtaining  interest  on  any  rate  from  i  per  cent,  to  10 
per  cent  ,  inclusive,  on  the  basis  of  365  days  to  the  year 
in  J  per  cent,  rates.  By  Charles  M.  C.  HUGHES. 
Price,  $2.00. 

Hughes'   Interest  Tables 
At  6  and  7  per  cent.,  per  annum  (on  the  basis  of  365  days 
to  the  year  ,  for  one,  two,  three  and  four  months  and 
days  of  grace  ;  for  use  in  Discounting  and  Renewing 
Promissory  Notes.     By  Charles  M.   C.    HUGHES  (on 
folded  card,  14}x9l/2),  strongly  bound.     Price,  $1.00. 
Hughes'  Savings  Bank  Interest  Tables 
At  2Vs,  3  or  3%  per  cent,  (each  on  separate  card),  on  the 
basis  of  one  month,   being   1-12  part    of    a    year.     By 
Charles  M.  C.  Hughes.    Price,  $1.00. 

Buchan's   Sterling  Exchange   Tables 
Converting  sterling  into  Canadian  currency,  and  vice 
versa    advancing  by  8ths  and  I6ths,  with  other  usefu 
tables.     By  EWING   BUOHAN.     Second  edition.     Price 
S4.00. 

Buchan's  Sterling  Equivalents  and  Exchange 
Tables 
Showing  the  relative  value,  according  to  the  rate  of  dis 
count  in  London,  in  Canadian  and  New  York  systems  of 
quotations,  of  bills  of  exchange  drawn  at  any  rate,  of 
having  any  number  of  days  to  run,  etc.,  etc.  By  EwiNU 
Buchan.    Price,  $4.00. 

Buchan's    Par   of  Exchange   (Canadian) 
Giving  sterling  into  dollars  and  cents  and  vice  versa, 
from  £1  upwards,  also  sterling  equivalents,  Canada  into 
New  York  and  vice  versa.     By  Ewino  Buchan.     Price 
in  sheets),  each,  20c.;  mounted  (on  boards',  each,  35c. 

Import   Costs 

Showing  "  laid-down  costs  "  from  one-eighth  of  a  penny 
to  one  thousand  pounds,  with  advance  on  sterling  costs 
from  five  per  cent,  to  fifty  per  cent,  calculated  at  the 
Canadian  par  of  Exchange,  advancing  by  two-and-a-half 
per  cent,  rates.  A  separate  table  for  each  rate.  By  H. 
S.  Martin.  Price,  $1.50.  Full  bound  leather— Amp, 
New. 

The  Importers'  Guide 
A  hand-book  of  advances  of  sterling  costs  in  decimal 
currency  from  one  penny  to  1,000  pounds,  with  a 
FLANNEL  TABLE,  from  20  to  100 shillings  per  piece  of 
46  yards.  By  R.  Campbell  and  J.  W.  Little. 
Leather,  75c. 

The  Canadian  Customs  Tariff 
Revised  to  date,  containing  lists  of  warehousing  porl  s  in 
the  Dominion,  the  Franco-Canadian  treaty,  extracts  of 
Canadian  Customs  Act,  Sterling  Exchange,  Francs, 
German  Rixmark,  at,  Canadian  Customs  values,  also  a 
table  of  the  value  of  francs  in  English  money,  Harbor 
Dues,  etc.,  etc.    F.  Cap.  8vo,  cloth.    Price,  50c. 

MORTON,   PHILLIPS    &   CO., 

PUBLISHERS 

115  and  1 1 7  Notre  Dame  St.,  West,  MONTREAL 


WINDSOR   HOTEL 

HAMILTON,  BERMUDA 

This  house  is  pleasantly  and  conveniently 
located  on  the  east  side  of  Queen  Street.  The 
rooms  are  bright  and  cheerful.  Every  attention 
paid  to  guests.  Billiards  and  Pool.  Hot  and 
cold  water  baths.     A.  McNieol,  Prop. 


TOWER     HOTEL 

GEORGETOWN,  DEMERARA 
BRITISH  GUIANA 
This  first-class  hotel  is  most  conveniently 
situated  in  the  coolest  and  healthiest  part  of  the 
city.  Five  minutes  from  railway  station  and 
steamer  stallings,  and  near  to  all  principal  pub- 
lic buildings.  Cool  and  lofty  bedrooms.  Spacious 
dining  and  ladies'  rooms.  Billiard  room.  Elec- 
tric light  throughout. 


VICTORIA     LODGE 

HAMILTON,    BERMUDA 
Mrs.  J.  F.  SMITH,       -        -       Proprietress 

Opposite  Victoria    Park    and    Cedar   Ave. 
Private  Board  $12  to  $14  per  week. 
Open  November  Closes  in  May 


WINTER    RESORT 

QUEEN'S    PARK    HOTEL 

Port-of-Spain,  Trinidad,  B.W.I. 
JOHN  McEWEN,  -         -         Manager 

For  rates,  etc.,  apply 
TRINIDAD    SHIPPING    &    TRADING    CO. 

29  Broadway,    New  York. 


THE    GRAND    UNION 


The  most  popular  hotel  in 
OTTAWA,    ONT. 


JAMES   K.  PAISLEY, 


Proprietor 


HALIFAX   HOTEL 

HALIFAX,  N.S. 


ACCOUNTANTS  AND  AUDITORS. 


JENKINS   &  HARDY 
Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 

15V,  Toronto  St.  465  Temple  Bldg. 

Toronto  Montreal 


COLLECTIONS,  ETC. 


THE 
MERCHANTS  MERCANTILE    CO. 

260  St.  James  St.,  Montreal 
Mercantile  Reports  and  Collections 
Our  method  of  furnishing  commercial  reports 
to  our  subscribers  gives  prompt  and    reliable  in- 
formation to  date.     Every  modern  facility  for  the 
collection  of  claims.  Tel.   Main  1985 


The  BROWN  BROS.,  Ltd.,  Toronto,  carry  a   full 
line  of  our   publications. 


The  Topaz  Pencil 

As  good   as   any   at   any   price 
Better  than  any  at  the  same  price. 

HB--H-HH-HHH-B 

-  AND- 

Indelible  Copying. 

Write  for  Samples  to 

Warwick  Bros.  &  Rutter,  Limited 

Wholesale  Stationers,  TORONTO. 


SQUIBS. 

A  week  before  the  Christmas  holi- 
days a  Princeton  undergraduate  who 
lived  in  Chicago  wished  to  start 
home,  thus  gaining  a  week's  vacation 
on  the  other  students.  He  had,  how- 
ever, used  up  all  the  absences  from 
recitations  which  are  allowed,  and 
any  more  without  good  excuse  would 
have  meant  suspension.  In  a  quan- 
dary he  hit  upon  this  solution:  he 
telegraphed  his  father  the  following 
message: 

"Shall  1  come  home  by  the  B.&  O., 
or  straight  home?" 

The  answer  he  received  read  : 
"Come  straight  home." 

An  exhibition  of  the  telegram  to 
the  faculty  was  sufficient. — Success 
Magazine. 

At  a  London  dinner  recently  che 
conversation  turned  to  the  various 
methods  of  working  employed  by 
literary  geniuses.  Among  the  exaii- 
ples  cited  was  that  of  a  well-known 
poet,  who,  it  was  said,  was  wont  to 
arouse  his  wife  about  four  o'clock  in 
the  morning  and  exclaim,  "Maria, 
get  up;  I've  thought  of  a  good 
word!"  Whereupon  the  poet's  obedi- 
ent helpmate  would  crawl  out  of  bed 
and  make  a  note  of  the  thought-of 
word. 

About  an  hour  later,  like  as  .  not, 
a  new  inspiration  would  seize  the 
bard,  whereupon  he  wTould  again 
arouse  his  wife,  saying,  "Maria, 
Maria,  get  up!  I've  thought  of  a 
better  word!" 

The  company  in  general  listened  to 
the  story  with  admiration,  bnt  a 
merry-eyed  American  girl  remarked: 
"Well,  if  he'd  been  my  husband  I 
should  have  replied,  'Alpheus,  get 
up  yourself;  I've  thought  of  a  bad 
word!'  " — Everybody's   Magazine. 


A  lady  in  a  Southern  town  was 
approached  by  her  colored  maid. 

"Well,  Jenny?"  she  asked,  seeing 
that  something  was  in  the  air. 

"Please,  Mis'  Mary,  might  I  have 
the  aft'noon  off  three  weeks  frum 
Wednesday?"  Then,  noticing  an  un- 
decided look  in  her  mistress's  face, 
she  added  hastily — "I  want  to  go  to 
my  finance's   fun'ral." 

"Goodness  me,"  answered  the  lady 
— "Your  nance's  funeral!  Why,  /ou 
don't  know  that  he's  even  going  to 
die,  let  alone  the  date  of  his  funeral. 
That  is  something  we  can't  any  of 
us  be  sure  about — when  we  are  going 
to  die." 

"Yes'm,"  said  the  girl  doubtfully. 
Then,  with  a  triumphant  note  in  her 
voice — "I'se  sure  about  him,  Mis', 
'cos  he's  goin'  to  be  hung!" — Every- 
body's Magazine. 
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SMALL  DIVIDEND   TO  MACFARLANE  CREDITORS. 


Only  JYz  Per  Cent,  of  Their  Claims  Comes  to  the  Creditors 
of  W.  G.  MacFarlane,  the  Post  Card  Man. 

James  Hardy,  of  Jenkins  &  Hardy,  Toronto,  assignee 
for  the  W.  G.  MacFarlane  Company,  has  issued  a  state- 
ment showing  the  respective  amounts  claimed  by  the 
creditors  of  this  firm  and  the  dividend  to  which  each 
creditor  is  entitled.  The  amount  of  claims  range  from 
$7,671.43  to  40c.  Sinsel  &  Co.,  Leipzig,  Germany,  are 
the  heaviest  losers,  and  A.  L.  Hardy,  Kentville,  N.S.,  the 
lowest. 

On  Monday,  November  23,  a  dividend  of  l1/-!  per  cent. 
was  declared  payable,  of  which  the  highest  amount  re- 
ceived was  $575.35,  and  the  lowest  3c.  There  will  be  an 
additional  dividend  coming  to  creditors  from  the  New 
York  assignee,  but  he  will  not  be  able  to  declare  a  divi- 
dend before  a  year  has  elapsed  from  time  of  insolvency. 
Some  of  the  largest  creditors,  with  their  respective 
claims,  are  :  Germany — P.  Finkeurath,  Berlin,  $1,994.50; 
Carl  Garte,  Leipzig,  $5,662.36;  Gebruder  Humar,  Munich, 
$1,762.54;  H.  F.  Jutte,  Leipzig,  $3,951.20;  Sinsel  &  Co., 
Leipzig,  $7,671.43.  Great  Britain — Willesden  Lithographic 
Co.,  Limited,  London,  Eng.,  $3,320.49;  Miller  &  Lang, 
Glasgow,  $315.47.  United  States— Ailing  &  Cory,  Buffalo, 
$548.12;  Art  Lithographic  Pub.  Co.,  New  York,  $1,316.32; 
German- American  Post  Card  Co.,  New  York,  $824.55; 
Katch  &  Sommerich,  New  York,  $1,010.90.  Canada- 
Ritchie  &  Ramsay,  Toronto,  $442.01;  estate  of  Robert 
Carrie,  Toronto,  $332.55;  Mail  Job  Printing  Co.,  Toronto, 
$541.75;  R.  G.  McLean,  Toronto,  $411.11;  J.  C.  Philips, 
Brighton,  Ont.,  $216.15;  J.  W.  Miller,  Regina,  Sask., 
$147.03.     Switzerland— A.  Trub  &  Co.,  Aaran,  $1,508.41. 

The  failure  of  the  MacFarlane  Company  is  attributed 
to  an  over-extension  of  business  which  a  falling  market 
and  lack  of  sufficient  capital  did  not  warrant.  The  Cana- 
dian branch  of  the  business  was  doing  well,  but  an  attempt 
to  cover  the  United  States  field  under  the  unpropitious 
circumstances  that  occurred  last  year  proved  too  much 
and  a  failure  was  the  result. 

The  non-realizable  character  of  the  stock,  too,  must 
be  taken  into  consideration.  There  is  a  good  profit  on 
picture  post  cards,  as  every  retail  dealer  knows,  but  when 
an  attempt  is  made  to  force  them  on  the  market  at  un- 
seasonable times  it  will  be  easily  recognized  how  they  will 
greatly  depreciate  in  value.  This  will  account  for  the 
extremely  small  amount  of  assets  in  comparison  with  the 
amounts  involved. 


RECENT  CANADIAN  COPYRIGHTS. 
Books. 

Mrs.  Lena  A.  White's  Voice  Shorthand  System.  Lena 
A.  White,  Chicago,  Illinois. 

La  Vie  de  1 'Homme  et  du  Christ  en  Tableaux.  Par  N. 
Chapdelaine.      (Album.)     N.  Chapdelaine,  Nicolet,  Que. 

Registre  d  'Inscription  et  d'Appel  pour  les  Ecoles 
Catholiques  Francaises  de  la  Province  de  Quebec.  Par  J. 
N.  Miller.     J.  N.  Miller,  Quebec. 

The  Quebec  Tercentenary  Commemorative  History. 
Compiled  and  Edited  by  Frank  Carrel  and  Louis  Feicze- 
wicz,  B.A.  Revised  by  E.  T.  D.  Chambers.  Introduction 
by  Dr.  A.  G.  Doughty,  C.M.G.,  F.R.S.C  Frank  Carrel, 
Quebec. 

Rectification  du  Vocabulaire.  Par  Henri  Roullaud. 
Henri  Roullaud,  Montreal. 


HAND    POWER 

ELEVATOR 


LOAD, 

1  500  lbs. 

CAR,  6x5  FT. 


$ 


100 


00 


F.  O.  B. 
HAMILTON 
ONTARIO 

We  supply 
drawings  and 
instruct)  ons 
enabling-  any- 
one to  install. 

SAVE 

TIME 

LABOR 

EXPENSE 

HANDLING 

GOODS 

FOR  UPPER 

FLOORS 


Write  our 
nearest  office 
for  full  par- 
ticulars. 


MONTREAL  I  WINNIPEG  I  VANCOUVER  I  OTTAWA 
St.  James  St.    I  McRea  Block  I    Alexander  St.    'O'Connor  St. 

Otis-Fensom  Elevator  Company,  Limited 

HEAD  OFFICE    —    TORONTO,    ONTARIO 


La  Chanson  du  Passant.  Poesies  Canadiennes.  Par 
Louis  Joseph  Doueet.     Louis  Joseph  Doucet,  Montreal. 

Recueil  de  Cantiques  Anciens  et  Nouveaux.  Par  Etienne 
Legare,  Chantre.     La  Cie  J.  A.  Langlais  &  Fils,  Quebec. 

A  Canadian  Book  of  Months,  Verse  and  Prose.  By 
Suzanne  Marny.     William  Briggs,  Toronto. 

Nancy  McVeigh  of  the  Monk  Road.  By  R.  Henry 
Mainer.      (Book.)     R.  Henry  Mainer,  Winnipeg,  Man. 

The  Harvest  of  Moloch.  By  Mrs.  J.  K.  Lawson. 
(Book.)     J.  M.  Poole,  Toronto. 

Recollections  of  the  War  of  1812.  By  Dr.  Wm.  Dun- 
lop.  Willi  a  Biographical  Sketch  of  the  Author  by  A.  H. 
C.  Colquhoun,  LL.D.  Second  Edition.  Historical  Pub- 
lishing Company,  Toronto. 

The  Ontario  Law  Reports,  1908.  Volume  XVI.  Editor: 
James  F.  Smith,  K.C.  The  Law  Society  of  Upper  Canada, 
Toronto. 

Maple  Leaf  Amateur  Reciter.  Compiled  and  Edited  by 
Mrs.  Mary  E.  Bryan  and  Others.  (Book.)  McLeod  & 
Allen,  Toronto. 

St.  Thomas  Directory,  1908.  Union  Publishing  Co.,  of 
Ingersoll,  Ingersoll. 

Ingersoll  Directory,  1908-1909.  Union  Publishing  Co., 
of  Ingersoll,  Ingersoll. 

Myths  and  Facts  of  the  American  Revolution.  A  com- 
mentary on  United  States  History  as  it  is  written.  By 
Arthur  Johnston.     William  Briggs,  Toronto. 

Manitoba.  By  Phil.  Edwards.  (Poem.)  Edward 
Phillips,  Emerson,  Manitoba. 

The  Palmer  Method  of  Business  Writing.  (Book.) 
W.  J.  Gage  &  Company,  Limited,  Toronto. 
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of  Canada 

Published    on  the  second  Wednesday  of  every 
month. 

The    Maclean    Publishing    Co.,     Limited 

President,  John  Bayne  Maclean 
Vice-President,  W.  L.  Edmonds 
Managing-Editor,  W.  A.  Craick 

Cable  Address : 
Macpubco,  Toronto.  Atabek,  London,  Eng. 

OFFICES : 
CANADA- - 

Montreal  (Telephone  1255) 232  McGill  Street 

Toronto  (Telephone  2701) 10  Front  St.  East 

Winnipeg  (F.  R.  Munro)       -       -       Room  511  Union  Bank  Building 

Telephone  3729 
GREAT  BRITAIN- 
LONDON,  Eng.  (J.   Meredith   McKim)     -     -     -    88  Fleet  St.,  E.  C. 

Telephone,  Central  12960 

united  states- 
new  York  (R.  B.  Huestis)        -  -       622-624  Tribune  Building 

Telephone  4535  Beekman 
Chicago  (J.  P.  Sharpe)     ....        933-935  Monadnock  Block 

FRANCE- 
PARIS,  Agence  Havas,  8  Place  de  la  Bourse. 


Subscription,  Canada  and  the   United  States    $1.00 
Great  Britain  and  other  parts  of  the  British 

Empire        ---....  4s.  6d. 


The  Master  of  Life.  A  Romance  of  the  Five  Nations 
and  of  Prehistoric  Montreal.  By  Rev.  W.  D.  Lighthall, 
F.R.S.C.  (Book.)  The  Musson  Book  Company,  Limited, 
Toronto. 

The  Genius  of  Shakespeare  and  Other  Essays.  By  W. 
F.  Osborne,  M.A.  (Book.)  William  F.  Osborne,  Winnipeg. 

Gabrielle  Amethyst.  By  F.  W.  Musgrave.  (Book.)  F. 
W.  Musgrave,  Auburn,  Nova  Scotia. 

Canadian  Railway  Cases.  Volume  VII.  By  Angus 
MaeMurchy  and  Shirley  Denison.  Robert  Reid  Cromarty, 
Toronto. 

Music. 

Wildfire.  Racing  Two-Step.  By  Dorothy  Russell. 
Jerome  H.  Remick  &  Company,  New  York. 

Vive  Canada.  A  National  Song.  Words  by  W.  H. 
Thompson.  (Words  and  Music.)  William  Henry  Thomp- 
son, Winnipeg. 

The  Star  Bout.  March.  By  J.  Taylor.  Jerome  Ff. 
Remick  &  Company,  Detroit,  Michigan. 

Sometime,  Somewhere.  Words  by  Harry  William. 
Music  by  Andrew  Mack.  Jerome  H.  Remick  &  Company, 
New  York. 

Over  On  the  Jersey  Side.  Words  and  Music  by  Jack 
Norworth.     Jerome  H.  Remick  &  Company,  New  York. 

Three  Leaves  of  Shamrock  on  the  Watermelon  Vine. 
Words  by  Harry  Moore.  Music  by  Josef  F.  Lamb. 
Harry  H.  Sparks,  Toronto. 

Somewhere  a  Broken  Heart.  Words  by  Samuel  A. 
White.    Music  by  Earl  West.    Harry  H.  Sparks,  Toronto. 

The  Charm  of  the  Garden.  For  Piano.  By  Louis  A. 
Drumheller,  Op.  54.     Joseph  Morris,  Philadelphia. 

Water  Never  Did  That.  Words  by  Harry  Williams. 
Music  by  Egberton  Van  Alstyne.  Jerome  H.  Remick  & 
Company,  New  York. 


Daisies  Won 't  Tell.  Waltz  Song.  Words  and  Music 
by  Anita  Owen.  Jerome  H.  Remick  &  Companv,  New 
York. 

Christo  Colombo.  Words  and  Music  by  Peter  S. 
Clark.     Jerome  H.  Remick  &  Company,  New  York. 

The  Little  Bowling  Alley  Sally  Ran.  Words  by 
Edward  Madden.  Music  by  Ben.  M.  Jerome.  Jerome  H. 
Remick  &  Company,  New  York. 

Shine  On,  Harvest  Moon.  Words  by  Jack  Norworth. 
Music  by  Nora  Bayes-Norworth.  Jerome  H.  Remick  & 
Company,  New  York. 

Happy-Go-Lucky.  March  and  Two-Step.  By  J.  Bode- 
walt  Lampe.     Jerome  H.  Remick  &  Company,  Detroit. 

The  "Bolo"  Rag.  By  Albert  Gumble.  Jerome  H. 
Remick  &  Company,  Detroit. 

My  Irish  Maid.  Words  and  Music  by  Peter  S.  Clark. 
Jerome  H.  Remick  &  Company,  New  York. 

Little  Game  of  Tag.  Words  and  Music  by  Peter  S. 
Clark.     Jerome  H.  Remick  &  Company,  New  York. 

You've  Got  to  Do  That  Salome  Dance.  Song.  By  E. 
Ray  Goetz  and  Lou  A.  Hirsch.  Jerome  H.  Remick  & 
Company,  New  York. 

O,  Canada!  Our  Fathers'  Land  of  Old.  (O  Canada! 
Terre  de  Nos  Aieux.)  Chant  National.  Piano  Solo. 
Music  by  C.  Lavallee.  Arranged  by  Heinrich  Zoellner. 
Whaley,  Royce  &  Company,  Limited,  Toronto. 

Salome  Jackson.  Song.  By  Benjamin  Hapgood  Burt. 
(Words  and  Music.)  Jerome  H.  Remick  &  Companv,  New 
York. 

At  Even,  Ere  the  Sun  Was  Set.  Hymn-Anthem.  From 
the  Hymn  of  H.  Twells.  Music  by  Harold  Key.  The 
Anglo-Canadian  Music  Publishers'  Association,  Limited. 
London,  England. 

Love  Divine,  All  Love  Excelling.  Hymn-Anthem. 
Words  by  Charles  Wesley.  Music  by  Harold  Key.  The 
Anglo-Canadian  Music  Publishers'  Association,  Limited, 
London,  England. 

Oh,  You  Girl.  Song.  Words  by  Harry  Williams. 
Music  by  Andrew  Mack.  Jerome  H.  Remick  &  Company, 
New  York. 

Babbling  Brook.  Reverie  Caprice.  (For  Piano.)  By 
Harry  J.  Lincoln.  Vandersloot  Music  Publishing  Com- 
pany, Williamsport,  Pennsylvania. 

A  Full  Hand.  March  and  Two-Step.  By  Abe  Losch. 
Vandersloot  Music  Publishing  Company,  Williamsport. 

Our  Victorious  Nation.  March,  Galop  or  Two-Step. 
By  Harry  J.  Lincoln.  Vandersloot  Music  Publishing  Com- 
pany, Wiliamsport,  Pennsylvania. 

The  Millionaires.  March  and  Two-Step.  By  C.  D. 
Henninger.  Vandersloot  Music  Publishing  Company, 
Williamsport,  Pa. 

When  I  Look  Into  Your  Eyes.  Ballad.  Words  by 
Raymond  Zirkel.  Music  by  J.  Anton  Dailey.  Detroit 
Music  Publishing  Company,  Detroit. 

I  Used  to  be  Afraid  to  go  Home  in  the  Dark.  (Now 
I'm  Afraid  to  Go  Home  at  All.)  Song.  By  Williams, 
Van  Alstyne  and  Burt.  (Words  and  Music.)  Jerome  H. 
Remick  &  Company,  New  York. 

Gee !  I  Certainly  Hate  These  Trousers.  Words  by  Billy 
Kent.  Music  by  Edwin  Burch.  Jerome  H.  Remick  & 
Company,  New  York. 

When  I  Marry  You.  Words  by  Alfred  Bryan.  Music 
by  Albert  Gumble.  Jerome  H.  Remick  &  Company,  New 
York. 

My  Own  Little  Zu  Zu  Man.  Words  and  Music  by 
Peter  S.  Clark.  Jerome  H.  Remick  &  Company,  New 
York. 

The  Boys  and  Betty.  Opening  Act  II.  (This  Book  I'm 
Sure  You'll  Like  It.)  Words  by  Geo.  V.  Hobart.  Music 
by  Silvio  Hein.     Marie  Cahill  Music  Company,  New  York. 
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Condensed  or  "Want"  Advertisements 

The  "  Want  Ad."  gets  work  for  workers  and  workers  for  work. 
It  gets  clerks  for  employers  and  finds  employers  for  clerks. 
It  brings  together  buyer  and  seller  and  enables  them  to  do  business, 
though  they  may  be  thousands  of  miles  apart.  It  helps  booksellers 
and  stationers  to  clear  their  shelves  of  unsaleable  stock.  It  enables 
them     to     get     out  -  of  -  print     books.        In     brief     it     is     invaluable. 


RATES. 

Two  cents  per  word  first  insertion;  one  cent 
per  word  subsequent  insertions. 

Five  cents  additional  each  insertion  where  box 
number  is  desired. 

Contractions  count  as  one  word,  but  five 
figures  (as  $1,000)  are  allowed  as  one  word. 

Cash  remittances  to  cover  cost  must  accom- 
pany all  advertisements.  In  no  case  can  this  rule 
be  overlooked.  Advertisements  received  without 
remittance  cannot  be  acknowledged. 

PERIODICALS. 

KEEP  POSTED— The  leading  authority   in    Ca- 
nada on  groceries  and  food  products  is  THE 
CANADIAN  GROCER.     Important  trade  con- 
ditions generally  discussed  every  week.     Price  $2 
per  year. 

THE  BUSY  MAN'S  MAGAZINE  is  the  most 
popular  periodical  of  its  kind.  Why?  Be- 
cause each  issue  contains  a  strong  list  of 
original  articles  of  interest  to  every  Canadian.  It 
also  reproduces  the  most  timely,  instructive  and 
interesting  articles  appearing  in  the  other  maga- 
zines and  periodicals  of  the  month.  The  cream  of 
the  world's  periodical  press  is  too  valuable  to 
overlook.  BUSY  MAN'S  is  on  sale  at  all  news- 
stands. Better  still,  send  $2  for  one  year's  sub- 
scription. Mail  It  to-day.  THE  BUSY  MAN'S 
MAGAZINE,  Toronto. 

THE  market   reports    make    HARDWARE   AND 
METAL  a  necessity  to  every  hardware  merch- 
ant,  paint  and  oil    dealer    in    Canada.     It   is 
mailed   everv  Friday.     Subscription   price   $2   per 
year.     Address  HARDWARE  AND  METAL.  Mont- 
real, Toronto  or  Winnipeg. 

BOOKS  FOR  SALE. 

How  to  dispose  of  shop-worn  or  unsaleable  books 
is  the  problem  of  many  a  bookseller.  Try  an  adver- 
tisement under  this  heading. 

AUTHORS,    WHO    PUBLISH    THEIR    OWN 
books    will    find    the    BOOKSELLER   AND 
STATIONER  a  good  medium  through  which 
to  interest  the  trade  in  their  publications. 

MAPS,  GLOBES  AND  ATLASES 

CS     HAMMOND  &  CO..   1  52  Broadway,  New 
.     York,    Atlases,     School    Maps,  Road    Maps, 
Glibes. 


BOOK  PLATES  (EX  LIBRIS) 

ROBERT  SNEIDER  CO.,     143-145    FULTON 
St.,  Mew  York.     Designers  and  engravers  of 
book   plates   (ex-libris)     heraldic   and   mono- 
gram dies,  pearl  inlaid  stamping,  for  stationery. 
U2)_ 

BOOKS  ON  HORSES,  CATTLE,  &c. 

WILLIAM  R.  JENKINS    CO.,    851     and     853 
Sixth    Ave.  (cor.    48th    Street),    New  York. 
The    literature    of    the    world     concerning 
horses,  cattle,  dogs,  &c.  [8-09] 

DIARIES 


B. 


W.  HUEBSCH,  225  FIFTH  AVE.,  N.Y., 
annual  and  perpetual  year  books;  a  popu- 
lar diary.  (12) 


BOOKS  WANTED. 

How  to  secure  a  copy  of  an  out-of-print  book  or 
magazine  may  sometimes  puzzle.    Try  this  solution. 

BOOKSELLERS      HAVING      IN       STOCK 
copies  of  books  dealing  with  the  early  history 
of  Ontario   towns   or  counties   are   asked    to 
communicate  with    "Historian,"    Box  77,  BOOK- 
SELLER AND  STATIONER.  [12] 

BACK    NUMBERS   OF    BOOKSELLER    AND 
STATIONER  published  prior  to   1906.     Any 
parties  possessing  such  and  wishing  to  dispose 
of  same  are  invited  to  correspond   with   the   pub- 
lishers, 10  Front  St.  East,  Toronto. 

BUSINESSES  FOR  SALE. 

Somewhere  in  Canada  is  a  man  who  is  looking 
for  just  such  a  proposition  as  you  have  to  offer. 
Our  "For  Sale"  department  brings  together  buyer 
and  seller,  and  enables  them  to  do  business  although 
they  may  be  thousands  of  miles  apart. 

DRUG   and   Stationery  Business,  with  store  and 
dwelling,   for   sale    in    Ontario    village.     No 
opposition.     Terms  easy.     Good   reason    for 
selling.      Box    140,    BOOKSELLER  AND  STA- 
TIONER. (12) 

FOR  SALE — Established  business,  stationery 
and  small  musical  goods,  about  $3,800,  in- 
cluding handsome  fittings  ;  western  Ontario 
city,  population  14,000-  Reasonable  terms  to  re- 
liable man.  An  opportunity  to  sub-let  part  of  store 
for  piano  stock  if  willing  and  capable  of  assisting 
in  management.  Advertiser'stime  fully  occupied. 
Responsible  persons  only  considered.  Address 
Box48, care  BOOKSELLER  AND  STATIONER. 

[12] 


INFORMATION  WANTED. 

THE  EDITOR  OF  THE   BOOKSELLER  AND 
Stationer  desires  to  be  kept  posted  on  the  pub- 
lication of  all  new  books  and  magazines  in  the 
Dominion  of  Canada.     Readers  will  confer  a  favor 
by  acquainting    him    of    any  omissions  from  the 
lists  published  each  month. 


BOOKS  IN  FOREIGN  LANGUAGES 


L 


EMCKE    &    BUECHNER,    11    EAST    17TH 
St.,  New  York.     (All  foreign  books.)        (12) 


w 


ILLIAM  R.  JENKINS  CO.,  851  and  853 
Sixth  Ave.  (cor.  48th  Street),  New  York. 
French  and  other  foreign  languages.      (809) 


DUPLICATING  DEVICES 

IF  INTERESTED  in  a  Duplicating  Machine  for 
1  getting  out  circular  letters,  reports,  price-lists, 
etc.,  or  for  printingvarious  of. ice  forms,  write 
for  booklet  and  samples  of  work.  The  "  POLY- 
GRAPH "  is  the  newest,  latest  and  best  and  sells 
for  a  lower  price  than  the  others.  Is  unexcelled  by 
any  similar  device  on  the  inarket.  F.  W.  Tenney, 
Canadian  Sales  Agent,  123  Bay  St.,  Room  116 
Stair  Building,  Toronto,  Can.  (tf) 

ITALIAN  BOOKS 

FRANCESCO     TOCCI,       520      BROADWAY, 
New  York.     Italian  books— Printer  and    Pub- 
lisher;      importer      and      manufacturer      of 
accordeons,  guitars,  mandolins,  etc.  (12) 


MISCELLANEOUS 


A 


DDING  TYPEWRITERS  write,  add  or  sub- 
tract in  one  operation.  Elliott-Fisher,  Limit- 
ed, 129  Bay  Street,  Toronto. 


BETTER,  CHEAPER,  SAFER  LIGHTING- 
The  Pitner  System  of  Gasoline  Lighting  is 
the  best  system  yet  produced  for  lighting  a 
store,  hotel  or  public  building.  In  cities  and  towns 
Pitner  Systems  are  used  because  of  the  superior 
qualicy  and  quantity  of  light  obtained  for  small 
cost.  They  are  just  as  successful  in  any  village  or 
country  place.  A  small  outlay  secures  a  complete 
and  independent  Pitner  lighting  plant.  Free  illus- 
trated booklet  and  full  particulars  on  request. 
The  Pitner  Lighting  Co.,  Limited,  Toronto,  Can- 
ada. [tf] 

NGLISH    AND    UNITED    STATES  FIRMS 

desiring     Canadian     representation  should 

communicate    with    the     editor    of  BOOK- 
SELLER AND  STATIONER,  Toronto. 


SIDE  LINES  WANTED  for  Alberta.  Advertiser 
works  the  province  regularly.  P.O.  Box  532, 
Calgary,  Alta.  (2) 

THE     PERRY     PICTURES.      EXTENSIVELY 
advertised.  Millions  sold.  Very  popular.  Send 
4  cents  in  stamps  for  illustrated  catalogue  and 
prices  to  the  trade.     Perry  Pictures  Co.,  Box  440, 
Maiden,  Mass.  (12) 

-  ^T>7  NATIONAL  CASH  RFGISTERS  were 
/,Z1  /  sold  during  May  1908.  That's  2,047 
more  than  was  sold  during  May  1907. 
The  National  Cash  Register  Co.,  F.  E.  Mutton, 
Canadian  Manager,  cor.  Yonge  St.  and  Wilton 
Ave.,  Toronto. 


SITUATIONS  VACANT. 

You  want  a  manager  or  a  clerk.  Here  is  the 
place  to  let  your  wants  be  known  to  just  the  class  of 
people  you  require. 

THE     EDITOR     OF      BOOKSELLER     AND 
STATIONER  wants  correspondents  in  all  the 
larger  cities  of  the  Dominion.     Apply,  stating 
qualifications,  10  Front  St.  East,  Toronto. 

WANTED— in  every  'own  and  village,  a  re- 
presentative to  take  charge  of  the  circula- 
tion of  our  various  publications  :— Hardware 
and  Metal,  Canadian  Grocer,  Financial  Post, 
Plumber  and  Steamfitter,  Dry  Goods  Review, 
Printer  and  Publisher,  Bookseller  and  Stationer, 
Canadian  Machinery,  and  Busy  Man's  Magazine. 
Good  financial  standing  and  business  connection 
a  strong  recommendation.  Just  the  position  for  a 
retired  business  man  for  his  spare  time.  The 
MACLEAN  PUBLISHING  COMPANY  Limited, 
Toronto.  (t.f.) 


KODAKS. 


T  CARRY  THE  LARGEST  STOCK  OF  KODAKS 
1     and  Photographic   Supplies  in   British  Colum- 
bia.    Write  for  catalogue.    Will  Marsden.  the 
Kodak  Specialist,  Vancouver,  B.C.  (13) 


LITHOGRAPHY. 

HIGH    CLASS    COLOR    WORK— Commercial 
stationery,  posters.     The  Hough  Lithograph- 
ing Co.,  Limited.     Office,  No    3   Jarvis   St., 
Toronto.    Telephone,  Main  1576.     Art,  good  work- 
manship/business methods.  (tf) 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS. 


Artists'  Materials. 

Ramsay,  A.,  &  Sons,  Montreal. 

Art  Publishers. 

Copp,  Clark  Co.,  Toronto 

Books  and  Magazines. 

Ainslee's  Magazine,  New  York 

American  Code  Co.,  New  York. 

Baker's  Book  Shop,  Birmingham,  Eng. 

Briggs,  Wm.,  Toronto. 

Busv  Man's  M<gazine,  Toronto. 

Cambridge  Corporation,  Montreal. 

Clark  Bros.,  Winnipeg,  Man. 

Electrician  and  Mechanic,  Boston,  Mass. 

Imperial  News  Go.,  Toronto. 

Morton.  PhilliDS  &  Co..  Montreal. 

"  Publisher's  Circular,"  London,  Eng. 

Blank  Books. 

Brown  Bros.,  Toronto. 
Buntin,  Gillies  &  Co.,  Hamilton. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter.  Toronto. 

Calendar  Desk  Pads. 

Weeks,  A.  A.,  Mfg.  Co  ,  New  York. 

Carbon  Paper. 

Peerless  Paper  and  Ribbon  Co.,  Toronto. 
Carter's  Ink  Co.,  Boston,  Mass. 
Underwood,  John,  &  Co.,  Toronto. 

Christmas  Cards,  Calendars,  Labels. 

Copp,  Clark  Co.,  Toronto. 
Dennison  Mfg.  Co.,  Boston,  Mass. 
Elliott  <fc  Co.,  Philadelphia,  Pa. 

Cigar  Trays. 

Upton,  Davis  &  Saunders,  Manistee,  Mich. 

Crepe  Paper,  &c. 

Dennison    Mfg.    Co.,     Boston,    New    York, 

Montreal. 


Elevators. 

Otis-Fensom  Co. 


Toronto. 


Fancy  Goods — Novelties. 

Brown  Bros.,  Toronto. 
Clark  Bros.,  Winnipeg,  Man. 
Copp,  Clark  Co.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Sutcliffe-Edmison  Co  ,  Limited,  Toronto. 
Warwick  Bros.  &  Rutter,  Toronto. 

Financial  Institutions  and  Insurance. 

British  American  Assurance  Co.,  Toronto. 


Metropolitan  Bank,  Toronto. 
Western  Assurance  Co..  Toronto. 

Fountain  Pens. 

Brown  Bros.,  Toronto. 

Copp,  Clark  Co.,  Toronto 

Librairie  Beauchemin,  Limited,  Montreal 

Warwick  Bros.  &  Rutter,  Toronto. 

Welty,  Wm.  A.,  Co.,  Waterloo,  Iowa. 

Glue,   Paste  and  Mucilage. 

Carter's  Ink  Co..  Montreal. 
Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Glue  Pencils. 

Carter's  Ink  Go.,  Boston. 

Gummed  Labels. 

Dennison  Mfg.  Co.,  Boston. 

Inks — Writing. 

Brown  Bros.,  Limited,  Toronto. 

Copp,  Clark  Co.,  Toronto. 

Carter's  Ink  Co.,  Montreal. 

Davids,  Thaddeus,  Co..  New  York.    • 

Higgins,  Chas.  M.,  &  Co.,  Brooklyn. 

Payson's. 

Reliance  Ink  Co..  Winnipeg,  Man, 

Smith-Davidson  &  Wright,  Vancouver,  B.C. 

Underwood,  John  &  Co.,  Toronto. 

Warwick  Bros.  &  Rutter  Co.,  Toronto. 

Leather  Goods. 

Brown  Bros.,  Limited,  Toronto. 

Rumpp,  C.  F.,  &  Sons.  Philadelphia,  Pa. 

Letter  Presses. 

Jas.  Smart  Mfg.  Co.,'.Brockville,  Ont. 

Maps. 

Renoaf  Publishing  Co..  Montreal. 

Paper  Fasteners. 

Superior  Mfg.  Co.,  Sidney,  Ohio. 

Paper. 

Brown  Bros.,  Ltd.,  Toronto. 
Buntin,  Gillies  &  Co.,  Limited,  Hamilton. 
Hurd,  Geo.  B.,  &  Co..  New  York 
Northern  Mills  Pulp  &  Paper  Co.,  Montreal 

Pens. 

Alliance  Fountain  Pen  Co.,  London,  Eng. 
Brown  Bros.,  Toronto. 
Buntin,  Gillies  Co.,  Hamilton,  Ont. 
Copp  Clark  Co.,  Toronto. 
Esterbrook  Pen  Co.,  New  York. 
Heath,  John,  London. 
Hinks,  Wells  &  Co.,  Birmingham,  Eng. 
Librairie  Beauchemin,  Limited,  Montreal. 
Macniven    &    Cameron,      Edinburgh      and 
Birmingham. 


Sanford  &  Bennett  Co.,  New  York. 
Smith- Davidson  &  Wright,  Vancouver,  B.C. 
Spencerian  Pen  Co.,  Birmingham,  Eng. 
Warwick  Bros.  &  Rutter.  Toronto. 
Waterman,  L.  E.,  Co.,  Ltd.,  Montreal. 

Pencils — Crayons — Erasers. 

Brown  Bros..  Limited,  Toronto. 
Copp,  Clark  Co.,  Toronto 
Faber,  A.  W.,  Newark,  N.J. 
Librairie  Beauchemin,    Ltd.,  Montreal. 
Ramsay,  A.  &  Son,  Montreal. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Standard  Crayon  Co.,  Danvers,  Mass. 
Warwick  Bros.  &  Rutter,  Toronto. 

Photographic  Supplies. 

Ward&  Co.,  Montreal 

Playing  Cards,  Games,  etc. 

Buntin,  Gillies  &  Co.,  Hamilton. 
Consolidated    Lithographing   &   Mfg.   Co., 

Montreal. 
Copp.  Clark  Co.,  Toronto. 
Goodall,  Chas.,  &  Sons,  London. 
Warwick  Bros   &  Rutter,  Toronto. 

E.'hool  Supplies 

Buntin-Gillies  Co.,  Hamilton. 
Clark  Bros.  Co.,  Winnipeg. 
Copp,  Clark  Co.,  Toronto. 
Gage,  W.  J.,  Co.,  Ltd.,  Toronto. 
Smith-Davidson  &  Wright,  Vancouver,  B.C. 
Warwick  Bros.  &  Rutter,  Toronto. 

Souvenir  and  Picture  Post  Cards. 

Copp.  Clark  Co.,  Toronto 
Otto  Leder,  Saxony,  Germany. 
Neumann,  W.,  &  Co.,  Berlin,  Germany. 
Verlag  Ant.  Gerstenkorn,  Hamburg. 
Warwick  Bros.  &  Rutter,  Toronto. 

Tally  Cards. 

Elliott  &  Co.,  Philadelphia,  Pa. 

Telegraph  Codes. 

American  Code  Co.,  New  York. 

Toys,   Games,  Etc. 

Sutcliffe-Edmison  Co.,  Toronto. 

Typewriter  Supplies. 

Carter's  Ink  Co.,  Montreal. 
Peerless  Paper  &  Ribbon  Co.,  Toronto. 
Mittag  &  Volger,  Park  Ridge,  N.J. 
Underwood.  John,  &  Co.,  Toronto. 

Wall  Papers. 

Stauntons,  Ltd.,  Toronto. 
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BOOKSELLER  AND  STATIONER 


A  Basis  of  Success 


By  Henry  Clews,  the  New  York  Financier 


A  WISELY  advertised  product 
gives     its    sponsors    credit 
standing.     For   confidence 
makes    credit;    and    knowledge    is 
absolutely  necessary  to  confidence. 

Big  advertising  looks  like  big 
sales;  it  familiarizes;  it  unconsciously 
creates  trust. 

Beyond  all  question  of  doubt, 
the  greatest  force  working  in  the 
interest  of  credit  to-day  is  publicity. 


l\  OO  KSELL  E  k     A  X  I)     ST  A  TIO  X  E  k 


We  guarantee 
Prompt  Shipment 

of  all 
Letter,   Telegram 

and 
Telephone  Orders. 


Holiday  Papeteries 

Our  assortment  is  still  unbroken. 
All  boxes  contain  fine,  white 
linen  finish  paper.  Boxes  all 
attractive  and  seasonable.  Write 
for  description  of  our  $  1 0.00 
assortments. 

ountin,  Cullies  &  Co.,  Limited 

HAMILTON  and  MONTREAL 
Agents,    Parker    Lucky   Curve    Fountain    Pens 


AN  ELOQUENT  TESTIMONIAL 


To  the  great  strength  and  wear 
resisting  properties  of  our  goods. 
This  cut  shows  one  of  our  typewriter 
ribbons  taken  from  the  smouldering 
ruins  of  a  building  in  San  Francisco 
SIX  MONTHS  AFTER  the  great 
tire.  The  original  may  be  seen  in 
our  relic  case  along  with  specimens 
of  our  ribbons  and  carbons  10-12-14 
years  old  as  good  to-day  as  when 
first  made.  This  shows  that  OUR 
GOODS  STAND  UP  UNDER 
ALL  CONDITIONS.  Also  shows 
their  remarkable  LASTING 
PROPERTIES. 


Branches  and  Agencies   in 
Every   Part  of  the   World 


Sole  Manufacturers 
for  the  Trade  Only 


MITTAG  &  VOLGER,  inc. 

Principal  Office  and  Factories,  PARK  RIDGE,  N.J.,  U.S.A. 
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THE  SUPREME    LINE 

HIGH-GRADE- C AN AO IAN-MADE 


